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EDITOR'S COMMENTS

Opportunities

omefimes the best way to educate yourself is fo ask questions. VWe wanted to know what

you and your clients are falking about, so we asked you. We posted a poll on our website

last month which asked the simple question, “What are customers interested in€" This is

what you said: Future work = 46 percent; No one’s calling/talking to us = 28 percent,
Killing time/Just looking = 15 percent; Starting work today — 11 percent,

The results as | see them are mixed. The best news is a total of 72 percent of you are actually
talking to clients, even if it's for future work or they're just killing fime. More good news is about
half the clients you're talking to (46 percent) are inferested in doing business with you. Yes, you're
discussing future work, but it's work.

There's only one way to look at these results, and that's through a glass that's half full. The way
| see it, every conversation is an opportunity to sell. So maybe the clients you're talking to don't
want fo break ground any time soon, but at least you're talking. Sometimes finding someone fo
have a conversation with can be the biggest challenge.

Do you sense that a new home is what your clients want but can't afforde Have you offered to
provide design-only services? If they don't have money for construction, maybe they have enough
lo get a set of drawings done. Can you scale back their project and still deliver their dream?

Have you asked if you can provide remodeling work as an alternative fo a new home?
What about a defached siructure? Do they need a pool house? A tool shed? A dog house? A
playhouse for their children? Can you offer outdoor living design assistance? A place for them
lo store their boat, jet ski or 4-wheelere Think of projects you don't typically tackle.

Have you considered throwing a party for the clients you're talking to and their friends you
haven't met? It would be an opportunity to network. Invite current and past clients. Tell them to
bring friends or family who might be inferested in design, remodeling or new construction work.
Ask each of them to bring two or three people to the party and you just tripled or quadrupled
your client network. Plus, think about how many people they'll talk to the next day.

We cohosted such an event with a builder in June for more than 100 people. Talk about a
room filled with opportunities. It was an effective way for the builder to surround himself with col-
leagues and potential clients. See for yourself how the event
turned out by visiting rdbmagazine.com/margarido.

The opportunity to impress is out there. Take it.

2009 Design Excellence Awards

Speaking of impressing people, once again we are proud
and excited to present you with the winners of our 2009
Design Excellence Awards. The competition was as fough
as ever, and this year's class of wining projects stands up to
the best from previous years.

Be inspired by this year's winners. Read about the chal-
lenges faced by your fellow designers and builders, and
how these challenges were overcome. The editorial begins
on page 14.

Follow RD¢&B at twitter.com/rdbmagazine

Rob Heselbarth, Editor

Network with peers in our professional group at
LinkedIn.com. Search for RD¢&B and join.
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A FOUNTAIN OF YOUTH

IN A CONVENIENT TAKE HOME SIZE

In a SwimEx Luxury Pool or Spa you can relax, exercise,
"'\ even entertain in your own heated pool without the expense,
wimExm maintenance or space of a full-sized pool. SwimEx is beyond
the ordinary lap pool, it's a complete workout station.
Ruggedly constructed and exquisitely detailed, SwimEx
CALL B00-877-7946 FOR A FREE HOME pools add value and enhance the beauty of your home.
POOL DVD OR VISIT WWW.SWIMEX.COM Made in U.S.A.
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JAUREGUI ON DESIGN

VWhat your clients really want

Keep clients focused on the big picture while you make fine-tuning
adjustments using the skills for which they're paying you

By Luis Jauregui, AlA

ne of the biggest faniasies of many

architects and designers is expecting

the client fo provide the extensive detail

and specificity that will franslate info the
new home of their dreams. In actuality, what the
client really needs and ultimately wants from the
architect is guidance and leadership through the
design process, which can be particularly daunt-
ing and overwhelming to the client.

Achieving a thorough understanding of
the design program is imperative. Rather than
assign homework fo the client via a mulipage
questionnaire, allocate an hour or two fo thor

oughly discuss the clients' lifestyle, their likes

and dislikes, and how they live in their home.
Take them out for drinks or dinner to put them
at ease and delve further info the project. As
the expert, you know what you need to know
to properly profile your client.

Engage the client in the big picture and leave
the minutia for the design fable and your expert-
enced design sensibilifies. VWhile clients will mos
often find a comfort zone talking about the small
details, i's important fo focus the conversation on
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broader issues. Gather essential program criteriay;
keep the meeting short and the client fresh.

If's up to you fo creale design momentum fo
move the project forward. | have found over the
vears that the sooner you can bring thoughtful
design solutions back to the client, you will be
rewarded with quick, welHargeted feedback and
have fewer redesign issues. The overall experience
will be more satisfactory fo everyone and bring
you closer fo project construction,

| think sometimes architects and designers take
on the role of information processor, conneciing
the dots rather than optimizing funcfion or enhanc-
ing aesthefics. VWhen clients bring pictures and
clippings of what they like, the easy approach is
to take things literally. As an altemative, create a
general profile and express a greater cesthetic.
If's not about the specific front door or the tub in
the picture, but the creation of a unique, individual
lifestyle siatement.

Don't ask your clients where they want o keep
their everyday dishes, or how they prefer fo store
their toothbrushes. You know best how to organize
a functional kitchen or bath and elements of this
nature. While | exaggerate a bit, my point is we
architects possess the expertise and professional
maturity to resolve these questions. Be the guide,
and also be prepared fo address conflicting issues.
If a material or feature is way beyond project bud-
gel, it's befter addressed early in design rather than
after construction documents are completed.

| don't mean to advocate arrogance — far
from it. We should not feel like it's our way or the
highway, or that it's cur mission fo tell clients how
to live. Rather, the process is all about good com-
munication. Empathize with your client. Actively
diclogue and seek specific information. Listen
carefully o what is said and sharpen your skills at
reading between the lines. Provide sage advice
and altemafive solutions.

This concept is reflected in a Kohler advertise-

residential design & build » rdbmagazine.com

ment in which a client steps info an architect's office
and flops a sink faucet on the table and says
simply, “Design me a house around this.” The folks
at Kohler had a different agenda behind their mes-
sage, but this really encapsulates what an architect
should do. Develop an edge that, with enough
information and infuition, enables you fo design a
house they haven't yet imagined.

| find in my experience that fewer than 10 per
cent of my clients have the persenality or inclination
to direct the design process, much less arrive ready
to tel me what they want. The majority of clients
are coming fo our office for guidance on how fo
get from A to Z. For those few clients who want o
loke charge, be patient and remain flexible. Many
limes these personaliies come full circle back to
your leadership. If you're getting more than 10
percent of these clients, there's something you're
doing to affract them and you need fo evaluate
your approach.

Good design requires a higher level of
complexity than our clients comprehend. If's
as much obout the client's agenda and lifestyle
as it is about professional guidance and knowl-
edge. We are our client's advocate, providing
solutions within a vemacular that resonates with
them and, hopelully, remains frue o our own
design fenefs. And, as they say, “That's why
they pay us the big bucks.”

Luis Jauregui, AlA, has

been a member of the local
and national chapfers of

the American Instifute of
Archifects for more than 20
years. He is an active leader
within the Homebuilders
Associalion of Austin, Texas,
serving as president, and as
director at the local, state
and national homebuilders’ association levels.
Read past columns at rdbmagazine.com.




Maxvmizing
SPACE & VIEW

Celebrating our 25th anniversary, Weiland has
been leading the development of high
performance custom sliding and folding doors.
Our experience and depth of engineered design,
along with superior features like an AAMA rated
Weiland Flush Track, allows us to create some
of the largest and most innovative moving glass
walls available. What can we build for you?

g weiland

Sliding Doors and Windows, Inc.

760.722 8828 weilandslidingdoors.com
liftslides | folding doors

SWINgING aoers | windows
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RANT ON BUILDING

Do you want this exposure?

s there real value in showcasing a design,/build firm's services
in prominent retail space on Main Street?

By Jay Grant

1866, in a small ftown about 40 miles
from Manhattan, a builder selected a
site at One Main Street to build a retail
building in the center of Mendham, N .,
a fown established by European seftlers in
1750. Back then, towns were called hamlets,
the horse and buggy was the luxury mode of
fransportation, and the main commerce was
farming and the local grain mill. In 1999,
that retail building was dilapidated, crum-
bling and condemned by the town due to
unsafe conditions within the structure. | bought
the @,000-sq.ft. building, renovated it and
secured leases for the three apartments and
six refail spaces. It is one of my best invest
ments because it satisfies the first three rules of
real estate: location, location and location!

Would you showease your business hereg

One of my tenants who rents the most
prominent space in the building has become a
casualty of this recession. Now |'m foced with
wondering if | should seize an opportunity fo
showcase my custom home and remodeling
business in this store-front building in the center
of my hometown. | have been researching the
idea and weighing the pros and cons,
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When in doubt, reach out ... for help! A
consultant | hired a few years ago pointed
out that one sign of a successful leader is
knowing when to ask for help. So, for help
defermining the right answer | consulted with
Pat Fiore, president of Fiore Associates, a local
marketing firm with a 27year track record
of helping her clients succeed. My market-
ing director, lauren and | met with Pat for a
brainstorming session. Some interesting ideas
Howed from this meeting.

My business has been successful for 20
vears while operafing out of my home office.
What can | do to ensure success in this
space? We agreed that we did not want to
open a tradifional showroom featuring kitchen
displays and small room vignettes featuring
the latest tile, floor and door samples. My
business is about building high-end custom
projects so the focus needs fo be on creating
an environment that makes people feel com-
fortable enough to esiablish a relationship with
me and my company. Pat said, “Your goal
is fo help excite your audience, get them to
dream and have them come away with great
new ideas on creative new lifestyles.”

We discussed using part of the space for
a comfy couch with a living room feel and
maybe adding a fireplace. We discussed
building one stone wall and a partial wine
cellar to further set the tone for an environ-
ment of creativity. VWe discussed a conference
room with a large flatscreen TV or monitor
with a constant flow of new jobsite photog-
raphy faken of various jobs in progression.
To avoid a feeling of stagnation within the
space, we envisioned a collaborative work-
ing environment within which we host archi-
tects and designers that join us on a rofating
basis. Pat asked; "Why not use the space
fo create a center for developing lifestyles?

residential design & build » rdbmagazine.com

Host seminars, bring in guest speakers, and
provide an environment that makes prospects
feel relaxede”

s it realistic to implement this atypical use
of a refail space in these trying times, and
to make it an economically rewarding enter-
prise? Candidly, | don't know. | like the ideas
and | am definitely infrigued. VWe are seeking
feedback from local architects, builders and
interior designers fo fry fo understand what
may be missing from our vision and what
needs fo be our frue focus.

'd also like to get your opinion. If you have
any thoughts on the concept of using a retail
location as a think tank for inifiating the cre-
ative part of the design/build process, | would
love fo hear from you. And if you decide fo run
with this idea in your home town, please be
sure fo stay in touch and let me know what's
working for you and what's not. It is time fo
think out of the box and be willing 1o take risks
that you haven't taken before. | can't wait to
find out if | do or not,

Send e-mail to granthomes@msn.com. Also,
an online discussion about Jay's situation is
going on in RD&B's group at LinkedIn.com. Ii's
free fo join; your thoughts are welcome. D

Jay Grant, president of Grant Homes, a resi-
dential design/build firm in Mendham, NJ.,
focuses on building luxury
custom homes and renova-
tions/additions. He is fhe
recipient of more than 20
industry awards including
best website for granthome-
susa.com. Grant is available
for business consulfing. Send
e-mail fo granthomes@msn.
com. Read past columns at
rdbmagazine.com
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Every project is different, so using the same window or door for each project won't
do. You need options. Who better to provide you with those options than Kolbe?
With virtually endless options, including a wide variety of wood species such as
walnut, the epitome of richness and sophistication, you'll be sure to get the look you
need. Kolbe also offers FSC certified wood which can help contribute points toward green

building programs. For more information visit www.kolbe-kolbe.com or call 1.800.955.8177.
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DELLANNO ON COMMUNICATION

The pnde or lions

To work within an elite group of any kind,
you must provide value to its members

By Joseph Dellanno

' ardon me, would you have any

" Grey Poupon2” As | think of this
commercial from years ago, |

remember the fancy chauffeur

driven cars carrying wealthy men eating five-
course meals in the backs of their Roll Royces.
As | gazed at their wealth and social status,
| wondered, “Who are these people driving

around town having a mid-day meal and ask-
ing their wealthy friends for fancy mustarde”

| call this segment of the populafion the
pride of lions, and tapping into the remodeling
segment of the pride is not an easy task. Life
in the suburbs where manicured lawns and
luxury homes dot the landscape is similar to
life on the Serengeti plains of Africa. Lions are
one of nature’s top predators. They travel in
prides which include an elite group of female
hunters and one dominating male who is king
of the jungle. When a stray lion enters the

If you or | pulled up to a fancy car on Main
Street America today, the owner would be
punching up @11 on the crackberry faster than
you can say crackberry!

As you travel from project to project,
you most likely drive through a few different
upscale neighborhoods that might have a few
bottles of Grey Poupon lying around. Driving
though these upscale neighborhoods, some
of us might start fo wonder how a design/
build new construction company could tap
into the upper end of the remodeling market,
Do | need a new fancy truck or carg Would
| need fo lose 20 Ibs. and have my stomach
stapled, or would | need a whole new ward-
robe and start to look like a banker?
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pride’s terrifory, it's the male’s job to drive the
intruder away. The stray is unwanted and is
an unknown risk to the pride’s blood line, and
has nothing to offer the pride.

The upper residential market is similar to
the pride of lions of the Serengeti. You can
find prides of lions gathered at an exclusive
golf club, polo clubs, yachting clubs or racing
their Ferraris at the track. No matter where

residential design & build » rdbmagazine.com

they are or what they might be doing, we
know they are doing it with other members
of the pride.

If you're fortunate to get a call from a
homeowner who lives in a desirable neigh-
borhood, you have a great potential project
and o chance fo meet a homeowner who is
a member of the elite pride. This could be
a big opportunity if you can make a strong
connection with the homeowner, or it might
be a disappointment if you cannot provide
professional service that is perceived by the
pride as having real value.

Remember, these homeowners are fully
aware how some people in our industry will
quote the street address and not the project.
This is often a common pitfall and companies
that continue this practice will always look like
a stray to the pride of lions.

So how does a siray successfully design
and build within the pride? First, it's important
to know how to service the pride’s members.
They are looking for our input and expertise,
but want their ideas to be heard. They are
willing to pay for service but do not want to
be taken to the cleaners. They want fo feel
like you have their best interest at heart and
you will take care of problems before they
can begin.

Many of us are qualified to provide
goods and services for the upperend client,
but connecting with them socially, politically
and professionally is where some of us fall
short. To be considered a member of any
type of pride, you must be a real asset who
will increase the value and well-being of the
group's existence, b

Joseph Dellanno is the
founder of My Design/
Build Project, a web
communication applica-
fion for design and build
feams, and president of
My Design/Build Coach,
providing design/build
business fraining. He is
also president of Design Solutions Inc., a
national design firm. Send e-mail fo info@
myadesignbuildproject.com. Read past columns
af rdbmagazine.com.
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When you offer
the #1 selling brand,
it's easy to attract
new customers.

Milgard is the #1 selling brand in the West, with a well-recognized name. We've been a leader in
innovation, with features like the new SmartTouch™ lock. We offer a choice of vinyl and fiberglass,
plus a variety of options that meet or exceed ENERGY STAR* qualifications. Milgard has a Full Lifetime
Warranty, with local service. Put it all together, that's one powerful selling tool. ATl
For warranty details and other points, visit pro.milgard.com or call 1.800.MILGARD. Mllga[‘d

WINDOWS EDOORS

Ease-of-Use
Commendation
By Official Ease-of-Use Commendation Recipient.
For more information, visit www.arthritis.org

A ARTHRITIS
& #FOUNDATION"
www.arthrilis.org

For more info circle #7

au| Buunzeinuew peBy 6007 @



AGNER ON GREEN HOMES

gnore greenwash

Evaluate produca‘s based on tive basic, common-
sense principles of green building

By John D. Wagner

itzCarlton counts among its properties

many hotels that most of us couldn't

afford without the help of PowerBall. So

you'd think they would spare no expense

when fraining their workers, righte After all, when

you drop several hundred on a luxury room, if
better have more than just nice, fluffy towels.

So, how does Ritz-Carlton train its staffe

They start by giving them a principle by which
all actions should be judged. It goes like this:
"We are ladies and gentlemen serving ladies

and gentlemen.” When faced with a service
decision, they can refer to that principle and
ask, “Is what I'm about to do something a
lady or gentleman would do?” If the answer
is yves, then the action is appropriate.

But what's fuffy towels, staff training and
$500-a-night hotel rooms have to do with
greenwashing? A great deal of the confusion
around green building is created by product
claims that are not based in common-sense
principles about green building. Aren't there
common-sense green principles that we can
refer to, like the RitzCarlton philosophy, that
will give us a redlity check in the face of the
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esoteric, academic disfinctions and wild claims
made every day about green products?

Yes, there are. I've found five that emerge
again and again across many of the green
building standards. No matter what label a
product carries, a product is green if it is in
accordance with these principles. They don't
always apply, but mostly they do. A product
is green if it:

1. Improves indoor air quality.
2. Uses recw,rc!ed/recyciobte materials.

3. Reduces water consumption.

4. |s sustainably harvested.

5. Reduces fuel consumption (carbon footprini)
during manufacture, delivery, installation
and use.

So let's put this Ritz-Carlton approach to
the test on the following products:

Trusses. Are they green? Yes, on two or
three counts, They are made with secondary-
demand lumber, the material is recyclable and
certain frusses (raised-heel trusses) contribute fo
making the structure energy efficient. So, spec
trusses as green products with confidence.

Insulation. \With or without a green label,
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the answer is yes because it reduces carbon
footprint. I's especially green if it doesn't have
formaldehyde, or has formaldehyde that's
third-party certified not to emit at harmful lev-
els, thereby improving indoor air quality.

Lumber. Unless you are specifying non-plar-
lation-grown fropicals, you likely are choosing
FSC, SFI, CSA or American Tree Farm wood;
all of these are solid programs. lumber is inher
enfly green [renewable, recycloble] and it cor
responds with green fenets 2 and 4 above,

You see, you can get around greenwashing
if you develop critical judgment and knowl-
edge of basic green principles. VWhen you do
this, you'll find that green building really is o
rather oldfashioned approach fo building. It
produces tight, well-vented, low-maintenance
structures that don't use lots of fuel to heat
and cool themselves, and contain nontoxic
products and materials that don't permanently
deplefe their sources when harvested.

Greenwashing is nothing more than market-
ing acrobatics that go on high above where
the real work takes place: in your design
shops and on the jobsite. And it's likely the
green fenels listed above were dlready guid-
ing your building practices and product pur
chases long before the USGBC or NAHB
started going green.

The good things third-party rating agencies
have brought to the industry are verification
and documentation systems that serve as evi-
dence architects and builders can pass along
in the sales process. With this evidence, o
premium refurn on investment can be made
on green homes, so no one gels caught in the
square-foot pricing frap that stacks premium
green homes against nongreen homes that
are comparable only in their square footage
and not their quality. »

John D. Wagner is an
award-winning author of
many books and articles
about consfruction, and a
frequent contributor to the
industry’s leading trade
magazines. A soughtafter
speaker for industry events,
he can be conlacted at
JohnDWagner.com. Read

past columns at rdbmagazine.com.




Elevating the beauty
and functionality
of America’s homes.

— A

AMERICAN-MADE.

AMERICA'S #1 BRAND.

Highly-customizable, Inclinator makes it
easy to match any home'’s design and finish.

More homebuyers are looking for the distinction an
elevator adds to a home's interior, while allowing them

to live comfortably in their homes longer.

From custom design options to performance features —
plus our reputation for delivering the highest quality
and most reliable product in the industry — Inclinator is

the clear choice for enhancing today’s American home.

Visit our website for more information on our Elevette®

and Inclinator® LX lines.

Custom
I NCL I N ; TOR Home Elevators
;Q \ Since 1928

inclinator.com - 800-343-9007 pept 2
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ZACK/DE VITO ARCHITECTURE
San Francisco
zackdayvito.com

Project name: loigley Street Residence
Project locafion: Son Francisco

Squore foologe: 2,988

Total project cost [not land): $1.55 million

Custom Home

less than 3 000 s.f.

T &

his single-family residence peers over a steep downhill slope
with fabulous views of the city. Light floods through the central
skylight and translucent stair bringing light o all three levels.
The open plan is composed of two side-by-side volumes;
the larger, more public space pushes farther out toward the view.
Using a consistent palette of materials and defailing techniques,

= —
i 1
I '

installed in three weeks,

The site posed the most challenges, both
physically and in obtaining approvals. Like most
San Francisco infill sites, there is the everpresent
challenge of fitting the program into a restricied
space and getting |ighr into the middle of the
building. An important goal was to maximize
sustainability while maintaining the integrity of the
overtly modern design and integrating some form
of modular construction into the project. The height
and length of the house, as well as its volume
on the south side, were reduced fo preserve the
neighbors’ views, light and air.

The amounts of the reduction were designed
after lengthy communication with all of the affect-
ed neighbors. The assumed detriment of reduced
space was furned into positive attributes of more

the project exemplifies craft, side-wall windows and higher ceilings. A large operable skylight

The house is sustainably designed and built with high fly-ash over the central, franslucent acrylic stair brings light to the middle
concrete, engineered lumber, FSC wood, and more. The house of the house. As the narrow infill site was not appropriate for
is powered by PV and solar hot water panels. Using panelized modular consiruction, a system for panelized construction was
consfruction, 85 percent of the framing was built offsite and implemented. »

rdbmogazine.com ® residential design & build July /August 2009 15
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MCNEIL CO. BUILDERS
Omaha, Neb.
meneilcompany.com

Project name: Fahey Residence
Project location: Omohe, MNeb.
[ [

Square foologe: 3,962

Tolal project cost (not land): $1.7 million

Custom Home

3,000 to 3,999 s .

| 1]

he homeowners had a lifestyle in mind: They wanted casual
living with an emphasis on enfertaining, both inside and out.
Tuscan architecture fit their design taste and style of living.

The home was designed around both a front courtyard and
an extensive outdoor living area at the rear, with a deep granite
pool, screen porch with Phantom screens and an intimate fireplace
area. The home surrounds the pool with French door access from

the foyer, great room, dining and master bedroom. The open flow

July /August 2009

of the kitchen, dining and great room give the space a grand
vet functional feel.

The home is situated on Boystown lake with a walking path sur
rounding the lake. Privacy from the walking path was an issue. The
challenge was to capiure the breathiaking views of the surrounding
areq, yel maintain the privacy of the homeowner. This was accom-
plished with the secluded pool and fireplace area overlooking
the natural views. Privacy from the walking path was achieved
by integrating low privacy walls in the design of both the pool
and courtyard areas. It's easy to forget you're in Nebraska when
you step out into this resortlike casis. The home's theme of casual

elegance was artfully achieved with architectural details. »

Tyt o

residential design & build » rdbmagazine.com



THE POWER OF YELLOW.

It takes yellow to make green. Pella’s commitment to environmental stewardship and energy efficiency will make your customers
feel good about using Pella® windows and doors. So you'll grow your business. Learn more about how The Power Of Yellow can

help you branch out to the green market. Call 888-210-0972 or visit pella.com/pro.

AECOGMIZED THREE YEARS IN A ROW @

VIEWED 1O BE THE BEST"

SUSTAINED EXCELLENCE

i 2009 Pella Corporation - ‘
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NEAL PRINCE ARCHITECTS
Greenaville, 5.C
nechprince. com

Project name: The Courtyord House
Project location: Roebuck, S.C.
Squore footoge: 4,950

Custom Home

4,000 to 4,999 s f

July /August 2009
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nfluenced by the flow and motits of the modernist tropical

homes of South Asia, this home is articulated as a loose col

lection of individual interior and exterior rooms ordered around

an infimate outdoor courtyard and reflecting pool. The house
is sited along the axis of a long ridge sloping down to a smal
freshwater lake. The 4,950-sq-ft. heated space is divided over
two stories that allow for a variety of spatial experiences, from o
double-siory great room to a 10-sq-ft. low-ceiling family niche for
contemplation. The dining room and great room are parficularly
nolable in their paired window walls that allow for full transpar
ency and a constant engagement with the natural characteristics
of the site. Simple materials and neutral color selections provide
a coherence of fone to the rooms that further encourage an out-
ward focus,

The client’s request to live in a courtyard house was made
particularly challenging by a sloped site. A low-maintenance
home with two, two-car garages allow for accommodating o
drop in grade. Overall, the result is a low-slung front, and a more
commanding view to a lake at the rear of the house. Clay roof
tiles, stained concrete decks and siucco siding form a tough,
wearresistant exterior palette of materials. »

residential design & build » rdbmagazine.com



CUSTOM
ELECTRONIC
DESIGN &
INSTALLATION
ASSOCIATION
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Your Trusted Partner for Electronic Litestyles®™
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Your Technical Partner. Good News for You.

The Custom Electronic Design & Installation Association has Bringing in a CEDIA Certified professional on the front end will
raised the industry standard for residential electronic systems save you and your customer money. It will also ensure that the
contractors. With education and professional certifications appropriate wiring accommodates the future needs of your client.

developed by subject matter experts, our members are leaders
in the design, installation, and project management of residential How CEDIA Members Hel P.

home theaters, multiroom audio and video, lighting control, and From comprehensive project management to expert design and
security surveillance. All elements of home planning where you installation, CEDIA Members will complement your plan and ensure
know you need superior knowledge and expertise. that the technology meets the highest industry standards.

To find an Electronic Lifestyles”™ partner, call 800-669-5329 or visit our web site,
www.cedia.org. You may also email CEDIA at partner@cedia.org.

Uiy Industry Outreach
;_,ﬁ’ ){5, QQ-GVEO - Founding Sponsor Education Sponsor:
All
= Home S ‘\..I-'n
d@B D'b H I A‘I’muumﬂv \“%\ I Erlv
aac® Auuiance” NI
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FLEISCHMAN GARCIA ARCHITECTURE - PLANMING - INTERIOR DESIGN
Tempa, Flo.
Heischmangarcio.com

MONOGRAM BUILDERS
Cle-:]w.{:.’ﬁrr Flo.

Project name: Culbreath Isles Residence
Project location; Tampa, Flo.

Square feotoge: 5,560

Total project cost (not lond): $4 million

Custom Home

5,000 to 5,999 s.1.

| 1]

his custom home is located on a small island which is in an
exclusive gated community in Tampa Bay. The main objec-
live was to create a warm, inviting family home that functions

for sophisticated entertaining, as well as for everyday life.
The building site offered exceptional waterfront views, and taking
full advantage of these became integral to the design. A second-
ary objeclive was to design a space that would showcase the

client’s vast collection of paintings and sculptures.

A significant challenge was the site located in a V-zone, which
required the structure to be designed to withstand 120-mph winds.
The client wanted the home to be sophisticated with modern
furnishings, while blending the architecture and the Wesiern art
collection. The desire to take full advantage of the view also
presented challenges, with concems about properly profecting
the artwork, and privacy being chief among them.

Influence for the design was drawn from Frank Lloyd VWright,
Floorto-ceiling windows and stone columns wrapping from the out-
side-in allow for the convergence of the interior and natural worlds.
The V-zone requirementis led to the use of laminated glass with

special details to minimize framing required for impact resistance.

Artwork is displayed throughout the
home using a gallery system that
allows for ease of rofation. A large
gallery off the main foyer is used for
sculptures. For artwork protection
and privacy concerns, a double
rollershade system is used. »



OSB RADIANT BARRIER PANELS

AmsworthEngineered

THERMASTRAND®

Keep your cool

with AinsworthEngineered Thermastrand®

AinsworthEngineered Thermastrand eliminates all kinds of temperature-raising hassles. It not only blocks up to 97% of the radiant
heat that hits a roof —Ainsworth’s unique one-step in-line manufacturing process also provides far superior breathability, and foil
adhesion guaranteed against delamination. Easy to install with a great finished appearance, AinsworthEngineered Thermastrand'’s

the natural choice of cooler heads everywhere. . .
Ainsworth Thermastrand — Blocks the heat
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Engineered Performance for the World of Wood*®

Ainsworth Group of Companies
877 661 3200 Toll free AmnsworthEngineered =
sales@thermastrand.com

www.thermastrand.com

Ainsworth Thermastrand™ is a trademark of Ainsworth Corp. #8% Ainsworth® AlnsworthEngineered® AinsworthEngineered Thermastrand® the color Turquoise® and Engineered Performance for the World of Wood® are registered trademarks.
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NEAL PRINCE ARCHITECTS
Greeneville, S.C.
neakprince.com

Project name: The Bridge House
Project location: landrum, 5.C.
Sauore footoge: 5,050

lence

Custom Home

5,000 to 5,999 s f

he design was conceived as a viewing platform for a picturesque

mouniain lake and valley below. In the spirit of sustainability, the

design defers fo the natural beauty of the site by claiming the lone

clearing on the property, leaving the remaining heavily wooded
area undisturbed. Emerging from a severe slope that dominates the
site’s topography, the house appears to grow as it moves out over
the terrain. Rooms are ordered to maximize the long views, resulting
in a linear plon featuring a “bridge room" that fransverses a rolling
spring, evocative of the surrounding mountain streams and waterfalls
that characterize the seffing.

J.M. WILLIAMS & ASSOCIATES
Salt lake City, Utah

jmwa.com

Project name: Miller residence

Project locaticn: Saint George, Uich
Squore footage: 6,970

Total project cost {net land): $2.7 millicn

Custom Home

Hor visiting family members, and could also be considered a work
of art and architecture. A winding stairway provides a breathtaking
view of the valley and leads o a decorative entry gate. Passing through
the gate one enters a desert oasis. The ceiling opens up to the blue
sky while a walkway curves around a large reflection pool which is
surrounded by stone walls on one side and curved glass walls on the
other. The glass walls look through the interior stone columns, through
ihe house and the enire valley as well as the distant mouniains and sky.
The courtyard is also seen from inside the house, and at night the light

July /August 2009
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A series of heavy
fotemic masonry elements
— chimneys, columns and
retaining walls, are ordered

to provide punciuation and
further anchor the home fo
the site. The residence is
comprised of 5,000 sq.
ft. of heated space divided

aver three stories. The bulk

of the everyday living spoce — master suite, kilchen and great room
— is allotted to the main floor, with the uppermost and lowermost floars
designed for less usage. »

from the pool
dances on the
stone wall,

The interior
of the home
is open and
flowing. All
living spaces
on both levels : !
have breathtaking views. Although much of the home is glass, privacy
is maintained where needed. The windows are protecied by the sun
through use of large overhangs and decks. The roof cantilevers as much
as 16 ft. in some locations. There is also a sun shelf which provides
shade from direct sun and allows indirect sun for lighting. Clerestory
windows add to the light, airy nature of the home. »

residential design & build » rdbmagazine.com
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re-think
business as usual

Registration IS now open!

INDIANAPOLIS 2009

Exhibits: October 28 - 30
Conference: October 27 - 30
Indiana Convention Center

Indianapolis, Indiana USA — deck bullder

866.860.1964
TheRemodelingShow.com DeckExpo.com

B e e _.-':"'::-.;I e n e
o adaelnna
R R

show

it (GFUNAHB. NAHBR Remodeiing

hanley"wood
hanley wood

Exhibiting Inquiries: 800.681.6970
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SCHOLZ DESIGN
Toleda, Ohio
scholzdesign.com

Projec! name: Sienna Manaor

XCE' |e ﬂce Project location: Piftsburgh
AW ar d S Sauore footoge: 10,806

ety of functions

Custom Home

more than 7,000 sf. & cer

therefore, the
living room pos-
he 36-acre hilllop site was chosen for its pancramic views of sesses acoustics

the equestrian countryside and distant mefropolitan city. The fit for Grammy-

ltalian villa is for @ hectic CEO and spouse, both passionate winning arfists.

patrons of the arts, and their four active, athome children. Final architecture
The villa was to be an everyday livable home and anchor an was critiqued by a
estate that would become a destination for extended family and renowned universi-
friends, yet be an appropriate venue for a variety of intimate or historian. )

large-scale formal and informal events,
Family activities include entertaining, swimming, fitness, horse-
back riding and a menagerie of pets. The home also hosts a vari-

trength Meets Versatility

Introducing LiteSteel™ heam. A perfect combination /
of the strength of steel and ease of use of wood.

Simplify your project and your life with LiteSteel beam (LSB®). Available directly from your
local pro-dealer, LSB eliminates frustrating delays and saves time and money.

We call it LiteSteel beam for a reason; skip the crane for easy hand placement. LSB is on
average 40% lighter than hot-rolled steel beams or engineered wood, but with the same
load-bearing capacity. Plus there are no special tool requirements to cut, drill or fasten LSB.
It's just easier to work with——Period.

Specify LSB in your next new construction or remodeling project and get introduced to
quicker, easier installation and lower installed cost.

LSBIS

LiteSteelbeam
LiteSteel Technologies America, LLC is a OneSteel Group Company

LiteSteel™ heam is a trademark and LSB® is a reqistered trademark, and are used under license by LiteSteal Technologies smerica, LLC. US Patent Numbers 5163225, 5373679, 5401053, 10-561185, 11-570937, 11-570942.
LSB-1008-RA2 22008 LiteSteal Technologies America, LLC
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Quality Service

* Product Installation  Commercial * Interior
* Product Only * Residential » Exterior

QUALITY

STONE
1. 800.725.5229 VENEER

QualltyStoneveneerconl For more info circle #14 EST. 1916




KOLLIN ALTOMARE ARCHITECTS
long Beach, Calif.
kollinallcmare com

Projec! name: VWatson Residence
Project location: Seal Beach, Calif.
Sauore foologe: 7,239

Totkal project cost (not land): $4.3 million

Awards

Custom F
more thar

olmne

/ 000 s.f.

he plan was to design a signature softcentemporary residence to
caplure the clients' desire for cutling-edge technology, simplicity

of elements, environmentally friendly design and most of all fo be

unique in style yet comforlable and livable. This custom beachfront
home is three-stories high plus a gorgeous fourthlevel sun deck. This
7239 sq. ft. home features six bedrooms, seven bathrooms, a home
theater, gym, wine room, library, game room, spa room, two kitchens
and multiple living rooms. A custom elevator and wrap-around staircase
provide vertical access to all levels while skewed floor plans offer an
interesting journey through the home within a rectangular boundary.

The ob-
jective was
to make this
home simple
vet strikingly
interesting
and blend
new with
old. As with
most beach-
front proj- _
this o | Photas: BMA Phe

ECTS, sagrephy, Testin, Calil
site has height limitations, area limits, fight setbacks to maintain

along with wind and sun considerations. b
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for a free trial version
1-800-248-0164
www.softplan.com

Version ]4i. A i

ARCHITECTURAL DESIGN SOFTWARE

Products listed are produced
of a corrosion resistant alloyed
aluminum with an elastomeric-
waterproofing and anti-fracture
coating combined with an
aggregate bonding base.
Finished materials, ceramic tile,
marble, granite, etc. can be
applied immediately after product
installation utilizing sl'ul'ldp
" | mastics or thin-set. Listed products
| are supplied with wall fasteners
| which may be used with/without
| preinstalled wood blocking.
| Also try our Floating Shel
a tile ready shelf support, for use
wnh any Recess-lt™, units.

BETTER BEI\ICH

The Shower
Bench Solution

An easy fo install bench-
forming system that
replaces the complex
methods currently in use.

REC 1418

REC 1414 REC 614

Flnnhng Shelf™

T
g

For more information or a distributor near you, call

A 1-800-382-9653
ool ol b INNOVIS CORPORATION
e www.innoviscorp.com
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PHIL KEAN DESIGNS
Wiinter Park, Ha
philkeandesigns.co

Project nome: The Evergreen

Xcel Ie i Project locotion: Winler Park, Flo.
Squore foologe: 3,050
AWO rd S Total project cost (not land): $750,000

Green Home

he objective was to build the first LEED Gold-certified home
in central Florida and to make every element/product/func-
tion of the home have a green story behind it. Another goal

¥ was to show that a home can feature good design while
also being green.

The scope was three bedrooms, four baths, an office, cutdoor
living areas, low utility bills, a rainwater collection system and
rooftop terrace with a small green roof. The home was built as

a LEED experiment and as a green showcase home. Challenges green-labeled carpet.

included finding the right products and systems, and evaluating Cost vs. benefit examples include: choosing not fo
the cost vs. benefit for each one. Regarding materials, each trade use photovoltaics as they would not pay for themselves
was asked to provide green options with supporting documenta- quickly enough, but using a solar water heater which
tion. These products ranged from concrete that uses fly ash to pays for itself in one to two years. D

Now that Swan
Secure is part of the

0 n e G 0 Dd Bra n d Simlpsnn Stmng—Tief’f :
family, we are combining
our strengths to expand
LDeserves A“Other our offering of high-quality
specialized fasteners.
As we begin to transition Swan Secure products to the
Simpson Strong-Tie brand, new boxes are going to be
showing up on dealer shelves and job sites. Rest assured
- that these boxes contain the same high-grade corrosion-
% Wood Deck resistant fasteners you've relied on for years. And when
SCreW .o it comes to our customers, we will continue to provide
oxa the same first-class service that both Swan Secure and
e s i Simpson Strong-Tie are known for.

q* B Ao iremtible | B - SNSTEE ¥
Stainiess 5'¢ The new Simpson Strong-Tie® Specialized Fastener line

DL includes a wide variety of stainless-steel screws and nails
: ' for just about any fastening project. Learn more by visiting
www.strongtie.com/fasten or by calling (800) 999-5099.

)\

&

2008 Simpson Strong-Tie Company Inc. SWANBRDOS . i i
\pson Strong-Tie Gompany I BRI < For more info circle #17
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SWAN SECURE



scel

Awards

xcel

Awards

28

LAUGHLIN HOMES & RESTORATION
Fredericksburg, Texas
hillcountrybuilder.com

Project name: Sandy Ranch Cabin
Project location: Fredericksburg, Texos
Sauore footoge: 1,300

Totkal project cost {not land): $260,000

lence

Vacation Home

he obijective was to build o gefaway for a young, single software

CEQ that would reflect the character of the pioneer homes in the

area while blending into the native surroundings of the Hardwood

Creek bottom. The design needed o be small in scale and respect
ful of the budget, but roomy encugh to accommodate gatherings of
family ond friends that camp on the surrounding ranch.

To reduce the construction impact, salvaged building materials were
desired where possible, providing a historic feel while being environ-
mentally responsible. Due to racky canyon walls, the cabin was to be
located within the flood zone of the creek bottom to minimize the impact
on the land and budget. Special permitting was required for the build-

ing placement and on-site sewage facility. Vehicular access was not

LAUGHLIN HOMES & RESTORATION
Fredericksburg, Texas
hillcounin/builder.com

Project name: Elm Grove

Project location: Fredericksburg, Texos
Sauare footage: 4,400

Total project cost (not land): $1.3 million

Spec/Mode

nspired by the land, the project was designed in a style that respects
the: rural heritage of the area while meeting the demands of today’s

lence

modem lifestyle. The objective was to nesfle the compound info @

hillside elm grove, blending with the couniryside — not dominafing i.
Deeply covered porches protect large expanses of glass that welcome
the outside in and provide access to an alfresco kitchen and dining
area. Spray-foam insulation, lowE glass, high-efficiency HVAC and
on-demand water heaters were used o reduce operating costs. The
home showcases reclaimed timbers, native stone, wood and concrele
floors blended with granite counters and stainless appliances.

The supplied plans arrived four months later than promised. With
a 10-month deadline cut fo six and more than 8,000 sq. ft. under
roof, keeping as many as nine trade partners working simulianeously

July /August 2009

e Solware, Austing Tean

Phoios: Pony

i

possible and
a consider-
able portion
of the budget
had to be
used fo build

creek cross-

ing to reach
the site. Although comparable in purchase cost, the use of reclaimed
materials required additional labor o prepare and install compared
to conventional materials.

with 15 fo 20 carpenters
was a challenge in itself,
The site required 400 fons
of sub-grade to be imported
and extensive landscaping. =
Receiving 30-plus in. of rain
ina 16-week period further
delayed the project. The
project was completed in
less than six months.

Native plants, not requir-
ing irrigation due fo the minimal amount of water available, were
used to blend into and restore the site. The color palette is sophist-
cated, yet reflects the natural surroundings and distant vistas which
can be enjoyed throughout the home and outdoor spaces. b

residential design & build » rdbmagazine.com



To build this collection, we went to the best

suggestion box of all. Your job site.
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LN Marvin W indaws and Lioors, All mghts reserved, (R egistered rademark of Marvin Vv indows and Lloors

Meet the New Marvin Ultimate Casement Collection

The Ultimate Casement Collection is an innovative line inspired by your
suggestions. We've developed operating sizes as large as 40" x 92", full-frame
and insert application options and revolutionary hardware for the widest open
views and unrivaled performance. All that combined with an exclusive wash
mode for easy cleaning from the interior makes this new collection truly ultimate.

Call or visit a Marvin retailer

for more details.

MARVIN< %

Windows and Doors

Built around you.

W W, Marvin.com

For more info circle #18

Marvin Design Gallery
by GRW Industries, Ltd.
24331 Miles Road, Ste. G
Warrensville Heights
216-464-5260

marvingallery.com

Ansonia Lumber Co.
300 S Main St.
Ansonia

037-337-31M

ansonialumber.com

APCO Window & Door
/77 Michigan Ave,
Columbus
614-224-2345

apco.com

Apel Building Products
3310 W Auburn Rd.
Rochester Hills
248-299-4797

apelbuildingproducts.com

Architectural

Openings & Access

2050 Turner Ave. NW
Grand Rapids
616-363-6854

dOdCCess.com

Cadillac Window Corp.
26650 W Eight Mile Rd.
Southfield
248-352-5404

cadillacwindow.com

Dillman & Upton
607 Woodward St.
Rochester

248-651-9411

dillmanupton.com

Fox Brothers Co.
/320 Clyde Park
Byron Center
616-455-5500
7475 Sprinkle Rd.
Portage

269-327-5600

Glass City

Window & Door
6710 W Central Ave,
Toledo
419-517-0040

glasscitywd.com

Hartville Hardware
Q40 W Maple St.
Hartville
330-877-4690

Home Door

& Window Products
1716 Coolidge Huwy.
Berkley
1-888-581-9223

homeanddoor.com

Lee Wholesale Supply
55801 Grand River
New Hudson
248-437-6044

Marsh Window
& Door Classics
2660 Fisher Rd.
Columbus

614-272-5577

marshbuild.com

Northern Lumber
1480 S West Bay Shore Dr.,

Suttons Bay
231-271-3804

Pullum Window
Corporation
12950 Lyndon Ave.
Detroit

415 N Lafayette
South Lyon
1-800-462-9555
Ext. 4911

pullumwindow.com

Specialty North
American

/699 Green Meadows Dr.
Lewis Center
740-549-9011

snachio.com

WindowPRO
16900 Bagley Rd.
Middleburg Heights
1-866-470-5090

windowpro.com



JONATHAN PARKS ARCHITECT
Sarosoto, Fla.
jpaarchitect.com

MICHAEL A. GILKEY INC.
Sorasola, Fla.

Project nome: Cherokee Park Vvest
Project locotion: Sarasola, Flo.

Squore foolage: 4,450

Totel project cost {not land): $1.3 million

QOutdoor Living

Awards

he design concept was fo extend the
interior architecture by creating a series
of intimate, exterior spaces within an
elegant, unified outdoor area. Just as the
courtyard archilecture of this home brings the
ouldoors in, the landscape extends the inferior
and mimics the architecture in both style and function. The challenge was
to creale a sequence of outdoor rooms: a moon garden, swimming poal,
outdoor kitchen, courtyard, master bedroom garden and formal lawn. The
outdoor rooms would need to be designed as warm and unique, yet har-

monious and cohesive.
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The solution was to artfully define each space

using architectural and landscape elements, while
infegrating the compaosition through form, repetition,
views and materials, Architecturally, simple volumes
are created of whitewashed stucco, while the floor
plan creates an indoor/outdoor connection. The
landscaping incorporaies Florida-friendly plants and
walerwise irrigation practices to arficulate the outdoor
spaces. Tree canopies create ceilings, hedges create
walls, shrubs accent the rooms and hardscape ele-
ments form the floor. The result is an outdoor area of

six unique spaces. »



CGA&S DESIGN-BUILD
Bustin, Texas

Il
COjsaD, Com

Project nome: Bowling Pool House

ALE I | erce Project location; Aus! n, Texas
A d Square foctoge: 1,109
WArds Project cost [not land): $106,000

Defoched Structure

he clients were interested in completing the final phase

of their outdoor living area. The original project added an root. It includes an outdoor

arbor to the west side of the house for shade and ocutdoor kitchen, dining and sitting

seating. An organically shapea swimming pool and spa areas, a pool bath with an

were added in Phase II. In response to the clients’ need for an outdoor shower, a storage

outdoor grill, dining area and storage building, a new pool house area/loft, and a Rumford

was constructed adjacent to the pool and arbor in the final phase. fireplace. The pool house
The challenge was introducing a large detached structure into @ is integrated seamlessly
limited area without averwhelming the existing house and alienat- to the site and landscape
ing the neighbors. The most suitable location for the pool house through low-scale roofs,
was over an existing septic system drain field, and the clients compatible materials, gar
reluctantly agreed to the substantial expense of relocating it. The den terraces and sweep-
new pool house is finished in natural sione and a painted metal ing stairs.
z

EDGE-ENHANCED STURD-I-FLOOR®

=JRASTRAN= FLOORING

50-YEAR
NO DELAM

90-DAY
NO SAND

Forget the sanding

Durastrand Flooring stays firm and flat

Durastrand® Flooring features an enhanced edge-seal and an engineered
blend of waxes and resins that block moisture and reduce or eliminate
swelling even in harsh conditions. Plus it comes with a go-day no sand and
so-year guarantee against delamination and manufacturing defects. Go for
the new choice in flooring, and forget the usual hassles and call-backs.

Durastrand Flooring— On the level®

Engineered Performance for the World of Wood*®

Ainsworth Group of Companies

877 661 3200 Toll free AinsworthEngineered s
sales@ainsworthengineered.com

www.ainsworthengineered.com

AE Alnsworth® dinsworthEngineered? Durastrand® the color Purple® and Engineered Pesformance for the World of Wood® are registered trademarks. Sturd-I-Floor is a registered trademark of APA
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ZACK/DE VITO ARCHITECTURE

Son Francisco -
zackdevito.com

Project nome: laidley Shest Residence

Project location: Son Frencisco i
AWO I'CIS Square footage: 2,998 ]
Total project cost: $1.55 million -

B |

Architectural Feature ' {5

fhotos: Bruce Domonte Phatogrophy, . San Froncilsco

he goal was fo design

a stair that was inven- ‘ O . e

tive, expressive of its

materials, detail and
craft and that allowed light
lo be transmitted from the
large skylight above to the
floors below. This three-
level home is located on a
steep down-sloping, urban
infill lot so one of the pri-
mary challenges was to
infroduce daylight into the
middle of the building and
down to the lowest level
which is halFburied into
the hillside.
One project goal was
lo maximize daylighting in
as many ways possible, fo

minimize the use of electric
lighting despite the verti-
cal nature of the project.
A secondary goal was fo
utilize technology and off-

site fabrication to lessen the
build time and lower labor
costs. To this end the archi-
lects designed an open-
stair core with a stair of

minimal structure: waterjet
cut Yo-in. steel stingers, translucent acrylic treads
and risers with steel and gloss guardrails. The
minimal structure and translucency allow light

from the large, operable skylight above to flood
the stairwell with light through all three floors of
the building. The mahogany handrail, supported

by custom stainless steel brackets, provides a

warm fouch, tempering the hard-edge materials

used for the structure and enhancing the user’s
experience. »
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Bathroom

he bathroom takes advantage of existing site con-
ditions by burrowing info the terrain to achieve
privacy on a greatly exposed site. A long stone
retaining wall holds back the earth to form the
shower on the inferior, and a private sitting ferrace on the
exterior. The focal point of the room is a curvilinear glass
lile wall that separates the shower and the dry space,
and anchors one end of backto-back floating vanities.
At the other end, an art wall greets the bather on a daily
basis. These
elements com- ——
bine to forma  “T.

“walkaround”

piece that

defines the spatial
characteristics of the
room, and makes a

small space appear
larger. A bank of
utilitarian services
provides further pri-
vacy on the public

side of the bath. »

. Flo

Vilinter P

Phoros: Taylor Architectural Photography

NEAL PRINCE ARCHITECTS
Greeneville, S.C.

nechprince.com

Project nome: The Bridge House
Project location: Londum, S.C.
Square footoge: 5,050

Patios, Driveways and =
- Landscape Products
to Inspire

e | HANOVER

Architectural Products
S S www.hanoverpavers.com
=arden Walls 800.426 42472

For more info circle #22

rdbmogazine.com ® residential design & build July /August 2009 33



MEAL PRINCE ARCHITECTS
Greeneville, S.C
neakprince.com

Proiect name: The Bridage House
Project location: landum, S.C.

Sauare foolage: 5,050

scellence

Awards

Kitchen

his kitchen was conceived of as a place

for gathering. The focal point of the space

is a u-shaped island that serves as the

command center for meal preparation, while also serving

as a sitat space for guests. An adjacent dining room provides a

seamless connection using an open, airy feel. Clean lines and

minimalist details allow a focus on contrasting materials of warm

cherry floors and cabinets with a frosted glass countertop, and
stainless steel hardware and trim.

Challenges included: 1) Clients” direction to design a home

characterized by unexpected discoveries and uncommon fea-

tures; 2) A site condition in which the steep slope of grade fell

in a direction per-
pendicular to the
best direction of
view. The linear
arrangement of
rooms along an
axis parallel to
the view afforded
a maximum number of rooms to enjoy the view.

ORDER NOW AT:

Nail/staple into pivot area 866.443.FLEX(3539)

to lock shape.

— e — — — — — — — —

Install as other wood
framing members.

also in 2x6

- Shaped and
Secured in Seconds!

%114 delivered for
2%4 Untreated. Please call

G600 SW 36th 5t. Oklah City, OK 73179 2o
by for other product pricing.

BB6.443 3539 405.096.5353

www.flexabilityconcepts.com email info@flexabilityconcepts.com

For more info circle #29
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“Why can’t | close the sale?
I'm sick of chasing bad leads.
Why does this always happen?”

my Design/Build

Coach s sates system
IS DESIGNED EXCLUSIVELY FOR
PROFESSIONAL REMODELERS
AND CUSTOM HOME BUILDERS
WHO ARE LOOKING TO:

“Just ‘cause you're
following a well marked
trail, don't mean that
whoever made it, knew

» Take control of the selling process

¢ [ncrease their bottom line

where they were going.”

Texas Bix Bender

* Develop a selling system that fits
their individual selling style

Design/Build Coach

www.mydesignbuildcoach.com
e-mail us: info@mydesignbuildcoach.com  (781) 648-5548

For more info circle #30
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WESTRIDGE BUILDERS
Waukesha, Wis.
wesiridgebuilders.com

Project name: Cusiom Media Room
Project location: Delafield, Wis.

Cellence

Awards

Media Room

his theater room is part of an expansive lower level thaf

has a focus on entertainment. The room has eight theater seats plus

two bankette couches for more casual watching. The theater is

sunken and tiered fo give maximum visibility fo everyone inside the
theater room as well as outside of the room in the bar area. Specialty
woods like albacore, walnut, bird'seye maple and bubinga give @
rich feel o the inside of the theater. Draperies, subfle lighting and soft
carpeting add fo the luxury theater experience.

Sound from the theater is an issue when eniertaining in other parts
of the home. Also, there must be proper clearance of the railings and
chair tops so everyone waiching the movies can see perfectly with no
obstructions. The living room is directly above the thedter so special

ARCHITECTURAL MANOEUVRES
Boulger, Colo.
skillincesign.com

Project name: The Glass House of Bellewue
Project locotion: Boulder, Colo.
Squore footoge: 8,516

xcellence

Awards

Use or Technology

he Glass House is designed to break through the constraints

of what is possible in livable sculpture. To echo the edges of

the Rocky Mountains, the architect crafted frameless Pilkington

glass walls soaring outward. Structural infegrity is ensured
by three-story caissons,

Despite the large expanses of glass, energy usage is 44 percent
less than the same structure built to code. This is due to comprehensive
ground-source heating/cooling, low-E materials and rainwater collection
systems. Each living space opens directly onfo rails and native gardens.
Seamless fransitions are furthered through the incorporation of existing
boulders as water features in Colorado's arid climate. The Glass House
is located in a prominent and visible location above Boulder, Colo., and
directly adjocent fo the nationally historically landmarked Chautauqua

rdbmogazine.com ® residential design & build

sound-deadening techniques were
used, The ceiling is a concrete prod-
uct called Spancrete which virtually |
eliminates noise above the theater.
On the inside walls, solid-core foam
insulation was used to contain the
sound. Another area where spe- |
cial attention was paid was mak:
ing sure the theater chairs, when
reclined, gave a clear sightline over
the railings to the screen. b

Historic District. The
site is steeply slop-
ing from west to
east. Fluctuations
in weather require
versatility and dura-
bility of materials.

To address the steeply sloping site, the house is built info the hillside
lo reduce its massing and visual impact. East, west and north walls are
composed principally of frameless, low-E Pilkington glass to extend the
landscape into the boundaries of the home. An automated geothermal
exchange system monitors femperature fluctuations fo ensure comfort
and energy efficiency. »
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WESTRIDGE BUILDERS
Wheukesha, Wis.
westricdgebuilders.com

Project name: Custom Lower Level
Project location: Delalield, Wis.

lower level

===

he lower level of this custom home was
designed fo be an enterfainment haven. The owners wanted the
main focus to be on the bar/theater area. This space has a sit

| ting area and an expansive bar that is open fo the theater. Other
areas include a femperature~controlled wine closet that leads to a card
room, o playroom for the children, a sauna, lap pool, exercise room,
motorcycle room and a gallery that leads to guest quarters. The back
of the home provides access to the outside patios and pocl from a
variety of rooms in the lower level. Because of the amount of different
rooms for different activities, the main challenge was getting each room
to flow into the next from a traffic and design perspective.

Another challenge was confrolling the different temperature require-

CRAYCROFT DESIGN
Sonta Cruz, Colif
ciayerofidesign.com

Project name: The Wave House
Project location: Lo Selva Beoch, Calif,
Squore footage: 3,240

letal project cost (not land): $600,000

Challenging Lot

§  hallenges on this project included designing a
|J|:| beach house large enough to accommodate visits

1{‘1& from extended family, with open living areas, a high

W ceiling, decks and a modem, innovative design thal R
reflects the site; also, lo explore the use of curves fo reflect
the site and views of the rolling hills and surf. Shaped roughly like a
parallelogram, the lot slopes shamply downward 50 percent from the
road, diopping 120 . on both sides, and at one lower comer an
erosion scar measures nearly 40 fi. across.

The combination of the steep slope, the erosion scar, and the local
planning department setbacks left an actual building envelope only 60
ft. wide by 40 ft. deep, and was too steep for a driveway. And the site’s
soil presented its own problems; it was pure sand. An elevated drive-

way was designed with 1241, refaining walls fo support I. The driveway

July /August 2009

ments for the lap pool, B
exercise room, wine .’-7.1
closet and main enterfain- §
ment areas. Keeping the
humidity of the lap pool
area contained is crucial
fo profecting the elegant wood and paints from damage. The walnut
wood floors continue from the gallery on one side of the lower level
through the bar, living room and fo the pool area. Different heating
and cooling units on individual thermostats ensure proper femperatures.

Solid, sealed doors help maintain temperature and humidity. b

leads to a
garage, with
most of the
home's living
area placed B
below. The ===

erosion scar was stabilized by filling it with rock and incorporating it
into the drainage system. The foundation is a pier and grade beam
with more than 50 concrete piers drilled up to 24 ft. deep. »
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Kolbe Provides Old World Style and Modern
Performance to Help Create Award Wmnmg
Home Design

he award-winning Belcaro

Woods residence combines
the architectural elegance of English
Tudor manors with the comforts of
modern American living. VWeston
Construction Corporation designed
and built the home to last far
generations, while incorporating
the proportion, scale and detail
of generations past. The National
Association of Home Builders
recognized this accomplishment
with a 2009 Silver Medal, and the
Denver Home Builders Association
named the project its 2008 Custom
Home of the Year.

Located on Belcarc Dr. in
Denver, this three-story, eight-
bedroom, eight-bathroom, single-
family home spans more than
8,000-square-feet above ground
plus another 3,000-square-feet
below ground. The home's brick
and stone exterior offers a stately
welcome with a presence that
conveys a sense that the structure
has been there, and will be there,
for avery long time. “These
homes are designed and built to
last. They are large, but warm and
friendly,” says Weston's Michelle
Miller. Miller's partner, Rick Crum,
agrees and says, “We're evoking a
classic architectural look, while still
performing at a modern level,”

Suppliers and specialty
contractors on Weston's projects
are chosen not just for their
experience, craftsmanship,
and creativity, but also for their
knowledge and willingness to find
new answers to old questions.
Weston relied on Central Trim
& Supply’'s Kevin Sausker as its
partner to provide Belcaro’s 151
windowys and four, oversized French

doors. These products were chosen
from Kolbe's Ultra Series line of
premium, aluminum-clad wood
windows.

"To some, a window's a
window. When you take a
closer look, you start to see the
proportion of the sashes and
the grids within the window
itself. It's the subtle scaling of
these details that help make it
beautiful. These are the details
to which people unconsciously
react,” explains Crum.

“We looked at a full range of
window options before choosing
Kolbe - from bronze-clad,
completely custom windows, to
semi-custom, to standard. Kolbe's
push-out is a standard window with
a good price, which meant we could
afford to customize it,” adds Crum.

“They're put together well
and had the look we wanted,”
echoes Miller. “Great design
is not necessarily the most
expensive choice, but the most
appropriate choice for the project
at the best value.”

The windows also balance
between indoor and outdoaor,
old world and new world. Both
Crum and Miller emphasized
the importance of Kolbe's
narrow sash and thin 5/8-inch
PDLs (performance divided
lites) to resemble historic,
steel casements and the true
divided lites. “Kolbe's push-
out casements look more
traditional and European,
especially combined with the
antique bronze lever hardware

selection,” says Crum.

“Most of the windows
don’t have screens like most
windows in Europe,” says
Miller. “Denver has virtually
no bugs, except for at night

if there's a light.” For these
few areas, like the bedroom
windows, Weston and Central
Trim & Supply specified Kolbe's

retractable screens. “When you

don't need them, they disappear,

which is fantastic.”

All of the windows' profiles
contour to seamlessly match
the exterior, sandstone masonry
surrounds are finished in a
dark bronze anodize for low-
maintenance durability. Crum
reiterates, “Kolbe's windows
offered the comfort, performance
and durability we wanted.”

Kolbe's Ultra Series products

come standard with energy-efficient

LBE

® WINDOWS

For more info circle #1
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LoE2-270 double-pane insulating
glass units with argon, achieving
maximum visible light, while
blocking 86% of the sun's harmful
ultraviolet rays. This protects
furniture, fabrics and other valuable
interior items from fading.

The LoE2-270 glass enables
Kolbe's windows to meet or exceed
ENERGY STAR® guidelines in all
climate zones. The home's 20-inch-
thick walls also play a significant
role. According to Miller, “The
energy efficiency is astounding.”
Living and working from the
property, she sees $200-250/month
energy bills for a house in excess of
12,000-square-feet.

& DOORS =
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KITCHEN/BATH EDUCATION SERIES

Six Toﬂetponmng misfakes

While toilets are not the centerpieces of well-designed bathrooms, they
must be addressed with careful thought

By David Newton, CMKBD

Have you noticed that

very few award-winning
bathrooms feature the toilet
as a focal point? The toilet
is a necessity, however, and
few builders and designers
spend enough of a client’s
budget properly designing a
decent setting for it.

oiletplanning design erors can be divided
info six categories: plumbing, noise, odor,
code/clearance, placement and replace-
ment. All six are addressed below:
Plumbing. for the past several years we
have worked with 10-, 12-and 14-in. rough-in
dimensions. The 12-in. roughin is the most com-
mon and unless you tell plumbers otherwise, they
typically will position the closet flange for that
dimension. Often, in remodeling jobs, someone
fails to measure the hold-down bolis of the exist-
ing foilet. Then, a toilet is ordered for the wrong
roughrin dimension. The project is delayed while
a new foilet is ordered. Fortunately, Kohler,
American Standard and others have 10-, 12-
and 14-in. sizes for their most popular models.
Many designers assume that if the frapway is

Total wall thickness must be taken into account,
including add-ons such as wainscoting.
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concealed, the toilet can be adjusted for the
required rough-in. This is not always true so
check the rough-in requirements.

Noise. Sounds originafing from the toilet
compartment can be a problem if the foilet is
located near the living area of the home. One
solution is to sound-proof the bathroom walls.
If the flushing action is the objection, select a
ioilet that has a low acoustic reading. If the
ventilation fan is an issue, look for one with a
low sone rating.

Odor. Designers need to address odor in
one of two ways; Cover it up or remove if. The
most common method of removal is fo place
a vent fan in the ceiling, centered in the bath
space o the loilet compartment. Consider plac-
ing the fan low on the wall between the toilet
and the wall in a halFbath or toilet compariment.
It will be out of sight and close fo the origin of the
odor. Also consider connecting the ventilation
unit fo a timed switch o save energy.

Some add-on foilet seats contain an air purk-
fier that will also help eliminate odors. This will
require a 120-volt connection near the foilet. The
2009 Kitchen & Bath Industry Show featured @
new concept infroduced by Smith Innovations.
The Odorless Toilet removes odor while the toilet
is in use. Before sitting, the user pulls up on the
flush handle to activate a fan inside the tank
which redirects the odors info the sewer system.
When finished, the toilet tank lever is pushed
down to flush and deactivate the fan. The system
can operate by battery power if an electrical
connection is not available.

Code/Clearance. The Nafional Kiichen
& Bath Association recommends the cener of
the toilet be at least 18 in. from a vertical surface
such as a cabinet, additional fixture or a wall.
However, code requires no less than 15 in.
Since this is a code issue, the side clearances
generally are not the problem. It is the distance
between the wall and the back of the toilet tank

residential design & build » rdbmagazine.com

that can create expensive plumbing changes.
The rough-in dimension [menfioned earlier) is the
space from the center of the hold-down bolts to
the back of the tank. If the house plan indicates
halkinch drywall behind the toilet but you con-
vince the client to add a ¥4-in. beaded board
wainscoting in the tollet compariment, the foilef
will not fit. Always communicate any deviation
to the original plan fo all rades.

Placement. The ioilet should always be
out of view from people sitting in dining arecs,
kitchens, living rooms and other related spaces.
I the bath space is small, the designer might
consider the door hinge location as a way to
hide the toilet. Many clients even prefer foilets in
their own compartments. The single exception to
hiding the toilet may be a small hall bath with
more than one entrance.

Replacement. A common mistake is
replacing a standard rim foilet with an elongated
bowl foilet. After the toilet is replaced, the door
that opens at a right angle fo the toilet will nof
close. Always measure the space in front of the
foilet fo avoid any obstructions. Another issue is
replacing a standard close-couple foilet with a
low-profile, one-piece loilet. Be aware that the
shut-off valve most likely will need to be lowered.
This could require access to the wall behind or
beside the toilet. Consider the wall material and
difficulty of access. »

David Newton, CMKBD,
has been in the kitchen
and bathroom industry
for more than 36 years.
His experience includes
cabinet building, proj-
ect installation, kitchen
design ond layout, and
sales. Newton hos
served homeowners, builders and develop-
ers. In 1989 he formed David Newton &
Associates and devoted 100 percent of his

lime fo Iraining kitlchen and bath designers.




Lending Your Clients a Hand

our clients are looking for
Ytra nsparency and clarity in
the home lending process. Bank
of America Home Loans has built
its brand promise to meet that
need by committing to always be a
responsible lender and to help create
successful homeowners. They are
creating industry-leading tools and
products that reflect this promise,
such as the Clarity Commitment™
— a simple, one-page summary
of the borrower's loan, terms and
closing costs - that makes it easier
for your clients to understand the
terms of their loan.

They also continue to
demonstrate customer commitment
by actively lending in this challenging
economic environment. In just the
first three months of 2009, Bank
of America Home Loans generated
more than $85 billion in first
mortgage production - helping more

Bankof America
X

Home Loans

than 382,000 Americans purchase a

home or save money on a home they

already own.

Bank of America has also
leveraged the power of their balance
sheet to meet customer needs In
areas where the market has seized
up. For example, increased limits
on jumbo loans from $1 million to
$1.5 million at a time when others
have reduced their limits or exited

the market entirely. As a result, they

have led the industry in jumbo loan
originations since the fourth quarter
of 2008.

Bank of America Home Loans
is committed to helping Americans
realize the goal of homeownership
- responsible and sustainable
homeownership - and are here to
support you in your work to make
that goal a reality for your clients.

Check the sidebar at right for

several tips to help your clients move

more smoothly through the lending
process:

For more info circle #49
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Tips for Helping Your
Clients Prepare for the
Home Loan Process

Online Resources

To understand lending criteria and how a home loan
fits into an individual borrower's overall financial
picture, have your clients visit Bank of America’s
Home Loans Guide, part of a new interactive web
site at bankofamerica.com/homeloans.

The interactive guide walks customers through
the entire home loan process — from understanding
affardability through loan options to the loan process
itself. Designed to demystify the lending process,
this tool educates consumers about the true costs
of becoming a homeowner so that customers
can better determine how much home they can
reasonably afford.

Credit and Savings

Paying bills on time and using credit wisely helps
achieve a strong credit score, which means more
options when it's time to choose a loan program.
How much savings one has also plays a key role
in determining the loan amount for which your
client may qualify. Tightening budgets and saving
wherever possible will help prepare for the costs
associated with buying a home.

Preapproval

Once the right lender with the right loan program is
found, make sure your client gets preapproved - not
to be confused with “prequalification,” which is a
ballpark estimate of how much your client could
potentially borrow. Preapproval is more accurate
because It takes income and assets into account

to determine if they meet the requirements for a
preapproval letter.

Purchasing a home is one of the biggest
decisions an individual makes. By working with
a responsible lender and helping your clients
better understand their finances, they will thank
you, knowing the home they buy is one they can
responsibly afford and enjoy with confidence.

luly/August 2009
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UTERATURE GALLERY

: , 5 : ey : The
Welcome fo our Literature Gallery, a special showcase L

featuring new and innovative building products. o
- - containe

outdoor

For more information, simply circle the number of the b i W

itern on Tl’]E REHdQ{' Service CCIFCJ un?t using
chilled water.
Perfect for
e T e el e residential
If you would like to advertise in this special section, atd ight
please contact Nancy Campoli af Commerely =
. - applications,
201-487-7800, Ext 127. the UniChiller I —
is very quiet, can be installed in a remote location
and works with multiple air handler units.

Call 800-527-8096 or visit www.unicosystem.com.

The{Unico|System’

SmallHDuct Central Heating & Air Conditioning
For more into circle #23

The Ultimate Casement Window

Straight, flat, solid floors — every time

AinsworthEngineered Durastrand® Flooring
is a strong, stable, enhanced Sturdi-I-Floor®
offering dependable results and labor savings.
Durastrand Flooring -_;{3‘5 ¢

Stainless-Steel Deck Screws

is installed

quickly
and
. . . 2 easily,
While all stainless-steel decking screws might and
provide corrosion resistance, many can be tricky with e
to install or don’t provide the desired results for trademarked

your job. Our Swan Secure stainless-steel decking Purple® ;. ; ; ; :
: : : ple” edge The most innovative window of the year is now
ol it ET,[SF. H mstgll am:ft sE“:?r cnn?st_erl'lt, seal no sanding . available for all applications: Marvin Windows and
:‘;upie;lpr res:jj 3 "La ua;ety : ec‘tmg‘ b E:j'a i Is needed. In fact, o Doors has introduced the Ultimate Casement window.
:rr‘;:plijc:]rlli;fd::ggdr CRER-EQIMERNIR PR AN Ainsworth’s 90-day “9‘53“’3- 90-year delamination This new addition to Marvin's collection will continue
: m warranty guarantees It. to offer valuable features for builders, remodelers,
; architects and homeowners. For more information
SHORguEcom 877.661.3100 * www.ainsworthengineered.com about the Ultimate Casement, call 888-537-8266 or
— L s visit www.MarvinCasement.com
SIMPSON STRONG-TIE Aimnsworth MARVIN WINDOWS AND DOORS
For more info circle #24 ! For more info circle #25 For more info circle #26

AZEK® Edge Sets New Standard for Trim
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A beautiful add-on
to your projects
and your profits.

ProClosets offers more than just closets. Think of
it as your own custom closet business. We make
it possible to offer your clients a complete line of
custom storage options straight from your laptop. 2
Contact us today to see how we can add beauty AZEK Building Products announces AZEK Trim

and profitability to your existing jobs. with the AZEK Edge. The proprietary AZEK Edge
technology creates boards that are uniformly finished

or “S45” surfaced four sides, with smooth, sealed
edges that stay cleaner on the jobsite and are easier
to clean if necessary.

The Professionai’s Chaice for Closels

www.azek.com 1-877-ASK-AZEK
AZEK

or more into circle # For more info circle #28

877-BUY-A-PRO | PROCLOSETS.COM
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e e e Let your voice be heard now at rdbmagazine.com
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IT'5 QUICK
Read the question,
choose your gnswer,

INSIDE SALES/UTERATURE GALLERIES

Mancy Campoli

2 University Plaza, Suie 310

Hackensack, M| 07601

Phane: [201] 4877800 x1 27 Fax: [201] 487-104]

TS EASY
You're finished in just
two clicks of your mouse,

: S \\ivot are customers interested in?

E-mail: nanoycampoli@eygnusb2b.com el e = ) Kiling time; just locking
e o o ] el O Futrework
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likes being prepared.

At Bank of America Home Loans, we can help transform your excited clients

into fully informed borrowers. So the loan process can go more smoothly,

and your clients can close on time.

» Clarity Commitment™—a one-page loan summary written in plain language
so your clients understand what they're getting.

* Home Loan Guide—a new interactive experience that helps prepare your
clients by guiding them through affordability, loan options and process.

* Mortgage loan officers — experts in thousands of locations across the country

who are ready to serve your clients whenever and wherever they need us.

al Baﬁk of
403 or vi

not send as a syl hSI!I ki
e documentation provided, Bpaliniet S .
FDIC. & Equal Housing Lender, Lredntammlutemlaremfmtnannmmj Terms and conditions apply. This is not & commitment 1o le d. Programs; rates,
Lerms am:l Lo muuns are subjecl. o chanm without notice, 2009 Bank of amerca Comporation, ARS1425
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& 2009 AZEK Buillding Products

AZEK', the #1 brand of trim, proudly introduces our latest
innovation - AZEK Trim with the AZEK Edge”. Like all
AZEK Products, AZEK Trim with the AZEK Edge is building
code listed, perfect for ground contact, and impervious to
moisture and insects. To put the power of the AZEK brand
to work for you, visit www.azek.com. It's the edge you've

been looking for.
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