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TOMORROW TOYOTA
C ithout limits A surfboard you can ride on land.

A car driven by sound.

A vehicle powered by hamsters.

At Toyota, we value ideas no matter how
silly they may seem. Like the inventions

generated by our annual Idea Expo —
3 unique competition that encourages

our employees through the use of good
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Welcome [4 BY DOMINIQUE BROWNING
Contributors 16
Domestic Bliss 21

"Tis the season when everything that plugs in,
lights up, and is covered in glitter is suddenly the height of chic.
EDITED BY SHAX RIEGLER

In the Garden ss
ALL ABOUT HOLIDAY GREENERY Deck your hallways with boughs
that go beyond the traditional red and green. 8y STEPHEN ORR

DIGIT The care and feeding of the amaryllis.
ONE GARDENER'S ALMANAC For a gardener, a great knife is the
best gift. BY TOM CHRISTOPHER
NEED HELP? Answers to gardening questions. BY MARILYN YOUNG
GREEN THOUGHTS Pruning box is both an art and an act of love.
BY ROXANA ROBINSON

The Ornament List 76

Keep your old favorites, but add some new dazzlers to your
holiday ornaments.

Perhaps our fascination with shiny, glowing, shimmering
things masks a more elemental need. 8v JOAN JULIET BUCK

The author’s house is overflowing
with things she can’t bear to get
rid of. BY LESLIE BENNETTS

Blanc de blancs champagne
from 100 percent chardonnay adds
heft to finesse. BY JAY MCINERNEY

Luxe luggage maker Louis Vuitton has preserved its
founder’s gemlike Art Nouveau home. gy 1aN PHILLIPS

The secret of Christmas, Mary vV
Cantwell thought, was to rejoice
in the present.

Three strikes: Dale Chihuly, real estate, greeting cards.
BY MAYER RUS
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Rolex Cellini Cellissima

in eighteen karat white gold,
available in two sizes.

For the name and location of
an Official Rolex Jeweler,
please call 1-800-367-6539.

www.rolex.com

Rolex,W, Cellini and Cellissima are trademarks.
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ha pri'st\iné ESpirit? Tue sowuTion: Rinse with ABSOLUT. Then fill with ABSOLUT.

OuRr DEVOTION TO PERFECTION Is ABSOLUT.




Designer Alexandra Champalimaud,
best known for her luxurious hotel interiors,
creates a personal retreat for her family—
alog cabin in New Mexico with an updated
Alpine style. 8Y MAYER RUS

With modern and antique art, with
furnishings from as far afield as Japan, Morocco,
and Flanders, and with the help of friends
like decorator Ricky Clifton, a New York
financial manager creates a worldly decor in
his apartment. PRODUCED BY CAROLINA IRVING

A novelist resettles in a one-
bedroom New York apartment with
furniture and interiors designed

by a friend, architect Campion Platt.
BY JAY MCINERNEY

The owners of Fairholme, a
venerable seaside mansion, turn
Christmas into a resort tradition.

PRODUCED BY CYNTHIA FRANK

A 17th-century garden isolated

on a promontory over the Dordogne
River is brought back to life.

BY STEPHEN ORR

Photographer Hugh Hales-Tooke
presents some of our favorite
fabrics and furnishings in vignettes
inspired by Edwardian-era

home theatricals.

A Plastic Fantastic Christmas: Fleece robe
and flannel pajamas by Best & Co. The
wreath is decorated in jumbo shiny plastic
balls, Brite Star, britestar.com, and a set of
15 glazed-finish G50 lights, GKI/Bethlehem
Lighting, both available at your holiday
supply store. Photographed by Robert
Trachtenberg. Produced by Stephen Orr.
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. THAT DATE ISN'T NEGOTIABEE

MERRILL LYNCH WEALTH MANAGEMENT
1-800-MERRILL OR VISIT ASKMERRILL.ML.COM




DEBORAH FRAZIER,
MERRILL LYNCH
FINANCIAL ADVISOR,
ON FINDING SOLID
ANSWERS IN

SHAKY MARKETS.

retirement. Don’s not budging on that.

So | recommended a strategy to give Don
more control of his wealth, no matter what

the market's doing.

or greater diversification, we rebalanced
Don’s 401k and IRA to keep his growth

potential intact while reducing his risk.

supplement his retirement savings,

so suggested that Don consider
Tax-Deferred Annuities. At his income level,
more taxes he can defer, the better.
Tax-Deferred Annuities do that. They also
provide Don a steady stream of income, while

at the same time protecting his principal.

We simply looked at everything Don
had, and his goals, and we set him up to

get there.

There's always a smart place for your money.

Together, Don and | found it.”




FRIEND RECENTLY SAID that the only piece of jewelry his girlfriend wanted for
Christmas was a bi disc. I was startled. A bi (pronounced bee) disc isn’'t jewelry. It's an ancient

stone artifact —a flat circle with a hole in the center, usually made of jade or agate and about

4 to 12 inches in diameter. The Chinese used to place the bi disc on the chest of a body

before burial. The hope was that it would give the soul a gateway to its next life. The idea

of the bi disc as jewelry—perhaps ornamentation is more accurate—my friend explained,

is that the disc would be looped on a silken cord (no drilling
through sacred objects) and worn as a necklace. That struck
me, suddenly, as a lovely idea. To walk through your days
carrying a gateway to another life. (Maybe you could even
slip into your next life in the course of the day—during, say,
a terrible phone conversation—only to return a while later
and find everything had happily progressed.) There’s some-
thing both comforting and exciting about the idea of a clear
way in—or out.

IHow many of our houses no longer have a real front door—
by that I mean one that’s well considered, designed to
welcome, and built to bear up under heavy traftic? Anyone
living in a house constructed after the 1950s is probably mak-
ing the passage indoors from the garage. Not much chance
of a meaningful doorway experience there, and not much of
a celebration of the moment of arrival, either.

[Having lived in my house for 15 years, I have decided that
I have two front doors. Though one opens into the kitchen,
I can no longer think of it as the kitchen door. It’s the door
used most frequently; my children, my friends, and I come
and go through that door— the garage is inconveniently and
wonderfully unattached to the house. I have made an occa-
sion of the small porch outside that door, filling it with stuff:
an old Spanish wooden bench; an ever-changing collection

half, amulets against the evil eye. The bottom of the door
is patched where I covered an old cat door that was far
too hospitable, I discovered, to curious squirrels. In other
words, the door bears some of the history of those who have
come—and gone.

Though I enter through the kitchen, the first thing I do is
go to the center hall to open the other door. It is a heavy, old,
wooden door with bands of small windows running down
cither side of it. I have come to think of it as the front door
to the garden. That door opens onto a small boxwood hedge,
and behind that the late daylight filters through the leaves of
the old trees and shrubs, which harbor the frantic activity of
squirrels and rabbits and clicking cardinals. I will go through
this ritual of opening two front doors when I get home—a
front door to the house and a front door to the garden—even
in the dead of winter, when all T can bear is a quick crack of
cold air before I turn snugly inward.

The bi disc reminded me of the sacred importance of the
front door. The way in, and the way out. After all, there is some-
thing special enough, or there ought to be, about walking
into the house that it should be an opportunity for reverence.
I hope the girlfriend gets her bi disc. (I'm assured the discs
don’t come from plundered graves; they are usually turned
up by farmers as they plow land that was once a burial ground.)

of potted plants; statuary left one
day long ago as a gift; a simple white
marble bowl from India in which
I sometimes float fragrant garde-
nias or orange blossoms; even an
old-fashioned milk box, from the
days when a milkman arrived with
his bottles before dawn. I put down
a rug that stays out from May to
October, inexpensive enough to
throw away at the end of the sca-
son, nice enough to give a cheery
welcome. The door itself is half
glass, which gives it a forthright
openness; and maybe because of
my Moroccan mother, I have hung

bits of blue glass beads on the top

I also hope that we all give ourselves
the same sort of gift this holiday
season, and let ourselves stop, even
for a moment, before putting the
key in the lock, to consider the next
life. Are you opening the door, every
evening, with the proper sense—
glad-hearted, respectful —of cere-
mony? Are you sure you are opening
the right door? After all, it is your
passage home. In this life.

( - :
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Dominique Browning, D1 TOR
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WILL MY
BALDWIN

HUGH HALES-TOOKE
played servant, rabbit, and
photographer for “Costume
Drama,” page 152. In the King
Arthur scene (see Table of Contents),
he was also a wooing lover.

HalesTooke invited his girlfriend
and her father to pose, popped
the photo, then popped the
question. “I was on my kneesin a
suit of armor,” he says. “Meg can't
say I didn’t propose properly!”

In fact, she was so surprised, she
couldn’t say anything. But off
camera his mother-in-law-to-be

(carrying champagne) shouted,
“About time, too!”

ROBERT TRACHTENBERG

has been a freelance journalist,

a photographer, and, more recently, a
filmmaker—he wrote, directed, and
produced documentaries on George
Cukor and Gene Kelly. Trachtenberg
still works mainly in photography, though,
and he shot our “Plastic Fantastic” story,
page 21, in an L.A. studio. “There was so
much stuff!” he says. “I wish we'd taken
a photo of the entire soundstage; it
looked like the last scene of Citizen Kane.”

LESLIE BENNETTS

has ancestors who saved innumerable
things that she then inherited. In
“Home Base,” page 92, she praises
collecting. Bennetts wanted to
illustrate children’s books, but

journalism “was like finding the key
Vanessa Carlton 7 ';% to the lock.” Now she covers many
pianist, singef; :

and composer

Baldwin

www.baldwinpiano.com

1.800.876.2976

beats, and favors profiles: her subjects

e

have ranged from Queen Noor to
Jennifer Aniston. “Everyone’s story

is interesting in a different way,”

Bennetts says. —JENNY GAVACS
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AQUOS THEATER

| 5

uplifted

©2002 Sharp Corporation

Introducing AQUOS Theater. The world’s first HDTV-compatible 30-inch” liquid crystal television
Tecnmology~  coupled with the world's first 1-Bit multi-channel digital audio system. Watch crystal-clear images.
Discover sounds that you've never heard before with 1-Bit technology. And enjoy sleek design
that complements any interior. AQUOS Theater by Sharp. Cinematic excellence, by design. sharpusa.com

L i h ™
*Screen size: 29.51" (measured diagonally) v/ S a r p



bigger is better
: Make a department-

store-sized statement
with a giant wreath

Tis the season when everything that plugs in,
lights up, and is covered with glitter is
suddenly the height of chic Edited by Shax Riegler

OBERT TRACHTENBERG ® PRODUCED BY STEPHEN ORR
BY ELIZABETH BRAGIN SET DESIGN BY CHRISTINE IRWIN




domestic bliss

his holiday, declare
war on timid.,
“tasteful” decorating,

Fight the tyranny of

subtle sage green and

| dainty white mini-lights.
This is your one chance

- cach year to indulge your

secret love of all things

bright and shiny. Let

your inner child. so well

behaved for the previous

11 months, run wild. Don’t

even think of confining
“yourself to homemade
ornaments. Take a walk

stuffed aisles at Target,
Wal-Mart, or your local
garden center. You

" won't believe the holiday

- cheer you can buy!

|

on the wild side: down the

— i T T VA SRS




1ICC STAIM
* Create a front yard forest or allée. meres swrength in numbers

so order a dozen of Sylvania’s prewired Little Lite trees. Just plug them in to illuminate your
winter wonderland. Be sure to unfold each wire branch for the most natural look.

Scatter giant glowing snowballs on
thC gl‘OLlIld. Helten’s hard plastic Moon lights come in four

sizes. Bring them right up to the front door and into the house.

S Finishing touch: Hide the unsightly cords in the grass or the snow.
Clothes by Tommy Hilfiger, Best & Co.. Sonia Rykiel, and D&G Junior.
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- ’ domestic bliss

can dy feast

Take “over the dinine r table
-;*aﬁi.—tyds;‘s-gt;“ik
ﬂih“h&“dhwﬂy&

Candy-colored decorations look like'sweets. -

i you're fecling crafty. malke Wonka-esque topiaries by hot-gluing spice drops to
Styrofoam cones. Fasten scrumptious-looking bead garlands onto fabric to make a swag.

For the tablecloth, wse an mexpensive picce of

Bright fabric and—your kids will love this part—cut holes in it to
pass the electrical cords through. Presto—wires are out of sight.

i tOllChCS: Use plastic Nativity
anamais 1o make a2 Bvely centerpiece. Hang large metallic Starbursts
from CLTE. NYC, above the table. Dress by Anavini_




domestic bliss

winter

One-up Jack Frost with curtains of ice and snow

Clever storage solutions make put-up and takedown easy
Nothing taffes the charm out of decking the halls like snarls of lights, missing hooks, and
cracked ornaments. In response, companies have introduced a slew of specialized stor-
age items. At the pioneering Container Store (containerstore.com) alone, items include
: A\ an archival-quality ornament chest, left, an ingenious box for keeping light strands
’tangle-free, cord holders, myriad gift wrap organizers, a Big Box for stowing
« artificial tree parts, and various wreath and garland storage options. Sharon
Tindell, executive vice president of merchandising at the store, offers a few
more tips to help alleviate stress in decorating—and undecorating:
= Think small. Smaller boxes and bags are easier to get in and out of
awkward areas. Small plastic boxes are also good for storing items like
replacement hooks and the “just right” extension cord.
= Clearly label each box’s contents.
Instructions are helpful. Jot down the way you hang lights over the door
or drape the garland on the banister, so you're not reinventing the wheel
next year. —ELISABETH RIETVELT

26 HOUSE & GARDEN .

DECEMBER 2002
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domestic

flurries

Stop dreaming of the white Christmas of yore. even back
in 1942 everyone was nostalgic for a white Christmas. “Just like
the ones | used to know,” Bing Crosby crooned that year in the hol-
iday standard, written by Irving Berlin. And with each passing year
a new generation laments the lack of snow. Well, no more. The
Backyard Blizzard Sport is a home-sized version of the snow mak-
ers used at ski resorts. When the temperature is below 25 degrees,
just plug it in and hook it up to a garden hose—it will cover a thou-
sand square feet with up to three inches of snow in about three
hours. $1,995. 877-989-7669. backyardblizzard.com.

“*’ Il Roman’s majestic
17-foot Giant Ever*t
tree (it comes in even
bigger sizes) will stand
tall in your foyer or your
garden. The prewired
branches plug directly
into a large metal frame-
work and light up when
you turn on the power.
H Finishing touch:

For such a large tree,
drape‘extra-thr*ropes

'oﬂtinsel garland, then
to;’: with an oversized
Moravian star. Clothes
by D&G Junior.

28 HOUSE & GARDEN . DECEMBER 200:



&5
—
o
>
=
[¢5]
Z

COACH!

X COACGH CONM




domestic bliss

2 | < 1
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Spread pmt sized

- trees throughout
the house

= < .s- \\

Ilght n ght Tips for decorating safely

Before you get out your ladder, consider this: According tothe U.S. Consumer Product perfect for bringi iday
Safety Commission (CPSC), every year emergency rooms treat an estimated 8,700 cheer to side t or
people for holiday-decorating-related injuries. Last year, 3,110 made a trip to the ER child’s bed
because of mishaps involving electrical decorations.

= “Never run a cord through a window or a door where it could be pinched, which
damages the insulation,” cautions John Drengenberg, manager of consumer affairs
at Underwriters Laboratories, which tests and sets standards for most holiday dec-
orations. For the same reason, keep cords away from foot traffic, and discard them
as soon as they become frayed.

m Outdoors, put plugs in a sheltered area, and wrap connecting joints in electrical
tape to prevent short-circuiting. Immediately replace missing bulbs.

m Holiday lights are intended for use no more than 90 days a year, says Kathy Presciano, lighting
product and application specialist at GE Lighting. Remember to take them down—you'll be safer,
and your neighbors will thank you.

® For more information: cpsc.gov, consumerreports.org, and ul.com. —JENNY GAVACS

No Burn’s flashy little
ornament is actually a
heat-sensing fire alarm.
$17.45. 877-662-8767.

30 HOUSE & GARDEN . DECEMBER 2002
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Hip stockings? Hable Construction’s appliquéd
Coco Holly and Avocado Poppy Wool Felt

stockings may be the most stylish things ever to
grace your mantel. $76 each. 212-343-8555.

Add a retro touch to your table with Rosanna’s
Do Not Open Before Christmas dessert plates.
Stickers from the '50s inspired the design.

Set of four, $40. Sur La Table. 800-243-0852.

Get an extra nutcracker. Guests won't be able
to resist nuts and snacks offered by this jolly,
big-bellied Santa Bowl. Good thing Santa never
goes on a diet. $19. Sur La Table.

Scouring all those holiday dishes won't seem so
dull with O-Cel-O's Penguin and Snowflake
sponge scrubbers. Add whimsy to your kitchen
for only $1 a pop. 888-364-3577.

Heth is for Hanukkah! The Entire Hebrew
Alphabet Cookie Cutters are great for kids
learning the language or for gift giving. $30. The
Kosher Cook, Cedarhurst, NY. 516-295-4468.

32 HOUSE & GARDEN . DECEMBER 2002
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domestic bliss

Have yourself a retro little Christmas
by Julia Lewis

Some say it's baby boomer nostalgia,
others that it's simply a style trend, but
everyone agrees that vintage Christmas
decorations are bigger than ever. Old-
fashioned lights and vintage-style orna-
ments—the ones that you remember from
old family photos or Miracle on 34th Street—
are all the rage.

Bill Nelson, a Home Depot millwork spe-
cialist, amateur historian, and Christmas lights
collector, chronicles this fact on his extraor-
dinary Web site, oldchristmaslights.com. In
the months before Christmas, Nelson
| Jock Elliott's  receives about 100 E-mails a day
| Inventing from people trying to find decora-

Christmas tions they remember. “People

(Abrams, $25) want to recapture their child-

offers a history hpods,” he says. Companies

of yuletide are responding to that urge.

traditions. “Christmas is definitely about
nostalgia,” agrees Christopher Radko, who
recently revived Shiny-Brite, the company that
“manufactured the ornaments, decorations,
and lights that | knew as a child and I've col-
lected as an adult.” In relaunching the brand,
he says, “we brought back the best of Shiny- %
Brite’s designs, updated with a more vibrant
palette.” The Kurt S. Adler company has also
tapped into the retro aesthetic, with Early Years, a new collec- )
tion of '50s- and '60s-style Christmas decorations. Culled from
the 56-year-old company’s archives, the line includes replicas
of early Adler ornaments, light sets, and tree toppers.

Feeling really sentimental? Curl up with /nventing | Withits row of
Christmas, just out. Author Jock Elliott has collected | nine glowing Saint
more than 3,000 yuletide books over the past 50 years. Nicks, Shiny-
“Christmastime has always been nostalgic,” he says. Brite’s Jolly Santa
“Year after year we take out our old decorations and | Candolier is

reenact our family traditions.” guaranteed to
spread holiday

cheer. $35.
866-456-9464.

|

|
¥

Re-create the

holiday style of
yesteryear with
Kurt S. Adler’s

Early Years Step back in time

with the retro look
of Shiny-Brite’s
decorations. Even

collection. $12
for four. Carson
Pirie Scott.

800-374-3000. the packaging
harkens back to a

“simple, heartfelt
era,” says owner
Christopher Radko.

y

e )
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: - by Ja_ckie Craven
Solutions to your holiday household dilemmas

L] s

Our antique candleholders are caked
with old wax. How can we scrape off the
gunk without scratching the brass?

This holiday, we'd like to brighten our garden with strings of small lights along pply gentie heat. Ur pick uf
the trellises. How can we make sure the bulbs we buy are safe outdoors? wax remover, avallable If

As long as your outdoor lights are certified by an established testing laboratory, they ind most haraw
are not likely to cause shocks or flames. In the United States, look for a “floating” holo-
graphic UL symbol on a silver label. This means the lights are approved by Underwriter
Laboratories Inc., a highly trusted, not-for-profit testing organization. Also, read the instruc-
tions on the box carefully. Check the number of strands you can safely string together, and
make certain that the lights are certified for outdoor use. To prevent shocks, keep the wires
off the ground and away from pipes, power lines, wrought-iron railings, and metal surfaces.
Before you drape lights over a trellis, be sure that it is made of wood or vinyl. Gently secure
the light strings with plastic ties, or insulated staples, and check them often for signs of wear.
Remember that most of these lights are meant for seasonal, not year-round use, and that Our tree is up, the wreaths are hung, and

extended exposure to the elements may damage the lights. somehow we got evergreen sap on the sofa.
How do we remove the sticky stuff?

No one likes a sappy sofa. You'll stand a better chance

of removing the pine resin if you can dissolve the oils
in the stain. Check your sofa for a care label before

My clumsy brother-in-law
hroke my cherished crystal
tree ornament. Is there
any way to repair it?

Go

ordinary adt

you select your cleaning product. In most cases, you can

treat pine resin oils with a solvent such as mineral spirits or
lighter fluid. For sturdy fabrics, Werner Leutert, vice chair-
man at the International Guild of Professional Butlers, likes
the potent stain remover Goof Off (goof-off.com). Which-

Sy (¢

ever treatment you choose, it’s always best if you can unzip
the cushion cover and slip a clean towel beneath the

=» stain. Use a spoon to gently scrape off
3 excess sap, lightly dab on the solvent, and
blot with a clean, dry cloth. Be wary of rins-
ing; some fabrics, like silk, will show water
rings. When in doubt, call a professional

THE ULTIMATE "E'{'[‘Y;"’ upholstery cleaning service. The secret is to
v INT

L ABHE!WII%
Fery M :

professional gl

> mending. M

Ily under an ultr

test all cleaning solutions, including plain
water, on a hidden area until you find one
that is both effective and safe.

r perfectly with hips, then your mended ¢

ve it

most like new. Enjoy it as an heirloom, learn to

ction, and kee

ur brother-in-law away from the holiday tree

36 HOUSE & GARDEN . DECEMBER 2002



Chrysler presents

The L.ine on
DEesIg

. 1he perfect marriage of passion and precision.

able designs are those \whose very appearance exposes ///(’/./'/’,I'('(’//(’//(,'(’.

Vi whose performance and engineering only intensify it. Here, world-renowned

esien from DIFFA - The Design Industries Foundation Fighting AIDS
Rockwell. identify the five reigning movements of contemporary
O 11 some of the ex "'//w/‘///.//l//fl H’:/,f.» A /‘/;//fl -\'(‘ /'//.\/)/'/'t'//,

CHRYSLER




A Special Advertising Section

Color works to surprise and inspire us, with traditional
CO Or articles refashioned in unconventional palettes. Bold.

bright hues appear in the most unexpected of places.

injecting personality into inanimate objects.

Soaps, Bodum

M&M’'S” Milk Chocolate Cand

2

Red Coat and Gold Boots. Valentino



A Special Advertising Section

Makeup by Paige Smitherman for Marek & Associates

PT Cruiser b Sler in purple



A Special Advertising Section

Craft

Every detail
reflects the pres-
ence of the hand,
the meticulous
standard of quality
and care involved
in each object’s
creation. The
result is a product
that both looks
and feels special

and unique.

Woven Knee-High Boot.
Bottega Venela

Gao Table by Romeo Sozzi,
Promemoria, courtesy of

Repertoire New York

N
Classic Glass Vases by
\lvar Aalto. littala




Petal Necklace. Ted Muehling




A Special Advertising Section

Technology

The reverberations of innovation and technological
advancement are being felt throughout the
design world. Products are being
rethought and reengineered to
enhance performance and

empower the user.

Logitech Pocket Digital Camera

Over the Top Sunglasses, Oakley

Racing Suit by Eiko Ishioka
with @radical media, Descente




Pacifica by Chrysler




A Special Advertising Section

Designers are answering the call for harmony and balance
Om Ort with products meant to soothe and envelop. Warm, nurturing

characteristics appeal to the senses and provide a calming effect.

Spoon Bathtub by G.P. Benedini,

\gape. courtesy of Moss

Crackle Candles by Barrick Design

Cashmere Sweater and Pant, Michael Kors



A Special Advertising Section

Town & Country by Chrysler




\ Special Advertising Section

D '
Ynamic
Designers’ need for speed expresses
itself in sleek silhouettes that seem
on the verge of takeoff. Even the
most stationary of objects takes on
an aerodynamic quality with forms
that evoke freedom, power

and movement.

Lightning 09 Rollerblade

e

Ibanez Bass Guitar



A Special Advertising Section

The Gateshead Millennium Bridge by Wilkinson Eyre Architects. !
photograph by Doug Hall. courtesy of Gateshead Council

L

Crossfire by Chrysler




A Special Advertising Section

The L.ine on
Des1gh

Chrysler “Line on Design” Exhibit

Witness innovation unveiled as the five most influential trends

in modern design come to life at the “Line on Design” Exhibit,
sponsored by Chrysler. This extraordinary exhibition, opening in
association with The Museum of Contemporary Art, Los Angeles.
at the Pacific Design Center, will showcase a collection of objects
and images inspired by the preceding pages. Each piece was hand-
selected by a team of renowned designers from DIFFA, the Design

Industries Foundation Fighting AIDS.

Opening December 3, 2002
Pacific Design Center
8687 Melrose Avenue

Los Angeles

Join the Chrysler Design Institute
Log on to www.lineondesign.com to join an exclusive design commu-
nity online and to register for your chance to be Chrysler’s exclusive

guest for the ultimate design-inspired weekend in New York City.

CHRYSLER

Drive Love

As DIFFA's Chairman, I want to
thank Chrysler for their generous
support of the Foundation through the
Line on Design project. Since 1981,
DIFFA has mobilized the immense
resources of the design communities 1o

create some of the most celebrated

undraisers in AIDS philanthropy and
. / P

provide over S31 million to hundreds
of AIDS organizations nationwide.
e 're passionate about our cause, and
thrilled that Chrysler has joined forces
with us. AIDS is not over. Find out
how you can help DIFIA work
toward a world without 11DS:

R, (/Ifi(,{.()l“i\’ﬂ

Thanks for your support,

David Rockwell

Front cover: Jupiter Bowls by Tony Wurman, Wunderwurks; Pacifica by Chrysler: Dyson DCO7 Vacuum Cleaner.
Dyson Ltd.: Racing Suit by Eiko Ishioka with @radical media. Descente: Slinky. James Industries. Inc.
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”é”e:t on, the Chocolate
Society Organic Dark bar

znc Organic Mllk bar w

Chocolate bars have come a long way. Here
are the tastiest for the holidays

Recchiuti Confections’ rich, hand-filled

rs—Hazelnut Praline 2nd Honey Almond
Noudat—f— ke nothing

o v Dagoba Organic

Chocolate’s aromatic

Dolfin Chocolat cz< zr= mace with Belgian chocolate and wrapped

ouches. The Norr au The Earl Grey has 2
= Noir aux Ecorces d Orange Confnes

= S-cnotngs Tr%SpecialEd'rﬁon chocoicee f ChnstopherNorman $1375for 1 Ib V=t
JCOSONErs. gnes ImiD my souffies Sch.ar'f'ferlBevgers?ll)1 Bittersweet. 35 “or .7 oz . 800-
WsLeLacteGastmnom»eM Cocoa

~ Fram's Chocolates 56% Dark Semisweet 3
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LOUIS COMFORT TIFFANY AT
TIFFANY & CO. (Abrams, $60)
John Loring, Tiffany’s design
director, chronicles Louis Comfort
Tiffany's extraordinary contributions
to his father’s illustrious firm—
from magnificent stained-glass
lamps to breathtaking jewelry.

MAGICAL PATHS (Mitchell Beazley,
$35) A compelling history of mazes and
labyrinths—some of which date back
thousands of years—plus recent examples by
contemporary artists and landscape designers.

JOHN STEFANIDIS
DESIGNS (Vendome,
$50) No library should
be without this inspiring
portfolio of interiors
by one of today's most
sought-after decorators.
A legendary tastemaker,
Stefanidis offers auto-
biographical anecdotes
and discusses his
approach to design.

domestic bliss

THOS. MOSER (Chronicle, $60) A
history and celebration of Thos. Moser
Cabinetmakers, the Auburn, Maine,
woodworking studio that has become
world-famous for its elegant, Shaker-
inspired furniture designs and
exceptional craftsmanship.

LEMLEY FOREWORD BY ANDY ROONEY : DAVID ADLER, ARCHITECT (Ya’e.
| : $60) Adler is finally getting due

: . recognition for his contributions to

American architecture. Published

in conjunction with an exhibition
that opens December 7 at the Art
Institute of Chicago, this luscious
monograph features his best work.

BERLIN INTERIORS
(Taschen, $40) The armchair
traveler and design aficionado
will appreciate the latest
volume in Taschen's great
ongoing interiors series. It's
an intriguing tour of Berlin's
old-world splendor as well
as its cutting-edge design.

BAMBOO IN JAPAN
(Kodansha, $50) Nancy
Moore Bess illuminates
the beauty and versatility
of bamboo, a material
that has long been integral
to Japanese crafts and
design. Even the most
humble bamboo objects
seem remarkably refined.

NEW HOTELS FOR GLOBAL
NOMADS (Merrell, $40) This
fascinating catalog of contemporary
hotel design accompanies an
exhibit now at the Cooper-Hewitt,
National Design Museum, New York.

38 To order any of these eight new books, call 800-266-5766, Dept. 1820
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Yule cool? Ora
case of “Dreck the
Halls”? It’s hard to
know what to
make of New York
designer Ward
Denton’s wire

Santa sculpture
by Mayer Rus

)

WHAT 1950s wire Santa Claus

department store decoration.
NEVER MIND THE PUMPKIN PIE AND THE CRANBERRY DRESSING.

SIZE Just over 4 feet high. o , .
MADEU 2 ! '8 For some people, the sweetest thing about Thanksgiving is the license it grants
| In America. to start Christmas decorating in earnest. Designer Ward Denton is one of those
WHAT'S THE APPEAL?

people. His passion for Noéliana, however, doesn'’t take the conventional form of
tree ornaments and garlands. Denton prefers offbeat Christmas props and
display fixtures from department stores, which he deploys to dramatic effect in
his Manhattan apartment on the Upper West Side as well as in his SoHo

shop, Denton & Gardner. “When | was growing up in Baltimore, department
stores recycled the same Christmas decorations year after year,” he says.

“It was comforting to see them reappear.” Five years ago, in a hardware store in
upstate New York, Denton stumbled upon the perfect addition to his collection: a
vintage 1950s wire sculpture of Santa Claus manufactured for retail display. “It
has a quality of abstract art that transcends tacky Christmas kitsch,” he explains.
After the Thanksgiving turkey takes its final trot on the dinner table, Denton’s
Santa comes out of the closet to herald another holiday season. It may not be as
cuddly as a traditional department store Santa, but it still says Christmas.

“It reminds me of Alexander
Calder’s early wire sculptures—
very charming and abstract.”

TASTE VERDICT “Almost
everyone finds it amusing.
Occasionally someone raises
an eyebrow and asks if it

stays out all year. To them | say,
‘Bah, humbug!”

P e omm omm e mm e mm Em Em e Em em mm o Em
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SWAROVSKI

DISCOVER THE MAGIC OF CRYSTAL
WWW. swarovuski . com

Honolulu - San Francisco
Las Vegas - Dallas
North Miami - Palm Beach Gardens
Atlanta - St. Louis
Beachwood - King of Prussia
Madison Avenue - Boston

800-648-8210

Tel.
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%ijggﬁéé% §m§ w2 EF A dried wreath can last far beyond one holiday season. This one from Dan Dahl at Gotham Gardens, NYC (212-877-8908),
includes fresh cecropia leaves (which were wrapped to the wreath form and allowed to dry), mini-pineapples, protea, scored oranges, and eucalyptus
4 A mixed wreath, also from Gotham Gardens, made of fresh juniper branches is wired with dried pomegranates, poppy pods, scabiosa seed heads,
and honey locust pods. EI A fresh wreath doesn't have to be short-lived. Ariella Chezar uses sturdy plants, like these leucadendron branches, and
ivy berries, which will last for a few weeks without water. 7 A living wreath of succulents from Serra Gardens (cacti.com) is grown in a mix of sc

and sphagnum moss. It will last for months if watered periodically and kept out of the cold.

56 HOUSE & GARDEN . DECEMBER 2002



N
e Cc3 ecme ove 5 e ~
> = - - = ~
< w0 man speacers .
N
Teri Scaduto, Sound & Vision, 1/02 Ke)
AN
<
-\‘.
A e <TED \\\
S
- =z = S c:0em 2 g O
Michael Harmon, News Radio 1200 WOAI, 12/01 _--:
&S
\\:-
x ONLY FROM BOSE:
@ Introducing the 3:2-1 DVD
A\ home entertainment system.
AT Surround sound
- without room invasion.
= magine five-speaker surround
3 sound. No magine enjoying
= much m xperience
) v peakers.
- A ra wires.
\ information
: ' ers and Bose
. ear you, call
= } 21-BOSE
= Ext. N23
321.bose.com
£ de: N23

THE MALL AT SHORT HILLS
SHORT HILLS, NJ




in the garden

"5 B

C

al decorations both unexpected

Classic, firm-needled spruce ranges in Lush clusters of pyracantha, or firethorn, can Usually grown as a hedge, waxy golden
color from green to yellow to blue. be used in bouquets or woven in garlands. privet can be cut for a dramatic centerpiece.

The suedelike reverse of southern magnolia Hellebores, or Christmas roses, are tough Use glossy evergreen leaves of camellias for
leaves is even more decorative than the front. outdoors, but don't last long once cut. decoration even before they bloom.

Vivid hybrids of ivy like ‘Gold Heart’ are per- The flat growth habit of cedar branches Viburnums like V. sargentiiand V. setigerum
fect for garlands or twining around a tabletop. makes them good subjects for mantels. provide vivid but fragile red berries. >

(8}

HOUSE & GARDEN

58
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The last of the crab apples make excellent
decorations, unless the birds get them first.

\
Rosemary just survives into the holidays in the
North. The scent is perfect for table displays.

in the garden

Aucuba is tropical-looking and hardy to zone
6. Its glossy leaves add drama to garlands.

Holly is the classic plant for a Dickensian
Christmas. Female plants have the berries.

In mild climates, annuals like this silver senecio,
dusty miller, linger until early in the year.

Elegant sprays of andromeda, or pieris, are
actually the buds for next year’s flowers.

Use the fruit of Saint-John’s-wort, or
hypericum, in place of ordinary berries.

The adult form of English ivy, arborescent
ivy has blackish berries dusted with blue.

2002
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g2 & in the garden

g An amaryllis is easy to grow—at least at first
‘ by Stephen Orr

a pPpoul
c

on. Otherwise, don't

(@]

I ‘Queen of Hearts
2 'United Nations
3 'Royal Velvet

4 ‘Clown

5 ‘Minerva

6

Orange Sovereign’

. E In autumn, withhold all water
ing foliage, and store the bulb in its
ring the plant into a warmer, sunny
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FAVORITE BLADES

From left: HEAVY-DUTY PRUNING
KNIFE by Tina. Superb carbon
steel blade; easy-grip curved
walnut handle.

JAPANESE GARDENING KNIFE.
Ultra-hard steel sharpensto a
razor’s edge; good for fine work,
too brittle for heavy-duty tasks.
ITALIAN PRUNING KNIFE. Fine
carbon steel blade; curved handle
won't slip when pulling at blade
to sever twig or shoot.
GRANDFATHER'S PRUNING KNIFE.
“Hawk bill” blade; well designed
for general pruning.
LEFT-HANDED HORTICULTURAL
KNIFE by Tina. Superb carbon
steel blade; snug walnut handle.
FLORIST’'S KNIFE by Schrade.
Sturdy knife with stainless-steel
blade; excellent for cutting flowers.
BUDDING AND GRAFTING KNIFE by
Victorinox. Keen stainless-steel
blades for precision tasks.

66

S ANYONE $TILL wondering what to get me
for a holiday present? (I have given a good deal
of thought to this matter, but you perhaps
have not.) The answer is a pocketknife, or, to
be specific, a gardener’s knife.

As a boy, I bought a pocketknife for my father
every Christmas. I did this because I believed that
a pocketknife is always useful, and because I
hoped that my father would share with me what
I got for him. Experience has since taught me [
was wrong in both expectations.

In particular, I've learned I was wrong to
assume that any pocketknife could help with the
performance of every task. That’s the theory
behind the Swiss Army knife, and in my 30 years
in the garden, I have found it to be a wretched
horticultural tool. A Swiss Army knife will ampu-
tate a sucker from your apple tree or harvest an
asparagus spear, but it’s like using a rock to pound
in a nail; you'll enjoy the experience so much more
if you get the tool that was designed for the job.

rdener’s

Selecting the right knife for a
gardening task is simple enough.
To begin with, in most cases
you need a sturdy knife, which
means the pocketknife should
be a single-bladed model. Yoking
several blades together in the
same handle requires lengthen-
ing, and thus weakening, the
pivot on which the blades swivel.
Aside from strength, you also
need a knife with a blade of the
right type. When pruning, for
example, you'll find a “hawk bill”
blade most effective. Blades of
this sort are hooked like a raptor’s
beak, so they won't slip as they cut
through a stem. I've also found
hawk bill blades excellent for
slashing a sheet of burlap or plas-
tic mulch, for slicing open a bale
of peat, and for cutting twine.

For the precise cuts required
when taking cuttings or grafting,
you'll want a knife with a razor-
like cutting edge: keen, long, and
straight. The pattern that best fits
these parameters is the “sheep foot” blade, and it
is what you'll find, typically, in so-called florist or
grafting knives. I love the precision and versatility
of a sheep foot, which can slice a cutting from a
begonia or trim the stem of a cut flower as neatly
as it shapes a scion for grafting, and that is the
blade I most often carry in my pocket.

I suspect, by now, that female readers are
dismissing these distinctions as a typical guy
ploy—an excuse to acquire more tools. Indeed,
my wife has just told me (with a gentle, tolerant
smile) that my knives certainly are wonderful, but
that when she gardens, she uses whatever knife
comes to hand (and not one of mine, for, like my
father, I don’t share).

My response to skeptics is that the variations in
blade design represent the accumulated experi-
ence of hundreds of generations. During a former
life as a student of the classics, I studied speci-
mens of ancient Roman pruning knives, fa/culae
arborariae, which were remarkably similar to the

HOUSE & GARDEN . DECEM
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DODGE CARAVAN. It's more like “pedal to the metal, go-go-go
Mom™ And she drives a Caravan—the only minivan to offer a power
rear hatch. So, Ms. Gatchphrase, stick your little label somewhere
else. For more info, please call 4 >E or visit




Ross-Simons.
Your ornament headquarters.
The best brand-name
ornaments at the best values.

Every Day.
Plus free shipping, of course.

SWAROVSKI

2002 Crystal Snowflake. (CC53545)
$55.00

WATERFORD®

2002 Hope for Courage Ornaments.
Ball. (C604010) $69.00
Disc. (CB42325) $45.00

LLADRO
2002 Porcelain Ornaments.
Christmas Ball. (CC53572) $60.00
Christmas Bell. (CC53571) $45.00

FOR FREE SHIPPING
Use code HG23.

Call 1.800.556.7376,
visit one of our stores or
shop online at
ross-simons.com

ROSS-3TMONS

one gardener’s almanac

“grape pruning” knife my grandfather
kept from his childhood on a California
farm. The persistence of the same design
over 2,000 years couldn’t be accidental.
Admittedly, my sheep foot knives are of
more recent derivation, but even they
have eighteenth-century prototypes.

: O MATTER HOW highly evolved
its design, however, a knife
will be only as good as the steel
from which it has been forged.

Different uses call for different
types of steel, of course. The ultra-hard
steel that is ideal for a razor would shatter
at first stroke if made into the blade of
a machete. Frankly, I don’t understand
those metallurgical distinctions, but I
have noticed that the knives that work
best for me all share one obvious virtue:
their steel is such that they are easy to
sharpen and also stay sharp, remaining
keen through protracted usage.

I should confess that, along with that
grape pruning knife, I inherited a preju-
dice from my grandfather. He always
preferred knives made of carbon steel,
the old-fashioned steel that will rust if
not wiped dry and oiled before the tool is
put away. My grandfather insisted that
the newfangled stainless steel knives
weren't tempered properly—that is, their
steel was either made too hard and brit-
tle or too soft—and so they wouldn’t take
and hold an edge.

He was right, Bernard Levine told me,
though I am wrong. Levine is a Harvard-
educated expert on the history, art, and
technology of knives who consults for
the Smithsonian Institution as well as
for a range of private clients; I found him
through his Web site, knife-expert.com.
He explained that in my grandfather’s
day, the tempering of mass-produced
stainless steel was hit or miss. However,
since the introduction of something
Levine called “chill quenching,” in 1950,
stainless has possessed an edge equal to
that of the finest carbon steel and is, in
addition, virtually rustproof.

Why, then, I demanded, does the
German company Tina, manufacturer of
my favorite gardening knives, still use
carbon steel? Because, Levine replied,
gardeners are conservatives. We are, after
all, still using knives designed for the
Caesars. Other knife users might demand
the convenience of stainless steel, but

gardeners—knowledgeable gardeners —
care more that Tina maintains the tradi-
tions. The company does so by using
old-fashioned carbon steel and by offering
an unmatched selection of time-tested
designs. No other manufacturer, for
instance, makes anything like my beloved
Tina left-handed horticultural knife. On
this knife, the “nail nick”—the half-
moon niche that you grasp to pull the
blade out of the handle—is set into the
right-hand side of the sheep foot blade,
rather than the left, so that lefties like me
don’t have to open the knife backward.

Such subtle distinctions, Levine reas-
sured me, are important. If you stick
with good brand names such as Tina or
Schrade (an American manufacturer of
horticultural knives) or Victorinox (a
Swiss one), you are assured of getting a
tool of good quality. All of those knives
can do the work. But, Levine added, not
all will suit you. Whether a handle fits
vour hand, and whether a particular
blade suits your style of cutting, is some-
thing you can discover only by personally
inspecting a knife and trying it out.

According to Levine, the fact that,
with a collection of ten or more knives,
I am still shopping is characteristic. He
ended our conversation by referring me
to a document on his Web site, a transla-
tion of LArt du Coutelier, a manual for
knife makers written by the eighteenth-
century Parisian master Jean Jacques
Perret. Perret was a craftsman of obses-
sive precision. He completed a full course
of study in medicine, for example, so that
he could improve the quality of the
medical instruments he made. Once he
perfected a knife, Perret would create a
pattern, a metal blank that allowed him
to re-create exactly the same blade shape
and size whenever a customer required
another knife of that type.

However, Perret warned the aspiring
knife maker, this technique won't work
with gardening knives. Every gardener
wants something a little bit different,
he noted. If you make a pattern of the
pruning blade you supply to one gardener,
you will only have to make another pat-
tern for the next, because he will insist on
a slightly different design. You will find
yourself, Perret warned, with more prun-
ing knife patterns than you can count.

When you find a left-handed one,
get it for me.

HOUSE & GARDEN
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home design products. Find inspiration,
ideas, expert advice and brands like
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My potted geraniums flourished all summer but have been looking
tired since | moved them indoors. Am | supposed to cut them back
and store them in the basement?

Pelargoniums, commonly known as geraniums, can be subjected to some
rather harsh treatment and still survive. You needn’t banish them to the
basement; they will do wonderfully well as houseplants all winter if kept
by a sunny window but away from heat. Pinch off old flower stems, leggy growth,
and yellow or brown leaves. Be careful not to over-water or -mist, as they pre-
fer to be dry. Turn the plants regularly to prevent the stems from leaning one
way into the sun. Remember to feed your geraniums at least once a month, or
up to once a week for blooms in late winter. The old-fashioned scented ones are
especially nice to have indoors, and they require very littie fertilizing.

fter lots of hard work this year, my garden looks wonderful, but
my hands look horrible. What can | do next year to help them?
Devoted gardeners want to feel dirt and plants on their skin. However,
when | look at my worn-out leather gloves, | can see what a beating
my hands would take if | didn’t protect them. | find that using a leather
glove on one hand and a Foxglove (foxglovesgardengloves.com, 888-
G 322-4450), made of a sensitive stretch fabric, on the other
& enables me to work with thorns and thistles yet manage the
, more delicate jobs as well. Sunscreen is a must for bare
. hands. To protect your nails, run them over a wet, soft-
& ened bar of soap before going out to work in the gar-
den. When you clean up, your scrub brush will be
b much more effective. You can also rinse your
L. hands with hydrogen peroxide and follow up
with an antibiotic ointment to soothe any
cuts or nicks your skin may suffer.

7O

Last winter | left my gardening tools in a
heap in our garage, so in spring they were
ajumbled mess. Any suggestions?

After you have put the garden to bed, make
it a year-end ritual to tuck your tools in, too. |
! like to head out to the garage on a rainy day
with my dog and a radio to spend a few hours
cleaning and organizing. A bucket of Murphy'’s oil
soap and hot water, together with a scrubber or a
block of wood, will help to chip and rinse off mud.
Dry the blades and handles well. Use WD-40 with
steel wool or fine sandpaper to remove rust. Give
the wood handles a light coating of linseed oil. This
is a good time to clear out the tools you never use,
like all those rusty bulb planters. Keep the ones
that feel like an extension of your hands. Make a
list of what you need, and wait for the winter sales.
Once you complete this task, you may be as proud
of your tool room as you are of your garden.

How do | over-winter the elephant ears, cannas,
and dahlias that make my garden so lively?

Dan Benarcik is a horticulturist at Chanticleer, a
public garden in Wayne, PA, where he specializes
n growing tropical and subtropical plants. For

= e
anywhere colder than zone 9, he recommends cutting
the plant back to 4 to 6 inches and digging up the clump
of tubers (or bulbs) and roots with some soil. Then place
the entire mass in one of those plastic milk crates that
have holes on all sides, and store it in a basement.
Cannas are rhizomes and may be lifted and stored in the
same way. Before planting, they will need to be thinned
and divided to give them a fresh start.

The recommendations for storing dahlias are as fol-
lows: A week or so after the first frost, cut their stems
back to about 6 inches. Lift the tubers and cut off any
damaged or diseased parts. Store them upside down

for a week so that any excess moi
the hollow stems (they should not dry out
Store the tubers in a single layer in a shallo

straw, sawdust, or

a cool, well-ventil
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in the garden

(o)

BOX STEP Pruning the
both an art and an act of

INCHING BOX: it’samysterious phrase.
It might be an eccentric sort of fisticuffs,
or an exquisite Asian torture, but in fact
it’s a peaceful horticultural task, pleas-
ant, solitary, and satisfying.
Each spring, my box bushes put out a yellow-
green froth of new growth, tiny furled leaves

glossy evergreen shrub is

love by Roxana Robinson

that curl around themselves like empty peas.
And each year, in the chilly spring sunlight,
I pinch back the tender stems, asking the bush
to spend its energy in more interior ways, to
make a denser, bushier plant. It’s one of my
favorite chores.

As Henry Mitchell once wrote, a gardener’s
passions are serial. One year it’s rugosa roses, and
wherever you look, that’s all you see, because
that’s all you think about. It’s also all you want to
hear about. How can your friend want to talk
about hemerocallis? Hasn’t she seen the gor-
geous, crinkled, heartbreakingly intimate petals
of ‘Jens Munk’? For rugosa roses are all there is,
for you, right then.

This year my passion is Buxus: box. I like the
neat briskness of its single syllable; I like the mys-
terious eccentricity of the letter X. And of course
I love the shrub itself, with its tidy, compact habit
and its obliging evergreen foliage, dense, glossy,
and problem-free. Modest, sturdy, discreet, box is
best known as a handsome foil for showier plants,
or as a hedge, or a backdrop for statuary. But, just
as you might look at a painting for years before an
unnoticed element of the composition suddenly
rises up and claims your attention, so I found that
the decorous, conventional, and ubiquitous box
suddenly claimed mine.

Twenty-five years ago we moved into an old
white clapboard farmhouse guarded by ancient
and towering sugar maples. These cast deep shade
across the front of the house, which was lined
with dreary, conventional foundation planting:
scrawny azaleas, droopy andromedas, and dismal
vews, underplanted by sterile pachysandras.
Design by Edward Gorey.

As a gardening neophyte, I knew better than
everyone else, and I ripped most of these out. I
planted lilac and viburnum, and left the androm-
eda and pachysandra. The front of the house was
bare all winter, but I didn’t care. All T wanted was
flowers, and I never used the front door.

The back of the house is where the action
is—perennial borders, kitchen garden, and, of
course, the back door. Some years later, want-
ing structure, I planted box there. Two large

HOUSE & GARDEN . DECEMBER 2002
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Dishes so shiny you'll want to show them off.

After your dishes get dirty, break out your best stuff. Cascade Pure Rinse Gel. It not only gets dishes &5(3#@
remarkably clean, it leaves a shine that is priceless. You could say it's the best of both worlds. )

Cascade. No other gel cleans better.
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“Burt English box.” Joe said, “does fine

War II much of the gar- "It does?” I asked. The stealthy beat

n “I'd need two big ones,” I said. Buxus
t—their personal contribution [ can get two big ones,” Joe said.

The bushes went in within hours. |

My passion is Buxus: hox. | like the neat
~.= 227 briskness of its single syllable. | like the
=77 mysterious eccentricity of the letter X

z g d look as though they'd been
g decades, but of course they did
i not—one thing money cannot buy is
nts. These looked as new
: mewhat unkempt,
eertul and well-intentioned. I didn't
ike, I asked ['he wedding, like all weddings, was
nting. And in 25 vears I'll have
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domestic bliss

Keep your beloved old ones, but add g
some new dazzlers to give those
evergreen boughs a holiday boost

lorious angles of refraction:
| Baccarat’s crystal Irises
Star, $280. 800-777-0100.
baccarat.fr.

Want a great case of the

holiday blues? Rejoice

in these. Hand-painted

Polish stoneware, $30

each, by Jolanta Okraska,

left, and Maria Iwicka.
The Zanger Company.

' 800-229-4687.

polishstoneware.com.

}ut your balsam on
“the best-dressed list with
_Armani Casa’s mouth-
blown glass Star ball, $45
for large, shown, $35 for
small, available in hot pink,
violet, blue, and light blue.
In NYC, 212-334-127T;
in LA, 310-248-2440.

&

No-cal sweets, no kidding.
These glass Pastel candies
from Venezia are delectably
inedible, and a treat for
your tree. $19 each in
assorted colors, from Vietri.
For store locations, call
800-277-5933. vietri.com.

_We're in a swirl over hand-

“blown glass globes, $50 each.

“that come in shimmering
red, orange, white, blue, and
green. From Clio, in NYC.
212-966-8991. >
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It’s as sparkling as the
real McCoy, but alot more
colorful. And it won't
melt indoors. Pier 1's
snowflake of periwinkle,
pink, and clear glass
beads, $5. 800-245-
4595. pierl.com.

Imagine Queen

Anne’s lace pressed into
lead crystal. Voila, the
Umbels ornament, named
for an inflorescence,

in red, $99. By Lalique,
available exclusively

at Neiman Marcus.
888-888-4757.

neimanmarcus.com.

. When it comes to tree
‘trimming, we believe

in knit picking. We chose
a miniature beaded
green sweater, $14, from
Anthropologie. For

store locations, 800-
309-2500.

i ' It's Christmas, so, as
“MY BABY-SITTER R LLFLF 7 4 Richard Wilbur advised
COVERED STYROFOAM e T e ; in Candide, “glitcer
BALLS IN SEQUINS— W seidhgeie s cndbegey Drodinee
DIFFERENT COLORS o -, ’ v ' I?_Ciln assorted éé)lc?t?s
EVERY YEAR. THEY'RE : e from the Terence Cénran
STILL MY FAVORITES” g N Shop. 866-755-9079.

—ALEXA HAMPTON " 7 LAY conran.com. Three multi-
DESIGNER 1y ~.wo . . colorplastic beaded
£4 J e ornaments, $7
.. for a pack of six,
& at Kate’s Paperie.
% 888-941-9169.

- katespaperie.com.

Collecting
TP ‘ornaments can
# + be addictive. This
mouth-blown, hand-
painted glass Poppy
ball, $18, might help
you understand why.
From Smith & Hawken.
800-981-9888.
smithandhawken.com. >
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‘Hello. Ditch your cell and
‘pick up a mouth-blown,
hand-painted red glass
phone, 818, at the MoMA
Design Store. 800-447-
6662. momastore.org,

T S. Eliot loved the
“glittering rapture” of the
Christmas tree. Arcadia
Home'’s hand-beaded
snowflake tree topper, $105.
fits the bill. At Bergdorf
Goodman. 800-558-1855.
arcadiahomeinc.com.

Don't use these for ringer,
rolley hole. or other games
of marbles. John Pomp’s
handblown glass marbles,
in red and blue, $2650
each, are purely, gorgeously
for show. At Barneys

New York. 888-822-7639.

The Georgian House
Teapot in hand-painted
mold-blown glass, $32.is
based on an 18th-century
Staffordshire stoneware
teapot. Metropolitan
Museum of Art. 800-662-
3397 metmuseum.org store.

¥ If you've seen
enough stars,

try spots. Jack &
Lulu for Fred Flare
polka-dot wrap,
$8 for a set of

3 different sheets.
In Brooklyn, NY.
fredflare.com. OJ

V If you're feeling a
little clannish (as
many do at this time
of year), go for the
MacGregor card,
based on the genuine

¥ Go solar (system)
with Pluto paper,
$3.50 a sheet, by

Neisha Crosland. ““““‘
At Kate's Paperie. f
Luminous green
ribbon, $6.58 a yard,
Mokuba. In NYC,
212-869-8900.

““‘\%“ tartan. $14 for a box
ARIBEL s

<

A Our favorite little

primate cutup is now

a cutout. Peaceable
Kingdom’s Curious

George cards, $13.50 . 3
for 12. At Barnes & A N\
Noble, 800-843-2665, ' .
and Papyrus stores. \

A This year, really
send a message
with your card, $3
each, $15 for a box
of 8, from Bob’s
Your Uncle, Boston.
bobsyouruncle.com.

I
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Enter to win one of 3 great Holiday gift packages

CELEBRATE

YOUR HOME
Set the stage for family memories.
| Win a chance to redecorate your
| living or family room. Personally
| pick out furniture and decor
| items including Lenox vases,

bO\’VlS and f‘l"JH]CS 21“ un({cr T]]'L’

helpful supervision of your very
own interior design consultant.
APPROXIMATE
PRIZE PACKAGE
$14,000

CELEBRATE
YOUR FAMILY
Warm their hearts with a family
celebration. Enjoy a catered gour-
met meal, Lenox crystal, flatware

and monogrammed dinnerware,

Lenox gifts for each member of

your family and a digital cam-
corder to capture this and other
special occasions.
APPROXIMATE
PRIZE PACKAGE
$10,000

Enter to Win

& NN

LENOX

Sy,a

% Sl ) 9% ]
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CELEBRATE

YOUR LIFE
Dine, shop and enjoy! Spend 4
fun-filled days in New York with a
guest and experience fine dining,
entertainment and accommoda-
tions. Then be chauffeured to our
newest Lenox store in Marlton,
NJ to shop for your favorite
Lenox gifts.

APPROXIMATE
PRIZE PACKAGE
$9,400

Visit our website at WWW.LENOX.COM or call 1-800-63-LENOX

Enter between October 1, 2002 and December 24, 2002 for your chance to win. See official rules.

Lenox Hofiday 2002 Sweepstakes Promotion.
Lenox Celebrates You, Your Home, Your Family, Your Life

OFFICIAL RULES.

Sponsored by Lenox Brands,
100 Lenox Drive Lawrenceville, NJ 08648.

NO PURCHASE NECESSARY.

T0 ENTER OR WIN: To enter and become eligible to win|
three Lenox Holiday prize packages, please place you
address and telephone number on o 35 post card and s
Lenox Brands at 100 Lenox Drive, Lowrenceville, NJ 086
Lenox Holiday 2002 Sweepstakes Promotion. You may ol
to win by contacting our Cusiomer Service Deparfment o
63-LENOX or by visiting our website af www.Lenox.com.

All entries that are submitted by mail must be post-maf
December 24, 2002 and received by no later than Dece
2002. All entries that are submitted through our custome
department or through our website must be received by
than December 24, 2002. No purchase is necessary o
Sweepstakes or fo win. Please submit only one entry pe
Multiple or mechanically reproduced entries are inelig
Lenox Brands is not responsible for lost, late, damaged,

illegible, incomplete, misdirected or otherwise deficient enf
such entries will be disqualified. Al decisions regarding
cation of enries shall be made by Lenox in its sole discr

Three (3) winners of the Lenox Holiday 2002 Sweepstak
selected in a random drawing from all eligible entries
The drawing will be held on or about January 15, 2003 o
facility located in Langhorne, PA. The odds of winning d
the number of eligible entries received. Decisions of Len
are final. Winners will be notified by telephone or mi
about fifteen (15) days after the drawing.

ELIGIBILITY: Entry is limited to individuaks who are re
the U.S. and ot loast 18 years of age or older af time
This sweepstakes is not open to employees o
Incorporated (“Lenox"), their families or employees of
pany affiliated with Lenox or any company participa
Lenox in this promofion.

THE PRIZES FOR THE LENOX

HOLIDAY 2002 SWEEPSTAKES

One Prize Winner will be selected for each of the three
packages listed below:

Celebrate Your Home with Lenox Prize Package
Aliving room or family room makeover for your homef
a personal interior design consultant” (52,500),
(57,000}, rugs & curtains” {52,500} and an assorimen
Brands home décor items ($2,000) induding lamps, vas
frames ond candlesticks. (Approximate Value of this Priz
is $14,000

Celebrate Your Family with Lenox Prize Packag
A special evening in your home for you and your famil
family members). Includes a catered gourmet meal* (
host of Lenox Brands produds for the fable and
(56,000), including  set of monogrommed dinnerware
piece place setfings), u set of crystal stemware (14,
place setings) a set of stainless steel flatware (14,
place settings), and a dozen other Lenox gifts personal
by you for your fomily; and o video camcorder”
(Approximate Value of this Prize Package is 510,000}

Celebrate Your Life with Lenox Prize Package
A four day, three night trip™ 1o New York City for you o
Includes roundirip airfare from the airpori nearest wint
fo NYC (52,400), two Harlmann® suitcases (S1,
accommodations for 3 nights (51,000), two tickets to

Show (5200), dinner for two (two nights) (5500), onf
dollars in spending money (S1,000). This prize pa
includes o shopping spree at Lenox’s Retail Store in
{53,000) with limousine Service between the stor
(5300). (Approximate Value of this Prize Package is §

GENERAL CONDITIONS: Eniry constitutes permission fo
ners' names, likeness and/or biographical data by Lel
authorized agents without further compensation o
unless prohibited by low. Winners will be required fo
return an Affidavit of Eligibility/Release of Liability wit
of nofification. Failure to do so will result in disquali
selection of alternate winners. Entrants acknowledg
have read, understand and will abide by oll official r
are subject to availability and may be substituted for
prizes of comparable value

This sweepstakes is subject to ofl federal, state ond
tions and is void where prohibited or restricted by low.
ners are solely responsible for any applicable federol,

taxes. Prize winners are solely responsible for their

agents, subsidi
directors, employees, agents) and parficipating ret
from any liability arising in connection with their priz

For the name of the winners, please send a sk
addressed envelope between January 31, 2003 o
2003 to: Lenox Brands, 100, Lenox Drive, Lowr
08648, Attn: Lenox Holidoy 2002 Sweepstakes.

“These prizes will be awarded in the form of o
redeemable in the winner’s local area.

“"Trip must be completed by Januory 31, 2004. Accs
and travel dates are hosed on availability ot the f
ing and selected blackout dates.
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special advertising section

FOR THE WAY IT'S MADE!:

From countertop appliances to cookware
and cutlery, ranges to refrigerators, and
washing machines to wine cellars,
KitchenAid offers beautifully designed
products that enable professional-quality

results. Here, a selection of fabulous

offerings for the holidays.

Briva™ In-Sink Dishwasher
Just put your dishes in the sink and go! This revolutionary double-

sink design houses a top-loading dishwasher on one side. It cleans
small loads up to three times faster than standard full-size
dishwashers. Whether entertaining for a crowd or cooking for two,

the Briva™ makes cleanup easy. The two-minute rinse-only cycle can

be used to pre-rinse wineglasses before entertaining. It can fit up to
five place-settings and complete full loads in just 30 minutes. Easily
transforms into a functional sink and workspace.

Ultima Cook™
The stylish Ultima Cook™ high-speed oven, part of the Architect® series,

combines quartz technology, microwave energy, and convection heating

to deliver professional-quality results in as little as half the time. Allows
for complete customization of cooking times and methods to perfectly

achieve the desired degree of cooking, browning, and crisping.

- - ) |
gift-giving ideas
B For aspiring chefs, try a creative gift basket of specialty prep
tools and gadgets, such as a citrus zester, a mortar and pestle,

and a good basic corkscrew. Dress it up with a few
decorative accessories—or, for purists, white linen dishtowels.

B Know someone who loves to bake? Indulge your confection
loving companion with a gift that's big on taste and whimsy:
a French pastry cookbook and collection of vintage cookie
cutters packaged in a decorative tin.

Warming Drawer
From the ultra-sleek KitchenAid® Architect® series comes this

B Give the gift of giving—Host a Cook for the Cure® Dinner
professional-caliber warming drawer. Boasting a 90- to 225- Party! Simply ask guests to contribute by making a donatio
degree temperature range, temperature control sensor, and to the Susan G. Komen Breast Cancer Foundation. KitchenAid
will provide a Dinner Party Kit with customizable invitations,
menu suggestions, recipes and party tips from celebrity chefs,
as well as the official donation envelope! To request a free
added flexibility. kit visit www.cookforthecure.com.

programmable timer, this convenient appliance can be located
anywhere in the kitchen. Removable serving pans provide

COOK
FOR THE

CURE

For more information, visit www.KitchenAid.com or call 800.422.1230. Cook for the Cure”
is a registered trademark of the Susan G. Komen Breast Cancer Foundation.®

Registered trademark/™trademark of KitchenAid®, U.S.A. © 2002. All rights reserved.

HischenAid
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Entertain a Party of Three...Or Thirty

Wear-Dated® carpet fiber provides unparalleled
durability and recoverability despite daily wear.
Traffic Control™ Wear-Dated® carpet fiber, specifically
designed to keep its new look and prevent a high-
traffic area from becoming disproportionately worn,
is made of the same class of fiber specified 90 percent

of the time by professional architects and designers.

'; WEAR- DM‘ED?

Carpet Fiber

A Beautiful Room Carpets made with Wear-Dated®
carpet fiber are available in a sophisticated range of
textures and colors that elevate them beyond the
realm of typical wall-to-wall carpets. ThermaSealed®
Wear-Dated® carpet fiber, for example, marries the
authentic texture and subtle luster of wool with the

durability and affordability of nylon.

WEAR-DATEN®

A beautifully decorated home resonates
like a theatrical production, an ensemble
of details performing in unison to evoke
a dramatic effect. Wear-Dated® carpet
fiber plays a supporting role in this
decorative cast, creating a textural
backdrop that sets the tone of a room
and performs effortlessly day after day,
year after year.

Winter Slumberland

A cushion for children camped by
the Christmas tree, a makeshift bed
for impromptu naps, a place to
play, dream, and snuggle—a carpet
is much more than a floor covering.
That's why comfort and softness are
essential. DuraSoft® Wear-Dated”
carpet fiber provides that incredibly
soft feel without the shiny look of
some synthetic fibers.

L ] ] = ]
gift-giving ideas
B Bring something beautiful to the party. A handful of
winterberry branches, an elegant amaryllis, a miniature
pine in a beaded silver mint julep cup. Natural seasonal

accents are a fabulous host gift and complement any
décor—from traditional to modern.

The holidays are about relaxing and taking time to indulge
in the comforts and warmth of home. Give gifts that
encourage home time, such as a board game or a
classic movie on DVD (with an accompanying stash
of popcorn and candies).

Resurrect the favorites of your childhood for today’s
children: simple comfort toys such as a stuffed anima
a tea party set, a dollhouse, a train set. While they
might not have the bells and whistles of their more
high-tech counterparts, these treasures have lasted
through the years—for a reason.
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Perhaps our fascination with shiny, glowing,

shimmering things masks a more elemental need by joan juliet buck

Little prayers in painted tin,
the Mexican religious
emblems called milagros
(these are from a store in
Santa Fe) represent
petitions to heaven to mend
anything from a broken
heart to a broken leg.

88

HEN 1 was a child I was in love

with a small red tin tray from my
doll's dinner set. I'd sit on the front
steps of the Paris house, and if I held

, the tray up to the light a certain way,
the red was intense enough to climb into. There
was a depth to the surface that implied the exis-
tence of another universe just beyond the metal,
one that was rich and dark, shining yet shad-
owed, complex and gaudy and warm. Across the
courtyard was the little pavilion where the land-
lord’s invalid aunt would tell me stories about
Jesus and show me, on her bedside table, the pale
green statue of the Virgin Mary that emitted
light at night. I believed in miracles.

The strange intensity of colored tin still
enchants me. Shimmering refracted beams con-
fuse the eye, the way in a dream sometimes you
can’t focus enough to see what you're looking at.
I took a course in Goethe’s theory of color at St.
John’s College last summer because I thought
that in one week I might find out what that
mystery was. Instead I learned that red casts a
green shadow, blue an orange one, and purple a
yellow one. Which explained something about
the choice of awnings outside Mediterranean
restaurants, but didn’t tell me how to fathom the
mysteries of bright tin, or explain what it was
that so attracted me.

It has to do with a grainy scintillation that I
had only once seen manifested in real life, if you
can call it that, at a biennale in Florence in 1996.
An installation in the Palazzo Pitti’'s White
Room was a fashion show of plaster mannequins
in Pucci clothes, their feet attached to an elec-
tric track that ran down a runway and back
again, in front of a parterre of empty silver
chairs, some occupied by other plaster man-
nequins. There was a strange and subtle glimmer
in the room. Thin beams came off the beading
on the edges of some dresses as they caught the
cunning dusty light, which suggested cigarette
smoke and fog and was calibrated to mute and
smudge the screaming Pucci patterns into some-
thing like memory rather than immediate expe-
rience. The broken-up quality of the veiled gray
light, the muffled patterns, the slight squeaking
of the tracks as the dummies proceeded end-
lessly, mindlessly, along the runway, the little
silvered chairs in rows facing them, hit me hard.
The mechanical movement, the absence of any
human presence, and the art-directed sparkle
evoked something profoundly moving, against
all odds. It was a world I knew presented as
Vanity, a place of idle amusement and insub-
stantial display, and, to my horror, this was
where my memory was most excited.

Vanities? I thought that in moving to Santa I'e
I'd give up foolish, bright, shiny, scintillating
things. I had my rigorous and extraordinarily
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“The spirit should
never grow old.” §
-JAMES A. GARFIELD

Forget dog years. Start thinking in lams Years from day one.

Because dogs age seven times faster than humans, it’s vital in the first year to get
them off to a healthy start. lams Puppy Food picks up where mother’s milk leaves
off and helps build a robust immune system. So you can forget about dog years and
watch him grow up in lams Years. Contact us at iams.com or 1-800-525-1AMS.
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thev collected before any other collectors
could get near them. You could tell they
were collectors by the belts, worn by men
and women, the silver disks, called con-
chas. studded with turquoise nuggets
shining in the sun.

In the courtvard of the museum, the
tribes were dancing, with competing
drums. Women in beaded hide dresses
and thick beaded boots stomped gently
to the rhythm of the drums, their
LensCrafters glasses incongruous with
the bright, solemn costumes.

I bought some skirts of thick pleated
cotron with a line of gold rickrack at
the seams from a booth run by Navajo
women from Arizona. I had a red skirt
trom the vear before; I wasnt going
to get into local costume, or even the
Anglo approximation of it, but the black-
jeans-and-Dad’s-shirt routine
was beginning to get a little sad.

At one booth a beautiful young
Navajo woman selling pots wore
traditional dress: a heavy black
blanket, with a hole for the neck,
held in place by a large silver
concha belt. The weight of the
blanket made the dress descend
straight to her boots. Graphic
and enormously thick, the dress
was controlled by the heft of the
belt, which lit up the woman’s
entire figure. On her, the silver
conchas aligned on the belt were like
a lock for a door. a beam for a roof.
Somerthing that made sense.

I went camping far out in the mesas,
and on the way back from a night by a
clift. we stopped at a small shop in the
middle of nowhere that sold Comet and
dog food and toilet paper and a profusion
of Indian silver. The Indians have been
trading their jewelry and belts for goods
tor as long as the white men have been
on this continent. and next to the house-
hold goods were brooches and neck-
laces and belts with silver conchas set
with turquoises. Greed, which had been
remarkably absent from my way of life for
a vear. suddenly took over. I bought two
'h(: ts. and hung them up on hooks in my
athroom so I could look at them. Then
I wore them over the Navajo skirts, and
then over jackets. and finallv I was in
a version of costume. (Cont. on page 161)

U
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A

by leslie benﬁetts

allotted day arrived, a team of
six men worked nonstop. With
every passing hour, they grew
visibly more wild-eyed, sweaty,
and frantic. Three days later,
they were still at it. “You get
the prize,” the foreman told
me. “I've been doing this for
twenty years, but I've never
seen anyone who had so much

HE FIRST TIME [ visited the apart-
ment of my husband-to-be, T was
stunned into silence. It was virtually
empty. The bedroom had—well, a bed.
The only furniture in the living room
was a coffee table. Since my beloved was a
drama critic, he had a considerable collection
of framed theater posters, but they were all on
the floor, propped up against the walls. An acs-
thetic statement? The by-product of a hectic
life in which domestic appointments were
something a man never quite got around to? It
wasn’t clear. All too clear, however, was his
mania for order and precision. I mean, who has
color-coded sock drawers?
If he is a minimalist, I guess you could call me
a maximalist. My homes are never messy; they’re
just full. Very, very full. When the minimalist
and I got married, the movers came to survey
my old apartment and informed me that they
could pack up everything in onc day. When the

stuff.” It was obvious that he
didn’t mean it as a compliment.

Why do I have so many
belongings? A lot of them just
happened to me. No one would
want me to throw away my
great-grandmother’s Viennese
porcelain hot chocolate cups,
would they? (I'll admit I'm
unlikely to use all four dozen at
any one time, but this way I
have spares if some of them
break.) Or any of the linens
embroidered by my grandmother and her four
sisters for various trousseaux? There are hand
towels, pillowcases, silk blankets, napkins of
every description. There are boxes of tablecloths,
acres of damask and linen and lace. Surely I'm
not expected to divest myself of my grand-
mother’s collection of Revolutionary War-era
coin silver spoons, engraved with generations of
family initials? My great-grandmother’s fish
knives? Or my great-aunt’s dessert plates, the
Tiffany glass ones, the majolica service patterned
with lavender wisteria?

But that’s only the beginning. Open one box
and you'll find an elaborately embroidered yel-
low silk shawl with a note in faded, spidery
handwriting: “Uncle Comstock brought this
back from China in 1926 for Aunt Lylia.” A
smaller box conceals a beautiful petit-point
evening bag and another note: “Rae bought
this in Paris, 1937.” There’s a vintage leather
box with my elderly cousin’s collection of

0
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calligraphy pens, and an ancient mono-
grammed suitcase with my grandfa-
ther’s architectural drafting tools. My
closets and cupboards contain hundreds
of such artifacts.

I will concede that I can’t blame every-
thing on my ancestors. I too have accu-
mulated stuff over the years. Decades
of travel have left me with various sou-
venirs, from Italian hand-painted pottery
to Jordanian bud vases. Other collections
I inherited and then augmented, like my
vast array of Christmas tree ornaments.

All of this gives my husband the vapors.
When we met, his shipshape kitchen
contained exactly two of everything:
two forks, two knives, two spoons, two
plates, two glasses. “What if you want to
have more than two people at dinner?”
T asked timidly.

“I don’t,” he said.

Why he married someone who isn’t
comfortable unless she has enough china
and crystal for 50 is another question. I
scored a minor victory when I got preg-
nant and we needed to sell his apart-
ment to buy a larger one. Month after

month went by. No one wanted his
spotless, Spartan little cell. Eventually I
got desperate. I carted one load of stuff
after another into his apartment. I hung
pictures on the walls, put flowers in
vases. Then I borrowed a friend’s puppy
and sat back to wait. The apartment
sold in four hours.

OU WOULD THINK that my

husband might have extracted

some basic insights from this

experience: about comfort,

about coziness. But 15 years
later, he’s still struggling to cope with
the chasm between his sensibility and
my own. Whenever he spends too long
in the kitchen and an ominous silence
descends, I know I'm in trouble. “Can’t
we get rid of some of this stuff?” he
asks, emerging with a stack of plastic
food containers.

Such items are merely practical, but
others reflect desire. As a result, I have
increasingly resorted to stealth. When
I started having mother-daughter tea

parties, how could I resist that rose chintz
transferware teapot, those enchanting
teacups in Easter egg pastels? I bought
them and integrated them discreetly
into the household. No need to men-
tion them. Sooner or later, of course,
he discovered them. “Where did this
come from?” he asked accusingly, hold-
ing out the offending item as if it were
a dead rat.

“Oh, I've had that for ages,” I said,
hoping that five days qualified as “ages.”

Unfortunately, other members of the
family are beginning to gang up on me
as well. “Mom, I think you have a prob-
lem,” my 13-year-old daughter said as I
unpacked some French provincial din-
ner plates [ had found in an antique
shop. “Maybe you should get some help.
Is there a twelve-step program for peo-
ple who can't stop collecting china?”

At least my apartment is still naviga-
ble. My mother’s has begun to resemble
a Collyer Brothers—style nightmare. My
brother and I finally tackled the prob-
lem, but the process bogged down as our
mother held each item, remembering

things she hadn’t thought about in years.
“I can’t just throw it all away,” she said
tremulously. “It’s my life!”

“It’s not your life,” I said. “It’s your
stuff. You are not your stuff. Your stuff
is not you.” But I knew I was lying. If
[ am not my stuff, my stuff is neverthe-
less the tangible expression of who I am.
It is the physical manifestation of a
family and its history.

And the saga continues. Every year,
when we unwrap the Christmas tree
ornaments, my children exclaim over
each one. As they hang each precious
ornament, I know they are adding to
their own memories. And as they get
older, I'm gradually turning over aspects
of the inevitable stewardship to them.
I've been polishing the family silver since
[ was 8. It’s their turn. (Yes, bribes are
involved.) “Someday, this will all be
yours,” I tell them as they labor away:. 1

just hope they have big closets. C

Leslie Bennetts is a writer at Vanity Fair /n
New York.
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Blanc de blaricé bhémriagne from (00 percent chardonnay adds heft td finesse
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HE UNSPOILED LITTLE town of
Le-Mesnil-sur-Oger sits almost smugly

in the center of the rolling hills of
Champagne’s Cote des Blancs. BMWs

- and Mercedeses race through the
narrow streets, driven by some of the world’s
most prosperous small farmers. These happy
Frenchmen grow chardonnay grapes in grand
cru designated plots on the chalky hillside, their
fruit destined for some of the world’s greatest
champagnes. Hidden in the center of town,

by jay mcinerney

behind eighteenth-century houses, is the fossil-
strewn Clos du Mesnil vineyard, probably the
most hallowed piece of ground in Champagne,
run by the house of Krug.

Blanc de blancs, literally “white of whites,”
is made from chardonnay grapes. Don’t
groan. “A lot of my customers say, ‘But I hate
chardonnay,” ” says Charles E. Stanfield, the
tattooed, Sub-Zero-sized chief of sparkling
wines at Sam’s Wines in Chicago. “I tell ’em,
‘Hey, get over it, there’s chardonnay and
there’s chardonnay. Blanc de blancs is the
Chablis of champagne —very crisp, very dry.””
Stanfield’s customers never disagree with him,
at least not to his face. And neither should
you. For one thing, he’s a Chevalier de I'Ordre
des Coteaux de Champagne. He’s also the
Mr. T of wine retailing. He loves blanc de
blancs. So should you.

The typical champagne is made from a blend
of pinot noir, pinot Meunier, and chardonnay.
Not a bad recipe. But if you ever taste a mature
Clos du Mesnil or a Taittinger Comtes de
Champagne, you will realize that there is
something magical about the chardonnay
grapes of this northerly region. Many hard-
core champagne drinkers believe that 100
percent chardonnay champagne can achieve
greater vinous intensity and longevity than
pinot-heavy blends. Sipping a 1982 Salon or a
1988 Dom Ruinart blanc de blancs could for-
ever destroy your preconceptions about white
wine being light in body or delicate in flavor.
Imagine hearing Beethoven’s Ninth blasted
through a stack of Marshall amps. These are
wines; they are meant to be aged, and to be
sipped with food. Big food. That said, there
are lighter, leaner styles of blanc de blancs
that make the ideal aperitif—for instance, the
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blancs de blancs of Michel Turgy, a small
grower in Mesnil, which truly remind
me of Chablis, with its chalky minerality.
(The Cote des Blancs” Kimmeridgian
chalk is part of the same geological for-
mation that surfaces in Chablis.)

HILE MOST OF US look
to the big, famous cham-
pagne houses for our bub-
bly, an increasing number of

smaller makers have begun
to appear in recent years, and American
importers have begun to seck them out.
Many of the best blancs de blancs come
from small proprietors like Larmandier-
Bernier, Jacques Selosse, A.R. Lenoble,
De Sousa & Fils, J. Lassalle, and P.
Lancelot-Royers. Most of these wines are
made in small quantities, from villages
like Avize and Cramant, which are rated
grand cru, the highest designation in
champagne’s grading system. (If you see
that term on the label, it tells you the
wine is 100 percent grand cru.) I'll be
serving up several of these to guests over
the holidays and beyond. While the
styles vary, the quality is impeccable,
and even wine snobs can appreciate the
reverse snobbery of a relatively unknown

# 1988 DOM RUINART BLANC DE BLANCS A secret treasure, this champagne
is deep and long, with flavors of sherry and shortbread. Despite the

color, it reminds me of great red Gevrey-Chambertin. $100 to $160
# 1995 POL ROGER BRUT CHARDONNAY Pol has crafted a pure, structured,
minerally wine—like a Puligny-Montrachet with bubbles. $75
1 JACQUES SELOSSE GRAND CRU BLANC DE BLANCS Lemon peel nose,
apricot fruit in the glass. Intense, complex flavors with a ringing finish. $46
¥ A. R. LENOBLE GRAND CRU BLANC DE BLANCS CHAMPAGNE Light and
citrusy, with a little mineral streak. The perfect aperitif. $32
MICHEL TURGY RESERVE SELECTION BLANC DE BLANCS Grand cru
Chablis with bubbles? A mineral bath for the tongue. $36
| DELAMOTTE MESNIL-SUR-OGER BLANC DE BLANCS Smells and tastes like

an aged vintage champagne, with a big core of poached-pear-like fruit

with a squirt of caramel. Profound and long. $40

label. I suspect that boutique champagnes
like these are the wave of the future in
champagne—the bubbly equivalent
of cult cabs.

Midsized producers like Delamotte,
Deutz, and Jacquesson also make very
good blanc de blancs. Delamotte gets
first refusal on the grapes rejected by
Salon—makers of perhaps the most
exotic champagne in the world. It is
produced only in exceptional years from

Architectural Woodcarvings at Their-Fines"
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severely pruned, grandfatherly old vines
on the mid-slope of grand cru vineyards
in Mesnil. (I can’t confirm if the grapes
are harvested one at a time by blond vir-
gins dressed in gossamer, but I wouldn’t
be at all surprised.) In the "20s, Salon
achieved renown as the house wine at
Maxim’s, and has since become a pass-
word among true champagne freaks.

One hundred percent sparkling
chardonnay is made elsewhere, includ-
ing California. Schramsberg’s blanc de
blancs has always been the most inter-
esting and champagnelike example to
me. Mumm’s Cuvée Napa makes a pleas-
ant, affordable blanc de blancs, but most
American versions are too fruity for my
palate. Francis Ford Coppola has just put
out a Hawaiian punch of a blanc de
blancs, named after his daughter Sofia—
a nice little quaff for a summer picnic,
but a long way from Mesnil.

Like regular bubbly, blanc de blancs
comes in both vintage bottlings and
blends of different years. The current
vintage to buy, if you choose to spend
the money, is '96. The téte de cuvée
super-luxury wines are released much
later—the current Clos de Mesnil is
the mind-blowing 1990. Salon’s current
release scems to be the exquisitely
complicated 1985. And I have seen
both the '88 and '9o Ruinart in stores
recently —relative bargains at anything
near $100. But there are also manyv
excellent nonvintage blancs de blancs,
starting at around $30.

So have a blanc Christmas. And a
blanc New Year.
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The salon in the Vuitton /

house, below, features
a ceramic Art Nouveau
mantelpiece. @i By the

salon windows, right,
sits a trunk made

for conductor Leopold
Stokowski in 1936.

a packe

ODAY, ASNIERES is a busy if rather
faceless suburb to the northwest of
Paris. It was not always so. In the late
nineteenth century, the Impressionist
painters would take a train from the

Gare Saint-Lazare to the then sleepy riverside
village and return with magical, iridescent
views of the Seine. Monet, Manet, and com-
pany were not the first to discover the town’s
charms. In 1859, Louis Vuitton, the founder of
the luxury goods house that bears his name,
purchased a plot of land just over an acre in
size there. On it he built a factory, which
remained the firm’s sole production center
until 1977. The factory is still a hive of activity,
where some 200 employees painstakingly pro-
duce the label’s trunks, case goods, and cus-
tom orders, and where designer Marc Jacobs
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On the grounds of
the company’s
original and still
functioning factory
near Paris, luxe
luggage maker
Louis Vuitton has
preserved its
founding family’s
Art Nouveau home
by ian phillips

MCDERMIT

PRODUCED BY CAROLINA

devises specialty items for the
biannual Vuitton fashion shows.

Louis Vuitton built some-
thing else on the site: a villa,
which was inhabited by his
family until 1964. Iis great-
great-grandson Patrick-Louis
Vuitton (currently head of the company’s cus-
tom orders department) remembers playing
in the garden as a child, and cavorting in the
winter snow. “You could hear the sewing
machines next door and see piles of wood
being delivered to make suitcases,” he says.
He also recalls furnishings such as “fantastical
casy chairs and an exquisite billiard table,” and
a visit to the house from Charles de Gaulle.
Iis most vivid memory is of the celebration
for his great-grandmother Joséphine’s 1ooth
birthday. “There must have been 300 people
in total,” he says. “There wasn’t enough space
for everyone at the same time, so the party
went on all day.”

The villa dates from 1869. Until then, Louis
and his wife, Emilie, lived in a pied-a-terre
on the top floor of the factory. Never one

IRVING
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The faces of 17th- and 18th- for extravagance, Louis aimed, he
century trunks are displayed said at the time of construction,

in the dining room, right. to create an interior that was sim-

& A modern Vuitton travel ply “homely and comfortable.”

bag, below, sits atop a ca. 1900

Thonet chaise in the salon. (That Wwas just.as well. In 1870’

uTiia wali, Hoevean, ds during the Franco-Prussian War,
highlighted by graceful Art army officers temporarily took
Nouveau moldings and columns. over the villa and set up their
mess in the sitting room.)

Vuitton’s son Georges
had a different take on
interior design. After his
father’s death in 1892,
Georges called upon Louis
Majorelle to redecorate
the drawing and billiard
rooms in the most luxurious
and up-to-date fashion.
Along with Louis Comfort Tiffany, René
Lalique, and Emile Gallé, Majorelle
was one of the leading proponents of
Art Nouveau style, which dominated
the decorative arts in the 1890s and
early 1900s. In France, it was character-
ized by sweeping, curvilinear forms and
organic motifs inspired by nature. The
leaded, colored-glass windows in the

drawing room of the Vuitton house are

a classic example of the period. Their design
incorporates irises, colocynths, poppies, nas-
turtiums, chrysanthemums, and clematis, as
well as several small, circular panes of clear
glass, to allow Georges to spy on activities
in the factory next door.

In the kitchen, the tiles are said to have
borne the famous LV monogram, designed
by Georges in 1897; all are gone now. Georges’s
widow, Joséphine, was the last member of
the Vuitton family to live in the house. On
her death at the age of 103, the furniture was
dispersed among her heirs and the house was
essentially gutted and transformed into storage
space and offices.

UT IN 1984 adecision was made to
renovate the villa and turn it into
a museum open to specially invited
guests of the firm. One room on

the second floor holds a permanent
exhibition retracing the company’s history.
There is a vintage wardrobe trunk (devised
in 1875 for transatlantic crossings) and a worn
steamer bag (developed in 1901 to hold dirty
linen). There are also a number of the remark-
able special orders made over the years: a
pigskin and silk-lined case that belonged to
Douglas Fairbanks, Sr.; a tea chest made for
the maharaja of Baroda in 1927 that includes
a teapot with an ebony handle; the bed trunk
created in 1878 for explorer Pierre Savorgnan
de Brazza (it contains a bed frame, a leather
mattress, two blankets, and four sheets);
and a chest made for conductor Leopold
Stokowski in 1936 that has a foldout table
built into the door. An adjacent room 1is
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devoted to the collection of vintage cases and
travel accessories amassed by Louis Vuitton’s
grandson Gaston. Among the more excep-
tional pieces are a case that once belonged
to Marie de Medici and the stingray-skin-
covered navigation case of an eighteenth-
century sea captain.

On the first floor, the former sitting and din-
ing rooms have been reconstituted with the aid
of old photos. The floral friezes and moldings
were re-created and a copy of the turquoise
ceramic mantelpiece installed. Various furnish-
ings were picked up at auction, each chosen to
fit in with the Art Nouveau spirit of the old inte-
rior. In the sitting room sits a Freud chaise
longue manufactured by Thonet, with a Vuitton
billiard-cue trunk from the turn of the century
tucked underneath it. The room contains an
early gramophone, a big chesterfield sofa, a
mother-of-pearl-inlaid Chinese coffee table, and
a desk outfitted with a pair of Majorelle-
designed gasoline-burning lamps. The dining
room is furnished with a 1900s water colorist’s
table and six walnut Art Nouveau side chairs.

104

On the walls hang leather
panels studded with flower,
bird, and heart motifs that
used to cover the fronts of
anumber of eighteenth- and
nineteenth-century marriage
trunks in Gaston’s collection.

Eachyear,some 5,000 privi-
leged folks visit the house.
They include every new
Vuitton employee. Part of the
workers’ training is a three-
day course at Asnicres about
the history of the company.
“The ambience of the house is exactly as it used
to be,” says Patrick-Louis Vuitton. “When peo-
ple come here, they never want to leave. My
ancestors were always very convivial, and it
seems like the walls have maintained something
of their spirit.” Perhaps it’s to be expected that
a firm best known for helping its clients travel
in style and comfort would also know how to
offer a warm welcome. O

lan Phillips is a Paris-based design writer:

A ca. 1900 English cane

furniture set, top, occupies

one bay in the salon
& An artisan at work in the
adjacent factory, above

A model for a never
produced travel vanity,
left, is displayed. Sources

see back of book.
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The secret of béing héppy“‘ét‘r Christmas, Marg} Cantwell
thought, was to rejoice in the present. This is an exerpt

T cAN BE DIFFICULT for an adult to be happy at

Christmas: memories may flood and drown us. But it can
be difficult for a child as well: what reality can match the
expectation? Mine did. I remember the turkey sitting in the
back entry on Christmas Eve (there because my grand-
mother never really trusted mechanical refrigeration), shrouded
in a tea cloth, an object of veneration to my sister and myself. I
remember the tree standing in the bay window, the tinsel shim-
mering in the gray dawn light, and my parents’ pleas for us to go
back to bed. I remember church, and the manger, and my impa-
tience with the sermon, and my hunger for Christmas dinner.
And because I remember so much, I cannot bear to lose any-
thing. Nor have I, because the tree, the turkey, and the impa-
tience with the sermon are still with me, still a part of my life.
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A writer I once talked to characterized certain choices she
had made as having been based on “an obstinate decision to be
happy.” A long time ago, I made an obstinate decision to con-
tinue to be happy at Christmas. If my mother had said a tree
was too much bother now that my sister and I were in college,
then I wouldn't listen. If my grandmother had gotten too old to
roast the turkey, then I would do it. If my family lived too far
away, then I would have another family, my friends, to share the
feast. I make their Christmas dinner; they make my Christmas.

I have roasted turkey a dozen different ways and geese four
or five. I've paired chestnuts with brussels sprouts and put
them into stuffings, sautéed polenta squares in goose fat, bed-
ded oysters in ice. I have prayed over gravies and the jelling of
cranberries. Because I am both stingy and sentimental, the
decorations are simple. (To the food, as I see it, belong the
funds.) The tree stand will, as always, have a telephone book
under one leg, it will be swathed in a sheet, and, also as always,
aesthetic blindness will overtake me when I look in that direc-
tion. I think our Christmas tree is beautiful: judgment, dis-
cernment, taste desert me the minute its lights are turned on.
“Ooooohhhhh,” the children and I say, sighing.

The dining room table seats six comfortably. I squeeze in
eight and put six more at a table I carried in from the living

room. The dishes don’t match, because I don’t
At Christmas,
the author liked
being at home,

have 14 place settings of any one pattern, and
two of the guests have to bring their own
chairs. The guests don’t usually see one another
surrounded ) e i
at any other time. Their lives don’t overlap,
their paths don’t cross. Our Christmas din-
ner is a reunion; it is also, I suppose, a still
point in a turning world. My friends know where they’ll be

by familiar
decorations.

every December 25: at my house. I know where I'll be every
December 25: at my stove. It is reassuring to all of us.
Christmas is, in truth, a dangerous day, evoking so much of
one’s past. One can become mired in memory, and because
we fear its trap we press on, with a stubborn insistence on the
present. “This is the best tree we've ever had,” my children say.
“I think I like this stuffing better than the one we had last
year,” I say. “This plum pudding! You've outdone yourself!” a
friend says. We seize the day, and nothing is allowed to shadow
it. We are together, my children, our friends, and I, in this
room. There is food, there is wine, there is warmth, and, most
important, there is now. We have made an obstinate decision

to be happy, and we are. O
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ITDOESN'T JUST COME WITH A PROTECTION PLAN.

TisTHe PROTECTION PLAN.

When you get the all-new Forester] you get an all-new level of protection. Not only does the Forester come equipped with the active
safety of Subaru All-Wheel Drive, it has the most standard safety features of anything in its class. Little wonder that the Forester is the
only SUV to ever receive the highest possible rating in both low- and high-speed IIHS crash tests. Rugged adventure, unprecedented

safety, peace of mind — all in one beautiful package. The all-new All-Wheel Drive Subaru Forester. When you get it, you get it™

See your Subaru dealer for complete limited warranty details. Based on ratings of “Good” in both the 5 mph bumper test SU RU.

and the 40 mph 40% offset frontal crash test conducted by the Insurance Institute for Highway Safety (7/02). Low speed

test results determined by repair costs.The ABC’s of Safety: Air bags. Buckle up. Children in back. neBeauglofAH—WﬁeelDri\'e.
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DESIGNER ALEXANDRA.
CHAMPALIMAUD;, BE
' FOR HER LUXURIC S HC
|| || INTERIORS, CREATES)
| § | PERSONAL RETREATFO

3

| FAMILY—A LOGCABIN

) CP
" FURNITURE Champalimaud

designed the living room
sofas for her collection,
available through her office.
She had the coffee table
custom-made in Nairobi.
FABRICS The couches are
covered in wool and cotton.
ACCENTS The votive tray and
hurricane vase are African.
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HE RUSTIC LOG CABIN occupies a special place

in the popular imagination as a symbol of pioneer-

ing spirit, rugged pragmatism, and connection to

the land. Even now, architects of mountain houses

in the American West routinely draw upon the

iconography and romantic allure of the log cabin

vernacular. Unfortunately, reality and romance

are not so easily reconciled: the humble log cabin of yester-

year isn’t particularly amenable to plate-glass picture win-

dows and five-car garages. All too often, contemporary houses

designed to honor the past end up as bloodless exercises in
strained nostalgia.

“There’s no simple recipe or formula for building a house with
soul—soul is not something you can buy,” designer Alexandra
Champalimaud insists. “Soul requires passion, commitment, and
sensitivity to the land and its history. You can’t give a house
depth and character simply by re-creating a few architectural
details. It’s not that casy.”

The extraordinary mountain house that Champalimaud
designed for her family in Taos Ski Valley has serious soul. Her
love affair with the land is evident in every beam and joint. “Taos

«r

is a very spiritual, earthy place,” she says. “The mountains have

a special aura that hasn’t been spoiled by overdevelopment.”™>
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VALAIS

le pays du soleil

Horizontal beams

give an intimate feel to the
soaring living room, left;
white chinking offsets the
dark wood and brightens
the space. The kitchen,
opposite page, is a collage
of pieces, rather than

a seamless expanse of

cabinets and countertops.

> The cow rug

in the mudroom, below,
is from Design Within
Reach. Kitchen runners
are from Crate & Barrel.

URNITURE The club chairs
in the living room are from
Champalimaud’s collection.
Kitchen stools, from Design
Within Reach, pull up to
a table by Champalimaud.

The range is a Thermador.







Determined to build in a “contextually
appropriate” style, Champalimaud found
inspiration in the architecture of nineteenth-
century miners’ cabins. She designed the
house in collaboration with Bradford Reed,
alocal architect skilled in making “beautiful
contemporary versions of old miners’ cabins
that don’t look forced or trite.” At the begin-
ning of the design process, Champalimaud
brought Reed and their contractor, Mark
Wilson, to see her eighteenth-century house
in Litchfield, Connecticut. “I wanted to
talk about old wood,” the designer says
matter-of-factly.

HE DID MORE than just talk.

She procured a trove of antique

wood beams and siding from a

recently dismantled drying shed

built 150 years ago for the Winchester gun com-

pany in Massachusetts. The shed provided

enough material to construct all the interiors and

most of the exterior walls of the Taos house. “We used rusted

tin to cover parts of the facade when we ran out of wood,”

Champalimaud explains. “It’s not perfect, but that’s fine with
me. In a project like this, perfect can seem precious.”

Her resolve to honor the spirit of historical precedents
meant that no Sheetrock or plastic was used in the building
of the house. Wood beams alternate with strips of chinking,
an infill process that uses a plasterlike substance as insulation.
“The light color of the chinking helps balance the effect of
the heavy, dark beams,” Champalimaud says. “In the large
family room, which is not terribly wide but very high, the
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With simple upholstery

and splashes of bold color,
Champalimaud (below, with
Shaemus) made a guest
room, opposite page, crisply
elegant. She used reclaimed
wood both inside and out.

LK
CARPET The woven grass
area rug is from the

Natural Carpet Company.
FURNITURE Antique
Portuguese headboards
belonged to Champalimaud’s
mother. The lamp and the
bedside table are from
Champalimaud’s collection.
FABRICS The throw
blankets are part of
Champalimaud’s collection.







striped pattern created by the chinking offsets the vertical-
ity of the space and makes it feel more intimately scaled.”

Issues of scale and light were in fact central to the devel-
opment of the design of the house. “Moodiness is incredibly
important,” she says. “When you step out of this house,
you're basically alone in the mountains. After a day of skiing
and hiking and being out in the wild, you want to come
home to a fireplace and an iron stove—you want to feel
warm and protected.”

The decoration of the house reflects the influences of the
many countries and cultures in which Champalimaud has lived
and worked throughout her life. Lamps made from antique
Japanese fishing baskets hang above an African daybed she
bought on an island off the coast of Kenya. French Deco table
lamps sit on a centuries-old Italian chest of drawers made of
carved walnut. Fabrics woven in Africa commingle with tex-
tiles and other accessories from Rajasthan and Morocco. Yet,
for all the polyglot brio of Champalimaud’s scheme, the over-
all effect is decidedly subtle.

“I never want the message to be shrill or obvious,” the
designer claims. “Yes, there are clements in this house collected
from all over the world, but the objects and fabrics and art-
works were all chosen because they seemed appropriate.
Nothing screams its culture. This house is the ultimate league
of nations. Everything works together happily.” >
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designer savvy

The master bedroom,
opposite page, is evidence
that rusticity doesn’t

have to mean roughness.

trade secrets
ITURE The

sink, above, is Kohler’s

FUR

Farmington model.
Champalimaud designed
the sink cabinetry in
galvanized metal with

a sandstone top. An antique
mirror from Gray Gardens,
Bridgehampton, NY,

is behind the master bed.

ni
H

CS The master bed’s

tasseled antique pillow is
from Champalimaud’s
collection. Sources, see
back of book.







¥ Alexandra Champalimaud's
guest bedroom proves that you can
create a cabin interior that is both
attentive to design and true to the
sylvan spirit. Here we assembled our
own list of products to furnish a
stylish, rustic retreat. B3 Warm, soft
upholstery, from top: Kravet's polyester
Ultrasuede, color 2; Baldwin Tartan
wool by Ralph Lauren Home, $103
per yard; Pindler & Pindler’s wool
with nylon Gallup in Mojave, $76.50
per yard. [E] Michaelian + Kohlberg's
Nambu Tibetan flat weave rug,

$945, by Teddy Sumner, is made
with vegetable-dyed Himalayan wool.
B In a living room, try the Big
Country coffee table with an oak
veneer top, $1,089, from the
venerable Old Hickory Furniture
Company. [E A 20-inch Chinese
paper lantern, $8.50, from Pearl
River, NYC. E The Teardrop light,

a rattan weave with rice paper,

$675, from Tucker Robbins, has

a refined yet exotic look. i8] For bold
color and simple pattern, line your
floor with Paul Smith’s wool Stripe rug,
$1,925, from the Rug Company, NYC.
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With modern and antique art, with furnishings from as far

afield as Japan, Morocco, and Flanders, and with the help of
friends like decorator Ricky Clifton, a New York financial
manager creates a worldly decor in his Manhattan apartment
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designer savvy

With furnishings from the

East and the West, the

apartment exudes a quiét
)smopolitanism.

FABRICS A cotton and
silk stripe found at Paris’
Marché St. Pierre was |
used for the cunains; walls
and bedspread in the
guest bedroom, This:pag
ACCENTS The '20s bras




designer savvy

In the living room, a Flemish
church chandelier and a

long ottoman used as a table
suggest a playful attitude
toward scaic.

frade secrets

FURNITURE The Christian
Liaigre sofa is available through
Holly Hunt. The chandelier

was bought in Antwerp.
CARPET A soumak from
Mark Shilen Gallery, NYC.
ACCENTS The ca. 200
B.C. Han vases are from
Axel Vervoord, Kanaal,
Wijnegem, Belgium.

“A BIT OF:;FLEMISH exuberance” is
how the owner of an apartment in a
nineteenth-century New York town
house describes a seventeenth-century
brass chandelier in his living room.
“Flemish” and “exuberant,” in fact, aptly
describe the man himself, who hails
from Brussels and knows how to enjoy
life. His brio permeates the rambling
flat he has layered with sumptuous fab-
rics, rugs, paintings, and eclectic furni-
ture culled from Belgian shops, New
York auctions, and Parisian flea mar-
kets. The chandelier, cast for a church,
took two days to hang and required
reinforcing the ceiling beams. But it
casts a warm, ecclesiastical glow over its
owner’s frequent dinner parties. “It was
a hangover purchase in Antwerp that I
never regretted,” he says with a laugh.
“It’s totally wrong, but it gives the room
a bit of cachet. Otherwise, you risk
being bourgeois and boring.”

Boring this home is not, and what-
ever bourgeois elements exist are
bourgeois in the original sense of the
word. A stunning sixteenth-century
tapestry, for instance, colored with
vegetable dyes and depicting flora and
fauna of the Old World, was made
for a rich merchant and came down
through the owner’s mother’s fam-
ily. When he took possession of his
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Dashes of color in an
otherwise sober-hued decor
provide visual energy.

r-arla conrote
fraae secrets
FABRICS A Louis XV-style

sofa, opposite page, is

upholstered in purple silk.
ART Parade, by Lyle Starr,
hangs over the sofa; the painting
to the right of the fireplace

is by Alessandro Twombly.
ACCENTS The gooseneck
lamps are from Historical
Materialism. Clifton found the
Japanese temple censer on
the hearth at New York City’s
Chelsea flea market. The
Turkish brass lamps flanking
the mantel were purchased at
an estate auction in NYC.

apartment nearly six years ago, he
decided to outfit the place “with
furniture from the era of the build-
ing” and the kinds of appoint-
ments the original occupant might
have chosen— Asian decorative arts,
Persian carpets, and mirrors.

The high ceilings afforded
plenty of wall space for the owner’s
art collection, which ranges from £ | s
nineteenth-century prints to a Cecil
Beaton photograph to the works
of contemporary painters such as
Donald Baechler and Andrew Lord.
Like the carpets laid over burnished
oak floors (“Some of the rugs are
good, some are junky,” the owner
says with a shrug), the artwork con-
verses with the color and texture of
the furniture and textiles in the
house. An elegant Adam Fuss photogram of a stained-glass window echoes the mottled swirls on three
Han Chinese ceramic vessels dating from about 200 B.c., which sit below it. A vivacious, pop-inspired
painting by Lyle Starr hangs over a faux Louis X'V sofa upholstered in boysenberry silk and flanked by
two vintage office lamps. And a naive Bacchler owl leans against a mirror frame composed of scraps
from eighteenth-century embroidered dresses. (The glass was so weighty that it fell out one day.)

A financial manager with a large circle of friends in the design and art worlds, the owner calls his
apartment a joint effort. One friend, decorator Ricky Clifton, guided him to many of the New York
acquisitions, such as a pair of nineteenth-century slipper chairs, tasseled and covered in their thread-
bare original mohair. Clifton calls them “nineteenth-century minimalism,” while the owner adores
the chairs for being “in their juice, as the French say.” Clifton sheathed the office walls in Japanese rice
paper that he stamped randomly with a big Indian mandala woodblock. The decorator also located a
pair of lotus-blossom-shaped temple incense burners from Japan, an elegant Chinese table, and
an Adirondack chandelier made from antlers. One benefit of offbeat taste, Clifton says, is extra
sleep. “Everyone thinks you have to get to the flea market first thing in the morning,” he says. >

[ RR BRI
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“Anything I want is still there at the end of the day.”

In turn, the owner takes care of his friends. The tiny
guest bedroom is a jewel box, “completely soundproof
and cozy,” he says, and upholstered entirely in a luxu-
rious stripe from Marché St. Pierre in Paris. The sleigh
bed was found in another apartment the owner once
lived in, left behind by “the scion of a champagne fam-
ily, who couldn’t be bothered to take it with him.”

The owner spends five months a year in Europe, and
fills a shipping container with finds. One is an antique
stepladder from a flea market, which now serves as an
ersatz étagere in the guest room. Dinner guests sit
under the brass chandelier on a sleek Christian Liaigre
sofa, the only modern piece of furniture in the place.
The owner liked its firmness: “I wanted comfort, but
if it’s too soft, people fall asleep.” There’s no dining
table. Food and drink are served from big Moroccan
platters set atop a long ottoman.

Along with the tapestry, the owner received another
gift from his mother: a bit of decorating wisdom. “She
taught me that you need one taste mistake to make a
decor alive,” he says. “Otherwise, things get dull.” For

him, that ingredient is a bulky, white cabinet with frilly
griltwork, of unknown provenance. “It’s totally out of scale,” he says, “but if you're tepid about a
thing, it’s going to look awful.” When he spotted the cabinet at a shop, he says, interior designer
Muriel Brandolini also had her eye on it. “I told her, ‘Don'’t fight me for it, because I'll get it,”” the
owner recalls. That old Flemish exuberance wins out every time. O

Mary Talbot is a New York writer and editor.
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The master bedroom
illustrates the maxim that
you must trust your

tastes, however offbeat.

CS The late-19th-
century Turkish slipper chairs,
left and above, are covered
in their original mohair velvet;
the short asymmetrical sofa,
called a méridienne, at the
foot of the bed is covered
with Reps Balzac from
Madeleine Castaing, Paris.

E The 19th-century
mahogany table and the cat
lamp, opposite page, were flea
market finds. The mirror frame
above the mantel (the glass
fell out) is made of scraps of
18th-century dress fabric,
and was bought at Florence
Lopez Antiquities, Paris.
Sources, see back of book.
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Jay Mcinerney, left,
and Campion Platt, who
brought order and

style to the writer’s life.

( 'S The semaphore
rug, this page, is from
the Campion Campaign
collection, NYC. A cow
skin is on the floor
behind the bookshelf.
FURNITUHRE Elements

from the Campion
Campaign collection
include the Inside Out
folding bench, this page;
alabaster vases, urns,
and bowls, opposite
page; and the Sleeping
Hero daybed. The ebony
bookshelf was custom-
made by Jordache
Woodworking Corp.

© ANOVELIST RESETTLES IN A ONE-BEDROOM APARTMENT
WITH FURNITURE DESIGNED BY ARCHITECT CAMPION PLATT
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BY JAY MCINERNEY
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“ WANT TO LIVE LIKE THIS,”  TOLD CAMPION. “Y(

EW YORK is, among other things,
the capital of the fresh start. I've
made several here, one of the
many reasons I remain infatu-
ated with the city long after
other romances have foundered
and faded.

Alittle over ayear ago I found
: myself living alone in a haunted
eight-room duplex on the Upper
East Side. Well, almost alone —
my friend Campion Platt had
taken up residence in the downstairs guest bed-
room. But since he had his own entrance and
tended to wake up about the time that I was
going to sleep, we didn’t see each other much.
Even if I could have afforded to stay, the apart-
ment was haunted by the ghosts of my recently
departed family. And I'd never really felt at
home on the Upper East Side.

After a brief layover in a Chelsea apartment,
from which I watched the Twin Towers fall, I
found what I was looking for in Greenwich
Village: a well-proportioned one bedroom with
wraparound windows in a 1932 Art Deco build-
ing on Fifth Avenue. Much of my first novel,
Bright Lights, Big City, was written a block away,
in Washington Mews, and much of it is set in the
immediate neighborhood. Mark Twain, Edna St.
Vincent Millay, Dawn Powell, Djuna Barnes, and
Eugene O’'Neill had all lived within a few blocks.
Plenty of history, personal and literary. But, still,
I wanted a fresh start. ’

Over the course of many ~ { el Sd
The style of the living
room manages to be

lives and several marriages, I
had acquired a mishmash of
both warm and

thought-provoking.

furnishings, from antique to
postmodern, mismatched
and all too redolent of
my fragmented history. I

wanted to chuck it all and
start from scratch. And I
felt nostalgic for two years
spent in Kyoto after college,
in a four-room house with
three pieces of furniture. I
wanted a clean, aesthetically
coherent environment. >
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Avila linen in Beige,
by Rubelli, is on the

daybed, pillows,
armchair, and Napoleon
& Josephine club
chairs. The suede
pillows are from Cortina
Leathers; the orange
pillows are Lena
moiré in Melon

from Schumacher.



AN'T AFFORD IT,” HE SAID. “BUT L
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4 3 V' The dining gallery, above, the entry
gallery, below, the living room, right, and the bedroom, opposite
page, contain elements that serve more than one purpose.

2 The bedroom has

Venetian plaster walls that mimic parchment, and the entry
and dining galleries are painted, with a pearlized finish.
Cortina suede, and the headboard is done in Edelman leather.
The cashmere coverlet, cashmere blanket, and camel cashmere
body pillow are from Calvin Klein. Sources, see back of book.

BIOGRAPHY Since he is related to the
society-savvy Charles Platt, an early-20th-
century architect and landscape designer,
Campion Platt’s calling is no surprise. After
receiving a masters degree in architecture
from Columbia University, he polished his
skills at Arguitectonica, a Miami-based firm.

1 ON THE TOWN By 19886, Platt had struck
out on his own. A maker of spaces and scenes,
he helped develop Hollywood’s Chateau
Marmont and New York’s Mercer Hotel.

2 COMMISSIONS Celebrity clients like Meg
Ryan, Al Pacino, and Russell Simmons allow
Platt to design architecture, interiors, and
custom furniture. In a way, they have been his
“guinea pigs” for the Campaign line.

% SHOW IT OFF He plans to open Campion
SoHo, a showroom for his furniture collection,
in summer 2003.

The plan really took shape when I attended a preview party
for a new line of furniture designed by my former roommate,
architect Campion Platt. The collection, called Campaign, was
inspired in part by classic Bauhaus design and in part by English
campaign furniture—the stuff that English colonels lugged
around to make their colonial postings more homey: Fashioned
from gunmetal, ebony, leather, and my favorite fabric, linen, it

was warmer and more comfortable somehow than Mies and
Corbusier, but lean, imaginative, and thought-provoking. The
mood was part pukka sahib, part enlightened ’s0s bachelor who
collects Abstract Expressionists. I could see myself reading
Conrad in the club chairs in between having romantic inter-
ludes on the daybed.




I was especially taken with the fact that most of the pieces
were convertible, serving more than one purpose, a prime
attraction in the context of a one-bedroom apartment— the
ebony and gunmetal sideboard, for instance, which opened out
to become a dining table for ten. While most of the women at
the preview party tried to position themselves to get a better
view of Campion, who looks like the love child of Clark Gable
and Bryan Ferry, I gazed rapturously at the black leather and
ebony Note to Self desk, which seemed designed with a peri-
patetic novelist in mind, and which folds up to the size of a gun
case. “I want to live like this,” T told Campion when I finally got
him alone for a moment. “This is me.” “You can’t afford it,” he
said. “But, luckily for you, you know the designer.”

I'd met him just after another divorce, when I hired his ex-
wite, architect and designer Alison Spear, to decorate a loft for
me. Since then I'd watched Campion’s work and aesthetic
develop. He had helped me with other apartments in the past,
most recently doing the plans and contracting to convert two
apartments in the Carlyle into a duplex after I'd had kids. He
knows my taste and my habits. We share an enthusiasm for
bespoke English tailoring—it seemed time for me to geta
bespoke apartment.

There were two exceptions to the fresh start idea—art and
books. Even after selling off some 3,000 volumes as part of
my fresh start, I needed several hundred feet of shelves for my
core library. Generally speaking, designers of (Cont. on page 161)
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AIRHOLME, THE NEWPORT, Rhode Island, residence of Gilbert S.
Kahn and his companion, John J. Noffo Kahn, was built in 1875, on the

handsome houses to a “breeding ground for white elephants,” as Henry
James dryly observed. The distinction is notable because, while the house is stately,
it has always been first and foremost a welcoming place for family and friends. It
was built by Fairman Rogers, a prominent Philadelphian, who bought a parcel ofa
picturesque Newport farm along the water’s edge, called Ochre Point.

Rogers was a social progressive. He courted scandal in his hometown by com-
missioning a portrait by Thomas Eakins, whose realist paintings were shattering
the bounds of Victorian decency. In Newport, he ventured into the vanguard by
having his friend the idiosyncratic architect Frank Furness design for him an
exuberant Stick-style Gothic house. A bold reworking of American vernaculars,
Fairholme was about as cutting-edge as architecture got. Among its distinctive fea-
tures was the technical marvel of floor-to-ceiling plate glass windows, affording
the thrill of sweeping views of the sea.

Over the years, as Fairholme passed into the hands of different owners, there
were architectural accretions generated as much by familial concerns as by fashion.
A clan with a daughter soon to be presented to Newport society added an ornate
ballroom. Another family commissioned New York society architect Dwight James
Baum to transform the by then passé Stick-style exterior into an au courant mock
Tudor. The next family installed a swimming pool.

It was some ten years ago that Gilbert Kahn’s 88-year-old mother, philanthropist
Janet Annenberg Hooker, visited Newport and decided she wanted her summer
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eve of that summer resort’s transformation from a relaxed colony of

designer savvy

The music room, opposite page,

and the living room, above,

are decorated for Christmas

at Fairholme.

trade secrets

FURNITURE Queen Anne-style chairs
surround a table in the music room.
FABRICS Trim on the table skirt was
made by Passementerie; the shades
are Silk Faille in Celadon from Clarence
House. The chairs’ seats are in
Scalamandré’s Full Bloom tapestry.
WALL COVERING Gracie, NYC,

designed panels with Asian themes

i
£

for the music room.

ACCENTS A Chippendale mirror
hangs over the mantel in the living
room, with an 18th-century Chinese
enamel candle sconce next to it.
CARPET Custom-made by Stark
Carpet Corp.







designer savvy

A Fairholme Christmas, clockwise
from top left: the entrance hall,
the greenhouse (with homegrown
poinsettias), the entrance to

the music room, the dining room,
a chest in the entrance hall, and
the poinsettias in the hall.

trade secrets

FURNITURE The William &
Mary japanned cabinet

rests on a Louis XIV gilt wood
base. The dining table is
mahogany and satinwood, and
the chairs are George li-style
mahogany with parcel gilt.
ACCENTS A 9th-century Italian
carousel angel hangs over the
entry hall molding.

CARPETS All are custom by Stark
Carpet Corp.

house there. Kahn still laughs at the
fateful dispatch with which his discrim-
inating mother acquired the house.
Although her tastes ran to the opulent,
she was enchanted by Fairholme’s relaxed
elegance. No sooner had she walked
through its finely proportioned rooms
and glimpsed its exceptional ocean views
than she told the real estate agent, “I'll
take it.” Sadly, not long after, Hooker
took ill; before she died, she spoke just
once more of the house to her son,
telling him, “You finish it and enjoy it.”

The Kahns have, and Hooker’s pres-
ence lives on there. Gilbert Kahn has
furnished Fairholme with some of the
best pieces from his mother’s houses,
more than a few of which he selected. In
the drawing room, there’s a set of English
gilt armchairs that once belonged to
the Earl of Strathmore and Kinghorne
and an extraordinary late-seventeenth-
century pair of Italian wood mermaids.
Adorning the ballroom is a quartet of
outstanding eighteenth-century soldier
vases. With the convivial spirit of the
great English country houses in mind,
Gilbert has assembled these treasures
to create rooms that while formal are
nevertheless inviting.

The Kahns had never thought about
summering in Newport, much less tak-
ing on the running of such a large estate.
“Tt seemed a crazy idea, living here,”
Gilbert admits. But, like Hooker, they
fell under Newport’s spell so deeply that
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designer savvy
The spirit throughout the house is
formal yet inviting enough to

make guests feel welcome.

trade secrets

FURNITURE A pair of lacquered
i8th-century Portuguese Queen
Anne side chairs flank the

George I-style silver-leaf console.
A Louis XV-style fauteuil is

near the window.

FABRICS Scalamandré’s Louis XV
lampas is on the Louis XV-style
fauteuil. The curtains are Colefax
and Fowler’s Jubilee Rose.
ACCENTS The mirror above the
console is 19th-century silver-leaf
Chippendale. The lamp on the
console is Charles X style. The
Chinese embroidery of two herons
is from Kenneth Neame, London.
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one summer stay stretched well into the
fall. As John, a Miamian, had never
enjoyed Christmas in a wintery setting,
the couple invited friends for the holi-
days. They were rewarded with a story-
book snowstorm. And with that event
the tradition of Christmas at Fairholme
commenced. Other summer neighbors
also stay on, making Newport a festive
community during the holidays.

HE KAHNS take special plea-
sure in sharing their house
with others, often entertaining on
agrand scale. Two years ago, they
hosted a gala dinner for 200,
to celebrate Fairholme’s 125th
birthday. Among the guests were
descendants of the first three owners,
making the event a true family affair.
But it’s their Christmas entertaining
that the Kahns most enjoy—and fret
over. Preparations begin in August, when
the gardener starts growing the poinset-
tia seedlings. At the start of the holiday
season, they deck the doors, mantels, and
gate with custom-designed garlands and wreaths, and festoon the great blue spruce
outside with lights. After a lifetime of tropical Christmases, John admits to relish-
ing all the trimmings of an old-fashioned English-German celebration. But what he
especially adores is the delight that the lavishness gives others. “We like to create a spe-
cial escape for guests, full of holiday spirit and warmth and our own traditions,” he
says. He decorates not one but two trees, while the ballroom’s organ pipes the strains
of carols through the rooms. For Christmas dinner the Kahns set an elaborate
table that is quintessentially Victorian, as is the menu, with roast goose, plum pud-
ding, and vintage port. One year there was even a gingerbread replica of Fairholme.
“It’s a Christmas straight out of Charles Dickens,” John says. Except, of course,
there’s no Scrooge; this isn't a celebration by way of redemption. To be sure,
Fairholme’s history has been curious: what started as a work of forward-thinking
American architecture has come to embody the luxe, romance, and wonder of a
world gone by. But one senses that through its transformations Fairholme’s spirit of
graciousness has never faltered. This is a house of splendor and cheer. If it recalls
Dickens, it may be the manor named Satis, where the elusive Estella lives, in Great
Expectations. The name means “enough,” she explains to Pip. “It meant, when it was
given, that whoever had this house could want nothing else.” |

Marisa Bartolucci is a writer who lives in New York City.




designer savvy

All the elements of a high Victorian
Christmas have been assembled
on the dining table.

TABLE SETTING The handblown
Murano glasses with graffito are from
Ars Cenedese, Venice. The crackers
are from the Nutcracker Suite
Christmas Shop, Newport, Rl. The
English silver epergne is stamped
1898. Sources, see back of book.




A 17TH-CENTURY GARDEN ISOLATED
ON A PROMONTORY ABOVE THE DORDOGNE
RIVER 1S BROUGHT BACK TO LIFE
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BY STEPHEN ORR PHOTOGRAPHED BY ALEXANDRE BAILHACHE
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N THE PERIGORD
region of France, time doesn’t
exactly stop, but it seems to slow
down. History hangs heavily in the
steep valleys lined with cliffs and
forts that cross what was once the
front in the Hundred Years’ War.
Even so, don’t be surprised if your
late-medieval idyll is interrupted
by the sudden sight of a bus of
senior citizens careening around
one of the tight bends in the road.
After all, it’s history that brings the
tourists here. In this photogenic
terrain, the alliance between local
authenticity and commerce is an
uneasy one. Lascaux, the site of
the world’s most famous prehis-
toric cave art, had to be closed to
the throngs that were endanger-
ing it and replicated nearby. The
much visited La Roque Gageac
(one of the tourist board’s “Les
Plus Beaux Villages de France”)
clings cliffside much as it has done
since Gallo-Roman times. A tour
of Les Milandes, the fifteenth-
century castle once owned by
American entertainer and mis-
guided philanthropist Josephine
Baker, teaches visitors about her
utopian Rainbow Tribe of adopted
children. Meanwhile, inside the
region’s private chateaux, where
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From left: The I9th-century family chapel is one of several features to be found in the clifftop park. B A newer planting of box is being made into a long tt

THE FEELING OF THE PLACE IS TIMELESS, MAGICA

families count their residency in centuries instead of
years, the heirs must decide how to keep possession of
their ancestral homes while obeying the restrictions of
present-day economics: increased land taxes and insur-
ance, and no longer cheap labor.

The Chateau of Marqueyssac is such a place. The prop-
erty has been home to generations of one family since
1692. The main house and outbuildings, the elaborate
gardens, and a large woodland park are set high on a
promontory of limestone that points like a finger into
the fields of corn and tobacco in the Dordogne Valley.
The garden’s heyday came during the time of Julien de
Cerval, who inherited the property in 1861 and is the
great-grandfather of one of the current owners. Inspired
by his tour of duty in the Papal Roman Legion, de Cerval
redesigned his family’s working garden of vegetables and
fruit into the formal Italianate terraces of boxwood
plants and gravel paths that visitors see today. The long
peninsula of a park, which includes nearly 54 stony acres
of woodland, also attracted his attention. He constructed
paths for rugged walks there, and added points of inter-
est, including belvederes, drystone huts, carved benches,
and an unclipped forest of scrubby 30-foot-tall boxwood
trees. The feeling of the place is timeless and magical,
especially to the family that still lives there. >
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en from the road, the chateau sits above its cornfields. @ A box-lined path runs beneath the twisting branches of wild holm oaks in the 54-acre woodland.

SPECIALLY TO THE FAMILY THAT STILL LIVES THERE




QLR ANCESTORS ARE BURIED HERE. AS MUCH
AS POSSIBLE, WL H. \D TO CONTINUE THINGS
AS THLEY HAD BEEN -ARIANE DE BONVOISIN

One of an estimated
150,000 boxwood plants in
the garden, above. Water

for the plantings is captured
in centuries-old cisterns.

® New garden features

are added each year. This
sinuous design of rosemary
and santolina, opposite
page, flanks a stone road
discovered during the

garden’s restoration.
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In 1994, when the present owner, Michele de Jonghe d’Ardoye, and her siblings
inherited the house from their parents, something needed to be done to counter
decades of disrepair. The traditional /zuze roof, 500 tons of limestone tiles, on
the eighteenth-century main house was of questionable safety, the gardens were
overgrown, and the woodland park and its trails were neglected. A solution to the
exorbitant cost of the repairs was visible just across the Dordogne Valley at the
medieval Chateau de Castelnaud. The castle had been bought and restored
by Parisian-based businessman
Kleber Rossillon, who opened
it as a tourist business. At
Marqueyssac, an agreement
was reached between the fam-
ily and Rossillon, and a private
limited company was formed.
“It was a hard decision to turn
our home into a business, and
it had to be done right,” says
d’Ardoye’s daughter, Ariane de
Bonvoisin, who along with her
mother guards the family tra-
dition. Questions of propriety
and privacy were paramount.
“Generations of our ancestors
are buried in the crypt under
the family chapel,” she says. “As
much as possible, we had to con-
tinue things as they had been.”

One of the first things
requiring attention was the
south parterre of six-foot-tall
box hedges, which billowed
wildly on one of the terraces,
reputedly designed in the sev-
enteenth century by a pupil of Le Notre’s. Under Rossillon’s instruction, and with no
master plan or archival reference, a team of ten gardeners set to work sculpting the
hedges into a fanciful maze. The curving shapes now alternate, like clouds, between
the abstract and the figurative. “To me it’s like a Michelangelo statue,” de Bonvoisin
says. “The gardeners just seem to know what the original forms should be.” The end
result is now the garden’s most distinctive feature. The practical adjustments that had
to be made, for wheelchair access and traffic flow, were executed in an unobtrusive way,
blending in with work done centuries before.

And, luckily, the partnership has worked seamlessly, too. In the five years since the
gardens were opened to the public, restoration has continued and new features have
been added. Many thousands of visitors have been able to experience this garden
aerie in a way that the family finds both respectful and gracious. For the family,
Marqueyssac is still a home, but one that they don’t mind sharing. “I would never
want to take it back to private ownership,” says de Bonvoisin. “You're never given
%()mcthmg this special just to keep for yourself.” >

Les Jardins de Mﬂrz/uewmc Veézac, France. Open dm/y 011-33-5-5331-3636. MArqueyssac.conm.
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A mini-primer on selecting and growmg box by Deborah Needleman

B This simple shrub can be oddly confounding. While there are more than
150 different cultivars of box, most people know and use only two: English
(Buxus sempervirens ‘Suffruticosa’) and American (Buxus sempervirens).
Confusingly, neither type actually hails from the country its common name
suggests, and no one variety of box is easily distinguishable from any other,
particularly when sheared. As for boxwood’s famed “cat pee” aroma, some
love it, others hate it, and still others can’t detect it. While boxwood is not
gorgeous or even particularly striking, it can single-handedly transform a
garden in a way that no other plant can. By choosing well, you may never
have to shear box or wrap it for winter.

Jean Lemoussu, head gardener at

Marqueyssac, touches up the grand forms.

KEEPING BOX HAPPY AND HEALTHY
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® Boxwood, particularly English box, needs
protection from the harsh midday sun,
especially in winter. High dappled shade,
even from leafless deciduous trees, is
good. A northern exposure is ideal.

# Box wants a good-draining, alkaline soil
with a pH of 6.5 to 7.2, so if the spot you're
considering is near thriving acid lovers,
like rhododendrons, choose another.

# Plant in fall. Trim or shear in early June.
(Don’t do touch-ups too late in the sum-
mer, because that will only encourage new
growth that may die in winter.) Prune

PINCHING,

SHEARING,
THINNING

Your method of maintenance should be deter-
mined by the plant you've chosen and the look
you want. If you've selected a plant with the right
shape, and the look you want is natural and infor-
mal, you shouldn’t have to fool with it much.

PINCHING Some aficionados prefer pinching, or
plucking out new growth (see page 72), instead
of shearing (which scars the leaves) to maintain
the desired shape. Pinching is time-consuming
and finger-numbing, but does allow for a more
natural, less militaristic look, and perhaps lets a
bit more light into the plant. A similar effect can
be had by using a clipper and cutting back on
the wood rather than snipping the leaves.

SHEARING Shearing with hedge clippers frac-
tionalizes leaves, leaving brown dashes at each
cut, but if you've got more than a few specimens,
there is simply not enough time in a day for
pinching. If you are after a formal or architectural
shape, shearing is the only way to obtain it.
Electric trimmers are faster, but also dangerous
and unwieldy. Handheld shears give you more
control. Get a tool that is lightweight, long-
handled, and sharp. Some perfectionists go back

and thin in late fall or very early winter.
= Mulch (ne more than | inch thick) in late
fall after dormancy. Take care not to dis-
turb box’s shallow roots.

# “Boxwood decline” affects and kills
English box only if the plant is stressed. If
you must give your box a place in the sun,
try one of these more tolerant cultivars:
American box (B. sempervirens), ‘Justin
Brouwers,' ‘Green Beauty,” ‘Wintergreen,’
‘Green Mountain, or ‘Green Velvet.”

12 Resist the temptation to knock off snow;
doing so can easily damage the plant.

after shearing and pinch out or clip back to the
wood any untidy cuts.

THINNING Pinching and shearing will both result
in about four new shoots per cut branch, which
creates a dense canopy, crowding light and air
out of the interior of the plant. You need to thin
out some branches, especially those on the
disease-susceptible English box, to allow sunlight
into the plant’s interior. If you do this thinning
around the holidays, you'll be rewarded with a
handsome supply of decorative greenery.

TH E SHAPE OF BOX A range of growth hqblts to suit a variety of uses

These highly recommended
varieties—from mini to maxi—
can be kept in check or allowed
to achieve their mature size.

‘Morris
Midget’

Justin
Brouwers’

‘Green
Gem’

‘Glencoe’

‘Green
Velvet’

‘Suffruticosa’



oy clippers to perfect shapes

7 Use a string tied to two posts to act as a guide
\*\ for cutting. Keep the blades parallel to ensure

)

GREAT BOX FOR
COLD CLIMATES

® Instead of wrapping your

hedge for winter, look for the
Sheridan hybrids, which combine
the cold-hardiness of Korean

box with the attractiveness and
good winter color of American box.
These handsome and vigorous
growers take well to shearing,

and they’re hardy to zone 5.

# ‘Green Gem’ grows as aperfect
2-hy-2-foot ball needing no shearing.
& ‘Green Mound’ and ‘Green
Velvet’ are also rounded, but bigger,
growing to about 3 by 3 feet.

1 ‘Green Mountain’ forms a wide,
pyramidal oval, to about 5 by

3 feet, ideal for mid-height hedging.
# ‘Glencoe,’ an even more cold-
tolerant variety, patented by the
Chicago Botanic Garden, is more
wide than tall, about 3 by 5 feet.

BEFORE BUYING

know what does well in your area.
& Check out any variety you're
considering in Michael A. Dirr's
Manual of Woody Landscape
Plants. $58. amazon.com.

# Nurseryman Paul Saunders'’s
pamphlet “Best of the Best:
Boxwood Cultivars Manual” has
good photos and information.
$20. 434-277-5455.

# The Boxwood Handbook,

by Lynn R. Batdorf of the U.S.
National Arboretum, tells

you everything you need to know;
used, from amazon.com.

‘Green
Mountain’

FORMAL HEDGES
Boxwood's earliest known
use was by the Egyptians,
who decorated their gardens
with clipped hedges in
4000 B.c. B. sempervirens
is still the most popular
hedge variety, but ‘Green
Mountain’ makes a great
3-by-5-foot hedge, and
‘Green Beauty’ grows well in
less than ideal conditions.

“Vardar Valley’

TOPIARY Box has been
clipped into decorative
shapes since Roman times.
The versatile and relatively
fast-growing American

box (B. sempervirens)

is most frequently used,
and for good reason.

The narrow ‘Fastigiata’
lends itself easily

to pyramids and other
vertical designs.

BILLOWING CLOUDS
Allow shrubs to achieve their
innate splendor. ‘Green
Pillow’ stays low and wide.
English box, with its beautiful
sculptural shape, is the
quintessence of box. Justin
Brouwers,’ ‘Green Mound,’
and American box all look
great massed—like undulating
waves—or as individual
accents in a mixed border.

B. sempervirens

E BE T BOX Picking the rigt p

— your cut is level. In the first few years of a new

hedge, don't cut the tops back hard; you will only
encourage dense foliage on the top. 2 You may
want to create a template to move along the
hedge as you cut. For larger hedges, cut the sides
on a slight angle, wider at the base than at the
top, to allow light to penetrate the plant. 3 For
. cones, making a form out of bamboo stakes and
wire will help to create an even shape.

|

ant for the job

SPECIMEN PLANTS

For flanking a path, marking
an entry, or making a single
statement, try ‘Vardar Valley,’
a great bloblike mass; the
variegated ‘Elegantissima’; or
the perfectly round balls

of ‘Green Gem.’ For uprights,
try the steeple-shaped

‘Dee Runk,’ the cigar-thin
‘Graham Blandy,’ or the

more conical ‘Fastigiata.’

CONTAINER PLANTS
The tiny ‘Morris Midget,’
the medium-sized ‘Justin
Brouwers,” and the slender
‘Graham Blandy’ all take
well to life in a pot. For
bonsai, try B. microphylla
‘Compacta’ or ‘Morris
Dwarf.’ To winter over in
cold climates, put stone or
clay pots in a trench and
mulch with leaves or straw.

EDGING, KNOTS, AND
PARTERRES English box,
a.k.a. edging box, is used
for most low formal plantings.
While it can grow to 10 or

12 feet, it can also be kept to
a foot. If your site is sunny
or your soil heavy, try ‘Justin
Brouwers’ or ‘Green Pillow.’
For truly low parterres, try
the foot-high ‘Green Pillow’
or ‘Morris Midget.' OJ

N

‘Dee
Runk’

‘Graham
Blandy’

“Fastigiata’



COSTUM

\ About 100 years ago, before radio, TV, stereo, and

\ PlayStation 2, families made their own entertainment.
In English homes at Christmastime, children and par-
ents put on little plays—pantomimes and tableaux
\ vivants based on fairy tales, epics, and Bible stories.
‘ Families turned curtains, tablecloths, and blankets into
costumes, and rearranged furniture on a makeshift
| stage; crockery and silverware became props. In the
spirit of that bygone holiday tradition, we present a fan-
\ ciful bit of home theater, with wardrobe and sets made
\ from upholstery and furnishings that have lately caught

our eye. This season, the scenery steals the show.

\LICE IN WONDERLAND

\iL.1ULC 1

Like our players, you can capture the innocence,
humor, and eccentricity of Lewis Carroll’s fable
with a mix of organic William Morris design
fabrics and bold, raffish prints. White Rabbit’s
VEST, Arlecchino Sea silk in Kaleidoscope, Lee
Jofa; CoAT, Faits Vos Jeux Matelasse in Cream,

Brunschwig & Fils. Alice’s DRESS, Topper in Azure

‘ Blue, and PINAFORE, La Belle Epoche in off-white, both
| Scalamandré. Mad Hatter’s PANTS, Colby Velvet

| Stripe in Marine, Kravet; period Edwardian GLOVES,
Helen Uffner Vintage Clothing LLC. English Arts
and Crafts CHAIR, with original William Morris

‘ upholstery, $1,950, Denton + Gardner Ltd. Cotton

| TABLECLOTH, by Henry Dean, $124, La Cafetiére.
Walnut Tuscany TABLE, by Rose Tarlowe~-Melrose

‘ House, Holly Hunt New York. Rural Scenes TEAPOT
1 $225; Tower jumbo blue cup AND SAUCER (held

‘ by Alice), $82.50; British Flowers jumbo CUP AND

‘ SAUCER (on table), $82.50; and small blue Italian
CUPS AND SAUCERS, $25; all from Spode. LEATHER
CHAIR, Counsellor’s Wing Chair, $9,770, Smith &

| Watson, NYC. Axminster 8-by-10 ruG, Herat Floral
| #900-904, $1,999, Karastan. WALL COVERING,
Golden Lily in Mineral by William Morris & Co.,
available at Sanderson. All tableaux photographed
at the House of the Redeemer, NYC.

HAIR BY SHALOM SHARON AT BRADLEY CURRY; MAKEUP BY BIRGITTE PHILIPPIDES AT BRADLEY CURRY
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nspired by Edwardian-era home theatricals |

kg

PRODUCED BY JEFFREY W. MILLER
FASHION STYLED BY LINDA RODIN COSTUMES BY DIANE-“GRINGAS




One for all, and all for one powerful look.

Summon up the late Renaissance with royal
damasks, delicate lace, and sturdy furniture.
Pinstripes and harlequin prints make the
perfect foil. Anglesey walnut queen-sized
BED, $14,050; CURTAINS, SPREAD, and EURO
SHAMS, Morello Damask in red, $69 per yard;
Cordell STANDARD SHAM, $250; BORDER, on
bedspread, Borgo velvet in Medieval Red, $103
per yard; and Wickward queen FLAT SHEET,
$295, all Ralph Lauren Home. D’Artagnan’s
VEST, Lawhorn Velvet Stripe in Claret, and
PANTS, Rittenhouse in Loden, both Kravet;
cAPE, Woven Jester silk, by Mulberry, through
Lee Jofa; turquoise STICKPIN, $70, Jana

Starr Antiques, NYC; feathered HAT, $550,
Patricia Underwood, NYC. Cardinal's ROBE,
Geller Crimson silk, and UNDERVESTMENT,
#8289-101, both Kravet. Palazzo Capponi
BENCH, and Portuguese Chippendale ARMCHAIR
in English cherry, both William Switzer &
Associates. Wool 8-by-10 RuG, Herat Floral
#900-904, $1,999, Karastan.
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BACKDROP,

S DRESS

1'S CUMMERBUND







patterns
furnishi

to los

cotton anc

rimmed in linen moir

Orange,
d’Or; BACKDROP is Monteverdi \
Pompeian Red and Carrot, all Bruns:
Fils. Salome’s PANTS, #8210-4 nylon
with waisTeanD of Le Beau Danube in (

both Kravet; snake BELT, $
ARMBANDS, $150 each, Jana S
Servant’s TURBAN, ca. 1900, S€
Derian, NYC; coaT, Renau silk
Thompson. King H

4

and a silk brocade dres
STICKPIN, $70, Jana Starr Antio
CHAIR, $3,400, Sarajo, NYC. THROW.
0691 0001, Oid World Weave
TABLE in

d with mother-of-pe
William-Wayne & Co. Berber wedding TRUNK
inlaid with a tree-of-life pattern, $5,400
Linda Horn. piLLows, from rear left:

Calligraphic Chinoise silk, Clarence |

~

Beau Danube in Cognac, Kravet; Cameleon

cotton biend in Violet, by Lelievre, from

silk, Kre
Rohde. Layered RuGS, from t
orange Moroccan, $950, Cobweb, NYC;
#900-902 Esfahan and #900-904 Herat
Floral, both 8 by 10, both $1,999, Karastan.

All pillows and curtains by Furniture Masters.

yp: high-pile

Sources, see back of book.
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www.artedemexico.com

Arte de ?ﬂeﬁ%é&

A complete line of premier products. Our lighting
collection features 500 different hand-forged
wrought iron fixtures. Over 165 designs of iron
furniture, in 30 distinct hand-applied finishes.
We produce the world’s largest line of antler
lighting and furniture. Phone (818) 753-4559.
Fax (818) 563-1015, www.artedemexico.com
Lighting or Furniture Catalog $10.

www.baychef.c

California Culinary Academy

Train for careers in fine restaurants, top hotels,
cruise ships, food magazines, and more! AOS
Degree in Le Cordon Bleu Culinary Arts
or Hospitality & Restaurant Management.
Certificate in Baking & Pastry Arts. Call today!
1-800-229-CHEF or visit www.baychef.com
625 Polk Street, San Francisco, CA 94102.

www.fanimati 0

Fanimation

Featuring an outstanding collection of 21 unique
ceiling, floor and wall-mount fans, available
in numerous finishing options and more than
36 blade choices. Fanimation fans complement
every décor, from tropical and traditional
to retro and contemporary. Free literature.
888-567-2055. www.fanimation.com

g&,{igiwﬂ?i

Earn an Associate’s Degree and Le Cordon Bleu
Dipléme from Atlantic Culinary Academy in less
than 1 year! ACA is a division of Mcintosh
College, regionally accredited by the New
England Association of Schools and Colleges. If
you have the passion... Call 1.877.628.1222
www.atlanticculinary.com FREE.

www.columns.com

Columns, pillars, pilasters, and posts available in
wood, PolyStone™ and fiberglass. Interior,
exterior. A variety of sizes and styles. Our award-
winning Idea Book features column projects
from Classic to Contemporary, $20. Product
Portfolio $5. 800.486.2118 - www.columns. com

www.fauxstore.com

=i ] = - 2 H
Faux Effects International, Inc.
Aqua Finishing Solutions™. A professional line
of water base decorative finishing products
manufactured by Faux Effects International, Inc.
Order our full color, 40 page catalog. Only
$4.95, refunded with first order. Available online
at www.fauxstore.com or call 800-270-8871.

1.800.Columns®

i ? 2

Baths from the
Large selection of quality affordable reproductions
of old-fashioned authentic looking period and
Victorian kitchen and bathroom faucet fixtures.
Custom designed shower systems and faucets.
Bathtubs, pedestal sinks, high tank commodes,
accessories to create the look you want.
www.bathsfromthepast.com 1-800-697-3871.
83 E. Water Street, Rockland, MA 02370. Free.

www.dempseyandcarroll

Dempsey & |
Since 1878, Dempsey & Carroll has providec
exquisite stationery. This year, we are proud tc
offer a wide range of luxuriously engravec
Christmas cards and entertainment stationery tc
tastefully convey your greetings and invitations
We use 100% cotton papers. A free carc
with envelope and catalog. $7. 800-444-401¢
www.dempseyandcarroll.com

www.kemiko.com

Kemiko Concrete St:

Economical permanent concrete stain that will n
fade, chip or peel. Eight colors available — interi
or exterior use. We ship nationwide. Credit carc
accepted. Contact our office for a free brochur
903-587-3708 www.kemiko.com



the slow life

(Cont. from page 91) with turquoises at my
waist. I had given in to worldliness, a
bright hokey costume version of the van-
ities I thought I had left behind. And it
didn’t feel good at all.

The landlord’s invalid aunt and her
teachings were still with me. I knew
what to do. I went back to Mass.

It was Fiesta Sunday, and the plaza
was now full of booths selling food,
fried bread, and fajitas. The Virgin of
the Cathedral of Saint Francis of Assisi
was carried in procession from the
Palace of the Governors. She’s called
La Conquistadora, is three feet tall,
has a stern face, and was brought to
New Mexico with Captain Francisco
Gomez in 1625.

ECAUSE IT WAS FIESTA, the

music in the cathedral was by a

mariachi band, and the songs

were in Spanish. A group of

children from the Santa Clara
Pueblo did a largely invisible Buffalo
Dance by the altar. The last song by the
Mariachi Tenampa was a folk song that’s
become a hymn, “De Colores.”

The church was full, and we all sang
the last lines with full gusto:

Y por eso los grandes amores

De muchos colores me gustan a mi

Which I understood to mean, in
the most literal translation: “And for
this the great loves of many colors fill
me with joy.”

At the end of Mass I went up the aisle
to have a better look at .a Conquistadora.
She was placed to the right of the altar,
just by the ropes, so she could be touched.
She wore a blue velvet cloak embroidered
with stars and edged with silver. There
was a line to touch her. A woman came up
behind me and quickly kissed the hem
of La Conquistadora’s cloak. As it fell
back down, thin beams of light glanced
off the silver sequins that ran along its
edge. It reminded me of something. In
the smoky grainy light, a large cross on La
Conquistadora’s chest gave off a veiled
silvery radiance. I couldn’t tell whether
the cross was silver or simply more
sequins. I leaned forward and asked an
altar server what the cross was made of.

He turned to look at the Virgin.

“Diamonds,” he said.

Outside in the sunshine, it hit me that
this glitter was the real thing, a
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a fresh start

(Cont. from page 133) Campion’s caliber, |
gather, arc commissioned by their busy,
wealthy clients to purchase leather-bound
books by the foot according to size and
color. But Campion, to his credit, didn’t
seem to object to working around my
preexisting collection of not entirely dec-
orative books, designing a combination
of sleek, portable, ebony and gunmetal
shelves and built-ins made of inexpensive
but elegantly finished fiberboard.

One bookshelf serves as a dramatic
backdrop to the bed, with its chocolate
leather headboard; another divides the
study from the living area, imparting a
sense of separation to the former dining
arca, which I converted into my study
without entirely closing it off from the
living room or the expansive entryway.
The entryway remains open, except when
I have dinner parties, at which point I
unstack the cowhide-covered side chairs
and slide the sideboard into the center of
the space, opening the two leaves to cre-
ate a plausible dining room.

My modest art collection has no orga-
nizing principle, except for a collection
of vintage photographs of my favorite
authors— Joyce, Dylan Thomas, Faulkner,
and Fitzgerald. Painters Caio Fonseca
and Jeff Carpenter, and photographers
Jack Spencer and Patrick McMullan,
are friends. My treasures also include a
Cartier-Bresson, anonymous Japanese
ukiyo-e woodblock prints, and pieces
by Tennessee artists Maisie and Barrett
MclInerney, my 7-year-old twins.

Another friend, Brazilian artist
Ricardo Brizolla, took on the job of
painting the interior. I wanted Venetian
plaster in the bedroom—something he
has done for me in two previous apart-
ments. This time he and Campion came
up with a plaster technique that creates
the illusion of a palimpsest of parch-
ment sheets. The curtains and bedding,
designed by Platt and made by Barbara
Fiore, indulged my enthusiasm for linen,
that most natural, impractical fabric.

[ find myself so comfortable and so
enraptured with my new, bespoke envi-
ronment that I'm going out far less often
than I used to. This may eventually have
a deleterious effect on the downtown
economy. Already, one Village restaura-
teur, worried about his children’s tuition
payments, has called to ask if I'm sick
and offered to send a car. 0

Hi Ho,
SILVER RABBIT!

THE NEW
SILVER RABBIT CORKSCREW
WEARS A SHINING
SUIT OF ARMOR

Business Week/IDSA
2001 Award Winner

Beneath its polished finish,
the Silver Rabbit has the
same sturdy mechanism as
the original Rabbit, which
proved it can uncork 20,000
wine bottles*. And it has
the same gear teeth as the
original—made of hard
metal instead of plastic
used in other lever-action
corkscrews. Both models
pull a wine cork in three
seconds flat. It may take
longer to choose between
them.

*Independent lab test

WHERE To GO SILVER RABBIT
HUNTING:

BLOOMINGDALES, FILENE'S,
FOLEY's, KAUFMANN'S,

LORD & TAYLOR,

ROBINSON'S MAY, STEINMART,
THE WINE ENTHUSIAST OR
YOUR FAVORITE WINE STORE.

by Metrokane

See the Rabbit run at metrokane.com
D430994 and other U.S. Patents



FULFILL YOUR
CREATIVE DREAMS.
LEARN INTERIOR
DESIGN AT HOME.

Take fun, challenging courses
at your own pace.

Founded in 1960, Rhodec specializes
in home study of Interior Design for
enthusiasts or career-minded students.
Introductory, professional, and
BA degree courses offered.

For our FREE course catalog,
call 1-877-2RHODEC (274-6332)
or 617-472-4942 or
email:rhodec@msn.com

www.rhodec.com
DETC accredited

WARNING:
THE KIDS MIGHT WANT
TO MOVE BACK HOME.

See what makes Lindal
homes so inviting.

Order your planbook set today
for $14.95 (plus $5 shipping) and be entered
in the Lindal Dream Home Giveaway.

o . Lindal Cedar Homes
A Lindal  rO sor2en2e
CEDAR HOMES Dept. BV
Seattle, WA 98124

1-888-454-6325 www.lindal.com/home

NO PURCHASE IS NECESSARY TO ENTER THE LINDAL DREAM HOME GIVEAWAY.
The winner will receive a full materials package for an Aspen model (#70007) or a
$40,000 discount on the purchase of any other Lindal cedar home. For a complete list
of rules, go to www.lindal.com/contest o visit your local Lindal dealer.

“LINE ON DESIGN”
EXHIBIT

This month, witness innovation
unveiled as the five most influential
trends in modern design come fo
life ot the “Line on Design” Exhibit,
sponsored by Chrysler. This
extraordinary exhibition, opening in
association with The Museum of
Contemporary Art, Los Angeles, at the
Pacific Design Center, will showcase
a collection of objects and images
inspired by Chrysler’s “Line on Design”
section (in this issue). Each piece was
hand-selected by a team of renowned
designers from DIFFA, the Design
Industries Foundation Fighting AIDS,
led by acclaimed architect
David Rockwell.

Log on fo www.lineondesign.com
to join an exclusive design community
online and to register for your chance

to be Chrysler’s exclusive guest for
the ultimate design-inspired weekend

in New York City.

December 3rd - 17th
Pacific Design Center
8687 Melrose Ave
Los Angeles

www.house-and-garden.co

DECEMBER
HIGHLIGHTS

Are you phnnmg on movmg
remodeling or redecorating
in the next year? If so, we
~ want to hear from you. Log
~ and tell us your plans and fiming

50 we can send you some

ia ’cffe

1 Trcde Secrets Sommnr
‘and Event Series at EXPO
Design Center: Log on fo see

 a listing of scheduled locations
,and events.

, lndulgences'
of some fun holiday shopping
|decs o both gwe and geﬂ
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Their son wanted robot waiters at his bar mitzvah, so we got out our handy
robot catalog and went to work. We're The Catered Affair, a catering company
that specializes in event design. Whatever you can imagine, we can turn into
a party, even if it means programming robots to sing Hava Nagila. And as

always, we will complete it with exquisite food and impeccable service.

JTHE
BESTOF CATERED BESTOE

Awordedby Boston Mogazn

Twordedby Boston Magazine

CATERING AND EVENT DESIGN

Your imagination is served.

: www.thecdtereda/f(fair.c;om or call 781—982-9333

\
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Holiday savings on shopping, dining, travel and more are on
americanexpress.com/shoptheseason

So when are you coming for a visit?

Visit Destination at a Glance all winter long at
americanexpress.com/shoptheseason for special offers on
dining, shopping, lodging and more.

M Save on holiday shopping including top name retailers

W Save when you travel — on hotels, bed and breakfasts, restaurants, entertainment and more
B Check back often throughout the winter — new offers are being added all the time

Visit americanexpress.com/shoptheseason

Offer terms, conditions and restrictions may vary. Fulfillment of offer is the sole responsibility of merchant. © 2002 American Express Company.
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The Main Attraction

'OUR SOLID CHERR sm'RAGE CENTER IS A WORK OF ART THAT QUICKLY BECOMES

THE FGQAC POINT OF ANY ROOM. CLEVERLY DESIGNED TO ORGANIZE WITH PRECISION,

HIDE WITH STYLE, AND DISPLAY WITH CHARACTER.

LB MO

Hewe£as

w o : ~ o ,;CAMBVRII‘)GE 199 ALEWIFE BROOK P;!RKWAY 617.876.3988
- Circle Furniture ;.

HANOVER JUNCTION OF RTE 53/RTE 123 781.878.0686
s ACTON 425 GREAT RD (RTE 2A) 978.263.7268
WWW.CIRCLEFU R,MTuRE.chM ~ FRAMINGHAM 235 WORCESTER RD (RTE 9) 508.875.0707
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automobiles

1. Chevy Tahoe: The 2003 Chevy Tahoe,
equipped to go just about anywhere. For
more information call 800-950-CHEV or
visit chevy.com/tahoe

2. Chrysler: For more information,
call 1.800.Chrysler or visit the website at
www.chrysler.com

3. Mercedes-Benz: Visit your Mercedes-Benz
Dealer and start to live the Mercedes
experience. To find out more about the
exciting Mercedes-Benz vehicle line-up or
to locate a dealer near you, visit our Web
site at www.MBUSA.com or call
1.800.FOR.MERCEDES.

4. Subaru: For more information on the full
line of All-Wheel Drive Subaru vehicles,
visit us online at www.subaru.com or call
1.800.WANT-AWD.

5. Toyota Avalon: Elegant style. Graceful
design. Spacious interior. The restyled 2003
Toyota Avalon. The most luxurious sedan
~e've ever created. Get the Feeling. Toyota.

3. Toyota Motor North America: For more
nformation on Toyota innovations and
echnologies that positively impact the
vorld in which we live, visit
vww.toyota.com/tomorrow.

seauty/ jewelry/ retail

1. A Diamond is Forever: For great gifts this
10liday season visit the Design Gallery at
vww.adiamondisforever.com to see hundreds
f beautiful diamond jewelry designs by
vorld famous designers.

}. Bahy Gap: Give Color! Soft sweaters,
oots, hats, gifts for every generation.
shop babygap.com. always open.

). Coach: Coach, renowned for Classic
smerican Style with a modern sensibility,
ffers solutions for gift giving. For more
~formation visit us at www.coach.com.

0. eBay: eBay is the World's Online
flarketplace™. It is a community where
1dividuals and merchants have equal
pportunity to buy and sell new or used
oods at fair prices.

1. Omega Watches: For over 150 years,
IMEGA has successfully built an unmatched
>putation for exceptional timepieces with
recision, endurance and leading edge
:chnology. Call 1.800.76.0MEGA,

- visit www.omegawatches.com.

2. Talbots: Classic style from head to toe in
lisses, Petites, and Woman sizes. For your
ee catalog, call 1.800.Talbots or visit
ilbots.com. Dept. LIMXM

wrget: Call 800.800.8800 for a store
cation near you. Assortment of items
iries per store. Visit www.target.com.

ducation

3. Atlantic Culinary Academy: Earn an
isociates degree and Le Cordon Bleu
plome from Atlantic Culinary Academy
less than one year! ACA is a division of
clntosh College, regionally accredited by
e New England Association of Schools
id Colleges. Call 877.628.1222

visit www.atlanticculinary.com

L. California School of Culinary Arts:

5CA offers career-focused learning led
passionate professionals who inspire
dividual worth and lifelong achievement.
111 888.900.2433 or visit
vw.calchef.com.

. Rhodec International: Learn interior
sign at home. DETC accredited. For

.00 course catalog, call 877.2rhodec
visit our website at www.rhodec.com.

Advertisement

Electronics/Photography

16. AQUOS™ Home Theater: AQUOS™
Theater combines the best in stylish, high
quality Liquid Crystal Television and home
theater sound. Call 800.BE.SHARP or visit
www.sharpusa.com. Free catalog

fabrics/ wall coverings

17. Holly Hunt: Holly Hunt produces a large
collection of both furniture and textiles
shown in 14 to the trade showrooms, all
offering the best of class and design in
interior furnishings. Catalog: $75.
312.329.5999. www.hollyhunt.com.

f‘mcmc:cz% services

18. MasterCard: For incredible savings register
today for MasterCard’s Exclusives online at
www.mastercard.com.

19. Merrill Lynch: Merrill Lynch Wealth
Management. We offer sophisticated solutions
to help build comprehensive investment plans.
Is you financial advisor doing the same? Call
1.800.Merrill or visit askmerrill.ml.com.

floor and coverings

20. Karastan: Karastan offers timeless
styling, pattern and color woven together
to provide enduring floor fashions for the
home. The Karastan you are considering
today will be a part of your life for years to
come and, with Karastan, you know it will
be a beautiful part. Our brochure illustrates
the beauty of Karastan with photography,
shopping tips and consumer advice on
using carpets and rugs. Please specify
rugs or broadloom. Brochure: $3.

21. Kemiko Concrete Stains: Permanent
concrete stain that will not fade, chip or
peel. Eight colors available for interior or
exterior use. Economical, ship nationwide.
www.kemiko.com. 903.587.3708.

22. Saxony Carpet Company: From Saxony,

a new Wiltonian brochure showing body
and border pattern combinations and stock
colors of its USA-woven, broadloom carpets.
Free.

23. Wear-Dated Carpet Fiber: Wear-Dated
carpet fiber products offer a seven-year
stain and soil warranty, a five-year normal
wear warranty and provide superior protection
against fading. A free guide on How to Buy
a Carpet is available.

food

24, Florida's Natural: Start your morning with
a glass of Florida's Natural premium and a
visit to JuicyBitsNews.com to sign up for our
email newsletter. You'll find lots of household
tips, recipes, coupons and craft ideas.

25. Hunt’s Tomatoes: For fresh tasting meal
ideas and great recipes from Hunt's, visit
www.hunts.com.

furniture

26. Baldwin Pianos: Baldwin has a piano
in the size and style to fit any room and
complement any décor, in traditional
stylings or choose your own custom colors
and features. Call 800.876.2976 for
brochures and information or visit
www.baldwinpiano.com.

27. Bernhardt: It's more than a piece of
furniture, it's a part of you. The Bernhardt
family has been crafting fine furniture since
1889. 1.866.881.3598. www.bernhardt.com

28. Drexel Heritage Furnishings Inc:
Experience a variety of styles to a world of
individuals. Drexel Heritage Furnishings
Images & Inspirations, $5.00.

29. Francesco Molon Giemme: Francesco
Molon Giemme is an ltalian manufacturer
of high-end casegood furniture offering
bedroom, dining room, occasional and
office furniture.

30. Henredon: Henredon Furniture is
among the finest made. From lovingly
detailed traditional, to sleekly sophisticated
contemporary, this is furniture for a lifetime.

31. Larson-Juhl: A great frame touches the
entire room, adding elegance and personal
style. For the best in custom frames, ask for
the Craig Ponzio Custom Frame Collection
by Larson-Juhl. Call 1.800.886.6126 or
visit www.larsonjuhl.com. Free Brochure.

home design materials
32. Ch. th’s 1.800.Col| Columns,
pillars, pilastars and posts available in
wood, PolyStone and fiberglass. Interior,
exterior. A variety of sizes and styles.
800.265.8667. www.columns.com.

33. Enkeboll Designs: Exquisite architectural
solid woodcarvings, color product catalog
shows capitals, moldings, on-lays, panels,
etc. Stocked in maple and red oak.
Brochure free. Full catalog $20.

34. Fanimation: Unique ceiling, floor and
wall-mount fans with over 36 blade options
to complement any décor from tropical and
traditional to boldly contemporary.
888.567.2055. www.fanimation.com.

35. Faux Effects International, Inc.:

A professional line of superior water-based
faux & decorative finishing products. Visit
www.fauxstore.com or call 800.270.8871.

36. FramerSelect: Your guide to the best
frame shops in America. Request our FREE
brochure, “10 things to know before framing
your picture”. www.framerselect.com
800.444.8387.

37. Home Portfolio.com: Access the world’s
leading directory of home design products
at www.homeportfolio.com

38. Hunter Douglas Window Fashions: Call
1.800.937.STYLE for a free 24-page booklet
with all the details for choosing the perfect
window fashions.

39. Lindal Cedar Homes: Set your dream
home in motion with our two-book set:
272 pages of photos, plans and insight to
guide you. Call 1.888.4.LINDAL, or visit
www.lindal.com. Catalog: $19.95.

40. Masonite International Corporation:
Masonite’s free, full-color brochure showcases
our extensive collection of interior and exterior
doors, contains detailed product information
and provides design and style ideas to make
your home more beautiful. Masonite. The
beautiful door.

kitchen, bed and bath

41. Asko: Exceptionally quiet and built to
last, Asko washers, dryers, and dishwashers
clean better with less water and electricity.
For more information call 800.367.2444
or visit us at www.askousa.com.

42. Baths From the Past: Affordable custom
design solutions for the bath and kitchen—
authentic looking old fashioned and period
style faucets, shower systems, tubs on legs,
high tank commodes, matching accessories.
800.697.3871. www.bathsfromthepast.com.

43. DACOR: Industry leader in high-end
kitchen appliances offers ranges, ovens,
cooktops, warming ovens, microwaves,
hoods, and outdoor grills. Contact DACOR
at 800.772.7778 or visit www.dacor.com.

Fieldcrest Cannon: Royal Velvet bedding is
the ultimate in softness and style: 275-
count, 100% Pima cotton, in 19 fashion-
forward colors. www.royalvelvet.com.

Log on now to request product information at www.house-and-garden.com/hg

Check out House & Garden’s “Design Generation” web site at www.house-and-garden.comvhg To receive more information

from our advertisers, simply fill out the form below and send it to House & Garden, P. 0. Box 5215, Pittsfield, MA 01203-5215
If the reply card is missing, you may mail us your request. Please indicate the information you wish to receive using the
numbers provided, as well as the amount requested (if applicable). Make check or money order payable to House & Garden.

44. Jenn-Air: For more information about
Jenn-Air appliances, visit jennair.com or
call 1.800.JENN.AIR—The Sign of a
Great Cook™.

45. Kohler Bath & Kitchen Ideas: A complete
set of product catalogs covering baths and
whirlpools, showers, lavatories, toilets,
kitchen sinks, faucets and accessories.
1.800.4.KOHLER Ext. SRZ. $15.00.
Kohler.com.

46. Peacock Alley: Best known for its
understated elegance, Peacock Alley offers
the finest bed and bath linens as well as
home, body and baby fragrance products.
For more information, call 800.810.0708.

47. Rutt Handcrafted Cabinetry: Cabinetry
as unique as our customers. To order our
100-page Folio of cabinetry design ideas
call 800.220.7788, or visit www.rutt.net.
$15.

48. Tommy Hilfiger: Ripe with fresh florals,
romantic paisleys and bold stripes. Tommy
Hilfiger's Home Collection brings the
essence of tranquil luxury into every home.
For more information on Tommy Hilfiger's
Home/Bath products, please call
1.888.TOMMY4U or send email inquiries
to tommycares@tommy.com.

49. Toto USA: No toilet performs quite like
a TOTO. Visit a TOTO dealer today, call for
a free brochure, 800.350.8686 ext. 3015,
or visit www.totousa.com.

pets

50. lams: lams Hairball Care Formula offers
complete nutrition with the benefits of
hairball relief. For more information, call
800.255.4738.

real estate

51. Water Color Inn: Water Color Inn
welcomes guests with easy comfort and
creative spaces along with innovative Fish
Out of Water restaurant. Directly on the
Gulf of Mexico, next to seaside.
www.watercolorinn.com, toll-free:
866.426.2656.

tabletop

52. Arte Italica: Arte Italica’s collections
offer the finest in Italian home furnishings.
Contact our New York office at 212.213.4774
or at www.arteitalica.com.

53. Lenox Inc: Enter to win one of 3 Lenox
Holiday prize packages designed to help you
celebrate Your Home, Your Family, Your
Life! For details log on and enter to win by
December 24th at www.lenox.com or call
800.63.Lenox.

54. Lladro: Lladro porcelain sculptures are
renowned the world over for their original
and authentic artistic style. Complimentary
brochure. For an authorized retailer, please
visit www.lladro.com or call 800.634.9088.

55. Swarovski Crystal: Austrian crystal
giftware, collectibles, decorative home
accessories and fashion jewelry. Visit
www.swarovski.com. For free brochure,
call 1.800.648.8210.

wines & spirits

56. Clois du Bois The Best of Sonoma County:
Found in the heart of Sonoma County, Clois
du Bois wines that showcase this extraordinary
region. For more than 25 years, our wines

have reflected-our-signature-styte:
www.cloisdubois.com.

57. Rabbit Corkscrew: The ultimate
cork-pulling machine, it removes a wine
cork in three seconds flat. See the Rabbit
run at metrokane.com.
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WHERE TO BUY IT

All retail sources follow. If a company

is not listed under its corresponding page
number, see Sources Through Architects
and Designers Only, next page.

COVER
Gso0 glazed lights, $13, GKI/Bethlehem Lighting.
Contact your local department or holiday store.
Plastic balls, Brite Star Mfg. Co. britestar.com.
Robe and pajamas, Best & Co., Greenwich, CT.
203-629-1743.

TABLE OF CONTENTS Pages 6, 10
Page 6, G-50 Satin light set, $19, Roman, Inc.
800-say-romaN. Snowflake, $82, GKI/Bethlehem
Lighting. Contact your local department or holiday
store. Collection shirt and tweed
jumper, Tommy Hilfiger
Childrenswear. 888-ToMMY4U.
Page 10, curtain, Heraldique,
Clarence House. Castello Pillar
candlesticks, $220 cach, and
wide-rimmed bowl, $310,
Match, Jersey City, NJ. 201-
792-9444. King’s smock,
Willow in Cream, $341 per
yard, Ralph Lauren Home. 888
475-7674. Cross on smock,
Masai Deco, Clarence House.
Knight's smock, Strawberry Hill
Fret and Ellencourt Chenille in
Terra Cotta, both Brunschwig &
Fils. Lady’s dress, Printed Devore
in Cream by Mulberry, through
Lee Jofa. Lady’s coat, Alemdar
Velvet in Ruby, Kravet. Coat lining
#8210-4, Kravet. Lady’s veil,
Miranda in Beige, Zimmer & Rohde.
Lady’s wreath crown, $293, Jana Starr
Antiques, NYC. 212-861-8256. Lady’s
diamond and amethyst necklace, $7,800,
Renee Lewis, NYC. 212-580-2457. Pillows,
Morello Damask in red, $69 per yard, Ralph Lauren
Home. Gateleg table, Holly IHunt New York.
Slipper chairs, Tepper Galleries Inc., NYC. 212-
677-5300. Chaise upholstery, Reps Balzac,
Madeleine Castaing, Paris. 011-33-1-43-54-91-71.
Mirror, Florence Lopez Antiquities, Paris. o11-33-1-
40-49-08-12. Nambu rug, $945 for 5 by 7 feet,
Michaelian + Kohlberg, Inc., NYC. 212-431-9009.

DOMESTIC BLISS Pages 21-40
Page 21, Liberty Flag & Specialty Co. 800-274-
7oor. Icicle lights, S14 per set, GKI/Bethlehem
Lighting. Contact your local hardware or
holiday store. Princess coat, Twinset sweater, red
velvet skirt, and Sabrina dress, Ralph Lauren
Childrenswear. 800-306-6529. Catherine and Amy
shoes, Stride Rite. 800-650-7708. Pages 22-23,
Wal-Mart. 8oo-war-maRT. Target. 800-800-8800.
Moon lights in medium, $360, large, $500, and
extra-large, $850, Helten Best of Design. 866-
4-HELTEN. Little Lite trees, $120 each, Brite Star
Mfg. Co. britestar.com. Kindersled, $95, Paris.
fantasytoyland.com. Nova Check scarf, Burberry.
800-284-8480. Striped sweater and khaki pants,
Best & Co., Greenwich, CT. 203-629-1743. Scarf,
Sonia Rykiel, NYC. 212-396-3060. Boots by
D&G Junior, through Kinderland, Inc. 800-832-
3644. Celebration cardigan, Tommy Hilfiger
Childrenswear. 888-tommy4U. Pages 24-25,
C.ITE.,, NYC. 212-431-7272. Ox and donkey, $38
cach plus shipping, Christmas Night Inc. 888-775-
ooro. Camel, $90, Holiday Tree and Trim. 877-
ELF-LAND. Botanica dinner plates, $56 for six, and
mugs, $52 for six, Horchow. 800-456-7000.
Napkins, $34 for 12, Neiman Marcus by Mail. 8oo-
825-8000. Peppermint lights, $13 per set, Kurt S.
Adler-Santa’s World. info@kurtadler.com. Lollipop
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Pages 76-80 -

garland, $8 per strand, Jim Marvin Enterprises.
jmarvinltd@aol.com. Candy ornaments, $8.30
cach, RAZ Imports. 800-443-3540. Teardrop Sphere
bead garlands, lighted Super spheres, and
Candy Cane lights, Santa’s Best. Contact your local
home or holiday store. Moravian stars, $22 each,
Roman, Inc. 800-say-romaN. Teal dress, Anavini,
Miami, FL. 305-261-1799. Page 26, Grape Vine
lighted cluster garland, Santa’s Best. Star lanterns,
$16 each, and beaded snowflake ornaments, $2
each, Midwest of Cannon Falls. midwestofcannon-
falls.com. Twenty-inch Ice wreath, $50, Jim Marvin
Enterprises. Snowflake lights, General Enterprise.
Contact your local hardware or holiday store. Matte
balls, $2.70 to $4.70, Rauch. Contact your local
home or holiday supply store. Wallpaper, Domus
Moire Stripe, Schumacher. Cotton loungewear,
Best & Co. Page 28, tree, $5,850, and star, $22,
Roman, Inc. Twisted door swag, Santa’s Best.
Coat and turtleneck, Milani Boutique, Chicago,
312-587-0570; patterned and workman’s boots,
Kinderland, 800-832-3644; hat and black gloves,
Z’Baby Company, NYC, 212-472-2229;
cardigan and corduroy pants,
& Barneys New York, 888-8-BARNEYs;
and V-neck sweater and jeans,
Eurochild, La Jolla, CA,
858-459-0774; all by D&G Junior.
Page 30, G-30 Satin light set, $17,
Roman, Inc. Feather tree, Midwest
of Cannon Falls. Star dress,
Tommy Hilfiger Childrenswear.
Catherine shoes, StrideRite.
Page 32, cookie dough, Poppic’s
Dough. 888-767-7431. The Fix:
Page 36, Chanticleer Gardens,
Wayne, PA. 610-687-4163.

IN THE GARDEN
Pages 55-75
Dig It: Page 65, bulbs,
Amaryllis Bulb Co., 888-966-
9866; Ty Ty Nursery, 8oo-
972-2101; and Van Bourgondien,
800-622-9997. One Gardener’s
Almanac: Pages 66-68,
Tina, through Pygar Inc.,
Kirkland, WA. 425-827-7676.
Imperial Schrade Corp. 800-351-9658.
Victorinox. 800-442-2706.

THE SLOW LIFE Pages 88-91
Doodlet’s, Santa Fe. 505-983-3776.

UNCORKED Pages 96-98
Dom Ruinart and Pol Roger, Garnet Wines &
Liquors. 800-usa-vINO. Jacques Selosse, Sam’s
Wine & Spirits. 800-777-9137. A. R. Lenoble,
Chelsea Wine Vault, NYC. 212-462-4244. Michel
Turgy, North Berkeley Wine. 800-266-658s.
Delamotte, D&M Liquors. 800-637-0292.

REDISCOVERIES Pages 100-104
Louis Vuitton. 866-vurrToN. Musée Louis Vuitton,
Asnieres, France. o11-33-1-32-32-70.

WINTER MOODS Page 109
Janus et Cie. 800-24-7aNus. Blanket, Champalimaud
Collection, through Alexandra Champalimaud &
Associates Inc., NYC. 212-807-8869.

LOGGING IN Pages 110-117
Champalimaud Collection and Alexandra
Champalimaud & Associates Inc., NYC. 212-807-
8869. Bradford Reed, American Design Group,
Arroyo Seco, NM. 505-776-2761. Mark Wilson, Las
Colonias Construction, Taos, NM. 505-776-8837.
Pages 110-111, upholstery by Henry Chan. Stove,
Good Time Stove Co. 888-282-7506. Pillows and
bowl, Nomads. 800-360-4807. Pitcher, Brazos Fine
Art, Taos, NM. 505-758-0767. Pair of candlesticks
and painting, Pachamama, Santa Fe. 505-983-4020.
Fur blanket, Champalimaud Collection. Pages 112-
113, Design Within Reach. 800-944-2233. Crate
& Barrel. 800-996-9960. Thermador. 800-656-
9226. Upholstery, Henry Chan. Dining table,
chair, and benches, Champalimaud Collection.
Chair upholstery, Edelman. Kettle, white dishes,
and utensil holder, IKEA, Plymouth Meeting,
PA. 610-834-0180. Pot, Pachamama. Basket,
Nomads. Pages 114-115, footboard upholstery,
Champalimaud Collection. Rug, ABC Carpet &
Home, NYC. 212-473-3000. Mexican pillows,
La Unica Cosa. 800-748-1756. Vase, Taos Pottery,
Guadalupita, NM. 505-387-2836. Pages 116-117,
Gray Gardens, Bridgehampton, N'Y. 631-537-4848.
Kohler. 800-4-konLER. Faucet, 920 series by
Newport Brass, Santa Ana, CA. 949-417-5207.
Bed and bedspread, Champalimaud Collection.
TFieldcrest towel, Partridge Company, Santa Fe.
505-982-8632. Vase and bottle, Taos Pottery.

DESIGN TO INSPIRE Pages 118-119
Page 118, Ralph Lauren Home. 888-475-7674.
Michaelian + Kohlberg Inc., NYC. 212-431-9009.
Old Hickory Furniture Company. oldhickory.com.
Pearl River, NYC. 212-431-4770. Tucker
Robbins. 888-880-6442. The Rug Company,
NYC. 212-274-0444. Bedspread and pillows,
Champalimaud Collection, through Alexandra
Champalimaud & Associates Inc., NYC.
212-807-8869. Lamps, Tucker Robbins. Lantern,
Mint, London. o11-44-207-224-4406. Cow rug,
Design Within Reach. 800-944-2233. Carpet,
The Natural Carpet Company. Blanket, Nomads.
800-360-4807. Page 119, Pottery Barn. 8oo-
922-5507. Dior Collection Maison. 800-929-DIOR.
Heptagon Creations, Brooklyn, N'Y. 718-963-
2616. Rocky Mountain Hardware. 888-788-2013.
Woodard & Greenstein American Antiques.
800-332-7847. Pendleton. 877-796-4663.
The Ross Group Inc., Westport, CT. 203-222-1525.
Christie’s, NYC. 212-636-2000.
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ALL OVER THE MAP Pages 120-127
Ricky Clifton, NYC. 212-677-5320. Pages 120-121,
Historical Materialism, Hudson, N'Y. 518-671-
6151. Pages 122-123, Mark Shilen Gallery, NYC.
212-925-3394. Axel Vervoordt Kanaal, Wijnegem,
Belgium. o11-32-3-355-33-00. Pair of lamps, Tepper
Galleries Inc., NYC. 212-677-5300. Pages 126-
127, Madeleine Castaing, Paris. 011-33-1-43-54-91-71.
Vase, Florence Lopez Antiquities, Paris. o11-33-1-
40-49-08-12. Slipper chairs, Tepper Galleries Inc.
Tea table, Anglo-Raj Antiques.

A FRESH START Pages 128-133
Campion A. Platt, Architect,
NYC. 212-779-3835. Campion
Campaign Collection, NYC.
212-779-2751. Pages 128-129,
curtains, Earth Runnings,
Taos, NM. 505-758-5703. Lucite
boxes, Plexability. 866-481-
1818. Napoleon & Josephine
ottomans, Campion Campaign
collection. Cane, Lamai
Abdel-Malek, Cairo, Egypt.
011-202-590-6168. Leather on
Inside Out bench, Cortina
Leathers. Pages 130-131, Stud
Club armchair, Napoleon &
Josephine chairs, and Boxer
stool/ottoman, all Campion
Campaign collection. Studs on
armchair, curtain rod, and table
base, Franks Specialty Display.
Exterior upholstery on Napolcon &

Josephine chairs and leather on Boxer cube,
Cortina Leathers. Botticino marble, Pro Design
Inc., Queens, NY. 718-274-4444. Lamp, Mecox
Gardens, Southampton, NY. 631-287-5015.
Curtains, Earth Runnings. Pages 132-133, Calvin
Klein. 877-256-7373. Palanquin table, Cubist chair,
Bottoms Up bar, Match Book shelves, Note to
Self desk, Xerxes stool, and Stacking Louis boxes,
Campion Campaign collection. Lamp, Trans-Luxe,
NYC. 212-925-5863. Bookshelves, Franks Specialty
Display. Painting, Untitled by Torkil Gudnason,
and sepias, Views of India by Marcus Leatherdale,
courtesy of Paul Bridgewater/Campion Platt Fine
Arts, NYC. 212-779-3835. Barksdale linen pillows.
Rogers & Goffigon Ltd. Kid leather on stool,
Cortina Leathers. Walls, Ricardo Brizola Stucco
Veneziano, NYC. 917-534-0525.

IEWPORT’S NEW SEASON Pages 134-141
Greens arrangements, Water’s Edge Flowers.
800-892-1780. Pages 134-135. sconce, Kentshire
Galleries, NYC. 212-673-6644. Pages 136-137,
Gracie, NYC. 212-924-6816. Country Garden
glasses, Miller Rogaska Crystal. 800-343-1383.
Silverware, English King, Tiffany & Co. 800-526-
00649. Porcelain sconces, Nesle Inc., NYC. 212-
755-0515. Pages 138-139, dining chairs’ upholstery,
Old World Weavers. Chandelier, Nesle Inc.

Page 140, Kenneth Neame Ltd., London. or1-
44-207-493-1820. Page 141, Ars Cenedese,
Venice. 011-39-041-739-101. The Nutcracker Suite
Christmas Shop, Newport, RI. 401-846-7385.
Silverware, English King, Tiffany & Co.

OSTUME DRAMA Pages 152-159

Pages 152-153, The House of the Redeemer,
NYC. 212-289-0399. Denton + Gardner Ltd.
dentongardner.com. La Cafetiere. 866-486-0667.
Spode. 800-257-7189. Smith & Watson, NYC.
212-686-6444. Karastan. 800-234-1120. Pages 154-
155, Ralph Lauren Home. 888-475-7674. Jana

Starr Antiques, NYC. 212-861-8256. Patricia
Underwood, NYC. 212-268-3774. Pages 156-157,
Asmara, Inc. 800-451-7240. Janus et Cie. 8oo-
24-1aNUs. Treillage Ltd. treillageonline.com. Pages
158-159, John Derian, NYC. 212-677-3917. Sarajo,
NYC. 212-966-6156. William-Wayne & Co.
800-318-3435. Linda Horn. 800-772-8008. Cobweb,
NYC. 212-505-1558.

ORRECTIONS
September 2002: Page 87, Old House Gardens,
Ann Arbor, MI. 734-995-1486.
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DIGIT
Page 65

SOURCES THROUGH ARCHITECTS
AND DESIGNERS ONLY
Fabrics: Bergamo, NYC. 212-888-3333. Brunschwig
& Fils. 800-538-1880. Clarence House. 800-632-
0076. Colefax and Fowler, through Cowtan &
Tout. Cortina Leathers. 800-338-6229. Cowtan &
Tout, NYC. 212-647-6900. Donghia Furniture
Textiles Ltd. 8oo-poNGH1A. Edelman Leather.
800-886-TEDY. Jim Thompson, NYC. 212-758-5357.
Kravet. 800-645-9068. Lee Jofa. 888-533-5632.
Old World Weavers, NYC. 212-355-7186. Pierre
Frey, Greenwich, CT. 203-785-9376. Pindler &
Pindler Inc. 800-669-6002. Rogers & Goffigon
Ltd., Greenwich, CT. 203-532-
8068. Scalamandré. 800-932-
4361. Schumacher. 800-332-3384.
Zimmer & Rohde. 866-627-
0899. Furnishings: Anglo-Raj
Antiques, NYC. 212-689-3437.
Iranks Specialty Display,
Brooklyn, NY. 718-922-4505.
Furniture Masters, Brooklyn,
NY. 718-599-0771. Helen
Uttner Vintage Clothing LLC,
NYC. 212-594-7440. Henry
Chan, NYC. 212-689-1845.
Holly Hunt Chicago. 312-661-
1900. Holly Hunt New
York, NYC. 212-755-6555.
Jordache Woodworking Corp.,
Brooklyn, NY. 718-349-3373.
Passementerie Inc., NYC. 212-
355-7600. Sanderson, NYC.
212-319-7220. Stark Carpet Corp., NYC. 212-
752-9000. The Natural Carpet Company,
Santa Monica, CA. 310-447-7965. William Switzer
& Associates, NYC. 212-207-8332.

# The preceding is a list of some of the products,
manufacturers, distributors, retailers, and approxi-
mate list prices in this issue of House & Garden. While
extreme carc is taken to provide correct information,
House & Garden cannot guarantee information
received from sources. All information should be
verified before ordering any item. Antiques, one-of-
a-kind pieces, discontinued items, and personal
collections may not be priced, and some prices have
been excluded at the request of the homeowners.
—PRODUCED BY JENNY GAVACS
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Here’s a fresh dinner
idea from Hunf':

Red & Ready Spaghetti

Prep: 5 min. Cook: 10 min. Serves: 6 (makes 270z.)

1 tablespoon olive oil
2 cans (15 oz. each) Hunt’s* Tomato Sauce
1/2 teaspoon dried whole oregano

teaspoon garlic powder
teaspoons instant chopped onion
tablespoons brown sugar
package (12 oz.) spaghetti, cooked
according to package and kept warm

Whisk oil and tomato sauce together in a
2-quart saucepan. Blend in spices,
onion and sugar.

Heat over medium heat for 5 min. Reduce
heat and simmer 5 additional min.

Serve over hot pasta with parmesan cheese,
if desired.

For more delicious recipes, visit
www.hunts.com

Only the best tomatoes
grow up to be Hunt'’s:
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Three strikes: Dale Chihuly’s crass ménagerie,

real estate broker Jacques Derrida, and pulp friction

history? Dale Chihuly must have forgotten to read
the book on Halston. Otherwise the renowned
glass magician might have grasped the moral of
, Halston’s tragic story: no artist can afford to let his
name become cheap and ubiquitous. Poor Halston lived just
long enough to see his vaunted imprimatur emblazoned on a
pitiful assortment of down-market junk. Once he lost control
of his name, not even Liza could help.

Although I am certain Mr. Chihuly possesses enough savvy
to retain the rights to his own trademark, he nevertheless runs
the risk of serious brand dilution. Did I say runs the risk? I
mean Chihuly 7an the risk of overexposure before he started
cranking out enough of his signature glass flowers (or jellyfish,
or amoebas, or whatever the hell they are) to fill every tacky
curio cabinet from New Jersey to New Caledonia. These vit-
reous confections are like a sick fungus infecting anyone who
walks into an Aspen crafts gallery or third-world airport.

In all fairness, I must admit that Chihuly has created some
extraordinary environmental installations. Thierry Despont, an
architect and designer who knows a thing or two about silk
purses and sow’s ears, has a fantastic phalanx of towering
Chihuly glass spears in his New York office. In his recent reno-
vation of Claridge’s in London, Despont deployed one of
Chihuly’s Medusafied tendril chandeliers to lovely effect.

Perhaps it’s a question of scale and density. Of all the
Chihulys I've seen—and, believe me, I've seen too many—the
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HAT’S THAT THEY SAY about people who ignore

by mayer rus

% most successful are the really huge, nutty ones.
Anyone contemplating a Chihuly purchase should
heed my advice: stay away from the cash-and-
carry merchandise.

B REMEMBER THE DAYS when real estate adver-
tisements stressed amenities in straightforward lan-
guage? Square footage and kitchen accoutrements are
apparently no longer sexy enough to move Manhattan
condos. Contemporary real estate literature revels in pre-
tentious affectations and touchy-feely New Age—isms.
On a recent stroll through TriBeCa, I encountered a
billboard for a new development called the Hubert. “Worth
waiting for: Connoisseur Lofts, Maisonettes, and Town

Houses,” the sign read. Connoisseurs of what exactly?

Byzantine frescoes? Directoire furniture? Cash?

I first noticed the wave of poseur advertising in a brochure
for a Manhattan loft development named City Prairie. The
booklet was illustrated with artsy-fartsy pictures by Jessica
Craig-Martin, an artist whose work I admire. I suppose her dry
images of exposed radiators and electrical coils were meant to
appeal to aficionados of German conceptual photography who
dream of Sub-Zero refrigerators grazing in open pastures.

Back in TriBeCa, there is a new luxury apartment building
designed by architect Winka Dubbeldam called Greenwich
Street {Project]. I might forgive the aspirational name and
punctuation—it sounds like a sophomore architecture stu-
dio—if it were not for the highfalutin prose of the building’s
prospectus: “The crease as a system of inflections allows for a
slippage between interior urbanism and urban privacy.”

Who thinks this stuff up? Semiotics majors from Brown?

BWITH THE HOLIDAY season fast approaching, I would like
to reflect on the subject of greeting cards. In fact, I'd like tc
address a troubling phenomenon that now plagues all forms o
stationery: alternative materials. I am talking about acetatc
envelopes, Mylar postcards, vellum overlays and underlays, anc
pulpy, rotting, recycled paper so thick and unwieldy it gives envi
ronmentalism a bad name. The once cheery process of open
ing my mail has in recent years been corrupted by countles
forms of annoying, newfangled stationery that offend the ey«
and chafe the hand. What marketing hoax has convinced peo
ple that simple engraving and fine paper stock are old-fashionec
or otherwise inadequate? The days of belles lettres may by
numbered, but I for one am not giving up without a fight. [
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As | See It, #2 in a series
by Jean Claude Mallaird.

Presenting our Vibrant®French
Gold Finish. A fairy-tale soft
gold that will live happily
ever after. Guaranteed.

1-800-4-KOHLER, ext. SRZ
kohler.com/frenchgold
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