














































































































































































































































































Join the custom Home Plans Club 
01us 5 new designs each month tor 
01 oro1essiona1 working drawings 
Gat 1,000 home designs now 
The Custom Horne Plans Club has been created to provide 
a fresh flow of design ideas you can use to make your business 
more profitable. 

As a new member, you will immediately receive an attrac­
tive binder containing 1,000 home designs illustrated with full 
color renderings and detailed floor plans. 

With this complete library of a thousand buildable homes 
to select from, you and your clients will be pleased with the 
wide variety of homes available in all styles, types and sizes 
appropriate to local needs, tastes, and budgets. 

These wide-ranging selections include: 

Deluxe Small Homes-two and three bedroom 

Ranch and Suburban Homes-conventional and con­
temporary 

Brick and Masonry Homes 

Multi-level and Hillside Homes-split level , split 
foyer, others 

Second Homes-duplex and multi-family; holiday and 
retirement; chalets, A-frames, cabins, cottages 

As you guide clients to a commitment, you-as a member 
of the Custom Home Plans Club-will lose no time in coming 
up with a complete set of working drawings, which will be 
shipped postage-free from Club headquarters the same day 
your request is received. 

And with your working drawings you will also receive a 
complete list of the building materials you will need-essen­
tial for accurate bids and reliable cost estimates. 

With so much of the exacting, tedious, preparatory work 
already done, you will realize substantial savings in time, 
effort, and money and at the same time, a growing list of 
clients will realize that you're the one to come to for the right 
home at the right price. 

Plus 5 new home dasigns­
ot-tha-month each month tor 
the next 12 months 
To supplement your library of 1 ,000 home designs, the 
Custom Home Plans Club will provide you with a steady flow 
of 5 new home design ideas each month for the next 12 months. 

Illustrated in full color renderings-and complete with 
detailed floor plans-your five fresh designs-of-the-month can 
easily be added to your basic binder of 1,000 homes. 

In this manner, the Custom Home Plans Club broadens 
the range of selections available to you and your clients, and 
keeps you current on home design trends beyond your imme­
diate market. 

A full set of working drawings with collateral floor plans 
and a list of building materials will be available on both the 
original 1,000 home designs and the 60 new designs you will 
receive during the coming year. 

Plus 12 sets 01 protassional 
working drawings 
tor homes 01 rour choice 
Members of the Custom Home Plans Club are entitled to re­
ceive a total of 12 sets of professional working drawings 
without charge. 

These building plans may be ordered in any combination 
desired: 12 sets of drawings for 12 different homes; 4 sets 
for 3 different homes; or any other way you prefer them. 

Beyond the initial 12 sets available as part of the Club 



and get 1,000 home designs now 
the next 12 months 01us 12 sets 
tor homes 01 vour choice. 

membership fee, members may obtain additional working 
drawings at a 35% discount off published prices which range 
from $25 to $50 for single sets and from $50 to $75 for four­
set packages- depending largely on the square-footage of 
single-family homes and the number of units for multi-family 
dwellings. 

Drawn to FHA and VA general standards, these blue line 
prints-size 36" x 20"-are easy to read on a white back­
ground. Depending on the size and complexity of the house 
design, plan sets may include as many as nine sheets. Notes 
and drawings indicate location and types of materials to be 
used. With complete freedom of choice, Club members may 
order their 12 sets of detailed working drawings at any time 
during the 12-month membership period. 

Club working drawings include: ( 1) Floor Elevations, 
(2) Complete Framing Plans, (3) Wall Sections , (4 ) Floor 
Plans, (5) Basement/Foundation Plans, (6) Roof Plan, 
(7) Plot Plan, (8) Ki tchen Cabinet Details , (9) Fireplace 
& Built-in Details, (10) Specification and Contract Booklet. 

Plus itemized lists 01 building 
materials tor accurate bids 
and reliable cost estimates 
To eliminate the time-consuming task of taking off material 
requirements from each set of plans ordered, the Custom 
Home Plans Club automatically provides members wi th item-

ized lists of building materials needed to obtain reliable bids, 
to make accurate cost estimates, and to order building ma­
terials from suppliers. 

The lists include the size and quantity of all mill work such 
as doors, lumber and built-ins ... framing lumber ... roofing 
... flooring ... wallboard ... masonry ... concrete .. . rein-
forcing ... insulation ... beams .. . fini shing materials, 
and more. 

The lists of building materials used in conj unction with 
the detailed working drawi ngs-save Club members dollars, 
drudgery and valuable time more profitably spent with cl ients. 

! ______________________ _ ----------------------
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Enclosed is a check for $360 
for a full year of membership in 
the Custom Home Plans Club. 
For this I am to receive immedi­
ately a binder containing l.000 
home designs, plus a portfolio 
of 5 new designs each month 
for the next 12 months. 

My membership also entitles 
me to a total ofl2 sets of profes­
sional working drawings and a 
list of building materials for Club 
homes of my Choice. These sets 
of working drawings may be 
ordered in any combination I 
desire: 12 sets for12 different 
homes, 4 sets for 3 different 

"'------

homes, or any other way I prefer 
them. Beyond these 12 sets in­
cluded in my membership fee, I 
will be able to buy additional 
sets at a 35% d iscount off pub­
lished prices during my member­
ship period. 

If after receiving my first set of 
working drawings I am less than 
completely satisfied, I am en­
titled to a refund in full-and no 
hassle - simply by returning the 
binder of 1,000 designs and 
the working drawings in good 
condition. 

Make c heck payable to 
Custom Home Plans Club. 

O subcontroctor 
O retailer 
O wholesaler 
O architectural 
O engineer 
O realty 
O finance 
O government 
O manufacturing 

2320 KANSAS AVENUE / P.O BOX 299/ TOPEKA, KANSAS 66601 

Your Name 

Firm 

Address 

City State Zip 

Signature Date 

RH75 
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HOMES SELL EASIER WHEN 
THEY'RE CLEAN AIR HOMES 

What Are Clean Air Homes ? 
They 're The Ones That 
Sell Faster Because They 

Offer Buyers Clean, Quality 

Living With Honeywell's 

Electronic Air Cleaner! 

These days, you need all the help 
you can get selling homes. And you 
get that kind of help by offering your 
homes with Honeywell's Electronic 
Air Cleaner -- The Clean Air Machine 
-- as a standard appliance. 

In modern deluxe and mid-price 
homes, homebuilders, real estate 
agents and architects have discovered 
electronic air cleaners to be a 
promotable, tangible competitive 
difference when they 're sold as 
standard features . So saleability -­
and profitability -- of the homes go up. 
(And, the cost is low, compared to the 
cost of mortgage money for unsold 
homes.) 

Clean Air For Total Living 
"We put them in as standard 

equipment," says Jerry Powers, 
President of Powers Bros. Real 
Estate, Evansville, Ind. 

"In developing the River gate 
Communities, " Powers says, "one 
concept we wanted to merchandise 
was 'total living, ' inside and out. 

My heating and cooling contrac­
tors , Honeywell and I worked out the 

Featuring 
The Honeywell 
ELECTRONIC 
AIR CLEANER 

details for a complete advertising 
program designed to create traffic ... 
to make people aware of the total 
living concept, " Powers continued. 

Part Of The Selling Is Already Done 
Selling is easier when customers 

recognize brand names in your homes. 
And they 're sure to recognize the 
name Honeywell, makers of t he 
Round and Chronotherm Clock 
Thermostats. 

So what is this to you? Just this ; 
with the Honeywell Electronic Air 
Cleaner in your homes, a big part of 
the selling job is done for you. 

"We've specified Honeywell be­
cause of the name," says a California 
heating and cooling contractor . 

"The Honeywell name on an 
appliance like the Electronic Air 
Cleaner tells prospective homeowners 
exactly how this developer feels about 
quality -- not only in workmanship -­
but also in the quality of living 
anticipated in this condominium 
development. 

"A developer came to us for addi­
tional ways he could sell condomin­
iums faster, " the contractor con­
tinued. "We recommended that a 
Honeywell Electronic Air Cleaner be 

For more data, circle 38 on inquiry card 

featured as a standard appliance -­
just like the dishwasher, air condi­
tioning and other extra-value comfort 
items." 
They're Reliable, Too! 

" We've installed electronic air 
cleaners for many years in new and 
existing residential work," says an 
Ohio heating and air conditioning 
contractor. "With the Honeywell 
Electronic Air Cleaner, we 've had not 
one failure since installation. " And 
that's the way it should be, he says. 

" Builders are in the business of 
selling homes -- not servicing com­
plaints." 

How Well Does It Work? 
Honeywell's F50 family of elec­

tronic air cleaners removes up to 95% 
of all dust, smoke and pollen passing 
through them. So the home environ­
ment has less airborne dirt, and walls, 
drapes and furniture stay cleaner 
longer. 

Give your homes a tangible, pro­
motable competitive point of 
difference at minor cost. See your 
authorized Honeywell representative 
today about the Clean Air Machine. 
Or write Honeywell Inquiries, G2118, 
Honeywell Plaza , Minneapolis, 
Minnesota, 55408. 



HOW MUCH WATER 
WOULD THE WATER SAVERS SAVE 

IF EVERY WATER CLOSET 
WERE AN EMBLEM WATERSAVER? 

~. I 
I:. 
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........ T • • 

1,752,000 gallons each year on 200 units 
And, the Emblem is Eljer's regular 
production model water closet. No 
premium charges for watersaving . No 
special orders. Every Emblem uses less 
water per flush than some of the 
extra-cost "watersaving" closets. 
The Emblem uses much less per f lush 
than the 3.5 gallons stipulated by water 
conservation codes. And, savings over 
ordinary closets average a gallon and 
a half per flush. 
So, in a 200 unit apartment building, 
assuming four res idents per apartment 
and four flushes per day per resident, 
the Emblem can save 1,752,000 gallons 
of water every year. That's $1,594 

EL/ER 

Gallons Per Flush* 

Emblem Water Pressure 
Model 20 psi 40 psi 60 psi 

Round 3.16 3.20 3.05 

Elongated 3.05 3.12 · 3.16 

For more da ta, circle 39 on inquiry card 

savings** per year on water and 
sewage bills. And, as costs go up ... 
so will the savings. 
You will conserve precious water, ease 
the demands on sewage systems and 
save on operating costs at no extra cost 
with the Emblem. Why would anyone 
buy any other water closet? 
*As tested by Dynamics Test ing Laboratory, Toledo, Ohio. 

**Based on a 91 ¢ average cost per thousand gallons 
in 5 major cit ies. 

ELJER PLUMBINGWARE 
Wallace Murray Corporation 
Dept. AR, 3 Gateway Center 
Pittsburgh, Pennsylvania 15222 

WallaceMurray 



Go ahead. Be creative. 
Congoleum can match ideas 

with floor designs for any theme. 
From bricks to sunbursts, and woodgrains 
to mosaics. We've added new designs in 
Spanish, Mediterranean, Early American, 
European and Eastern. Congoleum cush­
ioned vinyls have the features women want 
most ... the ease and convenience of no-wax 
Shinyl-Vinyl®, the comfort of cushioning, and 
375 exciting patterns and colors to choose from. 
So go ahead ... create with us on your next project. 

Let us send you your personal copy of the 1975 
Congoleum pattern book. Fully indexed, and includ-

ing a thorough specifications, installation and 
maintenance guide for all Congoleum floors. 

Write for your free copy to Jack K. 
Berk, contract sales 

manager, Dept. A, Congoleum 
Industries, Inc. 195 Belg rove Dr., 

Kearny, NJ 07032. (201) 991-1000. 

Congoleum 
World's largest manufacturer of cushioned vinyl floors. Copyright , 1975, Congoleum Industries. Inc . 


