





TRENDS

In the digitally-connected, 24/7 world, it seems everyone—
and everything—is in a perpetual state of “on.” Buildings
are no exception. But where once facilities managers sent
terse memos reminding tenants to turn out the lights at the
end of the day, now automated systems-monitors (with
a little human help from engineers) are literally ipping the
switch on eye-catching, energy-ef cient exterior lighting
programs.

These media walls are as much an electronic canvas as
they are a billboard, albeit a complex one. Building physicists

and facade specialists analyze interior lighting and solar
heat-gain conditions during the daylight hours, then develop
a combination software/hardware package that implements
dramatic after-dark imagery.

As part of a new project, media walls can be a money
making feature, mediums for virtually endless series
of advertising and branding campaigns. LED systems are
more economical than conventional billboard signage, with
lower installation, energy, and maintenance costs. In Beijing,
Arup consulted on the world’s largest LED screen, a 2,000-

square-meter skin called the GreenPix wall. It is powered by
a self-suf cient photovoltaic system that captures twice as
much energy as the facade uses.

A media wall can also invigorate an older building, giving
it a modern facelift. French A/E rm Batir wrapped the
facade of a aging manufacturing facility with illuminated
mesh screens, turning it into an ever-changing display of
light, color, and detailed graphics. The woven steel re ects
sunlight during the day, and provides a pleasing glow from
the embedded, weatherproof LEDs at night.




It'll change the way you look at neutral glass.

Introducing Solarban® 67 glass. A crisp, vibrant neutral glass that stands out from
the crowd. For a sample, call 1-888-PPG-IDEA or visit ppgideascapes.com/sh67.

Solarban, IdeaScapes, PPG and the PPG logo are trademarks of PPG Industries Ohio, Inc.
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FACADES

MANUFACTURERS

METALS/MESH/
TENSILE FABRIC
Structurflex
structurflex.com

Kingspan
kingspanpanels.us

Kawneer
kawneer.com

Rigidized Metals Corp
rigidized.com

United Architectural Metals
unitedarchitectural.com

Kalzip
kalzip.com

Spectrum Metal Finishing
spectrummetal.com

Cambridge
cambridgearchitectural.com

Technical Fibre Products
tfpglobal.com

Shaffner Heaney Associates
shaffnerheaney.com

Doralco
doralco.com

GKD
gkdmetalfabrics.com

Alcoa
alcoa.com

YKK AP America
ykkap.com

COMPOSITES
Swisspearl
swisspearl.com

Bayer MaterialScience
materialscience.bayer.com

Birdair
birdair.com

mouldCAM
mouldcam.com

Luminore
luminore.com
3-Form
3-form.com

Goetz Composites
goetzboats.com

Eternit
eternit.ch

Kreylser & Associates
kreysler.com

Construction Specialties
c-sgroup.com

Grace Construction Products
graceconstruction.com

TRESPA
trespa.com

FORMICA VIVIX
formica.com

CERAMICS/
CONCRETE
Sika
usa.sika.com

Porcelanosa
porcelanosa-usa.com

[fibre C]
rieder.cc/us/en/

Boston Valley Terra Cotta
bostonvalley.com

Cladding Corp
claddingcorp.com

KEPCO+
kepcoplus.com

TAKTL
taktl-lic.com

Florim Solutions
florimsolutions.com

Cooperative Ceramica d'Imola
ccimolaproject.com

Casalgrande Padana
casalgrandepadana.com

Stonepeck
stonepeckceramics.com

Shildan
shildan.com

Grespania Ceramica
grespania.com

Cercasa Ceramica
valuefloorsdirect.com

Tek Homes
tekhomes.com

Lea Ceramiche
ceramichelea.it

Palagio Engineering USA
palagiousa.com

EQUITONE
equitone.com

Interceramic
interceramicusa.com

NBK Ceramic
nbkusa.com

Daltile
daltile.com

GLASS
View Inc.
viewglass.com

Schiico
schueco.com

Safti First
safti.com

Dow Corning
dowcorning.com

DuPont
dupont.com

EFCO
efcocorp.com

Viracon
viracon.com

Guardian Industries
guardian.com

PPG Industries
ppg.com

ES Windows
ewsllc.com

Skyline Windows
skylinewindows.com

J.E Berkowitz
jeberkowitz.com

Oldcastle Building Envelope
oldcastle.com

W&W Glass
wwglass.com

Technoform Bautec
technoform-bautec.us.

CRICURSA
cricursa.com

Hilti
us.hilti.com

SageGlass
sageglass.com

SOFTWARE
Autodesk
autodesk.com

ADHESIVE/FILMS
3m
solutions.3m.com

COATINGS
AkzoNobel
akzonobel.com

SHADING/

SOLAR CONTROL SYSTEMS
MechoSystems

mechosystems.com

Horiso
horiso.com

wOOD
Prodema
prodema.com




TIMBER CURTAIN WALL

The sustainable, highly customizable alternative to metal curtain wall and storefront systems.
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America’s
Largest
Design
Event

Join us for three full days of dynamic
exhibitions, unparalleled educational
opportunities, and cutting-edge technologies.

June 20-22 , 201 4 —2,000 + innovative modern furnishings and products
—90 onstage programs
LOS Ange1es —broad range of Continuing Education Units (CEUS)
. —Dwell Home Tours and Meet the Architects Night
Conventlon Ce nte r —Keynote Speaker: Stephen Burks

Buy Tickets Now
DwellonDesign.com/archnews

INDUSTRY PARTNER

AMERICAN

SOCIETY OF
INTERIOR Ii '
Ideas for
For the latest updates and
news about Dwell on Design,

MOdern visit DwellonDesign.com

For questions about exhibiting or
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to reserve your exhibit space, email
l U lng Toby Benstead, Toby@dwell.com
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APRIL/MAY 2014

APRIL

THURSDAY 24
LECTURE

Gina Osterloh

7:00 p.m.

Cal Arts

24700 McBean Pkwy.
Valencia, CA
calarts.edu

PLAY

False Solution

8:00 p.m.

Santa Monica Playhouse
1211 Fourth St.

Santa Monica, CA
santamonicaplayhouse.com

FRIDAY 25

EVENT

AIA|LA Leaders Breakfast
Series: Felipe Fuentes
8:00 a.m.

TBD

aialosangeles.org

SYMPOSIUM

LABC’s 2014
Sustainability Summit
7:30 a.m.

Getty Center

1200 Getty Center Dr.
Los Angeles

getty.edu

SUNDAY 27

TOUR

How Do Architects Live:
Experimental House by
Sarah Graham

11:00 a.m.

Hollywood Hills

Los Angeles
aialosangeles.org

TUESDAY 29

LECTURE

Artists and Faiths

7:00 p.m.

The Getty Center

Harold M. Williams Auditorium
1200 Getty Center Dr.

Los Angeles

getty.edu

WEDNESDAY 30

LECTURE

EPC Brownbag Session:
Construction Costs and
Estimates (1 LU/1 IDP hour)
12:00 p.m.

AIA San Francisco

130 Sutter St., San Francisco
aiasf.org

MAY

THURSDAY 1

CONFERENCE

Southern California
Association of Governments’
2014 Regional Conference &
General Assembly
Esmeralda Resort & Spa
44-400 Indian Wells Ln.
Indian Wells, CA

scag.ca.gov

LECTURE

Collecting and Displaying
Byzantine Art in the
Medieval, Renaissance,
and Modern Periods
7:30 p.m.

The Getty Villa
Auditorium

17985 Pacific Coast Hwy.
Malibu, CA

getty.edu

SYMPOSIUM
Strategies to Increase
Inclusivity in Procurement
and The Los Angeles
Business Assistance
Virtual Network

9:00 a.m.

Edward R. Roybal
BPW Session Room
Los Angeles City Hall
200 South Spring St.
Los Angles
aialosangeles.org

SATURDAY 3

CONFERENCE

Environments for Aging
Disneyland Hotel

1150 Magic Way, Anaheim, CA
aialosangeles.org

EXHIBITION OPENING
Lines on the Horizon:
Native American Art from
the Weisel Family Collection
10:00 a.m.

De Young Fine Arts Museum
50 Hagiwara Tea Garden Dr.
San Francisco, CA
deyoung.famsf.org

SUNDAY 11
EXHIBITION CLOSING
Venice: The Golden Age
of Art and Music
Portland Art Museum
1219 Southwest Park Ave.
Portland, OR
portlandartmuseum.org

FOR MORE LISTINGS VISIT
DIARY.ARCHPAPER.COM

THURSDAY 15
CONFERENCE

Southern California Architect
& Engineer Conference

Los Angeles Athletic Club
431 West Seventh St.

Los Angeles
aialosangeles.org

LECTURE

Alexander Gorlin: Kabbalah

in Art and Architecture

6:30 p.m.

The Contemporary

Jewish Museum

736 Mission St., San Francisco
thecjm.org

SUNDAY 18

EVENT

Breakfast with the Architect:
Dean Larkin

11:00 a.m.

7000 Macapa Dr.

Hollywood, CA
aialosangeles.org

MONDAY 19

EVENT

AIASF 2014 Portfolio Review
5:30 p.m.

AIA San Francisco

130 Sutter St., San Francisco
aiasf.org

THURSDAY 22

CONFERENCE

AIA|LA Committee on

the Environment presents
2014 Changes to Cal Green

& California Energy Code

6:00 p.m.

AlA Los Angeles

3780 Wilshire Blvd., Los Angeles
aialosangeles.org

BOWLARAMA:

CALIFORNIA BOWLING ARCHITECTURE 1954-1964
Architecture and Design Museum

6032 Wilshire Boulevard, Los Angeles

Through May 11

Bowlarama: California Bowling Architecture 1954-1964 uses
rarely seen photographs, drawings, and original artifacts

to explore the space age design of bowling alleys during
the mid 20th century. This new look of recreation in the mid-
1950s reinvented the sport of bowling. The exhibition takes
visitors back in time to a place where one in four Americans
bowled and 50-lane alleys were open 24 hours a day.
Curated by Chris Nichols, a longtime preservationist who
has worked to save historic mid-century buildings for 25
years, the show is sponsored by Bowlmor AMF, PINZ Bowling
Center, International Bowling Industry magazine, and the
Bowling Centers of Southern California.
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Pictures of each of the architects in
the L.A. Ten.

Many of the LA Ten came to the city
from back East; Rotondi confesses
that he has always lived within
two miles of where he was born, in
Silver Lake—the neighborhood that
was home to Richard Neutra for
four decades. And he provides the
best response to the question of
what makes building in LA different
from other places. “Simply said, |
see unity and diversity all around,”
he said. “And | always believed
that the umbilical cord from Europe
never made it over the Rockies...
That's why things became hybrid in
LA. That's why fusion begins here.”
The other architects—Neil
Denari, Frederick Fisher, Craig
Hodgetts, and Ming Fung, Wes
Jones, and Coy Howard are more
conversational, recalling their first
encounters with LA and especially
with Venice, which was then a
cheap, seedy backwater, beloved
by impecunious artists. It is the LA
that is 98 percent mundane with
a few scattered sparks of brilliance
and eccentricity that nurtured
Reyner Banham, the Eameses,
and a long succession of architects
who found opportunities here
they would never have enjoyed in
conventional cities. The perspective
of the LA Ten is invaluable—as
social history and as a spur for
another tide of talent to ameliorate

experimentation that channeled
and stimulated the talents of young
architects who wanted to break
away from the stale conventions
of modernism. It helped that
there was a confident mood in LA
leading up to the 1984 Olympics,
and the Los Angeles Times gave
architecture critic John Dreyfuss
a prominence unthinkable today.
UCLA's School of Architecture
under Tim Vreeland was another
incubator. Excitement was in the
air, and it is fascinating to hear
how these ten architects saw their
contribution, then and now.

And how they talk! Mayne and
Eric Owen Moss are celebrated
for their 30-minute responses
to simple questions, and the way
they leap around from one book
or movie to an abstruse theory, and
on to a personal anecdote without
a pause for breath. Phillips, former
Getty Architecture Curator Wim
de Wit, and other participants in
the discussion offer a few cues,
but these sections are essentially
monologues. In contrast, Michael
Rotondi talks up a storm, but the
tone is radically different from that
of his former partner at Morphosis—
friendlier and much more accessible.
He recalls the evolution of 72 Market,

i il fﬁ
Robert Mangurian

Eric Owen Moss James Stafford

foto Donatella Brun

Michael Rotondi

Thane Roberis Fred Fisher

Thom Mayne

Coy Howard

LARS MULLER

endeavor by the Cal Poly LA Metro
Project and the Getty Research
Institute, constitute an oral history
of a turbulent and creative era.
Even Mayne, whose career has
burgeoned in the past three decades,
looks back on that time with wistful
nostalgia. He recalls the genesis

of SCI-Arc as a throwaway remark
by Ray Kappe, who gathered

the dissident faculty of Cal Poly
Pomona and said “Let’s start a
school.” Forty senior students
signed up for a penniless institution
operating out of an empty ware-
house; five faculty worked long
hours without pay for the first

Memories of a More Adventurous LA

L.A. [Ten]: Interviews on Los Angeles Architecture 1970s-1980s
By Stephen Phillips
Lars Miiller Publishers, $35

Cal Poly professor Stephen Phillips groupings, each went in a different
interviewed nine of the ten Los direction. As Phillips observes
Angeles architects featured in the  in his introduction, “The group as
new book L.A. [Ten]. Frank Gehry, a whole seemed less important to
the most notable of this loosely them than their own individuality...
linked pack that came to prominence LA was a place of free expression.”
in the 1970s and 80s, is absent. The label originated with a series
The majority of these mavericks of lectures and exhibits, inspired by
were featured in A Confederacy of the European Team X, which Thom
Heretics, the exhibition that SCI-Arc Mayne organized in his Venice

presented last year. As with the
New York Five, and other ad hoc

home-studio in 1979.
These interviews, a group

two years. Against all the odds,
SCI-Arc flourished, while keeping
its edge. That provided a hub for

a sadly short-lived restaurant,
and the way he learned by doing.

the mediocrity.

MICHAEL WEBB IS A REGULAR
CONTRIBUTOR TO AN.

THE
ARCHITECT'S
BIBLE

The Architect’s Handbook of Professional
Practice, Fifteenth Edition

Various authors

Wiley, $250.00

As the profession’s bible, | welcomed the
opportunity to reexamine or examine The 2014
Architect’s Handbook of Professional Practice,
Fifteenth Edition, a tome | hadn't carefully
looked at in years. | took an informal survey and
realized that | am not unique. Most of my peers
proudly confided in me that they too hadn't
opened it since they got their licenses. What a
mistake.

The book itself weighs in at over 1,000 pages
and could only be described as a comprehensive.
The list of contributors and editors alone fills
the first two pages. Their ranks include many
architects, supplemented by a bevy of lawyers,
insurance brokers, educators, economists,
and assorted specialists in marketing, in cad, in
management. Many of them teach and lecture
about their topics. Many of them consult. With
this many authors, the prose varies ranging
from informative to straightforward to thorough.
It is a textbook and not a novel. It is definitely
not lively.

Organized in four parts beginning with Practice
and followed by Firm Management, Project

Delivery, and Contracts, it is stuffed with
useful information. Each author was given
a topic supplemented by case studies and
backgrounders.

The book itself exemplifies what is right and
wrong with the AIA. The broad scope pretty
much assures that nothing is dealt with in depth.
In an effort to be inclusive, many of the articles
became too basic and generic, assuming that
the audience has no background or knowledge
of the subject, which is impossible since they
are actually practicing architects dealing with
cad, social media, LEED, etc. on a daily basis.
From this perspective, the first part, Practice,
is the weakest. By the time the Handbook
hits its stride and gets to the meatier topics of
running firms and project delivery, the approach
makes considerably more sense.

The amount and caliber of reference material
goes beyond helpful. Since architects do not
take any classes in business management
in architectural school, here is B School lite.
Similarly, what they learn of project management
comes from how it was done in offices in which
they worked, which is certainly not comprehensive.
This will help. At a time when architects are
struggling to master design build and BIM,
discussions about the issues are relevant. It
goes without saying that the section on when
to use which contract and how to modify it is
fundamental. There is so much stuff, that if
one topic does not resonate with one architect
at a moment in time, another will.

The book also sidesteps many thorny hot
button issues, which are treated in a more
cursory fashion than they really warrant. The IDP
as it is currently designed puts a huge amount
of pressure on practitioners (employers) to
create an appropriate apprenticeship experience.
Admonishing them in print probably does not

help mitigate this. Extolling the virtues of
mentoring is conventional wisdom. But the
real issue is about the best way of training the
next generation. At the other end of the career
scale, the discussion of project credit is a very
complex issue because it deals with how you
can present yourself and get work. But it is not
addressed with anywhere near the sympathy
and nuance that is required.

Some of the advice is simplistic. Suggestions
that you tell employees honestly what you are
looking for when you hire them and people do
not want to work overtime on a daily basis seem
a bit flatfooted. As do paragraphs promoting
keeping good project records. Case studies
are oddly selected; there should have been a
concerted effort to draw from projects that are
more significant buildings architecturally and to
do it in a more formalized manner.

The book itself looks dull; the layout is very
traditional, and very tired. We are a visual
profession. In our own practices, we strive to
make everything we touch beautiful to look at.
We respond to good graphics. The Handbook
is filled with charts, most of which look like they
were lifted from PowerPoint presentations by
management consultants. There are practically
no photographs whatsoever, even in the section
about architectural photography and how it
helps win design awards. The handful of photos
are black and white and very small.

It is, for the most part, business as usual.
The sticker price alone hovers around $250
(including the downloadable sample contracts)
with some discounts for online versions. That
virtually guarantees the Handbook a place on
the reference shelves of the firms who need it
the least. Those are the offices most likely to
have access to myriad consultants to help them
navigate potential minefields. It virtually ensures

that the tome is a deal breaker for the smaller,
less financially stable practices who could
benefit from its collective wisdom the most.
There is no question that much of the
information contained in the Handbook belongs
in every architectural practice and should be
included with membership. Architects already
complain bitterly about the high cost of joining
the AIA. The AIA should make the grand ges-
ture of focusing on its core mission of member
service and realize that they are sitting on a gold
mine. The wealth of content is extraordinary.
The advice is plentiful and by any metric useful.
This is an incredible resource that has been
compiled. It should be delivered online, not in
print, with each section supplemented by case
studies showecasing the buildings and the firms
that have won AIA Honor Awards. There should
be more thorough discussions about critical
issues that we face that are open ended: ethics,
project credit, mentoring. There should be links
to appropriate websites with supplemental
material. The contracts should be annotated in
a way that would make it easy for practitioners
to choose the most appropriate. The graphics
and photography should mirror the caliber of
presentation material routinely generated by
architects in a way that more accurately reflects
who we are. Rather than educating your first
time client, there should be sections you could
point your client to about mutual expectations.
Providing the toolset to strongly support their
members and position them to effectively serve
their clients and communities will do far more to
endear the AlA to the architectural community
and, in turn, the larger public than any advertising
campaign, no matter how well conceived. This
is an extraordinary opportunity to achieve that.

ABBY SUCKLE IS THE PRINCIPAL OF ABBY
SUCKLE ARCHITECTS.
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Q&A> KEVIN RICE

The,_Broad Public Plaza, DS+R; Right: Kevin'Rice,.' &

Diller Scofidio + Renfro recently revealed
plans for a plaza on Grand Avenue in
Downtown Los Angeles, adjacent to

Eli Broad’s new museum, The Broad. The
public space is located on a small sliver
of land south of the building, but in many
ways it is a revolutionary step for this
long-struggling thoroughfare. AN West
Editor Sam Lubell sat down with DS+R
Senior Associate Kevin Rice to get a more
detailed description of the deceptively
complex project, to learn about the
process for making it a reality, and to
discuss the challenges of enhancing this
vital part of the city.

Sam Lubell: What was the process for
developing this scheme?

Kevin Rice: We have this funny condition
of a plaza that's built above the street.
We wanted to make this a place that was
different from the other corporate plazas
in the neighborhood, which have a
tendency to be hardscape and trees and
planter boxes and very commercial. We
wanted to make a space that was more
of a landscaped public space that was
open enough for events to take place.

The hope is that MOCA and the Colburn
School will be involved so it will be an
active public space. The idea was to create
as much variety as we could. Locating the
restaurant at the back was to be a draw in
from Grand Avenue. And we're planning
a lawn space that either people picnic on
or sunbathe on or have events on. Then
there’s the darker, more protected, shaded
areas with trees that are like outdoor
rooms for conversations, meeting, for
people to hang out in smaller groups. The
second, smaller set of trees is for people
from the restaurant spilling out into the
plaza. The first trees act as a buffer for the
traffic on Grand Avenue.

The front trees, lawn, and back trees
are all consistent and work together. They
have very different characters. The idea
is to bring different kinds of people at
different times of day or night, and to try
to keep it in use as often as possible.

Apparently you decided to build a very
different platform to allow for trees and
heavy growth?

The structure is upside down. The concrete
deck is at the bottom and the beams
stick up. And then that gets filled with
soil. Then the paving gets built on top of
that. It's a big sandwich. It's a big box full
of dirt. It's treated as one giant planter.

We vary the types and amounts of soil

depending on what’s being planted.
Normally you build a structural deck and
build planters into it or on top of that.
Which is how you end up with a lot of
hardscape and what landscaping there
is in structures on raised planters. We're
trying to make it this seemingly natural
space on what's not natural at all.

From the beginning we wanted
to green it as much as we could. It's
an aesthetic decision, but it's also a use
decision. The way people interact under
a set of trees is very different from
how you interact when the trees are in
planters. That's important to the things
we're doing; the things we did at Lincoln
Center and on the High Line. Having as
natural a condition in these unnatural
structures is actually important. Both in
terms of aesthetics and in terms of how
people use the space over time.

Did your experience on the High Line and
at Lincoln Center help inform this project?
Yeah | think so. No one’s going to think
they're in the forest. It's not about making
this a faux natural space. It's about having
spaces where people’s interaction with
the landscape is more what they would
be in a natural environment. It's more of a
natural environment than what you'd get
with planters. It's what we did at Lincoln
Center and at the High Line. This is not a
new train of thought for us. Fundamentally
it's all about use. The last thing we wanted
was another dead corporate plaza that
gets filled at lunchtime and has tumble-
weeds flying around the rest of the time.
We wanted something that people would
want to come back to throughout the day.
It's not just about the restaurant. Ideally
it's a confluence of cultural programming,
food, and recreation, and the landscape
supports and encourages all those things.

Some have said it's impossible to plant
real trees and create a real landscape on
Grand Avenue.

As part of this project we're doing a light
streetscape upgrade with the city. We're
planting street trees all along Upper
Grand, supplementing the existing trees.
The median and crosswalk will be planted.
New planters in front of the museum’s
curb will feature flowering sedum. The
idea is that you have a mound of planting,
not a planting in a box. It's a planter, but
it's rendered more like a mound going up
out of the sidewalk.

Why did the city build a giant road
underneath a cultural street?

It was the 60s. It's the same kind of thought
process that we were dealing with at
Lincoln Center; this whole idea of hyper-
efficient transportation systems that turn
out to be not efficient at all; separating
service vehicles from public vehicles
around the efficiencies of the parking
garage. Still we've benefited from Lower
Grand because the loading dock and
services are in the basement down below.
It doesn’t make for good cities but if it's
there you might as well use them.

Why has the Broad Museum been held up?
There were some issues around fabrication
and delivery. Some of the things took
longer to make than they thought, but
there aren’t really problems with it.

The final project is going to be great.
We're happy with what’s happened so
far. There haven't been any compromises,
we’re just having to push. They're not
catastrophic problems. They’re normal
construction problems. The building will
be completed sometime next year.

Will this project transform Grand Avenue?
It's tough, because we’'re building on a
bridge and it's hard to make it feel like
you’'re not working on a bridge. But |
think once the plaza and crosswalk and
planters are done that’s going to green it
up a lot. Also, once the phase one work
that Gehry is working on across from
Disney Hall is done it's going to feel less
alien, because you'll lose some of the
hardness.

At the end of the day it’s still a bridge;
and you're never going to have 50-foot-
tall Majestic Oaks lining the street. You
do have trees now. When you walk along
MOCA it feels like a street. Having the
plaza and Grand Park will add a lot. Grand
Park has already helped that end a lot.
So all these little things add up. No
one project is going to fix it. The kind of
aggregation of all these projects together
will start to make it feel like the cultural
center that it is. It's shaping up to be the
cultural center of Los Angeles.

Los Angeles in general is changing
a lot. Three or four blocks away there's
a very vibrant pedestrian culture. But
even that didn’t exist ten years ago. If you
start to create places that people want
to come to | think it will start to happen.
| do think it's possible to make it work.
You go to Grand Avenue on a Saturday
afternoon and there are a lot of people
walking on the street. It's just that there's
nowhere for them to go now.

Has working with Eli Broad been as hard
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as people say?

| think the challenge hasn't been Eli

so much. It's just different. Normally

on projects like this you're dealing

with boards of directors and multiple
personalities. With this it's a very singular
vision, and Joanne [Heyler, the Director
of the Broad Art Foundation] and Eli's
brain trust. It's a different process than
we're used to. But | wouldn't say it's
challenging. We all knew his reputation.
He's actually been very fair all the way
through. When it comes down to making
a decision, the decision always gets
made for good design. Which is not

the reputation that he has. We've been
pleasantly surprised by that.

And what about complaints that
The Broad’s veil—the concrete lattice
facade—is no longer structural, but
ornamental?
It's a subtle distinction. When we originally
designed it the competition drawing was
steel and GFRC. Then in working through
it and talking to the contractors and
engineers we started exploring structural
precast concrete so it was the structure
and aesthetics rolled into one. But the
formwork required for precast concrete
is much more complicated than the
formwork for lightweight GFRC panels.
Also, the structural coefficient that goes
into the building code—and it was
supporting a very small amount of the
roof—put the building into a different
seismic calculation with the building code.
By going back to the steel and GFRC
system and taking that load off the veil
it changed the way the calculations were
done and it changed the requirements
for the facade. It made it easier to build.
It's still very structural. The structure is still
self-supported. It's not tied back. | think
early on this idea that it supports the
roof—which was a minor part, but made
the story—it's been a very minor change.
But that slight change made it much
easier to build. Because it doesn’t support
the roof we can treat as a curtain wall
instead of as a building structure.

How have you addressed the connection
to the Plaza from Hope Street?

On either side of the restaurant there will
be stairs that go down to Hope Street.
Then the Regional Connector is going

to reconfigure that intersection. So there
will be ample crosswalks across Hope
and up these stairs up to Grand Avenue.
Then there's an elevator for ADA access.
We tried to make those stairs as gracious
as we could. Because of the street right
of way we only had so much sidewalk to
work with. There's plenty of room around
the stairs. But there are limitations. It's

a ten-foot-wide opening and a nine-foot-
wide stair on either side of the building.

What have been the biggest challenges?
Any time you're doing very public projects
they come under a lot of scrutiny, but
they’re also projects that are trying

to push the envelope and be new and
different and unique. It's always hard and
challenging and you run into roadblocks.
We stay fairly nimble. We try not to be
overly dogmatic, demanding that things
have to be exactly this way.
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