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JANUARY, 1984 

Automation, White Collar Growth Trends. p. 157. 

Automation Research Expands At Design Firms. pp. 158-161. 
Four leading interior firms plan programs with users, ven- 
dors, experts. 

Planning Firms Use Group Training To Launch In-House 
Computers. pp. 162-165. Attitudes of designer/architects 
determine who goes on-line first. 

Sculpture-By-CAD Is Creative Tool For Atrium Works. 
pp. 166-169. Computer improves on physical models by 
500 percent, says artist. 

Office Relocation Decreases Productivity, Says New Brill 
Study. pp. 170-173. Chapter on flexibility provides new in- 
sights in first volume of study. 

Grayed Colors Move Contract Toward Multi-color Palette. 
pp. 174-177. Deep tones, cleaner colors, & accent shades 
contribute to forecast. 

White Collar Growth Leads To Union, Gov't Office Stand- 

ards. pp. 178-181. Management consultant Justin J. 

Thompson projects employment trends. 
Training Centers Require ‘Total Environment’ Design. 

pp. 182-185. Trainees are taught, fed, housed in an envi- 

ronment that invites learning. 
Can Knock-Offs Be Stopped? pp. 189-188. Attorneys & indus- 

try leaders evaluate standards for product protection. 
Be Part Of Contract’s Confidential Design Compensation 

Survey. pp. 189-199. 

Contract Directory: Products & Manufacturers 
Index to Directory Listings: p. 199. 
Contract Manufacturers: pp. 200-216. 

Marts & Permanent Trade Exhibits: p. 217. 
Associations & Societies: pp. 217-218. 

Classified Product Listings: pp. 222-223, 228, 232, 234, 
236, 238, 240, 242, 244, 246, 248, 250, 252, 254, 256- 

300. 

Product Showcases: Comforto, p. 86. 

Eldon, p. 92. 
Intrex, p. 98. 

Product Showroom: Pj Contract, p. 104. 
Book Review: p. 152. 

FEBRUARY, 1984 

Competitive Hospitals Plan For Efficiency. pp. 84-88. 
Drug Laboratories Patterned On Research Process. pp. 89- 

91. Federal & corporate rules mandate meticulous drug 
R&D facility design. 

Home-Like Birthing Room Conceals Medical Equipment. 
pp. 92-93. WBCD designs Early American-look delivery 
rooms for Grand Rapids, Mich. hosptial. 

Luxury Amenities Attract Patients, Staff To Nevada Hospital. 
pp. 94-96. VIP patient suites, gourmet doctor's lounge, & 

hotel-style decor make Sparks Family Hospital a competi- 
tive facility. 

‘Wellness’ Emphasis Dictates Illinois Hospital Design. 
pp. 97-99. Illness prevention focus, ‘humanized’ warmth 

replace institutional look. 

Bright Colors, Art Program Geared To Pediatric Patients. 
pp. 100-101. Long-term care paviiion at Hahnemann Uni- 
versity Hospital, Penn., treats kids in a lively atmosphere 

that fosters healing. 
Hospital Daycare Center Designed To Attract Personnel. 
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pp. 102-103. Miami hospital’s facility for staffers’ kids can 
provide 24-hour care. 

Safety Comes First In Healthcare Furniture Design. pp. 104- 
109. Ergonornically styled products feature fine woods, di- 
verse colorways. 

Olefin Carpets Enter High-End Contract Market. pp. 110- 
111. Improved esthetics & price advantages recommend 
olefin fibers for top-of-the-line floorcovering installations. 

More Natural Fibers Meet Fabric Flame-Safety Standards. 
pp. 112-117. Fire-retardant wool, cotton, & linen textile of- 
ferings proliferate. 

L.A.’s West Week Broadens Scope. pp. 118-125. 
Product Showcase: 3M Scanamural, p. 64. 
Product Showrooms: Hiebert, p. 68; Interface, p. 70. 

MARCH, 1984 

Office Design Growth Is Vigorous. pp. 92-93. 
Design For CRT Users Boosts Morale. pp. 94-95. Environ- 

mental controls boost productivity, soften technology. 

New Image Has Rhythm & Style. pp. 96-99. Joint venture 
planning eases firm’s move. 

Miami Law Office Reflects Identity & Locale. pp. 100-103. 
Art Deco motifs & grid patterns establish image. 

Skylights Power Passive Solar System At Chicago Firm. 
pp. 104-105. Materials gather warmth from skylights, trim 
energy expenditures. 

Users, Clients, Environment Addressed By Office Planning. 
pp. 106-109. Industrial, Asian motifs provide subdued 
working background, permit neighbors & foreign clients to 
relate to office space. 

Reflective Lighting Must Be Controlied In VDU Installations. 
pp. 110-112. Correct lighting in offices using video display 
terminals can eliminate eye-fatigue, reflectance problems. 

Furniture Systems Dominate The Office Market. pp. 113- 
121. Modular components & panel systems offer applica- 
tion flexibility. 

Compact Mobile Files Save Storage Space. pp. 122-125. 
Moveable filing & retrieval systems ease data access, while 
consolidating required media storage space. 

Product Showcase: Kimball, p. 66. 
Product Showroom: Hardwood House, p. 70. 

Westinghouse, p. 76. 

APRIL, 1984 

Upgraded, Multi-Use Hospitality Spaces Are Trend. p. 97. 
Cafe Is Rebuilt For Patron Appeal. p. 98-99. Part of a $400 

million facelift, hotel cafe gets new image. 
L’Ermitage Hotels Combine Art & Luxury. pp. 100-103. Ali- 

suite properties are within 2% mile radius. 
Hotel & Retail Space Blend In Hong Kong Luxury Complex. 

pp. 104-105. Separate atria render multi-use spaces dis- 

tinct, yet complementary. 

Business & Pleasure Mix At City, Resort Hotels. pp. 106-111. 
Blend of resort & corporate atmospheres is planner’s goal 
for St. Louis & Key Largo hotel design projects. 

Art Deco Detailing Is Key To Orlando, Fla., Hotel Design. 
pp. 112-115. Lush Atrium lobby emphasizes sculpture. 

‘Most Hospitality Standards Deceiving,’ Says Designer. 
pp. 116-117. Every hospitality job must be examined 

(continued on p. 160) 
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thoroughly, according to designer Jeffri McAllister, ISID. 
Nautical Styling Updates Seafood Restaurant Image. pp. 118- 

119. Use of oak & warm colors creates shipboard effect. 
Casual Styles Dominate Hospitality Furnishings. pp. 120-127. 

Natural materials used; metals lend high-tech look. 
Wallcoverings Mfrs. Stress Acoustics, Flame-Safety. pp. 

128-133. 1984 intros meet strict contract job requirements 

in range of media. 
Product Showcase: BMG Graphics, p. 72. 

Vecta Contract, p. 76. 

Product Showroom: O’Brien & Associates, p. 80. 

MAY, 1984 

Special NEOCON 16 Preview. p. 207. 
‘Midpoint To Millennium’ Theme Promises Better Envi- 

ronments. pp. 208-210. Emphasis on architects gathers 
int'l group to debate various issues. 

Floor By Floor Pull-Out Guide To The Mart, pp. 211-212. 

CONTRACT Faces at NEOCON. p. 213. 

Preparing For The Future Is Seminar Program Stress. 

pp. 214-219. 

European-Standard Booths Debut At NEOCON Interna- 
tional. pp. 220-221. 

Floor 6: Natural-fiber Textiles Introduced. pp. 222-224. 
Floor 8: Fine Styling Sported By Latest Intros. pp. 225-231. 

Floor 9: Re-creation Combines With Innovation. pp. 232-7. 
Floor 10: New Wood Systems. pp. 238-245. 
Floor 11: Market Seating Shows Ingenuity. pp. 246-253. 

Floor 12: Products Feature Metal Parts. pp. 254-255. 

Floor 13: Floors Offer Safety Features. pp. 256-257. 
Floor 16: Seating & Table Designs Expand. pp. 258-259. 
Floor 17: Multi-use Product Applications. pp. 260-261 

Floor 18: Woven Nylons In New Collection. pp. 262-263. 

Product Showrooms: Kimball, p. 126. 
Haworth, p. 138. 

Product Showcases: Swedeline, p. 150. 
Domore, p. 162. 

JUNE, 1984 
Gov't, Designers Confront Productivity Issue. p. 135. 

Federal Design & Building Systems Take High-Tech Turn. pp. 
136-139. 

Saudi Arabian Design Exceeds Western Standards. pp. 140- 
143. Showcase educational institute uses marble & teak. 

County Court Redesign Appeals To Public, Improves Opera- 
tions. pp. 144-147. Renovation organizes workflow, up- 

grades image. 
Design Meets User Needs, Boosts Tax Dept. Efficiency. 

pp. 148-151. Re-use plan based on gov’t. employee input 
has productive results. 

ASID Survey: Clients Want Interiors That Spur Productivity. 
pp. 152.159. Polled ‘members find privacy, personal space 

less critical to good design. 

40 Workshops, 150 Exhibits Educate Specifiers at ASID Expo. 
pp. 160-163. Conference takes planners ‘Beyond The Line’ 
by addressing new challenges. 

Energy-Saving Lamps, Sleek Designs Shine In Chicago. 
pp. 164-165. 

Carpet Survey: Carpets Account For 20% Of Furnishings 

Costs. pp. 166-169. Price, brand, color, & durability influ- 
(continued on p. 166) 
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ence carpet preference, says poll. 
Area, Oriental Rugs Gain In Contract Market. pp. 170-175 

Unique carpet patterns, custom colorations humanize of- 
fice environments. 

NEC Article, Panel Standard Reaffirm BIFMA Mandate 

pp. 176-179. Onset of second decade marked by successes 
in worker protection efforts. 

1984 Quick-Ship Directory. pp. 180-185. 

Product Showcase: Herman Miller, p. 104. 
Product Showroom: David & Dash, p. 112. 

JULY, 1984 

TVA Concepts Outstanding. p. 97. 

‘Neighborhoods’ Among Ideas In Tenn. Valley Authority 
Plan. pp. 98-103. ASD, Atlanta, & BOSTI innovate to meet 
60,000-sq.-ft. complex’s needs. 

AT&T Gets Competitive Image. pp. 104-105. Planners defy 

short lead time, worker strike; meet deadline & budget. 
Designer Salary Survey Links Job Tenure & Compensation. 

pp. 106-109. Poll reveals regional differences in planner 

compensation. 

Plants Are Key Design Tools When Properly Specified. 
pp. 110-113. Aiding trattic patterns, worker efficiency, 

plantings require designer know-how. 
Integrated Design Elements Create Productive Environments. 

pp. 114-117. Color, lighting, layouts promote well-being. 
Users See Growth For Access Floor, Flatwire Systems. 

pp. 118-121. Technological improvements recommend 

both for many facility applications. 
Open Plan Directory: Growth Mirrors Industry. pp. 122-123. 

Total Systems, pp. 124-131. 

Freestanding Space Dividers, pp. 132-143. 

Plants & Planters, pp. 144-147. 

Raised Floors, pp. 148-149. 

Acoustical Panels, Wall-Mounted, pp. 150-153. 

Telephone & Power Sources, pp. 154-155. 

Acoustical Ceilings, Systems, pp. 156-157. 
Lighting, p. 158. 
Installation Specialists, Masking Sound Systems, Carpet 

Tiles, p. 160. 

Alphabetical List of Participating Firms, p. 162. 
Product Showcases: Scandiline, p. 72. 

Knoll, p. 76. 

Spanjer, p. 80. 

AUGUST, 1984 
Restoration Projects Test Design Ingenuity. pp. 102-109. 

Major Tax Benefits Can Result From Building Renovations. 
pp. 110-111. Older facilities can enjoy up to 25% tax cre- 

dit through rehabilitation. 
Adaptive Use Of Old Post Office Wins ASID Award. 

pp. 112-115. Saved from destruction, building lives as new 
home for design firm. 

Design Office Remodel Features Historic Detail. pp. 116- 
119. Planning operations for design firm are improved. 

(continued on p. 170) 
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Computer Support Lines Stress Worker Functions, pp. 120- 
¥a0. 

Hard Rock Is Hard Work. pp. 134-137. Planner gives up 
creative role to make famed cafe a success. * 

Furniture Component Specs Reduce Errors. pp. 138-145. 
Product Showcases: Howe, p. 71. 

Rose Johnson, p. 76. 
Brueton, p. 80. 

Product Showrooms: Conwed, p. 84; Pace, p. 88. 

SEPTEMBER, 1984 

Designer’s Saturday. p. 132. 51 furniture showrooms gear for 

space designers, facility planner influx; annual party 
scheduled at Metropolitan Museum of Art. 
Facilities Symposium, Student Day. p. 133. 
Schedule Of Student’s Day Activities. p. 134. 
Schedule of Facilities Management Day Activities. p. 135. 

Showroom/Manhattan Map. p. 138. 
Guide To Products, People. pp. 140-152. 

The World Of Contract Seating. p. 153. 
How End-Users Can Learn About Ergonomic Seating. 

pp. 154-157. Teaching principles of health seating is new 
industry challenge. 

Fewer Controls Found In Chairs.. pp. 158-163. 
New & Revived Designs Bring Ornament Back. pp. 164-167. 

Reproductions of early 20th century chairs, post-Modernist 

works are among elements adding embellishment. 
Flexible Seating Stacks & Stores. pp. 168-173. 
Soft Looks Set Pace. pp. 174-177. 
Sturdy Chairs Meet Varied User Needs. pp. 178-181. 
Product Showcases: Brayton, p. 90. 

: ia Me a aS OE ote ito Knoll, p. 94. 
peri Hoe Tee arr er elses Deas Wright Line, p. 98. 
Brennen Nari tee: Pe SS Product Showrooms: Morris Greenspan, p. 102. 

American Seating Co., p. 106. 

n Oe 

OCTOBER, 1984 

Changing Services Alter Bank Design. pp. 98-103. 
Small Town Bank Gets Big-Time Look. pp. 104-107. Desig- 

ners update image without alienating patrons. 
Solid Image Becomes Prototype of Growing Institution. 

pp. 108-111. Banking on success, designers employ rich 
scheme. 

New Savings & Loan Achieves Market Presence. pp. 112- 
115. In ari unfriendly economy, bank launches operations 
with a boost from design, catering to special needs. 

Make Strong Bank Statement With Solid Woods, Textures. 

pp. 116-127. Oil & lacquer put finishing touches to seating, 
desks & tables. 

Who’s Who In Contract Design: The West. pp. 128-165. 
Furniture sales enhance designer profits in West; 63.6 per- 

cent polled plan to use computers as design tool. 
125 Lighting Manufacturers Listed. pp. 166-171. 
Product Showcase: Wilsonart, p. 71. 
Product Showrooms: Stow/Davis, p. 80; F.C.l., p. 76. 

NOVEMBER, 1984 

IBD/CONTRACT Product Design Competition Winners. 
(continued on p. 174) 
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pp. 129-144. Record number of gold metals awarded by 
discriminating jury. 

Office Outlook: Tight Budgets, Creative Solutions. p. 145. 
Beautiful interiors planning celebrated along with range of 

new product introductions. 

Economics Guide Design Of Broadcast HQ. pp. 146-149. 
Plumbing shafts form promenade in former hotel space. 

Operations Streamlined For N.Y. Law Firm. pp. 150-153. 
Order with style achieved in planning lawyers’ HO. 

Building Blocks Make Chemical Bank Work. pp. 154-157. 
Universal approaches help facility cope with change. 

Neo-Classical Design Infused With Fun. pp. 158-161. De- 

pository Trust provides ‘up’ image on a tight budget. 
Individuality Distinguishes Executive Office Products. 

pp. 162-171. User’s needs addressed with adjustments. 
Fabric Market Turns To Texture. pp. 172-175. Introductions 

show texture and visual dimension. 
In Accessories, The Accent’s On Elegance. pp. 176-177. 

Postmodern coloration, satin, and polished metal finishes 

make sophisticated statement for desk-ton products. 
IBD Winner’s Circle, p. 81. 
Product Showcase: Herman Miller, pp. 78-79. 

Rose Johnson, p. 96. 
Product Showroom: Fantoni, p. 104. 

DECEMBER, 1984 
New Fast-Food Facilities Boost Operation Volume. p. 67. 
More Volume For Wendy’s With New Solarium Green- 

houses. pp. 68-69. Plants flourish as exterior is brought in- 
side for fast-food remodels throughout country. 

Magic Pizza Restaurant Blends Mystery With Mozzarella. po. 

70-73. Magical environments, effects enliven operation. 
New Cafe ’52’ Made Exciting For Chermbank Employees. 

pp. 74-75. Lighting & shiny surfaces mirror activity. 
Modular Furnishings Add Style To Fast Food Restaurants. 

pp. 76-80. 

Selling Success Based On Exciting Environments. p. 81. 
Copley’s Mixed-Use Development Meshes With Boston 

Back-Bay. pp. 82-85. 3.7 million-sq.-ft. Copley Place integ- 

rates with & enchances surrounding retail community. 

Columns, Theme Define Store. pp. 86-87. Corbels link ele- 

ments, pinpoint merchandise sites. 
Retail Engineering Follows Consumer Research. pp. 88-91. At 

Younkers, Des Moines, accent is on creative display where 

product is staged instructively for buyers. 

Company Image, Budget Key To Corporate Art Programs. 

pp. 92-93. Consultants prioritize acquisitions planning. 

Artwork In Variety Of Media Puts Spice In Product Lines. 
pp. 94-101. Sophisticated images, wide subject range 

create moods for any environment. 
Regional Marts Proliferate, Vie For Market Dominance. 

pp. 102-105. Developers compete for high-traffic loca- 

tions to serve thriving contract interiors industry. 

Contract Furniture & Furnishings Mart Directory. pp. 106- 

1%. 

Product Showcases: Host, p. 56. 
Comforto, p. 58. 

THE SYLGARD™ TREATMENT. 

Heavy traffic, everyday spills, pets and more...they all 
can lead to offensive carpet odors, and shorten carpet 
life. That’s where carpeting made with SYLGARD 
Antimicrobial Treatment can provide an important 

added value for contract installations. SYLGARD 
provides hygienic carpet freshness by inhibiting the 
odors and discoloration caused by bacteria, molds 
and mildew. 

And unlike other treatments, the SYLGARD 
Treatment is permanently bonded to the carpet fiber. 
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