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ITHERE'S ONLY

(ONE

ONE LOCATION ON THE BOCA RATON INLET
ONE ICONIC MASTERPIECE
ONE LEGENDARY LIFESTYLE

On the grounds of the historic Boca Raton Resort & Club,
this prestigious property stands alone. With pampering and
services beyond compare, One Thousand Ocean
stands as an icon for a most enviable lifestyle.

Available for immediate occupancy,
although opportunities are limited.

’ 3 Private residences from $3 million
to approximately $15 million.

MORE THAN 65% SOLD

561.869.5000 « OneThousandOcean.com
MODEL NOW OPEN

Sales & Design Center » 725 S. Ocean Blvd, Boca Raton

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS MAKE
REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO ABUYER
OR LESSEE. ACTUAL VIEWS MAY VARY. VIEW SHOWN CANNOT BE RELIED UPON AS THE ACTUAL VIEW FROM ANY PARTICULAR UNIT WITHIN THE CONDOMINIUM. PROSPECTIVE
PURCHASERS SHOULD BE AWARE THAT ANY VIEW FROM THE CONDOMINIUM PROPERTY MAY IN THE FUTURE BE LIMITED OR ELIMINATED. DEVELOPER HEREBY GIVES NOTICE
TO PROSPECTIVE PURCHASERS THAT DEVELOPER IN NO MANNER GUARANTEES THE CONTINUING EXISTENCE OF ANY VIEW FROM THE CONDOMINIUM PROPERTY. FURTHER,
DEVELOPER HEREBY GIVES NOTICE TO PROSPECTIVE PURCHASERS THAT DEVELOPER MAKES NO COMMITMENT OR REPRESENTATION CONCERNING THE DEVELOPMENT OF ANY
PROPERTY IN PROXIMITY TO, OR VISIBLE FROM, THE CONDOMINIUM PROPERTY. UNIT PRICING AND FEATURES SUBJECT TO CHANGE WITHOUT NOTICE. THIS ADVERTISEMENT IS
NOT AN OFFERING. NO OFFERING CAN BE MADE UNTIL AN OFFERING PLAN IS FILED WITH THE OFFICE OF THE ATTORNEY GENERAL OF THE STATE OF NEW

YORK. THIS ADVERTISEMENT IS MADE PURSUANT TO THE COOPERATIVE POLICY STATEMENT NO. 1 ISSUED BY THE NEW YORK STATE ATTORNEY GENERAL.

FILE NO. CP 06-0242. CONDOMINIUM NAME AND ADDRESS: OCEAN RESIDENCES AT BOCABEACH CLUB, ACONDOMINIUM. 1000 8. OCEAN BLVD., BOCARATON, FL

33432. SPONSOR NAME AND ADDRESS: BRE/POINT PARCEL, L.L.C., 501 E CAMINO REAL, BOCA RATON, FL 33432. EQUAL HOUSING OPPORTUNITY.  Girosrinnv


http://onethousandocean.com/

0.0000000024 HP.




This is all the energy needed to power the completely newly developed
Manufacture movement, CFB A1001, from Carl F. Bucherer. It features the
first reliably functioning peripherally positioned rotor and associates
perfect aesthetics and progressive technology. It was designed on the
basis of the holistic “Evolution Technology” Manufacture Concept,

by which Carl F. Bucherer goes its own way with the development of
movements and mechanisms, challenging the existing and striving for
more intelligent solutions. A mechanical microcosm which is housed in a
perfect environment, thanks to the unmistakably distinctive design of the
Patravi EvoTec DayDate.

www.carl-f-bucherer.com info@cfbnorthamerica.com
To locate an authorized retailer nearest you, please call 800 395 4306

e )
( \\_/

CARL FE. BUCHERER

AHEAD OF THE TIMES.
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Unquestlonably the finest golf and ‘marin resort' communlty in the Caribbean.

Fifteen hundred acres of oceanffont bayﬁ‘on‘t hillside and fairway residences set in the splendor of
Spanish Water bay. Offshore, colorful reefs below crystal-clear waters. Onshore, the new Hyatt Regency
Curagao Golf Resort, Spa and Marina, Pete-Dye s Old Quarry Golf Course, Peter Burwash International
s, Tennis Center and the 120-slip Seru Boca Marina. Nearby, the fascinating Dutch Colonial town of
; Willemstad, free-port shopping and museums. -

- For real estate information call 305.661.2009 or visit www.santabarbaraplantation.com



http://www.santabarbaraplantation.com

FROM THE EDITOR

Setting Sale

IN RECENT WEEKS, our offices have been abuzz with exciting
news. If you read our magazine regularly, you know that each issue
brings news about travel and real estate, the latter of which often
means fabulous oceanfront properties that provide ideal back-
drops for daydreams. Imagine our excitement, then, upon hearing
that one particularly special home we recently featured had sold.

But wait—it gets better. After a bit of investigation, we learned
that Paradise Point, the Obamas’ “Winter White House” featured
exclusively on the cover of our March/April 2010 issue, was bought
by none other than an Ocean Home subscriber.

As luck would have it, Glenn Weinberg, the vice president of
a Baltimore real estate development firm, was willing to talk to
Ocean Home about his recent purchase. Though no such plans
have been confirmed, Weinberg and his wife, Debra, hope the
Obamas will return to what is now their property for another

vacation. If they do, says Weinberg, the First Family will find things just as they left them, as the

couple has no plans to redecorate their new rental property.

In this issue, you'll find more incredible properties to peruse, from a coastal-Massachusetts
home (“Hot Property,” page 16) to a fortress-like estate on Grenada (“Cliff Hanger,” page 32).
There’s plenty here, too, for those of you who aren’t house hunting, but are looking for ways to
increase the value of your current homes or perhaps simply freshen things up a bit.

For example, for “Garden Variety” (page 66), Paula de la Cruz talked to art and landscape
architecture experts about creating world-class sculpture gardens on private estates. If you
have an oceanfront home, it’s likely in a location that stays relatively warm year-round. Still,
says de la Cruz, winter months can mean fewer plants and flowers to choose from, and thus
are a good time to focus more on structure when it comes to your home’s landscape.

Another timely topic continues to be what’s going on in the Gulf. In “Gulf Course” (page
48), Regina Cole provides an in-depth update on tourism and commerce there and efforts to
restore normalcy to the area now that the source of the oil spill has been sealed. Reports from
the region are positive, and we hope they’ll grow increasingly so in the coming months.

In the mean time, read on, and sweet dreams. —Lindsay Lambert, Editor

WHAT’S ON
YOUR MIND?

OCEANHOMEMAG.COM

Join in on discussions about

the magazine, talk with other

readers, submit story ideas

and travel trends, post images
of ocean homes, and share real estate
happenings in your part of the world.
Also, check out regular blogs from
Food and Travel Editor Lisa Rogak.
And be sure to click on our digital
flipbook, where you can read the
magazine online and watch exclusive
videos about the people, properties,
and locations in this issue.

FACEBOOK + TWITTER

For up-to-date real estate cov-
erage, exclusive industry tips, celebrity
interviews, and insider news that you
won'’t find anywhere else, follow Ocean
Home on Facebook and Twitter.

Contributors

(@ pauLA DE LA cruz Garden designer de la Cruz shares her passion for outdoor
sculpture in “Garden Variety” (page 66). Argentinean by birth but a New Yorker
by choice, de la Cruz also writes about nature and garden travel. (2) pauL ruBiO
The author of “High Mileage” (page 46) has visited 72 countries—and counting.

A Harvard-trained economist and environmental policy analyst, Rubio turned his
passion for travel writing into a full-time job, contributing to Fodor’s guide books,
jetsetter.com, The Advocate, Out magazine, and outtraveler.com. He is the author
of two travel books. 3) MARTHA RicH Philadelphia native and “Strategy” illustrator
Rich is studying toward an MFA in painting at the University of Pennsylvania. Her
illustrations have appeared in music videos, as well as in Rolling Stone, Bon Appetit,
Entertainment Weekly, and the San Francisco Chronicle, to name a few.
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Our members return each year
as faithfully as the tides.

Now you too are invited for a rare visit

to our legendary private club ... through the pages

of Ocean Reef Club Living.

Visit our website to request your copy
or call our Membership Department to explore

the possibilities of a guest stay.

www.OceanReefClubLiving.com
305.367.5921

OceEaN REEF CLUB’

A UNIQUE WAY OF LIFE

KEY LARGO, FLORIDA
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This is

Nestled between the Atlantic Ocean, the Indian
River and the St. Lucie Inlet, at the southernmost tip
of Hutchinson Island Florida, lies the private island
paradise — Sailfish Point. Truly an island within an
island, this is a place of natural privacy.

Private and secluded, yet all the conveniences you
might need are nearby. The city of Stuart, Florida, with
a full array of shopping, dining and medical services
is just 10 minutes away. Approximately one hour
south is Palm Beach, which offers every diversion
imaginable in a large cosmopolitan area. Access
to Sailfish Point is simple and convenient. The
West Palm Beach International Airport is less than
50 miles away, and the local airport just 20 minutes
away, making it possible to fly in and be on the beach,
on the open water or on the links before lunch.

The selection of home sites and homes is spectacular.
Only 520 residences complete the 532-acre Sailfish
Point community. The 24-hour security patrol
of the gated community assures year-round safety
to homeowners and their homes. Privacy and
security mean that residents feel free to traverse the

THOSE WHO LIVE HERE,
LIVE HERE BY CHOICE.

This extraordinary private island
community offers every amenity,
makes every option available,
then stands ready to help you en-
joy it. Beach, marina, golf, tennis,
fitness, spa, privacy and security.
The combination of all this with
the opportunity to live in one
of the world's most naturally

beautiful settings is unparalleled.

o

ol

island by foot, bicycle, golf cart or car at any time
of day or night.

Whatever suits your style, Sailfish Point offers a
home that is a perfect fit-from spacious waterfront
estates and home sites, to intimate oceanfront
condominiums, golf course villas, and town homes
with private docks. Sailfish Point homes are unique
in style and arrangement, while all are built to the
exacting standards of this private island community.

Life at Sailfish Point is about your choices. This
completely secure and private island community
offers every amenity, makes every option available,
and then stands ready to help you enjoy it. Enjoy the
amenities of a world-class oceanfront community
including: Jack Nicklaus ‘Signature” golf; elegant
oceanfront clubhouse; five miles of pristine shoreline;
a full service 77 slip marina; Har-Tru tennis; a resort
style fitness complex, luxurious spa, and the ultimate
in private security. The combination of all this, with
the opportunity to live in one of the world’s most
naturally beautiful settings is unparalleled.

This is life by your rules. Life the way you want it. This is life at Sailfish Point.

== Sailfish

Point

Sothebys

INTERNATIONAL REALTY

800.799.7772 | sailfishpoint.com | 1648 S.E. Sailfish Point Blvd. Stuart, Florida 34996

The Sailfish Point Club is a private facility. Sailfish Point Sotheby's International Realty is a licensed Real Estate Broker.
Each Office is Independently Owned & Operated. Equal Housing Opportunity.
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Must Sea

Soaking Wet

Terranea Resort in Rancho Palos Verdes, California,
redefines the spa experience.

HOT TUB
A spa suite at The Club at The Spa
at Terranea. See page 42.
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Village Life

. F _ On the southern side of
Great Abaco Island in the
Bahamas, Schooner Bay
BAR NONE ’ ' will occupy 320 acres,
Rasa Sentosa Resort. B 7 with Marsh Harbour and
the famed Abaco Cays to
the north, and the pris-
tine beaches and fishing
villages of rural Abaco to
the south. Construction
is underway for the first
10 homes at Schooner
Bay. Forty-five of Schoon-
er Bay’s 130 phase-one
lots are sold or reserved,

AWESOME ABACO

with 6oo homes planned
over the next 15-plus
years. With completion
of The Island neighbor-
hood in the harbor, more
than 28 homes will be
completed by late 2011.
Lot sizes range from less
than 2,000 square feet to
more than 42,000 square
feet and are priced from
$105,000 to $2 million for
one-acre beach lots. All
structures will be built
to LEED standards using
green materials that

SAY HELLO TO SHANGRI-LA Expectations are bound to be emphasize urbanism

high when you name your properties after an imaginary utopia. Rasa Sentosa and sustainability. Plus,

. . . . . more than two-thirds of
Resort is aiming for luxurious bliss and, well, utopia, as it embarks on a complete the private land will be

makeover of its guest rooms and facilities, including its pool, gym, spa, children’s preserved as common,
club, restaurants, and meeting rooms. Rasa Sentosa Resort is the only resort in ”0'1?;”dﬁ'"ee“ S'FI)Iat::e'

. . . . e village will be
Sln'gapore W1th a beachfront lo'ca’Flon on Sgntosa I§land. Overlopk1pg the Sogth centered around a 14-
China Sea, it enjoys close proximity to mainland Singapore, which is convenient- acre harbor, with a mix of
ly linked by a causeway. Besides numerous island attractions, it is minutes away shops, offices, restau-

. . . . . : : _ rants, and an all-age
from VivoCity, one of the largest shopping malls in Singapore. The project is tar school and community

geted for completion in early 2011 and will reopen as Shangri-La’s Rasa Sentosa center. schoonerbayba
Resort. www.shangri-la.com. —Melissa Gillespie hamas.com.
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SUITE LIFE: ( ‘ ed
Sand Bay.

Exclusive
and .
Inclusive

Opening December
2010, Club Med Sandpi-
per Bay in Saint Lucie,
Florida, is the only Club
Med resort in the coun-
try. Designed by French
architect Francois
Champsaur, Sandpiper
Bay is a 216-acre retreat.
The property includes
an international golf
academy powered by
Brad Brewer, a new golf
course, three gourmet
dining experiences,
The KidZ Village, and a
natural wood and water
oasis surrounded by
plush red daybeds. Club
Med has also incorpo-
rated its popular deluxe
family rooms with two
separate bedrooms to
ensure enough room
for the entire family.
clubmed.us.

Casa
Blanca

Garza Blanca is Mexico’s
newest planned paradise.

FAR FROM YOUR USUAL stand-alone
condominium project, the Garza
Blanca Preserve comprises a private
and exclusive planned community of
penthouses and two- and three-bed-
room residences on an 88-acre prop-
erty that extends from jungle-covered
hillsides to the famous Garza Blanca
Beach, just 10 minutes south of downtown
Puerto Vallarta.

The Preserve’s beach area has 46 two-
bedroom, three-bedroom, and penthouse
residences. Six penthouses are in the Atrium
building and have a level of service and con-
venience that is unavailable at any other of
the resort locations. Two additional beach-
front buildings, each with 18 residences and
two penthouses, are located on the south
side of the beach. Phase I penthouses range
from 3,714 square feet to 6,109 square feet.
Two- and three-bedroom residences starting
at 2,260 square feet also are available. All
residences have large balconies.

Currently under development, the hill-
side area of Garza Blanca Preserve will have
seven 12-story residential buildings with two

OVERWATER DELIGHT

In The Bahamas, Kamalame Cay is a private island resort just off the Andros
Island coast. Its secluded beachfront cottages are ideal for relaxing and
rejuvenating. The Overwater Spa at Kamalame, billed as the only one of its
kind in the Bahamas, is located on a turquoise lagoon; its five treatment
rooms face the surrounding sea with floor-to-ceiling windows that fully re-
tract. Kamalame Cay recently unveiled a new villa, Cacoanut; a deep-water
channel; and upgrades to The Overwater Spa’s treatment rooms. The new
deep-water channel (seven feet at low tide), launched in August 2010, allows
the resort to dock up to six vessels. The Cacoanut villa, on the farthest and
most private end of the beach, sleeps up to 12 guests in six bedrooms and
features a full kitchen and wraparound terraces with sweeping sea views.
Rates for Cacoanut start at $3,140 per night. kamalame.com.

units per floor. They will contain two- and
three-bedroom units, as well as penthouses.
Rock wall terraces with hanging gardens and
four pool areas will highlight the hillside.

Amenities include a tennis club, a beach
club, a European health spa, an executive
fitness center, a retail village (with a deli, a
market, shops, an Internet café, and a restau-
rant), and hiking trails leading to a common
area with a waterfall. A pedestrian bridge,
suitable for golf carts, connects the hillside
and beachside areas, leading from the hill-
side directly to the main Atrium lobby, the
beach, and the two beachfront infinity pools.

The beachfront phase is completed, and
site work for the hillside residences is under-
way. Prices start at $929,000. garzablanca
preserve.com.

OCEANHOMEMAG.COM NOVEMBER + DECEMBER 2010
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The views alone are
worth an award.

The Wauwinet

TRAVEL + LEISURE’S 2010 WORLD’S BEST SERVICE

TOP 10 HOTELS IN NORTH AMERICA 2010 Nantucket Island Resorts Gift Cards

are shore to please.

White Elephant

TRAVEL + LEISURE’S 2010 WORLD’S BEST AWARD

ift r re interchan le at all th
#1 IN NEW ENGLAND 2010 © Cards are Eiciianoeablelatie €

hotels and the marina, and can be applied

The Cottages & Lofts at the Boat Basin

e s e o iR o o to accommodations, dining, spa treatments,

spa products and hotel shops.

BESTEED e on To order, call 800.ISLANDS (800.475.2637)

or 508.325.1000

MARINALIFE BEST TRANSIEN.T MARINA IN THE U.S. 2010

NANTUCKET"
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nantucketislandresorts.com | 508.325.1000
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VIVA VIVANTA

This fall, Taj Hotels Resorts & Palaces un-
veiled the second phase of'its brand re-
structuring with the movement of 19 of
its hotels to its new brand, Vivanta by Taj
Hotels & Resorts, in the five-star “upper
upscale” segment. In addition to a large
portfolio of properties throughout India,
Vivanta by Taj includes a breathtaking
resort on the Indian Ocean in Coral Reef,
Maldives. The resort is a diver’s dream
destination, with numerous diving sites
and its very own reef and shipwreck to
explore. www.vivantabytaj.com.

DIVE DOWN
Vivanta.

JULGE THE SENSES
Senses Resorts & Spas.

Sixth Sense

Resort and spa juggernaut
Six Senses takes on Vietnam.

SIX SENSES RESORTS & SPAS, in conjunc-
tion with Indochina Land, opens Six Senses
Hideaway Con Dao in Vietnam in December.
Con Dao is part of a 16-island archipelago,
lying 100 miles off the southeast coast of
mainland Vietnam. True to its philosophy of
selecting remote but accessible areas of out-
standing natural beauty, the resort is located
in a relatively untouched part of Vietnam.

Six Senses Hideaway Con Dao’s contem-
porary architecture has been designed to
enhance the natural beauty of the site. Its
design, layout, and general scale, along with
the color and texture of the building materi-
als, fit seamlessly into the terrain. Following
Six Senses’ commitment to the environment
and support of the local community, all ma-
terials and resources have been chosen from
local sustainable sources.

The five-star luxury resort has 35 villas in
single and duplex style, each with its own
private infinity pool and unobstructed views
of the East Sea. Each villa boasts space and
privacy and the Six Senses signature indoor
and outdoor bathrooms. There are also three-
and four-bedroom private residences for sale
starting at $2 million. www.sixsenses.com.

Natural
Splendor
in the
Dominican

Balcones del Atlantico, a
beachfront resort in the
village of Las Terrenas
on the Samana Penin-
sula of the Dominican
Republic, opened this
fall and has a Decem-
ber 2010 grand open-
ing event planned. The
Caribbean beach resort
features lavish two- and
three-bedroom villa
suites, a spa, a beachside
restaurant, a beach bar,
and a wide variety of
Caribbean vacation ac-
tivities, including water
sports and ecotourism. A
master-planned project
developing in phases, the
resort initially features
86 units, and will eventu-
ally consist of approxi-

DOMINICAN DELIGHT -
Balcones del Atlantico.”

mately 350 total units,
multiple restaurants and
bars, two RockResorts
Spas, swimming pools
with swim-up bars and
hot tubs, a tennis court,
overwater palapas, a
beach bar and grill, a
fitness center, and more.
www.rockresorts.com.
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Five luxurious waterfront villas each with private pool, seaside patios,
beautiful sand beach, beach pavilion, night-lit tennis court, snorkeling gear, sea kayaks,
hiking and more. All-inclusive with a full staff (incl. childcare), gourmet meals, liquors,
drinks, laundry services, airport transfers (1 hr.). All villas wireless. No commercialism.

Enter code OHMAG 1in the Reservations section of our website.

¢

BLUEFIELDS BAY

’
Z
’ + Jamaican Seaside Villas «

Toll Free 877-955-8993  vacations@bluefieldsvillas.com
www.bluefieldsvillas.com
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| OPEN HOUSE

HOT PROPERTY HINGHAM, MA

Built in 2001, this Hingham home is the total package, with more
than 10,000 square feet of living space. The waterfront property is
custom designed to provide views of the Boston skyline and Hingham
Harbor from its South Shore setting. The 18-room Colonial-style
home has five bedrooms, six full baths and two half baths, a four-car
heated garage, and a custom-built gourmet kitchen with a 20-foot
island. Brazilian blue king marble countertops and manicured
landscape are just a couple of the home’s appealing amenities. Want
to entertain outside? With an illuminated 185-foot water dock and
an infinity-edge pool surrounded by a bluestone patio and spa, your
guests might just want to overstay their welcome. —Brooke Neuman

THE DETAILS: $7,400,000, Joanna Conway, William Raveis, 781-749-3007, raveis.com.
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Why purchase one second home when you can enjoy more than 8o? All are remarkable,
multimillion-dollar residences in the world’s most coveted destinations. Quintess members
also experience exclusive privileges through our partnerships with entities like the PGA TOUR.

And our expert team of service professionals will take care of everything, ensuring effortless

travel from start to finish —with none of the hassles of owning a vacation home.
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| VILLA SPOTLIGHT

Pacific
Paradise

Villa Perezoso brings modern lux-
ury to Costa Rica’s peaceful Pacific
shores. By Anna Perocchi

FEW LUXURY VILLAS capture the breeze of
the sea and the warmth of the sun quite like
Villa Perezoso, located amid the natural
beauty of Manuel Antonio National Park
along Costa Rica’s Pacific coast. Villa Per-
ezoso is situated on a tropical hillside, just
minutes from breathtaking beaches and the
vibrant town of Quepos.

The Balinese-inspired villa sleeps 10 to 12
guests and is complete with a private staff
and resort-like amenities. “[Villa Perezoso
offers] a brilliant combination of the luxury,

amenities, and service of a high-end resort,
and the intimacy and personal touch of what
feels for your stay like your very own villa in
the tropics,” says one guest of a recent stay.

Villa Perezoso comprises three master
suites; a fully equipped entertainment room;
four full baths; a meditation room; two gour-
met kitchens; a plunge pool and a Jacuzzi; an
open-air living room; multiple private decks;
and a wraparound terrace. Bedrooms have flat-
screen TVs, DVD players, wireless Internet,
and ocean views.

One special feature of Villa Perezoso lies
atop a circular staircase, a loft surrounded
by windows that give way to beautiful views.
The loft opens to a sunny terrace, the perfect
place to relax in the sun or enjoy cocktails
with friends. Once here, it’s easy to see why
one visit to Villa Perezoso isn’t enough.
Daily, weekly, and holiday rates available.
866-460-2591, villaperezoso.com.

Marléet
Watch

FUNNYMAN'’S MANSE
Chevy Chase’s former
estate at 19 Lee Avenue in
East Hampton is on the
market for $33 million.
The 10,000-square-foot
home has 10 bedrooms,
afoyer with a fireplace, a
sun room, and a master
wing with a private sitting
room and double dress-
ing rooms and baths.

SOFTWARE SALE
Microsoft Corp. co-found-
erPaul Allen is selling

his contemporary home
on Carbon Beach, a.k.a.
“Billionaire’s Beach,”

in Malibu. The roughly
5,800-square-foot home,
listed for $29.5 million,
has five bedrooms, a pool,
a gym, and a screening
room. Allen also recently
put his 303-foot yacht up
for sale for $160 million.

PARADISE FOR RENT
Meg Ryan’s Spanish-style
Bel Air home is for rent
at $40,000/month. The
spacious beachfront
home has six bedrooms,
seven baths, four fire-
places, hardwood floors,
wood-beamed ceilings,
and a modern kitchen
with appliances. —Mm.G.
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Caribbean Dream

An expansive oceanfront estate on St. John offers
unspoiled beauty and privacy. By Melissa Gillespie

THE SMALLEST of the US Virgin Islands, St. John is about
as far away as you can get from the hustle and bustle of the
mainland while still in US territory.

From the white-sand beaches that beckon you toward
the warm turquoise waters to the lush tropical forests, the
19-square-mile island of St. John delivers on its promise of
paradise. At the peak of a peninsula on this treasure of an
island sits the luxurious Presidio del Mar.

Presidio del Mar (Spanish for “fortress by the sea”) is situ-
ated on a 1.6-acre waterfront peninsula within the gated com-
munity of Estate Peter Bay, within Virgin Islands National
Park on St. John’s renowned North Shore. Drawing on the
architectural traditions of the island’s historic Danish sugar
mills, Presidio is constructed of native stone and brick, with
mahogany and bronze accents.

The Presidio spans approximately 9,746 square feet of
interior space and features six bedrooms, each with private
verandahs featuring both indoor and tropical outdoor show-
ers; walk-in closets; mini refrigerators; and coffee makers. In
addition to the expansive sleeping quarters, Presidio’s many
common areas include an executive office, a breakfast room,
a family room, a formal dining room, a full exercise room,
an outdoor veranda, a grill court, and bar dining areas. The
property also boasts a guest house with its own gourmet
kitchen and laundry, and a full reception area, perfect for on-
site staffing.

Chances are the combination of exterior amenities, lush
landscaping, and ideal weather will keep you outdoors. Relax
at the heated pool with swim-in grottos, a poolside hot tub,
and granite bars. Or, follow one of the many natural stone
paths and swim along the white-sand beaches of Peter Bay.
A wide, scenic perimeter path around the entire compound
makes for an ideal morning or evening walk without leaving
the premises. Or, if you're in search of something a bit more
adventurous, a pristine coral reef surrounds the property,
providing excellent opportunities for diving and snorkeling.

Surrounded on three sides by crystal-clear Caribbean
waters, Presidio del Mar’s dramatic location offers majestic
views, incomparable serenity, and the ultimate in privacy.
Presidio del Mar will transform your Caribbean dream into
a reality! Diana Beam, RE/MAX Island Paradise Realty, Inc.,
340-775-0949, presidiodelmar.com.

MAR AND AWAY: Presidio del Mar’s architecture was inspired by the island’s
Danish sugar mills. Beach views and a grotto-style pool up the ante for luxury.

NOVEMBER + DECEMBER 2010 OCEANHOMEMAG.COM 19



INSIDER | BUSINESS

DRUMLINE
Kelly Drum and his
luxury wares.

The Beat Goes On

Kelly Drum captains his Fort Lauderdale real estate business to new levels of

success. By Scott Kauffman

AT A TIME WHEN many of the high-end
yachting and real estate markets are seem-
ingly bobbing up and down like a docked
boat, Kelly Drum continues to deliver
nothing but sweet-sounding music in his
swanky South Florida city, known for mega
yachts and mega waterfront living. How
else can one explain this past September
for Drum, who owns Fort Lauderdale-based
Drum Realty, the family’s flagship Lauderd-
ale Marina, and numerous other marine and
real estate interests?

For instance, on September 15, Drum
closed on a $4.6 million Intracoastal Wa-
terway property that features a grand
9,569-square-foot British Colonial estate
home with 250 feet of water frontage in the
exclusive Rio Vista neighborhood of Fort
Lauderdale. Then, on that same day, Drum
and the Yacht Auction Group (co-founded
with JP King Auction Company) closed on

a $2.27 million sale of the 126-foot motor
yacht called Emerald Isle. Originally priced
at $7 million, the luxurious Christensen
yacht, which received a $2 million refit in
2009, was actually sold post-auction and
had three offers total.

Another positive sign that the Fort
Lauderdale market is truly on the mend was
Drum’s $7.64 million sale of the Bontona
Point estate lot that featured 700 feet of
dream water frontage and an 18,000-square-
foot home that is being torn down.

All this success should come as no sur-
prise, considering the Drum family has been
ingrained in the fabric of Fort Lauderdale for
decades. Drum’s grandfather and one-time
Fort Lauderdale mayor, Bob Cox, first arrived
here in 1948, when he docked his 9o-foot boat
in Port Everglades, the only place that could
hold a nine-foot draft boat. 954-931-3222 or
954-764-4242, drumrealty.com.

Must
Sea

THE CLUB AT THE SPA
AT TERRANEA On July

28, guests of Terra-

nea Resort in Ranchos
Palos Verdes, California,
enjoyed for the first

time a new twist on the
resort’s already lavish
spa experience with the
unveiling of The Club

at The Spa at Terra-

nea. The new concept
combines the resort’s
sought-after Bungalow
accommodations and

its award-winning spa,
both of which have been
named to Condé Nast
Traveler's Hot List. Travel-
ers can now be treated to
a supremely private and
exclusive stay, tailored
to their individual needs.
Upon arrival, guests are
taken to their breathtak-
ing oceanview Bungalow
suite, just steps away
from the Spa Café and
the spa pool, where they
can enjoy complimentary
dining options, poolside
leisure, and access to
the spa’s many services.
Other advantages of
this exclusive program
include a personal
concierge service, 10
percent savings on spa
treatments and cabana
rentals at the pool, and
in-room massage treat-
ments by appointment.
866-802-8000, terranea.
com. —Anna Perocchi

SPA SESSION: Terranea.
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Shelter
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Light
Hearted

Our favorite
sea-inspired lamps.

©

SHELL SHOCKED Jonathan Adler
Tortoise Lamp, $695, jonathanadlercom.
See page 26 for more lamps.
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Cape
Remake

A Boston couple teams up
with their designer daughter
to freshen up a guest suite
in their Cape Cod home.

By Lindsay Lambert

NOT LONG AGO, prominent Boston
couple Jim and Stephanie Sokolove
renovated their beach house in
Yarmouth, on Cape Cod. The only
space untouched was a guest suite,
as the couple couldn’t decide on a
look for it. But when at last the time
came to freshen up the rooms, the
Sokoloves knew just where to turn—
to their daughter, Lindsey Miller.

Miller is a California-based interior
designer and the owner of Lindsey
Miller Design, LLC, which specializes
in high-end residential and hospitality
design. She also owns Former Furniture,
an online marketplace for previously
owned A-list designer furniture and
exclusive showroom pieces.

With Miller’s design savvy and a
family bond on their side, Stephanie,
owner of trendy Boston restaurant
Stephanie’s on Newbury, and her hus-
band, Jim, a well-known attorney, set
to work with their daughter on the final
phase of the makeover.

Miller describes the pre-makeover
space as “dated” and with a “girly flair,”
adding that “the fabrics were worn and
old, as were the colors in the room—
powder blue and pink.”

During the three-month process,
Miller collaborated mostly with her
mom, sourcing products by Drexel
Heritage, Kravet, Stark Carpet, Pindler
& Pindler, and Vaughn Lighting from
Former Furniture. Much of the furni-
ture was reupholstered by Christine
DiStasio at American Chair & Seating.

To add interest and dimension to a
mostly neutral backdrop, Miller chose

coral accents. “We found this wonder-
ful striped textile that had the neutral
tones, as well as the burst of coral
color” Now, the suite evokes an “el-
egant beach look” and is a “clean, crisp,
and soothing space to be in”

Although the Sokoloves now have a
space they’re proud to offer guests, the
best part of the process, says Steph-
anie, was having Miller involved.

“We collaborated on the design of
the space because we have very differ-
ent but complementary design aesthet-
ics, and I knew that, together, our ideas

CAPE ESCAPE: To give the guest suite in her parents’ Cape Cod home a dramatically new look, Lindsey Miller
chose a neutral palette accented with coral and products from her online marketplace, Former Furniture.

would create a unit that we both would
love. We respect each other’s opinions.
No arguments, just lighthearted fun.”
Of the results, Stephanie says, “It’s
exactly what I envisioned the space to
look like and what I wanted it to be.”
Echoing her daughter’s sentiments, she
adds that “Crisp, ‘clean, and ‘soothing’
were the adjectives we used in the be-
ginning to decide the design direction,
and it certainly captures all of those.
It’s the best getaway on the Cape!”
310-444-5522, lindseydannmiller.com,
formerfurniture.com.
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| PRIME FINDS

White Light

Sea-inspired lamps for your own sand castle. By Melissa Boudreau

(@ John Richard Coral
Lamp, $535, neiman
marcus.com.(2) Jonathan
Adler Shell Lamp,

$495, jonathanadler.
com.(® John Richard
Sea Fan & Shell Lamp,
$950, neimanmarcus.
com. (%) Jonathan Adler
Seahorse Lamp, $295,
jonathanadler.com.

(8 Coffee Wood Trunk
Lamps (set of two), $1,850,
pieces.com.

®

OCEANHOMEMAG.COM NOVEMBER + DECEMBER 2010


http://www.neimanmarcus.com/
http://www.neimanmarcus.com/
http://jonathanadler.com/

This magnificent gated estate

offers every luxurious amenity,

nestled on six+ acres, poised
where sugared beach meets

tropical forest on Costa Rica's

fabled Pacific coast.

Coldwell\Banker Vesta Group Dominical

John Wieland

Reminiscent of a European Estate, Can Shekinah - unveiling Pacific panoramas of Ballena National

Marine Park and western sunsets - is an impressive display of craftsmanship and modern luxury.

Built in 2008, this beauty commands a supports the estate, enjoying outdoor dining,
stately presence extending an estimated cooking and lounging. The infinity pool “spills”
5,500 sq. feet of interiors, with an over the meticulously landscaped grounds, luring
additional 1,400 sq. feet of outdoor one to to yoga platform feet from the big blue.
amenities; accommodating 3 bedrooms, Detailed Balinese garden furniture is strewn about
two private offices the residence lends the property.
fine living and entertaining within the
ambiance of protected rain forest. Parking for 5+ cars, accompanied by two private
guard-gated entrances, along with built in an infra-
A finely appointed chef’s kitchen - laden red controlled sound system throughout the home.
with a stone facade and beamed ceilings
- serves custom cabinetry and fine wood Two Imported Balinese, one bed, one bath iron-wood
counters, professional grade appliances homes are part of this property. Both with a jacuzzi, and
and casual dining. The residence is prepared for rental or guests options. An additional
backed with a lounging porch, designed third Bali home is currently used for a security guard, but
with an outdoor BarBQ; a pool terrace can be used for guests or rental income! $5,950,000.

Other Features: Two septic tanks, Private Well, Cistern - 55 cubic meters
of sweet water, under garage, Synthetic Thatched Bamboo treated
roof, Smart Sound System, Security Camera system at main entrance,
Euro-Mat Window treatments, Crystobal wood floors, Manglillo Wood

eaves, Kitchen and Terrace Tile - Custom Barro Barroco BA"KeR B

VESTA GROUP
DOMINICAL

877.309.9238 | j.wieland@cbcostarica.com dominicalrealty.com Dedicated to luxury real estate.™
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| ENTERTAINING

THE DISH
Coconut-crusted shrimp,
melon-and-mango salad.

Taste of the Tropics

At Montpelier Plantation in Nevis, Chef Kosta Staicoff’s coconut-
crusted shrimp with melon-and-mango salad is the star of the show.

NEVIS ISN’T the easiest place to reach.
The journey to this Caribbean island
typically involves at least one change
of planes—usually more—and a ferry
ride. However, once you make it to
Montpelier Plantation, a small wind-
swept resort tucked away on the island,
you’ll discover the effort was worth
it, especially upon tasting executive
chef Kosta Staicoff’s coconut-crusted
shrimp with melon-and-mango salad.
Chef Staicoff cut his culinary teeth in
Portland, Oregon, where he followed in

the footsteps of many Pacific Northwest
chefs by relying on local ingredients
as much as possible. After working

as a sous chef at the acclaimed Peerless
Restaurant in Ashland, Oregon,

he headed to Montpelier Plantation
in 2007 and has been reveling in the
sheer quantity of fresh produce on the
island ever since. “The variety of man-
goes on Nevis inspired this dish,” he
says. “We literally have dozens of differ-
ent kinds on just this small island alone.
And the tight-knit community makes

getting local fish, fruit, and
vegetables a pleasure.

Chef Staicoff’s dish, how-
ever, transcends the taste
buds. “This dish is all about
fun,” he continues, adding
that he likes to make this
salad for occasions when
the setting is a little less
formal, and guests can relax
and just enjoy the spirit and
beauty of the Caribbean.
—Lisa Rogak

Coconut-Crusted Shrimp,
Melon & Mango Salad
SERVES 4

3 coconuts

1/2 honeydew melon,
peeled, seeded, and diced
into Y-inch cubes

1 mango, peeled, seeded,
and diced into Y-inch cubes
1 tbsp. lime juice

1 tbsp. olive oil

Kosher salt

12 jumbo shrimp, peeled
and deveined

1/2 c. all-purpose flour

1 egg, lightly beaten

Crack the coconuts in half.
Set two aside. For the third, remove the
hard shell and grate the meat with a
medium-sized grater. Arrange on paper
towels to dry.

In a medium-size mixing bowl, com-
bine the honeydew and mango. Drizzle
lime juice and olive oil over the fruit
and sprinkle with salt to taste. Lightly
toss and set aside.

Set the flour, egg, and grated coconut
into three separate dishes. Season the
shrimp with salt. Dip each shrimp first
into the flour, then the egg, and finally
the grated coconut. Preheat a deep
fryer until it reaches 340°F; deep fry the
shrimp for 40 seconds, or until golden.

Divide the mango-and-melon salad
among the four coconut halves, top
each with three shrimp, and serve.
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SETTING A NEW
STANDARD IN
RANGE HOODS

Since 1972, RangeCraft has been the
First Choice of discriminating buyers
for remarkable creative designs and
superior craftsmanship. RangeCraft
offers a wide selection of metals
and finishes to make each and every
hood truly unique. Let the incredible
individuality of the RangeCraft
product line make a statement that
brings out your personal design style.

Rang€raft

RANGE HOODS MADE TO ORDER

rangecraft.com
877-RCHOODS

Quality Crafted in the USA

Elements for Kitchens, Riverdale, N




| OUTSIDE

Alfresco
A/V

How to host friends and family
in your own state-of-the-art
outdoor entertainment space.
By Brooke Neuman

FEW THINGS ARE MORE relaxing than

hanging out in the back yard—lounging

poolside or grilling. Adding to the ap-
peal of spending time outside, experts
agree that big trends for 2010 include
outdoor home theaters and speakers.
Outdoor entertainment, however,
comes with the problem of unpredict-
able weather. Rather than shuffling

all your entertainment inside and
fussing over wires and plugs, innova-
tors have created outdoor all-weather
models that will leave you worry-free.
Manufacturers like Luxurite and Pantel
offer outdoor LCD TVs that provide
outstanding quality and appearance.
Models now incorporate function and
entertainment, while aluminum casts
and finishes allow these TVs to with-
stand dirt, insects, rain, and extreme
temperatures. Models also feature anti-
reflective technology that facilitates

a clear, crisp picture. And with HD-
quality, water-resistant touch screens
and remotes, plus numerous mounting
options, your backyard could become
the ultimate outdoor experience.

SCREENING ROOM
Catch a big match
while dining outside.

With screen sizes ranging from 22
inches to 82 inches, these models can
be personalized to fit any backyard
space. A smaller model installed above
a Jacuzzi makes for an intimate view-
ing experience, while a larger model
on the island of an outdoor kitchen or
barbeque is best for bigger groups.

Leading manufacturers like Speak-
erCraft and Sonance are responding to

THE GET SUNBRITE ALL-WEATHER OUTDOOR LCD TV

SunBriteTV’s 22-inch 2220HD is an all-weather outdoor LCD TV
ideal for those who are looking for multimedia options in their up-
close-and-personal viewing areas, such as the barbecue, spa, patio,
or fire pit. Its powder-coated aluminum exterior provides protec-
tion from outside glare, as well as corrosion from rain, dirt, insects,
and those warm beach temperatures. Plus, it's equipped with a
water-resistant speaker module that can be removed when the TV
is integrated with an external sound system. Looking for something
larger? SunBriteTV also features an array of larger all-weather mod-
els ranging from 32 inches to 55 inches. $2,095, sunbritetv.com.

the demand for functional and deco-
rative entertainment by re-creating
wireless speakers, some of which are
disguised as rocks, planters, and lan-
terns that blend into your outdoor en-
vironment. Internal wire connections,
water-resistant woofers, and UV- and
water-resistant coating allow speakers
to stand up to the elements.

When placing speakers, consider
a location that creates the best sound
quality: speakers near a solid area
ensure the best projection of sound.
Also, place your speakers about 12 feet
away from your guests to create a clear,
crisp sound. When mounting speakers,
higher is better for sound quality, but
make sure it does not exceed 10 feet to
prevent the sound from fading.

Set the stage for your next barbeque
or dinner party, or simply enjoy some
rest and relaxation poolside with
luxury entertainment that will be sure
to impress your guests—rain or shine.
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| ARCHITECTURE

CAVE DWELLING: Mt. Hartman Bay Estate was built to provide maximum safety.
Today, the property offers all the modern luxuries required of a top hotel or villa.

Cliff Hanger

A fortress-like home in Grenada is the island’s latest
luxury retreat. By Lindsay Lambert

BUILT IN 1995 as a private residence by British sailor Robin
Viney, Mt. Hartman Bay Estate perches on a verdant cliff
overlooking the cerulean sea. The property’s setting is simi-
lar to many in the Caribbean, but its fascinating features,
inside and out, set it apart from the rest.

What is most unique about this estate is that it was built not
only on a cliff, but into it, earning it the nickname “the cave”
by locals. Some say that Viney, who died before its comple-
tion, might have chosen the home’s design to render it a safe
haven during a disaster of apocalyptic scale. Other features
of the house lend credibility to the shelter theory: a desalina-
tion plant that draws water from 50 feet below the sea bed; a
generator powered by a diesel tank engine; and 18-inch-thick
reinforced basement walls, to name a few.

With its fortress-like features, Viney’s home felt more
about lockdown than luxury, and it was slow to sell after his
passing. However, in 2002, British entrepreneur Richard Lee
and his wife, Rosa, an architect, fell in love with what they
call its “Gaudi-meets-Gollum” architecture. When the couple
bought the estate as a family getaway, it was about 70 percent
complete, but they stripped it back to about 35 percent com-
pletion and started over.

Today, the home, which the couple has repurposed for sale
as a hotel/villa, is awash in Greek Island white, which “re-
flects the sun and accentuates the organic lines of the build-
ing while highlighting the green of the grass roof,” Richard
says. The couple also added more bedrooms, a new hotel-
standard kitchen with a walk-in cold room, a top-floor suite
with a Juliet balcony, and an 80-foot swimming pool.

The final changes were made to the estate’s separate four-
bedroom thatched beach house, which they completed with
a more informal feeling compared to that of the cave house.
Richard Lee says the house’s giant suites, with wood and
limestone floors, have novel, round bathrooms with semi-
sunken baths and “risqué, open-air showers that are actually
totally private” The beach house has its own swimming
pool, along with a large outdoor Tiki bar and kitchen, and,
now, its very own beach.

But now, with their children in school and schedules in-
creasingly difficult to synchronize, the couple says it’s time to
sell. The new owner is tough to predict, says Rosa, adding that
the ideal candidate will be “someone who. .. enjoys smiling at
the world and at himself sometimes. It’s a house without pre-
tension.” At this modern-day fortress, pretense doesn’t stand a
chance. 473-405-5400, mounthartmanbay.com.
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BAFAMAS

Goat Cay is located on Great Exuma, a jewel in the Bahamian necklace of over 700 Islands.
Nestled on the tip of a secluded peninsula, it is only minutes away from the historic village of George Town.

The property, which rests atop a coral point, is surrounded by lush tropical foliage and a spectacular ocean view.
It is a special haven for those who enjoy their privacy.

The surrounding area is renowned as a fishing and boating paradise and offers some of the best snorkeling in the Bahamas.
George Town can be reached by air from Miami, Fort Lauderdale, and Atlanta in less than 2 hours.

For more information or to book a reservation please go to
www.goatcay.com


http://www.goatcay.com
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GREEN HOUSE
Candace Dyal’s Kia-
wah Island estate
is eye-popping and
earth-friendly.

Natural Wonder

Candace Dyal morphed an old Georgian home in the Lowcountry
into an environmentally friendly Adirondack-style retreat.

CANDACE DYAL doesn't really think

of herself as being eco-minded, but
she will say, rather matter-of-factly, “I
don’t like to waste anything.” None-
theless, the home she renovated on
Kiawah Island in South Carolina in
2009 became the island’s first LEED-
certified residence.

As the president of Dyal Compass,
which specializes in design, real estate
development, and luxury rental proper-
ties, Dyal has spent significant time in
residential and vacation island regions.
However, Kiawah Island is special. “I
know the island like the back of my
hand,” she explains, adding that there,
more than on other islands, “nature is

the boss”—meaning natural landscape,
not development, dominates.

With that in mind, Dyal couldn’t
pass up the chance to acquire an old
Georgian home on a double oceanfront
lot. It had “good bones,” she says, but
wasn’t up to today’s hurricane codes.
Together with South Carolina-based
Christopher Rose Architects, Dyal cre-
ated a shingle-style home that’s “more
casual, more approachable,” and better
suits the island’s current lifestyle.

Located at 109 Flyway Drive (and
now for sale), the estate comprises a
main house and a guest cottage/pool
house, encompassing 7,363 total square
feet. The five bedrooms in the main

house—with all guests on the second
floor and the master occupying the
entire third floor—are impressive, as are
the three additional bedrooms in the
guest cottage. The benefit: “You have
your own personal space,” Dyal says, yet
it’s also “a platform for relationships.”

More significant, though, it’s a plat-
form for “green” living through simple
measures. Some original elements were
reused, like pine flooring and mahogany
wall paneling. Furthermore, solar panels
and a Velux solar water heating system
in the guest cottage eliminate an electric
bill. Low-flow faucets and toilets are in
both houses, and rain water is captured
for reuse. For the large outdoor deck,
ideal for parties, Dyal selected garapa, a
hardwood that has a natural golden tone,
therefore requiring no stain.

Above all, the home at 109 Flyway
Drive is “a platform with a conscience,”
Dyal says. —Diane M. Byrne
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A MORE ENERGY-EFFICIENT POOL.

EVERY DAY.

The Cover-Pools® Save-T® automatic pool cover acts Want to know more about exclusive design options for
as a safety, winter and solar cover combined into covering your pool or spa? Call for a free brochure or
one to protect your pool year round. At the touch DVD about Cover-Pools custom covers or view the

of a button, you can conveniently cover your pool online photo gallery for ideas from Cover-Pools, the
whenever you’re not swimming. Inventor of the Automatic Pool Cover.

* Reduce the risk of drowning
* Reduce energy and water consumption

.S 70% on heat, chemicals, ,
ai\clleouppe::ting C;)Slls eat, chemicals, water, E ﬂ v E R P " " l s

* Save time maintaining your pool Save-T® Pool Covers

®

1-800-447-2838 | www.coverpools.com


http://www.coverpools.com

| PLAY

NEED FOR SPEED
The Strand-Craft 122.

STRAND—CRAFT 122 Some boatbuilders gradually introduce larger

and larger pleasure craft to their lines before jumping into the megayacht market,
a.k.a. 80-foot-plus projects. Strand-Craft, a Swedish builder that began offering
sportboat models just two years ago, didn’t want to wait that long—it’s promoting
this 122-foot concept yacht. To make it even more attractive to buyers, Strand-Craft
will equip it with a car, styled to match. The yacht is expected to perform as im-
pressively as it looks. Twin 4,610-hp MTU engines should push it to 43 knots, or
about 49.5 mph. Not fast enough? Opt for a 5,100-hp Vericor turbine to be added,
and Strand-Craft says it’'ll hit 55 knots, or 63 mph. For the interior, Strand-Craft
proposes an Art Deco design, though it welcomes input from buyers. Regardless of
your choices, you'll get four staterooms, including the master suite, plus a spacious
salon. Large side windows and a skylight help keep the main deck airy, but for fresh
air, you can take either of two staircases up to a partially enclosed alfresco relaxa-
tion area. As for the car, Strand-Craft envisions it being capable of a blistering 233
mph. Strand-Craft will begin production upon contract agreement, with just six to be
built. Pricing: approximately $26 million. strand-craft.com. —Diane M. Byrne

Yacht
Watch

Part boat, part PWC, the
20-foot Protector Jet has
a different design but
promises as much fun

as other aquatic toys.
The Jet is a rigid-hulled
inflatable boat geared
for high performance
even in messy open-sea
conditions. Protector
boats have been used as
VIP transport and umpir-
ing vessels for top yacht
races, like the Louis Vuit-
ton and America’s cups.
Three guests can enjoy
so-mph thrill rides. Op-
tions include rear-mold-
ed seats with storage
beneath, LED running
lights, and lifting points
if you plan to launch it
from and hoist it aboard
ayacht. $58,750. protec-
torboats.com.—D.B.

THE ENVY
GOLD & WOOD
SUNGLASSES

Special anniversary edition.
THE DETAILS: lenses coated
with 24-carat yellow gold on
women’s Ho6 model; 18-carat
white gold on men’s Hog. Hog
temples feature polished buf-
falo horn, while Ho6 temples
feature Acajou wood. $980,
www.gold-and-wood.com.
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Designed for a celebrity life style, this m I“I'Ii|11.L nt one-of-
a-kind oceanfront property provides suprum elegance and
grace in a vision created by renowned tlulguu Wollram
J\dlhu

An expanse of ocean is immediately visible through glass
doors 1f‘ it extend the breadth of the greal room, a lemu
room, living area and kitchen that flow IU:'LthLI as one gr: and
place. Here, alrormosia teak flooring and doors, along with
curly koa kitchen cabinetry add warmth and a sense o
serenity.

“| wanted to design something unique with the spirit of

entertaining”, says Kalber IL%HL' above the pe ol is the
one and :ml\ Champagne-glass spa Wwhic |1 can accomm date
10-12 people.” Imldd]lmn an L\P nsive laver of decks and
patios can easily accommodate two to three hundred
people, allowing for entertz tining at its finest and on a grand
scale

There's even a privale beach deck with an amphitheater
where you can view movies or put on theatrical plays or
music lestivilies. Maximum privacy is achieved by a I6x18
foot wall in the shape of a ship’s bow. View an online virtual
tour at www.UltimateBeachHouse.info.

www.UltimateBeachHouse.info

DEBORAH

(951) 285-8000
DRE Lic # 01089231

Ocean26dNayahoo.com



TRADITION, REVISITED

Featuring modern designs for traditional games including billiards, foosball,
poker and darts. Mars Made blends time honored handcrafting with
contemporary materials to create distinctive game room pieces for the
home. Each piece is made to order and customizable from an array of

colors, finishes, and materials to perfectly fit your unique space.

BEYOND PLAY. Boston - 617.379.2608 - www.mars-made.com

Place an order by June 30,2010 and receive complimentary

shipping and in home installation*

MARS DART MARS METAL MARS POKER MARS FOOS

© 2010 Mars Made LLC, All Rights Reserved *Complimentary shipping available in the continental US. Please reference this ad in Ocean Home Magazine for offer.


http://www.mars-made.com

TRATEGY | TRENDS | EVENTS

The best noise-canceling
headphones around.

EAR CANDY
Sony Digital NCL headphones.
See page 44.
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TRAVELER | DESTINATIONS

EASY STREET: Beaches offer R&R; reefs reveal wildlife; cultures coexist here; off-shore islands are ideal for exploring.

Belizean Beauty

On the peaceful Caribbean coast of Central America, Belize offers
raw and natural beauty, top-tier hotels, and countless eco adventures.

BELIZE IS A COUNTRY of only 8,867
square miles, but the nation nestled
amid Mexico, Guatemala, and the
Caribbean Sea is a potpourri of culture,
adventure, and natural beauty. From
Mayan ruins and Afro-Caribbean Punta
music to reef diving and cave tubing,
Belize offers the best of land and sea
adventures for a full-bodied visit.

The majority of the country is covered
in forest, making the interior a tropi-

cal playground with various options to
explore. Belize is known as the center

of the Mayan world, and remnants of
the Mayan Golden Age can be found
scattered throughout the country, includ-
ing the well-known architectural sites

of the Cayo district. Belize also boasts
the longest barrier reef in the Western
hemisphere. Whether you enjoy boating,
snorkeling, or just soaking up rays, the
islands off the coast of Belize—Amber-

gris Caye and Caye Caulker—serve up
the best the beach has to offer.

What visitors are likely to find most
welcoming, however, are the Belizean
people. Culturally, Belize is home to
one of the most diverse groups in
Central America, not to mention that
as a former British colony, English is
the official language. The population
includes Mayan, Mestizo, Creole, Gari-
funa, East Indian, Mennonite, Arab,
and Chinese, as well as a number of
European, American, and other expatri-
ates. The warmness of the Belizeans,
coupled with the ease of navigating the
country, make Belize a truly desirable
destination. —Rebecca Bernard Aguiar

THE ESSENTIALS BELIZE

(@ WHERE TO
STAY INLAND:
Ka’ana Boutique
Resort is dedicated
to providing a luxuri-
ous experience with
authentic Belize
culture, all while
maintaining a sus-
tainable eco-friendly
environment. 501-
824-3350; kaana
belize.com. coasTAL:
Las Terrazas Re-
sort & Residence

offers 38 townhomes
with everything
you'll need, including
complete kitchens
and a washer and
dryer. 800-447-1553;
lasterrazasresort.
com. Enjoy the best
of both in one pack-
age:Ka'ana & Las
Terrazas are offering
aland & Sea pack-
age sure to give you
a good taste of what
Belize has to offer.

(2) WHERE TO EAT
At La Ceiba, a
Mayan theme runs
through everything,
from the cocktail
menu to the main
course. Try the Sour
Sap Colada and Men-
nonite pork sausage
served over Mayan
Dukunu. 501-824-
3350; kaanabelize.
com. Enjoy a Carib-
bean fish feast at
Hidden Treasure

Restaurant in San
Pedro. 501-226-4113;
hiddentreasurebelize.
com. The Running
W Steakhouse

is said to have the
best steak in Belize.
501-824-2034;
sanignaciobelize.com.

(® WHAT TO DO
Tour the Mayan
ruins in the Cayo
District with Yute
Expeditions.

inlandbelize.com.
Get up close and
personal with a jag-
uar at the Belize
Zoo & Tropical
Education Center.
belizezoo.org.

Dive or snorkel the
popular stops along
the largest barrier
reefin the West,
Hol Chan or Shark
Ray Alley, with Mag-
num Belize Tours.
magnumbelize.com.

Gulfof
Mexico

GUATEMALA HONDURAS

EL
SALVADOR NICARAGUA

Pacific
Ocean

CENTRAL
AMERICA

COSTA
RICA
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http://www.kaanabelize.com/
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Specializing in authentic autographs and
one Qf a gmc{ collectibles for 25 years.

e T — ¢

_—%lntiquities

We are the ultimate source for autographs and collectibles from the worlds of movies, music,
television, sports and history. Our client list includes leaders of business and industry as well as
celebrities and entertainers from all fields of endeavour.

3500 South Las Vegas Boulevard, Suite E-13
The Forum Shops at Ceasars
Las Vegas, Nevada 89109
E-Mail: Info@AntiquitiesLV.com
Phone: (702) 792-2274 - Fax: (702) 792-5894
www.antiquitieslv.com


http://www.antiquitieslv.com/servlet/StoreFront

| RESORTS

Relax, Repeat

Cambridge Beaches Resort & Spa
wins guests over again and again.

WARNING: If you visit Cambridge Beaches
Resort & Spa on the quiet western end of
Bermuda, be prepared to visit again—and
again and again. Cambridge Beaches is the
kind of low-key, relaxing resort that hits the
spot for so many people that there’s actually
a leaderboard outside its main dining room
listing the names of repeat visitors and the
number of times they’ve returned. (Currently,
the number to beat is 85 times over 10 years.)
Here’s why vacationers love Cambridge
Beaches: There are 30 acres situated on a pri-
vate peninsula overlooking Long Bay Beach
and Mangrove Bay, where the gently rolling

DINING AT DUSK
Cambridge Beaches
Resort & Spa.

hills are dotted with 94 pastel-pink cottage-
style rooms and suites with whitewashed
roofs. Cambridge perfectly mixes subdued
British flavor with a laid-back Bermudian
flair: indulge in high tea, try a few rounds of
croquet, or just relax on a private beach.
Cambridge Beaches features three restau-
rants, including the surfside Breezes, where
guests can dine by candlelight right on the
beach; the slightly more formal Tamarisk,
which overlooks the marina and Mangrove
Bay; or Shutters, for poolside snacks. A full
array of treatments is offered at the Ocean
Spa, from an Indian Head Massage to the
Revive Jet Lag treatment. But why not spring
for a massage at the Ocean Spa Pagoda in
the Seaview Gardens? There, guests can
enjoy lavish treatments while listening to the
gentle waves lapping at the sand. 800-468-
7300; cambridgebeaches.com. —Lisa Rogak

The
Agenda

THE ROYAL NAVAL DOCK-
YARD From the shops

in the Clocktower Mall

to the live glassblowing
demonstrations at Dock-
yard Glassworks, you

can easily spend a day
wandering around here.
441-234-1709; thewestend.
bm. NATIONAL MUSEUM
OF BERMUDA Just a short
stroll from the Dockyard,
the National Museum
covers 10 acres and gives
visitors a unique look at
the history of Bermuda
as shaped by the sea.
441-234-1333;bmm.bm.
BERMUDA RAILWAY TRAIL
Whether you go on foot,
bicycle, or Rollerblades,
traversing this converted
railroad path’s 18 miles
provides a window on
Bermuda that you can’t
see from the confines of
a car. bermudarailway.net.

WELCOME CENTER
Elbow Beach Resort.

EXPLORING BERMUDA Three more must-stay resorts.

Elbow Beach Resort This intimate Mandarin Oriental resort is surrounded by pink-sand beaches and 50
acres of manicured gardens. Its 98 guest rooms include exclusive cottages placed among tropical forestry,
and Premiere Suites offering ocean views. Six restaurants and six private Spa Suites make relaxation easy.
441-236-3535, mandarinoriental.com. Royal Palms Hotel At this resort near Hamilton’s town center, 32
rooms feature unique personalized décor, private pools, and, of course, excellent service. Guests can enjoy
the celebrated Ascots Restaurant, which offers an array of international cuisine, or pursue activities like
golf, diving, sailing, or snorkeling. 441-236-3535, royalpalms.bm.com. The Reefs Hotel & Club Situated on
limestone cliffs overlooking the beach, The Reefs counts white-glove service and arresting ocean views
among its offerings. Options include rooms, suites, club residences, and cottages, with amenities like private
patios and hot tubs. Guests can unwind at La Serena spa, which features eight treatment rooms, including a
relaxation room with 36o-degree views of the ocean. 888-814-6458, thereefs.com. —Brooke Neuman
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20 ACRE AVOCADO RANCH ESTATE
oN THE coasTin M ORRO BAY, CA

L% a pristine valley close to the ocean and town lies this splendid estate. A 14 year established
avocado ranch with a lovely 2900 sqg ft one-level home plus an indoor swimming pool and a view

to take your breath away*.

Experience privacy in this beautiful setting and enjoy the many benefits to a smart agricultural estate
operation.

Offered at $2,750,000.

Casey Hosman

TROPHY PROPERTIES s
COAGSTAL ESTATES \ . 805.927.3330
ACREAGE 2 Al www.CArealty.biz

2 o)

£ ¢
> |
¢ coast CA


www.carealty.biz

TRAVELER | STYLE

Sound Off

Headphones to ensure a silent flight. By Melissa Boudreau

(D Panasonic RP-HC700-S, $199.99, panasonic.com. (2) Sony Digital Noise Canceling
Headphones, 399.99, sony.com.(@) Sennheiser PXC-450 Earcup Binaural, $240, sennheiser.
com.(?) Bose Quiet Comfort Acoustic Noise Canceling Headphones,$299.95, bose.com.

(5) Phiaton PS 300 NC, $299, phiaton.com for retailers.
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Canalfront Elegance

[Lyrorp Cay, NassAu

$6,395,000
Listing: 4482

Location, lifestyle and luxury living.
Located in the world renowned
gated community of Lyford Cay,
this beautiful canal front home
awaits you. Situated on a ¥ acre
property with 150 feet of canal
frontage, this 6,000 sq. ft. home
has 5 bedrooms with ensuite
bathrooms, and a powder room.
The elegantly decorated dining
room, spacious master bedroom,
living room, and main guest
bedroom also have French doors
opening out onto covered patios
where you can enjoy the relaxing
canal views. Entertain and relax
around the pool where you can
enjoy casual dining and sunbathing
while overlooking the canal. The
dock can secure up to a 100 foot
yacht and the boat lift will
accommodate up to 20,000 Ibs.

Old Fort Bay Ocean Club

West NEwW e . T — ! PARADISE
PROVIDENCE " B e [SLAND

I
—_—

Starting at $732,500
Listing: 4389

Starting at $4,070,000
Listing: 4458

Old Fort Bay is an extraordinary waterfront community in The Bahamas  Every element of Ocean Club Residences & Marina has been carefully
nestled along the northern shore of New Providence Island just east of  designed to ensure your undisturbed relaxation. The Residences provide
Lyford Cay. Anchored by the historic Old Fort which dates back to the  access to a private beach club, situated on one of the most beautiful

late 1700s and has been lovingly restored as the center of community life.  beaches in the world, and an on-site marina. Homeowners enjoy full
Old Fort Bay combines Old Bahamian island living with the latestin  access to gourmet dining and spa facilities at the exclusive One&Only
community planning and design with a beach club, marina, canal ~ Ocean Club. Residents may also acquire a membership to the Ocean
systems and parks. Be a part of this community and purchase this lovely  Club's championship golf course designed by Tom Weiskopf. Enjoy
canal front 10,813 sq. ft. homesite in the Islands of Old Fort Bay.  luxury living in this turnkey fourth floor, 3 bedroom residence.

| GRAHAM

KaTmia SciopPER  GREGORY P. GRARAM REAL E STAT E

Estate AcenT PresipenT [ BROKER www.grahamrealestate.com

Call Gregory P. Graham or Katina Schopper

(242) 356-5030 or (242) 357-7143
or go to wwwgrahamrealestate.com



http://www.grahamrealestate.com/

TRAVELER | STRATEGY

[ ]
Hi %h
Mileage
Reward ﬂicT;hts are still
t
earn and hnd It just takes

a few good tricks.
By Paul Rubio

FREQUENT FLYER PROGRAMS have sur-
vived economic turmoil, terrorism, oil
spikes, and bankruptcies, but the terms
and conditions of earning and using
reward miles continues to change. Ac-
cording to mileage guru Gary Steiger
of FreeFrequentFlyerMiles.com, it’s still
possible to maximize rewards within
the binding constraints of fine print.

RACK ‘EM UP!

Inflated credit card bonuses. Rising
from the recession and swimming

in government handouts, banks and
airlines are offering the biggest credit
card sign-up bonuses ever, some up to
100,000 miles.

Elite status multipliers. Loyalty to an
airline can mean mileage multipliers
and a handful of free upgrades. Conti-
nental Gold status members or Ameri-
can Airlines Platinum status members
earn a 100-percent mileage bonus on
all miles subsequently flown on the
respective airline.

SPEND AND SAVE
Off-peak discounts. US Airways lowers
the mileage trade-in from 60,000 to
35,000 for roundtrip flights between
the US and Europe in January and
February. American Airlines lowers its
mileage to 40,000 October 15-May 15.
Free Spirit MasterCard holders can fly
anywhere closer than 1,249 miles for
just 5,000 frequent-flyer miles round-
trip during certain days in September,
November, December, and May.

Use and abuse partners. Search out
bargains with your favorite US-based

airline partner. While earning miles
directly on foreign airlines is difficult,
earning them with partners is often
easier. One World Alliance airlines
charge only 10,000 frequent flyer miles
for one-way flights within Japan, Peru,
and Argentina. Continental charges
only 30,000 miles for a business-class
roundtrip ticket between North and
South Asia on partners Asiana, Thai
Airways, and Singapore Airlines.
Avoid taxes and fees. British Airways
Executive Club and Virgin Flying Club

are notorious for charging outlandish
taxes and fees on reward tickets. As a
result, frequent flyer miles from these
two programs are better used with their
US-based partners.

Don’t horde your miles. Miles don’t
earn interest, and some expire. Tiered
rewards systems, like Delta’s, now
“make tickets more expensive in terms
of miles, thus devaluing the miles
already earned,” says Steiger. Future
changes are unlikely to benefit travel-
ers, so book those reward flights now.
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Go Organic With Good Fibers

Discover the luxury of bamboo and organic
cotton in these fabulous Nandina Future Fiber
towels. Add luxury to your bath, spa or pool. A
combination of organic cotton and bamboo
viscose in a variety of jacquard patterns in
fabulous colors will add that extra touch of
class all while being eco-friendly. Incredibly soft
and wonderfully absorbant. From $12 to $139.
Check out these and many other wonderful
items a www.goodfibers.com. Good Fibers,
541.206.9515, www.goodfibers.com

Seaside Collections

Give your guests an elegant and earth-friendly
gift - an engraved, keepsake bottle to save

Art by the Sea sand and shells from their time on your
Original acrylic and oil beach! Use them for place card holders or
paintings on canvas or centerpieces at your next party! Or, colle;t

cormmissioned - place your your own treasures to remember the special
loved ones by the sea. §|mes! AII bottles are recycled and come
Art by Janel, 617.9011852 ina va_rlety of shapes _and sizes. :SeaSIde
’ ? Collections, www.seasidecollections.com

www.artbyjanel.com

Truly Unique

Cottage Coastal Store, Inc. is celebrating
five years of providing cottage coastal
lifestyle home furnishings, décor, frames
and specialty gift items. We hand pick
quality items and purchase directly from
the artisans who produce them whenever
possible. We look forward to having you
stop by our online shop. Shown here
"Fish” from the Pool Collection.
www.cottagecoastalstore.com

Designer Robes

Tisseron Bathrobes offers
colors, weights from tropical to
plush, unmatched anywhere in the world.
This elegant designer collection of luxury
organic cotton terry for women and men

Ocean Voyeur e e 10 e L 0

Discover what amateur astronomers have known for years—OBERWERK binoculars the cottage, wherever! The perfect gift

provide stunning clarity and sharpness, at surprisingly affordable prices. There are 30 for any occasion, the ultimate comfort
models available, from smaller binoculars for bird-watching and sporting events, to giant accessory, available only at the online
tripod-mounted, long-range observation binoculars for the homeowner with a view. For a boutique . 1.877.589.7623,

free catalog call toll-free or visit our online store. 866.244.2460, www.bigbinoculars.com www.tisseronbathrobes.com


http://www.goodfibers.com
http://www.goodfibers.com
http://www.artbyjanel.com
http://www.bigbinoculars.com
http://www.tisseronbathrobes.com
http://www.cottagecoastalstore.com
http://www.seasidecollections.com

With its infamous, taulty
oil well finally and offi-
ially “dead” and cleanup

~ Course

By Regina Cole
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Beaches and resorts in the Gulf
eagerly welcome guests.




FLORIDA FAVORITES

From top, La Playa Beach
Resort in Naples, and
homes in the Rosemary
Beach community.

TENNESSEE FAMILY OF FOUR HAS A
long-standing vacation tradition: after
school lets out, they join their South
Carolina cousins for a week at a rented
house on St. George’s Island. The
22-mile barrier island off the historic
Florida panhandle town of Apalachico-
la boasts some of the most beautiful
and serene beaches on the Gulf Coast.

This year, however, they didn’t go.

“We followed the news about the oil
spill. We didn’t want to expose our chil-
dren to unsafe conditions,” says the fam-
ily’s patriarch, requesting that his family
remain anonymous. “Plus,” he adds, “it
would be heartbreaking to see anything
spoil those sugar-white-sand beaches.”

This particular family wasn’t alone
in its thinking: businesses along the
Gulf Coast reeled as oil spilled into
the Gulf of Mexico. To lure back visi-
tors like this family, many offer deals,
including free rounds of golf, late
check out, bonus nights, and restau-
rant vouchers. They join in from Texas
to Naples, Florida, where the LaPlaya
Beach and Golf Resort welcomes
guests with special offers, including
50-percent-off rates, $50-per-day resort
credits, free valet parking, and 50-per-
cent-off tee times.

The LEED-certified Northwest
Florida Beaches International Airport,
the “greenest airport in the nation” and
the first international airport built in
the U.S. in more than a decade, opened
in May. Convenient to the panhandle
between Pensacola and Tallahassee,
the airport is minutes from Rosemary
Beach, an architecturally fascinating
and diverse town that celebrates New

h Gardens and Home
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h

h Gardens

Beach Cottage Rental C

mary Beach ph
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THE GOOD LIFE
Clockwise from

top right, beautiful
Bellingrath Gardens;
pastry Chef Shun

Li of the Windsor
Court Hotel; tea at
Windsor Court’s Le
Salon; and a relaxing
moment at La Playa
Beach Resort.




BACK IN BUSINESS
Clockwise from top left, kayak

rentals in Franklin County; cock-
tails at the Windsor Court Hotel’s
Polo Club Lounge; shopping

at Rosemary Beach; and spa
therapy at the Windsor Court.




Kayak photograph, Franklin County TDC

Urbanism: gridlocked, automobile-
dependent suburbia is quite the
opposite of this village designed for
walking. Every stay here, whether in a
guest room or a large plantation house,
includes endless DVD rentals, compli-
mentary tennis, and fitness club access.

Apalachicola, famous for oysters,
sponge diving, and the invention of air
conditioning, was once the third-largest
port on the Gulf of Mexico. Founded
in 1832, the town still boasts hand-
some houses from the 19th and early
20th centuries facing wide, tree-lined
streets; more than 900 buildings are in
its extensive National Register Dis-
trict. A stroller’s delight, Apalachicola
offers antiques shops and fashionable
boutiques, while the Victorian Gibson
Inn provides modern amenities, along
with the Southern charm of a wide
porch with rocking chairs and creaky
wooden floors. St. George’s Island is
just offshore, and much to the delight
of gourmands, plump local oysters are
being harvested again.

Gulf Shores and Orange Beach,
Alabama, collections of small offshore
towns on the barrier islands flank-
ing Mobile Bay, saw significant oil on
the beaches and in the water in June
and July. However, since the well was
capped, impact has been minimal. “We
see occasional tar balls, but they get
picked up right away,” says Gulf Shores
mayor Robert Craft. “Our beaches are
as picture perfect as they’ve ever been.
Our waters are sparkling turquoise and
open for swimming and fishing.”

The Alabama Department of Public
Health lifted all swimming advisories
on July 30, and the innkeepers report-
ed a heartening increase in guest traffic
beginning in August.

Nearby Mobile, which is protected
by a deep bay, saw no impact. The city’s
many restaurants include the folksy
Winzel’s Oyster House and the chic
and contemporary True, both temples
to legendary Gulf seafood. Chef Wesley
True recently took part in a cook-off

that brought celebrated chefs together
in New Orleans in order to test and
taste Gulf seafood (see sidebar).

“We want to get the word out that
seafood is safe to eat,” says Bob Omain-
sky, president of the Mobile Chapter of
the Alabama Restaurant Association.
“We are more closely monitored and
inspected than we ever have been in the
past. When I hear folks say that Gulf
seafood isn’t safe to eat, it just tears my
heart out. I don’t know where everyone’s
getting this incorrect information.”

There’s plenty more to Mobile, how-
ever. The city actually hosted the coun-
try’s first Mardi Gras fete in 1703. (The
famous celebration did not reach New
Orleans until the 1840s.) Visitors can
learn all about the famous festival at
the Mobile Carnival Museum, or visit
during early February for a celebration
that is still the most authentic. Then
drive to beautiful Bellingrath Gardens,
or rent a kayak at the 5 Rivers Delta
Center. Three-fourths of all the water
in Alabama drains into Mobile Bay,

a facility that serves as a gateway to
more than 250,000 acres of waterways,
woods, and wetlands.

On Point Clear, along the east shore
of Mobile Bay, is the charming town of
Fairhope and the Grand Hotel Resort,
Golf Club & Spa. The venerable inn,
originally built in 1847, reopened in
April 2006 after a $50 million renova-
tion that included repairs to the dam-
ages caused by Hurricane Katrina. This
historic hotel, recipient of the AAA
Four-Diamond Award, is full of good
old Southern hospitality. It boasts one
of the South’s great spas, as well as
an artist-in-residence program. Nall,
the artist who trained at the Ecole des
Beaux-Arts in Paris and was mentored
by Salvador Dalj, serves in this capac-
ity, dividing his time working between
Alabama and the French Riviera. His
art is on display throughout Mobile, in-
cluding at RSA Tower, Alabama’s tallest
building, and the beautiful, newly reno-
vated downtown Battle House Hotel.

Seafood
Safety

White House Executive
Chef Cris Comerford
turns up in NOLA

in a show of support for
Gulf seafood.

In 2005, Glenda Caesar’s house
spent 14 days underwater
after Hurricane Katrina. On
September 13, she and her five
grandchildren returned to a
house rebuilt by the non-profit
St. Bernard Project. The ribbon
cutting marked the start of

a festive block party, hosted

by prominent chefs and a few
Food Network celebs. This
noteworthy group included
White House Executive Chef
Cris Comerford and her col-
league Tafari Campbell.

It was the grand finale of
a weekend, some events of
which were held at the city’s
legendary Windsor Court
Hotel, in which the Louisiana
Seafood Board (LSB) showed
the chefs that Gulf seafood
is safe and good as ever. “We
want to tell the public that
seafood coming out of here is
not just safe, but actually very
high in quality and very good,”
an LSB spokesperson says.

Federal and local sources
echo this sentiment. The FDA
states: “There is no reason to
believe that any contaminated
product has made its way to
the market...The FDA oversees a
mandatory safety program for
all fish and fishery products un-
der the provisions of the Federal
Food, Drug and Cosmetic Act,
The Public Health Service Act,
and related regulations.”

The Alabama Department
of Public Health agrees. “Any
fish available for commercial
sale..comes from non-con-
taminated waters. Contami-
nated fish and seafood will not
be allowed on the market by
regulatory agencies.”

Of her own supportive
efforts, Comerford says, “I'm
honored to be doing this.”



Tucked away on a secluded, pristine promontory,
Nandana brings a whole new level of luxury living to Grand Bahama Island.

BY LINDSAY LAMBERT




Nandana’s pavilions cluster
around an infinity-edge pool.




At first sight from a few
thousand feet up in the air,
it’s hard to believe that a
Bahamian beach waits below
at Nandana. The resort,
which comprises a cluster
of pavilions built from teak
and copper, looks more like
a place plucked from the
beaches of Bali or Thailand.
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But make no mistake: the resort’s surround-
ing white-sand beaches and crystalline
waters, rife with native fish and flora, are dis-
tinctly Bahamian, as is the hospitality guests
enjoy once they arrive here.

Opened in 2009, Nandana occupies a se-
rene stretch of oceanfront within a private
gated community on the quiet West End of
Grand Bahama Island. The resort accom-
modates up to 12 guests in three types of
accommodations: Bangala, or Bungalow,
Suites; master Pavilion Suites; and a tented
Canopy Suite. The Bangala and Pavilion
suites cluster around a large main pavilion
and 120-foot infinity-edge pool. Large bath-
rooms with soaring ceilings are complete
with indoor and outdoor showers (Pavilion
Suites also have Jacuzzi tubs), and gener-
ously sized closets provide ample storage
space for a vacation’s worth of wardrobe.

Making the most of its beachfront set-
ting and offering guests what arguably is
the best ocean view around, one of Nan-
dana’s two master suites features floor-
to-ceiling glass walls on two sides that
retract fully, dissolving any type of barrier
between inside and out. Across the length
of the infinity-edge pool, another Pavilion
Suite has a patio that has its own private
plunge pool.

For what some might consider an even
more romantic stay, guests can choose
Nandana’s 2,000-square-foot tented
Canopy Suite. The suite is outfitted with
the same furnishings and amenities found
in the guest pavilions, but its safari-like
ambience offers an altogether different

exotic experience.

Although the architecture and ambience
alone are worth a visit to Nandana—the
property is a veritable treasure trove of
Asian antiques and artifacts—what stands
out most are the amenities and extras
that come with it, starting with a private
staff. Nandana, an exclusive-rental resort,
employs a complete, full-time staff, who
are at guests’ beck and call most hours of
the day. For us, that meant a steady supply
of sophisticated snacks and homemade
cocktails by the pool, as well as instant tips
when it came time to explore the island.

Another amenity guests should take
special care not to miss is Nandana’s 50-
foot deep-sea-fishing yacht. We spent a

sun-drenched morning
aboard the boat under
the expert tutelage of
Nandana’s own boat
captain, who helped us
reel barracuda and other
native fish aboard. Upon
exceeding our quota of
freshly caught fish, we
set out for a nearby de-
serted island, where we
were greeted by Nan-
dana staff and treated to
a picnic on the beach.

EAST MEETS WEST
Nandana’s Thai style
was inspired by its
owners’ many trips
to Asia. Its construc-
tion is largely of teak
from the owners’ teak
business, and much
of its authentic décor
was brought in from
Asia and the South
Pacific. Below right,
Nandana’s private
so-foot deep-sea-
fishing yacht awaits.

Here, like true pioneers, guests can snor-
kel and explore the uninhabited island, or
simply laze in tepid, shallow surf—cocktails
in hand, if they please. While visitors to the
island can easily spot colorful starfish in

its waters, it’s also a hotbed for harvesting
conch; the mountains of discarded conch
shells on its shores make for great photo ops.
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STYLE SAFARI
Nandana’s 120-foot
infinity-edge pool
overlooks the Atlan- /
tic Ocean (opposite). our favorite stop was the

Setfarther back from  less-trafficked Port Lu-
the beach amid a
handful of swaying
palms, the resort’s
2,000-square-foot
tented Canopy Suite
was inspired by most popular, Lucayan na-
Aman-i-Khas, Aman tional Park is also the only
Resorts’ Indian
wildernness camp.

Back on Grand Bahama, there are plenty
of options for guests who prefer to explore
on land, as well. Visitors can take the re-
sort’s bicycles for a spin, or traverse more
rugged terrain on a pair of ATVs. For more
involved exploring, however, the best op-
tion is a drive in Nandana’s SUV. Nandana’s
soft-spoken house manager, Vinay, played
tour guide to our group for a day that
included stops at various points around the
island. Although guests can
sample Grand Bahama’s
more commercial offerings
in touristy Port Lucaya,

cayan National Park. One of
three national parks on the
island, and purportedly the

place on Grand Bahama
where visitors can see all
six of the island’s ecosys-
tems in the same location. There, on a
self-guided tour, we wound our way along a
system of pathways, stopping along the way
to spot mangroves, orchids, and other rare
species. The highlight of our visit, however,
was emerging from the park’s tree-shaded
trails onto the vast and silent Gold Rock
Beach. The beach is a truly beautiful sight to
behold, particularly during low tide, when a
bare and rippled sea floor is in full view.

Such adventures are sure to ignite an
appetite. At Bishop’s Restaurant & Lounge
on the island’s East End, patrons can sidle
up to a sleepy beachfront bar for local beer
and fried conch and fish dishes, not to men-
tion conversation with friendly locals. But
it’s back at Nandana where cuisine is at its
best, thanks to its duo of chefs, who present
carefully crafted menus using fresh, local
ingredients. During our stay, we feasted on
ceviches, tartars, and entrees made with
lobster and the fish we caught earlier.

Upon departing from Nandana, after
several days spent savoring the best of what
Grand Bahama has to offer, the only thing
we saw when looking back was paradise.
$4,700-$12,500/night, nandanaresort.com.



Wanting a wholes ISE

but loath eir pastoral,

atting, a Maine family
azes one abode and builds

a contemporary country home

in its place. By Anna Kasabian







GLASS HOUSE: Glass walls throughout
the new house give the home a contem-
porary spin and allow natural light to
pour in. Exteriors still recall the old 19th-
century Cape that once stood here.

VEN AFTER YEARS OF ROUTINE RENOVATIONS
and repairs to their 19th-century Cape Cod-style
home on Maine’s Casco Bay, the desire for a
newer, more contemporary home became too
much for one family to deny. But a move would
mean leaving their beloved bucolic setting behind, a reality
they weren’t ready to face. They didn’t want to leave this won-
derful spot, with its four seasons of magical country views,
and they didn’t want to completely turn their back on the
home’s 100-year history. After all, this is New England, and
those special architectural details, like a high-pitched roof, at-
tached barn, and wood shingles, were part of the visual stew
that was both familiar and comforting.

So the challenge was this: How do you marry the new life-
style with the old? How do you hold onto old details and intro-
duce a new look that distinguishes a new lifestyle? Then there

were the old perennial gardens that surrounded the house—
gardens that gave color, texture, and a few pretty views from
inside the old Cape. The gardens just had to stay. But how?

Enter award-winning architecture firm Elliott & Elliott of
Blue Hill, Maine, and Christine Cantwell, from The Industrial
Design Studio of Portland. They would be the perfect team.

After a few meetings, it became apparent that this time,
there would be no renovating. The old Cape would come
down, a new build taking its place. As for the traditional de-
tails the family lived with for so long, the design team would
ensure they be recalled and restated in the new structure.

As demolition and then construction ensued, the gardens
were kept under the watchful eye of David Emery, who has
tended them for 20 years. Portions of the garden were dis-
mantled, dug up, and moved aside—a precious puzzle of flow-
ers, bushes, and hedges that was eventually replanted around
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PAST AND PRESENT
Traditional touches like gray
shingles and a high-pitched
roof pay homage to the
family’s former house. Spare
décor and crisp, clean spaces
bring the home completely
into the 21st century.

the new home. The same held true for the stone wall: parts
were moved and rebuilt and, where necessary, new segments
were incorporated.

Today, the meadow is the same as always; the view to Cas-
co Bay is as mesmerizing and blue as ever, and a new family
home that comprises a series of wooden clapboard boxes and
glass boxes is a light-filled, modernist toast to a new lifestyle.

“The original house was a 19th-century home, and it was
the scale of the house and the history that needed to be re-
flected in the new home,” explains Corey Papadopoli, project
architect. “As you can tell, there is a love of the traditional,
but as their life evolved, they turned to the clean, crisp, mini-
malist space...they really wanted to look back and forward
here”

Papadopoli notes that in the planning stages, the archi-
tects and designers reflected upon the Cape’s size and pro-

portions and were successful at developing a direct architec-
tural reference to this and the barns that so often attached to
a main house in rural Maine. “The downside of the old house
was that it didn’t engage [the family] in any way; it didn’t
open up to them,” he says. Now, the new home embraces the
natural light and the views while maintaining the integrity
and spirit of what once stood here.

Matt Elliott, principal of Elliott & Elliott Architecture,
notes that while the original gardens were quite beautiful,
one had to be outside to fully enjoy them. After all, a Cape is
not about expansive windows, but there was a wonderful op-
portunity here to take full advantage of the views this mature
garden offered with the concept of the new space.

The main level of the home recalls architectural details
of a barn complete with wooden floors, which then dovetail
seamlessly with the glass rooms and stone floors. The rooms
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GREAT OUTDOORS
Skylights, high windows,
and floor-to-ceiling
doors mean the out-
doors are always a
prominent backdrop,
even inside the home.

gently cascade down to the garden-level entry, then to the
kitchen, living room, dining room, and sitting room area, and
down again to the master bedroom. “This descending keeps
you in touch with the gardens,” Elliott explains.

Hardware and fixtures are a blend of contemporary and
traditional, depending on the section where they are located,
but the overall visual theme here is simplicity and clean lines.
A perfect example is the gas fireplace with recessed burners;
flames emerge from the floor in a modernist sculpture that
recalls the old hearth and fireplace. “I have always felt the best
definition of a house is that one of its main functions is as a
light catcher,” says designer Christine Cantwell.

With the glass-walled rooms, striking glass staircase, sky-
lights, and windows that sequin high-walled rooms, this home
is a perfect light catcher. Cantwell is quick to point out that
the final design came with meticulous planning.

“We built three-dimensional models, and we worked with
everything we did at the scale of the human body. We got to
understand the space; [we saw] how it looks and feels and
studied the quality of light at all seasons and anticipated how
to work with it,” Cantwell says. Likewise, the decision to have
furnishings that were more sculptural in form than simply
square and hard-edged was an end product of the process.

The rich gumdrop colors of the Italian-made furniture
demarcate the social zones. They are pleasing waves of color
that remind of us, depending on the season, of wind-tossed
fall leaves or the punches of color that emerge from the sur-
rounding garden’s summer blooms. These zones are planted
on the wood floors, some with area rugs, with furnishings
either of wool or leather.

Kitchen cabinets by Boffi are acrylic, smooth, and subdued
to re-emphasize the minimalist, modern viewpoint. They sit
quietly in the background, as do the lighting and other func-
tional details found in the bathrooms, bedrooms, and halls.

Depending on the light, there can be a wonderful play of
shadows or sunlight that can change in a flash at dawn or
dusk or with a swift wash of clouds that crosses the sky.

“Someone asked me if there was going to be art on the
walls, or is the garden the art? The garden is very interactive
with the house..we wanted this, the interior, to have a calm-
ness so the interactivity would be subtle and sophisticated,
no matter what the season,” Cantwell says.
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SCULPTURE AND LANDSCAPE ARCHITECTURE EXPERTS
WEIGH IN ON HOW TO CREATE AND MAINTAIN A MUSEUM-WORTHY
SCULPTURE GARDEN RIGHT IN YOUR VERY OWN YARD.

BY PAULA DE LA CRUZ




[et's talk about BIG.

As in landscape: sprawling white oaks,
rolling hills, and avenues of red maples.
Now, imagine that as the background
for something even bigger, like a mam-
moth steel cube dangling from a 30-foot
leaning block. This is “Suspended,” a
work by Israeli sculptor Menashe Kad-
ishman at Storm King Art Center, the
500-acre sculpture park in Mountain-
ville, New York.

While hundreds of acres might not
be an option for smaller estates—par-
ticularly those by the ocean—finding
the right context for displaying works
requires adapting your land or garden.
Here, David Collens, Storm King’s
director and chief curator—along with
noted landscape architects, artists, and
collectors—explains how to best create
or frame your own collection.

An art collection that flows from the
intimate indoors to the vastness of a
garden must make a weighty state-
ment, lest the pieces get lost in the
scenery. Collens says that at Storm
King, he is “constantly adapting the
landscape, making clearings among
trees, or moving sculptures from a hill-
top to a valley to emphasize the scale
of the pieces.”

For the most part, outdoor sculp-
tures are placed in existing gardens
where immediate surroundings must
be modified. This can involve build-
ing platforms, installing drainage and
paths, and ensuring there’s sufficient
room for construction equipment and
cranes. When positioning a sculpture,
it may also be necessary to prune trees,
remove shrubs, or substitute tree spe-
cies. Some sculptures benefit from the
absence of color around them, in which
case flowering trees and shrubs should
be few. The most successfully designed
sculpture gardens are those that re-
volve around an established collection,
but in many cases, landscape architects

will build a frame that allows a collec-
tion to grow over a span of decades.
Ron Lutsko, a San Francisco-based
ASLA award-winning landscape archi-
tect, says he designs “many gardens
and landscapes that are really outdoor
galleries, with enclosures to allow for
the singular appreciation of a piece. We
set up the works so that when entering
a space, you are always facing the art.”

Where the garden ends and the art
begins doesn’t always have to be clearly
defined, especially in areas housing
smaller collections. “Landscape can be
the art, and elements in it can be sculp-
tural,” Lutsko suggests. A good example
of this is a water feature he built last
year into a curved bronze wall. Inor-
ganic components like metal structures,
great rocks, or boulders are the bones of
a garden, and they balance the propor-
tions between sculpture and space.
They also serve as points of reference to
help give you a sense of scale. Boulders
will always be present in the life of a
garden, while trees and shrubs mature,
die, and eventually have to be replaced.
In Lutsko’s designs, deciduous trees are
hugely important for the roles they play
in “providing shade or full sun, depend-
ing on the seasons. In sculpture, shad-
ows become part of the composition.”

Site-specific art, made entirely of earth-
en materials that change and erode
with the weather, is more problematic
to maintain. “In the case of ‘Wavefield,”
Collens says of Maya Lin’s 2007 land
art installation of gravel, soil, and grass,
“we only started letting people walk
through the waves two seasons after we
started the work. After a particularly dry
summer, we are also reseeding areas.”
For other works, he says, “We are con-
stantly waxing, painting, removing bird
droppings. It’s an ongoing process.”

These are the trials and pleasures
one gets from sculpture. “We can’t [ar-
range] or touch a painting or photo-
graph the way we do three-dimensional
works,” says Simon Levit, a seasoned
philanthropist and collector in Tulsa,
Oklahoma. “But putting something
outside in your garden also means you
have to protect it. I wanted to bring a
marble piece from Uruguay this year,
but it would have cracked during the
winter.” Sea salt poses a whole different
set of issues to collectors. Untreated
plain-carbon steel will not stand up to
constant exposure to salt air, whereas
weathering steel is the best choice for
sculptures displayed by the coast.

Certain materials have limited life
spans but are less expensive than more
permanent ones, like marble or bronze.
Impermanent installations can also
save you from having to move the piece
if you only intend to keep your home
for a number of years or don’t mind
incurring the cost of insurance for it
during that time. Storm King’s “Stream:
A Folded Drawing,” by Stephen Talas-
nik, is a three-dimensional bamboo
installation inspired by linear draw-
ings that will only be up for two years,
through 2012. It is the first time the
park has invested in temporary work.
“I like the idea of making something
very large, in a light material that is not
intimidating like steel can be. Bamboo
is very strong, but it’s a warm material,”
says Talasnik, who also partnered with
a filmmaker to record the construction
of his sculpture.

Continued on page 70

WELL SCULPTED: All art exhibited at Sculpture by
the Sea, Bondi, 2009. Clockwise from top left, “Dying
for a Drink,” by Phil Hall; “Prelude to the Waves,”

by Faith Semiz; “A Symbolic Inscription of the
Imaginary,” by Nicholas Elias; “Transition,” by Satu
Bushnell; “Eye Sea You,” by Tim Wetherell and Shayn
Amber Wetherell; “Big Drink,” by Justin Drape and
Simone Brandse; and “Morpheus,” by Phil Price.

Previous spead photograph, Marion Brenner. This page, clockwise from top left: Samantha Burns, Jamie Williams (2), Samantha Burns (4)
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Talasnik sees his
architectural models
as points of departure
where many art forms
can overlap. This past
October, Storm King
organized a dance
performance around the
sculpture, where danc-
ers moved from Talas-
nik’s “Stream” to Isamu
Noguchi’s nearby “Momo Taro.” The distance between
these two works, one built with bamboo and the other
with granite, is a successful example of using contrast,
which is a key element in any sculpture garden.

What connects the artwork in a well-thought-out
collection are the feelings that each piece brings out.
Says Levit: “It doesn’t matter if it comes from a well-
known artist, or someone you never heard of. If the
talent is there, that’s all that counts.”

LIVING ART: “Suspended,” by
Menashe Kadishman, 1977.

%cape to the USVI!

7th Night Free: Last chance to Pay for 6 nights
and stay for 7 nights on select villas in St. Croix,
St. John and St. Thomas. Valid for all new book-
ings made for travel through December 17, 2010.
Some restrictions apply.

Villas of Distinction specializes in vacation rentals of
luxury villas and estate homes in some of the world’s
most acclaimed travel destinations. Choose from our
online portfolio of over 5,000 personally selected
properties, build a wish list, and call our Villa Spe-
cialists to start planning your dream vacation!

Call toll-free: 866-468-8190.
www.villasofdistinction.com

MOFDISTINCTIOM

LUXURY VILLA RENTALS
Personalized Service | Outstanding Value | Worldwide Destinations

GETTING STARTED

Experts suggest sculpture parks worldwide that will help
you get familiar with artists and their works and will inspire
the perfect arrangement of your own garden.

Nasher Sculpture Center:
Dallas Home to some famous
artists’ three-dimensional works,
with many key pieces by Matisse,
Picasso, and Giacometti. nasher
sculpturecenter.org. The Sydney
and Walda Besthoff Sculpture
Garden: New Orleans This col-
lection started with a sculptural
fountain commissioned to Isamu
Noguchi in 1960. A lagoon divides
the park into a pine and magnolia
grove and live oak forest. noma.
org/sgarden/index.html. The
Noguchi Museum: Long Island
City, NY A good first step in
learning the works of 2oth-century
Japanese-American master Isamu
Noguchi. Ablock away is Socra-
tes Sculpture Park, created by
artist Mark di Suvero in 1986 to
provide young sculptors exhibit
space. noguchi.org, socrates
sculpturepark.org. Storm King
Art Center: Mountainville, NY
The standard for American sculp-
ture parks of modern and contem-
porary artwork. The center closes
to everyone but members in the
winter. stormking.org. Grounds

for Sculpture: Hamilton, NJ
Tulsa collector Simon Levit recom-
mends this as a place “to fall in
love all over again.” Home to 240
contemporary works, some com-
missioned especially for the park,
including its 35-acre arboretum.
Kevin Sbraga, chef of the park’s
restaurant, Rat’s, recently won
Bravo’s cooking competition “Top
Chef” groundsforsculpture.org.

Kroller-Miiller Museum: Ot-
terlo, Netherlands One of the
largest sculpture parks in Europe,
located on 62 acres of Hoge Velu-
we National Park. Enjoy sculptures
from your own bicycle, or rent
one at the entrance of the park.
kmm.nl. Sculpture by the Sea:
Australia/Denmark Every year
from the end of October until the
following July, the world’s largest
free sculpture exhibition travels
between the Australian beaches
of' Bondi and Cottesloe, and then
to Aarthus, Denmark. Collectors
can acquire the works exhibited.
sculpturebythesea.com.

Photograph by Jerry L. Thompson
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ST. JOHN, U.S. VIRGIN ISLANDS

Paradise as itwas intended!

Imagine the most tranquil island on earth. Chances are, you're thinking of St. John. Though it is the smallest of the three US Virgin Islands, St. John’s unspoiled

beauty is perhaps the greatest found anywhere in the Caribbean. With 60% of this small, 19 square mile island comprising of pristine Virgin Islands National Park,
St. John is as far away as you can get from the hustle and bustle of the main land while still under the U.S. flag. Enjoy miles of unspoiled white sandy beaches, swim
in warm, crystal clear turquoise waters and hike through tropical forests where you’ll encounter historic plantation ruins dating back to the 18th century. At days end
enjoy some of the finest dining you’ve ever experienced while being mesmerized by breathtaking sunsets. Investing in real estate on St. John has proven to be a good
investment. Call Re/Max Island Paradise Realty or visit our website www.remax-islandparadiserealty.com and let us transform your dreams of paradise in to reality!

Splash

Waterfront on Great Cruz Bay. Take a
swim from your shoreline or watch the
boats sailing by. Uniquely crafted of
rich mahogany and native stonework,
“SPLASH” exemplifies tropical island
living with an open style layout featuring
an exotic indoor garden pool. Two large
bedroom suites and a charming ‘crows
nest’ bedroom with full bath on the upper
level, all with views of the bay. Office can easily be converted in to 4th bedroom.
Lush tropical landscaping, open sun decks, spa. Hand-crafted entertainment
center, hi-speed internet, fully air-conditioned except upper bedroom. Close to
town. Excellent rental income.  $2,650,000

Poseidon’s Secret

WATERFRONT  “Poseidon’s  Secret”
is an elegant and private 5-bedroom
Mediterranean style villa with its own
private sandy beach, swimable shoreline
and lush tropical landscaping including
unique fountains. All rooms are
elegantly furnished and air-conditioned.
Villa has DSL, satellite TV, mahogany
cabinets, granite counter tops and more.
$3,299,000

Siempre Azul

WATERFRONT! Intimately secluded on a spectacular gated
waterfront property, yet close to fine restaurants, shops &
National Park beaches. A popular short-term vacation villa
with fabulous views & constant breezes. Features include
native stone walls, hand poured pillars, mahogany & cypress
floors & cabinetry, a/c, and hot tub. Lower garage can be
converted to 2nd bedroom or apt. Room to build on this flat
oceanfront property. $1,395,000

Villa Mollo

Attractive and well built villa in a quiet area of Coral Bay. Waterfront to a salt pond
teeming with wildlfe, overlooking Grotpan Bay
and National Park land and waters. A private
master bedroom suite is seperated from the
main house by an attractive stone breezeway.
Two additional bedrooms also have water
views and all rooms have a/c. Spacious decks.
A perfect island home or vacation retreat.
$595,000

Waterfront Land On Great Cruz Bay

Anchor your boat in front of your villa, keep your dinghy at the H.O.A.
dinghy landing in front and swim from
the shoreline. This large and flat property
makes building your island villa a breeze.
Located in the upscale neighborhood of
Great Cruz Bay surrounded by high-end
villas. Close to town and the Westin Resort,
easy paved access, beautiful water views
and great breezes. This property has it all!
$1,200,000

Reef Bay Lot On St. John’s South Shore

WATERFRONT lot with 270 feet of shoreline
and National Park boundaries make this
property a rare find. Easterly sunrise and
moon rise views including views to the
south with the island of St. Croix on the
horizon. Private location yet only minutes

to Cruz Bay. $2,250,000

Waterfront Lot On St. John’s East End

Gentle building site with views of National
Park land and waters. Swim from your door
step and walk to the adjacent deeded beach
parcel. Lush vegetation, quiet and private
East End property with easy access and
utilities. Buyer of this property can offer to
purchase adjacent parcel. $635,000

DIANA BEAM
BROKER, GRI, CRS, RSPS

License #: C - 100013618-2010

Island Paradise Realty, Inc.
Voted BEST REAL ESTATE AGENCY ON ST. JOHN 2010

P O Box 646
St. John, VI 00831

340-775-0949
dbeam@remax.net
www.remax-islandparadiserealty.com

Call, EMail or visit our website www.remax-islandparadiserealty.com for a complete list of all properties for sale on St. John.


http://www.remax-islandparadiserealty.com
mailto:dbeam@remax.net
http://www.remax-islandparadiserealty.com
http://www.remax-islandparadiserealty.com

PREFERRED REAL ESTATE PARTNERS

Vero Beach, Florida

Matilde G. Sorensen

Dale Sorensen Real Estate Inc.

3206 Cardinal Drive, Vero Beach, FL 32963
PHONE: 772-231-4712 CELL: 772-532-0010
FAX: 772-234-1708

EMAIL: msorensen@sorensenrealestate.com
www.sorensenrealestate.com

Matilde specializes in luxury oceanfront, intracoastal, water-
front,and golf communities on Vero Beach’s barrier island and luxury communities
throughout the Treasure Coast. Matilde has recorded sales in excess of $600 million
since she began her careerin1978,and is a Certified Residential Specialist (CRS) and
Certified Residential Broker (CRB). She isalsoa member of Who’s Who in Luxury
Real Estate, Mayfair International Realty, Leading Real Estate Companies of the
World, Luxury Portfolio,and Luxury Realty.

Maui, Hawaii
Mary Anne Fitch

Maui Estates International

500 Bay Drive, Kapalua, Hl 96761

PHONE: 808-661-1583 CELL: 808-250-1583
EMAIL: sold@maui.net
www.soldmaui.com

Mary Anne specializes in Maui’s most distinctive oceanfront,

oceanview and golf course addresses in Kapalua, Kaanapali,
Waileaand Makena Resorts. Mary Anne has recorded sales in excess of $400 million
since she began her real estate career on Mauiin 1989. She s a Certified Interna-
tional Property Specialist (CIPS) who was recently awarded Number One Residential
REALTOR® - Island of Mauiand Number Seven Residential REALTOR® - State of Ha-
waii by the Hawaii Business Who’s Who in Hawaii Real Estate. Mary Anne strengths
include her dedication to outstanding service, her integrity, excellent communica-
tionand negotiation skillsand her commitment to long term client satisfaction.

Satellite Beach, Florida

Patricia Corcoran

411 Ocean Avenue, Melbourne Beach, FL 32951
PHONE: 321-704-3843

EMAIL: p.corcoran@mac.com
www.2brevard.com

Highly driven and career focused, Patricia is dedicated to
helping you have the best experience buying or selling real
estate in Brevard County, Florida. Taking full advantage of the
latest technologies; selling, buying or, finding your ideal property is now easier than
ever. With Patriciaas your agent, you will benefit from excellent service, experi-
ence and knowledge of the county from Melbourne Beach to Cocoa Beach. With
the support of the entire RE/MAX network; from the local office staff, to the entire
international network of RE/MAX agents, you will always be well looked after.

Montecito, California
Fred Bradley

Sotheby’s Southern California

1482, 1470 East Valley Rd, Montecito, CA 93108
PHONE: 805- 969-5005 FAX: 805-969-3081
EMAIL: Fred.Bradley@sothebyshomes.com

A28-year career in the real estate markets of Montecito and
Santa Barbara has earned Fred a distinguished reputation
inthe industry. His 2008 sales record, including one of the
largestindividual transactions in the area’s history, placed Fred among the top 25

of Sotheby’s agents nationwide. Witha degree in Art History from Williams College
and an emphasis on architectural studies, Fred has gravitated to the marketingand
sales of unique homes in the exclusive beachfront and foothill locales of Montecito,
SantaBarbaraand Carpinteria. If one is looking for the best of properties in any of
these areas, Fred possesses the requisite skills and integrity of service necessary for
asuccessful search.

The Bahamas
Gregory P. Graham

Graham Real Estate

PHONE: 242-356-5030 CELL: 242-357-7143
FAX: 242-326-5005

EMAIL: gpgraham@grahamrealestate.com
www.grahamrealestate.com

Greg’s intimate knowledge of the business community

and geography of The Bahamas make him one of the most
qualified brokers on the island. The Graham family has an established historyin The
Bahamas, dating back to 1670. Beingan avid boater, fisherman and outdoors sports-
man Greg understands exactly what his clients are looking for when they visit in
search of purchasing property. Amember of the Bahamas Real Estate Association,
Gregory Graham is the founder and president of Graham Real Estate, established in
1994. Greg offers his clients confidence, honesty and a straight answer.

Fort Lauderdale, Florida

Julie Jones

Premier Estate Properties

2424 East Las Olas Boulevard, Ft. Lauderdale, FL 3330
PHONE: 954-449-7875 CELL: 954-328-3665

EMAIL: Julie@PremierEstateProperties.com
www.PremierEstateProperties.com

Julie Jonesimmigrated from England where every person’s resi-
denceis their castle and service excellence is deep-rooted in tradi-
tion. Julie facilitated almost half of Fort Lauderdale’s ultra-luxury transactions in 2008,
and manages $209 million of the Premier Estate Properties’ $1.65 billion portfolio. This
sales performance earned Julie’s reputation as the “Go To” Broker for ocean or water-
front residences. Superior marketing techniques, detailed market knowledge, tenacious
negotiatingand high professional ethics make Julie the broker of choice for business
leaders, pro-athletes and celebrities both nationally and internationally.

The Dominican Republic

Brian Brinkers

Case de Campo Resort

La Romana, Dominican Republic

PHONE DR: 829-339-6584 VONAGE: 781-968-5766
PHONE USA: 978-423-7446

EMAIL: reservations@casadecamporesort.com
www.cdcvillas.com

AsaSocialite and popular resident of Casa de Campo Resort for
many years, Brian has the upper hand on property acquisition in The Dominican Republic.
Evenintoday’s market, the Dominican Republic continues to be asound real estate invest-
ment with numerous fiscal incentives for investors, including a 10 year tax free status on
capital gains. Private residences in Resort areas like CapCana, Roko Kiand Casa de Campo
are some of the nicest properties available in the western hemisphere. The Dominican Re-
publicisaccessible by direct flights from many US Cities and offers a “Quality of Life” like
no other. Here you will find spectacular golf, beautiful beaches, warm Caribbean waters
and temperatures in the upper 80’s.

Sarasota and Keys, Florida
Teri Sax

Prudential Palms Realty

2 Avenue of the Flowers, Longboat Key, FL 34228
CELL: 941-228-5578

EMAIL: terisax@prudentialpalmsrealty.com

Teri’s areas of expertise are the enchanting and coveted Keys off

the Coast of Sarasota, Florida’s cultural capitol. The barrierisland

of Longboat Key is universally regarded as one of the worlds most
beautiful islands boasting luxury Gulf and Bay front residences, fine dining, shopping and,
of course, 10 miles of powder soft sand beach. Teri has been involved in real estate since
movingto Florida nearly nine years ago from Rochester, NY. A former school teacher,
advertising marketer and freelance voice and on-cameratalent, she has combined her
unique background and skills to become one of the areas most successful real estate
agents. Her commitment to her clients and her enthusiasm for their real estate needs has
enabled her to consistently remain a top producer.

FOR INFORMATION ON HOW YOU CAN GET INVOLVED IN OUR EXCLUSIVE AGENT PROGRAM CONTACT US AT: AGENT@OCEANHOMEMAG.COM OR 978-623-0019.


mailto:gpgraham@grahamrealestate.com
http://www.grahamrealestate.com
mailto:reservations@casadecamporesort.com
http://www.cdcvillas.com
mailto:p.corcoran@mac.com
http://www.2brevard.com
mailto:Fred.Bradley@sothebyshomes.com
mailto:terisax@prudentialpalmsrealty.com
mailto:msorensen@sorensenrealestate.com
http://www.sorensenrealestate.com
mailto:sold@maui.net
http://www.soldmaui.com
mailto:Julie@PremierEstateProperties.com
http://www.PremierEstateProperties.com
mailto:agent@oceanhomemag.com
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Under the CARIBBEAN SUN, tfiere isa SHORTCUT
to ECONOMIC CITIZENSHIP

Own a Condominium in One of the

TOP 10 REAL ESTATE MARKETS IN THE WORLD
and take advantage of ECONOMIC CITIZENSHIP,
PASSPORT BENEFITS
& DUTY FREE SHOPPING!
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ST. KITTS

RESIDENCES

(}niuvzl

FINE HOMES
& ESTATES

Prices starting at US $ 350,000! www.century2lislandrealty.com
tel: (869) 466-8000

www.mrstkitts.com Call: {869 557-987¢
The 5t.Kitts Marriott Residences are being developed and sold by the developer, Resort Acquisitions and Developments Ltd., and are not

owned, developed or sold by Marriott International, Inc., or any of its affiliates. The developer is using the Marriott marks under a license
from Marriott Worldwide Corporation. Each Century 21 office is independently owned & operated.



http://www.century21islandrealty.com/index4.htm
http://www.mrstkitts.com/
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— EXCEPTIONAL PROPERTIES ———
The Largest Family-Owned Real Estate Company in the Northeast
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Fairfield, CT $14,300,000 Westport, CT $12,995,000 Westport, CT $7,800,000
MLS# 98470686, Anne Estelle, 203.454.6336 MLS# 98470993, Michelle&Company, 2034544663 MLS# 98474731, Michelle&Company 203.454.4663
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Hingham, MA $7,400,000 Westport, CT 4,695,000 Southport, CT $4,200,000
MLS# 71077472, Joanne Conway, 781.248.7041 MLS# 98472560, Michelle&Company 203.454.4663 MLS# 98468787, Charlotte Cotton, 203.247.4944

Stonington, CT $4,000,000 Clinton, CT $3,750,000 Stamford, CT $2,799,000
MLS# E239871, Nancy Gordon, 860.608.1596 MLS# M9123270, Jack Tine, 860.391.2362 MLS# 98460137, Marianne Broekmeijer; 203.913.6068
. ° B >
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PORT/OLIO" &y | Iw? 4vels.Co INLUXURY REALESTATE | REAL £STATE
ROPERTY COLLECTION * . LUXURYREALESTATE.COM™ COMPANIES“
FIABCI “The Best Website in Real Estate” T e wons

For more information on these and other luxury homes or to speak to an Exceptional Properties Specialist, call 877.298.2780.

Connecticut » Massachusetts * New York ¢ Rhode Island
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Built to last, Deltec homes combine beauty, superb
craftsmanship and modern technology to live well and be safe.

LIVE WELL, CHOOSE WISELY.

Enjoy the feeling of light, openness, and comfort when you
stand inside the sweeping circular space of a Deltec home.

BUILT TO LAST, ENERGY EFFICIENT, SIMPLE TO BUILD. deltﬂc
R

800-642-2508 x407 I deltechomes.com/?0H

W HOMES

THE ORIGINAL GREEN BUILDER

L?/m-;mr?- i f/:{f/(urfk)
ROCCO

Broker Associate Realtor®
rocco@roccorealestate.com
www.roccorealestate.com
DRE Lic#01850365
858-717-9519

>
Windermere

REAL ESTATE

The Luxury of
Palos Verdes

Experience the beauty and luxury of the Palos Verdes
Peninsula. This is a rare opportunity to acquire exclusive
oceanfront property! Over 16 acres of beauty located
between Trump National Golf Club and the Terranea
Oceanfront Resort. This is a prime location with
magnificent panoramic ocean and coastline views of
the Pacific stretchingas far out as Catalinalsland.

www.palosverdesluxuryliving.com

Callfor Pricing  16.67 Acres

CALL FORPRIVATE SHOWING

ROCCO REAL ESTATE COMPANY
Real People * Real Rapport * Real Resuls
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http://www.roccorealestate.com/

St. Croix US Virgin Islands

The Great House at Catherine’s Hope is one of the finest offerings
on St. Croix. Set on over twelve acres, with top-of-the-world
views, there is no parallel to this gracious home with ideal pool/
entertaining areas and expansive sea views. The Great House
features three-guest suites plus a huge master suite with servant’s
quarters and garage below. A separate two-bedroom guest house
also shares the spectacular views. $4,900,000. MLS# 09-1813

Located on a beautiful waterfront acre, this five-bedroom home has high
ceilings, lots of light and breeze, a game room, and plenty of deck space
to enjoy the sights and sounds of the Caribbean Sea. Built by an architect
owner, there is even a wonderful 50-foot pool by water’s edge. It is set
on a quiet dead end street, in St. Croix’s Grapetree area, where beautiful
swimming beaches are within walking distance. $1,975,000. MLS# 10-58

Spectacular beachfront home, on a 1.5 acre lot with beautiful Caribbean Sea
views on St. Croix’s south east shore. Exquisitely furnished, this four-bedroom
four and a half bath home has a gorgeous kitchen and spacious entertaining
areas, 20KW Generator, full surveillance system, electric entrance gates, and
a charming one-bedroom guesthouse. The delightful fresh water pool is just
steps from the private sandy beach. $6,000,000. MLS 10-1425

Gorgeous 4,260 square foot home privately located in the gated beach
community of Judith’s Fancy in St. Croix. Three-bedroom suites,
spacious formal rooms, gourmet kitchen and a large pool with delightful
entertaining areas afford terrific Caribbean Sea views and historic Salt
River. Set on an acre of land with a large guest apartment and 2-car
garage as well. $1,450,000. MLS # 10-1447

COLDWELL
BANKECR O

LAND-de WILDE REALTY


http://www.coldwellbankervi.com
http://www.coldwellbankervi.com/vaction
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Kona Coast, Hawaii

o
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Maruyama Realty, LLC

Kim@MaruyamaRealty.com (808) 220-5348


mailto:Kim@MaruyamaRealty.com
mailto:Kim@MaruyamaRealty.com
http://www.HaleOhiaKai.com
http://www.HaleOhiaKai.com
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Now is the time to make the decision to invest.

Over the past 30 years FONATUR has created and actively promoted five Integrally Planned Resorts that have
become the backbone of Mexico’s tourism industry. These resort destinations include Cancun, Ixtapa, Los Cabos,
Loreto and Huatulco.

These resort destinations have proven themselves to be more successful than many of the country’s other
destinations, garnering average hotel occupancy rates of approximately 65% and capturing approximately
55% of the country’s foreign revenue from tourism.

The big run up in property values has already happened in Cancun, Ixtapa, and Los Cabos, but there is still time to
get in on the ground floor in Huatulco.

Cosmo Residences is undoubtedly the best project in the best place. Seeing is believing and we encourage you to
come and learn about this solid investment opportunity. It is 100% ownership of ocean front residences with the
opportunity to enter into the Hotel program. You have a beautiful home, capital appreciation and income. There are
direct flights from Houston, Texas and many daily flights from Mexico city.

Call the developer Shaun Wymes (713-874-2203) to learn how you can get in on the ground floor. All the

infrastructure is in, 17 out of the 69 units will be complete by July and several of the units are already
occupied. We can arrange financing or offer owner financing if required.

A dollar denominated investment in the BEST project in the BEST new location in Mexico.

www.CosmoResidences.com


http://www.CosmoResidences.com

VILLA FIRENZE
AN ARCHITECTURAL MASTERPIECE.

Sublime Luxury in Central America’s most prestigious beachfront resort.

REDUCED by more than $1,000,000 creating an investment opportunity of
tremendous value.

World Class Marina & Village

Championship, 18 hole Ted Robinson Jr. designed Golf Course
Privileged location in the Eco Golf Estate Community of Los Suefios
An unparalleled lifestyle surrounded by Costa Rica’s iconic rainforests REAL ESTATE. EVOLVED.

REAL ESTATE

Contact us now at 1-866-374-7798
ocean@2costaricarealestate.com
ESCAZU | JACO | MANUEL ANTONIO www.2CostaRicaRealEstate.com

Costa Rica

CONSULTING | LUXURY HOMES | HOTELS | COMMERCIAL | CONDOMINIUMS | BEACH PROPERTIES | DEVELOPMENTS


mailto:ocean@2costaricarealestate.com
http://www.2CostaRicaRealEstate.com
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MODERN ECO-LIVING

We didn’t coin the phrase Ecological Luxury...

We just added the cutting edge style it needed.

Costa Rica ocean view estates starting at only $950,000.

Experience the ultimate in natural beauty with unmatched biodiversity in a lush, rich tropical setting like no other
country in the world. Come and feel your stress melt away as you immerse yourself in the breath-taking natural
beauty that uniquely defines this magical paradise. In one of the world’s most peaceful countries, and like nothing
you've ever experienced, so be prepared — we invite you to experience what cannot be explained in just words.

Request a free brocth
Introducing Kalia Modern Eco-Living, a resort community with the highest level of luxurious ecological q t
lifestyle in beautiful Costa Rica. Each private estate comes with over 4,000 square feet of indoor/outdoor living, and discover wh at you VE
three or four-bedroom floor plans, beautifully equipped gourmet kitchen, and state-of-the-art green sustainable
technologies throughout. " al“_’ays wanfed.

I -»'
.

Eco-tourism activities for relaxation and adventure:

+ Jungle and nature tours + Surfing camps and excursions
+ Holistic spa and wellness + Deep sea fishing
* Horseback riding + Golf trips

+ Tree top canopy zip line tours + And Many More...

Kalia’s amenities and services offer vacation indulgences of the
most discriminating kind:

+ Cutting edge, modern design + Full-time concierge services Test drive a Kalia estate on

+ Green luxury interiors * Pre-arrival grocery shopping your next vacation.

+ Exclusive gated community + Private chef and maid services Call Jet Luxury Resorts toll-free
+ Private pool for each residence + Vacation rental program at (877) 538-7389

ENJOY « TASTE - DREAM - THRIVE ‘ ;

Pictures, concepts, ideas, designs and arrangements embodied herein are and at all times shall remain the sole and exclusive property of KALIAMODERN ECO-LIVIN Gl

connection with any work or project or publication (of any kind and description) other than the specific project for which they have been prepared, without the express wi ”;' 0
in plans, terms, specifications, features, and/or special offerings at any time without prior notice. Square footage/meter numbers are approximate and may vary dependi
MODERN ECO-LIVING LLC. Jet Luxury Resorts logo is a registered trademark owned by Jet Luxury Resorts. “USGBC” and related logo is a trademark owned by the

This publication does not constitute an offer to sell real property in any jurisdiction in which the registration requirements, if any, have not been satisfied or where such of
States government agencies, including the California Department of Real Estate and all other federal and state agencies, have not examined this offering, including, buf
any), arrangements to assure project completion, escrow practices, control over project management, racially discriminatory practices (if any), terms, conditions, and pri
services, utilities, or improvements or various other issues. It may be advisable for you to consult an attorney or other knowledgeable professional who is familiar with ref l\‘
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anconver Anchorage Tokyo Shanghai Papua New Guinea Sydney

Own a home aboard
The World — you deserve it

Life aboard 7he World is the life for you. A life which allows you to travel
the globe with only 200 like minded adventure seckers without leaving the
comfort of your private home. Join us aboard our private yacht and live a

life like no other.

Exquisitely designed studios, two and three bedroom apartments
now available.

The World.

For more information on rental or purchase opportunities, please contact:

Ms. Lynnette Dodds +1 310 824 2604
sales@residensea.net

www.aboardtheworld.com


mailto:sales@residensea.net
http://www.aboardtheworld.com
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http://www.seabrookwa.com

SEA LIFE | ADAM KATZ

JET SET
Adam Katz.

Flying High

Adam Katz's Long Island home is the epitome
of luxury living by the sea. By Lauren Price

REAL ESTATE DEVELOPER ADAM KATZ doesn’t just run a suc-
cessful real estate company. A highly rated jet pilot, he is also
the founder and owner of Talon Air, an elite New York-based
private jet service. In fact, Katz frequently flies the jets him-
self, especially when the likes of Mick Jagger, Henry Kiss-
inger, Johnny Depp, or Martin Scorsese are on board. Katz’s
primary residence is a stunning gated modern stone house
set back from the main road in Kings Point on Long Island.

unless it were on the water
and had jaw-dropping views
of Manhattan’s skyline and
East River bridges.

Was your home’s proximity
to the water important from
the start, or did the house
“pick” you? Views and di-
rect access to the water were
key factors, so I would not
have purchased this house

How much work did you put
into redefining the house as

your own? It was built for
tennis legend Vitas Geru-
laitis in 1983. After purchas-
ing it in 2007, 1 did a $3.5
million gut renovation,
rebuilding it as a six-bed-
room smart house, using a
Creston system for control-
ling everything from light-
ing, sound, and temperature
control to operating any of
the 20 flat-screen TVs that
fold down from the ceilings.
I added a movie theater, a
solarium with a sunken hot
tub, a customized gym, out-
door kitchens and fire pits,
Jacuzzis, an infinity-edge
pool, radiant heat terraces,
and a dock for my 135-foot
motoryacht and 47-foot In-
trepid speed boat, with Ipe
(Brazilian Walnut) steps
leading to a private beach.

Did your designs reflect wa-
terfront living? The house
is built in the round, and the
windows, which are huge,
face the water. It truly feels
as if you're actually at sea.

What do you love most
about waterfront living?

I love the privacy of it all,
and the views are always
spectacular, particularly
when the sun sets across
Manhattan. Better yet, I can
commute to the city via my
speedboat in 15 minutes.

Is one particular room in
the house used most? For
me, it’s the 2,000-square-
foot master bedroom,
mostly because of the water
views and the comfort of re-
laxing near a wood-burning
fireplace. And it’s where my
home office is. Like I said

before, because the house
was built in the round, it
really feels like you’re sleep-
ing on a ship at sea.

Which room typically
provides the biggest impact
for arriving guests, and
how often do you entertain?
Definitely the living room,
because its water views

are practically panoramic.
We do entertain a great
deal, probably several
times a week.

If you had to move, what
would you miss most about
the house? Well, of course,
living on the water and its
views. They just make you
feel like you’re a movie star
on a multi-million-dollar
movie set.

What do you find most chal-
lenging about waterfront
living? Cold temperatures
and wind are pretty intol-
erable during the winter
months, which is why we
head down to the Bahamas
and live and sail around on
the yacht.

THE DETAILS

Number of bedrooms: 6; Number
of bathrooms: 7.5; Square foot-
age: 12,000. Year purchased: 2007.

80 OCEANHOMEMAG.COM NOVEMBER + DECEMBER 2010
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ULYSSE,/NARDIN

SINCE 1846 LE LOCLE - SUISSE

BrAcCK SURF
SELF-WINDING CHRONOMETER CERTIFIED MOVEMENT.
WATER-RESISTANT TO 200 M. 18 CT ROSE GOLD CASE.
AVAILABLE ON 18 CT GOLD BRACELET.

LIMITED EDITION OF 500 PIECES.

WWW.ULYSSE-NARDIN.COM FOR A CATALOG, CALL 561-988-8600 OR EMAIL: USA29@ULYSSE-NARDIN.COM
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