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By R. J. Neutra, Architect,
in cooperation with the Home
Planning Bureaus of Southern

California and Southern

Counties Gas Companies.

ELEVATION

Streamlined cabinets that provide
beauty as well as efficiency.
Separate compartments at the
bottom of each cabinet for storing
small dishes or spices.

FLOOR PLAN
This 'S shaped plan offers two

separate continuous counter
surfaces. A “'pass through’’ is
provided between the kitchen
and dining room.

APPROACH FOR MODERN KITCHENS
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DINING

Arts and Architecture Magazine and the
Architect, R. J. Neutra, have selected

all-gas equipment for Case Study House No. 6
because — it's modern in appearance and
performance. Gas is practical! Be sure your
designs provide gas for cooking, refrigeration,

water heating, and space heating.

SOUTHERN CALIFORNIA GAS COMPANY

SOUTHERN COUNTIES GAS COMPANY
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 What this Best-Read
~ Advertising Campaign
means to you

According to an independent survey (in a leading
national magazine, checked for the period of Jan.

to Sept. 1945, inclusive), the avérage readership

of the KIMSUL* “Twin Homes’ advertisements

is 22% to 300% greater than that of all other ad-

; verlising campaigns in the entire insulation field.
. This campaign is appearing consistently in Amer-

, ican Home Magazine, Belter Homes and Gardens,
House Beaufiful, House and Garden and Small

. Homes Guide. ' 3

Tuiy Ilwrm—bnl

3
ne is comforl-insured
all yeqr round?
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The people who are reading KimsuL advertisements are
prospective buyers and builders of new houses as well as
owners of existing homes. They're reading facts which make
them want KimsuL. Here are eight of those points of
KimMsUuL quality which are creating positive acceptance with
home builders everywhere:

1. KimsuL has high thermal and acoustical efficiency
ratings. Its “k” factor is 0.27. The average coefficient of
absorption for Double Thick KimsuL is 0.67.

2. KiMsuL is resistant to fire, moisture, fungus and vermin.
It is termite proof.

3. KiMsuL is permanent insulation—won't sag, shift or
settle.

4. KiMsUL is easy to install—no trouble to ficaround pipes
or other obstructions. And no waste . . . pieces trimmed
off may be used for calking.

See us at Booth 69, convention of the National
Association of Home Builders of the United

States, Stevens Hotel, Chicago, Feb. 25 to 28.

*KIMSUL. (trade-mark) means Kimberly-Clark Insulation

5. KimsuL is made in widths to fit standard spaces between
joists, studs or rafters. There are three thicknesses—Com-
mercial Thick (about 4"), Standard Thick (about 1”) and
Double Thick (about 2").

6. Kinmsul is light in weight.
7. Kimsul is clean, non-irritating and odorless.

8. Qualityand performance considered, KiMsuLislow in cost.

KimsuL is a compressed, flexible, blanket-type insulation
with a tough, water-proof cover. Its scientifically designed
many-layer construction provides uniform density, uniform
thickness and complete, positive insulation coverage. From
the point of view of client acceptance and client satisfaction,
it will pay you to specify permanent, many-layer KiMsut
Insulation.

For complete technical data
on KIMSUL Insulation, refer to Sweet's 1946 Catalog or
write to Kimberly-Clark Corporation, Neenah, Wisconsin.

A PRODUCT OF

RESEARCH

ARTS AND ARCHITECTURE—Vol. 63, No. 2—Published monthly at 3305 Wiishire Boulevard, Los Angeles 5, California, by John D. Entenza. Established 1911. Yearly subscrip-
879

tion price $3.50. Entered as second-class matter January 29, 1935, at the Office, Los Angeles, Califormia, under the Act of March 3,
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By this sign—

Squore D ;
Setety. Swltch. SOQOURRE DEI.ECTRICAI.

CONTROL EQUIPMENT IS
RECOGNIZED THE WORLD
OVER AS OUTSTANDING IN
SOUND, ECONOMIC AND

EXACTING PERFORMANCE

Square D
Motor Starter.

® Real values in trademarks and names are not made
overnight. They come only from years of service to
Industry.

The name Square D insures correct design, sound
engineering, precise workmanship and trouble-free
operation.

i Purchasing agents will do well to include Square D
Rgiie B AW Electrical Control Equipment throughout in their re-
cvit Breaker A
lighting and conversion schedules.
Distribution
Panel Board.

Square D type P.K.
main distribution
switch board.

A call to your nearest Square D Field Engineer or Distributor will
bring valuable assistance in helping you to solve your immediate
and long range electrical problems.

SQUARE ) COMPANY

LOS ANGELES DETROIT MILWAUKEE
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Better sheet copper construction

...this new hook makes it crystal clear

RCHITECTS and sheet metal experts throughout the country
A. know that Revere research has developed important new facts
about sheet copper construction for all types of buildings. Many
have already consulted us, quickly grasped the new principles and
applied them to the benefit of their business. Now the facts are
available in book form. The Aow and why are made simple and clear
with actual photographs, with easy-to-use charts, with dozens of
full-page details covering every kind of installation.

This important 96-page book answers the questions that experi-
enced architects and sheet metal contractors have asked themselves
for years, have often brought to us as serious problems, have turned
to Revere’s technicians to help them solve. You need work out no
engineering formulas—now you need only read and apply the final
figures from large charts in order to be sure of the finest sheet copper
construction that can be built.

While the limited supply is available a copy of “Copper and
Common Sense”” will be sent free to any architect or contractor
requesting it. Write today on your letterhead to Revere.

REVERE

COPPER AND BRASS INCORPORATED

Fownded by Panl Revere in 1801
230 Park Avenue, New York 17, N. Y.
Mills: Baltimore, Md.; Chicago, 1ll.; Detroit, Mich.;

New Bedford, Mass.; Rome, N. Y.
Sales Offices i principal cities, distributors everywbere,

®
Listen to Exploring the Unknown on the
Mutual Network every Sunday cvening,
9 to 9:30 p.m., EST.
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FOR A HOUSE WITH A VIEW TOWARD THE FUTURE

ARCHITECY SUMNER SPAULDING CHOOSES

vy

GAlVlN MFG. CORPORATION - CHICAGO%SI « ORIGINATORS OF THE FAMOUS ""HANDIE-TALKIE''

When Sumner Spaulding, world famous architect, designed Case
Study House No. 2 for the magazine “Arts and Architecture;’
he chose appliances designed for better living in the world
of tomorrow. Mr. Spaulding chose Motorola as the radio for
his house on the two basic points—PERFORMANCE and BEAUTY.
The cabinet is a smooth modern design in warm blonde woods
in perfect harmony with the architecture of the house.

The beauty of this new Motorola is more than skin deep. Its
tone is clear and radiant, its sensitivity razor-sharp. Just press
a button, and the exclusive ROLL-O-MATIC record changer glides
out for a full half hour of musical enjoyment. Include
Motorola Radio in yowr plans for your house of tomorrow.
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FOR EXTERIORS OF MODERN BUILDINGS— USE DURABLE
iorx'Byne Douglas Fir Plywood

Modern streamlined effects are
Easy to Use, Economical, Weather-proof easy to accomplish with large,
rigid panels of durable Exterior
type Douglas fir plywood. This
radio transmitter building is a
pleasing example of the material's

® Exterior type Douglas fir plywood—

made with completely waterproof syn- adaptability—a building that is not
thetic resin binder—has pl’OVEd itself a only more aﬂractiv.le
superior material for exterior siding on NOW but will remain

O 2 s /! so over a longer period
homes, farm buildings, business and in- of Siwn. PlyNinad’s

dustrial structures. The large, rigid pan- crossclaniinaied ddns
els cover wall areas with a minimum of EXT.-D.F.P.A. struction adds strength
handling, sawing, fitting and nailing. TRADHMARK MAC. V. 3. PAT. 8P, and rigidity to framing.
They bend easily to simple curves without
splitting. They will not delaminate—
even in boiling water!

® Exterior type is_the rugged, durable o Dtamal Wl e,
plywood used in PT boats and other 3?."..'“‘:‘.“,..';”':.': oisture
assault craft. It has served for years in spacify ONLY Exterior type
work and pleasure boats, in freight cars, e b e arge) gl
reefers’’, troop sleepers, and as a su- mark” EXT-DFPA on the

; . ; dge of 1.
perior material for outdoor signs. oabona

® Write the Douglas Fir Plywood Asso-

ciation for any technical data you desire.
For prices and delivery information, see
your lumber dealer.

Douglas Fir Plywood Association




Modern Plumbing trim by Repcal Brass Mfg. Co. will be used
exclusively in Arts and Architecture’s Case Study houses 1, 2,

3, and 6.

Production of high grade plumbing

trim is underway again at Repcal,

particularly in the manufacturing

schedules of staple items. While initial

quantities on such items will be limited
at the outset, all specifications as to
material, workmanship and finish are

identical with pre-war standards. All

exposed parts are brass, finished

chromium plate over nickel.

Our complete line will be available

later in volume quantities. We will not
show specific products until actual
production and shipping schedules are
set up. Inquiries are encouraged.

< AW 595({4(
The ““Safeway’’ Automatic Tub and Shower Fitting (Cat. “h“
No. B625AS), Pre-war specifications throughout. All TRADE
polished chromium plated brass trim. Corner shower valves LRep C a]]
with brass unions and brass connecting tee. Self-cleaning, e
&,

adjustable shower head.

MANUFACTURERS OF HIGHGRADE PLUMBING TRIM FOR A QUARTER OF A CENTURY

EPCAL BRASS MFG. CO.

PLUMBING BRASS GOODS
2109-15 East 27th St Los Angeles 11, California « Telephone: JEfferson 2281

S




Wurster and Bernardi

design home with NEW
system of built-in termite
and dry rot protection

Arts & Architecture
Magazine’'s Case Study Home #3 designed by
the well known architects Wurster and Bernardi
incorporates the

TERMITROL PATENT

adds sales appeal. This unique method of frame
construction now enables you to offer your clients "built-in
termite and dry rot insurance” from roof to foundation.

easily specified. No complicated design additions
or structural alterations are necessary. The Termitrol Patent
specifies the simple application of treated wood ot strategic
points, thereby dividing the conventional building frome
into a considerable number of sub-frame wunits, each
capable of isclating any activity of structural pests within
its own confines.

eliminates big repair bills. 1f and when infes.
tation should occur, it is prevented from spreading and
going on an unchecked rampage throughout the building
structure. Because of the barriers set up through this
system, any necessary repairs can be made inexpensively
and with little inconvenience.

it costs only a trifle more than ordinary methods.
Investigate today.

Write for free booklet and details
on how you can incorporate
Termitrol Patent in your plans
for immediate building.

Conceived by John Wilfred Gunn

HOLLYWOOD TERMITE CONTROL CO., INC.

2903 Beverly Boulevard, Los Angeles 4, Calif.
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ART

There is probably no better indication of the debasement of art
in this country than in what is being written by art commentators
on the emergence of industry as a “patron of art.” These specialists
in culture have hit a new low in the annals of the critical profession,
surpassed only by the disintegration of art itself. If it were not so
tragic it would be hilarious, for the absence of any apparent knowl-
edge of the nature of art has led these advocates of art in adver-
tising to some astonishingly naive and distorted thinking. A few
thousand dollars dropped into the pockets of a handful of imerica’s
artists from the promotion budgets of big corporations, and there
is a renaissance in art just around the corner! Even more fan-
tastic is the belief that big business is sending artists on assign-
ments to all quarters of the globe, or running wide open competi-
tions, and awarding “substantial” prize money, out of the goodness
of its heart as a magnanimous contribution to culture!

Were these appraisers of art born yesterday? Have they heard
anything about the relation of profits and taxes? Do they think
that industry does anything which does not pay? Does it occur to
them that it may not be ART which industry is buying? Do they
know that the combination of paint and canvas is not synonymous
with art? Or that sales, prizes, or commissions are no criteria of
an artist?

The reasoning (euphemistically speaking) which is applied to this
phenomena of the “art world” is based, surprisingly enough, on
the perfectly sound foundation that art is a form of communiea-
tion—and that it should be communicated to all, or at least to as
many people as possible. But after recognizing this maxim, the
machinery of evaluation breaks down; for the corollary which is
now current to the above goes something like this: Since through
the channels of advertising, millions of people are reached, there-
fore advertising is the answer to the artists’ prayer. What is hap-
pening right before these critics’ eyes is nothing more than illus-
tration masquerading in the cloak of “Fine Art.” But no! Industry
is buying the same sort of thing by the same artists who get into
the museums and big exhibitions—and therefore it must be the
“real thing.” At least the “experts” regard it as such. The occupa-
tional affliction of the critic appears to be myopia, made evident here
in an inability to see that the art of the galleries and museums has
been “progressively” descending to the level of advertising art,
until today there is essentially no difference. In other words, In-
dustry’s standards have not been raised to meet those of Art, as is
presumed, but Art has thrown its traditional meaning to the winds.
Nor should traditional, in this sense, be confused with modern
industry’s other concoction: Art for Art’s Sake. (It might not be a
bad idea to spend a minute or two speculating on what will happen
to this new brand of patronage come the next depression. Artists on
relief again? Unthinkable! Now that Big Business has found
Beauty!)

In the trzditional sense, art and industry should certainly be on
speaking terms, for industry IS art when both are healthy. What
is now called “patronage of art” would be unnecessary, even non-
existent—for the two are interdependent. If we get back to the
meaning of art (and not the meaning of pictures) it will be found
that art is skill—man making things, doing things, in the best way
possible. Art is also a form of knowledge, knowledge sought of
the Nature of Things. No critic in his right mind would claim that
a photograph was more than a picture of a thing, and not a com-
munication of the Nature of Things. A painted picture of a thing
or things is no closer to this Reality than a photograph. Neither is
a caricature, nor an illustration, nor a romantic distortion of
things. But this is what is now called art, and this is what industry
is now patronizing. “Ignorance of the law is no excuse,” as the
saying goes. Neither is ignorance of what is art excusable, especial-
ly on the part of the critic. So much stress has been placed on
“feeling” and the “I”” in art, that just about anything passes under
that name today. This form of interest in self, (apparently swallow-
ed hook, line, and sinker by the critics) has all but obscured the
basic aim of art. To repeat: the search for Knowledge.

The most profound art discloses profound conceptions. The highest
attainment of thought of which man is capable finds expression in
the abstract. Reality is unfolded in relationship. There are many
levels of knowledge, the simplest of which might be called informa-
tion by experience or observation. Illustrative art—the business of

continued on page 57
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Products

LOS ANGELES: FURNITURE MART o

READY for bigger production than
ever of Western-Holly gas ranges, is this newly
enlarged Culver City plant. Covering ten acres,
and including one of the largest continuous

enameling furnaces in the world (just com-

THE MARK OF EXCELLENCE
ON GAS RANGES

of WESTERN STOVE

pleted), this big Western-Holly factory is pre-
pared to back up range sales with volume of

production.

Yes, Western-Holly's part in the reconversion
program has been completed. Our plant facili-
ties have been greatly tooled up. Our labor has
received a substantial wage increase. But until
such time as we can secure materials, and espe-
cially steel, to make gas ranges in quantity, our
production is extremely limited. We can only
do so much! We have done it! Now the rest is

up to the country!

CULVER CITY, CALIFORNIA

SAN FRANCISCO:

COMPANY, Inec.

WESTERN MERCHANDISE MARY
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... It’s time to turn to

PLASTIC-FINISHED Mulitz

Avre the walls and ceilings of your building beginning to
show the weight of their years . . . are they beginning
to “fray a little at the edges”? Ordinary methods of re-
decorating have helped temporarily. But probably you,
like many other leading managers, have found that even
this phase of your maintenance program has had to be

curtailed.
Isn't this a good time then, to decide that never again
o= - . . H 2
. S —— e in your management career will you be harried by the
HOTEL STATLER (St. Louls) CAFETERIA—AII conter ; o .
islands and columns, check-in and cashlers' problem of wall and ceiling maintenance and redecora-

stands get a modern ‘'beauty treatment' of a
3’ dado of Claro Walnut Marlite Wood-Veneer. -
Serving counters and valance are paneled in Jade [

| Green Marlite Deluxe, trimmed with Marsh Alu-
minum Alloy Moulding.

tion? In other words, on those plans you have for re-
modeling or new construction, make sure your architect
has specified

PLASTIC-FINISHED MARLITE WALL AND
CEILING PANELING!

T Busy Enecutinel

Mﬂr/]fg ‘e
tures with OCksejn

Ehminates .

ABOUT DELIVERY

Marlite is normally available from 29 warehousing points. Today's
unprecedented backlog of orders may delay this delivery, but just
as fast as war-born conditions permit, we will resume our regular
prompt Marsh service,

o¢ Blurmites—destructive agents harmful to the finish of many interior
wall, ceiling and counter surfaces—go down to defeat whenever they
ottack MARLITE'S pioneer high-heat-bake finish.

MARSH WALL PRODUCTS, Inc.

251 MAIN STREET ¢ DOVER, OHIO

REG. U.S. PAT. OFF. &ty -l

TIC-FINISHED:WALL PANELS * FOR CREATING BEAUTIFUL

INTERIORS
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ON A BUSINESS
BASIS!

There is an aura of romance about the importing
of hardwoods, but it is romance strictly on the
practical side. The search for rare hardwoods
in far off lands...the forest operations...the
transportation to the great lumber centers.. . . the
selection and processing of the various species
... would add up to romance far too expensive

WESTERN HARDWOOD LUMBER CO.

if it were not for modern, scientific methods of 2014 East 15th, Street s Prospect 6161, « Los Angeles 27

handling and manufacture. Today, the finest
raw materials from the forests of the world are
transformed into Veriply Hardwood Plywood
Products and Roddiscraft Doors and Door Units,
available to the modern builder at a price he can
afford. See your local lumber dealer for further
information about these and other hardwood

prednes. RODDISCRAFT VERIPLY
Deoars and Door Units Plywoods

HARDWOOD, LUMBER AND FLOORING
PONDEROSA PINE * BOAT CEDAR, SPRUCE AND FIR



&
B
>
Cocecoccoume

WARDLE’S

6826 Crenshaw Boulevard
Los Angeles 43

Hornwo" 0763
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APARTMENTS...on
Lk chpenue

or any other avenvue

No single feature can contribute more to the desirability
of apartments than Modine Convector Radiation.
Tenants appreciate the modernly smart, unobtrusively
attractive appearance of Modine Convectors, with
their space-saving compactness that gives a new
freedom in arranging furniture and drapes.
And the luxurious comfort of even-temperature heatingl
Made of copper, warm-up is faster . . . response to
automatic control is quicker . . . fuel savings are greater.
With individual damper control, tenant modulates
temperature as desired. Easier and cheaper to install,

Modines have the call for apartments everywhere.

SEND TODAY FOR CONVECTOR BULLETINS

CONVECTOR
- RADIATION

G

Look in your phone book for Modine represen-
=M tative's name . . .''Where to Buy It section.

MODINE MANUFACTURING COMPANY, 1842 RACINE STREET, RACINE, WISCONSIN




 THE QUESTION

'BEFORE THE HOUSE "~ -

Tomorrow’s home will demand more
electrical conveniences — an ever expand-
ing list of new electrical appliances and

home lighting.

Only through adequate wiring can
electrical service be used to any desired
extent with satisfactory, uninterrupted

and economical operation.

Therefore, the question before building
any house must be, “Is completely ade-

quate wiring specified in the plans?”

Only by foreseeing the need for electri-
cal adequacy and by providing for it in
your specifications, can you be assured

of thoroughly satisfied clients.

The home that is adequately wired for
all present and future needs is sure to be
modern for years to come, and will be

worthy of your reputation as an architect.

Dk

NORTHERN CALIFORNIA
ELECTRICAL BUREAU

1355 Market Street San Francisco

ARTS AND ARCHITECTURE

ART

SAN FRANCISCO NOTES

After a rather droughty and dispiriting period the San Francisco
galleries are sprouting and blooming again as if spring had come
after a long, hard winter. Particularly is this true in the San
Irancisco Museum of Art, where the paintings in the Eleventh
Annual Exhibition have the brilliant colors of spring flowers.
These paintings are by Artists of the Bay Region, selected by
vote of fellow artists who have exhibited in recent Art Association
Annuals and of members of the Museum, and while not by any
means a cross section of San I'rancisco art, are representative of
the work of a large and varied group. Therefore it is surprising
to see such similarity of approach in the current exhibition.

With five or six exceptions the paintings and sculptures are either
completely abstract or at least definitely non-realistic, a tendency
which has been growing in the bay region for several years; and
abstract or not, most of the things seem full of emotional content.
It is as if the war had created emotional reservoirs which are
beginning to empty themselves now.

Some of the abstractions are a bit weak in content, either emo-
tional or intellectual, but there are very fine ones too; such as
Charles Howard’s T'he Bride, and George Harris’ rich, rather somber
Festal. Zahara Schalz shows a sheet of plastic with wires, bits of
metal and spattered paint imposed on the surface. Jeanne Reynal’s
small mosaic, Illuminated Cavern, done in tiny, brilliant tesserae,
although not strong in design is interesting for its lovely shimmer
of color, and for a certain refusal to be seen as a flat plane. John
Langley Howard shows a small picture called Lunch Time, painted
with the meticulous precision of a miniature and full of amusing
detail more than verging on caricature. There is a Claire Falken-
stein abstraction cut from a flat slab of wood and painted, and
abstract sculptural forms by Adeline Kent,

Probably Moya del Pino’s painting of three children could be
called the most conservative in the whole exhibit. There is, cer-
tainly, a wide range of style displayed, but the overall impression

continued on page 58

original designs in textiles using patterns and
forms to compliment modern in-
teriors e many of the designs are
available to manufacturers for
commercial production.

ANGELO TESTA e DESIGNER

1014  South Michigan Avenue ® Chicago 5 ® lllinois
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GET MORE ENJOYMENT
OUT OF LIVING

Weather made to order for your home, store or office — that’s
the new Airtopia’s contribution to your greater comfort!
When it’s too cold outside, air is heated automatically to the
temperature you want, purified, correctly humidified and
circulated 7nside. And when it’s “too hot” for comfort out-

doors, the inside air is cooled to the correct temperature
for your use.

Only Airtopia brings you complete comfort in a single unit,
accomplishing the purpose of both heating and cooling sys-
tems. Price is fully compeétitive as respects original installa-
tion costs and year ’round operation.

To avoid discomfort of weather variations, for healthier
living conditions, include Airtopia in your plans.

Unit Lllustrated — Model No. 5T. Ideal for homes, offices and small stores

drayer - hanson

767 EAST PICO STREET
~

gives you “All 6"
1. Heats

2., Cools

3. Humidifies

4. Dehumidifies
5. Purifies

6. Circulates Air

. . . perfect comfort as you want i,
when you want it, where you want it,

Write for a free copy Q\\

of our booklet TN
o R
"*Airtopia.” SR,

LOS ANGELES 21, CALIFORNIA

THE FIRST AND ONLY FACTORY OF ITS KIND IN THE WEST WITH COMPLETE FACIL-
ITIES FOR ENGINEERING, DESIGNING, MANUFACTURING, HEAT EXCHANGE EQUIPMENT




Sclected for use in Case Study IHouse No. 5,
designed for Arts and Architecture . . .

by_ W hitney R. Smith

REQUOT
SHEETS

Americd’s Favorite Sheets

pEQUOT
SHEETS
PILLOW CASES

Pequot Mills—San Francisco and New York |

Homeowners, contractors and sup-
pliers have for years enjoyed the
financial assistance of the Citizens
National Bank. The same courteous,
prompt service is available to you at
any of our 33 conveniently
located branch offices.

CITIZEN S

ATITONAL ANK
TRUST & SAVINGS

HEAD OFFICE . . . FIFTH & SPRING STREETS
MEMBER FEDERAL RESERVE SYSTEM

MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION
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BOOKS

REBUILDING OUR COMMUNITIES by Walter Gropius. 61 pages,
illustrated. Chicago: Paul Theobald, 1945. $1.75—Community plan-
ning properly regarded is a branch of architecture; it is considered
the last branch of that art to reach maturity. Extensive city planning
had been accomplished before 1925, as for example in Paris; since
that year increasing attention has been given to the subject. Among
the skilled architects who have made important contributions in the
field of planning are Frank Lloyd Wright in America, Tony Garnier
and Le Corbusier in France, Oud and Berlage in the Netherlands,
Otto Wagner in Austria, and Behrens and Gropius in Germany.

Gropius’ influence as architect and city- planner has been note-

- worthy in the Netherlands, England, and America. His ability is

rightly held in high esteem. His work may not manifest the brilliant,
(uick imagination of some of his contemporaries, but it is solid,
strong, creative, and satisfying. Gropius’ place in the modern move-
ment is accurately assayed by Sigfried Giedion in his Space, Time
and Architecture.

Early evidence of Gropius’ originality is his design for a Diesel
locomotive in 1913, which was advanced for the time and might have
been described in later days as functional and streamlined. His
design of the Fagus works at Ahlfeld in 1911 and the Werkbund
exhibition at Cologne in 1914 were equally advanced. His later work
as director of the Bauhaus at Weimar and at Dessau is well known.
He practiced in London from 1934 to 1937 and then came to the
United States as professor of architecture in the Graduate School of
Design at Harvard, becoming chairman of its Department of Archi-
tecture in 1938,

Gropius has been active in community planning since the early
1920s and his views on this subject merit attention. He has planned
a group of three thousand houses near Berlin, large-scale projects
at Dessau, Frankfort-on-Main, Karlsruhe, and elsewhere. He was
architect with Marcel Breuer for Aluminum City Terrace, a recent
housing project of 250 units near Pittsburgh. In addition, significant
planning studies have been carried on under his guidance at Harvard.
The text of Rebuilding Our Communities is a ledture given in 1945
at Chicago. In preparation for the great building boom which is
pending, the author shows the need for an overall blueprint to attain
what is needed for whom it is needed. The human element must be
the dominant factor and all income levels must he considered.
Despite automobiles and planes, the human stride must determine
space and time concepticns. For all points of activity and interest—
work, school, shops, and home—ten to fifteen minutes’ walking dis-
tance or a half-mile radius and a top population in each unit of
five to six thousand people should be the norm.

As a flagrant violation of these elementary principles is mentioned
Metropolitan Life’s Stuyvesant Town in Manhattan. This slum clear-
ance will crowd 24,000 persons into a quarter-mile radius area
without schools, churches, or community buildings. This density of
600 persons per net acre is double the existing density for Manhattan.
As an historical example of successful town planning Gropius cites
Bath, England, built initially as a great speculation in the eighteenth
century by John Wood and his son, who are usually described as
architects, builders, speculators. A photograph is shown of its Royal
Crescent, a crescent-shaped row of thirty small houses. It is still
a pleasing sight with its landscaped open spaces. Gropius, when
practicing in England, drew a scheme for three eight-story apart-
ment houses near Windsor which showed the influence of this de-
velopment on his thinking.

The author faces the fact that the average man cannot afford a
decent dwelling in the free market of today and discusses changes
necessary in our economy, more specifically in real estate marketing,
financial and tax procedures, and in building techniques and organ-
ization. For a number of years he has been carrying on experiments
in prefabrication, which he regards as one of the means of reducing
home building costs. With Konrad Wachsmann he patented in 1942
a system of panels for a packaged house. The repetition of simple
prefabricated building elements can be both economical and heauti-
ful. Modern architecture, the first great genuine architectural ex-
pression since the Gothic, can be depended upon to produce the
latter quality.

The planning of communities in the open country, such as the TVA
and the Greenbelt towns, can teach much for curing the ills of

continued on page 58
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ARTS AND ARCHITECTURE

,A _ 'FOR LASTING BEAUTY...
~ BY ARCHITECTS AND HOME PLANNERS ALIKE!

WHEN you specify plastic wall and ceiling panels for smart, serviceable

charm in modern home interiors . . . it's wise to remember that lasting satisfaction is attained
through lasting beauty.

NATION-wide, thousands of coralite installations offer reliable proof that:

""When you specify CORALITE, you specify lasting beauty!”

For descriptive literature and list of dealers, write:

FORT WORTH, TEXAS
S. C. Hooper

517 Sinclair Bldg.

PORTLAND, OREGON
Dant and Russell
1108 Porter Bldg.

SAN FRANCISCO 4, CALIF.
Fir-Tex of Northern California
206 Sansome Street

LOS ANGELES 1, CALIF.
Fir-Tex of Southern California
812 E. 59th Street
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OF TOUGH SE

GOOD deal of recent discussion seams to Kol
indicate that the plastics age is in the L ‘1
tuture, and of course it is, in the sense that plas-
i tics will be much more widely used than they
ever have been.

But you should not overlook the fact that at least
one plastic material, laminated plastic Formica has been serv-
ing since 1927 in some of the hardest architectural surfacing
applications, meeting the most brutal wear and abuse and
maintaining over the years its orig-
inal beauty and sparkle.

In hotels for instance, it has served
for years as tops for bedroom furni-
ture detying cigarettes and alcohol:
it has been used also in hotels for
table tops in restaurants, coffee shops, bars, for elevator in-
teriors, column covering, and wall paneling.
In train, bus, and rail terminals you will find it on main en-
trance doors—and there are none that get more severe use.
: : It is also applied there to ticket counters,
telegraph desks, telephone booths, soda
fountains.
In hospitals its stain proof beauty en-
ables it to perform for years without de-
terioration on bedside and overbed
table tops, private room furniture, shelving in the pharmacy—
all spots where no ordinary material could stand up.
Restaurants use it for counter tops and panels, ccxshlers desks
table tops, window backgrounds, booth
partitions and many other uses. |
Main entrance doors of theaters, lobby ]
paneling, ticket booths, water fountain “ : A 1
back panels, partitions and wall cov- RESTAURANTS Pex
; |
!
]

AIR, BUS, RAIL TERMINALS

~ HOSPITALS

i~ —- ering in toilet rooms have been equipped 2
L4715 with it.
Mty In busses, trains, and planes it is used for 1
i ;f window stools, seat backs and ends, table %
j =i 3’! Iz tops, shelving and similar purposes. 2\1
j/««/ In short, wherever exceptional appearance "
icn nd must be combined with unusual resistance
THEATERS to wear there you will find Formica in solid
colors, patterns, inlays, and “"Realwoods” in which the genuine
veneer of rare woods is introduced into the plastic sheet.

For periods up to 18 years Formica has made good in these
uses. It is no Johnny-come-lately—but a thoroughly tried, thor-
oughly tested and well established material. You take no
chances when you specify Formica,

e

TOUGH JOBS

FORMICA HAS DONE

Entrance Doors Penn Station New
York

Table Tops on the Twentieth Cen-
tury and Broadway Limited Trains.

Furniture, Table Tops, Bars, Bath-
room Walls on Queen Mary and
Queen Elizabeth,

Wall Paneling of the President's
own room at the National Air-
port, Washington, D. C.

Furniture, Counter tops, Bars,
Cocktail room table tops, Wash-
ington Statler,

Book Shelves, Desk Panels and
Tops, Reading Tables and Tops,
Annex to Congressional Llbrary.

Bar Panels and Tops at Llindy's
New York Restaurant,

lobby Paneling and Entrance
Doors in scores of Warner Broth-
ers Theaters,

Commissary Paneling ®ounter
Tops and Amphitheater Walls
Naval Medical Center, Bethesda,
Md.

Elevator Interiors, Municipal Build-
ing, Washington, D. C,

Cafeteria Table Tops, Supreme
Court Building, Washington, D. C.

These are only a few of the
thousands of heavy tasks Formico
has been given by top architecis
ond decorators. On its record in
service it will get thousands more
like them,

THE FORMICA INSULATION COMPANY, 4631

SPRING GROYE AVENUE, CINCINNATI 2, OHIO

2}
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THE ULTIMATE IN BLANKET PERFECTION
CHOSEN FOR USE IN CASE STUDY HOUSES

Years aco this quest for perfection started. It began wich
the founder of Wool O' The West—and now this blanket,
The Signacure, bears his name as testimony that there is no
finer blanket woven from sheep's wool. The New Signature
heads the list of an all-star assemblage of better virgin wool
blankets loomed by Wool O" The West. Colors are bridal
white and six pastels, planned to meet the exacting tastes
of n.odern decorators. <« Wool O' The West blankets have
been chosen on merit for showing in four Case Study houses
built by Arts & Architecture magazine.

PORTLAND WOOLEN MILLS « PORTLAND 3, OREGON

ARTS AND ARCHITECTURE

MUSIC

IN THE CINEMA

Alcoholism and the Academy Award—it now seems that the former
will have a definite bearing on the presentation of this year’s prizes.
I do not mean to imply that the noble spirit of rum will affect the
Academy’s decisions, but rather that the screen portrayal of a
man’s great and consuming thirst will. The Lost Weekend. a Para-
mount picture directed by Billy Wilder, and starring Ray Milland.
easily leads the 1915 list on the basis of realism, originality of con-
cepl, and convincing acling.

Miklos Rozsa’s music contributes not a little to the powerful dramatic
effect of the production, and merits consideration as one of the
best film scores of the year. Several themes of identification
(leitmotifs) dominate his musical setting, and provide a running
commentary upon the psychological processes of a confirmed al-
coholic. The main title music, for example, is based almost entire-
ly on u theme in the minor mode that symbolizes Milland’s frustra-
tion and depression, and has a tendency to drop down after every
momentary rise in pitch, as if it were incapable of any sustained
effort. We hear it subsequently when the drunkard is seen search-
ing desperately for liquor in his brother’s apartment, and again
during his long and futile walk from one pawnshop to another,
Another theme recurs so often that it might be called an idee five.
Representing the siren call of alcohol, it sometimes directs atten-
tion to Milland’s thoughts about liquor even when his actions seem
quite innocent. Scored for the theremin, its melody slides up and
down as if to portray the vacillating, irresolute character of a
drunkard, while the abnormal sound of the electrical instrument
seems 1o reflect his unnatural thirst. This musical characterization
is strengthened by the accompanying instrumentation: the quivering
notes of a vibraphone reinforce the theremin melody; woodwinds
and “cellos playing tremolo emit a wavering sound; and still an-
other electrical instrument, the novachord, provides an abnormal-
sounding harmonic background.

A soaring, rhapsodic theme interprets Milland’s dreams and illu-
sions of greatness after whiskey has taken hold of his senses. It

CHROMEDGE* gives you

Reg. U. S. Pat, off,
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From Ingot to
Finished Trim
—all under

one roof!

CHROMEDGE not only
offers you the outstanding
choice of handsome edgings ” b
for every floor and wall appli- \
calion, it also gives you fully con-

trolled quality! B & T Metals Com-
pany does the whole manufacturing
job—extrudes and fabricates the metal,
processes, drills, punches and polishes the of Ext