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Comment

"A Knowledge-Driven Profession"

(A Parable in Two Acts, inspired by sad tales at
the AIA Knowledge Leadership Assembly, Clare-
mont Hotel, Berkeley, Halloween 2003.)

Act One. [Stage left: the office of Rupert Snog-
gins, AIA; center: the office of Periwinkle Jones,
AIA; right: the office of Harrietta Woopcastle, AlA.
As the lights come up, Rupert lifts his phone and
dials. The instrument on Periwinkle’s desk rings.]

R.S.: Hi, Perry. Rupe Snoggins. How ya doin'?

P.J.: Great, Rupe, just great. What can | do for
you?

R.S.: Well, Perry, in this town you're the water-
proofing expert, and we've got a tough situa-
tion on our hands. | was thinkin'. ..

P.J.: Whoa, now, Rupe. That's our stock-in-trade.
Surely your roofing guy can take care of it . ..

[Lights and sound fade. Lights come back up on

Harrietta, dialing. Rupert answers.]

H.W.: Hey, Rupert. This is Harrietta Woopcastle.
| see you got through discretionary review.
That's terrific.

R.S.: Thanks. It was a tough sell, but that's what
we do best.

H.W.: That's why I'm calling, Rupert. We're up
against a bear of a neighborhood group.

R.S.: They sure can be difficult.

H.W.: You're not kidding. | was wondering, could
you walk me through what you did?

R.S.: You know, I'd love to, but, you know, I'm just
up to my ears over here, and. ..

[Fade. Lights come back up on Periwinkle, dialing.

Harrietta's secretary answers.]

Secretary: Office of Harrietta Woopcastle.

P.J.: This is Periwinkle Jones. Is Ms. Woopcastle
available?

Secretary: May | say why you're calling?

P.J.: Sure. I'm an architect here in the city, and I'm
doing some work for Acme Brothers. | under-

stand you've worked for them before, and
I'm having trouble understanding some of
their concerns.

Secretary: One moment, please. [Pause; Secretary
and Harrietta confer.] I'm sorry, Mr. Jones;
Ms. Woopcastle is in a meeting . . ..

[Fade.]

Act Two. [An elegant restaurant. Three smartly
dressed business people enjoy a sumptuous din-
ner.]

First Business Person:. .. boy, do I. That Snoggins
character doesn’t know a damned thing
about waterproofing. The place leaks like a
sievel

Second B.P.: 1 don't know how these people stay in
business. Woopcastle made such a mess of
our neighborhood process, | thought we'd
never get through entitlement.

Third B.P.: That's why we don't use her anymore.
But | have to tell you, this Jones guy's
turning out to be every bit as bad. He just
doesn't get our business, at all. Architects!

First B.P.: Like | say, none of ‘em knows a damn
thing....

[Lights lower as conversation fades to indistinct

grumble. Curtain.] ®

Tim Culvahouse, AlA, editor

Correction: arcCA apologizes for misspelling the
name of Jonathan Segal, FAIA, on page 27 of
03.3, "Done Good."




—

You Learned at Hard Knock University,
Time for your class reunion...

CAD P|Iot Jump School

for architectural professionals

2> Real World, Project Based Environment
2> Maximum Hands-on In Minimum Time

2> Includes: Upgrade Training, Application
Training, Implemenation, & People Skills

Information/Registration:
1-800-511-8020
www.cvis.com

Locations throughout California. See
our other ads in this publication for
more software and services.

Discover the ¢
ageless elegance

of NATURAL STONE

Graniterock introduces a collection of
natural stone, a selection of the choicest
stone from the finest quarries in the
United States. You'll find a large selection
in stock at our five locations in the tri-
county region, with many more available
by special order. Over 100 varieties on
hand. To learn more about our new
natural stone collection,

Call 831.392.3700
1755 Del Monte Blvd, Seaside

Graniterock

Commercial * Residential * Custom Estates

C O L I N
GORDON

ASSOCIATES

Consultants in Noise &
Vibration Contro

e Microelectronics
o Offices
e Test Facilities
e Research Laboratories
e Industrial plants
e Hotels and Resorts

e Schools and Universities
e Convention Centers

883 Sneath Lane, Suite 150
San Bruno, CA 94066 USA

Tel.: 1.650.358.9577
Fax.: 1.650.358.9430

Contact@colingordon.com
www.colingordon.com

CONCRETE MASONRY
ASSOCIATION OF CALIFORNIA
AND NEVADA

Some things never go
out of style:

@ Fireproof Construction
¢ Enduring Beauty
€ Timeless Permanence

Concrete Masonry Construction
“a better choice”

For all your needs related to
concrete masonry design and
construction, consult a qualified
producer member for product
information.

For a list of members visit our web
site at www.cmacn.org or call us
for a “Membership and Publications
Directory” at (916) 722-1700.




