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e the rational mind

When it comes to buying a car, it’s easy to be of two minds. The rational mind desires things like safety and
value. The emotional mind is swayed by performance and style. Fortunately, there is the E 320. It’s a role
model for luxury cars, precisely because it embodies all those attributes. So you should have no difficulty

making up both your minds. To learn more, call 1-800-FOR-MERCEDES or visit www.MBUSA.com.
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ONE STONE FOR OUR PAST. ONE FOR THE PRESENT.
ONE FOR OUR FUTURE. BUT | CAN NEVER DECIDE FOR SURE.

IS THE BIG ONE FOR THE PRESENT, OR THE FUTURE?

/\ *

E THREE-STONE ANNIVERSARY RING. MOST EXQUISITE WITH A CENTER STONE OF |/2 CARAT OR MORE. \/

HE FOREVERMARK IS USED UNDER LICENSE. WWW.ADIAMONDISFOREVER.COM A DIAMON D IS FOREVER
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Fine Linens and Home Furnishings

Retail Store: 466 North Robertson Blvd, Los Angeles, CA 90048 * 888.230.5388
The Plaza@Preston Center, 4040 Villanova Drive, Dallas, TX 75225
Also at ABC Carpet & Home, New York 212.473.3000 ¢ Arrelle, Chicago 800.288.3696
Sue Fisher King Co., San Francisco 888.811.7276
Trade Inquiries: 800.553.5309
Anichini.com

Vléeﬁte Wolf, Paris



The cho:ce for

Solo, seat system designed by Antonio Citterio.
To reach the dealer nearest you call 1-800-872-1697

B&B Italia U.S.A. INC, 150 East 58" Street, New York, NY 10155.

www.bebitalia.it e-mail: info@bbitaliausa.com
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Folkloric Fantasy in Italy: Idarica Gazzoni gives
her talent for wall painting free rein in her
farmhouse near Turin. BY MARELLA CARACCIOLO

Rustic Formality in Sweden: Lars
Sj6berg, the leading authority

on Gustavian style, has filled his
18th-century manor house with
the grace and practical virtues of
his country’s golden age.

BY WENDY MOONAN

A Retreat in Sintra: A dilapidated
15th-century convent becomes a
private home without losing its
historic associations. BY WENDY MOONAN

Modernism with Curves in Paris:
Sweeping geometries lend a sleek
air to architect Stefania Stera’s

design for a house. By G. v. DRYANSKY

Provengal Simplicity: Edith
Mézard’s 18th-century chiteau is as
airy and elegant as the embroidered

linens she sells in her atelier.
BY JAY MCINERNEY

Restrained Restoration in Tuscany: An Italian
farmhouse benefits from collector Giorgio
Franchetti’s recapturing the past.

BY MARELLA CARACCIOLO

Royal Splendor in England: The glorious, elaborate
walled gardens at Sandringham, the private domain
of Elizabeth II, are again open to the public.

BY CHARLOTTE M. FRIEZE

ON THE COVER: “IN THE PINK,” PHOTOGRAPHED BY MELANIE ACEVEDO



SOPRANO RENEE FLEMING.
A VOICE SO BEAUTIFUL IT CAN BREAK YOUR HEART.

hen critics try to capture the special quality of Renée Fleming, they focus on the moving humanity of her performance.
arhaps that's why she’s chosen a timepiece that for all its beauty is strong enough to be enjoyed in the real world.

Rolex Lady-Datejust in 18kt gold. Enlarged for detail.
r the name and location of an Official Rolex Jeweler near you, please call 1-800-36ROLEX. Rolex, ¥, Oyster Perpetual and Lady-Datejust are trademarks. www.rolex.com









BY DOMINIQUE BROWNING

Readers make their points.

1

utors

With a little help from a friend.

Sometimes Mother Nature needs a little
help. Meadow plantings and woodland
gardens are purely lovely, but we like
alittle artifice. Making intricate designs
with plants and cut flowers is an old
horticultural idea that is back in season.
BY STEPHEN ORR

It’s time to toss off those wool

blankets and duvets and make the bed in
light and bright colors. This season

it’s all about contrast: staying cool in the
heat, and mixing styles.

| Y SLUUYCLICD §
The work of '30s artist, decorator, and
boulevardier Bernard Boutet de

Monvel is being revisited in Paris with
an exhibition and book devoted to his work.
BY G. Y. DRYANSKY

|

Dorrie Nichols is }eviving the hardy
Brownell roses her grandfather
developed more than 60 years ago.

BY ETHNE CLARKE
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France’s rosé wines
evoke the fresh pleasures
of a summer’s day.

BY JAY MCINERNEY

BY VERONIQUE VIENNE = A e

TO SUBSCRIBE TO HOUSE & GARDEN ON-LINE, VISIT HTTP://WWW.HOUSE-AND-GARDEN.COM




Of course it's a downdraft. Why do you ask?

e e Experience the remarkable attraction of Jenn-Air. For decades, we've been perfecting

downdraft ventilation to beautifully clear the air without an overhead hood.

Our exclusive new range also features a high-performance, duakspeed convection
oven and a stunning, frameless glass cooktop. For information, visit jennair.com

or call 1-800-Jenn-Air. And feel the attraction of downdraft for yourself.

% JENN-AR







why just make up y
‘wWhen you can make up the year:

New™:
TOTAL EFFECTS

Makeup
and Lipcolor

helps fight seven
signs of aging

A youthful effect today,
even more so tomorrow.

Now there’s a remarkable makeup

and lipcolor, with Olay’s exclusive VitaNiacin.
It actually helps fight seven signs of aging,
over time.

Skin is luminous, lit from within.
Lips appear younger, fuller.

Together, making the appearance of fine
lines and wrinkles a thing of the past.

total effects

Proven to be the makeup  age defying foundation
. . fond de teint défi au temps
for younger-looking skin +VitaNiacin

lipcolor in 24 shades
makeup in 10 shades

© OLAY

www.olay.com




WANDERING HOME

VERY MORNING FOR WEEKS this spring I was awakened at five by the gentle,

- persistent cooing of a dove. Such a soft, lovely song, yet each day it was able to pen-

etrate my dreams and lure me from my bed onto the balcony. I would search

through the treetops for a glimpse of her until the damp chill sent me back

indoors, and then finally one day I spotted her. She had built a nest on the trellis

right over my door, wedged in amid a looping tangle of wisteria. I didn’t dare go out

onto the balcony again, for fear of disturbing her. Several days later the cooing

stopped, and I suppose she became serious about laying and
hatching her eggs, or why else would she sit so still and silent
in her new home?

Nesting. Why do we do it, why does it matter? Why do we
care so much? This has been on my mind lately, because I
recently met a real wanderer, someone who is defiantly, dog-
matically, devotedly nomadic. He isn’t selfishly drifting;
homeless by choice, he has spent the past 20 years living all
over the world, doing good. Home for him is a provisional
thing. I was so struck by the marked contrast to the way my
friends and I have hunkered down, sent out roots, gathered
treasure, gotten anchored. Maybe got stuck, who knows? I
have always thought of making a home as one of those basic
desires, but why should it be?

It is too easy to say home is where the heart is, where your
loved ones sleep. Your loved ones can go with you, wherever you
roam, and your loved ones can just as well be scattered to all cor-
ners of the world. We grow up (most of us) and ruthlessly leave

Ireland” —and for others, a home is as small as the four walls of
aroom. Some of us move restlessly from house to house; others
are restless within the house, rearranging the furniture, circling
toward some approximation of beauty, serenity. And then some
of us are so settled that our bodies creak to leave the sofa.
Maybe home is one of those subjects over which much of the
world is divided: those who care about it passionately and those
who don’t give it a second thought. Maybe some of us are the
fixed points of the compass: we’re home, so others can twirl in
circles around the globe. Some of us need the foundation of a
home because our thoughts, dreams, emotions are constantly
wheeling, wandering. And for some of us, there is the great
adventure of making a home—you know, that thing about the
world in a grain of sand or, dare I say, a smear of paint, a dab of
plaster, the twinkle of a chandelier, the gleam of that old pear-
wood commode. The adamant wanderer finally confessed to
having a warchouse full of stuff collected over the years, so even
anomad isn’t immune to fantasies of home, however delayed

behind the first homes of our child-
hood. And we often leave with the
thought that the home we make for
ourselves will be markedly different
from the one made by our parents.

Some of us end up finding home
in the town where we were raised.
Some of us have ancestral homes,
where generations of the family have
been raised—places dear enough to
draw everyone back. Some of us
simply choose a place, or, if we are
lucky, we feel the place chooses us.
For some of us, a home is as large
as a country—“I'm at home in
France,” one friend will say, or “I felt

like I had come home when I got to

14

the gratification of making one
might turn out to be.

As for the dove: after a few quiet
weeks, I noticed on the ground
beneath her nest what I first took
to be a bright curl of Styrofoam and
of course turned out to be the frag-
ment of an eggshell. One down.
One untimely flight, one tiny lost
soul. But still the dove sits, home
for the time being.

B flhn

Dominique Browning, EDITOR
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Advertisement

Just in time for
Father’s Day
A Swiss
Watch Fair

- Join Bailey Banks & Biddle
_ and House & Garden at an
exclusive event celebrating a
European Summer of Style
and featuring a prestigious
Swiss Watch Fair

Hors d’Ocuvres will be served
Saturday, June 16, 2001
- noon — 6:00 pm

Bailey Banks & Biddle
7535 Dadeland Matl
Miami, FL
- *Enter to win the featured
Tag Heuer Men's 2000
Exclusive Series Chronograph
. in stainless steel and 18K gold
from Bailey Banks & Biddle

For more information, please contact
Scott Schaiberger at 800.275.7918.

2 BAILEY BANKS & BIDDLE

\;(IRIIU RENOWNED JEWELERS SINCE 1832

“SWEEPSTAKES RULES ARE AS FOLLOWS:

To enter, visit Bailey Banks & Biddle at 7535
Dadeland Mall, Miami, FL, or send your name,
complete address, and daytime phone number to:

Dadeland/Bailey Banks & Biddle Sweepstakes
House & Garden Promotion '

4 Times Square

New York, NY 10036

Atin: Scott Schaiberger

NO PURCHASE NECESSARY: Must be 18 years

of age or clder and a U.S, resident to enter. Taxes
are the responsibility of the winner. Employees of
Bailey Banks & Biddle and their families, affiliated
companies, and sponsors are nat eligible, Sweepstakes
ends June 25. One winner will be selected on or
about July 1. For inquiries, please call 212.286.4390.
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queen bee
“noNEey, 1'm HOME” [April] was
buzzingly wonderful! Though the
beehive home may not be everyone’s
cup of tea, I loved it. My husband
and I have always painted our homes
with color. It probably started with
my mom’s chasing me with a bottle
of Fantastik to get my fingerprints
off our white walls. Kudos to William
Diamond and Anthony Baratta for
creating happy houses for us to enjoy
while sipping our tea with honey.
CAT FALS
Houston, TX

buried treasure
1 ENJOY Véronique Vienne’s back
page on old House & Garden covers.
About 30 years ago, my wife rescued
two dozen vintage issues from the
library of the Cleveland Institute of
Art when it was disposing of them. The
oldest issue we have is from 1908. The
magazines are immensely fascinating,
and have been an incredible reference
for the restoration of our 1920s home.
ROB BIRO
Long Beach, CA

no problem
BRILLIANT PLANNING! Your vivid
and exciting April issue [“You Need
Color!”] burst onto the scene at
the dreariest time of the year and
when we needed it most. For turning
inspiration into action, I especially
appreciated The Fix, by Jackie Craven.
Talk about useful —I wanted it to go
on for two or three more pages. Great
solutions to problems that have always
bugged me, presented in a sprightly,
concise style. Thanks, H&G.
TICIA ROBAK
Yarmouth Port, MA

the bloom is back

I'VE BEEN a House & Garden reader

for 20 years and have watched you go
through many transitions. When

you printed your last issue with Nancy
Novogrod at the helm, back in 1993,

I was truly saddened. Where was I
going to get my inspiration? Then along
came the newly revamped Condé Nast

House & Garden in 1996, and you haven’t
looked back. Anthony Jazzar is doing
a superb job as art director, and though
I do not often read editor’s letters, |
find Dominique Browning’s a great and
inspiring read. Thanks for bringing
back House & Garden, one of the best
out there. Keep up the good work.
MATT VANDERWERFF
Vancouver, BC

HOUSE & GHRDEZ

A Condé Nast Publication 4

Small House Number
July, 1932 « Price 35 Cents.

This 1932 House & Garden cover was
recently republished on our back page.

budding joy
CONGRATULATIONS on Angelina
Conti’s article, “Her Salad Days”
[March}. It was a wonderful piece—
sweet, touching, well-written, and enter-
taining. I am glad that she put the face
of youth on gardening. It isn’t a pastime
for old ladies. I should know: I'm in
my early 20s and enjoy gardening. It is
soul-stirring, wonderful, and delicious!
NICOLE J. MITCHELI
Brooklyn, NY

PLEASE WRITE US at House & Garden
(4 Times Square, New York, N'Y 10030).
We also accept letters by E-mail
(letters@ house-and-garden.com) and
fax (212-286-4977). Include your name,
address, and daytime phone number. All
submissions become the property of
House & Garden and will not be returned,;
they may be edited and published or
otherwise used in any medium. &
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N FEBRUARY, when winter was seeming hideously
long, we were flipping through our inventory
and thought, why not devote a summer issue to
Europe? It would be a chance to show some charm-
ing, seemingly effortless, totally sophisticated
~ houses. And, of course, there is nothing that says
“holiday” to me like a European retreat.

The projects in this issue are an evocation of summer.
They make me think of long, languorous days when you
have absolutely nothing to do. (Is there anything more
luxurious than pure laziness?) There’s not a lot of what
you might call “serious
decorating.” That takes a
certain energy to develop
and maintain. What each
house does have is a com-
pletely individual sense of
style. That’s what I like
best about these atmos-
pheric places. They show
people with a unique
approach to life that is, in
each case and in each
place, appropriate.

There’s nothing more
lovely than the Italian
farmhouse that Idarica
Gazzoni transformed
with her imaginative wall
paintings (“In the Pink,”
page 76). I love the way she
has adorned her house
with her own creations.
(And I love thinking of the
long siestas I might take
there.) A Swedish house is

front airbags i
like ABS Plus braking, as well as the
5 highest frontal crash

Editor at large almost inevitable in a European issue, but still, the one
CarolinaIrving  we show has an extraordinary appeal, with beautiful,
on a Mediter- cool colors and a clever juxtaposition of neoclassical
ranean holiday forms with rustic textures (“Nordic Neoclassic,” page

84). Sintra is a truly enchanting place—you can’t help
sinking into a reverie on Byron when you think of
it—so I was delighted to see the fantastically restored
convent we show there (“Portuguese Sonnet,” page 94).
Edith Mézard’s house (“Common Threads,” page 110),
filled with her beautiful linens, is the quintessential
Provencal house, just as Giorgio Franchetti’s (“Saving
Grace,” page 116) is practically the Platonic ideal of

ESSARY. Open to indivi _ .
cess as of June 12, 2 a Tuscan villa. A modern Parisian place has a harder edge

and its own brand of magic (“Circles on the Square,”
page 102). And then, there’s the Queen’s dahlia garden
at Sandringham (“Queen for a Day,” page 122). What
more can [ say? Looking at these stories, I'm transported.

I know youwill be, too. —CAROLINA IRVING
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Think of the possibilities.
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10'd have thought a double hung window
ild be so versatile? But then, this is no
linary double hung. From its beautiful wood

rior to its extruded aluminum clad exterior,

For afree brochure, call 1-800-268-7644.

s e |

the Clad Ultimate Double Hung features over
100 design improvements. Including an

exclusive sash tracking and locking system

that makes it easier to open, close and clean.

MARVIN-

Windows and Doors

Made for you.

 Bopeaspocegecsganppnopr s gmoscpoengragapeced |
Plus a host of design options that let you create
a look and style all your own. Whether you're
remodeling or building a new home, see the

one double hung that deserves a second look.

“k (Canada, 1-800-263-6161) www.marvin.com
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Blew Linea

WITH A STEEL BRACELET OR A WIDE RANGE
OF INTERCHANGEABLE WRAP-AROUND STRAPS.
www.baume-and-mercier.com

% BAILEY BANKS & BIDDLE

WORLD RENOWNED JEWELERS SINCE 1832

In prestigious malls across the country.
1-800-651-4BBB
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Sometimes Mother Nature needs a little help. Meadow plantings and woodland
gardens are purely lovely, but we like a little artifice. Making intricate designs with
plants and cut flowers is an old horticultural idea that is back in season. sy stephen orr

th a gerbera daisy wall hanging

25
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. £glorﬂ,lﬁlowér), the event has become
a major tourist attraction. The next floral
;g carpet will be shown in August 2002.
- For information, call 011-32-2-513-8940.
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When an entire city turns out to see a floral carpet, we get swept up, too. Call us crass

but we love excegs in the garden. Like the Vigtorians, we think there’s no such thing
as too much colc

nd ornament; and this sgmmer, gloriously intricate plots are afoot.
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DEEP ROOTS The Victorians exercised
their passion for decorative flourishes
with carpet bedding—the practice of
planting annuals en masse to create colorful
designs. At England’s Castle Ashby
(011-44-1604-696-696), hundreds of
plants make up a dense rug of insignias
designed in the 1860s. This labor-intensive
tradition survives today, primarily in
municipal parks and public gardens.

»NEW GROWTH Last summer, the Rothschild
family inaugurated an annual design
commission for the 19th-century parterre at
Waddesdon Manor in Buckinghamshire
(011-44-1296-653-211) with an abstract
planting by landscape painter John Hubbard.

This year's designer will be Oscar de la Renta.

/. SCENIC OVERLOOK You can fully appreciate a parterre or patterned formal garden
only when you view it from above. New York-based landscape designer Edwina

von Gal created this geometric design for an East Hampton house using clipped
boxwood compartments filled with lavender and potted topiaries.

4.0 CANADA The first Mosaiculture Festival in Montreal last summer drew

more than half a million visitors who ogled more than 60 floral sculptures by
designers from around the world. Entries included a carpet bed worthy of
Queen Victoria, as well as peacocks, swans, and Van Gogh paintings rendered
in annuals, tropicals, and succulents. This year's exhibit runs from June 22
through October 8. For festival information, call 888-868-9999.

. POP UP Jeff Koons’s 40-foot-tall floral rocking
horse head dominated the Palais des Papes
courtyard at last summer’s Avignon art show. His
Puppy, on view at New York's Rockefeller
Center last year, also caused a flap. &
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IT’S NATURE'S WAY TO BE ROUGH. T'S OUR WAY TO BE SMOOTH HIGHLANDER HAS WHAT |
TYPICAL SUVS DON'T — A 4-WHEEL INDEPENDENT MACPHERSON STRUT SUSPENSION FOR
A NICE COMFORTABLE RIDE. BASICALLY, THERE ARE NO ROUGH ROADS IN A HIGHLANDER. { ®Ifn‘{3}ﬁ§w‘

TOYOTA.COM ©2001 T0¥872 MOTOR SALES, U.S.A . INC. BUSKLE UP* B0 iT FOR THOSE WHO LOVE YOU.




own emb ap
Bored with Zen garden minimalism? Perhaps a little pattern would liven up

your yard. The ornate parterre gardens of 17th-century France were grand, labor-
intensive concoctions designed to reflect the power of their royal owners. Today’s
home gardener should focus on something a bit humbler—and more manage-
able. Traditional French parterre designs employ lots of the curlicues and filigree
used in decorative arts of the period. Low hedges were clipped to define intricate

compartments filled not with flowers but with colored gravel and sand. I adapted

ps |
19 C

1SS

of box and gravel below, which would look at home in

is all that is needed to make your own petit Versailles.
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OWTODOIT Anine-step program

I Find a suitably simple design for your parterre in old
engravings in garden books or in other decorative patterns
(textiles, ironwork). 2 Trace your design on graph paper to
scale. 2 In an open setting with well-drained, thoroughly
dug soil, mark the area for your bed. Raised beds of several
inches work well. 4 Cover the area with a layer of dark
plastic to suppress weeds. 5 Transfer the grid from your
paper to the ground with string lightly staked at the ends.
For a 6-foot square, a 12-inch grid should be adequate.

30
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and simplified a detail of a 17th-century design for the 6-foot-square planting

a courtyard or paired on

either side of a walk. This royal statement doesn’t demand an army of gardeners
to maintain it. After the design and planting, a yearly trimming in late summer

6 Using the grid from your paper drawing as a guide, lay
down the design in gravel lines. 7 Begin planting your hedge
material, about 6 inches apart, along the gravel guidelines.
Dwarf boxwood (Buxus sempervirens ‘Suffruticosa’) or tight
growing herbs such as germander, hyssop, or santolina work
well and will grow together to form continuous lines in years
to come. 8 Fill in the square with contrasting colored gravel or
stone pieces and edge with bricks or cut stone. 9 Trim yearly
onto dropcloths to make disposing of the clippings easier.



M Review shot
M Retake shot

M Remain in good standing
with the in-laws

XILINVNAUYV B

Know you got the shot right after you take it, with the new
KODAK ADVANTIX Preview Camera. It's got a preview screen that
shows the picture you just caught on film. Don't like it? Take it again.

Now when you get your pictures back, nobody’s cut out or cut off.

Share Moments. Share Life!"

©Eastman Kodak Company, 2001. Kodak, Advantix, Share Moments. Share Life. are trademarks. www.kodak.com



All that’s hip and imaginative to sit on—or eat at—from
the Milan furniture fair vy Brooke Stoddard

J

| Fabio Novembre’s surreal glass-
topped Tube table for Cappellini
has 171 red rope legs, six with
metal centers that serve as
supports. In NY, 212-966-0669.

2 Patrick Norguet's fashionable
Rive Droite armchairs and sofas
are covered in Emilio Pucci’s
signature prints, for Cappellini.

2 Jean-Marie Massaud stands
behind his white Outline fiberglass
and satiny stainless-steel outdoor
bench for Cappellini.

4 Prospero Rasulo’s lacquered
Tempo table for Zanotta at M2L
showroom. 800-319-8222.

5 Von Robinson’s futuristic
Clarke steel armchair, $1,996,
covered in molded polyurethane
foam, for Frighetto, can be found
at DDC Domus Design Collection,
NY. 212-685-0800.

6 Jeffrey Bernett perches on his
Landscape chaise, $3,075 to
$3,152, for B&B ltalia. The chaise
is available in wool felt (shown
here) or leather, with removable
white wool or leather headrest. In
NY, 800-872-1697.

7 Heller's Arco Bellini armchairs,
$70 each, stack in a rainbow of col
ors, by Mario Bellini and Claudio
Bellini. info@helleronline.com. »
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8 Tom Dixon and Domus
magazine created a design
laboratory in a church and invited
designers to play with a machine
that creates colorful strands
of extruded plastic.The
result: everything from one-
of-a-kind chairs to vases.

9 Piero Lissoni’s versatile
seven-piece Note collection for
Cassina includes a black lacquer
table set on casters, $825, topped
with a taller aluminum table

that can also be used as a side
table, $1,005. 800-770-3568.

10 Philippe Starck and his

vase-shaped Boem stool, made
of transparent polycarbonate for
Kartell. In NYC, 212-966-6665.

11 Michael Sodeau’s long and
lean Mono sofa for SCP, about
$2,100, shown here in orange. In
London, 011-44-207-739-1869.

12 Christophe Pillet’s surfing-
inspired tropical Beach table in gray
fiberglass printed with hibiscus
blossoms, $7,304, for Cappellini.

13 Clockwise from top: Eero
Koivisto, Ola Rune, and Marten
Claesson, seated on their
Pebbles seats with rotating back-
rests, $5,153, for Cappellini.
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& Prudential.
Every step of the way.

A more complete Getting married. Buying your first home. Starting a family. Planning for

approach to wealth  petirement, Major life changes are like taking your first steps. First, you're

nisngement excited, then unsure. And often you need a hand to help you feel more secure.

;Odayf' Glchieviffg ‘ That’s when Prudential’s products and services can help you the most.

1 ninanciail security Is

! o two-sided eflerf; How much coverage is enough? Rock Solid® protection for a lifetime.
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! and protecting to purchase or increase life insurance take the right steps toward protecting

! what you've built. coverage. But deciding how much their loved ones and achieving their

L Wih decades of protection you need can be difficult. financial goals for generations. Put our
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by Sabine Rothman

Social situations often call for extra seating. The interior
designers we spoke with suggest that their clients keep
a few small, versatile pull-up chairs ready for action. In
the living room, you can draw them next to the sofa for
some intimate gossip. Or, choose a model that matches
your dining room chairs. But remember, as Janet Schirn

A host of pull-up chairs for any occasion or decor < scois must be “inviational.” Party on

&

= 0

“Pull-up chairs have to be light, so you canmove ~ “Awooden chair can be wonderful. Plenty of “l like a chair that can do double duty. It should
them easily. They will often have an open hack people with bad backs will seek out a model he appropriate in the dining room, in the livin
and only a hit of upholstery.” —John Barman that gives them support.” —Arlene Semel room, or in a home office.” —Roderick Shade

A r (D
T 0 | L

“For clients who entertain a great deal, | provide “They don’t have to match, but they should “Use them to introduce a shot of color in a
small portable seats. But in D.C., guests need go with the environment. In a contemporary loft, ~ neutral room. You can repeat the color to keey
to work the room, so no one sits.” —Janet Schirn | might use a plastic chair.” —Lucretia Moroni the flow going.” — Celeste Cooper

How to satisfy the yen
I Pearl gray Carl Larsson chair,
Country Swedish.
2 A painted hardwood Tulip chair,
$517, Baker Furniture. 800-59-BAKER.
2 Teak-and-cane Madras side chair,
$330, Grange. 800-GRANGE-1.
4 Cassina's Superleggera, $990, by Gic
Ponti, in black lacquer. 800-770-3568.
5 Jasper Morrison's Air chair, $70,
Design Within Reach. 800-944-2233.
&7 {““ & Saint James, $705, by Jean Nouvel,
{ U Ligne Roset. 800-BY-ROSET.

“When it comes to side chairs, you can try a bit “You can think of them as sculpture because 7 Keilhauer’s Gym chair, $165, comes
of whimsy. The scale, shape, and finish depend they are so small. And they're great for stacking in 26 colors. 800-724-5665.
on where they’re being used.” —Susan Orsini books and magazines.” — Scott Yetman & Hand-painted hall chair, John Rosselli
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370 horsepower leaves people no choice
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Www.jaguar.com >

JAGUAR

THE ART 0f PERFORMANCE




i

domestic bl

Go wild indoors with wallcoverings, carpets,
and caning made from reeds, rushes, and
grass. “In nonarchitectural spaces like powder
rooms, bathrooms, and hallways, natural
materials give a sense of place,” says interior
designer Michael Tedrick. “A tailored look is
best,” decorator Jeffrey Bilhuber cautions.
“You don't want bulrushes that
look like the work of beavers.”

Aleman/Moore’s Seaweave llI grass rugs
create a subtle backdrop “that won't dis-
tract from the furniture or architecture of
a room,” decorator Sheila Bridges says.

Interior decorator Jeffrey
Bilhuber uses Bamboo &
Rattan Works' European
reed fencing between
beams on ceilings. “It
adds a marvelous

level of sophisticated
rustication,” he says.

Avoid the obvious.
Skip the matching
bamboo furniture -
and sisal carpeting *
and go for contrast.
Pair Stark’s large
weave rattan wall-
covering with some
Louis XV chairs in
a dining room.

“I love Hinson's coarse
Madagascar cloth for
high-traffic areas,”
says interior designer
Eric Cohler, who used

Stark Wallcovering’s
5 small raffia weave
gets a glittery punch
from silver foil back-
ing—perfect for

a powder room or a
chic little wet bar
built into a closet.

it in his family room for
the Kips Bay show
house. “It keeps finger-
prints off the walls.”

38

“Sea grass wallcoverings are a
great alternative to paint in a
minimalist interior,” decorator Miles
Redd says. “You get texture in

one solid color.” We like Stark Wall-
covering's island fiber in Melon.

Varied and plentiful,
machine-made
cane webbing from
Bamboo & Rattan
Works is a stylish
addition to walls and
ceilings. Or give a
flea market chair a
boost with an inex-
pensive new seat.

Using natural fibers
like Stark Carpet's
jumbo giso on the
floor “makes the
relationship between
outdoors and indoors
more harmonious,”
says designer
Michael Tedrick.

The play of light through Conrad's
hand-woven window covering
evokes the tropics—even on a
winter’s day in New York City.
Hang some in a living room with
glazed linen walls.
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 Wet cloth and lather.



Solutions for domestic dilemmas
by Jackie Craven

For our new patio, | have my heart set on brick.

But will it be as durable as concrete?

Brick is beautiful, but it has drawbacks. Freezing
and thawing may cause buckling; weeds can sprout
in the joints. Yet, when properly laid, brick will

last decades. The secret is in what lies beneath. Make
sure your mason prepares a 6-inch-deep excavation that
slopes gently away from your house. The hole should be st =

edged with rigid plastic or rot-resistant wood, and filled with 4 inches of tightly packed
crushed quartz or granite. If you want mortared joints, your mason will need to pour
concrete over the stone. Otherwise, the mason may cover the stone with strips of weed
barrier fabric (available at your local nursery) and a layer of packed fine sand. The excavation
is then filled with tightly abutted paving bricks, which are stronger than softer, ornamental
bricks. Want to make sure you've picked the right brick? Tap it with a hammer. A paving
brick will let out a high, metallic sound; an ornamental brick will thud like a block of wood.
For detailed instructions, log on to the Brick Industry Association’s Web site, bia.org.

domesctic bligg

I'dlove fheﬁ'SChuiﬁdcher wallpaper in
our bathroom if it would stay put. How
dol keep it from lifting at the seams?

" but there are so many kinds.

Steamy‘Showerslcan makethe
, finest papers peel. And no wallpaper How do we decide?

bonds well if the wall hasn't been “ A Gutters come in many

We need new gutters,

prepared with a good wallpaper primer such materials, but copper and
as Shieldz by Zinsser (zinsser.com). For : wood last longest and
 extra adhesion, coat the back of prepasted | 4re the most attractive. Gutters in
~ papers with an activator such as Zinsser | rot-resistant woods like cedar
™ ~ Sure-Grip. As for those sagging seams, your f
We want our new music roomtohe ~ Paper hanger will need to lift the loose

and redwood are favored for
frame or shingle-style houses.

soundproof, but acoustic ceiling ~ Paper carefully and dab on wallpaper seam Specialty mills such as Blue Ox
tiles are so ugly. Any alternatives? ~ adhesive. When the glue gets slightly Millworks (blueoxmill.com) can
Get loud. Your ceiling doesn't ~ tacky, flatten the seam with a small wooden carve gutters to complement your
have to remind you of a hospital ~ roller. If your Schumacher is especially moldings. Then you paint them
waiting room. For the look of a unruly, consider sealing the seams with a ~ to match your roof or siding.
Victorian embossed ceiling, check out ~ liBht coat of clear, nongloss polyurethane. £ Brysh them yearly with raw linseed
TinTile acoustic tiles from Armstrong ; a R § H ﬂ § ﬁ E g oil and turpentine, and wood

(800-233-3823). They come in white
but glisten like authentic tin when
covered with pewter or bronze paint.
No height is lost: the 1-foot-square
tiles attach directly to the ceiling.
If you need access to pipes and
electrical wiring, the best bet is a
suspended grid system with acoustic
panels. Armstrong has 2-by-2-foot
panels embossed with sports and
music motifs. Or design your own
custom panels from Interior Systems
(interiorsystems.com). The firm also
offers metallic panels in shimmering
shades of aluminum, gold, and copper.

gutters will last a century. Copper
never needs painting. Although

it dents easily, it resists rust and
lasts 50 years or more. After a few
years, the bright metallic sheen
will age to a dusty green patina.
Old World Distributors (oldworld-
distributors.com) will make copper
gutters and downspouts to your
roofer’s specs. To avoid gutters,
check out Rainhandler Plus
(rainhandler.com). Three-quarter-
inch-wide aluminum louvers are
mounted just below your eaves
and deflect runoff from the roof.

40
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free cleansers and @ aarated moisture that allows it to
: world but the lightly moisturized feeling of clean.




domestic bligs

Christophe Delcourt’s pieces say “Touch me”

" hristophe Delcourt is on the move. This summer, the 35-year-old designer is
expanding his presence on both sides of the Atlantic. In Paris, he's opening a
new, large gallery space at 125 rue Vieille du Temple, where he will show his

w” Own work and that of others, including ceramists Christiane Perrochon and
Daniel Fisher. At the same time, Delcourt—who
has just designed his first fashion boutique,
Browns men’s store in London—is launching a
21-piece furniture and lighting collection at Ralph
Pucci International gallery in New York. “This
new collection is gentle to look at and gentle to
touch,” says Delcourt, who is using a mix of dark
and light woods, such as exotic iroko, gray oak,

and walnut. Devotees admire his quiet, poetic
design language and the tactile aspect of his
work, like the rippling surface of his tabletops.
Delcourt employs old-world craftspeople to
realize the sculptural, contemporary pieces. It's
important, he says, that “people know how the

Designer Christophe
Delcourt in his Paris
apartment, above,
next to his new steel
Lampadaire Art floor
lamp, from Galerie

Christophe Delcourt
in Paris, O11-33-142-
78-44-97; Delcourt’s
oak LYS floor lamp,
left, $2,750, and dark
oak VIC chair, far left,
$1,250, available

at Ralph Pucci Inter-
national Ltd., NYC,
212-633-0452.

furniture was made, that they feel the work that
went into it, and feel the intimate relationship
between the artisan and the furniture.”

Delcourt’s Paris living
room, above, with

his PEN library book-
case in gray oak,
$1,500, walnut NUI side
table, $1,350, and two
Utrecht chairs by Gerrit
Rietveld, upholstered

in apple green. Delcourt’s
BAS oak cabinet,
$5,500, far right, and
IGA sofa, right, $11,500,
are available at Pucci.
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Seventies furniture adds panache

uddenly the '70s are looking fabulous again. |
recently visited Liz O'Brien’s wonderful New York
7 furniture shop (212-755-3800) in Pierre Cardin’s
old Fifth Avenue digs. She had cleared out her collection
of classic '30s, '40s, and '50s pieces and replaced them
with the smartest assortment of dining tables, coffee
tables, and lamps from the 1970s designed by Maria
Pergay, Gabriella Crespi, and Paco
Rabanne (yes, that Paco).

In that black marble

space, the furniture looks dead chic. As O'Brien points out, Minerals were hot in the '70s,

these clean-lined pieces work so well today because they were ~ O’Brien says. Paco Rabanne
\ meant to be mixed with other styles. Carla Venosta's scheme for ~ inset agate on a brass

a Milan dining room, below, is a perfect example: stainless-steel c‘fﬁee table, be'°w'{\ lamp
tables fit seamlessly with Empire-style gilt wood chairs. The With A.qUArtzStentsits
limited-edition (and expensive) furniture also fills the needs of
contemporary living. “Before this period,
you had small card tables and tea tables,
but nowhere to stack your books
or put the TV,” O'Brien says.
What jet-setter could resist a
big brass coffee table like
Crespi's? With pullout flanges,
there’s room for magazines, chunky
crystal ashtrays, and highball glasses
tinkling with ice. Chin-chin!

atop Gabriella Crespi’s low
brass and walnut table, above.

Maria Pergay'’s ca. 1970
tiered side table for Jansen,
right, fans out. Another of
her tables stars in an apart-
ment by Francois Périer,
above. Carla Venosta’s Milan
dining room, middle left, mixes
old and new. Alberto Pinto’s table,
top left, is also from the 1970s. =
Today’s take on the look: a stainless —_
steel console from Ron Seff, left. __! L_

HOUSE & GARDEN . JULY 2001



It’s cool.

It’s quiet.




The Sedan.

Introducing the allnew
dge Stratus.




It’s not so much different looking as it is different thinking. It’s not just refreshed,
or a restyled version of its predecessor. It’s been completely redesigned and
rethought. So what makes this all-new 2001 Dodge Stratus Sedan not only different,
but a Consumers Digest “Best Buy™™ as well? Things like optional
supplemental side-curtain airbags=+ that drop down to protect

outboard passengers in both front and rear seats. Next Generation

multistage driver and front passenger airbags+ that deploy at

- LA different levels based on crash severity. A body that’s

< even stiffer than before, for better ride and

handling. A sporty AutoStick®
automatic transmission
that provides clutchless
manual shifting, and
a V-6 with 200 horse-
power (both standard
on ES) that channel
; more power to bigger
/ wheels and tires than
its predecessor. And
optional ABS Plus brakes
that incorporate sophisticated
software to add stability in
turns and corners. We also put
25% thicker glass in the front doors
for more silence. The all-new Stratus Sedan. One of a handful of cars awarded
***** five-stars—the highest government frontal crash test

rating for driver and front passenger. And it’s at your friendly Dodge dealer:

As is its very cool sibling, the Stratus Coupe.

All-new Dodge Stratus (

800-4-A-DODGE or www.A4adodge.com

sy > = e s 200 RGRIR G AT e oy il sradas A
The Best Buy seal is a registered trademark of Consumers Digest, Inc., used under license. \hvays use
it hole > by 7 Brsnbicnat ce 31 527 far childn s s
seat belts. Remember. a backseat is the safest place for children 12 and under:




by Lora Zarubin

Poor, misunderstood lavender. Though banished to the linen closet, it’s truly
one of the most versatile of culinary herbs. Lavender can give a cloudlike
sweetness to ice cream or add an earthy accent to grilled meat. It deserves a
place on the kitchen shelf. | use it often and everywhere. Just take note: use a
light touch or you’ll get an aftertaste of camphor. Breathe deeply and enjoy.

N, \}/ »

The delectable Lavender Creams and
lavender and chocolate Artisan Bars from
London’s Rococo Chocolates ($5.10 per
quarter pound, $4.25 per bar, 011-44-
207-352-5857) are old-fashioned delights.

1
Puete Haze Lavenoek FAY

Orcanic cutiAy
lLaveNnDER

E—

Not all lavender works in the kitchen. But
culinary varieties, like potted Angustifolia
Royal Velvet from Cedarbrook Herb Farm
(360-683-7733), are subtle and pesticide-free.
Try Purple Haze Lavender Farm’'s Herbs de
Provence on chicken and Culinary Lavender
for baking ($5 each, 888-852-6560).

The geniuses at Out of a Flower in Dallas (214-630-
3136) seem capable of making ice cream out of any-
thing. My current obsession is their French Lavender
ice cream ($6 to $8 a pint). Soft and airy, with the
lightest hint of perfume, it is truly angelic. The perfect
finale to a summer feast of grilled seafood and corn.

e,

/ | can’t sleep without a cu

of camomile and lavendei
tea from New York's Tea &
- Sympathy before bed ($4
;s for 2 ounces, 212-989-
9735). A warm English
scone made from Olympic
Lavender Farm’s mix (you
add butter, milk, and
sugar) is an added treat
($4, in WA, 360-683-4475

B : - r \
b

For the most divine summer
drink, | make infused
lemonade with boiled water
steeped with 2 Tbsp.

of culinary lavender, right.
Or refresh yourself with the
iced-tea-like Lavender
Lemonade from Olympic
Lavender Farm ($5).




leo July 22-August 22

You like being in charge,
but this July you must let
go. Show faith in loved
ones by leaving decisions
about color combinations
or room additions to them.
Encourage your children
to choose their own bed-
room furniture. What they
opt for doesn’t thrill you,
but, wisely, you say nothing.
This isn’t easy. By month’s
close, compensation comes
in the form of affection.
Better yet, the kids will
include you in the next
round of decisions.

VIFE0 August 23-September 21
Knowing your taste, you
tend to bypass styles and
periods of furniture that
aren’t you. But the eclipses
in late June and again on
July 5 trigger some surpris-
ing twists. An encounter
with something exotic—an
example of Moorish archi-
tecture, perhaps—captivates
you. Suddenly you're deco-
rating the garden with jewel-
toned Moroccan glass can-
dle holders, and draping
brightly embroidered cloth
across the dining table.
These colors and textures
so enchant you that it is
soon obvious that this is
only the beginning.

libra september 22-0ctober22
It’s natural that you want to
settle decisions about your
work and lifestyle. So far,
though, most of your arrange-
ments have come undone
with frustrating swiftness.
Powerful eclipses on June 21
and July 5 point to the need
for a far-reaching reorgani-
zation in your lifestyle. Per-
haps you’re meant to live in
a loft. Still, not until the
expansive Jupiter changes
signs on July 13 are all your
alternatives clear. After that,
you realize that you must
exchange your former meth-
ods of entertaining for a
contemporary, far less tra-
ditional style. »
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A horoscope to help you decorate
“with the stars on your side

cancer........

Cancers are often referred to as home-
bodies, but that captures only one aspect
of your nature. You are also enterprising,
" canny; creative, and nurturing. Once the
 eclipsed Cancer New Moon on June 21 sparks
, anew cycle, you're ready to let go of the past and
try something new. Suddenly you are considering
such matters as whether to send your old furniture to auction, or just how wide
those French doors need to be. You're also wondering how to persuade those
closest to you to agree to your plans. Be patient: after the pivotal lunar eclipse
on July s, they will join you on antiquing
forays. Shop but don’t buy, at least until
after the 13th, when the bountiful Jupiter
enters Cancer. After that, fortune favors
you. You might stumble on a house sale . @\ %
full of exactly the style of furniture you % <
love, be it Arts and Crafts or French
Empire. Better yet, you may find a new
home to put it in. Only after the rare
second Cancer New Moon on July 20 are
you aware of the extent—and potential
emotional satisfaction—of the changes
that you’re undertaking.

I Moonstone is one of this
sign’s gems. 2 For those
born under the sign of the
crab, caviar in a mother-
of-pearl dish is like comfort
food. 3 Philip Johnson,

born under this water sign,
designed New York’s

Four Seasons restaurant,
including this Pool Room.

4 Cancer is drawn to
shallow bowls like this piece
by Robert Kuo. 5 A Cancer
plant, the water lily, floats in
a Waterworks marble sink.

all about cancer

» Color your world: milky
colors like pearl and pale lumi-
nous shades such as silver

P Plant life: water lilies, white
flowers, herbs such as verbena
P> Form fetish: lunar shapes,
from crescents to orbs

P Eat up: ice cream, crab

P Cancer hates: people who throw
things out without asking

P> Cancer needs: a special place g
for personal repose
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SCOKPIO october 23-November 2I

The perfectionist in you likes things just so, and your recent inability
to establish order in your life—and in your closets—has undermined
your confidence. This July, explore your options. After July 17, when
ruler Pluto is powerfully aspected, your bedroom may become a study,
or you might start sleeping in what was formerly a storeroom. This
seems peculiar until you notice you've now got fantastic morning light.

sagittarius November 22-December 20

You usually take the lead, and love working closely with others. They
have taught you to think through practicalities while plans are still in
the blueprint stage. Eclipses in late June and on July 5 trigger shifts in
your fortunes, but don’t cancel your order for that Syrian inlaid chest
just yet. Once ruler Jupiter moves into the financial angle of your chart
on July 13, you'll have plenty of cash and credit.

"1 December 2I-January I9

You've agonized over trying to get just the perfect combination of bed
stand, lamp, and sheets, but when they arrive, the look just isn’t right.
The Capricorn lunar eclipse on July § turns everything upside down,
but it also introduces a fresh viewpoint. Maybe colors needn’t match;
suddenly you're seeing them —
new light. This makes decorating—and living with others —ecasier.

and certain tense relationships—in a

aq uarius January 20-February 7

You like to be in good shape, but creating a home gym hasn’t exactly
been a priority. However, with the influence of Jupiter on your health
and well-being after July 13, it’s vital that you are properly equipped to
work out. Now youre becoming an expert on fitness machines, yoga
mats, and saunas. And by the month’s close, you'll have a personal
trainer making regular visits to your home.

PISCES February 18-March 19

Even the toughest Pisces is vulnerable to criticism. Consequently, hav-
ing tried for so long to create a cozy bedroom, you're wounded when
certain special individuals are unappreciative. Their reaction is really
about the tensions triggered by this cycle’s eclipses. The tide turns after

July 13. With Jupiter accenting love and life’s pleasures, those individ-

uals will be praising not only the bedroom, but you too.

Arles March 20-April 19

You thrive on sudden change, but a complete home reorganization or
possible move is too much to take, even for you. However, between
cclipses on June 21 and July 5, and expansive Jupiter’s moving to accent
such change on July 13, circumstances allay your concerns. Soon you are
merrily discussing which walls should go and which should stay —all
with an eye to having larger numbers under your roof.

taur

IS April 20-May 19

Even at your most self-indulgent, you go for quality. Now, with pow-
erful eclipses in late June and on July 5, you are smitten with something
as new and unfamiliar to you as Indian miniature painting. With
finances preoccupying you lately, you are as conscious of investment
potential as of acsthetic appeal. Determined to learn more, you enroll
in a course and encounter new ideas and intriguing fellow students.

£emini may 20-June 20

For you, life is too full of wonderful things to dwell on monetary
concerns. But July’s planctary activity is so focused on finances that
you must seek economies. This doesn’t necessarily mean cutting
back on the sleck garden furniture you just ordered, or the summer
parties you have planned. By the New Moon on July 20, however,
you have a solution: pot luck. ™
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ometimes inspiration comes from the most unexpected places. Like television. HOME&GARDEN TELEVISION

jtv.com imagine what you can do”
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PRODUCED BY JUAM S EARRON m PHOT

>HED BY ANTHONY COTSIFAS
STYLED BY STEVEN WHITEHEAD

This season, it’s all about contrast—staying cool in the heat and mixing styles

Spice up your romance! Mix in some edgy pieces with traditional ones. Queen-sized Loire bed, $6,820, Niermann Weeks,
NYC, through architects and designers. Tailored pique coverlet, $506, Peacock Alley. 800-810-0708. Duvet co

and sham of Ananas cotton by Marimekko, from DelGreco Textiles. 888-343-7285. Boucle Zebre bolste cover, Clarence
House, through architects and designers. Navy-bordered Hotel Collection pillow sham, $70, Frette. 800-353-7388.
Sheer linen ¢ , Larsen, at Cowtan & Tout, NYC, through architects and designers.
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Evoke memories of the boardwalk or circus with high-energy reds. Custom mandarin with garnet stitch duvet cover, $650;
custom flat sheet and two shams, $400 for twin-sized set; and canvas shams with garnet stitching, $190 each, Archipelage
NYC. 212-334-9460. Twin rib blanket, $220, Brahms/Mount Textiles. 800-545-9347. Embroidered Dot bolster shams,
$22 each, Pottery Barn Bed + Bath. 888-779-4044. Red linen on headboard, $21.95 per yard, B&J Fabrics, NYC.
212-354-8150. Regal Aquaglow paint in Million Dollar Red, $30 per gallon, Benjamin Moore & Co. 800-826-2623.
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The Crane Paper Company on writing and giraFFes.

in a WOI‘H where the mere appearance ofa handwritten note in one’s mai”Dox

is a bit of a surprise in itself, imagine ﬁnc]ing a giraFFe in there. But where is it written
that putting your thoughts down on paper has to be such a prec{ictaHe or serious affair?
We hope a trip to one of our authorized Crane Retailers will provide more than simp|y
the touch and feel of uncommonly beautiful paper. We trust you'” find a surprise or two.

Yor the writer somemhere in each oﬁ us.™

sisdale, AZ « Costa Mesa, CA « Denver, CO » Aflanta, GA Chicago, IL « Oak Brook, IL
ston, MA « Troy, Ml « Kansas City, MO « St. louis, MO « Charlotie, NC « Short Hills, NJ
rden City, NY « New York, NY » King of Prussia, PA « Dallas, TX « Mclean, VA « Seattle, WA
on the infernet @ WWW.Crane.com

)0® “Crane” and its designs are registered trademarks of Crane & Co., Inc. Al Rights Reserved
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Chill out in an aluminum queen bed by Bruno Fattorini for MDF ltalia, $2,645, SEE Ltd. 800-258-8292. Intersect throw
by Jim Deskevich for Addition, $400, Shelter, L.A. 323-937-3222. Kitisho blanket by Redaelli, $410, B&B ltalia, NYC.
212-758-4046. Geometric pillow, $40, Banana Republic. 888-8r-sTvLe. Queen-sized flat, $440, and fitted, $220, Cythére
sheets, and standard and Euro shams, $80 each, Alexandre Turpault, Paris. 011-33-2-41-56-57-70. St. Tropez Collec-
tion Ottoman Rib sham, $68, Nautica. 877-NAuTicA. Pencil Pleat pillow, $125, Calvin Klein Home. 800-294-7978.
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SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Disease,
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Be bold. Soften the edges of this ultra-modern combir
low-key art. Start off with the classic Ball & Bell queen

add some high-contrast, high-glamour bedding. Qui
, $9,400 for queen-sized; queen Doncella

and white, $375 each, Ralpt
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i lillana ¢EO0)

Lauren Home. 800 578

lik Jauzy fabrics and

$3.600. Barton Sharpe. Ltd.. NYC. 212925 9562 Then

el Sol Alcazar

0 $375. and Furo in black
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IT DOESN'T JUST .WASH AWAY YOUR CARES.

IT DROWNS THEM

Introducing the Cascadia™ oversized showerhead, so indulgent it washes away the
stubbornest of bad days. With a flexible arm that adjusts to any position and a choice

of two settings, the Cascadia showerhead drenches you in luxury from head to toe. For

more information, and the location of a dealer near you, visit us at www.waterpik.com.

waterpik

fater Pik Inc. ©2001
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The #1 Doctor-recommended
clinically-proven product for scar:

No matter how you got your scar or how long yoi
had it, Mederma will make it appear smoother .
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THE RETURN OF THE DECO DANDY by g y. dryansky

URING A CAREER that blossomed in
the 1920s and flourished until it was
ended by a plane crash in 1949, Bernard
Boutet de Monvel was one of the most
successful artists of his time. His por-
traits and his work with interiors graced the
homes of the rich on both sides of the Atlantic.
Interest in Art Deco has survived, beyond its
initial fashion; but, oddly, Boutet’s name is still
not a household word in households where

The ’30s-era artist,
decorator, and
boulevardier Bernard
Boutet de Monvel is
being celebrated anew,
in Paris exhibitions
and a new book

people think about art and ornament. Lately,
though, Boutet de Monvel is all the buzz.

In Paris, two recent shows and a big, sensi-
tively written and authoritative book about the
artist have begun to break his reputation out of
the golden ghetto of the cognoscenti. One show;
devoted to the artist as decorator—Boutet
would not have shrunk from the word—was
organized by Pierre Passebon, the trendsetting
owner of the Galerie du Passage and a close
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friend of one of Paris’s favorite interior
designers, Jacques Grange. This spring,
the Mona Bismarck Foundation (the late
Countess von Bismarck was a Boutet
client) presented a retrospective of his
accomplishments as a painter.

Boutet de Monvel bathed in luxe
and glamour from childhood on, but
all in all, the body of work leaves a
compellingly unsettling impression.
It reveals that beyond his mondain
(and very profitable) commissions as
a portraitist, Boutet was a singular
and disturbing creator. Stéphane-Jacques
Addade, whose handsome book is the
first ever done on Boutet, is a young
amateur dart who has been cataloguing
the artist’s work. Addade contends that
it was Boutet who, early in his career as
a graphic artist, introduced the strong
neoclassical idiom that runs through Art
Deco murals, objects, and furniture.
But, Addade agrees, the overarching
thing about Boutet was his dandyism.
Boutet was one of the best-dressed men

of his time; yet sarto-
rial elegance was just and sketches
the outward badge of
the authentic dandy,
and Boutet was a
profound dandy.
Baudelaire called
dandyism “the last flicker of heroism in

decadent ages.” Ever since the industrial

fill the elegantly
cluttered studio
area of Boutet’s
home in Paris.

revolution began to hoot and steam
ahead, the dandy was repeatedly a coun-
terculture figure, taking from a world he
saw rushing into vulgarity. Shelter came
in creating a persona—one that embod-
ied a sensibility, a knowledge, and an
etiquette that could stand against the
current of mass culture by being smarter,
in every sense.

Dandyism affected some of the great-
est figures of Boutet’s period. Look at
those photos of James Joyce with his cane
and tilted fedora, or of T. S. Eliot with his
fine suits. Like Boutet, both took an ele-
gant stance against their age by calling on
the classics— the myths and traditions of
barbarism’s original enemies.

Boutet’s classicism, though it may
have had great influence, lacks vitality —

Paintings, studies,

which doesn’t mean it lacks the power
to fascinate. The most typical of his
murals, the allegory of Beauty conquer-
ing Time, for the bathroom of Mrs.
Charles S. Payson in New York, is flat
and cold, but its coldness is as expressive
as anything more animated. We’re hear-
ing a swan song conscious of itself,

I AM SWEET RESPITE ON A LONG AFTERNOON.
SLICED, DICED, ano PUREED,
1 WAS TRANSFORMED WiTH EASE.

NOW, HEADS WILL BOW,
AS CHILLED SILVER SPOONS

/

il

PLUNGQNTO MY NECTAR.
I AM AN ICE PRINCESS.




charged with a subtext of irony. Boutet’s
complicitous portraits are more elegant
than life; but if you look at them long
enough, you perceive something like an
existential irony, which presages the
implicit subversiveness of hyperrealism.
Their selective meticulousness speaks
of an awareness of fragility, of mortality,
and of the fundamental pathos of ele-
gance and art.

What makes Boutet most interesting
is his ambiguity toward his time. He
was drawn to, as well as revolted by, the
currents of modernism. His best work
in decorative art is minimalist and geo-
metric. He could create a pure octago-
nal glass table and set it under a
nineteenth-century Venetian cande-
labra in his dining room, where the
table dominates all else. His house in
Palm Beach was an octagon with four
rectangles attached.

Boutet developed a passion for the
geometric look of New York, and some
of his best paintings, as well as some
remarkable photographs, are of sky-
scrapers. His depictions of machinery
are more expressive than Fernand

Boutet designed his neo-Palladian Palm
Beach, Florida, house, which was completed

by architect Maurice Fatio in 1936.

Léger’s. Boutet’s renditions of these
totems of twentieth-century civiliza-
tion capture their fascinating power,
but the alienation of the dandy is also
there: Boutet’s city scenes are more for-
lorn than Edward Hopper’s.

St e R A PN

Boutet’s life was full of ironies. The
man who was uncomfortable with the
machine age served as a bombardier in
World War I. And he died when a pas-
senger plane crashed into a mountain in
the Azores. The French press lamented
the death on board of France’s best prize-
fighter, Marcel Cerdan, and mentioned
in passing that a “portraitist for Ameri-

cans” was also among the victims. &

The ingenious Professional 670 Food Processor and stylish Architect Series” Refrigerator, only from KitchenAid.
The only Food Processor with three nested work bowls, for jobs of every size and easy cleanup.

A variety of attachments allows you to juice, chop, and grate like a pro. Pair it with the sleek stainless
steel Refrigerator, with AquaSense” water filtration for perfect-tasting ice. For our Frosted
Tropical Confetti recipe, and to view the entire KitchenAid" line,
visit www.KitchenAid.com, or call 1.800.422.1230.

—~

| KitchenAid



T IS CURIOUS but true: a passion for
gardening often grows from a passion for
roses. I think of my own first steps as a gar-
dener. Aspiring to replicate my Aunt Helen’s
garden in the west of England, I planted
roses—several bushes of the lush red ‘Mister
Lincoln’ and the heavily perfumed ‘Blue Moon.’
I would not have chosen this eerie rose, with its
cadaverish mauve petals, except that my hus-
band loved its fragrance; and in those days, I
still nurtured hopes of awakening the gardener
that surely lurked within his soul.

Today, I am much less concerned about
questions of good taste, but I still love my hus-
band and I still love roses, especially those
with a history. Give me the old-fashioned
“heritage” sorts, the ones that speak to us of
the romance of ancient gardens in which the
rose held pride of place.

For Dorrie Nichols, how-
ever, heritage roses mean
something quite differ-
ent. In 1901, her grand-
father, Walter D. Brownell,
a Harvard-educated lawyer,
married Josephine Darling,
a girl from Grosse Pointe,
Michigan, who loved roses.
Brownell came to share his
wife’s passion, and at their
summer house in Little
Compton, Rhode Island, the ;
Brownells planted their first rose garden. “But
the harsh New England winters killed the roses,”
Nichols explains. “So my grandparents decided
to begin hybridizing, aiming to create a hardy,
yellow climbing rose with Hybrid Tea-shaped
flowers that would be black spot resistant.”

This was no small ambition. In the early
years of the century, most climbing roses were
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NEW GENERATION

by ethne clarke

red, white, or pink Rambler-type
roses, with clusters of small single
or semidouble flowers; and most
yellow roses are prone to black
spot. The Brownells persevered,
finally achieving their goal after
adopting the hybridizing tech-
=% niques developed by Dr. Walter
Van Fleet, and by using the species Rosa
wichuraiana in the mix to impart not only its
climbing habit but also its cold hardiness.

In 1932 the Brownells registered their first
rose, ‘Mrs. Arthur Curtiss James’ (U.S. Patent
No. 28), with the description, “Our new rose is a
hardy hybrid Rosa wichuraiana crossed with sev-
eral Hybrid Tea roses,” and introduced it at their

Dorrie Nichols is reviving the hardy
Brownell roses her grandfather
developed more than 60 years ago

Nichols, left, holds a
small bouquet of her heir-
loom Brownell roses,
including ‘Show Garden’
(pink) and ‘Golden Arctic’
(yellow). The pale yellow
to peach hues of this
unnamed Pillar rose, top,
make it one of Nichols’s
favorites. It is still not
available commercially,

as far as Nichols knows.
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garden at Little Compton. It was a sturdy
climbing rose and signaled the start of
a successful business, which in time
became recognized as one of America’s
leading producers, supplying the trade-
marked Brownell’s Sub-Zero Roses.
From that first introduction, the
Brownells’ garden became a show ground
for their roses, many of which were
Hybrid Tea in style, and available in
shades of yellow as well as pink, cherry
red, and white. Numerous national
awards and even honorary degrees
followed the Brownells’ success, and in
the early 1950s they achieved their ulti-
mate goal with the creation of “ever-
blooming” Pillar roses. A Pillar rose is not
a climbing rose; I think of it as a lanky
Hybrid Tea, producing long wands of
supple wood that can be trained around
a support. This move
from the vertical to the
horizontal causes the
wands to “break,” which
doesn’t mean that they
snap, but that they pro-
duce flowering buds
along their length, gener-
ally at the point where the
leaf joins the main stem.
Done properly, breaking
produces a flower-covered

upright, and such roses The Hybrid Tea ‘Tip Toes’ is

spoke with the proprietors of a Cana-
dian nursery, Russian Roses for the
North. Located in zone 4b, the nursery
raises the roses on their own roots,
which enhances hardiness. They list 17
Brownell roses in their catalog; the
most popular variety is ‘Nearly Wild,
a small shrub rose with single pink
tlowers, while their personal favorite,
and the one that attracts attention in
the nursery fields, is the Hybrid Tea
‘Maria Stern,” with vibrant, orangey red
tflowers, a spicy fragrance, and excellent
disease resistance. Introduced in 1969,
it would be a great rose to use in the
hot-color borders that are so much
in vogue today.

A few years ago, Nichols decided
to start propagating Brownell roses
herself. Describing her own efforts,
she says, “I started with some of the
Pillar roses growing on my mother’s
property. I was doing this mostly for
family and friends, but
then I started getting
requests from rose grow-
ers.” Requests also arrived
from groups involved in
garden restoration; the
Roger Williams Park in
Providence, Rhode Island,
had a Victorian-style rose
garden that was ripe for
restoration. The park set
aside one rose bed to
be planted exclusively

are most often seen showninits full-blown glory. \ith Brownell roses, but

trained against pergolas

or balustrades. The Brownell Pillars
were produced in shades of pink, yellow,
white, and red, and some are still grown
at the Cranford Rose Garden in the
Brooklyn Botanic Garden.

At the height of their business, Wal-
ter and Josephine Brownell produced
100,000 roses for sale each year. Their
son, Dorrie Nichols’s father, also raised
and exhibited Brownell roses, and
eventually Nichols herself began attend-
ing the rose party held each June in the
Brownell show garden.

“Grandfather died in 1957, says
Nichols, “and gradually the business
wound down, until there were only
a few nurseries, mostly in Canada and
the Midwest, and one in California,
selling Brownell roses that they have
propagated from their own stock.” 1
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was unable to obtain any,
until hearing about Nichols; it asked
her to raise the necessary roses. “This
is exactly what I wanted to do,” says
Nichols, “and now, with the help of a few
other growers, 1 am raising Brownell
roses again; so I'm trying to track down
all the Brownell roses T can find.” It
seems that a passion for roses is in the
Brownell genes.

Dorrie Nichols: dorrienichols@yahoo.com.
Russian Roses for the North, 5680 Hughes
Road, Grand Forks, British Columbia,
Canada VoH 1Hy. Tel /fax: 250-442-1266.
USDA approved. Mail order to the United
States is possible.

Vintage Gardens, 2833 Old Gravenstein High-
way South, Sebastopol, CA 95472. Tel.: 707-
829-2035; fax: 707-829-9516. This nursery has
Brownell roses grown on their own roots.cew
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T|CK|.ED PINK by jay mcinerney

red monsters about which I raved in a recent
column. My mouth was still puckered with tan-
nin as I set out one morning with a friend from
Avignon for a little R and R—honest, wine tast-
ing is work—in Peter Mayle country. Someone
had recommended a stop at Mas Tourteron,
but I don’t recall having any great expectations
when we finally disembarked —after innumer-
able wrong turns—in the dusty parking lot
surrounded by a cherry orchard. (Forget about
your Michelin map in Provence—it doesn’t
help.) We entered the gate of a walled-in court-
yard attached to a stone farmhouse.

The courtyard was hushed and deserted, a
few rough farm tables scattered on the lawn
among some trees. Birdcages were mounted
on the walls and the trees. The fragrance of
scattered flower beds was almost narcotic.
The pleasant spell was eventually broken by
the arrival of the deeply tanned, silver-haired
Philippe Baique, co-owner of the establishment
with his wife, chef Elisabeth Bourgeois Baique.
He offered us our pick of the tables and
returned with the menus and the wine list,
which included superstars from such producers
as Guigal and Krug. But we were interested in

France’s rose wines evoke the fresh pleasures of a summer’s day ¢ ‘ot fient: We put
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"0 OT THE LEAST pleasure of wine is its
- mnemonic quality—its madeleinelike
ability to reawaken previous pleasures
and to transport us back in time and
place. If I fail, as seems likely, to make it
phy51cally to Provence this summer, [ will revisit
it often in memory whenever I open a bottle of
rosé. Rosé is made in most of the world’s wine
regions, but in my mind it will always evoke the
fragrant villages between Avignon and Cannes
and the food of southern France.

Some of my most memorable meals have
been washed down with rosé, none more satis-
fying than a lunch at a tiny restaurant near the
town of Apt. I'd just spent two days tasting
the '98 vintage in Chéteauneuf-du-Pape —huge

ourselves in the hands of

the proprietor, who brought out a bottle of
Domaine de la Citadelle rosé and advised us
to arm ourselves against the sun with one of the
many straw hats hanging in the trees around us.
Hot and thirsty as I was, it was hard to imagine
that anything had ever tasted so good as that
rosé. Sweet fruit dueled with a citrusy acidity.
It hardly needed food. But the wine played
a strong supporting role with my first course —
a dish that I hesitate to call tomato soup, since
it was actually the Pla-

A perfect match for  tonic essence of tomato,
seafood and grilled highlighted with basil

meat, a Provencal and other herbs. The
rosé is also delicious  rosé continued to shine
on its own. alongside salmon baked
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with herbs in parchment. I was loath to
give it up—even with the arrival of a
clafoutis made from cherries that had just
come into season.

Baique told us that the producer was
just a few miles away, in Ménerbes. And
after lunch he drove us over to the
winery to introduce us to the proprietor,
the squirish and impeccably tweeded
Yves Rousset-Rouard, who made his
pile, in part, as producer of the salacious
Emmanuelle movies. In addition to rosé,
Rousset-Rouard makes some impressive
cabernet-based reds. But his most dis-
tinctive accomplishment may be the
creation of his Corkscrew Museum, the
only such institution dedicated to these
vital implements.

A few days later, at a cliffside restaurant
overlooking the Mediterranean in Mar-
seilles, I discovered the ultimate food
match for Provencal rosé: bouillabaisse.
Even if—especially if —you’re the kind of
girl who thinks she’s too sophisticated for
rosé, you will be converted by this match.
Marseilles natives, including wine maker
Jean-Luc Colombo, who was my dinner

HLE (R TSe P

Wines from the 2000 vintage, which
will be in stores this summer, should
be very similar to the 1999s.

1999 MAS DE LA DAME ROSE DU MAS
A pleasing dusky pink, this wine
tastes a little bit like raspberries, with
a nice buzz of acidity. $9

1999 DOMAINE TEMPIER BANDOL
This lox-colored classic has a
beautiful ripe fruit taste that starts
sweet and finishes dry. Great

with food or all by itself. $27

partner, claim that you can’t get true
bouillabaisse outside the Mediterranean.
Even if that is true, the good news is that,
while no rosé will ever taste quite as good
at home in Des Moines as it will in, say,
the lavender-scented hilltop town of
Gordes, in the age of refrigerated ship-
ping containers it should be pretty much
the same beverage.

The wine I swilled with my bouilla-
baisse, Mas de la Dame, is one of many
good Provencal rosés available in the
United States. It comes from the Baux
de Provence appellation—the hills
south of Saint-Rémy. And if the starkly

Residential and commercial projects designed in the United Kingdom
Machin and Amdega design offices throughout the USA and Canada. Please call 1-800-449-7348
www.machindesigns.com All other countries call +44 1325 468522

1999 DOMAINES OTT CLAIR DE NOIR
This wine has a sweet nose but is very
dry on the palate. Full-bodied for a
rosé, it has a long lingering finish. $35
1999 CHATEAU DE ROQUEFORT CORAIL
COTES DE PROVENCE Shocking pink in
color, this is a very zingy, nicely acidic
rosé that calls out for grilled food. $12
1999 DOMAINE DU GROS’NORE BANDOL
A pretty nose of orange zest. Starts
out with a little jolt of citrus and

glides to a nice smooth finish. $20

beautiful landscape around the vine-
yard’s seventeenth-century farmhouse
looks familiar, that may be because Van
Gogh painted it while he was living in
Saint-Rémy. The winery employs the
consulting services of Colombo, who
races up and down the Rhone Valley
between estates in his BMW. Like most
Provencal rosés, Mas de la Dame is made
from a blend of red wine grapes—in this
case, grenache, cabernet, and syrah—
which are removed from their pigment-
bearing skins before fermentation.

HE BEST-KNOWN appellation

for Provencal rosés is Bandol,

located on the coast between

Marseilles and Toulon. Domaine

Tempier and Chateau Pradeaux
are my perennial favorites. The famous
Domaines Ott—made in Cotes de
Provence and Bandol—comes in a funny
Greek-urn-shaped bottle and costs
almost twice as much as the average
Provencal rosé. But at times, with
certain foods, it can seem more inspired
than a first-growth bordeaux. It cer-
tainly did so on one memorable occa-
sion, when I had lunch with English
friends at a restaurant called Tétou
on the beach at Golfe-Juan. We were
celebrating my friend Simon’s birthday:
We ate fish soup and langoustines,
and the Domaines Ott kept flowing
as the waves lapped the sand and
bathers wandered past, a few feet
from our table. I haven’t seen Simon
for several years, but whenever I open
a bottle of Domaines Ott, as I did
recently on a cold day in New York,
I am transported back to that afternoon
on the beach, with all of its vivid sensa-
tions and pleasures. Y
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OLD TO BE CRAELED TO SLEEP.




first principle

When we go to Europe, we find that the alarmist talk about a homogenization of
culture is, after all, just talk. The Italian farmhouse here is as distinctively Italian
as the Portuguese retreat is Portuguese or the Swedish manor house Swedish.
What unites them is an air of effortlessness that comes from a confident style.

Pages from a book decorate the passage to the Gazzoni guest room. The curtain on the bed is from Lisa Corti, Milan.




A private vision Gazzoni's colors
and patterns create her idea of
this farmhouse’s history. A rose
trellis welcomes visitors to the
courtyard, below. ¥ In the dining
room, opposite page, heirlooms
such as the 18th-century military

painting mingie with flea market

finds like the dining table.
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Folkloric tantasy in Italy ibarica
GAZZONI GIVES HER TALENT FOR WALL
PAINTING FREE REIN IN HER FARMHOUSE

BY MARELLA CARACCIOLO PHOTOGRAPHED BY MELANIE ACEVEDO
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Ethnic variety part of

the charm of the sitting room,

this page, lies in the way

the lively folk patterns work
with its past as a wine cellar.
The chandeliers are from
Kenya, the carpet from Turkey,

and the needlepoint pillows 3
from Greece. M Opposite page, :
top left, Carlo and Giuseppe,

left, tend the horses with their ‘ .
father, Piero Prinetti. ® The B
guest room has a private
door to the garden, top right,
B Idarica Gazzoni in the

7

, dining room, bottom.
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DARICA GAZZONI PAINTS ROOMS. When she is
not painting at home and tending to her two young
sons, she travels around the world, transforming pro-
saic wall surfaces into dazzling settings. Given the
chance to visit her in her own territory, at a defiantly
colortul pink farmhouse with lavender-gray shutters in
the Monferrato region near Turin, you are bound to do
so with a certain desire to snoop. Here, among the
stuff of everyday life, is the chance to discover a few
secrets of this master of illusion.

“Painting walls can be frightening,” she admits.
“You have so many things to think about: balancing
the room’s proportions with the wall patterns, and
using colors that will enhance the natural quality of
the light.” When Gazzoni and her husband, Piero
Prinetti, first saw this farmhouse, they were taken as
much with the views as with the simplicity of the
building. “The farm had lost many of its old farm-
house features, so I felt free to do what I pleased with
it,” Gazzoni says. And what pleased her from the start
was to use its walls as a sort of color laboratory.

Gazzoni set out to elaborate on what she had
learned at the famous Van Der Kelen workshop in
Brussels. “Van Der Kelen was one of the last great mas-
ters of traditional wall-painting techniques in Europe,”
Gazzoni explains. Though remaining faithful to the
old master’s love of natural pigments, she moved away
from the trompe 'oeil and faux marble techniques she
was taught and developed her own style: bold, sassy,
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and humorously eclectic. “Coming here only on
weekends,” she says, “I had to invent a way of paint-
ing that would allow me to achieve dramatic results
in very little time.” One of her most effective tech-
niques consists of choosing an interesting motif;
either floral or geometric, blowing it up, and repro-
ducing it in symmetrical patterns on the walls. The
striking effect of these large patterns gave her the idea
of creating her own line of hand-printed wallpaper,
something she hopes to produce within the year.

Gazzoni finds inspiration in the many objects and
fabrics collected during her travels. In one of her three
living rooms, for example, the stenciled geometric
motifs are taken from a suzani, a Central Asian silk
embroidery. In a hallway leading to the guest bedroom,
reproductions of old bird and animal prints have been
glued directly onto a deep yellow background, and
white frames, inspired by traditional Indian wood-
carvings, have been stenciled
around them. “White,” she Cultural compatibility
says, “is the only color that A rug from Morocco, a sari on
looks good on its own against  the table, and a striped curtain in
a contrasting background.” the corridor, left, are character-
To prove her point, she has istic of Gazzoni's combinations of
recently covered the blood different ethnic handwork. & She
orange background of her hand-painted the guest bathroom
husband’s studio with thou- walls with an Indian motif, below
sands of tiny white daisies, left. = This design, below right,
“a bit like the patterns you was hand-painted on the walls of
find in Tyrolean handker- the corridor. © The guest bed-
chiefs or in Turkish embroi- room, opposite page, features a
deries,” she says, stretching bed from Zanzibar, a needlepoint
her eclectic associations from  pillow from Athens, and a bed
the Alps to the Balkans. curtain from Lisa Corti, Milan.
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Invitation to touch
Curtains add texture in
the enfilade, opposite page.
The flower motif is hand-
painted with calx. @ The
table in the master bed-
room, this page, top, is by
Angelica Frescobaldi, Milan.
Giuseppe Prinetti lounges
under a painting from a flea
market, top right. & The guest
bedroom, right, is painted

with a trompe l'oeil curtain.

Gazzoni’s passion for painted
walls goes as far back as her child-
hood years, spent at the seventeenth-
century family palazzo in Bologna.
“Nearly every room was covered in
frescoes, including the playrooms
and bedrooms,” she recalls. “I
remember how I would stare at the
ceiling above my bed, where a painted
Madonna, surrounded by cherubs and
ornate garlands, sat smiling on a
cloud.” There were also the summers
at her grandparents’ villa just outside

Sources, see back of book. Florence, where dazzling eighteenth-

century frescoes graced the walls. She

has achieved her own version of grandeur in her Milan
apartment, where she has created extravagant views of
Napoleonic military headquarters, battlefields smok-
ing in the distance, and blue-and-green-striped tents.
In her country retreat, however, Gazzoni has
taken a different route. As you make your way from
the electric blue Provencal-inspired kitchen to a
Moorish-style bathroom to a living room that looks
as if it just came out of a Kusturica film about
Yugoslavian Gypsies, you recognize that the mood is
one of constant flux. “I have resigned myself to the
fact that this house will never be ‘done,’ ” she says, as
her eye seeks new rooms to create or old patterns to
replace. If many of the rooms she has made are like
finished paintings, the ones in this house resemble
the pages of a personal scrapbook—slightly frayed,
with a free-spirited accumulation of patterns, but
tull of colorful vitality. @
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Rustic formality in Sweden LARS SJOBERG, THE WORLD'S LEADING
APOSTLE OF GUSTAVIAN STYLE, HAS FILLED HIS I8TH-CENTURY MANOR HOUSE
WITH THE PRACTICAL GRACE OF HIS COUNTRY’S GOLDEN AGE

BY WENDY MOONAN PHOTOGRAPHED BY WILLIAM ABRANOWICZ STYLED BY PETER FRANK
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18th century, with

re pine floorboards,

a porcelain tile stove,
- acandlelit chandelier
Snd sconces, and
traditional Gustavian
furniture. Four of
the six dining chairs

~ are copies of the two
18th-century originals.




ARS SJOBERG is the Pierre Deux of Sweden. In a
country known for modern design and fresh-faced
models, Sjéberg is a proselytizer for eighteenth-
century Swedish style.

He roams the Swedish countryside in a battered
old jalopy, rescuing old houses, buying odd bits of
eighteenth-century fabric and furniture, men-
toring craftsmen who meticulously reproduce
Swedish antiques, and giving tours of country
houses to design mavens, such as the members of
the International Council of the Museum of
Modern Art. “I work almost like a vicar,” Sjéberg

says of his mission.

Needless to say, he is not an easy man to reach
by phone, especially as he refuses to own either
a cell phone or an answering machine (even at the
office). When you eventually meet, you have to
work fast to get your information, before he is
off to another appointment. He may wear the
tweeds of a country gentleman, but he is very
much a hands-on fellow. Although he studied art
history and architecture at Stockholm University,
he can carve, plaster, paint wall decorations,
restore antiques, dismantle porcelain tile stoves,
and fix just about anything.

Using limited funds, he has been able to buy and
restore five houses, scattered all over Sweden,
including an eighteenth-century villa, a country
inn, a manor house, an 1812 dormitory for the
families of factory workers, and a log house —and
that’s in his spare time.

Since 1966, he has been a curator at the
National Museum of Art in Stockholm. Over the
years, he has organized important museum exhi-
bitions and participated in symposia on Swedish
design around the world. In 1990, he served as
a consultant to IKEA when the firm introduced
a line of Swedish furniture and textiles, much of
it patterned after his own eighteenth-century
antiques. When IKEA discontinued the line, he
found a group of Swedish carpenters to continue
making the reproductions. Stefan Helleberg, one
of 20 such craftsmen, says Sjoberg has been both
friend and mentor. “I met Lars in 1995 when he
gave a speech in my town—and I ended up taking
a 53-week woodworking course with him,” Helle-
berg recalls. “Lars is a strong and hard teacher.
He demands quality.”

Over the years, Sjoberg has written several
books, many of them with his wife, Ursula
Sjoberg, curator of the Royal Collections of the
Swedish Royal Court. Their collaboration The
Swedish Room has become a bible of eighteenth-
century Swedish style for American designers.
Sjoberg and his wife spent three years looking
for a place to live near Stockholm before they
found a small, eighteenth-century manor house
18 miles outside the capital. (Cont. on page 135)
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Period pieces sjsberg is indefatigable in his
pursuit of great Swedish antiques, like this
18th-century cupboard with its original paint.
As garniture, he mixed I18th-century pieces from
different countries: Dutch tulipiéres, Chinese
porcelain sauce boats, a French sugar shakér,

a Swedish blue and white cachepot, and a g‘vv S
19th-century Swedish soft stone tea
canister with silver top.
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The art of craft in nis efforts to promote
Swedish crafts, Lars Sjoberg organized

an exhibition pairing 18th-century antiques
with their new renditions at Lovstabruk,

a Swedish house north of Stockholm formerly
owned by the de Geer family. This page,
clockwise from left: original and new pine
garden benches with rococo cutwork;

an 18th-century dining room chair (in profile)
and a new rendition of it; a black tilt-top
table, with its original in a vertical position;
an original 18th-century dining chair, to

the left of its copy; an I8th-century rococo
side table with a new one painted white.

@ The folding alder-wood garden chair, oppo-
site page, is a copy of an 18th-century model.
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Spiritual renewal The 1ush
‘Portuguese hills embrace this
restored 15th-century convent,
opposite page. History fills
the entrance hall, this page.
The original granite floor com-
plements the rare Portuguese
Anca stone statue of the

Holy Trinity; the ceiling motif
was copied from a church.
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NENDY MOONAN

SHOTOGRAPHED BY ALEXAN
STYLED BY MILU CACHAT



ra's history as a place of pilgrimage is sa

The cross-shaped hallw
is where monks gathered -
to warm themselves in
cold weather; they. saton
oak benches and warmed
their hands at the Spanish

braseiro. Other perlod‘s‘“"‘g
are represented by the

Joao V marble-topped..

console at the end
f the hallway-and the
I8th-century tiles.



 stretch as far

s IKE STONEHENGE
or Machu Pichu, Sintra, a small town hidden in
the rugged mountains of central Portugal, is a
place with a long history of spiritual associa-
tions. It is only nine miles from the Atlantic
and 15 miles northwest of Lisbon, but it has an
atmosphere all its own.

Considered an Eden of sorts by the various
cultures that have occupied it, Sintra is a haven
of green in the arid Iberian Peninsula. Its moun-
tain range, the Serra de Sintra, is thickly forested
with pine, eucalyptus, cork, and fig trees. It has
an abundance of water and a temperate climate
from May to November. Famous in recent his-
tory as a summer retreat for the kings of Portu-
gal, Sintra’s history as a place of pilgrimage and
sanctuary is said to stretch as far back as
Neolithic times. Local residents maintain that
the Celts conducted Druidic rites there.

Sometime around 713 A.D., Sintra was occu-
pied by the Moors, who constructed elaborate
minas, or irrigation water channels, on the moun-
tainsides to convey water to the valleys below. In
the twelfth century, the Moors were driven out
by the Christians, who built monasteries and
convents. They retained the old water channels
and carved out paths with landings, where they
placed stone benches for prayer and meditation.

“I call it the Athos of the West,” says the inter-
national businessman who, in 1985, bought one
of the oldest convents in Sintra, the Convento
da Santissima Trindade, built by the Trinitarians,
a Roman Catholic men’s order, in the 1400s as
a retreat for monks. He and his wife have now
restored the convent and its church, creating a
14-acre terraced garden on the hill around it.

Only after buying the convent did the own-
ers realize that they had undertaken an enor-
mous project, one that would take them seven
years to complete. The place was in such
disrepair that wild mushrooms were growing
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on the building. First, it was necessary to shore
up the leaking convent with steel girders. Then
they wanted to replace the roof while retaining
its old terra-cotta tiles; so a workman removed
each tile, cleaned it, and replaced it on the new
roof—a process that took 18 months. In the
interior, the owners combined several monks’
cells to make a commodious living room. The
refectory became the sitting room; the sacristy,
a card room. They were able to keep the origi-
nal flagstones (and the gravestones of two
bishops) on the ground floor, and repaired the
charming seventeenth-century Portuguese
blue and white tile wainscotting throughout.

To furnish the enormous house, a daunting
task, the owners spent three months in Brazil
buying seventeenth- and eighteenth-century
Indo-Portuguese antiques. In Boston, they
found an extremely rare seventeenth-century
chest inlaid with ivory and tortoiseshell from
Portuguese Goa. At auction in Paris, they
purchased twin lacquered nineteenth-century
beds from one of the castles of “Mad” King
Ludwig of Bavaria. These antiques were mixed
with pieces acquired locally at auction and
with such local handicrafts as Portugal’s tradi-
tional hand-embroidered rugs, called arraiolos.

The past domesticated
A curtain of agapanthus
flowers, left, parts to reveal
what had been the monks’
yew grove and what is today
a terraced garden designed
by Gerald S. Huggan. ® This
{7th-century altar, below,
honors San Antonio de
Padua; the chapel itself
dates from the 12th century.
The modern age makes a
comfortable connection
to history in the red sitting
room, opposite page.
A 2ist-century arraiolo rug
from Renaissance, Lisbon,
intersects with a I7th- and
i8th-century tiled mosaic.
The chandelier is 19th
century, and the lamp is
from Vaughan, London.










To turnish the house, the owners spent three

months in Brazil buying Indo-Portuguese antiques

Royal notes sintra was

once the summer retreat

of kings, and some of the
decor reflects a regal past.
The cherub, opposite page,
is part of the set of brass
beds from “Mad” King
Ludwig’s castle in Bavaria.
Other pieces in the
Ludwig room, this page,
have similar connections,
like the Napoleon II
nedside and serving tables.
The room’s rich mix of tex-

tures also has a regal effect.

They commissioned Gerald S. Huggan, a
renowned English horticulturist based in
Malaga, Spain, to reinstate the garden. Huggan
imported a few tons of soil to give the garden
seven levels of terrace. He laid down paths of a
roman stone called ca/gada and planted dramatic
borders of blue and white agapanthus.

The garden is divided by scents. The interior
courtyard is planted with masses of night-
blooming jasmine and Brunfelsia americana
‘Lady of the Night,’ whose smell wafts into the
dining room. The terraces are planted with
lavender, roses, and rosemary. “I thought if I
ever went blind, I could find my way through
the garden,” the owner says.

In a pinch, the convent could almost be self-
sufficient. “Walnut, olive, and fig trees are
native to the area,” the owner recalls. “We
put in oranges, lemons, strawberries, guava,

persimmons, grenadines, and pomegranates.”

Some of the surprises found during the
restoration of the garden were happy ones.
The owner uncovered and restored a large
brick seventeenth-century dovecote, then
filled it with long-tailed doves. In the brambles
near the summit, he discovered a twelfth-
century chapel lined with its original blue and
white tiles, which depict the life of San Antonio
de Padua. “It’s said to be the oldest structure in
Sintra,” the owner says. “People have begun to
use it again. They leave fresh flowers at the
altar every day.”

The news of the restoration of Convento da
Santissima Trindade has begun to travel; the own-
ers now offer summer concerts in the church
and open the garden to garden groups. Their
restoration has been complete enough to make
Sintra once again a place for pilgrimages. &
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Gentle arcs Layers of

sprayed cement lend a

softer, naturalistic air to
the pure geometry of
architect Stefania Stera’s
design, this page. A bright

but earthy color palette

_ enlivens the circular living
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room, opposite page.
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THE TOTAL cosT of building this
house, which can’t be disclosed, might
well make it the most expensive private
dwelling ever done in Paris. Should we
take the owners at their word when
they say, “We didn’t want to show off”?

Well, first of all, they hid the place,
and secondly they chose a young archi-
tect for whom expressive grandstand-
ing is anathema. “We didn’t go for a
celebrated name, we went for a talent
who was destined to be greatly recog-
nized,” one half of the couple who com-
missioned the house explains. The archi-
tect, Stefania Stera, an Italian working in
the modernist vein, may well be bound
for glory. But fame will come from the
inspired way she has of making a house
answer to the inhabitants’ needs.

Neo-modernism with a human face
might be a way to describe the style of
this dwelling. The commission was to
build a subtle “palace,” which will
eventually also house an institution for
promoting new currents in sculpture
and video art. The owners asked that
the residence be monumental, yet inti-
mate and domestic at the same time.
“I was inspired by the palaces of
Venice,” Stera says, “where there is a
hierarchy of public space, less public
space, and private space.”

The hierarchy is achieved not by
partitions, but through an innovative
geometry—bereft of ornament, out-
wardly as minimalist as the modernists
sought to be, and inwardly intricate, a
bit labyrinthine. “Complex, but not
complicated,” is how Stera describes
her design, which is essentially com-
posed of three ellipses and a square.

When the main doors off the street
are folded back, the walkway to the
chief entrance offers an arched vista of
levels, with light pouring in at each
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covered ottomans that Stera
designed are useful for sitting
or for serving. Similarly,

the curved living area, which
features a built-in banquette
that can seat 24 people
comfortably, is meant for two
purposes: entertaining and
as a mini-amphitheater for
presentations and symposia.
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Beauty on the inside

A large picture window allows
the outdoors to adorn the
interior of the office, left, which
centers on a cantilevered glass
desk, a pair of Lucite Champagne
chairs by Erwine and Estelle
Laverne, and a Mies van der
Rohe daybed. = Architect Stera,
below, in a relaxed moment,
considers the design for

the house “complex, but not
complicated.” © An austere
built-in cupboard in the dining
area, below left, opens to reveal
a shimmering trove of crystal

and plattery, opposite page.

stage. Coming into this place for a formal meeting or
party, youd get a big feeling of ceremony. The entry-
way branches off into different paths—to the invisible
kitchen below, to the bedrooms that adjoin a patio,
and to the huge living room and dining room. A bridge
from the living room leads to the garden, where,
along with a formal waterway, there is an outdoor

kitchen for al fresco meals. Below the bridge, steps
lead to another, more intimate portion of the garden.

The decor relates to the construction in a defer-
ential, almost self-effacing way. There are some min-
imalist murals, and a few items of classically modern furniture. The bulk of
the furnishings were custom-made for the house. The sparse furniture leaves
room for the walls and windows—and even the floor—to assume a greater
presence. The sense of the place is monumental, but its rhythmic shape
keeps it all from suggesting coldness.

The living room was created to accommodate 24 seated persons, and an
expandable built-in dining table will seat as many. But in all this volume there
is an endearing attention to fine detail. Here, Stera reaches past the
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Sfal‘k hl” gOft Like designs from
the Wiener Werkstatte, Stera's tile
work for a stairway in the house
below, is formal, yet warm and
welcoming. © The often overused
term “Zen” applies perfectly
to the austere lap pool, bottom
The focal point of the master
bedroom, opposite page, is Stera’s
playful yet utilitarian headboard =
A Sunset chair from Cappellini
Modern Age, New York, sits at left

Sources, see back of book
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modernists. There happen to be many modernist houses
in the same western Paris neighborhood. Nearby there
are also numerous masterpieces of Art Nouveau, notably
those of Hector Guimard, who designed his houses down
to the doorknobs. Stera comes close to that in putting
her hand on details: the tile work that changes sym-
phonically on the walls in and around the kitchen;
the black marble sink for guests; the lacquered built-in
cabinets in the dining room—not black but precisely



aubergine. She also created what she calls “families” of
detail. Fireplaces of polished lava recur in several rooms.
Floors of cement with fragments of marble run through
various rooms and assume a smaller pattern in the service
areas. There’s a subtle optical effect to the floor in the
main living areas —the surface is slightly convex, to create
what Stera calls “a fullness” and avoid “a glossy, weighty
effect.” The shape of the house causes light to suffuse
it from various angles. The result is a calming glow,

punctuated only by moments of the “chapel light” that is
common in houses with a lot of glass.

The owners had shopped for a new town house for some
time, but found nothing “where there was enough to do,”
as one put it. So they bought a place in bad shape, with
20,000 square feet of land. Paris lost a bourgeois town
house, and gained a discreet, twenty-first-century palace.c&v

G.Y. Dryansky is a Paris-based editor for Condé Nast Traveler.
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PROVENCAL SIMPLICITY Edith Mézard’s
18th-century chateau is as airy and elegant as the

A I|ght touch Texture and form
define the chateau’s entrance,
opposite page. Mézard left the
original paint on the walls,
adding only a vintage hotel
laundry basket and an antique
rocker. The curtains in the
sitting room, this page, are
embroidered with lines from
an Alphonse Daudet text.

The table is from Jacqueline
Morabito’s boutique in Nice.

embroidered linens she sells in her atelier
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Material wealth in the sitting
room off the entry hall, above and
right, Mézard relaxes on plump
pillows of her own design. Above
her is a Jacqueline Morabito shelf.

As befits a woman who sells
dozens of linens, the furniture—
also by Mézard—is upholstered in
yards of the ancient fabric.
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Color play An antique table in the
summer dining room, left, makes a
perfect canvas for an impromptu
display of tomatoes. Garden chairs
with jewel-tone cushions provide
festive seating. The shelves started
life as a baker’s rack.

AS A MAN, it’s hard not to feel like a tres-

passer upon entering Edith Mézard’s shop in

the tiny Provencal town of Lumiéres—it is a

kind of shrine to linen, fragrances, and the

dying art of hand embroidery. On the other

hand, I've repeatedly found myself drawn back

since my first visit three years ago. And I'm

emboldened by the fact that in addition to

women whose names appear with great fre-

quency in W and French Vogue, I know of at

least two unassailably macho guys—an Amer-

ican actor and an English playwright—who

buy sheets there for their homes nearby. Per-

haps they, too, walk out of

the store feeling freshly civi-

lized, with a new aesthetic

appreciation for the unexam-

ined aspects of daily life.

Perhaps they also love linen—

that most casual, difficult of

fabrics. And perhaps they,

like me, are mesmerized by

. the beautiful proprietress, who

= looks like a country cousin of
Catherine Deneuve.

I would be even more
intimidated about meeting
the chic Mézard at Chateau
de I’Ange, the eighteenth-
century house to which her
store is attached, if not for the
presence of an exceedingly
scruffy and malodorous, for-
merly white Persian cat that
Meézard bathes in the sink as
we talk. Her grandmother taught her the art of
embroidery when she was a young girl, and
Meézard’s interest in the traditions of Provencal
needlework led her to the business that bears
her name today. “Embroidery is different in
every country and region,” she says. “It’s like a
signature —whether a piece is from China or



Great shapes The furniture

in the sitting room stands out in
= sculptural relief. A stool from
Hervé Baume in Avignon is drawn
up to Jacqueline Morabito’s
oak shelf. The artwork, painted

on linen, is by Dominique Roux.
“‘\\‘ Andrée Putman designed the
pulley floor lamp with craft shade.

-




Verdant sanctuary in the back garden, above,
outside the door of the atelier and shop, an

antique park bench affords quiet respite. The angel
for which Chateau de I'’Ange is named crowns

the fountain. © The master bedroom’s antique table
and dresser, below, are made of thread bobbins.

A piqué spread—also antique—covers the bed.

Llsle-sur-la-Sorge.” She started out by making
pieces for friends. When the orders began to
flow in, she hired, as help, women from the
Provengal town where she lived with her
husband and three sons.

In 1990, Mézard set out to
find a studio for her expand-
ing business, and discovered
a derelict chateau across
the street from a church in
Lumieéres. She converted the
attached stable into an
atelier and retail outlet for
her luxuriously casual cloth-
ing and table and bed linens,
and made the main building
her home—a process that
took several months. (In this
country, Mézard’s products
are available at Takashimaya.)
When the renovations were
completed, Mézard filled the
house with pieces by local artisans, flea market
finds, and furniture from the renowned Hervé
Baum of Avignon.

More difficult than the renovation was per-
suading Mézard’s husband and sons to move in.
“They hated it,” she says. I find this hard to
believe, although it may have something to
do with the fact that the house, like the store
and its owner, has a certain grace and airy ele-
gance that suggest the eternally feminine. The
first thing you notice upon entering from the
courtyard, along with the tight spiral of the
staircase, is the scent of freshly pressed linen.
The living room is hung with sheer linen cur-
tains embroidered with literary quotations
from Alphonse Daudet, Frédéric Mistral, and
Jacques Prévert. Even the pillows on the sofa
are dressed in crisp linen.

More than a favorite fabric, linen is a way of
life for Mézard. She wears it, sleeps on it, dines
with it, and sells it. A laundress always seems to
be laboring away at I’Ange. The laundry room,
equipped with an extra-long table for pressing
sheets and an industrial-grade iron, is one of the
biggest rooms in the house. Given the pressures
of running her own company, as well as a
separate family business, Mézard travels infre-
quently and rarely takes vacations. Neverthe-
less, she manages to make life in Lumiéres look
like a permanent, luxurious idyll. o
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Clean living Botties of
Mézard’s trademark Eau de
Linge ironing water line the
back wall of her deluxe laundry
room, this page. A covered
table, in the foreground, serves
as an extra-long ironing board
for pressing sheets. Mézard
got her start with hand
embroidery, opposite page,
center, and still sells it today.
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A FARMHOUSE
BENEFITS FROM
COLLECTOR
GIORGIO
FRANCHETTI'S
SUBTLE WAY OF
RECAPTURING
THE PAST

116



it
A

(

BY MARELLA CARACCIOLO

{

PHOTOGRAPHED BY BRIGITTE

LACOMBE



IORGIO FRANCHETTI COLLECTS houses with
the same intelligent passion that he has collected
~ American and Italian art for the past 40 years.
. The houses he has acquired for restoration have
been, in most cases, centuries-old ruins. His taste
for painting, on the other hand, runs to the innovative—from
Cy Twombly and Jasper Johns to the Italian avant-garde. There
is, however, an invisible connection between these two collect-
ing impulses: the aim to redefine what he calls the “historic
memory” of art and architecture. Franchetti’s latest achieve-
ment, a seventeenth-century farmhouse set on a plateau near
San Casciano dei Bagni in southern Tuscany, might have been
transformed into one of those unhistoric hybrids beloved of
vacationers in the Italian countryside had he not discovered it
first. This house, which in Franchetti’s hands has become an
imaginative reinterpretation of rural architecture, is also the

place where Gaia Franchetti, Giorgio’s wife, has expressed her
love of hand-woven fabric, which she collects and also produces.
Her fabrics, like Ariadne’s thread in the Minotaur’s labyrinth,
are found in curtains, in bed quilts, and on tables. Her beautifully
synchronic style, in which Greek, Roman. and Turkish symbols
are mixed, creating new patterns, softens and brings light to the
cerebral starkness of her husband’s vision.

The Franchetti house, secluded within a thick forest of oak
and pine trees, is difficult to find. “It started as a bet,” says Gaia,
remembering the day when she and her husband were on the
lookout for ruins to save. “I thought I saw some bricks, but
Giorgio said it was impossible. We went closer and discovered
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on closer inspection, the
Franchettis’ house, top left,
d@es not look like a restora-
tion job. * Its charms are
the result of a collaboration
between Giorgio and Gaia
Franchetti, left. Gaia
Franchetti has softened
the dining room with

a Tunisian rug and a matka
silk tablecloth from her
Indo-Roman collection.
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this old house hidden under a thick coat of thorns.”
Today, the meticulous work of restoration and
Franchetti’s obsession for detail are not immediately
apparent. Like its garden—a few rows of lavender and
rosemary, a tiny pergola, and a vegetable plot enclosed
in hand-cut stones—the house seems unassuming.

The day Brigitte Lacombe arrived to photograph it
did not start well. “I don’t understand it,” she con-
fessed, and then spent a couple of hours walking
around the rooms. The sense of tension, after the long
trip to get there, was palpable. The difficulty was obvi-
ous: the exteriors are unadorned, and there is no dra-
matic art on the walls of the interior. Gaia’s strong
sense of color, though captivating, was not enough to
hold the story together. Then Giorgio Franchetti
began working with some of his tools on an old car-
penter’s table that he uses when he restores furniture.
As he cleaned his tools, he talked about the house and
all that he had done to it. Lacombe listened. As the
story unfolded, her face lightened and she started to
photograph. Within minutes she was racing around
the house, catching the light and uncovering its secrets: the very un-
Tuscan checkered floors that combine old cozzo tiles with squares of
cement and marble dust; the sixteenth-century limestone door frames
brought from Abruzzo, in central Italy; the stone mantelpieces, chosen
from among hundreds in junkyards around the country.

Soon the overall structure of the house became just as articulate as its
details: the “medieval” tower at the center is a pure invention, an elabo-
ration on the theme of Tuscan vernacular architecture. Two porches,
which look as if they were always there, were added to create “outdoor
rooms,” a sort of meeting point between the landscape and the house.

“In redesigning the house,” Franchetti explains, “I have imitated those
Florentine aristocrats who, during the plagues of the fourteenth century,
retreated to the countryside. They learned to adapt their urban refine-
ment to a rural setting. That is what I have done.”

In the 40-odd years since Giorgio Franchetti has been collecting
houses, he has found ways of persuading his friends (mostly artists)
to acquire and restore them “in the Franchetti style.” This, like his art

collection, will be an enduring legacy. =






, Te gloous
walled garden at Sandringham, the private domain
of Elizabeth 11, is again open to the public
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BY CHARLOTTE M. FRIEZE PHOTOGRAPHED BY MICHAEL T. MCDERMIT

Summer colors The west facade

of Sandringham, opposite page,
overlooks a lake in the main garden.
M This dahlia, above, is one of more
than 40 varieties in the walled garden.




Romantic ruins in the

Square Garden, vines—

including Akebia quinata,
Celastrus scandens,

wisteria, and lonicera—and

roses envelop brick
piers, the remains of the
famous pergola.

All can experience the 2]




WHAT COULD BE more frustrating for
a gardener than a drive down an English
country lane? England is notorious for its

hedgerow-lined roads and high-walled
gardens—and there’s nothing quite like a
closed gate to pique one’s curiosity.

Now, for the first time in almost 30
years, you no longer have to crane your
neck to capture a glimpse of the very pri-
vate garden at Sandringham House, Her
Majesty the Queen of England’s country
retreat in Norfolk. On limited days, the
gates are opened wide, allowing all to
experience the kaleidoscopic ebullience
of the Victorian walled garden that the
future Edward VII constructed in the
late nineteenth century, and that still
provides flowers for the royal family.

It lies across the road from the house,
and finding it is a bit like discovering
a secret garden. You stroll across the
expansive, impeccably green rolling
lawn, stopping to admire trees that the
royal family has planted for more than a
century, including a stand with silvery
green and white variegated foliage
planted in honor of the Queen and
Prince Philips’s silver wedding anniver-
sary in 1972. A narrow grass path through
densely planted flowering shrubs and
trees leads to a small wooden door that,
of course, requires a big key. Step through,
and you see the magnificent wrought-
iron gates (a 1903 gift to Edward VII
from the future King George and Queen
Mary) to the walled gardens.

Edward VII once remarked that if
he had been able to choose his own
career, he would have been a landscape
gardener, so it was only natural that
he sought out his own country retreat.
In 1862, the then Prince of Wales pur-
chased Sandringham Estate and pro-
ceeded to make it his own, rebuilding
the house and making numerous
additions to the grounds. For his wife,
Alexandra, he added a maze, a rosary,
formal flower gardens, and an ornamen-
tal dairy, where she could entertain her
guests at tea after taking a pony and cart
up through the walled gardens. They
began quite modestly, in 1864, with the
construction of a seven-foot-high brick
wall around seven acres. But after the
Prince of Wales’s horse Persimmon won
the Derby Stakes in 1896, there were
funds to make the kitchen gardens among
the most impressive in Europe.
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Today when you walk through the gates, with their
stone-urn-topped piers, you can imagine what must have
been an extraordinary garden experience. The gates open
onto the ruins of the grand pergola—at 70 yards, the
longest in England. The beams made from oak trees felled
on the estate are long gone, but the vine-covered brick
piers lead you between lawns and flower beds to the main
area of the vegetable gardens. The piers—15 feet high and
15 feet apart—are built on a cube pattern. A marble well
head, decorated in acanthus leaves and spilling with

roses, draws you along the honey-colored Carrstone path
to the center of the pergola, where a pair of curved mar-
ble benches designed by Sir Lawrence Alma-Tadema are
tucked into the bay and backed by a tall yew hedge.

The Square Garden, a formal flower garden with geo-
metric beds cut into the turf, stretches north to the head
gardener’s house. Sitting in the shelter of one of the two
thatched-roof summer houses added by George VI, you
can look out across the formal beds to colorful borders. In
August they are overflowing with perennials and more than
40 varieties of dahlias.

A glass entrance along the east
wall recalls the former glory of
the vast Persimmon Range of glass
houses, which provided the royal
family with exotic flowers for
cutting and with fruits, including
grapes, nectarines, and peaches.

Enchanted entrances

A summerhouse, above, frames views
across formal beds toward the pergola
piers, the second summerhouse,

and the garden house. M A Chinese
persimmon, left, grows on the wall
to the left of the doorway that
once led to the Persimmon Range
of glass houses, named after the
racehorse whose winnings funded
the garden. @ Dahlias border the
pergola’s Carrstone path leading to

the main gates, opposite page.
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Masses of dahlias flank the paths that
frame the lawn. Head gardener Martin
Woods keeps the pinks and purples to
one end and the reds and yellows to the
other. It is clear that the shrubs forming
the leafy backdrop have been carefully
selected for color and texture to com-
plement the impressive display. Each
head gardener at Sandringham likes to
leave his signature, and Woods is begin-
ning to do just that in the shrub border.
In August the golden, bronze, and
orange dahlias glisten in front of yel-
low foliage shrubs, including golden
yew, Prunus lusitanica, and gold-leaf holly,
behind the yellow herbaceous border.

With a staff of only seven groundsmen
for the estate, Woods is reducing main-
tenance. As there is no irrigation system,
he is adding more drought-tolerant
perennials and woody shrubs. It will
amaze most gardeners that, for eco-
nomic reasons, the groundsmen don’t
deadhead. “It all comes down to a race-
horse,” Woods says, “and we certainly
could do with another one!” o

TIPS FOR
STORING DAHLIAS

With thousands of dahlias to lift and
store each year, head gardener Martin
Woods has devised a foolproof system.
When the plants are at the end of their
bloom, he and his crew separate differ-
ent colors and varieties by threading
paraffin-coated garden twine around
each mass. In the fall, they lift the tubers
and store them in a frost-free shed,
upside down in straw, so that water drains
out, preventing rot. To make planting
easier in the spring, they store the shortest
varieties (for the front border) in the back
of the sheds and the tallest in the front.
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Check out House & Garden's “Design Generation” website at
www.house-and-garden.com/hg

To receive more information from our advertisers, simply fill out the
form below and send it to House & Garden, P. 0. Box 5215, Pittsfield,
MA 01203-5215. If the reply card is missing, you may mail us your
request. Please indicate the information you wish to receive using
the numbers provided, as well as the amount requested (if applicable).
Make check or money order payable to House & Garden.

1. Jaguar Cars: Visit jaguar.com today to
experience The Art of Performance.

2. Toyota Motor Sales: Introducing the
Toyota Highlander. Bringing an unexpected
bit of comfort to the rugged world of the
SUV. For more information, visit toyota.com.

3. Olay Complete Body Wash: Olay Complete
Body Wash has an ideal combination of
soap-free cleanser and aerated moisture that
rinses clean. It leaves your skin with a lightly
moisturized feeling of clean. www.olay.com.

4. Total Effects Cleansing Treatments:
Intoducing Total Effects Cleansing Treatments.
A cleansing cloth so remarkable it fights
seven signs of aging. For more information
log onto www.olay.com.

5. Olay Total Effects Makeup & Lipcolor:
Introducing Olay's new range of anti-aging
cosmetics to fight seven signs of aging.
Beautiful today, even more so tomorrow.

6. Please send me all free items in this category.

7. Crane & Co.: Express yourself with the
touch and feel of uncommonly beautiful

papers from The Crane Paper Company -
Paper made of 100% cotton.

8. Larson-Juhl: A great frame touches the
entire room, adding elegance and personal
style. For the best in custom frames, ask
your custom framer for the Craig Ponzio
Signature Collection by Larson-Juhl. For
more information, call 800-886-6126 or
visit our website at www.larsonjuhl.com.

9. Please send me all free items in this category.

10. Rhodec International: Learn Interior
Design at home. DETC accredited. For FREE
course catalog, call 877-2RHODEC or visit
our website at www.rhodec.com.

11. Brunschwig & Fils: Timelessness, quality,
attention to detail and superb craftsmanship
are the hallmarks of products from
Brunschwig & Fils, designer and manufacturer
of contemporary and historically inspired
decorative fabrics, wallcoverings, trimmings,
upholstered furniture, lamps and tables.

12. Cowtan & Tout: Elegant wovens, prints
and wallcoverings. Cowtan & Tout is American
textile at its best. Available to the trade only
in 22 showrooms nationwide. For more
information please call 212-647-6900.

13. Lee Jofa: Christopher Moore travels the
world in an effort to unearth Toile de Jouy
designs from historic estates, private collections,
and antique reconditioning efforts. Lee Jofa is
proud to be the exclusive distributor of these
rare and decidely original prints. Brochure, $1.

14. Please send me all free items in this category.

15. The Discover Card: Discover Card is
accepted at more than 3.6 million merchant
and cash access locations and is signing on
1,000 new merchants every day. Visit
www.discovercard.com or call 800-DISCOVER.

16. A Diamond is Forever: Make your
anniversary special this year with the Three
Stone Anniversary Ring. For more diamond gift
ideas, please visit www.adiamondisforever.com.

17. DiModolo: Created in 18K white and yellow
gold. Beautifully set sparkling diamonds and
intense colors. Sapphires and semi-precious
stones impeccably adorn the pieces. This
inspired collection for women is both
modern in design and classic in approach.

18. Raymond Weil: Various collections of
classic, sporty and dress watches. Stainless
steel, 18K gold plated, or 18K gold with
extension clasp. Also available with leather
straps. Water resistant up to 165 ft.

19. TAG Heuer: TAG Heuer is a leading producer
of prestigious Swiss sports watches and
chronographs. To find an authorized dealer
nearest you, please visit www.tagheuer.com.

20. Please send me all free items in this category.

21. Karastan: Karastan offers timeless styling,
pattern, and color all woven together to provide
enduring floor fashions for the home.The
Karastan you are considering today will be a
part of your life for years to come and with
Karastan, you know it will be a beautiful part.
The brochure illustrates the beauty of Karastan
with color photography, shopping tips, and
consumer advice on using carpets and rugs.
Please specify rugs or broadloom. $3.

22. Sphinx: Sphinx manufactures area rugs
in an array of colors and motifs that reflect
many of today's styles including tribal,
contemporary, neoclassic, casual and
traditional. www.owsphinx.com.

23. Please send me all free items in this category.

24. Alexander Julian at Home: “Make the
weekend jealous...celebrate everyday. That's
my motto. Why not start at home creating a
new look with my latest furniture. It's casu-
al. It's comfortable. Perfect for celebrating.”
FREE literature. 800-776-7986, ext. 623.

25. Arthur Brett & Sons (USA) Ltd.: Full
color brochure with selected items pictured
and a company history with description of
manufacturing methods.

26. Avery Boardman Ltd/Head-Bed:

Manufacturers of fine custom sofas, sofabeds,
chairs, ottomans, daybeds, custom bedding and
hi-risers. Catalog and price list, $35. To the trade.

27. B&B Italia: For the dealer nearest you,
please call 800-872-1697.

28. Bernhardt Furniture Company: Funiture
makers since 1889. Offering a variety of
catalogs for living room, dining room and
bedroom. Visit www.bernhardt.com.

29. Crate and Barrel: Our vibrant stores are
teeming with a hand-picked array of the stylishly
practical products you need, want and love
for your home - from fine glassware and
gourmet cookware to an evolving selection of
our popular furnishings for every room in the
house. Crate and Barrel classics and a few
surprises too; great gifts and hands-on shopping
with our Gift Registry. The colors, moods and
range of products change with the seasons, as
our innovative displays inspire you to visualize

your own home in new ways. To request a
catalogue call 800-323-5461 or visit
crateandbarrel.com.

30. Donghia: Donghia's elegant and strikingly
handsome collections of upholstered furniture,
textiles, tables, and related accessories are
well known for their signature styling, blending
classic with modern lines, their familiar with
the unexpected, and an unusual use of texture
and color sensibility. Send $3 for a brochure.

31. Drexel Heritage Furnishings, Inc.:
Experience furniture by Drexel Heritage.

A variety of styles for a world of individuals.
www.drexelheritage.com/828-433-3200.

32. Green Design Furniture: Douglas Green
strives for the perfect blend of inventive function,
elegant styling and beautiful craftsmanship
in each of his cherry furniture designs for
home and office. Call 800-853-4234 or visit
www.greendesigns.com.

33.Habersham: The Claude Monet Collection
from Habersham features handpainted furnishings
inspired by the great Impressionist. For a full
color product brochure or to find your nearest
dealer, call 800-HABERSHAM.

34. Henredon: Henredon furniture is among the
finest made. From lovingly detailed traditional,
to sleekly sophisticated contemporary, this is
furniture for a lifetime.

35. Hickory Chair: Hickory Chair presents a
versatile mix of wood and upholstered furniture.
Catalogs available: Upholstery $25, Wood
$25, William E. Poole $15, Thomas O'Brien
$15. 800-968-2513, www.hickorychair.com.

36. McGuire: McGuire Furniture Portfolio.
108 pages, full color presenting the premier
rattan designs, bamboo tables, solid teak,
aluminum, lighting and other special
collections. Catalogue: $15.

37. Pacific Coast Feather: Pacific Coast
Feather down comforters, pillows, and feather
beds are fluffy for life to provide the uiltimate
sleep experience. Call 206-336-2323 for a
free brochure or visit our website at
www.pacificcoast.com.

38. Raymond Waites Design: Raymond Waites
and sixteen manufacturers have created a
world of beautiful products under the
Raymond Waites name. Waites derives
inspiration from our American heritage and
reinvents it into his famed "Vintage" style.

39. Zagaroli Classics: At Zagaroli Classics,
we create the finest leather furniture available
at manufacturer direct pricing. Call 800-
887-2424 or visit www.zagarolileather.com.

40. Please send me all free items in this category.

41. GTO, Inc.: GTO, Inc. manufactures auto-
matic gate openers for any type and size of
gate. We have do-it-yourself and professional
lines. For more information call 800-543-
GATE (4283) or visit our website at
www.gtoinc.com.

42. Oak Leaf Conservatories: Traditionally
skilled British designers and craftsmen create,
construct and install uniquely designed,
high-quality conservatories. Mahogany timber
and true divided-lite double glazing. 800-
360-6283. Brochure $10.

43. True Value: True Value E-Z Care and
Weatherall Paints have over 2,112 colors to
make your house absolutely captivating whether
soft and comforting or vibrant and stimulat-
ing. For the True Value nearest you call 800-
6-HARDWARE or visit www.truevalue.com.

44. Please send me all free items in this category.

45. Bosch: Bosch is the leader in dependable
major home appliances. Bosch's innovative
styling and performance of their dishwashers,
ovens, cooktops, washers and dryers are
unmatched in the industry.

46. Dacor®: Dacor®, an innovative leader in
quality and stylish design of high-end kitchen
appliances, continues to bring exceptional
performance to kitchens around the world.
Dacor, the life of the kitchen™.

47. Dynamic Cooking Systems: For more
information on DCS appliances, please call
800-433-8466 or visit us at
www.dcsappliances.com.

48. Jenn Air: Jenn Air are makers of the
finest kitchen appliances, including convection
ovens, cooktops, dishwashers and refrigerators.
Visit www.jennair.com for more information.

49. KWC Faucets: Bringing Swiss quality
faucets and accessories to the world for over
over 125 years, KWC has combined precision
and function in sleek, stylish designs for the
kitchen and bath.www.kwcfaucets.com or
877-KWC FCTS. Free catalog.

50. Stearns & Foster: For more information
about our luxurious mattresses, please call
877-SAF-1846 or visit www.stearnsandfoster.com.
You deserve a Stearns & Foster mattress.

51. TOTO USA: For your free brochure of
TOTO high performance bathroom fixtures,
call 800-350-8686 ext. 1702 or visit us on
the web at www. totousa.com.

52. Varenna Poliform: High quality systems:
kitchens designed by ltaly's leading architects.
Stainless steel, warm wood, lacquer color,
glass, integrated into high design. For the
showroom near you call 877-VARENNA, or visit
our website at www.varenna.com. Catalog: $7.

53. Yves Delorme: Yves Delorme brings fashion
to the home with our stunning collection of
natural fiber linens for bed and bath. Designed
in France, these coordinating linens span
the seasons and enhance every decor.
www.yvesdelorme.com/800-322-3911.

54. Please send me all free items in this category.

55. Encompass Insurance:
www.encompassinsurance.com.

56. Eukanuba Dog Foods: For more information,
please call 888-EUKANUBA or visit us at
www.eukanuba.com. Eukanuba, results
oriented nutrition from the lams Company.

57. ReSource Wellness: ReSource Wellness
dietary supplements. Take charge.

Feel better. For more information call
877-939-3556 toll free or visit
www.resourcewellness.com. Distributed
by Novartis Consumer Health, Inc.

58. Target: Call 800-800-8800 for store
location nearest you. Assortment of items
varies by store. www.target.com.

59. Martin’s Herend Imports, Inc.: Herend, the
exquisitely handpainted porcelain favored by
royalty, invites you to experience the beauty of
“white gold” with our free brochure.

60. Marvin Windows: Think of the possibilities.
Marvin offers a catalog featuring their wood
and clad wood windows and doors. Beautiful
color photographs and information on Marvin's
standard and custom products. FREE.



Picture
framing.

Unlimited
possibilities.

Artwork available through Chicago Art Source
1.800.ARTWORK

You start by finding a framer
who is passionate about the
art of framing — one who
works closely with you to
choose from thousands of

color and style combinations.

FramerSelect guides you to a
local frame shop whose
expertise in professional
custom picture framing
ensures your art is both
beautifully framed and well

preserved for years to come.

Visit framerselect.com or
call to learn more about
framing and to find a

FramerSelect shop near you.

FramerSelect o7

YOUR GUIDE TO THE BEST
FRAME SHOPS IN AMERICA

www.framerselect.com
1.800.444.8387

WHERE TO BUY IT

S Page 6, bed, Stefania

Stera, Paris. 011-33-1-42-15-19-55. Page 10, daybed,
Louis J. Solomon, NYC, to the trade. 212-545-9200.
Stipple twin duvet cover, $220, and sham, $40,
Shabby Chic, NYC. 212-274-9842. Quilted twin
coverlet, $382, and Euro sham, $146, Peacock Alley.
800-810-0708. Sateen twin flat and fitted sheets,
$40 each, and sham, $25, Garnet Hill. 800-622-6216.
Antique pillow, from about $106, Jane Sacchi,
London. o11-44-207-838-1001. Stacking tables by
Joe McCambridge, $665, Baker Furniture. 80o-
59-BAKER. Large woven pillow, $56, Banana
Republic. 888-srsTyLE. IGA sofa, S11,500, Ralph
Pucci International, Ltd., NYC. 212-633-0452.
Leather carpet, about $1,228, Galerie Christophe

Delcourt, Paris. 011-33-1-42-78-44-97. Outline chaise,

(‘Appelhm Modern Age, NYC. 212-966-0669.
DOMEST > Page 38, Touch-up: Bamboo

& Ra[mn \‘(orks Inc. 800-4-BamBoo. Conrad
Handwoven Window Coverings, San Francisco. 415-
626-3303. Page 48, Larder: Chaville coupe, A la
Maison, NYC. 212-396-1020. Illusion Lavender cup
and saucer, Haviland, USA. 800-793-7106. Medium
and highball glasses by Poalo C., No Place Like,
Chicago. 312-822-0550. Sterling straw, Asprey &
Garrard. 800-883-2777. Pages 51-52, Sign Design:
Moonstone, Astro Gallery of Gems, NYC. 212-889-
9000. Tazza, with spoon, Ruzzetti & Gow, NYC.
212-327-4281. Leaf, Coconut Company, NYC. 212-
539-1940. Sterling Shell, Vine Leaf, and Linenfold
frames, Buccellati, NYC. 212-308-2900. Titan sink,
Waterwork: Xoo 998-BATH.

H 5 Page 55, tole trees,

%9 400 per pair, Br thms-Netski Antique Passage
Ltd.,, NYC. 212-755-8307. To the trade: Niermann
Weeks, NYC. 212-319-7979. Clarence House. §oo-
632-0076. Cowtan & Tout, NYC. 212-647-6900.
Page 56, Classic Stack cubes, $2,330 for four, Albrizzi
Design Inc., NYC. 212-570-0417. Twin headboard,
$1,060 with customer’s material, Avery Boardman,
Ltd. 800-501-4850. Page 58, Alchemist Cone vase,
$8,000, Furniture Co., NYC. 212-352-2010. Spatter
wallpaper, $80 per roll, Hinson & Co., NYC.
212-475-4100. Pod sham, $158 per pair, Bark Linens,
Brooklyn, NY. 718-625-8997. Page 60, Fe bag in
Antibes, $295, Kate Spade, NYC. 212-274-1991.
REDI S Pages 03-65, Galerie du Passage,
3-1-42-36-01-13.
Pages 70-72, Ros¢ du Mas, MacArthur
Beverages, Washington, D.C. 202-338-1433. Clair
de Noir, 67 Wine & Spirits, NYC. 212-724-6767.
Both Bandols, Kermit Lynch Wine Merchant,
Berkeley, CA. 510-524-1524. Cotes de Provence,
s Wine & Spirits, NYC. 212-737-0790.
¢ Page 76, table and chairs, Unopiu
Italia, Soriano nel Cimino, Italy. o11-39-0761-7581.
Page 77, lamps, Castorina, Florence. o11-39-
055-2128-85. Page 79, bed, LUtile e il Dilettevole,
Milan. 011-39-02-76-00-84-20. Page 81, Lisa
Corti, Milan. 011-39-02-581-00031. Pages 82-83,
Angelica lresmhaldl Milan. o11-39-02-877-947.
Reproduction furniture:
S Beqr Imports Co., Minneapolis, MN.

Paris. o1

S¢ mdm:n

612-336-9791. Pages 86-87, tea tables by Dag
Redjren, Norastrom, Sweden. o11-46-612-301-44.
Dresser and chandelier, Bukowskis, Stockholm.
011-46-8-614-0800. Pages 88-89, gravy boats,
Lars Olsson Antiques, Stockholm. 011-46-8-667-
263-63. Pages 92-93, Lovstabruk Manor, Skirelind,
\wedcn o11- 46 795 202-20.

F S Interior design, Jane
Davies, P\gmah(m London, 011-44-207-352-3357,
and Malu Futscher Preira, Renaissance, Lisbon,
Portugal. o11-351-21-342-4606. Garden design,
Gerald S. Huggan, Hortiplan S.L., Malaga, Spain.
Fax: o11-34-952-78-56-55. Page 95, Holy Trinity
sculpture, table, and chairs, Palicio do Correio
Velho, Lisbon, Portugal. o11-351-21-324-29-80.
Pages 96-97, braseiro, console, and chest,
Palacio do Correio Velho. Page 99, Vaughan,
London, to the trade. 011-44-207-349-4600. In
US., NYC. 212-319-7070. Sofa and ottomans,
Renaissance. Painting and table, Palicio do
Correio Velho. Round table, Graham Carr Fine
Arts, Wiltshire, UK. or11-44-1264-731-377. Pages
100-101, bcds Pdlacxo do Correio \elho

v <E Architect, Stefania
Stera l’arxs O11-33-1-42-15-19-55. Page 103, Zero
vase, the Conran Shop, Paris. 011-33-1-42-84-10-
or. In US,, the Terence Conran Shop, NYC. 212-
755-9079. Page 106, Champagne dining chairs,
Form and Function, NYC. 212-414-1800. Paris vase
and red dish, the Conran Shop. Pages 108-109,

appnllml Modern Age, NYC. 212-966-0669.

® S Edith Mézard, Lumieres,
lmncc 011-33-4-90-72-36-41. In US| French Look
International. 888-690-8492. Takashimaya. 800-753-
2038. Page 111, Jacqueline Morabito, Boutique 3,
Nice, France. 011-33-4-93-88-35-00. In U.S., Deca-
dence, West Hollywood, CA. 310-360-7221. Page 113,
Andrée Putman, Ralph Pucci International Ltd.,
NYC. 212-633-0452. Hervé Baume, Avignon, France.
011-33-4-90-86-37-66. Print, Dominique Roux,

Et la Montagne Devent Violette, Apt, France. o11-33-
4-90-04-57-75. Page 114, carpet, B.V.T., L'Isle-
sur-Sorgue, France. o11-33-4-90-38-00-81. In US.,
Patterson, Flynn & Martin, NYC, to the trade.
212-688-7700. Page 115, tiles, Vernin Carreaux d’Apt,
Apt France. 011-33-4-90-04-63-04.

it & Indo-Roman Collection, Rome.

011-39- 06 (le 342-13. Pages 118-119, table,

chairs, and cupboard, Claudio Grandoni, Rome.

011-39-06-688-05959. Pages 120-121, Ditta

Poggi, Rome. 011-39-06-679-3674. Fasano Nicola,

Grottaglie, Italy. 011-39-099-566-1037. Pull-up

chalrs (,laudlo Grandoni.

Pages 122-129, Sandringham

IIOU\L & G‘udLn Norfolk, UK. o11-44-1553-772-675

,\Ia’v 2001, page 183: oxblood vases by Axel Salto,
Antik, NYC. 212-343-0471.

The preceding is a list of some of the products,
manufacturers, distributors, retailers, and approxi-
mate list prices in this issue of House & Garden. While
extreme care is taken to provide correct information,
House & Garden cannot guarantee information
received from sources. All information should be
verified before ordering any item. Antiques, one-of-
a-kind pieces, discontinued items, and personal
collections may not be priced, and some prices have
been excluded at the request of the homeowners.

—PRODUCED BY JENNY GAVACS

HOUSE & GARDEN IS A REGISTERED TRADEMARK OF LES PUBLICATIONS CONDE NAST S.A., PUBLISHED
UNDER THE LICENSE BY ADVANCE MAGAZINE PUBLISHERS, INC., THROUGH ITS UNINCORPORATED
DIVISION THE CONDE NAST PUBLICATIONS INC. COPYRIGHT © 2001 BY THE CONDE NAST PUBLICA-
TIONS INC. ALL RIGHTS RESERVED. Condé Nast HOUSE & GARDEN (ISSN-1087-9528) is published monthly by The
Condé Nast Publications Inc., 4 Times Square, New York, N'Y 10036, which is a subsidiary of Advance Publications, Inc. Steven T.
Florio, President & Chief Executive Officer; David B. Chemidlin, Treasurer; Jill Henderson Bright, Secretary. Periodical postage
paid at New York, New York 10001 and at additional mailing offices. Authorized as Second-Class mail by the Post Office Depart-
ment, Ottawa, and for payment of postage in cash. Canadian Publication Mail Sales Product Agreement No. 0978027, Canadian
Goods and Services Tax l\cglstrltmn No. R12324288s. Single copies: U.S. $3.95; Canada $4.95. For back issue inquiries, call 1-800-
753-7276 or write to HOUSE & GARDEN, PO. Box 57780, Boulder, CO 80: 780. For Permissions and Reprint requests, please
call (212) 286-8349; or, fax requests to (212) 286-8628. For subscriptions, address changes, and adjustments, write to Condé Nast
HOUSE & GARDEN, PO. Box 56145, Boulder, CO 80322-6145. Eight weeks are required for change of address. Please give both
new and old address, as printed on last label. SUBSCRIPTION INQUIRIES: Please write to Condé Nast HOUSE & GARDEN,
PO. Box 56145, Boulder, Colorado 80322-6145, or call 1-800-234-1520. First copy of new subscription will be mailed within cight
wecks after receipt of order. Occasionally, we make our subscriber list available to carefully screened companies that offer products
and services we believe would interest our readers. If you do not want to receive these offers and/or information, please advise us
at PO. Box 56145, Boulder, CO 80322. Volume 170 Number 7

PRINTED IN THE UNITED STATES .

POSTMASTER: SEND ADDRESS CHANGES TO CONDE NAST HOUSE & GARDEN, P.O. BOX 56145,
BOULDER, COLORADO 80328-6145.

RIDE ALONG ENCLOSED IN EDITION 97

HOUSE & GARDEN . JULY 2001



(Cont. from page 87) The house has every-
thing the Sj6bergs appreciate: a verdant
setting, classical proportions, and an
interior that had not been renovated
beyond repair. Built in the 1770s on
the site of a Baroque manor house
destroyed by fire, the one-story house
has a double-pitched, red-tiled mansard
roof separated by a waistband of tiny
windows (to allow light into the attic).
It is clad with vertical planks of white
wood that were originally painted pale
yellow to look like rendered stone. It
has five principal rooms: in the center
are the entrance hall and grand salon,
with two anterooms on either side. The
kitchen is in a timber annex.

The main rooms have windows fac-
ing both east (toward the garden) and
west. “That is the genius of the way
they built houses —so that you have as
much light in the morning as in the
afternoon,” Sjoberg explains.

Restoration involved improving the
running water and electricity, but they
worked hardest, he says, at “washing away
the twentieth century.” In each room,
Sjoberg installed antique porcelain-tile
stoves. He removed the modern wall-
paper and whitewashed the walls. In
his children’s bedrooms he painted
garlands and trompe 'oeil cornices.
The original wood-fired cooking stove
in the kitchen had been removed in
the 1940s, so he rebuilt it with a brick
chimney hood and reinstated the cast-
iron cooktop and ovens.

The rooms are sparely decorated
with a combination of fine antiques
and reproductions. Many are in the
Gustavian style, a pared-down version
of French Rococo. “French Rococo is
ornate and elaborate, with arabesque
elements, shells, scrolls, and flowers,”
Sjoberg says. “In Sweden, we refined
the style, taking away unnecessary
decoration and making the Rococo
functional. Even the sinuous curves
in the chairs are not designed only
for the eye; they were engineered to
fit the body.”

This sublime functionality is part
of what fuels Sjoberg’s passion for
eighteenth-century Swedish style. “We
like to live with eternal values,” he says
with confidence, “and values were best
in the eighteenth century.” e
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And vou thought Virginia was
(=] &

beautiful in winter, spring and
summer. Discover new reasons why
fall is the perfect VIRGINIA
season for another IS FOR
LOWERS

Virginia getaway.

For your free Virginia Is For Lovers
travel guide, call

1-800-VISIT VA, ext. fd87

FULFILL YOUR
CREATIVE DREAMS.
LEARN INTERIOR
DESIGN AT HOME.

Take fun, challenging courses
at your own pace.

Founded in 1960, Rhodec specializes
in home study of Interior Design for
enthudiasts or career-minded students.

Introductory, professional, and
BA degree courses offered.

For our FREE course catalog,
call 1-877-2RHODEC (274-6332)
or 617-472-4942 or

email:rhodec@msn.com

www.rhodec.com
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" With just the push

Mﬂ_ﬂ’

E-Z GATE OPENER

”[E ® AND

of a button, from the convenience am:l m :
vehicle, your gate opens and closes aut(o at~| e»ally

GTO/PRO.

AUTOMATIC GATE OPENERS

For more information on our Do-It-Yourself and PROfesE‘fﬁnal
lines of gate openers and where to find them call...
1-800-543-GATE(4283) or check out our web site at www.gtoinc.com




by véronique vienne
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NEW DELIGHTS
FOR
YOUR HOME

Kitchens
glowing with imagination
A hew breed

_of ready-built houses

The new allure
m decoratmg

[HE *60s:
OD
QUAD

OSTENSIBLY PLAYFUL, modular
furniture and versatile wall systems
appealed to a young generation

of House & Garden readers reluctant
to embrace the rigidity of tradi-
tional domestic arrangements. In

the swinging ’60s, interiors were
designed to look less permanent.
Adjustable shelves, interchangeable
pillows, sliding panels, and giddy
Pucci color schemes emphasized

a sense of serendipity. Who knew
what the next new thing would

be? As astronauts prepared to walk
on the moon, home was a launching
pad into the future. &

Hoise & Gardeii {TRETRD 1 Hise

;‘Howto be courageous with OLOR

'TRANQUILLITY
/' ATHOME

with color - space » ardor

.4 nolse control ?
-at-a-glance storage l/
pendence for

Fgrownups and children
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CLEARLY, THE QUIETEST.

pu are looking at the quietest dishwasher in the world.* It’s so quiet, you have to touch it
know it’s running. The Bosch dishwasher also offers you the largest interim; of all domestic
odels. The tub is so tall, you can put 10-inch dishes and stemware in to the top rack. And with
ater that’s heated up to 161° F, you get brilliantly clean dishes. With all it offers, it's no wonder
psch is the clear choice. |
ILT-IN OVENS + COOKTOPS * DISHWASHERS * HIGH-EFFICIENCY WASHERS AND DRYERS

.boschappliances.com

g BOSCH

A NEW LINE OF THINKING
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