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Editor's Note

By Aaron Seward

AN Interior is back for its Spring 2022 run with a new design by
Maiarelli Studio. As the magazine of interiors by architects, we feel it's
important to keep our look as fresh and contemporary as the work we
showcase. Here you will find a new cover, updated type treatments,
and a more flexible grid that allows us to constantly innovate how we
present interior architecture.

But since this is also our annual Kitchen & Bath issue, it's worth
repeating an old saw: What separates architecture from sculpture is
that in architecture you must include a toilet. This makes architecture
sound prosaic by comparison—less “pure,” as it were—than sculpture.
But that’s a misapprehension. Plumbing and hearths for cooking
indicate the primacy of the human body in architectural design. The
rooms where we perform our daily ablutions and prepare our food
can in fact be conduits to spiritual calm and clarity.

ove

In this way, architecture is not less than sculpture—it exceeds it.

As the case studies in the Kitchen & Bath section (page
36) amply illustrate, architects operate from this understanding.
Similarly, the designers and manufacturers that produce the
products that outfit these spaces—the surfaces, fixtures, hardware,
and appliances—know that they are contributing to spaces that
transcend bare utility.

Elsewhere in the issue we find architects engaging outré
florists, designing immersive exhibitions, and weighing in on their
favorite materials; we interview the Cooper Hewitt’s new director
and check out the freshly renovated Sea Ranch Lodge; we report on
what to expect at NYCxDESIGN and Salone del Mobile and review a
bundle of prominent architect-designed interiors. We hope you enjoy
this curated selection as much as we enjoyed putting it together. @
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Jungle Blossoms

Mexx, a botanical sculpture at SFER IK in Tulum,
blurs the line between nature and art.

Text by Aaron Seward
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FACING PAGE Workers install “Mexx,”
with its array of indigenous
flowers, within the biophilic
interior of the SFER IK Museion.

ABovE The installation questions
whether an artificial ecosystem
can reach symbiosis and harmonize
with nature.

AN Interior

NESTLED IN THE MAYAN JUNGLE, 30 miles inland from the
beaches of Tulum, Mexico, SFER IK is an interdisciplinary
arts center founded by Argentinean-born architect/impresa-
rio Roth. Originally opened in 2019, the ten-acre complex is
an example of biomorphic architecture. Made entirely from
locally sourced materials—cement, vines, and fiberglass—the
structure weaves its way through the thick vegetation with-
out a level surface or right angle in sight, offering shelter
while simultaneously allowing the jungle’s flora and fauna
to invade its internal spaces. This structure, halfway between
a building and a garden, offers a unique environment from
which to contemplate the relationships between fine art—Er-
nesto Neto was the first artist to exhibit there—and nature.
Shortly after opening, SFER IK was forced to close due
to the COVID pandemic. This March, the museion, or “tem-
ple of the muses,” which has been something of a magnet for
strong personalities, reopened with a new director, Marcel-
lo Dantas, who replaces Claudia Paetzold. It’s also sporting

a new installation: Mexx by Japanese florist and botanical
sculptor Azuma Makoto.

In Japan, Makoto is known as something of a radical
whose punk sensibility challenges the soft image of floral
arranging. In his celebrated EXOBIOTANICA series, for ex-
ample, he launched a bouquet of flowers into space. With
Mexx, however, Makoto comes back down to earth with a
highly contextual approach. The sculpture is made from the
same materials as the museum structure, with the addition
of an enormous array of indigenous flowers that will bloom
throughout the interior, putting the Yucatan Peninsula’s rich
biodiversity on display.

“When conceptualizing Mexx, | was inspired by the
unique architecture of SFER IK,” Makoto told AN Interior.
“It is made by humans but done in unique dialogue with the
jungle. The museum itself feels like an organism, and | want-
ed to make a new biophilic encounter between species within
it that will naturally evolve over time.” ®
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(In Conversation)

Designing the Everyday

Maria Nicanor, the Cooper Hewitt’s new director,
will guide the national design museum through

an era of heightened social awareness.

Text by Aaron Seward

12

IN MARCH, Maria Nicanor assumed the directorship of the
Cooper Hewitt, Smithsonian Design Museum. Born in Bar-
celona and raised in Madrid, Nicanor possesses an innate cu-
riosity about how the material world works, which led her
to pursue an education in art and architectural history, while
her desire to tell stories about what she learned took her on
a path of curatorial studies. Over the past 17 years, she has
held a variety of positions at institutions in Europe and the
United States that interpret and present architecture and de-
sign to the broader public. AN editor in chief Aaron Seward
recently connected with Nicanor to discuss her new role,
what makes the Cooper Hewitt special, and what might be in
store for the museum’s next chapter.

AS Your previous position was as director of Rice Design
Alliance, the public programs and outreach arm of the
Rice School of Architecture in Houston. The move in
a way seems like a return to the sort of institutions
you’'ve worked for in the past, like the Guggenheim in
New York and the Victoria and Albert Museum in Lon-
don. Could you speak a bit about how you see the dif-
ferences and similarities of these institutions and how
they fit into the arc of your extraordinary career?

MN  Joining the Cooper Hewitt is technically a return to
museums for me after the years in higher education
at Rice University. | see, however, more similarities
than | see differences between the work | carried out
at the Guggenheim and the V&A and Rice Design Alli-
ance. My work at all three institutions had to do with
the telling of stories about the importance [that] archi-
tecture, design, and the built environment have in our
everyday lives. | didn’t work with permanent collec-
tions in any of those organizations—some didn’t have
them—and the ideas, rather than objects, drove the pro-
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FACING PAGE Maria Nicanor, director
of the Cooper Hewitt, comes to

the job after five years directing
Rice Design Alliance in Houston.

From the collection: Milton Glaser's
poster for Bob Dylan’s "Greatest Hits"
album (Lerr) and Braun portable hair
dryers (Bottom) by Dieter Rams.

gramming that | was able to curate. So I think it’s about
ideas and formats—or, at least, | prefer to think about
it that way—more than it is about drawing clear lines on
the sand about what the outputs of a museum or a uni-
versity are supposed to be. Museums are public-facing,
and at Rice | led an organization that aimed to be the
outward-looking connection between academia—an
architecture school—and the city through outreach and
programs. Both have a component of translation, of
taking ideas, research, or collections and translating
them into different formats that might better suit the
different ways that people have of learning and taking
in information. Sometimes it’s an exhibition, but many
other times it’s a panel discussion, it’s a blog post, it’s
a studio visit, or a fun party. The fluidity of these no-
tions was even more reinforced during the pandem-
ic, when traditional visions of what a museum is were
challenged in really positive ways.

Joining the Cooper Hewitt is such a natural evolu-
tion for me at this point because it brings together what
| have come to realize are the three pillars of my career
that | haven’t always been able to find in one single or-
ganization: my strong belief in public institutions to-
gether with my background as an architecture and de-
sign curator, as well as my knowledge and experience
in museums as nonneutral, complex organizations.

As  Where do you think the Cooper Hewitt sits within the
context of other institutions that collect and exhibit
design? What makes it special?

MN | can’t stress enough how crucial it is and how lucky
we are that this country has a public, national muse-
um devoted to design and architecture. Many countries
don’t have this or are only nhow—in 2022—in the process
of creating such institutions. Positioning the design
fields as crucial to a nation’s public education through
the Smithsonian network is just huge. It’s a platform
that isn’t comparable to any other. It’s a powerful mes-
sage to be a public organization in today’s America
and to see design education as a right for everyone
rather than a privilege or a consumer service. We want
everybody to know that this is their museum. Now, that
doesn’t mean that we need to act or collect in the same
ways that other institutions collect and exhibit design.
There are extraordinary collections out there that we
don’t pretend to match. That isn’t the goal. We are not
MoMA, nor should we be. The richness is in how all of
us complement each other’s strengths.

AN Interior 13



aBove Poster for Knoll International
1967 designed by Massimo Vignelli.
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AS

MN

I know this is early days, but can you speak at all about
your plans for the museum? Or perhaps a better way
to ask this question is, what do you think the Cooper
Hewitt does well and where do you anticipate pushing
the envelope?

Early days indeed. Today is, | think, day ten on the
job, and I'm absorbing the deep knowledge of all of
my colleagues at the Smithsonian in D.C., at the mu-
seum in New York, and of all our committed board
members and friends who love and know the Cooper
Hewitt so well.

The museum has a very particular DNA that I'd like
to push to its limits because of the way in which it was
established in the 1890s by the sisters Sarah and Elea-
nor Hewitt. Sarah and Eleanor were the granddaugh-
ters of industrialist and inventor Peter Cooper, founder
of the Cooper Union for the Advancement of Science
and Art. In 1897, they established a museum within

Cooper Union that was conceived as a “practical
working laboratory” where students and designers
could go to be inspired by the collection of objects
they gathered and that forms the core of the muse-
um’s collection today.

Their concept of a practical working laboratory
is a visionary one for their time that we are unique-
ly positioned to bring to its next phase in a moment
when museums are being asked—demanded, practi-
cally—to reinvent themselves as more socially aware
cultural institutions that are better attuned to the
needs of the audiences we serve.

That desire and feeling of experimentation,
translated to our own times, is an important charac-
ter trait of Cooper Hewitt that | would like to see us
push to its contemporary iteration, not only in the
content of what we do but also in how we get there.
Both are equally important. e
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Culture Vultures

New Affiliates, a design duo based in New York,
finds refuge from workaday architecture concerns in art projects.

Text by Drew Zeiba

16

AFTER CUTTING THEIR TEETH at cerebral New York firms
like DS+R and MOS, Jaffer Kolb and Ivi Diamantopoulou
set out on their own, forming New Affiliates in 2016. The
pair has since designed art studios, country homes, and
temporary installations. One such recent project for the Ar-
chitectural League’s Beaux Arts Ball featured massive faux
Hausmann doors recycled from a Times Square pop-up and
suspended. Recyclability has emerged as a pressing concern.
“As architects,” Kolb said, “it’s a very difficult profession to
wrap our heads around ethically because we’re dealing with
the vast amount of construction demolition waste that goes
into the industry.”

But as wide-ranging as their practice is, Kolb and Dia-
mantopoulou feel most at home in the art world. Already this

year, New Affiliates has designed displays for three exhibi-
tions at major New York venues. The projects present differ-
ent modes of perspective to disrupt the typical gallery setup.

The exhibit schema that the architects developed for
Jonas Mekas: The Camera Was Always Running, now open
at the Jewish Museum, shatters the late filmmaker’s corpus
across a dozen discrete screens and allows visitors to pass
in between. For Tomas Saraceno’s Particular Matter(s), a re-
cent exhibition at the Shed that simulated the life of spiders,
Kolb and Diamantopoulou devised a series of dark, disori-
enting rooms that prepared visitors for the central immersive
experience within. (It involved a scaled-up “spider’s web,”
held in tension, that enmeshed children and adults nearly
100 feet in the air.)

Spring 2022 Issue 21
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Top: Nicholas Knight; Bottom: Dario Lasagni

FACING PAGE For the 2022
Beaux Arts Ball, New
Affiliates designed a
time-based installation
that made use of
melting ice blocks.

Top At the Shed, New
Affiliates designed an
exhibition environment
for "Tomas Saraceno:
Particular Matter(s),"
which closed in April.

BotTom The studio

also designed the
exhibition, "Jonas
Mekas: The Camera Was
Always Running," open
at the Jewish Museum.
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ABovE As part of Rashaad Newsome’s

“Assembly”

at the Park Avenue Armory,

New Affiliates designed towering
screens on which to project visuals.

18

“I really like the way that they allow us to ask different
questions,” said Kolb, referring to the studio’s cultural com-
missions. “They’re different questions of how architecture,
design, and space can be conceived.”

The pair describe their practice as being “dialogic,”
or conversation-based, and this discursive way of working
translates well to the exhibition projects. “Curators very of-
ten will reach out to us because we’re good with living art-
ists,” said Diamantopoulou. “There is a back-and-forth. It’s
very productive and offers a kind of insight into the work.”

She said she enjoys the loosening of certain strictures
that such projects enable. “We have more bandwidth to kind
of be intellectually curious and put things on the table that
wouldn’t come up otherwise—a reading, a book, an idea, a
form.”

There are practical consequences to this approach. Be-
cause the time scale of a museum project is very different
from that of an architectural project—even factoring in plan-
ning, gallery displays have a short life span—“a lot less is put
into really high-end detailing, and we can be more playful
with materials,” Kolb said. “The way we work on exhibi-
tions has a lot more to do with conceiving how people work

through space, the encounter—and it feels like a very time-
based design medium.”

For Rashaad Newsome: Assembly at the Park Avenue
Armory, New Affiliates pursued a slightly different course.
Recognizing the sweeping scale of the kunsthalle, Kolb and
Diamantopoulou set themselves spatial parameters to guide
their work, which resulted in an intentionally delimited en-
vironment. “We were very careful to kind of never really
touch the Armory and to generate a sense of autonomy be-
tween what we inserted and what was already there, being
very strategic to keep it legible,” Diamantopoulou said. The
walls she and Kolb did add were placed about a foot from
the Armory’s own; monumental screens on which Newsome
projected a “hologram” topped out at 40 feet—well below the
buildable-height cutoff.

In the end, New Affiliates isn’t just working with the
material and vision of an artist or a curator. For every project,
the studio also works with a preexisting set of forms—and its
founders like things that way. “I don’t think we’re ever excited
if someone, like, gives us carte blanche,” said Kolb. “We love
and thrive off the kind of friction that arises from a prompt or
a person, a set of ideas or an inherited set of conditions.” e
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The Great Refresh

Salone del Mobile returns to its old self.

Text by Marianela D’Aprile

20

SALONE DEL MOBILE, the world’s largest contemporary fur-
niture expo, hasn’t been itself for some time. After cancel-
ing the event outright in 2020, organizers mounted a more
modest iteration, paradoxically called Supersalone, in 2021.
COVID fears persisted, however, and much of the design
world continued to feel adrift.

With its 2022 edition, to be held in Milan from June 7
to 12, the event is reclaiming both its venue at the Fieramila-
no fairgrounds and its role in creating connections between
designers, architects, and other industry professionals. At a
press conference in mid-March, president Maria Porro cel-
ebrated Salone’s return and that of sister exhibition series
Salone Satellite, which highlights newer talents. She also
hinted at changes in the program direction that respond to
consumer preferences, cultivated over the course of the pan-
demic, as well as to the growing climate crisis.

“It was a big stress test for our houses,” Porro told AN.
“Functions that were usually done outside—like working,
studying, cooking—we are now doing them at the same table,
sitting at the same chair. We understood that maybe we didn’t
dedicate the right attention to the objects surrounding us.”

In that vein, the designs teased at the March launch
centered upon spaces for caring for the self, like the kitchen
and the bathroom. Speaking on behalf of Gessi, a 30-year-
old brand based in Serravalle Sesia, northeast of Milan, com-
mercial director Diego Romano described the bathroom as
an “emotional space” where “people regenerate every morn-
ing.” EuroCucina, a subset of Salone that will coincide with
this year’s event, promises to explore the theme in greater
depth. Erika Rastelli, corporate manager of Italian furni-
ture manufacturer ARAN World, described the company’s
EuroCucina exhibition (a collaboration with renowned chef

Spring 2022 Issue 21
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FACING PAGE In Mazxch,
Mobile invited international press
to preview the contents of its

2022 edition.

Davide Oldani) as a response to a spike in home cooking
brought about by the pandemic.

Other companies stressed the importance of back-
yard patios, terraces, and other domestic exteriors. Moni-
ca Pedrali, CEO of the nearly 60-year-old Italian furniture
company Pedrali, spoke about “paying particular attention
to design so as to give even outdoor spaces a special quali-
ty”; she said the company’s history of manufacturing metal
furniture has informed three new outdoor collections to be
unveiled at the fair in June, including one designed by Ital-
ian studio CMP Design. On behalf of Baxter, exporter Glo-
ria Cazzaniga presented new furniture collections designed
to coordinate in style and color scheme across indoor and
outdoor spaces.

In addition to reacting to the new conditions created
by the pandemic, presentations by Salone organizers as well
as manufacturers and designers highlighted how the loom-
ing climate crisis is changing the furniture design land-
scape. At the press conference, Porro emphasized Salone’s
new guidelines, which encourage exhibitors to use recycled
and upcycled materials for their booths; she noted how such
measures helped to shrink Supersalone’s carbon footprint to
nearly zero. Architect Mario Cucinella unveiled his design
for an approximately 4,600-square-foot educational instal-
lation meant to showcase circular economy concepts as well
as sustainable materials. Comprising thin layers of wood
cut into undulating shapes and stacked to resemble topo-
graphical lines, the platform is both architecture and furni-
ture, giving people a place to sit and subdividing the space
into exhibitor stalls.

Salone del

Meanwhile, companies made sure to highlight the mea-
sures they have taken to reduce their environmental impact.
Marianna Fantoni, technical director of Fantoni, shared the
company’s extensive energy-producing and energy-saving
practices, including eight hydroelectric power plants that
generate 60,000,000 kWh per year and three biomass in-
cinerators that cover over 70 percent of the Fantoni plant’s
heating needs. Dirk Wynants, CEO of Belgian furniture and
design company Extremis, spoke of a different kind of sus-
tainability, more focused on the longevity of furniture piec-
es. Referring to a new product for which there is no obvious
market yet—a changeable-height table called AMAiI—Wynants
said: “Something like this will take a lot of time to be accept-
ed by the market, but | think it’s worthwhile when it comes to
discussions of ecology. We don’t want to make products that
last just three years or five years—we want to make products
that stay relevant for a very long time.”

Porro hopes that this year’s Salone, its 60th edition,
will act like a “great piazza” and help designers, architects,
and the public build bonds. The overall ethos feels optimis-
tic and refreshed, which might be a product of Porro’s back-
ground—she is the youngest-ever president of Salone, the first
woman to hold the position, and, crucially, a designer herself.

“There are great expectations about Salone,” Porro
said. “In years past, Salone was becoming bigger and big-
ger, with more and more people coming, bigger spaces, and
bigger parties. It was more a matter of quantity and size. The
past three years have changed our point of view, and | think
the right point of view in this moment is to think about qual-
ity and to build on the value of quality.” e

Botton Italian architect Mario
Cucinella’s “Design with Natuzre”
installation reflects Salone’s
commitment to sustainability.




Goes to Show

For the heads of New York’s newest
design showrooms, city life has
returned—for good.

Text by Sophie Aliece Hollis

22

LIKE MOST RETAIL-RICH DISTRICTS across the globe,
Manhattan’s Soho and Tribeca neighborhoods were hit
hard by the pandemic, prompting the closure of many re-
tailers and a quick pivot to the digital marketplace. This
transition was particularly difficult for design showrooms,
whose ultra-custom products, often considerable invest-
ments in and of themselves, require far more attention to
detail than can be gleaned from a web-resolution image
viewed on a smartphone. Fortunately, energy seems to
have returned to downtown, as a slew of new design show-
rooms have cropped up alongside stalwarts that weathered
the storm. We checked in with five global brands that re-
cently debuted storefronts to hear why Soho and Tribeca
felt like the right fit and what they hope to achieve in these
gorgeously designed outposts.

sAH  Why locate your New York flagship in Soho over the
showroom-rich neighborhoods of Nomad/Flatiron and
Midtown?

Knud Erik Hansen, CEO, Carl Hansen & Sgn

The neighborhood has a diversity of offerings, from
small restaurants to fashion shops, fostering young
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FACING PAGE Designed in conjunction
with Aesthetique, Juniper Design’s
new Soho showroom provides a

full hospitality experience while
displaying the company’s luxury
lighting products.

Bottom The Austrian luxury kitchen
manufacturer Lanserring opened its
first U.S. location in Soho this
past fall.

SAH

artists and a positive atmosphere that | think that
our customers agree with and therefore love to vis-
it in their after hours; | don’t think that I have ever
visited New York without going to Soho at least
once. You come to Soho for leisure—to enjoy either
a good meal, the company of your friends, or just
to get inspired. In Soho you can relax and take in
the smaller, highly specialized shops, like ours.

In what ways do these two neighborhoods—Soho
and Tribeca—provide your brand opportunities to
interact with other creative industries?

Andrew Yang, U.S. managing director, Stellar Works

Tribeca was ideal in so many ways. It is adjacent
to Soho and the neighborhood’s many architecture
and design firms, showrooms, and museums and
galleries. In the last year alone, dozens of galler-
ies have opened just blocks away. Soho is pleasant-
ly commercial, so to have our showroom literally
on the border of art and commerce feels right to
us. Plus, the proximity to Chinatown also speaks to
Stellar Works’ Asian roots.

Mel Saenz, VP, relationship management, Juniper

SAH
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There is an interesting mix between fashion, de-
sign, food, and art in Soho. Downtown has a neigh-
borhood feel you just can’t emulate in most other
NYC districts. Soho residents and businesses have
something of an open-door policy with each other.
This helps in a lot of ways, not least of all when it
comes to collaborating on a creative level.

What are your brands’ aspirations moving into this
“post-pandemic” landscape?

Bernd Radaschitz, CEO, Lanserring

Our bespoke products must be touched, interacted
with, and experienced to be fully appreciated, so
we hope that our new second home [in Soho] will
become a destination for our friends, colleagues,
and clients in the city.

NYC is resilient, and it was only a matter of time
before the city was back. We look forward to a
year with a full calendar of showroom events es-
pecially targeting the architect and designer com-
munity. We offer a unique culinary experience
with a live cooktop in the +MODO kitchen located
in the center of the studio, where we plan to invite
chefs for cooking demos during showroom events
throughout the year.

¥ |
E Lo Marcia Speer, president, Poggenpohl U.S.

Mel Saenz, VP, relationship management, Juniper

We hope to provide inspiration to our clients by
showcasing our lighting in a more experiential
way. We would like our clients to feel comfortable
reintegrating back into a routine of sourcing and
interacting physically with products and people in
a more relaxed, low-pressure environment. ®
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In the Mix

Destination
Design

NYCxDESIGN is back and promises
to be bigger than ever.

Text by Sophie Aliece Hollis

ND HOTEL Y | =

WantedDesign Manhattan’s Look Book program
acts as an in-person portfolio for high-end
North American designers. Anony (Tor) and
Forma Rosa Studio (Bottom) are among the 31
designers to display their work this year.
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AFTER COVID POSTPONEMENTS, cancellations, and down-
sizings, NYCxXDESIGN is returning in full force this May. The
tenth-anniversary edition of the festival, which runs from
May 10 to 20, will flood New York’s five boroughs with de-
sign in all its forms. Expectations are high, with organizers
predicting pre-COVID numbers in attendance and dollars.
(For reference, the 2019 festival included over 400 events,
saw more than 300,000 visitors, and generated $111 million
of spending in New York City.)

The festival will serve as a test for the organization’s
new direction. At the end of 2020, NYCXDESIGN transi-
tioned from a city-led initiative to a nonprofit, and it has
been working ever since to establish year-round program-
ming to engage New York’s broad community of creatives.
A handful of key programmatic themes will be highlighted
in May—diversity and inclusion, sustainability and climate
change, and resilience and equitable recovery, to name a
few. Curated itineraries will enable attendees to parse these
themes according to their personal interests.

“I like to view the organization as having double bot-
tom-line value,” Elissa Black, NYCXDESIGN'’s executive di-
rector, told AN Interior. “We’re acting as the center of the
spokes in the wheel of the design community by providing a
collaborative platform for people from different areas of de-
sign to act on things with much broader social effects.”

Spring 2022 Issue 21

Top: Jake Sherman; Bottom: Courtesy Forma Rosa Studio



A arden studio

Build dynamic spaces.

Envision a work environment that combines
beauty, function and flexibility, creating a space
where people actually want to be.

Arden Studio products are designed and
engineered for just that — inspiring creativity,
supporting productivity and fostering
collaboration. Our infinite custom color, shape
and pattern combinations make glass the ideal
medium to realize your unique workspace vision.

{’fr%
Vit

ardenstudio.com/design mobile panels | space partitions | glass boards



aBove “Cryo II,” 2020. Steel,
wood, polystyrene, polyurea,
foil, resin, 0SB, suede
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Clare Gatto/Courtesy Collection Museum of Fine Arts, Houston



NeoGon




ABOVE “Grotto Console: Pomegranate,”
2020. Resin, steel, wood,
aluminum foil, polystyrene

architectonic rigor belied by its upholstery,
a hand-printed and heat-embossed
velvet with a cactus pattern. To the sitter

it warns: Don't get too comfortable.

Several pieces show off Schanck'’s
innovative “alufoil” process of wrapping
packing foam in foil and then coating the
whole in resin. But it’s used to best effect in
Cryo Il (2020), a craggy mint-green cylinder
concealing shelves. It’s unique in the history
of furniture design, Cranbrook Art Museum
director Andrew Blauvelt told AN Interior. He
first saw Schanck’s work a decade or so ago,
when the artist was finishing up his studies
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at the Cranbrook Academy of Art. The fail,
Blauvelt said, “is a surface treatment, which
means the forms of the furniture below
the skin, so to speak, are sculptural.”

These subdermal interventions lend
a weight to works like Shuddering Cabinet
(2022), which sets swells of alufoil in and
around resin-covered chunks of OSB,
the once-plentiful plywood used to board
up the abandoned homes in Schanck’s
neighborhood. (Those same homes have
since been snatched up by investors.) The
composition brings to mind the material play
of Ettore Sottsass and Charles Long, but

with undertones of instability and dread.
Joy can be found here, if you look
for it. At first glance, the pastel aquatic
figuration of Mum’s Chandelier (2020) looks
more Cthulhic than Chihuly, but in fact
it’s a return to Schanck’s roots. The piece
is a collaboration with his mother, who
covered the steel armature with objects
that recalled her own home of Florida. It's
sentimental but not mawkish, an ode to
those early days of kitchen-table creation.
“Looking back now,” Schanck said, “| see
art and craft as a way to manifest meaning
into form—if you believe it can.” @

Spring 2022 Issue 21

Michelle and Chris Gerard/Courtesy the artist and Friedman Benda, New York



Sophisticated furniture, wall cladding and
closet systems, interior swing and sliding doors

Distinctive modern bathroom fixtures
and accessories in a wide array of unique
colors and finishes

Oversized/specialty architectural glass for facades,
flooring, windows, partitions, stairs, railings

: 'l ' Yy = : Superior architectural metalwork: wood, metal
1 1 -4 & glass facades, staircases, furniture, sculpture
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Exceptional high performance fiber
weaves for architecture and interiors

Unique fire treated wood cladding products in
colors and shapes for both interiors and exteriors

An architect’s experienced liaison with european fabricators

' L project management / responsibly sourced materials /
apa custom fabrication / unique materials and finishes /

contract pricing / meticulously fabricated products /
~ engineering transport logistics / installation / : ;Ol | r—C @um

bc@sourceuro.com sourceuro.com 516-480-2114




Oftaman, Meé Duchaufour Lewronce

250 Park Avenue S. New York, NY 10003 | (2

MAY 1 - JUNE 30, 2022

LIGNE ROSET
OUTDOOR IN-STOCK

Shop the Outdoor Collection online or in stores

ligne roset’

depuis 1860

*Exclusions apply. This offer applies o new orders only and cannct be comblned
with any other promoticon, sale and/or discount. This offer excludes Togo, Soparelia,
Clouds, and textile accessories. Sales tax and delivery fees are not included
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