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Urban rehabilitation: how to capitalize on a promising market
Suburban remodelingl how to stay alive in a treacherous market
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'Sprtng' is l,euultJul
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Beautiful

Cushioned
SoftQtriet

New "Spring'1.. luxury cushioned
vinyl flooring...will sell your
homes faster

Ile :rrr irrnovlrtor! 'l'rcilt your Irorncs to thc
<lrrrrn:t, excitcnrcnt :rncl sales alrpc:rl <lI
"Spring"r'rt.'l'his is the ncl'rlcsien irr
Itrxury - < ushioncrl vinyl lloorinq thut is:
Ouicl ;rbsorbs lootstep antl irrrl>act
rroisc. II'nrnirr . . . by t1 <>t,cr othcr rcsilicnt
f loors. (lrr.rlrio tte d , luxurious fccl of soft-
ttess rttrtlcrfoot nr:rkes :r lrorne nrorc appcal-
irtg. 7-rrlult:r1 . . . hirlcs unclcrllorlr irrcgu-
llrritr'. .\ncl it iri.r1a11s an1,n'hcrc, cverr
bclrtrv gnrtle.

"Spriug" rrrcets FH.\ spcr:ifi<ations, as rLr
lll Ilools in our cornplctc hornc buiklet'
]itrc. lior frcc s:rrnplcs, or in[orrrlrtion on
ottr sPcci:rl FIonrt: llrriklcr Prograrn to Irclp
vou scll lrorrrcs I:rstcr, rrritc (iongolcrrnr-
Nuirrr I rrt., l\c:rrn), Ncl, .|erscy 07032.
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For easier to0d'preparation,
the Errrlt'ln lvl ixer-BIender.
C0RDLESS applrartces; one
concealed inot0r. Uncluttered
counters. tlo heavy lifting.

The luxury and beauty of a

NuTone combination Euilt-ln
AQ!! 4I,J !!lE_.-ignal iri a
choice of handsome Modern.
Provincial or Colon!al design.
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Discover all the fine points in your favor
in Crane's Sunnyday 102 brochure.

The Sunnyday 102 brochure is crammed
full of features you and your customers
will value. You won't have to sell your
recommendation. Your customer will
know the name. ., Crane ".. the name
that stands for quality !

For information on gas boilers-or other
products that have earned the right to
your confidence-write us: Crane Co.,
Department O34,4100 South Kedzie Ave.,
Chicago 60632.

NAME

PRETTV PAGKAGE SAUES A PRETTY PE]I]IY

Crane presents the Sunnyday 102 Gas
Packet-a neat little package for today's
homes-attractively designed with econ-
omy in mind. Economy of operation,
economy of space and economy of instal-
lation. The Sunnyday 102 gas boiler comes
completely factory assembled and wired.
Result: reduced installation time, labor
and materials and improved profits. Un-
llke most compact packaged gas boilers,
the Sunnyday 102 includes modern styl-
ing, high capacity and lifetime construc-
tion, together with economical installation
and operation, without sacrificing quality!

VALVES'PUMPSoFITTINGSTWATERTREATMENToPIPING.PLUMBING.HEAT|Nc.AtRcoNotTtoNtNGoELECTRONtccoNTRoLs
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WASHINGTON INSIDE

Plug-in rehabi litation
unre is putting up $390,000 to see if pre-
fabricated room units can be dropped in-
side gutted tenements in New York City.

Streamlined renevYal
Congress used the housing bill to tell sHn,r
Administrator Robert Weaver to give "real
priority" to cutting urban renewal red tape.
He must also report in two years on alter-
nate ways to spur renewal.

"Administrative procedures have possi-
bly proliferated beyond the point of maxi-
mum return," observed the Senate bank-
ing committee in a remarkable understate-
ment,

New look at taxes, codes
Congress also told Weaver to "examine the
effects of zoning and land use laws and
regulations on housing and development
patterns and costs." The legislators want
to take a new look at the effect of deprecia-
tion allowances on property owners, prop-
erty taxes for vacant land and local assess-

ments of slum properties.

Building merger kayo
Internal Revenue agents have refused to
approve the proposed Lusk Corp. merger
into Kaufman & Broad Building Co. as a

tax-free exchange of stock. As a result the
two Western builders have decided they
can continue to operate independently and
will soon call off their merger (Npws,
Feb. ).

Builder lke Jacobs dies

Ike P. Jacobs, 45, whose merchandising
and management ideas set the pace for nu-
merous builders across the country, died
July 14 in Dallas. He had been ill for sev-
eral months.

Jacobs and Dave Fox Jr. teamed in 1949
to form Fox & Jacobs Construction Co.,
which was selling $10 million worth of
homes a year by 1963. Fox & Jacobs copy-
righted "A Flair for Living" to symbolize
its product, won five national awards for
distinctive and progressive building and
pioneered the sound-conditioned house'
Jacobs was a member of the N.tHs Research
lnstitute and headed the association's ntan-
agement committee in 1964.

INDEX
How rent supplements will aid builders. 6

U.S. to help develop subdivisiort land. 8

Housing for mid-inconte and aged tert-
ants wins 3Vo interest rote. ... .. .. . 8

Denver builder and dealer survit'e
llood . 8

Fril, orders fiility rL,ires underground. 10

Governmenl cotle proposal hits snag. l0
Housing rides strong single-lamily

market toward big second half. ... 14

Auction helps sell a sick subdivision. l4
Mortgage discourtts beginning to rise. l6
Calilornia s&L's move loward stability . 18

Architects warn President his beautifi-
cation program is "only a slart.". . . 22

Dallas builder Tom Lively drov'ns. . . 24
lames San lule to direc, NerIn builder

schools. ...... ... . 24
Mortgage market quotations. ....... 16
Housing stock prices, ....... 18

AUGUST 1965

HOUSING LEGISLATION: irEws

LB, housing plans pass Gongress
as Republican opposition falters
In rapid sequence the House last month passed President Johnson's two major
housing proposals, a $6 billion housing bill and a bill elevating Hura to a cabinet-
level Housing and Urban Development Dept. The Senate quickly passed a housing
bill not much dilTerentfrom the House version, thus all but readying the 1965 Hous-
ing Act for the President's signature.

House Republicans aimed a volley of criticism at the housing bill's plan to pay
rent supplements to families with sub-standard incomes. But after the President
telephoned 30 key Congressmen for their support, the rent-aid plan, revised to meet
some of the criticism, passed the House by six votes. One of the plan's basic ideas-
to let homebuilders compete with public agencies in sheltering the poor (p. 6)-is
the first fundamental change in low-income housing policy in 28 years.

Other housing-bill proposals assured of final passage:

. FHA insurance of land development loans (News, July).
r No-down-payment loans to veterans by nue (see p. 6).
o A low 3Vo interest rate for subsidized mortgages for housing for middle-income

and elderly families (see p. 8).
o New federal grants to pay half the cost of water and sewer lines to open sub-

urban land to development (see p. 8).
But the measure carrying the longest-range impact for housing is the President's

proposal of a cabinet-level housing department.

Gabinet post for housing-at last
After 46 defeats over 13 years, a bill to
elevate housing to cabinet status finally
cleared one branch of Congress last
month.

By a 33-vote margin (217 to 184), the
House approved President Johnson's bill
to upgrade HHFA to a Housing and Urban
Development Dept., the llth cabinetJevel
agency. Now the proposal is poised for
passage by the Senate.

Final approval of the new department
seems certain, since opposition in the
House was the biggest single obstacle in
Congress this year. Republicans had sin-
gled it out for a major test of Adminis-
tration strength. They backed a "positive
alternate" of setting up a White House
Office of Community Development as a
one-stop shopping center for local officials
seeking federal aid. But the House tossed
this aside by a259 to 141 margin.

New line-up. The new department,
already dubbed nuo by Washington's al-
phabeteers, will start functioning 90 days
after President Johnson signs the bill. It
will be headed by a Secretary of Housing
and Urban Development. And sHre, Ad-
ministrator Robert Weaver is expected to
get the $35,000-a-year job-and to be-
come the first Negro in a Presidential
cabinet. Southern opposition to Weaver
helped kill a similar cabinet proposal in
1962, but since then Weaver has so im-
pressed Washington with his administrative
skill that this opposition has faded.

The secretary will be aided by an under-
secretary and five assistant secretaries. Cur-
rent Washington speculation puts Weaver's
deputy, Milton Semer, in the department's
No. 2 spot. Some circles are pressing for

a big-city mayor in this spot. Possible can-
didates: New Haven's Richard Lee, Mil-
waukee's Henry Maier and Philadelphia's
former mayor, Richardson Dilworth.

The House bill requires that one assist-
ant secretary oversee the private mortgage
market or, in effect, head the Federal
Housing Administration. Present Admin-
istration thinking is to combine suburban-
type aids (water and sewer grants, open-
space grants and planning grants) under
a second assistant secretary and center-city
aids (public housing and urban renewal)
under a third. Duties of the fourth assist-
ant are not yet firm. And the fifth-the
assistant secretary for administration-will
handle budgets and personnel.

FHA's role. There will still be an EHe.
In fact, its leadership by an assistant de-
partment secretary will raise its status in
status-conscious Washington. But powers
formerly exercised by the pue commis-
sioner will be transferred to the housing
secretary. Among them: the approval or
disapproval of insurance commitments,
insurance claims and hiring of personnel,
including EHe's 75 district directors. Until
now FHA commissioners have had the au-
thority to ignore policy directives of the
ssne administrator.

An amendment by Rep. John N. Erlen-
born (R., Ill.) to keep rxe independent by
transferring it intact into the new depart-
ment was defeated, 153 to l0l, when
Administration supporters argued the bill
upgraded nue.

The first four assistants will be appointed
by the President with Senate confirmation.
The fifth will be named from the Civil
Service.

.5



HOUSING LEGISLATION: NEWS

Why Gongress turned to rent aids
Conrad {) The Los Angeles

President Johnson's pioneering rent-sup-
plement program takes private builders
into the business of housing families with
strbstandard incomes. It is the Iirst alter-
native to public housing since that con-
troversial progranr began in 1937.

('ongress bought the new $150-million.
375.(Xru rent-aid plan in the facc of pow-
crful opposition that put public housing
ollicials in le::gLre with Realtors. bankcrs
and some buildcrs.

"Fantastic ridiculous absurcl."
raged l{epuhlicans of the House banking
and currency comnrittce nrinority. "The
President has been sold a bill of goods."
Br.rt the odtls were too strong.

Counterattack. What Sen. Paul H.
DoLrglas (D., lll.) called the "failure of
public housing" was too well docunrented.

"The early interest and dynamic drive
in this Ipublic housingl ntovement havc
morc or lcss evaporated," said Douglas,
who lerl the Aclnrinistratiot-t's cantpaigrt.
"Puhlic housing is having less and less

inrpact on the slunr dweller in large citics,
where nerv projects have becn cut to a

"Rttt, wlto vill "It<' v'ill par "('urses-
pul tlra rettr)" tlte rutt" /oilad aguiri'

trickle." Nlain cause: lack of sites ac-
ceptlblc to neighborhoocls anrl ofllcials.

Douglas had data to show thc slowdown:
l(X),(XX) units authorizetl hut not built,
onlr' 40,0(X) now rtntlcr construction.

,I"9 house the poor
Groundswell. The demand for sontc-

hing new, was taken up hy the prcss
see cartoon). Tlrc Wusltingtott Post editor-
alized:

"The old guard adntinistrators of public
housing who oppose rent subsidies because
they intrr.rde upon their long-standing
monopoly have scarccly displayed the
compassion and disinterestedness of those
dedicated to aiding low-inconte families."

Lease on life, But even as Congress
approved rent supplements as a substitute
for public housing, legislators told public
housing to expand by stressing rehabili-
tation of older housing.

They gave public housing power to lease
or buy 100.000 units of existing housing
over the next four years for low-inconre
use. ln Philadelphia. public housing offi-
cials are trying to se e if builders can
provicle these rehabilitated houses in blocks
of l0 to I 00 houses.

Too, Congress told public housing men
lo build 35.000 new units yearly-if thcy
can. Since l96l they have been able to
start only 25,000 rrnits a 1,ear.

How rent aids let builders compete with public housing
The hor-rsing bill's new rent-supplentent
construction progranl puts the initiative
largely in the hands of the nation's honre-
buildcrs. The aid to private br.rilders is so

far-reaching that Congressional critics
calletl it "a contractor's windfali."

Builders who have bccome familiar with
the red trpe involved in processing and
building Sec. 22 ld-l projects with sub-
market interest-rate loans will have a head
start when r-rnclerlakirrg rent supplenlent
jobs with 5tA9/, trrurkel-rate d3 loans.

Builders can profit in two ways from
rent aids: I) by making a profit on the

construction job itself, and 2) by getting a

yield on nroney tied trp in a sponsoring
limited-dividend corporation nrttch qtlicker
than with other projects.

lllho can apply. A builtlcr. through a

sponsoring group, a co-op or his own
linited-divi(l,rnd corporation, proposes :.t

garden apartnlent or townhouse to FIrA
under d3. Linrited-dividend nlortgagors
can -qet nrortgages up to 9096 of replace-
nrent costs; nonprofit sponsors can 

-qet
1 007o loans.

High-rise buildings nrust bc built within
low-rise cost limits.

All supplenrentcd projects will carry full
r-'He -57+70 mortga-tles. But they nrust be

built within the much lowe r mortgage

Iinrits for subsidizcd d3 projects. In effect
this nreans sponsors nrust char-ee higher
rents for units with l-ewer anrenities than
other rHa apartments.

Here are loan linrits in key cities for
nonprofit and Iinritcd-dividend sponsors:

CITY NOXIPROFII LIMITED DIV,
O.BR 3.BR O-BR 3.BR

At anta 57,700 $16,450 $6,950 $14,800
Chicago ... ... 9,7OO 20,850 A,750 18,750
C:eveland ..... . ... ...... 8,350 19,000 7,950 17,100
Denver .... ................. 71700 16,550 6,950 I4,900
Detroit .... . .. ... .... 8,-150 t7,A50 7,500 16,050
Hruston .. ... ....... 7/850 16,850 7 tA50 1.5,150
Los Angeles .. .9,150 20,000 8,400 18,000
Miami ..... 7,100 15,250 6,400 l3t75o
Ulnneapolis . .. ... ....... ... 8,800 f8,600 7,90o 16,900
New York 9,250 19,850 8,150 17/850
San F'ancisco .... .. .. ... 9,400 20,100 8,450 18,100
Washington ... .... ... ... .. 9,500 20,350 B/550 1B/300

Economic mixing. The sponsor must
agree to set aside a certain percentage of
his units for tenants who qLralify for rent
supplenrents.

rHe regulations wort't reqttire that all
tunits be supplenrcnted; nor will they rc-
quire that sonte nonaided units bc
planncd. Behind the law's vaeue language
is the intent to achicvc as t.t.tttch econonric
n-rixing as possible.

Management toughie. This ccononric
rnixing u'ill nrake a rent-supplenrentcd
project more contplicated to nlanage, HHI'A
nren expect. They preclict many builders
wilI utilizc church or conrnrttnit\'-action

groups to aid in selecting and workine
with tenants. To qualify, tenants ntust be
I ) displaced by public activity, 2) elderly,
3) handicapped, 4) housed in substandard
dwellings, or 5) victims of a natural dis-
aster.

AIso. only those with incomes below
public-housing Iimits can qr.ralify to receive
rent supplen-rents. These income limits
vary from city to city.

The ssn'a adnlinistrator (or Housing
Secretary when that post becomes official)
nrtrst certify persons qualified to receive
rent supplenrents. The job will be dele-
gated to FHA.

Project mana-gers nray reject eligible
fanrilies for bad credit ratings and sinrilar
reasons.

Once certified. the fanrily will pay one-
fourth of its incon-re for rent to the man-
ager. HHFA will pay the apartment owner
whatever is needed to meet full rent.

For instance, full rent nray be $100
a nronth for an apartment. A family earn-
ing $3,000 annually (or $250 nronthly)
would pay $62.-50 monthly rent, and Hsnl
would pay the $37.50 difference.

Townhouscs can be rented initially
runder contrircts calling for sale of the
units to occupants when their incomes rise
enotrgh to support full mortSage payments.

No-down-payment FHA loans for vets pass both houses
The Senate agreed to a Holtse plan to lct
rne insure no-down-palntent loans for an

estimated ll n-rillion veterans. Enactment
in the final Hotrsing Act is certain after
the Senate and House settle differences.

6

r.ue Conrnrissioner Philip Brownstein ex-
pects FHA volume to spurt under the
change. which could end double processing
for builders offering both nne and ve loans.

It broadens the vA definition of eligible

vcterans to let an-vone who has served 90
days on active duty buy a house with
nothing down. Top price of the no-down
houses remains unsettled. The House wants
$20,000, the Senate $15,000.
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Statutory limits on mortgages for multi-
family dwellings were boosted by $2,250
to $2,500 per unit. The four-bedroom
linlit will be $21,000, up $2,500, to "en-
courage production of accomnrodations for
larger families where needed."

Maxin-rum loan insurance on Sec. 222
single-fanrily dwellings for servicenren goes
from $20.000 to $30,000.

And Congress responded to the furor
over the recent military camp closings. It
voted a year's moratorium on payment of
interest and principal on an FHA or vA
mortgage affected by a base closing, and it
gave the Defense Dept. permission to pur-
chase and transfer to FHA the homes of
civilians displaced in such shutdowns.

Below-the-rtarket housing programs win 37" loan rates
Congress decided rising cost of money
was pricing two programs-middle-inconte
housrng and housing for the elderly-out
of the picture. So it pegged their interest
rates at 3 7a .

Rates in both progran.rs, previously tied
to the over-all cost of Treasury financing
plrrs a service charge. were to rise lo 4o/o

or 4Vq 7o July l. The 3% peg nteans that
monthly debt service on a typical $12.000
dwelling for the elderly will be $38.87 in-
stead of $44.57.

Congress agreed with Rep. Wright Pat-
man's banking and currency committee in
taking the 221d3 (mid.tle-income) progran')
in under the 3Vo shelter. Tl.re committee
had decreed that the program "shall not be

frustrated by the erratic fluctuations of an
arbitrary interest rate formula."

Patnran had also demanded an end to
the mortgage bankers' practice of "dis-
counting" FHA mortgages. A discount of
2o/o, for instance, means a builder gets
only $98 of a $100 mortgage.

BLlt FHA Conrnrissioner Philip Brown-
stein said Congressional attempts to have
FHA or ve regulate discounts were com-
pletely unworkable. He defended "reason-
able" discounts as compensation for geo-
graphical differences in the prices of
money.

Other changes. The new sub nrarket
rate was only one of several changes in
existing programs.

Uncle Sam to help pay for developing suburban land
The federal governntent will pay 5Oo/c of
the cost of water and sewer lines to open
new suburban land for building develop-
ment. This is the 1965 housing program's
biggest bonanza for new subdivisions.

The matching money will be available to
local public bodies and agencies for build-
ing or improving the water and sewer sys-
tems. In an area where all government has

been traditionally hesitant about financial
aid. the program opens vast new opportu-
nities for help to builders.

Congress reasoned that the cost of such

facilities often made it impossible for sn-rall

communities to build water and sewer lines
fast enough to serve burgeoning suburban
areas.

"The sharp increase in developed land
prices in recent years is one of the most

serious protrlems facing the homebuildin-q
industry." said t.he House and Senate
banking and currency committees in their
reports on the legislation.

An eye to the future. The new pro-
gram is filled with other federal aid to
suburbia because the Johnson Administra-
tion and Congress feel suburban home-
building is still the best way to house more
Americans.

"We mlrst prepare for the obvious
change in the housing market that will
come in the next few years when the well-
known baby boonr of the late I 940s
reaches the fan.rily-forming state," said the
two banking committees.

The program assumes that local govern-
ments will take the initiative in asking
Uncle Sam for nroney or that builders

will spur their communities to do so. Here
are two other areas of federal help:

1. Open space. Much more money
has been provided for continuing and ex-
panding the open-space pl'ogram to stimu-
late large local parks. Federal outlays
for park acquisition are being brought into
line with the Interior Dept.'s conservation
program, which allows 407o in assistance.

Only 120,000 acres in 35 states have
been purchased under the three-year-old
open-space program. Said Congress: "In-
creased efforts are needed."

2. Public land buying. The bill lets
the new housing administrator (see p. 5)
make grants to state and local public
bodies to acquire sites for public works or
facilities. The new program permits such
purchasing of land five years in advance.

Lumber Dcaler H. R. ('l'otts') Berglund (/clr,
ahote) an<l Builcler Sant Primack (rlglrl) were
back in business a day after a late June flood
washed them out of their Denver headquarters.
Berglund's Denver Wood Products lost $l mil-
lion, including 6 million board feet of lumber,
four forklifts and hundreds of power machines.
Records at Primack's office were soaked by
7' of water. But 36 hours latcr Berglund and
his 223-man crew, including 60 temporary men,
were working from two rcnted trailers equipped

B

with eight telephones, and his records were hung
out to dry on clotheslines. Primack moved from
the city's flooded southwest area to a shopping
center his Perl-Mack Homes Inc. had built on
high ground in north Denver. Within a week,

competitors were delivering from their ware-
houses for Berglund, manufacturers were offer-
ing him stock below cost, and he had a $673,000
disaster loan from the Small Business Bureau.
Primack was snug in his new olice-"this time
we're high and dry."

Plywood industry splits
over stiff quality controls
"If we do not n.raintain a high level of
quality in the association, this industry witl
go down a rat hole."

With that statement the American Ply-
wood Assn.'s new president, C. L. Morey,
defended stiff quality controls in a grow-
ing dispute which is shaking the usually
solid plywood industry.

Three plywood makers have left epe
because of stricter controls, and six others
are threatening to resign. The three epe
dropouts have stopped r-rsing the "onea
approved" stanlp, a holdover from epe's
ol<l name of Douglas Fir Plywood Assn.

Some 400 plywood executives heard
Morey defend tight controls at ApA's
29th convention last month in Salem, Ore.
epe has stiffened requirements because
of last fall's plywood scandal, in which
large amounts of substandard plywood
bearing epe's marking were sold in Los
Angeles-where l0% of the country's
plywood is used.

The three former epe members now
exhibit their own markings, but have com-
mercial laboratories certify their products
as meeting ere standards.

Flooded out, builder and lumber dealer make fast recovery

HOUSE & HOME



Not only is Homasote an acceptable substratum for bonded
built-uD roofing-it is also a weatherproof, insulating
deck that is factory-finished on the under (or ceiling)
side, Saves finishing costs!

6-i0l

BUILDING?

;c*ilfif#;*

by

FOR SPANS UP TO 60"O.C.-DECKS, INSULATES
AND FINTSHES IN ONE OPERATION

Built-up roofing applied over Homasote Roof Decking is approved for
bonds by leading roofing material manufacturers. No unusual instal-

lation techniques are required. Panels ol2'x8' Homasote, in either
l\/a", L%" ot 23/a" thickness are nailed to roof rafters-or fastened

with special profile clips on steel framing. Long edges are T&G-ceil-
ing side is available with white color-coated finish or white kraft with
vapor barrier. Also, finish can be vinyl paint, white polyethylene film
or fire-retardant paint. Complete details in Bulletin 4-136-write for
it today to Dept. H-2.

homasqteG,ry-,y
TRENTON, N.J. 08603

HOW WELL DO YOU

KNOW YOUR
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dern. roo'f decki
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Underground wiring: nory it's required
for all new FHA-insured subdivisions
r-ue is putting muscle behind one aspect of
the President's demand for natural beauty
in housing.

Thc agency's new policy: no insurance
for honre mortgages in new strbdivisions
unless the utility wires are buried.

"The burden of proof will fall upon
those who want to continue the practice of
putting utility lines above the ground," said
rna Conrmissioner Philip N. Brownstein,
jr.st days after usRl Administrator Robert
C. Weaver: had promised the reform in a

speech to the American Instituie of Archi-
tects in June. City ollicials attending the
White House conference on Natural
Beauty (NE,ws, July) predicted that future
tracts would be almost comple:ely without
poles within five years, although only lO%
of today's new starts are served by under-
ground residential distribution. Weaver and
the r.Ha are moving to make. the prediction
come true.

How demand began. In the past onlY
a few nH,c offices have permitted the costs
of underground wiring to be added to the
mortgage. The response from both builders
and utilities has been less than enthr.rsiastic.

Seattle is one shining exception. Re-
gional nua Director Andrew Hess won
praise for "progressive leadership" from
the Puget Sound Power & Light Co., which
is now providing unclerground service to
all new honres in its nine-county service
area. It covers rnost of western Washing-
ton state outside the big public power
n.runicipalities of Seattle and Tacoma.

Promoting a total-underground prograrn,
Puget Sound teamed with Pacific North-
west Bell Telephone to eliminate the "leaf-
less foresls." A consumer survey found
that prospectivc honrebuyers were willing
to pay-up to llo nrore on a honle-if
thc wires were hidden.

"By developing some entirely new tech-

niqtres and combining them wi:h the ver1,
latest ntaterials. we were able to meet the
I 7o linrit," says Puget Sound's Vice presi-
dent Fred Kimball.

How costs were cut. Up to that tinle
only pad-mounted transformers had been
available.

"We sinrply advised all transformer
nranufacturers that we were no longer a
prospect for the pad-mount models and
that we would like to see what they could
offer us in transformers that would meet
our specifications for total burial," explains
John Wallin, another Puget Sor.rnd vice
president.

With new technology, total underground
is now available to builders for 970 per
house plus $l per front foot plus $60 per
house without an electric range and water
heater. A normal house runs to about
$ I 60. There is a 701 per ft. charge for
scrvice lines beyond 50'.

Helpful financing. The company also
offers street lighting aid providing that a
government unit will become a customcr.
To encoLlrage simultaneous installation.
Puget Sound pays li15 a pole of the de-
veloper's cost for street lamp install:rtion.
Cost of the lamp and bulb cannot be in-
cluded in the underground package bLrt thc
pole costs can. To promote its progrant,
Puget Sound will finance-or in effect Iend
the builder-$ 120 per home at 5t/z (/o

until the house is sold.
Weaver's decision to promote utiD conles

at a tinre when it is a hot potato with many
electric utilities. Most systems still use the
pad-nrounted transformers that Pr"rget
Sound is phasing out. but are discovering
that total underground is not nruch nrorc
costly. For instance, Portland (Ore.) Gen-
eral E.lectric has figrrred total underground
costs at $ I -5 per lot above pad nrounting.
Portland GE does all trenching work.

\.'ircent Finn gan

BOCA'S BACI(HAUS
"lla doit nccd uttotlrcr"

Government-code adyocates
run into critics' buzz saw

"We don't need another code beyond those
already adopted," decreed President A. P.
B:rckhaus of the Building Ollicials Conter-
ence of America, whose Basic Buildirrg
Code is used by 615 Midwesiern and
Northeastern cities.'r

He spoke at a U.S. Chamber of Com-
nrerce seminar called in Washingion to
consider a proposal for a governnrent
building code. The attendant controversy
was triggered by the so-called LaQue re.
port, written by a Commerce Departntent
aclvisory panel headed by International
Nickel's Vice President Francis LaQue.
The group had analyzed the ways in which
private groups now write the nation's con-
struction standards and had decided:

"It is technically feasible at this time ro
develop a uniform national building code
that would accommodate the special needs
of different regions."

Thumbs down. "Improper, unwise and
r,rnfortunate," was one company spokes-
nran's judgnrent, and virtually everybody
at the Chan-rber meeting seemed to agree.
Sumnred up the lron and Steel Institute's
A. J. Paddock:

"During the last few years building
codes and standards applicable to the con-
struction field have had a bad press in spiie
oI the fact that more progress h,' Leen

made in the last 15 years in this i
in any previous period."

No easy way. "When it comes
ards there is no magic name tha
to solve our problems either on t

tic or international front," Paddc
Other speakers called on ma

ducers to join in ending code
At the nreeting's end the r

tled for an effort to increasr
among the major code w
Leaders began planning loc
tions canrpuigns to explain t'
of the present nrodel buildir

':'Othcr nrrJor proprletary co(
nirtional Conlercrroe ol Builclil
Uniform Builcling Code is use
localities: Southern Building
r.rsed by 4O0 bodies.

N EllS tt

JOINT BURTAL reduces pcr-lot cosls of ttntler-
ground wiring. Washington stirte changed co(ie (o

allow phone and power cables in the sanre ditch.

10

HTDDEN TRANSFoRMEn is put underground by
I'uget Sound Power workman (top), leaving flr.rsh
gtittc (.bottoilt) as only trace of electric system.
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"EXTRA SALES APPEAL is tlrt'
Ircirting itt ttlv ncrl htttncs."
svlvar-ria. " \ lv cr.rstolttcrs all
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l;r' instirlling t'lt't trit
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lxrrts I{ov Seq:rll ol -\r'u ()llt':trts "'l'o all int('llts' I catt 1;ut trlv

i,,'o,i,',urtr,"t,rill tiqht;tlorlq*itlt tltu llasit rriring 'I he rcsult is that

I ,,u,1 i,1, rvilh t onsidctitlrlc saviltgs irl lloth tinrt: alrd lalrtlr'"

"UNMATCHED C0MF0RT is t.rnc of tltt' :rdvatltziqes that rnak('s clct'trtt:

l)cat so ltollulal'u'i1h proslx'tts lirr ttur trcu homt's."'Ieprlrts -\1ft-cd

Hoffrnan,.j ... ol (ilr ic:rgo. " I1' the g-r'orfing clt'rrland itt oltr al'clt ts atll'

indicati,,,i. iL st,t,rrrs cltlar tltat more and morc hornt's in tlrt: luture

ivill bc tot:rl elettrit."
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Housing rides single-family boom toward big second half
There's still good news in housing statistics.

Single -family house contrlrcts in May
soarecl 6?1, above thc 1964 figLrre to oflset
a 97a cleclinc in apilrtnrent contracts. ilncl
cxperts now slry' second-half starts for all
dwelling units will toir Iast year's perforrn-
irncc by 4Vo. Thzrt would put 196-5 even
with the newly revisetl figure of I .-590.tt(X)
for 196,1.

A new stud),bi'Econonrist John M.
Wetmore of the Fcclcrirl Hon're Loan Bank
Board preclicts that housing starts will con-
tinue to climb lor the renrainder of this
ycar and by l97t) will attain a record 2

nrillion units. Sturts in the Northeast have
bccn nroving up since the middle of last
year; activity in California has lagged, but
House a Hove for,rncl signs of a revival
thcrc last ruonth (Nt:ws, July), and Presi-
clent Bart L)'tton ol the $439-million Lytton
Savings & [-oen in l-os Angeles now cle-

clarcs: "Thcre is conclusive evidence that
the turn has colt-tc in the housing m:rrket,
hoth locally' and nationally."

Rise in contracts. May's $2.07 billion
in new residence contracts was I 7o above
thc samc month in 1964, according to F.
W. Dodge Co.. a division of McGraw-Hill.
Chief Economist (ieorge Christie noted
that contracts were ahead of I 964 for the
scconcl nronth in a row ancl that this re-
vcrsed thc trencl of the first quarter. when
awards trailed the strongest housing period
of I 964.

ilEWS
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F. W. oodge Co., a divisi"n ef [4cGraw Hiil Inc.

UNFINISHED HOUsES on rough grlde(l lots
were put up for arrction irgainst backdrop of

Thc auction, first such attempt to sell
unfinished houses in the Nortt,east. was
hcld over the thrce-day Menrorial Day
wcckcnd at White Rock Lake, -15 miles
frorn New York City in northern New
Jersey's Morris County. Work at White
R.ock Lake had stalled l8 nronths earlier
al'tcr 170 houses pricccl lronr $ l -5.(X)0 to
$lS.(X)0 hatl heen brrilt.

Atlvancc pLrblicitl'-all r)tetropolitarr
dailres and several television stations cur-
riecl stories-attracted 5.000 persons over
the three da1,s. But visitors came in sntall
groups and never stayed long enough to

t4

I(EY HOUSING INDICATORS

&lh|*:i "/?,"jref"
Dodge resid. contract May $2,074 + i

5 mon. 8.643 - 2
ENR adv. resid- plans June 697 + 25

6 mon. 4,709 + 9
ENR adv. apart. plans June 350 - 5

6 mon. 2,438 + 5

ENR adv. house plans Jurre 156 + 23
6 mon. f .003 + 1l

Sources: F. W. Dodge ao- O,u,a,on ot VcCraw.Hitt;

The down side. Contracts for the first
five n.ronths are below 1964 by only 2cL,
largely because apartnrents plunrmeted
l37o while single-family awerds were run-
ning even.

The Doclgo new housing contract intlex
slipped to l4l fronr April's 147 ( sea graplt) ,

cornpletcd homes in northern New Jersey sub-
rlivision. Salcs hird been stallctl for l8 months.

ho!d a spirited auction. A nronth after
pronroters tried to auciion 67 unfinished
houses in the New Jersey strhilivision, they
still are nct calling the salcs effort a suc-
cess or a lailure.

Proi.noters, headcd by' Consultant tsill
Becker of Bill Elliott & Assoc. of 'l-elncck.

N.J., first trietl to holcl lornrll :lucli()ns.
thcrr switchcrl 11r lrrrs:irrg l)r'()sl)ccls l() ur-

clividual houses anrl holtling auclitrrrs orr

the lawrrs. Neither nrethotl worked r.r'cll.

Finalll'the pronroters fell back L)n tra-
ditional sales methocjs. They had salcsnren
show cr.rstomers through the houscs. ln-

UNITS
(0oo)

Starts, priv. nonfarm May i51.4
5 mon. 534.5

Starts, ann. rate May 1,469

Permits, ann. rate May 1,220

New houses sold Apr. 48
4 mon. 181

New hcuses for sale Apr. 24\

E,rgineering News-Record; C"nr$ Br.""r; HHFA.

prinrarill' because nonhousekeeping rcsiden-
tial building, such as clormitories, fell.
Christie predicts a prompt rebound.

Starts, not as reliable a bellwether rs
contracts, fell back in NIay after April's
spurt. They were clown in the Northeast-
ern. North Clentral and Southern states.

AUCTTONEER tried to generatg bids but found
that conventional sales metht-rds wurked better.

to a point
terested persons were asked to entcr bids.
Thi:; plan helped sell sevcral of thc nrore
ncarly finished houses.

But as the holiday endetl, only l5 of 67
liouses had been sold. Another l-5 w'erc
under contract pending credit approval.

Thcn canre a surprise. Prospects frorrt
that hocli: w'eckencl berl:rn returning in tl'c
lollow in! w,eeks. Six ntore hortses were
soltl the lirst weekend, four urore the next.

Says Becker: "A lot of people could
flor or would not luake up thcir min<ls at
thc sale. But they are going home, talking
it over-ancl thcy are conring back."

HOUSE & HOME
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Salvaging a sick subdivision: an auction gets vssulf5-up
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The unseen beauty of Weyerhaerrser's
new plank and bearn roof sYstern

is the money it saves

Weyerhacuser [-anr inated Deckin-q and Vcrtically
I-anrinatctl Bcams prodr'rcc intcrior eUects usuallv asso-

ciated with the finest custom-htlilt homes and at the same

tinrc kecp building c()sts to a ntinimum.
l-aminated De&ing takes less tin.re to install because

end-nratched joints don't have to fall over beams' There's

lcss waste becuut. you trim only at the end of each

course. Laminated Dccking givcs vtlu cciling' instrlation

and structural roofing in one application.
Weyerhacuser Vcitically Larninatcd Utornt u1g both

handsome in appearance and structurllly dcpendable'
'I'heir smooth surfaces look fine painted. stainetl or jtrst

lel't natural. Thev conre in lengths up to 60 feet, no lost

tinre in making costly construction splices'
'l hc ltrnrhcr" r.tsed 

-in 
both bcams and decking is kiln-

drietl to a low unifortn average l2ti (1591 maximun'r)
nroisture conlcnt. before bonding. This means unifornt
tlryness all the r.r'ay through each piece. Twisting, u'arp-

ing and chccking irc virtJally eliminatcd'
ivith th. comiinctl advaniages of beauly. quality and

fast installation, Weyerhaeusei Laminated Decking and

Vcrtically Laminated Beams will add real exlra value to
yotrr hontes.' Plun your next iob with this new plank and beam roof
svstem.'You'll be impressed with the savings you can

n'rake-and your buyers will be impressed with the looks

of the house.
Write lts at Box B-98, Tacoma. Washinqton' for two

new booklets on Vertically Lan.rinaled Wood Beams and

l-anrinatctl Wood Dccking.

Aweyerhaeuser
Laminated Decking and
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Yields on the rHe Sec. 203 loans have
risen O.O6Vo in the nation's major money
centers. The new range goes to 5.06-5.12
after months of wariing" signals 1f.frws,
June).

Rises in yield in New york often take
several months to show up as a higher
Jnortgage discount to be charged to-the
builder at the other end of the mortgage
transmission belt.

"Builders are still trying to act as if they
haven't heard of this,'; sals Vice presideni
Charles Haynsworth of New york Citv's
Greenwich Savings Bank, but the execu-
tive vice president of the world,s largest
mortgage banking house says such blisiful
lgnorance cannot last:

"Nobody can pretend any longer," ob-
serves Vice President Everett Mattson of
T. J. Bettes Co. in Houston. "There is less
demand for our FHA mortgages and greater
demand for more yield. Mortgage bankers
are in a squeeze."

- Mattson reports the discount charged to
builders is up all over the Houston area-
to 2Vo from lYzVo. Dallas raised a half
point to a range of l-?Vo.

, . 
St. Louis says discounts may have to go

higher in the Plains States, and Vice preii-
dent Christian M. Gebhardt of the Colwell
Co. in Los Angeles discloses that he is
under pressure to raise but is holding to
7Vo:

"Investors are buying more slowly loans
they have agreed to buy." he says. .'l
harren't changed my price (or discount)
but I haven't sold many mortgages either.

Mortgage discounts poised to rise as lenders up yields

The trend is to a higher yield on the
investor side, so we might call it a .summer
standoff'. "

No change yet. Such solidly prosper_
ous housing markets as Detroit, FtritaOet_
phia and Newark, N.J., still feel no such
trend.

*Tighter money talk has not hit me by
1 lo,lg shot," Vice President Harry N.
Cottlieb of Draper & Kramer says in
Chicago, and Washingron argues thit the
yield increase is temp*orary aI best.

Reasons Senior Vice president James C.
Latta of Frederic W. Berens Inc. in the
capital:

"For a short tinte we will have to give
the New York bankers yields of S.liVo.
but the banks are trying to base their loan
buying on the high inteiest rates they now
pay savers, and that is doing it backward.

"Another thing. They are all sitting there
ready to go on vacation. They are 6ought
up, and they always talk to us this w-ay
when they are satisfied and heading foi
the mountains and the seashore.

"And yet a shortage of rue-vn loans
does persist. We will see lower yields again

wh-en we get to the fourth quarter.',
. Lower yields (and discounts) may in_

deed turn out to be the builder,s Christmas
present, but a survey of Housr * Hour,s
mortgage experts in l8 cities today indi_
cates that rates will probably go up before
they go down.

Bond competition. Mortgage lenders
are demanding higher yields- for two
reasons:

l. Quickening retail interest, particularly
among big institutional investors, hai
driven bond yields up into new rivalry with
FHA paper. A red hot market absorbed $2
billion in new bond offerings in June alone,
and returns on public ulility top rated
long terms jumped ftorn 4.47Vo 6 4.61%
betore falling back. The 4.6lVo was only
39 basis points less than the 5Vo that many
_FHA mortgages were yielding to investors
buying them in the secondar:y market.

2. New York's savings banks now have

9.9.7: * 85Vo of portfolio in mortgages.
'We are pretty well bought up,', .uyr-Vi".
President Haynsworth of Greenwiih Sav-
ings, who also serves as president of the
Mortgage Bankers Assn. of New york.
"We. are looking at very little paper that
won't give us 5.l\Vo on yield.,'

The daily net free reserve position of
New York City's commercial banks fell
to its lowest level in five years in July. Free
reserves are a rough measure of the
amount banks can lend. But bank loans
have been rising sharply this year, and
economists do not view this as a certain
sign as tighter money.

HAYXSWORTIf rAITSOt{

SECONDARY MARXET
FllA & YA S|/tch

Money
center

Sec. 203b &
VA houses
Yield to
Investor Trend

Sec.207
Apts.
Yield to
Investor Trend

Boston
Chicago
New York
San Fran.

5.03-5.17 Steady
5.06-5.12 Up .06
5.06-5.12 Up .06
5.06-5.1.2b Up .06

5.12-5.I5 Static
5.12 Weaker
5.1.4b Weak

COT{VE]|TIOI{AL LOAI{S RESALE MAR'(ET
Pacl<ages of conventlonal loans, privately insured by MGIC,
available for purchase by S&Ls. Loans are in metropolitan
areas, originated by mortgage bankers and commercial' bank_
er6 and I isted with Mortgage Guaranty Insurance Co.. 6oo
Marine PIaza, Milwaukee. Address inquiries c,/o Jack'Ditt_
mann. Typical ofterings reported the week ending July I6:
Loans available

(millions) Net o/. Yield
to investorsa

Cal ifornia
Georgia
Hawai i

M ich igan
LNet after insurance fees and servicing.

XEW YORX WI{OLESALE MARKET
FHA, YA 51/ts

Immediates: 97 -97 V2 Futurest 97 -97V2
FHA,.VA 5y4 spot loans (On homes of varying age and
condition)

Immediates: 96r/z-97y2
Note: Prices are net based on a servicing tee ot y2o/o.
Majority of loans being sold today include ioncessions madeby servicing agencies which wouid be reflected in higher
prices. Prices cover out-of-state loans, reported t}le ieek
ending July 16 by Thomas p. Coogai, piesident, Housing
Securities Inc,i New York City.

Location

$r0.0

10.0
5.0

5.7 5
5.50

5.50
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HOMEBUTLDER's MORTGAGE MARIET QUOTATTONS

FHA
207
Apts.
Firm

Conventlonal
Loan Rates

Comm, Savings Savinqsbanks, banks, banks,
Ins. Cos. S&Ls S&Ls'750/. a00/" over 8oo/o
5r/z-53/q 53/q-6
5t/a-5Y2 SYq-St/z

5t/z -53/c 5L/2 -53/a

Const?uction
Loan Ratcs

Interest+fees
All lenders

6+1
51/a-6
5Vz-61,7-lt/z
5Y2-53/4 + |
6+1
ZT12-.-
6lt/'

Zn;--r+r3t-3
6+1
6-6.6+r-2
6l't,-t'
6+1
5%-b+:zJ.-..t/r-t
6-6t/z *l-7t/z
5-6+1
6Ya-6r/2

5t/z-6Yz*l-2

City
Atlanta
Boston

Chicago

Cleveland

Dal las

0enver

Detroit
Honolulu

Houston

Los Angeles

Miami
Newark

New York

0kla. City
Philadelphia

San Fran.
St. Louis
Wash., D.C.

Par+l-par SteaOy -- pr+f+ro
r/z-LVz Steady Ar-r/rb 5Yq-5t/z 53/+-6

u'z____iteadv ________3_ 6-6r/z
7-2 Up v2 gara 5r,/c-5\z 53/c 6-6r/ar/2-2 Steady 5t/4-5Y22 6-61y'2

5t/+-5r/z 5r/z-6
53/q-6Vz 6Va-7 63/c-7 t/q

5r/z -6

53/a -6.6 6Yt
5r/2 -6

Steady 53/a 53/q-6t3/a par - Steady prr+l-p", 5V2
Stead 5Y2-53/a 5Yz -53/q
Steady 5Vz -52/a 51/c-6

l-7r/2 Steady par-1 St/a-St/q 5t/q-6 6-6t/ql-2Yz Steady 53/a -6

+ lmmediate covers loans for delivery up to three months,/
,uture covers Ioans for delivery in three to twefve monifril. Quotations.refer to prices in metropolitan areas, discounts
may run slightly higher in surrounding towns or rural zones.. Quotations refer to houses of typical average local qua,ity
with respect to design, location and construction.
n.3.o/". down on first gl5,OOO; IOyo of next g5,OOO; 25ohof balance.

Footnotes; a-no activity. b-limited activity. w-for com-parable VA loans also. x-FNMA pays y2 point more for
loans with 1.09/". y-discounts quoted are net after sellerpays 1/2./o markgting lee and t/a"h adjustment for stock
purchase. Seller must pay Iol. of mortgage for stock calcu-
lated in $120 units, of which $20 is coniribution to FNMA
cApital and $100 is for a share tradinq at about S84, z_
applies to 667o loans.
Source_s: Atlantai Robert Tharpe, pres., Tha.pe & Brooks
Inc.; Boston, Robert Morgan, pres., Boston 56 Savings Bang

Chicago, .Harry.N. Gottlieb, vice pres., Draper & Kramer Inc.;
Uleveland, David F. 0,Neill, vice pres., Jay F. Zook lnc:tlallas, M. J. Greene, pres., Southern irust & Mortlgage.Co.; oenveri -Clair A. Bacon, exec. vice pres., Mortgage
lnvestments Co.; Detroit, Sherwin Vine, vice prei., Citiieis
Mortgage Co,; Honolulu, William J, Huckins, ajst. vice ores.
tsanl of^Hawali; Houston, Everett Mattson, vice pres., i. ll
tsettes Co.; Los Angeles, Christian lM. Geihardt. vice ores_
Colwell Co.;. Miami, Lon Worth Crow Jr., pres., Lon Worttr
9lgy 9o:; New-ark, Wiiliam B. Curran, vicL pris., rranrrin
!?pll"l Co?:r NN york, John Hatperi;1, J. Halpe;in & Co.:
Oklahoma C^ity, -B: B. 8ass, pres., American [4ortgaqe &
lnvestment. Co.; Philadelphia, Robert S. Irving, vice pre;,,-First
rennsyrvanra 6anking & Trust Co., St. Louis, Charles A. Kel_
rer, 

^vrce .pres., lvlercantile Mortgage Co.; San Francisco, Frankw-. C^ortright, sr. vice pres,, Bankers Moitgage Co. of Caiifornia
and Charles E. Mccarthy, vice pres., Bank oI America: Wastr_
ington, _D.C., James C, Latta, sr.'vice pres,, fredeilck W.
berenS lnc-

5r/2 -53/a



lVilliamson's

"5 Steps to Comfort"

give your homes

proven sales edge

with a WILLIAMSON "5 Steps to
Comfort" Total Indoor Comfort
Control Package, the new home
builder has a merchandising Pack-
age to rival the modern kitchen or
bathroom.

Heating . . . WILIAMSON offers
you a complete choice of u'arm air
iurnaces in three Price ranges; Gas,
Oil, and Electric fuels; Hi-BoYs,
Lo-Boys, Counter'Flows and Hori-
zontals.

Air Distribution . . . exclusive
WILLIAMSON Seal-Tite duct, PiPe
and fittings delivers all the comfort
your "Total Comfort Package" pro-
duces. Special air flow design mini-
mizes air friction, reduces noise.

Humirtification . . . a Powered hu-
midifier to maintain the ProPer
relative humidity in the home. Pro'
tects the family against respiratory
ailments and skin irritations. The
answer to desert-dry winter air.

Air Conilitioning . . . central air con-
ditioning units in styles and capacities
to fit any size home you're building.
These units are matched to fit the
style furnace you've selected.

Now get all "5 Steps to Comfort" in
one complete builder Package from
WILLIAMSON. Write today for
your free copy of the twenty Page,
three color "5 StePs to Comfort"
brochure detailing advantages of
Total Indoor Comfort Control mer'
chandising package.

Air Purification . built-in elec-
tronic Air Cleaner (not a filter)
electro-statically removes W to 90Y"
of all airborne contaminants-dust,
pollen, bacteria, even cigarette smoke.
Keeps home clean and air hYgi-
enically pure.

The Williamson ComPanY

Builder Dept. K-6e, asa4 Madison Roatl
Cincinnati, Ohio 452(D

tLLTAUSOII
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NEWS

California S&Ls: a $24-billion baby grows to maturity
All seven California savings and loan asso-
ciations that wcre paying 5ck on savings
hirve now backed off to the state's going
rate of 4.85c/r . The other two dozen that
were paying slightly nrore than 4.85Vo have
also conre down.

This rate retreat shor.rld dispel for iili
time the Wall Street n.ryth that haunts the
$24-billion indr.rstry: i.e., California's 277
associations have so nruch ntoney they
clon't know what to do with it. The fablc
dies hard, chiefly because the New York
financial conrnrunity has repeated it so

often.
Not so. Case in point is Gibraltar sat.

of Beverly Hills. one of California's health-
iest with $34-5 million in assets and net
earnings of $4.-5 million in 1964-up
22o/o. Gillraltar was one of the first to
ririse rates to 5Vc . Then the Fecleral Honrc
Loan Bank Board promptly told its re-
gional hanks to halt lending to all s*t-s
paying more than the prevailing rate.
which is 4.85o/c in most of California
( NEws, May ).

Had Cibraltar actually had excess funds
in hand, it need never have given the reg-
rulatory agency's ruling a second thoLrght,
but, savs President Herbert J. Young of
Gibraltar:

"We were all borrowed out. We needctl
more money to nrake loans." So they
dropped their rates.

The reasons usually given for the rate
backdown are government pressure and de-
clining savings flow. But Plesident Robert
T. Souter of the California sar- League
explains, and Gibraltar's case shows, that
the inrmediate concern is simply to rees-
tablish a right to borrow cash to lend.

California. with only l0% of the na-
tion's population and 2Ol/o of its sal as-
sets, does 29Vo of its sar realty lending
and 40% of all borrowing from the Home
Loan Bank Systenr. The Californi:r sar-s
have not enjoyed an excess of fr,rnds over
loan clemancl since 1960. They have con-
stantly had to borrow from their regional
Home Loan Bank to nreet loan clenrand.
as this table shows:

Millions '60 '61 '62 '6) '64 '55 (Est.)
Loans made ),046 4,2a4 5,695 7,895 7,297 6,60a
Repayments l,12L 1,811 2,314 3,?60 3,645 3,600
Net. sav. incr. 

Tro 
,j8t 2,555 3,189 2,754 2.oo0

Frnds avbl. 2,935 ),696 4,929 6,449 6,399 5,604
for loans

Deficit 111 -588 766 7,446 898 1,000
Loans sold 179 336 546 897 196 E00
Deficit after -l-69 252 220 549 -102 200

sale of loans

Balance and stabilitY. The tahle's last
line reveals that Ioans anrl funds for lend-
ing will probably still be in cleficit through
1965. Loans for the first five nronths were
only $2.5 billion con.rparecl with $3 billion
Iast year. Yet funds available for lending.
first five months. were only $2.12-5 billion.

"The flow of new savings and loan re-
payments has nevcr equaled the volttme
of post-war loans nrade," says Executive
Director Franklin Hardingc Jr. of the Cal-
ifornia League. "Loans had to be sold and
money borrowed from the Federal Home

SOUTER SADLER

Loan Bank to nrakc up this cleficit. Pres-
sures on lending thr.rs are nonexistent."

There are other signs of maturity ir the
industry whosc growth fronr a $3.3-billion
infiint in l9-54 has at tinres frightened even
its aclnrirers. State s&l- Cor-r-rmissioner
Gareth Sadler now has -17 full-tin.re ap-
praisers spot checking lor the cirrefree
appraisals that gave the industry a black
eye last year (News. Apr. '64). Ancl he
has begun serious policing of the 200 s.tt-
holding conrpanies under a strict new dis-
closure law that Hardinge and thc leagtre
helped to enact (News. July'64).

We're probably the nrost regulated in-
dustry in the country," observes Souter,
"and this is all to the good."

California's sal foreclosures still run at
the nation's third highest rate, but the
figure turned down from 3.09 to 2.56 per
1,000 loans in the first quarter. Nevada's
rate is 12.64 and Arizona's 9.29.

New confidence. Scheduled items are.
generally speaking, slow loans plus real
estate on hand, and the s&L men insist that
the fecleral governrnent's formula for com-
puting them is overly severe. Their ratio
to specified assets is up again in the first
quarter, front 4.92a/o to 5.19%.

But Souter is sure this is the plateau and
that the trend will now be downward.

"We have had to adjust to a slower rate
of growth, reduced housing starts. fedeml
and state taxation and greater regulation,"
he concludes. "California associations have
conre through this period in good shape."

-[p9,,y51 
W. RocHoN

Building company stocks
nose dive 9 70 in shakeout
The stock market uneasiness of last month
carried building stocks down sharply.

Other housing categories dropped by
snraller nrargins and House & Hovrp's in-
dex of 82 housing stocks fell 5o/o . The
averages:

May ll JuneT July 12

Btrilding ...5.14 5.02 4.55
Mortgage banking .12.42 12.l5 I 1.81
Prefabricatron ....6.11 5.60 5.44
S&Ls .....12.53 ll.5l 10.96
Land developnrent. 6.13 5.86 5.54

Avenece . .. 8.42 7.93 7.54

SOUTER

HOUSING'S STOCK PRICES

COM PANY

BUILDIN3

July 12 Chng.
Bidi From
Close Prev. lMo.

. Adler-Built lnc. .... 2ali l0('

. Capital Bld. lnd..... 82(t l6t'
Cons Bldg. (Can.)...... 4r a 1r 2

. Dev. Corp. Amer..... 412 - l2
Dover Const. ........,... JrB
Edwards Eng. ....... 53tq - I
Edw.lrds lnds. .......... 1 I B

E ichler Honresn .. . . . 3r a

F;,sl NJt. Rty.r.... -L3ar
. F/ouge ....... ... -. a 1 s

Cenera B.drs.o........ t7e' - 3a

Hawaiian Pac. .......... 73a
Kavanagh-Smith ........ 21 s
Kaufman & 8d.b........ 123 s 2t s

Lou Lesser Ent.b.. ..... 43/'a \/a
Levittb ........ ............ 77 s - 1 a

Llrsk ..................... 1 ra
P.es Real. A.5.. . .... 9t a
. Sproul Homes ... ..  ra 3.a

U.S. Home & Dev..... 3'4 -f t a

Del E. Webbc.. ....... 5r a

PREFAB RICATIO N

First Fin. West........ 7r/c
First Lin@ln Fin...... 165/'s :-i.e
First Surety -........... 4r,2 3 a

First West Fin.c...... 71,'s - 5/b

Gibraltar Fin.c........ 19ts 1l,s
Great West. Fin.c...... 95/s r/2

Hawthorne Fin......... 73s l t."
Lytton Fin.l ......-.... 1lL2 ss
lvl,uwestern Fin.o .... )\ 2 - 1 4
San Diego Imp."......., 7 - r,a

Trans Cst. Inv. ........ 6 - rtc
Trans Wrld. Fin.c...... 95/s 3.4

Union Fin. ........-..... 6r a 3 s
United Fin. Ca|.c....., 93,s 3's

Wesco Fin.c ............ 163.s * .t

fuIORTGAGE BANKING

2t'4 I 1'q

23al lir
1I z

1 -+ r!
Tazt t :"

10
3 - ra
31/c \,2

3t.a 3 s

la 1l s
7t.2 1il
23/s s/s

7\)t -/t2t'
245 a

r'z -351

s&Ls SHoRT-TERM BUSINESS LOAN RATES
American Fin. ,......... 13rn - | 2 Percent interest and (net chanqe) in year

Eill{l* "::..,: ::..:::.:::. 

'2Zi . :i L.AN srzE (ooo) New york city 'o?'},%,1?!li;J' n',,^}.f,"#iii,,,
. Columbia 5r'2 ) t z s1-10 ........................ 5.62 I .o4) 5.65 (+.04) 6.02 (+.11)
Empire Fin. -........... 1.2\t2 I 3q S1O-100 .................... 5.36 (-.Oj) 5.55 (+.01) 5.68 (+.06)
Equitable S&L .......... 18r,'s -2 S1OO-200 5,10 (+.04) 5.25 l+.02) 5.36 (+.0s)
Far West Fin.c ........ l2ltq - tri2 $200 & over .............. 4.62 G.O4) 4.85 ( -.03) 4.99 ( -.09)
Fin. Fed.c .............,.. 23\h - 3/s

First Char. Fin.c...... 19 -2r,s Source: Federal Reserve Board, [4arch, 1965.

July 12 Chng.
Bid/ From
Close Prev. lMo. C0tulPANY

July 12 Chng.
Bid/ From
Close Prev. Mo. CoMPANY

Admiral Honres .......
Albee Homes ............
. Continental Homes..
Gt. Lakes H0mes........
Hilco Homes ..........
Inland Homesb........
[radway l\,4ainline
Modern Hcmes ..........
Natl. Homes A.s......
Richmond Homes......
. Scholz Homes ........
. Seaboard Homes....
Steel Crest Homes....
Swift Homes ...........
. western Shell ......
Jim Wa1ter. ..............
. Wright Homes ......

7 3/a - r/2

19 - \/2
81sJ 12
1r2 - 3b

131 a -l1/a
253:a * t',

Br.'4 -l 1.?

85 7 a

t6ri I ,.a
5 3,'B Ta

25ttq - \12

65/a 3 a

10s,'B 5/a

4t 2 \.4
4-3.e

LAND DEVELOPMENT

Al l.State Prop.b ...... l L - ,',.. American Land ..... 11/z + L's

Am. Rlty. & Pet.b..-. 3 - r.+

Arvida ....................,. 5rt - ra

Atlantic lmp. .......... 77ta4 -"1La
Canaveral lnt..b ...... 15 a'
Chri5tiana 0.o ......... 4\s
Coral Ridge Prop....... 35/s * 1,u

Cousins Props........... 113/a -1
Crawford .................. 2ls 3,/a

Deltona Corp.b ......., 117,'s - 15,b
. Disc lnc. .............. 33,'a +1rs
Fla. Pajm-Aire ........ l1/s - ts
Forest City Ent.b..,... 41/s t/a

Garden Land........... 5r,'a \/2

Gen. Develb ..... ........ 45h ls
Gulf Americanb ........ "lra
Holly Corp." ,.......... i;l .

Horizon Land ............ 15/et1 - r/s

Laguna Nig. A.h........ 9 - s/s
. Laguna Nig. 8.h...... 4 3s

Lake Arrowhead ...-..., 71/q -1
lvlacco Rlty. ............ 9 + 1/B

. Major Rlty. .......... 351: - 3(

. lvlcculloch 0i1b....,. 83.s -lt/2
Sp. Rlty. & Util.b.... lrla 1.,i

Sunset Int. Pet.b...... 63/s - s/a

a stock newly added to table. b-
closing prie ASE. c closing Pr !ce

NYSE. d not traded on date quoted.
{, -closlng price lvlSE. h-closing price
PSCE..-not included in averages

Sources: New York Hanseatic CorP.,
Gairdner & Co., National Assn. of Secur-
ities Dealers, American Stock Exchange,
New York Stock Exchange, Midwest Stock
Ixchange, Pacific Coast Stock Exchange.
Listings include only companies which
derive a major part of their income from
housing activity and are actively traded.
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Now "flagstone" comes indoors-tt Group l) lsplillt tilc price!
Kentile's new Colonirrl Fltrgstonc Aslrhirlt Tile lras lrokl texttrre. r\uther-r-

tic color iurd veirling go all the r.vav tlrrotrgh tlie full /s" thickness. No
specirrl ruiderfloor re(Iuired. For nroclcnr or trrrclitiorral settitrgs, residen-

tial or countetciitl use. Ask 1-otrr floor uriur irbotrt Colonial Flirgstone
trtrootrEI
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Skre'd. vza,rrt Moe Light irr her foyer
A IMoe Ligtrt ctranclelier adds a touctr of royalty to liwing roorns and dining

rooIIIS too . . . gives rnod.ern day qr1eens sgrnettring special to rernernber

about your trornes. For rnore \ /ays to add e><tra appeal wittr ligtrting' \A/rite to

Moe Ligtrt, Iftrornas Industries Inc., 2O7 B. Broadrnray, Louisville, I(y'

Circle 37 on Reader Service Card



dafing . . .

n,obody ltut nobody
puts a salesma?L
in you,t's'ink-li,ke

In- Sink-Erator
Give the Lady a disposer she can trust! ln-Sink-Erator performs better,
has more quality features, needs less servicing than any other disposer!

A woman wants a home with a disposer. Surveys prove it again and again. No

disposer is more desired or more appreciated than ln-sink-Erator Model 77.

This disposer grinds in both directions, doubles shredder life, thanks to patented
automatic reversing switch. lts exclusive Self-service wrench frees accidental
jams quickly to help prevent customer complaints and cosily call-backs.

Exclusive Detergent Shield guards against corrosion damage from caustic agents.
And there's a full S-year protective warranty-proof of superior engineering and
designl Models for homes and apartments in all price ranges.

call your Plumbing contractor, or write for information and FREE sales aids.

mEE?I}":,$".r,*5;,F,r*lgj
IN.SINK.EF|ATOFl MANUFACTUFtING COMPANY . HACINE. WISCONSIN

22 Circle 3g on Reader Service Card
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Architectural Record

AIA'S ODELL (left) AND XETCHUM
"Put tlte Juture o/ tlrc cottrtrtrtttity ctlrcatl ol the lust buck',

President's beautification program
'only a good startrt the AIA wa-rns
Without drastic reform of city
planning and building. the John-
son program "could deteriorate
into mere architectural cosmetics."

So said President-elect Morris
Ketchum Jr. speaking at the
American Institute of Architects
convention in Washington.

"Beautifying the community
with trees and plants, while desir-
able, is a small part of commu-
nity design," said Ketchum. ',We
will have livable cities only if we
take the same hard-nosed attitude
toward the use of land that our
forefathers did in many of our
early towns.

"We've got to put the future of
the community ahead of the fast
buck."

The convention backed Ket-
chum with a resolution urging
"meaningful reforms of federal.
state and local tax laws to encour-
age and reward beauty and qual-
ity." Architects have long felt that
federal income tax laws reward
speculators for building badly,
and state and local assessment
policies favor slum properties and
punish owners who improve areas.

The reform resolution specifi-
cally attacked the accelerated fed-
eral depreciation allowance for
builders and a New York State
court ruling upholding New York
City's right to raise the Seagram
Building's assessment on the basis
of architectural prestige.

President Ketchr.rm took over
from Arthur Gould Odell to lead
the most successful architects' con-
gress ever held from the point of
view of attendance-I.50O from
the U.S. and another 500 from the
Pan American Conference of
Architects. Yet the conventioneers
came in for severe criticism, in
part because of their privtrte and
public success.

Challenged sHre Administrator
Robert C. Weaver: 'We are facetl
with I20 nrillion more persons in
cities by century's end. Are yt>u
ready to move with us to build a
finer nation?"

Demanded Interior Secretarv
Stewart L. Udall: "Cast off thc
blinders that keep you from plan-
ning the community as a whole.

Were the architects responclingl,
Emphatically not, said the Nol

York Tinrcs' Ada Louise Huxta-
ble, Iong an observer of the archi-
tectural scene.

"They seemed unwilling to face.
or lrnable to grasp. their crucial
responsibility in the design con-
trol of an expanding, urbanized
world," she said. "In time hon-
ored convention fashion, he [the
trrchitectl seemed readier for the
next martini than for the chal-
lenges of the new world."

Field Service Director Dennis
L. Garrehy leaves NnHs to direct
the processing of all federal pro-
grams submitted to federal agen-
cies by Builder Ray Watt of Car-
dena, Calif.

Prof. Lawrence B. Anderson,
head of the Massachusetts Insti-
tute of Technology's departnrent
of architecture since 1947, suc-
ceeds Dr. Pietro Belluschi as dean
of the school of architecture and
planning. Belluschi resigned.

John D. Bloodgood has re-
signed as building and architec-
tural editor of Better Homes antl
Gardcns to become a general de-
sign consultant helping builders
sell better architecture and design
for less money. Bloodgood's col-
ored-slide lecture on the new-
home designs that attract or repel
prospective buyers is familiar to
virtually every builder.

HOUSE & HOME
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that warms your toes, cools your heels.
Somethrng rathcr ntercstrrg :;

haprpenrng rn Toledo. Ohr<r

A neurdevclopmcnt of lLl() horrt':r
is gornq upr lnverrrr,:ss Vr lar;,-,.

And the builder has decreed tiurt
only thrt bi:st will go into hrs homcs
in thc S38,500 to $54.500 ralctc

For instance. buyers wrll have thcrr
choice of ovcr l,OOO optrons Sur:lr
as s\,vrmm nq pools. Or s atr roof:r
Or custom dcsiqnrld krtchr:ns. Evi:n
putting; grecns rn their [rar:kyarrl

What theywon't be able to choosrr
is therr heating and a r condrtronrrq.

AUGUSI t965

Bryant q.r:; heat nq artl !:ls ilrl
concl tronrrrr; w ll bl st.rrri;rd rl

cvr:ry horll.
BIcausr: t:rr-. ltu lrjer.,l,r:;,,tpir ll.

Schulte. kncws a labout Bryant'';
rcfrL-rl3tron for quuirty.

Brvant !l al:l a r cond t o'r,nq l'i:rr
fcwr:r movrn(l part:l It simplycloesrr't
gct tired w th actt: So yor c;rn lr,'
Slrr,Of a lorct if',t rtr.r ci 1tr.,,rk i:fi
crcnCy. lt's (l r.lrct.8r:caLrsr: L't cortl:;
rvrth a sirnp e gas flame

Best of al Bryunt gas e r con
c lru'rng I. bLtf,',1 ny \O-r ,l .r',

.orn[,i] f rV (.rluld you ask for a better
rli:ommertrjatron I

Ycrur oc:1 Bryart Cistrrbutor.
ale.i Ii-, f actorrT brarlch, or gaS COm-
plly wrll (lrve you cornpl()te infor-
n'r.rt on Arrrj get you cff on the
r itirt foot 3ry'ant Manufacturncl
Cornparry. Indianapolrs, Irrdiana.

GAS HEATING
GAS AIIi CONDITIONING



Over the years,"Record Houses" architects
have selected G-E kitchen appliances more
than 2 to 1 over the next leading brand.

HOUSE & HOME



Since "Record Houses" was first issued

in 1956, hundreds of spectacular new

home designs have been featured in this
annual edition of Architectural Record
Magazine.

Over the same period, 501 kitchen ap-
pliances have been specified by archi-
tects. General Electric appliances have

been specified 201 times. The next lead-

ing brand 88 times. They chose G-E re-

frigerators, food freezers, dishwashers,

GENERA L@ ETECTRIG

ranges, food waste Disposall@ units,
thru-the-wall air conditioners, laundry
equipment including both washers and
dryers, and home intercom systems.

Certainly the advanced design of G-E
products justifies this preference. So, too,
does the continuous addition of new

work-saver features to these appliances
and G.E.'s great reputation for quality
and dependability.

Also of great importance to a builder

or an architect is G.E.'s readiness to
work with them in all areas of kitchen
construction and design, from planning
a general layout to selecting exactly the
right appliance for a particular kitchen.

Ifyou haven't yet taken advantage of
this extraordinary G-E service, don't
hesitate to do so. There is no charge for
it. Your local General Electric distrib-
utor is not only waiting but anxious to
help you anyway he can.

AUGUST 1965 Circle 46 on Reader Service Card



No bent nails
in th e2nd half!
Bugged by unprofitable problems in these
areas? (Plus a few more.)

I rHn processing

I Unit Cost Controts

I Complete Specif ications

I Customer Accepted Quality
(Adequate Model Selection

( Thoroughty Engineered
Packages

f netirUte Marketing Analysis

( Realistic Profit Projections

Turn a sagging profit picture into a
dollar bonanza. Write, Director of
Sales, lnland Homes Corporation,
Deparrment H-8, piqua, Ohio.
1A 513-773-7550.

€ Ttuz.aarDEl-flottzs
Ho m e s Te a m wo rk B u il ds'.'

Piqua, Ohio
plants in: Clinton, lowa

Hanover, pa.
Cedartown, Ga.

@ 1965-lnland Homes Corporation

Circle 47 on Reader Service Card
HOUSE & HOME

The future
belongs to the fit
ln space or.surgery, farming or finance, nursing ornews reporting, teaching oi television, the future
belongs to the fit. The fulure belongs to those vigorous
enough to live it, and shape it!

fvte.O.ic.al authorities put it this way: ,,lt is a tragic waste
ro nrgnty educate the minds of our children and neglect
the,physical conditioning that can help them partici'pate
rn the future to the full extent of their abilitiei.,,
How.about your schools? Are they providing forphysical fitnes.s as part of the sound educafion your
cnrlclren need to carve out their share of the futuie?
You parents can help see that thev do. Write: itre
President's Council on Physical Fitness,
Washington, D. C., for infoimation.

PRESIDENTS
COUNCIL ON
PHYSICAL
FITNESS

lu
tffi} Pubtished as a public service in cooperation with rhe Advertising council



WE DETECT A CERTI$.IN
AMOUNT OE JEALOUSY

AMONG OUR, COMPETITORS
They get a little frustrated because we have much better products to

sell. For instance, expanded polystyrene is iust expanded polystyrene'

except for Zonolite@ Dyfoam@.

ffi
We can laminate foil, kraft or lath
DaDer to Dyfoam to give it exactly
ihd characteristics You want.

lf Dyfoam isn't the answer to the job condition, Zonolite Glass Fiber

or Zonolite Masonry Filt (the insulation for brick cavity, concrete block

and brick walls) is.

As our Texas man says about job conditions, "lf we ain't got the

insulation for it, it ain't in existence."

Which is why you should come to us in the first place'

lfrI
trlffil Zonotite Division of W. R. Grace & Co., 135 So. La Salle St., Chicago, lllinois 60603

We can cut the edges so

they're ship-lapped ortongue'
in-iroove Ior better joints'

We score it to the size You
specify to Iit the cut to the job.
Much less waste.

AUGUST 1965 Circle zt8 on Reader Service Card
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THE MAK/,NG

[{ousE & HoMa presents locations, sponsors,
arcltitects and e.;timatetl co.sts of repr?sciltatiye
rtew projects costing oter $500,000 a.s gotheretl
by ExclNennrNc NEu,s-RECoRo antl F- W- Dodge
Co., dir.ision ol McGraw-Ilill lnc. to alart buiid-
ers, lenders and contractors to new business.

ALABAMA-HUNTSVrLLE: 200 houses, $3.4 mil-
lion. Builder: Merit Corp., Gadsden. Motu-B;
Apartment, gl million. Sponsor: E. H. Bixler,
Plans: Belz & McFarland, Memphis, Tenn-
MoNrconeny: 52 houses, gl million. Builder:
Copeland Inc. Pell Crrv: 375 houses. $3.75 m.il-
lion. Builder: pMC Development, Atlanta, Ca.

CALTFORI{tA-ClNoc,c. pARK: Apartments, gl0
million. Sponsor: Hollman-l,into Corp., Encino
Plans: Stiles & Robert Clements, Los Angeles. Ll
H,l-ene: Apartments, gl million. Sponsor: Key
Management, Downey. Los Aleutros: Cartlen
apartments, gl.5 million. Sponsor: Rossmoor
Manor, Reseda. SaN Duco: Apartments, $1.5
million. Sponsor: Marvin L. Krichman, Howard
E. Koosed, Charles R. Cono & Vincent I{. pro_
venzano. SIN Repnru: Apartments, gl0 million
Sponsor: The Draper Co., San Francisco.

CONt{ECT|CUT-FaRM rNcroN : Five gar<ien apart_
ments, 9500,000. Sponsor: Albert Fe.ldman, West
Hartford. Plans: Anclrew C. Rosetti, Bristol.
Heuorx:24 houses, $500,0OC. Builder: Raab
Inc. Rocxy Hu_l: Garden apartments, $1.2 mil_
lion. Sponsor: Harvey A. Coleman Assoc., park
I{idge. Sreur.om: 32 houses, $S00,0OC. Builder:
Milton Fowler. p.lans: Bertrarn Lee Whinston.

FLORTOA-I-YNI, Ill'.,:r.i: 60 houses, $750,000.
Builder: Greenbrier Estates, panama City;23
houses, 95OC,000. Builder: point Havenwood.
Mrllrr Brecn: Three condominium aparrmentq
$2 million. Architect: W. B. Cohan & Assocs.,
Chicago, Ill.

lLLtilOtS-ARLrNcroN Hercrrrs: 35 houses, gl.5
million. Burlder: Dabs Construction, Skokie.
Curcaco: 300 houses, 99 million. Builder: Miller
Builders. PIans: William Ballard; 75 houses, g6.5
million. Builder: Northside Valley Development.
Plans: Norman Werner. HlNoven p,q.nx:500
houses, gl0 million. Buil<jer: Three-H Houses,
LlproNr: 89 houses, $890,O0O. Builder: Wood_
vicw Construction. WooDALE: Condominium
apartment, recreation building and shopping cen-
ter, gl0 million. Sponsor: Crizaffi & Falcone, Chi_
cago. Plans: Shayman & Salk, Chicago.

INDIANA-BLECH CRovE: 300 houses, 350 clus_
ter houses, townhouses and apartments, shopping
center, omce building, church and school, g20
nrillion. Sponsor: c/o Union Federal Building,
Indianapolis. H,c,^tL.{oNo: Apartments, g2 million.
Sponsor: Mclaughlin Corp. plans: Nathan A-
Carras. Ixouxepotts: Apartments, recreation
building and swimming pool, g500,00O. Sponsor:
Brendon Park Inc.; Garden apartments, g4 mil-
lion. Sponsor: Louis Darko & Assocs.

l(aNSAs-MERRIAM: Apartments, g1.5 million.
Sponsor: Frank Moile, Kansas City. plans: Lins-
cott, Kiene & Haylctt, Kansas City, Mo. Ovpn_
l,tnn Plnx: Garden apartments, 2l houses, club-
houses and swimming pools, g5 million. Sponsor:
Alex Bascom Co. Plans: Robert Riley, Kansas
City, Mo. Wrcsrra.: Aparrment, g1 million. Spon-
sor: Normandy Village. Architect: Roc Calvin.

MARYLAND-BaLrrvone: 250 townhouses, $3.75
million. Sponsor: Gorn Bros. plans: David H,
Wilson & Assocs. BerscsDA: Apartment, $12 mil-

42

lion. Sponsor: Prospect properties, Chevy Chase.
Plans: Vlastimil Koubek, Washington, D.C.
Csevy Culsr: Aparlmenl, 92.5 million. Sponsor:
c,/o Steven A. Winkleman, Washington, D.C.
Plans: John S. Samertpon, Bethesda. WsearoN:
Apartments, $776,000. Sponso:: Nevors & Moivin,
Silver Spring. Plans: H. Byron (;ates, Kensington.

iIASSACHUSETTS-AMESBURY: I l7 houses, gl,-
755,,C00. Builder: Bixby Hanson, Topsfielti. BlnN-
srlnr-e: 100 houses, recreation facilities, 92 mil-lion. Builder: Cape Wide properties, Santuit.
Plans: Goody & Clancy, Boston. BosroN: Apart-
ment, gl0 million. Sponsor: prudential Insu.ance
Co., Newark, N.J. plans: Charles Luckman As-
socs., New York City. NoRrHAMproN: Apart-
ments, 9500,000. Sponsor: Abner Rosenberg, New
Haven, Conn.

illCHlcAN-ANN Anson: Car{en apartment,
$1.5 million. Sponsor: R. Gordon Matthews, pirrs-
burgh, Pa. Plans: Collins & Kronstadt, Silver
Spring, Md. FLtNr: Apartment, g2 million. Spon-
sor: Alco Construction, Lansing. plans: Mum_
son, Mattern & Barber, Lansing. Gnossp porxre
Wooos: Cooperative apanment, gl million. Spon-
sor: The Berkshire c/o Merrill Homes Inc., SL
Clair Shores. PIans: P-F Assocs., Oak park.
KALAMAzoo: Apartment, $2 million. Sponsor:
Alco Construction, Lansing. Soursrrelo: 406
houses, 99 million. Builder: Kaufman & Broad.
Plans: P-F Assocs., Oak park.

MtssouRt-CnEvr Coeun: 2O0 houses, g5 mil-
lion. Builder: Edward Sarz & Joseph _r. L{i:cli,
Clayiun. Sr. Louls Couury: 288 hcuscs, gj nrii-
lion. Builder: Kodner Construction, Creve Coeur;
120 houses, gl.8 million. Builder: Wylwood Con-
struction, University City. Tnov: 50 houscs,
$500,000. Builder: McBride & Sons, Ferguson.

}{EW JERsEy-Cslrsapr: Carden apartments, gl
million. Architect: Stephen J. I,otter, Union. Jen-
sey Crry: 34 townhouses, $9.00,000. Builtler: Mar-
don Bldg. Plans: Leo Rutenberg, Kearny. L,rxs-
wooo: Garden apartments, $3,162,000. Sponsor:
Joseph Lentini. Jackson. Plans: Joseph Dipalma,
Cherry Hill. Lrrrr-E Fa,[s: Carden apartments,
$1.48 million. Sponsor: Churchill Realty, New
York City; Carden aparrments, g-520,000. Spon-
sor: Main Union Corp. Plans: pancard & Gerbcr,
Newark. MoRRlsrowN: Garden apartments, gl,-
980,C00. Sponsor: John Cali Assocs., Kenilworth.
New Mrr-pono: Garden apartments, g1.6 million.
Architect: Peter H. Butler, Teaneck. On,lN<;e:
Carden apartment, 9600,000. Sponsor: 434 Lin-
coln Assm. Plans: Benoist-Goldberg, Union. Sus_
se.x : Garden apartments, g3 nrillion. Sponsor:
Anderson Construction. Plans: peter Grygotis,
Roselle. WooocLtFF LAKE: 30 houses, $1,260,000.
Builder: Deer Trail Inc., Hillsdale. plans: peter
H. Butler, Teaneck.

,rEw yoRx-Alruensr: 30 houses, g1 million.
Builder: C. Calanre Builders, Williamsville.
Culerlque: IOO houses, 94 million. Builder: El-
con Assoc., Great Neck. Plans: Bruce p. Helmes,
Katonah. HuNrxcroN: 55 houses, $825,000.
Builder: Palomino Farms. Hyoe panx: lg0
houses, garden apartmenls and shopping center,
$10 million. Sponsor: Green Fields Land and
Mark Wyle, New City. NnscoNser: Garden
apartments, $890,0OC. Sponsor: nrce Corp. Ar-
chitect: Anthony J. Lorio, Port Jelferson Station.
NewRuncs: Garden apartments, gl.2 million.
Sponsor: Thornwood Gardens, paterson, N.J.
Plans: Martin Gebhardt & Dipaota, Fairview,
N.J. PorNr LooKour: 145 houses, $2.2 million.
Builder: Lookout-Valley Stream Terrace Corp.,
Valley Stream.

oHto-BRECKSvrr.lr: 46 houses, g1.31 millior.
Builder: William J. Bailey, Middleburg Uelghts.
Cr-EvEL,rNo: l2 townhouses, apartments, swim_
ming pool, gl.2 million. Builder: c/o Chester
Cunderson, Oakland, N.J. plans: peter I{. But-
ler, Teaneck, N.J. CoLUMBUS: 350 houses, $7,350,_
0ff). Builder: Homewood Building Co. Nnwenr:
126 houses, gl.5 million. Builtler: Don Oxley &
Assoc. YouNcsrowN: 5O houses. g570,000. Build-er: Bartelli & Bero, poland. XeNra: 42 houses,
$840,000. Builder: Indian Hills Construction,
Bellbrok.

OxLAHOMA-OxLlnor*a Crrv: 96 houses, gl,_
920,000. Builder: John Monroe Construction.
Tur-sl: 167 houses, g5 million. Builder: William
K. Warren Foundation and Royal Homes lnc.

PENllSyLVANIA-CoNsHoHocKEN: Apartments,
$l million. Architect: Howard O. KrasnofI, phila-
dephia. Fnrls TowNsurp: Apartments, g2.9 mil-lion. Sponsor: Harold Epstein, philadelph.ia.
Plans: Richard Erlichman, philadelphia. Fur_r_rn_
ToN: Apartments, gl million. Sponsor: George
Lindenmuth. prNN Hrr-t_s TowNssrp: g0 housel,
$2.4 million. Builder: Jack Sable, Monroeville.
Ross TowNsutp: Aparrments, $5.6 million.
Sponsor: William F. McCaltchy, pittsburgh.
Plans: William L. Wurmb, pittsburgh.

SOUTH CAROLTI{A_HrlroN HEeo: 70 toy.,n-
}ouses, gl.4 mill.ion. Sponsor: Fra:i.k Sciraefler,
Winchester. Plans: Collins & Kronstadt, Silvei
Spr.ing, Md.

TEI{NEssEE_KrNcsponr: Apartment, g1 million.
Sponsor: Worsham Bros., Knoxville. plans: Cood& Coodstein, Knoxville. Meupnrs: Apartrnents,
$2,327,000. Sponsor: Skylane Inc. plans: Greif &
Lawrence.

TEXAs-FoRT Wonrn: Apartments and shopping
center, $5 million. Sponsor: A. C. Luther prop_
erties. Plans: Preston M. Green. Housr.oN:
Townhouses, g5 million. Sponsor: Marvin W.
Henry. Plaru: Langwith, Wilson & King; Apart_
menl and swimming pool, $1.2 million. Sponsor:
Presidential Homes. plans: A. Carol Biodnax;
162 townhouses, g3 million. Sponsor: Starkey
Lumber. Plans: Arthur Steinberg.

VIRGtNtA-FATRFAX: Townhouses, apartments,
$1.5 million. Sponsor: Ben Mar Construction, Ar-
lington. Plans: Collins & Kronstadt, Silver Spring,
Mtl. HluproN: Apartments, g2.5 million. Spon-
sor: Riverdale Plaza, Washington, D.C. I,lans:
Cohn Haft & Assocs., Silver Spring, Md. Resrox:
Townhouses, $2 million. Sponsor: Robert E.
Smith, Washington, D.C. plans: Hugh Jacobsen,
Washington, D.C. Rrcurr,roxD: Apartments and
shopping center, g4 million. Sponsor: Earl H.
Wicker. Plans: Shiflett & Gresham.

WASXtilcTOt{.-BE,lLrNcsarvr: Apartment, gl.5
million. Sponsor: Omega Development, Seattle.
Plans: B. McCool, Seattle. SsarrLE: Apartment,
$2.5 million. Sponsor: Executive House Corp.,
c/o H. R. Dodd & Assocs. plaru: T. T. Matsu-
moto, Tokyo, Japan.

WISCOi{S!I-MTDDLEToN: Apartment, $2 mil_
lion. Sponsor: J & S Corp., Milwaukee. plans:
Py & Vavra, Milwaukee. OcoNoMowoc: Apart-
ment, $600,000. Sponsor: Harry E. Fryart &
Charles Williams, Waukesha. PLATTEvTLLE: 100
row houses, 92.5 million. Architect: Fritz-Rosen_
thal & Assoc. WAUwATosA: Gar<Jen apartments,
$3.5 million. Sponsor: Danford Realty Corp.,
Milwaukee. Plans: Shepherd Associates, Mil-
waukee.

Leaders start on p. 50
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...ANII YIIU tlAN TI|RETI [![I$ITY [!AI.I-BA[IK$

Famous Marbletone and Royalcote wood-grained

panels. your homebuyer customers have seen Marbletone and Royalcote advertised on television and in shelter

magazines. So they know these Masonite products are dent-resisiant, scuff-resistant, and beautiful to live with'

euick, trouble-free installation with the new nailless adhesive system. Deep-fissured Marbletone' and your choice

oi t"n Royalcote high-fidelity wood-grained finishes'

. 
jI ,'; ':-u,4- 

fi

ffi
Royalcote paneling by Masonite Heavily promoted and sure

io i" 
-.""oi"ized 

by 
"smart homebuyers as a sign of overall

home qualitY'

Walnut-grained Peg-Board by Masonite' New beauty for a

working wall; a choice of three color tones'
Marbletone by Masoniler. Why not use this dramatirr paneling

as an ilccont wall? Adds sales appeal at low cost'

Outsiclt: or inside, Masonite makes hardboard prod-

ucts that can take it and stay ner'v-looking longer' Yo!
savo nloney, cut replacements to a minimum, and sell

honres thai insure buy". satisfaction' For more prod-

rut;t information, see' your lumber and building ma-

terial <lealer or write to Masonite Corporation, Dept'

HSH, Box 777, Chicago, Illinois 60690'

{f\-
shows the waY !

Mosofli,,, X rinely, CoLorlo! W"'lhero l, Morbletonrr' Peq Boord ond Royolcole
' ore registercd irod' morks of Moson lc Corporol on



WHAT THE LEADERS ARE BII/,LDTNG

Custom builder's prototype: a hillside
model with a flexible flobr plan

This three-bedroont ntotlel was the startin-g point for seven
othcr custom-built houses last year. Bu-1.ers particularly
liked the fanrily roorrr with ceiling_height folrting doors
that extend the livine-tlining area'to j!,. the unfinisheil
lower level for future expansion, and eas_v access to the
rear yard from hoth levels. Builder Jint \,lariin of Olynrpia,
Wash.. sold this nrodel (with 1,590 sq. ft. of finishecl arla)for $2U.450 on a sloping Vt-acre lot. Archirect Steve John_
son provided daylieht for the basenrenr from two directions
through windows along the sunken entrance garden as well
as sliding -elass doors in the rear.

A. C. IlLCirttry

& =I 
L4{EAI4IL\. DUIIIIA

s. ]l:,lE' Ll17unq

]_:la,tT1
::.:: ll

.:.,, ll',:,,. l{

A $14,950 rnodel with a plan that
sells well in houses up to $4O,OOO
This conrpact l.-501-s<;.-ft. ntoilel hls pro,u,ed so popular
(aho-rt -50 rvere solrl l:rst vear out of l-50 total sales). that
I a\'lonte-Shimherq Buildcrs now enlurge thc plan and use
if. with only minor vuriations. for ntotllls up io the top ol
their Iine. Features of the plan that hur.crs Iike: the clelcl-
end living room. the conrbined fantilv roonr and kitchcn
rihich can be closed to lhe rest ol lhc house ancl the
scpirrate sleeping wing u,ith four hedroonts ancl two baths.
This llorlel. u,hich has heen built on o\\'ners' Iots arountl
the Tlrlpa. Fla.. areu. is shown here on u 70'.ril0'lot in
Ihe birilclers' developrucnt (which nou, has 1.r00 houscs.
eventuallv u,ill hlr e 3.0(X). in ail price classes). Also
oflcrcd: choice ol scveral elevations hr. Architect Corclon
Johnson. ciirport for S6-50 or garilgc lor \9(X) ertra.

&
EAB" ry

::, rl:'. tl. , .,, ll
::-;'.*'ll

ff..ffifl{r

L(!ttt.\ st0t-t rtrr p. (t8



Inside and out, Kingsberry has the indiuiduality that of seven exterior finish combinations. often it takes

sells. but the slightest touch to give a home a totally dif-

Inside. . . choose from over forty floor plans. . . for a ferent personality. A touch like the simple brown trim

starter. Then which of the three distinctive kitchen on the "Natchez" above'

styles will your buyers prefer? The compact and eco- Individualized designs - backed by unchallenged

nomical or the woman-appeal of built-in desk, bar and quality and a powerhouse of a marketing program' No

maple cutting boards, etc., found in the "Royal De- wonder Kingsberry is the fastest growing manufac-

luxe,,? Find equally exciting variety in bath appoint- turer of homes in America! Let us show you the inside

ments. Now, what type floors . . . trim . . . windows? and the outside of the over 100 models that helped

outside . . . after choosing from over a hundred more than 700 builders put us there'

elevations, individualize further through your choice
coPYPlGHl o lrr ri srN'sBt RRY HOMES COnPORAIION

t(II{GSBERRY
@

HOMES

;,r;;;,;;*;";,--.,**;;;;;;";;;;-;';;;;;;;'-;;*";-
please rush me full information on Kingsberry individualized designs and total marketing program' Il I have-lots
ready to build on. f I am interested in construction financing'

FiYour Name
Phone

State

Address

Circle 84 on Reader Service Card

Zip Code #



A feature wall with decorated tile ad<ls tnltrrv extla clollurs
rvorth of c.\'e-xl)l)eal anrl vulue to lr hornc.,\irrl tlre cer:rnric

nrosaic floor is s'onrlell'ul15. pr':r<rticlrl. It never. necrls rvuxirrg
rt,ipes clean sitlr a rllmp rrrg-rt glerrt sellirrg point for flrinilics
u'ith chilrllen. \\'lll: 97 (ltrrrlenirt uith tleeollterl inser.ts, Iilerrr.
l)-2. Floor: ('cnrntic rnosui(i l)rrttcln P24-212$.Irlrrte I3L

Cash in on the trend to quarry tile.'I'he frrshionable Irtrlrr
Gm1. color', userl hcle, is csl)c(rilll.\r el'fectivc nith contenrlro-

lalS' alclritet'tulc. This rer)lllkrrl)ly tlurable tile glaees the nrirst
cxpensive lrorncs, .\'ct is one of tlre leest cxtrcirsivc of all tilc
floors. ,\nrl it is rvonderfully Irlrrr.tiell-irnperr;iqrrs to sltots arrrl,
like all ,\ntclicln Olean tile, it l,etluires l)t.tcticull)- no mrirr-
tenance. Pllte lir7.

Ceramic mosaic colors blend beautifully rvith rvood tones.
Impelvious to spots, &n(l evet'nerv-looking, c cercmic mostic

floor such as this gives a feeling of class at a gLlnce . makes
youl'selling jolr so rnuch easier. /\rnerican Olean has rlozens of nerv
I)lrtterns lntl lL s'irle sele(:tioil of colors flom rvhich to choose.
Ifloor is prtterrr 1'}23-21 15. I)ltrte I2(i.

3ldeas
for entrance halls

thatr,yril help
seilhomes

\\'it,h t he tlernendorrs r.ornpetition torlty in
lionrc llril<ling, clistinctivctress often rnakes the
riiffelerrr,c betrveen sale.and no sale. ],lntrance
halls givc the buyel his first irnpressicln. N{ake it
a gootl orrc rvith Arncrrir.:in (Jlean cer.auric tile.
l'or m:ttrv rnore sales-building icleas, writc for

470, "Ncrv I)er.oratirrg Irlcas."

CEFAMIC YILF

lTtertca,n
Olea,n

oilr l)(!w

AMERICAN oLEAN ]IIE CoMPANY-EXECUTIVE oFfIcEs. 20Io cANNoN
AVE., LANSDAI.E, PA.. MANUFACTURERS Ot ctAZED TLE, CERAMTC MOSAtCs
AND MURRAY OUARRY TttE . A SUBS|DtARy OF NATIONAt cypSUM CO

lrooklet

A
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buyers usually put2Oo/o down on a seven-year note. But

this is not too burdensome when the average price is
only $5,600. Some manufacturers have tried to get

longer terms, but typical customers only keep their

mobile homes for three years before turning them in for

newer models.
o Today's new mobile-home parks with good land

plans, swimming pools and community centers can

furnish a feeling of almost-country-clubJiving for lower

income buyers. And the park owncr can get eight to
nine sites, or pads, per gross acre including streets,

sidewalks and recreation areas. Usual cost: from $1,500

to $2,000 per improved pad, not including land. How-

ever, mobile-home parks are high-risk investments, and

most banks will only extend abofi 5O7o loans on them

because it takes a typical park three or four years to

show a profit.

ln their efforts to inhibit growth of mobile-home

parks, most communities-says a recent New York

Stut" rr*"y-havs restricted mobile homes with stiffer,

more arbitrary, more obsolete regulations (probably

unconstitutional) than those governing houses without

wheels. Yet mobile homes generally are built to a

national standard-lse's A119.9 (1963)' And mobile-

home manufacturers have been the first element in our

industry to begin work on standardized performance

criteria: the Mobile Home Manufacturers Assn' has

retained the Battelle Memorial Institute to do this job'

The housing industry should no longer consider

mobile homes the enemy but rather should learn from

the "wheel estate" industry how to tap markets that we

haven't touched. Some homebuilders and some home

manufacturers have already joined the 170 firms that

manufacture mobile homes today' More builders could

become park owners and use FHA to do it' (Mobile-

home park owners virtually ignore nHe which has

insured only 18 parks in the past dccade.) And to

improve business in this market, new legislation should

be written for mobile homes to solve legal problgms in

taxation, attachment of liens, code enforcement and

EDITORIAL

Mobile-home lesson:

There's a big dlfference between sticking your h-ead

in the sand and keeping your ear to the ground

For years most of us in the housing industry have closed

our eyes and hoped that mobile homes would simply

go away-or be zoned and regulated out of existence'

In doing this we ignored an opportunity in our market-

place that mobile-home manufacturers seized, almost by

default. As a result, they and their dealers have become

a significant part of housing. For example:
. Over 200,000 homes, or one of every six new

single-family dwellings, will be mobile this year' Today

mobile homes constitute one-third of all under-$10'000

housing produced in the U.S' At their present growth

rate mobile homes could dominate the low-cost market

before 1970. And 85% of these homes are permanent

dwellings-only about lO% of- them are second homes'
o Today mobile-home prices range from $3,000 to

$12,000 with an average price of $5,600' Buyers can

get close to 750 sq. ft. in a mobile home for as little as

$8,000-tutly furnished. A good many of them include

wall-to-wall carpeting and air conditioning as well as

all the standard amenities of a single-family house'

o Competition among mobile-home manufacturers

and increased factory efficiency have held mobile-home

prices, per sq. ft., almost constant for over a decade'

This explains the paradox of purchasing a house on

wheels when mobility is no object: only in mobile homes

has factory production of completely assembled housing

really made an economic case for itself' The easy

maintenance and low cost of most mobile homes have

appealed most strongly to the 20- to 29-year-olds (our

fistest growing segment of the population) and retirees

-the 
65- to74-year-old age group, also a rapidly grow-

. ing group. Fixed inco'mes of many retirees and the lower

incomes of young marrieds disqualify them for much of

the new conventional dwellings.
o Mobile-home manufacturers avoid the problem of

income qualification by using consumer financing with

all the advantages that shell-home manufacturers found

in it and none of the disadvantages that ruined shell

housing. If a mobile-home owner doesn't keep up his

payments, the dealer simply hauls away the home or

immediately sells it to another buyer. True, the prevail-

ing rate for mobile-home loans runs up to l4Vo and
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Urban fix-up: A
oLD HousE in Columbus, Ohio, vacant since l9[8, was
irppraised as worthless before it was restored (below) for
$6,000. Its current value: $13,000.



neglected market beckons the builder

lu.::.';u
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A small but growing group of builders and investors is finding lucrative
opportunitics in renovating old dwellings like the one at left. They are
profiting from a fundamental change in both government and privately
sponsored urban renewal-a change that now stresses renovation of
the nation's 25 million pre-1939 dwellings instead of new building.
With that limitless market, rehabilitation could be a major part of
housing within five years.

The opportunities are open to all builders, large or small. Any
professional can buy an old building or two, or even a block, bring
units up to 1965 standards and then sell or rent them.

The greatest promise ol success lies in neighborhoods with these
<'haracteristics:

I L Houses have deteriorated in price and rent.
2. Natural boundaries such as a river or an expressway give the

neighborhood identity. Landmarks such as a church or park are impor-
tant, and a historic tradition is a big plus.

3. Residents are so determined to upgrade their neighborhood that
they will demand city improvements in street maintenance, trash pick-
up and othcr services. ln two of the most striking restorations (pp. 80
and 84), the city set up official public commissions to control archi-
tectural standards in neighborhoods. Private builders support these
controls because they assure protection of their own authentic res-
torations.

When these conditions prevail, private builders find conventional
mortgage lenders willing to underwrite rehabilitation.

But government financing has been hobbled by turtle-paced rHl
and urban-renewal processing; only 44,000 houses in official renewal
areas have been rehabilitated. However both officials and civic groups
like Action Inc. are pushing changes.

" You should not overlook these three financing aids:' L rua Sec.221d3. It permits rehabilitation with submarket loans,
due to become 3%. Chicago Mortgage Banker Salk, Ward & Salk
has used d3 to renovate l5 apzrrtment buildings.

2. Sale or lease of rehabilitated units to public housing agencies.
Congress is letting local agencies buy or lease 25,000 units yearly for
four years. A plan being tested in Philadelphia will give builders mass
production economies by letting them take blocks of 20 to 100 houses
for repair under lump-sum contracts.

3. Urban renewal loans and grants. In renewal areas homeowners
may qualify tor 3%b rehabilitation loans up to 910,000 or outright
grants up to $ l,-500 to meet housing code standards.

More than any other housing industry field, rehabilitation requires
close partnership between builder and government official.

To see this purtner^ship at n,ork in three c'ities, turn the page.
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URBAx FIX-UP continued

-'%%

RESToRED ENcLAvE, by builder-investors, inclutles twt> oltl franre bLriltlings, shown in their origipal conditi.rr in top phoro, and a new brick builrling.

Rehabilitation of the old Cernran Villa-te
seotion of Counrbus. Ohio, started in l9-59
when a few century-old houses like the
two on the facing page were restored by
their owners. These randont efforts soon
led to more ambitious projects by profes-
sionals. who bought up runclown Gerntan
Village houses and fixed them up as prof-
itable rental property. Now some 300 of
the 1.700 houses in the 321-acre area have
been renovated.

One leading example is an eight-unit
conrplex-shown in the plan at left and
the photo above-that cost $85.000 an<l
will gross n'rore than $10,000 in annual
rentals. The investors are three partners

-Robert and Samuel Shantansky and
Thonras Mainrone. And construction-ren-
ovating five houses and building one new
one-is being done by a Shanransky-owned
conrpany, Ohio Honre Builders & Supply
Corp.

Opportunities for builders and investors can grow out of

il fulm
:---,lQ-_ __,r

@ PIdg'TOBD I{OUSE
E }{EV HOU.5E

PLOT Fr,AX o to zpvT

ENCIAYE's pLAN shows location of six buildings, including three in Photo above.
Downtown-Columbus map shows this project (<r,ss) nncl German yillage (.rlruilcl urea1.
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BEFoRE; Dilapidated cottage $1,500, took $6,000 to renovate. AFTER: Wirh modernized basic structurc house wottld bring $12'500'

BEFoRE: Front lot-line location proves authenticity. Housc cost Sl0 AFTER: Srndblasting to renlovc painl. was part of $5,0O0 fix-up cost.

historic restorations by individual homeowners

As a rulc, restoration of a Cernlan
Village house costs twice its initial price,

according to Robert Shanransky. Oriei-
nally. sn.ralt houses in alnrost hopelessly

dilapidated condition could he bought trs

cheaply as $1,500. and the restoration

started at about $6.(XX). Br.rt now upgrad-

ing of the area has ntore than doubled
property prices.;incl investors nlust esti-

n-ratc their fix-up costs careftrlly to be sure

a project will be profitable.
To renovate old houses. Robert Shanlan-

sky and his partners restore the original
design and add plunrbing. Other conlmon
ir-nprovements: new floors. gutters. orna-

nrental iron fcncing and repairs of slate

roo[s.
The lar-test project in (iertnan Village

is a new l2-unit complex that is expected

to yieltl a 16.7% gross return. It will cost

$91.000. will conrn.rancl nronthly rentals of

$ I 10. Nine apartnte nts will be in three

otd builclings. three in a new one in the

center of the site.

The investor-developer. Douglas Good-

sett. already has 25 units-all rented-in
Cierman Village. He says his return used

to run as high as 199lc. btrt steadily rising

propert!' prices have cut his return.
Goodsell nornrally buys propert)" out-

right, then finances the restoration with a

construction loan (100% of total cost)
from the local Franklin Federal s&L-a
powerful supporter of the Gernlan Village
progranr. He converts this to a 61%.20'
year 53A '/1. permanent nlort-qage upon

con-rpletion of the renovating job.

Although builders have had no govcrn-

nrent subsidy or writedowns. their profit-

able operations owe nrttch to iI progranl

supportecl by a neithborhood historical

society and the citY.

The Gernran Village Societl . a -315-

nrenrber grotrp ol' leacling citizens is decli-

cated to restorin-e "the tree-lined streets,

brick walks. wrought iron fences, neat and

clean-scrubbed houses" of the mid-1800s.
In 1959 the city-influenced by the so-

ciety---established the German Village
Conrmission and gave it authority to rule

on any proposed construction or alteration

in the area. Anything affecting the ex-

terior of a building----e ven a change in
color-nrust be approved.

Commission n-rembers. who serve with-
out pay. helped get rezoning to prevent

r.rndesirable property uses. They also got

the area exen-rpted fronr the off-street park-

ing requirements that would have forced

the demolition of some old hottses to pro-
vide parking space for new ones.

So far no German Village houses have

been rehabilitatecl for specttlative resale.

All renovations have been for owner occll-
pants or rental. There is always a waiting
list for rentals.

t'tttttinued
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URBAI| JIXU? continued
McGraw-Hill News Service
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NEW UI{ITS, faithful reproductions of 19th-century row houses, blend into existing neighborhoocl.
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sl?E PLAN shows nine new houses squeezed in
behind eight original houses in Eleventh St.
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A mixture of new construction fith renovation yyork can take

SHABBY oLD BUTLDINGS will be made into townhouses and apartments
by Buikler Gross, in foreground. They adjoin an earlier Gross project.

BZ

"Rehabilitation is a risky business if it's a
builder's only business."

So says Builder Jay Gross, the man in
the photo at left. Gross and his partner,
Martin Arost, have profitably renovated
some 200 houses in downtown philadel-
phia, but they claim they couldn't have
done it without their volume ($3 million
annually) of new houses and apartments
not only in the suburbs but also in reha-
bilitation projects like the one pictured
above.

Gross explains: "lf we had to charge all
our overhead to rehabilitation, bire sub-
contractors just for this work and buy
materials in limited volume. oui costs
would be ZOVo higher."

To would-be remodelers of old center-
city buildings, Gross and Arost also offer
these obesrvations:

l. Land as.sembly is the toughest job.
It took Cross three years to buy the lancl
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Shaw & Schreiber Inc
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RCS?oRED UNITS retain distinctive brickwork, shutters and mansard :'oofs of last century but are now shallower to accommodate new houses on side street.

some of the risk out of urban rehabilitation

for the 39-unit Waverly Row project
(above), and today no more parcels of this
size are available. Gross and Arost must
often compete for old property with a

redevelopment agency that will pay up to
three times more because its bid can in-
clude federal, state or city writedowns.

2. Resloratiott cosls ntu.vt be geared to
the morket. ln his urban market Gross
figures a rehabilitated (or new) house must
be priced under $30,000. and mortgage
payments must not top $200. Reason:
prime prospects are yor.rng families with
incomes ranging from about $10,000 to
$ r2.000.

3. Financing is difficult ar first. But
once an area starts upgrading, ntoney
comes easier. At first local s*l's would
make only low-ratio loans in Philadel-
phia's rehabilitation projects. Now they
regard restored houses as prime risks.

Cross could get no rue commitments

AUGUST 1955

on Waverly Flow until the project was
open a year cnd almost sold out. Now
r.ul, impresserl by Waverly Row's suc-
cess, has given hinr a conrmitment on 15

nearby new houses.
4. Skilled union lubor tnoy c().\t tnore

per hour, but it's tlorth it. Mechanics
doing renovaticn work never know what
they will run into, so they must have the
skill and experience to solve new problems.
Brickmasons rrrust be able to duplicate old
brickwork, antl carpenters mLrst be famil-
iar with century-old details. Says (iross:
"On a large job, costs are about the same
with union lal:ror, and yorr get a better
joh."

5. Most old houses ttrust be gutted ond
rebuilt inside. l{easons: to provide modern
floor plans anrl all-new plumbing, heating
and wiring. Cross usually saves only ex-
terior masonry walls and floor joists.

6. It rarely pays to salvage original

trrulerials. Labor required to dismantle,
repair and reassemble most components
probably will not be reflected in additional
value.

7. The only way to renovate houses lor
:;ale at lov.' prices (under $15,000) is to go
into the heart ol the slunts where build-
ittgs are dirt cheap. But in such areas even
a renovated house probably won't sell
unless it's part of a project that's large
enough to start the upgrading process in
an entire neighborhood. Most successful
Philadelphia rehabilitations are extensions
of already acceptable areas.

Waverly Row is a combination of 26
new houses and 13 old ones. Its two-block
site. originally occupied by rooming houses
and a parking lot, was bought by Gross
for just under $10 a sq. ft. After demoli-
tion and land clearance. each finished lot
cost $6,500. House prices: $23,900 to
$28,000.
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NEGLEC?ED OLD BUfLDtilGS, formerly slaves' quarters and servants' housing, are in center o1 61ock (see scule ntodel, botlttttt left) now being restoretl,
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lf a big enough site can be assembled, it can become

That is what Investor Sanr J. Recile is

doing with an entire block (scale ntodel,
lelt) ot century-old buildings in the his-
toric Vieux Ca116 section of New Orleans.
To assenrble the site, he had to deal with
more than 20 property owners, many of
whom held cloudy titles.

When completed this fall, the rehabili-
tated block- to be called Le Richelieu
Square-will have 200 apartments and
hotel rooms at monthly rentals ranging
fronr $150 to $500 and will represent a

total investment of $5.5 million.
Much of the block's old charm will be

restored. Street fagades, for example, will
appear as they did 100 years ago. And
new anrenities, like swimming pools in
rear courtyards and off-street parking, will
be added.

Le Richelieu Square is the latest effort
of Recile's Southern Land Title Co., larg-
est landlord (more than 50 buildings and

scalE MoDEL of entire block shows variety of buildings-including group
in photo at top of page-to be restored by New Orleans Investor Sam Recile,

84

STREEI FRoI{T of mid-1800s elevations will be identical to this architect's model when restoration is completed. City commission controls all designs.
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Noel Blakley Studio

BEFORE RESToRATION low garagc, left, had

replaced burncd-out l.ralf of doublc house.

AFTER RESTOR!,TION new construction replaces garage and matches existing half of double house

Here is how Recile's conlpany nlanages

three other basic phases of its operation:
l Construction is by an outside con-

tractor (H*u Construction Corp. ) with
years of experience in the Vieux Carr6
and a warehoused supply of authentic mill-
work, hardware and comPonents.

2. Rentals and building management
are handled by the C. Brian Corp., a com-
pany sllbsidiary. Besides getting tenants as

fast as new units are released for rent,

GBC advises on current nlarket demand,
popular anlenities and decorating.

3. Long-term financing is through con-
ventional lenders (ternrs: 20 to 25 years)'
Recile prefers lenders with experience in
the Vieux Carr6. Reason: newcomers
don't know the special factors affecting
the area and thr,rs take 60 to 90 days to
process a loan application.

For a c'lose look at s<utrc of Recile's
restoreel builtling.r, turn tlrc page.

cotrlitrued

a high-rent oasis in a rundown but convenient area

l 000 rental units) in the I3-square-block
Vieux Carr6. Like Gerrr.ran Village in Co-

lumbus, Ohio (see P. B0) ' the Vieux

Carr6 is protected from unauthentic res-

toration by tight design control. All plans

for construction, restoration or denrolition
in the area must be approved by the Vieux
Carr6 Commission. a nine-man citizen's

board.
Although the Vieux Carrl is okler utul

ntore lttrrtotrs llrtttr cttntparable qreus in
nrany U.S. cities, its udvantages lor build-
crs and c!evelopers arc not ttnique. For
example:

1. It is next to the central business dis-

trict.
2. It has recognizable boundaries.
3. tt is large enough to promise con-

tinuing rehabilitation opportunities.
4. It had run down over lhe Years to

the point where the return on rental
property is low.

AUGUST 1965

In his Vieux Ca116 venttlres. Sam Recile

estimates the firrished cost of an apartment

unit a.t roughly $14.000 to $18,000. Here

is how figures worked out on one recent

1 2-unit project of one-bedroom apartments.

Acquisition cost: $40,000
Restoration cost: 150,000

Total: $190,000

Financing: $133.000 nrortgage. anlor-
tized at 53,'+ a/o for 23 years.

Annual rent roll: $27,600 based on
nronthly rentals of $165 to $195.

Recile usually won't touch property if
the price is so high that the final cost of
the apartnrents may boost their rentals

out of the market. But sometinres he re-

lamps his plarrs to work in more apart-
nrents. zrnd thul; lower the unit cost, or to
provide Iarger apartntents conrnranding
higher rcntals.
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URBAN FIX-Up (oiltinu(d

Restoration formula: keep
the authentic flavor, but
add modern efficiency
'fhc rulcs of Ncw Orleans' Vierrx Carrd
('or.r.rr-r'rission. irs well lrs lnvestor Sanr
Recile's philosophy ("wc'rc dcaling with
histor.,, not jr-rst real estatc"). dentand
close clrrplication of all cxteriors and nruch
intcrior cletail. But when it comes to
nrcchanical equi;tntent and the antenitic-s
of easl'Iiving. Recilc's restorations arc
196-5. Tcnants arc attractcd hy aLrthentic
clc-{ance. he sa1,s. br,rt sold bl,carpetirrg,
air conditioning, conrplete kitchcns :tntl
lrtful clccorating.

Although thc sturd\, -l'-to-4'-rhick hrick
walls ancl heart cypress tirnbers are usual-
l1'sound. ntost intcrior partitions ancl all
wiring and plrrnrhing ntusr be ripped out.
Floors are leveled; window and cloor
lrames arc rentoved. trued up and rc-
placecll ancl laycrs of paint are rentovcrl
lrom nrillwork. Plaster r-noldings and ccil-
ine nrcdallions ure duplicated by taking
inrpressions of whatcvcr is lcft ol'thc
original pattern; ntillwork is scavengcd
l'rclnt ocids ancl ends in warehouses or
nrade to orcler; ar.td concrete is removccl
l rorn patios to expose the original f)ag-
stoncs, which arc then rcsct.

Says Rccile: "Much ol this costs a lot
ol' rnoncy. but wc are rcstoring for lorrg-
lcrm ownership and can spend ntore thln
l tleveloper looking for .r specr.rlativc
rcsa I e. "

+

BALCONY TTEDROOM (in horrsc on p. l{5) was
l:xtrrr hcight allowcrl onc-bcrlrooll units insterrl

ArthLr !V. ToIq

nc
IG

gainc<l hy (lropprng rrain floor 2, below grade.
ol cfficiencic,s. ntade relrabilitution profitablc.
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E

:
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oLD ATTiC (lc/r\, irn
lor junk. \\ils tutnc(l

B6

trninsrrlrrtetl hcitt lrap antl useless except as a

into a large berlroonr rvith:rtt:rchcd blth
\\'irlls and ceiling u,erc
bclulrs *,crc lcfl exposed

plasterc(I, antl thc original cypresscatch-all
(riqltt ).

insulatcd anrl
for cficct.
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IROI{ GATE at former
building is an attracive

cllrflage entrance lo
security rneasure.

FREIICH DOORS
original hardware,

(at $15 to $150 a pair) have
were trued and relinished.

NEW MEDALLION, cast fronr mold of original,
cost about 5100, chandeliers from $250 to $500.

COURTYARDS, with their early-19th century charm, are important ele-

ments in Vieux Carr6 restorations. Original flagstones are salvaged wherever

AUGUST 1965

possible, and plantings and fountains add greenery and coolness. Swim-

ming pools, usable almost year round, are popular in New Orleans.
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Many of today's sucoessful one-stop remodelers stress stability by operating showrooms like this one on Long Island,

s$r$$s s$ffiilrf;$

One-stop remodelingl six rules for survival in a
No phase of the housing business has

claimed more failures than one-stop re-
modeling. It has a bad image fostered by
suede-shoe operators. And it suffers fronr
competition with small, no-overhead spec-

ia I i sts.

But despite these problems, some com-'
panies that offer a full range of rentodel-
ing services keep growing year after year.'
To find out how they do it, Housn &
Hor'ae studied five remodelers (briefly pro-
filed in the box at right) averaging l5
years in business. These basic rules emerge
from their operations:

Rule No, 1: Watch your business
reputation at every step

Even the decision to set up a showroom
can be prompted by this concern over the

company's image. Reason: a showroom
demonstrates not only remodeling ideas

and products but also the remodeler's stay-,
ing power.

"lt lets people know we are not Soing
out of business tomorrow," says Harold
Hammerman of Allied Builders in Los
Angeles.

With an eye to their public image, suc-
cessful remodelers also devote some of
their time to community activities. Cleve-

land's Robert Becht is past president of a

local Rotary Club and board chairn.ran ol'
the Cleveland Home Improvernent Coun-
cil. Becht and Arthur Oxenberg of Long
Island's Federal Builders and Home Inr-
provement Corp. are directors of their
local Better Business Bureaus. Hammer-
man writes a local newspaper column on
home improvements. And Sol Raikow of
San Diego's American Housing Guild is a

frequent speaker on remodeling at local
women's clubs.

But the key to a good reputation, re-

n.rodelers say, is making good on promises

to customers.

Rule No. 2: Guarantee al! your work,
and chase down every complaint

Four of the five remodelers studied by
H&H guarantee their jobs for one year.
The fifth-Federal-gives customers a
two-year warranty on all materials and
labor and has two men who speed com-
plaint handling.

Behind these guarantees are rigid in-
spection systems. Allied and American
Housing Guild subcontract most of their
work but employ supervisors whose pri-
mary duty is to inspect every job every
day. Federal authorizes its inspectors to

have tradesn-ren rip out and replace sub-
standard work.

Many customer complaints can result
from skimping on materials. So some com-
panies tend to specify longerJasting ma-
terials than are actually needed-V+" ply-
wood instead of 3, 16", for example.

Rule No. 3: Don't indulge in price
cutting to outbid competitors

"If you begin to figure jobs against what

_vou think competitors will bid, you may
build a booming volume, but you'll end
up with no profit," says Becht.

Adds Raikow: "Don't bid the job; sell
it. Yorr're better olf not takin_q on a job
unless you can make a profit."

Sounds reasonable, but what's the basis

for realistic bidding? Develop itenrized
price lists so that salesmen can cost out
jobs themselves, say the successful re-
modelers.

Their lists are among their most closely
guarded business secrets, but all agree with
Becht that "anyone can make up a price
book for himself." The method: analyze
and compare the itemized costs of all your
previous jobs. If you haven't done it al-
ready, yon can start by putting all ma-
terials invoices, subcontractors' bills and

88 HOUSE & HOIVIE



treacherous market
labor charges for each job into a largc
envelope or file folder.

To -{uard against nrisunderstanclings or
ir-r-rproper estimates by salesmen. Federal
reqr.rires a second estinrate by its production
clepartnrent. Production people nrake de-
tailed drawings of a job. then go over each
cost item with the customer.

Rule No. 4: Figure on earning
a gross profit of about 4O 7o ,

Ciive or take -5%. that's what successfrrl

renrodelers are shooting for. And it is

borne out by the only audited figures
available from a renrodeling company-
those fronr publiclir held Allied Builcling.
Here is Allied's recent cost breakdown:

.%
$979.626 r (x).0
577.802 59.0

Five who survived: how they began
and how their growth developed

Here, in order of years of remodelinq experience.
are business profiles of the five one-stop renrodelers
studiecl by Houstl & Hove:

Becht & Co.-Cleveland, headed by Robert Becht,
opened its doors 30 years ago as a maintenance and
repair service l'or banks. insurance conrpanies and
other propertv owners during the Depression. When
r- ue Title One financing becanre popular. Becht
shifted to honre inrprovement. Abotrt half of his
estinrated $300,(XX) annual volume still conres fron'r
conrnrercial rcrrrotlelin g.

Allied Builders-Los Angeles. is the ren.rodeling
and principal subsidiary of Conslruction Design Inc..
t pLrblicly owned conrpany heaclecl by Harold Hanr-
nrernran. Hanrnrernran opened renrodeling offices in
five Midwestern cities fronr Cleveland to Louisville
in 1939-ancl was hankrupt in six nronths. Enrigrat-
ing to Los Angcles in 1941, he started his own re-
nroclelin-{ business. adopting the Allied Builders nante
in l947.ln l96l Construction Design Inc. succeederl
to the business. ancl in April 1962 sold 60,000 shares

of stock at $5 a share. Net sales have increased
I'rom $962,0(X) in fiscal i962 (ending June 30) to

$ I .220.000 in fiscal 1964. Net income fell fron.r

$135,000 in 1962 to $22,000 in 1964.

East Coast Attic & Basement Co.-Mineola,
N.Y., was started by Doris Schweitzer in l9-54 when
she modernized her own honre on Long Island.
Through a leased departnrent agreenlent. East Coast
n I 962 began operating as the honre remodeling
center of nine Mac1"s stores in New York City.
Lon,{ Island ancl New Haven, Conn. East Coast con-
tinues to sell honre irnproventents under its own
nanre fronr a showroom in Mineola and a contbinetl
showroonr-warehouse in Lindenhurst.

Federal Builders & Home lmprovement Corp.

-West 
Henrpstcad, N.Y., began as a two-man

operation when Arthur Oxenber-Q left as ntanager of
a Vim Appliance store to go in business with a

fornrer salesnran. After several changes, Federal
en.rerged with Oxenbcrg as president and Julius Kaso-

ver, one of four owners of Vim Appliances, as his full
partner. Federal's trademark is lar-qe showroonts.
The conrpany operates four and is buildin-e a fifth,
none snraller than 1.4(x) sq. l'1.

American Housing Guild-San Diego, long the

largest nrerchant bLrilder in San Die-eo. set up a honte
nrodernizing departnrent in June l96l and pickecl

Sol Raikow. a fornrer New York City ren.rodeler, to
run the department. Raikow has a staff of four or
flve ftrll-time salesmen. two clraftsmen. two fieltl
superintendents and two oflice clerks. AHc operates

a showroom and ofllce totalin-q 2.000 sq. ft. in a

surburb five miles from downtown San Diego and
recentlv opened an office in Orange County south of
Los Angeles. It averages one new job daily.

Total sales
Costof sales......
Gross profit

Sales&admin...
Taxes .

40I .824
233.904

33.098

4t.0
13.9

3.4

] 3.IJNet profit $ 134.822
A gross profit of about 40% nreans the

remodeler is marking up his labor and
materials costs by roughly 70?b . BLrt

American Hor.rsing Guild's Raikow says
you can't generalize about mark-up: "You
have to decide how much profit you want,
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REMODELING cotllittucd

then study your actual costs and overhead.

But once you set a price based on these

items. don't vary from it."

Rule No. 5: Set up a system to
schedule and control production

Their n.rethods vary, but the five renrod-
elers studied by uau agree that you need

centralized visual control-a schedule
board, for example-when you're handling
l0 to 100 jobs at once. And one com-
pany, Allied, uses the critical path method
(Han, Apr. '63) to schedule every job.

Here, says Allied's Hammerman, is how
cru pays off:

l. It's a fast job-status reference for the

general manager, superintendents, salesmen

and subcontractors.
2. It keeps funds flowing on time be-

cause the billing clerk can issue invoices
based on the cPM diagram.

3. It forces long-range planning like
ordering materials far enough ahead.

4. It helps spot bottlenecks.
5. It makes it easier to analyze jobs

after they're done.
6. It speeds up customer's decisions by

showing them how everything dovetails-
how indecision on a little matter like pick-
ing tile colors can halt all work.

One tip: several remodelers schedule
kitchen jobs separately because of the spe-

cial trades involved.

Rule No. 6: Develop a versatile,
management-minded sales force.

Remodelers interviewed by uaH want
salesmen who can figure costs, rough-
sketch designs and, if need be, follow
through on every phase of a remodeling
job. Here's their composite formula for
finding and developing salesmen who meet

those standards:

Hire them with care. Federal's Oxen-
berg, for example, hires only one of every
20 applicants. He looks for "reliable,
men who know home modernization thor-
oughly." Allied's Hammerman wants can-
didates who are "high strung, aggressive

and hungry-but not unstable."

Train thetrt thoroughly. Allied puts each
new man through an eight-week training
course costing $2,000. Other training pro-
grams are less ambitious, but, like Allied's,
they are heavy on instruction in estimating
and drawing floor plans.

Pay tlrcnr well. A top-flight salesman can
make up to $30,000 a year, says Hammer-
man. He expects his salesmen to run up
$200,000 to $300,000 in annual sales. 

i
Make them responsible. Some compa---

nies tally up the costs at the end of each
job and, if the salesmen estimated too low,
deduct the difference from his commission.
Allied has refined this approach. It makes
the salesman responsible for estimating,
laying out and scheduling the job, then

90

bases his pay on the job's profit. One
measure of the plan's success: not a sales-

nran has left the company in 18 months.
To dig up leads for salesmen, the suc-

cessful remodelers advertise regularly.
American Housing Guild runs weekly ads

aimed at taking business away from new-
house builders-including its parent conr-
pany. Typical copy: "Don't move-im-
prove. It costs less to enlarge your home
than to buy a larger house."

Allied ads in two Sunday papers urge
readers they can "live better for less at
the same address" and invite around-the-
clock calls for estimates at any of nine
offices. This service nets about 70 calls a

week. Cost: $15 to $30 a month for an
answering service at each number.

But the successful remodelers don't
agree on these four basic questions:

I . To sub or not to sub? Allied turns
over amost all its work to several hundred
contractors. American Housing Guild subs

everything but carpentry. And Becht subs

all licensed trades (i.e., plumbers, electri-
cians) but carries three carpenters, six
painters and one paperhanger on its pay-
roll. Federal subs virtually nothing.

2. Where and how to buy? East Coast
Attic & Basement Co. of Long Island has

a subsidiary that buys lumber, doors, mill-
work and tile in carload lots. But Ameri-
can Housing Guild's Raikow calls this
practice a "money loser" and says he buys
from local suppliers: "We depend on our
volume of business to get the right prices."

3. Showroom or departntent-store tie-in?
East Coast leases remodeling centers in
nine Macy's stores because "it's too diffi-
cult to get people into showrooms today."
The Macy's-East Coast agreement covering
all nine stores at a lump cost lets East
Coast put shadow-box displays in some

stores and furnished rooms in others.
Other remodelers are skeptical of such

tie-ins. Says Allied's Hammerman: "The
stores want too much off the top to give
the contractor much chance of success."

Says Federal's Oxenberg: "They want
lOVo to 15a/o of the gross. By not paying
that percentage, we can give more value.
And we'd rather have the customer know
exactly whom he's dealing with."

4. Big showroom or small? Keep it
small, advises Hammerman, whose 600-sq.-
ft. display is shown at right: "The bigger
it is, the more manpower it requires. Just
to keep it clean becomes a problem, and

it should be spotless."
Make it big, advises Oxenberg, whose

five showrooms are all over 2,400 sq. ft.
The largest, also shown at right, covers

4,000 sq. ft.
"Here we really show," he says. "Where

else can a person see ten full kitchens?"

-l(6ppp111 
D. CeNlpsE,t-L

Here are twg showrooms-

displays kitchen, bath and room addition.

Here are 11 displays used

REitoDELll{c AWARDS testify to work qualiry.
Customers see jobs on drafting table. (Allied )

LUxuRy l(!TcHEN shows housewife built-in
range, freezer and dishwasher. (Federal)

BUILDING BLoCKS simulate room or second
floor additions. (American Housing Guild)
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one small to cut overhead, the other

B5.Sgfi{&1Sr

4,ooo-5Q,-Fr. sHowRooM of Federal Builders is calcula(ed to
stimulate customers' imaginations with 22 different one-stop items in-

. F----:--+----- -*. "' ' ,.. 
.

cluding ten kitchens, Iive basement rec rooms and full-sized dormer.
A manager mans thc showroom to make appointments with salcsmen.

FIREPLACE, paneling aml pegged oak
customer visualize recreation room.

by one-stop remodelers to sell home-improvement packages from their showrooms

'3tkArrr,
sA.sFi

floor let
( Federal )

EXTERIOR TREATMENTS
are displayed by full-height

for room additions
models. (Federal)

poLyNEstAN BAR uses off-beat ideas to prod
customers' imagination. (Federal)

sHADow gox of before-after photos asks cus-

tomers to fill out card for estimate. (East Coast)

@
q

@

@

q

@

@

LARGE BATH combines stall shower with nor-
mal fixtures in paneled bath. (Federal)

GLI.MATE CoNTRoL CENYER plugs central air
conditioning as an improvement. (Wonderlife )

AUGUST ].965

AccEssoRY GENTER gives convenient look at
fixtures. (Whirlpool-Wondcrlife Center)
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SILEt{T SALESMEN makc a sales pitch without
tying up sales personnel. Two versions: posters

through showrooms (Federal) -and

literature racks (Wonderlife).
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Second in a series on planning and d.esign id.eas

Photos: Julius Shulman

I

A CONTEMPORARY ENTRANCE WITI{ INSIDE AND OUTS]DE FOYERS

The inside foyer (photo. Ieft) extend.s lz' back from the d.ouble
front doors. The outside foyer, also 12' Iong, runs from the d.oors
to a 6' opening in the adobe brickfront wa]l (photo, rightl andit is arso open on the sid.e adjacent to the d.rive*ay rrrd. carport
(plan) . Both areas are the same width-lz'-snfl both are floored.
with terra cotta ti1e. Architects: Buff, Straub & Hensman.
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A SIMPIE TRADITIONAT ENTBANCE

WITH A LONG, SHELTERED WAIK

The walk begins at the far end of
the carport, Passes a wal1ed gar-
den and reaches the front door
some 50' frotn its beginning. The

plank and beam roof is a continu-
ation of the main roof of the
house, and the Br wid-e walk is
built of paving blocks set with
depressed mortar joints. Archi-
tects: Austin & Faulk.

A WOOD BRIDGE ENTRANCE-FOR A HILLSIDE HOUSE

At the street end. of the bridge is a wooden gate
(tsp pholo), and at the house end is a solid'
fiont door flanked by narrow glass windows

(1ieht) . The bridge crosses a waterway between

ttre frouse and a filled.-in parking area' Archi-
tects: Wuesthoff & Gallion'
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AN ENTRANC! WAIK
FLANKED 3Y POOIS

A 15'xl5'x6" concrete
basin is built into the
entrance court, and
concrete slabs with an
exposed aggregate fin-
ish are 1aid. on masonry
blocks down the cen-
ter. The basin is wa-
terproofed and- filIed'
with about 5'r of water.
Escutcheons on the
d.ouble doors have a
pebbled finish to
match the front wa1k.
Architect: HenrY II.
Hes ter .

o lo zoFl
l+r

PRIVATE ENTRY COURT FOR A TOWNHOUSE

Enclosed, by waIls on three sid.es, the court has
a wrought-iron fence halfway across the open
gnd.. Roof beams are carried over the top, but
part of the roof is left open for sunlight.
Terra cotta tile is used for both the front
walk and. the insitte foyer. Architect: Richard
Leitch.

George de Gennaro

A TWO-STORY TNTRANCE

WIT.II ]MPOSING SCAIE

Double doors, mad.e of
stained. carved. oak, are
set into a matching panel
B' wid.e and almost 16 '
high. The panel is flanked.
by gIass, which is inter-
rupted at the second.-
floor level by wood span-
d.reIs. The entrance is set
back 4t from the front
waI} and sheltered. by a
l0' roof overhang. Archi-
tect: James II. Langen-
he im.o 20 40t!Tt+l
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ROOFED ENTRY C QURT
IN JAPANXSE STYLE

Translucent screens at
left of the double
doors light the entry
ha11, and the screens
at rear open directly
to a patio. Carport
is beyond wood paling
at right. Architects:
Rockrise & Watson.
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A WOOD ENTRANCE DEC4

FOR A COUNTRY HOUSE

The 12'x72' deck is
nrade of 2x6 planks laid
flat and spaced for
drainage. The entrance
itself i-s a 3'door
flanked by 4' , three-
light glass panels.
Architects: Hayes-Ho-
well & Assoc.o {c zoFT

o 5 1o (5 F'I'r _t_4 l

AN OPEN ENTRANCE FOR A LONG, NARROW HALL

A difficult site requi-red that the front door
be 20' from the entry hal1. To keep the entrance
from becoming a tunnel , a 12' glass wa11 was
bui-1t around the door. Exterior materia,ls are
repeated inside to create a feeling of conti.nu-
ity. Architect; Van Norden Logan.



The sales theme that sells
You can always find one merchandising idea that
will set your project apart from the competition

So says a Washington, D.C., advertising
r-nan, who has helped launch a thousand
projects in the last I 2 years.

Marvin J. Gerstin, 42, cool and un-
hurried. often works with dozens of
anxious builders at once. sorrretimes jug-
gles four or five projects for opening on a

single weekend. Yet he serves up a nter-
chandising program that gives each project
a unique stamp.

Gerstin has no cornucopia of ideas. But
he does have an approach. picked up dur-
ing his early years in department store ad-
vertising, that avoids the most common pit-
fall in home merchandising-a shot-gun
promotion that misses the mark because it
sells too many features at once. Summed up
in three steps, this is Gerstin's approach:

Step 1: lincl one f eature that will di:;-
tittl4ttish the project lrottr cotrtpetilors. Says
Gerstin: "There is always something fresh
in a new tract. Maybe its the location. Or
maybe its the way the builder has treated

aD MAN GERSTTN uses brochures and advertise-
ments to echo themes introduced at model sites.

96

a single room. Whatever it is, I capitalize
on it and make it the heart of the mer-
chandising."

Occasionally, Cerstin finds an attribute
of the builder hinrself-his rcputation for
design. I'or example-that can be con-
verted into a key merchandising feature.

Step 2: pk'k tt thente thot will dratnatize
tlte key leeilure. If the feature is a choice
Iocation, for instance, Gerstin may develop
a theme around privacy or around an

area's historic tradition or its parks. A
rustic location nray suggest a farm theme.
An urhan apartnlent location ntay inspire
a theme based on a view of the Washing-
ton skyline.

"The important thing," says Gerstin, "is
that the theme must be anchored to a legiti-
mate feature in the project. Unless the theme
is selling something. its message is lost."

Step 3: find a syurbol tlrut c'ctptures the
spirit ol the thente ond trlso v,orks v'ell in
prortrotktn rttedia. When seirrching for a

synrbol, Gerstin always begins with the en-
trance to the project because he has to
work in three dimensions there. Once he
conres up with a synrbol that works well
at the cntrance-and a type style and color
scherne to go with it-he repeats all three
in road signs. house signs. interior displays
and brochures. Understandably, newspaper
advertisements-the most flexible medium

-are 
left for last.

Gerstin also tries to in.rbue all his nrer-
chandising with a sense of affluence and
good taste. Iterns:

He.yelec'ts sytttbols witlr un eye to
clurnging fusltiott.r. Coats-of-arnts, as syltl-
bols of prestigc, are out he says ("They've
been overdone"). Now more effective:
antiqrre furniture and old woocl cuts,
which have an adclitional connotation of
popular colonial dcsign.

He designs signs with ,rubtlety arul un-

derstatetrrcnt. "Lettering docsn't have to be
huge," he says, "if its background is un-
cltrttered."

He use,r color y'ith restraint. Color is
wasted, he contencls, if it is used to attract,
especially in ads. It should be used to set
a nrood. to reinforce a point or to surprise
("Color a lawn anything but green").

For three examples ol Cerstin's therne
merchandising, start at right.

.A GATHEDRAL oF TREET' is the way

Gase study No. 1:

STA|NED-GLASS WII{DOWS are sug-

cuRVED ArcHvvAys of pre-Renaissance

HOUSE & HOME
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coTHlC PILLARS echo cirthetlriLl thcmc, in advertisements.

t'orttirrrrcd
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"ri#*3!dsi.Ad NIan bloc h u rc rl otlcl -hotrse

This stand of tall trees evokes a unique theme of church-like serenity

To Ad NIan Ccrstin. the shafts o1' sLrnlight

and the pillar-like trees of this project in
Silver Spring. Md.. suegcstetl an English
catheclral. Anrl his rvhole nrcrchirnclising
eflort capitalizes on this inrprcssion. He got
the bLrilcler-Silkor Developnrent Corp.-
to place its rnotlels in a scclucled cul-de-src
:rlntost otrt of sight of thc highwal . Thcn

gcstetl by

churches are recalled in salcs ollice tlisplays,

hc- nanrccl thc projcct Covcntrr'. to intro-
rlucs thc cirthcrlral therrrc. rcinlorcctl it

ri itl-r u st n.tbol thlt looks like ir stainetl-
gluss r.l'inrlou unrl ttserl ltto(lcl natttcs-
( ilntcrbLlr\. Wcsttttinstcr. Dutttbitrton antl
Buckinghanr-to ccho the thenrc. I

,\'lcrchandising costs werc low for thc
project of I -10 Sl9.(X)0-t1)-$-.11.(X)0 hotrscr.

sigtrs e itrty plirtctl synrbol

ffi,
:i'i ,:,
fti.ri;

synibol.

Signs cost $l.l(X). hrochures $2.160. dis-
plal s S I .7(X). Al'ter two l'trll-page ads (total
cost $-5.0(X) ), advertising was shut otl. Ancl
r.r'ith good reirson: -3.(XX) shoppers showctl
rrp on openin-q weekend. and -30 houses
wcrc sold in the first nronth despite conr-
petition l'rorn five nearby' lracts. two of
w'hich (icrstir.r hanclled (se e p, 98.1 .

rqRarlD openrr ncBU-
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DUTcHcoLoNlALMoDEL,one0fthefirstbyatractbuilderintheWashing.on.ffi,

selecting a symbol. Pennsylvania Dutch
nrotifs or synrbols of Dutch gardens and
villages had, he felt, become hackneyed.
So he chose an almost abstract windmill.

The merchandising budget for the 39-krt

into a then.re of prestige, when prices were
a comparatively low $24,000 to $26,000.
Gerstin needed a dramatic touch. He re-
placed the association's small trophies with
three larger trophies (cost: S35 each) and

Gase study No. 2: The style of one model inspires merchandising with a
The Dutch Colonial design, relatively new
1o the area. of the ntodel shown above
suggested a traditional Dr.rtch then-re for
this subdivision ol' $26.(X)0-to-$29.000
houses. But (ierstin had to be careful in

Here is a project where Gerstin built his
merchandising around an attribute of the
builder. Lloyd Construction Co. had won
three "family living" awards from its local
NeHn chapter. But to convert this feature

AIVARI)

:1 r${}

rttl
.. aj./l E

, 161e'!tr
s rms

TROPHY DISPLAY in sales ollice, a name derived from a nearby country c.lub, a classic formal garden and ads that stress quality, create an impression ()f

Photos:H&Hsti,fl

1> ,!

Gase study No. 3: A builderts design awards lead to this proiectts accent
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Theme merchandising
these seven entrances

starts at a project's entrance:
symbolize seven themes

&4*-**Dn

tr-t9.1€ ,.1111

lElB. ulfi\]t l:r?,,

fi$,,xg ia 1965

newspaper advertlsements.

traditiona! Dutch motif

project was low: $750 for hrochures.

$1,500 for exterior signs and $1.000 for
interior displays. Only two full-page ads
(at $2.000 each) were needed to start
pulling crowds to the site.

@
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coLoNrAL DEslcN of models is introduced by this allusion to a Williamsburg wcll

-;;ti

on prestige

set thenl in a velvet-lined case. He sur-
rounded the nrodels with forrrral fencing,
specified Baltinrore gas lamps in front and
dotted all signs and displays with a lion's
head (macle of plastic).
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PRrvacY is promised by this wall, which
beconrcs a symbol for signs and ads.

FRENCH-QUARTER srYLE of a rental
with this entryway.ProJect commences

RURAL LMNG is suggested by barn
nrotil. Nanre is tirken li orr ncarby farm.

Rusrrc DEstct{ is the message of this
rvall of rough stone and untreated wood.

ExcLUstvE srATUs is accented by a

new trilct in a prestigious neighborhood.

PARXS are associatetl with a tract near
Wirshington's Rock ('reek Park.

firsttor f**i$ lirittg.
i* 1962 l96i 1964.":

,u,@ Llry,t Constrwtiott

px.vnx ttw fixxt for .
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PRESfRESSED FLOORS AND ROOFS spanning 14' cttl ctrrtcretc ctrnstrrrctitrn costs Hauaiian Builtlcr Etl Fitzsinrntons. l-onger span mcanl less nlaterial

Precast concret€-new promise for housing
Despite two problenrs-the weight and Iimited choice of its
components 

- 
the factory-poured concretc house is ntaking

progrcss. lts symbol, thc nrassive slab swinging from the crane
boonr, is bcginning to mcan son.rething nrorc than look-alikc
dcsign. And its componcnts are becon.ring economically feasiblc.

Thc strongest forcc bchind these changcs is prestressed con-
cretc. Prestressing, developcd for bridge construction I 5 years
ago (ttO% of prestressed concretc is still used in bridges). lcts
precast concrete span up to 100'. Applied to apartments a few
years ago, and now to singlc-family hor-rscs, long-span concrctc
slabs and beams hlvc still-unthought-of possibilities for rcsi-
clcrrtial clesign (p. l()4). More important to thc budget. pre-
strcsscd concrete cuts nratcrial and construction cclsts (p. l0l 1.

But precast concrete-regardless of more etiicient enginecr-
ing-is heavy. Distribution is normally limited to less than l0()
milcs. and big cranes are needed at the job site. Until lighter'
concrete is perfccted. the half-prccast, half-cast-in-placc lrouse
nray bc the best answcr 1p. 102).

And thc linrited choice of standard precast contponcnts is iL

challenge to architects' in_eenuity. That is why apartments.
where cost suvin-s:s iire more important than dcsign innovations.
are now precilst's best residential ntarket.

Gradually. however. the precast house is being pioneercd (in
the upper-inconte custom ntarket ) by a fcw architects intrigued
with its potcntials. Thcir trend-sctting idcas-arnd a look at the
industry behincl thcnt-are presented on the next six pagcs.
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todayts best answer to
Iower-cost Precast building

And they are the only way the average

homebuilder can econonlically use long-

span, prestressed slabs like those shown at

the right. Along with sonle two-dozen

other precast items, they are available at

nrass-prodttction prices in stock widths and

thicknesses designed for pre-engineered

fastening methods and bearing systems'

The prestressed deck slab-and particu-

Iarly the T-shaped variety with single'

double (pltottt at ttpper riglrt) and quad-

rtrple rihs. is the one precast conlponent

that is beginning to make noticeable in-

roads in residential huilcling hecar'rse it

offers these advantaqes:

I . Claar .tpttrt:; ttl ttp to 60'. Prestressc(l

floors and roofs can bridge the longest

climension of the averagc house. so they

eliminate the neccl for interior bearing

walls.

2. Lighter weight, lc.v'; rnateriul' lhe
high-strength steel strands tensioned in thc

concrete tluring casting restrlt in load-

bearing slabs that weigh only 2tl lbs' per.

sq. ft.

3. Larger ('otnpottents, f uster ittstullalittrt'

A Virginia supplier. Concrete Structures of

Richntond, claims it can place up to l2'(XX)

sq. ft. of precast-prestressed floor in a day'

4. Lovv-cost alterrurlit'c ttt cornpercted lill'
On irregular or unstable terrain. a precast

floor slab on footings is often less expen-

sive than a slab on grade because it elinli-

nales costlY soil PreParation'

5 . Built-in roof clruittuge. Prestressed

deck slabs have an upward camber in-

cluced hy their steel tendons (the slabs

actually don't carry their own weight) '

When used as roofs, they neecl not be

sloped for water runoff.
Joining techniques are simple' A deck of

tee slabs, for exanrple' is bonded by t 2"

poured toppin.Q which overlaps the encls to

form a tie-beam. \

Fastening and lifting devices - 
strirps,

dowels. ledges. holes. nailer strips-are
built in at the plant' A precast joist can be

formed with an integral dovetail slot for
receiving clips to hold flooring or roofing'

The ribs of tees, thotrgh often left exposed

as finished ceilings. mav have wood nailer

strips (or metal ones, when fire codes re-

qr.rire them) cast in their edges for attach-

ing conventional ceilings' \
And the pre-en-qineering can go further:

the ribs of tees n-ray be used as channels

for concealing air ducts, piping. wiring and

recessed lighting.

AUGUST 1965
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Double tee sPans house
dimensions with ease

Bearing on a frame of Prestressed
columns ancl beams. this 40' dotr-
ble tee-4' wide with 14"-deeP
ribs-spans a 24'-deeP house and

cantilevers tl'at the front and
rear to form balconies and over-
hangs (7rlrolo. /cll). DesiSned for
spans of trp to 100' in heavY con-
struction. the double tee @n sPan

houses in depth or width.

Flat deck and wall slabs
close in a precast frame

This four-component system-
I0" x 10" columns and beanls'
8"-thick. hollow-core deck slabs.
6"-thick wall Panels-was de-

signed for large nonresidential
buildings but is now being
adapted to houses. Since the wall
panels are non-load-bearing' they
can be rentoved in the future for
add-on remodeling.

continued

*r

Standard comPonents
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PRECAST CONCRETE contiilued

This small-cornponent system
avoids one of precast concretets
biggest costs-heavy equipment

Each of the four basic components can
be carried by two men and lifted into
place by the $200 homemade hoist-tower
(shown at right) that rotates from a hole
in the floor slab.

An exiled Cr"rban engineer, Jos6 Novoa,
designed the system, and nHe okayed it for
a 186-house Puerto Rico project (Villa
Nueva, near San Juan) started a few
months ago by San Antonio Corp. (nua
mortgages on the houses are the first to be

granted r"rnder the agency's Section 233

experimental housing program.)
The system has three basic advantages:

l. Contponent size is sharply limited be'
cause only the walls are precast-floor and
roof are poured in place. Walls and room
partitions are built with small slabs ( 18"
x 36" x 3" and 170 lbs.) stacked five-high
between grooved columns and grouted at

the joints. A short beam is dropped be-

tween the columns as a sill, and another
rests on top of the columns as a tie-beam.

Protruding steel rods at the bases of the

columns are cemented inio preformed
holes in the floor, and rods at the top tie
the columns to the roof.

2. All precast components can be pkrced

by a haff-ton-capacity air hoist. The hoist,
which slides along the beam of the home-
made tower, can be swung in a 360" arc

to any part of the house. It is operated
until the walls are complete; then the

tower is removed from its socket at the

center of the floor (before the roof forms
are placed) and carried to the next job'

Two hoists are operated simultaneously by
one comPressor.

3. Inexperienced workmen can learn the

system quickly. Aligning the columns-the
most critical step in the system-is done

with the aid of steel templates (photos, op-
posite) at both the base and top of the

columns, and the columns are numbered
to match the correct holes in the floor.

After columns are set, they serve as

guides for the other components. They also

contain the vent pipe, wiring channels.

holes for switch and outlet boxes and

wood plugs for fastening door frames.

Steel-faced wood forms, which-like the

hoist-towers-are made in a local metal-
working shop, are used for the precasting

and for the roof. After construction the

resulting smooth-faced structural members

are buffed and left exposed, providing the

finish surface inside and out.

sHoRt BEAMs cap small-component wall, tying together columns and providing
bearing plate for poured roof. All precast parts are handled by small air hoist,

FttrsHED HousE, with 1,000 sq. ft. of space, costs $15,000 in
sellers' market. Builder uses defective wall slabs as driveway paving.

HousE tNTERtoR is smooth-faced structural concrete on ceiling and walls except

where wood storage units form partitions (in bedrooms, right, and kitchen)'

Photos: Francisco Vando

Puerto Rico's

HOUSE & HOME
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r. POURED FOUNDATIOII, containing plumbing
hookup, ties reinforced slab to column footings.

3. STEEL TEMPLATE (butt plates screwed to
shelving) determines placing of precast columns.

s. OVERHEAD FRAME helps position columns
and holds them level as grout hardens at base.

7. pREcasr PANEL, stacked between column
grooves, measures l8"x36"x3" and weighs 170 lbs.

9. POURED ROOF takes major formwork but
eliminates big slab and heavy lifting equipment.

floor and roof
Photos: Laqoria Jr.

2, coLuMr coNNEcrtolrs are prepared for by
holes left in slab (about 3' apart) during pour.

4. PREGAST COLUMN is tied to floor by rein-
forcing rods that protrude into grouted hole.

6. sHoE PLATES, also precast, are placed be-

tween columns and cement-grouted at each end.

s. PoRTABLE TowER, rear, for placing pre-
cast parts stands in pivot hole in floor slab.

1o. FII{tSH SURFACE is structural concrele
buffed up by sander (after defects are patched).

cotttirtued



PRECAS! COI{CRETE corttiturcd

Houses like these show how

$$I"WffiWry

Prestressed roof allows deep overhangs'

Only three structural components-a prestressed
column. beam and double tee-wero used in the
one-level, two-bedroom house shown above and at
nght. Because it is surrounded by outdoor living
areas and glass walls. Architect Cene Leedy (of
Winter Haven, Fla.) let the tees overhang 8' on
ail sides to give maximum protection from the
Florida sun. John Wood & Assocs. wirs the builder;
Prestressed Concrete Inc. matie the cornponents.

Cantilevered tees extend tiving area

Every room in this three-level house-four bed-
rooms, kitchen and living-dining room-has its
own balcony created by extending the double-tee
floor seotions. They project 8' and have sufficient
strength to carry a bricli privacy wall on three
sides, Architect Gene Leedy (,r't,c cuption abotc)
claims square footage costs of $12 to $14 for a
house of this type. and he has designed less com-
plex ones that could be built for $7.50 a sq. ft.

precast construction creates
its own design vocabulary

It is a vocabulary-trnlike that of cast-in-
place concrete-based on the repetitive use

of standard components. But despite this
lack of freedom, it is turning out to be a
Iess limited vocabulary than builders ancl

architects once thought.

Probably tlte biggest clrullenge to pre-
ca.st desigtt is tlre need to dcliberately littrit
tlte c'lroic'e ol c'ottrponetrts. Mass-production
econonry denrands that the design tor a

precast structure call for as lew different
conrponents as possible so that maximum
use can be rnade of each type-the more
tinres it is used. lhe less expcnsive a conl-
ponent becomes.

For example, the single-story house
shown at the right is constructed of three
conrponents 

- 
colunrn. beanr and clouble

tee. The architect (see <'aption), a special-
ist in precast houses, has reduced square
footagc costs in sor-ne of thenr to lcss than

$10 through sparing use o[ parts.

Sonte ot' llte advantuges of precust ltouses
tend to inlibit de.rigre. Concrete's low-
nraintenance feature is used to best advan-
tage when the strLrcture is exposed and no
finish applied. But the precast manufactur-
ers'standard finish is a glassy concrete
surface (usin-{ steel fornrs) which can only
be altered by painting.

Precast architects add variety by adding
other materials-brick and block. But pre-
cast nranufactttrers have an easier solution

-aggregate 
cast in the components. The

hor.rse shown at the top of the opposite
page is an example of using aggregate to
create two-tone texture 

- 
one shade for

colunrns and beants, another for the walls.

Precasl's biggest strttc'lurd odvtnlage-
slrertgtlt 

- 
ntur- be ils grcute,\l s()Ltrce ol

desil4n lreeclonl. Prestressing permits not
only long spans br,rt also unttsually deep

overhangs. With no addecl construction
problems, a prestressed floor slab can be

cantilevered to ntake a balcony (see ex-

ample at lower right), carport or porch.

Used in v'clun1e. the long-span components
produce large areas ol partitionless living
space at low cost.

These limitations and advantages have

so far given precast-prestressed concrete its

biggest nrarket in low- and middle-income
apartments, where design can be highly
standardized. In single-family houses,

where nrore design variety is required. pre-
cast still tends to be a luxury limited to
upper-inconre buyers who can afforcl to

fi nance pioneering architects.

HOUSE & HOME



Aggregate varies precast wall texture

(lurirl/ 
-sr ri\ cl entbctlticrl in thc r lrlls is thc c\lc-

liol linirh ol this ntlrntrllretrrrcr"s shorr elrsc. I hc
lrll-corrcrclc horrse rlcsi-gncri h) I-olrl .\: I)clr
Ilitltog & ,'\ssoc:. ol lirslorr rr as irtrilt l]]
Strtrcttrnil ( ()ncrctc ( 1rr p. in Llrconilr. \.11.. trr
(lcnr()r1\tlirtc ir \\.tcr'l) lltitt u\L'\ non-lolrrl-hcltlirtr
prceir\l \\irll prrr.ttl: (.rs1' 1tl1qt1rtl 1,. ll)l l. .\ll eonr-
n()ncnls rrrc \tlln(lltr(l c\ccpt lhc lrianguliil-\hir[]t(i
irc:r|n: ltlr'rring thc hLrllarll\ r'(x)l lrl lhc ccntc,.

Structural patterns double as decor

llilrs in lhc lloor anrl rool sllrhs lrrc'paintctl lur,i
lcl't crposctl lrs lorr-nurinlcn:incc .eilin-gs tn llrc
scr cn-ttnil iinirrlr'],)dnl i)()u\c \h()\\ n lrhtlr c lrtlri lrt

light. [:lrch apartn']cnl ir rcplrnrlclr htltlctl lttttl
iiil conrlitioncri.:o thc chlrnncls lrct\\ccn thc lil.s
\\crc n()l ncctjcd lol tltrrl or pipc tttns. I)tec;L:t
e()nrp()nl:nls uclc ttsctl cconorriclrlll irr tlc:igrtiltrl
rrn itlcnticll llrvtrttt lirr cllch irpirrtnlenl. I ill)nelrt()l:
\litl*esl I'r'c:lrcsserl ( o.. Springficltl. ()hio.
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PRECAST CONCRETE CONI|NUCd

Just around
systems to

the corner:
make concrete

still cheaper for builders

Some involve more preparation of mate-
rials in the factory; others involve more
work at the site. But all are aimed at mak-
ing concrete easier to work with. Here is
a sampling of what's in store:

New precast interiors that slip inside old
building shells-to speed up urban rehabil-
itation. Old tenements would be gutted
and the new precast interiors dropped into
them, stacked one on top of the other.
Object: complete rehabilitation of slum
buildings in three days without displacing
the tenants. The low cost achieved by
mass-producing the units would eliminate
the sharp rise in rents that usually forces
out the original tenants of remodeled slum
blocks.

Automated block-laying-to give block
suppliers a prefab system of their own. A
machine is now available (photos at right)
that lays a standard-size block in six sec-

onds and keeps a storage yard stocked
with l2'-wide wall sections up to 12' high.
From picking up the block to setting the
completed panel on a conveyor, the ma-
chine handles every step of blockJaying.
Three attendants simply adjust settings and
replenish stock piles. The new machine's
manufacturer, Builders Equipment Co. of
Phoenix, is about to make it available on
a franchise basis.

Like precast components in general,

block panels offer the advantages of faster
installation and freedom from seasonal
construction delays. They can be sawed
in the factory-a specially developed mor-
tar makes the bond between blocks virtu-
ally unbreakable-and aggregate surfaces

can be applied less expensively because the
work can be done with walls laid flat.

Direct lastening-to speed the applica-
tion of finishing materials to precast con-
crete. With a rotary impact hammer to
drill the holes, one-piece expansion bolts
can be driven into concrete like nails.

Concrete Structures (of Richmond, Va.),
which has been experimenting with this
fastening method. thinks it may prove less

costly than casting nailer strips into its
precast components (p. 101).

C hemic'ally prestressed goncTg 1s-16 sli-
minate the steel strands and thus sim-
plify the prestressing process. This method
will soon be tried out in a housing test
in the Southwest. but the construction cle-

tails are sti, a croserv 
fi:%1'^1J:"fit;r*
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BLoc!(-LAytNG MACHtNE run by three
attendants produces as much work-3,000

HIGH-STRENGTH MoRTAR makes unbreak-
able bond for safe handling of block panel,

4s-HouR DELIvERY of block panels-ten
per truck-is made possible by fast-set mortar.

blocks a day-as seven masons and four
helpers. Machine is produced in Phoenix.

PANEL srocxPlllNc gives block supplier
same advantage as precast cornponent supplier.

accREGATE FAcr]{cs are easily applied to
block panels because work can be laid flat'

HOUSE & HOME



Here's a suite deal.
A brand new heatinglcooling
package that saves you
9 sq. ft. of apartment space.

(Like we said, it's a sweet deal. )

A measly one square foot of floor space.

That's all our new Slim-pac'" asks for.

You've been writing off at least 1O square
feet to comfort equipment? Congratulations.
You just won 9 feet back, worth around 51 2 each.

Slim-pac does it by snuggling into an exterior
wall, and blowing the hot air out.

Even if you don't recess it, you can free-stand
Slim-pac. That way, it only takes 2/z square
feet, You're still way ahead.

Any combination of 40,000 or 60,000 Btuh

heating and 1% or 2 tons of cooling comes
in the same size. And you hook it all up in
about 7 minutes flat.

Everything's in that cabinet. You have no
refrigeration lines to worry about. no internal

wiring to fool with.

How can Slim-pac best fit into your scheme
of things? Write us for a free application
data sheet and see.

Then talk to your Luxaire wholesaler
about those 9 square feet of floor space
you're going to save.

A suite deal like this isn't hard to take.

a

The C, A. Olsen Mfg, Co., Elyria, Ohio

AUGUST 1965 Circle 86 on Reacier Service Card
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sive, too. Call your General Electric Major Appli-
ance Distributor, or fill out the coupon for complete
information.
+Approximate price includes complete FM/AM master 6tation, g in-
door stetions and 1 outdoor remote station,

1001 Broad Street
Utica, New York
Gentlemen: Please send me information on General
Electric's complete line of Radio Intercoms.

Name--

Address-

City-State- z.ip 
"oO" -r,, i_J

G t ll E RA t @ t tE CTR t C .,0" ReceiverDept.,utica.Newyork

HOUSE & HOME

Circle 88 on Reader Service Card )

The General Electric FM/AM Radio Intercom
is a feature they won't expect to flnd.

It costs only $85 complete.
Ask yourself..What do your houses have that other
houses don't ?

. A modern kitchen ? Family room ? Finished base-
ment? A lot of builders offer these and they aren't
quite as exciting to customers as they used to be.

Why not be different atrcl invest in atmosphere'
For a modest $85.00'r: ),ou can buy a fully transis-
torized General Electric FN/Ai\I Radio Intercom
system that sets the mood for pleasant living (or
btiying a house) with blissful music all through the
home. To say nothing of the fact that it lets family
mqmbers talk to each other from cliferent rooms.

The fine sound, the smart stl'ling ancl the out-
standing value are just plain impressive. And worth
a lot more in house selling polver and prestige than
the 985.00 it costs.

Choose from a wide lange of models and acces-
sories, all made by General Electric. That's impres- L

r----- ----1
i Ceneral Electric Company I
i Built-In Electronic Products I

Circle 87 on Reader Service Card



The trend...
high-fashion c.olor and style
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Cerber fixtures provide high-fashion color
and style at a down-to-earth price

The trend in bathrooms is to high fashion in color combina-
tions... in choice of accessories and furnishings... and in
plumbing fixtures.

The fashion-coordinated bathroom shown on the opposite
side illustrates how Cerber fixtures can transform even the
simplest surroundings into a strikingly beautiful setting. No
expensive architectural arrangement or elaborate furnishings
are needed. The background is simple. The Gerber fixtures,
highlighted with well chosen accessories, create a contem-
porary setting that could be duplicated in any bathroom.

Home buyers are attracted by Cerber's high-fashion colors
and styling. They are also impressed by Cerber's quality
features. The Concord bathtub, for instance, has low sides
for safety and easy cleaning, a wide, flat safety bottom, and
comfortably sloped back for reclining. Yet all Cerber
plumbing fixtures are priced so sensibly you can build in
extra value and still stay within your budget. For full informa-
tion, write for a catalog showing Cerber's complete line, or
call your Cerber representative.

Cerber No. 07-C Concord
porcelain enameled cast iron
bathtub, Wedgewood Blue,
5'x 30" x'14". No. 4802 bath
and shower diverter in
gleaming chrome, with Crys-
talite handles.

Cerber No. 1100E-C Elon-
gated Washington Siphon Jet
unit closet combination,
Wedgewood Blue.

Cerber No. 2300-C porcelain
enameled cast iron shelf back
lavatory, 19" x17" , Wedge-
wood Blue, with No. 4301

shelf back lavatory faucet
with pop-up drain. Cleaming
chrome finish with Crystalite
handles.

*Sil

a#
s6ex

It::,'-#;;:
"*,-, l'Jl lLllli.'."'$

plumbing fixtures
VITFEOUS CHINA AEASS SHOWEF CABINETS
INAM€LWAFC DECOFATOP FIXTUFES

Gerber Plumbing Fixtures Corp.,232 N. Clark St., Chicago, 111.60601

Factories: Kokomo, lnd., Woodbridge, N. J., Delphi, lnd.,
Cadsden, Ala., West Delphi, lnd. Export Division: Cerber
lnternational Corp., 500 Creen St., Woodbridge, N. J.

W
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NEW PRODUCTS
For tnorc inlortnatkttr, circle indicated
nunbar otr Reoder Service t:urd p. 123.

Kitchens---

{*

ventilator hood is designed for wall-mor-rnt, passthrough. peninsttla

or island installation. Push-button controls are on the front of the tlnit.

Available in pewter or antique-copper finish. Trade-Wind, Los Angeles'
(Circla 201 on Reacler Sarvice curd)

"c#* "dr0m&

ffi'%
*'dr!rilg.ffiffia

Disposer, designed for aPart-
ment installation, has factorY-
installed electrical cord. A self-
service wrench with inslruetions
is attached to the Unil. DisPoser
has a three-year parts and a one-
year labor warranlY. In-Sink-
Erator, Racine. Wis.
Circle 202 on Reodcr Sert'ic'e cartl

sk$r+*

E!ectric refrigerator-range
and sink is 20rc " wide- 22t/t"
deep and 36" high. Refrigerator
with 3-cu.-ft. capacity has a mag-
netic door and hinges that allow
flush installation. Range has two
burners. Fridgette/National' Chi'
cago.

24" ovens for gas or electric
power have automatic controls to
defrost, cook and keep food warm.
All models have removable door
panels for simplified cleaning, col-
or changeability and for faster in-
stallation. Waste King Universal,
Los Angeles.
Cirtle 203 on Reutler Scrvice card

Ah\"H"d/t)

{

i
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IM
Sell-cteaning oven tlses controlle<J high heat to clean oven and drip

bowls. The proaa., takes three hottrs, according to the manufacturer'

Electri-clean ovens come in three colors and white in nledium- and top-

priced models. Frigidaire, Dayton. (Circte 204 <ttt Rcutle r Sert'ite curd)

No-duct range hood fits over built-in wall ovens. When not in use'

closed unit is flush against the oven wall. When open (abttve) canopy

extends over oven tloor. Hood is available in 24",27" and 32" widths'

Nautilr,rs, Freeland, Pa. (Circlc 205 on Reudcr Servite card)

Fruit and vegetable bins are

made of high-imPact PolYstYrene.
According to Ihe mantrfacturer,
the plastic does not absorb odors.
Slides are of steel. One-. two- and

three-drawer nrodels are available'
all with built-in handles. Ekco
Buikling Prods.. Canton. Ohio'
Circle 206 ttrt Rcader Sart'ice card

<( Circle 89 on Reader Service Card

Range hood has a twin squirrel-
cage exhatrst r.rnit. Model 400 in-
cludes an aluminum filter and a

glass-covered recessed light- Knobs
control the two-sPeed nlotor.
Available in major aPPliance col-
ors antj stainless steel. Rttngaire,

Cleburne, Tex.
Cirt'lc 207 on Reutlcr Scrvitc curd

Pegboard has standard-hook
holes with fotrr-starred punchings.

Called Twinklebord, Panels are
4'xti' and /8" thick. Available in
both natural Iight-wood finish and
pre-primed for on-site finishing.
Edward Hines Lumber Co., Hood
River, Ore.
Circlc 209 on Reader SerYic'e card

New product.s continuetl on p. I l4
Cirtta 208 on Reader Serri<'e cutd
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NEW PRODUCTS
.\tdrl ott p. I 13

Tools and equipment

Heavy-duty drill, designed for use between joists and in other close
areas, also can be used for all drilling. Two models available; both are
7" from front to back without detachable rear handle. Speed:450 rpm.
Skil Corp., Chicago. (Circ'lc 210 on Reoder Service card)

Air-operated caulking unit
can dispense sealants, adhesives
and caulking compounds from
both cartridges an<l brrlk contain-
ers. A portable electrically oper-
ated combination compressor-
vacLlum pump is included. Pyles
Inds.. Southfield, Mich.
Circ'le 213 on Rcutlcr Service card

Pneumatic gun fastens wooden
joints with saw edge divergent cor-
rugated fasteners. Portable tool
requires 60 to 80 psi. Unit holcls
200 fasteners and has a safety de-
vice lo prevent accidental firing.
Container Stapling Corp., Herrin,
I II.
Cin'le 214 on Readcr Serric'e c'urd

Forklift has solid-state elec-
lronic conlrols that increase
power efficiency, says the manu-
facturer. Line includes 3,000-,
4,000- and -5,000-lb. capacity
trucks. The -5.00-lb. model can
turn in a 9'9" aisle. Yale & Towne.
Philadelphia.
Circle 2l I ott Rcoder Seryicc t:ord

Clamdigger attachment for
manufacturer's crane with boom
length of 16' lo 46' allows use as
a digger-loader or a grapple. Two
buckets available, both with hy-
draulic cylinders and a rotation
through a 24O" arc. National
Crane, Waverly, Neb.
Circle 217 ort Reqdcr Service curd

Power-drill jigs are design:d
for heavy-duty, volume installa-
tion of locksets. Smaller unit has
2 /e" or 2 3/+" bits, larger one also
has a position for 5" backsets.
Both have resharpenable bits a rd
a strike locator. Kwikset, Ara-
heim, Calif.
Circle 212 ort Reader Scrvice card

Scaffold hoist combines sec-
tional-rail and trolley mount')d
power. Up to I.000 lbs. can re
raised to the working level arrd
then moved along rail for unloal-
ing at point of use. Sections c:rn
be added to the rail. Aeroil, Soulh
Hackensack, N.J.
Circle 218 on Reader Servic'e c'u."d

New prodltc'ts cotttittued on p. 1,6

Backhoe for utility trenching and loading is available in l0' and l2'
models. A choice of l2 buckets is offered in widths from 12" to 38" and
capacities from 1.6 to 7 cu. ft. Unit has a swing of 180'. John Deere,
Moline, lll. (Circlc 215 on Reader Servic'e card)

Sod cutter with Mole attachment installs flexible or semi-flexible
tube, pipe or cable as deep as 7". Attachment has a vertical cutter blade
with a bullet-like terminal to which tubing is chain-attached. Ryan, St.

Paul, Minn. (Circlc 216 ort Rcuder Service card)
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.' Which of these bi-fold closef doors are made of steel?

.' AII of them are steel. But it's pretty hard to tell, especially
with decorator enamel coatin$s.

.' What 's ffie best way to tell sfeel from wood doors?

Lower installed cosf is a $ood way to tell it 's s/eel. With s/ee1 doors
there's no sandin$, primin$, finishinS, fitting, refittin$ or callbacks. You can
usually install sfeel closef doors in about ten minufes per openin$.

How can you $et more information about sfeel closet doors?

Write U. S. Sfeel,Room 8135, 525 William Penn Place, Pittsburgh, Pa. 15230.
(U.S. Sfee/ does nof produce closet doors but will be glad fo see that you
receive more information from reliable nanufacturers.)

8,
A

ffi ar, strergth. beauty, economy\3/
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built-in
four-slice
toaster

I

&ilH
RanSe Xoods Can Open€rs

.4=1f .6,

\trft- r5-\zr= \t
Desks lronins Centers

Dept. HH-3 .

BH
"Xitchen Kaddys" Shuttsrs

@W
Vent Fans Radio lntetcoms

607 S. Washington St. o Owosso,
Circle 59 on Reader Service Card

Yes, il you will fill in the coupon below anrl mail for full
information about HARRIS BONDWOOD PARQUET.
BONDWOOD is the original BW type flooring in univer-
sal use. Mail the coupon NOW-you'll get your 5g worth
. . . and this ad may be worth $600 to both of us! .D

HARRIS MANUFACTURING COMPANY
Dept. HH-85, JOHNSON Clry, TENNESSEE
Please send me FREE color folder
NAME
COMPANY
STREET
CITY & STATE

HARRI S FLOORING
Hardutood Flooring Since 1898

t
L---tt J

built-ins for better kitehens

SWANSON MANUFACTURING

FREE...SENDTODAY!
Complete catalogs, includ-
ing product specif ications,
to help you design better,
more beautiful kitchens.

co.
Mich.48867
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NEW PRODUCTS
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Dry copier trims copies to same length as originals. Model 650 neecls
no warm-up. copies all colors, illustrations and markings in black and
white. The machine uses a roll paper magazine; two widths availahle.
A. B. Dick, Chicago. (Circle 219 on Reader Servite c'ard)

Office Equipment

Two-way radio, called Courier
-50 FM, operates in 25 to 50 mc
range. Unit has -50-watt power cov-
erage over several thousand
square miles. Radio is available
with either AC or 12 volt DC
power supplies. E.C.I. Eleclronics.
White Plains. N.Y.
Circle 220 on Re udcr Service curd

Citizens' band transceiver
Llses AM radio signals for com-
munications up to 20 miles over
land. 30 over water. Unit has a
crystal-controlled variable tuner
to reduce slight frequency differ-
ences. Amphenol-Borg, Broad-
view. Ill.
Circle 222 on Reader Service card

Pocket page receiver weighs
2 ounces. System operates on very
low power and is not affected by
other radio signals, says the manu-
facturer. Receiver has a quiet sig-
nal and can be coded for special
uses. Executone Inc., Long Island
City, N.Y.
Circle 221 on Reader Servi<e curd

Thermocopy machine pro-
duces offset and spirit-masters,
overhead projection transparencies
or bone-dry copies on one or both
sides of ordinary paper. Machine
is portable and a carrying case is

available. ABM Aridfax. New
York City.
Circle 223 on Reader Service utrd

Nev' product.r cotrtinued on p. ll8



Al most every day a new product made oI Geon vinyl
enters the home building picture, and each of them
brings us closer to the true maintenance-free home.
tr Solid vinyl siding is one. lt keeps that just-painted look
without Daintino because its color aoes clear throu(without painting because its color goes clear through.

not conduct electricity. O When you see the new vinyl
emblem on a building product, it is your guarantee
that the manufacturer is willing to assure its quality.

Leaning ladders won't dent or chip it. weather rolls right off. Sid-
ing made of Geon vinyl can't rust. won't pit. resists impact, will

Is the mainterirc€-free home a $,ild' impossible dream?

This emblem says, "Nol"

Krtcnener. Ontario.

@ B.EGoodrich Chemical ComPanY
a divrsaon o, Thc B.f.Goodfich Comgany

Circle 61 on Reader Service Card

U He believes Geon vinyl r's "The Material Difference in
Building." B.F.Gooodrich Chemical Company, Department

GN-8, 3'135 Euclid Avenue, Cleveland, Ohio 44115. ln Canada:
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Not all patio doors
can display
this selling shield.

Only safe ones.

And home buyers recognize the shield' Millions

of people will see it in PPG's national advertising
campaign, appearing May through October in

Reader's Digest, House & Garden and Sunset.

They'll be looking for the shield as a symbol of
quality and value in the home you show them.

Specify HeRcultrr@ K Tempered Safety Glass

in your sliding glass doors. Then you can

display this nationally advertised safety

shield, too. Get the shield-and safe doors

-from your patio door suPPlier.

Pittsburgh P/ate G/ass ComPanY

Pittsburgh, Pennsylvania 1 5222

PPG makes the glass that
makes the difference

HERGUIITE' K

Circle 62 on Reader Service Card HOUSE & HOME

NEW PRODUCTS
sldtl on p. II3

Concrete repair mix blends epoxy with vinyl concrete patching
compounds to form dry mix. Aqua-Dri Plus is said to provide moisture
resistance, harder repair surfaces and slronger adhesion. Silcoa, New
York City. (Circ'le 224 ttrt Reoder Serricc cartl)

Pipe insulation is made of molded polystyrene. Plastic pipe covering
is available for all rps pipe sizes from Vz" to 12" and for tubing sizes

from 3/+" lo 6".Insulation is effective from -400' to 180'F. MMM
Inc., Houston. (Circle 225 on Readcr Ser"'ice card)

Roof jack for bathroom and
kitchen fan ducts is plastic. The
manufacturer says that Plas.T.-
Jack's off-white color will not chip
or peel. Jack has no seams and a
low silhouette to reduce visibility.
Unit has a hinged bird screen'
Leslie Welding, Franklin Park, Ill.
Circle 226 on Reader Service card

Rubber tread comes wilh a 2"-
deep square nose for pan-filled
steps or a lr/2" curved nose. Called
the Brigadier tread is molded of
resilient rubber. Available in red,
gray, green, tan and plain black.
AFCO Rubber, North Canton,
Ohio.
Circle 227 on Reader Service card



Liquid coating system for in-
terior surfaces is saicl to provide
an impre-qnable tile-like finish.
Coating may he usetl on wootl,
plaster, concrete ancl cincler block.
Pittsburgh Plate C lass, Pittsburgh.
Circle 23 1 on llctder Scryitc turd

Wood preservative is avail-
able in glaz:d. pellet form.
Recomnrended for fencing muleri-
als and construction timbers. pre-
servative makes wood noncorro-
sive to metals antl resistant to in-
sects. Dow Chenrical, NIidland,
Mich.
Cirt'le 2-12 on Raulcr Strt'i< e card

Gypsum-board adhesive ap-
plied to stucls or concrete walls
grips quickly and fornrs il strong
bond when dry. according to lhe
manufacturer. Adhesive can also
bond 2x4 stutls or tlooring strips
to concrele. Aclhesive Prods.,
Bronx. N.Y.
Circle 233 ott Rctrdcr Scrvic c cord

Acrylic resin can he extruded
into sheets and shapes with an
integral nralte surface. a high light
transmittance and a low order of
reflectivity. Du Pont. Wilmington,
Del.
Circle 2-14 ott Ruuler Scrt ica curd

Vinyl latex coatang for all
types of masonry srrrfaces is said

to be weather resistant. Available
in I I colors. Cementkote has a

ready-to-use consistency. Tropical
Paint Co., Cleveland, Ohio
Circlc 235 ott Ilcudcr Scrvice curd

Exterior paints are available in
250 individual colols and several
types. Paints allow true color
matching across exterior with any
building material. according to ihe
manufacturer. M a rt in-Se nou r
Paint Co. Chicago.
Circlc 236 orr Rculcr,lcrvic'c cortl

Wall surface of nlarble. stone
or other types of chips embedded
in a durable matrix can be applied
over any souncl nrasonry backing.
Surface creales a textured dimen-
sional effect. Desco International
Assn., Buffalo. N.Y.
Cirtle 237 <ttt RL'rulcr Service c'urtl

Plastic coating for exterior
and interior ttse produces a hard,
chip-proof, corrosion resistant
film that will adhere to any sttr-
face, says the manufacturer. Tech-
nicote, Philadelphia.
Circlc 238 on Rt'odcr Sarrice cord

Wood finish allows natural
grain to show through. Natural-
tone is availlble in cedar. birch
and redwood shacles that give the
appearance of a cleirr finish. OIym-
pic Stained Prods., Seattle.
Circle 245 ort Rcodcr Scrt'it'c curd

AUGUST 1965

Blacktop dressing applied 90
days after installation of blacktop
will protect surface from all
weathering and double its wear.
accorcling to the nraker. Silicones
are usecl in the coating material.
Reverc Chenrical. Clevelancl.
Ohio.
C irt ia 22,\ ott lleuler ^\crvicc ctrt'd

r **-*" I
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Grounded night light com-
bines a flush-mounted ni-sht light
with a U grotrncl receptacle. The
faceplate nreasures 23/t "x4Vz" .

The exterior finish of Model
99 I V is ivory bakelite. Mount-
ing screws are furnished. Ro,Jale
Mfg.. Emnraus. Pa.
Cirtlt 229 on Rtudcr Scrt'icc curl

Backer board for aluminrrnr
and steel siding is made of poly-
styrene. Dyfoanr Backer Board
is moislure repellent and elimi-
nates fiher clusting. says the manu-
facturer. Material provides year-
round insLrlation. W. R. Crace.
Chicago.
Cin le 2-10 ott Rt'udcr Service curd

Nex' prodtttt.s t'otttirttted ort p. I )0
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Make your windows
a selling point
with these stars

No storm
windows
to put up,
take down,

wash or
store

This is
PPG

Twindow'

glass

The PPG Twtr.roowo stars make your windows
visible-remind home-buying prospects of
the advantages of wood windows glazed with
PPG Twrruoowo lnsulating Glass.

The stars tell your prospects they'll
never need storm windows. They'll have less
fogging and frosting. Rooms will stay cooler
in summer. And warmer in winter-for
lower heating bills.

PPG is telling your prospects to look for
the stars in your windows in a major
advertising campaign from April through
October in Life and House Beautiful.

That's why it will pay you to feature
Twrroow@ Glass Edge lnsulating Glass in
wood windows in your homes. Contact your
wood window supplier today.

Pittsburgh P/ate G/ass Company
P ittsburgh, Pennsylvania 1 5222

PPG makes the glass that
makes the difference

insulating

Circle 63 on Reader Service Card 119
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lntercom systern is available in desk top or wall mount models.
Six speaker stations can be connected to each master with model 1906,
12 with model 1912. Webster Electric, Racine, Wis. (Circle 239 ort

Reudcr Service card)

Fiber tracks and runners for sliding doors, mirrors and panels
have low friction. The maker says vulcanized fiber is wear and dent
resistant. Available in single or double square-cut groove. National
Vulcanized Fibre, Wilmington, Del. (Circle 240 ott Reader Service cord)

I
I

l

i
I

Splice clips for roof trusses
are self-nailing. Angle leg of the
clip can go over the bottom of
the member. Clips are made of
18 gauge steel. Sizes available:
23/1tt x3/1" by either 63/1t' or 9t'
in length. Panel-Clip Co., Farm-
ington, Mich.
Circle 241 on Reader Service card

Roof insulation is rigid ure-
thene foam bonded to asphalt
felt skins. According to the man-
tuf acturer, material is water and
rot resistant and will not shred
or crumble. Application is by
conventional roofing methods.
Lexsuco, Solon, Ohio.
Cir<'le 242 on Reader Scrt'ice curd

Laundry tub is wall hung using
two stock single sinks and an
accessory kit fastened together
wilh binding head screws. Made
of Molded-Stone. tub is said to
be 80% lighter than concrete.
Each tub has 20-gal. capacity.
Fiat Prods., Plainview, L.I., N.Y.
Cirtle 243 on Reudcr Scryit'c curtl

Transistorized intercom per-
mits person being called to re-
spond withor.rt touching controls.
Loop wiring allows station-to-
station wiring. Twelve stations
may be connected on one six-
conductor, color-coded cable.
Broan, Hartford, Wis.
Circle 244 on Rcuder Scrvice card

New Lilerature starts on p. 126

ls a Fire-Chexu roof
as good as it looks ?

You be the judge. First o{f, note that Fire-Chex Shingles con-
tain more asbestos than any shingle of equivalent weight.
Probably why Fire-Chex was firstto earn the U/L Class "A"
Fire-Safety Rating. And to protect against high winds, Fire-
Chex gives you exclusive Sta-Seal@ Tabs that bond one shin-
gle course to the next on light pressure contact. Also, Fire-
Chex has been proved in 15 years of field use with millions of

squares applied. That's why they're bonded for 25 years ! And
the good looks are just as much engineered as the quality.
The extra thickness and the plain or 2-tone color blending will
always produce a roof of distinctive beauty. And, inciden-
tally, Fire-Chex offers the wdest choice of colors available
in Class "A" shingles. For more information, write Dept.
HH-865, The Philip Carey Mfg. Co,, Cincinnati, Ohio 45215.

""rrfu,

L20 Circle 64 on Reader Service Card Circle 65 on Reader Service Card
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Here's how G-E

Central Air Gonditioners
solved the problem

of even cooling in the
multi-room apartments

of Rohert Schmertz

"Our apartments, which range up to 1,000 sq. ft. and have as
many as four rooms, are laid out so that we prefer lYz- and
2-ton G-E Central Systems to give us even distribution of cool-
ing through ductwork at a low operating cost," says Bob
Schmertz of Leisure Village, Lakewood, N.J.

"Because some folks feel the heat more than others, they ap'
preciate the fact that with individual central systems, each
apartment has its own separate climate control.

"Of course," Mr. Schmertz says, "we chose G.E. in the first
place because we know G.E. makes the most reliable prod'
ucts. And with G. E.'s top engineering design, we can count on
the most dependable equipment. We're selling well, thanks
in great part to G.E."

Quiet,
low-cost G-E

Zoneline Air Gonditioners
solved Ben Gogen's

Sherwood Park Apartments
cooling problems

"G-E Zoneline through-the-wall air conditioners are amaz.
ingly quiet, and their low-installation costs fit our needs per.
fectly," says Ben Cogen, owner of handsome, new low-rise
apartments in Lima, Ohio. "Zonelines are attractive, too, both
on the exterior and the interior."

"Our apartments are laid out so that a single G-E Zoneline
can air condition our three-room suites, and two G.E through-
the-wall units take care of our larger four-room apartments.
Each tenant can control the temperature in his own apart-
ment. lf repairs are needed, it requires shutting down lust
one unit, and it slides out of its through-the-wall case in sec-
onds. Actually, we're so satisfied with G-E Zonelines, we're
putting 40 more in our new apartments."

There's a General Electric air conditioning system that's right for your installation. Get full details from your
G-E representative or write Air Conditioning Department, General Electric, Appliance Park, Louisville, Kentucky.

GENERA L@ ETEGTRTC
Circle 65 on Reader Service Card



IS HERE

NOW CAN GET A
COMPLBTELY NEW SERIES OF
HARDWOOD KITCHEN CABINETS
at PRICES you can PROFIT FROM

EPIC, the newest, all-wood series
of cabinets f rom You ngstown
Kitchens, has been designed
with your profit in mind. Avail-

able in three popular styles and wood finishes,
EPIC cabinets feature quality copper plated
hardware, balanced construction doors, solid
hardwood faceplates, a d ju sta b le shelving -everything you'd expect in a far more expensive
line. Yet EPIC is priced far below most com-
parable cabinets.

Random plank doors, with colon-
ial copper hardware, are custo-
mer appeals of EPIC Colonial.
Like all cabinets in the line,

these are full-framed, top and bottom, and fea-
ture dust-proof tops, fully covered. The Tradi-
tional cabinets have finely etched provincial
doors, while the Modern line features sleek, con-
temporary cabinets and hardware. All are avail-
able in three, true wood grain finishes -fruitwood, honeywood and cherrywood.

Two modern plants produce
EPIC to bring you highest quality
construction and quick delivery
to meet your requirements. Let

EPIC help you put profits into your kitchen cabi-
net installations. Check with us now - and
you'll know why Youngstown Kitchens mean
busi ness.

r[ .f etC means Extra Profit ln Cabinets ]

ivif,
--Youngstown lliteherrt

A Division of Mullins Manufactuing Corpotation

SALEM, OHIO (Area Code 216t. 337-A771

Y-1035

AUGUST 1965 Circle 104 on Reader Service Card



NEW! THE F'RST PRACTTCAL APPROACH TO QUALTTY BUILT SECOND HOMES

THERMO-BUILT

Q"clqr
VACATION HOMES

TODAY'S ONLY

PRE.ENG'NEERED

SECOND HOME

CONSTRUCTED WITH

ampGo
INSULATED FLOOR,

WALL AND ROOF PANELS

The only structural Panel sYstem
that meets all FHA and maior Building
Code Requirements!

ampco insiulated panels
TODAY'S GREATEST ADVAIVCEMEIVT IIV COI]ISTRUCTIOIII ,..
DURABILTTY - eeAurY - QUALITY. . .

engineered in one pre-finished, ready to install,
floor, wall and roof panel completely insulated with
POLYSTYRENE. unsurpassed low-cost, life-
time installation in every panel, insuring year-round
comfort.

WESTERN RED CEDAR. . . handsome, ever'
lasting exterior cedar . . . needs no paint . " needs

no sealer . . . elegant knotty cedar interior paneling

- 
trouble-f ree performance for the life of your

CEDAR LODGE VACATION HOME.

Since 19610 , , . AMPCO panels have been used extensively as a load'
bearing and non-load bearing panel system in commercial and resi'
dential construction. American Panel Corporation has now uniquely
incorporated this same quality panel system for use in Cedar Lodge

Vacation Homes.

AMERICAN t AlllEL CORPORATION
200 BRANIFF BUILDING / DALLAS, TEXAS 75235 / PH0NE 214'FL 7'6195 / Langdon A. Viracola, President

* QUIGKLY TNSTALLED 1 MAINTENANCE FREE

* HTGHLY RESTSTANT TO WrND, MOISTURE & HEAT

a GREAT STRUCTURAL STRENGTH

The unsurpassed insulation and quality features of CEDAR LODGE
offers a superior vacation home priced below other homes of
comparable size as well as being ideal for the "do'it'yourself"
builder. The practical construction characteristics of AMPCO
panels also enables you to economically design custom sizes to fit
your specific requirements,

For complete information . . . write to

e

o mpco

-lm
Circle 105 on Reader Service Card HOUSE & HOME
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Give prospects something special to think about-chromalox electric
snow-'melting step mats fhat make steps safe at the flip of a switch'
This ready-ti-insiall assembly is specially designed for embedding in

concrete iteps. Basic 2-step and 3-step mats can be combined for four
or more steps. other chromalox snow melting eqglpmglt^available for

NEW LITERATURE

Foy <'opie.s ol lre<'literature, circle tlrc indicat<',1
rturnber ol the Reader Sertice card, page 123.

KITCHEN HooDs. 12-page catalog includes pho-
tographs and diagrams of hoods available. Draw-
ings of possible kitchen designs are also shown.
VenrA-Hood, Richardson, '[ex. (Circle 3()] ott
Reatler Service cartl)

TRlPLE.5rNK.4-page bulletin shows and lists
advantages of sink with three bowls. Fixtures
and colors available pictured. Borg-Warner, Mans-
field, Ohio. (Circ'le 302 on Reader Service card)

PLUMBING FtTTtNGS. 4-page brochure shows fit-
tings included in Contessa line. Price Pfister, Pa-

coima, Calif. (Circle 303 on Reader Service card)

WTRING DEVICE GOT{FIGURATONS. ChATt iI-
lustrates 75 different configurations covering 38

voltage and current ratings. Configurations shown
include existing designs and suggestions for future
forms. For copy: send 25d to National Electrical
Manufacturers Assn.. 155 E. 44 St., New York,
N.Y. 10017.

ALUMINUM wlNDows' 5o-page booklet includes
specifications for complete windows, including
glass. Architectural Aluminum Manufacturers'
Assn., Chicago. (Circle 304 on Rettder Sertice card)

ADHEslvEs. 4-page catalog describes adhesives
for hardware, paint and wallpaper and floor cov-
ering. Recomrnended applications are included.
Commercial Paste. Columbus. (Cirtle 305 ort

Reader Seryit'e card)

FORTLIFT. 2-page specification sheet inclutles
load-capacity chart, dimension diagram and infor-
malion about altachments. Allis-Chalmers, Mil-
waukee. (Circle 306 on Reader Serrice cttrcl)

PARTtTtoNs. l6-page technical bulletin on par-

titions in reinforced concrete structures has tle-
tailed drawings showing control-joint application
in a range of partition systems. National Gypsum,
Buffalo, N.Y. (Circle 307 on Reader Service carcl)

MASONRY WATERPRooFTNG. 4-page brochure
discusses waterproofing agent for new construc-
tion and masonry repairs. Preparation of surfaces,
application techniques and coverage are included.
Permagile Corp,, Plainview, L.1., N.Y. (Cirtle -108
otr Reader Service card)

ABs PLASTIC PIPE. The advantages of using
plastic pipe in sanitary drain, waste and vent
applications are discussed. Included is an evalu-
ation of Dwv system properties. Borg-Warner,
Washington, W. Ya. (Circle 309 on Reader Serrice
card)

LAMINATED PLASTICS. 4-page brochure shows
and describes 20 new patterns and colors in
Textolite. General Electric, Coshocton, Ohio.
(Circle 310 on Reader Service card)

ELECTRIC.HYDRONTC HEATING SYSTEM. 4-
page publication shows and describes system in-
cluding discussion of operation, models available
and specifications. Heat-Timer Corp., New York
City. (Circle 3l I on Reader Sertice cartl)

TRACTOR-LOADER-BAGXHOE. 20- page booklet
covers speed, capacity and other features of Con-
struction King. J.l. Case, Racine, Wis. (Circle 312
ott Reader Service curd)

WIRtl{G DEVICES AND WALL PLATES. 16-PAgE

condensed catalog contains sections on switches,
remote control wiring systems, receptacles, plastic
and metiil wall plates, custom products and special
services. Sierra ElecIric, Gardena, Calif. (Cirt'le
313 on Reader Sertice card)

t(lTCHEx APPLIANCES. l6-page catalog illus-

trates ranges, disposers, hoods, sinks antl dish-
washers. Installation specifications and discrip-
tions of appliances included. George D. Roper,
Kankakee, lll. (Circle -ll4 on Reader Service
card)

sToNE MURAL, 4-page brochure has photo-
graphs of three-dimensional blocks for interior
and exterior walls, Technical and installation in-
formation, weights and sizes also given. Arts for
Architecture, Garden City Park, N.Y. (Circle
327 on Reader Sert'ice card)

CONSTRUC?ION COST DATA. 146-page hook
gives prices of over 2,000 items. Cost indexes of
26 major U.S. cities are included in the 1965

edition of "Building Construction Data." In-
formation is arranged alphabetically, wilh tab
cuts, indexes and cross references for simplified
location of contents. For copy: send $1.50 to R.

S. Means Co., Duxbury, Mass. 02332.

CHAIN LlNl( FENCII{G STAI{DARDS. Standards
cover design, construction and minimum chemioal
and mechanical requirements for component parls
and accessories of aluminum alloy chain link
fencing. For copy: send l0( to Superintendent
of Documents, Government Printing Office, Wash-
ington, D.C. 20402.

ORNAiTENTAL FOUilTAINS. 6-page catalog de-
scribes seven Rain Jet fountain heads and illu-
strates patterns. Glass fiber fountain bowls, foun-
tain lighting and submersible pump assemblies
included. Rain Jet, Burbank, Calif. (Cirtle 333
on Reader Sert'ice card\

BoILER-FURNACE. 4-page brochure has illus-
trations, diagrams and specifications for total-
comfort boiler. Tankless hot water, warm air and
hot water heating features are discussed. Thcrmo-
Dynamics, Schuylkill Haven, Pa. (Circle 3.i4 ut
Reader Service card)

New lilerature continued on P. 129

driveways and sidewalks. Write today for Bulletin M60f 00'
wM-5!B

,.#{ 9.ll .l*.TL*},'}, fi}: fi}Iffi ,,ll : ?,1,

the feature that melts snow... sells more homes

ZIP C()DE SPEEDS

Y(IUR PARCELS
l. Packages are shipped

by more direct route.

2. They are handled

fewer times.

3. There is less chance

of damage.

ZIP Codes
keep postol costs
down but only if

you use lhem.
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Remember Styrofoam.
(You've probably used it as a cold storage insulation and liked it.
So why not use it for roofs and walls, lt's every bit as good.)

Moisture resistance. Permanent effectiveness. Lightness. Remember? These are
some of the things that make Styrofoam@ FR brand insulation board so popular
in the cold storage field today. And they're good reasons, too, for using it
for walls, as well as Styrofoam RM for built-up roof insulation.
Whatever the application, you can rely on Styrofoam, Water can,t
penetrate its closed cell construction. No vapor barrier is needed,
Its light weight means easier handling and installation. There,s
no chance of rot or mold. Or of deterioration, either.
Remember its versatility when you remember Styrofoam. And to foriify
your memory there's Sweet's Light Construction File 4a/Do.
or write and we'll send more data and specifications. The Dow chemical company,
Plastics Sales Department 1323pB8, Midland, Michigan,
Styrofoam is Dow's registered trademark for
expanded polystyrene produced by an exclusive
manufacturing process. Accept no substitutes . .,
look for this trademark on all Styrofoam
brand insulation board.

0.K. Now forget it.
(Until your next roofing or wall insulation job.)
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fadin
weathering
shattering
denting
warping?

Not you 
- 

if you insist on residential and commercial garage doors made

with genuine Structoglas, the most beautiful, most durable fiberglass

reinforced panels made.'r Lightweight, of course, but tougher, more

weather-resistant than ordinary fiberglass panels. lts jewel-like colors

keep their good looks longer - 
transmit light more evenly to every cor'

ner of the garage. Structoglas doors give you added selling points 
- 

for

instance, there's more usable living and play area, less maintenance,

greater security against prowlers 
- 

and Structoglas never needs painting'

.structoglas contains a vastly better light stabilizing ingredient, the highest quality garanized

fibergtass mat, more evenly dispersed resins-not iust a plating. So naturally it looks

better-lasts longer,

Avoid call-backs and complaints' You
can forget garage door worries when you
patronize quality manufacturers who use
real Structoglas. There is no "equal"-

Arm-R-Lite Doors
Arm-R-Lite Door Mfg. Co.

Overhead Doors
The Overhead Door CorP.

Ro-way Doors
Rowe Mfg. Co.

Weather-T ite Aristocrat D oors
Weather-Tite Division of the Pacific
Coast Co.

Phenix Magic-Lite Doors
Pheni x Ma n ufacturing C om PanY

,r/rutfug/as l, * no n o 
". 

t n c. . t t 7 o 1 s ha ke r B tvd. . c t eveta n d 2 0, o h io
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NEW L'TERATURE
,tlorls o,t p. I26

FLAxEBoARD. 4-page bulletin describes Ptescl-
flake and shows feirtures and a(lvantages. Mason-
ite, Chicago. (C'ircle 315 otr Reuder Service turdl

PvC PlPtNG. l6-page brochurc illustrales and
discusses uses of pipe for drain, waste an(l vent
systems. B. F. Goodrich, Cleveland, Ohio. (Circle
3l6 ott Reader Servic'e utrd)

SUBMERSIBLE WATER PUMP. 2-page sheet
illustrates and gives specificutions for pump.
Goulcls Pumps, Seneca Falls, N.Y. (( ircle 317
ott Reuder Serv'ic'e t'qrcl)

STEAM BATH GENERATORS. 4-page product
bulletin shows generators and discusses installa-
tion. Specifications are given. [:tlwin t-. Wiegrnd
Cn., l)ittsburgh. (( ir<:l<' -l llj ott Reutlcr Scrrice
co rd)

SEWAGE TREATMENT PLAN?S. 6-page folder'
tlcscrihes extendetl ileriltion \ewtge treirtn)enl
plants. Installirtion and features tliscussed. Smith
& Lovcless, l-enexa, Kan. (Cirtle -119 ort R<'uder
Servica curd)

LIFT TRUCx. 6-page brochure. has text and
photographs presenting engineering and operating
advanlages of pncumatic-tired tnlcks. Clark
Equipment, Battle Creek, Micll. (C ircle 3)8 on
Reader Servi<'e card)

LOADER ATTACHMENT. 6-page bul[etin de-
scribes advantages of loader that cirn be atlached
to trucks. Motlels rvailable shown. IIIAB Hy-
tlraulics, Wilnrington. ((ir<'lc 329 ott Reuder Sc'rv-
ic'c cari)

cAs ovEN. 2-page brochure describes built-in
double oven with Infra-Ray broiling. Tennessce
Stove Works, Chattanooga. (Cirt'le 330 ttn Reudcr
Service canl)

LEVER HANDLEs. li-page catltlog gives specifi-
cations, designs and finishcs available in handles
for mortise locks. Sargent & Co., Ncw Haven,
Conn. (Circle 32f) on Reodet' Scrtice curd)

TILE DECORATTON. 6-page brochure has photo-
graphs of actual install.ltions. Colors of tiles of-
fered are shown. Wenczel Tile, Trenton, N.J.
(('ircle -l2l ott Reud<,r Serri<'e <urd)

STEEL EDGTNG PLATE. 4rage bulletin describes
product rnd shows typical installations. Available
types antl dimensions listed. Rycrson, Chicago.
(Circle 322 on Reodtr Serrite <'urcl1

COMBTNATION LOCx. Brochure describes and
shows Dialoc. Advantages and gutrantee (lis-
cussed. Dialoc, St. Petershurg. (Cirt'lt 323 ort
Reuder Sen i<'c c'anl)

CEtLtNG GRtLLEwoRt(. Specification sheet tle-
picts Iwo ceiling grillework patterns ancl shows
installation metlrods possible. I'anelboard, New-
ark, N.J. (Circ'la 324 on Rtadet Serrice <-arcl1

LIcHTING FlxTt REs. J2-page catrlog shows
chandeliers, wall brackets, pendants and other
fixtures in the Charrdelinc line. l'rescolite. San
Leandro, Cali[. (Circle 325 on Rcadar Servi<'e
card)

Bl-FOLD DOORS. Brochure descrihes flush,
louver and louver-panel doors available prelin-
ished or unllnished. Woods and finishes discusse<l-
Ceneral Plywoorl, I-ouisville. (('ircle ))6 ()n
Reuder Sert'ice card )

WALL SYSTEMS. A file on sountl-rated gypsrun-
srecl stud wall systents contains specilicatjons and
curaway drawings for various asscrnblies. Pabco
Technical Services, San Francisco. (Circle -l-1 t
ort Realer Sertice <'unll

SEPTIC DRATNAGE, Panrplrlet rliscusses mirxi-
nrum eflciency for systems and quality perfornt-
ance for perforated pitch-fiber pifL'. Bitumin-
ous Pipc Institute, South Milwar.rkee. (Circle .1.12

0n Reqder Sert'ite curd)

GLASS BOOKLET
NEW CONCEPTS I

OPENS THE DOOR
N DECOR BEAUTY

FREE

TO

Get this exciting new booklet featuring dramatic textures
in patterned glass. Actual photographs, many in color,
illustrate countless ways to brighten and beautify homes
with translucent, light diffusing glass by Mississippi. plan
now to add lustre to living for your clients with
Mississippi Glass . . . the modern material that makes
daylight a vibrant, interesting part of any home interior
. . . in every room in the house. Send today. Request
booklet, "Decorative Glass',. Address Department 9.

lUlrsstsstppr
GLASS COrlPANY
88 Angelica Street o St. Louis, Missouri 69147
NEW YORK . CHICAGO o FULLERTON, CALTFORNTA

LARGEST DOMESTIC MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS
AUGUST 1965 Circle 71 on Reader Service Card t29
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The USO is a marine's chance to unwind over a cup
coffee 200 yards from the barbed wire edge of trouble
you care.

The USO is a warm American greetirrg for a lonely sailor
away from the teemirig streets of a foreign port. If you care.

The USO is a smile lighting up a soldier's tension-creased
face as Bob Hope entertaius on a Southeast Asian battle-
ground, If you care.

The USO is there, or.rly if you care. Only your donations

, eniUte the USO to bring a little touch of home into the

E-r-I

of
If

lives of our 2,300,000 citizens in uniform-lives they are
pledged to risk wherever freedom is threatened. Someone
vou know needs the USO. Someone you know wants a

choice of conduct during his off-duty hours. Someone you
knorv rvants a haven in a hostile world. Someone you
knorv needs a reminder that folks back home really care.

Shorv him you care. Give to the civilian-sup-
ported USO through your Iocal United Fund or
Community Chest.

USO is there, only if you care.

HOUSE & HOME
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0r pennies more than vinyl-asbesto

tile r . . a new sheet vinyl floor for
rade Ievek Presidio Uinyl Gorl
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vrNYL FLooRs BY @mstrong

Looking for something new to add
sales appeal to your homes? Look
into Presidio Vinyl Corlon. lt costs
just a few cents more than vinYl'
asbestos tile to offer Your Pros'
pects the appeal of today's best-
kn6vi/n fleqr-sheet Vinyl Corlon.
And it offers you special, new deco-
rating benefits to promote and sell.

w
#

@

%.
Designed especially for bathrooms,

kitchens

Harmonizes with Kitchen, Bath'
room Fixtures Your ProsPects
know the basic colors theY want
for bathrooms and kitchens. But
they don't know which waY to go
in floor coloring. New Armstrong
Presidio Vinyl Corlon helPs them
make a perfect choice. QuicklY.
Correctly. Because Presidio comes
in five colorings, each one coordi'
nating tastefully with the color
lines of the leading manufacturers
of bathroom and kitchen fixtures,

{* {'n{-/*^tn 
/\ak^'a' /

l*tuV ffi;ok''r*!

cabinets, and f urniture. There's
nothing like color aPPeal to make a

real customer out of a dubious
prospect!

Use Anywhere Presidio Corlon
has Armstrong's exclusive HYdro'
cord Back. This means You can
safely install Presidio over anY
concrete subfloor above, on, or be'
low grade - 

gx6gPl where exces'
sive alkali or hydrostatic pressure
makes using any resilient floor un'
wise.

Show This Emblem When you use
Presidio Vinyl Corlon, or anY Arm'

.:,. ': 'i

fii$$tI

strong floor, dis'
play this emblem
in your model
homes. lt calls at'
tention to qualitY
and puts the best-
known name in
building materials
to work for you.

Advertising SuPPort Armstrong
flooring is Promoted bY the heav-
iest advertising camPaign of anY
building materials manufacturer.
This year an estimated 35 million
viewers will see color commercials
for Armstrong floors everY Wed'
nesday evening on two new color
shows on ABC-TV . . . Gidget and

The Big Valley. And full-color pages
showing Armstrong floors will ap-
pear in 26 top consumer maga-
zines, month after month through-
out the year.

Armstrong tloors on color TV
Watch Gidgct ani Thr Big Uello, on ABC'TV

beginning Soptemb€r l5

To Help Sell Your Homes Your
Armstrong Architect- Builder-Con.
tractor Representative can help you
get the most sales value out of
Armstrong floors - and the Arm.
strong name. For information, write

Armstrong, 308 Sixth
St., Lancaster, Penna.

Corlon@, Hydrocord@, and Prosidio
rrc tradomall3 ol Armstrong
Cork Co.

| --'*-.-*,

THE BIG. 1
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