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LIGHTING.
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At Ferguson, it's true that our inventory is huge. Our distribution expertise

is unrivaled. And our one-stop shopping for building products is the height
of convenience. But there is one thing we supply that building professionals

have come to rely on again and again for over 50 years — our people.

Our associates make certain you can depend on Ferguson — where friendly service,

expertise, and a willingness to go the extra mile are never in short supply.

Nobody expects more from us than we do™

ferguson.com/builder
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EDITOR'S COMMENTS

Precious customers

ad customer service has taken on a new meaning for me during this recession. Behavior
| once dismissed as that of someone too busy o give me better service, | now recognize
as behavior of someone with a bad atfitude, or who is unwilling to make an effort.

Last month, | noticed a new running shoe store opened a few doors down from the
store |'ve been buying running shoes at for the past 20 years. | felt compelled to stop in and take
a look at this new competitor. I'd be foolish not to comparative shop, especially now.

So, on the way home from work one night | stopped in. As | walked into the store the sales
person informed me (with a litfle aftitude) the store was closed and | couldn't come in. | looked
at my watch and noficed it was five minutes before six o'clock. On one hand, | understand the
urge to go home after a long day of work, and the possibility that management might have
strict rules about working past closing. But on the other hand, we're in a recession and | was @
living, breathing customer. Plus, technically, they were still open.

've noficed recently what | perceive as a lack of appreciation for my business at many stores
and restaurants. I'm no one special, but still, | have money to spend. Am | being unreasonable?
Closing time is closing time, | suppose. But seriously, would you turn away potential clients just
because they walk in your door five minutes before closing?

Following are two more stories, but they're about people who get it.

While at a frade show last month, a colleague fold me what a great price he locked in for
his hotel room. VWhen he arrived at the hotel, he noticed the lobby looked empty. Then, the
man at the registration desk informed him he had been upgraded to a much better room. When
asked why, the desk clerk said, "You're here, so we might as well make you happy.” What a
great way fo lock at it.

An even more compelling story, | believe, is that of the gate agent at the airport on my way
to the American Institule of Architects Convention. | approached the man and asked for the
best way to secure a seat in an exit row. He took the time o explain that with my relatively low
frequent flyer status, | had almost no chance. | thanked him for his time and began to walk oway
to find a seat.

As | approached an open seat, | felt someone tap me on
my shoulder. It was the gate agent | just finished talking fo.
He told me the man behind me in line was in a middle seat
in an exit row and wanted fo exchange it for an aisle seat,
which | possessed. The gate agent hustled almost 100 feet
lo chase me down while five people waited in line, just to
give me what | wanted. | was shocked at my luck, and at the
agent's willingness to go the extra mile to help a customer.

Now is the time to practice the best customer service you
can produce. Now is the time to win customers. Show them
you're happy you're talking to them. Tell them you know they
could go fo your competitor, then make them stay with you.
Don't take business for granted.

Rob Heselbarth, Editor
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Discover the perfect tile to complete your unique into an extraordinary work of art. So when you're

installation. The natural warmth and gracious looking for a tile that is truly one of a kind,

styling of handpainted Antico Portuguese choose Jeffrey Court — elegant European
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tiles will transform an ordinary room R EREY CHOIDIRT tradition, hand crafted in California.
TILE *+ 5TONE #* GLASS *+ METAL
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Your place is our passion.
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Visit jeffreycourt.com/designer3 to see the complete Chapter 4 Antico Portuguese Collection.
Designer Showroom & Corporate Office: 620 Parkridge Avenue, Norco, California 92860 © 951 340-3383  Visit jeffreycourt.com/designer3 for the dealer in your area.



INIDUSTRY NEWS

Singletamily bu

WASHINGTON — Builder confidence in
the market for newly built, single-family homes
improved for a second consecutive month in
May fo the highest level since September
2008, according to the National Association
of Home Builders/Wells Fargo Housing
Market Index released mid-May. The index
rose two points to 16 in May.

"Builders are responding to what they per-
ceive fo be some of the best home buying
conditions of a lifetime,” said Joe Robson,
NAHB chairman and builder from Tulsa, Okla,
"You're not likely to get a better deal in terms
of mortgage rates than what's available right

now. Combine that with the affordable prices,
multitude of home choices and $8,000 tax
credit for firsHime buyers that are now avail-
able, and you have a very appealing set of
reasons fo make a move."

“The fact that the May HMI continued to
tick up from April's five-point increase pro-
vides confirming evidence that the improved
confidence level was no fluke,” added David
Crowe, NAHB chief economist. “This contin-
ved increase indicates that home builders feel
we're at or near the bottom of the market
and that positive signs lie ahead for build-
ers and potential home buyers, provided that

der confidence rises in May

builder occess to production credit significantly
improves.”

Crowe also noted that recent announce-
ments made by the U.S. Departmeni of
Housing and Urban Development that would
enable firsttime home buyers to use the new
$8,000 federal tax credit ot the closing table
are especially encouraging to builders. “VWe
appreciate (HUD) Secretary Donovan'’s efforts
to make the tax credit more useful to buyers
by addressing the biggest hurdle fo firstHime
purchasers — having enough cash for a suit-
oble down payment,” he said.

Architects list green preferences

PITTSBURGH — Architects say durability is
the most important attribute for a green build:
ing product, according fo a new industry sur-
vey commissioned by PPG Industries. Durability
is followed by Energy Star compliance, life-
cycle assessment, no- or low-volatile organic
compound content and the ability to source
products regionally.

Architects surveyed say durability also is the
most important attribute among building prod-
ucts in general, ranking slightly ahead of price.
Product warranties, features and technical sup-
port also were named by approximately 40
percent of architects,

James Bogdan, PPG manager, green
building initiatives, consiruction market team,
said he was not surprised architects consider
durability a key sustainability factor for their
building products. “We hear a lot of dialogue
in the architectengineer community about com-
milting fo a ‘century of ownership’ concept that
encompasses a building’s design as well as its
construction and operational lifetime. VWhen
you consider those factors, it's no wonder that
durability is at the top of the list when it comes
fo defining what makes a product good and
what mokes a product green,” Bogdan said,

Architects said their most important sources
of product information are manufacturers’ web
sites (/6 percent] and Infernet searches (59
percent]. Nevertheless, responses showed
traditional resources such as manufacturers’
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sales representatives (54 percent] and fechni-
cal binders (46 percent) remain popular,

Inventories continue to shrink

WASHINGTON — The number of newly
built single-family homes on the market shrank
lo 297,000 units in April, thinning supplies to
their lowest level since May 2001, according
lo government figures released late in May.
The report noted that the pace of new-home
sales held virtually even with the previous
month, at a seasonally adjusted annual rate
of 352,000 units.

"The foct that the new-homes inventory is
now below the 300,000 mark shows that
builders have made substantial progress in
winnowing down their backlogs to a much
more comfortable level” noted Joe Robson,
NAHB chairman and a home builder from
Tulsa, Okla.

“This continued reduction in the new-homes
inventory helps bring supply in line with
demand, which is an important step toward
the market's recovery. We can expect the
pace of new home sales to bounce along the
bottom a bit before picking back up towards
the end of this quarter,” noted David Crowe,
NAHB chief economist.

Sales of newly built, single-family homes
recorded a marginal 0.3 percent gain to
352,000 units in April, up from a downwardly
revised sales pace in March. Meanwhile, the
inventory of new homes for sale declined 4.2

residential design & build ® rdbmaogazine.com

percent in April to 297000 units, @ number
which reflecis @ 10.1-month supply af the cur
rent sales pace.

FMI: Industry not prepared

RALEIGH, N.C. — Most sectors of the
construction industry are facing their most
severe downturn in more than 25 years, so
FMI Corp. conducted a survey to determine
how the indusiry is responding.

FMI surveyed 230 of the most influential
executives in the U.S. construction industry to
gauge exactly how leading firms were pre-
paring for a rapidly changing landscape.
Participants were asked fo rate how much the
competitive environment had infensified over
the past 12 months.

Briston Blair, author of the report, said, "Our
findings suggest that while most companies
anticipate a high degree of future uncertainty,
they have not adapted the way they develop
strategy. As uncertainty increases, so foo
should the level of preparation and depth of
analysis that is used to determine a go-torward
direction. Far loo many confractors have yet
to adapt to the changing confext.”

Survey highlights include: Many firms do not
feel adequately prepared for the uncertainty
that lies ahead; firms in the middle market
anficipate the most uncertainty and are the
least prepared; lack of in-depth planning is
oreventing some firms from developing a strat-
egy that aligns with shifting industry context.
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AZEK', the #1 brand of trim, proudly introduces our latest
innovation - AZEK Trim with the AZEK Edge™, Like all
AZEK Products, AZEK Trim with the AZEK Edge is building
code listed, perfect for ground contact, and impervious to
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TTERS TO THE EDITOR

MISBI'Y loves company

It was refreshing hearing that a builder of
your stature [Jay Grant] had fo also change
to accommodate the changing economy
[“Managing postsale relations,” February/
March 2009, pg. 24]. | always assumed
smaller guys would have to bend over back-
ward 1o stay afloat. I'm obviously wrong.

| own a design firm that also builds our
clients' high-end dreams. Whether it is a
remodel or new construction in the multi-
million dollar range, these clients can be a
handful. Even though the market is very slow,
we more often find ourselves doing more
personal things for our clients that have noth-
ing fo do with construction or closing.

Some of the things my staff and | have
been doing for these clients are: physically
helping them move in; building their gaze-
bos and/or delached covered potios and
putting together their patio furniture; helping
them place their furniture; helping them orga-
nize; feeding them the day of the move; and
paying my personal housekeeper to help
them clean up while moving.

| find this to be a bit much: however,
we've had to endure this with smiles on our
faces. My revenue has been down over a
half million dollars, I've had to reduce my
staff (whom | love dearly) by 11 people, and
at this point | don't know what will happen
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this year. | will not give up hope because
those of us that have faith and can hold ou
will be on top when the market returns.

Eric Spurlock, AIBD

Eric Spurlock Custom Home Design
Albuguerque, N.M.

ericspurlock.com

Things aren’t all bad

Good morming Jay [Grant]. We build
homes between $140,000 and $300,000,
and believe it or not we have been doing
pretty well for ourselves here in the Midwest.
We've sold eight homes since December
and have seen a litlle more traffic on week-
ends. Gas prices dropping have helped
drastically as has the tax credit for firstHime
home buyers. This litfle spurt of activity we've
seen is a reliel. | guess you could say we are
doing OK. | don't know what your views are
on the stimulus package, but we can only
hope for the best.

As | see it, if people are not working, it
doesn’t matter how low the inferest rates are
or how much a tax incentive is given; people
need fo get to work. But you hit the nail on
the head in your arficle (“Tough times, tough
questions,”  February/March 2009, pg.
12]. Hesitating on advertising, hiring, lay-
ing off, building an inventory home — you
name it — we have run into the same type
of problems. And buyers are very wary of
builders that don't have at least half of their
subdivision built out,

The whole problem in my view is the
media. | can't stand negative reporting when
| know there are bright spots in this world.
There are Q0 percent of people working in
this country, and gas prices are af the same
level as in 2004,

Larry and Missy Evans
The Evans Co. Homes
Troy, Mo.

evanscampanyhcmes.com

PVC toxicity clarified

If you are concemed about fruth and
facts, you will want fo correct an inaccuracy
in the article, "Unstacking the Deck” by John
Wagner in the February/March 2009 issue
of Residential Design & Build [pg. 16].

residential design & build ® rdbmaogazine.com

Mr. Wagner states the following about
PVC decking: “All-plastic PVC decking
is another product that has resistance to
scraiching, staining and fading that is supe-
rior to composite decking. But PVC decking
has been geliing slammed for the toxicity of
the manufacturing process, which releases
mercury and dioxin. That said, there is a
green case to be made for PVC's perfor
mance and durability. If you use PVC, you
are less likely to harvest, manufocture and
ship replacement products, which therefore
makes PVC a viable dlternative to wood;
using lifecycle analysis, PYC holds up well
in comparison to wood."

While Mr. Wogner presents many of
the aftributes of PVC decking, the asser
tion that the manufacturing process is foxic
and releases mercury and dioxin should be
clarified. PVC is an extremely small source
of dioxin (less than 0.5 percent], so small
that levels in the environment would be
essentially unchanged even if vinyl were not
being manufactured. The production of PVC
is contained in a tofally closed processing
loop. In fact, dioxin levels in the environment
have been declining for decades, (90 per-
cent since 1987, according to data from the
U.S. EPA. [Since then] production and use of
vinyl have soared (visit dioxinfacts.org).

A similar perspeclive can be presented
for mercury. Mercury is used by a dwindling
number of U.S. manufacturers in the chlor-
alkali process, a precursor to the manufac-
ture of PVC. Once again, the process, which
is conducted in a totally enclosed loop,
represents a fraction of total mercury emis-
sions and after several chemical reactions
mercury is not present in PVC. During the
past 10 years, tofal U.S. mercury emissions
have dropped 45 percent.

The AAMA testing and cerfification pro-
grams have generated extensive compara-
tive materials data. As a trade association,
we never promote o manufacturer or specific
product. We do fake it seriously when an
entire class of products is misrepresented.
Richard G. Walker
AAMA President and CEO
Schaumburg, Ill.
aamanet.org



Final payment solution

Great article on the final payment (January
2009, pg. 10). We have had many bad
experiences lately with collecting our final
payment. It seems fo be harder than ever.

We arrived one fime for our final clos-
ing meeling fo review our closing book
and discuss the final $30,000 payment.
Unfortunately for us, 10 minutes prior to arriv-
ing, the client had opened a lefter noiifying
her that the bank was canceling her credit
line. The story has a somewhat happy end-
ing; the client has made monthly payments
and has promised fo have the final payment
paid in full by July 2009. Another client of
ours worried about his bank doing the same
to him, so he asked it he could deposit half
of the contract (roughly $200,000) into our
account as in his words, ‘I felt that my money
is safer with my contracior than in my own
bank.” | wondered what kind of times are
we living in when a contractor is now more
trusted than a federally insured bank?

This experience has made our company

look af the possibility of these situations  fund confrol to wire the funds for that phase
occurring more often s the economy slides.  of work. The predetermined funds are then
So we came up with a simple solution, electronically wired into our bank account.

Immediately after the agreement/contact The benefit to our company is that we
is complele, we open a fund control/  know the funds are securely held in an
escrow account for the entire amount. This  account and ihat we don't have to worry
provides value to our company and our  aboul a client’s bank canceling a line of credit
client. The account is FDIC insured up to  during construction. Another benefit is that
$250,000 and is monitored by the client  we can complete the whole transaction by
who has full control of dispersing the funds.  e-mail, so the days of chasing down a client
The account is interestbearing and the cli- 1o pick up a check are gone. When it comes
ent receives all interest. The fund control 1o change orders, the client caon deposit the

change order money info the fund control

We don’t have to worry

account and we collect once the work is com-

about a client’s bank plete and the client approves the voucher.
COHCEHDQ a line of credit We should have been doing business
this way 18 vears ago. Even in a booming
company is in charge of collecting all lien  economy, this seems to be the most profes-
releases prior to dispersing the funds. The  sional way of contracting. We have just

payment schedules are set in advance upon  starled the process but | am convinced this
completion of inspections performed by the  will really work well for our company.

local building department. Once the build-  Jason Larson, CR

ing depariment approves a phase of work, Lars Construction Co.

the client receives a voucher to sign allowing Lo Mesa, Calif.

e part of the Residential Design &
Build 2009 Business Excellence
Awards, honoring the best in
business management, and get the publicity
your firm deserves. For more information visit

rdbmagazine.com/awards.

Enter in the following categories:
 Business Administration

¢ Personnel Management

e Marketing

* Sales

* Education

e Community Involvement

Deadline to enter is July 2
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Awards

Enter by visiting:
rdbmagazine.com/awards
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jﬁUREGUI ON DESIGN

Smartfer confracting

Get your contracts worded properly and it will translate to more business

By Luis Jauregui, AlA

successful outcome to a design/build

project has as much to do with con-
| tracting smartly as it does with provid-

 ing professional services. It's important
lo understand what your firm's focus is and then
formulate contracts with terms that reflect the
services and product you choose to provide.
Consumerfriendly paperwork will set positive
expectations.

As a business approach, determine a design
niche and be true to your aesthetic ethics. From
your first conversation with a new prospect,
begin to ascertain whether the project and cli-
ent are a good fit for your company. Not every
job is worth your time or liability risk, although
we're all more willing to be more forgiving in
this economic climate. So, learn to trust your
sixth sense.

Develop a manner by which you “inter
view" prospects when they first call your office.
Use this opportunity to ask as many leading
questions as possible. Callers usually are seek-
ing information and they will appreciate an
informative exchange that will save everyone's
time. Understanding your product specializa-
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tion will help you determine if the project is
a good match,

For example, we seek projects that require @
high level of architectural development, which
we know will require a higher level of invest-
ment. Therefore, we always lead the converso-
ion fo budget on the first phone call. Design/
Build is an educational process for the con-
sumer, and it's in our inferest fo provide realistic
information. Since clients are often reluctant to
discuss budget parameters, we reference our
online portfolio for examples of quality detail
and corresponding range of cost. We can
determine pretty quickly if the job doesn't fit our
criteria and refer them to another source, ending
the conversation in a very friendly manner.

| believe in tailoring confractual agreements
lo meet the needs of the majority of clients rather
than worrying that certain ferms might not work
for all. On the other hand, we are always flexible
and open 1o negolialing lerms in order fo earn
the job if if’s a request within reason.

It's important to recognize that the financial
growth of your design/build business will be
determined by construction profits. One of the
most important lessons | have learned in my
design/build career is o tie design and con-
struction fogether contractually. This leap has
resulted in our conversion of nine out of 10
projects to construction and provided for steady
cash flow and structured growth. Great archi-
tecture is sfill eritically important and will set you
apart, but it's doubtful that architecture will be
your primary profit center because most clients
underestimate the impact of good design.

About 10 years ago, we made o fundamen-
tal change to our architectural confracts, Ve
converted the document from an “Architectural
Services” to a "Pre-Construction” contract. We
siill provide similar design services with similar
fee structure, but we added the binding caveat
that document ownership conveys only upon
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construction completion. Unless our company is
contracted for construction, the documents are
not released and the project cannot be built.
This is a very reasonable position for you to lake
if it's understood that architectural services are
available only with construction commitment,

Being flexible and open to customizing
terms to accommodate your client’s particular
concerns goes a long way to building good
will. For instance, if a client strongly objects
to the ferms regarding document ownership,
we compromise by offering to release the
documents af the start of construction rather
than upon completion. Obviously it requires
a large dose of good faith from your clients
to commit to turnkey services, and it will be
your experlise and reputation that ultimately
will make it palatable.

Until you provide a good estimate of cost,
neither you nor your client will be able to ascer
tain whether the project is viable for construc-
tion. That's why cost is such an important design
iool. We provide a wellsiudied preliminary cost
ot the same time we present preliminary floor
plans and preliminary specifications, at which
fime the client will have invested a proportion-
ally small amount of time and money. If the
client is dissatisfied for any reason, they can
terminate the contract but the creative work to
date will remain our property. b

Luis Jauregui, AlA, has

been a member of the local
and national chapters of

the American Institute of
Architects for more than 20
vears. He is an aciive leader
within the Homebuilders
Association of Austin, Texas,
serving as president, and as
director at the local, stote
and national homebuilders' associotion levels.
Read past columns at rdbmagazine.com.
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Crafted &
Perfected

Celebrating our 25th anniversary, Weiland has
been leading the development of high
performance custom sliding and folding doors.
With our technology and superior features we
create the largest, most innovative moving glass
walls. What can we build for you?
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§ wclland ?60.?22_88_28 weilandslidingdoors.com
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Sliding Doars and Windows, Inc. ‘ liftslides | folding doors
For more info circle #11 swinging doors | windows | hurricane ratings



DELLANNO ON COMMUNICATION

VWhat's your story?

Get your company’s story straight before you fell it

By Joseph Dellanno

~ | up warm childhood memories

if about classic bedtime stories

. nce upon a fime" usually stirs

W’ being read by someone very
close, perhaps a mother or father. As the story
unfolds, good and evil characters become
real. Characters come to lite and a diaboli-
cal plot thickens or perhaps a magical land
becomes real. The storyteller adds individual
character voices and spooky sound effects to
make the story more engaging to the young
listener's imagination. Page by page, chapter

by chapter, the story becomes reality to both

the reader and listener. Both become emotion-
ally involved with the author's story. As the
reader dramatically acts out the last sentence
the child quickly asks, “Can we read it again,”
proving the audience bought the story.

Do you look at your business as a maga-
zine article, a short story or maybe a novel?
s each project like o chapter or a limericke
How many characters have you written about
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over the years, and who has played those
roles¢ How many people have you written
out of your book for one reason or another?
s your company’s story all about you, like
a long-winded autobiography, or is it about
the unique individuals with whom you've met
and wanted to develop long-lasting business
relationshipse

Many business owners struggle to com-
municate their company’s sfory with potential
customers because the story is incomplete, 1t is
told in a bland way, or they simply make up o
story right in front of their customers. Shooting
= your story from
l the hip can
S8 |ead fo disaster
and frustration.

Many com-
B pany stories
| begin like so:
“VWe have been
in business for X
number of yvears
and have won
this national
award, and we
provide profes-
sional services
to our custom-
ers from start fo
finish, etc.”

Why do
people have a
hard time telling their own company's story?
Typically people do not want to come across
as pompous or sel-prometional, desperately
looking for more clients. To avoid this offensive
behavior they tend to be shy and give the
listener the short version of their company's
services. The result is o dissatisfied listener who
is not compelled to learn more. On the other
hand, there are those who are not shy about

residential design & build ® rdbmagazine.com

telling their story. They have no social efiquette
fillers and let out a jet stream of information
which pins the listener uncomfortably against
the wall for 20 minutes.

We best remember those stories that relate
to us personully, You company's story needs fo
relate to your audience and fo the individual
listeners that may be interesied in your servic-
es. Creale a general version of the sfory when
you advertise to a large number of people and
another more specific version when you are
marketing to a neighborhood in which you are
working. Each member of your feam should
project similar versions of the company story
to ensure the message is consistent.

We have been telling stories lo each other
since humans made their homes in caves and
painted characters and events on the walls.
Their stories were creative, simple and clear.
They often told about the experience of the
hunt, who they worshipped and who their
leaders were. When you are telling your
story, remember that a good story gener-
ally includes interesting places, well-defined
characters, comedy, tragedy and for the most
part a happy ending. You have worked in
interesting places. You work with many interest-
ing characters. Be funny. Tell them how you
overcame adversity on a particular project and
how everyone lived happily ever after.

Joseph Dellanno is the
founder of My Design,/Build
Project, @ web communica-
tion application for design
and build teams, and presi-
dent of My Design/Build
Coach, providing design/
build business fraining. He
is also president of Design
Solutions Inc., a national design firm. Send
e-mail to info@mydesignbuildproject.com. Read
past columns at rdbmagazine.com.




Wow...That’s a Retractable Awning?

We like to call it the SeaShell Awning.
Come see for yourself the simplicity and unbelievable versatility with

an awning product you have never seen before. We invite you to
experience The Evolution of Shade™.

Just imagine what the SeaShell Awning ;
can do for Residential, Commercial, A
Hospitality and Community area's. e

|.-" ll..f' P‘-J F\' 1

CALL 877-75-SHELL (877-757-4355) or visit
www.SeaShellAwningsUSA.com to see more! The Evolution of Shade

For more info circle #10




AGNER ON GREEN HOMES

NAHB welcomes regulation

You wouldn't think NAHB would want anything to do with regulation,

put there's a green reason it does

By John D. Wagner

t would be an understatement to say that

NAHB resists regulation. Just think how

they fought residential sprinkler systems

for so long.

But given who they are, who can blame
NAHB for fighting regulationse They don't
want their builder members to be required to
comply with regulations if the cost of compli-
ance can't be recovered. And that's the key
to understanding NAHB: If the builder can't
recover the money he puts into a project when
complying with regulations, it eats directly into
his bottom line, and that's the kind of regulation
NAHB fraditionally has fought.

Needless to say, more than a few heads
were turned when NAHB started going so
heavy into green a few years ago. In 2004,
NAHB allowed the Model Green Home
Building Guidelines to be issued, and it didn't
seem so extraordinary. The guidelines were
nonbinding, and NAHB got some good PR
for its efforts.

But when the Model Green Home Building
Guidelines morphed into the National Green

Building Standard, NAHB was finally dab-

bling in potentially binding building regula-
tion that might require builders to pay extra
to comply with. Then, when NAHB started
conversing with the ICC and the American
National Standards Institute, it looked even
more serious. Now, NAHB's National Green
Building Standard, also known as ICC-700,
has formally been approved by ANSI. With
this approval, NAHB has allowed third-party
cerfification of the building practices in its new
green standard,

So, you have to ask yourself: Why the
change of heart by the NAHB2 Why would

an organization that has so fiercely fought reg-

ulation suddenly act as though they've found
green religion in a new building standard that
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will cost builders money?

Part of the reason is that NAHB wants its
own (very pro-builder] green standard to be
the green standard for building new homes,
instead of other potentially more onerous and
costly standards that originate from other orga-
nizations, such as the federal government or
the USGBC. (Since the LEED for Homes pro-
gram — a.ka. “LEED-H" — redlly isn't toking
off, NAHB's efforts look all the more likely to
define the de facto standard for green, single-
family homes.|

But something more is going on here.
NAHB has done a great job of vertically
integrating its green brand. You can now
be an NAHB Certified Green Professional,
who builds homes certified by NAHB's green
standard, which uses certified green products,
scored by the NAHB Research Center. NAHB
is essentially allowing builders to brand them-
selves and their homes as green using NAHB's
own rules and institutions. VWhy2 It may be
out of the goodness of NAHB's heart, but it
is also [and more likely) about the builder’s
bottom line.

By enabling builders to brand their homes
as green, and fo provide evidence of third-par
ty green verification, the builder can recover

residential design & build ® rdbmagazine.com

the premium he puts into his green projects
... hopelully at a profit, if he's shrewd about
marketing his projects. In the end, NAHB looks
great because they have been proactive in
addressing green — which consumers like.
Moreover, NAHB has provided a vehicle for
its members to recover investments they make
in green projects (third-party-verified homes),
all the while driving realtors and buyers away
from [finally!) the square-footpricing method of
valuing homes that has done so much damage
to our industry, as | pointed out in a recent
column.

Today, 4,000 projects have been verified
using the National Green Building Standard's
online system. And no matter what NAHB's
motives, | welcome the outcome: certified,
green, high-performance homes. b

John D. Wagner is an
award-winning author of
many books and articles
about construction, and a fre-
quent contributor to the indus-
Iry's leading frade maga-
zines. A soughtafier speaker M
for industry events, he can be |
contacted at JohnDWagner.
com. Read past columns at rdbmagazine.com.
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Every project is different, so using the same window or door for each project won't
do. You need options. Who better to provide you with those options than Kolbe?
With virtually endless options, including a wide variety of wood species such as
walnut, the epitome of richness and sophistication, you'll be sure to get the look you
need. Kolbe also offers FSC certified wood which can help contribute points toward green

building programs. For more information visit www.kolbe-kolbe.com or call 1.800.955.8177.
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evolves into one of the
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The Margaride House, as it's

known, is the only LEED Platinum
home north of Monterey, Calif.

It's also GreenPoint certified b
BuildltGreen.org. A NanaWall

folding door (seen in inset]
expands living space to the

backyard where access to the
rooftop garden is gained via an

outside staircase.

The only LEED Platinum home in California north of Monterey began
as charred ruins from a 1991 Oakland Hills wildfire that destroyed
3,000 homes. A young builder believed the site would be perfect for
the family home he had envisioned for years, so he purchased the

property in the spring of 2006.

he reality of the builder's vision is the spectacular home you see on these and the following

pages. It is certified LEED Platinum and is GreenPointrated. Both impressive accomplish-

ments, mode even more so considering the home is 4,700-sq. ft. in size.

Surprisingly, the builder’s goal was not to create a LEED platinum home; it just evolved

he explains.

that way. Mike McDonald, president, McDonald Construction and Development in Oakland,
Cadlif., says the plan was fo incorporate as many green components as possible into the design
of his family's home. "We wanted a green roof; we wanted a rainwater and groundwater cis-
tern; we wanted passive and active solar elements; we wanted an efficient building envelope,
an efficient HVAC system, and we wanted to use nontoxic, sustainable materials in the process,”

As plans for the home began, the LEED for Homes program was in its pilot sfage. McDonald

A roof garden is one of the
many green features of this
home in Qakland Hills, Calif.
The garden is surrounded

on two sides by a deck on
which to relax and enjoy the
unobstructed view of San
Francisco Bay:.

MCDONALD CONSTRUCTICN
& DEVELOPMENT
Oakland . Calif,

m-c-a.net

PROJECT STATS
location: Oakland Hills, Calif
Size: 4,700 sq. f

EXTERIOR

Folding doors: NanaWall
Permecble pavers: Pavestone
Windows/Doors: Aluma Therm
Architecturel steal: Chris French Metal
Siding: Western Red Cedar
Rainwater tank: Jensen Precast
Decking: TimberTech

Weatherprocfing: Dupont Tyvek

BATH/KITCHEN

Appliances: Whirlpool, KikchenAid
Faucets: Hensgrohe

Sinks/ Toilets: Tolo

Bath hardware: Senia

Ventilation: Fantech

Surtaces:; Vetrazzo

INTERIOR

Fireplaces: Spark Moderm Fire
G e

Closets: California Closeats

HOME TECHNOLOGY
Home conirol: Colorada viNet
Motorized shodes: Lutron

rdbmagazine.com ® residential design & build lune 2009 17
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thought it would be
great to have a third
party hold his team
accountable for what
it was doing. “We

-~ - certainly didn't think
: . - ' | we would  qualify
TS ' for LEED Platinum,”
he recalls. "In foct,
we started out nega-
tive 11 points on a
100-point scale due

=% b to the size of the
:;:.:-.' = home (4,700 sq. ft.).

However, we began
to get excited about
what level of LEED

certification we could

meet, and it became
a game of sorts.”
Criticism of this
green home's size is
rare. "From a ‘pro-
gram’ perspective, fhe
home is the appropri-
ate size. And from
the client's perspec-
tive it's appropriate,
and that will always
rule the day. Clients
are going to want
what they want and

what they can afford.
As a design and build com-
munity, we can take on the
desire for larger homes as
a challenge and look for
innovative ways fo make
them more sustainable,”
McDonald says.

As stated, the project
began 11 LEED points in
the hole, a deficit overcome
with innovation such as:
using recycled materials;
beating California’s tough
Tile 24 energy efficiency
requirements by 55 per

Top: The living room space is separate but part of an open floor plan flexible enough to encourage conversation yet
allow privacy as well. cent; creating educational

Bottom: Concrefe countertops and Energy Star Whirlpool appliances are just a few of the many products that make this opportunities throughout the
home sustainable enough to earn both LEED Platinum and GreenPoint certification. project; using 99 percent

18 June 2009 residential design & build ® rdbmagazine.com



droughtiolerant landscaping; creating @
hardscape that was Q0 percent permeable;
capluring and reusing all ground and rain-
water; and utilizing advance framing and
construction waste-reduction fechniques.

Llocal excitement

The green nature of the project made
it easier from the standpoint of limiting
decisions on materials, but difficult from
the standpoint of documentation of the
green process and testing, McDonald says.
“Ultimately, however, we created amazing
parinerships with national material suppliers
like Whirlpool, Western Red Cedar Lumber
Association, and Lutron, plus dozens of local
artisans and suppliers. They were attracted
lo it because the home was so sustainable,
and we were frying for such a high cerfifico-
ion level. Our partners found our excitement
contagious.”

McDonald believes the local community
is a huge part of sustainability. It's imporiant
lo support local businesses, buy locally and
eat locally, he says. “Buying locally doesn't
just build strong community, it also cuts down
on the massive carbon footprint created from
producing and shipping product from dll
over the world. local suppliers, whom we
now consider friends, essentially have their
own keys to the project and are constantly
bringing clients and colleagues to view the
project and falk about their contribution and
how the project inspired them” he says.

Ultimately, green did not seriously affect
the home's cost. "VWWe spent more on some of
the aclive systems like solar PV and thermal
solar, but in general green doesn't cost much
more, especially with thoughtful design.”

A list of the home’s sustainable
features can be found by visiting
rdbmagazine.com/margarido.

Steep challenge

Construction began in fall of 2006 and
the home was completed in June 2008. The
city wanted to see a project that did not
impact neighbors’ views and that met current
code. McDonald’s brother Tim, of architec-
tural firm Plumbob in Philadelphia, sunk his
brother's home into the hillside, which pro-

tecled neighbors' views, fakes advantage of
passive geothermal design and meets plan-
ning codes with respect to sefbacks, heights
and driveway approach. ‘I think ultimately

Local suppliers

that the neighbors and the city were inspired
by what we were up to — our ideas for
creating a highly designed home with high

eHeath Ceramics - heathceramics.com
e Concreteworks - concreteworks.com
¢ Chris French Metal - cfrenchmetal.com

Who Says It’s Not
Easy Being Green?

Fujitsu makes it hard not to be green with a Home Builders
energy efficient home tax credit of up to $2,000.

With today's economy in turmoil, green is the “in" color. Most people don't
realize that as much as half of the energy used in their home goes to heating
and cooling. Fujitsu’s energy efficient ductless mini-split heat pumps can save
homeowners up to 50% on their heating and cooling bill.*

Home builders of energy efficient homes may qualify for a tax

credit of $2,000 for a new home that achieves 50% energy
savings for heating and cooling.?

A $1,000 tax credit goes to the producer of a new

manufactured home achieving 30% energy savings for
heating and cooling.2

Fujitsu has the most efficient heat pump in North
America — 26-SEER, plus 10 Fujitsu systems are

ENERGY STAR® qualified in 2009.

To find out how you can
become a Halcyon Dealer
and how being green can

make you more green, visit

www.fujitsugeneral.com

e
m
a cyoin -

"Savings may vary based on model salected, houre of oparalion &nd geographical locabion. Examplé gven bised on 26-3EER syslam varsus 13-SEER systam
1 Wisil hitoiwww irs golink2008-11_IRB/ar 2. html for datads
2vizH htseihwwea irg, goylirk' 2008-11_IRBAarT 3.himl for detads
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Margarido House
The McDonald family home on
Margarido Drive is also known,
fitingly, as the Margarido House.
More information can be found ot
margaridohouse.com.

levels of sustainability,” he says.

The steep slope presented the ini-
tial challenge, but carving the home
into the hillside was the blessing
that really made the project sing,
McDonald insists. “We looked af a
variety of solutions including parking
under the structure, parking in a bun-
kered garage at the sireet and then
hoofing up 60 stairs. We ultimately
seftled on a hybrid of many solutions,
carving the site and burying most of
the first story info the hillside. This
allowed elegant massing from the
streef’s perspective, fook advontage
of passive geothermal cooling and
heating, did not impact neighbors’
views, and allowed for a nice and
easy upslope driveway and parking
pad at the firstloor level.”

Good design

McDonald is quick fo point out

that good design contributed to the
overall success of the project. For
example, a home with an open
floor plan and multiple indeor and
outdoor spaces connected with dis-
appearing doors like the NanaWall
system in this house, can “live larg-
er’ than a bigger home that does
not have these indoor and outdoor
areas, he says. In addition, plenty of
natural light can create a much larg-
erliving home than one with smaller,
low-light spaces, he explains.

The vision of a modern, sustain-
able family home had been in

Plenty of natural light throughout

the Margarido House welcomes the
residents and guests alike into spaces
like the master bath.
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McDonald's head for several vears while
he searched for the right lot. “When | found
the lot, the design began to take ploce. |
called in @ number of friends and designers
to assist with initial ideas. My good friend
and architect Chris Parlette, for example,
was instrumental in helping site the house.
My brother Tim stepped in and quickly
created a schematic design that was dead
on. lan Read, myself and our site superin-
tendent took Plumbob's vision and with their
dedicated assistance, created the home,”
he recalls.

The home is an almost exact duplicate
Plumbob
provided a macro set of plans defailed
just enough for permitting. From that point,
defails were developed in a collaborative

of McDonald's original vision.

design/build manner. It is the design/build
process that provided solutions to design
challenges along the way.

Many changes in the home's details were
managed onsite through design/build, so
as construction proceeded it sometimes

New look,

was challenging fo stay on the critical path,
McDonald notes. Design/build facilitoted
such changes as the redesign of all win-
dows and doors based on prevailing winds
discovered during construction, and all finish
carpentry delails being developed toward
the end of the project.

Opportunities like using Heath Ceramic
recycled kiln trays for flooring and skins pre-
sented themselves, and the team was not
married to a prior solution. “Arfisans and
vendors were encouraged, or more accu-
rately, required fo actively provide inpul

o their parts of the project. Chris French
Metal, for example, tofally re-creoted all
the railing, stair and architectural steel
defails: Concreteworks had latitude with
countertops and other concrete surfaces;
Wonderland Gardens had quite a blank
slate with which to create the londscap-
ing and green roof. | assert that for this
reason the project is far more inferesting
than if it had been predesigned on paper,”
McDonald says.
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Sharing the success
The McDenald family home is many things;
it is beautiful, it's large but also cozy, and it's

perfect for porties. McDonald has always

While the packaging
looks new, inside
you'll find the same
high-quality fasteners
you've come to expect l
you may know, Swan

from Swan Secure. As \l.!
IS now a part of the

Simpson Strong-Tie family, and just like Swan, we are
committed to providing the best products and service
to our customers. We offer training, product testing
and field support along with our full range of connector,
anchor, lateral systems and fastening solutions.

Wood Deck

S e o - .
| s - ﬂ‘ Our new specialized fastener line includes a wide
#0x3 o e 5 variety of stainless-steel screws and nails that provide

o35 Sieel
S st 851

long-lasting results for just about any fastening project.

Learn more by visiting www.strongtie.com/fasten
or by calling (800) 999-5099,

A\ ) % i SWAN SECURE

22008 Simpson Strong-Tie Company Inc. SWANSRDOY
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been a bit of a promotional whiz, and loves
to create partnerships and excitement. ‘| had
no idea it would tum into the show home that
it did. It really came out of all the collabora-
live partnerships we created. Once partners
invested in the success of the home, they
wanted to be around it more and show it off.
It happened organically,” McDonald says,
referring to the many parties hosted at his
home for more than 3,000 indusiry partners,
colleagues and community leaders.
"Ultimately, | host these events to create
inspiration and acknowledgement of what's
possible in high design, high sustainability
in a collaborative approach to design/
build,” he says. “For the most part they're

22 June 2009

nken

The outdoor living space utilizes the hillside it's su

all connected to the built environment:
members of the press, builders, architects,
efc. It's not about the house; it's about the
process of bringing like-minded people

into to create a surprisingly private area in which to relax and entertain.

together, getting inspired. They walk away
believing anything's possible if you actually
embrace collaboration and do what turns
you on.” B

In his own words; Mike McDonald’s favorite green features

e How quiet the home is

e The green rooftop garden

¢ Beautiful, durable surfaces

* No offgassing of nasty materials

® Recycled heath ceramic kiln frays reused as enfry tile and wall skins
e The natural light that fills all reoms allowing minimal use of artificial lighting

* How comforiable the interior of the home feels on a cold windy day or a warm day
® low electric bill — more than 70 percent of electric needs offset with solar PV system

residential design & build ® rdbmagazine.com
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Green indoors and out , / : :
The front porch of e 2009 HGTV.Green | NS year's project is in

Home ovarq‘ﬁaks a farg& fake. A grass j
| Port St.lucie, Fla., and

is packed with many

lawn with f:;
:surmund ;ﬁm In tfm utdoo ﬁwng
| ‘back yard, an ﬂu_fta'mr four

ﬁﬁaﬁmﬁjﬁm fabric. fn?;f ]( Tc? enfer the 2009 HGTV Green Home giveaway, please
aufe}mr rugs hava been bqund}g creafe Q.reeﬂ ean [éS visit hgtv.com/greenhome.
area rugs and draperies hanging from all
sides. . |
Isfahddeckmﬂl;rﬂe{h;dﬂ;z “gde;ﬂmm The 2009 HGTV Green he Spanish-style HGTV Green Home
includes a griddle and preparation space. Home is in Port St. Lucie, was custom-built yet designed to com-
jﬁrﬁﬁs;ééeté;mm g’ﬁ:ﬁfﬁm Fla., and once again plement other properties in the neigh-
fﬁmﬂggm an 18-4t-long bocce ball court is HGTVPro.com documented borhood.
inc ; ; .
its construction. Following are Build: L]
Brought fo you by: some highlights of the con- o i s
srietian orocess. Eor moms This house went up quickly. The team build-
ﬂ@:ﬁ inf T'p B. Iding th ing all HGTV Dream Homes doesn't work on
prO- com ;D{g;nilg;fg - ;_r;g . a normal building schedule — it works on a
e = teah). TIome, TV schedule. The team has plans in place for
Building the 2009 HGTV visit hQWprD'Com' shows, sweepstakes, you name it — not to

G H isit hgivpro. , N . _
ha SR L B Y S mention the urwahr:-g. The:— flr::;'r 75 dl:]‘}fs cﬂ the
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I'm always on the lookout for new, more sustainable ways to design
and build. That's why | specity EcoBatt™ Insulation from Knauf for

my projects.

Knauf EcoBatt Glasswool gives me the same optimal performance as
all their insulation, but it's more sustainable...thanks fo its abundant
and renewable raw materials, high post-consumer recycled content with ECOSE’
and ECOSE™ Technology.

TECHROLOEY

Knauf’s revolutionary new ECOSE Technology is a binder with a
lower embodied energy. It is based on rapidly renewable bio-based
materials—eliminating the non-renewable petroleum-based chemicals For more information call (800) 825-4434 ext. 8300

such as phenol, formaldehyde and acrylics found in traditional fiber orvisit s aline o waw knaufinsuloien s

glass insulation.

E::l:ﬁi:?:::n:npi;?:i;:ble building, EcoBatt Insulation is the k”ﬂ”f’”g”‘ﬂ’.’"”
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BUILDING THE 2009 HGTV GREEN HOME

A solid ICF foundation
The 2009 HGTV Green Home's foundation

i he s : is constructed of insulated concrete forms.

v Pl

Fi -2 T
- N The builder, leon Camarda, LEED AP, project
iliﬂ’l‘ﬂlﬂ_li-ﬂ' l  manager at Core Communities, Port St.

= -ﬂmiﬂ;ﬂ - Lucie, Fla., used a grafoam pradur:! that

accepls concrefe in the core and provides an
amazing R value to the home. “We looked
at all the different products available and
ICF for a green home is probably the best

AT i T = " you can get,” he says.
P (k, ‘ - . Corners and straight pieces are put
A\ 'b i l‘ R : e == fogether almost like Legos, says Antonio Toro
§ e | ' B . of Fortified Structures Group in Longwood,
g T L ' Fla. “They stack with a running bond like

a brick. It has ties in the middle that hold
it in place. They act like a skeleton that
hold the sides #ogefﬁer It serves as a form
material while we're pouring these walls,”
he explains.

The result is solid poured concrete
walls. Once the braces are removed, the
insulafion siays in place. Ev-ary!‘hmg is
supported by these walls,” Toro says. “They
are structural concrete beams and columns

that are going fo be supporting the majority of

Brought to you
- loads, so that's where we're going to get more freedom for the interior design.” ICFs stand up well to hurricanes,
HcTV fires and tornados, but also are used for energy savings.
In addition to the R value, dumbr.l':iy is another benefit of using ICFs, Camarda says. “The walls are essentially
P O.{ elnal a? home that also has a very tight envelope, which

6 in. of solid concrefe, reinforced, so you iar a very durable, soli
e e e is going to help with any air leakage and elp to save on your electric bill,” he adds.
Building the 2009 HGTV Drywall will be applied directly to the ICFs. Electricians will carve out a notch for wiring and another notch for
Green Home visit hgivpro.com his boxes which can be fastened directly to the concrete, he nofes.

Air, meet s pace

It's time your client’s climate control system worked with, not against, your client’s space. Unico is small enough
to fit anywhere and delivers uniform temperatures with lower humidity and whisper-quiet operation. Choose
round or rectangular outlets in a variety of finishes to complement your design. We'll even work out the details

of an HVAC system that suits your plans with our free design service. — _
- ® The|Unico/System

!"ufr|5|t UniCDSYStEMCﬂmfrdh tCl Iearﬂ more EI-I:H:IUt ur'lil::l:l ar'ld gEt . SmallDuct Central Heating & Air Condilioning
the free guide “10 Keys to Designing for Maximum Comfort.” Maximum Comfort. Minimum Space.
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build, it rained. Because this is o dynamic process, Green Home Planner Jack
Thomasson and company make decisions on a daily basis that can dlter the form
or function of parts of the house.

Inside the home

Upon entering the 2009 HGTV Green Home, visitors find themselves in a
welcoming, enclosed foyer. To the left is an extension of the living room with
orange chaises. A storage wall contains two mini refrigerators in espresso-col
ored cabinetry. Kitchen cabinets are espresso with dark composite Caesarstone
counterfops and stainless steel Kenmore appliances. The dining room looks out
lo the patios. The walls are Sherwin-Williams Accessible Beige.

For more information on Building the 2009 HGTV Green Home, please

visit hgtvpro.com.D

strength Meets Versatility

Introducing LiteSteel™ heam. A perfect combination
of the strength of steel and ease of use of wood.

Simplify your project and your life with LiteSteel beam (LSB®). Available directly from your
local pro-dealer, LSB eliminates frustrating delays and saves time and money,.

We call it LiteSteel beam for a reason; skip the crane for easy hand placement. LSB is on
average 40% lighter than hot-rolled steel beams or engineered wood, but with the same
load-bearing capacity. Plus there are no special tool requirements to cut, drill or fasten LSB.
It’s just easier to work with—Period.

Specify LSB in your next new construction or remodeling project and get introduced to
quicker, easier installation and lower installed cost.

LSBIS

LiteSteelbeam

LiteSteel Technologies America, LLC is a OneSteel Group Company

LiteSteel™ beam s a trademark and LSB® is a registered trademark, and are used under license by LiteSteel Technologies America, LLC. US Patent Numbers 5163225, 5373679, 5401053, 10-561185, 11-570937, 11-570942.
LSB-1008-RA2 2008 LiteStee! Technalogies America, LLC
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BUILDING THE 2009 HGTV GREEN HOME

HGTV Green Home team
Jack Thomasson, house planner
Linda Woodrum, interior designer
Leon Camarda, builder
Michael Carlson, architect
Brian Snell, siruciural engineer
Wes McCurry, developer
Bill Stewart, mechanical and
electrical engineer

Brought fo you by:

%w ;&Cﬂﬂ

For more information on
Building the 2009 HGTV
Grean Home visit hgfvpro.com

;-- |1 J
it '.ﬂ““lluw t‘ "}!'llha-d
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Elevating the beauty

and fun(.:tl(?nahty Highly-customizable, Inclinator makes it
of America’s homes. easy to match any home’s design and finish.

More homebuyers are looking for the distinction an
elevator adds to a home’s interior, while allowing them

to live comfortably in their homes longer.

From custom design options to performance features —
plus our reputation for delivering the highest quality
and most reliable product in the industry — Inclinator is

the clear choice for enhancing today's American home.

Visit our website for more information on our Elevette®

and Inclinator® LX lines.

NSRS INCLIN f§TOR

inclinator.com - 800-343-9007 pept s2
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ALTERNATIVE POWER

Harvesting wind power

Specitying and installing a small wind turbine for your next
custom home is about as simple as you might think it is

By

Rob Heselbarth, editor

Most of us know wind tur-
bines generate power, and
can do so in residential
applications. But architects
and builders need to know
more: What types of homes
are best svited for wind tur-
bines; is a particular home
site good for a small wind
turbine; where should the
turbine be positioned in relo-
tionship to the house?

hese and other questions are answered

for readers of Residential Design & Build

by Ron Stimmel, small wind advocate for

the American Wind Energy Associafion.
But first, Stimmel reviews a few basic facts
about small wind turbine operation fo establish
a baseline of knowledge.

Wind turbines are simple and elegant
in their design, Stimmel says, with only two
or three moving parts. They operate by the
concept of lift and drag. “The wind furns the
rotors through the process of lift and drag,
which spins a magnet across a coiled cop-
per wire, which produces current. That gets

Specifying wind turbines can be simple. First, determine if it will
power the home in part or whole. Next, choose a spot on-site
away from obstructions.

30

June 2009

residential design & build ® rdbmagazine.com

adjusted into electricity that can be used by
oppliances,” he explains.

Turbine positioning

For location of a small wind turbine, the
more open space the better so the turbine can
meet setback and permitting requirements and
not conflict with public right of ways. Open
space is important because it produces better
wind quality. “And the height of the turbine is
critical, too. The rule of thumb is at least 30
ft. higher than any obstacles within a 500Ht.
radius of it. You need height to reach better
wind because there is friction between wind




and the surface of the Earth,” Stimmel says.

"As long as you have a tower that reaches
above the house, it doesn't matter where you
place the turbine. And if half the house is
covered by frees, then that will affect turbine
placement on the property,” he adds.

Distance from the house is another factor 1o
consider. The actual connection of the turbine
lo the electrical system is not a huge factor
for architects and builders to consider, but
it's important to remember that copper wire
is expensive; the farther away the turbine is
from a house, the more cosily the turbine will
become, Stimmel explains,

“Soil conditions play o factor as well,” he
continues. “If half the property is swampy or
gravelly, that would be something to consider.
Access to quality wind is the first priority. Then
comes making sure you meet setback and
zoning requirements.”

When considering turbine location relo-
live fo a home's footprint, the decision is o
personal one. The homeowner must decide
whether viewing the turbine from inside the
house is imporfant or not. ‘| would want fo
watch my turbine go around while pumping
clean energy info my home., I'd want fo see it.
Others might not,” Stimmel confinues.

Built environments are not ideal for wind
lubine placement because wind behaves
differently around obsiacles in a built environ-
ment. “If baffles turbines and causes wear and
lear,” Stimmel says. Small wind turbines are
sold in all 50 states. Wind resource quality
can vary within a siate, or within a region, so
specification of turbines is done on a micro-
sifing basis, he adds.

Wind resource maps are available publicly
through the U.S. Department of Energy, or o
quick Google search will produce results as
well. "Generally, if neighbors near a home site
can fell a good story about how windy it is all
the time, or complain constantly about it, or if
you can fly a kile above the house, your site
is @ good candidate for a small wind turbine.
Or, you can contact a local dealer installer
frained in site assessment,” Stimmel says.

Myths and fears
The AVWEA includes a section in its zoning
guidebook colled Red Herrings and Non-

Economic stimulus legislation passed in recent months provides financial incentives for small wind

turbines that never existed. Up to 30 percent of installation costs can be covered.

Issues to dispel myths and rumors floating
around about wind furbines. One myth is that
turbines kill birds. “There is no study that says
small turbines are harmful to birds. The bird
issue is raised a lot because the first wind farm
in the 1980s was located in a migratory pat-
tem. They fixed that problem vears ago, and
it has haunted the perception of wind power
since then. In addition, when locking at the
environmental impact of wind turbines, you'l
see that no water is consumed, land use is
small and they create no emissions. Negative
impacts are overblown,” Stimmel says.

Ancther myth centers around excessive
noise. Al operating speeds, Stimmel says,
a furbine can emit some white noise like a
whooshing sound, but is masked by the sound
of the wind iself. "Some people raise this
issue as a way lo scare off wind farm develop-
menis,” he notes.

The cost of wind power

For residential sites, a small wind power
turbine can cost roughly from $10,000 1o
$60,000 for one large encugh to power the
entire house. The price range reflects the dif
ferent sizes available; a $10,000 model can
power 20 to 60 percent of a home, while a
$60,000 turbine provides more power for
systems such as air conditioning and heating.
“More cost equals more power, and power is
propoertional to furbine size,” Stimmel says.

Cost for a wind turbine might not end when
its purchased and installed. Any energy sav-
ings gained by use of a wind turbine can be

rdbmagazine.com ® residential design & build

lost to an inefficient house. “The more efficient
you can build your house, the less expensive
a turbine will become.”

The number of tax credits relating fo energy
efficiency in general has erupted lately. The
small wind turbine market has been without fed-
eral incentives since 1985 until the sfimulus bill
was passed in October 2008, Stimmel says.
“That [stimulus bill] intfroduced a firstever invest
ment tax credit for small wind systems of 100
kW and less that covers 30 percent of fotal
installed cost. Then, the American Recovery
and Reinvestment Act passed in February
2009 removed caps and lead to huge growth
potential for small wind turbines. It's a onefime
credii, but any sale within eight years from
February 2009 qualifies,” Stimmel says.

In addition, a patchwork of incentives is
available through federal grant programs, and
states might offer loans, rebates or fax credits
for those who buy turbines, he continues. ‘It
can add up to a generous incentive,” Stimmel
says, “and you can use federal incentives on
top of state incentives.” B

WIND TURBINE RESOURCES

AMERICAN WIND ENERGY
ASSOCIATION

awea.org/ smallwind

FINANCIAL INCENTIVES

dsireusa.org

U.S. DEPARTMENT OF ENERGY
doe.gov — sfate chapfers

AWEA PERMITTING GUIDE

awea.org.smallwind, click guide cover on

right side
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PRODUCT TRENDS

Grace under counter

The common-sense design of undercounter appliances
make them more popular than ever

By Jon Minnick

Under-counter appliances
can be found in an even
mix of high-end new con-
struction and remodeling
projects. They give kitchen
designers a larger range of
placement options and give
homeowners a greater array
of convenience. The types
of under-counter appliances
now include refrigeration/
freezing, microwave cooking,
warming and dishwashing
and provide greater lifestyle

flexibility in the home.

]

think when homeowners started
wanting to store their own wine
collections, it sparked a lot of
under-counter appliance inno-
vations,” says Chaya Chang, marker
ing manager, residential and hospitality
products, Perlick Corp. “As homeowners
builders then
looked at other ways to save room in the
kitchen and create additional counter space
by placing everything under-counter.”

asked for wine reserves,

Some common finishes exist in the under-

counter appliance market. Stainless steel is
the most popular. What once was a trend
in highend appliances has now become
a classic look. Almost all undercounter
appliances are available in a siainless steel
option. The second common finish is wood
overlay. This is a popular option for kitchen
designers and homeowners who don't want
to see their appliances, but would rather
have them blend in with the look of their
cabinetry. Most manufacturers will supply a
templafe or dimensions that can be faken to

32 June 2009

a cabinetmaker to build the wood overlay. If
neither of these choices fits a home’s decor,
manufacturers typically offer black and white
color opfions.

Under-counter cooling

The circle of life for undercounter appli-
ances begins with keeping things cold.
Perlick specializes in undercounter cooling
appliances from freezers and refrigerators
to beverage centers and wine reserves,
Perlick prides itself on some innovations
such as stainless steel interiors, variable-
speed compressors, fullextension shelving
and RapidCool technelogy.

"RapidCool is similar fo convection cook-
ing, where we're forcing air into the refrig-

residential design & build ® rdbmagazine.com

Beverage coc:fers do not ger cold enough to safely store food. Refrigerator drawers like this one from
Fisher & Paykel, on the other hand, are designed fo keep food near 30 degrees F.

erator fo keep the same temperature from fop
to bottom, front to back,” Chang explains.
“We have a fan on the top of the unit and an
infake on the boftom that's constantly farcing
air through it to keep a consistent tempera-
ture. This is different from most refrigeration
units that use cold plate technology to move
coolant through a panel of ceils in the back
of the refrigerator, keeping it cool in the back
of the unit and warm in the front.”

A key difference exists between refrig-
erator, beverage and wine drawers. One
misnomer about beverage and wine cen-
ters is thinking they are refrigerators. Cnly
refrigerators designed lo reach femperatures
in the 30s to keep food from spoiling are
Ul-approved for foed storage. On the other



hand, beverage ceniers maintain a temperature range in the 40s
which is Ul-approved only for sealed beverages, but not for food
storage. Wine reserves have a femperature range usually from 40 to
65 degrees F to keep wine ot ifs ideal temperatures.

Manufacturers are accommodating homeowners’ desires to live
in smaller spaces such as luxury apartments and condos with under-
counter appliances. Some undercounter refrigerators can provide up
lo 12 cu. ft. of storage space.

"I don't think undercounter refrigeration will replace traditional
units, but | think it gives designers and homeowners an option for
different looks,” Chang adds. "Undercounter appliances are point-
of-use products that can be put anywhere they are needed, and not
just in the kitchen."

Cooking drawers

Manufacturers don't expect undercounter appliances to replace
fraditional stand-alone models, with the exception of microwave
drawers. Sharp infroduced ils next generation of microwave drawers

with a new 1.2-cui. capacity that has an increased cavity height.
This allows for taller dishes and includes sensor technology that is
programmed fo cook food to the correct length of time and wattage

based on the particular food in the drawer.

IT PERFORMS

Introducing FusionSolar,” Custom-Bilt Metals' building integrated
photovoltaic system. By fusing solar power generating laminates
to our standing seam metal roofing, the benefits of clean, green
electricity are realized without the bulky look of traditional solar
panels. FusionSolar is durable and withstands walking. It installs
like our non-solar products, and

it includes everything you need - _

to convert the sun's power into GUST'“M'BILT
electricity. To learn more, visit MEMI-S
www.CustomBiltMetals.com LAST-TIME® Erand Products

or call 800.826.7813. '

@z 5

H
LT

Under-counter wine centers like this one from Perlick Corp. are perfect 2008 Ststom-Bit Metals
for media rooms or other areas where space is limited.
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PRODUCT TRENDS

"One of the reasons we infroduced the
microwave drawers is because we were
geffing so much input from the kitchen
design community,” says Christine lewis,
associate vice president of marketing,
Sharp Appliances. “What's happening in
kitchen frends today is the elimination of
walls, putting in windows and basically
hiding everything else. So a microwave
drawer lets you take it off of the counter
and not have to be placed over a range,
because kitchen designers don't like the
inyourface design of a microwave.”

VWhat makes the microwave drawer
different is its design — placed at the
most convenient working level which is
waist high. This eliminates the need for
a homeowner o open the microwave,
remove the food to stir it and then replace
it for further cooking. It becomes espe-
cially helpful with the aging population,
and for those with physical limitations,
who find it more difficult to do anything
over waist high.

Microwave drawers such as this one
from Sharp save counter space and,
some believe, are less of an eyesore than
traditional under-cabinet models.

"| honestly believe that one day micre-
wave drawers will overtake stand-alone
models,” Lewis says. “I think the only thing
that is slowing down a rapid conversion
is a slowdown in remodels and new
construction.”

Warming drawers

Warming drawers probably are the
most misunderstood undercounter appli-
ance. What they're used for or just
how helpful they can be doesn't always
resonate.

"I think most people look at warming
drawers and simply think it's just a way to
keep food warm for a party, or a family
onthe-go keeping food warm for someone
gefting home later,” says John Anderson,
senior product development manager
for builkin ovens and warming drawers,

A FOUNTAIN
OF YOUTH

IN A CONVENIENT TAKE HOME SIZE

In a SwimEx Luxury Pool or Spa you can relax,
exercise, even entertain in your own heated
pool without the expense, maintenance or
space of a full-sized pool. SwimEx is beyond
the ordinary lap pool, it's a complete workout
station. Ruggedly constructed and exquisitely
detailed, SwimEx pools add value and enhance
the beauty of your home.

SwimEx-

CALL 800-877-7946 FOR A FREE HOME
POOL DVD OR VISIT WWW.SWIMEX.COM

Made In L.S.A.
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PRODUCT TRENDS

Whirlpool Corp. “The uses they probably
overlook are fo proof bread, the plate warm-
ing function and for the KitchenAid brand,
the slow-cooking option.”

The internal temperature of most warming
drawers will range from a low of 80 fo a
high of 220 degrees F. KitchenAid currently
makes a model that warms to a high of 250
degrees F producing the slow-cook feature.
The low end of the warming drawer’s tem-
peraiure range would mainly be used in
procfing bread, while the middle range,
between 140 and 150 degrees F, is where
food and plates are kept warm.

In general, warming drawers are better
suited for foods with higher moisture confent
because warming drawers’ nature is fo take
moisiure out of food. If you
leave food in for an extend-
ed period of fime, you run
the risk of food drying out.
For this reason some people
put a small bowl of water
in the drawer with the food
to try and maintain moisture
levels.

Warming drawers typi-
cally are installed beneath
a builtin oven, so it's usually
not a separate under-counter
installation. A variation on
this column approach would
include a builtin microwave,
followed by a builkin oven
and then a warming drawer.
As design changes, warming
drawers are showing up off
to the side of cooking zones,
especially in 24-in. widths
that can fit into @ normal
cabinet space.

"Although we see warm-
ing drawers installed in
both new construction and
remodeling projects, they
are predominately installed
in new construction due to
the fact thal most remodels
don't have the room or don't
account for a warming draw-
er," Anderson adds.

Dishwashing drawers

Undercounter appliances not only store
and cook food, but are helping with clean-
up as well. Dishwashers fraditionally are
undercounter appliances, but it's the onset
of dishwasher drawers that is making waves
in the kitchen.

Manufacturers  offer either single- or
double-drawer options, where the double
drawer fits the cavity traditionally set aside
for a tub dishwasher. The beauty in using
dish drawers over traditional models is the
convenience, savings and incorporation info
the surrounding kitchen.

“Builders really enjoy the ability to take
two single drawers, split them up, put

them on both sides of a sink and raise

d
-

The invention of the dishwasher drawer, such as this one from Fisher & Paykel, has
revolutionized kitchen cleanup. These smaller appliances save space and energy,
running smaller loads as needed.

rdbmagazine.com ® residential design & build

them up off of the ground,” explains Brian
May, program manager, premium brand
dishwashers, Whirlpool Corp. "That keeps
customers from having to bend way down
to get dishes in and out of the dishwasher.
Additionally we are finding people who
will purchase single drawers to put in a
bar area, or downslairs in an entertain-
ment area to manage light loads and
glassware.”

Smaller families and those whose chil-
dren have moved out are processing
dishes only for a single meal. Dishwasher
drawers allow these families to load one
drawer and start washing it while the other
drawer remains clean, instead of having to
wail two to three days to gather a complete
load of dirty dishes to wash.
They also save energy and
money by not running half
loads of dishes.

“We currently don't tie
into home technology sys-
tems, but | think there are
a lot of companies looking
into that,” May says. “In
terms of smartness we have
sensor fechnology that per-
forms a lot of calculations
and analysis on soil levels.
When the customer pushes
a button, it will measure
the soil level coming off of
the dishes and the cycle is
going to adjust to accom-
modate that.”

In terms of capacity, there
is some loss with drawers,
with the average drawer
holding five place seftings
each for a total of 10 place
seltings in a double drawer
system, and a tub holding
12 to 14 place seltings.
Although the base rack is
fixed with Whirlpool's dish-
washer drawers, they have
cup shelves, stemware hold-
ers and rows that fold down
or up to accommodate a
homeowner's lifestyle, B
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KITCHEN /BATH EDUCATION SERIES

Accessories for the bathroom

Careful planning early in the design process can result in a coordinated,

functional and beautiful bathroom

By Susan Jacobs, CKD, CBD, CAPS

When designing a bathroom,
always consider client life-
style. Think about grooming
habits, bathroom size, room
style, i.e., traditional, contem-

porary, rustic or cottage style.
Will the bathroom be for

daily maintenance or used as
a place of retreat? And what
about accessories that make
it personal? Those are the
icing on the cake.

athroom accessories are available in

a myriad of options, from specialty

hand showers to malching compo-

nents fo fixtures and faucets, fowel
warmers, specialty mirror frames, mirrored
medicine cabinets, maiching lighting fixtures
and specialty shelving. All of these products
add cesthefic beauty o the room, while
enhancing functionality.

Bathroom safety

Another consideration when planning the
bathroom is safely. Many products designed
to meet ADA specifications have also been
styvled with great care. Grab bars are now
offered in o variety of popular finishes and
specific styling fo meet any bathroom style.
Shower seats now move away kom the
clinical instituional designs to the beautiful
builkin tile, granite or solid surface materials
designed as corner seafing or bench-style
seating. The size and design can be custom
fit o an individual’s needs. VWooden seats
can be quite comfortable, as well as function-
al, vet stand up lo everyday use. A wooden
shower floor insert extends comfort to the feet
while allowing for proper drainage.
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Coordination of bathroom
accessories is essential to
successful bathroom design;
mirrors can play critical ra?es.

Designer hand grips that
affix to the side of the tub by
a strong suction system are
ideal for assistance getting in
and out of the tub/shower
Some hand-held showerheads
by Alsons are designed fo
be used as safety grab bars
as well. Moen's Securemount
grab bor systems allow for
easy grab bar installation
not involving studs. Utilizing
the principles of physics, its
D-shape anchor is precision
engineered for optimal bracing
behind the wall. This design
offers flexibility so the decora-
live bar may be placed to meet
an individual's need.

Whatever type of grab bar
is used, follow National Kitchen
and Bath Association planning

guidelines to ensure proper
placement. Grob bars in the
lub/shower area should be placed
at least 33 to 3&in. above the floor
and must be 1% fo 2 in. in diameter
and extend 1%2 in. from the wall.
Grab bars should be at least 24 in.
in length and support a minimum of
250 Ibs. of pressure. And be sure to
design proper wall structure in early
planning stages to support grab bars
that mount through the wall,

Including a client’s personal tastes, and
sometimes personal items, is necessary
to ensure the bathroom reflects client
tastes and lifestyle.
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Proper planning

Bathroom accessory planning needs 1o
begin at the onset of room design. By plan-
ning early, a decisive design can be created
without looking mismatched or making the
room appear cluttered. Begin by asking
clients to select their favorite products to
understand their tastes, wants and needs. As
design progresses, a complete package of
products, plocement, functionality and aes-
thefics develops into a vision from which the
bathroom, with all its amenities, becomes
a reality.

The most popular and common praclice
used in the bath is matching hardware to the
fixtures such as toilets, tubs and faucets. Many
manufacturers have designed complete col
lections fo ensure coordination. Accessories
range from single, double and friple towel
bars, robe hooks, valet hangers, tooth brush
holders and soap dishes. Toilet fissue holders
are ovailable to match by using the standard
spring form, pivot style or openended, vertical
or floorstand options. Pivofing mirrors, cabinet
hardware, lighting sconces and shelving have
also been added to the collections. Many
options in styles and finishes are available,
including some “out of the box" designs such
as a jewelry collection by Edgar Berebi,

For bathroom refreats, heated towel bars
are wonderful additions. Once again, option-
al finishes and specialty styling are available.
This is one product that definitely needs o be
considered at the onset of the design. If o
heated floor is in the plan, a hydronic towel
warmer can be connected to that system with
Yain. copper compression valves. Should an
electric towel warmer be preferred, the electri-
cal contractor will need to be advised of the
placement to ensure a 120volt line is avail
able. The Myson line carries a nice selection
of contemporary and traditional warmers in
several sizes, including the smallest model as
a shelf for rolled towels.

Mirrors, mirrors on the wall
Mirrors come in all shapes and sizes:
fullwall, Hoorlength for dressing areas,
ovalshaped vanity mirrors that tilt up and
down, or freesstanding magnifying mirrors.
Mirrors placed around large tubs will seem-

ingly increase the size
of the room, ond add
ambiance at the same
time. Decorative mir
ror framing is a great
way to add to the charm
of the bathroom and is
one more way fo pull
o room’s theme together.
Moen offers a product
called Mirrorscapes that
transforms a plain, plate-
glass mirror info an abso-
lute vision with an innova-
tive framing system which
gives the appearance of a customrmade
frame. Mirrorscapes is available in a vari-
ety of metallic and wood finishes coordinat-
ing with faucets and cabinetry.

The Kohler Co. and Robern offer unique
mirror/medicine cabinet combinations.
These cabinets can be ganged or stacked
fo create customized sizes. Side reflection
lighting is available, as well as integrated
night lighting which casts a subtle blue light
from the botiom of the cabinet. For that bath
refreat, how about adding their cold-storage
mirrored cabinet? The M Series offers dis-
creet sophistication along with the ability
to keep items chilled. Those organic-natural
cosmelics, special medications which need
refrigeration or that special bottle of cham-
pagne for those reloxing moments, can be
stored at different temperatures to meet a
products recommended slorage tempera-
tures. Electrical outlets are provided as well.

Tub, shower space

Adding shower space to a standard tub/
shower or the nostalgic claw-foot tub is as
simple as using a curved shower curtain
rod; it adds needed elbow room. They
typically are available in the three popular
finishes of chrome, brushed nickel and old-
world bronze, and fit showers between 54
and 72 in. in length.

One product not typically thought of
as an accessory is a hand-held show-
er. Hansgrohe offers a unique ensemble
called Axor Starck X. It is a shower faucel
that includes a waterfall showerhead and

rdbmagazine.com ® residential design & build

Lighting is another critical component of good bathroom design and
must be coordinated with the room’s style.

a hand wand system with clean lines and
a flot appearance that make it almost
blend into the wall. The effect is reinforced
with shower controls and shelves that are
tucked neatly into the side of the panel
away from view. With complementary
accessories and superb functionality, it
allows one to create a bathroom in the true
sense of contemporary.

Regardless of the design theme, con-
sistency and simplicity are the keys to
beautiful results. Adding too many items
will take oway from the beauty of the
products and the room design itself. A
simple corner unit with a soothing portable
waterfall and some coordinating candles
around a tub deck may be just the key
to the smaller bathroom refreat; while on
a larger scale, many of these items will
find their place within a well-planned-out
design. Accessories should enhance the
design, not take away from what should
be a private grooming oasis.

Susan Jacobs, CKD, CBD,
CAPS, has worked in the
design industry and been an
NKBA member since 1987,
Starting her career as direc-
for of sales and design for a
custom cabinef company in
Michigan, she now works at Pumco Interiors
Kitchen and Bath in Pefoskey, Mich. Jacobs
has held a board of direciors posifion for the
Northern Michigan Chapter of NKBA since
2001, and has served cn the national level for
the certification subcommitiee. Jacobs also is a
National Educational Insirucior for NKBA. D
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TCHEN/BATH SPOTUGHT: BATH ACCESSORIES

Atlas Homewares' new spring line of
decorative hardware includes the
Canterbury Collection of knobs and
pulls for adding a splash of color

lo cabinets. The new line features
rich colors and clear enamel and is
available in black and red, or classic
black and white.

For more info circle #64

The Wi-Touch wireless remote control
unit from Toto USA allows users fo
operate a faucet without using hands.
The unit can be installed with any

The Kent collection from Xylem has a
transitional design to fit neatly with both

standard manual faucet with or with-

out pullout sprays. Wi-Touch can be

placed anywhere within a radius of traditional and modern spaces. Two rich

thrae foot fram: the contral bak~ ot finishes, brown ebony and whitewash
are available. Pair the units with con-
temporary finishes and surfaces such as

porcelain tile, or go more classic and

foot, knee, or elbow levels.
For more info circle #65

shabby chic with rustic wide-plank wood
The WherEver collection from Sonoma

Forge features a faucet with independent

and stone floors.

For more info circle #68
control handles that can be placed

in any location. Both handles can

be placed to one side of a sink or

on each side. It is available in Sans
Hands handstree as well. The collec-
tion includes a bud vase, shower drain,
robe hook, towel ring, towel bar, foilef
lissue holder, drains and scap dish.

For more info circle #66

The Classic Contemporary Collection
from Watermark includes eleven
handle designs for a daring and

design savvy combination designed
to inspire. The CC11 handle, with its

bold, yet infricate geometric shapes

This five-inch-square, chrome-finished Short
Shelf is one of 10 components in the new
e et by Pl Ukl Ve Axor Slﬂri:k Shower’i?o”ection, created for
Combining the spout and handle cre- Hansgrohe's Axor designer brand by the

ates a design loaded with historical French master designer Philippe Starck.

The collection offers a designer- and
installertriendly, buildingblock system for
crealing a shower from individual ele-

significance reminiscent of one of
America’s most prolific architects.

For more info circle #67
ments that can be freely combined.

For more info circle #69
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This trendy Café just got hotter.

To all of you who have demonstrated your great taste by supporting GE Café™ The newest addition to our menu
appliances, we want to say thank you. Your belief in our products has helped
make the newest line of GE® appliances a huge success. And now you can offer
your customers even more options to create a unique dining experience. We're
expanding our lineup to include a new electric range —complete with the same
restaurant-inspired styling that has made GE Café appliances so appealing. That
means it's easier than ever to transform your customers' kitchens into a favorite
place for favorite meals.

M .
GE Cafe"

free-standing
, electric range

. Café:

For more info circle #70



Uplift cabinets from Robern feature a
door that opens verlically, offering
the aesthetics of a seamless mirror

and flexible storage and design
opfions. The sleek mirrored door
opens upward, allowing a mir

ror span up to four feet wide. An
aluminum handle enables effortless
two-finger lifing of the door to avoid

For more info circle #91

The Avalon vanity from Vanity Flair
is loaded with storage optlicns and
made from Plyboo for environmen-
tally conscious consumers. Drawers
are designed to be roomy and the

medicine cabinet features a soft-
closing pop-up door and is also
semi-recessed. Plyboo is made from
100 percent bamboo.

For more info circle #92

BATH ACCESSORY
RESOURCES

Alsons Corp.

For more infe circle #93

DrawerVac
For mare info circle #94

Emtek Products
For more info circle #95

Kohler Co.
For more info circle #96

Miyson Inc.
For more info circle #97

Panasonic Inc.
For more info circle #98

Quick Drain
For more info circle #99

R. Christensen Hordware
For more info circle #100

Runtal Morth America
For more info circle 101

Top Knobs
For more info circle #102
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TCHEN/BATH SPOTUGHT: BATH ACCESSORIES

smudging.

MGS has developed

a stylized collec-
tion of fixtures and
accessories for

the bath, such as
this hook, that are
simple in design,
sophisticated in
style and high-

ly functional. The
accessories are cre-
ated from 100 per
cent solid stainless
steel. After fabrica-
tion, polishers hand
finish each part

to a shine or

soft luster of

natural brushed
stainless steel.

For more info
circle #103
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The Vision collection from Cool Lines USA
includes a solid stainless steel robe/
towe| hook and bar that complement @
complete line of accessories. The hook
and bar are available in polished and
satin stainless.

For more info circle #104

Sonia’s S3 collection features a new
generation of accessories including this
toothbrush holder designed to be rich in
pure form and simple volumes. The col-
lection's rectangular shapes in bent brass
bar stock bring a mix of modernity and
simplicity fo today's contemporary bath
suite. Each series includes towel bars,
toilet paper holders, robe hooks, shelves
and double towel bars.

For more info circle #105



OSB RADIANT BARRIER PANELS

AinswaorthEngineered

THERMASTRAND’

Keep your cool

with AinsworthEngineered Thermastrand”

AinsworthEngineered Thermastrand eliminates all kinds of temperature-raising hassles. It not only blocks up to 97% of the radiant
heat that hits a roof —Ainsworth’s unique one-step in-line manufacturing process also provides far superior breathability, and foil
adhesion guaranteed against delamination. Easy to install with a great finished appearance, AinswarthEngineered Thermastrand's

the natural choice of cooler heads everywhere. . .
Ainsworth Thermastrand — Blocks the heat

EMERGY ZTAR
FARTNER

Y i

e e T e gt L T MY
- T

Engineered Performance for the World of Wood*®

Ainsworth Group of Companies
877 661 3200 Tol| free AinsworthEngineered &
sales@thermastrand.com

www.thermastrand.com

Ainsworth Tharmastrand™ is a trademark of Ainsworth Corp. #8® Alnsworth® dinsworthEngineered® AlnsworthEngineered Thermastrand® the color Turquolse® and Engineerad Performance for the World of Wood®are registered trademarks.

For more info circle #106



ODUCT FOCUS: SOLAR

Sharp Solar's OnEnergy solar system
uses Ulisted infegrated grounding
designed to make system installation
simpler and more costeffective. It
eliminates the need for connecting o
ground wire from module fo module
throughout the entire array, reducing
the most laborintensive aspects of
installing a solar photovoltaic system.
For more info circle #107

FusionSolar from Custom-Bilt Metals is

a turnkey rooftop solar power sysftem
integrated into a standing seam roof,
All componenis, delailed schematics
and specifications for wiring and
electrical components are provided,
Sheet metal and roofing professionals
are able to install the standing seam
roof as they would a standard

metal roof.

For more info circle #108

. =
The Eagle Solar Roof with SolarBlend
from Suntech is an integrated photovol-
taic roofing solution. The solar roofing
liles are available in three colors (gray,
brown and terracotta) and install with
Fagle’s concrete roof tile to create a roof
that profects while creating energy.

For more info circle #109

anvisioneer

Everything you need in Building Information
Modeling (BIM) software:

» 3D Presentations  » Material Takeoffs
» Detailed Framing  » Construction Documents
» Interior Design » Landscape and Terrain

‘envisioneer-

30-DAY FREE TRIAL _
Experience the power of Envisioneer
with our free trial download at:

1"

F'sales@cadsoft/comi| 1:888!CADSOFT

For more info circle #110
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Nail/staple into pivot area
to lock shape.

Install as other wood
framing members.

ORDER NOW AT:
866.443.FLEX(3539)

also in 2x6

—=o! Shaped and ..‘-._.eaiad
Secured in Seconds!

$114 delivered for
2x4 Untreated. Please call

5500 SW 36th 5t Oklahoma City, OK 73178 for other prnduct pricing.

866.443.353%9 405.996.6363

www.flexabilityconcepts.com email info@flexabilityconcepts.com

For more info circle #111



ODUCT FOCUS: SOLAR

National Semiconductor’s
SolarMagic power optimiz-
ers are designed to dramat-
ically improve the perfor
mance of solar photovoltaic
[PV) systems impaired by

realworld conditions. Built upon analog power manage-
ment circuits, the power optimizers give back much of the
power PV systems can lose to partial shade, panel aging

and irregulor array designs.
For more info circle #112

Vaillant solar flat plate collectors
absorb sunlight and efficiently con-
vert the radiation into hot water,
The solar collectors work with
existing water heaters to allow cus-
tomers to have hot water, day and
night. A screw-free frame presents
a clean and polished aesthetic,
and fewer connectors reduces pos-
sible energy loss,

For more info circle #113

SolarWorld pro-
vides complete
solar electric
systems under
the brand name
Sunkits for any
kind of sloped
roof. The mount
ing kit consists
of modules, an
inverter that has
been specifically chosen for the selected

module type, and the mounting components.

Each Sunkit is individually assembled to
meet the customer’s specific requirements
For more info circle #116

New Square D brand combination service
entrance devices from Schneider Electric
provide homebuilders
the flexibility o offer
a solarready home.
The devices are
suitable for use with

a utility interactive
inverter by featuring
space for a backfed
inverter circuit breaker.
For mere info circle #117

The Sunny Boy line of invert

ers from SMA America turn

The Solar Star Conversion Kit from

direct-current power gener-
ated by solar panels into
usable household current.

SolaTube is designed to boost the
performance of existing passive
They are designed for resi- attic vents and transform noisy- and
dential and light commercial
use. The newest models are
certified to the UL 1741 /IEEE
1547 standard, and have
efficiencies ranging from 95
lo Q0 percent.

For more info circle #114

energy-consuming vents info quiet
and highly efficient solorpowered
rooftop ventilators. The attic fan
and Conversion Kit are designed
with a leak-proof and high impact-
resistont design.

For more info circle #115
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SAVE MONEY
IN EVERY CLIMATE.

Versi-Foam

systems

&« .  Polyurethane
: t +.Foam Insulation

’ e CLO.SED CELL FOAM

in
DO IT-YOURSELF
.. FOAM KITS ;]
¥
. 800 657.0702
s i ;’_ﬂ
i W i
' E
RHH FnamE tems, Inc. 3
17100 West Victor Road % FH
New Berlin, W1 53151 .. _ - i
262.754.8088 phone e 3;
,262.754.8089 fax i e 55
rhhfoamsystems.com - i z
sales@rhhfoamaystems.com .- ~
ystems. %E_ .
s TV o
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ODUCT FOCUS: MOULDING

The French Water leaf moulding is

one of more than 35 new crown

and cornice moulding additions to
the Century Architectural Specialfies col-
lection. The mouldings are designed
to offer individuality, opulence and
elegance to any room. They are
available in 14-t. lengths.

For more info circle #30

laser-carved wood mouldings from
Architectural Products by Outwater are
manufactured from Baltic wood. The
pieces are suilable for either staining
or painting fo match any decor, and
can be used as decorafive accents

Hafele's new Arcadian Collection includes

in a child's room, wall borders or
galley rails. Profiles are available items such as custom-finished or unfin-
ished solid-wood doors, carved solid-
wood corbels, mouldings, enlays, posts
and matching handles and knobs.

For more info circle #32

in nominal 4. lengths.
For more info circle #31

v _ “Why can’t | close the sale?
er and more & : ; : ; — I'm sick of chasing bad leads.
' _ Why does this always happen?”

my Design/Build

Coach s sates system
s Bl = | IS DESIGNED EXCLUSIVELY FOR
Design’| [T T EoorE Permit PROFESSIONAL REMODELERS
j AND CUSTOM HOME BUILDERS

WHO ARE LOOKING TO:

.

“Just ‘cause you're
following a well marked

trail, don't mean that . .
whoever made it knew ® Increase their bottom line

where they were going.”

Texas Bix Bender * Develop a selling system that fits
their individual selling style

for a free trial version Version 14
bl - o PIWN Design/Build Coach

» Take control of the selling process

rrrrrrr

i

ME Estimate

www.snftplan.cum ARCHITECTURAL DESIGN SOFTWARE
. www.mydesignbuildcoach.com
PCBC - San Francisco - Booth #1228 e-mail us: info@mydesignbuildcoach.com ¢ (781) 648-5548
For more info circle #27 For more info circle #28
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ODUCT FOCUS: MOULDING

Enkeboll Designs expands its Art Nouveau
collection [above) designed fo capture
the era of embellishment which revered

The Harrinaton radiused cornice b
g Y nature, and has been reinterpreted exclu-

Melton Classics is custom-designed to o | ]
customer spe{:ificmions in po|yure- swely .Dr. cor‘!’remporury appea ihroug
the artistic skills of world-renowned woad
sculptor Melsik Yaghiazaryan, The collec-
ion offers designers, architects, cabinet

makers and custom home builders ways

thane in pre-primed, one-piece sec-
lions to provide ease of installation
and reduce labor costs.

For more info circle #33 , _
to differentiate and enhance value.

For more info circle #34

Kleer Lumber advances its moulding offering with a new formulation to
more precisely match the color and sheen of its frimboards, sheets and
other products (left]. The mouldings are ideal for both interior and exte-
rior applications and feature 16 styles and thicknesses including base
cap, bed, brick, cove, crown, drip cap, historical sill, quarter round,
rake, shingle band, sill nosing and wainscot cap.

For more info circle #35

Fypon interior urethane
mouldings [right) are light-
weight and durable, Crisp,

clean lines are moulded

info each piece. They resist = —

s

warping, rotting, mildew e
Finally, a long length
shake panel done the Cedarway!

and insect infestations.

A miterless crown mould- —_—
ing system is also avail- _t.
able offering straight cuts for mouldings attached to the wall that
meet with corner and dentil pieces for fast installation.

For more info circle #36

Aluminum cornice moulding 7 S
extrusions are available from AT,
SAF-Perimeter Systems. The L

Designer Series extruded cor- i ;
nice mouldings provide preci-

sion joints, sharp, crisp lines f "
and refined detail. The cornic- ,
es may be used for both new /
construction and historic reno-

vations. No special methods and tools are required for installation.

Proud Partners With
WAWL. KD DM |'_1 UCLsS. COm

(KP sz,

888-501-9879
larway @ ForticPlasticsGroun. eom

For more info circle #37
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ODUCTS

Ovation Cabinetry's woods, gloz:
es and paints can be applied
to al-woed traditional cabinetry
with face-frame construction,
natural maple veneer interior
and custom opfions. lis drawer
box is dovetailed hardwood
with fullextension slides. Soft
close is siandard,

For more info circle #38

Miraton from Hanwha is the nexi
generation in premium quartz
surfacing, suitable for a wide
range of applications including
flooring, interior wall cladding
and vanities. Miraton is dense,
non-porous, stain-resistant and
requires virtually no maintenance,
For more info circle #39

ERATURE GALLERY

Most cabinet doors by Keystone
Wood Specidlties are available

in frame-only and multilite ver

sions. Available in more than 20

wood species, doors may be
ordered polish-sanded, ready fo
finish, or choose from more than
36 standard finishes. Custom
color malching is available.

For more info circle #40
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Plyboo bambeo architectural
plywood and flooring by Smith
& Fong has secured certifica-
tion according fo the standards

of the Forest Stewardship
Council and eslablished a
responsibly managed bamboo
forest resource. The product

is available throughout North
America.

For more info circle #41

The new on-demand water heater
from Quietside Corp. is available

in four capacities ranging from
92,000 to 199,000 Btu/h. S-line
heat exchangers allow the unit

to reach efficiency levels of more
than @0 percent, qualifying it for the
30 percent federal fax rebate.

For more info circle #42
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Saroyan’s TreeSmart line of unfin-
ished engineered flooring has a
3/16-n. wear layer designed 1o
be identical io solid wood floor
ing in wear and performance,
vet yields as much as four times
the flooring from one tree as
solid wood. Premium lengths up
fo 12 ft. and widths from 2V

to 10 in. are offered and fea-
ture scarfjoint construction.

For more info circle #43

The Peel and Heaf
Complete line of high-perfor-

mance underlayments for effec-
five crack suppression and radi-
ant infloor heating is available
from Protecto Wrap. Pre-wired
heating panels are included for
easy electrical connection.

For more info circle #44
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AZEK Building Products

For more

AZEK® Edge Sets New Standard for Trim

www.azek.com 1-877-ASK-AZEK
AZEK

announces AZEK Trim

with the AZEK Edge. The proprietary AZEK Edge
technology creates boards that are uniformly finished
or “S4S" surfaced four sides, with smooth, sealed
edges that stay cleaner on the jobsite and are easier
to clean if necessary.

into circle #45

Add breathtaking
beauty to any :
installation with
Jeffrey Court's
Ledger Stone
panels. Random,
various-sized
pieces of 100%
natural stone are carefully selected and then
bonded together, creating 6” x 24" panels that

fit together perfectly. Convenient corner panels
are featured for designs that require perfect

90% angles. Available in four color ways. Visit
jeffreycourt.com/designer3 or call 951-340-3383 for
more details.

Discover the Rustic Beauty of Ledger Stone

i s k)
JEFFREY COURT
PILE G RTWEE s BLEEE s MR TAR

Yeurr place is awr praision,

For more info circle #46
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Offer Homeowners 20% Energy Savings

AinsworthEngineered
Thermastrand®
Radiant Barrier Roof
Sheathing blocks up
to 97% of the radiant
heat that hits a roof,
saving homeowners
up to 20% on cooling
costs. Thermastrand
is Energy Star®
qualified, plus

it's easy to install

and is guaranteed
against delamination.
877.661.3100 « www.thermastrand.com

» A4
v <
AmsworthEngineered

THERMASTRAND’

» %
Yy 1

For more info circle #47

Cistom Cabinets Llesewe
(}f r’(iu /7?; z{/w 4

ARTH'UFr?H)&hR|s

210 North Aberdeen Street . Chicago, lllinois 60607
312/666.6832t . 312/666.6893 f

For more info circle #48

Architectural
Glass Effects
offers unique
glass for a
distinct im-
pression. 130
plus types of
Architectural
Textured Glass,
9 Antique
Mirror types,

9 Shelving
choices and
Endless Sandblasted Designs are all
available. Visit our website or call to
find out about our Master Sample Set.

Arinmmns’ G s

www.arcglasseffects.com » ageglass@yahoo.com
888-772-5282 » 973-569-0200 » fax 973-569-0300

ARCHITECTURAL GLASS EFFECTS

For more info circle #49

FSC Certified Wood Available For
Windows And Doors

Kolbe has
been granted
Farest
Stewardship
Council

(FSC) Chain-
of-Custody
Certification.
Kolbe
windows and
doors are
now available
in a variety of
FSC-certified wood species as an option, which can
help contribute points toward certification for LEED,
Green Globes, and other green building programs.
For more information, call 1-800-955-8177

or visit www.kolbe-kolbe.com. \Q
FSC

& 1996 FSC

Ko I-BE SCS8-COC-0020440

For more info circle #50

Premium Kitchen Products

Known
worldwide for

the sophisticated I II .
d d e
o i gg

quality of their
appliances, Dacor
is committed
to praviding
consumers with
a full line of -
luxury kitchen =0
appliances that E_,..-«-‘“
offer the hest £
balance of style
and performance.
Call 800.793.0093 or
visit www.dacor.com for more details.

EEEER

The Life af the Kitchen
For more info circle #51

Stainless-Steel Deck Screws

While all stainless-steel decking screws might
provide corrosion resistance, many can be tricky
to install or don’t provide the desired results for
your job. Our Swan Secure stainless-steel decking
screws are easy to install and deliver consistent,
superior results in a variety of decking materials,
including redwood, cedar, composite, ipé and

tropical hardwood.

StrongTie

www.strongtie.com

SIMPSON STRONG-TIE

For more info circle #52

Milgard's Tuscany™ Series Windows

Tuscany™ Series
windows offer a quality,
vinyl window with the
style and beauty of
traditional wood but
without the maintenance
headaches. The series
comes standard with
Milgard's exclusive
SmartTouch™ lock,
permitting effortless,
one-touch operation.
Tuscany also comes with
Milgard's full lifetime
warranty and includes glass breakage.

For more information, visit milgard.com
or call 1-800-MILGARD.

VAW
Milgard

l‘l-‘\'lll.'f\- LODODODRS

For more info circle #53

Custom-Bilt Metals Shines
with FusionSolar™

By focusing on
simplicity and
a lower cost
of installation,
Custom-Bilt
Metals delivers a
more affordable |
solar power
system with
their new FusionSolar™. Unlike visually obtrusive
‘racked’ panels attached by drilling through a roof,
FusionSolar is fused directly to the standing

seam metal roof, visually blending in without
penetrating the roof. For more information visit,
www.custombiltmetals.com,

CUSTOM-BILY
METALS

LAST-TIME® Brare Frock s

For more info circle #54

Authentic Finnish Saunas

Finlandia
Saunas has
specialized
in authentic
Finnish
saunas
since 1964.
We use
the highest
quality
materials;
1" x 4"
boards
and 2" x 2"
bench tops in a choice of clear softwoods; and we
offer the best sauna heaters available from Finland.
We offer precut packages and modular sauna rooms,
heaters, doors, and sauna accessories.
800-354-3342 = finlandiasauna.com

FINLANDIA SAUNA

For more info circle #55
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The Evolution of Shade™

SeaShell
Awnings USA
has brought
the beautiful
and battle-
tested line of
Retractable
Awnings from §
Australia
to North America. Made in the USA, the versatile
line of SeaShell Awnings is perfect for shading
problematic corner areas as well as traditional flat
walls and even wide open areas with Pole Mount
options. Available in 90-, 180-, 270- or 360-degree
radius, they are ideal for Residential, Commercial
Production and Custom projects.

SeaShell Awnings USA = 877-75-SHELL (757-4355)

www.SeaShellAwningsUSA.com
Shell

For more info circle #546

Wine Racking & Cellar Cooling Systems

Custom designed wine racks are constructed of

clear, kiln dried, all heart Redwood. Industrial Quality
Refrigeration Systems include thru-the-wall units to Split
Air Handlers. Many do not require a HVAC technician to
install. Note the evaporator pictured on the rear wall.
We offer free consultation services for proper wine room

construction.

Since 1969 Wine Chillers of California has instructed
1000's of builders and remodelers on the proper method
of constructing wine rooms. More than a million feet of
custom wine racks of clear, kiln dried redwood, oak and
mahogany are sold yearly. Quality refrigeration systems
supplied include thru-the-wall units to split air handlers.
Many of which do not require HVAC technicians to
install. Free consultation and design services provided.

(800) 331-4274

WINE CHILLERS OF CALIFORNIA

For more info circle #57

NanaScreen™

The NanaScreen™, from NANA WALL SYSTEMS,
complements the NanaWall®, movable glass wall
system. The NanaWall® allows homeowners to open
their homes as much - or as little - as they want

to enjoy the ambiance of the outdoors, while the
NanaScreen™ keeps the insects out,

NANA WALL SYSTEMS

For more info circle #58

With Safety Boots® and construction grade 2X4s you
can exceed OSHA Fall Protection requirements fast and
economically. Safety Boots anchor effectively into most
surfaces including concrete. Third party test data from an
engineering firm and simple instructions in English and

Spanish shipped with each order.

Safety Maker

P.0. Box 842014, Houston, TX 77284-2014
1-800-804-4741 = Fax: 1-800-914-8019
www.safetyboot.com

SAFETY MAKER

For more info circle #59

Pools With Paddlewheel Propulsion System

v

SwimEx pools feature our unique paddlewheel
propulsion system creating a smooth water flow as
wide as the pool and up to 30" deep.
Available in a variety of depths and colors —
call us today for the model that is best for you!

SwimEx Inc.» 1-800-877-7946 * www.swimex.com

SwimEx

For more info circle #40
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A beautiful add-on
to your projects
and your profits.

ProClosets offers more than just closets. Think of

straight from your laptop.

LI

Contact us today to see how we can add beauty
and profitability to your existing jobs.
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he Morphic line of decorative hard-

ware doesn’t magically change shape

as its name suggesis. Morphic hard-

ware, however, can fake on the per
sonality of almost any home.

"It's really up to the customer which type
of door they want it on, or which type of
home they want it in," says Anne Pierce,
CEO, Martin Pierce Hardware Inc., Llos
Angeles. “It's good for the institutional look to
a beach house; the hardware can be iaken
in many directions. It's whatever the builder
or architect wants.”

Anne's husband Martin created the
Morphic line and the company. Martin's
inspiration for the Morphic hardware comes
mostly from watching science fiction movies,
"but alse from organisms in nature. It's a
bit futuristic, but the siyle also laiches onte
organic forms in nature,” she says.

The Morphic line typically is shown in steel,
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but it's also available in bronze.
With darker hues, it can even fit
info an art nouveaustyle home, Anne Pierce
says. “VWhen cast in bronze, it can fit in a clas-
sical home very well, too," she adds.

Morphic pieces are made of cast 316
stainless steel. Many Martin Pierce pieces
are formed using the lost wax method.
“The hardware pieces — all hand-made —
are created in wax and a shell is formed
around it. Molten steel is then poured into
that shell which causes the wax to melt and
disappear, or become lost. Imagine the wax
literally pouring out of the mold,” Pierce
explains. The lost wax method ollows for
incredible detail, she adds.

“Qur philosophy is to make ort info hard-
ware: To creale original designs, arfistic
designs, and have integrity in what we do.
We're not inferested in generic,” Pierce
insists, Martin Pierce is always game for a

residential design & build ® rdbmagazine.com

challenge, and would consider custom work
if the concept is original and fun. “If it's the
right project that makes sense, Martin will
consider it,” Pierce says.

Hardware from all of Pierce’s lines are
kept in stock, but most of the larger pieces
are made fo order. Turnaround time on door
hardware is six weeks, Pierce says. “We
have showrooms around the couniry, and
we make an effort not to work directly with a
homeowner. We'd rather work with a design
professional or builder."

Martin Pierce is a seltaught hardware
maker who was trained in England as
o woodcarver and furniture maker. He
became a sculptor focusing in 3-D art. Pierce
also makes furniture under the Marlin Pierce
Furnishings brand.

For more information circle 15 or visit
martinpierce.com. — Rob Heselbarth b
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Dacor is in the detalils.
,,} Perfecting our appliances. Perfecting your homes.

OWAVE
Nall Oven with
or a limited time.
sDecember 31,2009,

Dacor is more than just beauty and performance. We offer exciting appliance
packages that make your homes more distinctive and competitive. By offering the
style and luxury of Dacor, you'll show buyers that you are as passionate about the
details as they are.

I
For more details or to schedule a personal meeting, visit d a c a r

dacor.com/builder or call 800.793.0093. For more info circle #14 The Life of the Kitchen®




