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FEBRUARY 1970 

LIBRARY DESIGN PROCEDURES LINK PROFIT TO 

TALENT, pp. 42-49. 
Providence (R.I.) College Library, by Bill Bagnall 

Associates. 
ELECTRONIC LEARNING DEVICES SHAPE DE- 

SIGN OF SCHOOL INTERIORS AT HUGE AASA 

EXPOSITION: 

Introduction, p. 50. 
Program of events, p. 51. 
Preview of new products, pp. 52-57. 

BUILD FUTURE FLEXIBILITY INTO TODAY’S LI- 
BRARY DESIGN,: by Marjorie E. Weissman, pp. 

58-65. 
Level of library performance depends on function, de- 

sign, and materials specified by designer. 

DESIGN PROVIDES SENSE OF RELIGIOUS PLACE, 

pp. 66-67. 
Northwestern Lutheran Theological Seminary, St. 

Paul, Minn., by Westburg-Klaus Associates, Inc. 
PAPER POLLUTION PROBLEM NEEDS INFORMA- 

TION RETRIEVAL SYSTEMS, pp. 68-71. 
A chapter from the book, Profit Through Design, Rx 

for Effective Office Space Planning, by Maurice Mogu- 

lescu, president, Designs for Business, New York City. 
COMPLETE PACKAGE TREND IN CONTRACT CON- 

GLOMERATES, pp. 72-75. 

Mergers are resulting in the formation of large, inte- 
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grated companies that can offer package deals and 

advanced management techniques. 
POINT OF VIEW: Space Planning’s Fourth Dimension 

Is Time—Part of the Package Proposal, by Bernard 

Soep, p. 8. 

NEW SHOWROOMS: General Interiors, p. 12. 

MARCH 1970 

SOFT ENVIRONMENTS FORESEEN FOR THE SEV- 
ENTIES, pp. 60-79. 

A random sampling of 18 interior designers throughout 
the country offers their views on the problems and 

benefits involved in specifying carpeting for hospitals, 

offices, hotels/motels, and schools. 

NEW TECHNOLOGIES SHAPE CARPETS OF THE 
"70s: 
Introduction, p. 80. 
Preview of new products, pp. 80-87. 

GLUED-DOWN CARPET TECHNIQUES CUTS COST, 

pp. 88-89. 

Glued-down carpeting lowers installation and mainte- 
nance costs, while offering all of the benefits of carpet. 

HOSPITAL WING GETS THE HUMAN TOUCH, pp. 

90-91. 

St. Mary’s hospital, Orange, N.J., by Charles S. Gelber, 

AID, IBD. 

THE PACKAGED ROOM CONCEPT—WILL IT 
WORK?, pp. 92-93. 

Multi-product manufacturers and conglomerates feel 
that the packaged room concept is a realistic one in 

that it coordinates everything from product selection to 

on-time delivery. 

CHURCH DESIGN IS LOOKING UP, pp. 94-95. 
Three Illinois churches designed by James R. Cronin 

Associates, 

POINT OF VIEW: Role of Specifier/Designer Is Misun- 
derstood by Dealer and Vice Versa, by James T. 
Fitzgerald, p. 4. 

NEW SHOWROOMS: Fritz Hansen, Inc., p. 8. 

APRIL 1970 

CLUSTER CONCEPT TAPS NEEDED TALENT, pp. 
54-61. 

Environmental Research & Development Inc., New 
York City design firm, uses military line of command 

concept for its own management control system. 

OFFICE LANDSCAPE GIVES OLSTEN FUTURE 

FLEXIBILITY, pp. 62-67. 

Olsten Corp.’s National Headquarters, Westbury, N.Y., 

by James R. Osborne, AIA. 
LEASING OFFERS ALTERNATIVE TO LOW BUD- 

GET DESIGN LIMITS, pp. 68-71. 

Dealer To The Trade, Inc., New York City, offers 

designers/specifiers low-cost leasing plans for tight 

design budgets. 

ARCHITECTS MOVE TOWARD GREATER INTERI- 
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Hans Wegner 
iswith 

Directional. 

The Wishbone Chair by Den- 
mark’s Hans J. Wegner is just 
part of Directional Contract 
Furniture’s new International 
Collection. Selective. Eclectic. 
Classic. In all aspects a unique 
collection, with additional ma- 

jor contributions from such 
internationally acclaimed de- 
signers as Tito Agnoli and Pier- 
luigi Spadolini. For further 
information write Directional 
Contract Furniture Corpora- 
tion, 979 3rd Avenue, New 
York, N. Y. 10022 or 7-122 Mer- 

chandise Mart, Chicago, 60654, 

Department CF-1. 

Directional 
Contract Furniture 



give your home the newest...the 

most beautiful walls in town... 

it’s simple, safe... 

Electrostatically 

applied, beautiful... 

by Evershine Products 

like magic! 

2700 colors 

easily cleaned 

maintenance free 

fade and stain 

resistant 

economical 

easy to install 

practical 

softens room noise 

non-flammable 

not damaged 

by smoke 

VELVA-GLO gives your walls 
the velvety texture and ap- 
pearance that can never be 
accomplished with wall cover- 
ing or paintl 
Its acoustical quality adds to 
the comfort and enjoyment 
of any room where quiet is 
prized. 
Perfect for den, hall, living 

room or bedroom. 

LET YOUR CREATIVITY 
SHINE With 

VELVA-GLO 
Another from the fine line 
of Evershine Products 

EVERSHINE 
PRODUCTS, INC. 

Suite 106 
2375 John Glenn Dr. 
Chamblee, Ga. 30341 

DISTRIBUTORSHIPS AVAILABLE IN SOME AREAS. 
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OR INVOLVEMENT, by James T. Burns, Jr., pp. 
72-77. 

Interior designers and architects are beginning to rec- 

ognize the need for interaction to achieve total environ- 
ment planning. 

RESTAURANT EXPO DISPLAYS KEYED TO DE- 

SIGNING UNIQUE DINING ATMOSPHERE, pp. 
78-85. 

Introduction, p. 78. 

Program of events, p. 79. 
Preview of product displays, pp. 80-85. 

POINT OF. VIEW: Plan Pollution Solution Involves 
Miniaturization, by Lawrence Lieberman, p. 10. 

NEW SHOWROOMS: Sicelcase, Inc., p. 18. 

MAY i970 

BENTON & BOWLES: HOW SPACE DESIGN GROUP 

CHANGED AN IMAGE-MAKER’S IMAGE, pp. 60-90. 

Everything from lease negotiations to the creative 

spark of design talent was done by Space Design Group 
to create a new image for Benton & Bowles, New York 

City advertising agency, in its new 200,000-square-foot, 
eight-floor facility. 

HUGE SEMINAR PROGRAM, NEW CONTRACT PROD- 

UCTS DRAWING SPECIFIERS TO. MART’S NEO- 

CON II EXPO: 

Introduction, by Len Corlin, p. 93. 
Neocon Is Time for Contract Self-Examination, by W. 

O. Ollman, p. 94. 

CMA Firms Could Outfit Any Interior, by Ted Math- 

ews, p. 95. 

Twenty-four Seminar Sessions to Span Contract Indus- 

try, p. 95. 

Program of events, p. 96. 
New product offerings, pp. 97-102. 

NEW SHOWROOMS: Stroheim & Romann; General 

Fireproofing Co., p. 11. 

JUNE 1970 

THE WORLD OF CONTRACT DESKS. Introduction, by 

Len Corlin, pp. 52-54. 
PEOPLE PROPORTIONS SHOULD SHAPE DESK 

DESIGN, by Walter Kleeman, Jr., pp. 55-59. 
Physiological considerations in desk design are too of- 

ten sacrificed to esthetics in the United States. 
HISTORY REPEATS ITSELF, REPEATS ITSELF IN 

DESK DESIGN, TOO, pp. 60-67. 
(The repetition of desk design is traced historically 

from 1200 A.D. to present. 
DESKS PLAY KEY ROLE IN BOOSTING OFFICE 

FURNITURE VOLUME, by Arthur E. Gabler, p. 68. 

A survey of the office furniture market reveals ship- 
ments of wood and metal desks will increase during 

1970. 
CONTRACT DESK PRICE RANGE GUIDE, pp. 69-72. 

A guide to contract desk price ranges, and a list of desk 

manufacturers. 
CHANGES IN WORK PLACES REFLECT CHANGES 

IN TASK STRUCTURE, pp. 73-75. 
Robert Propst, president, Herman Miller Research 
Corp., explores many of the psychological and physiolo- 
gical considerations of workplace functions and how 

they affect workplace design. 
DESKS ARE PAWNS IN GAMES PEOPLE PLAY, by 

Dr. Fred I. Steele, pp. 76-77. 
Dr. Steele, behavioral scientist, explores the psychologi- 

cal implications inherent in design and layout of office 

spaces. 
DESK DESIGN INSPIRAYION MAY STRIKE AT 

ANY MOMENT, pp. 78-79. ‘ 

Free-hand sketches by three designers and the finished 

products. 



PLATNER AIMS FOR DURABLE CLASSICS IN 

DESK DESIGN, pp. 80-81. 
(Warren Platner’s desk designs employ only functional ' 

requirements, appropriate materials, and good propor- 

tions and details. 
CUSTOM-DESIGNED DESKS MEET UNUSUAL 

NEEDS, pp. 82-85. 
Customed-designed desks of interior designers, adver- 

tising agencies, and corporate executives are examined. 

FEMALE DESIGNERS COMMENT: WOMEN NEED 

FEMININE DESKS, pp. 86-89. 

Four female designers state their views on the need 

for feminine desks. 

HARDWARE IS KEY TO SMOOTHLY WORKING 

DESK, pp. 90-93. 

The ability to withstand constant abuse and to work 
smoothly over a long period of time is a vital function 

of desk hardware. 
DESK PERFORMANCE TEST RESULTS GUIDE 

SPECIFIER SELECTIONS, pp. 94-97. 
Two testing laboratories subject desks to torture tests 

and rate them to help specifiers and clients get better 

buys. 
DESIGNERS KEEP DESKS SLEEK, SIMPLE, AND 

FUNCTIONAL: 

Introduction, p. 98. 

New product designs, pp. 99-110. 

POINT OF VIEW: Recognizing Limitations and Know- 

ing One’s Worth Make for a Successful Designer, by 

Carol Bowman, p. 10. 
NEW SHOWROOMS: Fortress Collection, p. 14. 

JULY 1970 

LIGHTING INSPIRATION CAN FLOW FROM OLD 

IDEA, by Martin Garon, pp. 36-41. . 

Examples of creative lighting forms that were germi- “\ 

nated, developed, and brought to life by old, but useful, \N 

techniques. Ln 
LAMP INNOVATIONS INCLUDE SIGNED SCULP- ~ 

TURE, pp. 42-47. 
Polished metals, bare bulb look, and greater use of 

plastics highlight new fixtures and lamp lines intro- 

duced at summer markets. ue 
SUPER-ENGINEERED GLASS WALLS AT D/R | a 

BRING THE EXCITING INSIDE OUT, pp. 48-55. a 

Guided tour of Design Research store reveals the suc- iy 
cess of the non-store store concept, with dramatic ar- H ia : 
chitectural features and displayed material easily seen 

from street. 2 og ¢ 
HOW TO STOP A FREIGHT ULCER FROM DE- 3 e 

VELOPING, pp. 56-59. ara... 4 
A primer on freight pitfalls and how to avoid them. z 

IS THERE A SOLUTION TO THE FREIGHT DAM- 

AGE PROBLEM?, pp. 60-61. 
Three manufacturers, one contract furnisher, and one 

interior designer express opinions on rising rates, com- 
promises, and shipping hazards. 

CANADIAN FURNITURE MAKERS AIM AT USS. 
MARKET, pp. 62-68. 

A preview of Montreal Furniture Market unveils ee ee CORKWOOD 
growing interest in U.S. market. 

MID-YEAR PRODUCT REVIEW: Clean Design, Rec- 
tilinear Look, Geometrics Dominate New Product Intro- 

ductions, pp. 64-75. 

NEW SHOWROOMS: Directional, p. 12. 

AUGUST 1970 

EDITORIAL: Huge West Coast Contract Market in Con- 

fusing Fluctuation, by Len Corlin, pp. 46-48, 
SCULPTURAL QUALITIES HIGHLIGHT BANK OF 

AMERICA BUILDING, pp. 49-53. 

Unusual construction of Bank of America’s 52-story 

(Continued on page 68) 
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World Headquarters Building makes impressive con- 

tribution to San Francisco skyline. 
EARLY COORDINATION STRESSED AT WELLS 

FARGO, pp. 54-55. 
All disciplines involved in the early planning stages for 

total coordination of Wells Fargo’s San Francisco 

building. 

ST. IGNATIUS DESIGNED FOR RAMBUNCTIOUS 

BOYS, pp. 56-57. 

A workable combination of esthetics and wear- 

resistance was achieved for the St. Ignatius College 

Preparatory for boys. 
FAR FLUNG WESTERN CONTRACT FURNISHERS 

CONCENTRATES BUYING POWER AND SER- 

VICES, pp. 58-61. 

Flexible structure of Western Contract Furnishers al- 

lows branch offices to operate independently. 

ICE HOUSE TENANTS QUESTION FUTURE: 

Introduction, p. 62. 

Ice House showrooms, pp. 62-65. 

SHRUNKEN JACKSON SQUARE DETERMINED TO 

GROW: 
Introduction, p. 66. 

Sampling of showrooms, pp. 66-67. 
NEW DISPLAYS RESULT FROM MART FIRE: 

Introduction, p. 68. 

Exhibition spaces, pp. 68-69. 

NO SUCH THING AS “CALIFORNIA” STYLE, pp. 

70-73. 

Survey of California-based manufacturers. 

FIRES OF REVOLT FED BY DORMITORY DESIGNS, 
by Walter Kleeman, Jr., pp. 74-79. 

Dormitory designs do not reflect the needs of today’s 

demanding youth. 

POINT OF VIEW: Name “Interior Designer” is Misno- 

mer, by Walter B. Ford II, p. 7. 

NEW SHOWROOMS: Knoll International, pp. 8-9. 

SEPTEMBER 1970 

EDITORIAL: Soft-Surface Wall Textiles, Polymer- 

Treated Fiber Glass Yarn, and Bomb-Protective Chain- 

Mail Are Latest Fabric/Wallcovering Developments, 

pp. 54-55. 
VINYL-COVERED FIBER GLASS TOPS UPHOL- 

STERY FABRIC INTRODUCTIONS, pp. 56-59. 

A sampling of new upholstery fabrics, new printing 

developments, and man-made fibers. 
REALLY NEW DRAPERY INNOVATIONS LAG, AS 
EXISTING FABRICS REFINED, pp. 60-65. 

The year 1970 is seen as one of drapery refinement 

rather than innovation. 

SPECIFIERS USE METAL FABRIC TO PROTECT 
OFFICE WORKERS AS BOMBING MANIA 

SPREADS, pp. 66-68. 
Harvey Probber, Inc. has re-introduced the use of 

chain-mail for contract use to protect office workers 

and enhance surroundings. 
NEW WALL FABRICS BLOSSOM; ACCENT COL- 

ORS, STRIPES POPULAR DESIGNS, pp. 69-75. 

Textiles designed exclusively for walls increasing as 

adhesives are refined and designs made bolder. 
WALL “CARPETS” PROLIFERATE AS ADHESIVES, 

STYLES, AND COLORS PERFECTED, pp. 76-79. 

New techniques permit installation of wall carpets in 

moist atmospheres. 

REUPHOLSTERY WORK IS IMPORTANT MONEY- 

SAVER, pp. 80-81. 
An in-depth examination of Gimbel’s Reupholstery De- 

partment, New York City. 

INCANDESCENT LIGHTING FIXTURES PROVIDE 
WARMTH LACKING IN STRIP FLUORESCENT 

CONTRACT 



OU K LAM PS Because we know that a contract 

INSTALLATIONS, pp. 82-83. furnisher is not the same as a retail 

The strict barrier between contract and residential is | . AR F TON store and we think his lamps 

breaking down, as more and more residential lighting shouldn’t be either. 

is ysed for commerical and institutional spaces. FOR S ALE ; ; 3 

GREATER STRUCTURAL USE OF PLASTICS IN That's the whole idea behind _ 
FURNITURE IS TREND AT LOUISVILLE/WOOD- AT M ACY'S, Florida Lamp’s Contract Division. 
WORKING FURNITURE FAIR, p. 84. Our only business is making lamps 

SELECTED SEMINARS FROM NEOCON II: 0) 34 GIMB to specification and in volume. 

RESEARCH REVEALS PROPER HEIGHT, WIDTH, ELS, 

DEPTH OF FURNITURE, FROM OFFICE We're one of the nation’s largest 
CHAIRS TO LIBRARY TABLES, by Dr. Adolf OR N FIMAN’ contract lamp, custom lighting 
Yllo, pp. 85-86. fixture, and replacement lampshade 

“AVERAGE” MAN IS A FICTION: RANGE OF MARCUS manufacturers, serving such clients 
SIZES IS KEY TO EFFICIENT WORK PLACES, OR JORDAN’ as Hilton, Holiday Inns, Marriott, 

by Dr. H. T. Hertzberg, pp. 86-89. Ramada, Sheraton, the U.S. State 
CHANGE IN EDUCATIONAL FACILITIES PRE- De : 

partment, large hospitals, apart- 

SENTS NEW OPPORTUNITIES TO DESIGNERS, MARSH, ment houses, etc...all through 
. MacC ll, pp. > : a by James D. MacConnell, pp OR Z AYRES. leading contract designers and 

POINT OF VIEW: Free Computer Time Offer Has a J furnishers all over the world. 

Pitfall—Dealer Slavery!, by Walter Kleeman, Jr., p. 8. ‘ OR DISCOU NT- . bi 
NEW SHOWROOMS: Simon Manges, p. 14. enon epee eed their custom 

LAN D 0 oi furnishers/specifiers demand and 
OCTOBER 1970 $ will accept nothing but the best. 

The best materials. The best work- 2 hows Locat ANY OTHER 3 7 EDITORIAL: Four Contract Industry S ows Locate manship. The best service. The best 

New Products, Sources, Stimulate New Desi Con- 
. ; -” RETAI B: lamps. And the best price. They 

cepts, by Len Corlin, pp. 70-71. 

“GALLERY OF DINING DECOR” TO TOP DINING get them all from Florida Lamp. 

EXHIBITS AT HOTEL/MOTEL SHOW: ST ORE ; 
Introduction, p. 72. Mm =f you don’t recognize 
Program of events, p. 72. our name, we're glad! 

Preview of contract exhibits, pp. 73-80. . 

NH&ME contract exhibitor booths, p. 81. Frankly, we don’t want to be the 
GALLERY OF DINING ROOM DECOR FEATURES best known lamp manufacturer in 
THREE DESIGNER IDEAS, pp. 82-85. America. We're not the same old 
Three top designers create dining room decors for sources of supply that everyone else 
NH&ME Designs for Dining. uses, SO you won't get the same old 

TWENTY FIRMS PLAY HOST TO EASTERN DE- lamps. Our lamps are unique. 
SIGNERS DURING DESIGNER’S SATURDAY COL- We have many fresh new designs, 
LECTIVE “OPEN HOUSE”, PP. 86-91. some excitingly innovative new 
A preview of exhibits at Designer’s Saturday. concepts, and a wide variety of 

INSTITUTE OF BUSINESS DESIGNERS TO TOUR di t detvies Wi y 
BENTON & BOWLES DURING NOPA EXPO: ee eee 
Inteodeetion, p. 9%. design and manufacture lamps 
NOPA and IBD program of events, p. 92. exclusively for you and your budget. 

Preview of displays, pp. 93-96. ae. 
BEMA TO SPONSOR AMA CONFERENCE DURING Want to learn more? Just fill in and 
EXHIBITION, p. 97. mail the coupon below. We'll send 

BANK BUILDING OFFERS TOTAL CONCEPT AND you a full color mini-catalog that 
GUARANTEED COSTS, pp. 98-101. shows you the kind of lamps you 
Bank Building Corp. of America, St. Louis, Mo., can’t get at Macy's, or Gimbel's, 
guarantees costs to bankers. etc., etc. 

CIPHER-SHAPES ADD GRACE TO RECTANGULAR iaib nee dbbakbbeede ces ccedesoesened 
SPACE, pp. 102-103. 
Bankers Trust New York City Branch, by Jack Lowery florida lamp 
& Associates. se s s 

EARLY COORDINATION LEADS TO INTEGRATED contract division 
BANK, pp. 104-105. 445 West 26th Street, 

Buffalo Manufacturers Traders & Trust Bank, by Ford 7 Hialeah, Florida 33010 / (305) 885-3441 
& Earl Design Associates and Minuro Yamasaki & Att: Sheldon H. Dickstein, President 
Associates. We'd like to see the larnps Macy’s, 

BOSTON BANK DESIGN PROMOTES OPEN FEEL- Gimbel’s and the others don't sell. 
ING IN TIGHT SPACE, pp. 106-107. C) Send us your full color mini-catalog. 

The New Boston Bank & Trust Co., by Michael Sand & C Send us a quote on the following lamp, 
Associates. custom fixture or replacement, 

CARPET TENANTS MOVING INTO NEW YORK’S lampshade specifications: 
NEWEST CARPET CENTER AMID OPENING 

GROANS, pp. 108-109. 
A preview glance at some new showrooms at 919 Third 
Avenue’s. Carpet Center. 

POINT OF VIEW: Color Has A Powerful Subliminal 

Influence on Everything, by Steven P. Papadatos, p. 8. 

(Continued on page 70) 
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NOVEMBER 1970 
AUDIO/VISUAL CONSULTANT NEEDED EARLY 

FOR. UNFORESEEN COMMUNICATION DE- 

VELOPMENTS, pp. 58-65. 
A sampling of audio/visual. communications projects, 

by Hubert Wilke Associates, Inc., are examined. 

COMPLEX SALOMON BROTHERS TRADING ROOM 
REQUIRED MONUMENTAL PLANNING, COOR- 

DINATION, pp. 66-69. 
Salomon Brothers, New York, by JFN, Inc. 

WHAT YOU SHOULD KNOW ABOUT SPECIFYING 

RESILIENT FLOORING, by William K. Clark, pp. 

70-75. 
A run-down on the diverse group of resilient floorings 

available, with emphasis on wear/maintenance charac- 

teristics. 
GEOMETRIC SHAPES, ACCENT COLORS FAVORED 

BY RESILIENT SPECIFIERS, pp. 76-81. 

A wrap-up of the latest resilient flooring introductions. 

BEWARE OF BIDDING PITFALLS, pp. 82-83. 
A list of pitfalls to be avoided in the preparation of 

bids. 
ARCHITECTURAL WOODWORKING SHOP SERVES 

SPECIFIERS NATIONALLY, pp. 84-87. 

Pilot Woodworking Co., Inc., Carlstadt, N.J. 

TEST FOR STATIC-CONTROLLED CARPETS: DO 
THEY PREVENT SHOCK AT LOW RELATIVE 

HUMIDITY LEVELS?, pp. 88-95. 
Metal fibers and wires most effective means of control- 

ling carpet static. ; 
CARPET LIFE HINGES ON UNDERLAYMENTS, pp. 

96-97. 
A sampling of underlayment products available to the 
specifier, with the advantages and disadvantages of 

each listed. 

POINT OF VIEW: Fabric Flammability Coming Under 
Federal Control for Hotels and Motels, by Fred L. 

Hess, Jr., p. 10. 

NEW SHOWROOMS: Crown Wallpaper Co., Inc., p. 16. 

DECEMBER 1970 

SHEPARD MARTIN OFFICE DESIGN OVERCOMES 

LOW CEILINGS, pp. 52-56. 

Shepard Martin Associates, Inc., New York City design 

firm, incorporated architecturally~ detailed curves in 
overall design to minimize structural columns and low 
ceilings. 

HOW TO STOP BAD DEBTS BEFORE THEY START, 

by Walter Kleeman, Jr., p. 57. 

A checklist of standard operating procedures for de- 

signers/specifiers regarding credit risks. 

WINDOW TREATMENTS ARE BOTH A SCIENCE 

AND AN ART, pp. 58-67. 

Window treatment techniques control air conditioning 

requirements as well as contributing to interior and 
exterior appearances. 

NEW YORK’S CARPET CENTER: FINISHING 

TOUCHES BEING RUSHED FOR JANUARY CAR- 

PET MARKET, pp. 68-73. 

An in-depth look at the new carpet showrooms at 919 
Third Avenue, New York City. 

HOW TO SELECT DECORATIVE WOOD VENEERS, 

by George T. Kinley, pp. 74-75. 

ARCHITECTURAL PRODUCTS: MORE INVOLVE- 
MENT WITH DETAILING OF WALLS/CEILINGS, 

pp. 76-85. 
A review of designer-specified architectural products, 

including paneling, partitions, movable walls, decora- 

tive ceiling beams and systems, with emphasis on parti- 
tions and screens for open planning offices. @ 
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