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ere are Just a few wonderful
examples we’d like to show you,
ected from scoves of imaginative,
ptifully detailed designs that bear
our name; Henrvedon.




To the Trade. To order catalogs using MasterCard or Visa, for further product information or the name of the dealer nearest you, call Henredon, Dept. G50, ar | 32. www.henredon.com




This is fashion you could live with for a lifetime.
Timeless styling, rightness of scale
and tailoring that are simply superb;
what else wonld you expect from Henvedon?




Exquisite carving... breathtaking veneer work; the kind
superlative craftsmanship you don’t often see these days
At Henvedon, it’s all in a day’s work.




The finest in furniture for your home
...y Henredon (of course).

www.henredon.com



© Iran Lawrence, hand-dyed cotton, ;

“"Maelstrom" masterwork Sft x 7ft.

A legacy of design and craftsmanship

Award winning customized heirlooms admired throughout the world

Fully customized, masterfully designed, patiently hand-made, Lawrence’s textile arts are desxgneg towéonvey a .

soothing sense of motion to draw you easily into contemplation. Your colors are hand- dyed in soft and silky hy
to create a showpiece smoothly pulsating with light and color reflecting your brand of warmth and hospltah@

Textile arts have remained seductive to our touches and allurmg to our senses throughout
bistory. And as rare heirlooms, they continue to symbolize our valued tradition.

Special Edition Lithographs & Kbda;k?Photo Prints

A limited time special offer available for insured shipping by first class mail.

Phone: (800) 470 - 0019 Fax: (302) - 453 - 8477 P. O Box 8804 Newark, DE 19714

www.iranlawrence.com &
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Apta collection by Maxalto. Traditional with a contemporary spirit.

Maxalto is a B&B Italia division. Apta collection designed by Antonio Citterio.
To reach the dealer nearest you call 1-800-872-1697

B&B ltalia U.S.A. INC, 150 East 58t Street, New York, NY 10155.

Internet: http://www.bebitalia.it E-mail: bbitalia@nyct.net

Also available through Architects and Interiors Designers.

MAXALTO

Styling studio Collage - Foto Fabrizio Bergamo



Fine Lines 124

ON THE COVER The clients wanted classic French
luxury. Alberto Pinto, Europe’s grand duke
of interior design, gave them a Louis XV tour
de force in the shadow of the Eiffel Tower.
BY GREGORY CERIO
FIRST PRINCIPLE 123

Look Both Ways 134

John Janik spent five years accurately restoring
his 1856 Manhattan town house, then
furnished it with modern masterpieces. The
result is a striking study in contrasts.
BY SUZANNE SLESIN

Total Immersion 142
When a Los Angeles couple ran out of wall
space for their art, they looked outside
and decided to replace their tennis court with
a sculpture plaza. Now, inside and
out function as a welcoming gallery.
BY SUZANNE SLESIN

Tales of the Raj 150

The Paris apartment of lawyer Jean-
Luc Gaiizere exemplifies the
French obsession with gathering
treasures that tell a story.

BY G. Y. DRYANSKY

A Pilgnm’s Progress 156
Jewelry designer Ted Muehling turns
to the medium of porcelain with

the master artisans of Nymphenburg
to create a poetic collection of
simple, elegant decorative objects.

Folk Wisdom 164

For 30 years Elaine Rush has pursued
the beauties of Tramp art and

other examples of folk expression.
BY ELIZABETH POCHODA

Set in Stone 172
The rocky terrain of Provence runs like a
river through two gardens by the late,
legendary landscape designer Alain Idoux.
BY PAGE DICKEY

ON THE COVER: “FINE LINES,” PHOTOGRAPHED BY PIETER ESTERSOHN
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Every woman

has her own special allure.







CLAssIC DoorR HARDWARE l SOLID FORGED BRASS DISTINCTIVE LIFETIME FINISHES

For more information call: S OCI
cC 0 1

800,722 5153
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www.societybrass.com A REPUTATION FORGED WITH PRIDE
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Hunting & Gathering 59 =
Instead of putting your favorite collection behind
closed doors, display it in an open gilded case

or on a series of gilded shelves, as we did with

Kangxi porcelain, top.

Special Section: Bath Buzz 65

First Family The Kohlers of Wisconsin are the
monarchs of the plumbing industry, with a fourth
generation already at work. BY DAN sHAW

Bubbling Up Waterworks: a baby boomer’s nirvana
of soaps, towels, and spigots. BY LYGEIA GRACE
Keep It Clean Indoor sculpture for everyday use.
Home Saunas Getting the steam of your dreams.
BY INGRID ABRAMOVITCH

Dig It 98
The Garden Conservancy aims at preserving both
the letter and the spirit of great American gardens.

BY ETHNE CLARKE

On the Block 102
Private islands, ho! Plus, tribal art and Greek seats, in
a new column on the auction and real estate markets.

BY GREGORY CERIO

Dealer’s Choice 106

For Keith Rennie Johnson, models preserve great
architectural visions in portable form.

BY JAIME LOWE

Uncorked 110
Heaven can wait, because earthly paradise is a series
of dinners featuring the century’s greatest wines.

BY JAY McINERNEY

Past Perfect 120
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Sources 182
Where to buy everything.
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The Avignon Collection

Provincial yet elegant...graceful

and gracious...antique French styling

combines with European classical

influences in Avignon. Shown here,

the fleur-de-lis canopy bed with

overlapping paitterns of metal recalls

a 16th century balustrade. Qversized .

bachelor’s chests are topped with

French-quarried stone, rich in earth

tones with a hint of salmon shading.

Other Avignon pieces from the

collection beguile the eye and soothe

the spirit.

Avignon is available through your

interior designer. Bernhardt is a

111-year-old maker of fine casegoods

and upholstered furniture, from

traditional to contemporary.

For additional information, call toll free

1.877.205.2406

or visit our web site at

www.bernhardtfurniture. com

Furniture Makers Since 1889

BERNHARDT

BERN
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IT’S NOT THE View SO MucH As THE Vision.

i)

Beyond expected. Where possibilities are wide open. Trex' Easy Care Decking. No sealing. No splinters. No limits.
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welcome

Allkinds of dealers—whether of art, antiques, fabrics, porce-
lain, or silver—are reporting their strongest sales in years. Noth-
ing bad here. We’re in another period of big and instant money,
and the fortunate are making their presence felt, mightily, in our
world of decorating and gardening. Well, that’s good for busi-
ness: Alpha capitalists want alpha domains.

Things become troublesome when it is clear that many of
these new customers don’t have a clue what they’re buying.
Don’t know an Aubusson from an Afshar, or a centurion from a
centaur. And they don’t care. Just give us the biggest and most
expensive, whatever it is. What an irksome bruise to people who
have spent years refining their knowledge so they can be better
craftsmen, or dealers, or designers. A sense of the value of a
thing—quite distinct from its cost—does matter.

Much of the making of a home has to do with the making of
asoul. One alpha capitalist recently confided that he wanted to
renew the pleasure he used to take in art, now that he had the
resources to put together his own collection. But it turned out
that he wasn’t at all interested in visiting galleries and falling in
love with—or at least under the spell of—a work of art. Rather,
he wanted a personal curator to acquire something to reflect his
new financial standing. It’s an old story. But must we hear it
again? How about, instead, discovering the integrity of the
domestic arts, and learning something about what we’re spend-
ing all this money on? A little knowl-

the 80s!

KAY, I'M READY TO SIGN MYSELF UP, and eager to enroll about 50 people I can think
of just off the top of my head. I think it is time to admit that we got a little confused, a
few decades back, when we decided that higher education should not include instruc-
tion in, well, what do we even call it? How to appreciate the finer things in life? How to
behave like one of the finer things in life? It’s time to bring back finishing school.

down and rebuilt three times to indulge one woman’s caprice.
Not that decorators are perfect angels, of course; we all hear
of firms that lose jobs because the designers sort of forget
that they might actually have to justify the $500,000 price
tag on that armoire.

I've seen egos crushed by clients who give new meaning to
Ugly Americanism. One designer, proudly showing me a home
that was the meticulous fruit of years’ worth of planning,
noted that while the room we were in was elegant, it was,
above all, comfortable. “I don’t want it to look comfortable!”
his client shrieked. “It’s costly! Costly!” Duly noted.

As journalists, we at the magazine arrive at the end of the dec-
orating process. But it’s amazing what you learn in the short days
of a photo shoot about what the decorator went through for
years: The house-proud man who casually, but loudly, disdains
the fabric on an armchair while bragging about its having a
price tag many people might consider a handsome yearly salary.
The germ-phobic owners (their ranks, too, are growing in num-
ber) who greet the help at the door with surgical booties to
wear over their shoes. The millionaires who don't offer visitors
a glass of water, much less a crust of bread. The woman who hov-
ers over the rooms with a chart for every tabletop, mapping the
exact placement of each bibelot. The minor tragedies go on and
on, as in one of those Greek myths that you follow in childlike
amazement at how grown-ups could

edge here is not a dangerous thing, It
is the beginning of a path to deeper
knowledge —and appreciation.
Somehow; the I-can-have-anything-
I-want mentality translates into I-
can-behave-any-way-I-want. Some-
thing strange is happening when
the stuff gets home; some new
and miserable alchemy is being born
of insecurity combined with arro-
gance. Decorators report unprece-
dented levels of abusive behavior
from clients (but with commissions
to match, and there’s the rub). In one
case I heard of recently, an entire
wing of a new house was knocked

20

behave so badly. Don’t they know
what they're in for? Especially grown-
ups who seem to have it all. We are
in danger of losing a sense of propor-
tion and of plain, forthright decency:.

Let’s rally out of this karmic tail-
spin. A smile or a kind word or a
gentle touch can carry us far. Other-
wise, after we get finishing school
on the national agenda, we’ll have
to add charm school.

Bl

Dominique Browning, EDITOR

House &'Garden - MAY 2000



Smart
Sun -

From the Tanning Experts

Count on CLARINS for natural, golden color.

Whatever your needs — Self Tanning, Sun Protection

or After Sun — CLARINS has the answer for you.
Choose from a complete range of textures and SPI’s
to help avoid sun-induced signs of aging.
CLARINS Advanced Sun Protection includes
Sunactyl” exclusive ingredient complex, —

UVA/UVB filters and nourishing plant extracts.

Clarins.
Exceptional Skin Care.

CLARINS

PARIS

Lait
EXCLUSIVE Auto—Bronzgnt
INVITATION e

Visit CLARINS Counter
and receive your complimentary

sample of CLARINS Smart Sun.

LORD & TAYLOR

CLARINS

PARIS
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CHRISTIE'S

Special Preview
May 16-30 at
The Rockefeller
Guest House
featuring highlights
from the sale

Auction
June 8

Inquiries
212 636 2240

Catalogues
800 395 6300

20 Rockefeller Plaza
New York, NY 10020
christies.com

Masterworks: 1900-2000

The Rockefeller
Guest House by
Philip Johnson,

New York City.

To be sold at auction
by Christie’s Realty
International, Inc.
immediately
following the sale of
Masterworks: 1900-2000,
June 8.

For more

information regarding
the Rockefeller Guest
House contact
Beverly Diamond at
212 636 2275.

© Christie’s Inc. 2000  Principal Auctioneer: Christopher Burge #761543

Photograph: Joshua McHugh




Free
dream

analysis.

If you've been thinking about
windows for your home, our new
full-color brochure is for you. It
features everything from gliders
and Casemasters to our revolu-
tionary new Clad Ultimate Double
Hung. You'll also learn about the
many glazing, hardware, finish,
and energy saving options we
offer that let you create windows

that are uniquely your own.

For afree brochure,

call 1-800-268-7644.

(Canada, 1-800-263-6161) www.marvin.com

MARVIN<

Windows and Doors

Made for you.
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letters

next wave
THANK YOU for recog-
nizing the importance of
creating gardens that can
be enjoyed by visitors of
any age or ability {“Beauty
Without Boundaries,”
February]. At Wave Hill
(wavehill.org), the public
garden and cultural
center in the Bronx, where
I work, a similar effort
is under way to make
our 28 acres of gardens,
grounds, and buildings
more accessible and
welcoming to all. Your
article brings to mind many of the
challenges and successes we have had,
while offering innovative ideas about
creating a place that seamlessly blends
“the aesthetic and the pragmatic.”
Congratulations to Deborah Nevins
for designing a beautiful garden [above],
and to House & Garden for acknowl-
edging this noble effort.
JULIA WATERS
Wave Hill, Bronx, NY

charlotte’s web

GARDEN EDITOR Charlotte Frieze

and your photographers did a terrific

job with House & Garden’s special garden

issue [March}. The locales and subject

material were chosen so carefully,

and the photography was spectacular.
ELIZABETH HENDRICKSON

Kirkland, WA

coming clean

DOMINIQUE BROWNING’S “Welcome”
editorials always strike a chord [“Doing
the Dishes,” February]. My fondest
childhood memories are also of
standing by my grandfather and doing
the dishes after dinner. My grandmother
cooked, and my grandfather always
cleaned up. They also refused that
modern improvement, the dishwasher.
Today, sharing the simple chore of
washing the dishes with my husband,
sister, or stepchild is a moment that I
treasure. It’s a time to visit and share

thoughts—something that could never
be replaced by the most advanced
kitchen equipment.
LAURA LEE SAMFORD
Birmingham, AL

in a lather over leather
I CAN'T BELIEVE you would actually
publish an article promoting leather
[“Hide Times,” March]. Please encourage
your readers to be nice to animals
instead of wearing them. Exfoliate your
closets and shed them of dead skin.
DANA HADDRILL
Birmingham, M1

do tell

WITHOUT A DOUBT you have the
best magazine published today.
Congratulations. Everything about
it is a joy—and the photography is
beautiful. I hope it never changes.
HELEN HILLMAN
Pittsfield, MA

PLEASE WRITE US at House & Garden
(4 Times Square, New York, NY
10036). We also accept letters by
E-mail (letters@house-and-garden.com)
and fax (212-286-4977). Include your
name, address, and daytime phone
number. All submissions become

the property of House & Garden and
will not be returned; they may be
edited and published or otherwise
used in any medium. R
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Ask.com

Got a question? Just type it in at Ask.com.

ANTHONY JAZZAR

Few people would seem
as well qualified to
define and refine the
look of House & Garden
as Jazzar, who joined
us as art director in
January after six years
as creative director

of Marie Claire. He not
only holds degrees in
English literature and
in graphic design but
also studied interior
design for three years.
“Being the art director
of an interior design
magazine lets me unite
the three disciplines I
love,” says Jazzar. “It’s
also exciting to be part
of something that is
such an institution.”

JUDYTH VAN AMRINGE

Like collector Elaine Rush, whose story she produced (“Folk Wisdom,” page 164),
this editor at large has a precise eye and unconventional taste. Of Rush she says:
“She is a universe unto herself, and almost looks like one of the objects she collects.
The chenille she wears is even notched like Tramp art.” In the early 1990s, van
Amringe’s SoHo shop sold antiques and her original creations. She is now studying
in the ceramics program at the University of the Arts in Philadelphia.

HICHAM GHANDOUR
An interior designer and
gilder, Ghandour has the
Midas touch, whether he’s
sprucing up a Louis XIV
bergére or decorating a
chocolate cake with edible
gold leaf. His New York
City business, Antiquariato,
known for its fine restoration
work, is a treasured resource
for museums and antiques
dealers. This month, we
commissioned Ghandour
to design gilded display
cases for some of his
favorite collections (“Shelf
Life,” page 59). He himself
collected Roman coins as
a child, and has since moved
on to Kangxi porcelain.
—SABINE ROTHMAN



Kkravetcouturekravet kravetbasics sss 457 2838 www xraveT.com

COVERING NEW GROUND / fabrics & furnishings

introducing kravetcouture



. ¥ i i Ja! M § N . ; y y
www.weber.com Shown: Genesis? Silver-C gas grill. ©2000 Weber-Stephen Products Co! b A
&3 * R ; P ‘;‘ ',1 A % ¥ s % ‘.ﬁ . N ,‘A

1 i v & ¥ 3 & TR * " & 3 X “
¥ 4 N 2 N i : L]
Iy ' 2 R L L af y “h 7 4




AN ‘s 7, - Eat outeverynig
" % 174" : ; V7

o

3. 4
h.t .min

B



Macy's

for all the laughter
that lies

ahead

of me

As you experience life’s
changes, so does your skin.
Suddenly it feels and
looks dry, tired, lacking in
energy. New Millenium
Energist is the one serious
skincare treatment you
need to help re-energize
changing skin. It has

the revitalizing power of
purified soy and vitamin A
plus a complex of
enriched botanicals to
leave skin refirmed,
rehydrated and glowing.

It is a radiant new way

to look at the future.

SE
50

" Elizabeth Arden

embrace yourself

fe]

www.elizabetharden.com
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Betty Alfenito, a collage
artist and stylist,

used shadow boxes
from Exposures (800-
222-4947) and Umbra
(800-387-5122) to

show us how to
display memorabilia.
“Make sure you vary
shapes,” she advises.
“Too many rectangular
photos are boring.”

MEMORY MANIA ... v themem

oir has become our reigning literary form, it’s not surprising that
the hot collecting craze is for one’s own memorabilia. “Everybody
is being very retrospective and thinking about the past,” observes
Deborah Mock, the editor of Memory Makers, a magazine devoted

EDITED BY DAN SHAW
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memory mania

From top: A 50-
page scrapbook in

brown natural calf, $195
(also available in black

and tan); a blue stamped
calf leather model, with
self-adhesive pages, $150
(also available in red,
yellow, and green); both
from Asprey & Garrard.
800-883-2777. Scrapbooks
in red Italian leather, $205,
and blue leather, $150,
both from Dempsey &

Carroll, NYC. 212-486-7526.

ting and pasting as never before.

to scrapbooking. “The millennium
has people looking forward, too—
they’re wondering how they will
be remembered.”

From elite Manhattan book-
binders to mall-based scrapbook
stores, America seems to be cut-

We’re attending Mem-
ories Expos, and going
to “crops” (quilting
bees for “clip artists”).

We’re inviting neigh-

bors over for presenta-

tions by Creative Memories

(like Tupperware parties for

scrapbookers). We’re spend-

ing $300 million annually on
scrapbook materials, according
to the Hobby Industry Associa-
tion, which estimates that one

out of five U.S. households has a

scrapbook fanatic.

While keeping a family album is
nothing new, the impulse to safeguard and celebrate
one’s own life is now especially poignant. As glob-
alization threatens to make us all seem the same—
everybody drinks Starbucks coffee, watches CNN,
shops at the Gap and Gucci—scrapbooks and albums
remind us of our uniqueness. “Life seems so
ephemeral, and they make things concrete,” says
Vera Rosenbluth, co-author of Classic Scrapbooking:
The Art & Craft of Creating a Book of Memories. “1
think the phenomenon is due to increased interest
in personal history and family stories. Baby boomers
are becoming interested in preserving their legacy.”

There’s also a practical need for scrapbooks:
Americans are drowning in snapshots. “When I
started my business fifteen years ago, nobody was
worrying about what to do with all these pictures,”
says Randy Bourne, the founder of Exposures,

an eye for preserving the past

For ten years, photographer Frank W. Ockenfels 3 has been keeping extraordi-
nary journals, recording in words and pictures his professional and personal

lives. Documenting portrait shoots,
the birth of his son, his feelings
about locales he's visited, Ock-
enfels has created a series of

“| always encourage my assistants to keep scrapbooks,” says Ockenfels, who gives

4 Eigdsures catalog,
in his storeroom

a catalog for “protecting what's priceless.” He got
the idea for his company while working as an
advertising executive on the Nikon account. “The
introduction of automatic thirty-five-millimeter
cameras and twenty-four-hour photo booths
created a picture-taking boom,” he says.

Having helped educate Americans about
archival storage and acid-free materials, Bourne
is introducing a plethora of display shelves, curio
cabinets, and shadow boxes. “People love to see
each other’s collections,” he says. “They’re what
truly differentiates your home.”

While do-it-yourselfers gravitate to Exposures,
others turn to professionals to organize their
souvenirs. “The most important thing is to mark
photos immediately with names and dates, using
photo-safe pens,” says Elaine Bloom, who runs a

them the same plain volumes that he buys in art supply stores and uses himself.
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bliss .
memory mania

New Jersey business called A Place for Every-
thing (organizeit.com). “I tell people to pick
out the best pictures. You don't have to put every
one in an album.” She also recommends cre-
ating multiple family albums, one for each child.
Manhattan bookbinder Joseph Landau
(finebinding.com) notes that the computer
facilitates making duplicate albums: “I can
scan in your pictures and produce as many
editions as you need.” Landau says that
people are saving all sorts of things between
leather covers. “They are bring-
ing in printouts of E-mail to

document a friendship or
a romance. One woman
wanted to immortalize
her daughter’s school
career. I made two
volumes of report
cards, drawings,

and programs
from assemblies.”
Artist and AIDS
activist Mary Fisher has
been creating separate
volumes for her sons—
Max, 12, and Zack,
10 —since they were
born. “I wanted to do
something beyond the
standard photo album,”
says Fisher, who began documenting their lives
before she was diagnosed with AIDS. “I would have
volumes bound each year, and I would write
captions for them about how I experienced events
in their lives, like their first haircuts or losing a
tooth. And I would write a letter to them in the
beginning, so they would always know how I'd felt.”

As a commemorative mil-

lennium gift, Schumacher

made scrapbooks covered
it its Teahouse Damask.

‘mile-high art

Architect Richard Meier creates
insbirational scrapbooks. The
g{obe—trotting modernist likes to
fashion collages from the ephem-
era and detritus of his busy life, and
 finds the time to makehis,ééégm-
bléées on long airplane’ ﬂights_
Meﬁer has a special travel kit filled

with tools like scissors and glue,
as well as ticket stubs and other

ccstieAtom N‘)‘L{@’ 20 SAdoct g1

bi;s and pieces of paper, ;Which

Alexa Hampton, the decorating he pastes into sketchbook§{

daughter of the late interior designer

Mark Hampton, treasures the red leather vol-
umes her father kept about their family. (He
had been inspired by the great English decora-
tor David Hicks, whose scrapbook compulsion
was legendary) “I ordered a set of numbered
leather volumes for myself, but I didn’t put my
name on the spine, because I wanted to wait until
I got married,” she explains.

If you're overwhelmed by scrapbooking,
there’s the so4-page Family History, from
Graphic Image (graphicimagenewyork.com).
It’s a gilded outline (about $160) for recording
milestones for generations; there’s a page for
every day of the year, and you jot down events
as they happen. “It’s based on a book that
my great-grandmother kept,”
Graphic Image CEO Tom
Glazer says. “The great thing
is that you don’t have to be
obsessive or a gifted writer
touseit.” —D.s.

The late decorator Mark Hampton
was famous for his red leather
scrapbooks, left; his daughter,
Alexa, above, has brown

volumes for her keepsakes.
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INFINITE YELLOW.

ROBERT ALLEN

FOR MORE INFORMATION ON OUR FABRIC COLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189

RAFFIA BEESWAX HONEY JASMINE LEMON JONQUIL DAFFODIL

OCHRA



dare to go bare

Everywhere you turn, the latest look in lighting is the

exposed light bulb. Illumination is reduced to its basic
electrical components—cord, socket, and bulb—while
electricity is celebrated in the singular beauty
of an incandescent light. “The bare light bulb

Z by newell turner

looks like minimalism, but it is almost
baroque,” says Paola Antonelli, curator of
architecture and design at the Museum of

Modern Art in New York. “It is the essence or
soul of a lamp revealed.” Nasir Kassamali of Luminaire
in Miami believes that the trend is an “anti-statement”

in lighting. It is, he says, a reaction to the “vulgarity of
tassels and beading on shades.” Even as technology flashes
forward, the romance of the early days of electricity

still sparks our imagination. A bulb is never just a bulb.

42

Ingo Maurer, master lighting
designer, spoofed the incandescent
bulb, right, with “Wo Bist Du, Edison,...?”
The top of the metal unit displays
Thomas Edison’s profile, and a
halogen light illuminates a holographic
image of the “original” light bulb;
available at Ingo Maurer Making Light,
NYC. With his Amadeus lamp, far
right, Peter Bottazzi pays homage to
the bulb, emphasizing it with a
magnifying panel; available at Unica
Home, Birmingham, MI.

BERRERPRABE
EEREEEEE ]

The Burnside, a
cloth-covered cord
fixture, left, $62,
from the Rejuvenation
Lamp & Fixture Co.;
the Peony Pendant,
above, $89, from
Smith & Hawken;
the Ediflex hanging
light, right, $175,
from Luminaire.
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Browse, bid or buy

FINE ART ¢« DECORATIVE ARTS & ANTIQUES o JEWELRY & WAT « BOOKS




CRABAPPLES
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hookcase hy lygeia grace

Anticipate the pleasures of the season with books celebrating ‘
the beauty of sweet summer fruit and the enduring charm of New |
Hampshire cottages. Or take an armchair trip: Ride down south

to Music City, USA, or hop across the pond to meet John Soane,
England’s great neoclassicist, who is still making waves. Bon voyage!

A PASSION FOR FRUIT (Abbeville, $35) If Lorenza de'Medici's
simple recipes don't tempt you into the kitchen, Mike Newton's

Turning Wood into Art

TURNING WOOD INTO ART (Abrams, $49.50)
Jagged and raw, or polished to a shine, these
turned-wood pieces beg to be touched. Remarkable
variations in grain make them even more alluring.

NASHVILLE (Stewart, Tabori & Chang, $27.50)

JOHN SOANE, ARCHITECT (Yale, $75) Soane’s
pared-down exteriors and light-filled interiors still
inspire today. The drawings, paintings, and archi-
tectural models in this beautiful book prove why.

gorgeous still lifes, inspired by 17th-century paintings, surely will.

SUMMER COTTAGES
o thhe WHITE MOUNTAINS
The Architecture of

Letsure and Recreation,
870 19 1950

E WHITE

SUMMER COTTAGE
MOUNTAINS (University Press of New
England, $50) Less showy than their
Newport cousins, these old houses play
upon New Hampshire's rustic beauty.

e —

TO ORDER any of
the six new books

i featured here,
{ H i ‘ call 800-266-5766,
N &Z Dept. 1820.

Photographer Michel Arnaud captures the
city’s dreamers—from struggling songwriters to
legendary singers—uwith affection and respect.

REQUIRED READING

lady henrietta spencer-churchill's decorating must-haves

THE ELEMENTS OF STYLE: A PRACTICAL

ENCYCLOPEDIA OF INTERIOR ARCHI-
TECTURAL DETAILS FROM 1485 TO THE
PRESENT edited by Stephen Calloway

and Elizabeth Cromley (Simon & Schuster)

“A useful book for finding out about
architectural details of period houses.”
THE CURTAIN DESIGN DIRECTORY by

Catherine Merrick and Rebecca Day (Merrick
& Day) “This has nice clear line drawings of

window treatments. It’s good for showing

to clients to give them basic ideas of styles.”
ENGLISH COUNTRY HOUSES by Christopher

44

AMERICAN MODERN (Abrams, $39.95) The 1925 Paris

Exposition introduced the world to the modern look. But it
took designers such as Deskey and Dreyfuss nearly 15
years to translate the style into an American vernacular.

Hussey (Country Life Limited and Charles
Scribners Sons) “l have various volumes of
these, which | use for ideas and, again,

for period details on architectural features
and furnishings—in particular the Early,

Mid-, and Late Georgian periods.” ‘

AUTHENTIC DECOR: THE DOMESTIC \
M,

4\

INTERIOR 1620-1920 by

Peter Thornton (Viking) “This

has lovely drawings and water- < NN2D)
colors of room settings. It 3
offers good ideas for period
soft furnishings.”




Perfect for serving royalty and diplomats.
And, if not already included, visiting in-laws.

HHG-DQV-1-00

Pattern featured: Queen Victoria. For retailers or more information call 1.800.643.7363 or visit www.herendusa.com




Admit it.
You’ve wanted one since you were nine years old.

Introducing the Special Limited Edition Galloping Stallion. The second in the Kingdom Classic Series.
Hand-crafted and hand-painted in the Herend tradition, with 24kt gold accents. Available only until January 2001.

ALABAMA CALIFORNIA FLORIDA MINNESOTA MISSISSIPPI
Huntsville Beverly Hills Jacksonville Edina Jackson
Lawren’s Gearys of Beverly Hills Underwood Jewelers Durr, Ltd. Fridges
205-534-4428 800-766-7628 904-398-9741 612-925-9146 601-366-8459
NEBRASKA NEW JERSEY OREGON PENNSYLVANIA
Omaha Paramus Portland Bridgewater
Borsheim’s Kalkin & Co. Zell Bros. Jewelers The Bridge Street Shop
800-642-4438 201-670-8068 800-444-8979 724-775-7131

Herend is sold in over 400 stores nationwide. For the retailer nearest you, or for more information
call 1.800.643.7363 or visit www.herendusa.com




PRyl

INTERNATIONAL  Since 1959 available through fine architects and interior designers
All products manufactured by Phylrich International are covered by a lifetime warranty.
For our complete 6 color catalog send $25.00 (outside U.S. $50.00), or phone us for the location of our distributor nearest you.

Department P21, 1000 North Orange Drive, Los Angeles, CA 90038-2318, Call 323.467.3143 or 800.PHYLRICH (800.749.5742)
Patent Pending
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For collectors, Circline.com is an
alternative to on-lme auctions

oaming the world for rare antiques is not only

exhausting, it's old-fashioned. Now you

can search for a mint howitzer, elusive
Qing-era Huanghuali chairs, or a rare Rodin
vase from the comfort of home. Just log on
to Circline.com and browse the inventories
of more than a hundred antiques
dealers in a virtual bazaar.

Circline is a central marketplace where

dealers from the United States and says, “We sell items from $1,000 to more than

Europe—including Galerie de Beyrie in $100,000. Most people, however, don’t buy on-line.
New York, Ed Hardy in San Francisco, They shop on-line. Then they contact the dealer or
and Nicholas Grindley in London—sell Circline and buy off-line.”
high-end art and antiques at fixed “| recently sold a pair of nineteenth-century Ital-
prices. The site is easy to use: you ian neoclassical chairs to a buyer who lived two

can look for a specific item, browse by blocks from my shop,” says Karen Warshaw, a dealer

You can buy a Carle Van
Loo oil painting, $71,500,
or a Queen Anne armchair,
$200,000, at Circline.com.

furniture type, style, period, or price, or on New York's Upper East Side. “He passed by every

request that Circline search for you. All day, but he never walked in. Instead he turned on

items are pictured. Dealers and buyers his computer, found the chairs at Circline, and then

are charged a 5 percent commission at the time of sale. Rachel Meyer,  walked two blocks to my shop. He had been looking for those

who co-founded Circline in 1997 with her husband, Sean Mast, chairs forever. He was thrilled.” —LESLIE BRENNER

soap scum? delete

With Americans showing renewed interest in all things spiritual, including soul cleansing,
it’s a good time to address another area targeted for cleanliness: the bathroom. There’s on-line help

from plumbing industry titan American Standard (www.americanstandard.com). Consider faucets. If

you’ve just invested in top-of-the-line chrome ones—or have old faucets you’d like to preserve—you’ll want
eb to give them a good, nondestructive shine. At the Web site, follow links—Plumbing, Home
f\ Owner—to Tips of the Trade. To get rid of what’s vividly described as “soapy gunk,” soak a
paper towel in white vinegar, squeeze, wrap the towel around the chrome for ten minutes, then dry the
faucet. You can also use this environmentally friendly cleaner to unclog a drain “mucked up with soap
residue. It’s far safer than chemical drain openers.” The tip sheet has other hints, such as one on

toilet cleaning: “Use a mirror to view the rim holes. If they are clogged with mineral deposits,

use a coat hanger . .. to clean [them] out.” It’s good for the soul. —KATRINE AMES
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I WaAlT TO MAKE
ROUR BIRTHDAY WISH
COME @RI E.

American Express® Gift Cheques are a sure way to give anyone exactly what they’re wishing for.

They’re welcome virtually everywhere, so lucky recipients can choose just the gift they want. And
they’re refundable if lost or stolen. Find Gift Cheques in $25, $50 and $100 denominations at
participating American Express Travel Service locations, AAA Travel Offices, banks or credit unions.

American Express Gift Cheques: Another way American Express helps you do more — even on birthdays.

For more information, call

1.877.986.GLET é@mwe““&z&s&

©1999 American Express. Certain service and handling fees may apply.

Gift
Cheques



% # Nan McEvoy's fruity, clean Marin ]
b]_]_S County elixir converted me to
American olive oil ($15, at Katz and
larder hy Iora zarubin Co.; 800-676-7176). | dip bread in

it or drizzle it over baked potatoes
topped with Parmigiano-Reggiano.

best-pressed list

In my kitchen, the greatest disaster would be to run out of extra-virgin olive oil. One
bottle won’t do, since I like to match particular oils with specific dishes. Extra-virgin
olive oil doesn’t get better with age, so I buy only what I can use within a few months,
and store it in a cool, dark cupboard. Don’t limit yourself to gourmet stores: Some wine
merchants import wonderful oils from the Italian vineyards where they get their wines.

A kitchen library must, Peggy
Knickerbocker's Olive Qil:
From Tree to Table (Chronicle
Books, $19.95) is filled with oil
lore, wonderful recipes, and
sources from around the world.

&Ne

From Tree 1@

oil

Tuble

-

Wine merchant Neal Rosenthal's b | \
Aldo Armato is light and mild,
perfect for frying zucchini flowers,
eggplant, or fritto misto ($15 and $25;
www.madrose.com; 800-910-1990).

| love homemade
rosemary-infused oil
on polenta. Italian
truffle oil (Terrablanca,
$13.50, Dean & Deluca;
800-999-0306) drizzled
over risotto just before
serving is heavenly.

Elegant, with a neat bite, Steven Singer’s
Italian Ofio ($29.95, at the Gardener

in Berkeley, CA; 510-548-4545) is the
cornerstone of my vinaigrette, on greens,
below. It's also wonderful mixed into
warm white beans with fresh herbs.

Olio aronatie
al -ttt

Made with olives and organic citrus,

finishing oils are beyond when

drizzled over prepared dishes ($22, . ?

at Dean & Deluca). Magical pairings: M
% g L sm——l

Meyer Lemon Oil on broccoli rabe; feee

Tahitian Lime Oil with corn on the

cob; Blood Orange Qil over beets.
48 House @’Garden - MAY 2000




Now your kitchen will stand out.

Presenting GE’s
CustomStyle™ Refrigerators.

Nothing transforms your kitchen
like the remarkable design of GE’s
CustomStyle Refrigerators.

They give you the beautiful built-in
look of a custom kitchen you’ve always
wanted without the hassle of renovation.
Because unlike other refrigerators,
the CustomStyle Refrigerators don’t
stick out. Sleeker on the outside and
wider on the inside, they fit better in
your kitchen, giving you the look of

(Instead of your refrigerator.)

a custom built-in unit.

And GE is the first brand to design
a complete line of refrigerators to
match your style—whether it’s top-
mount, side-by-side, stainless, trim
kit or free standing.

So you get a refrigerator that
blends in physically and fashionably,
giving you the kitchen you’ve always
wanted without the hassle.

GE’s innovative CustomStyle
Refrigerators. Outstanding because
they don’t stand out.

" Profile Performance

We bring good things to life.



1950s A rare Sévres planter

anchors Dior’s salon.

' by carolina irving

1997 A stuffed polar bear
adds a surreal pose
to Thimister’s Paris flat.

1920s Rateau’s
embroidered blue
boudoir for Lanvin.

o

couturiers at home
resses are not the only magnificent things that great couturiers create.
Whether it's Jeanne Lanvin's exquisitely embroidered cornflower-blue
bedroom designed by Armand-Albert Rateau or Christian Dior's quin-
tessentially French willow-green grand salon, the rooms these style
makers inhabit exude drama and panache. But creating environments like these
takes guts and a bold eye. For proof, just look at the starkly furnished Paris flat
that fashion newcomer Josephus Thimister populated with a menagerie of stuffed animals (horrors!) or the Neuilly studio that
inveterate collector Jacques Doucet filled with paintings by Rousseau,
Braque, and Modigliani, and furniture by Lalique, Eileen Gray, and Rose
Adler (heavenly!). Who needs the clothing? It's the apartments | adore!

——

1949 Crystaland ==
gilt add sparkle to
Elsa Schiaparelli’s
Paris library.

House &"Garden - MAY 2000



Intelligent bath storage

is the essence of Robern

Designlogic™ mirrored

cabinetry. Ingenuity is

disguised in beauty with

distinctive looks, flatter-

ing lighting options, extra-

deep capacity, built-in

defogger and convenience

outlets. Available through

your design professional.

1888 5 ROBERN, Ext 2050

www.robern.com/2050

oo robern

A KOHLERCOMPANY



by paul fort

coastal DIISS

A one-of-a-
kind chair by
Roy McMakin

chairmen
of cool

ccentric is not a word you'd use to describe

most modern furniture, but it does fit the

bill (along with qguirky, cerebral, ironic, wry)
when it comes to designer Roy McMakin. When
he closed Domestic Furniture, his Beverly Boule-
vard shop, some years ago and decamped for Seat-
tle, L.A. decorators lost a rare resource for witty
and solid designs. Even yours truly bought several
of his pieces, and I rarely feel inclined to buy
contemporary furniture.

His subtle ideas and extraordinary craftsmanship
have seduced many of L.A.’s most discerning
patrons, among them the Getty Museum. (He
designed furniture for its offices.)

The good news is that McMakin is back in L.A.
and has opened an atelier on an obscure stretch of
Wilshire Boulevard, in the old Lanz negligee build-
ing, whose Deco-glam facade could have been
designed by Cedric Gibbons for a ’30s Joan Craw-
ford vehicle. He has also completed several reno-
vations, including one of the oldest houses in
Beverly Hills, a 1904 mock Tudor manse that’s
giving the neighbors a lot to talk about. “I love
this project,” McMakin says. “Its development
has involved all my sense of irony and allowed

"7 me to play with our concept of

memory, what we think a house is,
and how that concept can be thwarted by
changing proportions and playing with the Tudor
vernacular. It also helps that I have very patient and
understanding clients. The furniture I've designed
for this project has become more sculptural, even
conceptual. I seem to be reverting to my art school
roots, but it’s definitely furniture.” He recently
showed (ironically) in the “Against Design” show
at the ICA in Philadelphia, and is restoring a
Craftsman house in Seattle with Dutch Colonial
references. (Ob, Roy, you're so kooky.) If you need
someone with flawless design cred, Roy’s your boy.

into the frey
Driving into the prehistoric-looking Coachella
Valley, east of L.A., one is startled to come
across what seems to be a giant pterodactyl
sentinel on the side of the &

mountain. It is, in fact, a f
gas station, designed in
1965 by renowned archi- g #
tect Albert Frey. Closed
in 1996, the architectural
gem fossilized in the
desert air until designer
Montana St. Martin
and his partner, former
HarperCollins executive
Clayton Carlson, rescued
it and turned it into a gallery specializing
in landscape artists. “The building was
trashed,” St. Martin recalls, “but we saw
possibilities and had to save it.” They
bought it and immediately contacted
Frey, who was then in his 9os and living
in Palm Springs. “He gave us invaluable
help during the eighteen-month restora-
tion,” St. Martin says. “It was the last
work he did before he died. I have am-
bitious plans for a series of earthwork-
like sculptures that will draw inspiration
from the desert landscape. They’ll sur-
round the building and, I hope, attract
interested visitors to this monument to
Frey’s futuristic vision.”

\

a superior idea

Hollywood lore dictates
that you have to follow

a hit with a sequel.

Nobody understands this
better than hotel tycoon
André Balazs, whose
follow-up to the remodel of
the Chateau Marmont was
the '60s-inspired Standard
Hotel on the Sunset Strip.
Now he plans to turn the
old headquarters of the
Superior Oil Company in
downtown L.A into a hotel.
This stunning example

of Hollywood modern

was designed in 1954 by
Claude Beelman, who clad it
in marble, black granite, and
stainless steel. The clients,
wildcatter William M. Keck
and his son Howard, wanted
a building that would
outshine the neighboring
headquarters of the
Mobil and Richfield oil
companies—and they
got it. The hotel is
slated to be named the
Standard, but | suggest
the Superior. It’s a bit
snotty-sounding, but
you’d always feel as

if you were staying

at the right place.

L.A.’s next
A hip hotel §
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THOMAS KINKADE

Lainter of Light

© 2000 Thomas Kinkade, Media Arts Group, Inc., San Jose, CA

Seaside Village

SOUTH
homas Kinkade Signature Galleries
romenade Mall/Woodland Hills Mall
918-622-0084/918-294-8529
Tulsa,Ok

KINKADE FAMILY GALLERIES
6 Texas Locations
Ft.Worth-Austin-Dallas
888-242-0650

Alamo City Galleries
at Alamo Quarry Market &
River Center Mall
Look for us in the Hyatt on the
Riverwalk!
San Antonio, TX
800-213-5234

ool Springs and Rivergate Gallery
Nashville, TN
615-771-0987/615-855-3680

Lightscape Gallery
The Woodlands Mall
The Woodlands, TX

281-367-6888

Park South Gallery
Winter Park, FL
800-254-5935

Atlanta Thomas Kinkade Galleries

Perimeter Mall/Phipps Plaza
770-351-9800/404-364-0608

Gwinnett Place/Mall of Georgia (610)337-9250/(877)837-7024(toll free)

678-475-6500/678-482-7818
EAST

Camelot Galleries
Newbury Street,Boston
Westfarms Mall,Farmington CT
800-487-8988/800-956-5168

Cape Cod Signature Galleries
Chatham/Mashpee, MA
888-414-7773/888-656-0009

Fosters’ Gallery, Inc.
Weymouth, MA
781-337-5595
877-TKLIGHT

Lynnhaven Gallery/Norfolk
Gallery/La Promenade Gallery
Virginia Beach/Norfolk, VA

877-800-3994 /877-634-GLOW )/877-

456-1241(All Toll Free)

Thomas Kinkade at Virginia Center

Commons Gallery
Glen Allen (Richmond),VA
877-327-4273 (toll free)

Thomas Kinkade Gallery
Court at King of Prussia
King of Prussia,PA

MIDWEST
Twin Cities Galleries
Minneapolis, MN
Ridgedale Center/Mall of
America/Gaviidae Common
612 KINKADE (546-5233)/612-858-
8080/612-375-1646
800-536-4784 (toll free)

Thomas Kinkade Galleries
Kenwood Towne Centre Mall(Upper
Level next to Lazarus)

& Hyde Park Square
Cincinnati, OH
888-294-7774

WEST
KINKADE FAMILY GALLERIES
7 California Locations
Carmel-Monterey
888-657-0750

Montclair Plaza Gallery
Montclair, CA
909-399-5748

Exclusively representing the work of artist Thomas Kinkade

Available in two sizes

Thomas Kinkade Signature Gallery
South Coast Plaza
Orange County, Ca.
888-253-5535

Northridge Gallery/The Oaks Gallery
Northridge/Thousand Oaks, CA
818-775-0758/805 494-1576

Prescott Square Gallery/Sedona
Signature Gallery Tlaquepaque
Prescott/Sedona, AZ
877-776-8710

Trolley Square/Park City Galleries
Salt Lake City/ Park City, UT
877-799-0502(Toll free)/435-658-1110

Village Gallery
Mission Viejo/Laguna
Beach/Breallrvine, CA
1-800-KINKADE (546-5233)

INTERNATIONAL
Thomas Kinkade Gallery
at BLUEWATER
West Village(Ground level next to
Waterstone Bookstore)
Tel: 01322-427417
Kent, England




blisS abroad

wo decades before Calvin Klein chose him to
create the ultimate minimalist Madison
Avenue shrine for the moderno version of
tashion, John Pawson was a slightly mys-
= terious figure—an old Etonian who had
left his family’s textile firm to go sit at the feet
of the Japanese design guru Kurumata and even-
tually become a minimalist architect, a man
who came back to London and lived what he
preached. When it was revealed in the mid-"8os,
his minimalist conversion of his flat in a Victo-
rian mansion threw the rag-rolling, chintz 'n’
drag generation into conniptions.

Recently, I ventured into the trendy (but still
marginally badland) area behind King’s Cross
Station to have a preview of a forthcoming book
about Pawson’s work, called Fohn Pawson Works. As
it turned out, I ended up discussing a vernacular
minimalist house in Telluride that he is currently
building, and Trappist monastic life.

No, not Pawson’s life, but the life of silent
contemplation that will be lived in a Trappist
monastery he has designed for the silent
monks of that order. It will wrap around a
ruined Baroque manor house on 100 acres
in the Czech Republic.

“Why on earth did the monks choose you?”
I wanted to know.

“It was the abbot.”

“The abbot?”

“Yes, Dom Patrick, a charming man, approached
me. He had seen the work Ihad done for
Calvin and thought I might be a suitable person
to design their monastery.”

“Yes,” I said, “but you designed Calvin’s store
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by meredith etherington-smith

John Pawson’s
living room

in London,

left; inset, his
design for
Calvin Klein
on Madison
Avenue that

so impressed

the Trappist
B monks.
=
e o
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for, well, worldly things, like the perfect black
cashmere sweater.”

“Yes, they said it was a pity it was used only for sell-
ing clothes, and they thought I rnlght be a suitable
person to design the new
monastery,” he explained.
“It’s not that odd, actu-
ally. The Cistercians have
a history of commission-
ing very interesting and
adventurous buildings.”

Finally, we cut to
the original purpose
of my visit—the new
book. Works examines
and analyzes Pawson’s
major commissions,
from Leslie Waddington’s
Cork Street galleries
to Calvin’s Madison
Avenue store. It has an
extremely interesting,
not to say challenging,
text by Deyan Sudjic
and will be published by
Phaidon next month.

tout paris

A stormy Saturday in
Paris recently found me
lunching en grande luxe
at Mouna Ayoub’s, com-
pletely surrounded by
125 mannequins dressed
in some of her most aston-
ishing couture. it was
one of the most curious
and beautiful decorative
schemes | have ever
seen. Ghostly ball dresses,
streams of feathers,
sequins, and appliquéd
flowers formed a magical
background to caviar
and a lengthy discussion
of John Galliano’s
riches-to-rags couture
collection for Dior.

Later, | visited a
minimalist watering hole
of a nineteenth- (as
opposed to twentieth-)
century stamp. Tino
Zervudachi, who has
worked with David
Miinaric since he was
18, lives in a high, square
apartment building along
the spare lines of the
Directoire—that minimal-
ist period that followed
on fous les Louises—
with furniture to match.

When he first went
to Paris, Zervudachi lived
in an enchanting garcon-
niere above Mliinaric’s
office and shop in the
Palais Royale. Tucked
away on the mezzanine,
all its windows were
demi-lune, looking out
over the gardens where,
as a child, Louis XIV
used to hunt wild boar in
a tiny artificial wood
planted for the purpose.

Couture from
the collection of
Mouna Ayoub
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dry idea

Potted succulents let you have beautiful

containers and a vacation, too

B n the springtime excitement of plant-
ing up urns, pots, and window boxes,
it's easy to forget that when the
weather heats up, we're going to have

to water our creations with the same

frequency that General Patton read his

Bible—that is to say, “every damn day.” By

midsummer, when we want to go away,

we’ll be slaves to our container gardens.

Faced with the desire to get out of
town last summer, a Brooklyn friend
came up with a simple solution to the
problem of the window boxes on the
upstairs porch of her brownstone. She'd
become intrigued by drought-tolerant
succulents. Without knowing much
about them, she selected echeverias,
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YungAlmOnJ Plast
(Pachyphybum oyifeam)

Echeveria

Gardenworld

4038 Watters Lane
Gibsonia, PA 15044

aeoniums, sempervivums,
and jade plants that com-
plemented one another, and
found that they relished
the drought conditions of a
Brooklyn summer. Planted
insandy soil, they grew beau-
tifully all summer with only
occasional watering. When
chilly weather arrived, my
friend brought the boxes inside, and was
delighted when many of the plants
turned wonderful hues or bloomed.

In their native habitats, succulents
develop thick juicy leaves that serve as their
own hydration units. To replicate their nat-

724-443-6770

ural environment, grow succulents in

Bob Smoley’s

www.bobsmoleys.com

The Plantfinder’s Guide
to Cacti & Other
Succulents, by Keith
Grantham and Paul
Klaassen (Timber Press)

bright light with good air circulation.
Plant them in gritty, free-draining soil,
and give them a drenching every week or
two. Adding a weak fertilizer will help
replace the nutrients that wash out.

Although many varieties of succulents
bloom beautifully, their chief charm lies
in the variety of their foliage and form.
Many succulents, including the popular
echeverias, are rosette-shaped. Kept
small, jade trees resemble bonsai, and
some succulents, such as the aeoniums,
are as bizarrely funky as anything that
Dr. Seuss ever imagined.

A visit to a garden center will usually
yield a wealth of succulents. But beware of
plants that resemble succulents, such as
perennial sedums, if you plan to move
them indoors. These plants need a winter
chilling period and will wither unattrac-
tively during their off-season. More suit-
able are the rosette-leaved, long-lived
houselecks, or sempervivums,
which can quickly become
an obsession in themselves.
Other succulents are red-
tipped or ruby-colored, and
all of them produce an ever-
widening brood of minia-
ture offshoots. Pastel-colored
Pachyphytum oviferum
resemble clusters of Jordan
almonds, and look almost
good enough to eat. The
winter-blooming Kalanchoe
pumila is great for softening
the edge of your container. For
an upright element, the bizarre Aeonium
aboreum ‘Zwartkop’ resembles a black
palm tree hovering above the lower growers.

Assembling a container of succulents is
like creating a miniature landscape of
sculptural plants. And with succulents, you
can have your plants and leave them, too.

A gallery of care-free succulents

Kahh‘choe pumifa

Aesnium aborewm
“Zwart Kop’
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THE SANTA BARBARA UMBRELLA

DISTINCTIVE WOOD FRAME UMBRELLAS ™ ACCESSORIES“™ OUTDOOR FABRICS

For more information or to request our new catalog, please call 800.919.9464

Santa Barbara Designs
Post Office Box 6884
Santa Barbara, CA 93160

www.sbumbrella.com



KALLISTA

T HE 'BARBARA BARRY COILLECTIEON

KALLISTA PRESENTS A NEW LINE OF ELEGANT BATH FIXTURES AND FURNITURE DESIGNED BY BARBARA BARRY. ASK YOUR DESIGNER
OR ARCHITECT TO ARRANGE A VISIT TO THE KALLISTA SHOWROOM NEAREST YOU OR FOR A BROCHURE, PLEASE CALL 1 888 4KALLISTA.



ike a great frame
on a painting,
the right display case

can enhance a collec-
tion. We asked interior
designer Hicham Ghan-
dour, the president of
Antiquariato, NYC, and
an expert restorer of
gilded objects, to make
cases to show off pieces.
A red cabinet evoking a
Chinese moon gate is
ideal for Keith Murray’s
glazed moonstone Art
Deco pottery. These
works, says Carole A.
Berk, a Maryland dealer,
“have a calming, almost
spiritual feel.”

[ RED MOON RISING The
pottery is by English ceramist
Keith Murray, who worked for
Wedgwood in the 1930s and
1940s. Among the rarest pieces
are a bulbous vase, center, far
left, and a shoulder vase, bottom,
far right. From Carole A. Berk,
Ltd., in Bethesda, MD. 301-656-

0355. Antiquariato. 212-727-0733. 5.

PHOTOGRAPHED BY FRANCESCO MOSTO

PRODUCED BY ALICE SIEMPELKAMP




! MELLOW YELLOW These pieces of hand-
blown cased glass from the midtwentieth
century are part of the private collection of
Miguel Elias, who owns XYZ Total Home,

a Manhattan home-accessories store. Elias
found the glass vessels, most of which
combine white and butterscotch colors, at
flea markets. Similar pieces are available at
The End of History, NYC. 212-647-7598.

60

. handour constructed three blue trapezoidal

cabinets, then applied silver leaf, to set off

the muted tones and rounded shapes of Miguel Elias’s collec-
tion of butterscotch cased glass, in which colors are fused
together. The pieces were hand-blown in Italy and Scandinavia.
“People think of gilding as very classical,” Ghandour says. “But
I enjoy using silver leaf in a contemporary way.” Oh, the gilt!
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he Next Level
of DuPont
Stainmaster®
carpet.
The evolution of
Stainmaster has become
something of a revolu-
tion in carpets. You see,
unlike any other carpet,
a Stainmaster carpet is
capable of keeping itself
40% cleaner.

That’s because only
Stainmaster has the
DuPont Advanced Teflon®
repel system. This tech-
nology actually pushes
away liquid, soil and stains
from the carpet fiber.

Which means not only
will DuPont Stainmaster*
virtually eliminate most
soil and stain problems,

it will also keep its true
beauty longer. In fact, tests
show that Stainmaster
carpets stay 40% cleaner.

So the real beauty of a
Stainmaster carpet may lie
just beneath the surface.
For more information on
DuPont Stainmaster carpets,
visit your local retailer or
call usat 1.8004.DUPONT.

WWW. stainmaslercarpcl .com



ntique Wedgwood urns, pitch-

= ers, and black basalt vases are

sturdy enough to rest on a mantel or sideboard. Here they stand on
silvery shelves that reflect their fine detail. Library busts made of this
dark and lustrous material, which is meant to look like stone, are also

popular collectibles, says Ruth Kaplan, who with her husband and
children runs Leo Kaplan Ltd., an antiques store in Manhattan. Basic
black is hard to beat. —SABINE ROTHMAN

62

BLACK MAGIC Josiah Wedgwood
invented basalt ceramic ware in the
1760s to look like stone. The basalt
rum kettle, top left, the covered urn, top
right, and the helmet-shaped pitcher,
lower right, are from Leo Kaplan Ltd.,
NYC. 212-249-6766. The two smaller
vases from the 1930s, and the classical
one, lower left, are all from Niall
Smith Antiques, NYC. 212-255-0660.
Sources, see back of book.
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Artist: Tony Beauvy

Title: Untitled
Date: 1997
Medium:  Painting - Oil

Size: 40"x 32"

How do you stand out in a mass-produced society? Start with something no one else can have - your
own unique work of art. Choose from thousands of original artworks by hundreds of artists, each one
carefully selected by the jury at NextMonet, the online art gallery. It's art with a point of view - yours.

Monet

www.nextmonet.com ‘ INVITE ART IN



al section

There’s hot news on the coolest room: On these pages,
meet the industry’s first family and the baby-boomer
upstart, see the sleekest fixtures, and get the skinny
on saunas and steambaths

THE SPOON bathtub, $6



HER]
MARK

HEY ARE RUGGED like the Kennedys, ambitious
like the Ewings, and philanthropic like the Laud-
ers. They are glamorous like the Carringtons and
purposeful like the Windsors. But like every rich
and powerful family, real or imagined, the Kohlers
of Wisconsin are rich and powerful in their own
way. From a picturesque village 70 miles north of
Milwaukee, this tight-knit clan micromanages a
private corporation with 18,000 employees, 37
manufacturing plants, and estimated annual rev-
enues of $2.3 billion. The company is far more than its name-
sake kitchen and bathroom division. Holdings include Baker
and McGuire Furniture, Kallista Plumbing, Ann Sacks Tile &
Stone, and Canac Kitchens, all of which makes the Kohlers
probably the most influential family in the world of interiors.
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seated, center,
clockwise
oup

resources. CLAY TOILETS, thi
dry before being glazed and fired.
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SIDE BY SIDE For a quarter
century, the Arts/Industry
program has awarded
fellowships to artists, granting
them the use of Kohler’s

raw materials and kilns in
the Pottery and Foundry/
Enamel shops. Last winter,
Amy Toscani, right, a

nneapolis sculptor, spent
six weeks working on

the same factory floor where
lavatories are molded.

NEW YORK ARTIST Matt
Nolen toiled at the factory for
four months, creating a rest
room, below and opposite
page, for the John Michael
Kohler Arts Center in Sheboy-
gan, WI. Nolen’s permanent
installation, The Social History
of Architecture, includes

hand-painted tiles and sinks.

Their commitment to good design is genetic.
“The simple notion of functional art is in our
blood and in our roots,” says Herbert V. Kohler,
Jr., the robust 61-year-old chairman, whose
grandfather bought the Sheboygan Union Iron
Steel Foundry in 1873 and turned a horse trough
into the company’s first bathtub in 1883.
Though the firm’s motto—“Life without labor
is guilt; life without art is brutality”—is bor-
rowed from the nineteenth-century English art
critic John Ruskin, the Kohlers have made it
their own. “It’s an idea that is powerful enough
to span generations,” says Natalie Black Kohler,
Herbert’s second wife and the corporation’s
general counsel. “Herb would always say this
mission is not just something we put on coffee
cups. It is our primary job.”

When the bearded chairman speaks in his
industrial-strength baritone, only a fool would
question his sincerity. “If we are living our
mission, the P&L will take care of itself,”
insists Kohler, who along with his sister, Ruth,
reportedly controls more than 75 percent of the
company’s closely held shares. “Most really
successful companies have a mission. It’s hard to
be passionate about a buck. You can be passion-
ate about ideas.”

The central idea at Kohler is “gracious living.”
As far back as the 1920s, when the company
introduced matching cast-iron tubs and china
lavatories—in Spring Green, Lavender, Autumn
Brown, and Horizon Blue—Kohler has brought
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artistry to hygienic rituals. In the 1960s, the
chairman upped the ante with a sexy marketing
campaign, the Bold Look of Kohler, which ush-
ered in an era of fixtures in pop-art colors and
sybaritic bathtubs for two. “Our goal has been
to make the bathroom a more refreshing, invig-
orating, and stimulating place to be—not just a
pass-through, but a destination,” he says.

The bathrooms at his own home, however,
were often places to avoid, according to his chil-
dren—Laura, Rachel, and David. “Our bath-
rooms were always torn up,” recalls Rachel, 36,
a former management consultant who is now
the vice president for showrooms and stores.
“We had test products there all the time.”
“There was a surprise in every bathroom,”

adds David, 33, who, like Rachel, has an MBA,
and who worked at Dayton Hudson Corpora-
tion before coming home in 1993. He is now the
president of the Kitchen and Bath Group.

“Usually it was something we decided not
to produce,” Rachel says. “We still have this
weird, ergonomically designed toilet in the
powder room.”

None of them ever planned on working for
the company. “When I turned eighteen, I
wanted to change my name!” says Laura, 38, a
former actress and theater producer who is
Kohler’s vice president for human resources. “I

LABOR RELATIONS During his six-week stint
last winter in the foundry, Robert Smart, top,

a Wisconsin sculptor, consulted with Kohler
employees who make cast-iron tubs and

sinks. The Arts/Industry Program led to the
creation of Kohler’s Artist Editions line; a worker
at the factory, above right, puts the finishing
touches on a sink. At the John Michael Kohler
Arts Center, Brooklyn artist Ann Agee’s
Sheboygan Men’s Room, left, is a blue-and-white

extravaganza. Sources, see back of book.
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NOW MOM'S GOT ALL THE
MOVES. THANKS TO OUR LATEST
KENMORE® RANGES, YOU CAN
PULL OFF YOUR KIDS" SOCCER
PRACTICE AND YOUR CHICKEN
DINNER ALL AT THE SAME TIME.
THE REMARKABLE SERVEWARM
FEATURE LETS YOU COOK ANY-
THING FOR AS LONG AS YOU NEED
TO, THEN KEEPS IT WARM FOR
UP TO AN HOUR AFTERWARDS. SO
WHEN YOU GET HOME, IT'S READY.
AND WHO'S NOT GONNA EAT
THAT UP? NO DOUBT THE BRAND
FOUND IN 1 OUT OF 2 AMERICAN

HOMES BELONGS IN YOURS, TOO.

CURIOUS? CALL 1-888-KENMOR]

SEARS

THE GOOD LIFE AT A GREAT PRICE. GUARANTEED?



went to Duke University convinced that
no one would make the connection be-
tween Kobler plumbing and Laura Kobler.
Needless to say, all the plumbing was
Kohler, and I was quickly known on cam-
pus as the Toilet Girl.”

As members of the first family in a
small town where their father was boss to

dominated by Kohler smokestacks was
embarrassing. Rachel remembers that
her sister and brother “would hide on the
floor of the car whenever we went out
with our parents.”

Their father was more than sympa-
thetic. “I didn’t want them to feel about
Kohler the way I felt as a kid,” he says.

“Our goal has been to make the hathroom
a more refreshing, invigorating, and
stimulating place” — Herbert V. Kohler, Jr.

thousands, the kids understood early
that their birthright carried obligations.
(“Let us have faith that right makes
might, and in that faith let us, to the end,
dare to do our duty as we understand it,”
is carved into the stone fireplace at the
American Club, the workers dormitory
that the family improbably turned into
a luxury resort hotel across the street
from the factory in 1981.) For teenagers,
being a Kohler in a town called Kohler

“Because I was expected to work for the
company, I became a real rebel. | was a
poet. I was a political writer. I was in the
theater. I did everything I could think of
that wasn’t industrial.” He took a leave
from Yale, moved to Zurich, where he
studied physics in German (“If you want
to try something impossible, that’s it”),
came home to study liberal arts at tiny
Knox College in Illinois, and eventu-
ally returned to Yale, where he got his

business degree in 1965. A year later, at
his father’s urging, he finally came home.
“I realized that I loved that darn
place,” he says, sounding like the hero of
a Frank Capra movie, which is fitting,
since the village of Kohler looks like a
movie set. (It was designed as a planned
community by the Olmsted Brothers,
beginning in 1912.) “I made Pop promise
that he would never protect me, and that
when I made mistakes [ would suffer the
consequences, because I knew that was
the only way I was going to learn. Then
he passed away two and a half years later
and he really wasn’t there to protect me.”
For moral support, he leaned on his
sister, Ruth DeYoung Kohler, who had
moved to Canada to pursue a career in
the arts but returned to Wisconsin when
their father became ill. “I never thought
I'd spend my adult life in Kohler Village,”
says Ruth, who took a temporary job in
1967 at the new John Michael Kohler
Arts Center in neighboring Sheboygan;
she never left and is now the director.
The symbiosis between the siblings’
personal and professional lives is embod-
ied by Kohler’s Arts/Industry program,

A/HSG/0500

Amdega
Conservatories,
handmade in
England since 1874
from the finest

timber and glass.

ESTABLISHED 1874

Amdega and Machin design offices
throughout the USA and Canada.
For vour copy of our brochure
please call 1-800-449-7348 or
visit our website www.amdega.com
All other countries call +44 1325 468522



Upholstery by Woodmark

Classic design, fine hand craftsmanship, and lasting value/obviously Hekman.

B | = | A
HEKMAN

AN HOWARD VILEER COMPALIY

1 800 253 5345 www Bekmin . com

HEKMAN'S WEST BAY COLLECTION. FOR THE NAME OF A DEALER IN YOUR ARFA CALL 1-800/253-5345. SHOWROOMS TO
THE TRADE IN DALLAS AND HIGH POINT. HEKMAN FURNITURE, 1400 BUCHANAN S.W., GRAND RAPIDS, MICHIGAN 49507



KINGSLEY~BATE

Elegant Outdoor Furniture in Solid Teak

www.enkeboll.com

For your copy of our Color Product Catalog,
please send $20.00 for bound book, $30.00 for special ring binder.
Visa/MC/Amex welcome. Complimentary brochure available.

16506 Avalon Blvd. HG50 Carson, CA. 90746 Tel: (310) 532-1400 Fax: (310) 532-2042
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which was born in 1974 when Ruth
invited leading ceramists to Wisconsin
for an exhibition. To keep them enter-
tained, she took them to the factory to
see the pottery and foundry where toi-
lets and tubs are still made in the arti-
sanal tradition. (The company offers
daily tours, in which visitors can see how
tubs are molded from molten iron and
how toilets are hand-glazed.) The artists
were so impressed that they asked if they
might take advantage of the company’s
resources, such as liquid clay and gigan-
tic kilns. By 1984, the program had
grown into a year-round fellowship in
which four artists are always in resi-
dence at the factory.

“More than two hundred and fifty
artists have participated,” says Ruth, who
has devoted a gallery to their work at the
Arts Center. The program also inspired
Kohler’s Artist Editions line of hand-
decorated sinks, toilets, and accessories,
which are adorned with images ranging
from wildflowers to sailing ships.

The most recent expression of this syn-
ergy was unveiled last May at the opening
of the expanded Arts Center. Six artists,
each commissioned to create a public
washroom for the center, fashioned uri-
nals to resemble a cathedral’s stained-glass
windows, and painted the words “Swirling,
swirling, around and around and down”
on the inside of toilet bowls. “Without
our relationship to the factory, a project
like this could never happen,” Ruth says.

Of course, commercial synergy is a
family value, too. The French-blue lime-
stone floors in the Arts Center lobby, for
example, are from Ann Sacks; and every
room at the American Club is decorated
with Baker and McGuire furniture and
has a Kohler whirlpool tub.

Now that they've all returned to the
fold, the goal for the younger generation
is to keep the ideas, and the harmony,
flowing. “There is an enormous amount
of pressure,” says Rachel. “I don’t know
how many people have told us that
family-held businesses die in the third
generation.” So far, the heirs remain close,
and continue the tradition of spending
the week after Christmas on vacation
with Herb and Natalie and the grand-
children. It is, after all, essential that they
get along. “A family business is more
than just a business,” Natalie observes.
“It’s your life.” )
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BY LYGEIA GRACE

Peter Sallick has revolutionized

the business with Waterworks,

the baby boomers’ nirvana of
® soap, towels, and spigots

N 1993, WHEN PETER SALLICK joined Water-
works—his parents’ bathroom fittings company —
he had a vision: a string of upscale boutiques
that would offer one-stop shopping for the well-

turmshed bath. Taking a cue from fashion giants like
Banana Republic and Ralph Lauren, he would sell toilets
and tubs and the towels and soap to go with them. If
this sounds like one of those Harvard Business School
case studies, that’s because Sallick has an MBA from the
university. “I'm driven by the analytic approach,” he says,
dismissing the suggestion that sentiment played a role
in his signing on at the mom-and-pop business. “I
came back because I saw that there was a market. It
had nothing to do with family.”

This clarity and no-nonsense strategy have become

76

MOTHER AND SON Barbara
and Peter Sallick have built
a 28-store empire selling

private-label bath products,
nickel-plated sink stands,

and old-fashioned sconces.
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®
—|_ ALU ZOOO The first aluminum kitchen by Poggenpohl. Discover the perfect
union of form and function. Kitchens with sense appeal.

Poggenpohl Studios:
Atlanta, GA

Chevy Chase, MD
Chicago, IL

Jania Beach, FL
Jallas, TX

Detroit, Ml

404-816-7275
301-657-8616
312-755-9023
954-923-2688
972-227-6855
248-624-7300

Honolulu, HI
Houston, TX
Long Island, NY

Los Angeles, CA

Maui, HI
Naples, FL

808-524-6656
713-783-7780
516-349-0205
310-289-4901
808-873-6360
941-263-4699

New York City Downtown 212-228-3334

New York City Midtown
Paramus, NJ

Petoskey, Ml
Philadelphia, PA
Portsmouth, NH
Sacramento, CA
Scottsdale, AZ
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212-355-3666
201-587-9090
231-348-7080
215-348-4646
603-433-9918
916-387-1717
480-424-7900

o order our comprehensive literature package, please send $18.00 to: Poggenpohl U.S., Inc. 145 U.S. Hwy 46W, Suite 200, Wayne,
\J 07470. Dept. HG. Phone: 1-800-987-0553 or 973-812-8900 X 16, FAX: 973-812-9320
-xclusive dealerships available.

www.poggenpohl-usa.com



Sallick hallmarks, helping him turn the
Connecticut-based company with four modest
outlets into a high-end, brand-name firm
with 28 stores nationwide and six more pro-
jected to open this year. In the process, he has
. . introduced a new way of selling bathroom

HOME BODIES The Waterworks accoutrements in a business
look plays on our affection for that has traditionally been
traditional materials and classic  defined by plumbing supply
,,,,, shapes. From top right: a soap stores, trade showrooms, and
and sponge holder in nickel, an big-box retailers. Offering a
antique copper Normandy basin, highly edited selection of fix-
and a cast-iron tub. tures and accessories from
street-level shops, Sallick has made buying
faucets and tumblers a lifestyle decision.

His timing couldn’t have been better. In 1993,
when Sallick became president and CEO of
Waterworks, a generation of label-conscious
consumers was defining itself through compa-

@ﬁggéﬁg d nies like Ralph Lauren Polo and J. Crew that
h

guaranteed a coordinated look—safe, sophisti-

E{‘;{hg\g géggeé cated, and polished. For their homes, these
411 ‘ |

same shoppers were turning to Pottery Barn,

= which brought brand-name decorating to a new

Sﬁgﬁﬁ%{}ﬁ ﬁ? plateau. Bugt the bathroom had yet ti be mar-
keted as a head-to-toe style statement.

@&ﬁﬁ room Sallick saw his opening and, like a true busi-

o nessman, seized it. “The bath had been left in

igxgﬁ{@g a ﬁd the dust by fashion, furniture design, paint, jew-

elry, car design, fabric design,” he says. Sallick
, B and his mother, Barbara, set about developing
ﬁgggsg{%ﬁ%ﬁ” private-label lines of French- and English-
inspired hardware, lighting, bath fixtures, and
tiles, and presented them in their stores as care-
fully composed vignettes. They tapped into
our latent lust for nickel-plated washstands,
12-inch-wide shower heads, and mahogany
toilet seats—luxuries that evoke great London
hotels like Claridge’s and the Savoy.

Sallick’s approach to selling is as innovative
and savvy as his merchandise. The 22-year-old
company is committed to street-level stores
in areas typically full of restaurants and cloth-
ing shops. “We love the sense of independence

and community that we get from being in
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a neighborhood and hanging out our
shingle on the street,” Sallick says,
obliquely criticizing the mall mind-
set. “We try to choose buildings that
are architecturally significant.” Thus,
the Westport, Connecticut, store is in a
renovated barn, and the Palo Alto,
California, store occupies a former post
office that was built in 1903.

Waterworks has broad-
ened its customer base by
avoiding the design-center
or plumbing-supply-store
routes. “Our business is
divided between architects
and designers—and architects
historically don’t frequent
design centers,” Sallick says.
The plumbing-supply-store approach,
with its emphasis on utility and quan-
tity, can be daunting. While Water-
works rarely has a customer walk in
and order a new bathroom without
the advice of a contractor or other
professional, the store’s curbside appeal
definitely has its advantages. “Some of
our best clients have come to us
through people who discovered us from
the street,” Sallick says.

Targeting affluent enclaves outside

big cities has also reaped rewards. “We
are pushing good design into markets
other than just New York and L.A.)”
Sallick says, pointing to the success
of the Greenwich, Connecticut, and
Scarsdale, New York, stores. “These are
smaller communities that tradition-
ally weren’t served by high-design

Being able to shop near home is a
draw. “We have clients in midtown
and clients downtown, and never
the twain shall meet”—Sallick

companies.” Convenience, he argues,
plays a big part. Most people who are
planning a bathroom will visit a store
four or five times, so being able to shop
near home is a draw. This principle
holds true even in New York City. “The
year we opened our SoHo store, the
Fifty-eighth Street branch still grew by
thirty percent. We have clients in mid-
town and clients downtown, and never
the twain shall meet.”

Waterworks does not offer something

WE WROTE THE Book ON

HiGH-PERFORMANCE TOILETS.
To Pick THE RIGHT ONE,

You’vk Gor To Reap ITt.

To receive our FREE 28-page guide
to high-performance TOTO Toilets,
call 1-800-350-8686 (ext. 2000), send
the coupon below, or visit us at
www.totousa.com.

Contact your Interior Designer or Architect for more details.

TOTO U.S.A.
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for everyone. Rather, its half-dozen
lines—ranging from a 1930s Deco suite
to interior designer Thomas O’Brien’s
smart riff on midcentury modernism—
are all variations on a classic theme. But
if this look is for you, the company’s
system of coordinating elements, such
as the color of a towel’s trim with the
shade of a tile’s glaze, offers
a nearly foolproof prescrip-
tion for good taste. A second
advantage is that you can buy
deeply into a particular look,
installing a luxe $1,000 faucet
in a master bath and a more
modestly priced sister prod-
uct in a children’s room.

Once the Sallicks estab-
lished the Waterworks look, they auda-
ciously put their imprimatur on
products like towels, soap, cologne,
tumblers, furniture, and robes— turn-
ing their stores into full-service bath
emporiums. “We think of ourselves as a
fashion brand,” declares the 35-year-old.

OTHER AND son

have also aggres-

sively expanded the

firm’s tile selections
to include artisanal handmade pieces,
dubbed “couture” by Barbara, and
Architectonics, a new “ready-to-wear”
color line of tiles. The latter, bearing
names like Alpaca, Clay, Shetland, and
Warm Wool, “are in tones that can
relate to each other, so you can layer
them just like when you get dressed,”
Peter says.

Although the company uses a
fashion-world approach, the family is
wary of following trends. “We’ve
learned from the vagaries of fashion,”
Sallick says, citing a painful personal
lesson when he installed a prototype
harlequin-patterned sink in his West-
port house. “It has been two years,
and I can’t stand it. I didn’t vet it
enough. The same thing that catches
the eye can make it hard to deal with
in the long term.”

That sort of long-term thinking
has helped ensure the company’s con-
tinuing appeal. “There is a level of
permanence in the bath,” Sallick says.
“You need products with longevity and
durability.” Funny, that’s just what you
)

value in a family, too.
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INTELLIGENT BEAUTY

SEEKS LONG TERM COMMITMENT.

The beauty of the new, fully
integrated Miele dishwasher is
elusive. In fact, it actually
“disappears” from view. While
it might seem strange for us to
conceal this technologically
advanced product, it makes
perfect design sense for you.
Whether your kitchen is classic,
contemporary or country in style, the Miele G879
SCVi dishwasher is simply the ultimate choice.

It's only when this Miele beauty opens up to you
that its real intelligence is revealed. Inside, integrated
info the top of the door, a sleek soft touch Novotronic
console gives you fingertip control. Several wash
programs, supported by a built-in water softener
produce consistently superior cleaning results. The
unique full-width cutlery tray cradles silverware

individually for safer handling and more space in the
lower basket. Ever accommodating, this intelligent
beauty holds more dishes, glasses and silverware than
any other dishwasher available.

Miele dishwashers are built fo last. So to keep the
relationship fresh, there’s Update: this unique feature
allows all wash programs to be completely
reconfigured, o take advantage of future improvements
in detergents or dishware.

Beauty, intelligence, long term commitment; you
would expect nothing less from the company that
built Europe’s first electric dishwasher in 1929. To get
acquainted with the remarkable new Miele
dishwasher, call 888-643-5302.

anything else is a compromise

www.mieleusa.com




B I ‘ , THE VERVE toothbrush holder, this page,
' $6.99, was designed by Fred Bould for

Umbra, Ltd. Susanne Moeskjaer designed
the NIDO CHINA BASIN, opposite page,
- $2,650, for the Hastings Bath Collection.

KEEP IT
| Indoor sculpture for everyday use
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THE TUSCANY wall-mounted faucet

from Rohl, this page, $363, is brass with

a satin nickel finish. THE DOLCE VITA
above-counter cast-iron sink, top right,
$380, is in Roussillon red, from Kohler Co.
THE TITAN soap dish, below right, $24,
available in blue, yellow, and red, is a Marc
Newson design for Alessi USA, NYC.
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Taking on the smooth, cool lines of a marble statue
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The new Whisper Chair® designed by John Hutton. Patent pending. Cushion upholstered in Perennials™ “Shadows” in Moss colorway.
Available through Architects and Interior Designers.
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te to getting the steam
of your dreams

AL AL *

alk about taking the heat. SOME LIKE IT HOT A small
As a native of Finland, Bo  sauna can fit nicely into a
W. Long, an executive with  bathroom, as does the
Finnair who now lives in  one above, designed by
Connecticut, has always taken certain things for ~ McBride + McCabe Interiors,
granted about saunas. After all, in Finland, the = NYC. 212-941-0818. The
wood-lined sweat chambers are so much a part  sauna rocks, right, are heat-
of daily life that the country’s late president held  retaining Finnish peridotite.
weekly cabinet meetings in the parliamentary A 50-Ib. box is $30 from
sauna baths. So when Long traveled to Detroit  Northernlight Sauna & Spa,
some years ago, he carefully chose a hotel witha  Kingston, NY. 800-344-0513.
sauna, and proceeded to do what any Finn would
do: he doused the heater with water in order to
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Guidelines from the Finnish
Sauna Society

1 Shower BEFORE entering the sauna, so your

skin will better retain moisture. If you are not

used to the heat, sit on the lower benches.

2 Keep the TEMPERATURE between 160 and 190

degrees Fahrenheit. Increase the humidity

by ladling water on the heated stones. (Finns

call the steam I6yly.)

3 Until you are accustomed to using saunas,

don’t stay in for more than 20 MINUTES at a

time. Your heart works harder in a sauna—

if you have any doubts about your ticker,

consult your doctor before using a sauna.

4 Once you leave the sauna, let your body

COOL DOWN until your pulse and blood

pressure return to normal before taking a

shower to rinse off the sweat. Reenter

the sauna and repeat the above steps as

many times as you feel comfortable.

94

STEAM HEAT

Use a wooden

ladle to scoop
water onto hot
stones to raise
the humidity;
$13, Finlandia.
800-354-3342.

& COLD FUSION Many Finns build
sauna huts near country lakes.

This one is on the grounds of the

=~ late architect Eliel Saarinen’s house,
now a museum, near Helsinki; it
can be rented. 011-358-9-297-5779.

create steam. “All of a sudden,” Long
“ says, “five years of dirt sprayed out. The
entire sauna was covered in filth.”
Americans have had alot to learn about
saunas, as they have about so many cultural
imports. When sauna culture took hold
here in the 1960s, our first saunas were to
the classic Finnish sweatbox what chop suey
is to true Chinese cuisine: bland, inauthentic,
reconstituted. Rather than lining the sauna
with a pale wood such as Nordic white spruce,
we used native redwood, which has a tendency
to discolor when subjected to heat over time.
Worse, because many heaters weren't sealed and
insulated, water couldn’t be poured over them.
The resulting dry heat lacked the humidity that
Finns consider essential to the sauna experience.
“The awareness level has risen dramatically
over the last few years,” says Keith Raisanen,
president of the Minnesota-based Saunatec,
whose leading sauna brands, Finnleo and
Helo, are growing 20 percent annually in
sales. Stoked, perhaps, by the national
mania for home spa equipment—from
steam baths to Jacuzzis—the United
States is now the third-largest market of
saunas in the world, after Finland and
Germany. Meanwhile, technology has im-
proved. Today’s electric heaters simulate
the smoky heat of wood-burning stoves and
are UL-approved for use with water. Best of all,
sauna design is more sophisticated and flexible.
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...ISTHE NEW CHOICE IN BATHROOM SUITES.

The Paloma™ Suite The Gianni™ Suite The Kalara™ Suite

Now you can experience Jacuzzi quality, style, and performance on a grander scale.
Because now there is a complete collection of lavatories, toilets, and bidets beautiful-
ly designed to coordinate with Jacuzzi® whirlpool baths and shower systems. Choose
from a breathtaking array of colors and styles to fit every taste and budget, all made in
America and backed by Jacuzzi. It's not just a bathroom. It’s a statement of quality.

Only from the innovator of bathing luxury.

Jacuzzi Whirlpool Bath and Jacuzzi are registered trademarks of Jacuzzi Inc. S
THE GENUINE BRAND

Call or click for information and a free catalog: JACUZZI WHIRLPOOL BATH 1-800-288-4002 www.jacuzzi.com
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Delete f'riend. Choose sofa.
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amy

Steam baths are an alternative to

saunas, and a good way to enjoy aroma-

therapy. Add a few drops of aromatic

oil to the water tank of the AromaSpa,

above, from Variel Health International

(800-892-7662), and plug it in. The

unit collapses for easy storage. Or turn

a shower stall into a steam bath by
having a steam generator

and diffusing

head installed.
Available at AF
Supply, this
( diffuser, left,
has a reservoir
for aromatic oils.
In NYC, 212-243-5400.

BUILD IT This kit includes everything (down to a bucket
and ladle) needed to build a home sauna; $2,000 to $4,000,
from Finnleo. 800-346-6536. Many companies offer kits,

as well as custom packages precut to fit the measure-
ments of a space such as a small room or spare closet.

House &'Garden - MAY 2000

Architects and designers find that
more clients are requesting spa elements
such as saunas in their homes. Michael
Gabellini, the New York architect known
for his sleek modern environments, is
putting two saunas into a house in Den-
ver. The spa will incorporate a water-
heating system inspired by those used in
ancient Roman baths, plus a pool, a
Pilates gym, and a Swedish shower with
head-to-toe showerheads. One sauna—
what Gabellini calls a soft sauna—can
supply traditional “wet” heat. The other
will create an intense dry heat.

Gabellini says his client, an art collec-
tor and amateur pilot, sees her home as
“a place of pleasure.” But her spa is merely
a contemporary refinement in a venera-
ble global spa culture that ranges from
Kyoto’s soaking tubs to the bathhouses
of Baden-Baden. Saunas have existed in
Europe since the Iron Age, but Finland
was the only country on the continent to
maintain a continuous sauna tradition.
Today, nearly every Finn visits a sauna at
least once a week, and about a third of
the population have a sauna in their
country homes. Families enter the sauna
together, taking breaks to cool off in a
shower or jump in a cold lake.

New technologies are allowing more
Finns to install private saunas in city
homes. The trend is growing here, as well.
Many suppliers sell precut packages
custom-designed to fit the dimensions
of a spare room, at costs ranging from
$2,000 to $4,000. There are modular
kits for freestanding saunas, and portable
saunas that require almost
no assembly. “Just plug
them in,” says Raisanen.

As for Long, after the
Detroit fiasco, he built
himself a home sauna and
relaxation room, with such
Finnish staples as Aalto-
esque chairs and Lapland
beer. He often invites
business associates into the
sauna for meetings. When
negotiations get tough,
Long ladles water onto the
rocks in the sauna heater,
and grins as the tempera-
ture rises with the steam.
He says: “I like to make
them sweat.” o

Councill Tuxedo Sofa
featuring flared,
pleated arms and
buttoned skirt.

Donghia Fleur
d’Hiver cotton
bouclé fabric.

Hubbardton Forge
Natural Iron
Chandelier with
scrolling arms.

Queen Anne
Huntboard in maple,
from Workshops of
David T. Smith.

Choose what you want to put

in your portfolio, find the nearest
showroom or buy online.

At HomePortfolio.com you can
even e-mail your ideas to friends,
architects or designers. And with
thousands of the world’s best home
design products available, your
portfolio can change whenever you
want it to. It's the ultimate resource
for home design. Visit us online, or

call us at 1 800 840 0118.

portfolio

HomePortfolio and Where Dreams Become Homes
are trademarks of HomePortfolio Inc.



The Garden Conservancy aims at preserving both
the letter and the spirit of great American gardens

BOUT A DOZEN years ago, | attended

a series of lectures in London enti-

tled “An Appreciation of American

Gardens”—a bold course to set,
since at the time, many British hortiphiles
thought American and garden could not be used
in the same sentence. Frank Cabot was one of
the speakers, and by the end of his presenta-
tion we were all but shouting hallelujah, for the
American gardens he introduced us to were
polished examples of the horticultural and
landscape arts. Having shaken off the influ-
ences of the Old World, American gardeners
had cleared a new path, pushing forward the
frontiers of design and plantsmanship with the
vitality and willingness to experiment that are
uniquely American qualities.

Cabot concluded by telling us of his fledg-
ling project: a garden conservation program
that would benefit exceptional private gardens
and, in so doing, foster an awareness and appre-
ciation of America’s garden heritage. As he
has said, “While the breaking of new ground
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LIFE SAVERS The Ruth
Bancroft Garden in Walnut
Creek, California, above,
was the first project to

be supported when the
Garden Conservancy

was founded in 1989. A
south Texas property,

the Peckerwood Garden
Foundation, right, is one of
the more recent projects.

has been exhilarating, we
need to remain mindful
of the lessons and inspi-
rations provided by the
treasures of the past.”
His brainchild, the Gar-
den Conservancy, has
recently celebrated its
tenth anniversary, and in
March 2000, Cabot re-
ceived the prestigious Lib-
erty Hyde Bailey Award
from the American Hor-
ticultural Society.

There are, however,
those who argue that a
garden should be allowed
to die once its creator has
gone to the great compost
heap in the sky. This sen-
timent, or something close
to it, was presented by the
writer Jamaica Kincaid
when she addressed the
Garden Conservancy members at their an-
niversary conference. Given the occasion
and the audience, her remarks were met
with less than approval by some in the audi-
ence, but she had, in fact, raised a valid if inco-
herently phrased issue. Should gardens be
preserved? Is it even possible to preserve
gardens? And if the answer is yes, how do
you avoid having the garden become a museum
of horticultural expertise? How best to
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dig it
conserve the spirit of the original owner?
The Garden Conservancy seems to have
found a path through this minefield.
Rather than becoming the owner-
custodian of each property, as
the National Trust in Great
Britain has done, the Garden
Conservancy serves in an advi-
sory capacity, as mentor and
facilitator, helping owners or,
most often, local communi-
ties and organizations that are
championing the continued
existence of cherished land-
scapes.To date, the conservancy
is supporting 18 projects in 11
states, and the list is growing.
These projects embrace an
extraordinary cross section of
American gardens, from the
conservation of the Ruth Bancroft Gar-
den in Walnut Creek, California, which
represents one woman’s unswerving
devotion to the cultivation of cacti and
succulents (it was her concern for the
future of her garden that first inspired

Cabot), to the reconstruction of the
McKee Botanical Garden in Vero Beach,
Florida, which is probably the most ambi-
tious of the conservancy’s projects.
Conceived in the 1930s by Waldo Sex-
ton and Arthur McKee, and landscaped

PARADISE REGAINED The tropical

McKee Jungle Gardens were one of
Florida’s most popular tourist attractions
during the 1940s. Now plans are under
way to restore the collection of palms,
orchids, and water lilies on the 18-acre site.

by a member of the Frederick Law Olm-
sted practice, the 8o-acre McKee site was
groomed to be the preeminent tropical
garden in the United States. Stocked with
an eclectic collection of tropical orchids
and water lilies, and boasting a Cathedral
of Palms—a mighty stand of
300 royal palms planted in
pin-straight rows— the garden
opened in 1932. Shortly after-
ward, a number of exotic ani-
mals were added to the scene,
as well as various whimsical
architectural features designed
to accentuate the “jungle-
ization” of the botanical garden.

By the 1940s, the McKee
Jungle Gardens were one of
Florida’s top tourist destina-
tions, a position they held
until 1976 when, robbed of
their unique appeal by Disney-
World and Seaworld, the gates closed
and the property was sold for develop-
ment into condos and a golf course. But
18 important acres, containing the core
of the original garden, survived due to
the efforts of local citizens and the

ON THIS
MOTHER'’S DAY,

I WAS MIXED INTO
A DELICATE TREAT

By A SPECIAL GIFT.

A GIFT WITH ¢
ENDLESS POSSIBILITIES.




Indian River Land Trust, who led a fund-
raising drive to purchase the remnants
plus 8o acres of wetland. Now, with the
support of the Garden Conservancy, plans
are in hand to restore the plant collec-
tions and reclaim the garden’s status as
one of the finest tropical botanical
gardens in the country.

HE MCLAUGHLIN GARDEN in
South Paris, Maine, is, by con-
trast, a more low-key project,
~ which aims to preserve the small
private garden of Bernard McLaughlin.
Over six decades of intensive gardening,
McLaughlin packed his flower beds
to the fence posts with choice herbaceous
perennials as well as common cottage gar-
den flowers, and in the process created
asterling example of single-minded Amer-
ican plantsmanship. Yet when McLaughlin
died, his will asked only that the house
be sold and the money divided among
various family members and a few char-
ities. The garden was left in limbo.
Landscaper Edward Robinson, the
elderly man’s friend, revealed that
McLaughlin’s wishes for the garden were

among the few things that he had never
shared with anyone. Could McLaughlin
really have been so careless about the fate
of his garden, where he worked nearly
every day? With that question in mind, the
nonprofit McLaughlin Foundation was
established in 1996. With fervent support
and donations from the local community,
and with the guidance of the Garden Con-
servancy; the foundation purchased the gar-
den and set about restoring the plantings.

Today the 3.5-acre garden survives as a
tranquil oasis in the midst of encroaching
commercial development. Visitors are free
to wander throughout the gardens, find-
ing inspiration for their own plots, and
there are plants for sale to help them
achieve their dream. You can picnic on the
grounds, have lunch in the tearoom, and
even be married among the flower beds.

Closer to home, I serve on the board
of the Peckerwood Garden Foundation,
which is one of the newest Garden Con-
servancy projects. Located in Hempstead,
Texas, Peckerwood is the home of John
Fairey, an American artist and plantsman
whose 19-acre garden displays nearly 3,000
individual plant species and cultivars. Its

varied schemes, from dry garden to wood-
land glade, show visitors the plants that will
grow successfully in this difficult climate,
and how best to grow them. Fairey’s garden
is, as he so succinctly puts it, “a work of art,
and its own gallery,” in which the plants
are viewed not just as fine specimens of a
rare genus but as sculptures that shape
and give form to the surrounding space.

Just as the fate of the Bancroft garden
spurred Frank Cabot into action, so has
Fairey been influenced to take steps to
guarantee the future of Peckerwood. Last
year, with support from the Garden Con-
servancy, he established the foundation
and assembled a board of directors to help
steer the garden into the next phase of its
life as a center of horticultural excellence
in the South, with a special commitment
to furthering American understanding
and appreciation of the Mexican contri-
bution to our cultural heritage. s

Membership details and instructions for ordering
The Open Days Directory: 2000 Edition
can be obtained by writing to the Garden
Conservancy, PO. Box 219, Cold Spring NY
10516. 888-842-2442.
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Wish her a Happier Mother’s Day from KitchenAid.

The legendary KitchenAid® Stand Mixer. The 14 attachments and accessories guarantee
whatever she dreams up, she can create. This year when you give your mom a Stand Mixer
you'll also receive a special gift, simply by filling out the attached coupon. For our
Spring Frost Shortcake recipe, and to view the entire KitchenAid® line,
visit our web site at www.KitchenAid.com, or call 1.800.541.6390.
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MOTHER'S DAY IS MAY 14)

FOR A LIMITED TIME
GET A FREE
SLICER/SHREDDER (a),
FOOD GRINDER @),
OR CITRUS JUICER(©) g

ATTACHMENT WITH -
PURCHASE OF OUR
LEGENDARY

STAND MIXER* 75

KITCHENAID Brand Mother’s Day

P.O. Box 769, St. Joseph, MI. 49085 U.S.A.

Enclosed is a copy of the original purchase receipt and the
UPC symbol from the carton of the KitchenAid® Stand Mixer
(*K5, KSMS, KSM50 or KP2671 series only) which | purchased from:

NAME OF RETAILER

(e [lc

—
SELECT ONE ATTACHMENT A ||

(SEE ABOVE)
YOUR NAME - —
ADDRESS —
ey . ISIATE. ... . . .ZIP
TELEPHONE E-MAIL _

(OPTIONAL)

Omission of sales receipt or any other information will delay
processing: we will return all material to be resubmitted with
complete documentation. Valid on purchases from April 1,
2000 through May 31, 2000 only. Valid in the U.S. only.
Request for attachment must be postmarked no later

than June 30, 2000. KitchenAid will only honor coupons

on products purchased within the dates listed. Limit (1)
request per household. Allow 6-8 weeks for delivery. Void
where prohibited. KitchenAid is a registered trademark

FOR THE WAY IT'S MADE.™

and the mixer shape is a trademark of KitchenAid, U.S.A.
For more information call 1.800.541.6390.
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on th@ blOCk by gregory cerio

...plus hot tribal art and Greek seats, in a
new column on auctions and real estate

ILL GATES, Warren Buffett, Steven
Case, Ricardo Montalban. As role
models for today’s new-moneyed
types from Silicon Valley and Wall
Street, one guy might seem a bit out of place.
But more and more freshly minted million-
aires are using that IPO bonanza to create
their own Fantasy Islands. Amid a robust
economy, sales of private islands are
now one of the most vibrant sectors
of the international real estate market.
“It used to be that we might hold an
island for years,” says Rick Moeser,
who brokers properties in the Carib-
bean for Sotheby’s International Realty.
“But today what we list,
we sell.” Farhad Vladi, who
has operated the Hamburg-
based brokerage Vladi Pri-
vate Islands for 25 years, says
he once typically had 500 properties on his
books, but now has only 120. “Business has not
been better ever,” he says. “I used to have lots

available. Vladi lists an undeveloped Canadian
island for $50,000; Sotheby’s has an uninhabited
125-acre island in Maine listed at $890,000.
Vladi adds that the appeal of an island is often a
matter of bang for the buck. Given the tight real
estate markets in many major cities, Vladi says,
his clients realize that “for the price of a London
studio, they can have a Caribbean island.”
Other brokers see island ownership as a func-
tion of the character of the new capitalist class.
They point to Virgin Group founder Richard
Branson, who owns an island in —where else? —
the British Virgin Islands, and Ted Turner, who
owns a South Carolina island, as exemplars of the
island buyer. Says George Ballantyne, of Sotheby’s
International’s Boston office, “Islands appeal to
a certain set of character traits: to someone who
is self-confident and entrepreneurial, who is up to
the challenge of taking total control of a place.”

of islands and no clients; now I have lots of BI1G BIDS T. H. Robsjohn- As swank as island ownership sounds, it often
clients and very few islands.” Gibbings’s Klismos chair, calls for a mind-set more like Robinson Crusoe’s

While islands that include amenities like a  top; a Bamana headdress than Robin Leach’s. The owner of an island
house, electricity, and water typically command  thatsold for $19,550 lastyear.  must worry about conservation and building-
$5 million to $10 million in the Mediterranean setback restrictions, along with potable water,
or Caribbean, there are also relative bargains electricity, sanitation, and storage. On an island,

KEY MONEY This
25-acre island in
the Bahamas,
complete with white
sand beaches and
coconut palms, is
listed by Sotheby’s
International Realty
at $3 million.
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vicky hart/mezzo-soprano

valery ryvkin/conductor

vicky: the arts is not the most stable
career. then, when you have a child, the

uncertainty really hits home.

but little by little leila’s taught us how to
balance this sometimes precarious life in the

arts with the need for long-term financial

well-being. she took the time to find out

who we are...what’s important to us...

we couldn’t be doing this if we thought we

were compromising amanda’s future.

“amanda’s needs are not negotiable”

leila ross/financial consultant

leila: vicky’s instincts were to put their

assets in a nice safe place...t-bills and cds.

we took a hard look at what they really
needed—immediate and long term—and
put together a plan. eventually, we created
a portfolio designed not only for growth but

also for a steady income so vicky could devote

herself full-time to her singing.

then amanda came along, which gave a whole

new meaning to “long-term investing.”

ish @g Merrill Lynch




on the block

you can't just dash out for a quart of milk.
That said, islands are likely to remain
hot properties for some time. As one bro-
ker notes: “There’s always the ego factor.
People love to say, ‘I own an island.””

You've waited for years to make that first
big art purchase. But the Modigliani goes
up on the wall and, suddenly, everything
else in your place looks strange. No need
to consult a decorator, though. Your art
dealer is way ahead of you.

The past two years have seen a signifi-
cant rise in sales of African and Oceanic
art at such auction houses as Christie’s,
Sotheby’s, Phillips, and Butterfield &
Butterfield, fueled in large part by the
purchases made by contemporary-art deal-
ers. “We've seen a dramatic uptick at the
last three sales,” says Jean Fritts, depart-
ment specialist for Sotheby’s. “A great deal
of that activity is because modern-art
dealers are buying tribal art to comple-
ment the Western works in their galleries.”

Jan Krugier, a noted contemporary-art
dealer who has galleries in Geneva and
New York City, sees his recent acquisi-
tions of tribal art as a matter of “making
the link” between pieces. “There are two
types of collectors,” says Krugier, “those
who simply gather, and those—like myself
and my clients—who try to establish a
dialogue among objects. I buy pieces
where I see a relationship—so my African
sculptures can say good morning to my
Picasso sculptures.”

The tribal art market is still unusual in
that it can provide those with large or small
purses with items of great beauty and sig-
nificance. But prices are rising across the
spectrum. Intricate pieces such as wooden
reliquary statues from the Fang tribe of
equatorial Africa that fetched $50,000 two
years ago now go for $250,000. Relatively
simple artifacts, such as tree-limb ladders
made by the Dogon people of Mali, sold for
$1,500 two years ago and now go for $4,000.

The price grade is likely to get steeper.
“Twenty years ago, we were still getting
things from little old ladies in Brussels
finding things in the attic that their
fathers brought back from the Congo,”
says'Tim Teuten, a consultant for Christi€’s.
“But now everything is in collections.
People are finally realizing there’s a finite
amount of this stuff.”

To those familiar with modern design, it
seems like a case of strange bedfellows.
Among the select coterie of traditional-
oriented New York interior designers—
the sort who decorate plush quarters on
Fifth and Park avenues—one of the most
sought-after names at furniture auctions
just now is T. H. Robsjohn-Gibbings.

Best known for his work in the 1940s
and ’50s for the John Widdicomb furni-
ture company, Robsjohn-Gibbings was a
midrank modernist more interested in
aesthetics than ideology. He produced
stylish, smooth-lined pieces in blond
wood, often with thick, dowel-shaped
pieces for drawer pulls. His Mesa coffee
table of 1950, a triple tier of amoebic
shapes, is one of the most popular icons
of midcentury design.

So why is he now the darling of the
marble-and-swags set? Well, it seems
that in 1961, Robsjohn-Gibbings re-
turned to his true love: classicism. That
year, he moved to Athens to retire,
but soon undertook work for the
Saridis furniture company. The idea
was to reproduce the furniture of
Greece in the Golden Age. Little had
survived, so Robsjohn-Gibbings stud-
ied vases and other ceramics painted
with scenes of domestic life in the days
of Pericles, and drew interpretations.
The “Robsjohn-Gibbings for Saridis”
line included side chairs, stools, and
small and large tables, executed in
walnut, with details that are classic and
fanciful: leather-sling seat bottoms,
bronze mountings, chair legs shaped
like deer legs (right down to the
wee hoofed feet).

Popular when introduced, the line is
the rage again. In 1998, for example, Tep-
per Galleries, a New York auction house,
sold a pair of pristine Saridis side chairs
for $3,000. This past November, Tepper
auctioned a side chair, lamp table, and
stool from the line in “As is” condition.
Each item sold for more than $5,000 —
about the same price as new Saridis
pieces, which are available in the United
States through Gretchen Bellinger Inc.

So why buy the old stuff? “It’s difficult
to sell a client on a $6,000 chair from a
picture,” explains interior designer
Michael Formica, who has a dining table
and chairs from the line in his home. “And
it’s such beautiful stuff. When it comes up
at auction, it goes fast.” Y
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dealer’s choice

by jaime lowe

small-scale
thrills

For Keith Rennie Johnson,
models preserve great
architecture in portable form

HORTLY BEFORE FORD president

Lee Iaccocawas fired, he made plans to

redesign his office. The model of his

new office, the design for a future that
never came to pass, now sits in the densely pop-
ulated living room of collector Stephen Jerga.
“Architectural models speak to so many aspects
of what happened,” Jerga says. “This failed, this
fell down—there’s a history there.”

Keith Rennie Johnson, owner of Urban Art
& Architecture and a dealer in architectural
models, agrees. “Models instigate an excitement
that drawings don’t,” he says. “You can imagine
yourself there, and into that world you go.”

In the 20 or so years since Max Protetch
began selling Frank Lloyd Wright drawings,
each step of the design process—from
sketches to drawings to models—has become
collectible. But it’s the models that carry
a sense of touch, a 3-D tangibility. Those in
Jerga’s living room look more like conceptual
sculpture than rigid foamcore, more fantasy
world than corporate presentation, more
art than science, and perhaps that is one of
their attractions. “Models can cost anywhere
from $2,000 to $40,000,” Johnson says, “but
the valuable ones are more conceptual, like

|l

Gehry’s Bilbao Guggenheim,
the Pyramid by I. M. Pei, or
Bernard Tschumi’s Parc de la
Villette. They are more phi-
losophic in construction. A

BUILT TO SCALE The section model of

the University of Miami tower, above, is
an Aldo Rossi study that Morris Adjmi

fully articulated, refined plans to keep, while Keith Rennie John-

model is too client- son of Urban Art and Architecture will

put the model for the Groninger Museum,
left, on sale this fall for $38,500.

oriented.” e
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As I See It, #29 in a series
Greg Gorman, Photography
Solarized Colorization

“Turn It On”

THE BOLD LOCOK

O"KOHLER

Sure, there’s new and different and then there’s our revolutionary BodySpa™Using just 37 gallons
of water (think small bath), this ingenious bit of engineering can actually generate 80 gallons
per minute of pure massage. What's more, you control the power... from invigorating jets to drenching
waterfall. So much for tension. See the Yellow Pages for a KOHLER™ Registered Showroom, or call
1-800-4-KOHLER, ext. MR5to order product literature. www.kohler.com/bodyspa

Utility and Design Patents Pending. ©2000 by Kohler Co. All rights reserved.



dealer’s choice

Unfortunately, collecting architec-
tural models is not as straightforward
as collecting paperweights or porcelain.
Most architects either give clients the
project models as a courtesy or donate
them to museums, or else stow them in
a closet and forget about them. Morris
Adjmi, who has worked with Italian
architect Aldo Rossi, plans to donate
most of his Rossi study models to the
Canadian Center for Architecture, but
he is keeping five for his collection.

Models allow you “to see specific parts
of the building that you can’t see once
the building is built,” Adjmi says. “I’'m
keeping a section model for the archi-
tecture school at the University of
Miami that is cut through, so you can
see the inside as if it were cut in half.
The models are the most expressive
ways to understand the building.”
Then, too, architectural plans are now
often rendered with 3-D computer imag-
ing and CAD programming, leaving little
room for the craft of model making.
But models are still valued for their

If we don’t have your plant,
it's probably illegal.

garden.com

everything under the sun

plants | tools | advice | delivery | chat | 110% guarantee

email tips@garden.com to get .COOl weekly gardening tips

tangible stimulation of the imagination.
“These models seem like toys, but there
are profound elements of size, propor-
tion, and color in them,” Stephen Jerga
says. “You can see the whole building,
get a sense of the neighborhood. I want
to walk into that café or golf course.
Models allow you to do that.”

PACE 1S another issue. Most
models are too big and too deli-
\ cate to be displayed more than

? one or two at a time in a resi-
dence, but that has not made them any
less valuable. This September, Keith
Johnson plans to show the mother of
all models, the Groninger Museum,
which he is selling for $38,500. The
museum is a conglomeration of visions,
combining the hands of so many dif-
ferent designers that it makes the price
tag seem almost a bargain. Alessandro
Mendini, the lead architect, doled out
wings to Philippe Starck, the firm of
Coop Himmelbraw, Michele De Lucchi,
and Shiro Kuranmata. “The roof was
originally designed by Frank Stella, but
Stella’s fabric ceiling was later replaced
out of concern for museum security and
ultraviolet rays,” Johnson says. In the
model, Stella’s surreal ceiling is still
tautly stretched over the side pavilion.
(The ceiling of the actual building is a
series of menacing metallic spikes.)

Like Stella’s ceiling, a model is some-
times the only evidence of unfulfilled
dreams. In 1989, Peter Lewis, chairman
of the Guggenheim Museum’s board
of trustees, commissioned Frank Gehry
to design a residence for him that
was never built, for reasons so elabo-
rate that Gehry and Lewis eventually
convened a symposium to discuss
them. “The house that they spent six
years not building is Frank’s most
exquisite work,” Johnson says. After
millions of dollars and so many years
of work, Lewis was left with some
drawings and an intricate model
designed to hang on a wall—not such
an unhappy result as far as he is
concerned. “The research and studies
that were done for my house wound
up appearing in the design of the
Bilbao,” he says. “What I have is a
reminder—of the project, my friend-
ship with Frank—and the outcome was

a wonderful museum.” )
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©2000 CondéNet, Inc. All rights reserved.

The baker would refire.
His cakes would never mix.

The sous-chef would perspire.
Her eggs she couldn't fix.

Your cooking would take longer.
If this fool you could not find.

Yes, your forearms would be stronger.
But you'd likely lose your mind.

Neither spoon

nor fork

nor tongs will do. .\\a,l—
\K\e
N4
: '\(\o
Just el

Spatulas or shears

%y aren't frue.
éé/y
9 Whisk.

They won't give you one at cooking school.
And you should not take your mom’s.

So where can one buy this cooking tool?
epicurious.com
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RUG SHOWN: C155YL

CARPETS

oy IMPORTERS OF FINE HANDMADE CARPETS & RUGS SINCE 1886

28-]‘3, 14th ST, LIC, NY 11102 Tel: 800-247-RUGS (784,
Local: 718-726-1090 Fax: 718-267-1848 ¢ www.costikyan.con

et & Rugs (415) 487-3636 e Connecticut: Westport, Redi-Cut Carpets & Rugs (203) 256-0414 » Floridd

Boca Raton, Asaderian Oriental Rug & Interiors (561) 997-0030 e lllinois: Winnetka, Village Carps

‘Carpet, (773) 935-8500 Chicago Merchandise Mart, Carpets By Design (312) 321-0090 * Maryland: Baltimord

"Massachusetts: Salem, Landry & Arcari Oriental Rugs & Carpeting (800) 649-5909 ¢ New Jersey: Edison, Worldwid

32) 906-1400 ‘Lawrenceville, Worldwide Wholesale Floor Coverings (609) 530-9600 ¢ New York: Manhattan, Patterso

833-0667 ¢ Pennsylvania: Philadelphia, Marc: Phillips Decorative Rugs (215) 557-7990 e Texas: Dallas, Emmet Perry & Cq
ouston, Emmet Perry & Co. (713) 961-4665 * Washington: Seattle, The Rug Source (206} 762-5610




DESIGN THAT HOLDS WWATER

Imported exclusively by:
Aquaware America Inc.

Tel (800) 527-4498 Fax (800) 294-5910

Acqua is part of the Aquaware Collection

visit our website at: aquawareamerica.com



High Quality System

__Creative freedom

Infinite aesthetic interpretations: shapes, colors, materials and accessories
unite to form new and unique solutions that define your personalized kitchen.

To connect to the showroom near you call 1-877-Varenna - www.poliformusa.com

. Made in italy
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urban ARCHAEOLOGY

THE VICTORIAN
WASHSTAND
PRODUCED BY URBAN
ARCHAEOLOGY IN
CARVED AND HONED
WHITE CARRARA AND
POLISHED NICKEL,
OFFERS SPACIOUS
SURFACES AND A
CENTRAL DRAWER.
AVAILABLE IN OTHER
STONES, FINISHES,
AND SMALLER SIZES.

1 43 FRANKLIN S‘%EET, 285 LAFAYETTE

T REET, 259&AST 58TH STREET; NEW YORK L ITY
g 25 1 MoNTAURE HIGHWAY; BRIDGE'! =

AMPTON & WWW.URBANARCHAEOLOGY.COM




__ambridge
Pavingstones

They'll Look Like
New Forever

Only Cambridge Has
Value-Added ArmorTek.

Create A Beautiful Interlocking
Pavingstone System Easily And Cost-Effectively!

ARMORTEK
Insist On Cambridge With ArmorTek...

because they're more durable and twice as strong as your concrete patio and asphalt
driveway... won't damage from salting or plowing... and are totally maintenance-free.
Do-it-yourself over a base of gravel and sand. You can even install Cambridge Pavingstone
over your existing pavement.
See your Cambridge Dealer for
complete instructions.

Want A Vintage Look? -
The technologically-advanced, We Have It With The Aged §&=
ArmorTek surface preserves Character Of The New

the paver's rich color Renaissance Collection.
and smooth surface forever.

WITHOUT ARMORT | LA “They’ll Look

Like New Forever.” P
Y4
= (——ambridge =
=L\ _pavingstones™ "
Please send a FREE

N W
RIMITELE surtace 7 prerose send o FREE o

’ the nearest Cambridge Dealer.

/

PHONE: 201.933.5000 # NAME

FIND CAMBRIDGE: ,/ STREET
In pavers without ArmorTek, beauty wyw,cambridgepavers.com ,/ City T 2P

is compromised when the surface ’ PHONE (OPTIONAL) (__ )
reveals small stones (aggregate) after /  TYPE OF PROJECT
only one year of ordinary wear.
MAIL TO: Cambridge Pavers Inc. ¥ PO Box 157 Lyndhurst, NJ 0707
/’ FAX TO: 201.933.5532
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L BAGNO/ COLLECTION

New York ¢ Great Neck » Huntington ¢ Chicago » Email: hastings30@aol.com = 1-800-351-0038
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AND SAVE.
o \\ ".\ b LA - g\~ W £

Thanks to you, all sorts of everyday products are being made
from materials you've recycled. But to keep recycling working
to help the environment, you need to buy those products.

So look for products made from recycled materials, and buy
them. It would mean the world to all of us. For a free brochure,
please write Buy Recycled, Environmental Defense Fund, 257

: \\l‘ Park Ave. South, New York, NY 10010, or call 1-800-CALL-EDFE.




J. SEWARD JOHNSON;, JR.

“BEST SELLER BrRONZE, LIFE-SIZE

CURRENT EXHIBITIONS

DuBLIN, IRELAND
ALBANY, NEW YORK
WILLMAR, MINNESOTA
HANNOVER, GERMANY
QuaD CiTY BoTANICcAL CENTER, ROCK ISLAND, ILLINOIS

SCULPTURE PLACEMENT, LTD.
A

2525 MICHIGAN AVENUE, SUITE A-6, SANTA MONICA, CALIFORNIA 90404
TELEPHONE 310.264.2400 FACSIMILE 310.264.2403

WWW.SEWARDJOHNSON.COM

CATALOG AVAILABLE
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UHCOI’k@d by jay mcinernegf

Y PLANS FOR celebrating
the millennium were
hatched in London in the
late '80s. The idea was to
collect and, finally, consume some of the
world’s greatest wines over dinner as the cen-
tury turned. Just about every aspect of my life
changed in the intervening years, but the plan
survived—although in the end we started two
weeks late and carried on for eight days.
The prime mover in this event was
Julian Barnes, the celebrated English nov-
elist, whom I met in 1985. We shared an editor,
and quickly discovered that we also shared an
interest in wine. Barnes’s oenophilia was far
more advanced than my own. I was ignorant
enough to be disappointed when he served a
Chateauneuf-du-Pape rather than claret on my
first visit to his London home—till I tasted the
wines. The 1962 and 1967 Jaboulet Les Cedres
we drank remain two of my fondest wine mem-
ories. I also discovered that Julian and his wife,
literary agent Pat Kavanagh, are great cooks.
After that, although I lived 3,000 miles from
Tufnell Park, I somehow managed to turn up
for dinner at their home on a regular basis.
The original millennial plan was to drink
only wines rated 1oo points by Robert M.
Parker, Jr.—our guru. Later, we talked about
washing down a few courses with the 1982 first
growths from Bordeaux. Then Julian, a lover of
Rhones, decided he wanted to include some of
them, too. Later still, I felt a patri-
otic compulsion to include Cali-
fornia wines. Eventually we
realized we'd need multiple
dinners, with a hangover
day—sorry, make that lay-
over day—scheduled between
each, to accommodate our "\
increasingly ambitious drinking
plans, not to mention the size of the
guest list, which came to include wine critic
Jancis Robinson and her husband, food writer
Nick Lander; Auberon Waugh, critic/curmud-
geon/son of Evelyn; Simon Hopkinson, found-
ing chef of Bibendum; and actor/comedian/
novelist Stephen Fry.
At the last minute the event was postponed,

110

ihe century’s greatest wines

due to millennial anxieties
and the reluctance of my
svelte and oenologically
challenged wife, Helen, to
celebrate the millennium,
as she put it, “pigging out
and talking about wine.” The
final plan was that we would have
four dinners, the first of which would take place
at Julian’s home on January 13, my 45th birthday.
The last, also chez Barnes, would celebrate
Julian’s birthday on the 19th.

I'was lucky enough to have been born in 1953,
avery good year in Bordeaux and the focus of
the first dinner. Julian had been haunting the

auction houses and had come up with a roster

of incredible clarets. But first he opened a
magnum of 1976 Krug, a beautifully creamy,
nutty champagne, which helped to ease the
tension around the table. Auberon Waugh had
recently exchanged heated insults with fellow
dinner guest Matthew Evans, chairman of
Faber and Faber, on one of those television
chat shows, and this was the first time they'd
seen each other since. The truce initiated by
the Krug was solidified with a 1955 Lafite-
Rothschild and a 1955 Chateau Latour. It was a
kind of Laurel and Hardy pairing— the Lafite
looking thin and pinkish, the Latour deep

- ruby and opaque. The Lafite was all fore-
play—an incredible nose, like a cinnamon-

P based potpourri, but short and light on the
palate. The Latour was fat, rich, full of fruit and
earthy bass notes, perfect for Julian’s roast beef.
Pat, who’s a bit of a gulper, had her cau-

. tionary sign set out: a piece of cardboard
" Wl inscribed with the legend “Not so fast.” It
J didn’t seem to slow her down. Waugh, a

! contrarian by nature, loved the 55 Mouton-
”"Rothschild, which came next. But it tasted
pretty tight-assed to the rest of us, especially
when compared with the sweet, smoky, pro-
found Cheval Blanc. It seemed impossible to
improve upon, until we took our first sips of an
ambrosial 1955 Chéateau d"Yquem.

Two nights later the party resumed at the
home of Jancis Robinson and Nick Lander. The
theme was California—I'd lugged over most
of the wines during the previous few years.

House & Garden - MAY 2000






uncorked

Looking very telegenic in Miyake, Jancis
poured, dripping more wine than you
might expect of one of the world’s wine
authorities. (Steady on, Jancis, that’s a
Prada shirt you just dribbled on.) We
started with a white truffle risotto and a
pair of Marcassin Chardonnays: the ele-
gantly Puligny-like '93 Hudson Vineyard
and the big, floozy 94 Gauer Ranch
Upper Barn. We moved on to shootouts
between two great cult cabernets. First
came the ‘93 Harlan Estate and the '93
Bryant Family, both huge and promising
but shut down like a pair of grizzly bears
in hibernation. The 94 Harlan and the
’94 Bryant were more like a buff couple
tanning on the beach. Opinions were
divided as to the winners of these face-
offs, but the Brits were definitely
impressed with this New World juice.

Nick’s brilliant roast duck was already
finished when we realized we had a
final flight of reds, magnums of ’94 Pahl-
meyer Proprietary Red and '94 Pahlmeyer
Merlot. Slackers might have thrown in
the towel, but we rolled up our sleeves
and drank, judging the merlot friendlier
and flirtier, its sibling more complex

and structured. Then Julian pulled out
a’49 Chateau d’Yquem. If anything, it
was even more monumental than the
’s5 of the previous dinner.

HE THIRD DINNER, cooked by

master chef Simon “Hoppy”

Hopkinson, was supposed to

have involved a vertical tasting
of Jaboulet’s Hermitage La Chapelle
from the ’60s and ’s0s. That plan was
scrapped when Julian, who was to pro-
vide the wines, came down with an
inner-ear problem. In his absence, wine
merchants and fellow guests Bill Baker
and Stephen Browett assembled a grab
bag of great bottles, including a ’61
Cristal, a '68 Ygrec from Chiteau
d’Yquem, and a 71 and an ’88 Clos St.-
Denis from the great Domaine Dujac.
Pat, who like her absent husband had
never approved of burgundy, actually
requested a second glass of the 71, it was
so good. (Though she’d brought her sign
with her.) I brought a 78 Hermitage La
Chapelle, which will someday be great
but at 21 years of age yielded all the plea-
sure of chewing an unshelled walnut.
Most memorable was Simon’s veal roast
and haricots verts with black truffles.

pe%[ about ways to make youx [JatIVLoom
a bet'ta place to )zeac{.
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©2000 American Standard, Iﬁc,

Julian was still feeling a little shaky the
morning of the 19th, his birthday. He
perked up enough to eat a jumbo BLT at
the pub around the corner, then lost vigor
and conviction as the afternoon pro-
gressed. But as the first guests arrived, the
sound of the cork on the 1990 Cristal
seemed to have a reviving effect. Or per-
haps it was the late arrival of the effer-
vescent Stephen “Born to Be Wilde” Fry,
who drives a decommissioned black cab
around town and is so polite that he has
been known to take strangers to their des-
tinations after they've jumped in the back.

Julian decanted the wines, which he
insisted we taste blind. Perhaps I'm a
genius, or perhaps I'm just familiar with
Julian’s taste, cellar, and generosity, but
I guessed the first wine to be a 30-
something Cheval Blanc. (With its smoky,
earthy notes, it might have been an Haut
Brion.) I proposed ’64; Jancis took the
prize by guessing '61. Whatever—it was
one of the most perfect wines I've ever

drunk. The following wines were also
Cheval Blanc: 59,53, and 49, the last being
my other favorite—incredibly sweet,
seductive, and spicy.

“How are you feeling?” I asked Julian
sometime around 1956.

“I feel much better,” he said—a case
study for future research into the healthful
properties of fine wine. And that was even
before he opened the 1928 Yquem. &

Free. Call 1-800-524-9797 ext. 711 to receive your free copy of The Collection, American Standard's
112-page book of luxury products and decorating ideas. Or send this coupon to American Standard,
P.0.Box 90318, Richmond, VA 23230-9031. And call for our new interactive CD-ROM, Design Your Dream
Bathroom. Available by phone only for $9.95 with your Visa or MasterCard. MmSMM
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ADDRESS

CITY STATE zZip E-MAIL ADDRESS

When are you planning to start your project? within 3 months within 6 months after 6 months
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www.webfinds.com ¢ Your Online Resource in Just a Click!

Great Finds for Spring!

Softened butter on fresh
bread is one of life’s little
luxuries. Treat your taste
buds—and your toast—to

webfam@@

Advertisement

g =y

Hollywood Juice Diet:

Six Days to Success

The Six Day BioDiet Aspen Spa Program
helps you safely lose up to 14 pounds in

just six days. The scientifically formulated

program consists of fruit and vegetable

juices, vitamin and mineral supplements,

Citramax”, and ChromeMate®. The
supplements work to jump start the bodys
cleansing process and stabilizes your
metabolism. Call 1-800-249-8800 to
order for $79.95 + $11.95 s/h (Visa, MC,
Discover) or send ck/m.o. for $91.90 to

the creamy goodness of
spreadable butter from the
Butter Bell™ crock. The
crock’s unique design enhances
butter’s delicate flavor while
freshness is protected by
an airtight seal of water.
No refrigeration necessary!
Hand-painted raised floral:
$21.95 + $5.95 s/h. Order
online at www.butterbell.com
or call 1-888-575-1900. Send
ck/mo to: L.Tremain, Inc.,
P.O. Box 10728, Marina del
Rey, CA 90292. Makes a great
gift for Mother’s Day!

BioDiet/TMG, 14711-B Bentley Circle,
Tustin, CA 92780. www.ShopWithEase.com

PRESENTING
LARGER COLO
CHIPS & NEW
TRIM CHIPS™.

Matching color and trim
can confuse the best of us.
Not any more.

. The Benjamin Moore®
Shde Color Preview Studio™" has
; larger color chips and L-shap
trim chips that frame your cq
in the correct proportion,
letting you see exactly hor
your wall and molding will o
at home. So now you'll fee|
confident about your choic
before you paint. And speal
of paint, Benjamin Moore gi
you the superb quality you
and your Benjamin Moorg
dealer will give you all

© Benjamin Moore & Co., 2000. Al rights reserved. Benjamin Moore, Triangle M, Color Preview Studio™, mm chips™, Regal and Wall Satin are registered trademarks of the ex ice you nee
Benjamin Moore & Co. We make it simple.You make it beautiful.™ is a trademark of Benjamin Moore & - - - pert advic you ne

We make it simple.
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Over 150 OOO

Prints, Posters & L1thographs

—~ : » personalized service
The Pimple Healer » special requests

Dry out pimples overnight. Mario i : . discount prices
Badescu's famous Pink Drying | )

Lotion gets rid of pimples while you A » fast dellVeIY
sleep and heals skin to prevent ‘ .

breakouts. It's just one of the over

200 products and services that have

earned Mario Badescu's New York

salon a loyal celebrity following all products all the time
since 1967. To order: 1-800-BADESCU B ) . )
(223-3728). In NY, call 212-223-3728. = Find the right art for every wall in your life. s
Or send ck/m.o. $17.00 + $3.50 s/h: ; ’

Mario Badescu, Dept. HG050, 320

East 52nd Street, NY, NY 10022.

For online shopping or a free

customized skin analysis, visit

www.mariobadescu.com

i

“I’ve always loved
the paint — and now
it’s so easy to choose
the color. With the
Color Preview Studio™
| got it right”
the first time.

Debra Martini
Wayne, NJ

. 7”’/,,"“(0..
e Ym‘)am'mwmb

1-800-6-PAINT-6
)@( 3 www.benjaminmoore.com
(( ego/ The Color Preview Studio™
- Z Only at your
Benjamin Moore
dealer.
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FOR MORE INFORMATION OR TO ORDER OUR FULL COLOR COLLECTION FOLIO. PLEASE CALL 1-800-KREISS 1 WWW.KREISS.COM

FOR OUR LUXURY BED-LINENS CATALOG COMPLETE WITH FABRIC SWATCHES, CALL 1-888-LINEN44
ATLANTA CHICAGO CORAL GABLES DALLAS DENVER HOUSTON LAGUNA NIGUEL LA JOLLA LAS VEGAS LOS ANGELES
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Check out House & Garden’s “News & Views” Marketing website

at www.housegarden.com.

To receive more information from our advertisers, simply fill out the
form below and send it to House & Garden, P.0. Box 10236,
Riverton, NJ 08076-8236. If the reply card is missing, you may mail
us your request. Please indicate the information you wish to receive
using the numbers provided, as well as the amount requested (if
applicable). Make check or money order payable to House & Garden.

1. Red Baron’s Antiques: Auctions and rerail featur-

ing archi antiques, d i
and collectibles. Free catalog 4042523770,

19, Karastan: Karastan offers timeless styling, pattern,
and color all woven together to provide enduring floor
fashions for the home. The Karastan you are consideri

81.mm¢oldcmry:l:ﬂaﬁccbmd:-m

60. Miele Appliances Inc.: Superb Euroj
dist cooE::;s and

on great looking, incredibly ¢ y
of s%)l;, chairs,gand more, call 800-789-5401.

38. The New York Design Center: In the country’s
oldest building devoted entirely to furnishings, the
NYDC's 100 showrooms provide an international
venue for the finest furniture, fabrics, accessories, and
related products. Call 212-679-9500.

hers, laundry products, ovens,
vacuum cleaners. Extraordinary appliances for ordinary
tasks. To speak directly to your Miele appliance dealer
call 888-643-5302.
81. Peacock Alley: Premier importers of luxury bed
and bath linens and accessories for over 25 years. Call
800-810-0708 for a retailer near you.

62. Phylrich International: For five decades, creating
|

39. Poliform USA, Inc.: ltaly’s lmdin% manufacturer
of high-end closet systems, wall-units, bed an

7

bing fixtures and hardware for fine homes. Now
i

dining room furniture since 1942. For the
near you call 1-888-POLIFORM or visit our website
at www.poliformusa.com

40. Please send me all the free items in this category.

today will be a part of your life for years to come and
with Karastan you know it will be a beautiful part. The
brochure illustrates the beauty of Karastan with color

b sl

2. Tommy : Make tommy.com your online
destination! Get inside the world of Tommy Hilfiger.
Fashion. Music. Sports. Fun. Check out tommy.com!

3. Lincoln LS: Lincoln LS. Stirring performance.

p h pping tips, and advice

on using carpets and rugs. Please specify rugs or
broadloom. $3.00.

20. Walker Zanger: Offers a unique collection of
Handmade Ceramic Tile, Terra Cotta, Stone Tile and
Slabs, mosaics and glass that blends ancient tradition
and craft hip with classic and modern styling. )

Refined amenities. You'll find sati: of
both in this luxury sedan. Visit www.lincolnvehicles.com
or call 877 2DriveLS (237-4835). The Lincoln LS.
Wood. Leather. Adrenaline.

4. Giorgio Beverly Hills: Inspired by a new
generation of glamour, Giorgio Beverly Hills intro-
duces the fragrance G, a scent rich in confidence, style
and individuality. G captures the essence of sensuous
beauty-with modern, cutting-edge appeal. To order
call 1-800-345-3637.

5. Arte de Mexico: A:‘i(ef de Mexico is the wolrld’s
leading supplier of hand-forged wrought-iron lighting
and f\ﬁ’mtﬁfc Our catalog c%el.‘liectio:sglf‘mture ovgc*: 600
different designs. All available in 30 distinct hand-
applied finishes. For more information, please contact
your local representative; or call our Customer Service
Department at 818-508-0993, fax us at 818-563-1015,
or visit our website at www.artedemexico.com.
6. Iran Lawrence Fiberart: Custom designed
porary textile art for corp and resid
environment throughout the world. Also available are
special edition lithographs as well as Kodak photo
prints. Information pack $10.
7. Larson-Juhl: A great frame touches the entire
room, adding elegance and personal style. For the best
in custom frames, ask your custom framer for the
Craig Ponzio Signature Collection by Larson-Juhl.
For more information, call 800-886-6126 or visit our
website at www.larsonjuhl.com.
8. Maya Romanoff: Innovative design and advanced
production technology for crafted wﬁmcﬁm and
textiles. “Celebrated Surfaces™ Sample Book,” a daz-
zling collection of award winning wallcoverings, $125.
Ca.llg (800)-933-MAYA.
9. Media Arts Group Inc.: Thomas Kinkade,
nationally renowned as the “Painter of Light” is
America’s most cherished artist. His light infused
art has captured the imagination of millions, while
inviting you to experience simpler times.
10. Please send me all the free items in this category.

11. Chelsea House: Contact Chelsea House at 704-
867-5926 or email chstsvc@chelseahouseinc.com.

12. Robert Allen: The largest distributor of fine tex-
tiles for the home. Robert Allen has 17 corporate full
service showrooms across the United States and Canada
and a nationwide network of sales representatives. For
more information, in the US call 1-800-240-8189 and
in Canada 1-800-363-3020.

13. Scalamandré: Specializing in the finest textiles,
wall coverings, and passementerie available to the

design trade. Exclusively represents Elitis, Colony, and
Altfield in the U.S. 800-932-4361.

14, Please send me all the free items in this category.

15. MasterCard™: MasterCard™ Vacations —
offers great prices on superior vacation packages and
cruises. Speak to an expert travel consu.rt:m today.
Call 1-800-458-8055.

16. Costikyan Carpets, Inc.: Importers and

makers of fine floor coverings since 1886. Broadloom,
Tibetan, Needlepoint, and Tapestries.

17. DuPont: For more information on DuPont
Stainmaster” with advanced Teflon® repel system,
request our Carpet Selection Guide. 1-800-4 DuPont/
www.stainmastercarpet.com.

18. Hokanson Incorporated: Designers and manu-
facturers of custom-made rugs and carpets that can be
made in almost any size, shape, color, or combination
of colors. For more information, please call 800-243-
7771 or visit our website at www.hokansoncarpet.com.

16 page introductory brochure-Free, b) $16.00 — 110
rg. ceramic catalogue, c) $16.00 — 110 pg. stone cata-
logue or visit our website at www.walkerzanger.com.
21. Wools of New Zealand: Enhance your home
with the long-lasting beauty of Wools of New Zealand
Brand carpets. For a free brochure or to locate your
nearest retailer, call 1-800-452-8864, or visit our web-
site at www.woolsnz.com for more information.

22. Please send me all the free items in this category.

23. Alexander Julian at Home: “Make the weekend
jealous...celebrate everyday. That's my motto. Why not
start at home creating a new look with my latest furni-
ture. It casual. It's comfortable. Perfect for celebrat-
ing.” FREE literature. 1-800-776-7986, ext 604.

24. American Leather: Style, Comfort, Selection...
Quality Leather Furniture is an investment you will
enjoy for many years. Why settle for anything less than
your choice of over 70 designs, 70 colors, custom
made and shipped to you in 30 days or less. Call 800-
456-9599 ext. 222. Free brochure, or visit our website
at www.AmericanLeather.com

25. Axel Faber: Elegant casual furnishings brought
from the Old World to the New. Innovative design,
superior craftsmanship, the finest materials. For our free
catalog call 1-877-97-FABER or visit www.axel-faber.com.
26. B&B Malia: For the dealer nearest you, please call
800-872-1697.
27. Barlow Tyrie: “The English Garden Tradition.”
Made in England since 1920, our solid teakwood out-
door and garden furnishings have “weathered” the test
of time. Classic, award-winning designs for poolside,
garden, and alfresco entertaining wiif;mvi e a lifetime
of enjoyment and satisfaction. Eighty-page catalog, $3.
28. The Siena
Collection inspired by the formidable terrain and
impressive artistic heritage of the Tuscany region of
Imr . Siena combines continental styling with fine
smanship. Bernhard...furniture makers since
1889. wwwbernhardtfurniture.com Catalog, $12.
29. Century Furniture Industries: A complete design
resource. Send for a 36-page booklet featuring bed:

41. Amdega & Machin Conservatories: Amdega &
Machin Conservatories are designed to the hiics:
quality to withstand all climates. For a full-color
brochure, phone 800-922-0110.

42. Amtico International: Design out of the Box
from Amtico-luxury vinyl tile in realistic woods, elegant
stones, and authentic quarry tile looks. Free catalogue.
43. california Closets: At California Closets, we
believe that when you organize your home, you simplify
your life. We have a complete range of custom solutions,
from simple and functional to superiorly crafted Italian
systems. 800-336-9704 / www.calclosets.com

44, Cambridge Pavers: Add beauty and

122 completely ¢ d styles, available in 17
hand-worked finishes. All products are covered by a
lifetime warranty. Free.

63. Poggenpohl U.S. Inc.: Known for contemporary
to traditional style cabinets with fronts in solid wood,
veneers, lacquers, laminates, and stainless steel. For
more information please call us at 973-812-8900 or
visit our Web site at www.poggenpohlusa.com.

64. Robern: Innovative mirrored cabinetry, lighting,
mirrors and accessories that add beauty, storage an
function to any bath or powder room. Catalogue $1.
65. Rohl LLC: ROHL presents a complete collection
of classically styled faucets, sinks and shower products
crafted in Europe and designed for the American
kitchen and bath. Free Brochure.

66. TOTO USA: For your free brochure of TOTO hig
performance bathroom fixtures, call 1-800-350-868!

ext. 1702 or visit us on the web at www.totousa.com.

free Cambridge Pavingstones with the value added
surface protection of ArmorTek™ to your “Castle”.
ArmorTek™ will assure you that your driveway, garden-
walk, patio, and pool deck will look like new forever.
www.cambridgepavers.com — telephone at 201-933-
5000 or fax 201-933-5532.
45. Hastings: Hastings Tile Collection includes Glass
Tile, Mosaics, Stone, Ceramics, Porcelain and Metallics
— Materials which create a unique and functional envi-
ronment. www.hastingstilebath.com/800-351-0038

1 1

46. Wood F g

‘Wood Products custom hand-crafted solid hardwood
doors offer strength, stability and security in an elegant
package. For more information or to request a bmi‘u‘:‘e
about TWP, please call 1-800-877-9482 ext. PRHGI-
WP, or visit our Web site at www.iwpdoor.com.

47. Paris Ceramics: Paris Ceramics world specialists
in antique limestone, terracottas, and mosaics.
Catalogue, $10.

48, R 3
Enkeboll Designs ©1999. Exquisite architectural solid
wood carvings, color product catalog shows capitals,
moldings, onlays, panels, etc. stocked in maple and red
oak.

49. Society Brass Collection: Classic door hard-
ware, handlesets, levers and knobs. Distinctive finishes.
Solid forged-brass designs. Crafted for a lifetime.

50. Sutherland: Sutherland Teak Collection is all

67. Urban gy: A historically accurate
collection of bath accessories, washstands, and lighting.
A bounty of antique plumbing and architectural

! A comprehensive collection of handmad
tile and stone. Expertise. 212-431-4646.
www.UrbanArcheology.com. Catalog $5 refundable
with first purchase.

68. VarennaPoliform: High quality systems:
kitchens designed by Itzly'ﬁhczz.in anfﬁmcm Stainless
steel, warm wood, lacquer color, giss, integrated

into high design. For the showroom near you
1-877-VARENNA, or visit our website at

www.poliformusa.com.
69. Viking Range Corporation: Viking Range outfits
the ultimate kitchen with cooking, ventilation,

cleanup, and refrigeration products, as well as outdoor
grills. 888-845-4641. www.vikingrange.com.

70. Waterworks: Waterworks, carefully selected
exclusive products include bath fittings and accessories,
unique washstands, furniture, tile, and stone. We are
the only showroom in the country to offer this com-
prehensive selection of bath and kitchen components.
Call 800-899-6757 for the showroom nearest you or
visit our website at www.waterworks.net. Catalog, $15.
71. Weber Grills: Send for a catalog containing infor-
mation on the complete line of Weber grills and acces-
sories. www.weber.com or 1-800-999-3237.

72. Please send me all the free items in this category.

about beautifully designed,

s
and accessories for indoors and outdoors.

51. Trex: It’'s amazing what you can dream up when
you're not busy sealing or staining. Trex® Easy Care
Decking®. For a book of inspiration, call 800-BUY-
TREX ext. 105 or visit www.trex.com.

62, Please send me all the free items in this category.

53. American Standard: “We Want You To Love
Your Bathroom” guidebook is overflowing with facts,

living room, and dining room selections from more
than 20 of our collections. We make it easy to find what
you want to realize your dreams. $5. Call 800-852-5552
or visit our website at www.centuryfurniture.com.

Center of the Extraord:

ideas and inspimgon. This 30-page brochure offers
interesting facts and considerations for planning your
bathroom. $2.00. www.us.amstd.com 1-800-524-9797
ext. 037.

30. Design y
world-class shopping inside a professional 775,000
square foot design campus featuring 155 showrooms
of exclusive fine furniture, fabric, flooring, lighting,
kitchen, bath, art, antiques and decorative accessories.
Complimentary concierge program DCOTA/DOC
offers consumer access and shopping assistance
31.F Molon Gi ’s collecti
include exceptional reproductions of classical styles
from Louis XVI and period 18th century England to
Empire and elegant Art Deco. $25.

32. George Smith: George Smith, manufacturers and
retailers of handmade English upholstered furniture

to order. Their fabric line includes hand-printed linen
document designs as well as checks, stripes, solids,
velvets, and damasks.

33. Hekman Furniture: Copley Square Collection by
Hekman features hand-colored 18th century designs in
rich mahogany. Visit www.hekman.com. For a dealer
in your area call 1.800.253.5345.

34. Henredon: Henredon furniture is among the
finest made. From lovingly detailed traditional, to
sleekly sophisticated contemporary, this is furniture for
a lifetime.

35. Hugues Chevalier: The Hugues Chevalier
complete line of furniture is a wonderful hybrid of
1930-40’s inspired shapes with an architectural ethos
and the sexiness of a new approach. 212-486-1811.
36. Kingsley Bate: America’s leading manufacturer
of solid teak outdoor furniture. For the dealer nearest
you, visit www.kingsleybate.com or call 703-978-7200.
Catalog, $5.

54. Inc.: Specializing in high-
end Iralian products for the bazh,P;cquzwﬁ is the
exclusive importers for Cesana Shower Doors and Bath
Screens, Cesame China Sanityware, Bertocci acces-
sories, and our new and exciting Aquaware Collection.
800-527-4498 aquaware@aol.com

55. GE Monogram: The Monogram Collection(tm)
provides the best of both European and American
design. We offer a collection of built-in appliances
with world class styling and performance that integrate
into your kitchen design. 800-626-2000.

56. Jacuzzi Whirlpool Bath: Jacuzzi Whirlpool Bath
features the Designer Collection, a distinctive offeri

of whirlpool baths, shower systems, toilets, bidets an
lavatories. (800)288-4002/www.jacuzzi.com. FREE.
57. Kenmore : Our shin?' metal boxes are filled with

73. Frontera.com: Furniture and gifts for the home.
Finest brands, wonderful service and complementary
shipping. Frontera.com a superior shopping experience.
74. Garden.com: Garden.com is the leading source
for the finest in gardening products, advice, and infor-
mation. Over 20,000 products! Garden.com — every-
thing under the sun.

75. Please send me all the free items in this category.

76. Bloomingdale's Interior Design Studio: Lect
our expert professionals help with just a few finishing
touches or complete redecorating from floor to ceiling.
Call the Bloomingdale’s nearest you for a complimen-
tary consultation.

77. Orrefors: Unique,clegant, handmade crystal from
Sweden. Classic and contemporary barware, stems,
candlesticks, decanters and giftware. For a free
brochure call 800-351-9842.

78. Vietri: Bring art to the table with Vietri’s Italian
design, quality, and style. Vietri leads trends and cre-
ates classics with our Italian handcrafted gifts, acces-
sories, and dinnerware. Irresistibly Italian! (a)
Collector’s Catalogue, 250+ color photos, $65; (b)
Brochure, free. For a store near you, call 800-277-5933
or visit www.vietri.com.

79. Please send me all the free items in this category.

innovation, style and i Check out stainl
steel refridgerators, truly brilliant dishwashers, lingerie-
loving washing machines by Kenmore and our new
Kenmore Elite line. Call 1-888-KENMORE or dlick
www.kenmore.com.

58. KitchenAid: Kitchen Aid offers a complete line
of beautifully designed, professional-quality major and
countertop appliances. For more i !

P

80. Holland America: Imagine exploring the world’s
most desirable islands, beaches, cities and sights — and
unpacking only once. For your brochure call 1-877-
SAILHA]% x715

81. Marvin Windows and Doors: Think of the

plus
recipes and entertaining tips visit www.KitchenAid.com,
or call 800-422-1230.

Possibilities. Marvin offers a catalog featuring their
wood and clad wood windows and doors. Beautiful
coloz phot hs and information on Marvin's

59. Kohler Bath & Ideas: A lete set of

d and custom products. FREE.

full-color product catalogs covering bath and ‘whirlpools,
showers, lavatories, toilets, and bidets, kitchen an
entertainment sinks, faucets and accessories.
1-800-4-KOHLER Ext. MR5. Kohler Co. $8.00.

www.kohlerco.com.



paSt perf€Ct by véronique vienne
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awkwardly on the edge of the toilet

while supervising children during the

soggy chaos of bath time, this photo-

graph, published in House & Garden in
1971, offers a solution that’s nothing short of
brilliant. This high-tech family room, with its
elevated, king-sized circular tub, allows young-
sters to splash away while their parents com-
fortably look on from the nearby sofa. The
work of French decorator Claude Maurel, the
style of the room is deliberately avant-garde.
Two sleek vanities with mirrored sliding doors
are ensconced under triangular dormer win-
dows. Lacquered surfaces, steel fixtures, and

1971 Thék swingers tub takes a G-rated turn

OR ANYONE who has ever perched

dark walls conjure up A Clockwork Orange decor.

Yet, like the picturephone and the waterbed,
the Age of Aquarius bathing boudoir turned out
to be an impractical innovation. Only a contor-
tionist could scrub a tub six feet in diameter
without running the risk of strained muscles
or bruised bones. Furthermore, oversized tubs
implied promiscuity. In the sexually liberated
’70s, the giant whirlpool bath was a provocative
symbol of adult play and invited fantasies of
X-rated frolicking. Wary of being taken for
swingers, many parents gave up their big tubs for
the old standards. It took almost 20 years for
large bathing suites to make a comeback as the
ultimate '9os accessory: the at-home spa. &
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Discover the world of crystal.
For an authorized retailer, call 800-648-8210
www.swarovski.com

CRYSTAL MOTHER’S DAY



and discover a oo\

nﬁrﬁch‘{fuggre as history.
Available through Interior
Designers and Architects

1.800.921.5050

FURNITURE FABRICS TRIM ACCESSORIES



first principle Ul

There are pleasures in the act of accumulation: the thrill of the hunt, the joy

House &'Garden - MAY 2000

of the find. But true collecting is more. It's listening for the hum of history in
things, finding connections among art and objects of different times and cul-
tures, and gathering images so that, as in poetry, they reveal new meaning.

Across continents, 18th-century Chinese porcelain vases meet a 19th-century French wall mounting.

123



f ®
The clients wanted classic
French luxury. Alberto
Pinto, Furope’s grand
duke of interior design,
~gave them a Louis XVI
" tour de force in the
shadow of the Eiffel Tower

WRITTEN BY GREGORY CERIO
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A HIGHLIGHT of the entrance hall

in the Paris mansion is a copy,
opposite—made by the Louvre in
thanks for the gift of the original—of

a 1760 sculpture by Jean-Baptiste
Lemoyne. AN INNER FOYER, this
page, features a pair of 18th-century
French chairs, plus 900 tiny Chinese
porcelain pots, part of a trove recovered
from a 1680 Holland-bound shipwreck.




OAK-PANELED WALLS with gold-leaf detailing

_ give warmth to the grand salon, this page, where
a:-Manet, hangs above a sofa upholstered in g“"*'
striped damask. The 18th-céntﬁry armchairs, e
foreground, are covered in tapestries from the
Rothschilds’ collection. PINTO DESIGNED the low
tables with gilt-wood bases and marble tops,

‘ _oppo,_s_ite@age. The 18th-century side chairs are

upholstered in blue silk velvet from Veraseta.




EW THINGS give Alberto
Pinto more enjoyment than an empty
space. “There’s great pleasure in buying
beautiful things,” the interior designer
says. “It’s like hunting, but you are exer-
cising the mind and eyes.”

By those measures, one of Pinto’s
latest projects must have given him
quite a mental and ocular workout—not
to mention a good deal of satisfaction.
Located near the Eiffel Tower, the Louis
XVI-style mansion—designed by René
Sergent, the turn-of-the-century society
architect who also did the famed private
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museum of the Compte de Camondo—
contains more than 40 rooms, not count-
ing the roof terrace and garage added by
Pinto’s firm. “I've known these clients
for years and have worked on homes they
own all over the world,” Pinto says.
“They have all been big projects.”

But what Pinto project isn’t? His client
list is a roster of titles and tycoonery:
financier Michel David-Weill; the royal
family of Saudi Arabia; banker Moise Saf-
ra; and French president Jacques Chirac,
for whom Pinto redecorated the private
apartments in the Elysée Palace. Pinto’s

list of close friends is even more impres-
sive: Mikhail Baryshnikov, Yves Saint
Laurent, Baronne Philippine de Roth-
schild, and so many nobles that he could
likely open the Almanach de Gotha at ran-
dom and point to the name of a pal.

For all his fame elsewhere, Pinto has
only recently begun to raise his profile in
the United States. He has current projects
ranging from New York to New Mexico,
including a Fifth Avenue apartment and
a Florida villa for David and Julia Koch.
Even with such jobs, Pinto probably drew
the most attention to himself stateside
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when, last year, he auctioned off the con-
tents of his 15-room apartment on the

Quai d'Orsay. The nearly 700 lots fetched
$6.3 million. “He has impeccable taste—
sophisticated, elaborate, but fun,” says
Muffie Cunningham, a vice president of
Sotheby’s in New York, which conducted
the sale. “When he collects, he has the
enthusiasm of a kid.” And kids need room
to play. Explaining the auction, Pinto says,
“A day came when I knew I couldn’t add
anymore. So I decided to start again.”
Change is in Pinto’s nature. Unlike
many of his peers, he has no hard-and-
fast rules of style, period, or taste. The
only constants in his designs are those

IN THE SMOKING ROOM, left, a 19th-
century Cristal Saint-Louis vase stands
atop a 17th-century Louis XIV marquetry
commode. The slipper chair is covered

in a silk damask by Lorenzo Rubelli, Paris.
THE VIEW from the blue salon into

the grand salon, opposite page, takes in
the gray Louis XVI marble mantel and

an 18th-century Carlin-style commode
with Japanese lacquered panels,

atop which sits an Italian alabaster urn.
The bas-relief plaque above the door

is a Sevres panel depicting the classical
myth of Leda and the swan.

that, as his friend Diane von Fursten-
berg notes, “reflect Alberto’s character:
generosity, exuberance, style, and luxu-
riousness.” For his part, Pinto says: “I
can go from Louis XVI to Art Deco.
Interior design is like acting. It’s a mat-
ter of getting into a role.”

HE HOUSE near the
Eiffel Tower can be
judged one of Pinto’s
finest performances. For
each house he has done
for these clients, Pinto
notes, “their only stipulation is that it be
in the style of the country it’s in.” In
France, that means classic eighteenth-
century furnishings—a style to which
Pinto remains true throughout the
house, from the d’Aubusson tapestry
and armchairs from the Rothschild col-
lection in the Grand Salon, to the Boulle
furniture and Baccarat mirror in the

smoking room. When an object from
another era slips into the decor—a
Manet hangs in the salon, for example—
the effect is refreshing, not clanging. For
all its sumptuousness, the place has a
warm, relaxed feel. As Pinto says: “It’s
luxurious comfort.”

Pinto’s true genius is in the details.
Boiseries in the small salon, gilded in
white, yellow, and red gold, seem to leap
off the walls. Ladies’ fans affixed to
fabric panels give a charming air to the
bedroom of the woman of the house.
Pinto delights in noting that the rug in
the Grand Salon once belonged to
Josephine Baker; that the more than
900 Chinese porcelain pots in the house
were recovered from a 1680 shipwreck;

House &’ Garden - MAY 2000



WL

L T A S g ST

T




0:‘\
t:o\\

and that every stitch of custom uphol-
stery and embroidery in the place is
done in the eighteenth-century manner.
“We based everything on document fab-
rics and found the only artisans in
France who could weave and sew in the
correct way,” Pinto says, adding sadly,
“Some of them are very old.”

Such sentiments are another aspect of
the surprisingly gentle, shy nature of
Alberto Pinto, who may have won as
many clients with his quiet charm as
with his talent. “Our meetings tend to
get off the subject,” says Julia Koch. “We
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will end up sitting on the floor, talking
about our families. Or Alberto will tell a
story about growing up in Morocco.”
As he relaxes with a coffee near the
end of an interview, Pinto is asked how
he would like people to think of him. He
seems taken aback, but after a moment
answers, uncomfortably: “That I am dis-
creet.” Just then, the interviewer’s eye
falls on a tiny square of red stitching on
Pinto’s left lapel. It is the modest badge
of a chevalier of the Légion d'Honneur—
and a reminder that a discreet act can

contain volumes of meaning. o

ON THE TERRACE beneath the Eiffel
Tower, above, guests can take the air
sitting on custom-made iron chairs.

THE LUNCH PAVILION, opposite page,
with its chinois motif, features a pair of
white porcelain Chinese statues from the
1930s, hand-painted wallpaper from
Gracie, Inc., NYC, and 1930s French
chandeliers. The Louis XVI-style dining
chairs are upholstered in cotton moiré
from Rubelli. Sources, see back of book.
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IN THE LIVING ROOM, the original 19th-century mantqlpieée
and mirror, opposite page, have been restored, and c&ntrast
with the modern furnishings. Colored-glass 1960s vases,
from The End of History, NYC, sit on the off-white mantel.

A 1990 acrylic-on-linen diptych, this page, by Paul Mathieu
and Michael Ray rises over a Mies van der Rohe red leather
Barcelona chair for Knoll and Jens Risom lounge chairs, made
by Knoll, in metallic-hued silk taffeta from Larsen.
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IN THE GUEST ROOM, a large, 1994 Nan Goldin
photograph from the Matthew Marks Gallery, NYC,
seems to look over the shoulder of John Janik, who
sits in a 1930s French Art Deco chair from Donzella,
NYC. Hawaiian tree ferns from the David Brown
Flower Shop, NYC, below, fill a 1920s bronze vase.

OHN JANIK is not one of those
rapacious acquisitors who have to add to
their inventories on a daily basis. It’s not
that he’s not passionate about objects.
On the contrary, he is one of those peo-
ple who thinks a lot about what every
side table or chair means, and how he
can justify having it in his life.

For the past five years, Janik has been
renovating an 1856 town house in New
York’s Greenwich Village, bringing it
back, he says, to the date of its construc-
tion. It was a challenge, he says, because
he is “such a modernist.”

Asstylish jack-of-all-trades, and design
director of End Century, his company,
Janik has concentrated on every detail
of the renovation. Now that it is more
or less finished—he occupies one floor,
and rents out two apartments— Janik
realizes that he responded to the
nineteenth-century rooms by furnish-
ing them with a collection that is firmly
rooted in the twentieth. “I see it as a
study in contrasts between what would
have been considered in good taste
or beautiful in the two centuries,” he
says. “All the ornamentation in the
nineteenth century was to impose
importance. The Bauhaus was about
equalizing the playing field a little. It’s
all very studied.”

That explains not only why it took
Janik quite a long time to complete his
project, but also why he cast a wider net
to include pieces from the early, middle,



A SWEEP OF MOHAIR from Donghia frames the window in
the living room. An Alexandre Noll sculpture, from 1950,
NYC, sits atop a rosewood credenza by Florence Knoll.
The orange plastic Universale chair is by Joe Colombo; the
two side tables were designed by Eero Saarinen for Knoll.




and late twentieth century. While the
restoration was quite strict—“I renovated
floor by floor, putting back correctly all
the moldings, flooring, and chandeliers,”
he says—his choice of furnishings was
more freewheeling. There are Mies van
der Rohe chairs and some early-1950s
Charles and Ray Eames pieces, as well
as an Aero lamp from the 1990s and a
late-1980s chaise by Paul Mathieu and
Michael Ray that verges on the lyrical. “I
see that piece as a return to the orna-
mentation of the last century,” Janik says.
“‘End century’ is what I call it.”

He takes a more contemporary ap-
proach to art, and is drawn to people
such as Matthew Barney, Nan Goldin,
and Lovett/Codagnone. “I wanted the
artworks to propose the next century,”
Janik says.

But what about that imposing sculp-
ture by Alexandre Noll that sits squarely
on the Florence Knoll rosewood cre-
denza, dominating the room and acting
as a foil to the sleek, more hard-edged
furniture? “That’s the only thing that
doesn’t fit in with my art theory,” says
Janik, who has elegantly rationalized the
presence of the piece because he felt it
looked so right. “I see it as the repre-
sentation of nature,” he says. “And I par-
ticularly like the way it weighs so much.
Modernist furniture was so well made
that it can support it.”

Janik’s theorizing goes further. “The
room is a study in fairness,” he says. “The
furnishings are trying to be the best of
what they are.” The best includes an ele-
gant black lacquered screen and Eero
Saarinen’s iconic Pedestal table. “It is a
beautiful contrast to the marble fire-
place, and allows us to see a continuum
from what beauty was to what it
became,” Janik says. The bright hue of a
Barcelona chair by Mies van der Rohe
might have struck a rather jarring note
for Janik, and accepting it was a slightly
masochistic act. “I really don't like the
color red,” he says, “but because it rep-
resented another person’s opinion, I
decided to try to live with it. I didn’t
want the apartment to be about only
what I think.” That might be too easy.
The more far-reaching idea is for space
and furnishings to come together and be
experienced over the years. “It took me
avery long time to like that chair,” Janik
says. “Now I absolutely love it.” )
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THE NEXT BEST THING to drinking one of the world’s great
wines is having drunk it. But how fleeting is the rapture!
Unless, of course, you have at hand the sort of aide-mémoire
tpat Pittsburgh wine lover Marshall Katz employs at the
entrance to his wine cellar. There, arranged neatly near the
ends of their packing cases, are the best of the wines he has
drunk over the years. “I don’t get to drink a great wine every
day, but when | do, | want the moment to last,” Katz says.
“The empty hottles give me the pleasure of enjoying these
wines once again, in my memory. It’s a trick that works!” .«




IN THE BAR ROOM, art and furnishings are seamlessly
connected. A custom sofa by Gere Kavanaugh
surrounds Marlo Bartels’s floor-and-table-base
installation of handmade tiles. John Baldessari’s
Green Fissure, 1990, is over the fireplace. Ed Ruscha’s
The Long Wait, 1995, is on the far wall. The Cesca
chairs were designed by Marcel Breuer in 1928.

\

A LOS ANGELES COUPLE HAVE FILLED THEIR HOUSE
WITH SO MUCH ART, INSIDE AND OUT, THAT THE SPAGE -
FUNCTIONS AS A WELCOMING GALLERY

>,

BY SUZANNE SLESIN PHOTOGRAPHED BY ROBERT POLIDARI

STYLED BY MICHAEL REYNOLDS






ASSIONATE COLLECTORS of contemporary

art often find themselves fighting to have

enough space on the wall—or the floor—to

accommodate the large-scale and frequently

flamboyant pieces to which they have become

addicted. Cliff and Mandy Einstein have fought that

battle for nearly 40 years, and have emerged victorious. Their

West Los Angeles house and its surrounding garden have

grown in response to their art collection—a courageous

assemblage of pieces that reflects their interest in striking
visual effects and bold imagery:.

In the late 1960s, the Einsteins found a property that

was part of an avocado grove and asked Ron Goldman, an
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CLIFF AND MANDY EINSTEIN,
opposite page, are hands-on collectors
who chose a classic, Bauhaus-like
aesthetic for the house, bottom.
THEY ADDED a spacious gallery,
above, to accommodate such pieces
as The Shine on Shine, 1987, by
Edward and Nancy Reddin Kienholz,
right, and Medusa’s Flying Moon,

Chris Burden’s 1992 hanging kinetic

sculpture. Mario Bellini’s Cab
chairs surround a black granite and
steel table from Knoll. The Einsteins
and their guests often dine in the
gallery. The leather Veranda sofa
system, by Vico Magistretti for
Cassina, is a relaxing place from
which to view the sculpture plaza.






TENNIS PLAYER Mandy
'f Einstein sacrificed her court
; to make room for a sculpture

plaza. The Einsteins commis-
sioned a massive 1997 piece
; by Nancy Rubins, Einsteins’
Place and Mark Thompson’s
d Airplane Parts. It is meant to
contrast with James Turrell’s
20-foot-square white cube,
Second Meeting, which
stands on the plaza behind
2 the Rubins. The Quantum
*" furniture is from Brown Jordan.

architect whom they had met when
they were all in high school, to design
a house for them. From the outset,
Mandy says, the house “was built as a
Bauhaus-like neutral space, so it could
hold a variety of artworks without
competing with them.” But by 1988,
the couple were ready to move beyond
their original small house, so they
built a large addition. “We decided
to make the house more dramatic,”

says Cliff, the longtime creative direc-
tor and, for the past five years, chairman of Dailey & Associates,
a large Los Angeles advertising agency.

HE COUPLE COMMISSIONED Gere Kavanaugh,

an interior designer who was trained at the famed

Cranbrook Academy of Art in Bloomfield Hills,

Michigan, to suggest a concept for how their art

could be shown. Kavanaugh came up with the idea
of staining the oak floors black, and designed some of the
pieces of furniture. “We began with what we saw as a series of
black-and-white boxes,” Cliff says. Already that was a change.
“We had come from chinoiserie and French Country,” Mandy
recalls, “but as the house became filled with art, and what I call
the great furniture designs of this century, we decided that
only the art could exude color.” With a few exceptions.

Michele De Lucchi’s brashly geometric 1982 Lido sofa for
Memphis, the avant-garde Italian design group, was an early
purchase, and set the tone for the direction the Einsteins
wanted to take. “We limited the furniture to pieces by artists,”
Cliff says. And, of course, by architects, whose furniture
designs, because of their originality and artistry, the couple
deemed interesting enough to accompany the art.

Soon the chairs, tables, and lamps by such architects and
designers as Le Corbusier, Marcel Breuer, Mies van der Rohe,
Vico Magistretti, Eileen Gray, Isamu Noguchi, and Tobia
Scarpa filled the Einsteins’ rooms.

“We were both running all over looking at art,” CLiff says,
“and we never bought things separately.” That is part of the
couple’s very hands-on approach to collecting. What’s impor-
tant is the way they are totally involved in every aspect of their
collection: hanging and display; lending various pieces to trav-
eling shows; or moving some of their paintings and sculpture
to Cliff’s 60,000-square-foot offices.

A small second kitchen off the large gallery that overlooks
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the sculpture court makes it convenient for the Einsteins to
entertain in a space where one is completely surrounded by art.
A walk-in storage space is outfitted with everything—ladders,
hooks, wire, an electric drill— that the couple need to move
the art around. This is no mean feat when dealing with over-
scaled, environmental, even kinetic works by such artists as
Nam June Paik, Kiki Smith, Chris Burden, and Edward and
Nancy Reddin Kienholz. The Einsteins admit that they don’t
have “a tight discipline” but that large-scale, dramatic pieces
do seem to catch their eye.

OT SURPRISINGLY, as the collection expanded —
exponentially, it seems—the Einsteins came
up with the idea of an outdoor exhibition space.
“About ten years ago,” Cliff recalls, “we thought
we would have to move.” Mandy came

sit on wooden benches to view the dramatic, changing sky.

Nearby rises Nancy Rubins’s Einsteins’ Place and Mark
Thompsons Airplane Parts, a 27-foot-tall construction of
metal airplane parts, commissioned by the couple in 1997.
The Einsteins are particularly pleased with the way the flam-
boyant piece contrasts with Turrell’s pristine white building.
“We like to look at what sits next to what,” Mandy says,
and CIiff explains that he sees their role as the caretakers
of the art. The Einsteins make sure that the Turrell cube
is always kept shimmering white and unmarred, but they’re
a bit more relaxed when it comes to the condition of the
Rubins. “I think this will last,” Cliff has said, in reference
to the responsibility for maintaining works of art that are
subject to the natural elements. “Airplanes resist rust, and
the piece is made from crushed airplane parts, so I think

the worst is over.”

to the rescue. Once a nationally ranked tennis
player, she suggested that they take out the tennis
court in the back garden. Cliff didn’t hesitate. “That
allowed us to double the size of the house and to
install the James Turrell,” he says. It was a significant
undertaking: the new real estate allowed for the
creation of what Cliff describes as a “sculpture
plaza” and the installation of Turrell’s 1985-1986
piece Second Meeting. A freestanding, 20-foot-
square cube with a r2-foot-square opening in its
ceiling, it is more than a window open to the sky.
At sunset and at sunrise, when the inside of the
structure is enhanced by special lighting, visitors can
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AT SUNRISE AND SUNSET,
visitors can sit on wooden
benches in James Turrell’s
freestanding cube, Second
Meeting, opposite page. THEY
LOOK UP at an opening in the
roof to experience the way light
changes, above, and opposite
page, top. Hidden lights,
which illuminate the walls and
the frame around the opening,
further enhance the effect.
Sources, see back of book.

The Einsteins are generous in
showing their collection, and seem
to derive a special pleasure from hav-
ing visitors experience the changing
colors of the sky from inside the
Turrell. One gets the impression that
Cliff would welcome the whole world
to his doorstep, on a daily basis. “The
art is for sharing,” he says. His wife
agrees. “But no buses, just minivans,”
she adds. She is the one who keeps
the calendar, and she has “only had
to cancel once.” R
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RATHER THAN MOVE, CLIFF AND MANDY EINSTEIN TOOK OUT
ATENNIS COURT SO THEY COULD INSTALL MORE ART OUTDOORS




The Paris apartment of lawyer

Jean-Luc Gaiizere exemplifies the French

-

obsession with treasures that tell a story

THE LIVING ROOM
centers on a stunning
silver-leafed 19th-century
table, once owned by the
IELETERERIRILETA
The table is covered in
an array of what Gauzére
calls “playthings”—
including silver models
of ships and temples—
many of which were
made for Indian nobility. e

3
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PARISIAN lawyer Jean-Luc
Gaiizere says as he hands me a gold
case, “contains a lock of hair of the
Duc d’Alengon.” The case is among
the objects arrayed on a huge

nineteenth-century silver-leafed table that

belonged to the maharana of Udaipur.

Beneath, a stuffed fox, a gift from Prin-

cesse Isabelle de Liechtenstein, sits curled

on a gold-embroidered velvet cushion.
For all the clichés about American
materialism, a visit to Gaiizére’s apart-
ment reminds you that the French
have their own lustful attachment to

152

the material world. Americans tend to
covet things to use; the French are
more often gatherers than consumers—
driven by an appetite to live intimately
with things. Their taste is more than
aesthetic: they look and listen for
reverberations of life. Who else but a
Frenchman like Proust would find his
way back to a lost past just by dipping a
cookie in herbal tea?

Gatizere specializes in serving clients
who have a lot of precious things, which
generate tax, inheritance, and export
license problems. He also represents

museums. But above all, Gatizére is an
exuberant gatherer, in the great French
tradition. Standing in his apartment
overlooking the Tuileries, a few steps
from the Louvre, I think of Dominique
Vivant Denon. The role model for all
French gatherers, Denon organized the
Louvre, and created a private museum
in his house, across the river on the
Quai Voltaire. Along with a mummy’s
foot he put in his pocket in Egypt, the
wonders in Denon’s estate included
bits of bones belonging to Héloise and
Abelard, a piece of King Henry IV’s
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page, two early-19th-century
Indian silver thrones, covered in

red velvet, sit before the fireplace.




oods over the salon, this page,

o dining with chairs made for the

,' ante, one of Napoleon’s ministers.
ER BEDROOM, opposite page,
eatures a silver-embroidered velvet




mustache, and one of Voltaire’s teeth.
Gatizere hasn’t had an A-list plunderer
like Napoleon for a patron, as Denon did.
Instead, every other day he gets on the
metro and goes to the auction rooms at the
Hotel Drouot. But the comparison reveals
the mind-set behind Gaiizére’s astonishing
home, in a building that dates to 1810, in
the late days of the Empire when much
of Europe was France’s accumulation.
Like Denon, Gaiizére was a provincial
who came to the big city full of wonder,
and the wherewithal to satisfy his curios-
ity. And like Denon, his inquisitiveness
embraces the exotic. Denon was fasci-
nated by Egypt. Gatizére spent part of
his childhood in a Saharan oasis town,
where his father was a colonial official.
Gatizere credits oasis life for his love of
exuberance and his distaste for dry, care-
ful decoration. Sumptuousness keeps his
place from being just a trove of souvenirs.
¢ 'M NEVER AFRAID tO go too far,”
Gaiizere says. “I love Rothschild
taste.” The Rothschilds had a
knack for making acquistions that
was sensuous, operatic. Rothschild
taste was a phenomenon of the
Napoleon III era, and there’s a lot of
Napoleon III in this apartment—lush
green silk walls in the living room, red
stuffed chairs. There’s a lot of India—in
the portraits, mostly primitives; in the
Mogul throne, placed not far from a
throne that was made for Louis X VIII of
France. There are evocations of /e charme
Slav in the gilded Romanoff arms on one
wall, and a bust of Peter the Great.
There’s a memento of “Mad” King Lud-
wig of Bavaria: a silver chalice made for
him, embossed with images of his wacky
castles. There is an ivory model of the
tomb of Tutankhamen, the kind sold to
tourists in Egypt in the 1930s. And at every
turn, something evokes French nobility.
There are no children’s rooms in
Gatizére’s bachelor apartment. No guest
room. No dining room. Not having a din-
ing room is the ultimate in antibourgeois
chic. When you give a dinner party—as
Gaiizere does often—you set up the table
wherever you feel like it. But even when he
eats alone, it seems to me, Gaiizére is not
without companions. His distinguished
and garrulous guests are all the things in
his rooms. They tell stories and gossip, and
each is a touchstone to a lost time. &

House & Garden - MAY 2000

pRY |

ot O

|




DURING ONE of his frequent visits
to the Nymphenburg Porcelain
Manufactory, Ted Muehling,

this page, stands before shelves

of animal figures waiting to be
painted and fired. HIS MOON
Snail bowls, opposite page, have
a bisque exterior and a glazed,
glossy white interior, which mirror

the texture of natural shells.




A PILGRIM'S PROGRESS

Well-known in this country for his
soulful jewelry and decorative objects,
Ted Muehling decided last year to
explore the medium of porcelainwith s
the master artisans of Nymp |
Porcelain in Germany. His natu
shapes, combined with metieule
workmanship, have resulted in a poe
collection of simple, elegant forms.

ILHACHE
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“My aim has been to exploi

THE MANUFACTORY, this page, which produces what many
people regard as the best porcelain in Germany, was established
1747, adjacent to the Nymphenburg Palace. ARTISANS LIKE the
one casting a mold, top left, must practice for years before they
are allowed to make a full piece. THE GLOW OF Muehling’s Coral
lamp (with candle), left, is the result of punctuating thin porcelair
with dots. The Snail salt and pepper bowls, left foreground,
were among Muehling’s first designs at Nymphenburg.




the delicate, translucent beauty of the clay”—ted Muehling




Porcelain is a material that lends
itself to organic forms”™—Ted Muehling




MUEHLING’S RED SEED POD
pendant and his Coral vase,
opposite page, reflect porcelain’s
ability to mimic natural shapes
and textures. A NYMPHENBURG
raven by Wilhelm Neuhaeuser,

this page, overlooks a group of
Muehling’s Egg vases, which are
available in glazes of various hues.
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A PIECE OF CORAL, this page, Muehling’s
inspi'ratlon‘ fgr his Coral spoons, lies next to
the mold in which they are cast. Opposite
page, clockwise from top left: Pieces by
Muehlhi‘ingy and others in the kiln; Muehling’s
milk pitchers and creamers in both bisque
and glazed exteriors; a bird’s nest of woven

strands of porcelain, done as an experiment;

)

a necklace by Muehling of white porcelain
petals strung on silk, hanging next to a
traditional Chinese figure by Franz Anton
Bustelli. Sources, see back of book.
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THE OVERSIZED LANTERN at the entrance to the house, opposite
page, is the first indication that a visitor had better start thinking
big. Just beyond it is a large French Canadian Tramp art chest with
a crown-of-thorns easel on it. THE MEMORY-WORK DOG in the
foreground, this page, is made of composition dough encrusted
with bits of memorabilia. The larger of the two animal heads

is Indonesian. The greyhounds are from the ’30s or ’40s and were

probably store fixtures. The hand was an Odd Fellows sign.

WRITTEN BY ELIZABETH POCHO‘DHA

PHOTOGRAPHED BY MICHEL ARNAUD

PRODUCED BY JUDYTH VAN AMRINGE‘




ET NO ONE who wants to
debate the fine points of
primitive, folk, Outsider, or
Naive art enter here. Elaine
Rush doesn’t have time for
that. “This stuff speaks for
itself,” she hollers, waving
briskly at her awesome collection, “and it
speaks to me!” It’s a cold day in Massa-
chusetts, and she has put one of the
retooled vintage chenille bedspreads she
wears as a coatdress in the dryer to warm
it up. Soon she’ll be off, green and white
chenille turban firmly planted on her
head, feathers from her made-to-order
fuchsia handbag dropping like bread-
crumbs for anyone brave enough to fol-
low her trail to more “great stuff.”

As her custom-colored, cotton-candy-
pink minivan rolls down the muddy
Berkshire roads, Rush admits, without
lamenting, that “it’s much harder to
find really exciting wonderful things”

than it was 30 years ago. In those days,
she wandered from her native Montreal
to New York picking up pieces of
Adirondack furniture, Tramp art (the
craft of notched and layered picture
frames, pier mirrors, chests, and knick-
knacks probably brought over by North-
ern European immigrants), or shard art
(vases, boxes, and planters encrusted
with bits of china and crockery) before
almost anyone else had an eye for them.
Asked what kind of figure she might
have cut on the back roads of Herkimer
County three decades ago, her husband,
Bob, says quietly, “Elaine was a little
more mainstream then.”

She is shrewd about what is old and
what is not, but provenance, pedigree,
and value do not really say hello to her.
She requires only that the pieces she buys
speak her language—a highly spiced ver-
nacular that is never inflated or conde-
scending. “What's it worth?” she shouts

"
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rhetorically about her splendid shard art
planter. “I don’t know and I don'’t care!
Besides, she tells me, “most of what’s
written about stuff like Tramp art is b.s.

”»

anyway.” She’s certain that what she has
is the best, because all of it has spoken,
and in doing so told her “something I
could not have imagined.”

HE ALSO KNOWS that every-

thing she has “goes together.”

It’s easy to see this, even though
centuries and continents may
separate a painted banjo and a huge
Indonesian cow’s head. Bold in state-
ment, bold in size, her pieces all insist
upon attention, and in this, too, she is at
one with them. “I can’t be bothered with
little things,” she says, meaning that she
has no use for objects that don’t have a lot
of character and the courage of big con-
victions. For all their moxie, these are also
intimate objects, many of them made for
aloved one, or just as an expression of a
generous love of the world. Few of them
are signed, but they are anything but
anonymous. Placed carefully throughout
her house, they create, for all their volu-
bility, a serene atmosphere that allows
you to think awhile about the desire to
make something beautiful—a shop sign,
an instrument case, a box for ice skates —
when something routine would have done.
As she drives across the Northeast,
descending on antiques shops and flea
markets like an instant party, Elaine Rush
gathers pieces to sell at Church Street
Trading Company, her husband’s shop in
Great Barrington, Massachusetts, or at
nearby Barnum’s Antiques. Occasionally,
she brings a discovery home. Like her, it
will be something original whose value will
not require outside authentication. &

THE TRAMP ART FRAME, left, is
notable for its dynamic geometry and
the color of its woods. “It’s one of

the best examples of Tramp art I’'ve seen,”
Rush declares, “and, honey, I’ve seen

a few!” Beneath it, a pipe holder with
carved faces sits on an Adirondack
table. THE PORTRAIT of a young girl,
opposite page, bears the inscription
“Painted by a loving grandmother”—the
girl is shown with gifts from her. Part

of a collection of musical instruments
with paintings on them lines the

stairway. Sources, see back of book.
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IF YOU DESIGN A PIANO with Steinway, there’s hound to be a perk. For celebrated
cahinetmaker Dakota Jackson, whose sinuous new model has a remarkable lid that
moves up and away from the hody, it was jamming with jazz king Herbie Hancock. “I
laid down a bass line and he began improvising,” says Jackson, who plays several
musical instruments and as a teenager even built his own washtub bass. “It was so
exciting, we both got carried away. We struck this harmony—it was love at first sound.” v

PHOTOGRAPHED BY ROBERT FLEISCHAUER STYLED BY DAVID ROSS
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INSTEAD OF PLANTING lavender in rows for
this garden in Provence, Idoux arranged lines of
it in a star-burst pattern that converge at an old
milestone marker. The effect is to lead your eye
to the dramatic Alpilles in the distance.
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LAIN 1DOUX died of Lou
Gebhrig’s disease last spring at age 46.
When I approached him a year ago
about an article on his recent garden
projects, he was already confined to a
wheelchair at his home in Provence. But
he was exhilarated by the idea and talked
passionately about his two favorite gar-
dens, one near Mont Ventoux, the other
in an ancient village in the Alpilles.
Until his last days he asked to be driven
to these gardens to oversee the final
touches on his designs.

The countryside where Idoux lived
thrilled him—the rugged rocky hills
where oak, almond, olive, and cypress
thrive, and gorse and boxwood grow wild
along the roadsides. This is the setting
for one of his last garden designs. It
is a spectacular place, windswept, dry,
and rocky, with groves of almonds and
a panoramic view of the dramatically
jagged Alpilles mountains and the an-
cient hill town in the near distance. The
house, once a sheepherder’s dwelling,

BECAUSE HE LOVED the wild
beauty of his native Provence,
Idoux, left, designed gardens with
plants that can survive the dry,
rocky soil without any coddling.
HE COVERED a terraced slope
near the house with sweeps of
ornamental grasses, opposite page,
to make a smooth transition
between the lawn and the fields
surrounding the garden. A VIEW
of the star-shaped planting of
lavender, above, as you look back
toward the house, shows the
milestone in the foreground that

Idoux used as a focal point.

had been bought and modernized by a
couple who came down from Paris for
weekends and holidays. They filled the
interiors with contemporary art and
wanted a garden that complemented
their collection. Idoux’s background as
a sculptor made him a perfect choice
to design the landscape.

To surround the house, he created a
series of terraces, clean and spare of line,
using limestone and gravel, with just a few
panels of grass, as requested by the own-
ers. (“It was the only compromise,” they
admit.) The terraces are bound by low
drystone walls planted with such indige-
nous herbs as silver teucrium, myrtle, and
rosemary. Just beyond the terraces, to one
side, Idoux planted lines of lavender—not
in parallel rows, as they are arranged in
the fields for cultivation, but slanted in a
dramatic star shape, leading your eye to
the distant view.
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TAKING HIS INSPIRATION from an old almond tree

that stands in the wild grass against the mountainous

backdrop, Idoux designed a spiral of young almond
trees and wove them together with a ribbon of limestone.







MONT

FOR THE CHATEAU garden
near Mont Ventoux, ldoux
designed serene plantings of
cypress, boxwood, and pale

flowers with an antigue Roman

column as its centerpiece, right.

REGAL LILIES surround an
area of the garden next to the
cypresses, above. IDOUX
FASHIONED a rill for water
from old roof tiles, opposite
page, and bordered it with
Lonicera nitida and rows

of young fruit trees.

To the right of the house, down a
stepped path, Idoux planted sweeps of
ornamental grasses to make a transition
between lawn and field. Farther along
the path, he established an allée of olive
trees leading to a secret garden domi-
nated by a huge old walnut tree with a
stone well in its shade and a bench for
contemplation. He planted santolina
around the base of the olive trees, accen-
tuating their silvery aura.

The creation of land art with native
stone is the signature of Idoux’s work.
For the garden in the Alpilles, he took
as inspiration a gnarled almond tree
standing alone in the wild grass and
fashioned from its base a startlingly
beautiful spiral of young almonds trees
banded together from trunk to trunk by a
wide ribbon of chalk-white limestone. A

House & Garden -
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narrow path nearby leads you to another
garden of stone, hidden beyond a screen
of wild boxwood—a spot so barren it
reminded Idoux of Israel, where he lived
as ayoung man. Here he planted circles of
desert plants among the rock ledges. “He
took awater jet and bared the white stone,”
the owners recall, and then he created a
stream of gray pebbles weaving through it.

N NORTHERN PROVENCE, near
Mont Ventoux, where Idoux worked
for several years developing an
extensive garden around a small
chateau, he again used stone as land
art. In a particularly dry area below
the house, he created what he called the
Garden of Palestine, the most startling
aspect of which is a broad river of stone
that starts at the top of a hill and curves
down to the flat, desertlike plain, ending
at a stone hut, in which Idoux placed
symbols of many religions.
Nearer the chateau, he developed sev-
eral levels of gardens inspired by the
Renaissance idea of harmony between
man and nature, and a series of terraces
to represent the five ages of man. The
serene garden just outside the house fea-
tures an antique Roman column among
lush, quiet groupings of herbs and cypress.
Childhood is represented at the lowest
level of the garden by a playful labyrinth.
Surprises along the way entertain the
explorer, and include, at one path’s con-
clusion, the stone face of a gargoyle with
its tongue sticking out. Stone sculptures
and architectural fragments appear
throughout the garden, to catch your
eye or frame a view. IN AN ARID AREA
“When you have a below the chateau that
small budget and a big  he liked to refer to as
landscape,” Idoux has his Garden of Pales-
said, “it is better to tine, Idoux left his
adapt the vegetation signature in the jagged
and then punctuate flow of a limestone
the space with stones, river that starts at the
because stones are top of a hill, curves
civilized and make down the desertlike
a garden"’ & land past trees and
_— - hardy plants, and
Page Dickey is the ends atastone hut,
author of Breaking where a trickle of
Ground (Artz'mn). actual water appears.
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KEEP : Pages 86-91
Pages 86-87, Umbra Ltd. §00-387-5122.
www.umbra.com. Hastings Bath <
Collection, 30 Commercial Street,
Freeport, NY 11520. 877-222-6813.
Pages 88-89, Rohl, 1559
Sunland Lane, Costa Mesa,
CA 92626. 800-777-
9762. www.rohlhome.
com. Kohler Co.
800-4-KOHLER.
www.kohlerco.com.
Alessi USA, 155 Spring
Street, New York
City 10021. 212-431-
1310. www.alessi.com.
E-mail: alessiusa@
alessi.com. Pages 9o-
91, Bosa Ceramiche,
Borso del Grappa,
Iraly. o11-39-0423-56-
14-83. Kallista. 888-
4-KaLLISTA. www.kallistainc.com.

H A © Pages 92-97
Northernhght Sauna & Spa, 167 Clinton Avenue,
Kingston, NY 12401. 800-344-0513.

www.ulster.net/-nlsauna. E-mail: nlsauna@ulster.net.

Body Health Systems, Riverhead, NY. 516-727-
9107. Saunatec, Cokato, MN. 800-346-6536.
Page 93, McBride+McCabe Interiors, 480 Canal
Street, Suite 1001, New York City. 212-941-0818.
E-mail: mccabe@mcbride-architects.com.
Northernlight Sauna & Spa, 167 Clinton Avenue,
Kingston, NY 12401. 800-344-0513. Candle,
Origins. 800-ORIGINS. www.Origins.com.

Osca cleansing cream, 888-rOr-0sEA. Also
available at Sephora store locations nation-
wide. www.sephora.com. Bud vase, $30, Bayah,
24 Ninth Avenue, New York City 10014. 212-
989-9412. Nail brush, $9.50, Ad Hoc, 410 West
Broadway, New York City 10012. 888-748-

4852. Cotton bath towel, in sage, $25, Calvin
Klein. 800-294-7978. Marine extract, $33,
Hirsh. 888-76-uirsn. Also available at Bergdorf
Goodman. 800-558-1855. Mint bowl, $28,

Bahay, New York City 10014. 212-989-9412.
Page 94, Finlandia Sauna,
14010-B S.W. 72nd

Avenue, Portland, OR
97224-0088. 800-354-3342.
www.finlandiasauna.com.
E-mail: finlandiasauna
@worldnet.att.net. White
cotton bath towels, $24
cach, Ralph Lauren Home
Collection, 1185 Avenue of
the Americas, New York
City 10036. 212-642-8700.
Bath brushes, $19 cach,
Ad Hoc. Sage cotton towel,
Calvin Klein. 800-294-
7978. Page 97, AF Supply,
22 West 21st Street, New
York City 10010. 212-
243-5400. Finnleo. 800-346-
6536. Finnleo products

are also available through
Helo Sauna & Steam, 575
East Cokato Street, Cokato,
MN 55321. 800-882-4352. www.helosaunas.com.

{L MO0 E Pages 106-108
Lrban Art & Architecture, 210 11th Avenue,
The Baron Building, Suite 401, New York City
10001. 212-924-1688.
www.urbanarchitecture@worldnet.att.net

' Pages 110-112
1998 Green & Red Vineyard Zinfandel,
North Berkeley Wines, Berkeley, CA.
510-848-8910. Tomales Bay Foods, P.O. Box
594, Point Reyes Station, CA 94956.
415-663-9335. 1997 Neyers Napa Valley
Merlot, Dean & Deluca. 800-999-0306.
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Pages 37-56

Pages 86-91

Nashville Wine and Spirits, 4556 Harding Road,
Nashville, TN 37205. 615-292-2676.
1997 Rodney Strong Russian River
Valley Pinto Noir, Columbus Circle
Wines, 1780 Broadway, NYC 10019.
212-247-0764. Pops Wines, 256
Long Beach Road, Island Park,
NY 11558. 212-247-0764.
1998 R. H. Phillips
Viognier EXP, Astor
Wines, 12 Astor
Place, New York City
10003. 212-674-7500.
Nashville Wine and Spirits.
Acker Conduit & Merril,
160 West 72nd, New York
City 10023. 212-787-1700.
1998 Brancott Reserve
Marlborough Sauvignon
Blanc, Zachy’s, 16 East
Parkway, Scarsdale, NY
10583. 914-723-0241. Sherry
Lehman, 679 Madison Avenue, New
York City. 212-838-7500. Park Avenue
Liquor Shop, 292 Madison Avenue, New York
City 10017. 212-685-2442. Assorted glasses,
The Barbara Barry Collection, Baccarat.
800-777-0100. Cristal Saint-Louis. 800-238-
5522. William Yeoward. 800-818-8484. Villeroy
& Boch. 800-845-5376.

Pages 124-133
Interior designer, Alberto Pinto, 61 Quai
d’Orsay, Paris 75007. 011-33-1-45-51-03-33.
Pages 126-127, silk velvet on side chairs and
throw pillows, Veraseta, 18 rue des Petits-
Champs, Paris 75002. 011-33-1-42-97-52-62.
Veraseta is also available through Brunschwig &
Fils, New York City. 212-838-7878. Available
through architects and designers. Veraseta is
also available through Old World Weavers,
New York City. 212-355-7186. Available through
architects and designers. Pages 128-129,
Hamelin, 25-27 rue du Mail, Paris 75002. o11-
33-1-42-33-66-75. Baccarat. 800-777-0100.
Pages 130-131, Cristal Saint-Louis, 41 Madison
Avenue, New York City 10010. 800-238-5522.
Lorenzo Rubelli, 6 bis rue de
I’Abbaye, Paris 75006.
011-33-1-43-54-27-77. Lorenzo
Rubelli is also available
through Bergamo Fabrics
Inc., New York City. 212-
888-3333. Available through
architects and designers.
Pages 132-133, Gracie, Inc.
121 West 19th Street,
New York City 10011. 212-
924-6816. Sevres, 4 place
André-Malraux, Paris 75001.
OI1-3-1-47-03-40-20.

Pages 134-139

Interior designer, John
Janik for End Century,
Design Division, New
York City. 212-777-8025.
Pages 134-135, Knoll.
800-445-5045. Larsen,

New York City. 212-753-4488. Available through
architects and desxgners The End of History,
548> Hudson Street, New York City 1o014.
212-647-7598. Glass vase, Aero Ltd., 132 Spring
Street, New York City. 212-966-1500. Vellum
dining table, ca. 1940, Donzella, 17 White
Street, NYC 10013. 212-598-9675. Pages 136-137,
photograph, Honda Brothers in Cherry Blossom
Storm, 1994, by Nan Goldin, from the Matthew
Marks Gallery, 522 West 22nd Street, New York
City 10011. 212-243-0200. Donzella, 17 White
Street, NYC 10013. 212-598-9675. David Brown
Flower Shop, 399 Bleecker Street, New York City
10014. 212-352-1224. Donghia. 800-DONGHIA.
1950, 440 Lafayette Street, New York City.

Thos. Moser
Cabinetmakers
Laptop Desk.

Classic Martha

Washington Chair
in mahogany by
Hickory Chair.

Maine Cottage
Furniture Great
Island Bookcase
with Doors.

For the big corner office

right next to your bedroom.
Visit HomePortfolio.com in May to
put together your perfect home
office. Put products from Thos. Moser,
Hickory Chair, Maine Cottage
Furniture and more into your portfolio,
find the nearest showroom or buy
online. With thousands of the
world’s best home design products
available, it's the ultimate resource
for home or home office design.

Visit online, or call 1 800 840 0118.

1€ portfoﬁof

HomePortfolio and Where Dreams Become Homes
are trademarks of HomePortfolio Inc.



if They Can Make it Here...

Success Stories from 8 New York Designers
Sunday, May 21, 10:00 AM

Brooke Stoddard, Senior Editor of House & Garden, will moderate a panel
discussion with a cast of New York’s contemporary furniture, lighting,
and product designers who are making names for themselves in today’s
global design market. Panelists will include: Harry Allen, Jeffrey Bernett,
Nick Dine, Gaston Marticorena, Karim Rashid, Michael Solis, Ali Tayar,
David Weeks.

International Contemporary Furniture Fair®
Saturday, May 20 — Tuesday, May 23, 2000
Jacob K. Javits Convention Center

New York City

For more ICFF information call 1-800-272-SHOW or visit www.glmshows.com

House & Garden
thtle Me

are proud to announce
the Little Me-llennium Baby
Picture Contest Winner

Julia Margaret Hansen, of Hyde Park, MA
at 21 Months Old and dressed in Little Me.

Congratulations!

212-995-1950. Rosewood credenza, Collage
20th Century, 2820 North Henderson,
Dallas, TX. 214-828-9888. Glass vase, Aero
Ltd., 132 Spring Street, New York City, 10014.
212-647-7598. Pages 138-139, Alan Moss,
436 Lafayette Street, New York City 10003.
212-473-1310. Herman Miller. 800-646-4400.
www.hermanmiller.com. Hermés. 800-441-
4488. Flos USA. 800-939-3567. Glass vase,
Aero Ltd., 132 Spring Street, New York City,
10014. 212-647-7598. Pitcher and glasses,
The End of History, 548> Hudson Street,
New York City 10014. 212-647-7598.

OTA = " Pages 142-149
Intenor de51gner Gere Kavanaugh, Gere
Kavanaugh Designs, 420 Boyd Street, Suite
305, Los Angeles, CA 90013, 213-687-8270.

Architect, Ron Goldman, Goldman Firth

Pages 156-163

Architects, 24955 Pacific Coast Highway,

Suite A202, Malibu, CA 90265. 310-456-1831.

Fax: 310-456-7690. www.gfarchitects.com.
E-mail: ron@gfarchitects.com. Pages 142-143,
Marcel Breuer—designed B3z chairs, Knoll.
800-445-5045. Pages 144-145, Cassina. 800-770-
3568. Knoll. 800-445-5045. On the left wall, Drink
Canada Dry, 1989, by Richard Prince. Hanging
sculpture, center, Iron Shoulder, 1988, by Peter
Shelton. On the floor before dining table, A/ma,
1990, by Saint Clair Cemin. Right of dining table,
Untitled, 1990, by Gunther Forg. Pages 146-147,
Brown Jordan. 800-743-4252, Ext. 221. Pages
148-149, a James Turrell installation is also
available for viewing at P.S. 1 Museum, the
Institute for Contemporary Art, 2225 Jackson
Avenue, Long Island City, N'Y r11o1. 718-784-2084.

Pages 156-163

Ted Muchlmg, 47 Grcene Street, New York

City 10013. 212-431-3825. Ted Muehlmgs Nymph-
enburg line will also be available at: Bergdorf
Goodman. 800-558-1855. Moss, 146 Greene Street,
New York City 10012. 212-226-2190.

' Pages 164-169

(‘hurch Street Trading, 4 Railroad Street, Great

Barrington, MA o1230. 413-528-6120. Elaine Rush
Antiques at Barnum Interiors, 965 South Main
Street, Great Barrington, MA o1230. 413-528-0812.

' Pages 170-171

Piano, Steinway & Sons, 1 Steinway Place, Long
Island City, NY 11105. 800-366-1853.

Then & Now: Page 50, clockwise from top:
courtesy of Union Centrale des Arts Decoratifs;
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Anthony Denney, courtesy of Condé Nast
Publications; Eric Morin; Philippe Garner;
Andre Kertez, courtesy of Condé Nast
Publications. Coastal Bliss: Page 52, clockwise:
courtesy of Domestic Furniture; courtesy of
Nadine Johnson (2); Alan Weintraub/courtesy
of Montana St. Martin Gallery. Bliss Abroad:
Page 54, top images: Todd Eberle/courtesy

of Phaidon Press; bottom images from exhibit
of Mouna Ayoub’s gowns at the Musée de

la Mode/Marseilles (3); Garden Bliss: Page

56, Andrew Lawson/Garden Images; Dina
Kouchakji/Garden Images; Andrew Lawson/
Garden Images; Marion Brenner/Garden
Images. On the Block: Pages 102-104, from
top: courtesy of Tepper Galleries; courtesy of
Sotheby’s African & Oceanic Art Department;
courtesy of Sotheby’s International Realty.
Dealer’s Choice: Pages 106-108, top: courtesy
of Morris ADJMI; courtesy of Urban Art &
Architecture. Past Perfect: Page 120, House &
Garden, May 1971, courtesy of CNP archives.

In the February issue: In “City Slickers,” the cor-
rect address for V'Soske Incorporated is 155 East
56th Street, New York City 10022. 212-688-1150.
On pages 90-91, the kitchen was designed and
installed by Bulthaup Studio, Inc., Philadelphia,
PA. 215-574-4990. The addition that contains the
kitchen was designed by Architect Robert Bentley
Adams, Alexandria, VA. 703-549-0650.

The preceding is a list of some of the products,
manufacturers, distributors, retailers, and approxi-
mate list prices in this issue of House & Garden. While
extreme care is taken to provide correct information,
House & Garden cannot guarantee information
received from sources. All information should be
verified before ordering any item. Antiques, one-of-
a-kind pieces, discontinued items, and personal
collections may not be priced, and some prices have
been excluded at the request of the homeowners.
—PRODUCED BY MARGARET A. BUCKLEY

HOUSE & GARDEN IS A REGISTERED TRADE-
MARK OF LES PUBLICATIONS CONDE NAST SA.,
PUBLISHED UNDER THE LICENSE BY
ADVANCE MAGAZINE PUBLISHERS, INC.,
THROUGH ITS UNINCORPORATED DIVI-
SION THE CONDE NAST PUBLICATIONS INC.
COPYRIGHT © 2000 BY THE CONDE NAST
PUBLICATIONS INC. ALL RIGHTS RESERVED.
Condé Nast HOUSE & GARDEN (ISSN-1087-9528) is
published monthly by The Condé Nast Publications Inc.,
4 Times Square, New York, NY 10036. Steven T. Florio,
President & Chief Executive Officer; David B. Chemidlin,
Treasurer; Jill Henderson Bright, Secretary. Periodical
postage paid at New York, New York 10001 and at
additional mailing offices. Authorized as Second-Class
mail by the Post Office Department, Ottawa, and
for payment of postage in cash. Canadian Publication
Mail Sales Product Agreement No. 0978027 Canadian
Goods and Services Tax Registration No. Ri2324288s.
Subscription: In the U.S. and possessions, $19.97 for one
year. In Canada, $33.97 for one year including GST and HST
where applicable. Elsewhere, $38.97 for one year, payable in
advance. Single copies: U.S. $3.50; Canada $4.50. For back
issue inquiries, call 1-800-753-7276 or write to HOUSE &
GARDEN, P. O. Box 57780, Boulder, CO 80322-7780. For
subscriptions, address changes, and adjustments, write
to Condé Nast HOUSE & GARDEN, PO. Box 56145,
Boulder, CO 80322-6145. Eight weeks are required for
change of address. Please give both new and old address,
as printed on last label. SUBSCRIPTION INQUIRIES:
Please write to Condé Nast HOUSE & GARDEN,
PO. Box 56145, Boulder, Colorado 80322-6145, or call 1-800-
234-1520. First copy of new subscription will be mailed
within eight weeks after receipt of order. Occasionally, we
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House & Garden

at the Havemeyer Mansion
To benefit West Bergen Center for Children and Youth

April 29 to May 29, 2000
510 Ramapo Valley Road
Mahwah, New Jersey

Daily and Weekends

10:00 a.m. to 5:00 p.m.

Thursday evenings until 8:00 p.m.
Admission: $20 (includes catalogue)
For information call: 201.444.3332

Visit our Virtual Color Showhouse at
www.housegarden.com beginning May 1st.

Participating Sponsors:

Anichini Kohler Sutherland
Aquaware Kravet SieMatic

Bailey Banks & Biddle L.L. Bean Society Brass Collection
B & B ltalia Maya Romanoff Style 365

Bombay Sapphire Mercedes-Benz Swarovski

Classic Sofa Osborne & Little Vista Window Film
Eziba Peacock Alley Walker Zanger
H.A. Framburg Robern Weber

Haute Décor Robert Mondavi

InnerAsia Santa Barbara Designs
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AMES V. O’CONNOR is a man whose
time has definitely arrived.
He has determined that cussing is
the darkest of all clouds hanging over
society today, although he himself once
enjoyed swearing in select settings, but
“never in public, in front of strangers,
especially women, and children.”

The preponderance of cursing among teenagers,
the swearing in movies and on television, got to
him a couple of years ago. “Rude, inconsiderate, and
uncivilized,” says O’Connor, a Chicago-based public
relations executive. “I no longer liked the sound of it,
especially coming from me. I didn’'t want to con-
tribute to the decline of civility, so I decided to stop.”

In August 1998, he founded the Cuss Control
Academy (www.cusscontrol.com), and soon after,
appeared on Oprah Winfrey’s show. High drama:
Oprah confessed on air how much she wanted to
stop swearing. Then and there, “I decided the world
needed a book,” recalls O’Connor. His Cuss Control:
The Complete Book on How to Curb Your Cursing
(812.95) was published in early April by Three Rivers
Press, a division of Random House.

O’Connor considers swearing a bad habit that any-
one can, and should, break, like smoking. “ ‘Cussing is
really addictive,”” O’Connor quotes that fine, fiery
cusser Courtney Love as saying.

O’Connor has divided the world of cursing into
two sorts: casual and causal. The casual kind comes
from laziness. Causal cussing, on the other hand,
reveals anger, frustration, impatience, or annoyance.
O’Connor’s steps toward a cure include making an

honest assessment of why you swear; finding alterna-
tive words, such as calling someone a “gargoyle,” a dec-
orative replacement for, well, never mind; and doing
something calming, like meditating, to relieve the
stress and anger that feed cussing and cursing.

“What bothers me most about swearing,” decora-
tor Duane Hampton remarked during a recent chat,
“is that from my second-floor bedroom in Manhattan,
I can hear schoolchildren in the morning—every
other word is a swear word. With such frequency; all
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words lose their value and, at the same
time, pollute the air.”

Meanwhile, indoors and upstairs, drawing rooms
may be open to strange cuisines and the oddest peo-
ple, but swearing still isn't welcome. Even when a
swear word seems just what is needed to spice a joke
or a flirtation, polite people will proceed with caution.

“Except,” says cosmetics entreprencur Gale
Hayman, “there’s a woman we all know,” a woman of
tremendous new wealth, “who uses every word in the
book. Her clothes are correct, her makeup is correct,
but her mouth isn’t. And people talk about it.”

The trouble is, the woman in question is unlikely
to hear the criticism, due to the roar of her private jet.
And in any case, all is forgiven as soon as her heavenly
pilot calls, offering free rides to any number of
blessed watering holes. Y
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