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Richard Rogers:  top 
prize for top 
architect.  

This year’s coveted Pritz-
ker Prize for architecture 
goes to Britain’s Richard 

Rogers, creative genius behind the 1970s 
Paris Pompidou Centre. Awarded by Thomas 
J Pritzker for being “a champion of 
urban life who believes in the potential 
of the city to be a catalyst for social 
change”, Rogers is widely congratulated 
for his “unique interpretation of the 
Modern Movement’s fascination with the 
building as machine, an interest in 
architectural clarity and transparency, 
the integration of public and private 
spaces, and a commitment to flexible 
floor plans that respond to the ever-
changing demands of users.” High praise 
indeed. www.architectureweek.com

Tate Modern goes large
The new Tate Modern extension by Swiss 
architects Herzog & De Meuron has been 
given the green light. The 11-storey glass 
tower will sit on the south-west corner of 
the existing gallery and takes the form of 
a spiralling stepped pyramid or ancient 
Babylonian-style ziggurat, adding an ‘exotic’ 
Egyptian dimension to the London skyline. 
Read all about it at www.tate.org.uk

New World Trade 
Centre in Oslo
A Norwegian investment group has se-
cured the rights to build Norway’s first 
World Trade Centre in a complex to be 
built behind the Nobel Peace Centre on 
prime property in Oslo’s inner harbour. 
The World Trade Centre Association is a 
global organisation based in New York 
and has authorised 300 World Trade Cen-
tres in 92 countries around the world. 
www.architectureweek.com

London’s roll-up bridge
An innovative 12-metre-long wood and steel bridge structure 
curls itself into a ball to let water traffic through at the 
city’s Paddington Basin development. Designer Thomas Heather-
wick, known for his innovative use of engineering and materials 
in public monuments, says “Rather than a conventional opening 
bridge mechanism consisting of a single rigid element that lifts 
to let boats pass, the Rolling Bridge gets out of the way by 
curling up until its two ends touch”. A great addition to a water 
city like Venice, perhaps?
Heatherwick Studio: www.heatherwick.com
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Singapore rising
Downtown Singapore is set to wel-
come its largest private develop-
ment designed by the Office for 
Metropolitan Architecture: a 36-sto-
rey residential high-rise standing 
at 153 metres tall, to be located in 
close proximity to Orchard Road, 
Singapore’s famous shopping and 
lifestyle street.  20,000 square 
metres of built floor area will 
provide 68 high-end apartment 
units with panoramic views and 
is strategically designed within 
the confines of the region’s highly 
regulated building environment to 
maximize the full potential of the 
site, making the most of the attrac-
tive views towards the city centre 
and an extensive green zone to the 
north. Visit www.oma.eu for infoN
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Moscow’s modern makeover
The Expocenter Project will be a new expo-
sition venue, hotel and residential devel-
opment for central Moscow, making it the 
largest investment and construction project 
in Russia and Europe as a whole. At 26,340 
square metres, the state of the art exhibi-
tion space, conference centres, 1,500-seater 
auditoriums and 26-storey hotel will be in 
extremely high demand and boast breathtak-
ing views of the Moscow City skyline. Archi-
tects: Zaha Hadid, www.zaha-hadid.com 

Speed freak! 
Exceeding its own expectations, the 
famous French high-speed TGV train hit 
the world record books recently at a 
heart-stopping 574.8 km per hour, dem-
onstrating the improved superiority, 
security and performance of both the 
TGV and its likely successor the AGV, 
manufactured by French engineering 
group Alstom.
Flying Frenchman – SNCF/Alstom’s super-
fast train
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Homing in on 

Villa de la
 Jara

Where the pueblo runsthrough
it... All contemporary houses 

make reference to a built 
historical model. In the case 
of Villa de la Jara, nestled 
into the hills behind Mijas and 
designed by Diseño Earle, 
the historical model happens 
to be an entire Andalucian 
pueblo.Text: Michael Earle

Photos: Trisha Miller





Rising from the hill like the traditional whitewashed town, this distinctive building 
creates the clearest definition of modernism that sees architecture not as a collage 
of decoration but as a distillation of all domestic functions into an abstract form.

Mijas as a 
town was 
developed 
from an old 
rock quarry 
in the age of the Moors, at a time when 
a lot of the red agate used in palaces 
in Cordoba and Granada was mined 

and transported 
there from Mijas. 
After the mine 
was exhausted, 
the flat plateau 

that remained served as a natural place to 
build a town, sheltered from the pirate 
attacks that were common on the coast.





In Villa de la Jara, when the architect first visited the 
site of the project to get his first impressions of the 
land, it had already been mined of its stone leaving a 
flat plateau to build on.

In Mijas, the orientation and direction of the main 
street or exterior corridor comes from a stream that 
ran through the town providing the townspeople with 
running water, explaining street names like Calle Agua 
(Water Street).  

On the site of Villa de la Jara, the architect found a 
stream left behind by the recent rains which created 
a meandering path through the site. After it dried, 
it left very clear markings and erosion behind. This 
became the starting datum for the house. The direc-
tion of the inner street or corridor which meanders 
through the house was directly based on this form.

This project and its construction method develops 
an architectural response to the tension between 

global technologies and local building traditions. The 
materials and methods used are based on the same 
local traditions used for centuries thus the needs of 
the architect are met to achieve an architecture that 
is responsive to place and less obsessed with machine-
oriented perfection.
The house seeks to be not an idealisation of its sur-
roundings but to mix perfectly with its surroundings. 
Many of the angular forms of the building are directed 
at specific views such as mountain tops or sea views. 

1 |  A glass bridge allows movement across the divide 

of the public square. 

2 |  The Andaluz street divides public from private 

spaces.     
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3 |  The kitchen uses glass to expose the primal 

rock of the mountain.
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Prevailing wind directions also had a strong design 
influence. As one might imagine, the top of a mountain 
can be a windy place at times but the house shelters 
the prevailing winter winds while allowing the cooling 
summer breezes to naturally ventilate the house.

In reinterpreting the Andalucian pueblo and the no-
tions of street, plaza and public/private space, we 
have created a building which responds to the way 
people live in Andalucia, and the blurred line between 
indoor and outdoor. The outdoor street acts as the 
separator between the public and private spaces. The 
large open plan lounge spaces which contain living, 

dining and bar areas act as the plaza/public meeting 
spaces and the bedrooms remain as the private spaces 
between the plazas. The architect was particularly 
struck by the pueblo lifestyle of neighbours passing 
from house to house and gathering in the public plaza 
using it as their lounge quarters.

As the blurring between indoor and outdoor intensi-
fies, we are led to the garden and pool spaces that 
surround the villa. From the pool with its infinity view 
to mountains and sea, we really feel as though we are 
on top of the world.
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1 |  The angular geometries of the villa are represented in 

the exposed steel beams.

2 |  The shape of the bar area follows the curve of the out-

side street.

3 |  The open nature of the house can be seen as framed 

views to the coast.

4 |  The main curving wall is finished in an interesting mix 

of wood, glass and exposed brick.



FRANK 
GEHRY

 THE AVANT- 
GARDE

 ARCHITECT
Mr Gehry needs little if any introduction. 

Winner of the prestigious Pritzker 
Architecture Prize which honours consistent 

and significant contributions by living 
architects, the 77 year-old is one of the 

greatest proponents of grand architecture. 
The creator of the Guggenheim Museum in 

Spain’s Bilbao has the classic stature of a 
cultural icon and even featured in Apple 

Computer’s “Think Different” ad campaign 
of the late 1990s. 

 



Experience Music Project (EMP), Seattle, 

Washington (1995-2000).  Based on the Jimi 

Hendrix Experience, Gehry pays homage to 

classic rock, here experimenting with broken 

guitar pieces and alluding to a shattered Fender 

Stratocaster.



Born in Toronto, On-
tario, Canada in 1929, 
Gehry studied at the 
Universities of South-
ern California and 
Harvard before 
establishing his 
first practice, 
Frank O. Gehry 
and Associates 
in 1963. On 
reaching the 
symbolic age of 
50, he opened 
the doors to his 
new firm Gehry 
& Krueger Inc 
in 1979 – set to 
become the hot 
house of creativ-
ity which would lead 
to his global fame and 
recognition. 

Works of Wonder
Frank Gehry’s buildings, including his private residence, become instant tourist attractions and it’s not difficult to see why: 
museums, corporate headquarters and cityscapes all seek Gehry’s badge of distinction and structural progression, regardless 
of the product he delivers or the worldly statements they wish to make.       

Aside from his internationally recognised works including the titanium-covered Guggenheim Museum, Gehry’s touch has 
brought prominence to the Walt Disney Concert Hall in downtown Los Angeles; the Dancing House in Prague, Czech Repub-
lic; his home in California’s Santa Monica and to his latest accomplishment, Hotel Elciego, in Spain’s Basque Country.

Recognising how Spain is “turning to cultural 
tourism, to art, gastronomy, music, dance and 
architecture”, Gehry is very much at the forefront of 
futuristic yet functional architecture and sculpture.

Millenium Park, Chicago



1 |  Guggenheim Museum, Bilbao, Spain (1991-1997).  Titanium’s 

reflective qualities provide a softening pillow-like effect, Gehry’s 

first large-scale use of the metal.

2 |  National-Nederlanden Building, Prague, Czech Republic 

(1992-1996).  The rythmic effect and “body language” of the two 

towers earned the building its nickname “Fred and Ginger” after 

the world famous dancing duo, Fred Astaire and Ginger Rogers.

3 |  Walt Disney Music Hall, Los Angeles, California (1987-2003).  

Gehry’s most ambitious LA project is intended to establish a 

sense of place and is tailored to convey orchestral sound as 

effectively as possible.
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1 |   Jay Pritzker Pavilion, Chicago, USA (2004).  A billowing 

headdress of brushed stainless steel ribbons connect to an overhead 

trellis of criss-crossing steel pipes.

2 |  Marqués de Riscal’s Hotel Elciego, Spain (1998-2006). Ribbons 

of coloured titanium are Gehry’s response to the unbroken landscape 

surrounding the building, coloured metals inspired by the rich tones of 

the sky and vineyard.

3 |   MIT Stata Centre, Cambridge, Massachusetts, USA (2004).  

“Another eye-popping assemblage of curvy silos and angled towers”.

4 |  Vitra Design Museum, Weil-am-Rhein, Germany (1990).  A 

Modern Expressionist assemblage of cuboid and curvaceous forms 

with metal roofs. 

5 |  Easy Edges Wiggle Chair (1969-1973).  Corrugated cardboard is 

manipulated into this graceful curvilinear chair and hardboard facing 

applied to the flat surfaces make it immensely durable.

4

3

2 1

5



Reflecting on Guggenheims 
– present and future 

Perceived as Gehry’s most iconic and representative work, the Guggen-

heim Museum Bilbao was a culmination of Gehry’s new directions and experimenta-

tion with unusual surface materials and sensuous shapes rarely seen or used before. Opened to 

the public on 19 October 1997 and celebrating its 10th anniversary this year, Guggenheim Bilbao was im-

mediately vaulted to prominence as one of the world’s most spectacular buildings in the style of Deconstructivism. 

Like much of his other works, the structure consists of radically sculpted, organic con

tours that flow fittingly into its designated position and surroundings. 

With this vision in mind, work has already begun on the 30,000 square 

metre Guggenheim Abu Dhabi, capital of the United Arab Emirates 

in the Arabian Gulf, and soon to be home to the largest Guggen-

heim museum anywhere in the world. Speaking about the project 

when it was announced last year, Gehry observes: “Approaching 

the design of the museum for Abu Dhabi made it possible to con-

sider options that would not be possible in the United States or in Eu-

rope”, so we’d better brace ourselves to expect the unexpected. 

A decade of decadence

But back to Bilbao. The museum was opened as part of a 

major revitalisation project for the city and as a dra-

matic regeneration statement for the Basque 

Country itself. Recalling the reaction to the museum on its opening, Gehry is not afraid 

to admit “people were very upset about it when it was first presented. 

One guy said they should kill me…Now when I walk down the 

As the center-
piece of the Mar-
qués de Riscal’s 
new ‘City of Wine’, 
Hotel Elciego is al-
ready soaking up 
its appellation as 
“the most avant-
garde work by a 
Spanish winery.”



“ Approach-
ing the design 
of the muse-
um for Abu 
Dhabi made 
it possible to 
consider op-
tions that 
would not 
be possible 
in the United 
States or Eu-
rope”.  So we 
can expect 
the unexpect-
ed...

street in Bilbao people want to hug me.” 

Attracting more than 900,000 culture 
vultures each year from across the 
globe and with over 100 subscribers to 
its Corporate Members Program, the 
museum is certainly in good company. 
Guggenheim Bilbao is the venue for 
the October 2007 exhibition ´USArt: 300 
Years of Innovation’ – a fitting tribute to 
the lasting impression the museum has 
made on the city, on its thousands of 
visitors, and as a glowing testament to its 
enigmatic creator’s exceptional vision. 

Gehry’s Riscal – 
winning ways in Rioja 

With new heights of luxury the order of 
the day, Gehry’s second foray into the 
Basque Country is the Marqués de Riscal 
Winery, Hotel & Spa in Elciego, 90 min-
utes south of Bilbao in the famed Rioja re-
gion. Completed in September 2006 and 
affectionately seen by fun-loving Span-
iards as a follow-up to the Great Gug-
genheim, Gehry’s idea was “to make a 
hotel that takes advantage of the vistas, 
which are extraordinary,” he says, refer-
ring to the vineyards, San Andrés cathe-
dral, Valdezcaray mountains to the south 
and Cantabrian mountains to the north. 
“The titanium and steel are purely sun-
shades, or sun visors, framing the views”. 
Recognising how Spain is “turning to cul-
tural tourism, to art, gastronomy, music, 
dance and architecture”, Gehry is very 
much at the forefront of futuristic yet 
functional architecture and sculpture.

The three storey, 3,000 metre Hotel 
Riscal, complete with 4,000 metre an-
nex, has 43 luxurious rooms and, as the 
centre-piece of the Marqués de Riscal’s 
new ´City of Wine’, is already soaking 
up its appellation as “the most avant-
garde work by a Spanish winery”. 

Forming part of the Starwood Hotels’ 
Luxury Collection, guests can opt for 
educational cellar tours and enjoy 
views of the vineyards and the town of 
Elciego while sitting in the bay windows 
– perhaps sipping a glass of Riscal’s 
Gehry Limited Selection Reserva 2001 at 
the very same time. 

Onlookers meanwhile can marvel at the 
building’s undulating roof with its tita-
nium pinks, purples and lilacs represent-
ing flowing red wine. And with the main 
restaurant set to become one of Spain’s 
leading centres for fine gastronomy, 
Gehry is helping to combine Rioja’s tra-
ditional and modern influences with tons 
of taste and just a hint of je n’sais quoi.



1 |  Venice Beach House, California, USA (1986).  Suburban waterfront dwelling in post-modern 

design featuring light wood framing ideal for mild temperatures.

2 |  Architectural model for the Guggenheim Abu Dhabi, United Arab Emirates (2006-11).

Compressed and intricately interconnected cuboids, prisms, cones and cylinders will house the new 

museum within an area of some 30,000 square metres.

Works in progress
•  Grand Avenue Project, Los Angeles, 

California

•  Science Library, Princeton University, 

New Jersey

•  Bridge of Life Museum of 

Biodiversity, Panama City, Panama

•  Inter-Active Corp Headquarters, New 

York City

•  Art Gallery of Ontario renovation, 

Toronto, Ontario, Canada 

•  Louis Vuitton Foundation for Creation, 

Paris, France 

•  Philadelphia Museum of Art, 

Philadelphia, Pennsylvania 

•  Untitled Five Star Hotel & Event 

Center Lehi, Utah 

•  Ohr-O’ Keefe Museum, Biloxi, 

Mississippi, USA •   Museum of 

Tolerance, Jerusalem, Israel 

•  Guggenheim Abu Dhabi (GAD), Abu 

Dhabi, United Arab Emirates 2
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Enfis see the 
light

Fluorescent lighting in 
millions of corporate 
offices will never be 
the same once the 
enlightened folk at Enfis 
float their innovative 
illuminator modules on 
London’s Alternative 
Investment Market. Aiming 
to raise some £4 million (€6 
million) to develop its High 
Brightness LED technology 
over the next 3-5 years, 
their niche lighting system 
uses up to 90% less energy 
than traditional lighting 
and as industry becomes 
more familiar with the 
attributes of LEDs, this 
expanding market will 
continue to out-strip the 
competition. For more 
information visit 
www.enfis.com

Fibre fantastic!

The world record for the 
fastest ever data transfer 
has just been broken by 
Alcatel-Lucent transferring 
25.6 terabits of data in 
one second over a single 
fibre optic strand. That’s a 
staggering infrastructure 
capacity equivalent to 
transmitting information 
from more than 600 DVDs 
per second – beat that! 
Okay, so this bandwidth 
isn’t available for home 
web browsing just yet, but 
even knowing that they’ve 
figured out how to do it has 
already put cyberworld 
in a spin. It means that 
eventually, real people like 
us will have speeds similar 
to this when we connect 
to the internet. Bring it on 
guys!  
www.alcatel-lucent.com 

Colour shower

This shower illuminates the 
water with coloured LEDs 
that change according 
to water temperature, so 
you know just how hot (or 
not) the water is simply by 
looking at it. Ingenious. 
Price 69€ from 
www.planetapluton.com 

What’s in 
store:
Futuristic 
Fittings

Folding 
bookshelf turns 
into a bench

The Scissor Shelf Unit is a 
bookshelf that folds to 
only 9.45 inches when 
not in use – perfect for 
people who live in small 
houses with little space for 
furniture and ideal for the 
nomadic amongst us who 
are always moving from 
place to place. And when 
it’s completely folded the 
bookshelf can also be 
used as a small bench. 
The company behind this 
design has other interesting 
products using the same 
foldable concept including 
the Scissor Table and 
Scissor Bed. Find out more 
from Thut Möbel, 
www.thut.ch









Wastewater 
Gardens are in the 
business of waste 
water treatment: 
recycling 
waste from 
toilets, washing 
machines, 
showers and 
kitchens through 
a simple, effective 
process known 
as Constructed 
Wetlands 

Here in Spain, we need little reminder that the consumption of fresh 
water and treatment of waste water is everybody’s business, so here’s 

everything you need to know about the importance of waste water…

Faeces (sewage) is one of the main “polluting” components of waste water 
yet one of the richest, most productive substances there is. Waste water is 

also food for plants, yet inadequately treated waste water contaminates water 
supplies causing 3.5 million deaths per year worldwide, mostly among children 

under five. So are wetlands and constructed wetlands the solution to this problem? 
Yes. 

Wetlands include swamps, marshes and certain kinds of lakes – they’re the “Kidneys of the 
Earth” for their vital role in sewage digestion and purification. And because we need more 

green zones and water is so precious, a Wastewater Gardens® (WWG) constructed wetland 
treats sewage and removes pollution thereby preventing bad smells, mosquito breeding or 

accidental human contact.  

Constructing a WWG is similar to constructing a water pond. After digging out a water-tight 
garden area, gravel is poured into the WWG unit and rocks are placed around its borders to 
protect it from rainwater and surrounding soil. It is now ready to be planted and connected to 
the building’s plumbing system. The constructed wetland then collects and recycles sewage water 

through the gravel, purifying the water through plant and microbial activity. Plant roots feed the bacteria housed by the gravel and on the gravel’s surface, 
plants create the oxygen we need to breathe. www.wastewatergardens.com

INTEGRATING 
ECOLOGY WITH 
AESTHETICS 
TO CREATE 
BEAUTIFUL 
GREEN ZONES

A graphic representation of 
a Wastewater Gardens 

constructed wetland

























        	

Once served only on special occasions in Japa-
nese households, sushi hit the headlines when 
conveyor belt sushi outlets rolled into town, but its 
history goes back a long, long way – hailing from 
the 7th century when the technique 
of pickling food with sweet rice-
wine vinegar and packing 
parcels of fish with rice was 
first introduced.

SHOW ME 
THE SUSHI!

Then, in the 1820s, a far-sighted entrepre-
neur named Hanaya Yohei from Edo in 
Tokyo created a recipe pretty much simi-
lar to what we eat today. Sashimi (fresh 
sliced raw fish) or seafood were com-
bined with vinegar rice and prepared 
on his sushi stall where they went down a 
treat served fast and fresh. 

The first conveyor belt sushi outlet (kai-
ten-sushi) opened its doors in Osaka, Ja-
pan back in the 1950s and sushi culture 
has since spread globally to become 
Japan’s mainstream contribution to in-
ternational cuisine. From traditional sushi 
restaurants in Ginza, Tokyo to hip sushi 

bars 
in San 
Francisco 
and conveyor- belt 
restaurants like the Yo! Sushi chain serv-
ing its “fresh, sexy, seasonal and edgy” 
menu in the UK, France, Dubai and 
Kuwait, this healthy delicious mouthful is 
now a must-have of every major city’s 
culinary fare. 

The most common forms are Nigiri-sushi 
(hand-shaped sushi), Oshi-sushi (pressed 
sushi), Maki-sushi (rolled sushi) and Chi-
rashi-sushi (scattered sushi) which people 
tend to eat with soy sauce mixed with 
wasabi, a pungent bright green Japa-
nese horseradish. While chopsticks are 
popular, most sushi connoisseurs use their 
fingers, holding each morsel between 
the thumb and forefinger and turning 
the seafood upside down so it’s the first 
flavour to touch the tongue. 

Purists even have theories about wasabi, 
turning up their noses at the green 
smooth-textured lump we’re served now-
adays which is rarely real wasabi (usually 
ordinary horseradish with food colouring 
added). The real stuff is one of the rarest 
and most difficult vegetables in the world 
to grow and few geographical areas are 
suited for its intensive cultivation – New 
Zealand being one of the few places 
where it can be successfully grown. 
Good fresh wasabi and wasabi paste 
combine spicy hotness and sweetness 
with a gentle fragrance, however, unlike 
chilli peppers, the flavour doesn’t linger 
too long on the tongue and subsides into 
a pleasant, mild taste that even people 
normally averse to hot food can enjoy.
 
Years ago, one couldn’t practice the 
sushi art form without a minimum 10 
years training and proven skill. Now, due 
to its growing popularity, restaurants hire 
sushi chefs with just a few years experi-
ence and culinary schools have been 
set up entirely devoted to its philosophy 
and preparation – there’s even a Sushi 
University in Tokyo offering a 6-12 month 
course.
True to form, as sushi eating culture con-
tinues to develop, the good old USA has 
come up with a California roll contain-
ing avocados and imitation crabmeat. 

Other creations include tuna (not used 
in traditional sushi), beef and cheese, 

while more novel creations are con-
stantly cropping up along with sushi 
kits and specialist products and 
equipment.

Know your sushi…
Sushi should be fresh, especially 

the seafood. The rice cake should 
be firm and moist enough so it doesn’t 
disintegrate when you pick one up with 
chopsticks or fingers – it should, however, 
crumble in your mouth without too much 
munching required. If using soy sauce 
with your sushi, don’t dip the whole sushi 
in, just dip the end of the sushi as you eat 
it. Nibbling pickled ginger (called gari) 
between bites helps freshen your mouth 
for each new taste. Bon Appétit!

























When 
I heard 

Leonard 
Bernstein 

describe a 
“classic” as 

“something that 
defines and yet 
defies both time 
and taste” it struck 
a chord that still 
reverberates.  To me, the sounds 
of The Beatles, The Monks, The Kinks and The Sonics perfectly 
define what music sounded like in 1966, yet after 41 years 
and countless listenings still sounds fresh, exciting and new.  In 
contrast, music (that I admire and think is of high quality) from 
Gerry and the Pacemakers, The Hollies, or Manfred Mann 
defines 1966 equally well but, to my ears, is dated….better suited 
for a museum than a gig.

Paul Manchester grew up near Boston, 
Massachusetts and lives in London with his partner 
and daughter.  By day he works for an Investment 
Bank, by night he is the co-owner of Dirty Water 
Records....a label devoted to Garage Rock.

Bernstein was 
speaking of music, 
but I think it applies 
to all art forms.  The 
architecture of Frank 
Lloyd Wright makes 
me think of the post-industrial revolution breakaway from the 
monstrous habits condoned by etiquette and aestheticism 
that was shared by Man Ray, or the Cubists….yet Wright’s 
clean and functional, yet elegant designs are as modern and 
challenging and beautiful as anything I see today.  

That same love…obsession? is reminiscent of the scene at the 
Dirty Water Club in London and our label Dirty Water Records. 
Though still much loved today, the sound of the “British 
Invasion” led by Kinks, Beatles and Stones has given way to 
the sound of the 10 thousand bewitched teenage American 
bands that sprang up in their wake. The simple, stripped-down 
sound they made never had (or wanted) the same production 
values, occasionally had the song writing quality, but always 
had and will forever have the passion and power that makes 
it so special.

I’m not trying to make the case that only my definition of a 
classic can be of the highest quality and endure forever – the Taj 
Mahal is not exactly cutting edge design, for example – but that 
it’s all-too-easy and usually regretted when one embraces the 
latest trend too quickly.  Luckily it only took 2 seconds to have 
my 5-inch bleach blonde rat’s tail snipped off in 1984!

Text:  Paul Manchester

Below image, The Ambitions live





BOOKS AND CINEMA

El Croquis 133 - Juan Navarro Baldeweg 1996-2006
Editors: Richard Levene & Fernando Marquez 
Cecilia
Publishers: El Croquis    March 2007    Price: £35.95
 
“One of the most highly acclaimed Spanish architects living 
today”, Juan Navarro Baldeweg regards himself as a painter 
to-ing and fro-ing “from one room to another”, defining space 

and its energies and endeavouring to depict “what is in the 
air and in between things”. Now the architects’ bible El Croquis is treating 
readers to an interview, essays and studies of 15 Baldeweg projects including 
designs for museums, cultural centres, a hotel, a riverside park and even a 
mill conversion. His buildings tend to be subtle and blend unobtrusively with 
their surroundings and El Croquis do him more than proud with the quality 
of their documentation as well.

The New Apartment
Author: Cristina Paredes 			 
Editor: Montse Borras
Publishers: Universe  February 2007   	
Price: £11.50

 
Over 50 apartments and lofts designed by 
leading international architects are profiled 

with case histories describing the design challenges faced at 
each site, how the designer overcame them and a detailed blue-
print for each apartment. Almost all the living spaces featured 
prove that efficiency as well as beautiful, thoughtful design can 
be made in a tiny setting while benefiting the environment. In-
terior designers and residential architects will particularly love it. 
Cristina Paredes studied Fine Arts at the University of Barcelona 
and works with several interior design magazines.

Giant new silver screen at La Géode, Paris 

One of the 
most striking 
buildings 
in Paris, La 
Géode is a 
giant mirror 
ball 36.5 
metres in 
diameter 
housing 
a 1,000 
square 
metre 
theatre 
screen. 
Celebrating its 21st birthday this year, its managers 
are falling over themselves to announce that for the 
first time in its history, they’ve managed to both cap-
ture and generate live images in the theatre using 
6 projectors on a 500 square metre screen with a 
state-of-the-art sound system used to transmit high 
quality 3D and HD images. www.lageode.fr. 

























Text: Ian Baxter

Traditionally, the sacrifices one 
makes for the ultimate perfor-
mance of a mid-engined sports 
car are a cramped interior, poor 
visibility and the manners of an 
adolescent at low speeds. In the 
R8, Audi has developed a fine-
handling super car, which can 
accommodate tall gym-shy driv-
ers and is equally at ease potter-
ing around town for the Sunday 
papers as it is on the open road. 
Even for those owners who 
employ others to potter on their 
behalf, this is a car that you will 
find an excuse to drive at every 
opportunity, as it turns even the 
most mundane shopping errand 
into an occasion to savour.

Put your foot down with the

AUDI R8



However, it is on the open road where the R8 really 
impresses with the even weight distribution of the mid-
engine layout, and the rear bias of the all wheel drive 
system providing neutral handling and extremely high 
levels of grip. Audi’s Quattro all wheel drive also instills 
driver confidence, even in the most slippery conditions, 
so that most drivers will be laying skid marks in their un-
derwear long before the car does likewise on the road.

Visually, the R8 is clothed in a stunning alumi-
num body, which attracts attention everywhere it 
goes. If you’re a shrinking violet  and don’t want 
every journey to feel like you’re a VIP at a mov-
ie premiere, this is probably not the car for you. 

One of the signature styling cues is 
termed the “sideblade”, covering 
the air intakes on the side of the car, 
and this is available in a number of 
different finishes, adding to the al-
ready distinctive appearance of the 
R8. My only gripe with the styling is 
that the grills on the front and rear in-
takes look a little too fussy to my eye. 
Audi enhances its reputation of being at the forefront of 
automotive interior design with the R8, featuring a dramat-
ic combination of curves and planes, covered in only the 
finest quality materials. Most Porsche 911 drivers will weep 
with envy at the cohesiveness and quality of the R8’s cabin. 



The heart of the R8 is the 4.2 V8, with 
direct fuel injection inspired by Audi’s 
hugely successful race cars, which first 
appeared in the Audi RS4. Producing 
420 bhp DIN, this engine is unabash-
edly on display under the clear engine 
cover of the R8, like a fine gem in a jew-
elry store showcase. And make no mis-
take, it is a gem: with a red line at 8,000 
rpm, this motor revs so willingly that 
the computer shuts off the fun at 8250 
rpm in 1st, 2nd and 3rd gear, so easy 
is it to reach maximum engine speed. 
The benchmark 0-100 Km/h (0-62 mph) 
sprint comes up in around 4.5 seconds, 
with a top speed of 300 Km/h (187 
mph), all of which is accompanied by 
the howl of the glorious race-bred V8. 

The R8 is priced firmly in Porsche terri-
tory, with North American prices for the 
6-speed manual starting at $110,000, 

while the six-speed R-tronic automatic 
has a base price of $118,000. Some fea-

tures many would take for granted at this 
price, such as a navigation system, are extra 
cost options, although getting lost in this car 
isn’t too much of a hardship. Nevertheless, 
it seems that Audi is taking the piss charging 
extra for a navigation system in a car costing 
well north of $100 large. Fully loaded, with a 
few extra cows slaughtered to cover every 
surface in leather, Bang & Olufsen sound sys-
tem, carbon fibre interior inlays and you’re 
looking at around $130 grand, making this 
easily the most expensive Audi yet produced. 

While the Audi brand may lack the cachet of 
Porsche in this market segment, it represents an 
interesting alternative to its Volkswagen Group 
sibling and, since Audi is only manufacturing 
5000 R8s per year, it is also a more exclusive per-
formance car. For those who care more about 
design and dynamics than brand snobbery 
the R8 is definitely worth serious consideration. 

Bio: Ian Baxter’s fascination with all forms 
of automotive transport started at an ear-
ly age, owning his first motorbike from the 
age of 12. Since then, he has been a se-
rial buyer, owning and rebuilding numer-
ous cars and motorbikes. He currently 
owns an Audi RS4 and a Porsche 911. 
Since graduating from the University of Hert-
fordshire, London with a Bachelor of Engi-
neering degree, Ian’s career has been spent 
in the computer software industry, special-
izing in Computer Aided Design (CAD). He 
is currently Director of Worldwide Techni-
cal Support at SolidWorks Corporation. 





DIRECTORY
CAC Contemporary Gallery

C/ Alemania, S/N
29001 Málaga

Tel: 952 120 055
www.cacmalaga.org

art galleries

Gagma
CV7 Fidias, 48,50

29001 Málaga
Tel: 952 245 855
www.gacma.com

CRESTON
Poligono Ind., Multioficinas 

Coarza 3
San Pedro de Alcantara 

29670
Tel: 952 927 868

www.crestron-iberica.com
au

to

mation

Domosat
Pol. La Qiinta, nave 1, Ctra 

Ronda km168,5
29670 San Pedro de 

Alcántara
Tel: 952 787 357

www.domosat.com

Media Magic
Ctra. de Cadiz 179

29600 Marbella
Tel: 952 778 989

www.mediamagic.es

Prosystem S.L.  
Poligono Industrial San 

Pedro  
Parcella 28/calle K Nave 2  

E-29670 San Pedro/Marbella  
Tel: 952 799 344  
Tel: 952 799 118  

www.prosystems.eu

Vantage Spain
Edificio El Potril, oficinas

 3 y 4
Polígono Industrial San 

Pedro
29670 San Pedro Málaga

Tel:  952 85 35 60 
Fax: 952 79 90 47

spain@vantage-emea.com 

ROCA
Avda Diagonal n513
08029  BARCELONA

España
Tel: 933 661 200

ce
ra

mics

SALONI
Avda. Ricardo Soriano, 65 

- Bajo
29600 Marbella

Tel: 952 92 45 61
www.saloni.com

AÑIL HOMES TRENDS
CN. 340 km 175

29660 Rio Verde, Puerto 
Banus, Marbella; Málaga

Tel: 952 812 359
www.anilhometrends.com
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Charo  Hallin
Pol. Nueva Campana, local 

16-17
Nueva Andalucia 29600 

Marbella
España

Tel: 952 929 757
www.charohallin.net

NATURAE LA QUINTA
Pol. La Quinta, 11-A

Ctra. de Ronda, Km. 3
San Pedro de Alcántara

29600 Marbella
Tel: 952 799 700
www.naturae.com

Roche Bobois
Centro Comercial Torre Real 
Crta. Cádiz a Málaga, Km. 

185
29600 Marbella – Málaga

Tel: 952 777 858

EBANO
Muebles Ebano SCA. Avd. 
Rebites, 21 18198 Huetor 

Vega. Granada
Tel: 958 300 111

www.mueblesebano.com

TAHINI
Pol. Ind. San Pedro 

Alcántara, 27-2
29670 San Pedro de 

Alcántara
Marbella – Spain
Tel.: 952 787 654
www.tahini.com

IBERMAISON
Golden Mile

km. 176 CN 340
29600 Marbella
Tel: 952 770 675

www.neomania.es

KETTAL
Ctra. de Cádiz 179

29600 Marbella
Tel: 952 778 989

www.kettal.es

CYCSA SOFAS
C/ Luxembourg, 19-23

Ploigono Industrial Rosanes
08769 CASTELLVI DE 

ROSANES (BARCELONA)
Tel: 937 735 660

www.cycsa.es

BULTHAULP
Galeria Comercial Marbella 

Club, IV Fase 1 y 2
Bld Alfonso v. Hehenlohe, s/n

29600  Marbella  Málaga
España

Tel: 952 765 464
www.bulthaupworld.com
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SieMatic Kitchens
Ctra de Cadiz km 179

urb. Marbellamar, local 5
29600 Marbella
Tel: 952 826 818

www.globalsiematic.com



TIENDA XEY
Zinc. Edificio La Marina

29600, MARBELLA
Tel: 952 924 547
Fax: 952 924 524

xey.marbella@xey.es

B & O  
Avda Julio Iglesias
Edif. OPQ Local 1

29660 Puerto Banus - 
Marbella
España

Tel: 952 305 046
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entertainment

Hotel Kempinski
Carretera de Cádiz km 159

Playa El Padrón
29680 Estepona Málaga

Tel: 952 809 500

   
   

   
ho

te

ls

NH  Hotels
Bld, Principe Alfonso Van 

Hohenlohe s/n
Crta. Nacional 340, km 178

29600 Marbella
Tel: 952 89 96 00

Bubble Films
C/Paco Palma, La 

Zambomba 1
29603  Marbella  Málaga

España
Tel: 952 900 360

www.bubblefilms.com

  f
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Wastewater Gardens 
International

Antenae WWG Espana
Aptdo Postal No 54

11150 Vejer de la Frontera, 
Cadiz
Spain

Tel: 956 45 02 06
www.wastewatergardens.com
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C. DE SALAMANCA
Ctra. de Cadiz km 171
29670 San Pedro de 

Alcántara, Málaga
Tel: 952 785 250

www.cdesalamanca.com

m
otors

Fairlines
Fairline Andalucia

L4K Marine SL
Tel: 952 810 871

www.fairlinespain.com

Fischer Mercedes Consulting
Juan de la Cierva n11, 

Marbella
Tel: 952 822 644

www.mercedes-consulting.com

Porsche
Ctra. de Cádiz, km 175,3 

29660 Puerto Banus 
– Marbella

Tel: 952 907 911

Fnac La Cañada
Parque Comercial La 

Cañada, Autovía 340, Salida 
Ojén, 

29600 Marbella MALAGA
Tel: 952 899 300

www.fnac.es

  m
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timedia outlet

Fashion Sushi Bar
Laguna Village

Unit R1A - Kempinski Resort 
Hotel

Ctra. Cadiz, km 159
Playa del Padron, 29680

Sushi  Bar
Tel: 952 826 184

   
re

staurants

Fondue Lounge
Pinares de Elviria
Elviria – Marbella
Tel: 952 839 347

Fusion Bar & Restaurant
Urb. El Rosario (en frente el 

colegio las Chapas)
Marbella

Tel: 952 839 910

Lovie´s Lounge
Urb. Garden Club (Behind 

Casino)
Puerto Banus

Tel: 952 811 671

Mezzo 
Bld. Principe Alonzo Hohen-

lohe, C.C. Coliseum, 4
29600 Marbella
Tel: 952 900 230

O2 Centro Wellness
Plaza Mar, C/ Camilo Jose 

Cela s/n
29600 Marbella
Tel: 952 900 420

www.o2cenrtowellness.com

w
ellness








