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Good news tohelp smaller businesses grow. 

WVrS/800 Service. 
The affordable way to cut costs, 

increase profits and build business. 
PROFITS 

MaiiN' larger businesses have 
used WATS/8(M) Service to thei i 
aclvanUige for yeiirs. To speed u\ 
()rdei>^. Answer incjuines. Solve 
problems. Collect overdue ac­
counts. In less t ime. 

Now. smal ler businesses 
(. an afford to reap these same 
benefits. W i th the restructured 
i";ii('s for intei>>tate W A T S .'uid 
8(X) Service now in effect. 
These new rates can mean 

more business—and bigger 
pn)f i ts —for you. 

Here's how. 
If your business uses 

our or two i^hone lines, 
and if vour month ly 
intei-state long distance 
charges avemge $170, 
\ (in can i)r()bably save 
w i th the new WATS/8( ) ( ) 
St i v i r r nites. Hccause now 
you pay foi the actual h()Ui"s 
you use W A T S and o r 800 
Srrv KV. There are no min i ­
m u m houi-s of usage, only a low 
UK )nthly access l ine charge and 
a one-time instal lat ion charge. \ o u 
pa\ for w hat y(Tli use —no more, no less. 

The res no |)repayment for usage, e i ther So yon i)av 
for the services you use after you've used t hem. T h a t can 
def ini tely h e l ) your cash flow. 

A n d wi t 1 new^ discount nite |)enods for both ser\ ices, 
you can increase your long distance usage and save more 
du r i ng off-peak houi>^. T h e new night and weekend ni te 
discount |)enods for 800 Service can save you up to 52"<), 
I )r !'()r W A T S service, as much as (lo".) ()ff the regular \M' fk 
day nite. 

These new mtes for W A T S 800 Service help you do 
more than save. too. T h e y helj) you bui ld business w i th 
the |)ei>>onalized touch of long distance. 

>(n i r cus tomers have m o r e — a n d ( | i i i cke r—access 
to you . W i t h 8 0 0 S e n ice . 
T h e well-know n 8(M) area code is (|uickly ident i f iable to 
your customei>; l(K:lay as a toll-h ee w ay of do ing busines>. 

W i th 800 Service as pa i l of 
your business. \ ( ai can in­
crease calls h'om »)Ut-( )f-ti )w n 
customers and business asso 
ciates. Receive < )rdei-s. 
Answer inciuines. SdK e 
problems. All in less t ime. 

Small to medium-size 
businesses of all types can 
benefit fn)in the availabi l i t \ 
of 800 Service. Because 800 
Sen-ice keeps \-ou w i thin 
easy reach of out-of-town 
contacts. On the competi t ive 
edge. A n d that helps you 
bui ld business. 

\ \ A I>>. Now, more than 
es er, t h e cost-et teet ive w a y 
to d o business. Wide .Area 
Telecommunicat ions Service 
( W A T S ) IS still thecost-

ffective way to make your out-
of-town cal l ing i)r()gi-;im i)a\ otT. 
Wi th W A T S y()U can expand -
your market , speed np collec­
t ions, introduce new pnxlucts 

and keej) tabs on inventory a lot 
more eff iciently. Wi th these new mtes, 

you pn)bablv can't afford to be wit lKtut it. 
Use W A T S / 8 0 b Ser \ ' i ee for a l l i t 's w o r t h . W ith the re 

structured mtes. t i ied and true W A T S aiid 800 Ser\ ice are 
even more pnictical for inc-reasing business. And profits. 
Leai n how thev can help you. Call today, toll free (of coui-set. 
1 800 b:i*^0272. ()r nil in "the coui)on bi-low and send it in l ight 
now. W.'VrS 800 Service. Not necessarily for big business. 
Just for businesses who th ink big. 

1800 633-6272 Ext 222 
South Ceiilnil Ik-ll 
Suite :i7/P.O. lii.x SM^ 
iiinniuKtiiun. Alatuima :i.')282 
1 waiil toKfl iiKire iiifonnaluiii alxmt how lh»- lu-w mlfrslal.' W.-VrS H(K»S»'ia l u ' mtts 
can help nu- siivt- mmn-y and iniiHov*- pn)fits. Have a W.'VI'S H(M) siHTiahsl ((•nUKt 
iiic vvilh fuitlu'i infonnatitin 

South Central Bell 

Nanif I'ositiim. 

Company 

lypt-of Hnsint-ss I 'nxlnrl 

Cilv Stall- Zip 

IVIfphone 
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Cover: 
Information s e s s i o n s , 
product exhibits, and 
several socia l s e s s i o n s 
are on the agenda for 
the Miss iss ipp i C h a p ­
ter's state convention 
July 28-30 in Gulf 
Shores , Alabama. 

A g l impse at what the 
future holds is the topic 
of Editor Ivy's remarks 
on page 2. Ivy reflects 
on some of the high 
points of a talk by J o h n 
Naisbett at the AIA 
N a t i o n a l C o n v e n t i o n 
last May. Naisbett is the 
author of Megatrends. 

For those who did not 
attend, highlights of the 
n a t i o n a l c o n v e n t i o n 
held in May in New 
Orleans are featured on 
page 3. 

Three experts in des ign, 
sa les and marketing 
programs will share 
their expertise with 
those attending the 
state convention. 

Bigger, better and now 
ten years o l d : the 
S c h o o l of Archi tecture 
at M i s s i s s i p p i State Uni­
versity ce lebrates with 
the dedicat ion of a new 
50,000 square foot a d ­
dition. 

a 
Take an arch i tec tura l 
journey through the re­
su l ts of the recent photo 
contest . 

10 
A new arch i tec ture li­
brary at the M i s s i s s i p p i 
State Universi ty S c h o o l 
of Archi tecture is bui ld­
ing a s p e c i a l co l l ec t ion 
of material on S o u t h e r n 
Archi tecture . 

11 
C D . C o l e m a n is the 
new president and chief 
operating o f f i cer of one 
of the s t a t e ' s largest 
brick and tile s u p p l i e r s . 



From 
the 
Editor 
by Robert A. Ivy, Jr., AIA 

Have you read Megatrends yet? If 
not , you should. John Naisbett, the 
author, was a featured speaker at the 
AIA National convention in New 
Orleans this May, and he has neatly 
outl ined where we Americans are 
headed. Without gazing into a crystal 
ball or hallucinating on peyote, he 
charts our progress toward the future 
by examining present facts. His 
"content analysis" is a human 
understanding imposed on a 
computer aided compilation of 
newspaper articles. 

As architects, we are trained to 
change the focus of the microscope 
f rom the minute to the absolute with 

a blink — it's all a question of scale. 
Naisbett has merely jumped to the 
larger scale (to national and global 
trends) by examining the particular 
(the cost of heating oil or the 
frequency of divorce among 
statisticians), and the results are 
instructive for our society and for our 
profession. 

First Naisbett says that we are 
changing from an industiral to an 
information economy. In this 
white-collar world, knowledge Is 
power; the architect who knows and 
continues to leern holds the key to 
the future. 

Computers hold the key to the 
management of the knowledge 
explosion. Mastery of this 
technology promises to free us (who 
have l imited capacities to retain 
information) to focus on what we 
choose. 

Second, (and this has specific 
implications for architects) as we 
advance in technology, our human 
nature demands a counter-balancing. 
Naisbett says, "We must learn to 
balance the material wonders of 
technology with the spiritual 
demands of our human nature." As 
our High-Tech kitchens plug in 
microwave, personally 
computerized, digital, L.E.D., 
automatic, self-cleaning deep fat 
fryers, our living room lines shrink 
away from the puritanical severity of 
dogmatic modernism and get 
squishey. The bright reds and blacks 
and blues of the gridlocked de StijI 
soften to rose. The design 
implications are self-evident. 

Naisbett states that our economy 
has expanded to a global one, that 
the U.S. is already in partnership 
with the Third World, and that we are 
all inextricably bound into 
"production sharing." Your 
daughter's American-marketed 
Softball mitt , he explains, was made 
in Japan of leather tanned to the 
rolling Carioca of Brazil. The globe 
has shrunk, and we all need to learn 
Spanish or Portuguese. What 
Mississippi architect has not already 
done a building out of state? And 
who has not at least dreamed (or 
actually planned) a trip to Riyadh to 
discuss a university building with a 
minor Saudi prince? 

One of the most intriguing trends 
cites a change from Physics towards 
Biology as society's paradigm (the 
model around which we organize 
things). The straight vectors, the 
ninety-degree verticals of Physics 
bend into a cellular microbiotic 

structure. The soft, metamorphosing 
cell becomes the building block 
rather than the abstract atom. Have 
you read Animal Architecture 
recently? 
Better get it out. 

Here is a trend we as architects 
must applaud: our view as a people 
is changing from short term to long 
term. "Life-cycle cost" or 
honest-to-gosh value is an 
implication of this trend for 
architects. The yearly balance sheet 
weighing so heavily on our designs is 
slowly giving way to the long-term 
strategy. 

Demographers are telling us that 
we are de-centralizing, Naisbett's 
f i f th trend. We are moving back to 
the small town for the first time in 
decades, as business discovers that 
improved methods of 
communication allow It to scatter. 
And the result has architectural 
implications. A new regionalism 
should find reflection in our 
buildings. What are our traditional 
building elements in Mississippi? 
How can they be reorganized in new 
buildings to reflect our contemporary 
needs? What is unique about our 
green-growing, rolling-flat, 
fly-buzzing homeland? Its heat? Its 
wetness? Its stillness on a summer 
night? Its shadows or its sunlight? 
Let these elements find reflection in 
our buildings and tailor out 
contemporary architecture true to our 
place. 

Naisbett shows that we are 
becoming self-reliant, rather than 
dependant on traditional 
insti tut ions. As Uncle Sugar melts 
away, the consumer-conscious, 
survivalist, tomato-growing, 
home-building design/build 
architect emerges. We will create our 
own markets as the Federal 
government's role in funding 
decreases. 

Naisbett shows that we are 
changing from a representative to a 
participatory Democracy. Since we 
want a direct voice in matters 
affecting us, we write our 
Congressmen. (Did you wire 
Washington over the U.S. Capitol 
expansion controversy?) Who among 
us does not already serve on a local 
board or commission? We all should 
serve, particularly where we have 
something to offer professionally, 
such as on the City Planning 
Commissions across the state. 

Commissions are vital, but the 

Continued on page 19 



Architecture 
— A Living 

by Mississippi Architect Staff 

Mississippi Architects joined 
architects from throughout the 
country in The Crescent City of New 
Orleans recently. Five thousand 
members strong swelled the meeting 
hall of the New Orleans Hilton for the 
1983 AIA National Convention held 
May 22 through 26. 

Events centered on the Hi l ton, site 
of formal meetings and seminars, 
and the adjacent Rivergate 
Convention Center, site of product 
displays. While some early birds flew 
in on Thursday, the 19th, for the AIA 
Board of Directors meeting, most 
hardcore conventioneers waited until 
Saturday or Sunday. 

Sunday began with a running 
downpour. Owens-Corning and the 
New Orleans Chapter of the AIA 
co-sponsored the f i f th annual 
Heritage Run. Kathy Jackson, Bob 
Canizaro, Adam and Robert Ivy were 
foolish enough to be caught in the 
torrential downpour which bathed 
participants. At least the convention 
got off to a clean start. 

No one wanted to miss the 
Dodge/Sweets party held at the 
Superdome. McGraw Hill and 
Dodge/Sweets put on a Bayou Bash 
in the cavernous hallways and 
gathering rooms surrounding the 
grand central space, and although 
everyone drank and ate with 
abandon, most longed to be 

Continued on page 14 

INTitODUCING 
W J P S T SPORTS 
SEDAN CAPABLE 
OF REPLACING A 

LEGEND. 
With improve­
ments in road 
holding, braking, 
aerodynamics, 
fuel injection, 
technology, 
and comfort, 

the new BMW 318i is eminently qualified 
to succeed the 3201 — the sports sedan 
designated by Car and Driver as "the sort 
of car enthusiasts turn into legend." 

LEASE IT FOR $289/MO. 
Call us today for complete 
details at (601) 335-4581. 

THE ULTIMATE DRIVING MACHINE 

H a r r y l l e k e r v / IW 
Edwin Vickcn- Rod Brasf ic ld 

1009 Hl^^hway ti2 Hust ( i r i cnvl l ic , MS (601) 335-4581 



Agenda 
Thursday, July 28, 1983 

1 :00 pm 
1 : 0 0 p m - 6 : 0 0 p m 
1 :00 p m - 6 : 0 0 pm 
1 :00 pm-5 :00 pm 
6:00 pm 

Friday, July 29, 1983 

8:30am -8 :45 am 

8:45 am-9 :30 am 

9:30 am-11 :45 am 

10:30 am -11 :30 am 

11 :45 am -1 :00 pm 

1 :00 p m - 3 : 0 0 pm 

3:00 p m - 3 : 3 0 pm 

6:00 p m - 7 : 0 0 pm 

7:00 p m - 9 : 0 0 pm 

9:00 pm 

Saturday, July 30, 1983 

7:30am -9 :00am 
9:00 am-12 :00 Noon 
9:00 am - 9:50 am 

10:00 am -10:50 am 

11 :00 am -12:00 Noon 

Al l Afternoon 

7:00 p m - 8 : 0 0 pm 

8:00 pm -

After 

Check In 
Registration 
Exhibit Booth Set Up 
Golf and Tennis Tournaments 
Cocktail Party - Gash Bar (Lounge) 

Introduction and Welcome 
Robert E. Farr l l , AIA 
Session I - Introduction to Sales and 

Marketing Programs 
Frederick R. Frank, AIA 
(Lounge) 

Exhibits Open 
Robert Canizaro, AIA 
(State Room) 
Spouse's Meeting 
Virginia Farr 
(Lounge) 
Sponsor's Lunch 
(Dining Room) 
Exhibits Open 
(State Room) 
Exhibit Prize Drawings 
(State Room) 
Cocktail Party 
(Dining Room) 
Seafood Jamboree 
Las Vegas Party 
(Dining Room) 
Lounge Open with Cash Bar and Band 

Executive Committee Meeting 
Registration Opens 
Session II - How To Compete 

William Viehman, AIA 
Heery & Heery Architects & 
Engineers in Atlanta 
(Neptune Room) 

Session III - Point-Of-Sales Materials 
Jeffrey Corbin 
Corbin Design in Michigan 
(Neptune Room) 

Annual Business Meeting 
Robert E. Farr l l , President 
(Neptune Room) 
Volleyball Tournament (Beach) (Beer) 
Sponsored by - Old South Brick Company 
Cocktail Party 
(Neptune Room) 
Honor Awards Banquet 
(State Room) 
Lounge Open with Cash Bar and Band 
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Speakers 
Competitive Marketing By The 
Small Firm 
A presentation by 
William Viehman, AIA 

Viehman will speak on the issue of 
competitive marketing by the "small 
f i rm." "It is encouraging to see a 
state component of the AIA focus on 
marketing," he said. "I hope this 
establishes a trend of collaboration 
between the AIA, SMPS, and other 
professional societies, associations 
and special interest groups to make 
such presentations effective," he 
added. 

William C. Viehman is president of 
Heery & Heery, Architects and 
Engineers, Inc. in Atlanta. He is 
director of the General Architectural 
Practice Group with primary 
responsibility for marketing and 
business development and collateral 
responsibilities as 
principal-in-charge of discreet 
projects. His previous 
responsibilities include business 
development representative 1978, 
general manager of Heery's London 
office 1980-81, and vice-president/ 
director of marketing for Heery 
International 1982 (corporate staff 
role accountable for strategic 
marketing planning and monitoring 
of market plan and presentation). He 
joined Heery in 1969 as a project 
architect following his graduation 
from Georgia Institute of Technology 
with a bachelor of architecture. 

A Birmingham, Ala. native, he is 
the southeast regional director of the 
Society for Marketing Professional 
Services and also chairman of its 
national marketing committee. He 
serves this year on the faculty of the 
SMPS-PSMA joint conference 
"Managing Your Marketing Effort. . . 
For Profit" in Atlanta, Boston, 
Denver, and San Francisco. He is 
also selected to participate in 
Leadership Atlanta, 1983-84. A 
demographically balanced group of 
approximately f i f ty participants 
with the objective of establishing 
relationships among existing and 
emerging leaders of the metropolitan 
area. 

Design Sells: 
Looking As Good As You Are 
A presentation by Jeffry Corbin 

Corbin will discuss the creation of 
marketing materials that have impact 
and authority and show how to 
overcome "sameness" by 
emphasizing uniqueness. Bring your 
existing marketing materials with 
you for a quick critique by Corbin 
following his seminar. 

Jeffry Corbin established his 
design office in Travers City, Mich., 
in 1976. Prior to that, he was vice 
president of Caudill Rowlett Scott in 
Houston, Tex., serving as director of 
the firm's interior and graphics 
division. Before joining CRS in 1968, 
Corbin worked with the firms of Eliot 
Noyes & Associates, New Canaan, 
Conn, and Alden B. Dow Associates, 
Midland, Mich. He has bachelor of 
arts and bachelor of architecture 
degrees from Rice University. 

Since forming his own firm Corbin 
has completed projects in the field of 
corporate identity, print and graphics 
design, environmental graphics 
design, interior design and historic 
restoration. He is an associate 
member of the American Institute of 
Architects and his works have been 
published in Communication Arts, 
Interior Design and Architectural 
Record. He has served on the faculty 
of the Harvard Graduate School of 
Design's continuing education 
program on marketing 
communications for the design 
professional. In addition to 
substantial clientele in the mid-west, 
Corbin works with such 
organizations as the AIA and Herman 
Miller, Inc. for whom he serves as a 
design consultant for the Facilities 
Design Group. 

Introduction to Sales and 
Marketing Programs 

A presentation by Frederick R. Frank 

For his former MSU School of 
Architecture students (as well as for 
Chapter members in general) Frank 
wil l draw upon the sales and 
marketing programs course which he 
teaches at Mississippi State 
University when he makes his 
presentation at our 1983 convent ion. 

Fred Frank joined the School of 
Architecture at Mississippi State 
University as an associate professor 
in 1975 and was named a ful l 
professor in 1979. He has also been 
an adjunct faculty member of the 
College of Veterinary Medicine at 
MSU since 1980 and served as 
facil i t ies planner and adjunct 
professor for that college from 1975 
to 1980. Since 1976 he has served as 
president of VFC Inc. - Faci l i t ies 
Consultants Division - The 
Ehrenkrantz Group of New York, 
London, San Francisco, Washington 
and Starkville. 

A former president of the 
Mississippi Chapter of the AIA, 
Frank received bachelor of 
architecture and master of regional 
planning degrees from Cornell 
University. He has served as 
principal or project architect for 
projects ranging in size from the $16 
mil l ion main addit ion to the Grouse 
Irving Memorial Hospital in 
Syracuse, N. Y., to much more 
modest projects in Miss iss ippi , 
Wyoming, f^ew Jersey, New York, 
Virginia, North Carolina, Montana, 
Oregon, Oklahoma, and Cal i fornia. 

Prior to his move to Miss iss ippi he 
was a principal with the Syracuse, 
N. Y. architectural firm of Dickenson, 
Gamble, Frank Architects and before 
that was associated with King and 
King Architects in Syracuse. 

He is a member of the AIA, the 
American Institute of Planners, the 
American Hospital Associat ion, 
Institute of Environmental Sciences, 
the Society for Marketing of 
Professional Services, the 
Associat ion of Collegiate Schools of 
Architecture, the Associat ion for the 
Advancement of Medical 
Instrumentation. 
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The following sponsors have 
signed up for the Mississippi 
Chapter AI A Convention: 
W.M. Buie Insurance 
Craft-Croswell Contract 

Furnishings, Inc. 
Jackson Stone Company 
Mississippi Valley Gas 
Steel Services Corporation 
Gary Butler Sales Incorporated 
Doug Harper & Company 
Old South Brick 

The following 
exhibitors have 
signed up for the 
Mississippi 
Chapter AIA 
Convention: 

EXHIBIT 
AREA 
Area 
Booths 8" X 10" 

Booth Number 
Jackson Ready Mix 
TLC Enterprises 
Ace Blinds Incorporated 
Zonolite - W.R. Grace 
Barefield and Company 
Harold V. l o o p s 
Business Design Interiors, 
Stationers Inc. 
Construction Material Supply 
W.F. Martin Company 

10. Neely Reprographs 
11 . Design Architectural Building 

Products 
Well ington Associates 
Pella Window & Door 
Martin School Equipment 

15. Martin School Equipment 
16. General Elevator 

Available 
Dixie Rubber Stamp and Seal Co 
thru 23. - booths available 
MISSCO Corporation 
Nicholas Acoustics 
Mississippi Power & Light Co. 

1. 
2. 
3. 
4. 
5. 
6, 
7. 

8. 
9. 

12 
13 
14 

17. 
18. 
19. 
24. 
25. 
26. 
27. Century Insulation 
28. C.C. & W. Enterprise 
29. Jackson Blueprint Company 
30. Dow Chemical Company 

Refreshments 

16 I 17 

24 23 22 21 
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Photos by Tom Joynt 

a n d 

by 
Sammy McDavid 

The School of Architecture at 
Mississippi State University 
dedicated its new 50,000 square-foot 
addition and celebrated the 10th 
anniversary of its creation and the 
fifth anniversary of its first class 
graduation with a series of events 
April 29-30 at MSU. 

Public events included a lecture 
entitled "Faulkner's Architecture' 
Oxford native Thomas S. Mines, a 
"blues luncheon" featuring Delta 
blues legend "Son" Thomas, and the 
building dedication ceremony 
attended by presidents of five 
national architectural organizations. 

Mines' lecture kicked off the 
proceedings on the evening of the 
29th in the School of Architecture 
auditorium. Mines, who received his 
bachelor's and master's degrees from 

Continued on page 9 

by 



Photo 
Contest 

The contest was open to all residents of the state of 
Mississippi. The catagories included the fol lowing (all of 
which were Mississippi buildings): 1) contemporary 
bui lding 1950 or later exterior; 2) older buildings earlier 
than 1950 exterior; 3) interior any age; 4) architectural 
details. (The photo at Napoleon's tomb fit no category 
but was too good to pass up.) Congratulations to all the 
winners. 

Old Capital Building 
T. Whicker 

Interior 
Napoleon's Tomb — The Invalides 
Paris, 1981, Craig Baird 

Detail 
Cobb Institute of Archeology, 
David L. Harris 
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Older Buildings 
Mississippi, 1982, David Peabody 

Interior 
B.lmes III 



REMODELING 
OR BUILDING? 

CONSIDER 

Pella "energy-tight" 
Casement Windows 

Lower fuel c o s t s , reduce maintenance 
a n d i n c r e a s e your comfort with (1 ) the 
natural insulat ing qua l i t i es of wood. 
(2) a low rr^intenance exterior that 
n e e d s no p>ainting, (3) double g laz ing 
a n d se l f -s tor ing s c r e e n s . (4) s a s h 
w h i c h c r a n k s to center of Ofjening for 
e a s y wash ing of outs ide g l a s s . (5) soft 
v i n y l weatherstr ipping that s e a l s entire 
per imeter . A s k for our free brochure 
on Pella Products. 

S L I M S H A D E ® — Only Pe l la Windows 
of fer t h i s economica l and prac t ica l 
m e a n s of light and sun contro l . Sl im-
s h a d e i s a narrow-slat bl ind s e t ins ide 
the s a s h between exterior g i a z i n g and 
the double g l a z i n g panel a s shown 
in the drawing. 

Pella of Mississippi in Jackson 
601-956-9544 

6370 Cole Road 
1-220 at Hanging Moss 

P.O. Drawer 12667 
Jackson, MS 39211 
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Photo by Tom Joynt 

Southern 
Architectural 
Collection 

by 
Tom Henderson, Honorary AIA 
Architectural Librarian 

The Architecture Library at the 
Mississippi State University School 
of Architecture is building a special 
collection of material on Southern 
architecture, a subject in which no 
other library specializes. There are 
several distinctive regional 
architectural styles which developed 
in the South in the eighteenth and 
nineteenth centuries which deserve 
scholarly investigation and research. 
We are interested in books, 
pamphlets, articles and slides which 
document buildings in the Southern 
states from colonial to modern 
t imes. 

The Arcitecture Library has 
recently expanded its facilities in the 
new addition to the Architecture 
Building where it has become an 

Continued on page 14 



Coleman 
Named 
Tri-State 
President 

JACKSON - C D . Coleman has 
been promoted to president and chief 
operating officer of Tri-State Brick 
and Tile Co., Inc. He succeeds 
Robert D. Robinson, who has 
advanced to Chairman of the Board 
and Chief Executive Officer of 
Tri-State. Coleman joined the firm in 
1980 as vice-president and general 

manager of the company. He was 
previously executive vice-president 
of Delta Brick and Tile Company in 
Indianola and has 22 years of 
experience in the industry. 

Coleman is past president of the 
Mississippi-Louisiana Brick 
Manufacturers Association and Is a 
member of the Board of Directors of 
the Barnett Reservoir Associat ion. A 
native of Shuqualak, Coleman joined 
Delta Brick in 1961 and managed the 
company's Macon headquarters. 

Robinson is a member of the board 
of directors and executive commit tee 
of the Brick Institute of America and 
a past president of the 
Mississippi-Louisiana Brick 
Manufacturers Associat ion. A native 
of Natchez, Robinson graduated wi th 
a degree in industrial management 
from Georgia Tech. He is a director 
of Deposit Guaranty National Bank 
and Deposit Guaranty Mortgage 
Cooperation. 

Tri-State Brick and Tile 
manufactures and distributes 
residential and commercial bricks 
and supplies from headquarters in 
Jackson and Gulfport. 

Work ing 
Hand 

In 
Hand 

FACE 
BRICK 

COMMON 
BRICK 

FIRE 
BRICK 

ANTIQUE 
BRICK 

MORTAR 
MIX & 
COLORS 

TRI-STATE 
Brick and Tile Company, Inc. 

Tri-State 8r/c/c & T/7e congratulates AIA. 
We are proud to be a part of this fine organization 

"Brick, the most proven product since the days of old." 
2050 FOREST AVE. » P.O. BOX 31768 • JACKSON, MS 39206 • (601) 981 -1410 
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Conintued from page 7 

thie University of Mississippi, is 
currently professor of history and 
architecture and urban planning at 
the University of California-Los 
Angeles. 

The "blues luncheon" began at 
noon on the 30th at the school's 
amphitheater. In addition to "Son" 
Thomas, architecture student 
Michael Barranco of Jackson also 
performed. 

The dedication ceremony took 
place at the amphitheater at 4 p.m. 
on the 30th. Speaking at the program 
were Robert Broshar, president of 
the American Institute of Architects; 
Wil l iam C. Carlisle, president of the 
National Architectural Accrediting 
Board ; Sid Frier, president of the 
National Council of Architectural 
Registration Boards; Robert 
Klancher, president of the American 
Student Chapter of the American 
Institute of Architects; and Jack 
Mitchell, president of the 
Association of Collegiate Schools of 
Architecture. 

A number of social gatherings and 
business meetings were also held 
during the two-day period. 

The new addit ion, completed at a 
cost of $3.6 mill ion last year, 
includes a 200-seat auditorium, 
150-seat amphitheater, 
administrative offices, exhibition 
areas and studios, learning resource 
center, computer center, 
photographic department, and a 
building systems laboratory. Work 
began in October of 1980. 

The architecture school was 
established in 1973, also the year 
students were first admitted to the 
five-year program. In 1977, a branch 
was added in Jackson to provide 
fifth-year students with an urban 
setting for their final year of training. 
In June of 1978, 16 students became 
the first in Mississippi to receive 
degrees in architecture. 

In 1979, the school announced the 
creation of its Center for Small Town 
Research and Design to help meet 
the needs of Mississippi's 
municipali t ies, three-fourths of 
which have population under 10,000. 

In 1982, the school began offering 
a master's degree program in small 
town studies — the only one of its 
kind in the nation — and a traditional 
master's program in architecture. 

12 



Same Journal 
New Name 

The AIA Journal, off icial 
magazine of the American Institute 
of Architects published in 
Washington, D.C., wil l change its 
name in July to Architecture: The 
AIA Journal. The AIA says the new 
name will portray more accurately 
the magazine's expanding editorial 
goals. Says editor-in-chief Donald 
Canty, "The new name reflects the 
fact that the magazine speaks for 
the profession, not the AIA per se, 
and that reporting on AIA activities, 
while part of its content, is by no 
means the major part." The May 
issue of the magazine, incidentally, 
was the largest in its history at 408 
pages. Moreover, says the AIA, it 
produced more revenue than any 
other architectural publication in 
history and contains the greatest 
number of four-color editorial 
pages ever to appear in a business 
publication. 
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B I N I 
Architectural 
Stained Glass 
C o n t a c t : Andrew C . Y o u n g 

142 Mi l lsaps Ave. , J a c k s o n , MS 39202 
601-353-2497 

NICHOLAS-ACOUSTICS 
& Specialty Company 

• STO Exterior Wall Systems 
• Uni-Turf Athletic Surfaces 
• E.L. Burns Canopies 
• Foldoor Folding Walls 

120 COIVIIVIERCE PARK DR., P.O. BOX 4586, JACKSON, MS 39216 601-981-1531 

• Armstrong Ceiling Systems 
• Drywall Construction 
• Demountable Partition Systems 
• Tate Access Floors 

A REPUTATION FOR INTEGRITY & PERFORMANCE 

< ^ NICHOLAS-HORNE, INC 
• Inryco Insulated Wall Panels 
• Zip-Rib Standing Seam Roofs 
• Ball Microzinc Standing Seam 
• Trocal P.V.C. Single Membrane Roofing 
• Carlisle E.P.D.M. Single Membrane 

Roofing 
110 COMMERCE PARK DR., P.O. BOX 4586, JACKSON, MS 39216 601-981-1585 

• Zonolite Concrete Roof Decks 
• Tectum Panels 
• Cafco Spray-On Fire Proofing 
• K-13 Spray-On Insulation 
• Inryco Electrified Floors 
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May We 
Serve You? 
Our pleasure is working with architects and other 
Interior planners to provide work spaces that are in 
harmony with their environment and efficient for 
their users. 
We represent the best manufacturers, and we 
sincerely want to be of service. 

MISSISSIPPI STATIONERY COMPANY 
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Beauty that 
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This Andersen® Perma-Shield® bow window is designed 
to seal out drafts and dust, and help save on your fuel bills. 

Just look at all these energ> -saving Andersen features: 
• SnuK-fitting design 
• Kriergy saving (loubic pane insulating glass 

Ix)w-niaintenance rigid vinyl exterior 
Insulating wood core 
Optional triple glazing system 

The l>eautiful way to save fuel® 

I I | [ x | DESIGN ARCHITECTURAL 
UJLZll BUILDING PRODUCTS, INC 

119 RILEY DRIVE • J A C K S O N . MS 79209 

(601)922-7811 
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important part of the School of 
Architecture. The School and the 
University Library have been very 
supportive of the Architecture 
Library, but recent budget cutbacks 
have left the Library's book 
purchasing power drastically low. 

To assist in building the Southern 
Architecture Collection donations 
are being requested from architects, 
other interested persons and groups. 
Already we have received gifts from 
garden clubs, patriotic societies, 
professional groups, and individuals. 
A number of memorial gifts have also 
been made, and while some gifts 
have been books, most are monetary 
contributions. 

Each book carries a special book 
plate designating it as part of the 
Southern Architecture Collection and 
indicating the name of the donor and 
persons in whose honor or memory a 
gift was made. 

Persons interested in making 
contributions to the Architecture 
Library, either for the Southern 
Architecture Collection or for the 
general architecture collection, may 
send a check (payable to "MSU 
Libraries — Architecture") to the 
Architecture Library, MSU Libraries, 
P.O. Drawer 5408, Mississippi State, 
MS 39762. Persons wishing to 
donate books may send them to the 
same address; however it is 
advisable to call or write before 
sending them. All contributions are 
tax deductible. 

Continued from page 3 

wandering around the floor of the 
Dome listening for the echoes of 
Super Bowl plays or the carny cries 
from Ringling Brothers. 

Things grew formal on Monday. A 
preservation breakfast featured 
Creole specialties and "discussion of 
the nation's historic preservation 
initiatives" by Russell Dickenson, 
Director of the National Park Service. 

The opening session followed in 
the ful l , efficient confines of the 
Hilton Grand Ballroom. Spied across 
the throngs was Mississippi's own 
Bob Harrison, our Gulf States 
director. Many faces familiar to slick 
magazine pages were obvious in the 
crowd including Nathaniel Owings, 
recipient of the 1983 AIA Gold Medal. 
A celebrity hound would have had a 
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field day. 
John Naisbett led as the first of the 

three daily theme speakers. Naisbett, 
author of the bestseller Megatrends, 
delighted the crowd with his quick 
wit and penetrating analysis of where 
we are going. 

Later speakers included Dr. 
George Sternlieb, founder and 
director of the Rutgers Center for 
Urban Policy Research, who 
focused on the neighborhood/city 
scale. Wednesday brought author 
William H. Whyte, who limited his 
topic to the specific elements that 
combine to make successful and 
unsuccessful streets. 

Professional Development 
Seminars filled each afternoon and 
ranged in subject matter from 
Preservation Technology to Small 
Business Techniques to Computer 
Applications. For those who slept 
through the seminars or went trolley 
riding, the AIA sold at a nominal fee 
tapes by mall of the proceedings. 
This reporter acquired several and 
has enjoyed them in his car's 
cassette deck as he buzzes from here 
to there. 

Wives and lovers were not 
forgotten in New Orleans. The city 
lies at the feet of the Hi l ton, and 
many an architect emptied his wallet 
or f i l led his stomach. Organized 
events included moonlight jazz 
cruises on stern-wheelers, tours of 
romantic French Quarter patios, 
breakfast at Brennan's, and on and 
on and on. 

Special mention should be made 
of the excellent product displays 
which seemed to feature two primary 
trends: first, the use of "systems" 

building technique (such as 
sandwich wall panel construction, 
floors, and ceil ing); and second, the 
proliferation of computer-aided 
drafting systems. A simple stamp of 
the architect's credit card-type 
registration badge brought reams of 
literature to the industry. 

This National Convention was 
nearby and worth every moment and 

dollars. It differed from our Regional 
or State meeting in tone and subject 
matter, and it lacked the easy 
familiarity with which we greet next 
month's annual summer gathering, 
which we all look forward to. But in 
the quality of its offerings and in the 
refreshing change of scope it 
considered, we should have all 
dropped in. 

Old South Brick and Supply Company 

We are representing 
some of the largest brick 

manufacturers in the Southeast. 
We specialize in your needs — 
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"pyramid has been smashed," 
Naisbett says. Hierarchichal 
organization with king above, peons 
below is dying and we are 
"networking" — sharing ideas, 
information, and resources 
(Naisbett's eighth trend) with our 
fellow workers. While the "Good Ole 
Boy," hierarchichal pyramid still 
carries considerable clout at home, 
we are talking to each other, 
phoning, f lying, writing memos, 
photocopying, and having 
conferences, conferences, 
conferences. We are sharing 
information to the extent that the 
president's office door is ajar, or 
even taken down from its hinges. 
Naisbett says we sti l l need bosses, 
that a "conference is not a 
committee," but many of the old 
elitest formulae no longer function. 
In architecture, the trick is to provide 
access among individuals (as in the 
open office) while retaining privacy 
(as in the private office). 

Our options have broadened, 
however, according to Naisbett; 
"More" might be the book's 
themesong. Malls contain more 
kinds of specialized shops. More and 
more types of families explode onto 
the scene: the single parent, the 
dual-career couple, the previously 
married but currently unmarried duo, 
the Social Security live-ins, the 
condo-payment-sharing youngsters. 
And the individual becomes society's 
building block. The "Melting Pot" 
never reached room temperature, 
Naisbett says. Instead, we have all 
somehow retained our highly 
individual identities. In architecture, 
that translates to choice and 
strengthens the argument for new 
individualized multi-family housing 
design, for example. 

"We are at the time in the 
parentheses," Naisbett concludes. 
The t ime in between "( ) . "At ime 
of transition is confusing : what's 
going on and what should we do 
about it? Naisbett has taken the raw 
facts, the data about the way we live 
today and organized them in a 
meaningful way. His work is full of 
truisms. Many of his profundities 
come too easily. His book is not 
particularly well-written. But that is 
not the point. He has raised issues 
we all need to respond to, and he has 
i l luminated the path we are pursuing. 
It is our challenge to take that path 
with open eyes and to lead the pack. 
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