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Best Audubon Collection 
Located at Henderson, Ky. 

One of the mos t extensive c o l ­
lec t ions of a r t by John James A u d u ­
bon is housed in Audubon M e m o r i a l 
Museum at Audubon State Park near 
Henderson. 

The m u s e u m , a native s t o n e 
s t r u c t u r e of F r e n c h P r o v i n c i a l 
a r c h i t e c t u r e , contains 110 o i l p a i n t ­
ings by Audubon and his t u o sons, 
138 o r i g i n a l l i t h o g r a p h s , and p o r ­
t r a i t s of Audubon , his w i f e Lucy 
Bakewel l Audubon , and sons V i c t o r 
and John Wodehouse Audubon. 

The pa rk r ecen t ly cleaned, mat ted 
and f r a m e d a l l Audubon p r i n t s on 
d i sp lay . I t also a c q u i r e d the f o u r -
volume se t , " B i r d s of A m e r i c a , " 
the mos t f a m o u s w o r k b y the 
F r e n c h - b o r n a r t i s t . 

Besides the extensive c o l l e c t i o n 
of Audubon a r t , the museum's seven 
g a l l e r i e s conta in a wea l th of A u d u ­
bon m e m o r a b i l i a . Inc luded is j e w ­
e l r y wh ich the a r t i s t h i m s e l f made, 
persona l and business l e t t e r s , the 
f a m i l y s i l v e r and o ther persona l m e ­
mentoes—all a p a r t of the f a m i l y c o l ­
l e c t i o n . 

Audubon State P a r k , a 600-acre 
f a c i l i t y developed by the State, is 
r i c h i n Audubon h i s t o r y . 

C . E . C . 

L E G G E T T & I R Y A N 
Consulting Enginaers 
Civil and Structural 
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A n u n d e r - t h e - c o u n t e r d e a l 

t o h e l p s e l l n e w h o m e s 

G-E bui l t - in dishwashers match 
your kitchen decor; enhance your 
over-all design; and add instant 
sales appeal. 

Take your choice o f f r o n t pan­
els i n m i x - o r - m a t c h c o l o r s o r 
metal finish. Or , use special f r ame 
kit fo r custom door panels and a 
totally coordinated ki tchen design. 

G-E dishwashers feature: v i n y l -
cushioned inter ior , bonded to steel, 
fo r long service l i f e ; insulat ion f o r 
qu ie t o p e r a t i o n ; e a s y - l o a d i n g 
swing-down door ; and the per-

G E N E R A L 

f o r m a n c e a d v a n t a g e s m o d e r n 
h o m e m a k e r s p r e f e r m o s t — 
T h o r o - W a s h * A c t i o n and Flush-
away d ra in . 

Dishwasher can be installed in 
cabinets just 24" deep. Genera l 
E lec t r i cs f u l l bu i l t - i n dishwasher 
line includes models f o r bo th 
u n d e r c o u n t e r a n d u n d e r s i n k 
ins ta l la t ion. 

* T h o r o - W a s h is G e n e r a l E l e c t r i c ' s 
n a m e f o r m o r e t h a n o n e l e v e l w a s h ­
i n g a c t i o n c o u p l e d w i t h f l u s h a w a y 
d r a i n . 

E L E C T R I C 
S o u t h C e n t r a l D i s t r i c t • C a l l 4 5 1 - 9 6 1 1 • Asl< F o r C o n t r a c t S a l e s 



Putting Up a GOOD FRONT 
By Larry J . Wolfe 

' 
I 

This "before" photo shows the 4th Street 
store front of Fleischer's, Inc . as it a p ­
peared before remodeling. 

Store and s m a l l business b u i l d i n g 
f r o n t s , l i k e res idences , are usua l ly 
designed by bui lders i n s t e a d of 
a r c h i t e c t s . In some cases, s to re 
f r o n t s a r e d e s i g n e d b y s ign 
f a b r i c a t o r s . T h e r e f o r e , i t i s not 
s u r p r i s i n g that most s tore f r o n t s 
s c r e a m the i r names and s e rv i ce s 
in w i l d co lo r s and gigantic l e t t e r s a t 
the passerby. 

Is th is the best way to p r o j e c t a 
company 's image t o t h e p u b l i c ? 
M o s t people don' t r e a l l y l i k e to be 
s c r eamed at i n th i s mamier. . A n d , 

Larry J . Wolfe, author and pho­
tographer of t h i s month's feature 
photo-story, is a senior in the Co\-
lege of Design, Architecture and Art 
at the University of G n c i n n a t i . 

Wolfe's major avocation is arch i ­
tectural photography and he will 
stress photography in later graduate 
studies. 

Wolfe, a native of Lanesville, 
I n d . , has worked as a cooperative 
student at Hartstern, Schnell & A s ­
sociates, AIA; Nevin & Morgan and 
Gaorwood M . Grimes. 

because a s tore f r o n t is the " f i r s t 
i m p r e s s i o n " the public rece ives of a 
bus iness , much cons idera t ion and 
study should be appl ied to the design 
of a good e x t e r i o r to insure that a 

F L E I S C H E R ' S , I N C . , 521 South 4th St . (Arrosmith, J i o a , Rapp & Associates; 

RETAIL CREDIT C O . , 1135 South 4th St . (Leslie V . Abbott, J r . , Architect) 

RETAIL CRSDIT 
COMPAN. 
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p r o p e r image of the company w i l l 
r e s u l t . One i m p o r t a n t e lement in 
t h e to t a l d e s i g n i s tlie use of 
g r a i ) h i c s . 

R e c e n t l y , s eve ra l L o u i s v i l l e 
f i r m s have made grea t i m p r o v e ­
ments i n the appearance of t h e i r 
s t o r e f r o n t s and o f f i c e s by r e m o d e l ­
ing o r r e l o c a t i n g and r e b u i l d i n g . 
A r c h i t e c t s who have designed the 
new f r o n t s have used r e s t r a i n t and 
good design to p r o j e c t a m o r e 
p leas ing image to the p u b l i c . 

Big City Survival Formula: 

Freeways and Mass Transit 
Large c i t ies requ i re both f r e e ­

ways and mass t r ans i t systems to 
meet d i f f e r e n t kinds of t r a n s p o r t a ­
t ion needs, according to a new urban 
nat ional t ranspor ta t ion study pub­
l i shed by the Automobi le Manufac ­
t u r e r s Associa t ion . 

The study, made by the engineer -

CHANGING PATTERNS IN URBAN TRAFFIC FLOW 

1930 1955 1980 
W A S H I N G T O N , D . C. 's growth has been governed by t ra f f i c and l i v i n g patterns as shown by these 
area mops developed by the Not iona l Capi to l Planning Commission. In the 1930s, downtown Wash ing­
ton drew heavy t r a f f i c , but by the mid-1950s cross-movement of t ra f f i c began to develop and the urban 
area hod enlarged as a resu l t . By 1980, t ra f f i c w i l l s t i l l be heavy to the center of the c i t y but cross-
t ro f f i c w i l l increase g r e a t l y , demanding a transportat ion system that serves both types of movements. 

D O W N T O W N AREAS expand v e r t i c a l l y to overcome any space shortage, says the Smith repor t , w i t h a 
new t rend toward use of airspace above freeways, as in this view of h igh-r ise apartments spanning New 
York 's George Washington Bridge Expressway. 

ing f i r m of W i l b u r Smith and Asso ­
c i a t e s , concludes that a l l l a rge met­
r o p o l i t a n areas can and sl iould " i n ­
c r e a s i n g l y adapt to the mo to r vehicle 
and to the complementary services 
p e r f o r m e d by the var ious f o r m s of 
publ ic t r a n s i t . " 

T i t l e d , " T r a n s p o r t a t i o n and 
P a r k i n g f o r T o m o r r o w ' s C i t i e s , " the 
study is designed as a wo^-kintj hand­
book f o r urban t ranspor ta t ion and 
land-use p lanners , highway eng i ­
nee r s , u n i v e r s i t i e s , and business 
and profess iona l groups interested 
in the fu tu re g rowth trends of U. S. 
me t ropo l i t an areas. 

Many of t h e r epor t ' s f indings 
con t r ad ic t some widely held views 
about c i t y t ranspor ta t ion problems. 
A m o n g key conclusions a re : 

1. Planned f reeways in U .S . met-
ro |X ) l i t an areas w i l l occupy l e s s 
than three percent of urban land area, 
a n d w i l l c a r r y ha l f of a l l urban auto-
r i iobi le and motor t ruck t r a f f i c . A l l 
c i t i e s that have bu i l t even |X)rtions 
o n t h e i r planned f r eeways have 
s h a r p l y increased mo to r t ravel 
speeds in peak t r a f f i c hours . 

2. By 1980, U.S . urban jx jpu la -
t ion w i l l ber>0%above 1960, and u r ­
ban m o t o r vehicle t r ave l w i l l more 
than double. But since urban popu­
lation, business and indus t ry w i l l 
sp read out over twice as much land 
as they occupied in 1960, t r a f f i c 
congest ion w i l l continue to decline 
as more urban f r eeways are bui l t . 
Meanwh i l e , urban t r a n s i t use w i l l 
increase only s l igh t ly beyond pres­
ent vo lumes . 

3. Downtown areas w i l l see a 
steady d rop in t r i p s made by |)ersons 
l i v i n g wi th in the cen t ra l c i t y , and a 
steady r i s e in t r i p s by suburban r e s ­
idents . S i n c e the n e w downtown 
t r i p s w i l l be by res idents f r o m auto-
o r i en t ed suburbs , i t w i l l become i n ­
c reas ing ly impor tan t to downtown 
areas that more f r eeways and o f f -
s t r e e t pa rk ing f a c i l i t i e s be provided . 

4. A sharp decline i n t r a n s i t r i d ­
ing i n peak t r a v e l hours w o u l d create 
s e r i o u s congestion problems in 
many l a rge c i t i e s . T h e r e f o r e , es­
pec ia l ly in c i t ies where publ ic tran^ 



s i t is heavi ly used, r a p i d - t r a n s i t 
se rv ices should be p r o v i d e d o r i m ­
proved , along w i t h new f r eeway and 
downtown c o n s t r u c t i o n p a r k i n g . 
Such r a p i d - t r a n s i t s e r v i c e s w i l l 
handle on ly one to f i v e per cent o f 
dai ly passenger t r i p s i n l a rge urban 
a reas , but w i l l account f o r a sub­
s tant ia l pa r t of peak hour downtown 
t r i p s . 

5. In most c i t i e s , r a p i d - t r a n s i t 
advances w i l l o c u r r through " m e t e r ­
i n g " o f f r eeway access lanes to keep 
t r a f f i c f r e e f l o w i n g i n peak t r a v e l 
hours , w i t h express busses g iven 
p r e f e r e n t i a l access to the f r e e w a y s . 
Th i s method has proven I t can I n ­
crease peak-hour f r e e w a y t r a f f i c 
speeds and capaci ty , cut acc idents , 
and provide any des i r ed r a p i d - t r a n ­
s i t passenger capacity at no spec ia l 
roadway cost . I f necessary , bus 
subway routes can l i n k f reeways d i ­
r e c t l y wi th downtown cen te r s . 

6. When new s t o r e s , o f f i c e s , h o ­
tels and other bui ld ings a re e rec ted 
downtown, s e l f - p a r k i n g g a r a g e s 
should be par t of t h e i r design. P a r k ­
ing rates should bese t to discourage 
a l l -day pa rk ing by persons who w o r k 
In the downtown cen te r , and to e n ­
courage c a r t r i p s I n o f f - p e a k t r a v e l 
hours by persons who come d o w n ­
town f o r business o r shopping. 

7. Urban f r eeway sys tems a re 
w h o l l y f inanced th rough specia l f e d ­
e r a l and state road-use revenues. 
They m o r e than r e c o v e r t h e i r c o n ­
s t r u c t i o n and maintenance c o s t s 
through the road-use taxes produced 
by f r eeway t r a v e l . S i n c e u rban 
f reeways cut accidents and o ther 
m o t o r i n g cost penal t ies i n both peak 
andoff- |3eak t r ave l h o u r s , they gen­
erate moto r ing cost savings wh ich 
substant ia l ly exceed the taxes m o ­
t o r i s t s pay to p rov ide the f r e e w a y s . 

8. When urban t r a n s i t I m p r o v e ­
ments cannot be f u l l y f inanced by 
user charges . I t Is p r o p e r to f inance 
them In par t f r o m genera l tax r e v ­
enues o r special ass ignments . But 
any use of m o t o r i s t tax revenues to 
to s u p p o r t t r a n s i t Improvements 
would v io la te the p r i n c i p l e that each 
mode of t ran8ix) r ta t lon should be f i ­
nanced f r o m charges placed on I t s 
users and other d i r e c t bene f i c i a r i e s 
o f the se rv ice . 

The new study Is one o f a c o n t i n ­
uing se r ies sponsored by the A M A 
since 1959. 

II 

FUTURE CITIES might look something like this, with elevated roadways carrying through 
traffic, with buildings above and local traffic and pedestrians moving below. The render­
ing shows New York's proposed Mid-Monhatton Crosstown Expressway. 

URBAN 
offices, 
a core. 

PARKING SPACE will probably be included as integral ports of future downtown 
apartments and other buildings, according to the new Smith study. This model has 
circular parking lamp and shops on lower levels. 



'New Towns' and *New Cities' 

Most ^New Towns' Really Aren't 
A c c o r d i n g to i n f o r m a l e s t ima t e s , 

there a re hundreds of "new towns" 
being bu i l t i n the Uni ted States t o ­
day. I t ' s a r a r e c o m m u n i t y w h i c h 
doesn't have a l a rge re s iden t i a l de­
velopment that someone has tagged 
as a "new town. " 

Apparent ly , the phrase has caught 
on. Planners t a lk about it in t h e i r 
s e m i n a r s . B u i l d e r s obvious ly f ee l 
the t e r m has a s t rong merchand i s ing 
appeal . A c t u a l l y , says the A m e r i ­
can Ins t i tu te of A r c h i t e c t s , the name 
has become so abused and misused 
as to become meaningless . "New 
t o wn" s i a B r i t i s h name given to the 
se l f -con ta ined communi t i e s c rea ted 
near m a j o r Eng l i sh c i t i e s by the 
government . They handle the " o v e r ­
s p i l l " of populat ion f r o m the inner 
c i t i e s and prevent the k i n d of sub­
urban s p r a w l that has l i t t e r e d much 
of the A m e r i c a n landscape. The re 
a re a l so new towns i n Scandinavia , 
the best known and most ce lebra ted 
of wh ich is T a p i o l a , F in land . 

Y e t , wh i l e the t e r m may be new 

to th i s country , t h e i d e a i s h l t . 
A m e r i c a has a r i c h heritage i n e a r ­
l y town planning, says A I A . The 
celebrated New England towns, t o ­
gether wi th Annapol i s , W i l l i a m s ­
b u r g , Savannah, and a host of o ther 
communi t i e s , demonstrate the de ­
s i g n talents of o u r f o r e f a t h e r s . 
They also demonstra te , A I A points 
out , how much we have fo rgo t t en 
about the lessons of our own e a r l y 
h i s t o r y . The town planning of the 
seventeenth and eighteenth centur ies 
i n A m e r i c a was executed by people 
w i t h modest resources and, r e l a ­
t i v e l y speaking, a p r i m i t i v e t echno l ­
ogy. How, then d id our f o r e f a t h e r s 
c r e a t e such d i s t inc t ive c o m m u n ­
i t ies ? By deciding in advance what 
the o v e r a l l plan f o r the communi ty 
should be and seeing to i t that a l l 
land holders considered the i n t e r ­
ests of the communi ty as we l l as 
t h e i r own p r o f i t s , say a r ch i t e c tu r a l 
h i s to r i ans . 

La t e r in our h i s t o r y , we saw the 
development of "company" towns l i k e 

A RESIDENT of Reston sits and reads his morning paper intake 
first vil lage of Virginia's new town. The horseshoeshaped p 
Whittlesey, Conklin & Rossant, who also created the master s 
wide variety of services to residents who stroll to it from near 
houses. Instead of conventional signs, store fronts have striki 
medieval times. Then, the shopkeeper placed a symbol out in 
fied what he was offering. The Reston graphics, revealing thi 
high level of visual interest and establish immediate identifi 
clutter of signs. 

Anne shopping plaza in the 
laza,designed by architects 
ite plan for Reston, offers a 
by apartments and lakefront 
ng graphics akin to those of 
front of his store that signi-
is bygone art form, create a 
cation of services without a 

H e r s h e y , Pa. , K o c h l e r , W i s . ; P u l ­
l m a n ^ 111.; and, i n another sense, 
Oak R idge , Tenn. Salt Lake C i t y , 
Utah is an example of a c i t y planned 
f o r r e l i g i o u s reasons. Greenbel t , 
M d . is an example of a New Deal ex­
p e r i m e n t i n socia l planning. 

In con temix) ra ry t e r m s , s a y s 
A I A . a "new town" should embody 
c e r t a i n things. I t should , f i r s t of 
a l l , have a master plan which a ims 
at m a k i n g the best i3ossible use of 
the land to create a s t i m u l a t i n g u r ­
ban o r v i l l age l i f e f o r i^s people. 
Th i s inay requ i re a new zoning cat­
egory to a i low v a r y i n g densities in 
d i f l o r e n t parts of the t r a c t , though 
the o v e r a l l density may s t i l l be no 
h igher than it would be w i t h "check­
e r - b o a r d " zoning. A genuine "new 
t o w n " w i l l have an appropia te -"mix" 
of s i n g l e - f a m i l y , m u l t i - f a m i l y , and 
perhaps h i g h - r i s e housing f o r v a r i ­
ous tastes and levels of i ncome , a 
town cen te r o r square , convenient 
shopping and business o f f i c e s , r e c ­
r ea t iona l f a c i l i t i e s a n d protected 
p a r k l a n d , and enough indust ry to 
make the communi ty at least pa r ­
t i a l l y s e l f - s u p j x ) r t i n g . 

W h i l e f e w n e w communi t i es 
meas». i re up to these c r i t e r i a — R e s ­
t o n , Va., perhaps comes closest at 
the n>oment—several a r e i n t h e 
p lanning o r bui ld ing stage. Among 
the leaders a r e C o l u m b i a , M d . , V a ­
l e n c i a , C a l i f . , and L i t c h f i e l d Pa rk , 
A r i z . Planning exper ts are also ex­
pected to keep a close watch on New 
M a r k C o m m o n s , a m i n i a t u r e " t o w n -
e t t e" that is beginninr^ to r i s e on a 
100-acre t r ac t near R o c k v i l l e , M d . 

The rea l importance of the "new 
t o w n , " says A I A , l i e s in the i n f l u ­
ence i t w i l l exe r t on the publ ic and 
the bu i l de r s who ca ter to what they 
bel ieve is public taste. E v e r y p l an ­
ned communi ty may not meet the 
c r i t e r i a of a "new t o w n . " But i f , 
w i t h i n a comprehensive a r c h i t e c ­
t u r a l p l a n , i t gives people a chance 
to l i v e , w o r k , and play i n a s t i m u l a ­
t i n g v i l l a g e - l i k e envi ronment ra ther 
than a drab bedroom c o m m u n i t y , i t 
r e a l l y doesn't ma t t e r whatwe c a l l i t . 
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