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ke ottt without the weight. Years of successful in-field performance,

gives the rich, deep-chiseled appearance of natural slate

L/ )istinctior
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warranty, means peace of mind for every Distinction Slate Distinction WA - S
roof you install. Tile features — R :
the authentic,

800-438-2920 traditional look

o ‘ of concrete and
“%W.tl’ll‘l’l]llle-‘pl'()dllCtS.CO m clay tile.
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Natural Slate Alternative
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L rcoal, Facipe G300 and Giidiron. Distinction Slate answered the call for this homeowner in
Norman, Oklahoma; they were re-roofing and looking for the b [
Dilewr] | Distinetion SI look of natural slate without the weight. Distinction Slate is Charcoa
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the lightweight alternative to natural slate and offers the rich
natural appearance of real slate with deep chiseled edges. The
homeowner is very happy with the end result of the blended
Distinction Slate roof.
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The lightweight feature of Distinction Slate is what

impressed Rob from Affordable Constructions

Company. The roof is also easier to load and install

because Distinction Slate is not as heavy as natural &5
slate. Affordable Constructions Company installed a Gridiron 7
Distinction Tile job in the neighborhood a few years '
back, and the job still looks just like the day it went on.
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Elevating the beauty

and flll‘l?[l(?llallty Highly-customizable, Inclinator makes it
of America’s homes. easy to match any home'’s design and finish.

F st
ot

More homebuyers are looking for the distinction an
elevator adds to a home's interior, while allowing them

to live comfortably in their homes longer.

From custom design options to performance features —
plus our reputation for delivering the highest quality
and most reliable product in the industry — Inclinator is

the clear choice for enhancing today’s American home.

Visit our website for more information on our Elevette®
and Inclinator® LX lines.

AMERICAN-MADE. g
AMERICA’S #1 BRAND. |NCL|N;‘§T°R Since 1928

inclinator.com  800-343-9007 pept.s2
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[TOR'S COMMENITS

Reasons for pride

arlier this month | attended the National Association of Home Builders” board meetings

in Chicago. The Sheraion on the Chicago River was filled with builders from every

part of the country. Most of these builders told tales of struggle, but they also shared

stories of survival. It's no surprise that these builders who have successfully managed
their businesses through the housing downturn are in leadership positions within NAHB.

One of these builders, David Werschay from Minnesota, recently was able to secure financial
backing for a new spec home by being persistent and creative. He fells the short version of his
story in a video in the Readers Speak Up section of our video library at rdbmagazine.com/video.

The day before | shot the spec home video, | recorded Tony Crasi, president of a design/
build firm in Ohio, telling me how his ability to design and build has kept him in business. A
client was ready to postpone a project until the spring, but Tony pulled out a piece of paper
and drew a solution on the spot that resulted in moving forward on a $100,000 project.

Another builder, Mary Schroeder of Miller Homes in Wisconsin, was telling me the vari-
ous ways she has adapted her business to survive. She mentioned the smaller projecis she is
tackling, and the creative networking that is keeping her in business.

When looking for good pecple to be proud of, you don't need to lock further than the
designers and builders volunteering their time to serve the housing market through the NAHB.
learn more about joining the NAHB at nahb.org.

2009 Business Excellence Awards winners named

VWe are proud to present the winners of the Residential Design & Build 2009 Business
Excellence Awards, beginning on page 22 of this issue. Three firms were chosen for their excel-
lence in business administration and community involvement.

Groninger Cusfom Homes in Winter Park, Fla., realized
it needed a better system for managing the flow of project
information. A simple yet effective system was created to
increase efficiency and therefore profit.

Jauregui Architecture Interiors Construction is a full-ser
vice design/build firm in Austin, Texas, that exudes class at
every stage of the custom home process. As an architectled
design/build firm, Jauregui offers clients exceplional draw-
ings, realtime costs, selections during design, and furnish-
ings, too. Nothing is left to chance.

Charles Ross Homes in Williamsburg, Va., takes com-
munity involvement seriously. This team found a way fo bring
developers and conservationists fogether in a fruitful effort,

A new community was created that both preserves the
character of the region and provides housing that enhances

the areda's value.

Rob Heselbarth, Editor

Congraiulations to this year's winners.
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PASSIO

At Ferguson, it's true that our inventory is huge. Our distribution expertise
is unrivaled. And our one-stop shopping for building products is the height
of convenience. But there is one thing we supply that building professionals

have come to rely on again and again for over 50 years — our people.

Our associates make certain you can depend on Ferguson — where friendly service,

expertise, and a willingness to go the extra mile are never in short supply.

Nobody expects more from us than we do™

ferguson.com/builder
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JAUREGUI ON DESIGN

VWeighing in on construction

Architects and builders discuss the pros and cons
of costplus and fixed-cost construction methods

By Luis Jauregui, AlA

| ecently | served as moderator for an
L=’ open-mic session that consisted of

% local AIA chapter members asking
| . questions fo a panel of three residen-
tial urchnrecls and three custom home builders.
It was a successful forum and generated a
lot of interest and good will among the two
groups.

| was especially interested in one of the
questions from the audience perfaining fo stip-
ulated sum (fixed-cost] vs. cost plus methods of
contracting. Since this is an issue more associ-
ated with construction than with design, it's
nof an everyday point of conversation among
architects and it was interesting to hear the
panelists’ varying opinions. The audience fol-
lowed up with questions to which the panelists
responded with experiences relating fo actual
confracts and clients.
fo respond was a sea-
soned and notable residential architect asso-
ciated with luxury homes of high design.
His predilection for cost plus contracts was

The first architect

somewhat expected, | think, but his explana-

tion was enlightening and substantiated one
of my theories about cost plus: Owners are

8 Oclober 2009

going to experience significant sticker shock
with this more open-ended contract method,

The reasoning behind his preference per
tained to his commitment to fluidity of design.
While he is committed to providing complefe,
well-documented plans and specifications to
the builder, the architect also enjoys every
opportunity to refine his design during con-
struction. He views cost plus as a more fexible
operating system that allows him to tweak
the design without dealing with the hassles
of change orders inherent with fixed cost
contracts.

Personally, | think the reason clients are
drawn to cost plus is because they think it's
going to save them money. They don't fake
info real consideration the concept of contfin-
gencies and being responsible for both the
good and the bad. The rule of the game
is "owner beware” because even with com-
plefe drawings, clients are still exposed when
the entire team’s fluidity is ot the cost of the
owner's wallef,

On the other side of the table, we had a
young builder with about five years of experi-
ence who is very professional and espouses
all the right tenets. He shared with
the audience that all of his construc-
tion confracts are cost plus, which
he favors as an opportunity to be
an open book 1o his clients. It also
relieves him of explaining the process
again and again, but most impor
tanfly it becomes a shelter from the
risk of underbidding projects. He
doesn't have to provide exacting
bids or costs for which he might not
have the necessary historical cost
information,

Some of the architects and build-
ers in the group favored fixed cost.
Their comments related to keeping

residential design & build ® rdbmogozine.com

the client unburdened from making decisions
they're not prepared to make. They felt that
it's better left to the professionals and is in
the best interest of the client in the long run.
It keeps management tight, the budget under
control and assures no deviation from plans
unless by change order signed by the client.

| feel that fixed cost requires architects fo
do extraordinary jobs in documenting their
projects, and requires builders to have solid
knowledge and experience from which to
take risks. Clients should come to expect
an extensive set of drawings with no allow-
ances, and everything selected and costed
prior fo consiruction. In this way the conract
is performed as per highly detailed documents
and there are no issues left fo interpretation.
Everybody is well protected and there are no
unwelcomed surprises.

It has been my experience that no matter
how deep the pockets, clients do not fully
understand nor accept the concept of con-
tingencies. |I'd much rather risk making less
margin and keep a good relationship with
my client than have to explain every overage
and wage war for payment. | think it goes
back to putting your client’s best interests at
the forefront. Keep the client out of your books
by providing fair and proper manogement;
You'll both be happier. ¥

luis Jauregui, AlA, has been

a member of the local and
national chapters of the
American Institute of Architects
for mare than 20 years. He

is an active leader within the
Homebuilders Association

of Austin, Texas, serving as president, and as
director at the local, state and national home-
builders” association levels. Read past columns

al rdbmagazine.com.



THE POWER OF YELLOW.

It takes yellow to make green. Pella’s commitment to environmental stewardship and energy efficiency will make your customers

feel good about using Pella® windows and doors. So you'll grow your business. Learn more about how The Power Of Yellow can

help you branch out to the green market. Call 888-210-0972 or visit pella.com/pro.

-

VIEWED 1O BE THE BEST"

AECOGHIZED THREE YEARS IN A ROW

SUSTAINED EXCELLENCE

& 20049 Pella Corporation . .
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RANT ON BUILDING

let the seller beware

Opt for compromise, but be prepared to fight

By Jay Grant

o you have a custom home or

remodel client who repeatedly

creates problems for you io solve?

s he playing hardball with you? Is
he changing the rules as stated in your work-
ing contract? Does he ignore the rules that
do not suit him and expect you to constantly
adapt to his new rules?

Case in point: About three years ago, |
was attending a realtor open house luncheon
to promote one of my forsale homes. One of
the realiors commented that she and her hus-
band were in the final stages of planning their
dream home. Subsequently, she introduced
me fo her husband, Steve, who brought his
7,500-sq.4t. custom design to my office. Steve
proudly explained that the home was entirely

his vision. He demonstrated an uncanny grasp

of all of the details as well as an unusual abil-
ity io envision the spaces from the drawings.
Clearly, | was on nofice that Steve would be
heavily involved in all aspects of the project.

Steve signed my open-book construction
management contract in 2006 BRC (Before
the Real estate Crash).

From the onset, budget discussions were
adversarial. Steve insisted the home he
designed could be built for $1.8 million and
our budgets were in the $2.2 million range.
Eight weeks into construction he finally agreed
to modify some significant cost reductions,
swapping stone details for brick and reducing
specs in key areas. Alter rebidding the house
while it was under construction and reducing
my builder management fee by 15 percent,
we had a realistic budget of $1.75 million.

A pattern quickly unfolded. We pro-
ceeded with the building of his home and
Steve scrutinized everything, from scheduling
to budgets to construction details. Worst of
all, payment funding was a consistent prob-
lem. Eventually, we completed his home but
unfortunately he failed to pay his final bill.
That was one year ago.

Since my company was building on his lot,
we could not prevent him from moving into
his home. Steve persuaded the fown building
official to issue a Certiticate of Occupancy
once the home was completed. A week later,
| had a glimmer of optimism when he paid
one-third of his open balance. After months
of double-talk, | reluctantly retained a lawyer
to lien his property.

The lawyer and | were successful in plac-
ing the liens, but his legal bills came in at four
times his original estimate. Since Steve was
unable to convert his construction loan fo a
permanent loan, my liens have vet to yield
the next payment to my company.

Over the past several months, | interviewed

esign & build * rdbmagozine.com

four lawyers to find the right one to proceed
with more legal maneuvers. | have fielded
countless calls from vendors who are owed
money on his home. | have had mare than
one setflement discussion with Steve. Recently,
| met with him and told him he could have o
discount on his balance equal to the eslimated
$25,000 fee my new lawyer promised he
would not exceed in order fo prosecute my
case. | told him he had two weeks to pay or
we would initiate the lawsuit in New Jersey
Superior Court. | had my lawyer prepare
the lawsuit and brought a copy to make il
clear to him that | was committed to suing
him. We agreed to let our lawyers talk about
him signing a consent order fo pay. | remain
warily optimistic. | know that a zebra does
not change its stripes.

When dealing with your Steve, remem-
ber, he will not be offended when you play
hardball right back at him. He expecis you to
and may even think you are weak if you do
not stand up to him. My natural disposition
is to lean heavily toward compromise and
reconciliation. Now that | am living through
this saga, | am much more willing and able
lo respond to any future “Steve” clients who
force me outside my comfort zone. | hope

vou will too. D

Jay Grant, president of Grant
Homes, a residential design/
build firm in Mendham, N/,
focuses on building luxury
custom homes and renova-
tions/additions. He is the
recipient of more than

20 industry awards including best website for
granthomesusa.com. Grant is available for business
consulting. Send e-mail to granthomes@msn.com.

Read past columns at rdbmagazine.com.
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Design a look that’s fresh as spring featuring Jeffrey create a brilliant design that will bring a breath

Court’s new Chapter 8 Facets Collection. of fresh air to any room décor. For styling

Sparkling crushed glass insets combine that’s like no other, look to the elegant

with distinctive mosaic shapes to designs of Jeffrey Court.

Your place is our passion.

Visit jeffreycourt.com/designer3/8b to sec the complete Chapter 8 Facets Collection.

Designer Showroom & Corporate Office: 620 Parkridge Avenue, Norco, California 92860 — 951 340-3383  Visit jeffreycourt.com/designer3/8b for the dealer in your area.
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LLANNO ON COMMUNICATION

lower

ng expectations

Questionable business practices and bad judgment by

a few bad apples are dragging down the rest of us

By Joseph Dellanno

or many of us who adopted the

design/build business model in the

early 1990s, we helped homeown-

ers shift their buying attitudes toward
designing, building and remodeling their
homes. The seduction of design/build offered
accountability, control of the financial invest-
ment and buildability of the project to name
a few benefits. Today we continue to reshape
the American homeowners' buying attitudes
foward design/build.

For the past six months | have been meeting
with homeowners and their builders fo help
design their projects. Typically we meet with
ihe potential clients for about an hour. After a
lovely tour through their home, our next step
is to review their design needs. Based on
the scope of work, design goals and their
financial investment range, we provide the
homeowner with a fixed cost to design and
estimate their project. This is where the meet-
ing completely falls apart.

The homeowners for the past six months
have been saying the following as if they
have all been reading the same script. “We
think your design fees are too high.” This in
itself is just o statement. VWe know enough fo
start asking questions and not get sucked into
defending our fees. If you defend your fee you
will do it for free.

Meanwhile, we are witnessing our indus-
try sinking to a new low which is producing
unprofessional business practices and unquali-
fied designs just to keep the lights on in some
places. This poor business behavior is corrupt-
ing the design,/build community.

For the past year | have had the dis-
pleasure of reviewing extremely poor plans
landing on my desk month after month. This
includes additions drawn with no thought,
window placement which has no rhyme or

12 October 2009

reason and “improvements” that will devalue
the home. Most projects are not built because
of poor layout, planning and the inability to
financially qualify the plans.

Most often the design professional has
been paid in full, the contractors and subs
hove wasted their time chasing down pric-
ing, and the homeowners have wasfed their
time and money. Nobody wins except for
the design professional, but | guess that's the
new American way: Gel mine and who cares
about anybody else.

This stressful time in America is revealing
some business professionals’ frue colors. | am
beginning to understand why everyone wants
to get green but not go green. We are also
seeing building professionals discounting
their prices by $20,000 to get the project.
This is the biggest joke today which means
just another construction project disaster in
the making.

| undersiand that people have o make a
living ond keep food on their fobles and a
roof over their heads, but we are only helping
homeowners corrupt the housing marketplace
with this panicked business behavior and are
hurting ourselves professionally in the long run.

residenticl design & build ® rdbmogozine.com

You are a design or build professional and
you deserve fo be trealed like one. Find the
homeowners' emotional trigger points before
you tell them your design fee. Offer a com-
pelling story about why people pay for your
services before discounting your fixed cost to
build their addition. If you don't you could be
leaving money on the fable and adding fo the
chaos and confusion in the market.

Is it too late to turn back the clocks when
people seem to have o greater sense of
responsibility fo the larger picture?2 Choose
lo design and build only if you can design
a win-win situation. If only one person wins,
that means hundreds will lose in the bigger
picture. You are part of a bigger picture that
helps us all stay connected. Help others 1o
win and in return they will help you win. D

Jeseph Dellanno is the founder
of My Design/Build Project, a
web communication applica:
tion for design and build

| feams, and president of

& My Design/Build Coach,

D providing design/build busi-
ness fraining. He is also president of Design
Solutions Inc., a national design firm. Send e-mail
lo info@mydesignbuildproject.com. Read past

columns at rdbmagazine.com.



MY FAMILY LOVES
PRODUCTS THAT
LOVE US BACK.

It feels good knowing my home is insulated with EcoBatt® Insulation
from Knauf. Like a hug I'm giving my family every second we spend
here. It keeps my home comfortable, reduces my energy bills and

helps protect our planet.

EcoBatt Insulation is made with recycled bottles, sand and ECOSE®
Technology which is based on rapidly-renewable bio-based materials .
with ECOSE

instead of phenol, formaldehyde or acrylics you find in other fiber

TECHNOLDGY

glass insulation products.

My family deserves the best. And that includes my best effort to

protect the planet we live on. :
For more information call (800) 825-4434 ext. 8300

or visit us online ot www.knaufinsulofion.us

KNAUFINSULATION

Fo save. enenty
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WWAGNER ON GREEN HOMES

Spray foam: The dream app

Know the two types and where they make the most sense

By John D. Wagner

hen | was a working

contracior, | remember

how daunting it was fo

walk into a large proj-
ect, bare studs for walls, knowing that | had
to work |with a crew of course) to stuff each
bay with fiberglass batts. | remember think-
ing — like a boy wishing he could fly — if
we could only liquely the insulation and spray
it in ploce the job would go much faster. |
would also get the insulation info every nook
and cranny and save me from using duct fape
in an attempt fo remove the itchy glass from
my arms and neck.

That was in the 1970s, and little did | know
that by the time | got out of the blue collar
side of building, just such a thing would be
invented in the form of spray foam. | mean,
let's face it, you couldn't design a better dream
product. The stuff flows on as a liquid, fills up
every crack and what's best, ieams of guys
in white jumpsuits apply it in one day's time.
Heaven.

It's also very green. The problems with
propellants have been largely worked out,
and there now are water- and soy-based
products as well as isocyanate-free, formal-
dehydefree alternatives fo suit the greenest

customer. Once in place it doesn't leak or
off-gas harmful emissions, and all foams are
good at reducing noise transfer and sound
penetration. Whal's not to like?

Here's how you difterentiate among the
two different types of foam, and the attributes
for each product category.

OC-SPF. Open-cell spray polyurethane
foam cures in ploce, stays soft and is designed
to slow convection (the transfer of heat through
the movement of warm matter like air) by leav-
ing irregular bubbles that fill with trapped,
ambient air. Weighing in at 0.5 Ib. per cu.

ft. and scoring around R-3.5 per in., the foam

EDGE-ENHANCED STURD-I-FLOOR®

=JRASTRANS FLOORING

Forget the sanding

Durastrand Flooring stays firm and flat

Durastrand® Flooring features an enhanced edge-seal and an engineered
blend of waxes and resins that block moisture and reduce or eliminate
swelling even in harsh conditions. Plus it comes with a go-day no sand and
5o-year guarantee against delamination and manufacturing defects. Go for
the new choice in flooring, and forget the usual hassles and call-backs.

50-YEAR
NO DELAM

90-DAY
NO SAND

Durastrand Flooring— On the level®

Engineered Performance for the World of Wood*

Ainsworth Group of Companies
877 661 3200 Toll free
sales@ainsworthengineered.com
www.ainsworthengineered.com

AmnswaorthEngineered ////4‘”

AT Answarth?® AinsworthEnginesred® Durastrand® the color Purple® and Engineered Performance for the World of Wood®are registered trademarks. Sturd-I-Floor is a registered trademark of AP&.
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tends fo have an Rvalue close to captured, stil
air. Although it has less mass (and is therefore
less expensive] OC-SPF isn't a good vapor
barrier, and it gets knocked for this.
CC-SPF. Closed-cell spray polyurethane
foam cures in place and stays rigid. But unlike
open-cell products, its bubbles aren't irregu-
lar or open. The bubbles form by trapping
“reaction gas,” which offers insulation prop-
erties. With the higher-density foam you get

weighs in at 2.0 lb. per cu. it. and partially
because of its greater mass, it costs more

per R than open-cell foam. Unlike its open-
cell cousin, CC-SPF is a good vapor barrier
and is often code-approved as such. What's
more, CC-SPF can add to the sheer strength
of o wall, and in recent tests when sprayed
under a roof decking it can help defeat roof
uplift (Google search University of Florida,
Dr. Prevatt, foam).

see in molding are of even higher density than
CC-SPF, weighing 30 to 40 lb. per cu. ft.

Even after you compare cost and vapor
barrier performance, note that some foams are
inappropriate in certain applications. Open-
cell foam should not be used below grade
because it can absorb water. Since water is
a poor insulator (relative fo air), foam that is
soaking wet has dramatically compromised
thermal performance. You'll also want to spec
closed-cell foam in tight areas or around utili-
ties where you can't get the bulk and thickness
required by an open-cell product to achieve
the designed Rvalue. D

John D. Wagner is an award-
winning author of many books

and articles about construc-

tion, and a frequent confributor

y bt
4

S /o the industry's leading trade

magazines. A sought-affer

/. speaker for industry events, he
can be contacted at JohnDWagner.com. Read

By the way, the polyurethane foams you  past columns at rdbmagazine.com.

"

higher R-value around 7 per inch. CC-SPF

LR

One Gog_d Brand
‘Deserves Another

Now that Swan
Secure is part of the
Simpson Strong-Tie®
family, we are combining
our strengths to expand
our offering of high-quality
specialized fasteners,
As we begin to transition Swan Secure products to the
Simpson Strong-Tie brand, new boxes are going to be
showing up on dealer shelves and job sites. Rest assured
that these boxes contain the same high-grade corrosion-
resistant fasteners you've relied on for years. And when
it comes to our customers, we will continue to provide
wﬂﬂﬂ the same first-class service that both Swan Secure and
ety Simpson Strong-Tie are known for.

iy i

wood Deck  ELEM
Screw ...
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smmwj i 7 The new Simpson Strong-Tie® Specialized Fastener line

includes a wide variety of stainless-steel screws and nails
for just about any fastening project. Learn more by visiting
www.strongtie.com/fasten or by calling (800) 999-5099.

=

SWAN SECURE
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OJECT SHOWCASE

ending art and design

Oceanfront views, drama and a fulksize art gallery

highlight this Wrightinspired Florida home

By Rob Heselbarth, editor

he story of how this home came into

existence is not new — fhe client on

several occasions over many years

came close to pulling the frigger on
a total rebuild, choosing instead to endure a
few rounds of remodeling. Then one day the
owners were ready to break ground on their
dream home.

For Fleischman Garcia Architecture in
Tampa, Fla., the relationship with the clients
began in 1984 and confinued until two
years ago when the existing home on the
property was forn down to make room for
the Wrightinspired masterpiece that sits in its

Carefully designed landscape lighti
aceents the deep roof overhon

place. The owners wanted a one-story home
that maximizes ocean views on one side and
canal views on the other. Fitting the home onfo
a pie-shaped lot was challenging, but Sol
Fleischman Jr., AlA, was prepared.

“There are only two rooms in the house
that don't have a bay view; the study in the
front which has a view of the landscaped
courtyard, and one of the guest bedrooms
in the front. All the other rooms have water
views. It was a priority to have as many
rooms with views as possible, but in a one-
story house that's always a challenge,”
Fleischman says.

Hybrid style

The owners' oppreciation for Frank Lloyd
Wright's work lent itself nicely to a home in
Tampa, Fla., with deep overhangs fo shade
windows, for example, where the lafe after
noon sun can be brutal and overhangs help
keep it cool inside,

"The style of this home is a hybrid of prai-
rie, Craftsman and some rustic California with
horizontal lines, deep overhangs, a low hip
roof stacked stone, iron work and more,”
Fleischman explains. “It alse has a contem-
porary influence with stainless steel cable rail-

ings, which are used to maximize the views

. W W well asithe exterior stone fa pi
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The owners needed a proper space to display their world-class collection of Western art, so this
full-size art gallery sits prominently at the front of the home directly off the main entrance.

of the water from the house; it's minimal and
doesn't interfere with the views or conflict with
the architecture.”

A main feature of the home is the clients'
art collection, so Fleischman and his team
designed plenty of places throughout the
home to display it in style. "We created art
niches wherever we could. We used con-
cealed lighting to highlight i, which makes the

kitchen a gallery of its own,” he says.

The extensive Western art collection is
dominated by several large bronze sculptures
displayed in the large gallery designed info
the front of the home (above). As one enters
the house and locks right, the gallery room
resides where traditionally a fermal living room
would be. Gallery-style adjustable ceiling
lighting in the main gallery and throughout
the house highlights the art.

Design/build magic

Once the builder was brought onto the
project, the design/build process worked
its magic, Fleischman says. The builder, Tim

Stroyne, president/owner of Monogram

Even the kitchen in this home includes plenty of nooks and niche spaces in which to display

FLEISCHMAN GARCIA
ARCHITECTURE PLANNING
INTERIOR DESIGN

Tompa, Fla.
Heischmangarcia.com

MONOGRAM BUILDERS

Clearwater, Flo.

Project name: Culbreath Isles Residence
Project locatfion: Tampa, Fa.

Square footoge: 5,560

lotol project cost not land); $4 million

EXTERIOR

Rocting: Englert Metal Roofing
Stone: Eldorado Stone

Doors: WeotherSheild
Insulation: loynens

Skylights: Solatube
INTERIOR

Molorized shades: Lution
Fireplacas: lsokemn

Tile: Walker Zonger, Sonoma Tileworks,
Sintesi, Ceromic Solufions, FAP Ceramiche,

Witrium Tile

Fooring: Walker Zanger, BR-111, Ann Sacks,

iamamic Solutions

KITCHEN

Sinks: Elkay

Faucets: Dornbracht

Range, Oven, Drawers: Wolf
Refrigerator, Wine storoge: Sub-Zero
Dishwasher: Migle

TECHNOLOGY

Home control: Crestion

lighting control: Lutron

Struclured wiring, Security: GE
Thecter projector: Pioneer

Media server, Touchpanels: Crestron

the owners’ art collection. Gallery-style lighting adds the proper highlights to each piece.

rdbmogazine.com @ residential design & build Octover 2009
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Builders, Clearwater, Fla., provided input on
materials and buildability in a collaborative
effort which included the owner. “[The owner]
wanfed to be involved with every decision; he
wanted fo be part of the solution. I've worked
with plenty of clients, and this one was as
involved as any other we've worked with,”
Fleischman adds.

Stroyne was brought in during the design
development phase when the schematic was
completed but far from working drawings.
"Most architects prefer the owner bring the
builder in early for cost control, material advice
and input on design details. They'll pick our
minds during the design phase. It's my belief
that ulfimately it's an architect's job o educate
the client on real costs, not the lowest costs.”

On-the-fly redesign was not necessary
on this job, Stroyne says, because everyone
knew the challenges going in, including how
his team would pull off many details. “But it
doesn’t mean it was easy,” he says.

Details included elements such as no cas-
ings around doors. “Those details might look
simplistic in approach, but they are far from
it. Those interior doors must be hung in three
stages, and it's complicated. We self-perform
all our framing and rough-in and painting. Our
guys are put to the test,” Stroyne says.

The door jambs are on the same plane
as the wall with a halfinch space between
the jamb and the drywall, Stroyne explains.
"That required so much accuracy, we hod our

18 October 2009

trim carpenters install
the drywall. We took it
upon ourselves fo install
the right material.”

A detail that didn't require as much accu-
racy but adds a wonderful effect is the wood
ceiling over the back patio (see cover photol.
"It we didn't do anything with the ceiling over
the back patio, we would have had lots of
white out there," Fleischman says. "So to cre-
ate warmth and a homey effect | designed
this wood ceiling with furniture-grade wood
stained and varnished to a high luster. I's gor
geous and it warms up the outdoors making
it a true outdoor living room.

"The outdoor ceiling fies into the master
bedroom ceiling which is adjacent to the ter
race. The master bedroom has glass French
doors through which you can see the terrace
and its ceiling. The master bedroom ceiling is
stained ash. The living room features a hang-
ing wood grid that helps carry the wood feel-
ing throughout the home,” he says.

A metal roof was chosen for this home to
add something distinctive that also will not
blow off in a hurricane and is compatible with
prairie-style architecture. It's in a custom color
to maich the aluminum framing. Stone is used
through the home to warm up the house. “VWe
warm it up on the outside with a contrast with
the smooth stucco. Stone adds color and tex-
ture, especially at night when the landscape
lighting shoots up the stone and illuminates the

residenticl design & build ® rdbmogoazine.com

The foyer is the architect’s favorite element of the
home. It features clerestory illumination, warm stone
and views into three rooms.

The livin
mirrors t
the outdoor living space. Up-lighting is disguised

inside the v-shaped beams adding drama to the room.

E room ceiling hangs above the space and
e wood ceiling in the master bedroom and

roof overhangs,” Fleischman says.

The drama at night created by the lighting
is an important part of the design, Fleischman
notes. ‘| coordinated my work with the land-
scape designer's to make the house sing.”

The most challenging aspect of this home
was designing fo V-zone requirements which
call for withstanding the full brunt of hurri-
canes from of the west. “One requirement Is
standing up to 120-mph wind, and another
is putting the house on pilings like @ commer:
cial building. All glass is laminated impact
glass, so in the event of a hurricane they do
not need to cover windows with plywood.”

Designer’s favorites

Fleischman has designed hundreds of resi-
dential projects in his career but this home is
one of his favorites. It's one of a few homes
he has designed he would enjoy living in,
he says. "This is a home that is comfortable,
livable, has large rooms for gatherings and
small rooms for cozy living. It's a good size."

His favorite part of the house is the foyer
which ascends almost two stories, includes
clerestory light filtering down from above,
plenty of stone, coved lighting illuminating
the upper walls, a wonderful dish chande-
lier, detail and views into three other rooms. D



TCS II* Terne-Coated Stainless

‘ollanshee

For many seasons, for generations, the sentinel oaks have grown tall around this grand home.
Today they crown the setting with dignity and formality, just as does the new Follansbee TCS Il roof.
Terne-coated stainless steel, engineered to resist the elements, created to outlive the

trees towering above it, and perhaps even the trees that follow them.

To learn more about this project, visit follansbeeroofing.com/Durham

Follansbee — for those who demand the very best.
Call or visit Follansbee online today to learn more.

800.624.6906 follansbeeroofing.com
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Earn 1-hour AlA learning credit online today. Visit follansbeeroofing.com
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storage ana a place for someone

sleep if needegl

By Rob Heseﬁ:;ﬁrrh, edifor

he owner of this vacation home —

a getaway cabin, really — wanted

to relocate an existing structure fo

this site and call it a day. His bug-

get, however, could not accommaodate the

expense. Plan B was fo design and build a

new 1850s-era pioneerstyle home in Texas
Hill Cou niry, which is what ha [.:-pe‘.'f:r‘u'.—}c_‘i,

Every effort was made to replicate not only

the mid-19th-century style the owner wanled,

but also the way families used the popular

material of the day fo expand their homes

every few decades. This process resulted in o e 8

homes consisfing of multiple sectfions that while

ally connected to each other don't mesh  Fredericksburg, Texas. "And because we do  log siding to create the visual effect of a home
stylistically; the result is mish-mosh to some, 25 percent historic restoration work, we have  built following different methods.
charming fo ofhers. a natural feel for the size and scale of build-

"We see homes with five or six dilfer ings from that era.” Salvcging materials

ent materials that were used at the time the Conventional framing with OSB on interior A big part of Laughlin's success at replicat
work was done,” says Richard laughlin,  and exterior walls was used to construct this ~ ing historic design is using SOE‘-.-"DQE?EJ mate-
president, Laughlin Homes & Restoration in  retreat. The exterior is clad with 1V-in. thick  rial. A side benefit is the greer aspect of this

residential design & build * rdbmogaozine.com



practice, which he is quick to bring to the
attention of clients. "“We're after aesthetics
predominantly, but it's a bonus for the client,”
he notes.

For example, the bead board siding on
the staircase comes from homes torn down
mostly in north Texas. Timbers came from old
timberframe barns in Wisconsin, and the
floor boards for the loft and the ceiling in the
dining/kitchen area were harvested from old
coffon warehouses. "Also, the corrugated roof
ing for the second floor ceiling is salvaged. i
looks like there's no insulation, but that is a faux
celling. The doors are salvaged at random;
we buy them any time we get a chance, and
end up with a lot of inventory,” says Laughlin,
who credits lead carpenter Douglas Grona
with much of the success on designs like this.

“The result you see is part of the reason we
like design/build so much,” Llaughlin proclaims.
‘A lot of the finish work is done by myself
and the carpenters on the site. That's really
the ‘chrome’ on the house. VWe don't do shop
drawings on that. We work with salvaged
materials we bring in. My salvage suppliers
know what | expect, but | never know what ll
be getting. And that's why we love design/
build, for the freedom of not having a stack
of drawings 30 pages high. It gives us the
flexibility to let o house like this evolve.”

Part of the evolution was the loft area which
contributes to the home's ability to comfortably
sleep nine people with only one true bedroom,
says Shayna Thompson, project manager. “By
creating that loft we could keep all of the
home's rooms open, yet it still has a quaint
feel. At the same fime it blends together well
and doesn't make the home feel too small”

Finishing touches

The owner incurred the expense of burying
electric lines three-eighths of a mile to avoid the
unsightly appearance of overhead wires, For a
special splash of authenticity, Laughlin worked
with the owner placing boulders around the
property. “We went around the 113-acre
property with a Bobcat and two guys and
hauled boulders half a mile back io the sife.
We backfilled the foundation and brought in
gravel and created a berm fo blend the house
in with its surroundings,” he explains.

All Loughlin projects are the result of team-
work. “When we meet a new client, we ask
for a list of 10 things they want out of their
home, whether that's a view or a certain style
or whatever it might be. We inferview the clr-
ent and Shayna starts sketching. By the time
a client leaves, we have it laid out. Then we
go back and forth and finalize everything
together. We'll sit with the owner for hours

Many of the materials used in this home are salvaged, which aids architectural accuracy but also
adds a hint of green fo the home. These stairs lead to a loft with a generously sized landing area.

rdbmogazine.com @ residential design & build

Despite the aged, weathered and
uninsulated.appearance of the home
seen here in the loft space, the home
is fullysinsulated.with every modern
construchion convenience.;

and brainstorm to pull ideas together.”

In the end, when it all comes together, it's
rewarding when not only the feam at Laughlin
Homes & Restorafion appreciates what it cre-
ated, but the owner or the people delivering
appliances tell them how much they love it,
Thompson says. “They want to bring their
wives and friends out fo see our work. That
makes a house special when others can see
what you've put info a design.” D

LAUGHLIN HOMES & RESTORATION
Fredericksburg, Texas
hilleountrybuilder.com

Project nome: Sandy Rench Cabin
Project location: Fredericksburg, Texos
Square footoge: 1,300

Total project cost [not land); $260,000

EXTERIOR

Siding: Texas Architecturcl Timbers,/Permo-chink
Windows: JelavWen

Doors: custom

INTERIOR

Doors: salvaged

Flooring: stoined concrete

locks, Hordware: Van Dyke's Resiorers/
House of Anlique Hordwore

KITCHEN

Cabinets: Kingwood Cabinetry
Countertops: Gronile

Sinks: Kohler

Faucels: Dello

Apglionces: Frigidaire

Exhaust hood: Braun
Microwave: KilchenAid
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Awards are brought to you by

Business Administration

Project management tool streamlines data flow

fter years of supervising proj-

ects themselves, the team al

Groninger hired its first rookie

superintendent and soon real-

ized that changes would be necessary. Even

though the firm was organized, it was discov-

ered that information was being kept in nine
different places.

"“We tried a few different standardized

consfruction management systems, but never

~
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found one with all the answers,” says Keith
Groninger, AlA. "Hence, our own system has
evolved into four components: a cost account-
ing system; the construction schedule; a hier
archy of files and templates; and a document
we call JobNotes.”

Cost accounting and construction sched-
uling software systems aren't revolutionary.
Several good options are available, but
Groninger felt the key to success is dependent
on how the information those programs gener
ate is organized and distributed. “Likewise,
we think our use of JobNotes is innovative,”
he confesses.

Unique to Greninger's system is the personal
website created for each new project. Each site
provides an access point for clients and asso-

GRONINGER CUSTOM HOMES
Winter Pork, Flo.

groningerhomes.com

ciates fo find project information, either from
within the Groninger office or online. All related
documents are sfored on our office server and
uploaded to the website. Daily, weekly and
monthly procedures ensure all information in the
JobNotes system is current. Once a project’s
initial setup is complete, no special skills are
required to store and update project files.

“We use this as a markefing tool and we
demonstrate the features to our potential cus-
tomers. It also allows us to add functions that
become available for our customers as their
homes progress. Finally, the system allows us
lo apply ideas we leam from every project
and use them to improve the process for the
next one,” Groninger explains. b

The JobNotes system created by the Groninger staff consclidates information about homes like
this in one place, thereby streamlining project management.

residenticl design & build ® rdbmogozine.com
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You wouldn't design a building with 23% of your walls left open, but if you're not accounting
for thermal bridging that's essentially what you're doing. That's why it's important to spec
Owens Corning FOAMULAR® insulation for above-grade sheathing. FOAMULAR® insulation
not only satisfies ASHRAE 90.1" by reducing energy loss caused by thermal bridging, it also
has an incredibly high resistance to water absorption. And unlike competing types of rigid
insulation;” FOAMULAR® insulation maintains 90 percent of its R-value for 20 years! So your
walls won't just be built energy efficient, they'll stay energy efficient.

To learn more about how FOAMULAR" insulation can reduce the effects of
thermal bridging, go to owenscorningfoam.com or call |-800-GET-PINK. SR FQI&MHMH
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JAUREGUI ARCHITECTURE
INTERIORS CONSTRUCTION
Austing Texaos

jaureguiorchilect.com

s a fullservice design/build com-
pany with offices in Austin and
, Houston, Jauregui Architecture
\ Interiors Construction provides
single-source design and construction for high-

end homes, as it has for more than 25 years.

led by award-winning architect Luis
Jauregui, AlA, the company brings together
the expertise of architects, interior designers,
builders, managers, estimating and sales/
marketing professionals as a single entity. lis
solid foundation derives from a strong sense of
infegrity and professionalism combined with a
focus on exceptional client service.

Design creativity, team management,
uncompromising execution and attention fo
detail are reflected in each of the company's
unique design/build advantages. These
include:

Exceptional drawings. "\\/e consider
drawings and specifications to be our contrac-
tual agreement with the client and tradesmen,

24 October 2009

Rusiness Administration

Fullservice design/build and a 95% close rate

The team at
Jauregui includes
[counter-clockwise

from the upper
left]: Jennie Lane;

Jim Gandy;

Austin Pitner;
Sarah Wilson;
Maria Abarck;

Bethany Ferguson;

Luis Jauregui, 88

AlA, president; &5
Susan Jauregui, -
vice president;
J'ennhgr Bailey;
Tracey Smith (in =3
red plaid); Lisa
Peters (stripes); £= =
Gail O'Kelly; and = =
Jessica Schmer. &+

Standing, far | =

right, frontto &=
back: Lauren = =
Youngs; Crystal £
Montelongo; and |
lorna Gardner.

Every dimension, cabinet defail and tile layout
is reflected. Construction flows smoothly and
the client is happy,” says Luis Jauregui, AlA.
Cost during design. Pericdic cost
updates are provided during the design phase
so clients can make informed decisions and

Beautiful high-end custom homes like this
are possible thanks fo Jauregui Architecture
Interiors Construction’s full-service design/
build process.

residentiol design & build ® rdbmogazine.com

sticker shock is eliminatec. Construction start is
immediate and 95 percent of projects convert
to construction. The relaxed client is informed
early about budget.

Selections during design. "Our
designers lead the client in preselection of
all finishes, which we cost and incorporate in
highly detailed specifications. This eliminates
change orders and unwelcomed cost overruns.
The client has fun instead of stressing out during
construction,” Jauregui says.

Furnishings, too. |aursgui’s designers
propose a furnishings plan during design and
work with the client to select and acquire furni-
ture, window treatments and accessories. The
team then installs furnishings and transitions
from construction site to sophisticated interiors,
and the client is overwhelmed with joy.

Exceptional execution. "\\Ve bring
all of the expertise, combined with multiple
layers of well-honed management, so the cli-
ent doesn't have to worry about anything,” he
says. "The client receives lots of TIC as we con-
finually push ourselves toward greater levels of
excellence in every area of the company." D
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CHARLES ROSS HOMES
Williamsburg, Vo.
charlesrasshomes.coms

he mild climate, cultural and recre-

ational opportunities in Williamsburg,

Va., make it a popular refirement des-

lination. Most newcomers choose 1o
make their home in one of the area’s master
planned communities. Unforfunately for devel-
opers and home builders, the majority of new-
comers prefer fo “shut the door behind them” to
preserve the character of the area. Ironically,
new development projects are opposed by
area newcomers,

As both a conservationist and managing
director of a residential design/build company,
Timothy Cleary, president, Charles Ross Homes
in Williamsburg, Va., believes a reasonable
middle ground could be achieved between the
no-growth position advocated by conservation-
ists and minimailly resfricted growth supported
by the development community.

Cleary was already active in the local
home builders association when he joined the
Williamsburg land Conservancy (williamsbur-
glandconservancy.org), a land frust working
to protect and preserve scenic, historic and
agricultural lands in Virginia's Historic Triangle.
He was elected fo the conservancy's board of
directors in 2003, and in November 2008
was elected chairman of the board, he says.

“Throughout my fenure, I've worked both to
alter the conservation community’s perception
of developers and to ensure the conservancy
is a rational and respected voice for conser
vation,” he says. "My efforts to bring the two
groups together have produced benefits for
each. The Williamsburg Lland Conservancy
now holds permanent conservation easements
on more than 3,000 acres, and the develop-
ment communify can now point o a number
ol projects which demonstrate that progress
and preservation are not mutually exclusive.”

River's Bend at Uncle's Neck [riversbendva.
com) is a 350-acre community that includes

Community Involvement

Conservationists and builders can get along

more than 200 acres of open space protected
by conservation easement. Immediately after
the raw land was purchased in 2006, Cleary
approached the developer and pitched the
idea of preserving a large portion of the prop-
erty and making the preservation a markefable
point of difference for the community.

"By working with the Williamsburg Land
Conservancy and agreeing fo infegrate open
space in the design, the developer was able
to gain widespread citizen support for the
proposed development, and even a few con-
cessions from local government during the
approval process,” he says. “We've shown
that with thoughtful design, quality develop-
ment can occur while preserving the important
character of the area, and we have a model
process for future developments fo follow.” B

The Charles Ross Homes management team
includes: [sitting | to r) Charles Ross; Charlotte Ross;
Keith Sobczak; and {standing) Tim Cleary.
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Johns Manville has two loose-fill products for
different applications. Climate Pro is designed for
attics, while JM Spider is a very fine, short fiber
for filling walls.
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to insulation

Insulation saves energy and money;

green follows naturally
By Kenneth W. Betz, senior editor

nsulation, of course, is green by vir

tue of its energy-saving atiributes, but

green is not necessarily the No. 1 or

only reason more and more homeown-
ers are installing or upgrading insulation in
their homes.

Saving money — by limiting dollars spent
on heating and cooling and through a variety
of tax credits and local incentives — is often
the foremost reason homeowners will show
interest in insulation.

To be sure, green is the proverbial elephant
in the room. The resurrected term has gone
mainstream and has engendered responses
that range from skeplicism — as evidenced
by the term greenwashing — to hostility from
those who think the issue is overrated and
insist the concept of global warming is hot
air or worse.

Certainly, being green and saving money
will resonate with most homeowners, but archi-
tects and builders would do well lo proceed
carefully with the green part of their sales
pitch until discovering their prospective clients’
mind-set on the matter.
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Nevertheless, major insulation manufac-
turers are seriously committed to making
sure their products are competitively green.
"Products that deliver green benefits have
increased in importance since last year, with
energy efficiency being the most important
benefit," says Teresa Crosato, marketing com-
munications supervisor, lcynene.

Green building is here to stay, she says,
quoting Jason Hartke, the U.S. Green Building
Council's director of advocacy and public
policy, who says green building “is ot the
nexus of crealing jobs, saving energy and
saving money.’

Sorting out green claims
However, shopping for green products

is a growing concern for homeowners who

have fo search for the truth behind manufac-

lcynene LD-R-50 is an eco-conscious alternative
that's made with castor oil in place of a portion
of the petroleum-based polyol. The product is
classified as an air barrier and is ideal for use
on the underside of a roof deck to create an
unvented attic assembly.

residenticl design & build ® rdbmogozine.com

lurers' green product claims, Crosato says.
She points out that according to the BBMG
Conscious Consumer Report, "Redefining
Value in a New Economy,” 23 percent of U.S.
consumers say they have "no way of knowing”
if @ product is green or actually does what it
claims. But, 77 percent agree they “‘can make
a positive difference by purchasing products
from socially or environmentally responsible
companies,” and they are actively seeking
information to verify green claims.

“A focus on retrofitting, rather than new
construction, is likely to be one way in which
the green building movement will continue fo
gain momentum,” Crosato says.

“Consumers are looking for products that
offer rapid payback,” she says. Hot, humid
climates are where clients can recoup their
insulation investment by creating an unvented
aftic using an airimpermeable insulation, such
as leynene, to seal soffit vents and create an
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altic containing indirectly conditioned space,”
she says.

"Because the heating and cocling equip-
ment is offen situated in the attic, creating an
unvented attic design is a major way fo deliver
significant energy savings. By insulating the
underside of the roof deck and attic walls with
leynene, duct leakage [and energy dollars) is
encapsulated within the home envelope rather
than escaping to the outside. Research by
Building America shows that unvented attic
spaces result in energy savings by as much
as 50 percent,” Crosato confinues,

In addition to rapid payback, “homeown-
ers are also looking for health and environ-
mental benefits such as no harmful emissions
or offgassing,” Crosato says. She notes that
leynene's latest product, leynene LD-R-50, is
a renewable-based insulation and air barrier
that is 100 percent water-blown, HFC-free
and PBDEfree. Made with natural castor oil,
it is a healthier and more eco-conscious alter
native, she says.

The castor oil used in the product requires

no chemical additives, uses a low amount of

energy in its production, is grown in nonirri-
gated fields and is renewable, requiring less
than a 10-year regrowth fime frame.

Systems approach
Today, there is clearly a systems approach
toward insulation, says Eric Brown, director

of marketing, CertainTeed. Creating a great
acoustically insulated wall and leaving a gap
under the door, he says, will negate the great
acoustical wall. “Similarly, in a thermal insulo-
tion applicafion, if you don't treat the whole
wall as a system and properly air seal it —
use an appropriate air barrier for the climate

It’s Easy Being
Green... and Warm!

Fujitsu makes it hard not to be green with a Home Builders'’
energy efficient home tax credit of up to $2,000.

With today's economy in turmoil, green is the “in” color. Most people don't
realize that as much as half of the energy used in their home goes to heating
and cooling. Fujitsu's energy efficient ductless mini-split heat pumps can save
homeowners up to 50% on their heating and cooling bill.*

savings for heating and cooling through December 31, 2009.1

Home builders of energy efficient homes may qualify for a tax
credit of $2,000 for a new home that achieves 50% energy

A $1,000 tax credit goes to the producer of a new
manufactured home achieving 30% energy savings for

heating and cooling.?

Fujitsu has the most efficient heat pump in North
America — 26-SEER, plus 10 Fujitsu systems are
ENERGY STAR?® qualified in 2009,

E

To find out how you can
become a Halcyon Dealer
and how being green can

make you more green, visit

www.fujitsugeneral.com

it

1.

HALCYON

FUiITSU $EED

DEALTEHR

alcyon

*Savings may vary based on mode| selected, hours of operation and gecgraphical location,
Example given based on 26-5SEER sysiem versus 13-SEER system,
1 Wisil hittp:/fwane irs.gov.
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CertainTeed's InsulSafe SP is a ﬁbegfass blowing insulation used in residential and commercial
construction as a thermal and sound-absorbing insulation. It is designed for pneumatic installation
in open (attic] and closed (sidewalls/floor] construction cavities.

you're in — you're going to have problems
no matter what kind of insulafion you use in
the wall," he says.

Changes in building codes and building
science over the past five to eight years have
changed how vapor refarders are installed,
Brown says. Depending on the geographical
and climatological area, polyethylene sheets
might have been used. In other areas, kraff
facing was the preferred material.

Certainleed has addressed the problem
with o product especially in regions with
extreme seasonal fluctuations in climate and
humidity where there's no foolproof way
io keep moisiure from getting into a wall.
MemBrain changes its permeability with the
ambient humidity condition, acting like a tra-
ditional vapor retarder fo protect wall cavi-
fies, but also allows closed building envelope
systems to dramatically increase their drying
potential with seasonal climatic changes,
according to CertainTeed.

There isn't anything wildly new in the
insulation business, Brown says, although
he does see an increase in the popularity
of spray foam. CertainTeed launched its
CertaSpray foam, both open- and closed-
cell, last year.
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"Of course, fiberglass is the 800-b. gorilla
and owns a huge majority of the marketplace
because of its costeffectiveness and thermal
performance, but spray foam has grown faster
than any other product category of the past

residenticl design & build ® rdbmogozine.com

several years," he says. One of the reasons
for its popularity is that it performs two tasks
at once by providing thermal protection and
being an air barrier at the same time.

There are sfill areas of the house where
you have to air seal and caulk even if you
use spray foam, Brown cautions, such as base
and fop plates, band joists and knee walls.

Insulation and air sealing

Owens Corning, likewise, empha-
sizes a systems approach with its recently
intfroduced Energy Complete insulation
and air sealing system, which consists of
Owens Coming's Pink fiberglass insulation
— either batts or blown-in loose insula-
fion — and Spray Foam with Flexible Seal
Technology.

The sealant is particularly safe and easy to
apply, says Owens Cormning's Gale Tedhams.
While with some foams the home must be
vacated during application because of off-
gassing that occurs, this is not necessary with
the Owens Corning product. Installers do not
need to wear the same protective gear that
is required with some other foams.

"As you look at the building science around
high-performing homes, it's really important to




have that good air sealing as well as ade-
quate insulation,” Tedhams says of the system.

Installers are trained and cerlified by Owens
Comning. “We provide extensive training,”
Tedhams says, “fo make sure that they under
stand how 1o use the system, how the machine
works and where to do the sealing. We've
found ploces in the home where it's very impor-
lant fo seal and which are often overlooked.”

Owens Corning also provides sales and
marketing tools for contracters to help them,
including online information about fax credits.

In addition, Owens Corning announced it
has started manufacturing zero ozone-deplet-
ing Foamular Extruded Polystyrene (XPS) rigid
foam insulation. The company says the new
blowing agent technology meets the require-
ments of the Montreal Protocol which requires
the phaseout of the hydrochlorofluorocarbon
142b, an ozone-depleting compound, by
January 1, 2010,

One size doesn't fit all

When it comes fo insulation, one size — or
one type — of insulation doesn't fit all applica-
lions. Johns Manville, for example, has two
looseill products, Stephen Crouch, residential
marketing manager, insulation systems, says.
Climate Pro is designed for atfics, while JM
Spider is a very fine, short fiber for walls.

Recent performance fests comparing the
fiberglass insulation fo cellulose products
were announced af the U.S. Depariment of
Energy's Weatherization Training Conference
in Indianapolis. According to the company,
JM Spider has 30 percent better airflow resis-
lance at 2.2 Ibs. per cu. fi. [pcf] than cellulose
at 4.0 pct. It achieves R-15 in a 2x4 wall of
2.2 pcf compared to an R-11.6 for cellulose
at 4.0 pct

Specking to the environmental aspects
of fiberglass insulation, Crouch notes that a
typical pound of insulation saves 12 times as
much energy in its first year in place as the
energy used to produce it, a ratfio cited by
many in the industry.

Crouch also says that JM's looseill insula-
lion contains no binders or VOCs, and where
binders are used they are acrylic-based and
contain no formaldehyde, which helps main-
tain favorable indoor air quality. B

INSULATION RESOURCES
BASF Corp.
For more info circle #8
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great kitchen faucet is like jewelry

for your sink; the right one can
transform utilitarian space and
add pizzazz that pleases the
eye. A wide range of styles, functions and
finishes are available making it tricky fo gef
it right. To begin, let's talk about a few of
the basic choices in designer kitchen faucets.

The Pullout. The spray is part of the
main faucet and the hose retracts into the
body. It is a single-hole application and
mounts well on most sinks,

The Widespread. Three holes 8-in. on
center and is frequently available with a side
spray that requires a fourth hole.

The Bridge. Two holes on 8-in. centers
and is piped together externally. It features
high design in locks and can run the gamut
from Old World to high contemporary.

The Gooseneck. The high-arch spou
makes a statement and those big pots are
easier fo fill up with this faucet.

The Wall Mount. This mounting style
keeps the deck of a sink area clutterfree and
can be dramatic; however one must be willing
to sacrifice a side spray.

Pure Water, Instant Hot Water,
Liquid Soap Dispenser. These conve-
nience-based products have become popular
because they are available in coordinating
designs and finishes.

A kitchen sink area gets plenty of use and
although aesthetics are an important part of
the final equation, function reigns supreme. |If
the sink spout is foo short to reach both sinks,
if the sprayer is on the wrong side, if the soap
dispenser is foo short to reach a sink and
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Photo coutte:

By Suzie Williford

drips soap on the counter, if a cover plate
must be used to hide unnecessary holes, or if
symmetry is off or finishes don't maich, it will
detract from the beauty and functionality of
your client’s investment.

Putting the pieces together

Choosing a sink is step one of putting
together a kitchen work area. Is it a drop-
in or undermount sinke Drop-in sinks have
a rim and pre-drilled hole configuration that
will determine where the faucet must be posi-
tioned. Sometimes the option exists of 1, 3 or
4 holes, so make your faucet selection before
you commit to how many holes you need.

An undermount sink provides flexibility of
hole positioning, but each hole adds a litfle
cost because it must be drilled out by the
countertop insfaller. Next comes the configura-
tion of the sink; one, two or three bowls plays
a large part. If the bowls are equal size or
offset, this will make a huge difference. If using
a wall-mount faucet it is important that spacing
between the back of the sink and the wall on
which the faucet is mounted is not too far for
the spout fo reach the bowl.

Here are a few easy guidelines fo remem-
ber when selecting and installing a kitchen
faucet. The spout should be mounted as close
to the centerline of the sink as possible, and if
it is an offset sink it should be mounted on the
divider between the bowls. The spout should
be long enough fo project one-third fo one-
half into each bowl. Any side spray should
be mounted to the far side of the sink. If it's
known whether the sink is being used by a
right or lefthander [and you have the opfion| it

residenticl design & build ® rdbmogozine.com

Choosing @

kitchen faucet

Faucet selection is affected by sink size and
shape, client needs and many more factors

is a special freat fo have the sprayer mounted
especially for the user. The soap dispenser
should be mounted on the side that will be
filled up to wash dishes and have a spout that
reaches into the sink.

Regarding faucet finishes, many are avail-
able. The most popular finishes are:

Chrome. A highly polished silver color
that is extremely durable, easy fo match and
usually the most reasonably priced finish.

Satin (or brushed) Nickel. Popular
because it has a soff, warm finish that coor
dinates well with stainless steel. This is also
a durable finish and like chrome it usually is
backed with @ great warranty.

Polished Nickel. |i has the warmth of
satin nickel yet the shiny silver of chrome.

OQil-Rubbed Bronze. This finish has
many names, is in the dark bronze family and
has an Old World flavor. It is more difficult to
match between manufacturers.

There are many wonderful kitchen faucet
choices featuring designs and finishes in all
price ranges. Make sure your choices line up
properly with your client’s needs so the faucet
is as functional as it is beautiful B

Suzie Williford is 2009 president of the National
Kitchen & Bath Association, and has served the
decorative hardware and plumbing industry since
1975. An NKBA member since 1978, she has
held a position on the board of direciors since
2001. She is chair of the ad hoc DPH cerfifica-
tion committee and previously chaired the finance
committee. Williford is vice president, builder

sales, Kiva Kitchen & Bath, Houston..



This trendy Café just got hotter.

To all of you who have demonstrated your great taste by supporting GE Café™
appliances, we want to say thank you. Your belief in our products has helped
make the newest line of GE® appliances a huge success. And now you can offer
your customers even more options to create a unique dining experience. We're
expanding our lineup to include a new electric range —complete with the same
restaurant-inspired styling that has made GE Café appliances so appealing. That
means it's easier than ever to transform your customers' kitchens into a favorite
place for favorite meals.

. Café

For more info circle #20

The newest addition to our menu
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GE Cofé"
free-standing

. electric range



KITCHEN/BATH SPOTLGHT: KITCHEN FAUCETS

The Pilar Pull-Down Kitchen Faucet with
Touch20O Technology and Diamond Seal
Technology from Delta is designed for a
cleaner, more efficient way o work in the
kitchen. With Touch20 Technology users
can start and stop the flow of water with
a simple tap anywhere on the spout or the
handle, saving both water and energy. A
magnetic closure called Magnalite engag-
es the spray head fo its docked position.
For more info circle #21

The Petaluma two-handle pull-down kitchen
faucet from Price Pfister is designed with a
clean, transitional look. It is offered with no
deckplate for easy cleaning. It also features
a ball joint spray head with a stream or
spray option that allows flexible maneuver-
ing. The foucet offers @ 15Y2-in. total spout
height for easy pot and pan clearance,

For more info circle #22
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Franke has infroduced ifs largest wide-ranging faucet
line that includes traditional, transitional and contem-
porary faucets. Included in this launch are Franke's
new Farm House Faucets for traditional kitlchens and
a pulldown category new to the United States with @
dozen transitional and modern faucet designs.

For more info circle #23

The Jalama faucet from California Faucets
features a spout and handles that sit atop
round base rings, with optional square
base rings for an angular geometric look.
It is available in polished chrome, rustico
bronze, mocha bronze or 24K satin gold.
For more info circle #26

The new Woodmere pull-down faucet from
ShowHouse by Moen features a traditional
and sleek design. The single-mount design
creates less clutter, making it an ideal
choice for deluxe countertops. It is offered
in three different finishes: chrome, LifeShine
classic stainless and oil-rubbed bronze.

For more info circle #24

The new single-control Axor Citterio Prep Klichen
Faucet by Hansgrohe features a shorter spout and a
lower overall height. Intended as a secondary faucet,
this prep faucet is ideal for installation on island
countertops or bar sinks, while the larger Axor Citterio
models handle bigger, main-sink opplications.

For more info circle #25

KITCHEN FAUCET
RESOURCES

Jaclo Ine.

For more info circle #67

Kohler introduces an array

of new finish options for its
Karbon kitchen faucet. Now
available in: black with pol-
ished chrome or vibrant stain-
less joint accents, gold with
vibrant brushed gold or vibrant
polished gold joint accents as
well as bronze with vibrant Sonlec
brushed bronze joint accents. or M MR I

For more info circle #27 Sterling
For more info circle #71

Canze Inc.
For more info circle #68

KW America
For more info circcle #69

residenticl design & build ® rdbmogoazine.com



ODUCT FOCUS: ROOFING

Distinction Tile by Trimline Building Products
is a lightweight alternative to natural file
featuring the authentic, traditional look of
concrete and clay tile without the weight.
The roof tile is backed by years of inield
performance and has a 50-year warranty.
For more info circle #38
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Follansbee KlassicKolors pre-painted, terne-
coated stainless steel with Energy Star-
certified Valspar solar coatings meets tax
credit requirements. The corrosion-resistant
cool metal roof is offered in green, red,
blue, gray, tans, browns and custom colors.
For more info circle #39
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FusionSolar by Custom-Bilt Metals is o turn-
key solar power system infegrated into

a slanding-seam roof. All components,
schematics and wiring specifications are
included. No solar installer is required, so
sheet metal and rocfing pros can install it.
For more info circle #41
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Monierlifetile’s online Energy Efficient Roof
Caleulator compares cost savings between
concrete roof tile and fraditional asphalt
roofing. Find it at monierlifefile.com.

For more info circle #43

CertainTeed'’s Landmark Solaris line of
solar reflective roofing shingles comply with
Energy Star guidelines and are eligible for
federal tax credits. A broader color palette
will enable rocfing contractors to offer
cool rooling options without compromising
aesthetics. The shingles repel the sun's rays
and lower the roof’s surface temperature.
For more info circle #42

Eagle Solar Roof with SelarBlend from
Suntech harnesses the sun's energy while
infegraling seamlessly with concrete roof
lile. A potential of a 30 percent federal
tax credit for residential systems, state and
utility rebates is possible.

For more info circle #40

Tamko Building Products’ Cool Colors
lamarite slate composite shingles are rated
by the Cool Roof Rating Council and are
available in colors such as terra cotta, pale
olive, cool grey, natural sand and almend
shell. They are listed for impact resistance.
For more info circle #44

GAF Materials Corp. TruSlate roofing
system combines hand-split slate and an
installation procedure designed to produce
attractive and enduring slate roofing. The
slate eliminates overlapping.

For more info circle #45

SAVE MONEY
IN EVERY CLIMATE.

Versi-Foam
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ODUCT FOCUS: EXTERIOR TRIM

Versatex PVC Stealth Skirt
Board is @ multipurpose frieze
board and starter strip engi-
neered to help all types of sid-
ings meet ground and masonry
contact code requirements. The
new 5/4-in. thick plank features
an angled top ridge for the first
course of fiber cement or com-
posite siding to rest upon. This
tapered edge also allows water
to run off. Its PVC nature allows
it to directly contact ground or
masonry with no ill effects.

For more info circle #31

Azek trim in both traditional
smooth and rustic frontier
texture is now available in a
1Va-in. thick frim product and

a 1Y-in. thick cormerboard.
This trim complements today's
thicker siding products, giving
architects, builders and contrac-
tors more design flexibility with
deeper, richer shadow lines.
Both product lines feature the
manufacturer's Edge technology
for precise sealed edges on all
four sides.

Far more info circle #32
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PVC Column Wraps by
Fypon are designed to make
installation faster and easier.
The design uses a cleat that
never touches the center post,
allowing for flexible wrap
positioning. The unique semi-
assembled two-piece design
of the fHloating wrap comes
in a wide variety of styles,
including fluted, raised panel,
recessed panel and tapered
plain. Craftsman-style caps and
bases are standard with all
lapered columns.

For more info circle #33

MiraTec Treated Exterior Composite Trim is made from susiainable
materials including 100 percent Northern hardwoods, which are
a renewable resource. The wood used is of no commercial fimber
value and is the byproduct of other operations. This leftover wood
is also detrimental to the overdll vitdlity of the forest. No old-growth
wood is used in manufacturing, and all wood comes from an area
within @ 200-mile radius of the production facility.

For more info circle #34

The Allure collection of
decorative trim mouldings
from Koma is designed to
complement the existing line
of products while providing
Hexibility and versatility on
the jobsite. The trim products
include nine standard and
four specialty profiles, and
are designed fo resist mois-
ture and insects.

For more info circle #35
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Jeffrey Court Highlights \

Its New Chapter 8
Facets Collection

ubtle colors, jewel-toned accents and distinctive
Smasaic shapes and sizes make Jeffrey Court's
Chapter 8 Facets a very unique collection. Crafted
in their Southern California factory and available
now, Facets will bring a breath of fresh air in to any
room decor,

One of Jeffrey Court's most extensive lines,
decorative handmade wall tiles featuring an exquisite
array of mesh-mounted, ceramic and glass mosaics,
architectural mouldings, glass-infused embossed tiles,
and colored glass and metal accents make up the
Chapter 8 Facets collection.

The color palette is designed to complement
other Jeffrey Court Chapters and is particularly
attractive with many of their natural stone selections.
Sparkling, crushed glass insets can be used to create
breathtaking installations that are like no other,

Available in 6 color selections,
there's one sure to catch the eye of
even the most discerning customer.
Go online at www.jeffreycourt.com/
designer3 or call 951-340-3383
to request your full-color, 16-page
Chapter 8 Facets catalog today!

Your place is our passion.

For more info circle #37



A Better Warranty Equals
Saved Time & Money.

hen selecting windows
Wand doors for your next
project it's worth spending a
few extra minutes to look at
the manufacturer’'s warranty.
Developing a comprehensive
understanding of what is and
what is not covered by their
warranty is important given
the iImpact on your bottom
line. Companies that offer full
coverage will save you both
time and money. At Milgard
Windows & Doors we believe
that you shouldn’t be left to
deal with bothersome call backs
or window repairs. Qur Full
Lifetime Warranty covers you
and your customers long after
the windows are installed.

When comparing
warranties make
sure you consider
the following:

1. Is the warranty Limited
or Full?
If a warranty does not
explicitly say “full,” it simply
isn't. There are certain legal
requirements that need to be
met to classify a warranty as
“full.” A warranty that uses

Hl

the word "lifetime” may not
meet Federal requirements
for designating the warranty
as “full” and so it must be
designated as "limited”,

2. What is NOT included?
Many warranties do not
cover labor, which can be
one of the most costly
aspects of warranty-
related window repair or
replacement. It is important
to ensure labor is included.

3. Who does the work?
With some warranties, service
is left to the contractor or
dealer. At Milgard we handle
all service claims, and work is
performed by factory-trained
technicians.

4. How much paperwork will
you or your customers
have to complete after you
finish the project?

Many window companies
require warranty registration
after purchasing. Make it
easier on your customers,
and look for a manufacturer
that does not require
unnecessary reqistration.

5. Are there any hidden costs?
Make sure the manufacturer
you select includes costs such
as labor and shipping. Parts,
shipping or labor needed to
fulfill warranty work can be
very costly for your business.

6. Will the window
manufacturer be in
business long after the
windows are installed?

A warranty is only as good as
the company behind it. Milgard
has been in business for nearly
50 years and we feel confident
offering our extensive warranty
because we build our high-
quality windows to work well
year after year.

7. How long is the warranty
document itself?
If it's more than a couple
of pages, make sure you
completely understand
what's covered. Milgard's
warranty is just one page
— it's easy to read, easy to
understand and easier to sell
to your customers.

For more info circle #52
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When replacing windows
consumers are becoming
smarter shoppers and want to
be confident that they are not
only getting a quality product but
long term service and support.
At Milgard our philosophy has
never changed, if there is ever

a problem we will do whatever
it takes to make our customers
happy. This dedication to
customer satisfaction is why we
offer the benefits listed above
with all of our products.

If you have any questions
about our Full Lifetime
Warranty or would like
additional details visit
pro.milgard.com or call
1.800.MILGARD.

Milgard

WINDOWS

Cheonty the bt

& DOORS™




Engineered Stair System Combines

Products to Deliver Profitability

When combined, Durastrand OSL
Rimboard and SteadiTred® stair treads
make quick work of building high-quality stair
systems. With faster, easier installation, these

products offer significant labor savings and more
efficient construction.

Engineered Rim Board
Used as Stair Stringer

0.8E Durastrand OSL Rimboard is code-
evaluated (ESR-1063) for flexural applications
such as short-span headers, and is approved
for use as stair stringers. At 1 4" thick, 0.8E
Durastrand OSL is manufactured using a
proprietary Oriented Strand Lumber (OSL)
formula, ensuring additional strength and ease of
installation. Using 0.8E Durastrand OSL as stair
stringers can reduce the builder’s installation

Strong and Consistent
SteadiTred Stair Treads
SteadiTred panels offer higher strength and
consistency than particleboard or solid-sawn
options. SteadiTred offers a spanning capability
of up to 45 inches in closed riser stair-system
assemblies. Available bull-nosed or square-edged,
SteadiTred panels are always flat, straight,
and defect free. SteadiTred withstands
heavy traffic without chipping or cracking,
as well as temporary weather delays,
eliminating the cost of temporary stairs.
It's a consistent, cost-effective choice for
builders, making the process easier and faster.

For more information:
www.ainsworthengineered.com
877.661.3200

Aminsworth

time and labor cost. sales@ainsworthengineered.com
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Hanover® Architectural Products

An architectural project requires the highest level of performance from the paver manufacturer
involved. In order to guarantee the integrity of the design from start to finish, the producer
needs to have an established reputation of product consistency, performance and service. Hanover®
Architectural Products has participated in the development of concrete unit paver systems for over
38 years, as they became an integral part of architectural design.

A wide range of standard colors, sizes and styles are available creating
endless design opportunities and making each project unique. Custom
colors and agaregate blends are available when quantities permit.
Hanover will adapt to the special paver needs of each individual project.

From Prest® Brick and Prest® Pavers to Wall Panels and Garden
Walling, Hanover® Architectural Products continually strives to provide
the highest quality concrete products in the industry. No other company
can offer the superior quality and complete selection of pavers, bricks
and walls that Hanover® can. Hanover's reputation stands solid with
product outstanding performance and exceptional customer service.

HANOVER

Architectural Products
Wiere concrete and imagination meet.

Please contact us at 800.426.4242 or visit our website
www.hanoverpavers.com
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Merging our strengths in the fastener industry

ince 1981, Swan Secure has
Sprovided builders with an array
of high-quality corrosion-resistant
nails, screws and specialized fastening
products. The Swan Secure™ brand is
known for stainless-steel fasteners
that withstand the test of time and
the elements — often outlasting
the most durable building materials.
As a company that is committed to
structural safety, Simpson Strong-
Tie, like Swan Secure, has earned a
reputation for refusing to compromise
when it comes to quality or
performance.

Now that Swan Secure is part of
the Simpson Strong-Tie® family we
are excited to combine our strengths
to expand our offering of high-quality
specialized fasteners. As we join
resources, we will be transitioning

away from the Swan Secure brand name.

That means you'll be seeing new boxes
on dealer shelves and on jobsites.
Although the boxes will be new, they'll
contain the same high-grade corrosion-
resistant fasteners you've relied on for
years. We realize that as we integrate
and prepare for growth, it is vital to stay
focused on the customer and continue
to provide the first-class service both
Simpson Strong-Tie and Swan Secure
are known for,

If you have any questions, contact
us at 800-999-5099 or visit our
website, www.strongtie.com/
fasten to see the latest products and
download our new fastener catalog.

SWAN SECURE
FASTENERS
C-55TSWANDS
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Finally, a long length

shake panel done the Cedarway!
4 ction molde

888-501-9879

FortisPlasticsGroup.com
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L PRODUCTS

Why does this always happen?”

my Design/Build

Coach s sates system
’ IS DESIGNED EXCLUSIVELY FOR
PROFESSIONAL REMODELERS

l AND CUSTOM HOME BUILDERS
" WHO ARE LOOKING TO:

*Just ‘cause you're
following a well marked
trail. don't mean that
whoeaver made it, knew

» Take control of the selling process

* Increase their bottom line

where they were going.”

* Develop a selling system that fits
their individual selling style

Texas Bix Bender

Design/Build Coach

www.mydesignbuildcoach.com
e-mail us: info@mydesignbuildcoach.com ¢ (781) 648-5548
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ERATURE GALLERY

16ft Tall Sliding Doors

Ultra-sized
Weiland
liftslides and
folding doors
have been
engineered and
manufactured
for aver

20 years.

These doors
dramatically
open up living :

spaces. Countless configurations include curved,
corner, pocketing and AAMA tested liftslides up
to 16" tall, all with flush bottom tracks offering
seamless indoor/outdoor transitions.

www.weilandslidingdoors.com
760.722.8828

WEILAND SLIDING DOORS & WINDOWS
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LITERATURE GALLERY

AZEK® Edge Sets New Standard for Trim

AZEK Building Products announces AZEK Trim

with the AZEK Edge. The proprietary AZEK Edge
technology creates boards that are uniformly finished
or “"S4S" surfaced four sides, with smooth, sealed
edges that stay cleaner on the jobsite and are easier
to clean if necessary.

wiww.azek.com 1-877-ASK-AZEK
AZEK

For more info circle #59

Fabricate stair systems using
strong, consistent Ainsworth
SteadiTred® stair treads

and code evaluated
0.8E Durastrand® OSL
as stringers. Custom
engineered, it saves
time and labor,
reduces waste
and disposal
fees. Thats a
smart, sustainable
building practice that delivers
real bottom-line benefits.

877.661.3200 » www.ainsworthengineered.com

Ainsworth

For more info circle #60

Step up to Sustainable and
Profitable Stair Systems

Chapter 8 Facets from Jeffrey Court

Subtle colors, jewel-
toned accents and
distinctive mosaic
shapes and sizes
make Jeffrey Court's
Chapter 8 Facets

a very unigue
collection, Available

in 6 color selections, | .
there's one sure il

to catch the eye of even the most discerning
customer. Go online at www.jeffreycourt.com/
designer3 or call 951-340-3383 to request your
full-color, 16-page Chapter 8 Facets catalog today!

P, -,
JEFFREY COURT

Tiid = s ToM & i T

Your place is vir passinme
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NanaWall Window Door Combo

The NanaWall window-door combination system
creates an outdoor kitchen, provides flexible use
of space and passive air cooling. The window
and door operate separately, but meet to create
a weather-resistant large opening glass wall.
The over-the-counter window provides additional
seating and an entertaining bar.
800.873.5673 | www.nanawall.com

NanaWall

Grand Transformations

For more info circle #42

or more into circle #6

A beautiful add-on
to your projects
and your profits.

ProClosets offers more than just closets. Think of
r own custom cl : i
e to offer your clients : ate i i
custom storage options straight from your laptop.
Contact us today to see how we can add beauty
and profitability to your existing jobs.

™ Y
et Y | TV RS
T UUIVOG LS

The Professiomal's Chaice for Closets

877-BUY-A-PRO | PROCLOSETS.COM

Stainless-Steel Deck Screws

While all stainless-steel decking screws might
provide corrosion resistance, many can be tricky
to install or don’t provide the desired results for
your job. Our Swan Secure stainless-steel decking
screws are easy to install and deliver consistent,
superior results in a variety of decking materials,
including redwood, cedar, composite, ipé and

tropical hardwood.

| SIMPSON |

SIMPSON STRONG-TIE |

For more info circle #64

W.strnngtie.cum

Custom designed wine racks are constructed of

construction.

of constructing wine rooms. More than a million

(800) 331-4274

WINE CHILLERS OF CALIFORNIA

For more info circle #565

clear, kiln dried, all heart Redwood. Industrial Quality
Refrigeration Systems include thru-the-wall units to Split
Air Handlers. Many do not require a HVAC technician to
install. Note the evaporator pictured on the rear wall.
We offer free consultation services for proper wine room

Since 1969 Wine Chillers of California has instructed
1000°s of builders and remodelers on the proper method

custom wine racks of clear, kiln dried redwood, oak and
mahogany are sold yearly. Quality refrigeration systems
supplied include thru-the-wall units to split air handlers.
Many of which do not require HVAC technicians to

install. Free consultation and design services provided.

feet of
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PebbleFlex is a soft alternative solution for many
outdoor, and some indoor, surfaces. It won't crack,
fade or degrade in the sun and is soft to the touch.

ebbleFlex offers builders and archi-

tects a soft, safe surface that is

UV-stable, doesn't tade, degrade,

crack or shrink in the sun. The product
has been around since 1994 and is installed
mostly around pools and in other outdoor
spaces, but also has been seen in kifchens,
bothrooms and showers. Playground spaces
including basketball courts are popular appli-
cations as well,

"PebbleFlex is mixed with a urethane bind-
er which forms a chemical bond between
individual pebbles, unlike urethanes mixed
with rubber or recycled tires,” says Frank
Minutillo, managing pariner, Flexible Floor
Systems, Wilmington, N.C. "The benefit of a
chemical bond is added strength so pieces
don't fall apart. The resulting surface will not
be squishy, exactly, but definitely will give a
little. It's a soft feeling on the foot.”

465 October 2009

Custom colors and
designs are available.
Lines and patterns are not
painted onto the PebbleFlex
surface. Rather, they are integrated
into the design using custom-colored
pebbles with color that permeates 100
percent through each pebble. Any design is
possible, and PebbleFlex handles the installa-
tion. Fifteen standard colors are available but
custom colors are optional. “If an architect's
client is a business owner who wants a com-
pany logo on a basketball court or poolside,
we can do that, no problem,” Minutillo says.

The surface arrives on-site in clear bags
and is a pourin-place product. Concrete on
which the flexible surtace is poured must cure
for at least 30 days before installation. The
most successful applications result from speci-
fication early in a project, and notification

residenticl design & build ® rdbmogozine.com

to the entire design and
construction team that it will
be coming.

"We're trying to educate archi-
tects and builders about new and inno-
vative ways fo solve common problems that
exist with current surfaces. When people see
it or walk on it, they tell us this stuff is amazing,
I's a good alternative to concrete because
you can't customize concrete and there's no
guarantee it won't crack the minute the truck
backs out of the driveway. We guarantee our
product for 20 years,” he says.

PebbleFlex is not inexpensive, but it's
designed to last. If's petroleum-based which
affects cost, but it also can be recycled at the
end of the lifespan. The product is made in
the United States, Minutillo notes. For more
information visit pebbleflex.com or circle 28

on the inguiry card. — Rob Heselbarth B



o 2009 AZEK Building Products

AZEK', the #1 brand of trim, proudly introduces our latest
innovation - AZEK Trim with the AZEK Edge™. Like all
AZEK Products, AZEK Trim with the AZEK Edge is building
code listed, perfect for ground contact, and impervious to
moisture and insects. To put the power of the AZEK brand
to work for you, visit www.azek.com. It's the edge you've
been looking for.

N AZEK,

Trim

Finally tfrimboard
that passes a white

glove inspection.

42K Trim with the
AZEK €dge:

L dges—
Sealed /Jrecl;,:w”e. edq .
/525 4 ;Mrfdc.ed' 4 Sides)

/ Sta/s o leaner n the yara’
/ Cleans ¢4P oasier on the
Jc}ééffe.

/ es
\/Tig/test board tolerance

in Lhe induStry

£ / AZEThe * brand S

Lt - ﬂze“é comM
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