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SPECIAL ADVERTISING SECTION 

What's the 
secret of 
today's top 
architects? 

uccessful architects capitalize on current consumer 

trends in the design of their homes . Today's most popular 

trend is self-expression. Consumers want their coffee 

drinks just the way they like them . And they download 

only their favorite songs. Architects can cash in on this 

demand and stand out in the marketplace by offering 

clients the designs and products that fulfill the need for 

customization , change and flexibility. 

Attract clients with innovative design, 
convenience and safety features. Clients want 

choices. Pella - a leading manufacturer of innovative 

windows and doors since 1925 - has responded with 

new products that offer more design flexibility than ever 

before. Pel\a 's Designer Series• windows and patio doors 

are now ava ilable with between-the-glass window fashions 

that snap in and out, so they' re easy to change . Clients 

will be impressed by Pel la's wide range of decorator 

blinds and fabric shades . They make a stylish statement 

without the need for roomside window treatments. 

Window fashions under glass stay protected from allergy

aggravating dust. And there are no roomside cords to 

harm children or pets. 

A new, project-friendly design. No matter how 

innovative a product is, installation hassles waste time 

and money. The new Pella• Designer Series windows and 

patio doors are easy to install and finish . The snap-in 

between-the-glass window fashions arrive custom-fit and 

factory- installed . And Pella Designer Series' new all

aluminum-clad grilles don't need painting. Grilles with 

a wood interior are also available. 

Between-the-glass options arrive custom-fit 
and factory-installed. Or window fashions 
can be easily snapped in later, delivering design 
flexibility for life. 



SPECIAL ADVERTISING SECTION 

Selection and ordering are easy -

all Pella• Designer Series• products 

are available with snap-in between

the-glass blinds, fabric shades and 

removable grilles. 

Some of the best-performing windows in the 
industry. Pella" Designer Series• windows and patio 

doors meet or exceed performance specifications direct 

from the factory - no add-ons are necessary. For 

advanced performance needs, up to DP70 is available on 

most products . And Pella's triple-pane glazing system is 

not only ENERGY STAR®-qualified ; it can reduce outside 

noise - like lawnmowers and traffic - by up to 80%.* 

Valuable selling points for clients. Smart 

architects leverage the brand name of quality products 

to market their homes. When architects use Pel la 's new 

Designer Series windows and patio doors , they enjoy 

the distinction of offering their customers the very latest 

feature from a premier manufacturer. Clients will also like 

the fact that they can enjoy Pel la's beautiful windows and 

doors right away and roll the cost of the window fashions 

into their financing. 

The differences that impact the project's 
bottom line. Architects can count on Pella 's industry

leading warranty and service to build their reputations. 

Pella" products arrive on time, install easily and fit the 

specifications . They're built to perform, so there are 

no worries. 
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•Computer simulation average compared to single-pane wood windows. Actual savings may vary. 

New all-aluminum-clad grilles 

match the exterior cladding 

color for a uniform look. 
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Stay on the forefront of home design trends while 

maximizing profit with a cost-efficient construction 

process. Pella is uniquely positioned to offer both the 

customizable cutting-edge products clients demand 

and the dedicated service and support that make an 

architect 's job easier. 

For more information about Pella products, please visit 

www.pella.com or call 866-829-9051. 

With either double- or triple-pane glazing 

systems, there's room between the glass for 

snap-in blinds or shades plus removable grilles. 
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I I I Outlook 
LEARNING IN LAS VEGAS 

Mark R. Johnson, FAIA, AIBD 

Whirlpool Corporation believes in the 

development of innovative products that 

shape the future of our industry as well 

as our daily lives . Part of this innovation 

can be seen in our company's comnutment 

to continuing education programs that 

fuel the creative spirit within the design 

conmrnnity. This year is , 1 exception. 

Whirlpool Corporation hJ · again 

invested in supporting the , rchitectural 

community at the 2005 AJ A National 

Convention in Las Vegas. 

Kirdie11Aid ' Refi·igerared Drn111er J!fl/1irlpoof" Fabric Freshe11er J!flhirlpool ' 24" Frow Load Ln1111dry Pr 

Innovation in education 

This year we will offer three exclusive 

educational programs in the Whirlpool 

booth. The topics are relevant to today's 

hot design issues: Universal Design in 

Appliances, New Kitchen Concepts, and 

Decentralized Appliance Applications. These 

courses will be conducted eighteen times 

throughout the AIA Convention, so 

there will be plenty of opportunities for 

attendees to sit in and learn. What's more, 

each course will be worth one quarter 

unit towards your AIA/CES requirement. 

Innovative products 

It takes a passion for innovation to 

consistently develop leading-edge 

appliance designs. Whirlpool continually 

strives to craft original products with the 

features, feel and functionality to exceed 

your clients' expectations. Our global 

design program is just one commitment 

to this end. At the AIA Convention, you'll 

have the opportunity to view some of 

the latest product innovations, including 

KitchenAid® Refrigerator Drawers, 

Whirlpool® 24" Front Load Laundry Pair 

and a new-to-the-world invention, the 

Whirlpool® Fabric Freshener. 

All three products break new ground 

both in innovative design and appliance 

function for the home. KitchenAid® 

Refrigerator Drawers are destined to 

change the way you address refrigeration 

needs throughout the home, and support 

the up-and-coming design trend of 

creating work "zones" within the kitchen. 

Whirlpool's sleek new 24" Front Load 

Laundry Pair fits below a 34" countertop 

for ADA applications or can be stacked 

for small laundry areas. Finally, the 

Whirlpool® Fabric Freshener freshens 

clothes without harsh chemicals. It 

also helps reduce trips to the cleaners 

while offering easy portability from 

roon1 to roon1. 

InsideAdvantage. com 
And don't forget - we offer a 

number of helpful tools for architects 

and designers at our trade website: 

www.insideadvantage.com. There 

you'll find CSI downloadable product 

specifications, online education courses 

at no cost, and our courtesy discount 

program for your personal appliance 

needs. We look forward to seeing you in 

Las Vegas. I welcome the opportunity to 

meet you and hear your thoughts about 

our innovative new products. 

Mark R.Johnson, FAIA, AIBD 
M:mager, Architectural and Design Marketing 

ir rsidea dva11 tage. corn 

© 2005 Whirlpool Corporation. All righls reserved.® Registered lrademark!TM of Whirlpool . U.S.A. 



THE INSIDE ADVANTAGE™ 

Whirlpool brand. 
In a word, • insideadvantage. com 

ovation. 

"With Whirlpool® 
appliances, it's easier to 
get meals ready faster! " 

Now your clients can prepare delicious meals faster with the new Polara® 

Refrigerated Range and the g2m..icroven"' SpeedCook Appliance. Both appliances 

save tin1e and effort so homeowners can get dinner on the table in a hurry. 

Help your clients be more productive with 

Whirlpool brand innovations. 800-253-3977. 

POWERFUL BRANDS • I NNOVATIVE PRODUCTS 

CONSUMER INSIGHT • TAl\.GETED SERVICES 



Edga r Degas, Ballet Studio at 
the O pera in rue Le Peletie r, 1872 
Musee d 10 rsa y, Par is, France 
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WITH GREENGUARD™ CERTIFICATION, KNAUF WAS THE FIRST TO MEET 
THE TOUGHEST INDOOR AIR STANDARDS IN THE INDUSTRY. 
Relax and take a deep breath. Knauf's full line of building insulation was the first to earn 

certification from the GREENGUARD Environmental Institute:M This third-party certification 

and monitoring of Knauf Batts, Blankets and Blowing Insulation gives you the assurance that 

Knauf meets the most stringent appropriate indoor air quality standards for volatile organic 

compounds (VOCs), including formaldehyde. 

GREENGUARD's Certification standards are the most comprehensive in the industry. They 

are based on criteria used by the U.S. EPA, OSHA, the State of Washington, the World Health 

Organization and the U.S. Green Buildings Council's LEED-CI program. So you can breathe 

easy knowing that all Knauf Building Insulation ensures high quality indoor environments 

for you and your customers. For more information contact Knauf Insulation at (800) 825-4434 

ext. 8212 or visit our Web site at www.KnaufUSA.com. 

Circle no. 82 

© 2004 Knauf Insulation GrnbH. 

kNAUf 
"This is my insulation:'® 
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THE 
CHIMNEY 

ParsHoPPE 
WORLD'S LARGEST SUPPLIER 

OF CHIMNEY POTS. 

OVER 1,300 NEW AND ANTIQUE 
POTS FROM AROUND THE WORLD. 
SIZES AND SHAPES TO FIT ANY 
ARCHITECTURAL STYLE. 

• EASY TO INSTALL 
TIPS AVAILABLE ONLINE. 

• REASONABLY PRICED. 

• CUSTOM AND DRAGON POTS. 

Circle no. 347 
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Curve marries cutting edge. 
Now, you have to design a kitchen they'll both like. 

european design cooktop • digital temperature controls • precise air'" convection system • ful, extension freezer basket • sensor cleaning 

au'o recipe" conversion • mult1flow air cooling • integrated 1cemaker • select energy star - qualified models • tall lighttouch! dispenser 

GE Profile'" has the style she wants and the performance features he wants 

contoured windows. sculptured handles and arched control panels for her; 

reversing air convection technology, electronic cleaning sensors and express 

wine chilling for him. GE Profile is the perfect marriage of form and function, 

and it's a sure way to make both of them happy . 

• imagination at work 

Circle no. 274 

GE Profi1eTM 





We triple-dog-dare you to BE DIFFERENT. 

Now available: Weather Shield® telescoping 

sliding patio doors that open up any room 

in dramatic fashion. Appearing here in 

a 3-wide panel configuration, attractively 

finished with a clear alder interior. A lso 

avai lable in 2-wide, 4-wide or 6-wide panel 

configurations in heights up to 10 feet that 

expand in openings up to 24 feet wide. For 

complete sizing, options, accessories and 

ordering information, ca ll 1-800-477-6808 

or visit weathershield.com/RA 

Demand better. Compromise nothing. 

® 

Want More· 
Circle no. 25 

Weather Shield® Premium Windows and Doors 



THE A1'VIERICAN INSTITUTE OF ARCHITECTS 

AIA 2005 NATIONAL CONVENTION AND DESIGN EXPOSITION 

May 19 - 21, 2005 - Mandalay Bay Convention Center 

the power of architecture 
,, Satisfy you1· membership education 1·equi1·e111ents - i11 one place 

in just four days. 

,, Choose from mme than 150 continuing education programs over 

35 tours of Las Vegas, and 20 distinct workshops. 

,, Visit rno1·e than 800 exh1J)ito1·s showcasing leadmg-edge proclucts. 

services, and technologies at AJA Expo2005. 

,, Register lJefo1·e April 15, 2005. and get a substantic1I discount 011 

the registration fee. 

Register online at www.aia.org 





Then: 
Design it. 
Engineer it. 
Fabricate it. 
Finish it. 

Now: 
Specify it. 

You've always had to custom-design connectors for exposed residential and commerc ial wood 
framing, then have them fabricated and finished. Now you can simply specify them. The new 
Architectural Products Group from Simpson Strong-Tie" offers a wide range of prefinished 
connectors that combine load-rated structural integrity with decorative architectural detailing. 
To see the full line visit our Web site, or call 866 .860 .9013 to learn more. 

www.ExposedConnectors.com/Products5 

Circle no. 26 
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Special Advertising Section 

WELCOME YEARS 

of RELIABILITY 

into YOUR HOMES 

JELD-WEN I Our exclusive WEN-LOCK 
VINYL WINDOWS , automatic l ocking 

WEN-LOCK"" system is avai lable on 

all JELD·WEN Vinyl s l ider and single-hung win· 

dews. The WEN-LOCK has exceeded all forced· 

entry tests, and it has a visible latch indicator that 

can on ly be seen from Inside the home-for 

added security. It also has a tamper-resistant 

design that engages easily. Windows with th e 

WEN - LOCK come with our limi ted life· 
time warranty. 
c ircle no.18 ad ID PSW 

JELD·WEN I These windows and 
WOOD WINDOWS, patio doors are 

THE POZZI" CUSTOM I crafted from so lid 
COLLECTION pine AuraL ast'" 

wood , which protects against wood decay, water 

absorption and termite Infestation. This steadfast 

protection extends from the surface all the way to 

the core, allowing the rich beauty of wood to last 

longer. AuraLast wood is exclusive to the Pozzi 

Custom Col lection and is backed by a 20-year war· 

ranty against wood decay and termite infestation. 
c irc le no.93 ad ID PS P 

JELD-WEN" ROUTER I Our re 
CARVED INTERIOR DOORS carved c 

offer vast design opportunities. They co1 

70 standard designs, or nearly 

custom design you can imagine. These door 

lighter than most MDF doors, and their polyst 

cores greatly reduce sound transmission. O~ 
include a range of panel and sticking profile: 

raised mouldings . 

circ le no.10 

JELD·WEN 
WOOD WINDOWS , 

THE CARADco· 
COLLECTION 

ad I 

The Caradco ColiE 

is designed to ent 

homes with excep· 

b eauty and en 
efficiency at a great value. This collection 

f lexib le product line and a variety of bea 

options. Th e newest addition to the Cai 

Collection is our Tradition Plus metal-clad d< 

hung window. Each one is built to be beau 

reliable and easy to operate. 

circ le no .94 ad I 

~2003 JELO.WEN, Inc. JELD·WEN. AlternaPlus, Aura Last, Aurora, Caredco, IWP. Norco, Pozzi, Re llablllty for real life , Summit end WEN-LOCK are trademarks or registered trademarks 



::LO-WEN PREMIUM I Accentuate the 
TTY ALDER DOORS warm and natural 
31 of Mission architecture with our premium 

y Alder doors. These doors have a charming, 
: appearance, and are available in various 

or, interior and French door designs. They 

also be enhanced with a selection of 

and sticking profiles, decorative glass and 

1al shelves. 

no.11 ad ID PSND 

·-WEN WOOD WINDOWS, 1

1 

We craft 
THE NORCO" PREMIUM our Norco 

COLLECTION Premium 

: tion upon the belief that reliability is a 

iful thing. Our wood and clad-wood windows 

3tio doors bring beauty, durability and energy 

rncy to every project. The collection also 

les the Teton line of windows, which feature 
wood in the frame and sash for increased 

I appeal. And they're especially ideal for 

de res idential or light commercial projects. 
no.95 ad ID PSN 

JELD-WEN PREMIUM I The charm and 
CERAMIC-FRIT GLASS elegance of wood 

FRENCH DOORS French doors is 

now comb ined with ceramic-frit glass to provide 
privacy within the home. Ceram ic-frit glass 

creates privacy with its obscuring properties, 

allowing design flexibility throughout the home. 

In addition, cleaning is a snap because of its 

natural ability to resist fingerprints. 

circle no.12 ad ID PSFG 

Special Advertising Section 

JELD-WEN IWP• 
AURORA TM KNOTTY 

ALDER CUSTOM 
COMPOSITE 

EXTERIOR DOORS 

Every IWP Aurora door 
is designed to emulate 

the look of genuine 

wood, yet state-of-the-art 

technology offers virtually 
no-maintenance performance. Our Knotty Alder doors 

have all the charming knots and character marks 
of Old-World style doors, and are available in a range 

of designs. Options include a variety of decorative 

hardware to accentuate this warm, rustic style. 
circle no.14 ad ID PSIWPA 

For more information about reliable 

JELD- WEN windows and doors, or to find your 

nearest dealer, visit www.jeld-wen.com. 

RELIABILITY for real life'" 

'EN, Inc., Oregon , USA. All other trademarks are the property of their respective owners. 



CABINETRY THAT ALLOWS YOU TO STAY TRUE TO YOUR ORIGINAL 
LUEP NT. NOT TO MENT ON, TIMELINE AND B DGErf. 



.,. TERMITE-RESISTANT .,. D IRECT CONTACT WITH CO NCRETE 

A Lifetime of ... ROT-RES ISTANT ... Low MAINTENANCE 

~AUTY and DURABILITY 
... DuraBoard offers the most versatile trim boards in the industry 
... Customized, heat bent mouldings and headers 

I 

WHO ARE WE? 

... DuraBoard can be routed to give extra attention to 
windows and doorways 

"/have been in the building industry 26 years and have never had this much success 
with one new product. The DuraBoard product has been able to replace all my 
redwood products with greater results and stable pricing. Dura Board has cut my 
overall costs in half with less labor and scrap after the job is complete." 

Rick Lambes, Vice-President of Prestige Homes, Hudson, Ohio 

NATIONAL DISTRIBUTION FROM Two LOCATIONS: 

PLY-TRIM, INC. 
550 N. MERIDIAN ROAD 
YOUNGSTOWN, OH 44509 
1-800-PLY-TRIM 
330-799-7876 
FAX: 330-799-2908 
WWW.PLYTRIM.COM 

Circle no. 356 

PLY-TRIM WEST, INC. 
2920 5. CUSHMAN DRIVE 
TACOMA, WA 98409 
1-800-545-4454 
253-572-7300 
FAX: 253-272-5270 
WWW.PLY-TRIMWEST.COM 

How did we make mold and mildew feel unwelcome 
just in time for the season's first deck party? 

To help wipe out dirty decking, check out www.WeBrokeTheMold.com. 

THE NEWS BREAKS SPRING 2005! 



Triple 6 Double 7 

"Our new Windsor community is located in New Albany, OH, one of Columbus's most prestigious suburbs. It's a 

multi-year project, and I want the first home to still look new when we build the last one. Fiber cement was specified, 

but I knew two or three years down the road, it just wouldn't look as good. Then I saw CraneBoard® Solid Core Siding~ 

Crane Board more closely resembles wood than other products. It's guaranteed maintenance-free- for the life of the home. 

It's solid . It's state ly. It saves energy and deadens sound. In the end, when I sat 

down with New Albany's architectural review board to talk over a spec change for 

all of Windsor's 368 homes, we agreed CraneBoard was the right choice." 

© 2005 Crone Performance Siding 

Nothing else is Solid Core·: Nothing else is CraneBoard~ 

CRANE~I•J!~~~·~· 
SO LI D CO R E SYSTEM" 

Made in America I Call 1-800-366-8472 or visit us at www.c ranesiding.com 

Circle no. 369 



from the editor 

care and feeding 
protecting and encouraging the creative mind 

by s. claire conroy 

• 'm the first one to admit 

I that I love gadgets. I've 
got a lightweight laptop 
with WiFi . I just bought a 

new cell phone with Blue
tooth, speaker, and digital 
camera capabilities. I don ' t 
yet have a Blackberry, but 
I'm sure if I did I'd become 
another Crackberry statistic 
in no time. As a deadline
driven journalist, I am 
addicted to the buzz of 
information, the adrenaline 
rush of last-minute multi
tasking. I will check and 
reply to work e-mail at 
midnight or sunrise. I'll fin
ish up my editor's column 
with breakfast and tweak a 
freelance writer's story with 
dinner. I'll polish a Power
Point presentation on the 
plane to a conference. Like 
many busy professionals, I 
have succumbed to the siren 
call of productivity. 

But am I really more 
productive? Possibly so, but 
at what cost? I know I'm 
losing time I once cher
ished. I used to start every 
morning with a strong cup 
of coffee, peaceful music, 
and a leisurely read of the 
newspaper. On plane rides, 
I used to delve into a novel 
or a literary magazine. I 
once spent hours sketching, 

a wonderful reprieve from 
the endless flow of words 
my work entails. And when 
I traveled on business, I 
would drop my bags at the 
hotel and go wander in my 
new surroundings. Now I 
spend most downtime stuck 
in my room, catching up on 
looming deadlines , triaging 
frantic messages from 
equally pressured col
leagues. I'm losing those 
interludes of expansive 
thinking that feed the cre
ative mind. I suppose these 
are the necessary sacrifices 
of a maturing career, the 
seismic shift from imple
menter to decision-maker. 
But it does feel like one of 
nature's cruel jokes that in 
achieving so much creative 
control over my profession
al life, I'm left with so little 
time to be creative. 

This is a familiar trajecto
ry for professionals, espe
cially those in artistic 
careers. Your strength in one 
area causes your life to clut
ter up in so many others . 
You 're a talented designer, 
so your client roster grows, 
your staff blossoms, and 
suddenly you're a full-time 
manager, too. Whether 
you 're good at it or not; 
whether you enjoy it or not. 
One day you find you have 
no time to design at the 

residential architect I apr i l 2005 

office anymore. But that's 
the part you really love-it's 
why you entered the profes
sion in the first place-so 
you take your project home 
to design after hours . The 
problem is, as we've 
become so accessible with 
our gadgetry, the busywork 
has spilled into every wak
ing moment. There really 
isn't such a thing as after 
hours anymore. Those 
stretches of quiet contempla
tion are harder and harder to 
claim in our hectic lives. 

And yet claim them we 
must. The best work still 
requires complete immersion 
for a time. It demands a self
ish solipsism that holds the 
needs of colleagues, friends, 
and even family temporarily 

Mark Robert Halper 

at bay. It means something 
else does not get done when 
and as well as it should be 
done. For those of us accus
tomed to doing most tasks 
pretty well when our lives 
were smaller, letting go of 
this universal standard ran
kles. But if the alternative is 
simply spreading thin and 
nowhere going deep, it's a 
compromise we must bear. 
You have to quiet the noise 
outside to hear the music 
within. ra 

Comments? Call: 202.736. 
3312; write: S. Claire 
Conroy, residential architect, 
One Thomas Circle, N.W. , 
Suite 600, Washington, D.C. 
20005; or e-mail: 
cconroy@hanleywood.com. 
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Factory Finished Siding & Trim 

For complete project support, 
call 1-800-US-STAIN, ext. 347 or v · t 
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letters 
exercise your right to write. 

license to bill turns architecture into a 17 percent for the self- received by the architect. 
ere in northern commodity. glorified elite designer. Perhaps a clue to 
New Jersey, we By the way, the residential this inequity lies in the 
also charge about John Kedzierski, principal market in Charlottesville Perspective article in 
6 percent. We also MKP Design Center is very expensive; builders your August 2004 issue 
have to compete Sparta, NJ. will charge anywhere from ("Client Commandments ," 

with contractors "throwing 15 to 20 percent, and con- page 35). While Jonathan 
in the plans for free." We started my own practice struction costs below $150 Held might have been 
explain "plan stamping" a year ago. I am a sole per square foot are rare. tongue in cheek about his 
and its legalities and the proprietor working out My mechanical engineer Commandments, these 
lack of liability coverage. of my house, specializ- friend charges $75 per hour issues are truly what the 

By the way, construction ing in sustainable and the structural engineer public impression is in 
costs here are more like design and consulting. I use charges $110 per the hiring of architectural 
$100 to $150 per square Most of my work, which is hour. With this in mind, services: It will cost too 
foot. The architects out abundant at the moment, I often feel that my fees much, take too long, and 
there charging 3/4 to l 1h is local residential projects. are too low. not deliver what was 
percent are the real problem. As a registered architect I read recently that expected. As a profession, 
Or, as I describe it, "selling with dues and continuing architects either sell their we need to change that 
their souls for a nickel." education constantly at my expertise and talent or their attitude into one that sees 
After all of the hard work, heels , I simply could not time. I have chosen the value added as the client's 
effort, and sacrifice getting survive if I didn't charge former, feeling very strongly benefit of involving a 
their license, which at least 6 percent per that our profession lacks professional. 
becomes the license for house. In fact, I tell self-respect. Look at the Only then can we begin 
their livelihood, why prospective clients that I plight of our interns for to command the fees that 
don ' t they value this? work at a given hourly rate evidence of this . compensate us for exten-

When I am confronted and that my total fee will sive schooling, long work 
with this, my only answer to be between 7 and 9 percent Jeff Sties, AJA hours , broad responsibility, 
these potential clients is to of their construction budget. Sunbiosis, PLC and unreasonable liability. 
make sure they are getting This allows me some Charlottesville, Va. 
the same time, creativity, freedom to give them what Carl Kaiserman 
thought, and liability cover- I hope is above-average he 10 percent archi- RKT &B Architects 
age. I cannot defend the guy service ; my reputation is tectural fee is based New York City 
working solitarily out of his my marketing plan. on construction cost; 
basement, using his wife's Having competed against real estate fees are 
insurance, with no liability other non-specialized firms based on the sale red lines 
insurance, spitting out plans here in Charlottesville, Va., price, which includes land, Due to a printing error, two 
with little thought, concern, I can tell you that firms are development costs, and words were excised from 
or effort just to make up for charging anywhere from profit. This is easily Henry Siegel's quotation on 
his low fee. His lack of self- 5 percent-a firm that hires double, and sometimes page 52 of "The Green 
esteem devalues the whole outside consultants/non- five times , the "hard" cost, House Effect" (March 2005). 
industry. His defense, I am licensed draftspeople to as in premier locations. The full quotation reads: "A 
sure, is that he is just mak- do their drawings for So the actual dollars that lot more resources get used 
ing a living. Unfortunately them - to 15 percent for are paid to the broker for on energy to heat and cool a 
that defense lowers the the established brick and the same project are often house over its lifetime than 
expectations of society and mortar office, and up to much more than those on the materials to build it." 
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SPECIAL ADVERTISING SECTION 

the best of both worlds 

When considering 
design elements, 
don't forget value 

Virtually every client I talk to 

has a vision for the home they'd 
like me to design. They also 
have a budget in mind. 
Rarely do the two coincide. 

The architect's dilemma is 
delivering the vision, albeit 
slightly altered, while honoring 
the budget. This requires an 
abiding respect for value, and the 
imagination to create a space 
that matches a client's emotional 
needs. My general rule of thumb 
is to spend more money where 
you live and less money where 
you simply vacuum and dust. 

Consider the dining room, for 
example. Most clients want one. 
Unless they entertain 3-4 times 
a month, I advise them against 
it. I can create a much more 
satisfying - and multifunctional 
- space by investing that money 
in the kitchen, delivering a 
"wow" facror that far exceeds 
their expectations. 

Use space wisely, 
use materials wisely 
Value engineering is not a fancy 
way of saying spend less. In fact, 
as in the example of the kitchen 
above, value engineering means 
spending more in truly meaningful 
areas and spending less - or 
nothing at all - on areas of 
less importance. 

This approach applies ro materials, 
as well as space. 

No matter how large the home, 
I most often begin my designs 
with a core rectangle. I keep the 
roof lines simple. The money saved 
by this discipline can be spent 
on leaded glass windows, corbels 
and chimney pots - exterior design 
elements that add to a home's curb 
appeal and value. 

Those savin gs could also be 
spent on upgraded materials that 
maintain their beauty longer -
gran ite countertops instead of 
laminate, steel siding instead of 
vinyl or aluminum, for example. 

Proof again that 
less is more 

By embracing the notion of 
value engineering, the old design 
adage is proven true again. 

Less money and less space 
invested in low traffic/low 
interest areas wi ll always result 
in more impact, more comfort 
and more satisfaction where it 
really counts. 

Value and conscientious design 
make for a client whose vis ion 
matches his budget. That is 
definitely the best of both worlds. 

Wayne Visbeen 
AIA, IIDA t 



{BOARD & BATTEN.} BOLD & BETTER. 

learn more about our board and 

:ten siding, call 1-888-784-0878. 

Circle no. 273 
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The secret to curb appeal is knowing where and how to make a visual statement. 

For many of today's homes that statement is made by contrasting traditional siding 

with board and batten siding. That's why Quality Edge offers a premier line of steel 

board and batten siding. Competitively priced with vinyl and aluminum, our steel 

board and batten maintains its aesthetic appeal far longer. In addition, it gives 

today's homes a profile much more in tune with the traditional look because its 

intermittent strips are wider and thicker. Our steel board and batten comes in the 

same ten popular designer colors as our steel 4-, 6-, and 8-inch lap siding, as well as 

our traditional shakes. That means you can perfectly compliment or contrast colors 

to create a visual statement with great curb appeal. 
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You can already tell exactly what kind of house it's going to be. 



The right windows and doors help bring your 

plans to life beautifully. Specify Marvin, and 

you're assured of complete design flexibility 

and better-performing windows and doors 

with superior aesthet ics. That includes 

furniture-grade interiors, consistent sight 

lines and the tightest tolerances possible 

along with count less design options, from 

cladding profi les to hardware cho ices. 

Call 1-800-236-9690 or visit marvin.com 

MARVIN"l~ ~ 
Windows and Doors 

Circle no. 99 
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news from the leading edge of residential design 

raising roofs 
ithin days of the tsunami that swept away 
coastal villages across Southeast Asia last 
December, tens of thousands of people 
flooded the phone lines of relief organiza
tions to pledge money and volunteer to help 
with the cleanup. Architects were part of the 

rush to respond. It didn't take long for Craig Williams, 
president of the North American chapter of Architects 
Without Borders, to collect the names of 500 architects 
and tradespeople who were willing to hop on a plane 
at a moment's notice. But while many other volunteers 
have headed to Sri Lanka, Indonesia, India, and 
Thailand to put up tents and pass out food, architects 

Reuters/Arko Datta 

Above: A Sri Lankan man 
salvages wood from the debris 
of tsunami-ravaged houses in 
Kalmunai, on Sri Lanka's east 
coast. Right: Villages lie in ruin 
in the country's Ampara region. 

are gearing up for the long haul, 
partnering with their in-country 
counterparts to design and 
reconstruct entire towns. 

Architects Without Borders, an 
international network of volunteers 
based in Sebastopol, Calif., has sent 
six teams into four countries and 
will soon deploy two dozen more. 
Working with other relief agencies 
and local governments, the teams 
are assessing the damage to existing 
structures, identifying potential 
building projects, and noting logistical 
challenges. In India they're helping 
to rebuild 98 villages, ranging in 
size from 28 to 500 houses. But 
Williams, whose day job is design
ing schools at TLCD Architecture in 
Santa Rosa, says it's not enough to 
simply roll out the tracing paper. 
"Architects are anxious to come up 
with schemes of what villages and 
houses might look like, but that's 
only part of what needs to happen," 
he says. ''.We're looking for good 
project managers who can do triage 
on disparate issues, deal with lan
guage barriers and corruption, and 

www.res identialarchitect.com 
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engage the local leadership in creating entrepreneurial 
opportunities." 

In Sri Lanka, the group is working on charrettes 
with local architects to come up with a design for kit 
houses that go up fast and can be easily converted to 
permanent housing. Community development is at the 
core of the scheme, which is to set up small village 
enterprises for putting the kits together. Williams says 
that in Sri Lanka, where the building capacity was 
5,000 homes a year and half a million people were 
displaced, limited supplies have unleashed price 
gouging and rampant opportunism. "Big construction 
companies out of Hong Kong are clamoring for a piece 
of the pie," Williams says. "We're looking for solutions 
that don't create a negative environmental impact." 

Over the last six years, Shelter For Life, a nonprofit 
international group in Oshkosh, Wis., has built more 
than 250 permanent homes for Sri Lankans displaced 
by the civil war. Now it has raised almost $300,000 
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"a good architect is someone 1-vho listens to the needs of people 
but offers more than they're asking for." -harry van burik 

The philosophy 
guiding these organi
zations is that a 
thoughtful, collabora
tive approach is the 
foundation for restoring 
destroyed communi
ties. Architecture 

In Sri Lanka, 
permanent 
houses such 
as these, 
designed by 
Shelter For Life 
for Sri Lankans 
displaced by 
the civil war, 
will soon house 
tsunami victims. 
The model at 
left shows a 
10-foot-by-12-foot 
veranda that 
can be closed 
in to create an 
extra room. 

for tsunami survivors. SFL plans to use that money, in 
addition to a $1 million U.S. government grant, to 
build 2,000 temporary shelters comprising a metal 
frame, bitumen panels, and metal roofing covered 
with thatch to keep out the heat. Once land allocations 
are approved, the materials will be reused on perma
nent homes. "A good architect is someone who listens 
to the needs of people but offers more than they're 
asking for," says Dutch architect Harry van Burik, 
international program director at SFL. Working with 
local architects , the group has introduced plans for a 
two-room starter house made of cement blocks or 
adobe that can be expanded to six rooms in the future. 
SFL hopes to build 10,000 such permanent houses 
:)Ver the next four years, at a cost of roughly $1,500 
::tpiece. "The biggest hurdle to rebuilding lives is a 
permanent place to live," van Burik says. "Once 
people have that, they take ownership of their lives 
because they have hope in the future." 

for Humanity, a 
5-year-old nonprofit 
association with mem
bers in more than 100 
countries, has raised 
$180,000 to begin 
constructing schools , 
clinics, and other pub Photos courtesy Shelter For Life 

lic buildings in Kirinda and Pottuvil, Sri Lanka. 
"We 're looking for ways to create an economic 

continued on page 28 
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engine - re-establish a fish market 
and create marketplaces so the 
economy can grow," says fou nder 
Cameron Sinclair, who also teaches 
architecture at Montana State 
University. His students are doing 
charrettes for houses in India and 
Indonesia that explore traditional 
vernacular forms, available materi
als, and passive heating and cooling. 
"I never dictate how something 
looks," he says. 'Tm the conduit and 
facilitator, making sure good design 
happens on all these projects." 

"we have a strong ethic here at our school l~/getting involved. but we do it 
modestly; we 're not interested in being part qf the problem." - don hanlon 

Architecture students at the 
University of Wisconsin-Milwaukee 
are eager to do more than write 
checks too. Three of the university 's 
doctoral students in architecture 
are on the faculty of the University 
of Moratuwa, near Colombo, Sri 
Lanka, and have close ties with the 
government. So UWM is discussing 
plans to send studios of 12 to 14 
students to work with Sri Lankan 
students on joint housing relief proj
ects. "We have a strong ethic here at 
our school of getting involved, but we do it modestly; 
we 're not interested in being part of the problem," 
says department chair Don Hanlon. 

The American Institute of Architects takes a similar 
stance. It is also giving the affected countries a chance 
to recover to a point where they can begin thinking 
about redevelopment. David Downey, who heads up 
tsunami relief at the AIA, says it has compiled a list 
of non-government organizations that are legitimate 
and are targeting long-term building projects. In 
addition to convening an information-sharing meeting 
among design and building professionals and the U.S . 
Agency for International Development last January, 
the AIA is planning a reconnaissance trip with its 
sister organizations in Sri Lanka, Thailand, and 
Malaysia. "We've put out a call to our members for 
volunteers who are willing to serve" once a strategy 
gets under way," says Downey, Associate AIA. 

As media coverage of the disaster fades, the need 
for funds and volunteers will continue to grow. Craig 
Williams is grateful for the generosity of his employ
ers, who pay him 12 hours a week to carry out his 
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altruistic work. "Architects who'd like to contribute 
could have someone in their firm provide a stipend for 
them to go to Asia for a month , or for time to assist in 
a back-reach capacity," he says. "We're at a critical 
juncture where awareness has been raised. We need to 
stay focused on these issues." -cheryl weber 

Dutch architect Harry van 
Burik, director of Shelter 
For Life, introduced a 
compacted sand-and
cement foundation for 
Sri Lankan homes, similar 
to what is used in the 
Netherlands for small 
structures. The two-room 
starter houses can be 
easily expanded to six 
rooms in the future. 
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Event Digital Photography Inc. 

"architecture is 
a relatiFely low
risk enterprise, hut 

developing is a 
risky pn!fession. 
you really need 
to ktWl'v' YOU/' 

market and your 

neighborhood . ... 
don't compromise 

vour values, but 
temper them with 
realitv." 

- ·speaker john vetter 

reinvention revisited 
s we at residential architect busy 
ourselves with planning our next 
symposium, we thought we'd take a 
moment to recap the first one. When 
we first conceived of "Reinvention 
2004: The Next American House" early 

last year, we envisioned a small event, hoping to attract 
100 architects who were passionate about improving 
mainstream house design. The core goal, though, was to 
bring residential practitioners together, face-to-face, for 
an educational and networking experience designed just 
for them. Apparently, the time was right to do this 
because we closed the doors at 300 people-our 
maximum capacity at the Century Plaza Hotel in Los 
Angeles. Immediately following Reinvention was the 
inaugural meeting of the Congress of Residential 
Architects (CORA), which drew about 150 attendees to 
explore "Adding Value: Architects and the American 
House." The discussions at both events were far-ranging 
but a common refrain emerged: It's high time architects 
reach out at a grassroots and national level to improve 
design for all segments of the housing market. 

Reinvention kicked off with a house tour. Three of 
the four houses featured were architects' own, including 
Steven Ehrlich's infill house in Venice, Ray Kappe's 
in Pacific Palisades, and David Hertz's Venice house. 
Koning Eizenberg's Eleventh Street Residence for a 
private client in Santa Monica rounded out the roster. 
Each house had a distinct message to convey. Ehrlich's 
emphasized passive heating and cooling with a flexible 
structure that directs and diffuses the local climate. 
Kappe's showed how a structure can weave so intimately 
into the landscape it becomes one with its site. Hertz's 
employed his invention Syndecrete, a lightweight con
crete made of recycled content, and other green materials 
and systems to reduce its energy consumption to zero. 
And Koning Eizenberg's demonstrated how off-the-shelf 
materials used in innovative ways can create a satisfyingly 
custom house on a tight budget. 

The next morning, Sarah Susanka, FAIA, gave the 
breakfast keynote address, exhorting architects to reach 
out and teach the public about good design in words 
and ways they can understand. In the subsequent panel 
discussion, "Lessons From the American House," Ray 
Kappe, FAIA, of Kappe Architects and Planners, walked 
the audience through his 50 years of innovative design, 
noting a resurging interest in ideas he's tackled in the 
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past, including prefab housing; Jeremiah Eck, FAIA, 

Jeremiah Eck Architects, Boston, encouraged the audi
ence to abandon the debate about architectural styles and 
work instead toward fundamentally better houses; and 
Russell Versaci, AIA, ofVersaci Neuman & Partners, 
Middleburg, Va., urged architects to partner with produc
tion builders to bring more architecturally rigorous house: 
to market. 

In "Houses to Go," architect/developer John Vetter, 
AIA, Vetter Denk Architects in Milwaukee, showed how 
his firm is using prefab and tilt-up construction to revital 
ize a waterfront parcel in downtown Milwaukee; John 
Tanney, AIA, of New York City's Resolution: 4 Architec
ture, explained why his modular component system 

continued on page 3: 
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Above and top: Erhard Pfeiffer 

Architect Steven Ehrlich's house in Venice, Calif., 
opens on three sides to capture breezes but limits 
harsh sun with prominent overhangs. 

Julius Shulman and Juergen Nagai 

next american house predictions 

From the "Brainstorming the Next Ameri
can House" pane l d iscussion with partici
pants Willjam Kreager, FAIA, Mithun 
Architects + Des igners, Seattle; Will iam 
Hezmalhalch Archi tects, Santa Ana, Calif., 
Eric Naslund, FAIA, Studio E Architects , 
San Diego, Calif., and Duo Dickinson. Duo 
Dickinson Archi tect, Madison, Conn. 

• M ust "do" or accommodate more
activ ities, types of people. living 
arrangements 
Multi-generational 
Cooperative ownership 

More home-based occupations 
Must have "go-away" space 
No formal dining or living room 
More mixed-use 
More modern 
More vertical 
More modular components 
Denser 
Smaller 
More urban 
Better use of space between buildings/ 
more focus on outdoor space 
Must be more responsible and connected 
to surroundings and community 
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reinvention reiterated 

Georgia Bizios, Bizios Architect, Durham, N.C. 

I thought it was a wonde1ful oppo1tunity to network with other residen

tial architects. It was nice to see that many of the things I deal with as a 

residential architect other people deal with as well. And it was good to 

see other people are going in many of the directions I want to go in too. 

Ross C hapin, Ross Chapin Architects, Langley, Wash. 

The conference was excellent in terms of networking. I've been wanting 

for years to have conversations with architects from around the country, 

and that pal1 was beyond my expectations. I applaud CORA for existing 

and tagging onto the conference. It dovetailed really well with the focus 

of the conference .... The house tour was great. I really enjoyed being 

with other people along the way and having conversations and commen

tary woven in .... The lbreakout session] with John Vetter was wonde1ful. 

Here's a guy who's out in the field and clearly he's in practice .... I was 

able to put a lot of that information to use in my work. A lot of the benefit 

came from hearing these case studies-seeing successes. hearing about 

challenges, talking about communication with city councils and planning 

departments, relationships with developers, how the market responds. 

Those actual stories say a lot. 

Charles Shipp, Charles Shipp/ Architect, Memphis, Tenn. 

It's one of the few conferences aimed at residential design. It addressed 

the whole craft of making living spaces. I thought it was an excellent 

conference-I liked meeting other people who do what I do. A lot of the 

value was in the breakout times. As it continues there can be a community 

built that has real value. As you travel. you can know somebody in that 

city and go to see what they do. Cross-pollination is very helpful. ... I'd 

heard Sarah Susanka speak before. but I thought she was excellent. 

thought tying the conference in with CORA was great because that was a 

good way to end it and build on what had been clone. 

David J ameson, David Jameson, Architect, Alexandria, Va. 

I came to [Reinvention] because there 's a problem in housing that needs 

to be acknowledged. The conference was excel lent because it bridged 

together a lot of current ideas in housing and technology. I came away 

with the fact that you have to build a site-specific house for it to be good 

and that until we can figure out a way to do that on a larger scale there 

wi ll always be a problem ldelivering better design to a mainstream audi

ence] .... The house tour was fabulous' Really interesting. I thought the 

range of work in terms of when it was done and what the sites encom

passed was really interesting. It got people excited and talking. 

John DeForest, DeForest Ogden, Seattle 

The house tour was a big reason I went-it ended up being a big plus. 

Steven Ehrlich 's house was my favorite. The most exciting thing was 

having a critical mass of interesting people in the same place. A lot of the 

really good discussions happened on the bus to and from the tours .... I 

came back to the office with lots of pictures of interesting houses and lots 

of energy. We're going to start researching other construction technologies 

and learn more about sustainable design .... It was great to talk with people 

co11ti1111ed on page 32 
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promises to bring efficiencies and economies to 
custom house design; and Jennifer Siegal, of The Office 
of Mobile Design in Santa Monica, shared her vision 
of more flexible, portable structures built to factory 
tolerances and, eventually, more affordable prices. 

At lunch, residential architect's editor, Claire Conroy, 
gave out the magazine's annual Leadership Awards to 
Hall of Fame winner Ray Kappe, Top Firm Koning 
Eizenberg Architecture of Santa Monica, and Rising 
Star Jonathan Segal, FAIA, of La Jolla, Calif. Breakout 
sessions followed the lunch, with Segal, Tanney, and 
Vetter detailing their firms' approaches to improving 
the affordability and appeal of mainstream housing. 

A panel discussion on sustainable design topped off 
the afternoon. David Arkin, AIA, Arkin Tilt Architects, 
Berkeley, Calif., described his firm's hybrid application 
of cutting-edge green technologies and low-tech salvage 
materials; Dennis Wedlick, AIA, Dennis Wedlick Archi
tects, New York City, argued that architects should 
involve their clients directly in the search for sustain
able products; and David Hertz, AIA, Syndesis Inc., 
Santa Monica, presented his blend of dynamic design, 
recycled materials, and reduced energy consumption for 
his largely high-end projects. 

Reinvention concluded with a brainstorming session 
led by Advisory Board Chair William Kreager, FAIA, of 
Seattle-based Mithun, on the near future of American 
housing (see "Predictions," page 30), followed by an 
informal charrette and presentation of "Next American 
House" ideas. Audience members voted on their favorite 
presentations, and we'll publish the gussied up winners 
at a later date. Many attendees stayed on to continue the 
conversation 

Event Digital Photography Inc. 

"don't design 
for somebody else 
011d let them reap 
the profits. develop 

u pmd11ct y011 can 
conrrol and profit 

Jt«>m " speaker 

jonathan segal 

with CORA. 
Both events 
were marked by 
lively debate, 
emotion, and 
energy-the 
buzz of residen
tial architects 
reinventing how 
they connect to 
their work, each 
other, and the 
public. Don't 
miss Reinven
tion 2005; 
details are com
ing soon.-the 
residential 
architect staff 

Courtesy David Hertz, AIA, Architects 

Using solar hot water, rad iant heating and cooling, natural venti 
lation, and his own recycled-content concrete, David Hertz's 
house blunts its blow to the environment. 
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who are at the same point in their practice as I am, and also to have cross

fertili zation with different firms. 

Philip Mathews, AJA, Philip Mathews Architect, San Francisco 

I enjoyed it a lot-the tour of houses, the seminars, Sarah Susanka was 

great. Jonathan Segal was great. On the house tour, Ehrlich's house was 

my favorite. I do all residential, so if I go to the AJA convention I get a 

little lost. I don't go to conferences often. The fact that this was all 

residential was one reason I came. I'll go again. 

Chip Bohl, Bohl Architects, Annapolis, Md. 

I was attracted to the idea of residential architects gathering and the con

cept of an event specifically about residential architecture. The houses on 

the tour were fabulous . ... The [overall] event was very well organized, 

informative, and led very easily to spontaneous conversations between 

people doing the same thing all over the country. The camaraderie was the 

most energizing part of it. It was very upbeat and very, very positive .... 

I'm not a joiner-I was formerly president of our local AJA chapter and 

have been out of that for a long time, and rather contentedly out of the AJA 

and other organizations. But this event was well worth the time. 

William Childs, AJA, William H. Childs Jr. & Associates, 

Chagrin Falls, Ohio 

After Reinvention, I started looking into going the route of developing 

our own sniff. There's a local community that may sell us a site. I came 

back pumped and psyched-it's good to recharge your batteries and get 

refocused. It's good to think about aspects outside your daily grind. 

Stuart Narofsky, Narofsky Architecture and Design, New York City 

Everything was great-the breakout session, the lectures, the tour. The 

focus of the conference was good .... I only had one negative: The charrette 

wasn't thought out well enough ... I attended the breakout with [John 

Vetter] from Milwaukee-what a speaker and a great guy. He was 

unbelievable. There was also a lot of chemistry with people coming from 

all over the country. I have in front of me a stack of business cards. I have 

been getting emails from people .... I really came back pumped up that 

there are more things I should be doing and conside1ing. 

Eric Zuziak, JZMK Partners, Newport Beach, Calif. 

I think one of the things that was exciting is the work of John Vetter out 

of Minneapolis. I think his stuff is very strong, and the whole concept of 

the architect as developer is really intriguing. It was timely because a lot 

of people are getting into that or want to get into that. 

Charles Cunniffe, Charles Cunniffe Architects, Aspen, Colo. 

It was just tetTific. The housing tour is actually one of the reasons I 

chose to attend the conference. It was the highlight for me . ... The quality 

of the content was really great. One of the things I noticed is that no one 

left early. I attend a lot of conferences and one of the things that happens 

close to the end is that people start to leave to make calls or check voice 

messages. I did not see anyone leave early. It was an indication of the 

quality of the content and the quality of the presenters. 

A special thanks to Reinvention 2004 symposium partner Andersen 
Windows and sponsors Acenti by Leviton, Baldwin, Brizo, NuTone, 
Owens Corning, Tapco International, and Whirlpool. 
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calendar 
masonry construction: 
project of the year contest 
deadline: may 1 

Douglas Abel 

residential architect's sister publication 
MASONRY CONSTRUCTION hosts its 6th 
annual competition honoring the best 
masonry projects built in the past two 

years. Categories include single and multifamily 
residential, fireplaces, landscaping, historic restoration, 
and commercial. For entry requirements , call 
630.705.2604 or e-mail rholzhauer@hanleywood.com. 

john clancy award for socially 
responsible housing 
deadline: june 13 

Any group or 
individual who has 
planned, designed, 
or built an appro
priate project is eli
gible. Winners will 
receive certificates 
and widespread 
publication to rec
ognize and encour Stephen Rosenthal Architectural Photography 

age excellence in socially responsible urban housing, 
as exemplified by the Langham Court project (shown) 
designed by John Clancy, principal of Boston-based 
firm Good Clancy. Call 617.951.1433 , ext. 225, or go 
to www.johnclancyaward.org for full details. 

2005 solutia international 
design awards 
deadline: june 30 

Courtesy Solutia 

Any architect, designer, or 
industry professional may 
submit any project completed 
in 2004 that features 
the liberal use of Solutia 's 
architectural laminated 
glass products. Up to four 
architectural winners will be 
recognized. Shown: Colored 
Reflections by Hal Ingberg, 
architect, Montreal, winner 

of a 2004 award. For entry requirements call 
314.822.8860, e-mail janetlryan@earthlink.net, or 
visitwww.vancera.com/design. 
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lying on paper: 
arcli1tectural renderings 
of the 20th century 
april 1-june 4 
architech gallery, chicago 

More akin to sales tools than archi-
Bertrand Goldberg 

tecturally accurate studies, presentation renderings 
often visualize a fantastical end result. Original drawings 
and prints by various architects and architectural 
students from the past century highlight these beautiful 
and partially imaginary creations. To learn more, call 
312.475.1290 or visit www.architechgallery.com. 

petra: lost city 
of stone 
april 4-august 15 
calvin college, 
grand rapids, mich. 

A decade-long effort resulted 
in this collection of 200 
objects , many of which 

have never been on display in the United States. Stone 
sculptures and reliefs (such as this head of Medusa) , 
ceramics, metalwork, various artworks, and other 
artifacts compose a comprehensive exhibition on the 
ancient Middle Eastern city of Petra and its creators. 
For display hours call 800.PETRA05 or go to 
www.calvin.edu/petra. 

residential design 2005 
april 6-7 
seaport world trade center, boston 

Nationally and internationally renowned industry leaders 
share their knowledge of residential architecture, interior 
design, construction, urban design, sustainable design, 
and more through 50 workshops. Call 800.544.1898 or 
visit www.buildbostonresidential.com for information. 

extreme textiles: designing for 
high performance 
april 8-january 15 

cooper hewitt, new york city 

More than 150 highly engineered materials created for 
extreme conditions will be displayed. Applications include 
architecture, aerospace, and medicine. For museum hours 
call 212.849.8400 or check out www.cooperhewitt.org. 

continued on page 38 
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calendar 
heather alien: 
architectural textiles 
april 21-july 29 
the octagon, washington, d.c. 

Using cloth that is dyed, painted, 
and printed, artist Heather Allen 
creates compositions that 
communicate the architectural 
allure of partially opened doors, 
hallways, and spiral staircases 
leading to the unknown. Thirty 
of these multimedia textiles will 
demonstrate the artist 's exploration of interior space. 
For museum hours , phone 202.638.3105 or visit 
www.theoctagon.org. 

greening rooftops for sustainable 
communities conference 
may 4-6 
washington convention center 

Courses in research, design, and policy relate to green 
roof technology and its potential to improve the health 
of communities across North America. Robert F. 

connections 
may 11-13 
hyatt regency burlingame, 
san francisco 

Kennedy Jr. will present the 
keynote address. The trade 
show offers more than 100 
exhibitors. Call 416.971.4494, 
ext. 229, to register, or visit 
www.greenroofs.org. 

THE DIGITAL HOME CONFERENCE & SHOWCASE 

The Digital Home Conference and Showcase offers 
sessions covering the management of home networks 
and technologies. Exhibitions feature the latest 
appliances , services, and devices in the connected 
home. Register by calling 972.490.1113 or go to 
www.connectionsconference.com. 

i saloni 
may 14-17 
piers 90-92, new york city 

Contemporary home designs from more than 60 of 
Italy 's finest furnishing manufacturers will be featured. 
Go to www.isaloniworldwide.com for details. 

www.residen ti a l architect.com 

aia national convention 
and design exposition 
may 19-21 
mandalay bay, las vegas 

AIA05 
NATIONAL CONVENTION 
AND DESIGN EXPOSITION 

LAS VEGAS 
More than 22,000 architects and building industry pros 
come together to explore "The Power of Architecture: 
Imagine, Create, Transform." Choose from 160 educa
tion classes, 600-plus exhibitors, 35 tours, special 
events , pre-conference seminars, and more. For 
registration information call 800.242.3837 or check 
out www.aiaconvention.com. 

the arts and crafts 
movement in europe 
and america:1880-1920 
desi_gn for the 
modern world 
may 19-september 5 
milwaukee art museum 

Courtesy Milwaukee Art Museum 

The exhibition places this rich design era, which 
championed the integration of art into everyday life, 
within an international, social, and economic context. 
More than 300 arts and crafts objects including furni 
ture, architectural drawings, metalwork, and ceramics 
will be displayed. Shown is a 1901 fireplace surround 
by George Washington Maher. Call 414.224.3200 for 
museum hours, or visit www.mam.org. 

vanishing point 
may 21-august 14 
wexner center for the arts , columbus, ohio 

The multimedia show strives to reveal the uncanny 
and often eerie appeal of everyday built environments. 
Photographs, paintings, drawings, video, and mixed
media installations investigate the dramatic ways that 
quotidian public "non-spaces," such as convenience 
stores, hotel lobbies, airport terminals, mall, and 
parking lots , affect us. To learn more, call 
614.292.0330 or go to www.wexarts.org. 

continuing exhibits 
Currents 32: Gregor Schneider, through June 19, 
Milwaukee Art Museum, 414.224.3200 ; Tools of the 
Imagination, through Oct. 10, National Building 
Museum, Washington, D.C. , 202.272.2448 ; Designing 
Modern Life-A History of Modern Design, through 
Oct. 28, Design Museum, London, 011.44.870.833.9955. 

-shelley d. hutchins 
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k+b studio 
kitchen: 
home entertainment 

42 

D 

re;i 
[!!] 

Pe . ating elaborate meals for an audience of friends, family, 
and even strangers is a major pastime for the owners of this 
Austin, exas, home. "The kitchen is set up so that several 
peopl can be sitting along the bar to watch the cooking 
show," says architect Dick Clark The couple also hosts 
frequent charity events in their home overlooking Lake Austin, 
so the 300-square-foot kitchen had to serve caterers' needs as 
welL "The house is primarily designed to be an ente1taining 
space geared to hold hundreds of people," adds Clark, "but 
it has to live like an intimate home the rest of the time." 

A cooking hub just shy of 12 feet long showcases the five
burner cooktop with side grill; a bar running the length of the 
brushed stainless backsplash puts every utensil and spice with
in reach. Twin double-wide cabinets flank the workstation and 
keep other essential supplies close at hand. The area between 

the cooktop workspace and a roomy prep 

IT 
island is wide enough for two people 
to navigate. The indomitable Texas sun
shine floods the room through a curved 

I 
window wall, which provides lake views 
and access to the pool and two outdoor 
casual dining areas. For formal affairs, 
the kitchen closes off with sandblasted 

0 glass pocket doors located on either side 
D of the refrigerator. Opposite the cooking 

area, a solid wall of cabinetry stores 
miscellaneous gizmos such as an 
espresso machine. 

You can't tell by its elegant finishes, 
but "every inch of this kitchen gets 
constant use," says Clark Hardworking, 
good-looking fir cabinetry and wall 
panels were carefully cut to highlight 
vertical grain and color variances. Honed 
stone floors provide natural slip resist
ance and connect the room visually with 
the pool deck, speced in the same material . 

A 10-foot plaster ceiling drops 6 inches lower over the island 
to supply indirect and task lighting. But the real scene stealers 
are the multi-ply wood countertops overlayed in stainless 
steel, their edges left dramatically raw. 

project continued on page 44 
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architect: Dick Clark Architecture , Austin, Texas 

general contractor: Bill Dorman Construction, Austin 

resources: cabinets: Bulthaup; oven: Gaggenau; 

plumbing fixtures : Franke, Dornbracht; refrigerator: 

Sub-Zero; tile: Ann Sacks; windows and doors: 

Hope's Windows 
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Photos: Paul Bardagiy 

Because the owner 
wanted only the bare 
necessities stored 
around his cooking 
center, Clark kept 
things light, with 
cabinets lifted off the 
floor. Matching wall 
panels allow fir cabi
netry to fade into the 
scenery, while stainless 
cabinets surrounding 
the cooktop shine in 
the spotlight. Steel and 
glass doors (below) 
bookend the rectilinear 
room-clear to the 
exterior view at one 
end and sandblasted 
to screen formal dining 
at the other. 
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k+b st udio 
bath: 
shower play 

Hidden behind a 7-foot-tall, free-floating 
headboard is a small passage to a simply 
sybaritic master bath. Its spare design 
belies the decadent offerings contained 
within the 270-square-foot space. A steel 
soaking tub contoured for two dips below 
the limestone tile floor. A tub-to-ceiling 
window gives glimpses of a distant 
Austin skyline through a screen of dense 
foliage. For less leisurely ablutions, an 
adjoining glass shower has a rainfall 
shower head and a wall of sprays. Its 
steel-and-glass double doors access a 
private terrace, so "you can open the 
doors wide while showering, and it 
becomes an outdoor shower," says Clark. 

The arrangement has a practical side as 
well. The terrace has stairs to the pool area, so the owners can go back 
and forth without dripping through the house. Uninterrupted limestone 
floors from bath to terrace link the indoor and outdoor areas. And 
the bath's blue-green glass tiles give the walls an aquatic hue. 

Across the room an L-shaped vanity runs the length of two walls, 
providing plenty of storage for him and her. At the far end of the 
limestone counter, a Juliet balcony overlooks the front of the house. 
An enclosed water closet occupies the center of a circular traffic zone 

between the bath, the master bedroom, and a pair 
of walk-in closets, "so if you need to use it in 
the middle of the night it's convenient," says the 
ever-thoughtful architect.-shelley d. hutchins 

The oversized overhead rainfall 
fixture is centered between the 
terrace doors, which open wide 
to the great outdoors. 
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plug in for Autodesk® Architectural Desktop™, or 
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Design in the MAR-FLEX® Active Living Level :· 

When you're confident you've spec ified 
the best waterproofing for a be low-grade 
space, you have more design options. 
You can include the extra functionality 
your c lients want in a lower level. We 
ca l I it the Active Li ving Leve l"' - lower 
leve l li ving space that goes above and 
beyond any ordinary basement. 

Only MAR- FLEX® offers the ful I range of 
products that enable you to design an 
Act ive Living Level in to any lower level. 
From waterproofi ng membranes and 
foundation drainage to egress window 
we ll s and accessor ies, the MAR-FLEX® 
system provides you the confidence to 
des ign innovative, comfortab le and 
attractive lower leve l li v ing spaces for 
your cli ents. Expand you r lower leve l 
design options with MAR-FLEX'? 

Get our 
Active Living Level'" 

Design Guide -

FREE! 
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www.mar-flex.com 
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a tale of two houses 
the all-glass masterworks by philip johnson and 

mies van der robe are less connected than they seem. 

by stuart cohen, faia 

W
ith the death 
of Philip 
Johnson at 98, 

America has lost one of 
its most prominent archi
tects. In Johnson's New 
York Times obituary Paul 
Goldberger wrote, "Mr. 
Johnson was known less 
for his individual build
ings than for the sheer 
force of his presence on 
the architectural scene." 
Goldberger suggests, as 
did Johnson himself, that 
neither the architect's 
individual buildings nor Ezra Stoller© Esto 

the mercurial array of designs 
characterizing his career are 
of lasting significance. While 
Johnson has been praised as a 
champion of theoretical ideas 
in architecture, most critics 
have dismissed even his best 
buildings as intellectually 
lightweight and stylistically 
derivative. 

Johnson's Glass House 
( 1949) is often cited as his 
best building. While it 
was completed before Mies 
van der Rohe 's house for 
Dr. Edith Farnsworth, it 
is generally considered 
derivative of that project, 
even though the all-glass 
house was hardly invented 
by Mies. The Glass House, 
however, is more than just a 
knowing copy of Mies' 
work. The Glass House and 
the Farnsworth House are 

diametrically opposite as 
spatial conceptions, and 
they represent completely 
differing ideas about their 
relationship to the land
scape. That Johnson was 
aware of the elemental 
nature of his design is 
suggested by his early plans 
for the Glass House and 
its relationship to the guest
house on the property. I 
suggest that in this project 
he did indeed create an archi
tecture of ideas and that the 
building is undeserving of 
the many critical descriptions 
relegating it to a secondary 
position in 20th-century 
architectural history. 

opposing views 
In an article he wrote for 
The Architectural Review 
published in September 

residential architect I april 2005 

In true Modernist 
fashion , Philip 
Johnson (left) 
de-emphasized 
the steel 
columns at his 
Glass House by 
painting them 
black and facing 
them inward. 

Richard Timothy Conroy 

1950, Johnson catalogs his 
precedents for the Glass 
House. These include the 
work of Karl Friedrich 
Schinkel (classical pavil
ions); the Acropolis in 
Athens (classical pavilions 
with a site plan informed by 
the landscape) ; the planning 
of Le Corbusier (abstractly 
derived from the Acropolis) ; 
and Mies' design for the 

Farnsworth House. Johnson 
also cites a De Stijl compo
sition of rectangles by the 
Dutch architect Theo van 
Doesburg. In his introduc
tion to Philip Johnson: The 
Glass House (Pantheon 
Books, 1993), Jeffrey Kipnis 
suggests that Johnson's 
essay has "shaped the 
scholarly treatment of the 

continued on page 50 
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Glass House." Kipnis 
demonstrates this when he 
w1ites: "The genius of the 
Glass House obtains from the 
fact that, although it derives 
its style from Modernism, the 
discrete ordered space it 
engenders belongs more to 
classical architecture. There 
is little disagreement among 
the critics on this point." 

I would argue the oppo
site: that Johnson 's Glass 
House is totally Modern in 
its use of International Style 
ideas about continuous 
space, the relationship of 
objects (enclosed cores , 
bathroom, fireplace, 
kitchen, etc.) to surrounding 
space, and the relationship 
of interior to exterior, 
whereas the Farnsworth 

House is classical in the dis
position of its symmetrical 
bathroom and kitchen core 
and in its treatment of the 
relationship of interior space 
to the exterior landscape. 

The Glass House has its 
brick-paved floor set barely 
above the adjacent lawn. 
The visual effect is that of 
the horizontal extension of 
interior space out into the 
landscape (even with the 
columns defining the 
corners of the interior 
volume). The exterior steel 
is painted black, making it 
recessive with respect to 
the dark verdant colors 
of its surroundings and 
suggesting a diametrically 
opposite relationship to 
the landscape than at the 

"the glass house owes less 

to mies than johnson 's 

critics have acknowledged." 

www.res i de n t i a l arc hi tec t .co m 

Mies located the 
Farnsworth 
House's pure 
white columns 
on the outside of 
the glass walls, 
conjuring up 
images of a 
classical temple. 

Jon Miller © Hedrich Blessing 

Farnsworth House. The 
travertine-paved floor of the 
latter is raised up above the 
landscape because of the 
flood plane of the Fox River. 
This removes the foreground 
from view and treats the 
landscape as a panoramic 
vista rather than a visual 
extension of the interior 
space. As a panorama, the 
landscape resembles the 
photo collage in Mies ' 
famous interior perspective 
of the Resor House. Where 
Mies' disposition of interior 
elements implies a static or 
classicized subdivision of 
interior space, Johnson 's 
"free plan" and De Stijl-like 
composition of linear 
freestanding cabinets and 
cylindrical brick core create 
a Modernist continuity of 
space around these elements. 

Lastly is the difference 
between Mies ' and Johnson 's 
treatments of supporting 
columns. The Glass House's 
columns are in the plane of 
the glass wall but project 

inward, placing them directly 
under the house's fascia. At 
the Farnsworth House the 
columns sit outside the glass 
wall with the fascia welded 
to the flange of their "I" 
profile. Johnson 's design 
suppresses the visual impor
tance of the columns, while 
Mies ' accentuates it, making 
his pavilion temple-like. 
Mies disliked the Glass 
House and is said to have 
told Johnson that he got the 
design wrong. This further 
suggests that beyond the 
initial premise of making 
an all-glass house, the 
Glass House as an original 
work owes less to Mies 
than Johnson's critics have 
understood or acknowledged. 

being there 
For anyone who has visited 
both houses, the experience 
further suggests how little 
the one is indebted to the 
other. They are fundamen
tally different in terms of 

continued on page 52 
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their sensibilities. The 
Farnsworth house is 
Zen-like in its sense of 
balance and serenity. One 
has the impression, as 
with a Greek temple, of 
being in the presence of a 
perfect object. Unlike the 
Barcelona Pavilion, with 
its directional Modernjst 
space and unaligned 
column and paving grids, 
at the Farnsworth House the 
column centers align with 
the grid of the travertine 
floor, classicizing the 
design. Lest we miss the 
idealized nature of the 
house, the steel columns 
and beams are painted willte. 
According to the late Myron 
Goldsmith , who worked on 
the house, Mies is said to 
have never used slotted 
screws on a project again 
when he realized the screw 
heads on the glazing stops 
could not be aligned, spoiling 
the perfection of his design . 

At the detail level, John-
son's house, by contrast, is 
about tactile experience-
not abstract perfection . The 
dark brown herringbone 
brick floor, which is waxed 
to a rich luster, has a warm 
sensual quahty to it, suggest-
ing languid luxury. The 
fireplace-bathroom core is 
also built of brick, but it is 
the inside of the bathroom 
that confirms the house 's 
tactihty. In the bathroom the 
curved walls are covered 
(except for the shower) by 
individual tan-colored 
leather tiles with beveled 
edges , cut to the size of 
bricks and applied in a 
running bond like the 
bricks on the bathroom 
core 's exterior. Plumbing 
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fittings are finished in 
polished brass. At the 
Farnsworth House the 
two bathrooms, in cool 
contrast, have pristine 
travertine floors and 
walls and chrome 
plumbing fittings. 

conceptual level 
Johnson's early develop-
ment sketches 
imply a primary 
intellectual idea 
consistent with an 
understanding of 
the iconic nature of 
the design. Tills 
idea has nothing to 
do with the mini-
mahst premise of 
Mies ' glass house 
designs. From 
early in 1947 the 
Glass House was 
conceived as part of a 
composition that included 
a guesthouse. Johnson 's 
citation of the Acropolis 
as a precedent suggests an 
interpretation that Johnson 
would have owed to Le 
Corbusier. That is, the inter-
pretation of the Acropohs as 
an archetypal composition of 
primary building types: the 
Parthenon, a trabeated temple 
(columns and beams), and 
the Erechtheum, a building 
composed of walls. For 
Le Corbusier these building 
types became ills Maison-
Domino (columns and floor 
slabs) and ills Maison Citro-
han (parallel beaiing walls), 
which Vincent Scully called 
a Megaron volume. Le Cor-
busier's designs for building 
complexes that he called 
Acropohtan incorporated 
both of these primai·y struc-
tural/spatial building types . 

. com 

Ezra Stoller © Esto 

The houses treat 
the surrounding 
landscape very 
differently. The 
Farnsworth 
House (left) floats 
atop its site, while 
at the Glass 
House (above) 
the lawn seems 
an extension of 
the interior floor. 

Jon Miller© Hedrich Blessing 

Johnson 's scheme dated 
June 1947 placed the brick 
guesthouse at right angles 
to the Glass House, sepa
rating them by only a few 
feet. Thus the column and 
roof structure of the Glass 
House and the wall struc
ture of the guesthouse 
would have been seen 
together forming a defined 
exterior space. As such, 
they would have presented 
an essay on the primary 
constructional and spatial 
means from which arcill
tecture is made. Johnson 
eventually understood that 
the visual impact of the 
Glass House would be 
diminished by this arrange
ment and located the guest
house on the other side of 
the lawn, but the idea of the 
twinning of these opposite 
buildings still remained. 

That the Glass House 
brought together at the 
highest level the art of 
architecture and theory 
suggests that the links 
between Philip Johnson's 
work, the world of archi
tectural ideas , and his 
larger-than-life career may 
be more complex than we 
have acknowledged. ra 

Stuart Cohen, FAJA, of 
Stuart Cohen & Julie Hacker 
Architects in Evanston, Ill., 

is a practicing residential 
architect and Professor 
Emeritus at the University 
of Illinois, Chicago. He 
worked for Philip Johnson 
and John Burgee from 1970 
to 1971 and is the co-author 
of North Shore Chicago: 
Houses of the Lakefront 
Suburbs, 1890-1940 
(Acanthus Press, 2004). 
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the right product, present the product in 
your drawing or rendering, and help you 

Pf RMACast Columns 

work through custom application to satisfy 
your imagination. For more information on 
PermaPorch products and the ever expanding 
list of professional tools please give us a call 
and ask for the Architectura l Department. 

Ill Balustrade Systems 

Circle no. 71 1-800-264-4HBG www.hbgcolumns.com 

H BitG P ERMARAIL 
WI I 112" B A LUS TERS · 
it S T AN D ARD TOP RAIL 

It's a way of life. 

Builder i leader 
2005 Brand Use Study 



What the best-dressE 
homes wear: 



Presenting the AcentLMCollection. 

ls it art? Or a renaissance o~ design? 

When the ordinary is elegantly transformed by design, who can say it has not become art? 

Leviton's Acenti Collection offers an exclusive line of innovative lighting controls, switches and 

outlets so intelligently and gracefully conceived they redefine the category. A complement 

to today's luxury interiors and premium appliances, Acenti is sleek, beautifully contoured 

and engineered to perfection, down to the last detail. Acenti now allows you to 
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© 2004 Leviton Manufacturing Co., Inc. 
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Give your customers the elegant look of a white railing with the same low-maintenance luxury of the deck surface. Only 
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gilding the cage 
how to keep the good people without sharing your nest egg. 

by cheryl weber 

a 47-year-old archi
tect who owns a 
six-person firm in 

the Midwest is w01Tied that 
her second-in-command is 
going to leave and start his 
own business. Her 15-year 
practice, which she incorpo
rated five years ago, special
izes in high-end residential 
remodeling, so she spends a 
lot of time training employ
ees and hiring the right mix 
of personalities. The small 
office allows for a studio 
environment, and it 's a size 
she feels comfortable man
aging. A partnership isn 't 
part of the business plan, at 
least not right now. And 
that creates a potential 
problem. "I don ' t want this 
firm to be a revolving 
door," says the architect, 
speaking under the condi
tion of anonymity. "Keep
ing the people I depend on 
is a huge challenge. It 's not 
what I went to architecture 
school to learn." 

This scenario plays out 
all across the country in 
small- to medium-sized 
firms, especially in hot job 
markets . Large offices have 
multiple partners, diverse 
opportunities for leadership, 
and a clearly mapped route 
to the top. But firms that 
have decided bigger isn't 
better have to figure out 
other ways to help talented 

employees advance their 
careers - or their staff will 
likely move on. 

Not every up-and-coming 
architect views firm owner
ship as a golden handcuff, of 
course. ' 'I'd consider a part
nership, but no one seems to 
be interested, because of the 
liability," the Midwest archi
tect says. The financial risk 
scares off some young peo
ple. Others simply can't 
afford to pay their share out 
of pocket. Having a stake in 
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a firm, however, doesn 't just 
mean owning a piece of it. 
Not-so-big firms can often 
do better than their large cor -
porate counterparts in offer
ing a high-quality work life: 
decent hours, a healthy office 
culture, recognition, and a 
managerial role. 

the flat pack 
Owners of small- to mid-sized 
firms seem to agree that an 
egalitarian environment goes 
a long way toward keeping 

Arthur Giron 

everyone engaged. Wheeler 
Kearns Architects, Chicago, 
with 12 architects including 
four partners, has had almost 
no turnover in its 18 years of 
practice. Dan Wheeler, FAIA, 
says the thing that's kept 
everyone happy is the 
autonomy they 're given 
on projects from the very 
first day to closeout. Each 
person is a project architect, 
usually overseeing two jobs 
at a time. 

continued on page 58 
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"The key component is 
to maintain as steep a learn
ing curve as you can, giving 
employees increasingly 
challenging projects, either 
technically or in scale and 
project type," Wheeler says. 
When the firm won a com
munity-design award for a 
shelter for domestic vio
lence on the Southwest side 
of Chicago recently, it was 
architect Jon He inert- five 
years with the firm-who 
made the acceptance speech 
amid much fanfare, with the 
mayor present. "Whoever 
does the work gets the podi
um," Wheeler says. 

Philadelphia-based 
Brawer & Hauptman Archi
tects is also 18 years old 
and a dozen people strong. 
Like Wheeler Kearns, the 
firm functions as a studio, 
although it recognizes junior 
and senior project architects. 
Partners David Brawer, AIA, 
and Michael Hauptman, 
AIA, who are approaching 
their mid-50s, are just start
ing to think seriously about 
adding associates so they 
can pass on the firm when 
they're ready to retire. 

Hauptman says he can't 
compete with larger opera
tions who offer more money 
and an upper rung on the 
corporate ladder. On the 
other hand, many of Brawer 
& Hauptman's benefits are 
intangible. "We little guys 
have to offer a nicer place 
to work and make sure 
people are given a lot of 
responsibility and a variety 
of projects," he says. "A lot 
of our work is for religious 
and nonprofit organizations. 
If you 're a project architect 
on that kind of job, you'll 

do everything- from client 
contact to picking finishes. 
Even junior architects, who 
work on very small proj
ects, do soup to nuts." 

Of course, there's no con
trolling the vicissitudes of 
fate and desire, either. "There 
are people we thought were 
terrific and we'd have been 
happy to have them stay. But 
they wanted to travel or fol
low their dream of having 
their own firm, and there's 
very little you can do to 
keep them," Hauptman says. 
"There tends to be a turnover 
of younger people in our 
office, whereas older people 
are looking for something 
more permanent. Those are 
the people you reward with 
bigger bonuses, if they're 
continuing to produce." 

Cincinnati, Ohio, archi
tect John Senhauser, FAIA, 

also believes a flat organi
zational structure gives 
people ample opportunity to 
grow. He encourages his 
employees to bring in 
clients and often passes 
potential clients on to them. 
The office of six is usually 
working on 15 projects at a 
time. "Our culture is about 
as horizontal as it can be," 
he says. "Everybody is a 
project manager; I work on 
their projects, and they 
work on mine." 

That kind of give-and
take works very well for his 
staff, most of whom came 
aboard as students. One 
employee has worked at 
the firm four times over a 
15-year period. Several 
others worked part time for 
a while after their children 
were born, and flexible 
schedules and paid comp 
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titles and entitlements 

h 
ighly successful architects are often smart 
about structming an ownership transition 
program, but the design community as a 
whole hasn't followed that path. "It's a 
power issue with a small firm. It's hard to 

give a piece of the practice to someone else while 
you're still working," says David Pfeffer, an attorney 
with LePatner & Associates, New York City, adding 
that planning should begin 10 years before retirement. 

Small firms are beginning to use the term princi
pal to connote a high-level manager, even though the 
person is not an equity partner. Law firms have been 
doing that for years. Although it's perfectly legal, 
Pfeffer says architects should be aware that claims 
over billing rates or misrepresentation could arise 
from clients who think they're dealing with an 
owner. "When someone holds themselves out as a 
principal, it connotes ownership to a lot of people," 
he says. Although it's a minor issue, "architects 
would just have to be careful not to imply they're 
owners when they're not." 

Likewise, promoting employees to associate 
doesn't legally entitle them to a percentage of the 
firm's profits. In fact, in rare cases being a minority 
shareholder may work against an employee. "They 
can be responsible for more than their share of liability 
if the firm is involved in a claim or malpractice suit," 
LePatner says. "Firms are often sued for an amount 
appropriate to how many shareholders or partnerships 
there are." -c.w. 

time continue to accommo
date competing demands. 
"We're not working Satur
days or all night long," says 
Senhauser. "I hope there's 
still a studio culture but not 
one that rewards that sort of 
exploitation." The straight
forward, practical approach 
also translates to annual 
meetings, where budgets, 
and business and personal 
goals, are openly discussed. 

"Being a partner isn't 
always a good thing," Sen
hauser says. "There are 

times I feel like saying, 'I'd 
make you a partner but I 
don't think you could handle 
the cut in pay.' There have 
been some difficult years in 
which there was a lot of 
financial risk to shoulder, 
and sometimes younger prac
titioners aren't in a financial 
position to absorb it." Still, 
ownership transition is on his 
mind. "For this firm to be 
worth something, I need a 
way to make everyone else 
here successful," he says. 

continued on page 60 
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success ion story common strategy for small- of developing quality stan- years ago. "I reached a point 
Sole proprietors may be firm succession is to put dards. "Those are very where the next step was to 
reluctant to make even a trusted employees in the high-profile kinds of assign- establish my own practice, 
small piece of their firms operational loop, often by ments," says Steinglass. "If and the fact that there was no 
available to others. By the making them associates. Ask you just gave them a raise partnership track encouraged 
time they reach their 50s, them to participate in policy without a role in the firm, it me to do that," he says, 
however, most realize it's in discussions and strategic wouldn 't be as meaningful." asking that his name not be 
their best interests to mentor planning; although they Many architects at the revealed. "When someone 
employees who can take over might not be making the helm of successful practices has grown to become more 
the practice. Architectural final decisions, treat them as discourage staff from bring- of a directing person in the 
business consultant Ralph if they were owners. "Give ing in clients. They don't firm and there's no possibility 
Steinglass, FAIA, the founder them significant roles, and want to dilute the portfolio for having a managerial stake 
of Teambuilders, Manhattan, compensate them for it." with clients who may be in the practice, then there's 
points out that even if it takes Steinglass says. For example, attracted to the firm's lesser really no choice for that 
the next-generation principals a talented designer can be talents. While that's a legiti- person but to move on." 
a long time to pay out the made design director and mate issue at many firms , This architect notes 
owner, a firm that possesses oversee the firm's design other seasoned architects that law offices rarely resist 
the talent to keep an office work. Someone who under- simply resist sharing the making people associates 
running may attract an out- stands the nuts and bolts of limelight. That's why one and partners. Yet it happens 
side buyer, if necessary. construction could be the award-winning designer left in architecture, partly 

Steinglass says the most technical director, in charge a West Coast firm a few continued on page 62 
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object oriented design program 
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because the founder 's star money, the title, and the 
power must be preserved. responsibility." 
"The confusing thing about Fair compensation is part 
my experience was that the of any retention strategy, 
practice had developed to a agrees Steinglass. The classic 
point where there wasn 't a way to keep people is to pay 
singular designer, yet that them very well; he's seen 
was the perception," he says. examples of valued staff 

Attorney David Pfeffer, a earning more than the princi-
partner at LePatner & Asso- pals in a given year. "Often 
ciates, New York City, who in small firms , when times 
advises architecture firms , are tough, principals' draws 
says it's rare to see firms are reduced but salaried 
last through the generations , employees don't have to suf-
because they don 't plan for fer that way," he says. The 
sustaining top talent. "What reason partners need to be 
all these managing partners generous, he adds, is to 
tell me is that it 's about the ensure there are associate-
money, but it's not about the level employees who care 
money," he says. Their best about improving profits and 
employees "want the design quality. Performance-
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based bonuses are a less 
risky way to encourage peo-
pie to stay. Raising a salary is 
permanent, Steinglass notes, 
whereas bonuses may be 
given out in good years and 
omitted in bad ones. 

A title can simply convey 
status or can promise things 
to come. The term associate 
sometimes applies only 
to people who are being 
mentored to be a principal, 
Steinglass says. Others use 
it as a reward for longtime 
employees who are never 
going to make it to the top. 
In that case, the diminished 
meaning can be offset by 
the authority the person is 
given, but the expectations 

must be clear. "The title 
becomes problematic if 
nothing comes with it," 
Steinglass says. 

stepping stones 
Two longtime employees 
of a noted Washington, 
D.C.-area firm of seven will 
soon be made non-equity 
principals. The owner, who 
wants to remain anonymous 
because the paperwork 
isn't finalized, takes a 
three-pronged approach to 
a healthy practice: to give 
employees titles appropriate 
to their responsibilities, to 
give them public credit for 
projects they've done, and to 

continued on page 64 
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pay them as much as he can, 
including a substantial profit
sharing and retirement plan. 

For Stephen Muse, FAIA, 
another Washington, D.C., 

architect, a healthy firm with 
long-term prospects begins 

with hiring the right people. 
It takes Muse Architects a 
month to hire a new person, 
making sure a candidate has 
the same values and sense of 
purpose. "We critique their 
portfolio and see if they get 

involved with us in a conver
sation," Muse says. "If they 
get defensive, or roll over 
and play dead, we know they 
won't work out." 

Muse likes to hire people 
right out of school or with 

New! The Ultra Series Basement Door 

The Beauty of a Wooden Door, Without the Work. 
Made from high-density 

polyethylene and engineered to 

exacting specifications, the Ultra 

Series door provides safe and 

code-compliant basement access, Louver Panel Insert 

pleasing driftwood color will 

complement almost any home's 

exterior, and interchangeable side 

panel inserts allow homeowners 

to easily add light or ventilation to 

their basement areaway, weather-tight performance and 

easy operation - all with 

virtually no maintenance. 

The Ultra Series door will 

never rust, rot or need painting. 

It's simulated wood texture and Light Panel Insert 

Light-weight, easy to install 

and backed by a 25-year warranty, 

The Ultra Series is ideal for 

both new construction and 

replacement applications. 

For more information, log on to 
www.bilco.com, or call (800) 854-9724 
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one or two years ' experience, 
so he can train them. Staff 
architects occupy the first 
rung on the ladder, working 
with a project architect on a 
team. The next two rungs 
are for project architects and 
project managers, who over
see multiple jobs. "When I 
see a staff architect who is 
not able to step up to project 
architect after a couple of 
years, I say, 'Because you're 
not willing to take that kind 
of control, you may be better 
off working in a bigger firm 
where you can be part of a 
team,'" Muse says. "Usually 
they look around and end 
up leaving." 

Project architects perform 
other tasks, too. One works 
with Muse on awards pro
grams, tracking deadlines 
and putting entries together. 
Another person maintains the 
library. Someone else con
trols the computer systems. 
"I strongly believe if people 
are doing something besides 
working on projects, they'll 
feel a great sense of owner
ship in the firm," he says. 

At age 54, Muse 's retire
ment clock is ticking. He has 
three associates and is getting 
ready to make one of them 
a second principal. "I've 
always said the best things 
about working here are that 
we get very good commis
sions and that the staff is an 
incredible group of people 
who like each other," Muse 
says. Those are qualities that 
any architect can aspire to as 
a way of keeping top talent, 
regardless of the exit plan. ra 

Cheryl Weber is a 
contributing writer in 
Severna Park, Md. 



WOULD YOU INSTALL A SHOWER 
WITH BARE WOOD WALLS? 

OF COURSE NOT - SO WHY WOULD YOU BUILD A WALL WITHOUT INSULATING SHEATHING? 
You probably have the best intentions. Bui when you build your walls without 
insulating sheathing, you expose your walls, yourself and your customers lo 
costly damage. 

When moisture gels into a wall assembly ii compromises wood and can reduce 
the overall R-value of the building envelope. With its closed-cell structure, 
extruded polystyrene rigid foam (XPS) insulation shifts damaging dew points, 

thus minimizing the potential for condensation lo occur within a wall. 

www.XPSA.com 

XPS also provides a continuous layer of protection against outside moisture 
and air infiltration. And with a long-term R-value from 3 ( 1/2" thick) lo 
5 (1" thick), it's an excellent solution for covering uninsulated parts of the 
wall, such as: wood-stud framing, duels, wiring, and plumbing - which account 
for over 25% of the exterior walls in an average home. 

To better understand how a continuous layer of XPS insulation in your walls 
can reduce the likelihood of moisture damage and increase thermal efficiency, 
call B00.978.XPSA (9772). 

XPSA 
EXTRUDED POLYSTYRENE FOAM ASSOCIATION 

XPS Covers Everything:· 
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homeowner really wants. 

Time to relax. 
Your clients want the look of real wood, but they 

have better things to do than maintain it. Nailite 

replicates the look of real cedar in a durable 
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Envision the possibilities with StoneCAD® software StoneCAD® software has everything you need to select, visualize, 
detail and specify Cultured Stone® products. Detailed installation d1·awings, full-color· tileable textu1·es and hatch patterns needed 
to render drawings can be viewed, p1·inted, imported and exported into most CAD, 2-D and 3-D programs. The1-e's even a 
photo gallery tou1· with hundreds of Cultu1·ed Stone@ product applications, catalogued by project type for easy refe1~nce. 
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by your imagination. And wherever you use it, the opportunit 

adding a unique signature touch and being creative are endle 

All Cultured Stone® products are available nationally, and fort 

six years the Cultured Stone® brand has ranked #I in builder 



INCi YOUR WO H HUN6 ON THI f RIDGI. 

more t han two to one~ So go ahead, let your imagination run wi ld 

d create an archit ectural masterpiece w it h Cultured St one® veneer: 

To fi nd out more about C ultured Sto ne® products, visit us at 

NW.cu lturedstone.com or call 1- 800 -255 - 1727. MANUFACTURED STONE VENEER • 

• • INNOVATIONS FOR LIVING~ 
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01 l follows function into 

Viking pro<lum look b"utifol. But mt °'rnttd, pltnty llRll of rnbsrnnce lies 

bent·ath (hose gleaming exteriors. Viking originated professional performance for the home. And 

only Vikrng offers a complete professional kitchen. Well, two of them, actually. 

-Boch the heavy-duty Professional Series <md sleek Designer Series deliver ulua-

premium features and design consistency. Both lines are built to rhe same specifications. 

So no matter which style your client chooses, you know exactly what you· re working 

with. And up to 14 exclusive finishes give you even more options w achieve perfection. 

vikingrange.com 
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architects' 
choice 
houses are what you spec, so choose deliberately. 

by nigel f. maynard and shelley d. hutchins 

I 

If clothes can make the man, then 

without a doubt products help dress a 

house for success. It doesn't matter 

whether the material or product you 

select is expensive or economical, only 

that yoo choose deliberately, tailoring it 

,carefully to the spirit 'a d function of the 

building you design. Finding products 

that can make the cut-surviving tests 

throu h their 

with you, o. 
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• fine form 
Dornbracht faucets are 
a top pick for many archi
tects; Dubbeldam loves 
them for their "perfect 
form." The company's 
collections encompass 
many styles and mounting 
options, and all feature 
cast brass construction 
and ceramic disk valves. 
Dornbracht USA, 
800.774.1181; WWW 

.dornbracht.com. 

www.arch i-tectonics .com 

... the real skinny 
Wet Style 's Collection Cube 
sink earns Dubbledam's 
praise for its elegant, flat 
design. The sinks are 
fabricated from a refined 
polyester resin composite 
containing a combination 
of natural and synthetic 
aggregates, the manufacturer 
says. The 4-inch-high unit 
comes in various lengths 
for undermount and 
above-counter installations. 
Wet Style, 514.977.3439; 
www.wetstyle.net. 
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ctonics 

"we like these because 

their surfaces are very matte 

and smooth. the design is 

... italian job 

I .. 
I - I .. • 

Boffi offers a complete line of bath and kitchen furnishings that are 
uniquely Italian. Dubbeldam favors the bath fixtures , which she calls 
"modern, efficient, and innovative." The manufacturer's repertoire 
includes streamlined basins and sinks in limestone, ceramic, and 
stainless steel, as well as the iconic limestone freestanding oval tub. 
Boffi, 212.431.8282; www.boffi.com. 

Photos: portrait courtesy Archi-Techtonics 
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1.. ave varia 
For resin-based 
architectural panels, 
Dubbeldam turns to 
3form. The manufac
turer claims its Varia 
collection, made of 
inter-layers encapsulated 
within 100 percent 
"eco-resin," is free of 
harmful volatile organic 
compounds, solvents , 
and emissions. Panels 
can be had in 4-by-8-
and 4-by-10-foot sheets 
up to an inch thick. 
3form, 800.726.0126; 
www.3-form.com. 

"amazing textures 

that are usable 

for many different 

applications." 

"you can 

have almost 

.;.. chi a roofs 
Green Roof Blocks 
filled with live plant 
and "growth media" 
make green roofing 
as easy as a walk in 
the park- at higher 
elevations. Timberlake 
is a fan because 
the roof "reduces 
stormwater runoff, 
removes pollutants, 
improves air quality, 
and provides great 
insulation." The 
modular metal blocks 
measure 2 feet square. 
Green Roof Blocks, 
314.972.8010; WWW 

.greenroofblocks.com. 

James timberlake, fa ia 
www.kierantimberlake.com 

... think zink 
Timberlake works Rheinzink 
panels into his designs from 
top (roofing) to bottom (the 
zinc-clad bath shown) because 
"this is a 50- to 100-year 
material" and "the gray to 
black color is really nice." 
He also feels good about the 
ecological benefits of the 
material , which has a life 
cycle that requires little 
energy to extract and 
process, will endure both 
time and the elements, and is 
fully recyclable. Rheinzink 
America, 617.871.6777; 
www.rheinzink.com. 

imberlake 

... green ground 
InterfaceFlor tiles are made from recycled 
nylon (except the Spring Planting series 
made from corn) and can be returned to the 
company for recycling after use. Timberlake 
prefers the Sabi pattern and appreciates the 
flexibility of the 20-inch-square tiles , which 
can be mixed with different collections or laid 
in any direction. InterfaceFlor, 866.281.3567; 
www.interfaceinc.com. 

"highly durable and beautiful." 

Photos: portrait by Ed Wheeler; bathroom by Barry Halkin Photography 
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choice 

"offers diversity 

Roseburg's hardwood 
plywood with an 
okoume wood veneer 
turns a traditional prod
uct into modern siding 
for this Vetter Denk 
lake house. Pre-finished 
panels with a UV top 
coat are available. 
Request FSC-certified 
plywood. Roseburg 
Forest Products, 
800.245 .1115; 
www.teamrfp.com. 
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morphous 
"Accessible and easy to 
obtain and can be used in 
a variety of ways," is how 
Vetter describes Polygal 
100 percent recyclable 
polycarbonate sheets. He 
used it on this wine storage 
building to let light- but 
not too much light- seep 
in while keeping weather 
out. The multi-walled sheets 
provide high thermal insula
tion, controlled daylight 
transmission, and UV 
protection. Polygal Plastics 
Industries, 800.537.0095; 
www.polygal.com. 

"simple and clean." 

enk architecture 

"we like to find ways 

~ p l ain pulls 
"There's a simplicity in all of our specs that 
works really well with various projects ," says 
Vetter. That philosophy led him to the elegant 
easy lines of flat, aluminum pulls by Hafele. 
Silver-colored anodized is the finish of choice 
for Vetter, but the company also carries chrome
plated, black, and gold colored polish. Hafele, 
800.423.3531; www.hafeleamericas.com/usa. 

The wall-mounted 
445-CP faucet shown 
in this Vetter Denk 
bath has been the 
architect's preferred 
spec for years. Vetter 
touts the "timeless 
look that meshes well 
into any interior from 
industrial to sophisti
cated." The fixture 
features solid brass 
construction and an 
adjustable center for 
easier installation. 
Chicago Faucets, 
847.803.5000; WWW 

.chicagofaucets.com. 

Photos: portrait courtesy Vetter Denk Architecture; panel detail by Kevin Miyazaki/Milwaukee Magazine; siding by Chad Griswold 
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Corrugated steel is a "practical, 
useful material," says McCurry, 
"especially when building around 
the great lakes or ocean, where you 
get a lot of wind-driven sand." She 
specs McElroy raw galvanized steel 
siding for projects such as this one, 
but also likes the product painted 
white and respects the longevity of 
McElroy's Kynar 500 coatings. 
McElroy Metal, 888.245.3696; 
www.mcelroymetal.com. 

www.rige rman -mccurry. com 

... no makeup 
"I like to use a product that 
reveals what it is ," says 
McCurry, explaining her 
proclivity for specing simple 
asphalt shingles on a home. 
The material is economical, 
long lasting, and readily 
available. Instead of trying 
to disguise the shingles as 
something other than asphalt, 
McCurry "gives them a 
twist" by mixing colors 
into interesting patterns 
such as this green and 
gray checkerboard roof. 
CertainTeed, 800.233.8990; 
www.certainteed.com. 

Photos: portrait by John Reilly; exteriors by Hedrich Blessing 
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mccurry 
rchitects 

hicago 

"all of these products are handsomely 

but authentically designed, with no 

~ straight flush 
Philippe Starck's philosophy of distilling design down 
to its utilitarian essence finds a follower in McCurry, 
who chose the Starck 2 toilet for her own home. Wall
mounted or floor standing models are equipped with 
wash-down or washout flushing. Coordinating sink, tub, 
shower column, and faucets are presented as part of the 
Starck 2 series, Duravit, 888.DURAVIT; www.duravit.com. 
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... viking 
conqueror 
Vi.king ranges ' combi
nation of form and 
function has Albertsson 
Hansen hooked. "We 
frequently suggest these 
for projects because of 
their timeless styling," 
Albertsson says. The 
ranges come in gas, 
dual-fuel, and electric 
models, with convection 
baking and porcelain 
covered cast-iron grates. 
Viking, 888.845.4641 ; 
www.vi.kingrange.com. 

www.aharchirecrure.com 

.... dutch treats 
Dutch firm Royal Mosa 
manufactures traditional 
ceramic, metal, and glass 
tiles. For this kitchen, 
Albertsson Hansen used 
classic white Trocadero, a 
glazed ceramic product 
with beveled edges. "We 
love the shapes and sizes 
that [the] line offers, and 
especially love the tight 
grout joints and finish of 
the glazes," Albertsson says. 
Royal Mosa, 952.938.2599; 
www.royalmosa.com. 

"the price can't be beat." 
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on hansen 
rch itectu re 

""" neat and thrifty 
When budgets are tight, Ikea 
cabinets are a favorite spec 
among the design crowd. 
Albertsson Hansen, who 
used them for this project, 
is no exception, citing the 
products' rich design potential. 
Cabinets feature %-inch-thick 
particleboard, aluminum and 
tempered glass doors, and 
nickel-plated hinges. Ikea, 
800.434.4532; www.ikea.com. 

.... hung over 
Albertsson Hansen specs 
Marvin Windows & Doors "in 
as many projects as possible," 
and is especially fond of the 
Ultimate double hung. The 
windows feature 4~6-inch jambs, 
a range of wood interiors, and 
clear insulating glass. Exterior 
options include wood or alumi
num-clad. Marvin Windows & 
Doors, 888.537.7828; 
www.marvin.com. 

Photos: portrait by John Noltner: kitchen by Peter Bastianelli Kerze; cabinets courtesy Albertsson Hansen Architectu re 
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shingle power 
Anderson prefers cedar shin
gles to skin a building, and 
his firm now does walls as 
planes of shingles. The product 
withstands 130-mph winds, 
has a high insulation value, 
and is a renewable resource. 
For the Long Residence 
(shown), Anderson clad the 
wall in 16-inch #1 Blue Label. 
Hard 2 Pole Shingles, 
360.987.2562. 

nderson 
rchitects 

ainbridge island, wash. 

Wherever Anderson needs a 
railing, there 's usually a view to 
be captured too. That's why he 
specs CableRail from Feeney 
Wire Rope & Rigging, shown 
on the firm's Paullc Residence. 
The assemblies are made from 
~-inch-diameter stainless steel 
cable and QuickConnect-SS 
fittings. Feeney Wire Rope & 
Rigging, 800.888.2418; 
www.feeneygateway.com. 

"we rarely specify concrete 

without some manipulation 

of its color, often warming ' 

it up with davis colors." 

... revealing outfit 
When Cutler Anderson can't 
find the right product, the 
architects design it themselves. 
Working with Reveal Designs, 
a company that partners with 
pros to bring products to market, 
Anderson's firm designed this 
sandblasted stainless and wood 
door handle. The lever suits 
passage or entry doors. Reveal 
Designs, 914.220.0277; 
www.reveal-designs.com. 

Photos: portrait courtesy Cutler Anderson Architects; exteriors by Art Grice; door handle courtesy Reveal Designs 

While concrete in its natural gray 
form is adequate enough, to make 
it really pop Anderson uses Davis 
Colors. Mixed into the wet con
crete, the colors are lightfast, 
lime-proof, weather resistant, and 
formulated to give long-lasting 
appeal to concrete, the company 
says. Available in granulated 
form, liquid pigments, and ready
mix bags. Anderson used Davis 
for the pine forest cabin shown. 
Davis Colors, 800.356.4848; 
www.daviscolors.com . 

0 

_____ .,., 
"we've refined this door 

hardware through trial 

and error to have clean 

lines and express the nature 

of the mechanism usually 

hidden in a door." 
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-. cirque du solera 
Where light and privacy are 
needed, Kearns specs Solera, 
a high-performance translu
cent glass glazing system 
suitable for vertical and 
overhead applications. He 
admires its "longevity and 
high insulation value." An 
alternative to conventional 
plastic-based diffused glaz
ing systems, Solera is shown 
here on the facade of one of 
the firm's projects. Advanced 
Glazings, 902.794.2899; 
www.advancedglazings.com. 

kearns 
rch itects 

... polyester 
Kearns specs Extren composite 
structural shapes and plates by 
Strongwell whenever he wants 
to reduce thermal bridging. Made 
from fiberglass reinforcements 
and thermosetting polyester, the 
products come in many shapes 
and are corrosion resistant, 
strong, lightweight, and dimen
sionally stable, the manufacturer 
says. Strongwell, 276.645.8000; 
www.strongwell.com. 

-. paradise above 
American Hydrotech's Garden 
Roof turns a simple flat roof into 
a garden oasis. The roof provides 
stormwater management, improves 
a building's energy efficiency, 
processes airborne toxins , and 
re-oxygenates the air, the 
manufacturer says. American 
Hydrotech, 800.877.6125; 
www.hydrotechusa.com. 

For environmentally friendly, 
durable, and good-looking 
flooring, Kearns chooses 
cork. Expanko, his preferred 
supplier, produces a floating 
floor laminated with medium 
density fiberboard and avail
able in 12-by-36-inch planks 
or a range of tiles in dimen
sions up to 12 by 36 or 24 
by 24 inches. Finished with 
a water-based polyurethane 
or a natural camauba wax. 
Expanko, 610.593.3000; 
www.expanko.com. 

"american hydrotech 

offers one-stop shopping 

for a warrantable system 

of intensive or extensive 

roof gardens." 

Photos: portrait courtesy Wheeler Kearns Architects; flooring courtesy Expanko; exterior by Jun Fujinuma 
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... go configure 
Arcadia sliding aluminum 
doors and windows offer Stelle 
"great flexibility in mixing 
different sizes and types of 
windows together." He also 
touts the company's ability to 
produce a single piece of glaz
ing up to 10 feet long. Curtain 
walls, sliding doors, transoms, 
and more can be finished in 
dark bronze or clear anodized 
and painted bronze or white. 
Optional thermal breaks and 
hurricane resistance. Arcadia 
Architectural Products, 
800.423 .6565 ; www.arcadia 
products.com. 

Stelle specs corrugated concrete 
roofing for coastal projects like 
this one. "Anything out here 
turns to gray, so I like to use 
gray," he says. "And the corru
gation is allegorical waves." The 
lightweight, cellulose-reinforced 
cement board withstands high 
winds and corrosion. Dansk 
Eternit distributed in the U.S. 
by Cement Board Fabricators, 
800.366.5378; www.deh.dk. 

'hotos: portrait courtesy Fred Stelle; exteriors by Jeff Heatley 
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"stylish and durable 

set it and forget it." 

.,.. bud light 
For a "solar powered light fix
ture that's really cool-looking," 
look no further. Stelle admires 
the unapologetically simple 
design of Luceplan's Solar Bud 
and the ease of simply sticking 
it in the ground. The little light 
measures 0.6 inches in diameter 
and 15 inches in height, and it 
automatically turns on as the sun 
sets. Luceplan, 212.989.6265 ; 
www.luceplan.com. 

• sturdy shell 
"We tailor our specs to living 
in this climate," says Long 
Island native Stelle. He likes 
Hardipanels because they 
require no prep and stand up 
to wind-driven sand and salt. 
As in the application shown, 
Stelle leaves the panels 
the way they come, with 
PrimePlus sealer and primer. 
James Hardie, 888.542.7343; 
www.jameshardie.com. 
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Shope applauds Tischler und 
Sohn's "consistently good 
products" and its steadfast service. 
"We give them shop drawings 
and they send us windows that 
fit, with no leaking or other prob
lems," Shope says. The company 
offers an array of species and 
configurations. Shope is fond of 
the mahogany casement windows 
(shown in one of his projects). 
Tischler und Sohn, 800.282.9911; 
www.tischlerwindows.com. 

80 

""' back-up plan 
Fairfield Woodworks takes 
the wood left over after 
veneers are sliced off and 
recycles it into wainscoting 
and other trim materials . 
Shope favors vertical grain, 
old growth Douglas fu for 
producing inspired exterior 
and interior finishes such as 
this graduated horizontal 
hallway treatment. Fairfield 
Woodworks , 203.380.9842. 

eno wharton 
ssociates 

"it's recycled and texturally be 

and basically lasts Jo 

Shope credits Icynene's soft foam insulation system with a 
dramatic decrease in leaking and ice damming challenges. "On 
an energy level it makes a lot of difference, as well as on a mainte
nance level,' ' he says. The water-based, environmentally friendly 
material is sprayed into a cavity and then expands to 100 times its 
original volume. Icynene, 800.758.7325; www.icynene.com. 

Photos: portrait by Charles Steck; hallway and windows by Durston Saylo 
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• floor encore 
Paris Ceramics antique 
limestone floors 
reclaimed from French 
chateaus or Jerusalem 
courtyards frequently find 
their way into Shope's 
Connecticut houses. The 
company searches out 
old stone floors and 
cleans and sorts them to 
fit today's homes. Paris 
Ceramics, 212.664.2782; 
www.parisceramics.com. 

Y good cover 
Temple-Inland's 95-to-99-
percent recycled content 
drywall "is an overlooked 
product," says Shope. For 
the "same cost and perlor
mance" as normal drywall, 
architects and builders 
can spec this eco-friendly 
alternative. Temple
Inland, 800.262.5512; 
www.temple.com. 

~ weather not 
You can never overestimate 
the harsh impact of coastal 
weather on a house, warns 
Good. That's why he specs 
Dover's custom wood win
dows and doors (shown in 
this Maryland project). 
Laminated cores give the 
doors dimensional stability; 
the windows feature insulated 
glass, mortise-and-tenon 
sashes, and two layers of 
weather-stripping. Dover 
Windows and Doors, 
302.349.5070; www.dover 
windows.com. 

===;:= 

chitecture 

"high-quality, high-performance 

hardware that withstands the elements." 
--,....,,'"""JI~---, 

-. cuisine supreme 
Good proclaims LaCanche Ranges "both excellent and 
beautiful" and a must-have for serious cooks. Produced in 
the Burgundy region of France, the units come in several 
sizes with removable searing grills and griddle plates, plate
warming cabinets, and external rotisseries. The 18,000-BTU 
burners "give an intensity of heat and control that is unsur
passed," adds Good. Choose from 10 colors. LaCanche, 
800.570.2433; www.lacancheusa.com. 

"satisfyingly 'tight,' with an evenness of heat that's a joy to bake with." 

Photos: portrait courtesy Good Architecture; exterior by Celia Pearson 
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• panel 
The structural insulated 
panel (SIP) is one of 
McDonough 's favorite 
products. Composed 
of foam insulation sand
wiched between two sheets 
of oriented strand board, 
SIPs create a tight home and 
save lumber. Winter Panel 
offers a range of products 
in 4Z!-inch and 6Z!-inch 
tlticknesses. Winter Panel 
Home Construction, 
802.254.3435; WWW 

. winterpanel.com. 

"an american 

innovation that 

competes with any 

advanced building 

system anywhere." 

... golden lumbers 
As the quality of solid 
framing lumber declines, 
McDonough chooses 
Trus Joist's TimberStrand 
engineered products. Made 
from laminated strand lumber, 
the framing members do not 
twist and are free of knots , 
the company says. "It 's all 
perfect all the time,'' says 
McDonough. Trus Joist, 
866.859.6757; WWW 

. trusjoist.com. 
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"engineered lumber's answer 

to all the warped, wet, poorly cut, 

steroid-laced junk that passes 

for framing these days." 

.... coup de grass 
Smith & Fong bamboo flooring is 
"beautiful and strong as an ox," 
McDonough says. Made from lami
nated strips of what is essentially 
a grass, the product comes in 
unfinished or pre-finished formats 
measuring 3% by 75 inches. 
Finished products are available in 
natural and amber. Smith & Fong, 
866.835.9859; www.plyboo.com. 

~~~~~~~~~~~ 

... moo re please 
McDonough 's passion for sustain
able building extends to his use of 
Benjamin Moore 's Pristine Eco
Spec paints. The low-odor, water
based paint provides high hiding, 
excellent touch-up, and a unifonn flat 
finish, the manufacturer says. Offered 
in flat, eggshell, and semi-gloss. 
Benjamin Moore, 201.573.9600; 
www.benjaminmoore.com. 

Photos: portrait by Corinne Trang 
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hemistry at 

best, with 

~phasis on 

rjormance, 

1ilability, 

'Jendability, 

ick occupancy, 

i healthy 

1ironments." 

• 

.,.. wood care 
The folks at Everwood 
Decking actually "go to Brazil 
to make sure the mill is really 
certified for sustainability," 
which is crucial with an exotic 
hardwood such as Ipe, says 
Neal. He relies on the wood's 
density and structural proper
ties to bridge longer distances. 
In this house, he used a 3 ~

inch-thick piece that spans 
12 feet up a ramp. Everwood 
Decking, 512.929.7005 ; 
www.ipe-wood.com. 

"it has a bit of play 

and roughness to give it 

liveliness and charm." 

architects 

~ tall guarantee 

"easy on the feet 

and easy to clean." 

Neal swears by the oversized aluminum doors from 
Peterson Architectural Products and so does the company, 
which bolsters its reputation with a five-year warranty. 
When Neal fast started using the doors, Peterson provided 
the only guarantee around for the 8- to 10-feet-tall 
sliders he uses. Other advantages include easy operation, 
insulated glass, and the ability to mix fixed glass with 
operable panels, as shown in this Neal design. Peterson 
Window, 800.521.7932; www.petersonwindow.com. 

Old tires reincar
nated into Tuflex 
flooring find their 
way into a lot of 
Neal's architec
ture, as shown. 
"I really like it for 
kitchens," he says, 
adding, "If you 
drop a dish, it 
probably won't 
break." Available 
since the 1950s, 
these time-tested 
smooth square 
tiles measure 2 by 
2 feet. More than 
16 colors are 
stocked; Neal likes 
black. Tuflex, 
800.543.0290; 
www.tuflex.com. 

Photos: portrait by Kirk Tuck; interiors and exteriors by Joe Pettyjohn 
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pella appeal 
"Well-engineered and nicely 
crafted" are just some of the 
plaudits Cohen Hacker gives 
the Pella Architect Series 
windows (shown in one of the 
firm 's houses) . "The windows 
have the best-looking sticking 
and beading in the industry," 
adds Cohen. Products have 
mortise-and-tenon construc
tion, exterior-grade glue, 
and metal fasteners. 
Pella Windows & Doors, 
641.621.1000; www.pella.com. 

ohen & julie hacker 
rch itects 

~ .~: , 
"waterworks makes and se ls the most elegant 

vintage style plumbing xtures and.fittings. 

visiting their stores is like going to l ok at fine jewe}r.y." .,., 

open invitation 
Designer Doors makes custom 
garage doors to fit design specifica
tions, but Cohen Hacker finds the 
company 's standard lines equally 
well made. Shown on a Cohen
Hacker project, the doors include 
solid Pis-inch Douglas fir frames , 
polystyrene insulation, and 
Western red cedar or medium 
density overlay plywood fronts. 
Designer Doors, 715.426.1100; 
www.designerdoors.com. 

... strong turn 
Cohen Hacker appreciates the 
quality of a good door handle. 
The firm 's first choice for 
hardware is Estate Collection 
lock and levers from Baldwin 
Hardware. The solid forged 
brass knobs are pick-resistant, 
saw-proof, and kick-proof, the 
manufacturer says. Numerous 
finishes are available. Baldwin 
Hardware, 800.566.1986; 
www.baldwinhardware.com. 

.a. euro current 
Waterworks ' faucets remind 
the husband-and-wife team 
of the bathrooms in London 's 
Savoy Hotel. Little wonder: 
The products feature authentic 
European design and detailing, 
along with solid brass construc
tion and ceramic disk cartridges. 
Etoile Jav faucets have chaud
and .froid-marked indices and 
dew-drop cross handles. 
Waterworks, 800.998.2284; 
www.waterworks.com. 

"well-made and 

beautifully finished." 

Photos: portrait courtesy Cohen-Hacker Architects; exteriors by Jon Miller/Hedrich Blessin\ 
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... the wheel 
reinvented 
"We used them in the 
hallways of this apartment 

• building to absorb and 
reduce noise," says Mariscal 
of Roppe rubber tiles . The 
firm also values the product's 
industrial look for its 
contemporary architecture. 
Made from recycled tires, 
the 12-inch-by-12-inch tiles 
come in pine, crimson, indi-

.._ sliding high 
Mariscal literally elevates 
sliding doors to a new 
level, raising them about 
3 feet above the floor to 
create 8-foot-square 
operable windows. High 
ceilings (shown in these 
lofts by ms-31) are vital 
for this door-to-window 
maneuver. "They are great 
because they provide huge 
windows that open," says 
Mariscal. And he likes 
:hat these expanded views 
:tre available on a budget. 
\.1ilgard's aluminum patio 
foors come with low-E 
slass and mechanically 
joined corners that stay 
;quare and dry. Milgard 
Windows, 800.Mi lgard; 
.vww.milgard.com. 

go, and earthtone (shown). 
Roppe, 800.537.9527; 
www.roppe.com. 

"we like this 

material because 

it's translucent, 

a Jolla, ca l if. 

"long lasting and has 

pretender 
For this refined kitchen remodel , Mariscal speced 
Frosted Glass solid su1faces, part of Avonite 's 
Studio Collection. Inspired by the trend to brin cr 

. b 

commercial kitchens into the home, thi s series 
emulates glass, concrete, and metal. Solid and 
variegated styles come in a range of funky textures 
and colors, with some using recycled content. 
Avonite Surfaces, 800.354.9858; www. avonite 
surfaces.com. 

shiny side up 
Mariscal chose stainless 
steel siding for his urban 
home because of its 
durability, low mainte
nance, and cool contrast 
to warm wood siding. 
"It creates a unique 
look," he says, adding, 
"It also aligns with 
the concept of a light 
architectural expression." 
Ideal Mechanical , 
619.449.6116. 

' hotos: portrait, interiors, and sliding doors by Roberto Zeballos; stainless exterior by Hisao Suzuki 
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architects' 
choice 

"sandhill 's recycled glass 

tiles come in many 

wonderful colors and in 

color wash 
Graybeal admires the translucency and 
depth that glass tiles offer. His preferred 
supplier is Sandhill Industries , which fabri
cates tiles in numerous colors and sizes 
and from 100 percent recycled material. The 
company 's 4-by-4-inch field tiles are shown 
in this Graybeal bath. Sandhill Industries, 
208.345.6508; www.sandhillind.com. 
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~ lime twist 
Graybeal specs Le Decor 
lime plaster for its beauty 
and its ability to be repaired 
if damaged. Using centuries
old techniques, the product 
is made from natural lime 
and is free of acrylics and 
resins , the company says. 
Suitable for interior or exteri
or applications, the product 
is shown here on a Graybeal 
project. TransMineral USA, 
707.769.0661; www.trans 
rnineralusa.com. 

I architects 

Photos: portrait courtesy Graybeal Architects; interiors and exteriors by Sud Meie 
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,... holey rail 
Perforated metal may not be the 
most exciting material, but a 
skillful architect can bring it to 
life, as Graybeal did in this stair 
rail. His preferred spec comes 
from McNichols, which offers 
myriad metal products for architec
tural applications. The company 
says the products are lightweight, 
economical, and easily customized. 
Choose from numerous hole pat
terns, gauges, materials, and sizes. 
McNichols, 813.282.3828; 
www.mcnichols.com. 

best in glass 
To brighten up the baths he designs (such as the one 
shown), Graybeal specs colored sinks from Vitrafonn. Also 
available for freestanding or above-counter installations, 
the sinks are made from a double layer of laminated glass. 
Bowls come in two shapes and 12 colors. Vitrafotm, 
888.338.5725; www.vitrafo1m.com. 

paper work 
Paper is no longer just a disposable commodity. Graybeal uses Richlite's 
paper-based surfacing in architectural applications. Made from resin-treated 
paper that is pressed and baked into solid sheets, the material resists heat and 
stains, the company says. Although the product will scratch, it can be sanded, 
Graybeal says. "A protective coat is recommended." Choose from seven colors . 
Richlite, 888.383.5533; www.richlite.com. 
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architects' 
choice 

essential oil 
Penofin natural wood oil provides 
the finishing touch for Nagle's 
trademark custom sunscreens that 
"become an extension of the resi
dence, but work to control the sun 
penetration," Nagle explains. The 
Brazilian Rosewood oil penetrates 
wood, hardening and protecting 
individual fibers . Because the 
sunscreen on Nagle 's own home 
"forms an outdoor room and 
completes the composition of the 
structure," he specs Penofin in a 
natural finish to maintain the 
wood's original hues. Penofin, 
800.PENOFIN; www.penofin.com. 

tackling block 
Nagle admits that glass block 
"has often been overused or 
not used well," but he also 
believes it effectively allows 
light into a space while 
maintaining privacy. He 
specified it for this house as 
a geometric backdrop to a 
metal stair. Pittsburgh 
Corning manufactures the 
blocks in an assortment of 
patterns, shapes, and sizes. 
The company recently intro
duced colored blocks in blue, 
pink, and bronze. Pittsburgh 
Corning, 724.327.6100; 
www.pittsburghcorning.com. 

artray danker 
agan mckay 
enney 

~ fire brand 
"We often use lead-coated copper on the exterior of 
residences and inside to make a fireplace enclosure 
[shown in this NHDKMP house] ," says Nagle. According 
to the Copper Development Association, copper is the 
most recycled engineered metal today. Copper 
Development Association, 212.251 . 7200; 
www.copper.org. 

"it affords continuity and can be 

shaped a number of ways." 

Photos: portrait by Brian Fritz; staircase by Howard Kaplan; firep lace by Bruce Van lnwegen; exterior by Hedrich Blessing 
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cool disguise 
Nagle specs Sub-Zero 
refrigerator drawers "when 
the kitchen is part of the 
living room or other more 
formal spaces." He appreci
ates the subtlety of the 
drawers, which can be inte
grated completely into the 
cabinetry and fitted with 
matching custom fronts. 
Part of Sub-Zero's 700 
series, the drawers are 27 
inches wide, 24 inches deep, 
and come as a set of two 
drawers that can be config
ured in any combination of 
refrigerator and freezer. 
Sub-Zero, 800.222.7820; 
www.subzero.com. 

flex tile 
"It works well stylistically in a 
broad range of projects ," says 
Imber of Ann Sacks 1x1 glass 
mosaic tiles in the Beaulieu 
line. "We use it in our tradi
tional work to give a contem
porary edge or in modern 
homes." Tiles come attached 
to 123/4-by-123/4-inch netted 
sheets. Colors can be mono
lithic, such as the arctic white 
shown here in Imber's work, 
or in blends. The frost-resistant 
tile works for pool surrounds 
and interior applications. 
Ann Sacks, 800.278.8453; 
www.annsacks .com. 

g. imber, 
rch itect 

depths 
Imber used Deep 
Landing 's handcrafted 
fixtures for his own 
house. Although 
traditional in f01m, 
the products have a 
"twist that indicates 
a new look for our 
generation." Deep 
Landing Workshop, 
877.778.4042; 
www.deeplanding 
workshop.com. 

action hero 
Strike-bar spring 
latches hand-forged 
by Hardware Renai
ssance have Imber 
"enamored." The 
centuries-old mecha
nisms "create a fun 
interaction between 
user and home." 
Hardware Renaiss
ance, 505.983.2644; 
www.hardware 
renaissance.com. 

never been an issue 
for Farrow & Ball 
paints and coordinat
ing wallpapers. 
Imber says the pig
ments are "so pure 
that you get true 
color saturation, 
with the effect of 
changing hues 
throughout the day." 
The company has 
used a raw material 
formula for its paints 
and wallpapers for 
more than 100 years . 
Fan·ow & Ball, 
845.369.4912; WWW 

.farrow-ball. com. 

Photos: portrait and tiles courtesy Michael G. Imber, Architect 

·esident ial architect I april 2005 www.residentialarchitect.com 89 



architects' 
choice 

winner 
What better endorsement for a 
product recycled from discard
ed wheat stalks than "it smells 
like bread when you cut it" ! 
Wheat straw engineered with 
formaldehyde-free, emissions
free synthetic resin produces 
a lightweight board the com
pany says is harder and more 
moisture resistant than other 
particleboards and MDF. In 
addition to cabinetry and 
furniture, Siegel also specs 
wheat board as a wall finish 
material, as shown in this cabin. 
PrimeBoard, 701.642.1152; 
www.primeboard.com. 

decision 
Siegel substitutes fly ash for 
cement in about half of the 
firm's concrete installations. 
"We started using it because 
it was green, and we use 
more of it now because it 
slows the curing time, leading 
to less porous and stronger 
concrete," he says. Fly ash 
comes from waste produced 
by coal-fueled power plants. 
"Plus," says Siegel, "most 
local concrete suppliers carry 
it and contractors like work
ing with it more." Headwaters 
Resources, 800.236.6236; 
www.flyash.com. 
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strain 
rchitects 

"we try to balance green materials with 

things that don't have to be ship pf ." 

I 

... yesterday's news 
"We like natural materials-we try to avoid 
petroleum or plastics in our products," says 
Siegel, explaining his firm's switch to 
Cocoon insulation made from old newspa
pers. The insulation can be sprayed in wet 
or blown in dry, is fire resistant, and comes 
with a lifetime warranty. U.S. GreenFiber, 
888.592.7684; www.cocooninsulation.com. 

Photos: portrait and cabin interior courtesy Siegel & Strain Architects; kitchen by J.D. Peterson 
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inside slider 
To create space within a 
space, Muse opts for G-U 
Hardware's Lift/Slide hard
ware system. Shown in a 
firm project, the system per
mits the "effortless opening 
of multiple sets of large 
pocket doors ," says Muse. 
Parts are made from steel 
and zinc die casting. G-U 
Hardware, 757.877.9020; 
www.g-u.com. 

rch itects 

~ big box 

proportion 

and extremely 

well-made." 

When tight budgets or field conditions prevent Muse from 
specing a true masonry fireplace, he turns to Lennox Hearth 
Products' Superior TM-4500 prefabricated box and flue. The 
45-inch-wide clean-faced product is one of the largest in the 
industry, the manufacturer claims. A realistic brick interior 
houses the 2-foot firebox. Lennox Hearth Products, 
714.921.6000 ; www.lennoxhearthproducts.com. 

Photos: portrait courtesy Muse Architects; sliding doors by Robert Lautman 

• light touch 
Muse gives high praise for 
Bevolo Lights, which makes 
gas and electric antique and 
traditional lighting. Fashioned 
from copper and brass, fixtures 
may be adapted from the some 
of the company's popular 
designs or built to exacting 
custom specs. Bevolo Gas and 
Electric Lights, 504.522.9485 ; 
www.bevolo.com. 
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The highlight 
of the Cross 

store's design, 
a colorful "pen 

wall" at the 
back of 

the space, is 
pointedly visible 
from the street. 

• 
the best commercial design 

makes everyone feel at home. signs 
cross purposes 

The ascent of the big-box retailer hasn 't been kind to 
elite writing instrument makers like the A.T. Cross Co. 
"With the demise of the small stationery store and the 
rise of the superstore, Cross had lost control of the way 
its product was presented," says Boston architect David 
Hacin, AIA. As part of its rebranding and repositioning 
strategy, the company hired his firm to design a proto
type store for its products , which include pens, writing 
pads, and small leather goods. 

Having already designed several shops for the skin
care company Fresh, Hacin knew the value of a space 
that can easily adapt to varying product lines and pre
sentation formats . His Cross store, on Harvard Square 
in Cambridge, Mass., consists of three main elements: a 
"pen wall" displaying the company 's signature product 
in a colmful, well-lit grid; a "bookcase wall" containing 
individual desk vignettes; and a bin in the middle of the 

by meghan drueding 

store showcasing writing accessories. Much of the 
shelving can be pulled out and reconfigured, and in 
the pen wall the colored acrylic panels flip to reveal a 
different color on the reverse side. 

Materials reminiscent of mid-century Modem design 
(laminate, terrazzo tiled floors , steel, and wood) enhance 
Cross 's overall message, as do furnishings inspired by 
the same era. "That whole mid-century period was very 
functional and utilitarian," says Lily Gordon, president 
of Cross Retail Ventures. "A lot of what we're offering 
today is about utility and lifestyle." For his part, Hacin 
likens his store design to a custom-home commission. 
"In private residential work, we do a lot of custom-built 
furniture to organize people 's stuff. This store is doing 
just that-it 's organizing product in a clear, modem 
way." Now it's doing so in two places: A second version 
of the prototype just opened in Chestnut Hill, Mass. 

c R 0 s s 
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project: Cross Retail Store, Cambridge, Mass. 

architect: Hacin + Associates, Boston 

contractor: Shawmut Design and Construction, Boston 

project size: 600 square feet 

construction cost: Withheld 

photos: Bob O'Connor 
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The imagery of 
Route 66 and 
Googie coffee 

shops influenced 
Doug Fir's 

design. "We 
wanted to do a 
contemporary 
play on 1960s 
motels," says 

architect 
Jeff Kovel of 

Skylab Design. 

log haven 

When Jeff Kovel left his first job 
out of architecture school , at a firm 
that designed high-end log homes 
in Telluride, Colo., little did he 
know the log cabin motif would 
reappear later in his career. After 
nine years spent working on hip, 
contemporary residential and 
commercial projects, the Portland, Ore.-based architect 
designed Doug Fir, a restaurant, lounge, and tbusic venue 
heavy on hunting-lodge imagery. "The primary move was 
to take the log cabin style and translate it into a modem, 
sophisticated way of detailing," he says. 

He didn't have to work hard to convince his client. 
Kovel , AIA, owns Doug Fir himself, along with a couple 
of friends . The group saw potential in the dilapidated 
first floor and basement of a renovated Portland hotel, 
and once they came up with a name and concept the 
materials palette and design details came together. A tree 
farm in Canada supplied them with the 2,700 linear feet 
of Douglas fir logs needed to clad the 9,000-square-foot 
interior. The glass and metal detailing provides a modem 

www.residentia l architect.com 

edge, while cultured stone and faux fur elements enhance 
the hearthside atmosphere. Salvaged building parts
including barstools , honeycomb ceiling lighting, and 
the log slices that cover the downstairs bar-help the 
space to retain its retro feel. And the uneven textures 
of the wood help absorb excess sound during music 
performances, a trick that Kovel learned working on a 
home studio for singer Lenny Kravitz while with another 
firm. "The past and future collide in this project," the 
architect says. "We tried to create a sort of in-between 
vocabulary that wouldn't necessarily exist anywhere 
else." In other words , Doug Fir gives patrons exactly 
what they ' re looking for when they go out at night- a 
haven from the real world. 
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main floor 

lower floor 

·eside ntial architect I april 2005 

project: Doug Fir, 

Portland, Ore. 

architect: Skylab 

Design, Portland 

contractor: White Dog 

Construction, Portland 

project size: 

9,000 square feet 

construction cost: 

Withheld 

photos: Steve Cridland, 

except where noted 
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Humble ply
wood takes 
on a central 

importance at 
Big Ten Burrito, 

covering the 
takeout counter 

and walls with 
eye-catching 

dips and curves. 

1n salsa veritas 

At 150 square feet, Big Ten Bunito is a tiny space. 
But the Ann Arbor, Mich., eatery carves out an identity 
with some deft design moves by local firm PLY 
Architecture. First and foremost, principals Karl 
Daubmann and Craig Borum, AIA, selected FinnForm, 
a red resin-coated plywood product, for the walls. 
"Because of the project's small size, we needed 
something uniform to define the space," says Borum. 
The red walls do that-and they also help draw the 
attention of pedestrian passers-by. 

Custom plywood screens layered over the ceiling and 
side window accomplish several goals in one swoop. 
The Computerized Numerical Control-milled screens 
block the view of the restaurant next door and hide the 
mechanicals overhead. The factory process used to cut 
the 1/4-inch-thick pieces of wood produced relatively 
little waste. And the screens' warm color and groovy 
wave pattern turns an ordinary takeout place into a 
space with a strong visual impact. PLY also employed 
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the CNC process to carve subtle curves into the plywood 
tiles covering the takeout counter, as well as the wood 
rings that stack to create cylindrical lamp shades. "With 
the lamps, if you cut the plywood thin enough, it starts 
to glow," Daubmann says. "A CNC machine allows 
those types of tolerances." 

The 6-year-old firm is beginning to see more 
parallels between its custom residential and retail work. 
"They stait to cross over when we start working on 
really specific moments, such as the quality of light in a 
space or the way things feel to the touch," says Borum. 
He, Daubmann, and their staff must be happy with the 
moments they've experienced at Big Ten Bunito: Since 
construction ended, they find themselves eating lunch 
there once or twice a week. 

residential architect I april 200!: 



esidential architect I april 2005 

project: Big Ten Burrito, Ann Arbor, Mich. 

architect/contractor: PLY Architecture, 

Ann Arbor 

project size: I SO square feet 

construction cost: $75 per square foot 

photos: Howard Doughty 
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Exterior, Interior, Screens, Screen/ Storm 

• Expert Craftsmanship • Personalized Service 

UPSTATE 111 DOOR 
Warsaw, NY Phone: 800.570.8283 

www.upstatedoor.com 
Circle no. 336 

IC2005 UNICO, INC . 

Lool<ing to spec doors? 

We have more than 16,000 to choose fror 

www.ebuild .com 
Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You 'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 
instructions and supplier locators. 

ebuih 
ebuild. The professional's guide to building proc 

UNICO 

YOUR VISION 
You SEE OPEN SPACES. CURVED WALLS, REMARKABLY TWISTED 

STAIRCASES . AND UNIQUE MATERIALS FOR YOUR CUSTOM HOME . YOUR 

ARCHITECT RELISHES IT, ESPECIALLY THE FACT THAT HE DIDN'T HAVE 

TO DESIGN AROUND THE HVAC SYSTEM BECAUSE YOU CHOSE UNICO 

WE LIVE FOR YOUR VISION. IF YOU CAN PLAN IT, WE CAN HEAT AND 

COOL IT. BEAUTIFULLY. 

BY THE WAY, HAVE YOU SPOTTED OUR OUTLETS IN THE PICTURE Y ET? 

CALL 800 5 2 7 0896 

VISIT WWW. UNICOSYSTEM. COM 

Thef Unicolsystem® ~ . ~~· fillll 
Mini-Duct Central Heating & Air Conditioning . __ _.,,/ illlillii• 

Circle no. 54 



~UILDINGS 
COME AND GO, 
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Introducing HeavenScape™ Premium S~lights from GAF ••• 
11The safest way to add natural light to any home!" 

Less 
Chance 

Of Leaks ... 
Encapsulated 

weatherstripping can~ 
fall out during installa1ion 

Less Chance 
Of Dripping ... 

Extra-wide 
condensation gasket 

for maximum protection 

Durable 
Construction ... 

93% thicker frame for 
maximum durability 

No Painting 
Required! 

Frame comes 
pre-finished 

from the 
factory 

Extra-Wide 12" ' . Step Flashmg Included ... 
For easy installation, 

even with oversized shingles! 

Less Chance 
Of Weather 

Infiltration ... 
Special neoprene gasket 

(underneath frame) leaves 
no gaps or cracks between 

frame and deck 

Just 6 wood screws 
(included) to install 

Attractive, 
Low-Profile Design •.. 

Ultra-low profile for a superior 
appearance when installed 

Energy-Efficient ... 
Insulation behind cladding helps 

to prevent energy loss 

To learn more, visit www.heavenscapeskylights.com 

€.~ E ® /HeavenSca\\~~ 
PREMIUM SKYLIGHTS 

GAF MATERIALS 
CORPORATION 

Quality You Can Trust Since 1886 ... from North America's Largest Roofing Manufacturer 

Circle no. 46 HeavenScape Premium Skylioh~ have earned the prestigious Good Housekeeping Seal, which means that Good 
Housekeeping stands behmfthis product. (Refer to Good Housekeeping Magazine for its consumer protection policy.) ©2005 GAF Materials Corporation 



doctor spec 

kitchen exponential 
need to really impress your high-end clients? try european-style cabinets. 

by nigel f. maynard 

s a residential 
architect, you 
endeavor to design 

houses that delight, inspire, 
and endure. It's certainly 
difficult to accomplish such 
lofty goals on a budget-d1iven 
project. But pros know 
that, counterintuitively, it 's 
trickier still on the high-end 
project for the demanding, 
well-heeled client. Expec
tations are high, and satis
faction is hard to come by. 

The kitchen is one area 
where hopes spring eternal 
and infernal. Today 's 
wealthy homeowners want 
tremendous function , jewel
like dazzle, and flawless 
craftsmanship in this hard
working room. The vagaries 
of site-built construction, 
however, can make such 
standards nearly impossible 
to achieve. That's why you 
may need an ace up your 
sleeve for these lavish proj
ects: the European-style 
kitchen system. 

Courtesy Snaidero 

Courtesy Varenna 

New York City-based Varenna's Alea (shown in wenge) typifies top-notch European design, while 
Snaidero's Skyline (below) , which can be adapted for wheelchair users, shows the functional side. 

overseas view 
As many world travelers 
know, Europeans view their 
kitchen cabinetry quite 
differently than Americans 
typically do. It's not a com
modity to convey when you 
sell the house; it 's the family 
heirloom to relocate and 
reinstall in the next home
stead. European systems are 
designed with this in mind. 
Although the concept of the 
moveable American kitchen 
hasn 't taken off, these high
quality, high-style European 
products definitely have. 

" In the United States, 
everything [on the high end] 
is custom built," says archi
tect Nick Noyes, of Nick 
Noyes Architecture in San 
Francisco, "but the Euro
pean systems cannot be 
beat. They are so well 

engineered. The doors work 
well, the hinges work, and 
the quality is excellent." 

Echoing that view, archi
tect Adele Chang also points 
to the superior finishes . 
"There is a difference 
between the two," explains 
the principal of Lim Chang 
Rohling & Associates in 
Pasadena, Calif. "The word 
'custom' sounds good, but 
the level of finishes can 't 
compare. In the factory, 
they're better able to 
do a quality job." That's 
important, says Noyes, who 
explains that it 's difficult to 
get good finishes on cabinets 
in California because strict 
environmental regulations 
prevent the application of 
durable lacquers, except in a 
controlled factory situation. 
"Pre-made cabinets don't 

have these issues," he says. 
"And besides, the finish is 
superior to anything a [cus
tom cabinet] shop can do." 

Mark Mcinturff agrees 
that European quality is 
superior, and he likes the 
aesthetic, too. "It 's largely 
due to the style," says the 
principal of Mcinturff 
Architects in Bethesda, Md. 
"They have an evolved look 
with interesting finishes and 
details. They also lift the 
cabinets off the floor." 

The list of European 
cabinet companies includes 
New York City-based 
Varenna by Poliform; Los 
Angeles-based Snaidero; 
New York City-based Boffi; 
Roseland, N.J.-based 
Bulthaup; Siematic in 
Bensalem, Pa. ; Downsview 

continued on page 102 
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Kitchens in 
Mississauga, 
Ontario; Studio 
Becker in 
Alameda, Calif.; 
and Poggenpohl 
in Wayne, N.J. 

company's designers 
like to establish how 
clients will use the 
kitchen, to help in 
the design process. 
And because lead 
times can be long, 
meeting early also 
ensures on-time 
delivery. 

Made from thinner, 
lighter members 
Bulthaup's b3 (left) 
permits cabinets 
to be suspended 
from the functional 
wall. Siematic's 
versatile cabinets 
(below) can be 
freestanding or 
modular. 

glass at a price I could 
afford," says the principal of 
Natalye Appel +Associates 
Architects in Houston. She 
now uses Ikea for commer
cial and residential projects, 
but instead of using the 
entire system, she uses site
built boxes and orders the 
glass doors. 

Snaidero 's 
vast line of 
sophisticated 
contemporary 
cabinets boasts a 
high degree of 
customization. 
Favored by 
Miami-based 
firm Arquitec
tonica, products 
come in wood, 
veneers , stainless 
steel, acrylic, and 
laminate, along 
with a variety of 
accessories. 

Courtesy Siematic 

High on style and 
quality, European 
systems are also lofty 

Despite the value Ikea 
offers , Biber and Appel feel 
the products have their limi
tations. Says Appel, "The 
Ikea system doesn't have a 
lot of variety," which could 
be a problem for some 
architects. She, however, 
welcomes the predictability. 
"It's easier," she says. 
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Noyes is a fan ofVarenna, 
another Italian company 
with more than nine lines. 
Its latest, Alea, comes in 
wenge wood, laminate, alu
minum and etched glass, and 
stainless steel. Lacquered 
finishes are offered, as are 
Canara marble, granite, and 
stone countertops. 

Chang does few custom 
homes these days, but when 
she does, she often specs 
Siematic, a German company 
that makes more than 81 
door styles and 90 standard 
finishes. She 's particularly 
impressed by the company 's 
vast list of accessories. 

Bulthaup is another 
German company whose 
kitchen systems have an 
impressive reputation. Archi
tect Steven Ehrlich in Culver 
City, Calif. , calls it the "Rolls 
Royce of kitchen mechanics." 
Manufactured in Aich, the 
offerings include System 20, 

a modular line that can be 
fitted with wood or glass 
doors and casters, and the 
new b3, which allows ele-
ments of varying materials 
to be suspended ethereally 
from the wall. 

euro summit 
Specing a European system 
is relatively painless, archi
tects say. You will not need to 
relinquish design control, but 
those who have used the sys
tems say the manufacturers' 
design staffs are very helpful 
in figuring out details, attach
ments, and accessories. 

"It 's a good idea to meet 
pretty early because some 
[companies] can't do certain 
things," says Mcinturff, who 
has used Siematic, Bulthaup, 
Snaidero, and Varenna. "You 
need to know the dimensions 
they use," to design within 
their parameters. Katherine 
Gallagher, marketing man
ager with Bulthaup says the 

www.resident i a l architect.com 

in price-the only drawback 
architects identify. Although 
a pared-back order achieves 
modest savings, it's generally 
acknowledged that using 
European systems is an eco
nomic commitment. "They 
are ideally suited-perhaps 
only suited-to a custom 
home," Chang says. 

For architects hankering 
for that high-end look at a 
fraction of the cost, Ikea 
is a popular spec. Architect 
James Biber looked at 
European systems for his 
own house until economic 
realities forced him to eye 
the Ikea alternative. "It 's an 
extremely good value," says 
the principal with Pentagram 
Architecture in New York 
City. "It works well stylisti
cally and is very functional." 

Natalye Appel, FAIA, used 
Ikea for her own house as 
well. "It was the only place 
I could get doors with alu
minum frames and frosted 

Biber adds that you give 
up detail and long-term 
durability with Ikea systems. 
He also recommends using 
the cabinets without much 
modification. "They are not 
building blocks. They are 
systems, so use them exactly 
as they are designed." Still, 
the value can 't be beat, he 
says. "I am in awe of how 
Ikea manages to produce 
this level of finish and quality 
for what they charge." 

Fussy high-end clients 
might not think Ikea 
impressive or exclusive 
enough for their rarefied 
tastes. Luckily for them, 
mainland Europe has an 
infinite number of ways to 
spend their money. ra 
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TOUGHER 

EASIER 

FASTER 

SMOOTHER 

CLEANER 

WIDER 

BETTER 

For Performance, Beauty and So Much More, 
Insist on MiraTEC Treated Exterior Composite Trim. 

The patented TEC™ manufacturing process enables MiraTEC Trim to outperform wood composites with 

superior termite, moisture and rot resistance. It a lso g ives MiraTEC Trim a more uniform density from end to 

end. Unlike cement fiber trim , it handles just like solid wood. Yet unlike wood, MiraTEC comes with a 25-year 

warranty, the most comprehensive in the category. MiraTEC turns heads w ith its clear cedar texture and 

reversible smooth side, so turn to MiraTEC Trim for beautiful performance. 

Call your dealer, or for a free sample, ca ll 1 .800.255.0785 

MIRATEC® 
Treated Exterior Composite TRIM 

Circle no. 288 
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Wasco Skylight • 2005 NotSoBigShowhouse 

Give me the 

luxuries of life and 

I will willingly do Without 
the necess1t1es. 

- Frank Lloyd Wright 

Capture a shaft of sunlight. 
Hold the stars hostage. 

Frame the rain. 

At Wasco Skylighting Systems, we believe nothing enlivens living 

spaces more than natural lighc. 

In Sarah Susanka's 2005 Not So Big Showhouse, the groundbreak

ing architect specified a Wasco Architectural Series Skylight to 

execute her unique vision. 

Since 1935, Wasco Skylighting Systems has been dedicated to 

thoughtful design and true craftsmanship. When you integrate 

an Architectural Series skylight into your next design ... 

Wasco Skylighting Systems will see your vision through. 

Call 800-388-0293 
for o ur binder Wasco Producrs, Inc. PO Box 351 Sanford, Maine 04073 800-388-0293 www.Wasco l .com SKYL I GHTS 
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Four Reasons 
To Get Exotic 

# lndusparquet® 3/4" Prefinished Solid 

Natural color and unique grain patterns, 

featured in JO exotic species. Legendary 

durability. Superior hardness. Crystal 

clear aluminum oxide finish lets the beauty 

shine through. 

0 lndusparquet® 5/16" and 7/16" 

Prefinished Solid 

The same quality and beauty you've come to 

expect from lndusparquet in a thinner solid. 

Lower price points. Glue or nail down 

installation. Choose from seven exotic species. 

Casanova Engineered 

Exotic hardwood featuring a thick-sawn wear 

layer that provides the durabili ty of solids. 

Aluminum oxide fin ish. Staple, glue or floating 

installation. Choose from 10 exotic species. 

BR-11 t™ 5/16" Prefinished Engineered 

The elegance of real hardwood in a 

value-oriented product Aluminum oxide finish. 

Glue or fioating installation . Available in IO 

exotic and domestic species. 



If you don't think a tile backer 
needs to resist mold, meet Billy. 

~ " ==-·=='"'~=ti 

~ 

ORI< SMARTER WITH MOLD-RESISTANT DENSSHIELD®. 

HAS ONE. CAPTAIN ADVENTURE HIMSELF. WHICH IS WHY EVERY HOME SHOULD HAVE THE PROTECTION 

DENSSHIELD® TILE GUARD-THE INDUSTRY'S ONLY TILE BACKER WITH A BUILT-IN MOISTURE BARRIER TO PROTECT THE TILE 

INSTALLATION AND WALL CAVITY. IN FACT, WE GUARANTEE IT.+ CEMENT BOARD AND GREENBOARD DON'T MAKE THAT CLAIM. 

DENSSHIELD'S INORGANIC GLASS MAT DESIGN ALSO ACHIEVES THE HIGHEST SCORE POSSIBLE WHEN IT COMES TO RESISTING 

MOLD.t ALL OF WHICH HELPS PREVENT CALLBACKS. WHAT'S MORE, DENSSHIELD INSTALLS SO EASILY, YOU SAVE AN INCREDIBLE 

46% IN LABOR OVER CEMENT BOARD) PROTECT YOUR BATHROOMS AND FLOORS WITH 0ENS5HIELD TILE GUARD TODAY. THAT 

WAY, WHEN THINGS GO SPLISH-SPLASH, YOU WON'T BE THE ONE TAKING A BATH • 

.. Georgia.Pacific ~ 
DENSGUARC'" D DENSSHIELC'" 

Tile Guard --
VISIT US AT WWW.GPGYPSUM.COM TECHNICAL HOTLINE 1 .800.225.6119 
•ufetime limited warranty from Georgia-Pacific on any tile installation properly applied over DensShield. 'When tested in accordance with ASTM D 3273. 
JNAHB Research Institute study. 
DENSSHlELD is a registered trademark and DENSGUARD is a trademark of Georgia-Pacific Corporation. © 2005 Georgia-Pacific Corporation. A!I rights reserved. 
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off the shelf 

cold play 
protect and preserve a variety of varietals with these plug-in wine cellars. 

polished 
presentation 
A brushed stainless 

steel frame with 

polished chrome 

trim and Dacor's 

signature handle 

give the Epicure 

0 

' 

WineSteward its distinguished air. Top-mounted controls 

Cascading racks present 
each label clearly as the 
innovative Wine Captain 
drawers glide open and 
reveal a total of 43 bot
tles. A removable caddy 
lifts out for convenient 
transfer of three bottles 
to table or fireside. Each 
drawer maintains its 
appropriate temperature 
between 40 and 60 
degrees. A TouchSensor 
panel on the glass fronts 
adjusts temperatures and 
turns on interior lights. 
Stainless steel or black 
trim borders tinted, 
thermal-tempered glass. 
U-Line, 414.354.0300; 
www.u-line.com. 

enhance the streamlined look. Reversible doors offer easy 

access. Seven full-extension wine racks hold up to 57 

bottles. Dacor, 800.793.0093; www.dacor.com. 

steel resolve 
All stainless steel interiors contribute a commercial edge to Perlick's 

new residential wine cooler. The freestanding version is also clad in 

stainless; built-in models are finished with galvanized steel. More 

than 48 bottles fit into the 24-inch-wide unit, which can expand to a 

substantial 72 inches with optional refrigerator and freezer inserts. 

A display rack on the bottom gives special vintages their due; upper 

racks are adjustable to various heights. Perlick, 800.558.5592; 

www.bringperlickhome.com. 

continued on page 108 
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off the shelf 

The Chateau Collection 

6SMOD wine and beverage 

refrigerator stands 68 inches 

tall, doubling the shelf 

space of undercounter 

models. In addition to 

standard quiet compressors, 

digital display controls, glide-out racks, recessed 

interior lighting, and UV-resistant glass doors, 

the model can be configured three ways. Put 

the 54-bottle wine cellar on top or bottom of 

the dual-temperature 6SBAR beverage fridge , 

or choose to stack two 6SBAR components. 

Marvel, 800.428.6644; www.lifeluxurymarvel.com. 

108 www.residen ti a l architect.com 

· deri reserve 
Uncharged liquid crystals form random patterns to obscure the 
privacy glass on the GE Monogram Wine Reserve. Or, with an 
electrical charge, the crystals align so light can pass through and 
put the 57 bottles in view. Freestanding or built-in units feature 
unfinished cherry shelf fronts that can be stained to match existing 
cabinets. Opening the doors automatically illuminates the interior. 
GE Monogram, 800.626.2005 ; www.monogram.com. 

! I I 

Red, white, and rose all keep their cool in KitchenAid 's 

Tri-Zone wine cooler. Up to 48 bottles rest comfortably 

as three different temperature zones are simultaneously 

maintained behind the ultraviolet tempered glass door. 

Select black, white, or stainless trim. KitchenAid, 

800.422.1230; www.kitchenaid.com. 

-shelley d. hutchins 
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IF YOU'RE NOT SPECIFYING HOUSEWRAP, YOU SHOULD. 
IF YOU'RE NOT SPECIFYING TYPAR, KEEP READING. 

As an architect, you're well versed in specifying building materials. 

But did you know that specifying the right housewrap can have 

a profound effect on the long-term value and integrity of 

your designs? 

The most effective solution is to specify a 

housewrap that's proven to be the best at 

keeping water out and allowing moisture 

vapor to escape. Otherwise, moisture inside 

the wall cavity can lead to major problems, 

including that four-letter word that's been 

getting a lot of attention these days-mold. 

In competitive testing, Typar delivers 

industry leading performance for 

water holdout and moisture vapor 

transmission, both during and after 

construction. Plus, Typar does not 

support the growth of mold on its 

surface (per ASTM D 3273) . 

200 

150 

100 

50 

0 

Based on published 
results according 
to AATC-127 testing. 

When it comes to water holdout, 
don't settle for less than the best. 

Granted, using a housewrap is better than 

not using any housewrap at all. But what if 

there's a construction delay and the home 

is exposed to the elements? T ypar sets the 

standard as a primary line of defense 

against the elements during construction, 

and a secondary water barrier after the 

cladding is up. Even in coastal or other 

high wind and water areas. 

Only one housewrap delivers the 
#1 tear strength in the industry. 

If housewrap gets torn before the cladding is 

installed, building materials can be exposed. 

And if water gets into the wall cavity, there is 

a potential for rot, mildew and mold. 

That's why you should 

specify Typar. When 

properly installed, T ypar 

withstands heavy winds 

five times better than 

T yvek. And keeps the 

building envelope intact. 

Surfactant resistance 
comes in handy in 
the lonq run. 

50 

40 

30 

20 

Based on 
published 
results 
according Lo 
ASTM D-4533 
testing. 

Does it really matter how a housewrap 

performs after your clients have moved in? 

Absolutely. Surfactants-including oils and 

tannins from siding and OSB, and soaps from 

powerwashing-can decrease the ability of 

other housewraps to block moisture, allowing 

water to penetrate the surface. Typar's superior 

surfactant resistance keeps water from seeping into the wall 

cavity and protects against the damaging effects of moisture-after 

the final inspection and for many years to come. 

Choose the housewrap that's proven to perform. 

If you're looking for the absolute best performance, and the peace 

of mind knowing your homes are better protected, there's only one 

name you need to know. T ypar. 

To learn more, call 1.800.284.2780 

or visit typarhousewrap.com. 

Circle no. 51 
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Looking to spec doors? 

We have more than 16,000 to choose from. 

www.ebuild .com 
Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 
instructions and supplier locators. 

hanley.A.waod 

ebuild 
ebuild. The professional's guide to building products'" 

Hanley Wood Salutes the 
Winners of the 

Jesse H. 
Neal 

Awards 

BUILDER 

BIG BUILDER 

REMODELING 

CUSTOM HOME 

residential 
architect "'C 
MULTIFAMILY 
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The nice thing about wine is that you don)t have to be a con
noisseur to enjoy it. But 1vhether you)re a novice or expert) you 
must store your wine properly or risk losing the inventory you 
have) be it five bottles or 500. Wine enthusiasts) in particular, 
often spend a good deal of money on wine and want to protect 
their investment with a home wine cellar. 

Builders and architects can improve profitability by keep
ing up on the wine storage market and guiding clients who 
have an interest in wine. Some manufacturers even offer 
great dealership programs. Read on to learn about one such 
manufacturer, as well as some of the latest and greatest prod
ucts on the market today. 

LOCAL SERVICES FROM TRAINED PROFESSIONALS 
Working with a locally based company is always reassuring, as 

is knowing the company has a 
reputation for excellence. Apex 
Wine Cellars & Racking fits 
this bill easily. This company pro
vides the local services no other 
cellar company can match. With 
17 regional offices, Apex serves 
clients on site with trained Apex 
cellar consultants and Apex car
penters for installations (no 
untrained subcontractors). With 
factory-direct prices, free CAD 
design services, cooling equip
ment, doors, and much more, 
Apex has hundreds of satisfied 
builders and architects worldwide 1ex Wine Cellars & Racking 

Circle no. 501 
because of the company's top

notch customer service and top-quality products. 

ADDING V ALUE TO YOUR BUSINESS 
If demand for wine storage is high in your client base, becom
ing a local dealer of wine racks is a great way to add value to 

neRacks.com Circle no. 502 

your business . As a dealer for 
WineRacks.com, many millions 
of the company's web site visi
tors will be directed to you as a 
local dealer, thereby increasing 
your profits. The dealer program 
can be tailored to fit your specif
ic needs and help grow your 
business, and the company pro
vides consultation and AutoCAD 
designs. WineRacks.com offers 
high-quality wine racks, custom 
residential wine cellars, retail dis
play racking, and wine storage 
for restaurants and hotels. Wine 
racking is available in cedar, 
mahogany, oak, and redwood. 

SEE WHAT YOU'VE BEEN MISSING 
If you've ever had difficulty finding a particular bottle of wine 
in a wine rack, you'll be 
happy to know that one 
manufacturer offers a 
state-of-the-art solution. 
With Vintage View wine 
racks, from Wine Master 
Cellars, locating bottles 
couldn't be easier. 
Vintage View wine racks 
offer an innovative stor
age design that literally 
turns the industry on its 
end by storing wine bot
tles with their labels fac
ing out. The modular 
steel design offers flexible 
set-up configurations for 

Wine Master Cellars Circle no. 503 

easy installation in virtually any space, from a residential 
kitchen or wine cellar, to a wine shop or restaurant. 

ONE-STOP SHOPPING, FACTORY PRICING 
Building projects inevitably involve budget overruns and tough 
choices. One wine stor
age company makes it 
easier for you to keep 
costs under control. 
Westside Winecellars 
offers discount pricing on 
all wine racking, cabinets, 
coolers, and accessories. 
Using the design wizard 
on the company's web 
site, you can assemble 
wine cellars for 24 to 
20,000 bottles of wine, 
and you can choose from 
an large inventory that Westside Winecellars Circle no. 504 

ranges from economy 
wine cabinets to handcarved furniture. Brands carried include 
Vinotemp, Avanti, Uline, and Breezaire. 

Keep reading through this special section for 
more information on fine manufacturers of wine 
storage products. 

Apex Wine Celtars & Racking: Call 800-637-6048 or 
visit www.apexwinccellars.com 

WineRaokS.com: Call 888-687-2517 or e-mail 
mkarpinski@winera.cl<s.eom 

Wine Master Cellars: Call 866-650-1500 or 
visit www.winemastercellars.com 

Westside Wineeellars: Call 800-876-5906 or 
visit www.westsidewinecellars.com 
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special advertising section 

wine storage 

W~ne038J13jss.com 
The ultimate source for every wine enthusiast! 
Whether you have a closet to convert to wine storage, or 
a complete room you'd Ike to turn Into a wine cellar. our 
experts can help you fulfil your wine storage dreams. 

We will design a custom layout to suit your specific dimen
sions and provide you with a computer-generated floor 
plan. our designers can offer technical assistance. oot 
only on racking, IHlt on refrigeration. Insulation and com
plete cellar design. In order to better serve our cus
tomers. WineRacks.com is always looking for quaaned 
dealers and installers. 

LBt us hBIP you buHd tbs wins cs/lar of your drBamsl 

PO Box 67 -High Falls. NY 12440 
toll-free: 888-687-2517 - phone: 1145-658-7181 

fax: 1145-658-5308 
email: info@Wineracks.com i 111n!llll I lllf§1lll 
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special advertising section 

architect's showcase 
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X ur Clients deserve the 
Staircase of their dreams. 

----~'J1.!'ll make their 
dreams a reality. 

It's simple. 

Specify a StairWorld® 
custom starrcase m 
your architectural plans. 

Curved, Spiral, 
Hourglass, Elliptical 
Stair Parts & Railings 
Professional Services 

• Design Consulting 
·On-site Measurement 
• Railing Installation 

Supervision 

·esidentia l architect april 2005 

Closets are easy to design, simple to install, and extremely profitable. 
What are you waiting for? We make it easy to join the thousands of 

construction professionals who are offering closets to their customers. 
Put a closet like this one into your next job and make some real money in closets ... 

For More /nfonnation-visit us at www.proclosets.com or call 1-877-BUY-A-PRO 

www.residentialarchitect.com 
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architect's showcase 

-Slate & Copper Sales Com any 
For All Your Copper Needs And More 
201 -203 German St • Erie, PA 16507 
Ph [814)455-7430 • Fax (267)200-0800 • www.slateandcopper.com 

···················· ·················· ·· 
······· ······ ······ ·· ... ... ····· curves measu.. ····· ... .. · 'jout , e ll ... : 

QO FLEX·C PLATE IS ~ :;, : 

ICC ' 
COMPLIANT 

Curves are feature elements in architecture. Why cut corners? The next time 

you specify curves, turn to the only curve framing product that is covered by ICC. 

See ICC-ES evaluation ER-6003 at www.icc-es.org. For a superior outcome, always 

use Flex-C Plate by Flex-Ability Concepts. 

Visit www.flexc.cam ar call 405.996.5343 

FLEX-C PLATE 
BY FLEX-ABILITY CONCEPTS 

AEC Daily Free Continuing Education Course at: 
www.aecdaily.com/en/271535 

Find this and hundreds more construction books at 

www.bu ilder-books.com 
(800) 859°3669 
PO Box 5000 • Forrester Center. WV • 25438 

w w w .residentialarchitect.com 

Item# FC121 .. . . 534.95 

Builder BOOKS BB4FC 

• Choose [rom a selection or natu ral pine, 
oak or map le interiors 

•Choose a maintenance- free ex terior in 4 
standard colors or many custom colors 

• Choose options like vinyl brickrnold or 
3 1/2" nat exterior 

Call 1-800-846-4 7 46 

Enhance 
Your View! 

Slender, stainless steel cable assemblies 
to fit your wood or metal rail ing frames: 

strong, durable, attractive, simple-to-instal l, 
easy-to-ma intain and virtually invisible. 
Also see our complete line 
of aluminum raili ng 
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frame systems. Call 
fo r a free cata log 
1-800-888-24 18 
or visit 
www.cablerai l. com 

CAblE · RAi[ ~ 
l? 
G 

by Feeney 
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specia l adve r t i s in g sec ti o n 

architect's showcase 

Looking to spec 

appliances? 

We have more 

than 6,500 to 

choose from. 

CD 
er 
= -· -

Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ebuild. The professional's guide to building products .. 

hanley& vvood 

ebuild 
residentia l architect I apri l 2005 

2005 lHE BOOK JUSJ GOT BmER! 
Now comes with an informative video 
and they're both yours REE ! 

Trim-Tex 2005 catalog and video provides you with the most 
comprehensive line of products and installation techniques. 

Phone: 1-800-874-2333 
Fax: 1-800-644-0216 

www.trlm-tex.com 

If you are in the market 
for house plans, 

you'll find everything 
you need at 

hanleyA woo d 

Builde" nline 
e Quality house plans from the NATION'S LEADING DESIGNERS 

• The largest selection of HOUSE PLANS catalogued by region and lifestyle 

• EASY-TO-SEARCH house plans DATABASE for planning and building a home 

• VIRTUAL Home Plans TOURS 

e FAST BREAKING INDUSTRY NEWS from over 2,400 sources 

e DESIGN & ARCHITECTURE trends distilled from Hanley Wood publications 

• Winning designs from the BUILDERS CHOICE AWARDS 

e And MORE ... 

Visit us today! 
www.builderonline.com 

For advertising and sponsorship information on 8ULDER Online or any of our network of 
construction industry Web sites, contact Paul Tourbaf at ptourbaf@hanleywood .com or 202.729.3629 

www.res i dent i a l a r chitect.com 
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Yesteryear Floorworks Company 
(800) 233-9307 

Fax (717) 840·1468 
www.agedwoods.com 

special ad verti s ing section 

flooring 

u ~-llllllili•lllliliilifii•lllliiiiiiii.imil 

You can put it all together with a 
Radiant Floor Company 
underfloor heating system. 

We give you all the information and our 
technicians work WITH you to design a 
system to suit your needs. 

Our installation manual is packed 
with dozens of labor saving t ips. 

For use with a domestic 
water heater or boiler. 

Designs available for any application. 

Call for a free quote. 

Visit our website and see how 
easy it can be. 

www.res i de n t i a lar ch it ect . co m 

lumber 
Plywood 

Burls 
Turning 

Blocks 
Veneers 

•Any length. any 
width, any thickness 

• Rough cut or milled 
to spec 

NOW AVAILABLE! 
256-pg Moulding Catalog 

$40 + 510 s&h 

fff rf-r ~rrr1 
COIMIP.ANV·11nc- "' :;;: 

C all for a fast, free quote ci 
242 Ferri s Avenue, W hite Plains, NY 10603 c 
Phone: (914) 946-41 11 •Fax: (9 14) 946-3779 ~ 

condon_lumber@yahoo.com u 

f:F®fl aooff®fl[]])~ijQ®oo ®00 

~rruw®rrflO@noooo noo 

~ff C1 h i t e c t 
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special advertising section 

flooring/computer shop 

Looking 
for 

New 
Products? 

Sign up for 

ebuild s New 

Product News 

E-mail Newsletter. 

a biweekly 

roundup of the 

industry's most 

innovative new 

products and tools. 

With this FREE 

service, you'll never 

h ave to worry about 

missing out o n the 

hottest new products 

to hit the market -

from the latest line 

of stainless steel 

appliances to 

c lean-burning gas 

fir e p laces, and so 

much more. 

Sign up today! 

I www.ebuild.com I 

For advertisers who want to reach 

thousands of building pros who 

already subscribe, contact 
Paul Tourbaf. 202.729.3629 

or ptourbaf@hanleywood.com 

ebuild 
THEPROFESSIONAL'SGUIDE 
TO BUILDING PRODUCTS ,.. 

esidential architect I april 2005 

WARMBOARD RADIANT SUBFLOOR 
Offer it for its value - spec it for its performance. 

• The on ly radian t panel and structural subfloor in one. 

• H ighly responsive, energy efficient radiant heat. 

• No extra structu ra l problems or design loads. 

• No restrictions on floor coverings. 

• No extra framing, no extra details. 

•Toll-free 1-877-338-5493 - www.warmboard.com 

One Wood. 
So Many Flooring 
Possibilities. 
Pollmeier's durable German Beech flooring 
features striking pre-finished designer looks. 
Or choose our natural wood for your own 
custom finish. 

Our Beech comes from sustainable forests 
and is readily available, so you can always 
count on dependable delivery. 

Available in multiple width and length 
selections, all Pollmeier wood is precision 
machined in our own state-of-the art mills. 
It finishes beautifully and installs with ease. 

To find out more about German Beech or 
receive a free sample for your next design
contact us today! 

Smart 

•• North American Sales Office, Portland , OR 
Toll Free 866-432-0699 

• • POLLMEIER Outside U.S. 503-452-5800 • Fax 503-452-5801 
Precision crafted flooring usa@pollmeier.com • www.pollmeier-flooring.com 

www. residential a re h i tect. com 
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More Choices in Metal Roofing Systems. 
On-Time Delivery. Why Go Anywhere Else? 
LAST-TIME® from Custom-Bilt Metals offers a selection of metal roofing 

unrivaled in the U .S . More choices in materials, styles , and finishes ... and 

a large number of distribution centers to get product to your job site quick

ly. Next time make it LAST-TIME® ... your first choice in long-lasting, 

energy efficient metal roofing products. 

Ultra-Coor'' Standing Seam 

Aluminum Shakes 

Steel Shingles and Shakes 

Copper Shingles 

Armor Stone Coated Shakes, 

Shingles and Tiles 

• Vail Metal Systems Products 

Gutter Systems in over 40 colors 

HELPI NG MAKE PRODUCTS BETTER"' 

steetscape 
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end quote 

grammatically correct 
hollyhock house, los angeles, 1919-21 

frank lloyd wright 

"every house lt'orth con 'idering a: a work of art 
111u5,f lzai·c a granuuar of its own. 

I l 11, I' i /•/ 

Michael Edwards/Herald Examiner Collection/Los Angeles Public Library 

rank Lloyd Wright's fust client in Los Angeles, the eccentric pueblo buildings. The hollyhock, his client's favorite flower, 

oil heiress Aline Barnsdall, didn 't just want a house. She also makes up an important part of the home's vocabulary, 

wanted a locus for the local theater community and a center articulated in concrete, wood, and fabric throughout the project. 

for public art and gardens. Although her ambitious scheme was Barnsdall gave the house to the city of Los Angeles in 1927, and 

never fully realized, it did result in a residence that is itself a over the years its structure deteriorated. Her dream of an art park 

work of art. In his quest to create an architecture that was fully open to the masses is finally corning true, after a fashion: Phases 

American, as well as Southern Californian, Wright synthesized one and two of a grand restoration scheme are now complete, and 

elements of Mayan temples, European classicism, and Southwestern the house will reopen for tours this May. -meghan drueding 

120 www.residentia l architect.com res i dential arch i tect I apri l 2005 





Sometimes, a spectacular finish is the start of a GRlAT DESIGN. 

Shown above: Anod ized dark bronze aluminum exterior Weather Shield® caseme nt wi ndows. This is one of seven 

anodized colo rs offered by Weather Shield. Each provides lasting beauty that res ists chipping o r peeling, even 

under intense exposu re to the sun. For co mplete sizi ng and orderi ng information, ca ll 1-800-477-6808 or visit 

weathershield.com/RA 

Demand better. Compromise nothing. Want More" 

Weather Shield@ Premium Windows and Doors 

0 2004 Weather Shield M fg .. Inc. 
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