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Double-Impact Rooms, Indoors and Out
Easy, Instant Hanging Gardens

Perfect Salads, Golden Wines

Dne-Dish Meals

Beautiful Table Settings

nviting Interiors

-ruit and Flowers Everywhere!
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Low-Cost Furniture Finds from $20 _
to buy for your home, to build for your patio
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If you've got Early American
we've got the ceiling to match.

Armstrong introduces
Colonial Sampler,
the first
Early American
Chandelier® Celling.

You may have already seen our elegant Chandelier Ceilings, with
their richly textured designs that flow smootnly from wall to wall... ceilings
made to dine under, entertain under.

But you've never seen one like our new Colonial Sampler. It's the first
Chandelier Ceiling designed especially for an Early American room.

There are lots of ways to capture this traditional look; Colonial furni-
ture. a print waUpaper, pewter Now you can complete the picture with
Colonial warmth and charm on the ceiling as well.

All you need are a few hours and a few dollars. Enough tile for a 10'
X 15' room costs no more than $75 (far less than a Colonial chair). Any
reasonably handy husband can install it. or your dealer can arrange pro-
fessional installation.

You don't have an Early American room? No problem. We've also
got a new Spanish and a new French Provincial design as well as several
contemporary Chandelier Ceilings to fit your particular style.

See the entire collection of Chandelier Ceilings at your Armstrong
dealer's. To find the one nearest you, call this toll-free humber: 800-243-
6000, (In Connecticut, call 800-882-6500.) For a FREE INFORMATION
PACKET on Chandelier Ceilings, write to Armstrong, 7207 Rand Road,
Lancaster. Pa. 17604.
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Why California—isn't there anywhere else?”” This is a line from a
reader-letter from Chicago. It came after we had published a spate of
houses and interiors from the Coast, and here we go again. This time
we devote most of an issue to the state.

Why California, indeed! Because it is one vast sun-struck toting
ground for contemporary lifestyles—in homcbuilding, decorating,
entertaining, gardening. Credit the pioneer spirit that seems to exist
among people who live in California, as well as the climate, with the
rethinking ofthe outdoor extensions of today’s housing. The “outdoor
room all it deck, patio or atrium—is today’s equivalent of yester-
day’s veranda or front porch. You will find handsome ideas in decks,
outdoor rooms and specially commissioned architectural designs for
making loungers, chairs, tables and a bar carl on pages 48-49 and 72.

What’s more, detailed plans forall
of these designs are available to Cardboard curvas into
American Home readers at a very naw-raga fumitura.
reasonable charge. You can build
them yourselfto bring some of that
California spirit to your own back-
yard wherever you live.

Another thing we like about Cali-
fornia is the way flowering plants
spill all over the place, moving in-
doors and out in pots and containers
{AH, April, 1971) and now in a new
vogue: hanging baskets. Everywhere
you look in the West these days, in
homes, shops and restaurants, there
is an exuberance of greenery and
color suspended in air. No matter
where you live, here’s an idea worth
making your own. It is simply done,
and the results are beautiful. See
“High-Flying California Gardens,
pages 52-53.

Cardboard furniture? Sounds like

early collapse and instant throw-
away, but not in the hands of Frank

Gehry, a Los Angeles architect. Gehry’s clever furniture designs
(pages 513*51) in laminated, corrugated cardboard, sensuously curved,
suede-surfaced, strong and permanent, have a unique point of view.
They suggest what industrial designer Henry Dreyfuss once called
&California’s zestful sense of Why Not.”

It’s that very zest, which you will find in the pages following, that
answers the question, “Why California?”

Editor



Pine Manor.
1776 redesigned for 1976.

~ou’ll love rhe warmth of early America combined u irh worn by the years, rhe heavy wood spindles, and the
the boldness of the '70s. VVc've captured both in Pine authentic replicas of antique brass hardware.

.Manor, our new collection of 75 distinctive pieces for Call this special toll-free number now for the names

bedroom, family room, dining room, and living room. and addresses of dealers near you: 800-243-6000. (In
It has a robust look you usually don’t find in F.arly Conn., call 800-882-6500.) Be sure to ask for Thomas-

American ... a look Thomasville crafts- ville “Pine Manor” dealers.

men achieve with solid knotr\' pine and For more information on the Pine

pine veneers finished in a rich, deep tone .Manor collection and other fine furniture

that highlights the native uood. Notice with “that Thomasville look™, sec the
. FURNITURE -

the thick tops, the shaped edges that seem coupon on the opposite page.
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Jell-O* Brand Instant Pudding & Pie Filling
makes this a perfect summer dessert
because you don*t have to bake it and

itonly takes 15 minutes to prepare.

1-1/4 cupsfine graham 2 cups cold milk
cracker crumbs 2 tablespoons sugar

1/4 cup sugar 1/2 teaspoon vanilla

6 tablespoons butter or mar- 1 package (3-3/4 oz.) Jell-O*
garine. melted Lemon or Vanilla Instant

4 packages (30z. each) cream Pudding & Pie Filling

cheese, softened

Combine crumbs. 1/4 cup sugar, and butter, pressiirmiy
on bottom and sides of 8-inch square or 9-inch pie pan. Chill
whilejpreparing filling. ) ) .

at cream cheese until very soft. Blend in 1/2 cup milk.
Add remaining milk, 2 tablespoons sugar, the vanilla, and pie
filling mbc beat as directed on package for pie.
Pour into crust. Chill until firm—at least 2 ¢
hours; garnish with dollops of prepared Dream
Whip~ WhippedTopping and strawberries. ]
or 1 cup cherry or pineapple piefilling.
For ease in serving, dip pie pan in warm
water for a few seconds; cut and serve.
Note: For crumb garnish, reserve 2 table-
spoons crumb mixture.

/1

Mohfi soffluctw tioppii.
Mok£ sontcim IcU-0.

1all-0 1< a reqictered trademark 0f Ceneral Ennde Cornnration



A California family specializes in a newly popular, but age-old art—spinning homemade yarns.

On a field trip (above) the Threshes collect mustard blossoms
to make gold dye for their yams. (A similar field is a backdrop
for our California wines, page 60.? Below; Robert works the 150-
year-old spinning wheeh a family heirloom (left); in front of
Christine is carded wool, ready for spinning. TheThresh-designed
wooden drop spindle (right) sells in California weaving stores.

Sus«n Wood
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Robert and Christine Thresh
practice the ancient art of turn-
ing wool into yam and tfiar,
according to Christine, puts
these young Californians just a
turn or two ahead of what
appears to be one of the most
popular hobbies in the West.
For the Threshes and their
sons Robie. Il, and Davis, 5,
spinning is a family aflTair. First
come the outings from their
Santa Rosa home to local
Sonoma County sheep ranches
to buy fleece. Upon returning,
the family carefully washes the
wool and spreads it out to dry.
Next come carding (combing
the fibers into orderly fashion),
picking out the burrs, spin-
ning, making the yarn into
skeins, and finally, dyeing.
Most fun of all. at least as far
as the boys are concerned, is

searching out the dyes. All
thetr wool is naluraJ-dyed. and
each month the Threshes scour
nearby woods and fields for
whichever of nature's dyeing
agents is m season. They use
mustard flowers, marigolds or
onion skins for orange and
ye low-golds, walnut forbrown,
enciigo for blues, staghorn li-
chen for chartreuse. Once the
yam is dyed, Christine turns it
into sweaters, macramdd orem-

hangings or pil-

Christine and Robert’s fasci-
nation with spinning began
when she inherited a 19th-
«ntury spinning wheel from
her family. -My mother played
with It as a child." she says,

and so did I. But neither of
us ever knew how to work it
until 1 met a woman here in
bania Rosa who taught me
spinning in her home. One day
Robert decided to try his hand
at It He was terrific, and he'’s
loved spinning ever since."

Both Threshes do more than
spin They have designed a
spindle and published booklets
on spinningand dyeing (Chris-
tine. a free-lance graphic artist,
did the artwork for each one)
And recently they taught a
four-week spinning and dyeing
class at Sonoma State College
To pay hi,s way through school
while he earns his CPA
Robert does small-business ac-
counting at home- Christine is
a part-time teaching assistant
mn social science at Santa Rosa
Junior College.

Both are also interested and

involved in the Santa Rosa
community. Last fall they
cin the local

School Resource Volunteers-
Twice a month, each of about
w> yolumeers visits assigned
schools in the county and talks
about his profession, vocation
or hobby. The Threshes, nat-
urally, talk about spinningand
dyemg. They bring along spin-
ning wheels to demonstrate the
process to the kids. To these
students and to the Threshes as
a family, spinning is something
mi/—a renewal of beliefin the
old tradition of pride of craft.

continued



start fresh with Belalr.

Just the right to menthol.

Any time is a good time to start
fresh. Get a handsome Timex
calendar watch like he’s wearing
for free Raleigh coupons, the

| valuaple extra on every pack
o? ge allr (%)lggarettes. y P
To see over 1000 other

H beautiful and practical gifts,

j write for your free Gift Catalog:
Box 12, Louisville, Ky. 40201.

Kings. 17 mg. w'Taf ““l .3 mg. nicoting; Longs. 19 mg. "tar." 1.4 mg. nicotine, av. per cigarette, FTC Report Aug.71



LIFESTYLE, continued

This Oakland artist-turned-house painter does the town cerise, terra-cotta and buckskin brown.

A* the fog rolls in from the bay, Karl and Caciiia Kardal swing littia Sissal down the garden walk.

Karl Kardel has turned house
painting into an art. For years
he painted houses part time to
support himself as an artist,
but in 1964 he decided to be-
come a full-time painting con-
tractor.1*I mighthavecontinued
as an oil painter,” says Danish-
born Karl, “but | came to
realize that for art to be truly
meaningful for me, it had to
be redirected to daily life—to
homes, furniture, the everyday
items people use.

Color isthe trademark of this
San Francisco Bay improver:
He sometimes uses as many as
five colors to highlight the best
in a building’s design, produc-
ing his own creative stamp.
Karl often does house restora-
tion, too. For this he has
gathered together a coterie
of artisans—cabinetmakers to
turn rough logs into furniture,
ironworkers to do lacework
parapets, woodcarvers to turn a
banister, tile-makers to provide
decorative contrasts.

Karl’s own house is a pal-
ace—a tile-roof house built 50
years ago to resemble a 16th-
century Florentine pahzzo.
Called “*Asgaard” (Danish for
““house of thegods™), it'sa one-
of-a-kind heaven for Karl, his
wife, Cecilia, and their two-
year-old daughter, Sissel. Nes-
tled in three acres of lush Oak-
land woods, Asgaard is the kind
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of house Karl would like to see
being built today: “Everything
—the hinges, doorknobs, doors
and tiles—was handmade es-
pecially for this house, not mass
produced,” he points out.
“Also, it has a country feeling
and relates to the land around
it—andthat’smostimportant.”

The Kardcls have b”n work-
ing on Asgaard since they
moved in two years ago.
They've put in a patio and a
garden, where both of them
spend rewarding hours pruning
and planting. “When we're not
gardening,” says Cecilia, “‘we
love to read here.” Karl is writ-
ing a book about Carr Jones,
the local architect who designed
and helped build this peaceful
place—after camping there for
two weeks to get a sense of the
land.

Inside, Asgaard is a joy, for
both Karl and Cecilia appreci-
ate antiques—especially art-
nouveau glass, metal sculpture,
furniture—and love collecting
them. According to Karl, “Art
nouveau was the last m«gor
artistic movement in America
in which trained artisans pro-
duced things people could use.
Each Kardel find is put to daily
use: their home is a lived-in
museum filled with color, good
design and the fruits of true
craftsmanship.

What are Karl's other ac-

complishments like? One exam-
pie (a detail is pictured below,
right) is a cluster of cottages
in Berkeley Hills that he and
Cecilia bought three years ago.
The cottages were rundown,
and Karl set about renovating
them. He tore off the green
composition roofs and fiber-

windowsills. The total effect is
boldly exhilarating.

Cecilia and Karl's interior
renovations reflect their love of
hand>crafied natural materials:
The houses now have exposed
beams, leaded-glass windows
and old, raised-surface tiles.
The nine cottages, which re-
mind most people of a tiny
medieval European village, are
what first brought Karl's tech-
niques of house painting and
restoration to the attention of
area residents. Today, his fa-
mous colors are spoti” all over

town.
Although Karl now has

several crews to do the actual
brushwork, he still mixes the
paints himself—*"just like a
cook,” adds Cecilia. “Hemixes
a little of this, a little of that.
All his recipes arc a secret.”
Cecilia, busy looking after Sis-
scl, runs the office from their
home. Just recently, Karl Kar-
del Co., opened an Oakland
workshop that will provide
space for workmen in carpen-
try, ironworking and other
crafts.

To the surprise of many ofhis
customers, this artisan in baggy
overalls was once a Ph.D.
candidate in political science
with an eye on teaching. But he

OverallMI Karl, left, prsparesto mix up a batch of his spocial colors.
At right it a window datall from ona of his rastoration projacts.

glass awnings, then went to
work with bis paints. He
splashed tangerine and terra-
cotta on the stucco walls,
cerulean blue on wooden eaves
and wrought-iron window
grates, black-brown on the

gave up the idea. And now that
he has found satisfaction in
painting shingles and stucco
walls, he encourages others to
rediscover the simple, natural
crafts. For him, the rediscovery
has been a kind of salvation.



If you don t thtnk a low cafo

can taste really good, taste ours. Zesty
Kraft Low Calorie Italian! Creamy Kraft
Low Calorie Thousand Island! Mild, to-
mato*ey Kraft Low Calorie French Style!
Kraft Low Calorie Blue Cheese made
with bits of real aged cheese!

After you pour on any one of these
scrumptious Kraft dressings, you'll be a
believer. And calorie counting will be a
lot more fun. So pour some on. Now.

KRArr Division of Kraflco CorporatiM



With rising fuel costs,
and the urgent need to
conserve energy, here's how
to find out If your home

IS wasting fuel.



A Presidential Committee has
(cently recommended that the Na-
Dn act now to conserve energy
els. One of the best ways to do
is is to make sure your home has
iequate insulation.

In fact, if your home is more
lan 15 years old, it probably
oesn't have adequate insulation
m)d it may be wasting more than
5% of its fuel. Or costing almost
/ice as much as it should to keep
Sur family comfortable.

If you’re building a new home,
3u can nip this problem in the bud.
/ telling your builder to use Fiber-
as*6"& 3" insulation. That's 6" of
bergias in ceilings and 3" inwalls,
helps stop fuel waste, and can cut
sating/cooling costs as much as
m.

In an existing home, it's easy
' find out if you're wasting fuel,
ther because of poor insulation, or
‘her reasons:

tart at the top.

Take a ruler up to your attic,
id measure the insulation. If it's
ss than 6" thick, you need more,
emember, heat rises. 6" of Fiber-
as insulation in ceilings helps
op heat from escaping through
Jur roof—allows significant sav-
gs in fuel costs. In summer, it
ops solar heat gain that forces air
inditioners to run longer than nec-
>sary. And finally 6" of Fiberglas
sulation in ceilings will make your
miiy feel a lot more comfortable
jar round.

wo thermometers let you
Dubfe-check.

Place one thermometer
jainst an outside wall and another
ermometer in the center of the
>om. Leave them for 4 hours, then
ke readings. The thermometer on
e outside wall should not be more
an 5 degrees lower than the one

in the middle of the room. If it is
more than 5 degrees lower, it's an-
other sign your home needs more
insulation.

A candle can lead to
additional savings.

You may be losing heat from
openings in your home. Lighta can-
dle and hold it near the edges of win-
dows and doors. If it flickers, you
probably need caulking, weather-
stripping. or storm windows and
doors. They can cut your fuel costs
by as much as 10%.

Check your furnace and filters.
Start the heating season right.
Have furnace serviced. Change air
filters once a month. Dirty filters
make your furnace work harder
and longer, wasting fuel. Owens-
Corning recommends Fiberglas
Dust Stop™* filters. In six packs.

The dollars and sense of
Fiberglas insulation.

Installing 6" of Fiberglas in
your attic isn't difficult or expensive.

I

Attn: C. N. Meeks

You can do it yourself in less than a
weekend. Cost foran average home
Is about $100. If you're building a
new home, the cost of 6" & 3" is
less than 1 % of the total construc-
tion cost. In both cases, fuel savings
soon pay for the insulation cost.

How much you save with 6"
of Fiberglas insulation in ceilings
depends, of course, on the size and
location of your home. But it's easy
to geta good idea;

Send for Computer Analysis of
heating and cooling savings

in your area, and new booklet

on reducing fuel consumption.

We will send you a free
copy of a very helpful new booklet,
"7 Ways of Reducing Fuel Con-
sumption in Household Heating , ..
Through Energy Conservation" pre-
pared by the National Bureau of
Standards and the Office of the As-
sistant to the President for Con-
sumer Affairs. You'll find it's full of
suggestions on how you can save
fuel and save money,

“Nn., tm o.c.f, c«p.

Owens-Coming Fiberglas Corporation

Fiberglas Tower. Toledo. Ohio 43659

Please send me a computer analysis of heating and cooling sav-
ings in my area. Also the free booklet on fuel savings suggestions.

Name.

Address

City.

State Zip.

(nMnliti)

Owens-Corning is Fiberglas

OWENS/CORNING

Fiberglas

AH5 J



THE GOOD-LOOKING
HOMEMAKER

WEST COAST
GOLDEN GIRL

Marie De Angelis, the lovely strawberry
brunette pictured below, loves the natur-
al look, and her husband, Dario, a com-
puter programmer, approves. Thisyoung
Los Ajigelcs couple enjoys the outdoors;
they prefer hiking or tending their ter-
race vegetable/flower garden to leading a
fast-paced social life. Marie, a graphics-
design student at UCLA, finds that
naturalness in clothes and makeup suits
her casual ways. She makes her own
clothes, and her favorite spare-time ac-
tivity is hunting for fabrics to work with.
She also loves scouring the thrift shops
with Dario in search of furniture she can
refinish for their apartment. A handsome
rosewood tabic, newly restored, is her
latest achievement.

Marie adapts many of the current
beauty trends to her own easy style, but
now and then she turns to experts for a
lesson in the latest. For example, to find
out about the new gel makeups for sum-
mer, Marie visited Salvatore at the Max
Factor Salon in Los Angeles. Using the
firm's Gemincsse line, he showed her
how to create that glowing look you see
here.

First, Salvatore selected Apricot Tint
Moisturizing Gel ($S for 2 ounces) to
give Marie's slightly sallow complexion a

Lik* many attractive, young Californians,
Mario Do Angelis prefers the natural look in
makeup. She’s discovered that the moist,
new gels give her Just the glow she loves.

peachy lift. Next, he used Amber Blush
Stick (S5) on her cheekbones to light up
and complement her base color. To set
off her blue-green eyes, he gilded her
lids with ““Sunlight” Shadow Cream
($4.50 for Vi ounce), topped with a
dusting of Brush-On Shadow Duet in
“Woodflower” and ““Marigold Frost”
(each $5). Marie wears Transparent Lip
Color in “Cinnamon” ($3) to complete
her golden-girl look.

You'll find, as Marie did, that gels arc
easy to blend in and have that very
natural-for-summer look you want right
now. There are gel makeup products
(sometimes called bronzers) for all-over
face color, and there are gel blushers,
eye shadows, lip glosses—even gel mas-
cara. Some gels have the consistency of
cream or whipped cream; you can get
others in transparent, thick liquid or
solid forms, which look darker in their
containcjs than they do when applied.
Opague cream gels give the same sheen as

transparent gels, but they also give a bit
more definite color. One and all create
sheer color, when applied—a dewy,
moist glow that lets your own skin show
through.

As Salvatore explained to Marie, the
trick to gels is how much you use. Both
transparent and cream varieties intensify
in color as you add new layers. This pro-
vides great versatility, but you may have
to practice your artist's stroke to insure
evenness. No matter how you use a gel,
the object is to leave your face with a
natural-looking sheen.

Face gels aren't meant to provide
makeup-type coverage. They simply im-
part color, and if you're lucky enough to
have a clear, smooth complexion, that’s
all you'll need for summer days and
evenings when you don’t want to hide
your tan. But if you do need coverage,
use a liquid or cream makeup base, too.
Apply your gel cither over or under your
base, depending on the look (continued)

Marie enjoys simple, easy-fitting ciothas llka this plaid skirt, which she made herself.
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in a crazy way.
Itstarts as a
smooth pink gel.

turns into a rich foom.

But a thin layer of the gel's
en>oilients remains to moisturize
your legs. It helps preventthe
dryness shoving can cause.
And also helps protectagainst
nicks and cuts.

CrazylMt«ttndwnafl(«ia72S.CJorwiaonASon,Racint,Wlac S3403

TO mOISTURIZCR

Even after you've shaved
the moisturizers in Crazylegs
stay. To continue softening
and conditioning your legs.
Crazylegs givesyou a
closer, more feminlrre shave.
A great shave. And, more
important, great skin.

Not just for a great shave.
For greatskin.
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21 second

Itcan help put
you fast asleep.

The Nylol story is simple.
In just 21 seconds Xylol's
unique formula starts
to dissolve. So It helps you get to
sleep fast. And Xytol Tablets arc
proven safe, non-habit
forming. Just follow directions.

Safe. Fast. Thai's why only
Xylol i~araniees_sal.is_f*tJon.
In fact, if youVe not completely

satisfied with Xytol, just

return the unused portion

to us. We'll gladly give you
your money back.

That's how sure we are that

you'll like our product.

NEWS Se TABLETS

ftsf Acting Formula
SAFE! EFFECTIVE!

N Y ><OI11
helps induce sound sleep

MCINtY
aUARANTEE
- BACH
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GOLDEN GIRL continued

you want. For deeper color and more
shine, apply gel over makeup; for a less
wet look, apply it after your under-
makeup moisturizer but before the base.
Either way, you'll gel all-over dewiness.

Consider your skin type when you
choose a gel. Ifyou have oily skin, stick
with transparent gels—the alcohol in
them has a drying effect. If you have
dry skin, pick a cream gel or a trans-
parent gel with added moisturizer, such
as the Ceminesse Moisturizing Cel
Marie wears.

Gel blushers are easy to apply: Just
dab on at the cheekbones and blend
toward the temple at a 45-dcgree angle,
as Salvatore did for Marie, and you'll
have that healthy, pinched-check tone
you wish you were bom with. For a
bright-color/high-shine look, use a dark-
er shade, a freer hand and a slightly
larger quantity of gel blusher than you
would when applying a powder or other
type of blusher. Spot color on your
cheeks, chin, temples—even on your
nose! Use the light shades, such as pink
or peach, for highlighting forehead and
chin. Use a darker shade—copper,
bronze, tawny or tan—along with a dark
bronzer to deepen, even out or simulate
a suntan.

Cel eye-shadow colors give a glossy,
transparent sheen. But be sure to put the
shadow on bare eyelids: Unlike powder
shadows, which need foundation for
staying power, gels are moist and last
longer when used alone.

The rage for gels started with clear,
colorless lip gloss that was applied over
regular lip color—now lip gels are in
every Imaginable shape and shade. They
come in little pots, in mirrored com-
pacts and in traditionally shaped lipstick
tubes. Colors range from light, glossy
pinks to rich berry stains and earth
tones. No matter what shape or color
you choose, the gels always make your
lips look soft and shining.

But the gel fever doesn't end there.
Now you can get gel moisturizers, body
makeups, perfumes, cleansers. And sun
lovers can even get tanning gels or gel
sunburn soothers.

Any way you use them, you'll find, as
Marie did, that gels are the answer for
shining summer beauty. END
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THE BEAUTY COUNTER

Now there's a gel for everything under the
wmmer sun. For all-over face color,
smooth on Ultima II's Ultra Color Gel-
stick (S5, H ounce; all prices are approx-
imate). From Revlon, in an easy-to-use
swivel-stick form, it comes in Sunlit
Pink, Peach and Rose and in darker
Bronzelit Tawny, Tan, Copper and Um-
ber. Its companion is Shining Rouge
($5, 1 ounce), Ultima II's cream-gel
blusher, available in five shiny shades
from peach to copper. To complete the
look, select from the nine shades of
Ultima II's Shining Eyeshadow in a Pot
(S4.50, 2 ounces), all with a smooth-
going, cream-gel consistency.

Even eyelashes get in on the gel craze
with Lash Lengthening Gel ($4, 1/10
ounce), a roll-on mascara from Frances
Denney that gives a sheen to your lashes.
As a bonus, its three deep shades of
Ebony Brown, Black Jade and Indigo
Blue are water-repellent.

Dip into the smoothness of a gel that has
a whipped-cream consistency—Dorothy
Gray’s Lip Gloss in Pols ($1.35, |
ounce). Part of the Chinese Ming Col-
lection, it comes in shades of Ming Red,
Peach Blossom, Sun Plum and. naturally,
Ping Pong Pink.

For sun-dry summer lips, try Cover
Girl's Super Gloss ($1.50, >4 ounce).
Fortified with moisturizers to soften
your lips while it colors them, this gel
comes in sixsummer shades: ShincApple,
PlumPot, WaterMelon, PcachPol, New-
penny and PinkWell.

Get scentand accent inone with Yard-
ley’s Pot O’Gloss Skin Inscents ($2, 2
ounces). A perfumc/highlightcr gel, it
leaves a transparent glimmer wherever
you smooth it on. In five scents: Lotus,
Sandalwood. Grasse, Patchoulie and
Jasmine-

Going from shorts to swimsuit and your
tan shows H? Use Ultra Legs Leg Bronz-
er from Coty ($2.50,4-ounce lube). This
smooth body-bronzing gel with sun-
screen adds color white it lets you tan
slowly. If you shun the sun altogether
but don't want the world to know, use
Ultra Legs all over you. It comes in Sun
Beige, Summer Tan, Barefoot Bronze or
Copperino.

As you soak up that sun, Revcnescence
Sun Bronze Tanning Glow ($4. 4-ounce
tube) will keep your skin looking moist
and help prevent dryness. Charles of the
Ritz has put their rich moisturizer,
Revenescence, into this gel suntanning
formula, and it comes with either a low,
medium or super sunscreening filter.
For special protection, there is new
Revenescence Sun-Bronze Protective (or
Extra-Protective) Cream for the Face
(%5, Vi ounce), a gel in a compact that's
also a moisturizer plus sunscreen.



Now, with guides like™ISME™S Mickey Mouse and Donald Duck

learning becomes as easy as

Now DISNEY STUDIOS has created a thnlun%new way for
our child’s best friends-MICKEY MOUSE. DONALD
UCK, PLUTO and the other beloved DISNEY characters—

to take your younPster on personal “guided tours” t_hrouHh

the wonderful world of knowledge... to learn about virtually
all the natural and man-made wonders on earth!

The “tours” take place in DISNEY'S WONDERFUL
WORLD OF KNOWLEDGE...a new book series that makes
learning as easy as laughing for your girl or boy! Hand-in-
hand with such familiar playmates as MICKEY MOUSE and
DONALD DUCK he’ll learn something about history, archi-
lecture, art, zooltg;%, biology and other sciences, almost before
he knows it... and have a wonderful lime as he learns!

For example, in the introductory volume offered to you now
as a FREE gift—DONALD DUCK takes your youngster on a
thrilling journey through the forests, jungles, deserts, and
arctic lands... even deep under the seas...to meet many of the
important animals on this earth. Your youngster will nnd out
some fa.scinating facts about dogs, cats, horses and all the
other animals he already knows and loves... and discover
many, many other animals he’s never seen or even heard of
before! And along the way. as he learns how they live, raise
their young, and survive in their strange and varied ways, the
hilarious high-jinks of DONALD DUCK will be keeping your
child royally entertained!

S«nd for free volum* to koop without obligation

Send for this introductory volume now. It's a complete book

in itself and it's yours to eeé) FREE, whether or notal