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Not long ago, )ncur choices inheating and
cmlingwere as limited as the brandof
stove you preferred or the window you
chose to open. So ycu might be sur-
prised by the scope and mmplexity of
some of the projects Duke Power Mar-
ketingRepresentatives have been in-
volved with, latelv

In Greensboro,iot example, the Ren-
aissance Plaza, the First Unionfbwer
and the |efferson-Pilot Building, three
new landmark buildines totaliile
more than 730,000 squar! feet,spelrhead
the revitalizattonof the citv's center.

Each of these buildings depends on a

highly advanced all-electric HVAC sys-
tem to condition the office areas. Con-
sisting of a variable air volume design
which uses electric resistance heat
along the perimeter of the building,
these systems were selected for the low
cost per square foot theydeliver to tenants.

But our cost-reducing options aren't
limited to large buildings: in a nearby
1 S,O0Gsquare-foot commercial build-
ing, two-tube lighting fixtures em-
plonng chrome parabolic reflectors
produce 98% of thelight of mnventional
four-tube fixtures, while emitting
far less heat.

This unmnventional thinking al-
lowed air conditioning needs to be
reduced by three tons. And the struc-
ture, which is heated and cooled by two
high-efficiency heat pumps, operates
mmfortably on a single unit nine
months out of the vear.

No matter how'Iarge or small your
HVAC needs, for innovative thinking
call one of our Duke Power Marketing
Representatives. Chances are, you have
more options than pu think.
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