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The present issue of Everydoy Art Quorlerly morks on importont

new stoge in ils developmenl. The Quorterly wos originolly
plonned os "o guide lo well designed producls" ond this it will

remoin. ln the first issue, published during the summer of 1946, the

edilor soid, "This Quorterly is wrilten for the homemoker, pros-

pective home builders, ond for the mony others foced with the

problem of furnishing their living quorlers ond buying obiects for
everydoy use. We hope thot feochers, designers, ond olher pro'

fessionols olso will find this publicotion voluoble." This hope hos

been, we think, borne out by the history of the periodicol during

its six yeors of existence. The subscription list demonstroles how

mony designers, teochers, ortists hove ioined the lorge group of

consumers to whom the mogozine is directed.
Despite lhe odvonces in the ovoilobility of well designed

products during the lost six yeors, ond despite the oppeoronce ol
mony publicotions directed to helping the consumer differentiote

between the good ond the bod, there is no question lhol there

still exists o ploce for on independent, criticol guide such os the

Quorterly.
However, this some period hos olso seen mony chonges in

otlitudes towords industriol design ond everydoy ort. More ond

more, designers, poinlers, sculptors, ond orchitecls reolize their

interdependence. Whereos eoch ort cerloinly does involve por-
ticulor problems reloted to medium ond function, it is olso true ondl

increosingly recognized thot oll visuol orts involve common prob-

lems ond lhot on understonding of one ort helps in lhe under'

stonding of onolher. Anyone with on elementory knowledge of
the hislory of contemporory ort is owore of the degree in which

the shopes of modern orchitecture ore reloted to the eorly ex-
periments in geometric obstroct pointing; or the degree in which

furniture ond textile design hove depended for inspirotion on

orgonic obstroct pointing ond sculpture.
As pointers, sculptors, orchitecfs, ond industriol designers orr:

increosingly exomining lheir relotionships with one onother, so lhr:

entire progrom of the Wolker Arl Center ond of the new Everydo't

Art Quorterly is now directed to on exominotion of these relo'
tionships.

The Quorterly, which is subsidized os o public service by the

Wolker Art Center, is consciously emborking on o compoign lo
widen ond to increose its list of subscribers. At the some time, os il
recognizes thot mony of the present subscribers ore still primoril'y

inleresled in the originol function of the periodicol os "o guide i>
well designed products," it is reolized thot there musl be nrr

lessening of this informotionol service. The onswer to the problern

of how to increose the scope of lhe Quorterly without losing on'y

of its originol conlent is opporent in the presenl issue. The period-

icol hos been increosed in size from sixteen to twenty poges lo
odmit of the inclusion of orlicles, reviews, ond notes on pointinr;

ond sculpture, os well os on everydoy ort.
The formot which hod been stobilized over o period of si;'t

yeors hos now been chonged, ond this chonge is by no meons lh,g

end. ln formot os in content, the ottilude of the editors will b,e

fronkly experimentol. ln their experiment they would like to drorv

os much os possible on the odvice ond criticism of Quorterl'7

reoders. Letters on oll phoses of the mogozine will be welcomed

ond, if possible, published or commenled upon. Monuscripts orn

every phose of ort ond everydoy ort ore invited, ond it is hoperJ

lhot subsequent issues will continue to contoin distinguished orticles

by distinguished orlists' 
H. H. Arnosorr
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Made in Sweden

In reviewing Swedish publications for information
on Swedish design and designers, one is struck by

the large proportion of the population that makes

designing a profession. Sweden has a population of
only seven million people, yet the list of first rank

designers would compare favorably in length with
a similar list of our own or British designers, at

least in the area of objects made for household use.

The'oindustrial designer" as we know him in this
country is an almost unheard of phenomenon in
Sweden. That anonymous engineering mind (bear-

ing the name of a design firm) that steps into any

factory, analyzes machines, market trends, capital

investments, profits desired, and materials available,

and then retires to some brilliantly lighted half-acre

studio to confer with a large staff of expert associ-

ates and so produce a streamlined gadget would not

be of much use to Swedish industry. Swedish fac-

tories are very small. Only fifty plants in all of Swe-

den employ more than a thousand workers.

There is a strong craft tradition both in the de-

sign and production of Swedish products. The re-

sult is an intimacy and personal expressiveness that

seldom results in objects too far beyond the experi-

ence of the consumer to be accepted by him. There

is little striving for "originality for its own sake"

such as we find in the more mechanized production
and merchandising system prevalent in the United

States. The Swedish emphasis on craftsmanship re-

sults in an overall harmony in the goods produced.

For the most part our own industrial design tends to

be more experimental in the use of new materials

and methods, but the objects produced are more
difficult to mix with traditional furniture or to use

in existing architecture.

In the Swedish publication Korvrun Elias Sved-

berg noted, re the latest Museum of Modern Art
Furniture Competition, that the emphasis of the
judges was on esthetic and technical novelty in their
judging of designs, and goes on to say:

o'For Sweden, inexpensive, volume-produced fur-
niture is a social and economic reality; good design

is more important than new. Modern furniture is

now a generally accepted standard ware in Sweden,

purchased throughout the country by members of
all social and economic groups, but in the USA it
is still an exclusive speciality, accepted only by a

small group of well-situated individuals. Although
the direct result of the competition will hardly af.
{ect the vast majority of the people because of the

extreme design and the relatively high prices, it is

likely that it lvill have a significant indirect eflect
on the development of mass produced furniture.
The competition will have its greatest value in its
creation of a radically new view of the whole pro-
gram of furniture models. On the other hand, we

should be careful not to be influenced all too much
by the surrealistic design world's amoebe and

boomerangs."

In Sweden, as in many European countries, in-
terior living space is limited so that the major de.

sign effort has been toward the creation of small
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