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We

BAHIA BEACH

RESORT & GOLF CLUB

YOUR ENDLESS POOL

BahiaBeachPuertoRico.com

We invite you to experience the beauty of Puerto Rico's most exclusive Resort,
Bahia Beach. Nestled within this natural sanctuary you will find the second phase
of our limited collection of villas and cabanas overlooking a two-mile stretch

of pristine beach and a spectacular pool.

Excellent financing opportunities.

N

FOR ]NO\UIRIES ABOUT LAS VENTANAS STREGIS

PLEASE CALL: 1-866-529-3996 | 787-533-9191

Prices from $995,000 OPENING
OCTOBER 2010

A Las Olas Development, LLC. Project. The Residences at the St Regis Bahia Beach Resort, Puerto Rico are not owned, developed or sold by Starwood Hotels & Resorts Worldwide, Inc., Starwood Hotels & Resorts Worldwide,
Inc. or their affiliates. BBP Partners, LLC uses The St Regis Trade marks and trade names under a license from Starwood Hotels & Resorts Worldwide, Inc. This is neither an offer to sell nor a solicitation to buy to residents

TS of a state or jurisdiction in which registration requirements have not been fulfilled. We are pledged to the letter and spirit of U.S. policy for the achievement of equal housing opportunity thought-out the Nation. Sponsor: Las
Olas Development, LLC, Box 363529, San Juan, Puerto Rico 00936-3529. Obtain the property report required by federal law and read it before signing anything. No federal agency has judged the merits or value, if any of
this property. The advertisement is not an offering. The complete offering terms are in an offering plan available from Sponsor: H-070039.


http://bahiabeachpuertorico.com/

For relaxed East-West relations.

An imposing time machine full of character, developed with the highest watchmaking
passion: the Patravi TravelTec is a chronograph with chronometer certification, which
displays three time zones simultaneously. Simply and comfortably thanks to the patented
monopusher at 10 o'clock, the travel direction — eastwards or westwards — can be pre-
selected and individual time zones jump across. The mechanism developed for this is
integrated in the highly complex case and remains visible through a side window. Carl F.
Bucherer's philosophy of the intelligent, useful functions and mechanisms could not have
been implemented more perfectly.

www.carl-f-bucherer.com info@cfbnorthamerica.com
To locate an authorized retailer nearest you, please call 800 395 4306

—_\
D

CARL E. BUCHERER

AHEAD OF THE TIMES.
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Pella® Architect Series® windows and doors are handcrafted
like fine wood furniture. After all, nothing enhances the beauty
of your home both inside and out like windows and doors do.

So we create each one with a caliber of craftsmanship that's been
coveted for more than 85 years. Look closely. See the intricate, curved
profile where the frame meets the glass? The rich, natural wood grain?
And how the look of true-divided-light windowpanes is so authentic?

Others merely frame the landscape. At Pella, our windows and doors are

creating a better view. And a home you'll be proud of year after year.

888-240-4856

or visit pellareplacement.com/OCNH to learn more.

VIEWED TO BE THE BEST*

© 2010 Pella Corporation PLN089-14-90851-3



CONTENTS | VOLUME 5:ISSUE 4

9

10

12

16

18

20

Insider

MUST SEA
Jamaica’s Couples
Tower Isle.

BLUEPRINTS
Proposed oceanfront
developments.

OPENINGS
Developments that
have recently opened.

OPEN HOUSE
Ocean Place Estates in
Highland Beach, Florida.

VILLA SPOTLIGHT
Harborview Place
on Nantucket.

PLUS: Market Watch

BUSINESS

Kiawah Island real
estate rebounds after
a sluggish 2009.

Shelter

23 GREEN HOUSE
An eco-friendly

contemporary home.

24 ARCHITECTURE
A Cape Cod home.

26 INSIDE
Interior designer
Ron Dayan.

28 OUTSIDE
Rooftop gardens.

30 ENTERTAINING
Pineapple walu.

32 PRIME FINDS
Coffee table books.

34 THE LIFE
Jack Marshall.

36 PLAY
The “hoverwing.”

© Traveler

39 HOT SPOT
The Ritz-Carlton on
Grand Cayman’s
Seven Mile Beach.

40 RESORTS
Gloria Estefan spices
up Florida’s Vero

Beach at Costa d’Este.

PLUS: The Agenda

42 DESTINATIONS
Grand Cayman.
PLUS: Trend Watch

44 STYLE
The ultimate vanity.

46 STRATEGY
Stress-free packing.

48

Features

THE BEST BEACHES FOR
OCEANFRONT LIVING
From secluded stretch-
es of pristine sand to
tropical sun tanning
hot spots, these beaches
will have you reaching
for your bathing suit
and your checkbook.
By BRYON RIVERS
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Two California archi-
tects light up the

Maui coastline with a
sun-drenched vacation
home inpired by
luxurious resort living.
By ANNA KASABIAN

64 SIMPLY DIVINE

6

Empty beaches and
lush accomodations
make Viceroy Anguilla
the one vacation
destination you may
never return from.

By LINDSAY LAMBERT
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FROM THE EDITOR
PLUS: Contributors

80 SEA LIFE

America’s Cup All-Star
Tom Whidden’s New
England beach house.

ON THE COVER: Perched 115 feet above the Atlantic Ocean in Truro, Massachusetts,
this contemporary Cape Cod home was designed with the latest green technolo-

gies by the architectural firm of Zero Energy Design. “The Green House Effect,”
page 24. THIS PAGE: Pink Sands Beach, Bahamas. “The Best Beaches,” page 48.
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Only 30 individual beachfront villas available
* 2700 to 3100 square feet, fully-furnished @

* Breathtaking sunset views with infinity edge pools

e A Pete and Perry Dye Championship Golf Course

e Direct flights currently from Houston, Atlanta, and New York

* Fee simple with excellent cash flow and strong appreciation For additional information

* Priced from the 800's. email: rsharman@ResortVillasatPristineBay.com

Jungle & Reef Consulting, LLC

310.860.6251
Pristine Bay captures the essence of Roatan with its white sandy

beaches, crystal blue water, world-class diving, fine cuisine, and
now a fabulous scenic Dye Golf Course, as well as so much more.

www.ResortVillasatPristineBay.com

Disclaimer: This information may not be construed as an offer to sell real estate nor any such interest in same.


http://www.resortvillasatpristinebay.com/

FROM THE EDITOR

Road Trip

THE DRIVE SOUTH FROM SAN JOSE, California to Carmel-by-
the-Sea is a scenic stretch of highway ideally suited for beefy
sports cars, especially those of the supercharged convertible
variety. It was here, behind the wheel of one particular speedy
ragtop, that I found myself at the beginning of a week-long
vacation at an oceanside villa in Carmel, and I was doing my
best to get there in a hurry.

After a year of living in the mountains of Lake Tahoe, I was
anxious to dive into the ocean again. As a kid growing up on
the East Coast, summers were spent at the beach, one in par-
ticular in Gloucester, Massachusetts, where rock outcroppings
and an outgoing tide provided hours of Jacques Cousteau-like
moments. As I got older, Newport, Rhode Island reeled me in
with its surf and nightlife. Now, a quiet beach with easy rolling
waves is all I need to put me at ease. But in that car, speeding south to Carmel with my foot
jammed on the gas pedal, it seemed as if I were on my way to the best beach in the world.

It wasn’t so much what I had been told about the beach, but what I hadn’t been told. Would
I meet Clint Eastwood? Would I play at Pebble Beach? Would my life somehow change dra-
matically? At the very least, I hoped to catch a few waves in the crystal-clear blue Northern
California water. And after a year of snow and mountains, that was all that mattered to me.

But the reality of the best beach eluded me. Shortly after arriving at the villa, my earlier
roadside pit stop caught up to me. The emergency room doctors would later say that
my severe stomach pains were caused by tainted lettuce and after five days of bed rest,
my Carmel-by-the-bathroom vacation was over. No beach, no golf, and no Clint Eastwood.

Perhaps finding that best beach is a state of mind, an untouchable place that only exists
in our imagination. Or maybe not. In this issue, we take you to 15 beaches (“The Best
Beaches,” page 52), where oceanfront living is more than just a state of mind; it’s the best
investment your sun-drenched dollar will ever make. Let us know what you think. Where’s
your best beach? Head over to oceanhomemag.com and tell us about it. Jack Morris, Editor

Contributors

WHAT’S ON
YOUR MIND?

OCEANHOMEMAG.COM

Join in on discussions about

the magazine, talk with other

readers, submit story ideas

and travel trends, post images
of ocean homes, and share real estate
happenings in your part of the world.
Also, check out regular blogs from
Food and Travel Editor Lisa Rogak.
And be sure to click on our digital
flipbook, where you can read the
magazine online and watch exclusive
videos about the people, properties,
and locations in this issue.

FACEBOOK + TWITTER

For up-to-date real estate cov-
erage, exclusive industry tips, celebrity
interviews, and insider news that you
won'’t find anywhere else, follow Ocean
Home on Facebook and Twitter.

(@ Li1sa rocak As Ocean Home's Food & Travel Editor, Rogak traveled to Grand
Cayman last January (“Ahead of the Tide,” page 42), where she indulged in two

food and wine festivals. She’s the author of numerous books, including a New York
Times bestseller, and currently writes for Wine Enthusiast, Celebrated Living, and
targetvacations.ca. @) eHris BuzeLLi Buzelli moved to New York City in 1995 and be-
gan his career as an illustrator. His paintings have appeared in many publications
including Rolling Stone, Time, and the New York Times. His latest piece can be found
in this issue (“Leader of the Pack,” page 46). (3 ANNA kKASABIAN Kasabian has spent
plenty of time poring over real estate options on the ocean, but it was this issue’s

home design feature (“Welcome to Paradise,” page 56) that really hit home for her.
“This home is one key, one private Nirvana,” she says. “It doesn’t get any better”

6 OCEANHOMEMAG.COM JULY + AUGUST 2010
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Villa Carlota,
St. John

ggg]ax on white-sand beaches, play a round of

golf, experience the magical scenery, and indulge
in haute cuisine and dazzling nightlife from the
comfort and luxury of your own private oasis.

Villas of Distinction offers a large selection of
ocean and beachfront villas throughout the USVI.
Your vacation paradise is only a call away.

7th Night Free!*

*Valid on new bookings for select villas with
travel through December 17, 2010.

Call toll-free: 866-468-8190
www.villasofdistinction.com

OFDISTINCTION:,
LUXURY VILLA RENTALS

Personalized Service | Outstanding Value | Worldwide Destinations
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The Beauty is Timeless.The Time is Now.

Your oceanfront room at the new Hyatt Regency Curacao Golf Resort, Spa & Marina awaits.
Pete Dye’s Old Quarry golf course is open for play.
You may sail your boat into a slip at our Seru Boca Marina.

Santa Barbara Plantation.Unquestionably the finest new resort in the Caribbean. Fifteen hundred acres of oceanfront,
bayfront, hillside and fairway residences set in the splendor of Spanish Water Bay. Offshore, colorful reefs below crystal-clear
waters. Nearby, the fascinating Dutch Colonial town of Willemsted, free-port shopping and museums.

For reservations at the Hyatt Regency Curacao Golf Resort, Spa & Marina, call 1-800-233-1234.

For real estate information call 305-661-2009 or visit our website at www.santabarbaraplantation.com



http://www.santabarbaraplantation.com
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8’ Table Talk
The adults-only Couples

Tower Isle in Jamaica
undergoes a $30M renovation.

FOUR SQUARE
Couples Tower Isle.
See page 20.




| BLUEPRINTS

ROCK RESORT
Hard Rock Hotel Panama.

This One
Goes to 11

Hard Rock Hotels sets up shop in
Panama. By

PLANS ARE UNDERWAY for a new location

of the Hard Rock Hotels brand in Panama,

a 400-room luxury condo-hotel resort de-
velopment on the Pacific Ocean. The resort
will feature oceanfront views along 1,200
feet of Panama’s coast. Projected to open
in 2012, Hard Rock Hotel Panama will offer
rock-star suites—a signature trademark

of the Hard Rock brand—luxury “swim-

T

i 5

25

out” rooms, double suites and villa suites,
highland Golf Villas, quiet Spa Villas, and
cantilevered riverside Eco Villas. The eco-
sensitive design of the hotel will incor-
porate Panamanian culture from Spanish
Colonial accents to Kuna motifs.

Planned attractions currently include a
200,000-square-foot pool, two signature res-
taurants featuring South American cuisine,
a signature bar offering adult nightlife and
dancing, and the luxurious Rock Spa with

floating treatment cabanas. The resort is part

of a planned destination complex that will
also include an 18-hole golf course. Lots are
currently available for sale, starting at just
over $300,000. 888-726-6501, hardrockcon-
dospanama.com.

GULF COAST GEM

When completed, Phoenix West Il will

be the largest building on Alabama’s Gulf
Coast. This jewel of the Gulf, located in Orange
Beach, has 31 floors and features 358 elegant
three- and four-bedroom condos, classic
Mediterranean styling, and sweeping Gulf front
terraces. Upon completion, the Brett/Robin-
son development will include a lazy river on

the beach, heated indoor and outdoor pools, a
fitness center, and tennis courts. Prices start at
$575,000. 877-784-2812, brettrobinson.com.

The Secret
Is Out

Developers of The Ritz-
Carlton, Dragon Bay’s
latest luxury project,
Secret Harbour, broke
ground in June 2010

on a 374-acre resort
community. Residen-

tial options for sale at
Secret Harbour feature
one-bedroom to three-
bedroom residences, and
Harbour Lofts ranging
from studio lofts at 700
square feet to the Secret

POOL WORLD
Secret Harbour.

Harbour Penthouses at
over 5,000 square feet
ofindoor and outdoor

space—all surrounded
by scenic waterways with
expansive views of the
North Sound.

At the heart of this
exclusive community
is a relaxing yet vibrant
sanctuary complete with
shopping, recreational
and fitness activities,
upscale spa indulgences,
and exceptional dining
all on site. Owners are
also granted unlimited
access to The Ritz-Carl-
ton, Dragon Bay resort
with its Greg Norman-
designed Blue Tip golf
course, a tennis center,
and more. The area is
over 50 percent sold out.
Remaining properties go
from $899,000 to $3.95
million. 345-815-7777,
findsecretharbour.com.
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Oy@%m @’m

ex::/mzve collection of przmz‘e .rtaﬂed wl/a;

“The best source
for information on
rental villas in Jamaica
is Villas by Linda Smith™
~Condé Nast Tma'e/er
2007, 2008, 2009

jamaicavillas.com TﬂVB|8[
301.229.4300 linda@jamaicavillas.com




INSIDER | OPENINGS

THE HUT LIFE: Huahine
Te Tiare Beach Resort.

B1rtﬁgay

Huahine Te Tiare Beach
Resort is celebrating its
1oth anniversary by add-
ing on a new spa to the
property. The intimate
facility features signa-
ture Manea Spa treat-
ments and products.

Te Tiare means “flower”
in Tahitian, and the re-
sort is tucked away in a
small bay and accessible
only by a 15-minute boat
ride from the town of
Fare. The resort features
19 garden bungalows,
six beach bungalows,
five lagoon bungalows,
and 11 overwater bun-
galows, all of which face
westward and offer
spectacular sunsets
against the backdrop
of nearby Raiatea and
Taha’a. Guests can
enjoy a variety of resort
activities, including
complimentary snor-
keling, outrigger canoe-
ing, and garden tours.

800-657-3275, spmhotels.

com/resort/huahine.

Dinein
the Sky

Thailand’s Koh Kood welcomes
tree pod dining and more.

A RESORT MORE THAN five years in
the making, Soneva Kiri is open and
set to impress even the most discern-
ing guests. Just one hour southeast
of Bangkok, accessible by the resort’s
private plane, Soneva Kiri is located
on Koh Kood, a pristine island off the
coast of the Gulf of Thailand.

Guests land at the resort’s own airstrip on
an adjoining island, then board the Classical-
ly inspired Six Senses Aquasense motorboat
for the five-minute crossing to Koh Kood.
Once there, they will discover stunning vil-
las, extraordinary guest experiences, a Six
Senses Spa, and more.

The resort comprises 42 pool villas,
including beach and hilltop reserves, beach
and hilltop retreats, and the Eco Villa, as well
as 20 private residences, situated along the
beachfront and on the hillside overlooking
the Gulf of Thailand. Several villas feature
private spa suites, and each features an
electric vehicle and charging station. A Six
Senses Spa is a highlight within the resort.

LUXURIOUS LINKS

A blending of Mayan Culture, Colonial Mexico, and sea life, as well as champion-
ship golf, offers a privileged lifestyle for those who live inside or visit Yucatan
Country Residential and Golf. The beautiful new 8oo-acre development in
Merida features expansive villas, condo, and lakeside and golfview estate lots.
In April, the master-planned community added the Yucatan Country Club to its
portfolio of amenities. The new clubhouse includes several restaurants and a
spa and fitness center, as well as a Gymboree for children complete with a wa-
ter park, game room, and an area for art workshops and fitness classes. It also
boasts an 18-hole Jack Nicklaus Signature Golf Course, a recreational lake, and
state-of-the-art tennis, swimming, and soccer facilities. The first community of
its kind, Yucatan Country Residential and Golf offers residents athletic classes
of all levels through its Jack Nicklaus Academy of Golf, Mark Spitz Academy of
Swimming, Wilson Academy of Tennis, FreeMotion Academy of Fitness, and

Soccer Academy. 52-999-941-5151, yucatangolf.com.

THE HIGH LIFE
Soneva Kiri.

A team of international and Thai therapists
take guests on sensory journeys with Six
Senses a la carte and local treatments, all of
which work to balance the senses.

It would be an understatement to say
that the dining choices are diverse. Tree Pod
Dining offers the most innovative aloft din-
ing 16 feet off terra firma. The Dining Pod,
engineered with a rigid frame swathed in
woven rattan, is not unlike a cocoon with an
open panorama window. Up to four diners
board the pod and are then elevated to the
lofty height by a system of safety winches.
Food courses and beverage arrive courtesy
of a flying waiter—harnessed to a zip line. 66-
0-3961 9800, sixsenses.com/soneva-kiri.

JACK IN THE BO
Yucatan Country
Residential and Golf.

12 OCEANHOMEMAG.COM JULY + AUGUST 2010
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| OPENINGS

TIME FOR THAI

Tucked away in a quiet corner on the island of Koh Samui
Thailand, but within walking distance from the central
shopping and entertainment districts, Anantara Lawana
Resort & Spa offers a certain feng shui charm, taking
architecture and design cues from the Chinese merchant
origins of the island. The newly opened resort is warmed
with Chinese rooflines, soft pastel colors, and pathways
framed with bamboo, orchids, and frangipani. Choose a
spacious room with private deck or live out your tropical
island fantasy in an expansive villa with its own private pool.
Indulge in relaxation at the Anantara Spa featuring the
stress-releasing pressure of a Thai full-body massage, invig-
orating exfoliating body scrubs, and aromatic herbal baths.

66-0-796-0333, lawana-chaweng.anantara.com.

UNDER THE SUN
AnantaraLawana .o
Resort &5Spa.

THE RIVER MILD

Tambo del Inka. ““‘:“

Peruvian
Portfolio

Two stunning new resorts open their
doors on Peru’s southern coast.

PERU’S LARGEST HOTEL GROUP, Liberta-
dor Hotels, Resorts & Spas, in conjunction
with Starwood’s Luxury Collection, has
announced the opening of two new proper-
ties. The 120-room Hotel Paracas, a Luxury

Collection Resort, opened in January on the
country’s stunning southern coast, and the
128-room Tambo del Inka, a Luxury Collec-
tion Resort & Spa, opened in April in the
Sacred Valley of Urubambea.

Hotel Paracas is located directly on the
beach just three hours south of Lima, featur-
ing idyllic access to the Paracas National
Reserve and the Ballestas Islands. Interiors
include subtle-yet-striking bamboo and
rattan accents to gracefully blend in with
the beach setting, while the bar, lounge, and
main swimming pool face directly onto the
ocean. The hotel also has a spa, a 52-foot
vacht, and light aircraft to offer guests pri-
vate excursions to the Ballestas Islands and
aerial tours of the Nazca Lines.

Tambo del Inka, located in the heart of the
Sacred Valley of the Incas, was designed us-
ing a trapezoidal concept, giving it the look
of a large villa with surrounding picturesque
gardens. Tambo del Inka’s supremely relax-
ing natural setting, 5,500-square-foot spa,
two heated pools, spectacular common areas,
and its own train station for direct access to
Machu Picchu will undoubtedly make this a
top destination for anyone visiting the area.

A private eight-passenger aircraft is also
part of the portfolio, offering guests private
transfers between all locations: Cusco, Uru-
bamba, Puno, Arequipa, Lima, Trujillo, and
Paracas. libertador.com.pe.

Going,
Going,
Gone...

Set on two acres, The
Residences at Vizcaya in-
cludes 18 condominium
residences, ideally lo-
cated in Florida’s vibrant
Coconut Grove com-
munity. This prime site
was chosen because of
its stunning water views,
central location, and
proximity to neighboring
cities. Hotel-style and
cosmopolitan amenities
include: private marina
with seven individually-
owned slips, a lap pool
with surrounding caba-
nas and sundeck, a gym
with advanced exercise
equipment, valet service,
and a 24-hour concierge
service. Only five units
remain, priced from $1.3
million to just over $6
million. 305-860-7893,
residencesatvizcaya.com.

OCEANHOMEMAG.COM JULY + AUGUST 2010
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VANDERBILT

RESIDENCES

BROWN & HOWARD WHARF
NEWPORT, RHODE ISLAND

ESTABLISHED BY
JOHN BROWN AND LEWIS HOWARD
IN 1870

REINVENTED BY
PETER DE SAVARY
IN 2010

We invite you to purchase a Vanderbilt Residence
at Brown & Howard Wharf; Peter de Savary’s latest
maritime haven.

Overlooking the famed Newport Harbor these 16
extraordinary harbor-front homes - only 7 unsold
- create an entirely new standard for seaside living.

Each luxurious residence offers classic New England

Architecture and the option of priority dockage.

Owners will enjoy membership privileges and the
facilities of Vanderbilt Hall, a mansion hotel, spa and
private members club located nearby in the heart of
Newport’s Historic Hill.

THERE ARE MEGA YACHTS AND SUPER YACHTS,
VANDERBILT RESIDENCES OFFERS OWNERSHIP OF
A SUMPTIOUS “LAND YACHT” RESIDENCE PERCHED

ON BROWN & HOWARD WHARF WITH AWE-

INSPIRINIG VIEWS BOTH WINDWARD AND LEEWARD.

- Peter de Savary
From $2, 750,000

For information contact Stacie E. Mills at
(401) 619-3333 or (401) 862-2793 (mobile)
smills@vanderbiltresidences.com

19 BROWN & HOWARD WHARF
NEWPORT, RHODE ISLAND
WWW.VANDERBILTRESIDENCES.COM
WWW.DESAVARY.COM
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| OPEN HOUSE

HOT PROPERTY HIGHLAND BEACH, FL

This furnished oceanfront estate is in one of the few guard-gated
communities in all of Southeast Florida. Ocean Place Estates is a
dramatic three-story property featuring a ground level with two
bedrooms, a secondary kitchen, and a six-car garage. The second
floor and main level comprises a spectacular living room and private
dining room with a grand staircase, off of which are a billiards area,
media room, and pub-style bar. A bedroom off of the utility room
also has access to a full bathroom. The third level, accessible by
elevator, features a master suite with adjacent library and exercise
room, plus three full additional en suite bedrooms.

THE DETAILS: $5,850,000, Mark Nestler, Nestler Poletto Sotheby’s Interna-
tional Realty, 561-212-1517, mark@npsir.com, npsir.com.
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MODERN ECO-LIVING

Costa Rica ocean view estates starting at only $950,000.

Experience the ultimate in natural beauty with unmatched biodiversity in a lush, rich tropical setting like no other
country in the world. Come and feel your stress melt away as you immerse yourself in the breath-taking natural
beauty that uniquely defines this magical paradise. In one of the world’s most peaceful countries, and like nothing
you've ever experienced, so be prepared — we invite you to experience what cannot be explained in just words.

Introducing Kalia Modern Eco-Living, a resort community with the highest level of luxurious ecological
lifestyle in beautiful Costa Rica. Each private estate comes with over 4,000 square feet of indoor/outdoor living,
three or four-bedroom floor plans, beautifully equipped gourmet kitchen, and state-of-the-art green sustainable
technologies throughout.

Eco-tourism activities for relaxation and adventure:

+ Jungle and nature tours + Surfing camps and excursions
+ Holistic spa and wellness + Deep sea fishing
* Horseback riding * Golf trips

+ Tree top canopy zip line tours + And Many More...

Kalia’s amenities and services offer vacation indulgences of the
most discriminating kind:

+ Cutting edge, modern design + Full-time concierge services Test drive a Kalia estate on

+ Green luxury interiors * Pre-arrival grocery shopping your next vacation.

+ Exclusive gated community + Private chef and maid services Call Jet Luxury Resorts toll-free
+ Private pool for each residence ¢ Vacation rental program at (877) 538-7389

ENJOY « TASTE « DREAM - THRIVE

Pictures, concepts, ideas, designs and arrangements embodied herein are and at all times shall remain the sole and exclusive property of KALIAMODERN ECO-LIVIN \\.
connection with any work or project or publication (of any kind and description) other than the specific project for which they have been prepared, without the express wi
in plans, terms, specifications, features, and/or special offerings at any time without prior notice. Square footage/meter numbers are approximate and may vary dependi
MODERN ECO-LIVING LLC. Jet Luxury Resorts logo is a registered trademark owned by Jet Luxury Resorts. “USGBC” and related logo is a trademark owned by the

3
I.
-‘I
This publication does not constitute an offer to sell real property in any jurisdiction in which the registration requirements, if any, have not been satisfied or where such of 9]
States government agencies, including the California Department of Real Estate and all other federal and state agencies, have not examined this offering, including, buf
any), arrangements to assure project completion, escrow practices, control over project management, racially discriminatory practices (if any), terms, conditions, and pri
services, utilities, or improvements or various other issues. It may be advisable for you to consult an attorney or other knowledgeable professional who is familiar with ref


http://www.kaliabrochure.com

INSIDER | VILLA SPOTLIGHT

WORST OF TIMES
Actor Nicolas Cage
might be a big to-do
at the box office, but
his real estate dealings
could use a blockbuster
hit, having recently lost
his $17 million Bel Air, CA
estate to foreclosure, as
well as hundreds of'acres
of'land in the Malibu hills
worth over $8 million.

CLIMATE CHANGE
Former Vice President

Al Gore recently dropped
$8,875,000 on an ocean-
view villa on 1.5 acres in
Montecito, CA. The home
features six fireplaces,
five bedrooms, and nine
bathrooms, as well as

a swimming pool, spa,
and fountains.

GOING BACK TO CALI
Actor Richard Chamber-
lain is selling his Maui
home for $19 million and
moving to Los Angeles.
The six bedroom, 6,000-
square-foot home was
built in 2005 and sits on a
half acre of land with 100
feet of beach frontage.

Island Bliss

In-town amenities and seaside views
make Nantucket’s Harborview Place
a must-book. By Scott Kauffman

AN INTERNATIONAL LAWYER with a taste for
collecting historic real estate, Mitch Willey
always sought the services of a five-star hotel
yet craved the solitude and convenience of
a private home. His solution: Time & Place
Homes, a company Willey started that mar-
kets luxurious and exclusive private vaca-
tion rentals all over the world. Nantucket
Island is now the setting of Willey’s newest
property catch, Harborview Place, a secluded
waterfront enclave of 10 restored cottages
available for rent or purchase. Located just
two blocks from Straight Wharf and historic
Main Street, this charming compound com-
prises a playful mix of homes that are laid
out in the shape of a horseshoe.

Tradition aside, Harborview is just steps
away from one of the island’s primary ferry
landings, affording great views of Nantucket

Harbor and the picturesque estates of Mono-
moy. This peaceful in-town oasis feels like it’s
a world away from the Massachusetts main-
land. The 10 residences are uniquely designed
in Nantucket’s timeless tradition of simple
elegance, including a classic fisherman’s cot-
tage by the water and a historic barn.

Harborview boasts an array of amenities
and private club services from a personal
concierge to pre-stocked, privately staffed
units, an owners’ lounge and private beach
services, transportation, spa treatments,
and anything else your island heart desires.
Of course, no trip to Nantucket would be
complete without getting out on the water,
and what better way to see the island than
cruising around in one of Harborview’s new
hassle- and maintenance-free Boston Whaler
200 Dauntless club boats.

“Everything is so close, so you don’t need
a car,” says Jon McLoughlin, the director
of sales and marketing for Time and Place
Homes. “Staying at Harborview Place is re-
ally like having your own home.” $450-$2,700
per night, Time and Place Homes, 202-286-
6110, harborviewnantucket.com.
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ARCHITECTURE

PLANNING .
AVALON ARCHITECTURAL

WWW.AVALONARCHITECTURAL.COM
(949) 640-0606 - (858) 642-0606 - (702) 259-0606
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| BUSINESS

Southern
Charm

Kiawah Island real estate
rebounds after a sluggish 2009.

AFTER ACQUIRING the luxurious Kiawah
Island, South Carolina resort community in
1988, Kiawah Partners chairman/CEQO Buddy
Darby has seen his fair share of economic
downturns. If first quarter real estate sales
are any indication, however, it appears

that Darby’s 10,000-acre barrier island has
bounced back from perhaps the biggest
recession of them all.

Indeed, through the end of March, Kiawah
Island Real Estate recorded $61.5 million dol-
lars in residential sales, a 59 percent increase
over the first quarter of 2009. The strong
first-quarter earnings were fueled by $39.5
million in vacation home sales in March,
which exceeded the total sales volume for
the entire first quarter of 2009 and represent-
ed the biggest month in properties sold (25)
since April 2008. The sales keep piling up as
another $37 million in properties were under

Ln

-

BACK ON COURSE
The Kiawah Islandi@luby

contract in April with the average price
being $1.5 million for single-family homes,
villas, and homesites.

Darby, whose Kiawah Partners is the
master developer of this exclusive island 21
miles from Charleston, credits a literal thaw
in the north for Kiawah'’s sales bounce. Other
factors include a growing confidence in the
equity markets, knowledge that Kiawah is
backed by a “healthy developer that’s not
over-leveraged,” a resort developer who
“doesn’t have any debt on his properties,”
and a community association holding $14
million in reserves.

“People are starting to buy again. Once
the snow thawed in the Northeast, they
started coming down and we’ve just had a
remarkable March and April,” adds Darby.
“Anytime there’s a harsh winter we tend to
hear people say, T'm done.”

What’s especially refreshing for Darby is
the heightened activity in Kiawah’s upper-
end homes above $2.5 million (11 were sold
through May compared with 14 in all of
2009). “Who knows where this will all end
up at the end of the year, but right now we’re
hanging 10,” Darby says. “I suspect that this
is going to continue.” —Scott Kauffman

Must
Sea

FACE LIFT After a $30
million renovation, the
luxurious, all-inclusive
Couples Tower Isle
(formerly Couples Ocho
Rios) on the north coast
of Jamaica welcomes
guests with a brand

new hip and sleek

décor. Combining Miami
chic with Caribbean
casual, the transformed
lobby, spa, and 226 guest
rooms—including new
ocean view suites—
feature crisp lines,
modern art, and lots

of light and airy space.
In anod to its place in
history as a hip hangout
for the Hollywood elite
in the 1950s, the upbeat
piano bar showcases
fabulous black-and-
white photographs of
vacationing stars such as
Ava Gardner, Errol Flynn,
and Lena Horne. Don’t
miss the fresh juices
and healthy snacks at
the open-air Veggie Bar,
just steps from the white
sand beach. And the
scenic “Tower Isle” from
which the adults-only
resort takes its name?
This island is for au
naturel sunbathing only.
800-268-7537, couples.
com. —Kara Williams

TRUE ROMANCE
Couples Tower Isle.
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A future as sure as the horizon.

Kiawah. For life.

REAL ESTATE

REAL ESTATE: 888.661.3623 -+ Kiawah.com [ RESERVATIONS: 866.687.5696 + KiawahResort.com

Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property. Void where prohibited by law. An offering statement has been
filed with the Department of State of the State of New York. A copy of the offering statement is available, upon request, from the subdivider. The filing of the verified statement and offering statement with the Department of State of the State of New York
does not constitute approval of the sale or lease or offer for sale or lease by the Department of State or any officer thereof, or that the Department of State has in any way passed upon the merits of such offering. This project is registered with the New Jersey Real Estate
Commission. Registration does not constitute an endorsement of the merits or value of the project. Obtain and read the NJ Public Offering Statement and read it before signing anything. (NJ Reg #89/15-175. A KIAWAH PARTNERS AFFILIATE

Proud Sponsor of The MUSC Children’s Hospital


http://www.kiawahresort.com/
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WINDOW TREATMENT
Truro, Mass. See page 24.
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LET THERE BE LIGHT: Perched 115 feet above the Atlantic Ocean, this Truro, MA home has green
features like solar panels and radiant floor heating in the kitchen and dining rooms.

The Green
House Effect

This Cape Cod home doesn't just
save energy—it sells it back to the grid.
By Regina Cole

THE CONTEMPORARY HOUSE high up on a bluff
has it all: the ocean directly below, window walls
aimed at heart-stopping sunset views, a flexible
floor plan that can sleep a crowd or just a couple,
a stylish interior, and, best of all, a green design.

But it wasn't easy; the site’s 115-foot elevation
in Truro, Massachusetts is one of the highest
points on Cape Cod.

“Energy-wise, this was a real challenge,” says
architect Stephanie Horowitz, AIA, of Bos-
ton’s Zero Energy Design, which specializes in
environmentally sensitive construction. “The
elevation makes for unbelievable wind speeds,”
she explains. “The orientation towards the
sunset meant west-facing glazing. We com-
pensated with a super-insulated envelope and
solar panels on the roof. The house produces
more electricity than it needs and sells the
surplus back to the grid.” Heating and cooling
comes from heat-exchanging wells; the radiant
floor provides comfort and efficiency in high-
ceilinged rooms without affecting air quality.

The homeowners, who have a number of
children and grandchildren, wanted a vaca-
tion home that would contract and expand as
needed. Horowitz responded with a building
composed of two modules; one, containing
multiple bedrooms and bathrooms, is closed off
when the house functions as a couples’ retreat.
Interior designer Michael Ferzoco of Eleven
Interiors created rooms that are, according to
the homeowners, “modern without that cold,
austere look.” Ferzoco chose renewable and
environmentally sensitive materials: bamboo
flooring, natural and organic upholstery fill, local
stone, LED lights, and several pieces of vintage
furniture, including a Saarinen Tulip table.

With a shape influenced by the dramatic to-
pography, the 6,200-square-foot house presents
a modest facade to the street. Only on the ocean
side does it reveal its explosive angles and
expanses of glass. zeroenergy.com.
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| INSIDE

THE GET
CHRISTOPHER
WHEAT
PAINTINGS

Selecting that ideal paint-
ing for your oceanfront
home can be a daunting
task. But sometimes the
best idea is the one staring
you right in the face. Why
not have your own home or
yacht framed in all its glory
right there in your living
room? New England-based
artist Christopher Wheat
has been painting custom
home portraits for over 20
years and has worked with
over 500 clients. He works
with you in determining
the subject matter of the
painting from the arrange-
ment of the gardens in the
foreground to the amount
of'sea chop in the back-
ground. Based on where you
decide to hang it as well as
its overall size, Wheat then
paints your ideal oceanfront
portrait. 585-329-8997,
christopherwheat.com.

The Speed
of Right

Interior designer Ron Dayan gets
it done well—and fast.

RON DAYAN IS KNOWN for contriving some
of the most exquisite and extravagant
homes in the nation, often far ahead of
schedule. From a house on Newport Beach
to a Mediterranean-style estate in Rancho
Santa Fe, California-based Dayan illumi-
nates his creations through self-taught
design and global inspirations.

“I've been known to do projects in record-
breaking time, even across the country,”
Dayan explains. “Once a house is built, I am
able to gather every element: hand-carved
and hand-finished furniture, carpeting,
upholstery, and accessories included, and
transport them from the West Coast to the
East Coast in three weeks.”

The avant-garde designer gathers inspira-
tion from his international travels through
some of the most architecturally stunning

countries in the world, including Italy and
England. After almost three decades in

the design business, Dayan has decorated
homes ranging from 4,000 to 40,000 square
feet. His clientele includes Motown legend
Smokey Robinson, LA Lakers star Kareem
Abdul-Jabaar, Barry Gibb of The Bee-Gees,
Academy Award winner Louis Gossett, Jr.,
and many more.

“My clients always get something unique,”
Dayan explains. “If a resource is unavailable,
I don’t buy it. I don’t wait for anything.”

Not only does Dayan deliver extraordinary
results, but he also keeps his clients’ best
interest as his top priority. He believes that
with today’s real estate market, a home is no
longer merely a place where one lives; it’s the
most expensive possession a person will ever
own. For the last few years, Dayan has been
taking a few steps further with his designs
and elaborating on the bones of the various
properties to increase the value, he explains.

“I design homes the way they should be
designed, not to reflect the owner’s personal-
ity,” Dayan says. “It’s the art and accessories
that reflect the owner, not the home itself”
piccadillydesigns.com. —Terri Ogan

PERIOD PIECE
Ron Dayan’s elabo-
rate interiors.
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PHARAOH MANUFACTURING IS THE ONLY MANUFACTURER THAT OFFERS

FULLY CUSTOMIZED

o " LUXURY GAME ROOM SETS & OFFICE FURNITURE

BILLIARD TABLES | ROULETTE TABLES | CRAPS TABLES | TEXAS HOLD'EM TABLES | ROUND POKER TABLES | CHAIRS AND BARSTOOLS
LIGHTING | BAR AND MIRROR | OFFICE DESKS | OFFICE CABINETS | CONFERENCE TABLES | PLANT & STATUE HOLDERS | TRASH CONTAINERS

F P E E ) CONTAGT US FOR A FREE CATALOG OR TO VISIT OUR L.A. SHOWROOM
Jll SHIPPING & INSTALLATION PHARAOHMFG.COM | 888.545.0066 | 818.899.7900 |

TO SERVE YOI

WITH MORE THAN 1000



http://pharaohmfg.com/

| OUTSIDE

The Sky’s
the Lih1yit

Turn your rooftop space
into a garden oasis
with Raymond Jungles.

FROM MIAMI BEACH to the Bahamas,
Raymond Jungles can transform a
blasé rooftop deck into an exotic tropi-
cal garden. The landscape architect
brings outdoor living spaces to life not
only with innovation and creativity, but
also with a green thumb, as well.

A few years ago in Coconut Grove,
Florida, Jungles was faced with a
difficult challenge: creating a rooftop
garden that blended in with the style
of the 1930s Spanish Colonial inte-
rior of his client’s home. The Ella
Fontanals-Cisneros Rooftop Garden
was initially one of Jungles’ greatest
challenges, but it soon became one of
his greatest triumphs.

“This project was in a very refined
space on the top of a 39-story building,”
Jungles explains. “It was brutal be-
cause I had to create human elements
in an elegant space that blended in
with the Spanish architectural style.”

Jungles was able to create elements
in the outdoor space that made the
owners feel as if they were at ground

level. What was once a distilled and
basic living space became a tropi-
cal garden with exotic and tranquil

THE GET VENTURI FLAME
FIRE TABLES

We can’t think of anything more relaxing than lounging outside
on a penthouse deck overlooking the ocean in the early evening
with a beverage and good company. But more often than not,
building codes prohibit the use of firepits unless you live on the
ground level. Fortunately, the designers at the Outdoor Greatroom
Company have a solution: the Venturi Flame, a distinctive spin-
ning flame lodged in portable fire pit tables. It runs on non-toxic,
clean-burning gel biofuel and gas. The technology uses a turbo
disc combined with a glass cylinder resulting in a unique twisting
flame. Now, the only question is, where are the marshmallows?
866-303-4028, outdoorrooms.com.

TOP OF THE WORLD

The Ella Fontanals-Cisneros Rooftop
Garden in Coconut Grove, FL.

surroundings. “One key component
to keep in mind with any rooftop
garden is shade,” says Jungles. “I

had to create an overhead structure
because the sun is blaring up there.

I used alpine-type plants with low-
water requirement and also designed
and engineered awnings with a wind
sensor that open and close depending
how strong the wind is.”

The Ella Fontanals-Cisneros
Rooftop Garden includes spacious
walkways, a small area to accommo-
date patio seating, luscious foliage
with sun-protective vines, three ex-
quisite waterfalls, and an elegant pool
that trickles over a front wall to add
ambiance to the sitting area. 305-856-
6777, raymondjungles.com. —Terri Ogan
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What makes an
Outdoor Room

- S

pergolas - grills = outdoor kitchens = fireplaces - fire pits - furniture - lighting & heating

We have everything you need to make your outdoor living
space great. Start with a pergola, then add all the other pieces

you want to make the space uniquely yours.

Our new Venturi Flame™ table-top fire pits create a swirling,
mesmerizing fire that fits into small spaces—indoors and out. It

works like magic! No fans and no motors. Simply light the can

of clean-burning gel fuel for immediate ambience.

- Go to OutdoorRooms.com to start creating your dream
Venturi 3

S—— outdoor room today.
Allure-Table-top Fire Pit

thm

Outdoor GreatRoom

companym™

OutdoorRooms.com e 866-303-4028
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THE DISH
Pineapple-Glazed
Walu Filet with
Sweet Potato and
Corn Hash.

The Local
Favorite

Big Island chef Collin
Thornton aims to please with
his pineapple-glaced walu.
By Lisa Rogak

COLLIN THORNTON, executive chef at
the Fairmont Orchid Hotel on the Big
Island of Hawaii, is a mastermind in
nurturing what has come to be known
as Big Island Cuisine. Thornton over-
sees eight different restaurants at the
resort, which provide him with ample
opportunities to stretch his creativity,
all in the pursuit of a memorable din-
ing experience for guests.

One of his signature dishes is Pine-

apple-Glazed Walu Filet with Sweet
Potato and Corn Hash, which reflects
his philosophy of combining classic
cooking methods with contemporary
techniques, and then adding the twist
of a vibrant, clean presentation. “Walu
is a Hawaiian butterfish, and because of
its beautiful texture and rich flavor, it’s
a favorite among visitors,” says Thorn-
ton. Because walu may be hard to find
on the mainland, he suggests wahoo or
mahi mahi as a substitute.

In the same way that he is inspired
by local seafood, produce, and flavor-
ings, he encourages home cooks to
be similarly motivated in their own
kitchens. “Cooking is all about push-
ing the boundaries of your palate,”
he says. “The sky’s the limit, so don’t
be afraid to travel past the horizon
and have fun with it!”

Pineapple-Glazed Walu Filet with
Sweet Potato and Corn Hash

SERVES 8

PINEAPPLE GLAZE

2 tbsp. olive oil

1 tsp. chopped garlic

1/2 fresh pineapple, chopped

Juice from 2 lemons

Juice from 2 oranges

Juice from 2 limes

1/4 bunch fresh coriander, chopped
Salt and pepper to taste

Heat olive oil in sauté pan over
medium-high heat. Add garlic and
pineapple and saute for two minutes.
Add citrus juices and reduce by half,
about five minutes. Add the coriander
and salt and pepper to taste, then
remove from heat.

WALU

2 tbsp. olive oil

8 6-oz. walu filets, or wahoo or

mahi mahi filets

Salt and pepper

Season both sides of fish with salt and
pepper. Heat olive oil in sauté pan over
high heat until it smokes. Add fish and
sear on one side until golden brown.
Remove from heat, flip the fish over, and
place in a preheated 350-degree oven
for 5-7 minutes until firm.

HASH

2 tbsp. olive oil

1/2 cup onions, chopped

1 tbsp. minced garlic

4 sweet potatoes, boiled, peeled,

and diced

3 cups fresh corn kernels, cooked

1/2 cup chicken stock

Saute onions in olive oil over medium-
high heat until translucent. Add garlic
and cook for one minute. Add pota-
toes and corn and sauté until heated
through. Add chicken stock and reduce
for 1 minute. Season to taste.

To assemble: Place a heaping half-
cup of hash on a plate. Set fish on top
and drizzle with pineapple glaze.

OCEANHOMEMAG.COM JULY + AUGUST 2010



IT'S LOBSTER SEASON

THE LOBSTER CHAIR EXCLUSIVELY AVAILABLE IN THE USA AT

BR| SCANDESIGN

N. MIAMI BEACH HOLLYWOOD JAX TAMPA ORLANDO ALTAMONTE SPRINGS

scandesign.com


http://www.scandesign.com/

| PRIME FINDS

TROPICAL
FISHES

of e EAST INDIES

Monuments of the Incas

Our twelve favorite
coffee table books e . o
hitting stores now. _ S P POOLSIDE WITH SLIM AARONS

 INTRODLUCTION BY WELLLAM MR Ich

1. The Lewis & Clark Tralil,
$65, amazon.com. 2. Tropi-
cal Fishes of the East Indies,

$69.99, amazon.com. 3. Oscar
Niemeyer Houses, $65,
rizzoliusa.com. 4. Dive in Style,
$34.95, borders.com. 5. The

Iconic House, $65, thames

andhudsonusa.com. 6. In
Search of Natural Architec-
ture, $35, abbeville.com.

7. Atlantic, $75, rizzoliusa.com.
8. Monuments of the Incas, $45,
thamesandhudsonusa.com.

9. Hariri and Hariri Houses,
$7s5, rizzoliusa.com. 10. Casa
Mediterranea, $45, thames
andhudsonusa.com. 11. Great
Escapes: Italy, $39.99, taschen.
com. 12. Poolside With

Slim Aarons, $75, abrams
books.com. —Melissa Boudreau

MASSIMO LISTRI

TERRANEA

\
BaRDENS BT SEA
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rich colors, exquisite patterns, authentic artisanship

the landry & arcari tibetan collection

Landry&Arcari

ORIENTAL RUGS AND CARPETING

Since 1938

WWW.LANDRYANDARCARI.COM

SALEM MA 63 FLINT ST. 800-649-5909 « BOSTON 333 STUART ST. 617-399-6500



http://www.landryandarcari.com

| THE LIFE

Back to the Beach

While the California coast and Idaho mountains
appealed to real estate develoé)er Jack Marshall,
it was Curacao that succeeded in stealing his heart.

IT’S A LONG WAY from Oregon’s McKenzie River, where he
enjoyed fly fishing and water sports as a child, but Jack Mar-
shall considers Curacao his home just as much as the Pacific
Northwest. That says a lot, considering that Marshall, presi-
dent of the real estate development and consulting company
VIDA Group, has owned homes in several stunning loca-
tions. “I buy a property almost every place I go [for a devel-
opment deal],” he says. Those deals have included Elkhorn in
Sun Valley, Idaho, the Pebble Beach Lodge and Spanish Bay
Resort in California, and Beaver Creek, Colorado.

When Marshall was approached to oversee the creation of
the Santa Barbara Plantation on Curacao, “My wife and I just
fell in love,” he says. The people and the natural beauty made a

big impact on the couple, and another purchase was imminent.

The Santa Barbara Plantation is a planned 1,500-acre re-

WATER WORLD

Jack Marshall,
top right, and his
Curagao home.

sort community that includes a Pete Dye-
designed golf course and a Hyatt Regency
hotel and spa. Residential offerings range
from three-bedroom houses with guest cottages to custom
homes. Marshall’s home is tucked in the Seru Boca section,
which overlooks Spanish Water Bay and the Caribbean. He
enlisted the help of noted California-based designer Richard
Elmore, who he says “took my ideas and rendered them.”
With 5,500 square feet of air-conditioned space and about the
same in covered outdoor areas, it has a “very Mediterranean”
feel, featuring tile roofing and a central open courtyard with a
fountain. Inside, it’s “eclectic,” with terra cotta floor tiles from
Columbia, shutters and doors from Java, teak furnishings
from Bali, and carpets from Turkey.

“I spend a lot of time in the covered part of the courtyard
and what I call the ‘outdoor living room,” Marshall says. That
“room” has a gravitational pull. Despite a pianist performing in
the central courtyard during a recent party for about 100 Hyatt
Regency and government officials, “People migrated to the
open covered living area,” Marshall recalls with a laugh. “The
pianist was playing away with nobody there!” —Diane M. Byrne
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Why purchase one second home when you can enjoy more than 8o? All are remarkable,
multimillion-dollar residences in the world’s most coveted destinations. Quintess members
also experience exclusive privileges through our partnerships with entities like the PGA TOUR.

And our expert team of service professionals will take care of everything, ensuring effortless

travel from start to finish —with none of the hassles of owning a vacation home.
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NEW FLIGHT PATTERN
The Universal Hovercraft 18SPW.

FUTURE PERFECT Forget private planes and get a flying hovercraft

instead. Better yet, build your own. Universal Hovercraft offers build kits for its
18SPW, a “hoverwing” that allows you to stay suspended a few inches above the
ground or water or take the high road and glide 10 feet above it all. The company
says the components take 250 to 275 hours to assemble, but the time investment is
rewarded once you’re in hovercraft mode. The 18SPW, measuring 18 feet, can take
you and five friends shooting over land or water at a top speed of 75 mph, all while
eight inches above the surface. When you add the wings and related accessories—
which the company says takes 20 minutes to assemble and adds five feet to the
length—you can rise above sand dunes, rocks, and whatever else gets in your way.
You can also enjoy 180-degree turns and a 55- to 60-mph minimum flying speed.
Landing involves gradually slowing down, leveling the wings, and gently lowering
onto land or sea. (Note: only two to three people can fit inside in flight mode, due
to the need to rearrange interior components.) A joystick operates the rudders,
elevator, and throttle. A quiet four-blade lift fan provides air to the bag skirt, which
raises and lowers the hovercraft. Kits range from $5,200 (no engine) to $28,000
(partially built for you with an engine). hovercraft.com. —Diane M. Byrne

Yacht
Watch

Some yachts can go
boldly where others
can’t. That’s the case
with Arieto Primo, a
ruggedly handsome 145-
footer that was originally
built as a tugboat and
then converted over two
years into a luxury cruis-
er. Step inside and you
feel as if you've stepped
back in time: wood
paneling envelops every
room, lending charming
warmth to the salon and
the staterooms. There’s
also a spa featuring
aromatherapy, as well as
a Turkish bath. The yacht
is available for charter

in Greece, Turkey, and
Croatia this summer;
$150,000 during low-sea-
son periods and $163,500
for high-season periods.
011-41-91 690 0065,
floatinglife.ch. —D.B.

THE ENVY
LINEY
HUMIDORS

A collection of humidors with
Hunters and Frankau cigars.
THE DETAILS: Designsin-
clude a Cuban flag, Partagas
cigar factory, and the London
skyline. $7,900-$44,000,
davidlinleyfurniture.com.
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Create The

LET US CUSTOMIZE YOUR HOOD!

Complement your cabinetry and appliances with a look all your own.

Design Excellence and Superior Craftsmanship ¢ Wide Selection of Designs, Metal Finishes and Decorative Colors
Superior Micro Baffle Filters Standard ¢ UL Listed * Quality Crafted in the USA

Ransdraft

RANGE HOODS MADE TO ORDER
Designed to Function and to Please!

www.rangecraft.com ¢ 877-RCHOODS

for Kitchens, Riverdale, NJ



http://www.rangecraft.com

"

;l

5 . Ww lw“ﬂ&‘

iy SRR
# B -l .

Wiy ﬂ'ijra .'

@;cover luxury, serenity, and adventure.

Whether you're in Cabo San Lucas on business or vacation,
you'll feel relaxed in our spacious Cabo San Lucas condos
and villas with their casually elegant furnishings and gourmet
kitchens. From every window, you can view the azure sea,
exclusive golf courses or tranquil infinity-edge pools. All this
Cabo vacation luxury is within minutes of great shopping,
distinct art galleries and sumptuous restaurants.

Come to Los Cabos for everything it has to offer!

Boutique Oceanfront Escapes

www.luxuryvillacollections.com

619-819-6178 (US) 624-105-9100 (Mexico)


http://www.luxuryvillacollections.com/
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ated on Seven Mile Beach. See page 42.



TRAVELER | RESORTS

VERO TIME
Costa d’Este.

Congaline

Gloria Estefan spices up Florida’s
Vero Beach at Costa d’Este.

POP STAR GLORIA ESTEFAN has been a music
maven for decades. Now, the Miami deni-
zen and her husband, Emilio, are making
music in the resort business. Their latest hit
is Costa d’Este Beach Resort, the Estefan’s
oceanfront hotel in Vero Beach.

The intimate $50 million luxury resort
that opened two years ago features 94 stylish
rooms, including four suites, the gourmet
Cuban-fusion Oriente restaurant and lounge,
the al fresco Cabana Bar, a European-style
spa, an infinity-edge pool, and a fitness
room—all of which are reflective of the
simple yet elegant styles and tastes of the
Estefans themselves. For instance, general
manager Awilda Rivera notes that a beauti-
ful orchid, Gloria’s favorite flower, can be
found on a beaded curtain that is illuminated

each night. Yet that’s just one of her personal
touches at Costa d’Este, a “home away from
home” for the couple, when they’re not relax-
ing at their nearby home in Vero Beach.

“There’s a warm sense of style without be-
ing overwhelmed and flavors of South Beach
without all the hustle of Miami,” Rivera adds.
“Everything is very clean, streamlined, and
clutter-free. When you pull up, there’s a
sense of arrival in its simplicity, whether it’s
the waterfall, the sounds of the ocean, or the
Nag Champa incense in your room.”

The Estefans have actually been involved
in the hotel and restaurant business since
the early 1990s, starting with their first
Cuban restaurant, Larios on the Beach on
Ocean Drive in South Beach. Soon after,
they acquired the Cardozo Hotel in Miami.
Today, the Cuban couple has seven restau-
rants and three hotels. The design scheme
for Costa d’Este Beach Resort is centered on
various organic geometrical expressions,
namely the circle. Drawing inspiration from
sunrises, bubbles, and nesting sea turtles,
Todd Tragash and Isabel Saavedra-Tragash
of Miami-based STA Architecture success-
fully created a chic casis that celebrates
nature and heavily reflects the Estefan’s old
Miami personality. Gloria and Emilio who
were personally involved in all aspects of the
design process, previously worked with STA
on their Vero Beach home and Miami Beach
corporate headquarters.

“Costa d’Este reflects the laid-back vibe
and environmental consciousness of Vero
Beach,” Emilio says. “It’s one of the main
reasons we first fell in love with the commu-
nity.” Rates start at $249 per room. 877-562-
9919, costadeste.com. —Scott Kauffman

The
Agenda

LIFToFF If you've never
seen a rocket blast off
from its launch pad,
now’s your chance.

If the weather holds,
head up to the Kennedy
Space Center on July 30
where NASA's Atlas V
rocket will launch a new
satellite. 866-737-5235,
kennedyspacecenter.com.

oNE LovE What better
way to take in a warm
summer night on the
ocean than at Captain
Hiram’s in Vero Beach
with reggae star Beres
Hammond? Sink your
toes in the sand and feel
the vibe on July 21. 772-
589-4345, hirams.com.

MANATEE MARVELS Hop in
a kayak on August 3o and
paddle near Round Island
in the waters of Island
River Lagoon where you'll
be able to spot manatees
and dolphins as they
swim right up next to
you. 772-466-1600 ext.
3333, manateecenter.com.

RESORT LIEE &
Vero Beach Hotel & Spa. 7,

EXPLORING VERO BEACH Three more must-stay resorts.

Vero Beach Hotel & Spa This intimate beachfront hotel is surrounded by spectacular ocean views and
pristine beaches. The West-Indies-style décor is accentuated by an outdoor pool deck and open-air bar, as
well as 113 rooms and suites. Be sure to book spa services in the private treatment rooms. 866-602-8376,
verobeachhotelandspa.com. Disney’s Vero Beach Resort Book a master suite here with an in-room whirlpool
tub and then plan on taking a wine class while the kids swim in the gigantic pool. 772-234-2000, dvc.disney.
go.com. Surf Club Hotel If you can’t leave home without Fido and you're looking for something more low-key,
this place is the call. Oceanview suites come with a wet bar. 800-227-8615, surfclubverobeach.com.
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COLDWELL BANKER

PREVIEWS

INTERNATIONAL®

DANA POINT, CA

Enter this 24-hour guard gated community of single-family
homes where you own your own beach from your patio to
the ocean. Relax in privacy in this 3,950+ sf 3 BR, 3 bath
contemporary retreat, located only an hour from San Diego
and LA. Visit the website foraddt'l photos andvirtual tour
then call Warren Heeg for a private showing. $4,499,000.

Coldwell Banker Residential Brokerage
949.939.3677 | 35557BeachRoad.com

LONG BEACH, CA

Located in Historic Bluff Park overlooking the Ocean. Classic
Spanish Villa on an exclusive gated street. 4,435 sf including
15 rooms: 6 BR, 3 baths, formal dining & living rooms, library,
elevator, wine cellar and 3 car garage. $1,895,000.
Loree Scarborough. Loree@LongBeachHomeSource.com

Coldwell Banker Coastal Alliance
562.225.0511 | LongBeachHomeSource.com

2 - - - s Pl
Enjoy the prestige of living on one of the most elegant and
historic streets in Long Beach. Exquisitely detailed home with
income unit over garage. 4 BR, 4.5 baths, with approximately
3,500 sf of living space. One block to the Ocean. $1,475,000.

Loree Scarborough. Loree@LongBeachHomeSource.com

Coldwell Banker Coastal Alliance
562-225-0511 | LongBeachHomeSource.com

PACIFIC PALISADES, CA

SR S

Inviting one-story architectural oasis 1.3+ acre parcel with
expansive canyon and some ocean views: 2-story glass entry,
remodeled kitchen, 3 BR and separate staffroom..Beams,
hardwood floors, 3 fireplaces, doubleimotor court, expansive
lawns and secret gardens. $5,950,000: Ron de Salvo.

Coldwell Banker Residential Brokerage
310.777.6233 | 620chautauqua.com

CLEARWATER BEACH, FL

The Sandpearl 4-Star Diamond Resort Properties. Constructed
in 2007 w/fine amenities, luxury guest rooms and suites on the
Gulf of Mexico. Investment property w/boutique management
expertise/solutions offer value and rental yield. $569,000.
The Elliott-Karides Group. dkarides@tampabay.rr.com

Coldwell Banker Residential Real Estate
727.421.8110 | TheElliottKaridesGroup.com

DELRAY BEACH, FL

Tranquil splendour, creative design and fine appointments

define this 5 BR Mediterranean Estate with sweeping wide

water views. This great family home offers relaxed privacy

on the Intracoastal Waterway in prestigious Gulf Stream.
$1,775,000. Jilly Cammisa.

Coldwell Banker Residential Real Estate
561.271.7010 | jillycammisa.com

TUXEDO PARK, NY

PR Y > r =
Beautifully sited on 11 lush acres in the gated golf community
of Tuxedo Park, this elegant brick Georgian mansion offers
spectac lake views with its own private dock and swimming
pool. Graced with 23 rooms, 13 fplcs, library, solarium,
billiards room, wine cellar, sauna, writers cottage, and 7-car
garage is truly extraordinary! $5,800,000. Noemi Morales.

Coldwell Banker Residential Brokerage
845.494.5015 | 172westlakeroad.com

WESTPORT, WA

An Exceptional Property in Westport's Cohasset Beach. A
top-quality 2,369 sf home in a 55-acre beach enclave, with
106’ of ocean frontage on an 18-mile stretch of beaches.
This “smart home" has 2 master suites, radiant heat & quality
finish work. $1,500,000. Joe Sanchez & Lynn MacGougan.

Coldwell Banker Bain
253.820.1148 | WaterfrontPugetSound.com

SEATTLE, WA

iy =" =
Waterfront sunsets in one of the premier golf resorts in Americal
Ground floor, front corner villa on Semiahmoo Bay! Spectacular
view from the Coastal Mountains, Boundary Bay, Islands
and Grouse Mt. B.C. across the bay. Walk to your boat across
the street or walk miles of shoreline. Arnold Palmer Golf - 2
championship courses! $495,000. Chuck Occhiogrosso.

Coldwell Banker Miller Arnason
800.386.6417 | DreamHomesNorthwest.com

coldwellbanker.com

BANKER O

COLDWELL BANKER

PREVIEWS

INTERNATIONAL

Dedicated to luxury real estate.™

© 2010 Coldwell Banker Real Estate LLC. A Realogy Company. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. 2 Each Office is Independently Owned and
Operated, Except Offices Owned and Operated by NRT LLC. Coldwell Banker®, the Coldwell Banker Logo and Coldwell Banker International®, the Previews International Logo are registered service marks licensed to Coldwell Banker Real Estate LLC.
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Ahead of
the Tide

Grand Cayman Island bucks
the economic trends with new
resorts and some sweet treats.

AS PART OF the British West Indies, Grand
Cayman is at once more Western and more
developed than other islands in the region
because of its great infrastructure, thanks
to international banking community invest-
ments in the 1960s. Between Seven Mile
Beach and the nightlife of Georgetown, visi-
tors have a wide variety of attractions for a
great vacation—or for a second home.

Despite cutbacks on other Caribbean is-
lands due to the economy, Grand Cayman has
been forging full-steam ahead in the last few
years with a full roster of new luxury develop-
ments. Within Dragon Bay at The Residences
at The Ritz Carlton, Grand Cayman, you’ll
find The Deckhouses, which are comprised
of 19 private waterfront properties (with five
bedrooms each), while Secret Harbour will
replicate an exclusive maritime community
when it breaks ground early this summer.

The belle of the ball is Camana Bay, a
500-acre mixed-use community in West Bay.
The focal point is the 75-foot high Observa-
tion Tower, with an interior mosaic deep sea
scene designed with Venetian glass tiles,
giving visitors a 360-degree bird’s-eye view
of Grand Cayman. —Lisa Rogak

THE ESSENTIALS GRAND CAYMAN

West Bay Carébbean
ea

Rum Point

George Town &

North Side

GRAND CAYMAN

East
& End
Bodden
Town

* Savannah

(D WHERE TO STAY
The Cotton Tree
Cottages opened in
the summer of 2009
and features four

1,600-square-foot
two-bedroom planta-
tion-style beachfront

cottages. 345-943-
0700, caymancotton

tree.com. Located right
on Seven Mile Beach,
the Ritz-Carlton
provides guests with
oceanfront luxury.
345-943-9000, ritz
carlton.com.

(2 WHERE TO EAT
ChefKeith Grif-

fin presides over
Bacchus, a classic

Italian restaurant in (® WHAT TO DO

Georgetown. Don’t Swim with the sting-
leave without trying rays at Stingray City
the apple pie. 345- stingraycitytrips.com.

949-5747, bacchus.
ky. Abacus is the see-
and-be-seen dining
place in Camana Bay
with a seafood-pre-
dominant menu that
impresses. 345-623-
8282, abacus.ky.

Or head out to Joel
Walton’s Plantation
House organic farm

to see where the chefs
on Grand Cayman get
their produce. 345-925-
1408, plantationhouse.
blogspot.com.

FACEBOOK IT If the

seemingly unending
search for the best
hotel has you pulling
out your hair, fear no
more. TravelMuse, the
online tool that allows
you to store all of your
online fact finding
missions in one place,
recently launched a
new Travel Planner, an
application that takes
your Facebook friends’
comments about your
trip and saves them in
your TravelMuse trip
folder. There is also the
“Ask Friends” feature
that allows you to ask
for specific advice.
Requests are posted
to your wall and com-
ments are put back
into your trip folder.
travelmuse.com.
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A MORE ENERGY-EFFICIENT POOL.

EVERY DAY.

The Cover-Pools® Save-T® automatic pool cover acts Want to know more about exclusive design options for
as a safety, winter and solar cover combined into covering your pool or spa? Call for a free brochure or
one to protect your pool year round. At the touch DVD about Cover-Pools custom covers or view the

of a button, you can conveniently cover your pool online photo gallery for ideas from Cover-Pools, the
whenever you’re not swimming. Inventor of the Automatic Pool Cover.

* Reduce the risk of drowning
* Reduce energy and water consumption

.S 70% on heat, chemicals, ,
ai\clleouppe::ting C;)Slls eat, chemicals, water, E ﬂ v E R P " " l s

* Save time maintaining your pool Save-T® Pool Covers

®

1-800-447-2838 | www.coverpools.com


http://www.coverpools.com
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Case ..o

luggage designer
Solved Globe-Trotter
recently teamed
up with fashion
You ﬂy first class— dEsigner Erdem
so should Moralioglu to
your valuables.  bringhis latest
print, “Sendai,”
to the company’s
chic Centenary
edition of lug-
gage, including
the 13-inch,
hand-crafted
vanity case in
new “taxi cab”
yellow (shown
here) with black
leather detail.
The case is very
lightweight and
durable thanks
to a patented
0| = A ( material called
! "4 — Vulcan Fibre
EEE' that dates back
I 3 ( to the 1850s.
Inside, the case is
’ lined in fine silk
twill for a stylish
and stark effect
with the modern
floral Japanese-
inspired design
in black and white
tones. There is
also a leather-
framed mirror,
aremovable tray,
and a combina-
tion lock.

Centenary vanity
. . case, $690, globe-
g trotterltd.com.
—Melissa Boudreau
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Enjoy living at the top!

Make steep home sites,
waterfront properties
and mountainous terrain
accessible with the
Hill Hiker® lift system.
Attractively engineered
for a lifetime of safe,

reliable enjoyment.

= Turnkey installations

= Multiple safety systems

= Custom car configurations
HILL HIKER®

3565 County Rd 6, Orono, MN 55356

Toll Free 866.476.2422 « Web www.hillhiker.com



http://www.hillhiker.com
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Leader of
the Pack

Despite new luggage fees,
you can still enjoy a stress-free
vacation. By Diane M. Byrne

TO SAY THAT MELANIE NAYER is a fre-
quent traveler is akin to saying Claude
Monet liked to paint. She’s a travel writ-
er and hotel reviewer who contributes to
a number of publications, including the
New York Daily News and Gadling.com,
the world’s top travel blog. But more
importantly, she’s sympathetic to travel-
ers bemoaning the loss of free baggage
check. “People are, quite frankly, ticked
off at the airlines,” she says. But she
also understands the industry’s
stance. “Remember, at the end of
the day, it’s a business, and they
have to make money.”

Even with the rising costs of
checked luggage, Nayer says
there are ways to manage both your
money and stress.

Take advantage of frequent-flyer
programs. “Frequent flyer status goes
a long way,” Nayer says. The elite

level on several airlines’ programs
rewards you with free baggage checks.

Realize that airline baggage fees are
cheaper than other options. Luggage-
shipping services, which pick up your
bags from your home and deliver them
to your hotel or other destination, are
receiving a lot of attention because of
consumers’ frustration. But some com-
panies charge far more than the airlines
do. “If you go back and look at the
prices [from the airlines], you're actually
saving money,” Nayer explains. That’s
not to say shipping is always a bad idea.
She says it can be quite convenient for
bulky sports equipment, like golf clubs,
or other items you can live without for a
day or two before you board the plane.

Avoid overpacking. Nayer is adamant
that most travelers taking a trip lasting
up to a week can fit everything in a carry-
on. “Mix and match” is the key, she says.
Pack one nice pair of pants and one nice
shirt, for example, plus clothes that can
be dressed up or down. Another tip: skip
the extra outfit that you think you'll need
if you spill something on it. “Woolite has
travel packs that I swear by,” Nayer says.

Buy hard-cased luggage. Soft luggage
can expand, so that’s where many

travelers run into trouble in trying to
fit their items beneath the seat or in the
overhead, Nayer explains.

Give yourself time to clear secu-

rity. “Don’t assume you're going to fly
through,” she says. Taxis get stuck in
traffic, plus random security checks can
and do occur. If you're pulled out of line,
“Let them do their jobs,” Nayer says.
Give kids checklists and make them re-
sponsible for placing their shoes, iPods,
and other items in the X-ray buckets.
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Fiber Arts

Hand loomed 1200 grams of pure luxurious
organic cotton in the “"Anastasia” towels
make a beautiful addition to the most
wonderful homes. You'll enjoy these
over-sized, plush towels with a great feel
and look, from the wash cloths to bath
mats. Find these Indika towels along with
other organic and bamboo linens at
www.goodfibers.com and save 10%

with code OHMJ2010. Good Fibers,
541.206.9515, www.goodfibers.com

IREASURETROVE

Art by the Sea

Original acrylic and oil
paintings on canvas or
commissioned - place your
loved ones by the sea.

Art by Janel, 617.901.1852,
www.artbyjanel.com

Seaside Collections

Give your guests an elegant and earth-friendly
gift - an engraved, keepsake bottle to save
sand and shells from their time on your
beach! Use them for place card holders or
centerpieces at your next party! Or, collect
your own treasures to remember the special
times! All bottles are recycled and come
in a variety of shapes and sizes. Seaside
Collections, www.seasidecollections.com

Truly Unique

Cottage Coastal Store, Inc. is celebrating
five years of providing cottage coastal
lifestyle home furnishings, décor, frames
and specialty gift items. We hand pick
quality items and purchase directly from
the artisans who produce them whenever
possible. We look forward to having you
stop by our online shop. Shown here
“Fish” from the Pool Collection.
www.cottagecoastalstore.com

Ocean Voyeur

Discover what amateur astronomers have known for years—OBERWERK binoculars
provide stunning clarity and sharpness, at surprisingly affordable prices. There are 30
models available, from smaller binoculars for bird-watching and sporting events, to giant
tripod-mounted, long-range observation binoculars for the homeowner with a view. For a
free catalog call toll-free or visit our online store. 866.244.2460, www.bigbinoculars.com

Designer Robes

Tisseron Bathrobes offers
colors, weights from tropical to
plush, unmatched anywhere in the world.
This elegant designer collection of luxury
organic cotton terry for women and men
is too beautiful to wear just indoors, but
outside too... on your boat, pool side, at
the cottage, wherever! The perfect gift
for any occasion, the ultimate comfort
accessory, available only at the online
boutique . 1.877.589.7623,
www.tisseronbathrobes.com


http://www.goodfibers.com
http://www.goodfibers.com
http://www.artbyjanel.com
http://www.bigbinoculars.com
http://www.tisseronbathrobes.com
http://www.cottagecoastalstore.com
http://www.seasidecollections.com
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THE BEST BEACHES

CAPELLA PEDREGAL, MEXICO

Scroll through the images of the Capella Pedregal Residences, situ-
ated on a beautiful private stretch of beach in Cabo San Lucas, Mex-
ico, and you’ll swear someone is playing with Photoshop at your ex-
pense. Here you'll find a mountainous backdrop, white sand shores,
the deep blue Pacific stretching endlessly to the west, and structures
that resemble a modern-day Mayan paradise. A boater’s or sport
fisherman’s dream, this community offers its own yacht club, direct
access (by boat, through a 300-meter rock tunnel) to Cab San Lu-
cas Marina, and a variety of vessels and ocean excursions. Other
amenities include fine dining, a spa, a state-of-the-art fitness center,
concierge, and more. Shared-ownership residences start at $460,000
and full-ownership homes start at $2.9 million. careLLareprecar.con

LA JOLLA SHORES,
CALIFORNIA

It's hard to imagine a more
quintessential California
beach experience than La Jolla
Shores. Bookended by golden-
hued cliffs, this one-mile
stretch of sand has it all. Surf-
ing, kayaking, snorkeling, and
scuba are all just a 100-yard
dash away, and for those with
young children, the tide pools
of La Jolla Cove are a perfect
place to view crabs, starfish,
and other marine life. Homes
here range from $3 million

for a property just a block
from the water to $30 mil-
lion for oceanfront bedroom
bliss. Stepping away from the
sand and surf, downtown La
Jolla offers Girard Avenue,
lined with boutiques, galler-
ies, cafes, spas, and jewelry
stores. Other nearby ameni-
ties include a golf course, a
yacht club, and the renowned
La Jolla Playhouse, founded by
the legendary Gregory Peck, a
La Jolla local. LasoLLa.com
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PLAYA COSON,
DOMINICAN
REPUBLIC

Though most associate a stay
in the Dominican Republic
with the resorts at Punta
Cana, one of the island’s
best-kept secrets is becom-
ing a destination (and real
estate opportunity) of choice
for those in the know. Las
Terranas, a small village on
the northwestern portion of
the island, boasts some of the
Caribbean’s best beaches, and
Playa Coson may just be the
Holy Grail. Endless stretches
of sand and palm trees slope
gently toward deep turquoise
water and offer as much se-
clusion as one could ever im-
agine. Activities include fish-
ing, hiking, diving, and whale
watching, while restaurants
and shops await in town. A
new highway and airport have
also made the journey here
safer and more convenient.
Current real estate opportuni-
ties include everything from
villas on the sand (where

$2.6 million will get you the
house of your dreams) to hill-
side condos to vast expanses
of opem, available land.

LASTERRENASREALESTATE.COM

La Jolla photography by Chris Johnson/iStockphoto. Sunset Beach and opener, courtesy of Ocean Ridge Plantation



SUNSET BEACH, NORTH CAROLINA

If the idea of getting away from it all is appealing, then
so will be Ocean Ridge Plantation, locatefon the bar-
rier island of Sunset Beach in North Carolina. Miles

of sand dunes and beaches are just a walk or bike ride
away in this private village. A veritable golfer’s para-
dise, Ocean Ridge is home to four awarc?—winning cours-
es, with a fifth set to open this fall. What’s even better

is that the luxury homes here list for around $1.5 mil-
lion and lower. Other amenities include a private beach
club, spa and fitness center, fishing lake, nature trails
and walking/biking paths, community gardens, swim-
ming pools, and playgrounds. Shopping and fine dining
opportunities are abundant in nearby Wilmington or
Myrtle Beach, South Carolina. oczanzmez.con

PALM BEACH,
FLORIDA

On a map, it’s but a sliver of
land between Lake Worth
and the Atlantic, but when it
comes to luxurious coastal
living, there are few places
more iconic than Palm Beach.
From the yachts lining the
Intracoastal Waterway to
oceanfront mansions along
North Ocean Blvd. to the
legendary boutiques of Worth
Avenue and its endless par-
ties and galas, the 10 square
miles known simply as “the
island” seem to have it all. For
the sports-minded, there’s the
golf and tennis clubs, includ-
ing those of the iconic Break-
ers Hotel. Water and beach
lovers can take advantage

of the warm cerulean ocean
(think boating, surfing, scuba,
and more), which boasts an
average temperature of 75 de-
grees. While $10 million will
buy you a dream home with
every amenity, $30 million or
more will ensure your status
as a serious South Florida real
estate mogul. soTHEBYSHOMES.
COM/PALMBEACH
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THE BEST BEACHES

MAIN BEACH,
EAST HAMPTON

Windswept dunes and
grasses meet seemingly
endless stretches of sand at
East Hampton, New York’s
Main Beach. A playground for
the famous (and sometimes
infamous), this historic and
upscale community “keeps it
real” with clean white sands
and small crowds due to
limited parking. A pavilion
straight from a 1950s era
postcard offers casual eats
and a place to host a sum-
mer party, while high-end
boutiques, eateries, a movie
theater, and the art galleries
of Main Street are all less
than 1.5 miles away. This “old-
school” beach also boasts
volleyball nets, great surf,
and a fair number of Holly-
wood personalities. Loaded
with New England charm,
pastoral estates and modest
homes near the shore are
available for $1 million and up.
HAMPTONS.COM/REAL-ESTATE

[ P

PINK SANDS BEACH, BAHAMAS

Known as one of the best beaches in the Bahamas, if not
the world, Harbor Island’s Pink Sands Beach gets its unique
color from shells of the foraminifera, an amoe%a that is
abundant in the area’s waters. Of course, the biology be-
hind this natural wonder probably won’t be the first thin

on your mind as you dip your toes in the placid waters o
Harbor Island. Pink Sands Resort, a sheltered and sumptu-
ous destination tucked away in the tropical gardens just off
the beach, is now offering a limited number of lots for pri-
vate ownership, priced between $700,000 and $1.5 million.
Amenities inc?u e a freshwater swimming pool, massage
service, tennis courts, a beachfront bar, a boutique, a library,
a bUSineSS center, and IMOTe. rinksaNDSRESORT.COM
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Alys Beach photographs, Beaches of South Walton TDC

ST. JEAN BEACH,
ST. BARTS

Though you won't find her-
mitic seclusion on St. Jean
Beach in St. Barts, you will find
a long stretch of bone-white
sand and some of the most
stunning blue water any-
where. Those who like their
beaches with a little hustle
and bustle will appreciate the
bevy of bodies, cafes, resorts,
and shops. Luxury yachts line
the waters here, and it’s not
uncommon to see the likes

of Jay-Z and Beyoncé out for
a pleasure cruise. Though

divided by the picturesque
Eden Rock, an outcropping
upon which sits the four-star
Eden Rock Hotel, the beach
is approximately eight miles
in length and outrageously
beautiful every step of the
way. Luxury villas for sale

or rent dot the shore and
hillsides and besides “being
seen,” the activities of choice
are windsurfing, scuba, and
dining in one of the many
gourmet restaurants nearby.
ST-BARTHS.COM

BAHIA BEACH, PUERTO RICO

Does the idea of a luxurious, master-planned resort and golf com-
munity with two miles of private beachfront situated on 438 acres in
the middle of the Caribbean sound good? We thought so. St. Regis
Resort and Residences Beach Resort, a five-star community that sits
at the foot of the Puerto Rico’s El Yunque rainforest preserve, is all of
the above and more. Fronted by two miles of pristine beach, the Ba-
hia Beach Golf Club features an award-winning course designed by
Robert Trent Jones, Jr. Four high-security gated communities have
already been completed, with offerings ranging from $700,000 for a
1,700+ square-foot golf-front villa or condo to the $10 million custom-
built, 10,000+ square-foot oceanfront and golf-front estate homes of St.
Regis Residences—Las Estancias. srreaisaruarsour.com

ALYS BEACH,
FLORIDA

The planned seaside com-
munity of Alys Beach, located
in Walton County along the
Gulf Coast of Florida, is equal
parts old-world Mediterra-
nean charm and trend-setting,
eco-friendly design. Every
square foot of the property,
from the $5 million pool and
surrounding cabanas to the
clean lines and stark white
paint of the community’s very
edifice, was designed with
luxury and beauty in mind.
Crystal blue gulf waters meet
white sand shores, and even
those who aren’t fortunate
enough to have snagged one
of the beachfront properties
will still have an ocean view.
Three- and four-bedroom
units range from $1.5 million
to $2.5 million. Private beach
and tennis clubs, a commu-
nity center, an amphitheater,
and parks are just some of the
amenities. ALYSBEACH.COM
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THE BEST BEACHES

HUALALAI BEACH,
HAWAII

POIPU BEACH, HAWAII

The Kohala Coast, on the Big
Island of Hawaii, gets 340

days of sunshine per year. So
the odds are in your favor,
whether you wish to work on
your tan or practice your short
game. Open year round, the
beach community of Hualalai
offers the chance to do both.
Comprised of nearly 400 villas,
custom homes, and/or home
sites ranging in price from $1.7

million to $29 million, Hualalai
affords homeowners the
chance to play at one of the
stunning nearby golf courses,
including the Jack Nicklaus
Signature course, paddle an
outrigger from the Canoe
Club, head out into the surf, go
scuba diving, or cast a line out
and battle for your very own
Awa, a prized Hawaiian game
fish. HuaLALAIREALTY.COM

Poipu Beach consistently gets top billing on many
“best beaches” lists with good reason. It’s on the Hawai-
ian island of Kauai, but that’s really just the beginning.
The Poipu Beach area encompasses three picturesque
miles of crescent-shaped sandy beaches and gorgeous
reef and rock formations, including the cliffs at Ship-
wreck Beach, site of the famed plunge that Anne Heche
and Harrison Ford took in the movie Six Days, Seven
Nights. Snorkeling, surfing, whale spotting, or just loung-
ing in the sun are the preferred activities, but with golf
courses, spas, and shopping nearby, even a day away
from the beach is still a pretty good time. Home prices

range from $1.5 to $5.7 mlHlOn POIPUBEACH.ORG

OCEANHOMEMAG.COM JULY + AUGUST 2010

SAMARA
BEACH,
COSTA RICA

Samara Beach is known for
its (relatively) gentle waves,
family-friendly activities, and
the rocky cliffs that form its
northern and southern bor-
ders. Considered one of the
safest beaches in Costa Rica,
this crescent-shaped gem
also boasts diving and snor-
keling, surfing, and nearby
fishing and boat tours. Just

a six-minute drive from the
beach is the in-development
gated community of Parque
Buena Vista, which will
feature 25 sites set within
the canopy of a private forest
reserve. Priced around $1.2
million, estates are based on
a Mexican rancho style and
come with a palapa roof and
a bright color palette. All
estates include a guesthouse,
infinity pool, and ocean
views. SEMARABEACH.COM

.
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Samara Beach photographs, from top: Chris Johnson/iStockphoto; Paul Piebinga/iStockphoto



KIAWAH ISLAND BEACH, SOUTH CAROLINA

Twenty-one miles south of Charleston, South Carolina is the barrier
island of Kiawah, which lays claim to a beautiful 10-mile stretch of
undisturbed natural beach and dunes. Just feet from the shoreline
is the prestigious Kiawah Island Club, a private club with two re-
nowned 18-hole courses—one designed by Tom Fazio, the other by
Tom Watson—and memberships restricted to only those who own
property on the island. There are also five more courses open to
the public. Not to be outdone, the club’s tennis quotient was voted
“#1 In the World” by tennisresortsonline.com. Lots are available
from $250,000 to $5.9 million, and homes range from $255,000 to
$14 million. Options when not whacking a ball with a racket or club
are dining at nearly a dozen restaurants, getting pampered at The
Sanctuary Spa, or taking a kayak or walking tour. xiawanstanp.com

SOUTH BEACH,
CALIFORNIA

Ruggedly beautiful and a
mere 22 miles off the coast of
Los Angeles is Santa Catalina
Island, a popular destination
for boaters in southern Cali-
fornia. Mountainous topog-
raphy spills directly into the
sea and the city of Avalon, the
only incorporated community
on the island. The historic Ca-
talina Island Yacht Club plays
host to vessels of all shapes
and sizes. Nearby is the pretty
little strip of sand known as
South Beach, where one can
wade in the calm waters while
watching shoppers and tour-
ists mill past. Breathtaking
views of this idyllic scene can
be enjoyed from one of the
villas inside Hamilton Cove,

a private gated community.
Prices range from around
$700,000 for smaller units,
while three-bedroom villas

go for approximately $1 to $2
million. caraLinNa.com
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Two California
architects light
up the Maui
coastline with

a sun-drenched
vacation home
inspired by
luxurious
resort living.




The dramatic entryway with its high ceiling makes guests and the homeowners feel as if they’re walking into a luxurious hotel every day.

HEN YOU GET TWO CREATIVE FORCES TOGETHER,
it’s not uncommon to have a fireworks display
of ideas light up a room. At least it’s a pretty
common occurrence for the husband-and-wife
architectural team of Jim and Karen LeCron of Arr/LeCron
Architects, Inc. in Santa Barbara, who share a passion for
creating dreamy getaways from California to Hawaii.

Their current project, a mere four months on the drawing
board, took them to Maui, where they decided to build a home
that mirrors all the details of a resort. The difference? This is
your own private beachfront resort, and once you are here, you
can choose to cocoon yourself in your suite and meet your
friends by the pool only after you’ve melted your stress away.

The idea for this particular home came to them several
years ago when the couple was vacationing in Maui. While
they loved the island, they had grown tired of staying in hotel
rooms and condominiums that felt confining and cramped af-
ter a few days, and it occurred to them that they were not alone.

“We have a vacation home on Lake Tahoe, and we have
friends and family come there,” Jim says. “So we thought how
much fun it would be to build a vacation home in Hawaii,
but with a resort-theme twist.” In fact, while attending the
University of California at Berkeley, Karen wrote her thesis

58

on resort design at Lake Tahoe’s Squaw Valley Ski Resort and
learned first-hand from countless interviews what it is that
people look for in a destination resort.

Together with a few other couples, they ended up purchas-
ing this magnificent slice of Maui oceanfront property, with
views of Molokai and Lanai, and decided this would be the
perfect site for their mini-resort.

The home sits in the neighborhood known as the Jewel
of Kahana and is minutes from Kapalua Bay, known as the
home to one of the world’s best beaches. “It’s a place we have
been coming to for years and years. It’s a good destination
for families; it’s very kid friendly, and there are fabulous res-
taurants and lots of amenities,” Karen says.

The couple laid out the design plans for the home by
thinking about all those details that create the resort expe-
rience—from the private rooms to the common spaces in
resorts and how they all function. Then they thought about
how to translate those experiences into the scale of a home.
“We imagined ourselves in the space and visualized in three
dimensions what the experience would be like. Part of that
process was the dream or fantasy aspect,” Karen explains.

And just as you'd find at a resort, the home boasts individ-
ual suites. These have been designed with pocket doors that



Pocket doors in the secondary catering kitchen, when opened, create a seamless transition into the backyard with views out over the ocean.

disappear when fully opened, providing seamless transition
to outside rooms, and each suite has its own wet bar, stun-
ning designer bathroom, flat-screen television, and endless
water views. There is a common area for entering and exiting,
which functions much like a hotel lobby where you can make
plans to meet poolside or at the bar (adjacent to the kitchen)
and be on your way. The kitchen is open, informal, and
welcoming. Whether the homeowner is cooking for family

or guests or if a guest chef comes in for a demo and dinner
party, the kitchen is a place laid out for socializing.

“We designed the house for entertaining, but also so any-
one staying here can be pampered. There’s the main kitchen,
and then there is a second kitchen that is accessible to cater-
ers. We've had private chefs come in and put on private lu-
aus. They get to work behind the scenes and hide the dishes,”
she says, noting that the home’s design could also serve well
as a company retreat. The second floor, complete with a pool
table and big-screen television, has the open feeling of a mezza-
nine and game room.

The overall feeling here is contemporary and clean with
lots of glass, native Kapalua blue rock that was quarried out
of the site, and travertine stone, which moves from inside to
outside with no demarcation. Brazilian cherry and Sappelli

woods add warm accents. As you move throughout the house,
you will find a palette comprised of ocean colors, whether

it be walls, fabric stone, or tile. It is also deemed a “smart
house,” as all mechanics and lighting can be controlled from
certain locations within the house, as well as remotely by
computer. And there are some other interesting, practical
touches, like the automated translucent blinds that disappear
into the ceiling once the hot daytime sun sets.

The swimming pool, complete with waterfalls and a spa,
comes up to the house and is designed to look like a tropical
lagoon. It’s so close to the house that you can be in the pool
and still converse with people who are in the dining room.
The main house is 9,800 square feet in size, and there is also
a two-story guesthouse or ohana to accommodate even more
guests. The ohana is as luxurious as the main house and has
its own kitchen, patio, and sleeping loft.

Rows of palm trees shelter the 400-foot-wide, 200-foot-
long parcel of land from the road, and a carpet of emerald
green lawn rolls to the ocean’s edge. The property is being
sold furnished, and bathrooms come with bathrobes, sham-
poo, massage oil, and all the necessities to start a vacation.
$14,900,000, Mary Anne Fitch, Maui Estates International,
808-250-1583, soldmaui.com.



Why go out
when your
home has an
entertainment
area like this?
Featured here
is the pool with
lounge area,
rock water-
falls, dining
room, and
main kitchen.
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ABOVE: The master bedroom’s open-wall pocket doors, private deck, and spectacular views. BELOW: The second-floor billiards lounge with its own bar.




ABOVE: The open design of the main kitchen is ideal for informal entertaining and dining. BELOW: The master bathroom with glass shower and ocean views.
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Empty white sand beaches,
soothing tropical breezes,
and lush accommodations
make Viceroy Anguilla

the one vacation destination
you may never return from.

By LINDSAY LAMBERT




This summer is sure to set some hearts aflutter

in the Caribbean, as Viceroy Anguilla, which
made its hotly anticipated debut late in 2009,
prepares to unveil its third and final phase of
development. With the latest round of additions
to include two new dining outlets and pools,
meeting rooms, and an expanded spa, all of which
complete the resort’s already extensive top-shelf
amenities, Viceroy is well on its way to cementing
its place among the island’s top properties.

This is no small feat, given that neigh-
boring resorts on Anguilla’s tony west
end include Cap Juluca, CuisinArt,
Temenos, and Malliouhana resorts, all
with their own A-list offerings.

Viceroy Anguilla (the company’s
first real estate development in the
Caribbean) attracts the chic and the
jet-set with its 35-acre lush beach-
front setting and its sleek, sexy style.
California-based destination design
firm WATG is responsible for the re-
sort’s crisp, clean construction, which
allows its ocean setting to take center
stage. Bradford McNamee, the firm’s
vice president and lead architect on
the Viceroy project, has given credit to
that “striking interrelationship of the
buildings and the landscape”—more
specifically, Meads Bay and Barnes
Bay—for setting the Viceroy apart from
its Caribbean competitors.

Tying in beautifully with the struc-
ture is the resort’s interior design
scheme, the creation of Viceroy muse
Kelly Wearstler. For the Anguilla
property, Wearstler, who also concep-
tualized Viceroy properties in Miami,
Santa Monica, and Palm Springs,
as well as the Tides resort in South
Beach, created a contemporary back-
drop, keeping the mood mellow with a
palette of creamy colors that recall the
resort’s white sand surroundings. Tex-
ture-rich touches of metal, glass, wood,
and stone serve as a tasteful tribute to
Anguilla’s rugged, natural beauty.

As for inventory, Viceroy Anguilla

consists of 166 private oceanfront
villas, beachfront suites, and blufftop
guest rooms, with views ranging from
leafy gardens to pristine shoreline.
Each unit has its own private pool,
making much-sought-after privacy

all too easy to come by here. Cus-

tom Sferra bed linens are among the
resort’s plush soft goods, and, in some
units, silver travertine outdoor show-
ers are outfitted with rain showerheads
and built-in benches. In select units,
home-style amenities—full kitchens
with premium appliances, cookware,
and china; washer/dryers; wine chill-
ers; warming drawers; and Nespresso
espresso machines—make for easy liv-
ing during an extended stay. Outdoor
kitchens and covered outdoor dining
areas in other units mean hours of
alfresco entertaining.

Those who are likely most eager for
the resort’s completion have invested in
Viceroy on a more long-term basis by
buying into its ownership program. At
press time, 88 of the resort’s 134 avail-
able units have been sold, with $20
million in sales coming in 2010 alone.
Prices for the remaining 46 units range
from $950,000 to $9 million. Like the
rest of the resort’s accommodations, the
homes are fully furnished and feature
Wearstler’s custom décor. Of course, pri-
vate pools and state-of-the-art residence
technologies are standard issue, as well.

A major draw for would-be owners
at Viceroy Anguilla is having a home
that is distinctive from the one next

door, something that is not normally
the case with resort living. Buyers can
choose from four residence styles:
Standalone Private Villas, which break
down further into beachfront, blufftop,
and ocean view options, are laid out in
four- and five-bedroom configurations
on one or two floors and feature up to
five and a half baths. The most sprawl-
ing oceanfront villas, Pintail Villas 1
and 2 and Royal Tern Villas 3 and 4,
top out at nearly 10,000 square feet of
combined indoor and outdoor living
space. Viceroy’s four two-story Town-
homes, meanwhile, overlook Meads
Bay from coral bluffs near the center of
the resort. The three- and four-bedroom
Townhomes total up to 6,500 square
feet of living space. Viceroy’s single-
story Beachfront Resort Residences,
similar in style to apartments or
condominiums, are positioned around
a turquoise swimming pool adjacent
to Meads Bay’s beach. The layouts
range from studios to three bedrooms
and comprise up to three and a half
baths and 3,300 square feet, while the
bluff top version of this pad can be
purchased as a regular or deluxe studio
or with one or two bedrooms. Viceroy
Penthouses, the fourth and final op-
tion, boast three bedrooms and views
stretching across the Caribbean Sea.
All residence options at Viceroy An-
guilla are outfitted with private plunge
pools, Sony LCD high-definition flat-
screen TVs with DVD players, custom
lighting design, GE Monogram kitchen
accessories, stacked washer/dryer
units, and wireless Internet, to name a
few amenities.

Like many of its counterparts in
other Caribbean destinations, Viceroy
Anguilla allows its owners the option
to enter their residences into its Rental
Management Program. The system of-
fers homeowners effortless care as well
as the opportunity to turn their invest-
ments into another source of income.

“The biggest perk or privilege [of
owning a home at Viceroy Anguilla],
other than owning a piece of the finest



THE GOOD LIFE
Clockwise from
top left: One of the
many oceanfront
villas designed by
California-based
WATG'’s Bradford
McNamee; a villa
dining area with
ocean views; spec-
tacular views from

the resort’s signa-
ture restaurant,
Coba; breakfastin
bed in avilla master
bedroom; seating
for four at Coba.




DOWN TIME
Clockwise from top
left: Interior design-

er Kelly Wearstler
modeled the
creamy colors after
the resort’s white
sands; the resort
juts out into Meads
and Barnes bays; a
marble-lined mas-
ter bathroom with
outdoor shower; a
junior master suite;
a private plunge
pool and sundeck
with ocean views.




resort in the Caribbean, was the Rental
Management Program,” says one
buyer, who, like many others here who
own these exclusive island hideaways,
favors anonymity. “I had always wanted
to own [property] and spend time

on an island with a premier resort

and amenities like the Viceroy, but
being able to put the residence back
into an equitable rental program with
a well-run company like Barnes Bay
Development, which developed
Viceroy Anguilla, made the decision
easy, as I can recoup my maintenance
on the property and potentially turn it
into a positive cash flow situation.”

Despite similar island ownership
opportunities cropping up all over
the Caribbean, this owner says that
while photographs of Viceroy Anguilla
provided the first peek at luxury living
here, it was a personal visit with the
staff and management that sealed the
deal when it came to choosing a place
to buy. “I had been to the island, but
never to the Viceroy, and was looking
for a first-class resort with full amenities
in the Caribbean,” the owner says. “By
the pictures, it appeared to be the best.
Upon staying at the resort and experi-
encing the fantastic staff and manage-
ment and the quality of the residences
and the location and its proximity to
the beach, I fell in love with the place in
a short amount of time.”

Of life in general at Viceroy Anguil-
la, the buyer, who planned to close on
a 2,200-square-foot townhome by the
end of May, says “Activity is kept to a
minimum, with the daytime filled with
getting sun on the amazing beach, and
the nighttime consisting of enjoying
oceanfront dining either at the Vice-
roy’s great restaurants or taking a car
service to many of the island’s fine
eating establishments.”

There is some truth to the notion
that guests could easily plan a stay at
Viceroy entirely based on a schedule
of meals at the resort’s five restaurants.
Signature eatery Coba is a destina-
tion unto itself, where diners enjoy a

menu of fresh seafood prepared with
Asian influences among stunning sea
views at the convergence of Meads
and Barnes bays. The theme of freshly
caught seafood and locally grown
fruits and vegetables continues at the
Viceroy’s remaining restaurants, which
include Aleta (known for its seasonal
selections), the Sunset Lounge (cock-
tails and light bites that change daily
or seasonally), Bamboo Bar & Grill
(set to open later this year), and The
Half Shell (a laid-back spot that serves
gourmet bento boxes for guests on the
go). Even in its restaurants, the Vice-
roy’s ocean views and natural setting
continue to be the focus, and guests
are given every opportunity to enjoy
the resort’s dining options in proxim-
ity to its landscape, be it while dining
on finer fare at a table overlooking
Meads Bay and Barnes Bay at sunset,
snacking on a chaise lounge directly
on the beach, or toasting friends and
family on a poolside patio.

That’s not to say, of course, that
adventure doesn’t exist for those who
seek it. In fact, Viceroy Anguilla relies
on the services of its own Sea Centre
to arrange excursions for guests that
include day-long fishing, scuba, or
snorkel outings, or even a jaunt to a
nearby deserted island. The resort
also employs a team of knowledgeable
travel guides who are always at the
ready to create a customized itiner-
ary for guests with interest in the
island’s history and culture. Teens and
children are entertained through the
Viceroy’s Kids’ Club, Teen Activities,
and Families at Play programs, giving
parents and kids the option to enjoy

time on their own, together, or both.

Our pick for the most anticipated
event of the summer for resort guests
and owners is the expansion and com-
pletion of The Spa at Viceroy Anguil-
la. The facility currently occupies a
two-story villa overlooking the Carib-
bean Sea, where guests can indulge in
services that promote “whole-person
health” through what insiders here
call “curated wellness experiences
founded on the fundamental princi-
ples of balance, breath, and beauty.”
Although the spa’s aim is to increase
awareness of healthful living prac-
tices and encourage personal devel-
opment, there’s plenty of opportunity
for pure indulgence, as well. The spa
boasts a menu of lavish massages,
facials, and nail care (an array of extra
services includes everything from
LED light therapy to lash tinting),
most of which guests can enjoy in one
of its individual or couple’s treatment
rooms or even in the privacy of their
own accommodations.

Continuing with its theme of whole-
person health and wellbeing, the Spa at
Viceroy Anguilla also houses a fitness
center that offers exercise, meditation,
cooking, or healthy lifestyle programs,
which provide insight through classes,
presentations, and excursions. The
facility is also equipped with Tech-
nogym cardio, strength and Kinesis
equipment, and a yoga/Pilates studio,
and offers private fitness training for
the most effective workout. But even
with all of these activities to choose
from, some might argue that just a stay
at this world-class Caribbean retreat is
enough to set your heart racing.

THE NUMBERS VICEROY ANGUILLA

Opened: December 2009. Ac-
commodations: 166 villas,
suites, and guest rooms. Beach-
front: 3,200 feet of beach front-

Bay. Phase lll: To be completed
summer 2010. For ownership
opportunities: Philip Day,
800-357-1930. Website: www.
age along Meads Bay and Barnes  viceroyhotelsandresorts.com.

Peak season: Christmas/New
Year's, President’s Day, Easter,
and Passover. Tips for booking:
Call 888-622-4567 and be sure to
ask for a villa specialist.


http://www.viceroyhotelsandresorts.com
http://www.viceroyhotelsandresorts.com

PREFERRED REAL ESTATE PARTNERS

Vero Beach, Florida

Matilde G. Sorensen

Dale Sorensen Real Estate Inc.

3206 Cardinal Drive, Vero Beach, FL 32963
PHONE: 772-231-4712 CELL: 772-532-0010
FAX: 772-234-1708

EMAIL: msorensen@sorensenrealestate.com
www.sorensenrealestate.com

Matilde specializes in luxury oceanfront, intracoastal, water-
front,and golf communities on Vero Beach’s barrier island and luxury communities
throughout the Treasure Coast. Matilde has recorded sales in excess of $600 million
since she began her careerin1978,and is a Certified Residential Specialist (CRS) and
Certified Residential Broker (CRB). She isalsoa member of Who’s Who in Luxury
Real Estate, Mayfair International Realty, Leading Real Estate Companies of the
World, Luxury Portfolio,and Luxury Realty.

Maui, Hawaii
Mary Anne Fitch

Maui Estates International

500 Bay Drive, Kapalua, Hl 96761

PHONE: 808-661-1583 CELL: 808-250-1583
EMAIL: sold@maui.net
www.soldmaui.com

Mary Anne specializes in Maui’s most distinctive oceanfront,

oceanview and golf course addresses in Kapalua, Kaanapali,
Waileaand Makena Resorts. Mary Anne has recorded sales in excess of $400 million
since she began her real estate career on Mauiin 1989. She s a Certified Interna-
tional Property Specialist (CIPS) who was recently awarded Number One Residential
REALTOR® - Island of Mauiand Number Seven Residential REALTOR® - State of Ha-
waii by the Hawaii Business Who’s Who in Hawaii Real Estate. Mary Anne strengths
include her dedication to outstanding service, her integrity, excellent communica-
tionand negotiation skillsand her commitment to long term client satisfaction.

Satellite Beach, Florida

Patricia Corcoran

411 Ocean Avenue, Melbourne Beach, FL 32951
PHONE: 321-704-3843

EMAIL: p.corcoran@mac.com
www.2brevard.com

Highly driven and career focused, Patricia is dedicated to
helping you have the best experience buying or selling real
estate in Brevard County, Florida. Taking full advantage of the
latest technologies; selling, buying or, finding your ideal property is now easier than
ever. With Patriciaas your agent, you will benefit from excellent service, experi-
ence and knowledge of the county from Melbourne Beach to Cocoa Beach. With
the support of the entire RE/MAX network; from the local office staff, to the entire
international network of RE/MAX agents, you will always be well looked after.

Montecito, California
Fred Bradley

Sotheby’s Southern California

1482, 1470 East Valley Rd, Montecito, CA 93108
PHONE: 805- 969-5005 FAX: 805-969-3081
EMAIL: Fred.Bradley@sothebyshomes.com

A28-year career in the real estate markets of Montecito and
Santa Barbara has earned Fred a distinguished reputation
inthe industry. His 2008 sales record, including one of the
largestindividual transactions in the area’s history, placed Fred among the top 25

of Sotheby’s agents nationwide. Witha degree in Art History from Williams College
and an emphasis on architectural studies, Fred has gravitated to the marketingand
sales of unique homes in the exclusive beachfront and foothill locales of Montecito,
SantaBarbaraand Carpinteria. If one is looking for the best of properties in any of
these areas, Fred possesses the requisite skills and integrity of service necessary for
asuccessful search.

The Bahamas
Gregory P. Graham

Graham Real Estate

PHONE: 242-356-5030 CELL: 242-357-7143
FAX: 242-326-5005

EMAIL: gpgraham@grahamrealestate.com
www.grahamrealestate.com

Greg’s intimate knowledge of the business community

and geography of The Bahamas make him one of the most
qualified brokers on the island. The Graham family has an established historyin The
Bahamas, dating back to 1670. Beingan avid boater, fisherman and outdoors sports-
man Greg understands exactly what his clients are looking for when they visit in
search of purchasing property. Amember of the Bahamas Real Estate Association,
Gregory Graham is the founder and president of Graham Real Estate, established in
1994. Greg offers his clients confidence, honesty and a straight answer.

Fort Lauderdale, Florida

Julie Jones

Premier Estate Properties

2424 East Las Olas Boulevard, Ft. Lauderdale, FL 3330
PHONE: 954-449-7875 CELL: 954-328-3665

EMAIL: Julie@PremierEstateProperties.com
www.PremierEstateProperties.com

Julie Jonesimmigrated from England where every person’s resi-
denceis their castle and service excellence is deep-rooted in tradi-
tion. Julie facilitated almost half of Fort Lauderdale’s ultra-luxury transactions in 2008,
and manages $209 million of the Premier Estate Properties’ $1.65 billion portfolio. This
sales performance earned Julie’s reputation as the “Go To” Broker for ocean or water-
front residences. Superior marketing techniques, detailed market knowledge, tenacious
negotiatingand high professional ethics make Julie the broker of choice for business
leaders, pro-athletes and celebrities both nationally and internationally.

The Dominican Republic

Brian Brinkers

Case de Campo Resort

La Romana, Dominican Republic

PHONE DR: 829-339-6584 VONAGE: 781-968-5766
PHONE USA: 978-423-7446

EMAIL: reservations@casadecamporesort.com
www.cdcvillas.com

AsaSocialite and popular resident of Casa de Campo Resort for
many years, Brian has the upper hand on property acquisition in The Dominican Republic.
Evenintoday’s market, the Dominican Republic continues to be asound real estate invest-
ment with numerous fiscal incentives for investors, including a 10 year tax free status on
capital gains. Private residences in Resort areas like CapCana, Roko Kiand Casa de Campo
are some of the nicest properties available in the western hemisphere. The Dominican Re-
publicisaccessible by direct flights from many US Cities and offers a “Quality of Life” like
no other. Here you will find spectacular golf, beautiful beaches, warm Caribbean waters
and temperatures in the upper 80’s.

Sarasota and Keys, Florida
Teri Sax

Prudential Palms Realty

2 Avenue of the Flowers, Longboat Key, FL 34228
CELL: 941-228-5578

EMAIL: terisax@prudentialpalmsrealty.com

Teri’s areas of expertise are the enchanting and coveted Keys off

the Coast of Sarasota, Florida’s cultural capitol. The barrierisland

of Longboat Key is universally regarded as one of the worlds most
beautiful islands boasting luxury Gulf and Bay front residences, fine dining, shopping and,
of course, 10 miles of powder soft sand beach. Teri has been involved in real estate since
movingto Florida nearly nine years ago from Rochester, NY. A former school teacher,
advertising marketer and freelance voice and on-cameratalent, she has combined her
unique background and skills to become one of the areas most successful real estate
agents. Her commitment to her clients and her enthusiasm for their real estate needs has
enabled her to consistently remain a top producer.

FOR INFORMATION ON HOW YOU CAN GET INVOLVED IN OUR EXCLUSIVE AGENT PROGRAM CONTACT US AT: AGENT@OCEANHOMEMAG.COM OR 978-623-0019.
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MARY ANNE FITCH
REALTOR®

(808) 250-1583
Certified International Property Specialist
sold@maui.net www.soldmaui.com

MAUI ESTATES
INTERNATIONAL

500 Bay Drive, Kapalua, HI 96761
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ravelis.com
“The Best Website in Real Estate”

Visit raveis.com & type in MLS# for multiple photos/detailed descriptions on these homes

Miraculous Seaside Estate - Fairfield, CT $7,500,000 Forever Views - Westport, CT $5,500,000
Exquisitely renovated waterfront home that offers a seamless indoor-outdoor connection  This remarkable property is reminiscent of villas along the Mediterranean, where peace and
in admiration of the home's spectacular setting. Sweeping lawns and thoughtfully designed  Privacy are as coveted as the views. Perched on one acre at the highest point on Blue Water
gardens lead to water's edge. MLS# 98450052, Michelle&Company, 203.454.4663 Hill capturing sunrise to sunset water views. MLS# 98459500, Edie Anderson, 203.858.4668

LUXURY A7 Hﬂﬂ@ WILLIAM RAVEIS LiADING

PORT/OLIO"
e ———— EXCEPTIONAL PROPERTIES ——— COMPANIES"

SRS " FIABCI 2 o/ THE WORLD
For more information on these and other luxury homes or to speak to an Exceptional Properties Specialist, call 877.298.2780.
Connecticut « Massachusetts * New York * Rhode Island

TRAVELPOOF.COM

We specialize in promoting your vacation property rental. Our all-inclusive listing provides 20 bold photos,
video & website links, 24/7 management of listing, availability calendar, and more.
We showcase properties throughout Europe, Mexico, and the Caribbean.

List with us and promote your vacation rental property for life. » = W

= *multiple unit discounts available e :

e

Email: Custsvc@travelelitemgmt.com +1 (240) 750-9602 Web: www.tfa?

e


mailto:Custsvc@travelelitemgmt.com
http://www.travelpoof.com

Now is the time to make the decision to invest.

Over the past 30 years FONATUR has created and actively promoted five Integrally Planned Resorts that have
become the backbone of Mexico’s tourism industry. These resort destinations include Cancun, Ixtapa, Los Cabos,
Loreto and Huatulco.

These resort destinations have proven themselves to be more successful than many of the country’s other
destinations, garnering average hotel occupancy rates of approximately 65% and capturing approximately
55% of the country’s foreign revenue from tourism.

The big run up in property values has already happened in Cancun, Ixtapa, and Los Cabos, but there is still time to
get in on the ground floor in Huatulco.

Cosmo Residences is undoubtedly the best project in the best place. Seeing is believing and we encourage you to
come and learn about this solid investment opportunity. It is 100% ownership of ocean front residences with the
opportunity to enter into the Hotel program. You have a beautiful home, capital appreciation and income. There are
direct flights from Houston, Texas and many daily flights from Mexico city.

Call the developer Shaun Wymes (713-874-2203) to learn how you can get in on the ground floor. All the

infrastructure is in, 17 out of the 69 units will be complete by July and several of the units are already
occupied. We can arrange financing or offer owner financing if required.

A dollar denominated investment in the BEST project in the BEST new location in Mexico.

www.CosmoResidences.com


http://www.CosmoResidences.com

Doland, éemyé&t

An oceanfront paradise located on the beautiful Georgia Coastal island of the world class Cloister Hotel, spa, tennis and golf resort, Sea Island,
this handsome masonry stucco 7 bed, 7.5 bath home at approx. 7996 sq. ft. is on just under | acre of property and was totally renovated
in 2004 to be ideal for large family visits, luxurious or casual entertaining, or as a secluded retreat.The sprawling, grassy backyard invites a

multitude of recreational activities and is highlighted by a large private deck built over the beach for sunbathing, fishing and stargazing. Listen
to the ocean or your favorite music, read a book, or luxuriate in the temperature-controlled swimming pool and spa while looking out at the
Atlantic and the luscious gardens and landscaping. Privacy abounds with this exclusive oceanfront property. It is perfection! $7,995,000

Application rights to a Full Sea Island Club Membership available with purchase.
Limited rental opportunities available subject to owner approval.

DORSEY ALSTON

ESTABLISHED 1947

Cindy Mallard
Cell: 404.310.9884
VM: 404.564.6463
Office: 404.352.2010
cindymallard@dorseyalston.com
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57A Kailuana Place #A-2
Kailua, HI 96734
MLS# 2912370
Offered at $8,900,000.
Contact: JoelCavasso@aol.com

The Plantation Estate, also called the “Obama Winter White House” after the
Presidents second Christmas vacation stay, is a rare jewel of an estate that comes
fully appointed with Plantation style finishes and custom furnishings from around
the world. This beautiful 5/5.5 “Smart House”, was flawlessly constructed and fronts
the gorgeous white sand Kailua Beach. The center courtyard features a lagoon
style pool pavilion including tropical waterfalls and alavish island spa. The ocean
and garden lanai showcase, ornate landscaping and stunning views. An entertainers
dream come true, this home offers indoor/outdoor living at its very finest.

Toviewavideo tour of the Plantation Estate please visit:
www.paradisepointestates.com/ParadisePoint.swf

Joel L. Cavasso, Realtor
808-216-9988 &nlluy
www.Lanikailua.com
—21

Office: 130 Kailua Road, Suite #110
KaiLua BEacH REALTY

Kailua, HI 96734 | 808-263-6000
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CARRABELLE FL
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9 ne of the last remﬂmmg
pristine spots in Florida ..

Luxury townhomes for rental
and primary/secondary

> 4 bedroom island retreat on 5 acres featuring :
residences.

2 master suites and wrap around porches.

Other waterfront lots available:

> 20 acre estate bay-lot)
can be subdivided |

Located on the Carrabelle
River with bay views & deep
water boat slips!

REAL ESTATE SERVICES, LLC
Location. Location. Location. When it comes to real estate, location is paramount, particularly when you combine it

with un-yielding knowledge of the local area, and the expertise and determination to get your deal done.

Commercial ® Acreage ® Coastal / Investment ® Recreational

(850) 702-LAND (5263)  www.thelandgroup.us
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Five luxurious waterfront villas each with private pool, seaside patios,
beautiful sand beach, beach pavilion, night-lit tennis court, snorkeling gear, sea kayaks,
hiking and more. All-inclusive with a full staff (incl. childcare), gourmet meals, liquors,
drinks, laundry services, airport transfers (1 hr.). All villas wireless. No commercialism.

Enter code OHMAG 1in the Reservations section of our website for a

15% reduction of the adult rate for full-week visits prior to November 1, 2010.

s
BLUEFIELDS BAY

+ Jamaican Seaside Villas «

\N N\ \\\

Toll Free 877-955-8993  vacations@bluefieldsvillas.com
www.bluefieldsvillas.com
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PECTACULAR
SPECIACY ESTATE

Minutes from

367 Pacific Avenue, Solana Beach, California  San Diego North County Coastal

50 feet of Ocean Frontage
180* Views

3,400 sq ft

4 Bedroom

3.5 Baths

Ocean Front Office with Balcony

Ocean Front Master Suite & Bar
Wine Closet

Outdoor Shower Area

STUNNING OCEAN FRONT PROPERTY

TREMENDOUS CURB APPEAL
GORGEOUS LANDSCAPE DESIGN Ocean Front BBQ Entertaining
Honduras Mahogany Throughout
Offered at $4,950,000 Ashley Chu Designed Glass
PRICED TO SELL 4 8

Submarine Inspired Playroom
Kari Bloom Newly Designed Ocean Front Kitchen

Kbloom6@aol.com New State of the Art Sea Wall
The Mitchel Group Consultants

LCOom 858.735.0008
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Visit our wepsife SiBteanh agLeomc
| the US or 97 8%02858026 X0 iiltefndL{0NMUN=%0
‘get the latest on tﬁé“@ce\qn'[flome_ lifestyle SiIXtimas &

Business
HIGH-END BuERS
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THE LUXURY COASTAL LIFESTYLE MAGAZINE




SEA LIFE | TOM WHIDDEN

Sails Man

America’s Cup Hall of Famer Tom Whidden owes
his success to the open ocean, but it’s the banks
of a river in Essex, Connecticut that he calls home.

YOU WOULD THINK that the man who is co-owner of North
Marine Group (the $325-million sail manufacturing compa-
ny for nearly every racing and high-end yacht on the planet)
and has sailed in eight America’s Cups would chose a home
right on the ocean’s edge. But not Tom Whidden. For 22
years, he and his family have lived on waterfront property
in Connecticut with a dock that leads to a small, peaceful
estuary. As a fierce competitor who has been inducted to
the America’s Cup Hall of Fame, Whidden chose to set up
camp away from the hectic activity of his ocean life, though
he keeps a motorboat docked nearby for a quick ride out to
saltier stomping grounds. —Nicole Vecchiarelli

You’ve had this home for
22 years. You’re obviously
very attached. I grew up in
Westport and I always ad-
mired Essex, being a sailor

and someone who loves the
water and boating. The town
reminded me of Westport in
that there were fewer people
as well as access to the wa-

terfront. Just a quieter way
of life in general.

How would you describe the
setting? There’s a natural
channel where we are, so it’s
not noisy, but its fantastic for
wildlife. There’s every kind
of bird known to man; we get
eagles, ospreys, all kinds of
hawks, swans, geese, every
duck. It’s just amazing for

anybody that likes bird life.

Being a sailor, would you
have preferred to have the
home directly on the ocean?
I just like the water, so I love
to be on the ocean or a river
or an estuary. Some people
may find endless water more
tranquil and more desir-
able. But I find living in an
area that is less ocean-like
is more interesting. I like
the activity of the wildlife
with the ducks swimming
around and the muskrats
and the turtles. And I have
easy access to the Connecti-
cut River, The Long Island
Sound, and the ocean.

How often do you take
advantage of that? We keep
a boat called an Edgewater
26 at the dock that’s right

at our house. And we also
have a 55-foot powerboat
with a couple of state rooms
in it and a nice galley—it’s
just a really great boat to
get around in. Some people
think that it’s ironic that I
have a powerboat with all
the sailing I do, but it actu-
ally suits us really well. We
can be on the water quickly
and take a little cruise
around with a glass of wine
and a fishing pole, or go

down to the yacht club. Or
we’ll take the bigger boat to
a cove that’s quite near here
to have dinner and listen

to music. We also have
kayaks and a canoe. So I'm
not short on boats—we can
go anywhere we want. And
we have a lot of friends that
like to cruise around, too.
Like this weekend, we're
going to Newport, which is
about a three-hour trip on
our power boat.

How you would describe

the feel of the house itself?
The whole place was built
around giving every room

a view of the water. It’s very
open, and we've got a ter-
race in the back that we use
a lot. And what’s cool is that
every month here has a dif-
ferent look. In the winter, the
cove ices over, so it doesn’t
have the vegetation like in
the summer, obviously, but
it’s a really bright sunlit look
and it’s quite charming. You
never tire of it.

THE DETAILS

Whidden purchased this home in
1988. It features four bedrooms, two
and a half bathrooms, 2,600 square
feet of living space, and sits on

one acre of land in a quiet channel
with direct access to the Connecticut
River and Long Island Sound.

80 OCEANHOMEMAG.COM JULY + AUGUST 2010

Portrait by ROLEX/CARLO BORLENGHI
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SAVOR THE MOMENT"™

RHS PETERSON co.


http://www.rhpeterson.com/home.php
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REF. 8106-101E-3C/12
SELF-WINDING
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REF. 136-91FC/601
SELF-WINDING

ULYSSE/NARDIN

SINCE 1846 LE LOCLE - SUISSE

FOR A CATALOG, CALL 561-988-8600 OR EMAIL:USA29@ULYSSE-NARDIN.COM
WWW.ULYSSE-NARDIN.COM
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