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E[] publisher’s note

~clcOtnce to the

PVBmiere Issue

of
DesignerswcM,

the
South/Southwest
Edition of
Designers West

Magazine

During the past two centuries the areas of
America known as the Sunbelt have con-
tributed much to the heritage, growth and
eventual prosperity of our country. Bounded
by the Atlantic Ocean and the Mason-Dixon
Line to the east and north and by the Gulf of
Mexico and the Pacific Ocean to the south
and west, this 30-state region has become
the most vibrant, fast growing and profitable
marketplace of the 1990s.

Today, 137 million Americans live and
work in the Sunbelt, and this number will
increase by 24 million during the new decade.
This will account for virtually all of the
growth of America. Conversely, the Mid-
west and North Atlantic states are expected
to register a net decrease of several million
during this critical period of national eco-
nomic expansion.

It is with these facts in mind that the edi-
tors and business staff of Designers West
have committed to the development of a new
concept, Designers World, a new companion
publication to serve the South and South-
west, leaving Designers West to focus all of
its energies on an expanded coverage of the
interior design profession throughout the
Mountain and Pacific States.

Of course, there are many areas of mutual
interest among readers throughout the com-
bined territory of Designers West and Design-
ers World. This issue’s cover story, the incred-
ible restoration of Pasadena’s Huntington
Hotel by The Ritz-Carlton Hotel Company

brings together the collective efforts of an

Atlanta investment/management team, a
Dallas-based designer and a Newport (Cali-
fornia) architectural firm in a magnificent
common effort. Typically, much of our pic-
torial folio will be carried by both Designers
West and Designers World.

Conversely, features dealing with people
and events, state legislation and news of a
regional nature will be developed separately
for each publication.

Prior to publication, the widely-known
and respected team of Gloria Blake and Susan
Preville, ex-editor and publisher of Design
South, have established a Miami office for
Designers World and will serve as editorial
consultant and regional sales director.

Regular staff members Jeanne White and
Julie Diller will maintain Regional Sales
Director responsibilities for other areas of
the South and Southwest. Vice presidents
Carol King and Cara Tate will serve both
publications as Editor in Chiefand East Coast
Director, respectively.

We all hope you enjoy this premiere issue
and will become a regular reader of future
issues. Remember. Designers World is pub-
lished for you and your contemporaries
throughout the South and Southwest. Never
hesitate to call or drop us a fax with your
thoughts and comments. Together we can

create a great new magazine.

Walton E. Brown

Publisher
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NN editorial

Our lives are full of juxtapositions among
things close and faraway, and it is our task
to make them harmonious at the very
least, productive if possible. Perhaps this
is the reason that the further we go in this
global community of ours and the longer
we dream our intergalactic dreams, the
more we appreciate home. As Robert
Ardrey wrote in 1966 at the conclusion of
The Territorial Imperative, his splendid
inquiry into the nature of the human
animal, it is surprising how the landscape
seems to change once you have made a
place your own: ustars shine brighter...
smells rush atyou ... the sound of some

running brook chants its quiet cadence. w

— Carol Soucek King, ph.d..
Editor in Chief

Eli3 contents

HOSPITALITY

82  THE RITZ-CARLTON, HUNTINGTON HOTEL
Experts Trom Atlanta. Dallas and Newport
Beach rebuild and glorify a vintage hotel in
Pasadena. California. Architecture by
Wimberly Allison Tong & Goo, Interior design
by Wilson & Associates.

90 IN HARMONY WITH NATURE
Regional Influences resonate throughout this
year's Showcase House of Design in
Pasadena. California.

96  DISTINCTIVELY FLORIDA
The Boca Raton Residence of Fern and
Manny Steinfeld. Interiorarchitecture and
design by Allen David Marcus Associates.

100 PALM BEACH ELEGANCE
James Northcutt Associates blends old values
with modem amenities at The Ocean Grand in
Palm Beach. Florida.

Pasadena Showcase House, page 90



WORKSTYLE

100

CAPITAL GAINS

Carson Guest designs an Atlanta penthouse
for Fugua Companies that makes an elevated
statement regarding regionalism as an asset
in even the most international business
atmosphere.

SENIOR LIVING

108

INSTILLING STYLE AND SECURITY
Retirement facilities in Florida, Texas and
Arizona provide lessons in the vitalization of
today’s senior dwellings. Featured in the
work of Design 1 and Morris Architects as
well as students at the College of Architecture
and Environmental Design, Arizona State
University, Tempe.

PRODUCT SHOWCASE

112

Manufacturers' latest offerings deliver a still
warmer palette, an infectious enthusiasm for
motifs international, and seemingly limitless
fields of botanicals.

DEPARTMENTS

30

76

132

136
IAO

PUBLISHER'S NOTE
DESIGN NEWS

PREVIEW
Coming up in New York: Designer's Saturday,
October 17-19

RESOURCES/
DESIGNERS DIREaORY

ADVERTISERS INDEX

INMEMORIAM
Charles H, Falls, 19A1-1991

COVER: The rebirth of a vintage property in Pasadena.

California. Che new Ricz-Cariton. Huntington Hotel.

Photography by Milroy/McAleer

CFPTENMRER

DE£S/GNERS WEST
Pacific

P-76
P-52

P-57

P-58

P-60
P-6A

P-66

rrOTua Snowcase. p~e 111

DESIGN NEWS

CENTERED

Design Center News: Nancy
Brown, AS®, reviews the San
Francisco Summer Marker,

CUTTING EDGE

Allsteel

FACES San Francisco Market
review, pageS2

DESIGNTIME

PACIFIC PRESENTATIONS

The quter spendor of the Pacific
Northwest is evidwit Oirou”out
Che Oregon Symphony Designer
Show House.

DESIGN CENTER VIEWPOINT

DESIGNERS WORLD
South/Southwest

S-AA  DESIGN NEWS

S-50 CENTERED
Design Center News from the
South and Southwest

S-52 FACES

S-56 SPECIAL REPORT

Reports on recent
South/SouChwest legislation

regulating the profession of
interior design

S-58 DESIGNTIME
S-60 DESIGN CENTER VIEWPOINT
S-68 LETTERS

S-72 SOUTHERN PRESENTATIONS
The charm of an earlier Fort
Worth is showcased when some
23 designing Texans refurbish a
Texas landmark.

S-TA REVIEW
Gail Wodaway's impressions of
Che 1991 Aspen International
Design Conference



DU PONT

Ever since we invented nylon some 50 years 090, we’ve accumulated more
knewled9e on the hows and whys of carpet fiber performance than anybody’
on the plonet. Which enables us to make ty-his simple \
statement of foct. The best-performing corpets thatgcan be specified any time,' for any ™
=0 A

place, ore mode of DuPont ANTRON” nylon. Consider this. — V-< .
ANTRON LUMENA* is the best
else that spills ore a constant problem

It's that simple

Two choices. With either ond*/HP
uf

DuPont provides exceptional polymer, fiber ond protection technology.
Unsurpassed industry support and ImV‘drmation networks. Certificotion ensuring that . "
the finished corpets meet strict DuPont quolity standords. Static
protection for the life of the carpet. Anything else? Oh yes, the added assurance that
time and again, DuPont ANTRON nylon is the number one

choice of professionals.

DuPont ANTRON. There is no equal.
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The Classic Chaise from Summit is Kipf) Stewart's newest ciesi™n in
solid teak. Attention to every detail and a strong* commiimeni to
refor(‘station assure Suitimit products will be enjoyed for generations.

SUMMIT

Summit Furniture. Itu . P.o. Box S. Carmel. C\ <)3921 4-08 ;i94-4401 l-ax 40« :194-.">242
Summit Hurope 14(1. 1<)8 I-hury St. London SVVIW 8I'N ()71-2r>9 9244 I'ax 07i-2."i9 924(>

Antwv(n) Afh(n.s Atlanta Boston ChkajJo Dallas Di‘nver Hamburg Houston
l.aj*una Ni>*uel London Los Anj*les Miami Minneapolis Monaco .V'vwwYork
Uiiladc'lphia PiKK'nix San I-raticlseo Seattk'  Toronto  Mashinj*on D.(\

Pk'ase write on your K'lterht'ad for our catalojis and .showroom kKaiions.
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... expnriente the luxurious hnnd,
file lustre ond long lasting durability
of Dubonnet from S. Harris & Compony.
Sixty rich, brillioni colots woven with MICROMATTIQUE
mKrodenier nylon fiber. Soft as Silk. Strong os Steel.

Available to the tmde through showrooms nationwide.

DUPONT

lei=Lon

Corporate Offices1 P.0. Box 470490 1 Tulsa, Oklahomo 74147 1800/999-5600  Oicie No is



This ingfntous table will grow in diameter from 60" to S4"bv the insertion of
eight dart-shapt'd leaves. The Radial Table is entirely handcrafted in our \ew York
cabinet shop and is available in a variety of traditional designs.

Smith oWatson

fine L.ngltsh I urr.ilure Sine  1M)7
'WB Last 63rd St., \'ew York. \Y HK)21 If I.: 212- 333-3613 1 I-AX: 212-371-3624
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Stfoheini & Rotnanri*Legacy

TTICSt* tabriv.s, t>nJMiUni . . .
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Design
AcCcess
Means
Business

ESIGN ACCESS introduces

a convenient charge account
for design fees, vendor deposits
and final payments.

Reach The New Consumer Market

Five years ago, our research identified a need for an easier, more manageable way for consumers to buy
from designers. Today, with the arrival of the baby-boom generation at the age range when they begin
to look for real quality in home furnishings, that market has arrived. However, it brings with it the
need for convenience, information, support, and security, DESIGN ACCESS provides all of these
attributes to the designer and to the client. And, in doing so, we provide designers with access to a huge

new market of prospective clients.

Activate Existing Clients

Think of all your past and current clients who have stalled on a project, who are doing their house one
room at a time, who have compromised on price or quality becau.se of budgetary concerns. All of those
clients can resume work with you immediately when you enable them to open an account with you
with a line of credit provided to them by DESIGN ACCESS,

Call 1-800-822-2377 for more information, or to reserve your place
at the next DESIGN ACCESS presentation in your area.



DESIGN

Dear Design Professional:

In 1986, we b”*an our dialogue with design industry participants with a view to solving some of the
problems iking the profession. Our research included manufacturers who supply designers, the
showroom and workroom communities, interior designers and consumers who are in the appropriate
income categories.

Our research analysis confirmed the potential for a large segment of consumers who could
currently engage the services of interior designers if certain barriers were removed. Hie most
substantial of these barriers being the long standing limitation to accepting "'cash only" as a
method of doing business.

As a result, we created DESIGN ACCESS.

We believe we can make a unigue contribution to expanding your business, and that of your
vendors and suppliers; we do this by extending lines of revolving credit (up to $100,000) to your
clients through Housdiold Bank of Illinois, a division of Household International, whose assets

total over $29 billion.

Through our marketing and financial services, we serve those business needs of your practice which are
such a vital complement to your creative abilities. This is why we are the feslest growing service
company in the design community today. In your support, we have assembled a team of experts from
the banking industry, from credit-card companies and from within the interiors industry — all dedicated
to expanding your business.

At the same time, we are securing the future of each participating interior designer by making
them more comprtitive with other sources of home decorative and furnishing products; and, by
solidifying their role as the pivotal part of each transaction conducted through DESIGN ACCESS.
We believe that by making it easier for you to conduct business with your clients we are forging a
partnership that provides a much needed strengthening for the industry as a whole.

We look forward to serving you by helping you reach a much larger market of new consumers; those
who are anxious to understand the value a designer can add to their project, and who find it more

convenient to buy on a credit account than paying cash in advance.

Sincerely,

Gordon Bennett
President

TTie Pacific Design Center 8687 Melmse Avenue Suite M"O Uis Angeles, CA 90069
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ArteM Do

CALIFORNIAY

('base Chert, RoofShadow, limiicd-cdilion scrigraph. Mon)sstudio Originals, Inc., (iardena, CA

THE SUN'S RISING ON A NEW ARTEXPO

400 Exhibitors Latin American Art; Paintings, sculptures, and prints from
Mexico, Central, and South America California Impressionists Fine Art
Prints: Limited and open editions by contemporary masters, including Stella,
Matisse, Giacometti, Hockney, Picasso, more SouthwestandNative Ameri-

can Art Seminars: Art marketing, publicity, design and framing trends, more

Los Angeles Convention Center October 3-6, 1991
(Trade Only Oct. 3-4)

INFORMATION S REGISTRATION: 800-331-5706
EXHIBITOR INFORMATION: 800-827-7170

FOR TRAVEL AND HOTEL PACXAGES, CALL TRAVEL PLANNERS: 800-221-3531
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Lalique Decor

Chandeliers. Sconces. Lamps.
Mirrors. Consoles. Table.

LALIQUE’

n East 26th Street.
New York, NY 10010

- Nouy, YOrk 212 684-6760. Chicago 312 222-0770"
owrooms: ew
LOS Angeles 213 747-8868. Dallas 214 /475779 Atlanta 404 688-3240



PW design news

199! **Antron** Design Awards

The United Chair showroom in the Pacific Design Center, Los Angeles, re-
ceived the Grand Prize in this year’s Du Pont Flooring Systems’ Antron Design

Charles Lambert's v/inning design ofthe Graphic Evidence
DivisiwiofLiti®ion Services, Inc in Chicago. Photography

by Jon Miller, Hednch-Blessing

Award. Tom Gass of Gass Design
incorporated Bentley Mills, Inc.’s
"Kings Road III” carpet to create
wave-like animation, adding
movement in the otherwise rect-
angular space. The judges were
impressed by the designer’s imag-
inative use of the floor pattern: a
repetitive pattern of serene green
and beige carpet, as in an outgoing
tide. The designer conceived the
showroom as the “belly of the
whale,” a reflection of the PDC’s
popular nickname, “The Blue
Whale.” Other category winners
include: Hospitality-Lynne Zach-
manoglou Interior Design for In-
diana Dinner Train, Indianapolis;
Small Offices -Charles Lambert of
Irvine Associate Architects for
Graphic Evidence Division of Lit-
igations Sciences, Inc. in Chicago.;
Small Offices (Canada) - Ernest
Collins Architect, Inc. for Topping

Eyton and Partners in VVancouver; and student winners Daniel J. McCloskey
and Kyle Kieper, both of the University of Cincinnati, for Health Care and
Public Spaces, respectively. The awards, established in 1983 by Du Pont Floor-
ing Systems, recognize designers and architects for the innovative use of
carpet made of Du Pont Antron nylon in their designs.

Preview: DESIGN NEW YORK, October 9-1!

The Decoration & Design Build-
ing (DScD) and the New York
Design Center at 200 Lexing™ton
Avenue will again collaborate in
presenting DESIGN NEW YORK
*91, the sixth annual residential in-
terior design market, October 9-
11. The fall eventwill feature daily
workshops and seminars exposing
attendees to the latest trends and
developments in product and
design. DESIGN NEW YORK
will involve the participation of
some 200 Manhattan area de-

30

signer showrooms representing
hundreds of manufacturers world-
wide. At 200 Lex, leading design
figures scheduled to speak will in-
clude Vicente Wolf, Jay Spectre
and John and Sarina Mascheroni.
On October 8, the D&D Building
will host “Stamight,* a gala, invi-
tation-only event to honor New
York’s interior design community
and to inaugurate the D&D Build-
ing Scholarship Fund. For more
information, call the New York
Design Center at (212) 679-9500

or the Sonet Agency for the DScD
Building at (212) 751-5110,

Gmy Watkins Ltd. will present the
Treasures ofthe Ra) fabric cottection m
It's showroom at the D&D Building.
Circle number 378.

The Knoll Group Teams
Up with Green Cross to
Protect the
Environment

Hie Knoll Group, a leading designer
and manuheturer of office furnish-
ings. and Green Cross Certification
Conipany (GCCQ. the nation's pi-
oneer in the independent cerdfica-
ciMi of environmental claims, have
joined forces in an effort to identify
timber products produced under
stringent, carefully monitored, sus-
tainable forestry management meth-
ods. The collaborating companies
hope to identify products produced
from certified, sustainably managed
forests, to establish guidelines for
companieswishing to be recognized
for meeting these standards, and to
provide economic incentives for
producers who adopt environmen-
tally-friendfy practices. “The beauty
ofthe Green Cross system is that it
harnesses the free marketsystem to
the benefitofthe ermronment,” says
George Wilmot, The Knoll Group’s
vice president ofadvanced research.
Initiai certification inspectiomwiH be
focused on The Knoll Group timber
sources in Carrwoon, Mexico. I-fO(V
duras and the nations in the Car-
ribean region. To setan example of
responsible industry leadership. The
Knoll Group plans to label all prod-
ucts made with Green Cross certi-

fied timber.

continued on poge 32






°w design news

Review: Spectrum ‘9l
Awards

The International Tile Exposition
(I''b), vsfith more than 19,000 atten-
deesfromthe mdusiry and the gen-
eral public, representing 30 coun-
tries. was held in the Miami
Convention Center on May 1-4.
Themed, “Profit by design...not by
chance,” the expo programmed
events to motivate, inform and fur-
then educate all segments of the in-
dustry about products, technology,
marketing and business trends. The
highlight of the week was the Spec-
trum ‘9! Awards Luncheon, recog-
nizing and honoring significant con-
tributors in tile applications.
Winners of the four categories in-
clude the architecture firm Thomp-
son, Ventulett. Stainback & Associ-
ates. Inc. for the Oglethorpe Mall
projectof Savannah. Georgia (Com-
mercial Renovation): the design firm
Christner Partnership for Missouri
Botanical Gardens (New Commer-
cial Construction); designers Paul
Mores and jone Pence for bathroom
remodeling in Oxnard, California
(Residential Remodeling); and Ted
Hansen Design Associates for Fair-
banks Ranch Project in Rancho Santa
Fe, Caltfbmia (Residential New Con-
struction). In addition to the honors
given cothe designers of the winning
projects. Spectrum Awards recog-
nized the work of the ole installers.
distributors and tile manufacturers

involved in these projects.

32

A Grand Makeover for a Landmark Hotel

San Francisco’s landmark Sheraton Palace Hotel reopened last April after a
meticulous 27-month, $ 150-million restoration. Setting the standard for
luxury hotels at its opening in 1875, the newly refurbished
Sheraton “ has been restored to its original grandeur,” says
Mrs. Nancy Johnston McNear, descendant of one of the
original hotel founders. The renovation of the hotel in-
cluded both the restoration of historic features such as
stained-glass ceilings, 100 chandeliers, marble floors, an-
tique furnishings, ornate plaster work and gold-leaf deco-
ration, and the addition of state-of-the-art amenities such
as a conference area, business center and health spa with
skylit swimming pool. Additionally, a Japanese restau-
rant, Kyo-Ya, has been added to the dining facilities, named

after Kyo-Ya Co.
Ltd, owners of the
hotel. The renova-
tion team included
prestigious firms
from around the
nation such as the
architectural design
firm of Skidmore,
Owings  Merrill;
historic preserva-
non  consultant
Page & Turnbull;
project manager
O’Brien-Kreitzberg
6c Associates; spe-

cial design consultants to Kyo-Ya Co. Ltd. Hideto Horiike & Associates; and
specialty craft firms such as Premier Chandelier & ELA Chandelier.

The Kixunous atmosphere of the Sheraton Palace is felt the moment you step into the lobby,(top), and continues into
the Garden Court, (above), and throughout the hotel. Photogmphy by Russell Abraham

Century Furniture Establishes Presence in Los Angeles

Century Furniture Industries of
Hickory, North Carolina, has
opened a 6,000-square-foot show-
room m the Pacific Design Center
in Los Angeles. Created by Cen-
tury's in-house design staff led by
Director of Design John Lehman,
the showroom features pieces from
the Jay Spectre Collection as well
as Century Reproductions from
the British National Trust, Smirh-
sonsian Institution Collection and

the Sutton Collec-
tion. Century Fur-
niture is located in
Suite G670 atPDC
tenterGreen, (213)
652-5176. Cen-
rury Furniture also
has showr<K>ms in
Dallas, Houston,
San Francisco, San
Diego and Laguna
Niguel, California.

continued on page 3<



Distinctive Wallcoverings, Fabrics and Custom Upholstered Furniture

Wullcoverin® and Fabric.”: BALIIORAJ. HOI 'SF.. IXyVFIK & F~\I'ORT CHINA I-LORAL
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Customer Service: USA 1-800-8-BAKONE; In CA 1-800-4-BARONE In Canada 1-800-6-DESIGN
Offices and Warehouse - 9S0S W. Jefferson lilvd.. Culver City, CA 90232 (213) 559-7211 FAX: (213) 559-0132
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°w design news

Industry Notables:

P.K. (Phil) Jeska hias been appointed presidentand CEO of Alisteel Inc. a
leading full-line manubcturer of contract furniture... Formerly managing di-
rector of The Knoll Studio Division of Knoll International, George John-
son has been appointed vice president and general manager of Atelier In-
ternational Ltd... Masland Carpets of Atlanta has named John O. Sturdy
presidem and CEO. In addition, the company board of directors has pro-
moted J. Osby Borchardt to executive vice president... Eric M. Smith,
Jr. has been appointed chief operations
offlcer for Howe Furniture, a leading
nwHifaccurer oftables for the hospital-
r\. corporate and instttutional markets...
Panel Concepts/PCI Tandem, the South-
em California-based manufacturer of
metal and wood office furniture systems.
casegoods and seating, has named John
R. Musch asdirector of marketing corn-
munications... Haworth, Inc. has ac-
quired Myrtle Desk Company, an
office furniture manufacturer in High
Poirtt. Known for itstraditional and con-
temporary wood office desks, book-
cases, conference tables and seating,
Myrtle Desk is Haworth's sixth acquisi-

tion since 1968. Other Haworth-owned

companies include Comforto, Mueller Furniture Corporation, Lunstead, Ki-
netics and products from SunarHauserman. In addition. Ken MaJik was ap-
pointed group director seating, responsible for seating products manufactured
by Haworth and Comforto... Mark A. Rojek was elected president and
COO of Stark Ceramics, a leading manufacturer of structural glazed ceramic
wall systems, in Canton. Ohio... Paul L. Kelley was appointed vice presi-
dent industry relations/marketing for the Natioral Kitchen & Bath Associa-
tion based in Hackettstown, New Jersey— Steelcase Inc. has appointed
James C. Soule to the newly created position of president. Asian dera-
tions, based in Hong Kong... Franklin S.Judson has been named vice<hair-
man emeritus of Stroheim & Romann. Judson was former president of the
leading decorative fabrics firm founded by his great-grandfether, Julius Stro-
heim. in 1865... In addition to his post of chief executive officer of Shelby
Williams, Paul N. Steinfeld viias elected vice chairman by the company's
board of directors, in Chicago... Linda Senter has joined Baldinger Archi-
tectural Ughting, ktc as director of salesand marketing... Larry D. Self. FAIA,
has been named executive director of Hellmuth, Obata & Kassabaum/Europe.
based in London... Amoco Fabrics and Fibers Company and Allied
Fibers, a division of Allied-Signal, Inc., have formed a business relationship
to manubcture ar>d market solution-dyed nylon for the commercial and res-
idential carpet markec.. For the first time in its 134-year history, the Amer-
ican Institute of Architects has chosen a woman to be its president. Philadel-
phia architect Susan A. Maxman. FAIA. was elected 1992 first vice
president/president-elect, to succeed currerrc presidem C. James Lawler.
FAIA. this December.

INTRODUCING FABRICS THAT APPEAL TO YOUR



Texas Adopts Interior Design Legislation

On June 15, Texas Governor Ann Richards signed into law Senate Bill
429, capping a seven-year lobbying effort led by the Texas Association
of Interior Design (TAID) to add regulation of interior designers and to
reauthorize legislation for the Texas Board of Architectural Examiners.
Under the new law, the title ‘interior Designer” may only be used by
those who are registered or exempted by the stare of Texas. Registra-
tion requirements include a combination of six years of education and
experience and passage of a registration examination. In the past 18
months, California, lllinois, Maryland, New York, Tennessee and Vir-
ginia have all passed similar interior design legislation.

IFDA Helps Fund Furniture Discovery Center

The International Furnishings and Design AsstKiation Education Foun-
dation has awarded a grant in the amount 0fJ2,J00 to thedevelopment
ofthe Furniture Discovery Center, scheduled to open later thisyear. Lo-
cated in High Point, North Carolina, the center is described as a “living
textbook,” featuring exhibits that will sptnlight all phases of furniture
production. The museum will presentinformation and exhibitions on
furniture design, solid w(x>ds and veneers, woodworking methods, ma-
chines, finishes and fabric and upholstery. In addition, the facility will
serve as the permanent home of the prestigious Furniture Hall of Fame
and Serta’s Kupjack collection of Imperial Miniature Bedrooms. The
IFDA Education Foundation has supported many such educational en-
dcavors in the past and donated more than $20,000 last year to such pro-
grams. The Furniture Discovery Center is located at 101 West Green
Drive in High Point. For more information, contact Shelby Labban at
(919)884-5255.

New Florida Directors for
Designers West/Designers World

Two widely respecred profevsional journalists, Gloria
Blake, Ph.D, and her daughter Susan Preville, have
joined the staff of Designers West/Designers World to
open a Miami office for the two publications. Ms. Blake
and Ms. Preville were the co-founders of Florida De-
signers Quarterly, which later became Design South
Magazine. Gloria Blake, editorial consultant for De-
signers West/Designers World, has long been a leader
of the design profession in both New York and the
southern states. She has been president and chairman
of the Educational Board of the National Home Fash-
ions League (now the International Furnishings and
Design Association). She is an active community leader,
educator, lecturer and the judge of many interior design competitions.
Susan Preville, past publisher of Florida Designers Quarterly/Design
South since its inception, joins Desi”ers West/Designers World as re-
gional sales director. Inaddition to her publishing career, she is the chair-
man of the board of directors of the Commercial Art Department. In-
temational Fine Arts College in Miami. Ms. Blake and Ms. Preville have
offices at The Charter Club, #507,600 N.E. 36th Street, Miami, Florida
33137,(305)573-0166.

GonaBlake

Susan Preville

For the Record: On page 121 in the Junc/july 1991 issue, the advertisement
from the Institute of Business Designers named Architectural Woodworking as
the IBD Calibre Award winner in the Specialty Manufacturer Category. The
actual winner was Decorative Carpets. continued on page 38

ANTRON
ADVANTAGE

It seems designers are of two minds about
fabrics. And not? How do you choose

when your options are lasting beauty, or

fabrics that merely last? Its easy. Head for
Du Pont Certified Antron® Adv”tage* fabrics

and get both. You'll have your choice of colors,

DESIGN SENSE. AND YOUR COMMON SENSE.

textures, even lustres. All available in attractive
price ranges and from top fabric suppliers.
Plus, the Du Pont Certification guarantees
superior resistance to abrasion and pilling. In
other words, the kind ofexceptional perform-
ance you expect from Antroa®
Tb put it simply, we had the good sense

to give you the best ofboth worlds.
To learn more, call us at 1-800-342-7345.
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Simple, but elegant.

Classically understated. \
Tradition, with a twist.
Relevant design

combines elemental structure ...
with tasteful accents.
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Eli3 design news

1991 ASID NATIONAL AWARD WINNERS

The Design for Humanity Awardwas presented to E. I. Du Pont
Nemours & Company at the annual ASID National Conference
in Denver, July 17-20. This award, selected by ASID jurors,
“recognizes outstanding individuals or institutions that have
made significant contributions toward improving the quality of
the human environment, benefitted the community at large
and remained nonpartisan. The recipients are judged on their
own merits regardless of size." According to the five judges, Du
Pont's commitment to the environment has produced a sensi-
tivity to the quality of the firm's products. Commented one
member ofthe jury: “They are improving every person’s life and
adding to the longevity of the planet.”

John F. Saladino, ASID, was be honored with the 1991
Designer of Distinction award in recognition of his outstand-
ing contributions toward achieving ASID's goal of excellence.
Known for his interior design concepts and furniture desigit, Sal-
adino “initiates a new vocabulary of design, an achievement of
warmth and completeness coupled with emotional restraint,”
according to the ASID judges.

In recognizing outstanding achievement in the residential
field of interior design, four residential projects, of the 135 sub-
mitted, received dte 1991 Interior Design Project Award. The win-
ners were Magenta Yglesias, asid, J1 Inc.; l.ou Ann Bauer, ASID,
Bauer Interior Design; James C. R. Laney, ASID, the Design
Company; Theodore Adamstein and Olvia Demetriou of
Adamstein & Demetriou.

Five contract projects were selected for the ASID Interior
Design Project Award. Sharing the honors were architect
Lawrence Man and Nashoba Building and Remodeling Inc.;
Gregory Rothwciler and Richard D’Amico, Shea Architects,
Inc.; the design firm of Simon Martin-VVegue Winkclstein Moris;
WalkcrGroup/CNI; and Perkins and Will. In addition, there
were three winners in the historic preservation category for the
ASID Interior Design Project Award: Peter Wooding Design
Associates; Richard C. Frank, Faia, and Gerald G. Diehl, FAIA,

Diehl and Diehl Architects, Inc.; and FORMA.

J. ROBERT SCOTT

FURNITURE & TEXTILES

J ROBERT SCOTT & ASSOC INC 173T MELROSE
LOSANGEIES PHONE 2136S9 4910 FAX 213 SS9 11B2
DESIGN CENTER SOUTH 23111 AUSO CREEK ROAD
IAGUNANIGUEL PHONE M4C43872T FAX 714843 ?t70
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A NEW COLLECTION...CONTINUING THE ESSENCE OF COUTURIER-INSPIRED STYLING IN TEXTILES
CREATED BY SALLY SIRKIN LEWIS AND WOVEN BY EUROPEAN MASTER CRAFTSMEN,
WOOLS, LINENS. COTTONS. SILKS ... FOR ALL EN VI RON MENTS.

J. ROBERT SCOTT

FURNITURE TEXTILES
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HOLLY HUNT LTD.: CHICAGO, MINNEAPOLIS *0AVID SUTHERLAND: DALLAS, HOUSTON “EGG & DART LTD.. DENVER* LUTEN CLAREY STERN NEW YORK
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Bentley brings you
Quinc} Market
from a tailored collection of
precision cut and loop textures
High performance carpet
inspired by
the understated elegance of
New England

Callyour Bentley sales

representative or
800 423 4709
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- LetYour
Imagination

Run Wild

At adac.

Design is in your blood. You're always on
the prowl for ideas. So your instincts will
lead you to the Atlanta Decorative Arts
Center, the premier resource for design
professionals in the Southeast. Here
you'll be stalking the newest products
and pouncing on the information you'll
learn in our seminars and pro”ams.

So leap into action and visit ADAC.
Fbr more information call 404/231-1720.

ADAC

Atlanta Decorative Arts Center
Atlanta Maricel Center. Suite 244.351 Ftadiiree Hills Ave.. N.E.
AUania. Geor~ 30305

Fumiiure compliments ofthe Kreiss Collection.
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bW design news

Carlsten Associates Creates International Aura
l.aing Properties, Inc., a British-based corporation in Atlanta, has grown to
be one of the nation’s leaders in commercial real estate development. Laing's

expansion obsoleted
its 10-year-old office
space, prompting the
company to move
into the vacant third
and fifth floors of its
Palisades Office
Complex. In com-
missioning Carlsten
Associates, P.C., to
design this new
space, l.aing re-
quested that a feel-
ing of spaciousness
be emphasized and
as much of its exist-
ing furniture as pos-

sible be used. In the

The reception area of Lang Properties’ 15,000-square-foot offices in

Atlanta exhib«ts a stnkmg theme with deep shades and intense geometnc
patterning. Photography by Gabriel Benzur Studios

absence of a preva-
lent corporate style,

Carlsten Associates, P.C., developed a motif that combines geometric shap-
ing with the continental elegance of marble, Brazilian cherry and mahogany,
underlining the success and international status of Laing Properties, Inc.
“Square on square” designs and a “stepped” element are repeated in floor-
coverings, furnishings and molding in Reception and Conference areas of both
floors, creating a unifying theme that is elegant and visually engaging. To up-
grade outside public areas and older furnishings to the level of the new inte-
rior design, elegantly colored fabrics were applied throughout.

Cost Effective Modularity for County Jail

At 610,000 square feet, the Duval
County Pretrial Detention Facility is
the largestjail in Florida and the fifth
largest in the nation. Completed
early this year, the facility was the
latest example of a cost-effective
“modular unit*’ construction created
byScLouis-headquartered Sverdrup
Corporation in association with
Pierce Goodwin Alexander & Linville
of Houston. This innovative method
utilizes building blocks of precast
cells that keep building cost per
inmate to less than half the national
average. Located injacksonville, the
facility includes inmate support ser-

S-44

vices. first-appearance courtrooms
and separate circulation systems
which provide secure access to the
public, personnel and prisoners.
“The objectives of jail management
are to satisfy the staff, provide for
public safety and provide a humane
environment for the inmates.” says

Michael A. Berg, deputy director of
jails and prisons. Duval County
Office of the Sheriff. “You try to
meet those objectives in the most
economical way possible."

The Duval County Pretnaf Detention

Facility ISthe largest single jai m Fbnda.
Photogiaphy by Tory Carosella

PDR Provides Polish for
Houston Offices

The Houston-based architectural
firm Planning Design Research
Corporation (PDR) maintains a
substantial market share of space
designed in the Houston area, last
year planning more than three mil-
lion square feet. PDR's reputation
for service and design led the law
firm of Woodard, Hall and Primm
to chose the firm to design its new
offices located on three prestigious
floors of the Texas Commerce
Tower. The new offices were de-
signed modularly to allow for

The offices of Woodard Hall and Pnmm
combine traditional elements with con-
temporary style furniture. Photography by
Mark Scheyer, Inc.

future redistribution of space and
each fltHjr was planned similarly
for easy relocation between flours.
The law firm sought a conserva-
tive, sophisticated, aggressive and
prudent image. Thus traditional
yet stylized overtones were em-
phasized to remain in concert with
the contemporary architecture of
the building, Sterling Chemicals
also came to PDR with a tailored
design in mind. With its reloca-
tion, the company needed a great
deal of design efficiency to ac-
commodate the smaller useable
square footage. Special design fea-
tures include custom cherry,
makorc wood veneer and black
granite used in reception and con-
ference room storage walls -> a
stylish and intelligent integration
of design and function.

conttnoed on page S-46
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bW design news

Designers West/Designers World Sponsors
Miami/Fort Lauderdale Home Show”s Spring
and Fall Showcase Exhibition

Commemorating its 47th year, the Miami/Fort Lauderdale Home Show
featured more than 1,200 exhibits of the latest in-homc products, services, fur-
nishings and accessories manufactured worldwide, making the
May 25-June 2 show at the Miami Convention Center an inter-
national marketplace. This year's show focused on the empha-
sis of remodeling the home to fit the 1990s lifestyle. Recent in-
novations including home computers, portable spas and hi-tech
electronic equipment are having tremendous impact on residen-
tial living today. The show also explored the home office, an idea
that is gaining national attention. Advancements made in af-
fordable telecommunications have made the home an ideal place
to set up an office, and the Home Show featured manufacturers
of telephones, fax machines, computers and even coffee machines.
The Home Show annually features a select group of South
Florida’s leading interior designers in the Celebrin-Lifestyle
Showcase. The exhibition was sponsored for the twelfth con-
secutive year by Gloria Jean Blake and Susan Whitelaw Preville.
The 1991 showcase was sponsored with support from Design-
ers West/Dcsigners World Magazine, where both Ms. Blake and
Ms. Preville were recently named the magazine’s affiliates in the
Southeast. This year's participating designers collaborated with
local St)uth Florida television news anchors on their vignenes, pro-
ducing rooms that reflect their individual style and taste. They
were Terri Levan Katz and WTVJ's Kelly Craig; Orlando Airas
and WCIX's Ken Matz; Gil Schepfand WSVN’s Rick Sanchez;
Fldward Nieto and WPLG's Diane Magnum; Sandi Samole and
WSeV'’s Nicolas Kasanzew; and Tom Coppage and Ozzie Leal
of O.S.T. Design and Ms. Blake and Ms. Preville.

Celebrating its 20th anniversary, this year’s Fall Home Show'
of Fort Lauderdale will be the first public event held in the newly
opened Greater Fort Lauderdale/Broward County Convention
Center, September 13-16. The Home Show will present more
than 700 exhibits of the latest furnishings and accessories as well
as design-related services for the residential market. Designers
West/Designers World Magazine also w'ill sponsor the Designer
Showecase at the fall event. Other special attractions will be a fash-
ion show, cooking demonstration and “Expressions of Paradise,”
a landscaped feature area demonstrating a variety of foliage de-
signs. For more information, contact the show producers, Perl
Exposition Corporation, at (305) 666-5944.

Al lhe 1991 Home Show's Celebnty-bfestyie Showcase spoosoced by Designe/s Wesi/Oesigners
World Magazr*, under the auspices of Glona Blake and Susan Preville, participating designers
collaborated with local South Flonda television news anchors on their vignettes. Shown are the
rooms designed by Edward Nieto for WPLG's Diane Magnum (top), Ol Schepffor WSVN's Rjck
Sanche? (center), and and Tom Coppage and Ozae Leal ofO.S.T Design for Ms Blake and Ms.
PreviKe Photography py John Stillman

continued on page S-48
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Charles Levine

Eddie Holler

oW designer news

Industry Notables

John Geiger, president of Geiger International, says his company will add
approximately 65,000 square feet to its existing manufacturing opera-
tions in the Fulton County area of Atlanta. The new man-
ut.K'Uiring facilities will consolidate all upholstery assem-
bly and custom casegoods operations. Longer range plans,
according to Geiger, call for the company to purchase ap-
proximately 25 acres of land in Atlanta and construct by
1994 a fully integrated, state-of-the-art manufacturing fa-
Ailiry in a single complex... The vice president-design for
Geiger International from 1983-1990, Manfred Petri has
established his own design studio at 3589 Spencer Lane in
Marietta, Georgia.., Sharon C. Burnell was appointed ex-
ecutive director of the Florida Design Center, a three-story,
2.39,000-squarc-foot facility located in Tampa... The At-
lanta Market Center has promoted Betsy Morehouse to vice
president of technology services, responsible for market
service registration and telecommunications. In addition
Peter Gordy was named AMC's creative director with re-
sponsibilities over the development and implementation
of design industry programs and shows such as Lightfair...
Wholesale floorcovering and wallcovering distributors
since 1934, the Blacknail Company of Atlanta has acquired
the SAQQARAW® line of woven textile wallcovering from
the Amoco Fabrics and Fiber Company... Cleve Loper has
been elected vice president and general manager of Blau
Textile Co., Inc. In addition. Eloise McKnighi was elected
secretary-treasurer of the decorative fabrics and wallcoverings company
based in Miami... Design by Du Pont Interiors, Inc. has been commis-
sioned to renovate the Petite St. Vincent Resort, a 113-acrc, privately
owned island in the West Indies’ Grenadines... Tom Graboski Associ-
ates, Inc. was commissioned to create a comprehensive architectural sig-
nage and graphics program for the SSCRadisson Diamond, a $140-inil-
lion, 410-foot-long luxury vessel created for “‘upperechelon corporate
groups and incentive travel. The ship will be managed by Radisson
Hotels International... Charles Levine, the head of Omni Designs, Inc.,
has been elected president of the Interior Design Guild of South Florida,
Other new officers include Janet Friedman, Boca Raton, first vice pres-
ident; Stuart E. Bloch, North Miami Beach, second vice president; Brenda
Frost. Plantation, corresponding secretary; Barbara-Lee Feinland, Delray
Beach, recording secretary:and Rene Vergera, Miami, treasurer... Eddie
Hollicr has been appointed to direct the technical activities and product
development operation of the Wool Bureau’s Interior Textiles division,

headquartered in Atlanta.

For the Record:

On page 57 in the May 199 [ issue, the interior designer of record for the
Laureate Psychiatric Clinic and Hospital should be credited to Index The
Design Firm, headquartered in Houston.

DCOTA Begins Weekly
Consumer Tours

Every Tuesday and Thursday at 10,
AM. the Design Center ofdie Amer-
icas in Dania, Florida, will conduct
personalized public tours. For an ad-
mission fee of S5. visitors can view
showroom space representing more
than 4,000 manufecturers offabrics,
furniture, fixtures, lighting, fine art
and accessories. A percentage ofthe
admission fee will be donated to
Broward House, a local shelter for
people suffering from AIDS. Inorder
to shop at DCOTA, a consumer
must be accompanied by a licensed
However. DCOTA has

several advertised consumer day

designer.

events throughout the year. The
center also offers a complimentary
Designer Referral Service to inter-
ested consumers. For information,
call (305) 920-7997.

IBD Hosts “ConQuest I119
The Louisiana-Mississippi-Ark
ansas Chapter of the Institute of
Business Designers(IBD) will spon-
sor its third annual regional trade
show “ConQuest Il11,” September
21, at the Marriott Hotel in New
Orleans. The trade show is opened
to interior designers, architects,
specifiers and end-users working
in Alabama, Miississippi, Ten-
nessee. Arkansas, Louisiana and
Texas. A gala,“New Orleans-
style” opening event will be held
Friday, September 20. In addition,
IBD also will sponsor with the
American Society of Interior De-
signers a continuing education
seminar ““Success Strategics flc Eti-
quette for the Professional” on
Friday, September 20, at the Mar-
riott Hotel. For more information
on the IBD eventand seminar, con-
tact Hilda East, FASID, IBD, at
(601)268-1995.

Escrow Account Service Offers Purchase Security
The Customer Assurance Deposit Account is a new service offered at The

Judith Norman Collection, a premier showroom of fine furnishings and
accessories, located in the Design Center of the Americas in Dania,

Florida. The service
will offer designers
and theirclients the
option of putting
into an escrow ac-
count the money
which they place on
deposit for orders,
normally at 50 per-
cent. The deposit
will be held in
escrow until the
merchandise IS
shipped from the
manufacturer. Ac-
cording to Judith

Mitchel Fme. president of The Judith Norman Collection.

Norman Collection

President .Mitchel Fine, the idea for the service came from his concern
about the numerous businesses within the industry that were going out
of business. With the escrow account, “our cliciits know that their de-
posit money is safe,"” says Fine. Typically, payment for purchase is han-
dled from client to designer to the showroom. “Morally and legally, the
designer is responsible to their client for the deposit if something hap-
pens.” he says, noting that designers appreciate the added security. “It’s
peace of mind for everybody." For more information on the new ser-
vice, contact Mitchel Fine at (305) 927-7200.
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ED centered: south/southwest

lack Lenor Larsen (right)
and Manuel Canovas
(above) are among the
noted speakers at Caprtal
Design Week. SNiember
25 -26, in Washington, D.C.

Fall Shows Spotlight Fabric,

Capital Design Week

The Washington Design Center will present its
eighth annual symposium on residential interior
design and architecture, Ciapital Design Week. To be
held September 25-26, the event will offer interior
design professionals the opportunity to learn
about the latest products and exciting new trends.
Panels on a multitude of design topics will be pre-
sented by prominent figures in the industry such
asJohn F. Saladino, the American S<Kiety of
Interior Designers’ 1991 Designer of Distinction,
International Furniture and Design Associaci«)n's
National President Sarah BoyerJenkins, iiDA, ASin,
architect Lee K Mindel and designers Jack Lenor
Larson and Manuel Canovas. Richard C. Nylander,
curator of Collections for the S(Kiety of the Preser-
vation of New Lnglam.1 Antiquities, will discuss
historical wallcoverings of the ISth and 19th cen-
turies with Nancy F. Davis, director of the Octagon
.Museum, and a panel of industry experts. This
program will be arranged in conjunction with the
exhibition at the Octagon .Museum entitled “In the
Most Fashionable Style: .Making a Ht)ine in the
Federal City.” The showrooms of the Cienter will

also be participating

with new product intro-

ductions and demon-

strations, and

a wide range of

educational

seminars and

special events.

For more infor-
mation, contact 'l'he Washington Design
Center, 300 D Street, S.W., Washington,
D.C. 20024, or cal! (202) 554-5053.

FABRIC FAIR 'Ol at the Design Center ofthe
Amencas wll feature colorful and informative talks b/
Mano Buatta (nghtj arxj Rela Gleason (above right),

Up, Up and Away at FABRIC FAIR 91

The Design Onter of the .Americas (DCOTA) in
Dania, Florida, promises to take visiting designers
and architects on a “Voyage to the Land of Fabrics”
at FABRIC FAIR '91, September 12. Gayly decor-
ated with miniature hot air balloons and a rain-
bow of colors, the event will include a gourmet box
lunch sponsored by Design Access, Inc., and an
auction and raffle of theme centerpieces to benefit
Broward House, a lixal shelter for people suffering
from AIDS. .Additional activities include special
showroom presentations and a wrap-up jazz and
cocktail party sponsored by Seagrams. High-
lighting FABRIC FAIR '91 will he keynote pre-
sentations by Mario Buatta and Rela Gleason.
Buatta, the internationally renowned “Price of
Chintz,” will surely be

his colorful and enter-

tainingseifin presenting

“Fabric Trends: New

Applications for Classic

Styles.” Interior

designer turned fabric

and furniture manu-

facturer, Rela Gleason,

will share some of her experiences from the many
sides of design in her address on “Defining Style
Sm— and Creating a Signature
Identity." .Ms. Gleason

will make an additional

"how to" presentation in

the Design West show-

room titled “.Accents on

Bedrooms: A Safe Haven

inUncertain I'imes.” For

further information on

. FABRIC FAIR '91, con-

1 tact DCOTA, {305) 920-

7997. —Keli Dugger



EXPRESSIONS .-

"A designer’s style is a distinctive expression of
his or her creativity"
DESIGN CENTER OF THE AMERICAS IDCOTAI is an 'n
extraordinary collection of superb interior furnish-
ings. An exceptional resource, a Center totally com- -
Wi  mined to the designer in search of excellence.
> Discover the most beautiful design expressions in
this spacious. 500,000 square foot, luxurious Center
\ with 137 exquisite showrooms displaying the finest
furniture, floor and wall treatments, art. antiques,
lighting fixtures, and innumerable one-of-a-kind
accessories.

View over 4,000 leading manufacturers' lines on
display at DCOTA, the third largest design center in
America.

Complimentary airport shuttle available and just
steps away, the Sheraton Design Center Hotel offere
exceptional accommodations at reasonable rates.

Make your reservations today for ourannual Market
February 19-21L.

[

14i

4i - as —

01

T\
1855 Griffin Road

Dania, Florida 33004 Tblephones:
lust three minutes Broward
south of the :.:)3;3(153920-7997
Ft. Lauderdale Airport,
at i-95 and Griffin Road. 1305) 945-7496

DESIGN CENTER OF THE AMERICAS
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From left: Michael Arak. eo: Chapter PresKJerit Ufxla Behmoiras, * < jerry Blay;

Lmda Behmoiras, iBD's chapter
president with jerry Nielsen,
chairman of the UF interior
design department

Dav«ri Starling, iBo: and Michael Vvtolk. ibo

Ronald J. Pavlik. 6D

Ward Van Damme and Taqga Rautainen receive $500 checks from
Ralph Fedenci. prcsidenx of General M«:a. anti congratulatux”
from Linda Behmoiras, IKD chapter president

From left Luis M. Lopez, Calixio Valenti
and Carlos Montero de Alba

From left Raymond M. Kennedy.

ASIO National President; Sandra G. McGoswen.
ASID Georgia Chapter President and C. Dean
Thompson, Milliken & Company, ASID Industry
Foundation National Board Member
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IBD SOUTH FLORIDA AWARD GALA This
year's winners of the IDIS award were Ronald j.
Pavlik. 1BD, of the Fort Lauderdale-based Pavlik
Design Team, and past president Dawn
Starling, iba, of Miami's Starling Associates.
Jerry Blau, of Blau Textile Inc., received the
Industry award, while Mary Anderson,
formerly of the Knoll Group, was named
Sponsor-of-the-Year. Shown with Chapter
President Linda Behmoiras, ibd. are
winners Michael Arak, Jerry Blau,
Dawn Starling, and Michael Wolk.
During the evening Linda Behmoiras
announced the inauguration of an annual
$1,000 scholarship to be awarded to a
student at the University of Florida. On hand
to receive the good news was jerry Nielsen,
chairman of d”e UF interior design department. «
GENERAL MICA-IBD SOUTH FLORIDA STU-
DENT DESIGN COMPETITION This year's
winners. Ward Van Damme of Miami's Inter-
national Fine Arts College, and Tarja Rautainen
of Miami Dade Community College each received
a $500 check from Ralph Federici, president of
General Mica, and Linda Behmoiras of IBD. «
VALENTI USA DOUBLES FLORIDA SHOW-
ROOM SPACE Luis M. Lopez, vice presit™nt and
managing director of Valenti USA. has announced
that the 200-year-old Spanish high-end furniture
and accessory manufacturer is making a huge
capital commitment to increase its presence at
U.S. design centers. Celebrating the moment
were Luis M. Lopez and Caiixto Valenti with
Carlos Montero de Alba of Metropolitan Life
Insurance. « GEORGIA CHAPTER ASID HEARS
UNIFIED VOICES Raymond M, Kennedy. ASID
National President, and C. Dean Thompson.
Milllken & Company. ASID Industry Foundation
National Board Member, posed with Sandra G.
McGowen. ASID Georgia Chapter president,
following talks on progress toward a Unified Voice
at a recent meeting in Atlanta. « NEWH GALA,
ATLANTA The first annual gala for
Atlanta's Network of Executive Women in
Hospitality drew many from NEWH/Los
Angeles. Among them were Hallmark
Lighting’'s Patricia Stoner Barnett.
NEWH Los Angeles; Frank Mingis.
Mingis Design. Atlanta; Jillian Van
Dresser, president and founder of
NEWH/Atlanta and partner of Frank
Mingis; Designers 'vVest's Carol King,
NEWH/Los Angeles; and Mingis Design’s
Carolyn Bradford. NEWH/Atlanta.
—~Rosemory Jones

From left: Patncia Stoner Barnett, Frank Mingis, Jillian Van

Dresser, Carol Soucek King, Carotr' Bradford
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DIiANE S. SEPLER INTERIORS

STUDIOu

THIS BEAUTIFUL HAND CRAFTED GLASS MURAL WAS CREATED ON A MIRROR
BACKGROUND WITH CARVING AND FIRED GLASS OVERLAYS. IN ADDITION, THREE 1/2*
GLASS PANELS WITH TEXTURED FIRED GLASS WERE INCORPORATED TO CREATE
DIMENSION. THIS PROCESS IS AVAILABLE IN CUSTOM COLORATIONS TO ENHANCE ANY
COMMERCIAL OR RESIDENTIAL INTERIOR.

GlZ STUDIOS
7175S.W. 47th Street, #207/ Miami, Florida 33155/ Ph.: (305) 665-2013 / Fax: (305) 663-0975
D.C.O.T.A. « Molini Soutti Coral Gables - Floridian Furniture Caracas - Glz Studio Of Ver>ezueia
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NN special report

Interior
Designers Are
Facing One of

the Most
Critical Issues
Impacting the
Interior Design

Profession

—Title
Registration!
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Support Needed for Title Registration

STATE COALITIONS FORMED
by Rita C. Guest, as/D, president of GAIDP and
president of Carson Guest, Inc.

While still preserving rhe right ofany decorator,
designer, contractor or retailer to continue to offer
their services, title registration would entitle those
designers who are qualified by education, experi-
ence and examination to use the title “registered
interior designer.”

At this time, interior design is not a recognized
profession in many states, despite the fact that
most ofthe state universities offer degrees in interior
design.

A National Accord has been signed by national
presidents of the American Institute of Architects
(AlA), the American Society of Interior Designers
{A5ID), the International Society of Interior
Designers (ISID), and the Institute of Business
Designers (IBD) agreeing that title registration for
interior designers is acceptable to each organiza-
tion.

Nationally, more than 30 state coalitions have
been formed to support registration in their respec-
tive states. The members ofthese groups are inde-
pendent designers and representarives of design
related industries as well as members of ASID,
IBD, ISID, IFDA (International Furnishings and
Design Association), and ISP (Institute of Store
Planners).

The unparalleled building boom, the advent of
multi-tenant construaion, and a great diversity of
products have added to the complexity of the edu-
cation required to practice interior design. Asthe
profession has grown, responsibilities and tech-
nical data have skyrocketed. The health and safety
of the public needs to be protected.

Title registration for interior designers needs
your support. Contact your state coalition
through any of the professional organizations

listed above.

PASSAGE OF TEXAS LAW
by Lazan Mathews, executive vice presidentof TAID

Texas recently became the 12th state (14ch juris-
diction) to regulate interior designers; June 15,
1991, Governor Ann Richards signed Senate Bill
429, which also re-authorized regulation ofarchitects
and landscape architects in the Lone Star State.
The legislation was approved on May 26, despite
a last-minute effort to eliminate the regulation of
interior designers from the “omnibus” bill.

Adoption ofthe bill caps a seven-year registration
effort led by the Texas Association for Interior
Design (TAID). During the sunset review of the
Architectural Practices Act last year, TAID suc-
cessfully lobbied to add regulation of interior
designers to re-authorizing legislation for the
Texas Bt*ard of Architectural Examiners (TBAE).
The combined legislative support for regulation
helped to ensure the bills passage this year, but
TAID’s grassroots support and incense lobbying
was the key to legislative success.

After September 1, 1991. the title “interior
designer” may only be used by those who are reg-
istered or exempted by the state of Texas, Regis-
tration requirements include a combination of six
years education and experience, and passage ofa
registration examination. The legislature included
a one-year “window” to allow individuals with six
or more years of professional experience or teach-
ing to apply for registration without having to
take the exam.

Because of state budgetary’ problems, another
sunset review of the TBAE, as well as all other
agencies, will take place this year. The TBAE,
which will now be composed of four architects,
one interior designer, one landscape architect and
three public members, will, however, begin writ-
ing the rules and guidelines for administration of
the Act this sumer. Applications for registration

should be available in a few months.
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Preview = < Motion Only
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GENERAL NEWS

FABRIC FAIR'91
"Voyage to the Land of Fabrics" at the Design Center ofthe
Americas (DCOTA) in Dania, Florida. (305)920-7997. 9/12

“From the Picturesque to the Sublime"

a three-day Symposium benefitiing The Dallas Museum of
An Decorative Arts Acquisition Fund, presented by Smith
Ekblad & Associates and Hayslip Design Assoc. Wanda Hol-
combe at (214) 87!-0305. 9/26-9/28

ICEX Presents FIM'9!

the Spanish Institute for Foreign Trade hosts this inter-
national trade show in Valencia, Spain. (305) 446-4387
9/28-10/1

Consumer Fair Open House
at the Atlanta Decorative Arts Center. (404) 231-1720.
10/1 1-12

Floor Sample Sale
at the Design Center of the Americas in Dania, Florida.
(305)920-7997. 10/11-12

"OPRYcunities: Tuning Up for the ‘90s”

the Interior Plantscape Division of the Associated Land-
scape Contractors of America conference and trade show
at Opryland Hotel, Nashville- (703) 241-4004. 10/22-25

CMC ‘9! and A/E/C SYSTEMS

an exhibition and conference  computer-aided and electronics
technology for the architectural, engineeringand construc-
tion industries, in Nashville. (800)451-1196. 10/28-31

Color Marketing Group Fall Conference
at the Hyatt Regency New Orleans. (703) 528-7666. | 1/3-5

The Carpetand Rug Institute's
Annual Fall Conference at the Marriott Desert Springs Hotel
in Palm Springs. California- (404)278-3176. |1/l 1-14

Imagining New Possibilities

The Fourth Annual National Symposium on Healthcare Design
at Boston Marriott Copley F*tace Hotel. Boston. (415) 370-
0345. 11/14-17

Landscape and Grounds Management Conference
sponsored by the Associated Landscape Contractors of
Americaand the Professional Grounds Management Society,
in Tampa. (703)241-4004. 11/17-21

MARKET EVENTS

INNOVATIONS '91

"Design at Work." the annual contract design market at IN-
NOVA in Houston. (800) 231-0617 or (713) 963-9955,
9/12-13

Home Show

fell residential market opened to the public, at Greater Fort
Lauderdale/Broward County Convention Center, Fort Laud-
erdale. (305)666-5944.9/13-16

"CON-QUEST III”

third annual trade show hosted by the Louisiana Organizing
Chapter ofthe Institute of Business Designers and the Amer-
ican Society of Interior Designers atthe Marriott Hotel. New
Orleans. (601)863-3325. 9/20-21

Capital Design Week

The Washington Design Center's eighth annual symposium
on architecture and residential interior design, in Washing-
ton. D.C. (202) S54-5053. 9/25-26

National Casual Furniture Market
at the Merchandise Man and ExpoCenter/Chicago. (312)
527-4141. 9/26-30

juvenile Products Show

sponsored by the Juvenile Products Manufacturers Associ-
ation. Inc., at the Dallas Market Center Apparel Mart. (609)
985-2878. 10/8-1!

DESIGN NEW YORK ‘91

the sixth annual residential interior design market in New
York City. Information: at the New York Design Center at
(212) 679-9500. or the Sonet Agency for the D&D Building
at (212) 751-5110. 10/9-1 |

Designer's Saturday

the fell contract and residential furnishings market and sym-
posium held in various New York City area showrooms.
(212)826-3155. 10/17-19

High Point Fall Market

held at various showrooms and design centers in High Point,
North Carolina. Foraccommodations: Triad Housing Bureau.
(919) 884-1957 or Chamber ofCommerce Housing Bureau.
(800) 334-2507 or (919) 886-4900. General information;
International Home Furnishings Marketing Association.
(919)889-0203. 10/17-25

EDUCATION

""Success Strategies & Etiquette for the Professional”
sponsored by the American Society of Interior Designers
and die Institute of Business Designers, at the Marriott
Hotel in New Orleans. (601)268-1995. 9/30

Designer Seminar Series

Sponsored by the Atlanta Decorative Arts Center. 9/11:
"Updating the Past Documentary Fabrics and Wallcoverings”
with M,A. Sikes. 11/11: "Accessorizing in Interior Design”
with Valeric Moran of Grange Furniture. Inc. (404) 231-1720

"The Good Life Goes Outdoors,”

a 199! Sack Linch Seminar atthe Decorative Center Houston
with Johnny Steele, asia, on the new prominence of patios,
decksand gardens. For reservations; (713) 961-9292. 10/10

international Symposium on Glare
sponsored by The Lighting Research Institute, in Orlando.
Florida. (212) 705-7511. 10/24-25

ART OPENINGS / EXHIBITIONS

"New Architecture Dallas”

an exhibition of current corporate archiceaure by prominent
Dallas architects at the Allsteel, Inc. showroom, Dallas. (214)
954-0390. 9/5-10/18

"In (he Most Fashionable Style:

Making a Home in the Federal City”

at the Octagon Museum in Washington, D.C. (202) 638-
3105. tO/I-1/6/92
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Consumer Awareness or Consumer Access:

For over three decades

America’s professional interior designers have
had access to showrooms and merchandise not
available to the non-professional. Concurrently

there has been the question of whether the
interested consumer, the end-user, should have

either the ability to purchase directly or
at least be encouraged to visit showrooms
to learn what is available.

Recently, with the proliferation of large
design centers, and with the challenge of the
currently depressed economic situation, this

question of closed-door-open-door policy
has generated increasing debate.

This month Desig?7ers World has asked heads
of five major design centers in the
South/Southwest stares to share their
viewpoints with our readers.

High Point North Carolina based Market
Square Partnership, of which Mr Froelich is
Managing General Partner, operates Market

Square, Furniture Plaza, and Hamilton
Market as well as a number of other
propertes. Market Square is open year
round to design and trade, while Fumrture

Plaza IS open only dunng the International

Hwne FurmsNngs Market to the trade in
Apnl and October A number of
showrooms m Hamilton Market are open to
design and trade year round by
appointment Mr Froelich, long active m
High Point CIVIC and cultural affairs, is also
actively associated with the

Piedmont Tnad World Trade Center

J.H.FROELICH,JR.

Managing General Partner, Market Square
Partnership; President, The Froelich Companies

Our industry must move aggressively to
help the consumer feel comfortable with
selecting the marvelous home furnishings
that are offered and the truly outstanding
choices that are available from so many of
today’s furniture, fabric and accessory
makers.

The Furniture Industry Foundation has
just begun with television and print to
heighten consumer awareness and, as
support widens, will hopefully do for
home furnishings what Cotton, Inc., and
the Raisin folks have done for their
industry segments.

Consumers need to feel comfortable
and very much at home when they make
furniture purchasing decisions. This is
easier said than done. Wc have to help the
consumer feel at ease in their decisions
and help them feel comfortable in seeking
professional interior design advice and
assistance.

Through tours at design centers and
frequent seminars where designers are
introduced to the consumer, we need to
break down the designer mystery that
often impedes the consumer move to seek
professional design assistance. We must
help break down the feeling that “I should
be able to do it myself,” whether trained,
experienced, or not.

Access to the Design Center should
still be controlled. Tours, we believe, are
necessary and helpful, but the consumer
should be in the company of a competent
professional.



Which Will It Be?

JOAN A. KERNS

Executive Vice President/Ceneral Manager,
Design Center of the Americas

Lately, it seems a number of interior design pub-
lications are raising issues that cause us to question
what interior designers will be showing us in the
future. Frankly, | think we’ll all be pleasantly
surprised.

| read one article about how ASID is strongly
supporting other design organizations to develop
one single national board. Becoming one large
group is a much better idea than maintaining many
fractured groups. Ultimately, this should help
strengthen the interior design profession overall.

We are also reading, during these challenging
economic times, various opinions on how design
centers and their showrooms should or shouldn’t
be open to the public.

DCOTA's marketing from its inception has been
directed by Marvin Danto, a conservative Michi-
gan furniture retailer/developer. It's his conserva-
tive philosophy that has guided DCOTA from con-
ception to reality, and will continue to stay intact.

Part of the Danto philosophy for Design Center
Management is to be sensitive to the needs of show-
room owners and managers as well as the needs of
the trade. At DCOTA, we feel a responsibility to
help keep our industry strong and, on an aggres-
sive note, to expand our market share. We’ve done
that in many different ways; more recently by
implementing a consumer awareness program.

We started by allowing prominent charitable
and cultural organizations in our community to
hostevents in DCOTA's Grand Atria. This isdone
primarily on weekends when the building is closed.
However, we kept the showrooms well lit so that
these affluent guests could see what was available
to them through their interior designer.

In 1990 we also opened our building one Sat-
urday for a Consumer Open House which was an
More than 2,000 con-
sumers paid $10 to see exactly what DCOTA was
all about. That day, the
building was supported
by design organizations
who were positioned in
various showrooms as
well as giving presenta-
tions to consumers on the
benefits of using a design
professional.

Most recently, we've
added Consumer Tours.

Every Tuesday and
Thursday in July and

overwhelming success.

August, consumers were

welcomed into the build- loan A. Kems. Executive Vice President arid

General Marygec Design Center of the
ing and given a tour. The AmerKasin Daraa. Fkxida. has been with

Danto hKssInent Company, owners and
charge for the tour was developers of DCOTA smce 1984, Earlien as
$5, of which half was O«ctorofMaric«r farMcDona.ds.she

was responsible creating Ronald McDonald
donated to a local residen- House
rial facility for people afflicted with AIDS.

In the upcoming year, you will see DCOTA
involved in “home shows” and “designer show-
houses,” here again, maintaining our conservative
philosophy but educating consumers on the vari-
ous options available to them when renovating or
furnishing their homes or offices.

Although DCOTA was developed as the ultimate
source for designers, architects and specifiers, our
current goal is to increase consumer awareness.
We are all anxious to see the overall benefit of the
consumer events scheduled for 1991 and 1992.

Hopefully, we will experience an increase in
business by our design community and, of course,
by our family, the DCOTA showrooms. But for us,
the key factor is information and education, rather

than access alone.
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Michael Vi/adsworth McAdams was named president of

MICHAEL W. McADAMS

President, Crow Design Centers: The Design

District, Dallas, The Decorath>e Center of
Houston. The Boston Design Center

We published a little quote in a Design
District mailer to the trade not long ago. It
was tongue-in-cheek, but it comes to mind
regarding the question at hand. “Nothing
endures hut change.”
That's attributed to
Heraclitus, circa
540780 B.C.!

Of course change
is inevitable, and I've
come to realize thata
key to happiness—
and to business suc-
cess—is the accep-
tance of change. In
business, to perceive
change as it is hap-
pening or, even
better, to anticipate it
creates options for
adjusting business

CrowOesign Centers, (formeriy DMC Design Centers, Ltd) pfaCticeS, thereby

inJuly 1990. He |oined Trammell Crow's Dallas Market
Center Co., in 1983, fblJowing an earlier career in real estate

making change a

His [«sent responsibilities include all managerial aspects of POtential CatalySt for

The Design Distnet Dallas, The Decorative Center of

Houston. The Boston Design Center and a portfolio of non- growth.

related properties, totalir® more than two million square feet

A major impetus
for change in the design center industry has
been an undeniable economic slowdown,
particularly in Texas and the Southwest.
And consequently, it's no secret that there’s
been a dramatic attrition of high-end furni-
ture stores in the United States. Where, then.
do sophisticated, upscale customers see a
variety of high-end home furnishings today,
if nor in design centers? | mean, if you've
never seen a Rolls Royce, you probably
wouldn’t buy one.

Ultimately, | don't believe we're dealing
with a question of wholesale versus retail. |
can't imagine that any of our tenants in
Dallas, Houston or Boston are contemplat-
ing a literal retail situation. They’re not
equipped for that, nor is that their goal.
With that said. I'd like to make one point
very clear. Our showrooms have tradition-
ally and are currently taking the lead on this
issue. They have been cautious and con-
templative in making any changes that
would negatively affect their valued cus-
tomer base, the design professional.

We at Crow Design Centers have as our
goal to (in the current vernacular) “do the
right thing” for our tenants, which is ulti-
mately the right thing for us. We have no
interest in dictating policy, but we are abso-
lutely interested and involved in what's best
for our customers, the tenants; their cus-
tomers, the designers; and the ultimate cus-
tomer, the end user.

So ... it seems to me that it's important to
elevate public exposure to design centers
and the interior design profession—call it
“public awareness”—as in our successful
public open house at the Boston Design
Center this past spring. From there, any
change from present policies towards selling
to the public will, in the end, be up to indi-
vidual showrooms, which must respond to
the demands of the marketplace.

During the past year, we’ve met with
designers and discussed our present and
potential plans for public awareness. Almost
without exception, we’ve had their blessing
and encouragement. They understand that
a greater awareness of the vast resources of
a design center should only enhance their
business. Like the Rolls Royce analogy,
they’ve encouraged us to make the public
aware that we’re here and loaded with
obtainable treasure.

continued on page S-64
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S(an Imbw is director of ccwnmuntcations for The

SIAN IMBER

Director of Communications.
The Washington Design Center

The management of the Washington
Design Center actively pursues policies of
consumer awareness and consumer access to
support both our design community and our
showrooms. Since opening our facility in
1983, we have cooperated with the diverse
segments of our design community—interior
designers, interior decora-
tors, architects, space
planners and facility man-
agers—to promote the
benefits and value ofgood
design to the consumer.

To that end we have
been actively involved in
events such as The Wash-
ington Design Celebration
in 1990, which was orga-
nized to inform the busi-
ness community of the

Washington Design Center in Washir*oa nc. Prior  inherent benefits of excel-
to joining the management team of The Washington :
Design Center m 1986. Imberwas director of public lent architecture and COm-
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relations for interior designer John F. Saladtno,

mercial interiors. We
maintain a high visibility in our community
by supporting numerous show houses and
other charity events which focus on resi-
dential interior design and which are open to
the public. We also participate in events
organized by the professional design societies
and support several lecture series on archi-
tecture and interior design arranged by orga-
nizations such as The Smithsonian Institu-
tion and The American Architectural
Foundation. Over the past four years, we
have also developed an advertising campaign
that targets consumers and encourages them
to become aware of the resources available
to them through an interior designer.

We welcome consumers to The Washington
Design Center in a variety of ways. We run
a popular and well-attended program of tours
which are open to the consumer and led by
professional members of The American Soci-
ety of Interior Designers and The Inter-
national Furnishings and Design Associa-
tion. We also host tours arranged by
individual interior designers and by outside
organizations such as The Smithsonian Resi-
dents Associates Program. The management
of The Washington Design Center has also
assisted our Design Center Showroom Asso-
ciation in organizing several open days to
support local charities which give the con-
sumer the opportunity to browse in our
showrooms with an interior designer on
hand to provide product information.

Commenting recently on the consumer
awareness and consumer access policies of The
Washington Design Center, Barbara Campbell,
ASID, President of the Washington Metro
Chapter of the American Society of Interior
Designers, commented, “The Washington
Design Center has taken the lead in creatively
bridging the gap between the desire for the
public to view the unique and unusual items
available at design centers with the need for
exclusive professional access for the design
community. Working in a cooperative part-
nership with showrooms and design orga-
nizations, our Design Center offers many
unique opportunities for ‘public access’,
while fully supporting the ‘closed’ show-
room concept design professionals prefer.”

As to the future of these policies. The
Washington Design Center management
shall continue its strong partnership with
the design community and our showrooms
and shall welcome their input as we continue
to evaluate our policies.

conculded on page S-66
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Elil awareness/access

JEFFREY L. PORTMAN
Vice President and General Manager,

the Atlanta Decorative Arts Center

Thomas Edison once said “opportunity is
missed by most people because it is dressed
in overalls and looks like work.” The issue
of “Consumer Awareness or Consumer
Access: Which Will It Be?” is a perfect
example of a growth

opportunity avail-

able to all of us in the

design industry.

There is no question

that this issue stimu-

lates fierce debate on

all levels. However,

if we look at the

heart of the matter,

it appears to me that

we are asking all the

right questions, for

if we want to con-

JeffrLP an.v«:epr™Kle.,andg”™alm”or
the Atlanta Decorative Arts Center one ofthe 12 Portrnan
Companies comprising tfie privately owned firm based m  fyfjjj-e WC need tO

Atlanta. He is the son ofjohn C. Portman. ji., the

intemalion™ty renowned architect and developer Rortntan continually define
represented John Portman & Associates in East Asia and
Europe from 1981 to 1983. From 1983 to 1985, he heldthe who and what We atC

position of leasing manager for Portman Barry Investments.
In 1985. he accepted the position of property and leasing and wwhat WC Want
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m~tager at the Atlanta Decoratve Arts Center
and in 1988 was promoted to his current position. tO bcCOmMC.

Our industry has never experienced the
level of debate concerning the consumer as
it has recently. There is no question that
change does not come easily, nor when it
occurs is it always widely accepted. Howv-
ever, it is my belief that consumer aware-
ness has always been and will always be an
important element to the success of all design

centers as well as designers. Without appro-

priate promotion and marketing to the con-
sumer of the advantages made available by
using our entire industry, we as design indus-
try professionals would fail miserably in jus-
tifying our existence or generating additional
business opportunities. We cannot rely on
tradition alone in an age that is filled by
guestioning.

With this in mind, granting access to the
consumer on a regular basis is well worth
conversation but not action at this point.
Consumer access such as our upcoming con-
sumer fair to be held in the fall seems to be
the responsible approach to dealing with the
sophisticated consumer in today’s world.
This event targets only the appropriate con-
sumer and allows that consumer access for
two days only to the design center for various
workshops and seminars handled and sup-
ported by the design community. This effort
in no way undermines the designers. Instead,
it aims to support the design community and
the policy of “to the trade only.”

Design centers as well as designers need to
be careful not to allow external forces to
solely drive policy decisions which may help
in the short term but may have dreadful con-
sequences in the long term. It is time for all
of us to work together in a spirit of calm and
determination. We must live in the solution
and point toward the future with our pur-
pose clear and stately. The future is ours if
we do not forget from whence we came,
while working diligently to be better at what
we do. The time for recognizing opportunity
is upon us as we continue to define our place

in the world of design.
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Responses to
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lune/July's
section,
"Texas

Excellence"

Showrooms: Open or Closed?

Designers Should Preserve a Professional Image

I'\vould like to express some concerns about the
articles regarding open showrooms which
appeared in your June/July issue.

While 1 respect the opinions of the showroom
owners and wish to be sensitive to their economic
situations, | am concerned about interior design-
ers and the public image of the interior design
profession.

Interior designers are service oriented profes-
sionals and marker themselves to different seg-
ments of the general public based on rheir spe-
cialization. A showroom that opens to the public
creates the perception that the showroom is mar-
keting to the public and could offer the same ser-
vice, when according to the articles, the show-
room owners have no desire to sell to the public.
To avoid public confusion, | feel designers and
showrooms must reach an agreement as to whom
they will be marketing.

| would like to encourage representatives of
design organizations, such as ASID, showroom
owners and market center real estate developers,
to have a professionally facilitated meeting to
arrive at a consensus. As does Mr. Greg Fdiot, |
would like to see Dallas lead the way, but it must
be a joint effort to give the general public a clear
understanding of interior designers and rheir

industry.

Jim Marstu-LER, asid
TEXAS CHAPTER PRESIDENT, ASID

DALLAS, TEXAS

Progress Brings an Uncertain Future

The article in the june/July *91 issue of Design-
ers West regarding open showrooms has certainly-
brought rumors to the forefront! The impressive
portraits of Buzz Dicken, (Jreg Eliot and David

Sutherland caught my immediate attention and

their viewpoints were well defined and quite
understandable.

To face the future now is a frightening prospect
for any designer or supplier. | am grateful that |
have lived and practiced interior design in the
“Golden Era” of Dallas and will not be terribly
affected by the outcome, but | do worry about my

younger colleagues. | have had the good fortune
of being a part of the birth and blossoming of the

decorative showrooms in Dallas and hope that |
will not see the demise of the same.

From small locked showrix>ms in the Fairmount
Street area, where admission was a well-earned
privilege in the early fifties, to the opening of the
Decorative Center and Trade Mart in 1955, to the
expanded centers and open-street locations of
today is quite a metamorphosis. What a world of
beaun- has been brought to us and our clients by
the vision and investment of our showroom
owners! There is no way my firm’s purchases
could keep these companies in business, but we
have hoped enough others would.

If the showrooms were opened to the public, |
foresee a total change from showrooms to shops.
Larger staffs would be required who had the train-
ing to handle the details, sales and delivery.
Doesn't that leave the public free to make its own
mistakes and complaints? Where does it leave the
many qualified and now registered interior design-
ers who had been patrons of the Market Centers?
It will be sacrificing a good percentage of income
which we have enjoyed. | guess we become true
professionals when we depend upon fees alone.
Surely this must be progress, but | wonder.

Lucile a. Payne
ASID LIFE ME.MBFR

DALLAS, TEXAS

continued on page S-70



FURNITURE ART BY JAIME

Custo urniture ccessories From Around Iti

Shagreen and seashell
backgammon table
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Horn and bone
Deco cabinet
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Destgners/Showrooms Should Support Each Other

Should showrooms change their method of con-
ducting business and open their doors to the
puhiic? Asone of many interior designers who fre-
quents the showrooms and enjoys the invaluable
service and professional expertise offered, | join
those designers who favor the conventional
method of “to the trade only.” Those of us who
utilize these facilities realize the advantage and
depend on knowledgeable sht)wroom personnel to
keep us abreast of new lines, provide product
knowledge, and explain custom applications. In
an ever changing industry, this strong business
relationship becomes an important part of our
daily design process.

Sometimes, however, good things come to an
end. With an erratic economy, which darts across
the country playing havoc with profits, show-
rooms have looked for ways to survive. In the late
eighties we saw showrooms in Houston decrease
in size, some hang on, and others dose their doors
and leave.

Several of those who stayed became more
flexible in their policies of to whom they sold.
These varying showroom policies send mixed sig-
nals to the public and designers.

If the design community does nor support the
showrooms, they will have to look elsewhere for
business. | doubt that the showrooms look for-
ward to servicing the public. The cost of addi-
tional time, larger spaces to show more product,
and increased services and staff would be offset
any increased sales. Not all clients, on the other
hand, are interested in searching and researching
the numerous lines available; they recognize the
value of hiring an interior designer who creates a
design concept and eventually saves them time
and money.

As interior designers, what can we do? First,
support the showrooms. Second, in the event the
doors are opened to the public, be prepared.
Remember that design projects are not based on

finding a chair or a lamp. Wc must educate and

communicate to the public who we are and what
services wc can provide. Should we become
specifiers only and the client becomes the pur-
chaser, then we must charge an appropriate fee for
our time and expertise. This is a time for us to
increase our professionalism, network, and pre-
sent a unified image to the public so that they
understand the importance of our role in creating
better places to live.

Showrooms need us and we need them. Hope-
fully, together, we can continue to build a strong
relationship that will flourish beyond the nineties.

Barbara Schlattman, asid
TEXAS GUI.F COAST CHAPTER PRESIDENT, ASID,
AND BOARD MEMBER, TEXAS ASSOCIATION OF INTE-

RIOR DESIGNERS, HOUSTON, TEXAS

A Thank-You for Speaking Out

We at the interior design firm of Maseda &
Orr would like to take this opportunity to thank
David Sutherland for his support of interior
designers in the Designers West article entitled
“Texas Excellence.”

We have had the pleasure of working very
closely with Tom Wadley, a sales assistant at David
Sutherland, Inc., for many years now. He has
always been very knowledgeable of the products
you represent and has gone beyond the call of
duty to be helpful. Also the hard work of sales
assistant Daniel Polk and the other members of
your staff always shines bright.

Again thank you for your efforts to promote a
truly ““Professional Design Community, You
should be proud of the lines that you represent, as
your success has come from the people and the

atmosphere that you have created on Oak Lawn.

Joe Orr
MASEDA & ORR, DALLAS, TEXAS

Designers World welcomes your letters of opinion
on articles andlor industry issues. Please send to:
Letters, Designers West, 8914 Santa Monica Boule-
vard, The Penthouse, Los Angeles, CA 90069-0660.
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A BEGUILING
YESTERDAY

Showcasing the Charm
ot an Earlier Fort Worth

The color palette — gold, black, russet, heliotrope, and moss green — was
the same as the original, just as harmonious with the building’s Georgian
architecture were the furnishings — pure Georgian, Spanish Renaissance and
Early American. Throughout this showcase, some 23 designing Texans
decided to celebrate their opportunity to refurbish a Texas Landmark

by using its original intricate detailing as their primary inspiration. And,
since the Fort Worth Elks l.odge, built in 1927 and now home of

the Y.W.C.A., is enriched by hand-stenciled ceilings, elaborate cornices,
Spanish tile, and hand milled moldings, if was an inspired decision.

— Carol Soucek King



BALLROOM /

LODGE AUDITORIUM

(far left, top and hottom)

Interior Design by

The Design Studio of Gabberts

John R. Cochran, Allied AsID,
Project Manager

Gina Tanner, Allied Education AsiD

Dennis Waters, Allied AsID

Photography by Jenifer Jordan

LOBBY

(Mow)

Interior Design by Ellison’s
Sherron Bishop, Asro

Dot Hamblet

Marie Hayden, Allied AsiD
Photography by Ralph Lauer

LIBRARY

(left)

Interior Design by l.eigh-Boyd
John MitcheD

Sharon Mitchell

Photography bv David J. Chalker



UN review

The 41st
International
Design
Conference
in Aspen

Dunng the conference,
mir~malist Walter Valentini
(staTK”ng) and his assistants
created a seven-p”el mural in
whidi his sculptural plaster
paper and metal forms seem to
symbolize the current need to
make more with less. Later,
Valentini donated the mural to
the Aspen Institute.
Photography by Robert
Chamberlain,
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by Gail Steuart Woolaway, asia

More with Less at "Bare Bones”

THE Aspen International conference has always
reflected the cutting edge of what was happening.
In the 1960s, the hippie and antiwar movements;
in the 1970s, civil rights and feminists. Butin the
1980s, the conference grew away from the impor-
tant social issues. This year, however, the confer-
ence was once again the mirror of the times that
participants have grown to expect.

The *““Bare Bones” theme in and of itselfclearly
echoed the recession. Also, and probably not an
aspect planned or desired by the conference orga-
nizers, attendance w'as light by one halfand there
were fewer speakers. But this just made the pro-
gram seem more focused, exemplifying how it is
indeed possible to make more with less.

Walter Valentini, a minimalist artist, created a
magnificent seven-panel mural during the confer-
ence. He likes to begin with “walls already filled
with history such as ancient abbeys and old museums,

chipping away and then adding geometric form

representing space and time, creating a rhythm.
There is a sense of counterpoint as in music.”
Valentini studied in Rome and Urbino, where he
became interested in engraving. Paper remains a

primary material in his work.

Anrhnipologist Kenneth Brecher called upon us
to evaluate our work, our commitmentand contri-
bution to society. He cited an African tribe in the
Sudan that bonded even hostile villages together
in hard times to work for the mutual goal of sur-
vival “We must unite in efforts to better our world
in areas of education, health care, day care and
elderly care.” We must reverse this sense of separate-
ness that hovers over us in this tough economy.

Yuri Soloviev, founder of the Society of Soviet
Designers and the International Council of Soci-
eties of Industrial Design, has won a variety of
awards from Soviet and international design orga-
nizations. The recent opening of the free market
and the election of Boris Yeltsin as president of
Russia have created great optimism in the Soviet
design community. It was a touching moment
when Soloviev expressed delight at the opportu-
nity of participating in the Design Conference 30
years after the initial invitation was extended.
Michals

Duane pho-

tographs the unphoto-
graphable, explores the
unseen: dreams, loss, the
power of the imagination. He
writes in the margins his
thoughts and feelings, making
his work deeply personal. “I
use photography to touch feel-
ings. Being an artist is being
able to create something that
someone 100 years from now
may be touched by. Unscrew
your head and free your minds.

Being abve is a very strange event.”
Bare Bones inspired a look at our inner core, a
space from which we must express our creativity

in order to make real and meaningful contribu-

tions to society.



PROBLEM: Speci*>minf* tables fcjr the rkto chat must wear many hats; contcrcncc.
meeting, training, break'tmt; impossible.

Until Howe. IntnHucing the new lighter weight SPECm»
SOLUTION: The clean round tube design makes it the perfect choice for a free-
standing table. A new, easy to use mtCTk"ckmg mcchamsm transform,

it into a crisp l.xtktng table system. AJd the
panel and you have a vety sr>hsh training room. hPECTRA

and versatile, at the drop of a hat. Howe smart.
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NN preview

Fall Market in
New York City,
October 17-19

76

Designer's Saturday 1991

The 24i'H annual Designer's Saturday, the East
Coast's largest contract market event, will take
place this year October 17-19. For the first time.
Designer's Saturday, Inc. has joined forces with the
International Design Center, New York (IDCNY),
the Architects and Designers Building (A6cD), and
the Decorative Arts Center (DAC) in a unified effort
to provide more comprehensive and coordinated
information to show attendees on the varied pro-
grams throughout the participating locations.
Events at the A6¢cD Building will
focus on the economy with the over-
all theme of “Lean 6¢ Clean: Designing
for the '90s." The building will host
panels on international business
development,
design for the A
future, and designing for
shrinking home and office
space. Also featured will be a
keynote address by money
management author CharlesJ.
Givens and programs such as
“How to Get Published,” and
“Home on the Range," a pro-
gram on kitchen design.
Headlining the events at
the DAC will be “Furniture
Design; From Conception through
Production” presented by janine
James, direaor of design and prexiua
development, ICF, Inc., and “Meet
Andree Putman, in the Intrex
showroom, where her product line
for DeSede of Switzerland will be
featured.
The IDCNY will create a forum
for ideas, information and initia-
tives with its theme “The Careening

of Design,” an exploration of the

ecological, economic, legal and aesthetic dimen-
sions of environmentalism in the interior furnish-
ings industr)'. Programs will include “Cleaning Up
Our Act” which will address the maintenance and
preservation of interior textiles, and *“Cleaning
the Air,” where Congressman Joseph Kennedy
will present his legislative initiative, a clean air bill
with far-reaching implications for the environment
and industry. Also at Designer’s Saturday, the
IDCNY will introduce a new environmental busi-
ness center dedicated to
providing resources and
information on environ-
mental issues.

The Association for
Contract Textiles (ACT)
will be presenting an ex-
hibition titled “Under 40 in the '90s" at the IDCNY.
Underwritten by BASF Corporation, the exhibit
will focus on inexpensive but good textile designs.

For more information on the fall market events,
contact IDCNY, (212) 593-3450 or (718) 937-
7474; DAC, (212) 838-7736; The A&D Building,
(212) 644-6555; or Designer's Saturday, Inc.,

(212)826-3155. —Keli Dugger

From top to bottom: Berwick from Brayton Inter-
national Collection is elegant, transitional seating
available in wood slat back, upholstered half-hack or
fully upholstered hack. Circle Number 371 ...
DakotaJackson. Inc. launches its first textile collec-
tion, a group ofthree coordinating patterns in an
undersea motif. Shown here are the “Bass” and
“Seaweed " patterns from the Fish Textile Collection.
Circle Number 372 ... Created by award-winning
designer William Sklarofffor LUI Corporation, Con-
tact features a resilient urethane contact edge that
protects the tops and casegoods. Contactis available
in a wide array ofcolors to coordinate with all lami-
nates. Circle Number 373 ... Haworth, Inc.'s
Trakker Adjustable Table combats repetitive stress
injuries often associated with extensive computer
use. It clectromechanically adjusts from sitting to
standing heights, tracks the amount of time spent
working in a certain position, and alerts workers to
adjust positions. Circle Number 374.



Of the
hundreds
of laws
designed
to improve
working
conditions
in this
country,
not even
one mentions
this system.

Pity

If everyone installed
Reff System 6 then
everyone would be

surrounded with
rich wood surfaces,
Reff System 6 everyone would enjoy
a startling attention
to craftsmanship
including details like
dovetail joinery,

and everyone would
have edges and
corners that were
softly radiused to
provide an overall
aesthetic simplicity
and drama. Sadly,
compliance is still
voluntary. For more

information call
1-800-445-5045.
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SEATTLE DESIGN CENTER

Thursday, October 3, 1991

8:00 AM to 6:00 PM
Registration Deadline: Tuesdair, September 25

Mark your calendar for ft day of product
information, technolo” updates and design
trends at Seattle Design Center.

m Keynote presentation: “Meet You at the
Next Millenium*’, by Tony Torrice, ASID.
m Showroom Workshops.

B Special Exhibits.

M Luncheon on the Plaza.

i.cM) per person includes continental
breakfast, keynote presentation, showrooa
workshops and lunch.
Call Designer Services at 206/762-1200

for registration information.
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Arte de Mexico Introduces their
WROUGHT IRON FURNITURE COLLECTION
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CARLTON,
HUNTINGTON
HOTEL

Experts Eom Atlanta. Dallas & NewportBeach
Rebuild and Glorify Vintage Hotel

Wimberly Allison Tong & Goo
Architects & Planners,
Design Architect/Architect of
Record

Wilson & Associates,
Interior Design

McClellcn, Cruz, Gaylord &
Associates,
Associate Architect

Swincrton & Walberg,
Contractor

Peridian
Landscape

Photography by
Milroy/McAleer
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Americas

only covered Picture
Bridge, built in
1914 and enhanced
two decades later
with Frank
Montague Moore's
portraits of old
California \yag
envisioned by Henry
E. Huntington and
designed by
California architect

Myron Hunt.












The world-class resort that was originally built in 1907 as a mecca
for winter sojourners to Pasadena, California, continues as if nothing has
changed. Infact, however, everything has. In 1989 modern seismiccodes
and safety standards required that every square inch — save its Georgian
and Venetian ballrooms, Huntington and Royce Manor cottages, Picture
Bridge and swimming pool — be demol-

ished. It was a huge task for the owner rT I\/I I

The Huntington Partners, the Atlanta- L*]
rrq

based manager The Rirz-Carlton Hotel 1
Company, and their team of experts | 1

from Texas and California. Yet today one could never tell. In rooms
and gardens as grand and graceful as those where celebrities and nota-
bles gathered for 84 years, the music continues. ~— Carol Soucek King

For manufacturers resource tnformaDon. see page 132.
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IN HARMONY
WITH NATURE

Regional Influences Resonate
Throughout Pasadena Showcase House

Photography by Martin Fine (except where noted)

Nkstled in the hills of the San Gabriel mountain range above Pasadena, California, spreads
the Pasadena Showcase 1991 House of Design, sponsored by the Pasadena Junior Philharmonic
Committee. The house, designed by architectJohn Galbraith and completed in 1981, is an inter-
national post-and-beam style with sweeping views of the mountains on one side and the valley
on the other. Itlends itselfgraciously to the casual lifestyle of Southern California, its large open
rooms Paying homage to the natural landscape and hospitable climate by creating a great sense
of serenity. And it is this overriding harmony that influenced the design of many of thC .

The Oriental concept of “centering the souP is displayed by the central furniture arrange-
ment in the salon designed by Blakeley-Bazelcy Ltd. In the living room, J.S. Brown Design

combines Michael Taylor Designs’ oversized California statements with similar furnishings

of their own design.



In keeping with the rest of the house, Marieann Green Interior Design has created an exotic,
yetnatural, powder room by combining naturaJ shapes and colors with textured surfaces. One
ofthe few areas where natural light cannot reach is a corridor in which Applique commissioned
a trompe-roeil Chinese screen by artist Christian Thee, adding dimension to a narrow space.

And the expansive kitchen, designed by Partnere In Design for family cooking or for servicing
large parties, is imbued with a warm, dramatic atmosphere through the use of bird's-eye maple,
dark granite, art glass and floor tiles arranged in a diamond pattern.

These professionally designed rooms evoke a feeling of peace and tranquility equ.al to the

house itself and the beauty of its natural surroundings. — edited by T. Wade

Living Room

Designed by Scott Louis Brown,
IFDA, and June D. Brown, [fda,
ofJ. S. Brown Design
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inner Corridor

A trompe-I'oeil antique Chinese screen by artist Christian Thee, commissioned by Applique, grves three-dimensional
depth to a corridor, enhancing the clean, simple mood of the house. Photograph by Joseph Kugieisky.






Powder Room
Designed by Marieann Green, isin,
of Marieann Green Interior Design

Kitchen

Designed by Kathryne Dahiman, ism, ifda, and
Cheryl Casey Ross, isiD, Assoc. ASID, bia, of
Partners In Design

RymanufacturerBresourcemformanon,seepage J32
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DISTINCTIVELY
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FLORIDA

The Boca Raton Residence of
Fern and Manny Steinfeld

Interior Architecture and Design by Allen David Marcus Associates, Inc.

Photography by Seth Benson

What is particularly characteristic of many large homes in Florida is the
great room— an enormous room from which all other spaces emanate — and
an area which challenges the skills of the most outstanding designers. In this
residence designed by Miami's Allen David Marcus, IDG, for the chairman of
the board of Shelby Williams Industries and his wife, the great room is in excess
of 22 feet in height. To rum what could have seemed like a hotel lobby into a
highly livable home, the designer's primary strategy was to create a sense of
human scale even as he maintained proportions appropriate forthe grand volumes.

In the entry foyer— 20 feet deep from front door to living room — he custom
designed the entry doors and door hardware, and the trees flanking the doors
had to be 18 feet high. Marcus also dropped the ceiling in the foyer, and in
the living room he designed a center drop coffer, then lined its underside with
brushed brass. It acts as a chandelier and looks like an inverted, tiered hexagon.
And in the adjoining dining room, two smaller tables instead of a single huge

one provide a setting for more intimate gatherings. — Carol Soucek King






homes in Florida."
—Allen David Marcus, idg

For marxjf3ccur<rr$ resource informaooo. see page 132.
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The FOQuo Companies
Corporate Othices. Atlanta

Interior Design by Carson Guest
Rita C. Guest, ASID, Project Director/Designer
Photography by Gabriel Benzur, Inc.
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From one of Atlanta’s premier office towers, J.B. Fuqua can survey the mag-
nificent skyline of the city he helped place on the map of world commerce.
Founder of the Fortune 500 conglomerate Fuqua Industries, the entrepreneur
is rooted in the South, yet his vision extends beyond the city's silvan envelope.
His generous gift to the Fugqua School of Business at Duke University in North
Carolina aims to deliver the word of capitalism to visiting Soviet managers. And
Fuqua Companies’ penthouse suite designed by the Atlanta firm of Carson
Guest reflects the creative yields of the free-market system. First, a strong foun-
dation is established by the lacewood, ebony and bronze millwork throughout.
Then investment grade art plus leather upholstery (a Fuqua company product)
elevate the assemblage of offices into an exemplary corporate showcase. The
result: a statement of Fuqua’s own regional strengths and international outlook
that buries any geographical boundaries in terms of quality. —Rick Eng

For manufacturers resource information, see page 13~.
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Interior Architecture
and Interior Design by
James Northcutt
Associates
James Northcutt,
Principal
Darrell Schmitt, ASID,
Director of Design
Ciri Adams,
Assistant Designer

Architecture by
Urbandale
Jack Katnick, Architect

Photography by
Karl Francetic

PALMNACH
elegance

The Ocean Gr'j*Blends Old Values
with Modern
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On THH majestic shores of southern Florida sits a fabled
town that has retained the essence of a time long past—
atime of Sunday afternoon polo, idle days in the sun, and
strolls through exquisite shops. Palm Beach is a place

to become a member of the “leisure” class of old, if only

fora few days. Asthe newest addition to this oasis, The
Ocean Grand has absorbed the milieu of its surroundings,
becoming a resort of consummate taste and elegance.
James Northeuttand hisassociate, Darrell Schmitt, honored
the VVenetian decorative traditionestablished by Addison
Mizner’s early 20th-century design of Palm Beach
“hotspots” such as Worth Avenue. Calling on this
indigenous theme, the design elevates the subtle palette
of ivories, pastels and tans to opulent heights with the
use of classically inspired columns, rich marble flooring,
lavish plantscaping, and alluring artwork from around
the globe. Arresting. —Keli Dugger
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SENIOR LIVING

Design / and Morris Architects Instill Style and Security

7%iiS poge txxi ot>pos*te-

Located in Ptantatioa Florida, and with
interiors by Design |. Hamitton House

emanates Southern dignity.

The lobby of Hamitton House was

designed with relaxing neutral tones to

toe

erKOurage leisurely conversation.

Photography by Tom Knibbs.

One HARDty thinks “institutioiiar when viewing
these two retirement facilities. The Hampton
at Post Oak by Morris Architects and Hamilton
House by Design 1 Interiors epitomize the new
and vitalizing senior dwellings of today.

With medical technology advancing our
knowledge of the aging process, designers can
now contribute more than ever. Dark and light
contrasts for safety, lighting considerations for
comfort, and color use foraesthetic enhancement
areall applied in these projects with apng in mind.

Formerly an upscale hotel. The Hampton in
Houston was renovated into a retirement center
with assisted living facilities and a complete
nursing unit. The design team focu.sed on Houston'’s
hot climate, which limits the residents’ time
spentoutdoors. “To avoid monotony, we made
sure that each room had a different environ-
ment,” says project designer Jim Walker. The

colors of nature, deep greens and woodsy

Into Two Retirement Communities

browns, bring the outdoors in. Shaded gardens
and balconies reveal the inspiring Houston sky-
line. Thestrength of Texasinvigoratesthe design.

Design elements of The Hampton were
chosen for both safety and a positive psycho-
logical impact. Pinks, peaches, blues and greens
were chosen to enhance skin tones and make
food look more appealing and pink-toned U”\t-
bulbs were used to increase this effect. Inchoosing
wallcovering, the designers steered clear of
small, busy prints. To prevent falling, high fur-
niture was selected to provide balance, and any
glass tables had to have solid edges in brass or
wood for definition.

Considering the limited mobility of senior
residents, the Design 1 team also brought the
outdoors in with a tropical, elegant Southern
setting in Hamilton House, located in Planta-
tion, Florida. The colors u.sed throughout this

design also focus on calming pinks, blues and






Jbp.This sitting room m HamiHon
House illustrates how to bnng the
outdoors In wrth foliage, colors,
artwork and acxessories Above-Table
groupings of four provide an intimate
alternative to cafetena like dimng

at Hamilton Hewse. Photography by
Tom Knibbs.

Right Moms Architects designed the
pub at The Hampton at Post Oak with
masculine overtones, while soft ~lades

ofrose and floral prints adorn The
Hampton's card room with a more
fomnne aura. Photography by
Rick Gardner
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greens, rumiture groupings
encourage interaction
between residents. Varying

levels of care are provided
to assist in all stages ofthe
aging process.
Frequently requested
on projects which require
special consideration for
older guests. Design 1 has
developed thorough guidelines for planning
interiors for seniors. All of the ideas revolve
around developing attractive surroundings,
planning for specific activities and minimizing
the effeas of residents’ physical limitations.

Since aging changes the way we sec, Design 1
prefers natural or incandescent lightover fluor-
escent illumination to reduce glare. When plan-
ning color schemes, designers should be aware
that as the eyes age a yellow tint affects the
individual’s perception of color. To avoid a
tunnel-vision effect, when a long, unbroken
hallway can cause dizziness or disorientation,
spatial expanses should be broken down. A
change in floorplan or variations in floor and
wall coverings in corridors can reduce the risk
of tunnel vision.

Commonly, a deterioration of vision causes
trouble in differentiating depth and surface

levels and colors. This problem, called a "'step

effect,” makes a change in color appear to be a
change in level. Usingcolors, lighting, and pat-
terns can prevent missteps or falling.

Furniture, art, architecture and accessories
can all serve as landmarks, memory aids that
preventdisorientation. Smallclustersof furniture
can also serve to break up vast spaces and aid
vision. Furniture pieces should be selected with
safety and maneuverability in mind; sharp comers
and edges and glass without borders should be
avoided.

Teresa Chester, vice president of Design 1,
adds that "responding to both the psychological
and physical needs of seniors requires an
emphasis on what the person can do, not what
their limitations arc.”

Harmonizing the interior and the exterioc, the
technological and the humane becomes the ulti-
mate challenge for designers of senior living
projects. The trend toward “Aging-in-Place”
and the maturing of the population yields a
new wave ofenvironmental planning. Designers
now arc securing the quality of life for the

future. —Sara Scribner



Designing for Senior Care
Student Project Otters Real-Lite Challenges

by Diane B. Worth, asid
Interior designers can enhance seniorenviron-
ments by changes and modifications, thereby
contributing the designer’s own energies to the
life force of healing. In return, these designers
increase their understanding of a growing seg-
ment of the population a thousandfold.

My idea of remodeling a nursing home as a
senior studio project for graduating interior
design students at Arizona State University
promised new opportunities to expand their
experience. Population and demographic stud-
ies indicate that this segment of the market, the
elderly in need of care, is bound to touch their
young lives and careers. Yet, how would this
perhaps unfamiliar project idea be received by
bright young students, eager to get out of school
and contribute a whole new world of design
talent? Their ideas were fresh; their concepts,
mspiring. And their abilities were about to be
tested. My question was: would a nursing
home project dampen those high-spirited ideas?

The students’ initial tour of the facilities
revealed corridors, private and day rooms, and
dining areas with the same hospital-like atmo-
sphere. As the students turned a corner, how-
ever, they were thrilled by the sight of colorful
flying birds in a floor-to-ceiling aviary. The stu-
dents realized that their talents, like the lively
birds, could bring hope and life to an otherwise
disheartening environment.

Initial planning phases clarified the needs
and constraints ofthe project. Ideason lighting,
color, access, privacy and personal elements
were primary concerns. Emotional problems
the students were having became more evident.
Because of the emotional nature of the project,
creative solutions were born out of feelings,
concerns for not only the residents, butalso for

the staff and visiting family members.

Memory aids and safety considerations were
essential. Long corridors were broken up by
color changes and resting nooks. Directional
nodes were created by visual symbols that identi-
fied different wings and activities. To stimulate
memory, corridors and wings were renamed
with image words that incorporated a south-
west theme. Color palettes were applied to
enhance safety and produce an atmosphere
compatible with healing and comfort.

The students feltthe need to provide
this olderclientele with a more home-
like atmosphere with rooms sympa-
thetic to personalization and privacy.

They started thinking about natural
lighting, water elements and plant
materials that would represent a con-
tinuation of life rather than a conclu-
sion. The aviary, previously tucked
into a dark corner, was brightened
with lights, enlarged, and transported
into the central waiting room. Day-
light was brought into the interior
halls through skylights and glass walls
in the day rooms. Design elements
were used to bring an atmosphere of
life, growth and healing to the environment.

As an instructor and a practicing profes-
sional, | realize that my perspective on design
has been changed by my own experience in
caring for elderly parents. The graduating stu-
dents involved with this project experienced
firsthand the nurturing aspect of design, a
knowledge that can enhance the human side of

their future projects.

Diane B. Worthisan associate faculty memher ofthe College
ofArchitecture and Environmental Design at Arizona Slate
Umversity in Tempe. The recipient ofthe Arizona State Uni-
versity Distinguished Service Medaland pastpresident ofthe
Arizona North Chapter ofthe ASID, she has been in active
professional practice for JO years.
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ow Fabrics*wallcoverings*window treatments

The First in a
Series of Articles
on the Best in
Regional
Products and
Markets

Atiow Rayetta Falls of SMk

Dynasty and "Ptens wallcovenng.

inspired by the Cananenses palm,
Betow Barbara Beckmann wrth

"Ginza Fish" and "Plantation" from

her Barbara Beckmann/Santa

Rosa Collection.

The Bay Area: A Place of
Inspiration and Challenge

One of the advantages Ofa regional marker is the
opportunity to bring together a group of profes-
sionals to talk about some facit of our industry.
Such an occasion presented itself in San Francisco
when DW/DW invited seven local textile
designer/manufacturersto participate in an infor-
mal round table discussion. Two questions were
posed to the group that included Rayctta Falls of
Silk Dynasty; Barbara Beckmann of Barbara Beck-
mann Designs; Deepa Thomas of Deepa Textiles;
Cynthia Nugent of Jim Thompson Thai Silk and
Rodolph, Inc.; Rela Gleason of Summer Hill, Ltd;
and Eric Harwood, Vice-President and National
Sales Director, and Timm Branam, Purchasing
and Product Developer, of Henry Calvin Fabrics.

—Nancy Brown, ASID

DW/DW: Do you feel it is an
asset or liability for your firm to be
headquartered in the Bay Area.'

Rayetta Falls: The Bay Area is
our home, so our business natu-
rally evolved here. Our operating
costs are more here than they
would be in other parts of the
country, butwe have discovered in

location a wealth of creative talent from varied
cultural backgrounds. | don't think that any ofour
products were inspired by the area itself.
Barbara Beckmann: | have
worked in both Chicago and New
York and | think it's a real asset to
live in San Francisco. We don't
suffer from such fierce competi-
tion here. We do share with
Chicago and New York the
advantage of a good labor force

from every ethnic background but | feel that here
all of us are given more opportunities to evolve so
that our creativity is nurtured. Like Rayctta, |
don't get my inspiration from a place but 1 cer-
tainly appreciate this place for its physical beauty.

Eric Harwood: Henry Calvin followed the pio-
neer spirit when he became one of the first textile
jt)bbcrs in Northern California in 1952. Because
Mr. Calvin had established strong connections
throughout the country as a regional sales rep, he
never felt isolated out here on the West Coast.
Today, it is an asset from a cost standpoint for us
to be headquartered in San Francisco rather than
New York City. Although the Bay Area may be
expensive compared to some other parts of the
country, our fixed operating expenses are 25 per-
cent less than what they would be in New York
City. This allows us to keep a large inventory on
hand and we think that is the best way to service
our customers.

Cynthia Nugent: San Francisco’s proximity to
Pacific Basin countries was certainly an asset for
me when | introduced Jim Thompson Thai Silk. 1
also believe that the pioneer spirit is still alive in
the West. Out here, we are more innovative, more
willing to try new things. We try not to be all
things to all people, but focus on unique
approaches to design and color. By relocating our
headquarters to Sonoma County, we have the
added advantage of being near San Francisco but
still far enough away to enjoy good weather, addi-
tional warehouse space to maintain ample stock
and a large labor pool of creative people willing
to make long-term commitments. This contributes
to our excellent customer service while the ambi-
ence ofthe Wine Country stimulates our creativity.

Rela Gleason: | was practicing interior design

on the Peninsula before 1 started Summer Hill. In



fact, it was because | couldn't find what | wanted
in rhe marketplace that I began to design my own
furniture. When | decided to offer unique fabrics
for the interior design market, it seemed like a lia-
bility for me to be so far from the Eastern and
European mills. | felt as though | were being
offered whatever no one else wanted, rhe left-
overs. | turned that liability into an asset two years
ago by designing my own textiles and wallcovering.

Deepa Thomas: Yes, it's an asset for me to be
headquancred in San Francisco. When people
come t© Deepa Textiles, | feel as though we arc the
vendor of choice. In this environment, we have the
opportunity to supply not only a prod-
ua but our skills. When we get together
with the interior designer and end user
to find solutions for a project, we act as
partners in a way that | think is not
done in the East. | agree with others on
the panel who say that in the West wc
are willing to break with traditions and
try new ways to solve problems. It’s all
right to ask, “What if"...

D W/DW: Do you feel that your firms
have set national trends or contributed
something new to the industry?

Gleason: When | started my furni-
ture line, | upholstered it in blue and
white ticking to show it off in its under-
wear. It was so popular with designers
that | added three more colorways. It was really
my customers that pushed me into developing my
fabric and wallpaper lines. Although ! don’t
believe in trends, | know | have a look that people
like. Itis fresh and crisp. Summer Hili has influ-
enced the marketplace because | see imitations of
our look™ all across the country.

Nugent: Europeans are looking more and more
to California firms for inspiration for color and
design. TTiere is something exciting about the clear

natural light in California in which colors play off

of each other. The rich and
vibrant colors which we
helped develop in the Jim
Thompson Thai Silk collec-
tion have been very popular,
especially for residential use.
To further complement them and meet contract
and hospitality requirements, Rodolph Textiles
developed a collection of new designs which incor-
porate classical overtones. The concept of a col-
lection of fabrics working together, color playing
on color, creating a story with which the designer
can work, has always been intrinsic to our market
approach.
Timm Branam:
Mr. Calvin estab-
lished an identity for
furnishing a panoply
of linen. In fact, he
was knighted by the
Belgian government
for his role in devel-
oping a market for
linen fabrics in the
home furnishings
industry. At Henry
Calvin Fabrics we
don't really set
trends. We arc dic-
tated to by practical-
ity. As weaves in linen change in popularity, design-
ers can count on us to stay current.

Beckmann: Some of the most contemporary
lines in the world come from California and many
from the Bay Area. | wanted to get away from
“cabbage roses” and 1 rhink I filled a hole in rhe
market by creating a painting on a piece of furni-
ture. | also feel that my color palette has influenced
the market.

Falls: Silk Dynasty has always set trends because

we've responded to the needs of the designer. If it

Above. TimfnBranam(iefi)afy3

Fabneswnh a i.nen/cotton Wen

called “Laurel Matelasse"
Below Le/l- Cynthia Nugent of

Rodoiph inc. wiih "Metanxirph

d

0-

-Checkered Past" part ofthe

Metamorphosre Collection.
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Abow; Rela Gleason of
Summer Hill, Ud.
devdoping a new color
way for her "Calvados"
pattern, Deepa
Thomas of Deepa
Textiles with "Onssa"
from her new Distant
Drums Collection.

wasn’t there, we created it. No
one ever told us it couldn’t be
done. For instance, we were one
ofthe first manufacturers to pro-
duce wall finishes by the yard.
Before we offered these finishes
as wallcovering, they had to be
applied directly by skilled crafts-
men. Now, anyone in the world
can have a unique look with the
ease of ordinary wallcovering
installation. Everything we do
is handcrafted so our products can be easily cus-
tomized to meet the needs of the individual.

Thomas'. Deepa Textiles has recently made an
alliance with Allsteel that | feel will set a new
trend. We are designing panel cloth to imitate
materials and finishes such
as stone and metal. The
first patterns were intro-
duced at NEOCON and
more innovations will
come from some other
alliances we are making. |
think we are contributing
to another, possibly more
significant, trend. As
employers are finally view-
ing people as their more
important resource, they
must humanize the work-
place. Deepa Textiles is designing not just for
design's sake butas a responsible contributor that
feels accountable for giving people a nurturing
environment.

Beckmann: Our responsibility alst) extends to
the environment. | predict that a growing respect
for ecology in America will affect such things as
color schemes. The lighter palette which origi-
nated in the West will influence what is coming

from American mills because dark colors pollute

our rivers and streams. Today, when you go to an

Eastern mill you know what pattern is on the
lineup by the color of the water in the mill pond!
The Color Marketing Group has responded to
this trend by coining a new term, “ecolorology.”

Gleason: The industry can adapt to environ-
mental pollution so | don't think coloration is an
issue. | think American mills will develop pro-
cesses to give the market what it wants. With the
drop in the dollar, they are already responding to
a demand to compete with foreign mills. We, the
designers, must insist that they conform ecologi-
cally without sacrificing quality.

Harwood: The industry is beset with so many
woes right now, | would be very surprised if the
wholesale end of the industry will make ecology
its primary issue at this time. It is more concerned
with the issues of safety, toxicity, inflammability

and uniform testing. Itwon’t be the jobbers
who get involved with environmental
issues. | agree with Barbara Beckmann that
the onus will be on the mills.

Falls: We are very conscious of our
responsibility to the environment. We have
implemented a program to substitute recy-
cled and degradable paper for polystyrene
in our packaging and we avoid the use of
toxic pigments -n our production. It
wouldn't make sense if the produaion of
products designed to enhance living spaces
had a negative impact on the environment.

DW/DW: What other trends can you

see ahead for the industry?

Falls: | agree with Henry Calvin's policy that
good service is very important. Producing qualify
products backed up by good service gives us a
competitive edge.

Thomas: | am conscious of the word *“custom”
in “customer,” especially as creating and retaining
identity becomes a significant goal. We are an
industry of people doing business with people.
Working with clients on a one-to-one basis gives

us all a lot of credibility and satisfaction.



Solange wool jacquard
on the award-winning
Lancaster chair.
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ES showcase

Unika Vaev

DuPont/S.Harris

Momentum Textiles

Donghia Textiles

n Textiles

Carnegie

COUNTERPOINTS

"Le”on de Tennis" from Clarence
House. Recreated from a design
by Raoul Dufy. Printed on 100%
cotton. 21" repeat Circle Number
300 ... Momentum Textiles'
“Kasuri," a linear damask weave

beauty of desert con-
tours. Cocton-wool-nylon content
withabM" repeat. Circle Number
301 ... Unika Vaev's trio: "Unika
Stripe," 100% mohair. "Escuda’
textured silk and polyester stripe.
and "Tribute Satin." a 100% worsted
wool solid. Simple, clean, rich, Circle
Number 302 ... Scaled-down
pageantry: these jolly geometries.
"Siena” and "Como." from
Donghia Textiles, Inc.. 100%
cotton, by John Hutton. Circle
Number 303 . .. Brayton Textiles'
"Matrix Plus”, a cotton-wool-nylon
mix. 54" width. A damask weave
with an intricate architectural pat-
tern for wallcovering or upholstery.
Circle Number 304 ... "Rik Rak"
and "Cuchina." from S. Harris &
Company. Bonus protection by
Du Pont “Teflon," febric care product
Circle Number 305 ... Smart
graphics, satisfying stripes, a
sampling from Carnegie's new
collection, "Lines & Shapes.” Circle

Number 306.
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Coral of Chicago

Evans & Brown Collection

Schumacher

Stratford Hall

Brunsehwig & Fils

Carleton V

Levoior

GLOBAL WARMINGS

"Orfei; a cotton ottoman
matelasse. by DesignTex. inspired

by Mario Fortuny, Fine highly spun
cotton with a silk-like luster Of-
fered in 11 jewel colors. Circle
Number 307 ... Turn on the heat
with saturated reds: Coral of
Chicago's Safety Wools |, a col-
lection of 54“ wool-blended up-
holstery fabrics. Flame-resistant
and heavy duty. Shown are “Wool
Admiral,” “Wool Crepe," and
“Wool Sovereign." Circle Num-
ber 308 ... “Blaze" from Strat-
ford Hall is a new design by Lisa
Scull. Avaiable in 100% worsted in
I13colorways. Circle Number 309
... The lush floral, "Mulberry Plan-
tation," from Brunsehwig & Fils
frcxn the Charleston Collection.
A cotton and linen print with 30"
repeat in four cotorways. shown
with coordinates. Circle Number
310... Royal red from the Evans
& Brown Collection: hand-
painted Argent) Mandarin Lacquer
wallcovering. Circle Number 311
... Asummer“rden with “Mitlbrook
Geranium™ from Carleton V,
Printed in England on 100% cotton
chintz. Circle Number 312 ...
Heritage of the Ease “Calcutta.”
the treasured luxury of ikat from
Schumacher. Woven in Belgium
of linen and cotton. Durability with
asoft hand. Circle Number 313...
Something new under the sun—
Levolor's Riviera Mark I. With
concealed mounting system and
specially contoured headrail to
eliminate the need for a supple-

mental valance. Circle Number



AJ last, the fabric innovation people have searched for

SINCE 2640 B.C.

New MKJKOMATTIQUK creates Ihe firsl fal)rics firierthan silk.

It's history in the making. draperies and table linens. Keeping them richer, sharper,
More than 4,500 years after the discovery of silk we've longer. Suddenly, textures become more sensuous, and
uncovered something infinitely more luxurious. DuPont every fabric it touches assumes the delicate hand and
Micromattique™ microdenier polyester. (xif>oNT sumptuous drape of precious silk.

The fiber that makes fabrics more refined. \/ T\~ IP Which, the way we see it, makes
Our microdenier fibers bring vivid, /V||V» |XV’\/V|/A| | |Vly’\L Micromatlique™ a most impressive find.

long lasting colors to upholstery, WHERE LUXURY BEGINS To learn more, call 1*800-342-7345.

"DuPoMiractemacklarttiniKrodeniai polyester liber mads onlv byOuPom. € P D S I >
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bw showcase

Koroseal

Bergamo Fabrics

Michael Kent Bishop. Inc.

Kevin Woven

Innovations in Wallcoverings

Stroheim & Romann

j. M. Lynne Company

Window Modes

NATURE'S DETAILING

Flowers borrowed from a tea cup:
“Red Anchor" design from the
18th-century Chelsea Porcelain
Works by Twigs and shown by
Michael Kent Bishop, Inc. Cot-
ton and linen print with a 18" re-
peat. Circle Number 315 ...
Koroseal Wallcoverings'
“Woven Artistry." a jacquard
weave with the delicate richness
of a pine forest floor. In cotton-
linen blends, viscose and rayon,
backed and ready for immediate
application. Circle Number 316
... Innovationsin Wallcoverings'
LX Series Collection, the tracery
of frost on winter windows,
designed by Patty Madden. Three
patterns. 16 colorways. 54" wide.
Circle Number 317... Stroheim
& Romann's"Contemporaries."
echoes of tree branches in winter,
a potpourri of flowers. From left
to right: “Maze.” "Stone." and
“Crosstraks." Circle Number 318
... Bergamo Fabrics' field of
flowers—from the top. "Oregon”
of cotton/viscose in 57 colorways.
and "Palatino" of cotton/linen with
brilliantchine print “Reggia” solid
of linen/cotton/viscose in 23 iri-
descent colorways. Circle Num-
ber 319 J M
LynneCompany's "Striation"
washable wallcovering. Nearly
invisible seams. Circle Number
320... Tody's”*hion. tomoirow's
heirloom: from Kevin Woven,
a luxurious throw of silk, linen,
cotton, rayon and lame. 50" by 90"
wide cotton/viscose blend. Circle
Number 321... Window Modes'
Napoleon balloon shade. Faux
marble patterning for added ele-
gance. Available in custom sizes.
Circle Number 322.






showcase

Broussac of France

ei

Rrst Edition

Medardy Westrum

Sherle Wagner

Jacques Bredat Imports

Charles Barone. IrK.

B autex

Sun-drenched "Jonquils" by
Mederdy Weitrom, Hand-
printed on linenycotton with cor-
related wallcovering available.
Qrtle Number 3i3 ... Cane, raffia
and bamboo: elements of a warm
day passed in the shade, and pert of
this summertime pattern.
"Fabuleuse." Sidewall "Cane 4
complement All from Bouesec of
France. Circle Number 314 ...
Luxury beyond Imagining: He de
France Paasemcnbefie. Stocked
standardsand customworkwith 4-
lo-6-week delivery. Through
Jacques Bredst Imports. Circle
Number 325... StanmarH« Ltd.i
country bouquets in "Honfieur" a
100% cotton Nvith 36-inch repeatin
sage/pInk. Partnered with coordi-
nated striped fabrics and Brighton
headboard. Circle Number 326...
Prized details of a landscape:
Barbara Beckmann Designs'
"Hydrangea," in watery colors,
handprinted and handpainted on
100% cotton Wile, from the Echo
Collection. Circle Number327 ...
"Blue Mum" tiles, ready for a
shower. Hand-crafted and hand-
painted from Sherle Wagner.
Circle Number 328 ... Fromthe
French countryside. Charles
Barone's “Balmoral House." Part
ofthe French Bred Il collection of
wallcoverings and matchingfabrics.
Hand-screened and Teflon treated.
Circle Nuntber 329 ... Flowers
diat bloom in any color dianks to
First Edition'scustom fabric
printing factory. This floral—
"Helen's Fancy" vrith coordinates
"Castleton Stripe" and "Bentley.”
Circle Number 330... Caribbean
hues enliven Blautex's "Cocktail
Hour,” five designs on 54-inch-
wide, doal-purpoie chlnaed 100%
cotton, treated with Scotchgard.
Circle Number 331.



Un showcase

Leejofa, Inc.

Pollack & Associates

Conrad

Bernhardt

J. Robert Scott

Total Window

HEAL/NC NEUTRALS

KnollTextiles' "Snakes and
Ladders." designed by architect
Peter Eisenman. Building aesthetics
translated into contract textiles.
Jacquards in wool and cotton. Circle
Number 332 ... Window tracery
in handwoven fibers. Circle Num-
ber 333 ... Conrad's Designer-
Line Window Shades, Roscoe
Award winner. Roman fold in nine
colors. Partial eclipse without ob-
scuring views. Circle Number 334
... Livable basics inspired by spice-
filled bazaars and the sun-washed
landscape of Africa. Pat Green's
choice for “Mozambique" from
Groundworks division of Lee Jo™
Made in Belgium with 3-inch re-
peat, in cocton/polyester. Circle
Number 335 ... Wovens with rare
design roots—the architectural
detailing of New York City subway
stations ... part of the Lexington
Avenue Line by Jennifer Eno of
Robert Eno Designs produced
by Bernhardt. Classic neutral
gray warmed by deep red. Circle
Number 336 ... Award-winning
"Fleur Deco" designed by Sally
Sirkin Lewis. Reversible linen and
cotton with a moire finish from
J. Robert Scott Textiles, Inc.
Terrazro "Granite" and "Rock
Crysul™ are two patterns from
Pollack & Associates ... Avail-
able in 59" wide Egypoan cotton in
six colorways. Circle Number 337
... Made by hand to your specifics:
Total Window's window treat-
ments. Here "Mohave" in natural.

Circle Number 338.
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Webb Woodweaves

Souveran Fabrics Corp.

Columbus Coated Fabrics

Grecchen Bellinger

Mark Levy Studio

Maharam

]

Gilmore Enterprises

!

The subtle texture of rice paper:
Columbus Coated Fabric’s
Guard Type | contract vinyl wall-
covering. Lightly scored verticals
topped with brushwork. Circle
Number 339 Shades of the
Adirondack woods: Gretchen
Bellinger's "Bramble" with co-
ordinated "Positively Dotty" and
"Delightfully Dotty." subtle moire
finish with a tone-on-tone palette.
Circle Number 340 ... For sultry
tropic breezes: Webb Wood-
weave blinds to filter sunlight
without blocking the view. Cus-
tom colors and designs. Circle
Number 341 ... Consider the pos-
sibilities: one-of-a-kind window
treatments, featuring leaded and
stained glass by the Mark Levy
Studio. For personalized, en-
riched spaces. Circle Number 342
... The health care setting—easy
patternsand pleasing colors. Anew
grouping of Duratex/5 drapery
bbrics from Maharam|Vertical
Surfaces. 100% Trevira, 72" in
width. Stripes, solid dobbies,
random geometries and jacquards.
Circle Number 343 ... The glow of
complementary colors in Souverar
Fabrics Corp.'s "Fantasy” con-
tract jacquard by Laura Deubler
Mercuric. Featuring 100% flame
retardant Trevira, Teflon finished.
Circle Number 344 ... Gilmore
Enterprises’ Fabritech PVC
Verticals. Maintenance and flame-
retardant qualities of PVC with
the soft look of fabric. Circle

Number 345.



Teflon

DtPOfIT
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WHERE LIFE IMITATES ART

PINOLER & PINDLER INC, 2580 SANTA FE AVENUE. REDONDO BEACH, CA 90278 (213)643-6075 ORDER DESK:)800)669-6002
SHOWROOMS: ATLANTA. BOSTON. CHICAGO. COSTA MESA, DALLAS, DANIA, DENVER, HAWAII, HOUSTON, LAGUNA NIGUEL,

LOS ANGELES, MINNEAPOLIS. PHOENIX, PHILADELPHIA. PORTLAND, SALT LAKE CITY, SAN DIEGO, SAN FRANCISCO, SEATTLE,
WASHINGTON, D.C., USA. ALBERTA, QUEBEC AND HONG KONG
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EUa showcase

Arc-Corn Fabrics

Gramercy

Forbo-Victrex

Giant Textiles

Houles USA

HERJTAGE PRESERVED

Echoes of courtly settings: “Rose"
damask in cotton and rayon byJ.D.
Fabrics. Available in a 14;<-inch
repeat for this cone on tone pat-
tern. Circle Number 346 . . Arc-
Com Fabrics' patterns from
other times and places. From left
to right. “Knightsbridge," and “Mo-
rocco.” inspired by foulard designs,
“Sierra” from the southwest and
"Windermere," reminiscent of
turn-of-the-century Arts and
Crafts. Components of flame-re-
sistant Geosystem 4. Circle Num-
ber 347 ... Victorian touches in
Gramercy'$"Patio Collection” of
wallcoverings with coordinated
borders, and complementary
woven jacquard fabrics in
rayon/cotton blend. Circle Num-
ber 348 .., Forbo-Vlcrtex's “Viz-
caya.” winner of the Best of NEO-
CON 1991 Gold Award in the
wallcovering category featuring
hand-crafted scrolls and texture.
Circle Number 349 ... Salute to
America's past: Scatamandre’s
reproduction of a late 18th-cen-
tury lampas, "Classical Lampas,” in
the Classical America Collection,
originally reproduced from a doc-
ument for the Los Angeles Music
Center. Spun rayon, linen and silk
in four colorways. Circle Number
3S0 ... Giant Textiles Corpo-
ration’s “Bouquet Fran"aise." the
taste of Louis XIV in updated col-
ors. A linen/cocton/polyester mix
vnth 28-inch vertical repeat. Circle
Number 35! ... Designs inspired
by sunny Italy—bold gondolas and
prancing ponies. The Foibles col-
lection based on a set of 16ch-cen-
tury Venetian wood block prints.
Adapted to~bric byjohn Stetinidis
for China Seas. Circle Number
352 ... Houles, USA's new
"Arlequin." washable rayon tie-
back with multi-colored pompoms.
A nod to the personal past ofchild-
hood. Circle Number 353.



BENJAMIN

MOORE

C Ftioto  Ricfiard Cheek lor the
Historic Richmond Foundation

Circle No. 129 Reader Service Card

Texture. Color. Nuance. The subtleties that
define the designer's craft. The critical differences that
separate a job that's merely complete from one
that's completely wonderful.

That's why Hochheiser-Elias Design Group, Inc.
insisted on top quality coatings from Benjamin Moore for
a historic landmark like the Jefferson Hotel in Richmond,
Virginia, And nothing less. And why a stay here is
as much a delight for your eyes as
it is for the rest ofyou.

Finish it right from the start V Paints ]



EH showcase

Wesceate

Duralee Fabrics Ltd.

Pierre Fesey

Kravet Fabrics

Liz jordan-Hill

TRADE ROUTE
TREASURES

Fit for a tribal tent, Pindler &
Pindfers "Agatha!’ panofalineof
upholstery prints, drapery and
multi-purpose fabrics. Aesthetics
from medieval monasteries, imagery
from today's rain forest. Circle
Number 354 ... Westgate's
mmPappagallo” tapestry, in the Euro-
pean Passpon collection. Avail-
able In 54-inch tapestry, woven in
France, of 100% cotton. Circle
Number 355... Anarray from an
international bazaar—Pierre
Frey's cottons—"Chamarande,” a
large scale paisley, "Berengere,” the
coordinate, "Pique Raisin,” in
acrylic from the south of France,
and a plaid, “Ancone” in viscose.
Allimported from France. A lucky
13 U.S. Frey showrooms opening
this M1. Circle Number 356 ...
Calligraphic counterpoint: from
B. Berger's "Elaina" collection,
rayon/cotton with 24" repeat.
Circle Number 357 ... Skopos'
China Garden Collection combining
geometry with flowers. Designs
ofonental wisdom with the craft of
the West. Circle Number 356 ...
Kravet Fabrics' "Jeopardy.”
Voluptuous tropical plants, the
colors of Persian manuscripts. A
lavish window treatment in 54"
wide cocton/viscose blend. Circle
Number 359 ... This damask
stripe—a pattern from China, pol-
ished by Europe. Printed on 100%
cotton sateen by Duralee Fab-
rics, Ltd. Circle Number 360 ...
Archiprintzfrom Lizjordan-Hilf.
adivision of Architex international,
clockwise: "Etoile.” “L’'Eau Couieur”
and "Monceau." Colors from
southern climes, clear and earth-
bound. produced with discharge
dyes chat become part ofthe fiber.
Fifty colorways on cotton. Circle
Number 361.



Conrad Imports
575 Tenth Street
San Francisco
CA 94103-4884
415.626.3303
Fax 415.626.6302

Custom handwoven window coverings of natural fibers.

Atlanta 404.233.8045
Beachwood 216.292.6031
Boston 617.451.1412
Chicago 312.464.0800
Cincinnati 513.421.8881

Dallas 214.742.4801
Dania 305.921.5604
Denver 303.292.5353
Honolulu 808.521.8054
Houston 713.961.4896

Circle No. 131 Reeder Service Card

Los Angeles 213.855.1313
Minneapolis 612.339.2362
New York 212.688.7141
Philadelphia 215.567.3573
Phoenix 602.470.0707

Portland 503.227.0541

Sar Diego 619.457.5711

San Francisco 415.861.1011
Seattle 206.767.7220

Troy 313.643.8828

Washington. D.C. 202.484 4466
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THE RITZ-CARLTON.
HUNTINGTON HOTEL

Ronald J. Hoiecek, Principal

Michael R. Paneri. Project Manager
Ronald Van Pelt, Project Designer
Leslie LeBon, Project Coordinator
Robert Sutton. Project Coordinator

Wimberly Allison Tong & Goo
Acrchitects & Planners

2260 University Drive

Newport Beach, California 92660

(714)574-8500

Trisha Wilson, Principal

Jim Rimeispach. Design Director
Guy Courtney, Project Architect
Martha Maclay. Project Designer

Wilson & Associates

3811 Turtle Creek Boulevard
Dallas. Texas 75219-4419
(214) 521-6753

Robert R. McClellan. Principal

McClellan. Cruz. Gaylord A Associates
199 South Los Robles Avenue. #400
Pasadena, California 9110!
(213)681-8461

Contractor: Frank Foellmer, Swinerton
& Walberg: Structural Engineer;
Ronald Lee. John A Marbn & Associates:
Mechanical/Electrical/Rumbing: Wiyne
Keyes, Dunn Consulting Engineers;
Landscape: Don Hemry, Peridian

Exterior

Extenor light fixtures: Environmental
Lighting for Architecture (ELA)

Precast concrete: Original Rock Replicas

Aurmnom windows: EFCO

Wood windows: Day Star Industnes

Clay rooftile: USTile

Cover

Chairs and cushions; Brown Jordan
Silver coffee pot Gebruder Hepp
China: Rosenthal

Blue goblets: Schon Z Wicsel, Germany
Door hardware: K. S. Schafer USA Inc
French doors; Day Star

Tile: Kraft Tile

Sheers; P Kaufman

Drapery fAjne; Jacques Alen

Carpet Um“reds

Oiairfebnc: Jacques Alen

Entry/Reception. Page 62

Rug pixchased through Adrian Ard|«Tiandi
Chairs; Boling

Chair fabnc: Cowtan & Tout

Entry table: William Bedford Antiques
Ums (knife boxes): Nicholas James
Chandelierand sconces: Ge”ia Ughiing
Sidetables: Nicholas James

Cachepot; Crandale Galleries

Rotunda, Page 66

Ceiling (inspired by 19th<entury French
ceiling design): J*\ques Lamy, Dallas
Console and mirroi': French Antiques
Ums: David Seidenberg, New York
Flooring Cnema Mariil Marble, Marble
Innovations; installation by Bayshore
Chandelier: Georgia Lighting

132

The Bar, Page 86

Carpet: Couristar

Sofaand pillows; Umphreds

Sofa fabric; Westgate

Rilow fabnc: F. Schumacher & Co.

Lounge chairs, sofatable & pull-up chairs: Bibi
Lounge chair fabric: Ametex

PuH-up char fabnc: Clarence House

Bar stools: Trouvailles

Chandelier; Georgia Lighting

Lamps: Paul Hansen

Typical Guestroom, 85

Carpet HoHycraft

Drapery: James Contract
Drapery fabnc; Jacques Allen
Sheers,- R Kaufman

Bedding: James Contract
Coverlet Ametex

Dust ruffle; Jacques Allen
Desk American of Martinsville
Chairs; Umphreds

Chair fabnc: Jacques Allen
Desk lamp; Hallmark

Pull-up chair: Bibi

SidetaWe: Amencan of Martmsville
Floor lantp: Tynd”®

The Georgian Room, Page 86

Carpet Counsbei

Chars: Bibi

Chair fabric: Scalamandrt

Chandelier and sconces: Georgia Lighting

Tapestry. The Ghordian Knot, New York

Mirror: Manhem Galleries

China cabinet Manheim Gallencs

Chinam cabnet Lafayette Galleries. Dallas

Table (center) Marshall GaHenes

Painting: purchased through Architectural
Aurts, from Haynee Fine Art, England

The Grille, page 68

Carpet Counstan

Chars: Bibi

Chair fabnc: Clarence hlouse (front); Lee
Jofa (back)

Chandeliers and sconces; Georgia Lining

Sideboard: E, C. Dicken

Drapery: James Contract

Drapery I"abnc: Clarence Hou»

Banquene; Westcoast Industries

Banquette fabnc; Clarence House

Wall upholstery: Westgate

Conference Room, page 86

Carpet Counstan

Table: Bibi

Chars: Drexel

Char fabric: LeeJofa

Drapery James Contract
Drapery fabnc: Clarence House
Drapery trim: Westgate
Corisole: Bibi

Urns: Crandale Galleries
Mirror: French Antiques, New Orleans
Chanddier: Georgia Lighting

Lobby Lounge, page 84

Carpet Couristan

Sofa: Umphreds

Sofa fabrx; Bergamo

Lounge chairs: Umphreds

Lounge char fabnc: Lee Jofa

Pull-op chars; Bibi

PdI-up chair fabric: Christian Schlumberger

Sofa table and side tables: Bibi

Lamps: Decorators Walk

Chandelier: Georgia Lighting

Drapery James Contract

Drapery fabric: Bergamo (gold). Christian
Schlumberger (red stnpe)

PASADENA SHOWCASE,
1991 HOUSE OF DESIGN

Salon, pages 92-3

James Blakeley Ill, ASID
Tracy Ucterback

Blakeley-Baieley Ltd.

RO. Box S173

Beverly Hills, California 90210
(213)653-3548

Hung ceiling: The Wood Extension, Scott
Johnston

Hungceiling lighting. CSL

Floor and desk lamp; Charles Hollis Jones

Water sculpture, left Enc Orrat The
Whbrks Gallery

Circular sculpture, right Michael Todd at
The Worto Gallery

Fabrics' Ross Lawrence Silver Inc.. Ross
Silver

Upholstery: Menage, Bill Lynch

)apanesa <~sts andtables: McMullen's
Japanese Antiques

Custom glass door design: Blakeley-
Bazeley Ltd,

Custom glass ctoor: Ultra Glass Itk.. Jane
Skeeier

Custom glass door frames: The WocxJ
Extension

Accessories: McMullen's Antques and
Charles Hdlrs Jones

Trees and plants; Exotica East Plant Designs

Living Room, page 91

Scott Louis Brown. IFDA
June D. Brown, IFDA

J.S. Brown Design

3334 East Coast Highway, Suite 2B6
Coronadel Mar. CaUfomia92625
(714) 474-9233

Floor centring: Karastan

Area rug fabncation: The Great Carpet Co.

Lighting; Hak\VVCooper

Arm chairs: Michael Taylor Designs

Arm chair fabnc; Hams and Tangalakis

Upholstered armless seating: 01c}uin

Armless seating fabric: Giant Fab”s

Down pillows; Universal Cushion Co.

Dining tables and chairs; Michael Taylor
Designs

Cast concrete tables and planters: Mat
Sabata M.S.

Construction

Accessories: Warren Imports Inc- Ken
Hanson Showroom.

Michael Tatylor Designs, FormationsIShears

Wind#
Lead painbng; Scott Lous Brown

Powder Room, page 94

Marieann Green, ISID

Marieann Green Interior Design
8721 Santa Monica Boulevard
West Hollywood. California 90069
(213) 854-0605

Wallcovenng: Faux limestone finish,
Autumne Winer

Kikn rug: AgaJohn Oriental Rugs

Cabinet The French Tradition

Marble, fabrication and installation: Uni-
versal Marble

Pedestal; De Benedictis

Pedestal top: Van Nuys Marble

Ums: Dennis & Leen

Sculpture; Erwm Binder

Electrical: Custom Electric

Inner Corridor, page 92

Applique

8667 Melrose Avenue. Suite G783
Los Angeles, California 90069
(213) 6S9-479S

Mural of Chinese screen: trompe I'oeil
antique Chinese screen painted for
Pasadena Showcase House 1991 by
artist Christian Thee, commissioned by
Apphque, Los Angeles.

Kitchen, pages 94-5

Kathryne Dahiman, ISID, IFDA
Cheryl Casey Ross. ISID. Assoc. ASID, BIA

Partners in Design

4442 Gentry Avenue

North Hollywood. California 91607
(818) 762-3705: (818) 988-2047

Lighting CSL Lighting

Lighting Design, Chnslirve Izenour

Floonrg Armstong Floors

Roonng installation: Oen Pacific Carpets

Granite: Globe Marble

Granite fabncation and installation: SCM
Marble and Granite

Artglass: Ultra Oass Inc-

Cabinets: &rtfs Eye Maple by Custom
Wood Industries

Microwave: Sharp

0«n$, grill, etectix cooktop, dishwash-
ers. fryer/steamer microwave garage:
Gaggenau

Gas cooktop; Russell Rar™

Refrigerator/freezer: Sub-Zero

Hood and vent system: Modem Are

Faucets and smks: Kohler Co.

Hardware, knobs and pulls: Deco Brass

Accessories: William Sonoma and Tesoro

Water systems: Everpure

DISTINCTIVELY FLORIDA

Alen David Marcus Associates. Inc.
4000 Towerside Terrace

Miami. Florida 33138

(305) 892-8920

General contractor: Riverbirch Homes

Dining Room, page 99

Chenille wallcovenng Preview Fabrics
Tables and chairs; Preview Furniture
Millwork and cabinetry Emco

Bar chairs and fabnc; Preview Furniture
Artwork Pat bpsky Sutton

Great Room, page 97

CheniNe walkovenng Preview Fabrics
Custom carpet: Edward Fields
Millwork and c#>netry EmcO

Sofas and fabrics; Preview Furniture
Fauteuil chairs; Preview Furniture
Chav fabnc: OW World Weavers
Shutters; Total Windows

ScUpture (left); Vasa

Sculpture (right): Caroline Stacey
Custom table: Preview Furniture

Media Room, page 98

Wallcovenr” Tressand

Custom carpet Edward Fields
Leather fumrture: Preview Furniture
Sculpture (n*t); Etrog

continued on page 134
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ITALIAN DESIGN AT ITS BEST
CERAMIC TILE OF UNCOMPROMISING QUALITY

NOW EXCLUSIVELY AT:

Tile and Marble Collection, Inc
(Los Angeles, CA)

Pacific Design Center

8687 Melrose AvenueeSuite G #784
West Hollywood, CA 90069

(213) 659 4755

Tile and Marble Collection, Inc
gAtIanta, GA) )

51 Peachtree Hills Ave., N.E.* Suite 214
Atlanta. GA 30305

(Atlanta Decorative Arts
Center/ADAC Buildir®)

(404) 231 7904

CEDIT
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CZEDIT

Tile and Marble Collection. Inc
(Miami, FL)

32 N,£, 39th Street

Miami. FL 33137

(305) 576 8155

Tile and Marble Collection, Inc
&Dania_, FL) .

855 (tiffin Road #Suite 340A
Donia. FL 33004

%Desi n Center of o
he Americas/COOTA Building)

(305) 944 0614

CEIZIIT

I 5

I[[1== I 55 1== I B= I1==

I 1==



resource directory

THE FUQUA COMPANIES

Rita C. Guest. ASIO. Design
Director/Designer

Thomas Burr, ASIO, Project Designer

Michael Gottemoeller. ASIO, Projea
Manager

Robin Jones. Suzanne Seymour, Furnish-
ings Designers

Carson Guest Interior Design
1720 Peachtree Street, NW
Atlano. Georgia 30309
(404) 873-3663

Reception and Seating Area with
View of Board Room, page 10!

Reception desk; custom design by Carson
Guest fabr by On-Ste Woodworking

Oub chairs: Hickory Business Furntture

Char leather: Irving Tanning Co.

Cocktail table: Jack Lenor Larsen

Cigarette taWes; custom design by Carson
Guest fabricated by Agat

Rugs: custom design by Carson Guest
fabricated by Lacey Champion

MiBwork; Qn-Site Woodworking Corp.

Lighting: Lightolier

Glass wall: Talig Glass

Avrchrtectural metal: cuslorr design by
Carson Guest fabncated by R.F, Knox

Wood floonng; Kentucky Wood Floors

Conference table: custom by Carson
Guest fabr by Art Martue S Stone

Base: New Age Cabinetry

Conference chairs; Geiger International

Chair ieatther: Irving Tanrvng Co.

Ranters; International Art Properties

Rants. D&S Plants, Unlimited

Sculpture- John Charles Gordon

Artwork; Herb Creecy

Bronze metal soffit Tfwmpsen Ltd. and
Andree Studios

Entry Vestibule, page 100

Reception desk; custom design by Carson
Guest

Mitlwork: OrvSite Woodworking Corp.

Marble floonng; Williams Tlie

V\tood floonng Kentucky Wood Floors

Gold leafdome: Amelia Mexison

Avrchitectural metal: Thompsen, Ltd. and
Andree Studios

Mural: Prudence Carter

Lighting: Lightolier; Norbert Belfer

Dining Room, page 103

Oinmgtable custom design by Carson
Guest fabncated by Agati

Dining chars,- Donghia

Dmmg char fabnc (moharj; Unika Vaev
USA

Carpet Carousel Carpets

Embossed leather wall panels; Edeiman

Ceramic vessels: ffeterjayko

Millwork; On-Sle Woodwerking Corp.

The Office ofJ.B. Fuqua, page 102

Executive desk custom design by C»™n
Guest fabncated by Agati

Custom guest chars: Bernhardt

Guest char fabric: Bons Kroll

Bow front cabinet Herman Miller

Caipet custom design by Carson Guest
fabncated by Carousel Carpets

Sik waJkovering: Seabrook

Planters: Architectural Supplements

Plants: D&S Rants, Unlimited

Millwork On-Site Woodworking Corp,

Cerjmic vessels PeterJayko

134

OCEAN GRAND

James Northcutt Associates

717 North La Cienega Boulevard
Los Angeles, CA 90069

(213) 6S9-BS95

Urbandale

One Westmount Square, #1249
Montreal, Quebec H32 2W7
(514)933-8417

Lighting Consuhanc Craig Roberts Assocs.

Lobby, page 104

Coffee Table; GregonusfPtneo, Inc.
Lantern: Brustlin Workshop

Lamp: De Benedictis
Chairs: Traditional Imports

Console; T A. Greene Company

Casual Dining Area, page 105

Lantern; Dana Creath Designs

Maitre d' stand; Dennis & Leen
Artwork: Hampfton HaH

Dining Char: custom designed by Budji
Banquette Chain Wicker Works

Entrance to Fine Dining Area,
page 106

Acrtifact Michael Taylor

Fine Dining Area, page 106

Console: Brustlin Workshop
Char, Sdeboard Traditional imports

Balloon shades: Ross Carlock and Assocs.

Bar Lounge, page |0S

Tea table and char; TradiPonal Imports
Sofa; A. Rudin

Lounge Char: Mmton-Spidel!

Wall Bracket Michael Taylor

Shigaraki Bowl: Cache

SENIOR LIVING
Hamilton House

Teresa Chester, Principal in Charge

Design | Interiors

2049 Century Park East
Suite 3000

Los Angeles, California 90067
(213) 553-5032

Lobby, page 109

Chandelier Dana Creath Designs
Piano: existing

Coffeetable-. Weiman

Side tables; Weiman

Artwork: Fidelity Art

Living Room, page 110

Chairs in foreground: Jensen Custom
Chars m background: Keishng Hess
Fabric B Berger

Sofa: Jensen Custom Furniture

CoffiM table' Weiman

Side table: Werman

Drapenes: Blautcx; Designer Workroom
Artwork: Boulevard Frames

Dining Room, page 110

Chandeliers; Dana Creath Designs
Tables; Shelby Wilhams

Chairs: E5SG Imports

Wall lighting: Dam Creath Designs
ArtwerV; Boutevard Frames
Settees. Shelby Wilkams

Console: WAjirnan

The Hamptort at Post Oak

Gary Ahergon, Principal In Charge
Jim Walker. Project Designer

Art Ayala;.Project Architect

Joel Barberree, Staff Designer

Morris Architects
3355 W. Alabama
Suite 200

Houston. Texas 77098
(713) 622-1 180

Pub, page 110

Chandelier- World Imports

Sconces: Norman Rwry

Recessed lighting; Prescolite

Bar; Antique Verde Marble

Chairs at bar: Shelby Williams

Fabric on chairs at bar: Unika Vaev USA
Cocktail tables: Fakon Industries
Cocktail table chairs; Shelby Williams
Fabric Rc”rt Allen

Booth; Shelby Williams

Fabric on booth; Robert Allen
Woodwork Hoffman

Artwork: Smitherman, Edwards
Fkoorcovei-mg. Harbinger Carpet

Sitting Room, page 110

Chairs in foreground: G&M Designer
Fabnc: Robert Allen

Sofi existing: Scalamandre fabnc
Coffee table: Shelby Williams

Side tables: Hickory Char

Va»: J.W. Accessones

Armore; Lexington Aimoire

Chairs n background: Hickory Char
Fabnc; DesignTex

Wallcovenng; Leejofa

Artwork. Smitherman, Edwards
Clock; Howard Miller

Lamp. Stiffel Lighting

OREGON SYMPHONY
SHOW HOUSE

Library, page P-65

Jennifer Myers. NWSID

J2M Interior Design
RO.fiox 1688

Lake Oswego, Oregon 97035
(503) 452-9805

Linda Kerekes, NWSID

Design Perspectives, Inc.
433! N.E Couch
Portland. Oregon 97213
(503) 235-1326

Antiques Stars Antique Mall: Antique
Showcase; Michael Peterson Atelier

Paintings: The Augustine CoHeetion;
Portland Antiques

Accessones, pillows, slipcover wall paint-
ing finishes: Design Perspectives

Sofa fabrication: Dale Dearden

Sofa and wmg char fabnc: Westgate

SoCa tnm: Scalamandr®

Club char: Design Fumishmgs

Chibdwvfabnc. Payne

Drapery fabrication' Weaver's Drapenes
Drayjery fabnc, Kinney Bros.

Loggia and Wet Bar (above and
opposite) pages P»64»5

Kachie Pozarich. NWSIO

Kathie Pozarich Interiors

162S0 South Pacific Highway, Suite 75
Lake Oswego, Oregon 97034

(503) 636-1718

Paining finishes: Emmeding Studios
Lighting Class< Lnes bghting
Coromandel screen: Onental Accents
Tables; liana Goor through Wayne Martin
Switze” chars, muror pedestal, Bayberry
fabric Wayne Martin, Inc.
Accessories, (lowersand plants; V. Clair,
Flowers by Dorcas, Black Eyed Susan’s.
G &G Interior Plants
Artwork; Attic Gallery, Gango Gallery
Lamps: Rick Andrus of Steel Design
Granite Tiles- Oregon Tile & Marble

A BEGUILING YESTERDAY

Lobby, page S-72

Sherron Bishop. ASIO
Dot Hamblet
Mane Hayden, Allied ASID

Ellison®

7000 Camp Bowie Boulevard
Fort Worth, Texas 76116
(817)731-8666

Accessones. art lurrsshings, plants/flow-
ers. refinidoing, upholstery, window
treatments: Ellison's

Drapery fAonc: ScaJamaneW

Camel velvet F. Schumacher & Co.

Leather on loveseat Hancock & Moore

Piano: Luke Wickman

Tile; Dal-Tile Company

Reupholstenng: Artisan Upholstery

Library, page S-73

John Mitchell, Sharon Mitchell

Leigh-Boyd
2009 Hawthorne. Fort
(817)924-2148

TX 76110

Fabnc, trimmings, wallcovering: Westgate
FAint The Color Wheel

Wallccuenng nft: Butchand Steve Sdvwartz
Draperies; Sherry Thompson
Upholstering: Noms Uplv>l«ery Shop
Plants and flowers: RogerJanssen

Leather chair/ottoman: Ellison’s

Parquet floonng: Color Tile

All other fumtsNngs: Leigh-Boyd

Ballroom/Lodge Auditorium,
page S-72

John R. Cochran. Allied ASID
Gina Tanner, Allied Education ASID
Dennis Voters, Allied ASIO

The Design Studio of Gabberts
630! Oakmont Fort Worth, TX 76132
(817)346-5600

Art, gtass/miTTor lighting; Gabberts
Charedeiier: Pettigrew Associates. Inc.
Drapery fabnc: Westgate Fabnes
Upholstery; Henredon Furniture
VS”ndow treatment Gabberts
Cocktail table: Hickory Char
Centerpiece table: Manheim Gallenes
What rxTt stand, four-<frawer chest dmmg
chairs; Baker Furniture
Entry desk S butler'stable; Heritage
Furniture
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Charles H. Falls

The PASSING OE Charles H. Falls, husband, father,
much-honored member of the American Society
of Interior Designers, deprived our entire profes-
sion of a wonderfully unique talent.

We first perceived Charlie 10 years ago in St.
Louis. He was singing and dancing the lead role
opposite Barbara Sauerbrey in the ASID conference's
incredibly ambitious light opera presented as the

piece de resistance of its 1981
conference.
Somehow Charlie, an amateur;
melded the affability of a Dan
Dailey with the uninhibited
antics of a Donald O’Connor.
He crystalized in the audience’s
mind the mirth that is somehow
ever-present in this profession of
which we have all become a part.
As the years passed, our
friendship with Charlie, his wife
Rayetta and his sons Justin and
Jason has constantly deepened.
In 1983 Designers West co-
ventured a booth at the ASID's
Boston Conference with Silk Dynasty, the fabric
and wallcovering firm created a short time before
by Charlie and Rayetta,

In a small 10 x 10 foot space, Charlie spun
magic. An Honorable Mention in the Best Booth
competition called for a celebration.

Along with the lobster and the champagne came
some serious thought. Someone suggested, “Isn’t
Honorable Mention somewhat like Kissing your
own sister.”” A pact was made: Next time, let's
win Best of Show.

The team was soon expanded to include both
David Sutherland and Neal Stewan of Dallas; the
Dallas conference was to be our target. The design
theme we selected seemed right for our objective:
The Office Pavilion of Dr. Carol Soucek King.

1941-1991

As plans progressed to become realities, the
thoughtofwinning Bestof Show wastaken li"tly
—almost a joke, yet never out of our minds.

However, a cloud casta shadow over our under-
taking: Charlie learned he’d failed a lung exami-
nation and a biopsy was scheduled for the Monday
following the conference. Now, winning recog-
nition became a serious goal.

The pavilion rook shape. A desk by Karl
Springec, black faux marble columns by Wilsonart,
striking art by Gregory Deane, low voltage ligdt-
ing by Michael Souter; and, of course, design magic
by Charles Falls.

That year three committees judged the booths
of the show. Three Best of Show ribbons were to
be presented. Charlie's booth won them all!

We knew Charlie one short decade. Others
knew him longer. We met often by plan or by
chance — at market events and seminars; award
dinners and house tours. Whatever and whenever
Charlie was always up, always encouraging,
always giving. His laughter enveloped us; his pro-
fessional talent overwhelmed us; his friendship
extended to all who knew him.

Charlie Falls was, indeed. Best of Show.

A scholarship fund in memory of
Charles H. Falls, ASIP, is being created by
the local design community and friends.

This scholarship will perpetuate his vision
and passion for the interior design profes-
sion. Contributions will make possible
the establishment of this fund through the
National ASID Educational Foundation.
Tax-deductible contributions in any
amount are welcome. Checks should be
made payable to ASID Educational Foun-
dation, Charles H. Falls Scholarship.
Please mail to the scholarship chairman,
Marian Wheeler, ASID, 945 Union Street,
San Francisco, California 94133.



