ON: SOUTHERN CALIFORNIA | CARIBBEAN LUXURY | PERFECT POOL HOUSE

EXCLUSIVE
COVER STORY

Top 50 Coastal
Architect Deborah
Berke's minimalist
masterpiece in
the Hamptons

STUNNING HOMES DESIGNED BY DEBORAH BERKE,
RICHARD LANDRY, ANDRE KIKOSKI, AND MORE




HunT YacuTs

THE OCEAN SERIES | 54’ - 80’

www.HuntYachts.com




OcCeoNnside
GLASS & TILE

Stone: Blue Catalan Glass Tile: Chrome Blend www.glasstile.com | Pools@glasstile.com




ESTATE QUALITY
LANDSCAPE LIGHTING |

Elegance ® Endurance Performance

ASLA 2017

Los Angeles
October 20-23

. Booth #1323 /==

To Iearn more, check out our complete

/ product catalog online at auroralight.com /4 /
or call toll-free at (877) 942-1179 /4



-Timeless Perfection

Exquisitely crafted and time tested on Ocean-Front
‘-“;propertles around the globe. Trusted by Lighting
* Professionals for over 20° years.
« Made in the USA
« Lifetime Warranty -
<= Precision Machined From Solid Copper,
Brass & Stainless Steel -
: “f'Englneered for Coastal Applications
High Performance, Low Energy LED

LiFETIME LIGHTINGMOLUTIONS... GUARANTR&D



SOCIETY O

workmanship. SWLI
Genesis University TM, an accrediteﬂ

pool and spa industry. Soc1ety mein

genesis3.com




PAOLO BENEDETTI
Aquatic Technology Pool & Spa, Morgan Hill, CA

BRIAN VAN BOWER
Aquatic Consultants, Inc., Miami, FL

GENE BROWN
Valley Pool & Spa, Kelowna, B.C., Canada

RICK CHAFEY
Red Rock Pools & Spas, Gilbert, AZ

STEVE DALLONS
Pacific Pools, Inc., Alamo, CA

WILLIAM DRAKELEY
Drakeley Pool Company, Bethlehem, CT

ANDY KANER
Aquatic Consultants, Inc., Miami, FL

MIKE NANTZ
Elite Concepts, Inc., Dallas, TX

DAVID PENTON
Fluid Dynamic Pool and Spa, Fullerton, CA

DAVID PETERSON, PE.
Watershape Consulting, Inc., San Diego, CA

SKIP PHILLIPS
Questar Pools & Spas, Inc., Escondido, CA

JOAN ROCA
Imerzion Corp., Panama

KEVIN RUDDY
Omega Pool Structures, Inc., Toms River, NJ

JAMES SCOTT
Group Works L.L.C., Wilton, CT

GRANT SMITH
Aqua-Link Pools & Spas, Carlsbad, CA

ROGER SOARES, II
HydroScapes, LLC, Scottsdale, AZ

STEVE SWANSON
The Pool Company, Clayton, CA

swdmasters.com



Contents |-

October + November 2017 // Volume 12, Issue 6

o 66 WHERE THE ACTION IS
. ; - Classic or modern,

i g . Richard Landry’s architecture

' H OM E is built for the ages.

MODERN HISTORY
A new beach house in
the Hamptons continues
the vital narrative of

- minimalist design.

DESTINATION:
SOUTHERN CALIFORNIA

- LIVING LIKE A
ROCK STAR IN MALIBU
The Nobu Ryokan Malibu
- serves up low-key luxury
on one of the country’s
most exclusive beaches.

On the cover
Deborah Berke
Partners create
a minimalist
masterpiece in
the Hamptons.
PAGE 74

PHOTOGRAPH BY
CHRIS COOPER

This page

One of our Top
50 Goastal
Architects Choeff
Levy Fischman
designed this
Miami residence.

PAGE 80

10 OCEANHOMEMAG.COM | October+ November 2017




. MONTAGE
"RESIDENCES

KAPALUA BAY

Where the spirit of exploration meets the sweetness of homecoming, you'll find Montage Residences Kapalua Bay.
Amoderntake onresortliving, free of pretense, alive with fun. Signature services and amenities are infused with
the essence of a beloved place. Make the Montage experience your own, and reclaim the luxury of delight.

A limited offering of spacious oceanfront three- and four-bedroom Residences is available. Starting from the

mid $3 millions. Schedule your private showing.

800 691 3527 MontageResidencesKapaluaBay.com




“w;_/////////////[///ll:""a

ot

CQHT@HTS | DEPARTMENTS

Z

In Every Issue

14
OCEAN HOME
ONLINE

16
FROM THE
EDITOR

18
CONTRIBUTORS

136
LAST LOOK

20

30

33

38

40

42

44

Shelter

ARCHITECTURE
POOLING TALENTS
A team of designers
creates a perfect pool
house

ARCHITECTURE
TAILOR-MADE
Architect Andre Kikoski
designs the ultimate
Hamptons retreat

TILE
AUTHENTIC APPEAL
In an age of robotics,
handmade tiles are
making their mark

INTERIORS

FRESH PERSPECTIVE
This Florida kitchen’s
galley-style arrangement
creates an ocean-
oriented, family-friendly
gathering spot

PRIME FINDS

COASTAL HUES

Touches of turquoise,
flashes of nautical, and
subtle coastal hues are the
keys to achieving the cool
calm of coastal décor

OUTDOOR LIVING
POOLSIDE PANACHE
These products take
hanging by the pool to
a whole other level

GUEST DESIGNER
SITTING PRETTY
Create living spaces
that stand out from
the crowd with any
of these stylish chairs
curated by designer
Kenneth Cobonpue

12 OCEANHOMEMAG.COM | October+ November 2017

Style

46

48

52

56

60

62

64

BACK IN BLACK
The Black Badge
Rolls-Royce

SUSHI STYLE
Nobu Malibu serves up
sushi, celebrities, and
stunning ocean views

FLYING THE WAVE

Surf Air offers California’s
frequent flyers a quick
and convenient way to get
around the Golden State

62%”

Journeys

92 HOTEL CALIFORNIA
These Southern California
resorts attract Hollywood
high rollers, fashion moguls,
and luxury travelers from
around the world.

THE WATCH YOU

HAVE TO WIN

No watch is more exclusive
than the one you can’t buy

LIVING THE DREAM
Stewart surfboards are a 98
Southern California institution

REFLECTIONS OF
AMANYARA

A spectacular resort on the
turks and caicos islands
offers a luxury vacation and
a rare investment

FREE-WHEELING

Vanderhall’s 3-wheeled auto-

cycles are as unconventional

as their Southern California

namesakes 106

OASIS IN THE KEYS

An inside look at Playa
Largo, the first new resort
built in Key Largo in more
than 20 years.

DEEP-SEA DIVERS
Personal submarines provide
an exclusive ocean escape

BLACK ART 199 GILLESPIE GRAPEVINE

The story—and flavor—of an COASTAL ESCAPES
indulgent whisky born more The latest in oceanfront
than half a century ago real estate and resorts

PHOTOGRAPH BY DURSTON SAYLOR (TOP), COURTESY OF THE DESIGNERS AND MANUFACTURERS (LEFT AND BOTTOM)



Hilton

ARCHITECTURE & INTERIORS
170 MasoN St. GReeNnwicH, CT + TEL. 203.489.3800 + WWW.HILTONARCHITECTS.COM




WHAT’S NEW ON

oceanhomemag.com

, @oceanhomemag f oceanhomemag oceanhomemagazine @ oceanhomemag

Artful Outdoar
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When painting, artists use focal points to attract a viewer’s eye, and
this same method can be applied to landscape design. Fernando
Wong of Fernando Wong Outdoor Living Design recommends
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in them.” Get more tips from Wong at oceanhomemag.com.
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—rom the Editor

THE ULTIMATE EXCLUSIVE

s magazine writer and editor for the last 22 years, I've ridden in an official car during a stage

of the Tour de France with legendary watch innovator Richard Mille, explored the Antarctic

with 11 other guests and 22 crew aboard a 160-foot-long private yacht, and even fist-

bumped the Prince of Monaco. But what really makes those one-of-a-kind opportunities so
special is that I get to share what true exclusivity—having access to people, products and experiences
that hardly anyone ever gets a chance to see firsthand—actually feels like in my stories.

| met Richard
Landry (right) at the
Nobu Ryokan hotel
in Malibu during
a recent trip to
Southern California.

And that’s why I've never been more excited about an
issue than the one you're reading now. It takes exclusivity to
a whole other level.

Take our in-depth profile of one of the most prolific
coastal architects in Southern California that anchors our
Top 50 Architects coverage. Richard Landry and his team
have designed over 400 one-of-a-kind homes for pro-
athletes, Hollywood A-listers, and tech titans. Our behind-
the-scenes access to him and his inner circle for the in-depth
feature story on page 66 and the multiple videos we shot
with him for oceanhomemag.com is as exclusive as it gets.

Or take our exclusive cover story of Deborah Berke and
the minimalist masterpiece she and her firm designed in
the Hamptons on page 74. Berke is the first female Dean of
Architecture at Yale, and no other publication has done a
feature on this sophisticated house—yet.

Other scoops in this issue include an impeccable pool
house in Rye, New York overlooking Long Island Sound
that was designed by McKee Patterson of Austin Patterson
Disston Architects.

Meanwhile, the velvet rope exclusivity of this issue’s
featured “Destination” has a distinctive Hollywood flavor.
You'll learn what it’s like to live like a rock star on Southern
California’s most exclusive beach at the new Nobu Ryokan

hotel in Malibu and where to go and what to do from Santa Barbara to San Diego. You'll also see how
you can design your own Black Badge Rolls-Royce and enjoy unlimited private flights to virtually any

airport in California too.

So sit back, relax, and enjoy our annual Top 50 Architects issue. And please shoot me an email to
let me know what you think of our new, super supple cover stock! OH

Bill Springer, Editor
bspringer@oceanhomemag.com

WE’D LOVE TO HEAR FROM YOU

Send your ideas and comments to editor@oceanhomemag.com or visit oceanhomemag.com.

, @oceanhomemag f oceanhomemag oceanhomemagazine @ oceanhomemag
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Julia Weiler
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Sand in My Bra. When not traveling, or writing about her adventures,
you can find her surfing So Cal’s best breaks.

Larry Bean

or working as an editorial
consultant, Bean teaches
communications classes at
Boston University and is a

Report. He was the

several years and most
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editor, overseeing coverage
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words by J. Michael Welton R
photographs by Durston Saylor
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This pool house
designed for a
family in Rye,
New York is a
jewel box on
the edge of their
property that
= overlooks Long
Island Sound.

=
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ometimes, collaboration can lead to a solution
that’s greater than the sum of its parts.
That’s certainly the case with a new

1,530-square-foot pool house overlooking Long
Island Sound in Rye, N.Y. Its owners assembled a team of
architects, interior designers, and landscape architects to
create a jewel box of a building that takes full advantage
of every square inch, including a rooftop deck with
expansive views across Long Island Sound.

“You don’t get a great project unless there’s a strong
client,” says landscape architect Janice Parker. “A leader
is needed, and that’s what they were—the collaboration
was wonderful.”

The clients—a couple with three young children—
moved out of New York’s Tribeca neighborhood to a
large Shingle-style home on the sound, simultaneously
selling their Miami apartment. They wanted something
new, something more akin to their poolside experiences
in Florida. So they demolished a traditional pool house
on the 2.68-acre site and called in McKee Patterson of
Austin Patterson Disston Architects for design help.

THE ARCHITECT

“They wanted a small pavilion-like building to

entertain in and a sleeping component like a guest
house,” Patterson says. “They wanted it oriented to the
swimming pool, with changing room and bathroom, and

22 OCEANHOMEMAG.COM October + November 2017

A stone’s throw from
the main residence,
the pool house is

an entertainment
destination (above).
The dining pavilion is
sheltered by a trellis
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to use the roof to get a more distant view to the south
and the sound.”

Patterson designed the bones of the structure,
orienting it around the swimming pool on one side
and the sound from above. There’s a central bar and
kitchenette facing the pool, flanked on one side by a
bedroom, bath, and shower, and on the opposite by an
open-air dining area. Above is the rooftop deck with
comfortable seating, minimalist landscaping (a shock
of green grass by Parker), glass railings, and fantastic
vistas. A louvered overhang with projected sunshade
cantilevers out over the bar and seating below.

The clients envisioned that it would function like the
ones they knew in Miami: as a destination for music,
cocktails, and watching football on TV by the pool. “We
were trying to orient everything around the swimming
pool,” Patterson says. “There’s seating at the bar, and
the big awning is all about outside living meeting inside
living, and a strong center there.”

Zoning restrictions limited the pavilion to one level,
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The bar doubles as an
entertainment center and
kitchenette ({top). The
guest bedroom overlooks
a stone patio and
manicured lawn (bottopay:
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as well as the size of its footprint. That inspired the The designers
rooftop deck, the louvered windows for the bar, and helped'create an

. y il A environment that
the poolside canopy. In essence, the entire pavilion is a beckons their clients
series of boxes with the main component centered on T, 0N caln el

(above). A changing
the pool and windows to open it all up. room and a separate

“Take the smallest box you’ve ever seen and try to zrf’fot:eergi';'t"ca‘ed
put everything in it to satisfy the clients’needs,” says bedroom.
Patterson. “We were using all these tricks to make it

look like there’s much more there.”

THE INTERIOR DESIGNERS

Design director Francis Nicdao and associates from
Pembrooke & Ives brought their own bag of tricks. They
deftly handled the interior design and added the alfresco
dining area under the trellis to the left. “I suggested that
the building was not balanced—they wanted a dining
area between the pool and the building,” he says. “So we
added the trellis.”

The overall palette of white and warm gray softens
the angles of the pared-down modern architecture. “The
clients wanted something soft and Caribbean, so we
used pool colors like turquoise blue and green to pop
from the neutral environment.”

The designers helped create an environment that
beckons their clients from the main house. “It’s a
destination for the family—almost an escape from where
they live,” Nicdao says. “It’s their way of introducing
something more like them, younger and more modern.”

THE LANDSCAPE ARCHITECT
Parker, of Janice Parker Landscape Architects in
Greenwich, Conn., was already working with the
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clients when the pool house was initiated. She’d
helped develop the light-colored limestone pavers
surrounding the main house. “It’s a hybrid, with
contemporary touches like glass rails and the roofline,
but the siding is shingle,” she says. “A lot of limestone
makes it different from a Shingle style; that was a
modern upgrade all around the house.”

She extended the limestone pavers into the pool
house landscape, matching the structure’s cladding that
Patterson had already established—so that it all reads
as one component. Then she got to work on vegetation.
“There are steel boxes set in gravel for a vegetable
garden,” she says.

Elsewhere around the pavilion, she added robust
plantings like limelight hydrangeas, fountain grass,
purple geraniums, and white carpet roses to the open
environment, one saturated with mist and spray from
the sound. “It’s white with purple and blue accents, a
very soft and beachy palette that moves in the wind,
which is nice,” Parker says. “The real lines of the
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landscape—the bones—are very strong, and the plants
soften them.”

The rooftop deck
features a fire pit for
chilly evenings and a
glorious view across
THE END RESULT Long Island Sound.
Taken all together, the architecture, interior, and
landscape design work hand-in-glove, despite the site’s
restrictive size. “It’s not very big, and there were a lot of
limitations on the property,” says Nicdao. “We worked to
keep it light, and worked with the landscape architect for
a lush feel. It's a modern box softened by the garden.”

Perhaps the most surprising element is how quickly
it all came together. “We
had the better part of four
months,” Patterson says. “It
was a mad dash, including the
landscaping.”

But the end result,
collaboratively conceived and carefully executed, is a
true gem. “It sparkles and twinkles at night; it’s a focal
point that glows,” says Nicdao. 0IH

THE DETAILS
For more information
visit apdarchitects.com
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TAILOR-MADE

ARCHITECT ANDRE KIKOSKI DESIGNS
A BEACHFRONT HOME TO BE CUSTOM
FINISHED TO A BUYER’S TASTE

words by J. Michael Welton

ut in Bridgehampton, N.Y,, lies a 1.4-acre
oceanfront lot just waiting for a new owner to
claim it, along with its 10,000-square-foot
home designed by architect Andre Kikoski.
Originally commissioned by developer Jay Bialsky for
himself and his family, the custom home and the site—
with landscaping by Edmund Hollander Design—recently

30 OCEANHOMEMAG.COM October + November 2017

hit the market at $44.9 million. Its new owner will have a
big voice in how the end product looks.

“That’s a bit of a trend these days: houses being
offered as development-ready,” says Kikoski. “It’s an
opportunity for a buyer to choose finishes to their taste
and liking.”

Known for a play of light unlike any on the East Coast,
the area was a magnet for artists like Jackson Pollock,
Lee Krasner, and Andy Warhol, and its appeal wasn’t lost
on Kikoski. His design features movable glass panels,
eight feet wide and ten feet tall, which let light in but
also open the interior out to the Atlantic to the east and
Mecox Bay to the west.

“There are views of the water from every room
through entire walls of sliding glass panels,” Kikoski

This stunning
Hamptons retreat
designed by Andre
Kikoski uses tall,
sliding panels of
glass to insure the
ocean is visible
from every room.
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“There are views of the water from every room through entire walls of
sliding glass panels. We celebrated the beauty of the beach and the
landscape —and the boundaries dissolve between inside and outside.”

— Andre Kikoski

says. “We celebrated the beauty of the beach and the
landscape—and the boundaries dissolve between inside
and outside.”

He’s proposing three decks on as many levels of
the house: one at 8,500 square feet, with lawn and
infinity pool, on the first level; a second at 1,300
square feet off the second-floor living area; and a
third up on the roof, with 360-degree views of all

that nature offers.
The intent, he

THE DETAILS = says, is to “create
For more information visit
a home where you

akarch.com/97-mid-ocean-drive
could live with

ease and great
informality and yet want for nothing.”
Especially that natural light—and the sound of the
Atlantic’s roar. OlH
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COURTESY OF ANDRE KIKOSKI
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AUTHENTIC APPEAL

IN AN AGE OF ROBOTICS, HANDMADE
TILES ARE MAKING THEIR MARK

words by J. Michael Welton

wo trends drive the tile industry today, and they

could not be more divergent. One’s powered by

technology; the other’s all about authenticity.

And they’re both moving forward at full speed.

Visitors to any of the thriving tile factories in the

Emilia-Romagna and Sassuolo regions of Italy won’t hear
human voices on the factory floor today. Instead, the
dominant sound is the steady hum of robotics turning
clay into large-format porcelain tile. The mass-produced
patterns mimic the look of natural stone and sell at a
lower price point. At Cersaie, Bologna’s sprawling trade
show for tile, they’re all the rage.

Coliseum, Dimenisioni

Collection (above); NEW RAVENNA MOSAICS
Astronomy, Trove
Collection (top, right);
Leone Grand, Aurora™ today’s tile industry is the ascendancy of the human

Robotics aside, the more intriguing development in

Collachcl EIRERE, touch. Coast to coast in the U.S,, artisans are creating
Michael, Trove Collection

(bottom, right) tiles, stones, and mosaics with a natural, enchanting
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quality. “People want to know the story behind what
they’re buying,” says Sara Baldwin, owner of New
Ravenna Mosaics on Virginia’s Eastern Shore. “We like to
say our surfaces have soul because you can see the mark
of the craftsperson in every square foot you order.”

New Ravenna is thriving in the little town of Exmore
as it restores five downtown buildings, including an Art
Deco movie theater, former shirt factory, and Dollar
General store. It’s the town’s largest employer, with 120
dedicated artisans designing, assembling, and shipping
orders daily.

Every week, a new container with 7,500 square feet
of stone from Greece, Spain, China, Turkey, Tunisia,
Italy, and Macedonia arrives. That adds up to about go
different kinds of stone and a standing inventory of
250,000 square feet. Meanwhile, 7,500 square feet of
assembled mosaics move out the door weekly. “We ship
25 to 30 orders a day,” Baldwin says. “There are about
350 sample orders a month.”

Baldwin’s tiles and mosaics come with their own
character because each is created by human hands.
“There’s a search for authenticity that people want to
put in their homes—not porcelain that looks like marble,
but actual stone,” she contends.

As the recent trend toward a gray-and-white palette
wanes, Baldwin anticipates a rise in popularity for black,
white, and gold. And she’s beginning to look to heavenly
bodies for design inspiration. “We’ve spent a lot of time
in the last couple of years working on earthly patterns,
but now we’re looking up to the sky, inspired by stars
and planets,” she says.

Three-dimensional mosaics are growing in popularity

too. “We're selling a lot of the Coliseum pattern in the
Dimensioni Collection,” she says. “They’re 3-D with a
texture on the surface that’s a centimeter or two thick
and pieces of stone that protrude.” newravenna.com

METOLIUS RIDGE ARTISAN TILE

Out in Bend, Oregon, inside the Metolius Ridge Artisan
Tile studio, artist Justyn Livingston’s operation is
modest, as she mixes stripes with dots to create
large-scale geometric and floral patterns. A former
textile designer for Esprit, she once operated a larger
6,500-square-foot studio with two employees, but
scaled it back. “I was like, How many tiles do I have to
make to support it all?” she says. “I decided to go the
other way and simplify.”

She calls her designs rural-rustic. Her collections
are based on familiar, universal patterns and travels to
Romania, Europe, and Mexico. Anything is fair game
for inspiration, from African textiles to a 1966 Vogue
magazine layout featuring abstract expressionist Cy
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Justyn Livingston’s
work such as this
entry arch (top),
staircase (middle),

and 12-piece
hydrangea mural
(bottom) was
influenced by her

. travels to Europe

and Mexico.

PHOTOGRAPHS COURTESY OF METOLIUS RIDGE ARTISAN TILE



;.
o
L\
b %,
p sl g X by
S % ag ;o

! - A A B
VR VT SR S SRR A WEAEN 100 Y SRR . I R S~

30STON | 617.266.1710

MARTHA'S VINEYARD | 508.939.9312

mna

PATRICK AHEARN

a4

S

e

I

§

PATRICKAHEARN.COM



Shelter | e

People are drawn to handmade products,
says Debora Osburn of clé tile in San
Francisco. Eastern Earthenware Collection
(top); Boris Aldridge Artist Cement Tile
(center, left); Four tiles from the Watermark
Collection (left); Four tiles from Eastern
Earthenware Collection (bottom).
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Twombly in his Rome apartment, and much more. “The
old, classic Hawaiian patterns are beautiful,” she says.
“But what I look at most are antique Japanese kimono
patterns from a book called Tsujigahana: The Flower of
Japanese Textile Art by Toshiko Ito.”

Livingston eschews trends, preferring to focus on
timelessness in her designs for doorways, alcoves, and
fireplaces. “It’s my personal view of sustainability,” she
explains. “I'd like for people to install it and love it for 50
years—not to remake it.”

Her clients like the personal nature of her work.
“People are concerned about where something is made,
how it’s made, and who’s benefitting,” she says. “They
don’t want to show their friends pictures of the machines
that made their product.” metoliusridgeartisantile.com

CLE

At clé, the San Francisco-based provider of artisanal
tile, cement tiles are picking up a head of steam. They're
a bold, non-fired material that owner Deborah Osburn
sources locally and pushes out to the marketplace. Her
striking patterns have become increasingly prevalent
and a movement unto themselves.

“They grew out of an interest in cement as a natural
material and the gentrification of urban areas where people
were living in lofts with old brick and cement,” she says.
“Then we started to promote it, and it kind of exploded, and
now we’re sitting in the heart of a major trend.”

Established in 2012, clé focuses on handmade tiles
by Osburn and her rapidly growing stable of artisans
working in various media. “If you saw the roster of tiles
we are launching—the waiting list is very long,” she
says. “There’s so much delicious stuff out there; it’s very
inspiring to me.”

Among the artist creations offered by clé are Peggy
Wong'’s 12-inch by 12-inch slabs of snow-white Greek
Thasos marble, lithographed in dreamy, abstract
patterns; Timorous Beasties’s whimsical collection that
looks like giant Rorschach tests; and the surf-inspired
Tides collection by artist-in-residence Luca Osburn.

The newest collection at clé, called Eastern
Earthenware, is by an Asian artisan whose family has
been making tiles for generations. It comes in yellows,
reds, pinks, browns, blacks, and blues—“There’s a variety
of color in a Raku sensibility, and she’s developing more
colors like lavenders, purples, and more,” says Osburn.
“It’s still in its infancy.”

While large-format porcelain tiles are dominating
international trade shows, artisan tiles, with their
authentic, human touch, are taking their preferred place
in living spaces, indoors and out. They’re starting to look
like the wave of the future. cletile.com OlH
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1 | Viaggi Square

Dining Table
Star International
starinternationalfurniture.com

2 | Savine Dining Chair

j |
Nuevo Living
nuevoliving.com
3 | North Wind 40 x 50

Painting
Artists Guild of America
artistsguildofamerica.com

SITUATED IN THE EXQUISITE OCEANFRONT COMMUNITY

OF ACQUAVISTA IN NORTH HUTCHINSON ISLAND, 4 | Larmes Multi-Light
FLORIDA, EVERY ROOM IN THIS HOME IS POSITIONED Pendant Chandelier
TO TAKE ADVANTAGE OF THE SPECTACULAR ATLANTIC ET2

OCEAN VISTAS. DESIGNED BY MASTERPIECE DESIGN Steniime.com
GROUP TO HAVE A FRESH, “EXOTIC MODERN” FEEL, THE 5 | Blown Glass Pendants
KITCHEN'S GALLEY-STYLE ARRANGEMENT CREATES AN Kichler
OCEAN-ORIENTED, FAMILY-FRIENDLY GATHERING SPOT. kichler.com

words by Melissa C. Gillespie

COLOR SWATCHES

ORIGAMI OYSTER QUARTZ CERULEAN INDIGO
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“Although the setting is directly

on the ocean, our lead designer
Chris Popovich was subtle with
the ‘expected’ nautical references,
and instead created a coastal-
style kitchen with a fresh,
contemporary perspective.”
—Christy Scanlon, President & CEO,

Masterpiece Design Group
masterpieceinteriors.com

PHOTOGRAPHS BY STUDIO KW (TOP), BY BEVERLY BROSSIUS (BOTTOM)
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1 | Tiles, Tessera
Collection
Oceanside Glasstile
glasstile.com

Loasta
Hues

TOUCHES OF TURQUOISE, .
FLASHES OF NAUTICAL, ' Y o
AND SUBTLE COASTAL »
HUES ARE THE KEYS TO
ACHIEVING THE COOL
CALM OF COASTAL DECOR.

2 | Glass Stairs
Faour Glass
Technologies
faourglass.com

3 | Madison Chair
Taylor Burke Home
taylorburkehome.com

4 | Industrial Rope and
Wood Coffee Table
Shades of Light
shadesoflight.com

5 | Limited Edition Print,
54" x 36”
Created by Matthew Satz
twyla.com

styled by Melissa C. Gillespie

6 | Ocean Volo
Floor Sculpture
Created by Janet
and Rick Nicholson
artfulhome.com

7 | Pillows, Balinesia
Collection
Caroline Cecil Textiles

;i/ : S WY : e carolinececiltextiles.com

For more great design
inspiration, check out
oceanhomemag.com.
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PHOTOGRAPHS COURTESY OF THE DESIGNERS, BY NICOLE LAMOTTE (BALINESIA COLLECTOIN PILLOWS)
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Top to bottom, Lujo

Lounger, ShadeCraft
Robotic Umbrella, Ceiltrim
3-D Resin Pool Bottoms
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POOLSIDE PANACHE

THESE PRODUCTS TAKE HANGING BY
THE POOL TO A WHOLE OTHER LEVEL

words by Bill Springer

LUJO LOUNGER

Lujo’s sun lounger may be the ultimate
outdoor accessory. Whether poolside or on
the patio, its sleek and stylish curves bring a
lots of style to any outdoor space. The clever
design allows for multiple lounging positions
via a stopper that locks it into different
positions. You can even remove the stopper
to turn it into a rocker. Hand crafted in New
Zealand using beautiful kwila hardwood, the
lounger also includes a quick-dry outdoor
foam pad covered in Sunbrella fabric that’s
highly resistant to fade and mildew.
lujoliving.com

SHADECRAFT ROBOTIC UMBRELLA

The new Sunflower shade from ShadeCraft is
way more than just another patio umbrella.
In fact, it’s designed to automatically adjust
as the sun moves with a solar-powered
motor. Its sensors measure humidity, wind
speed, and air quality while its internal GPS
and Wi-Fi connectivity allow users to not
only monitor its sensors but also access its
camera with ShadeCraft’s app. Of course, it
has speakers for streaming music and fully
controllable LED lighting too. shadecraft.com

CEILTRIM 3-D RESIN POOL BOTTOMS

Have you ever wondered why you hardly ever
see a painted design at the bottom of a pool
(except for a gloriously expensive mosaic)?
Well, as you might expect, the chemicals in
pool water aren’t just hard on your eyes; they
don’t agree with most paints either (at least
long term). This is where the folks at Ceiltrim
seem to be really on to something. Their
proprietary 3-D resin pool bottoms can turn
any pool into a work of art more quickly and
affordably than ever before. In fact, they say
they can put any photo, image, or logo on the
bottom or side of a hard-surface pool.
ceiltrim.com/gallery/ OH

E MANU

PHOTOGRAPHS COURTESY OF THi
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CREATE LIVING SPACES
THAT STAND OUT
FROM THE CROWD BY
INCORPORATING ONE OF U
THESE STYLISH CHAIRS ///////////,//II"
4 4!’25

CURATED BY DESIGNER N
KENNETH COBONPUE. '

—Kenneth Cobonpue, Furniture Designer
and Manufacturer, kennethcobonpue.com
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1  The Matrix

| appreciate the novelty of the production
process of Tokujin Yoshioka’s Matrix
Chair for Kartell. Its innovative 3D
structure is made possible by the use of
an injection molding technique. It reflects
both Tokujin Yoshioka’s experimental
ideas and Kartell’s sophisticated
production technology. Aside from
simply being well made, it’s quite
beautiful, and like a jewel, it plays with
perception and dimensions. tokujin.com

2 Birds of a Feather

The Peacock is a new interpretation

of a beloved and classic chair. While
respecting and retaining the majestic
elements of such an iconic form, | tried
to inject a fresh and modern twist.
Unlike the traditional monochromatic
wicker version, the Peacock displays the
iridescent greens and blues that mirror
the plumage of its namesake. Blending
the best of traditional elements with
something modern results in a timeless
reinvention that will never go out of style.
kennethcobonpue.com

3 Budding Romance

There is a romance to the Russell
loveseat that | find really inviting, like it's
about to lift off to somewhere you've
always wanted to go, with nothing but
your sweetest dreams as a companion.
Russell brings the allure of escape

to your space as you lazily enjoy a
summer’s day. kennethcobonpue.com

4 Rattan Redux

It’s wonderful to learn that rattan,

my favorite material to work with,

is making a comeback this year,
according to the Telegraph. Forbes

also identified it as one of the design
trends in Maison&Objet Paris 2017.
Designed by Federica Capitani, the
Forma petite easy armchair joins the
rattan redux as it uses rattan to create a
contemporary silhouette that brings out
the material’s innate and natural beauty.
kennethcobonpue.com

5 | Inside Out

The All Plastic Chair by Jasper
Morrison for Vitra is a great piece on
many levels. It's very affordable, looks
like an indoor chair, but is perfect for
the outdoors because of its material.

| think it’s strikingly compact and
graceful, and the combination of plastic
components makes it extraordinarily
comfortable. vitra.com

PHOTOGRAPHS COURTESY OF THE MANUFACTURERS AND DESIGNERS
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BACK IN BLACK

Every new Rolls-Royce makes a statement. But for car
lovers desiring a Rolls-Royce “like no other,” nothing
compares to the style, originality, and sophistication
that’s possible when buyers personalize their own,
Black Badge-branded Rolls.

Black Badge versions of Rolls-Royce’s Wraith and
Ghost hard-top models have been available since
2016. But now that the Black Badge Dawn launched
at the 2017 Goodwood Festival of Speed, the same
levels of design innovation and personalization is
now available in a convertible.

Inspired by Rolls-Royce’s aviation heritage and
featuring advanced production techniques for stealth
aircraft, the distinctive body of the Black Badge Dawn
is made with tiny threads of aircraft-grade aluminium
that are woven together and bonded in carbon fiber.

Lucky passengers will be soothed by an interior
featuring butter-soft black leather and colorful accents.

Lucky drivers will be simply blown away by the
growling 6.6-liter twin-turbo V12 engine that Black
Badge engineers have modified to produce well over
500 horsepower. rolls-roycemotorcars.com

words by Bill Springer
photograph courtesy of Rolls-Royce
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SUSHI STYLE

NOBU MALIBU SERVES UP SUSHI,
CELEBRITIES, AND STUNNING OCEAN
VIEWS UNLIKE ANY OTHER PLACE

words by Bill Springer

y recent dinner at Nobu Malibu couldn’t
have been more perfect if it had been
scripted by a Hollywood screenwriter. The
sun was setting. Beautiful people were
congregating at the bar. The salt air in the wide-open
dining room on Malibu’s Carbon Beach was scented with
perfume, and the valets parked the steady stream of
Bentleys and Benzes with style and smiles. Then, almost
on cue, a tanned and trim Jeff Probst (the long-serving
host of TV’s seminal reality show Survivor) started
regaling his friends with behind-the-scenes Survivor
stories at the next table. It was a quintessential Southern
California scene even before the plates of Nobu’s
famously creative and succulent sushi were served.
Of course, Nobu’s brand of Japanese cuisine is
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hardly new. In fact, one could say that Nobu Matsuhisa
invented new-style sushi when he opened his first
restaurant in Tribeca in 1994, and he’s been opening
new Nobu locations in the world’s most exclusive
destinations ever since.

The view at Nobu'’s
Malibu location is as
good as Nobu'’s famous
new style sashimi.

BY HENRY HARGREAVES (BOTTOM)

OF NOBU RESTAURANTS (TOP),
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DINING

I've been to Nobu in New York City and Matsuhisa
in Aspen, but neither location boasts the vibe—or the
view—of Nobu Malibu. Every seat in the dining room and
bar has an ocean view, and our table out on the balcony
was literally perched over the beach. The sound of the
waves was soothing but not so loud as to prevent us
from overhearing the inside Survivor scoop from the
enthusiastic Emmy winner next to us.

Every dish that our knowledgeable server, Austin,
surprised us with (I asked him simply to bring us what
adventurous and experienced Nobu lovers would enjoy)
combined flavor, texture, and presentation in interest-
ing and satisfying ways. I highly recommend these Nobu
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staples: new-style salmon, toro tartare, black cod miso,
and albacore with meyer lemon. The sea urchin with
quail egg, rosemary oyster, and the salmon and avocado
wrapped in cucumber were the perfect complement. The
crab and snapper specials were delicious too. But what
surprised me the most was the beef.

Instead of sushi, my colleague, Randy, the
videographer who joined me for dinner after we’d
spent all day shooting drone video at several exclusive
Southern California resorts (be sure to check out
oceanhomemag.com to see the reports), opted for a full-
on steak—Nobu style. He raved about the toban-yaki beef
that was cooked to perfection while I enjoyed the sushi;
then we tried the wagyu with blue cheese per Austin’s
suggestion. My mouth waters even now as I remember
how good it was. In fact, it might have been my favorite.

The sad truth is we ate so much that we actually felt
full. But not so full as to skip
dessert. Randy went for the
fruit cobbler while I couldn’t
help myself and opted for
the Valrhona dark chocolate
fondant with matcha green
tea ice cream.

Take my advice. Don’t skip dessert.

And take it from Jeff Probst. Be sure to watch the
upcoming season of Survivor. 0lH

THE DETAILS

For more information,

visit noburestaurants.com/
malibu/experience/

Clockwise from top
right; black cod miso,
the patio overlooks
the Pacific, toro
tartare, and the Zen
inspired decor.
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STAURANTS (TOP LEF
RIGHT), AND BY HENRY HARGREAVES (BOTTOM LEFT)
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FLYING THE WAVE

SURF AIR OFFERS CALIFORNIA’S FREQUENT
FLYERS A QUICK AND CONVENIENT WAY TO
GET AROUND THE GOLDEN STATE

words by Larry Bean

ustin Kerr recounted a youth baseball game that

he coached this summer, telling how his son’s

team, from the San Luis Obispo area of

California, had nearly pulled off a huge upset
but ended up losing in the final inning. Much as the
outcome hurt, Kerr was just happy he could be there.
“Those are the moments,” says Kerr, who has two sons,
ages 12 and 10, and a 7-year-old daughter. “As parents,
that’s what we live for.”

In previous seasons, he couldn’t always make it to
his kids’ games. “I used to have to pick the games [ was
going to miss, and invariably that would be the one
where my son would pitch three perfect innings or hit a
homerun,” he says. “Now I have the ability to get work
done and not miss the games.”

What changed for Kerr, who owns and manages
Factor IV Solutions, a food sanitation and safety
consultancy located just north of San Luis Obispo, is that
he joined Surf Air about a year ago. It’s an all-you-can-fly
membership airline headquartered in Santa Monica that
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serves 12 destinations in California with about 7o flights
a day. It recently acquired Rise, a Texas-based all-you-
can-fly service, and has begun operating in Europe.

Surf Air was founded in 2013 and has about 3,000
members in California, where an individual membership
fee starts at just under $2,000 a month. Membership
allows you to fly an unlimited number of flights aboard a
Pilatus PC-12NG on routes like Santa Monica to San Jose
and San Carlos to San Diego.

Surf Air’s fleet of
PC-12NG aircraft can
carry eight passengers
and provide a much
more comfortable and
efficent way to travel
around California.

PHOTOGRAPHS BY CHAD SLATTERY (TOP), COURTESY OF SURF AIR (BOTTOM)
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The PC-12NG is a propeller aircraft that carries
eight passengers and has a cruising speed of about 320
mph. It's not nearly as fast as an airliner (or business
jet), but often the airports on Surf Air’s routes are more
convenient to passengers’ destinations or departure
points, and passengers are able to avoid the long
TSA lines and other airline-related delays. It takes
just minutes for a PC-12NG to taxi and park and for
passengers to exit.

The planes aren’t equipped with Wi-Fi—not yet at
least. That may be a problem for some passengers,
but not Kerr. “Some people complain about not being
connected on the flights,” he says, “but I find the time
cathartic. I just plug in the music and listen and do
whatever work I've downloaded.

“The PC-12 is a phenomenal plane,” he adds. “I love it.
I've flown in all kinds of weather. I remember flying over
the mountains into Tahoe in a lot of turbulence, but the
plane handled it well.”

Though it was initially designed for business travel,
Surf Air has added routes to such getaway destinations
as Truckee (near Lake Tahoe), Monterey, Napa, Palm
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Springs, and Las Vegas. Plans call for the addition of
weekend flights to Cabo San Lucas in Mexico and Aspen
and Vail in Colorado. The company is also looking to
expand into Arizona and Washington and to add flights
that connect its California network with the Rise network
in Texas.

Kerr occasionally takes Surf Air flights to Truckee to
visit family in Tahoe, and he and his wife recently flew
to Tahoe to celebrate their wedding anniversary, but
primarily he uses the airline for business. He frequently
flies from Santa Barbara, which is about go minutes by
car from San Luis Obispo, to San Diego and Oakland.
With traffic, it would take him about 10 hours to drive to
each city from his home and back.

“I'd be driving all day and have
no ability to make money,” says
Kerr, who's 41 and started his
company about five years ago.
“[Surf Air] has allowed me to be
in a lot of places when I need to be there as I'm growing
my business. Business travel that would normally be
grinding is now pleasurable.” 0l

THE DETAILS
For more information,
visit surfair.com

Individual
membership fees
for unlimited flights
aboard Surf Air’s
fleet of Pilatus
PC-12NG aircraft
start at just under
$2,000 per month.

PHOTOGRAPH COURTESY OF SURF AIR
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What can be

more valuable or
meaningful than the
Rolex you can only
get by winning?

arare Rolex, you have to beat the
best sailors in the world at one of 15
prestigious yacht races like the Rolex
Sydney Hobart, Rolex Fastnet Race, and Giraglia
Rolex Cup the company sponsors each year.
The brand also has close relationships with
the world’s most prestigious yacht clubs,
including Yacht Club Italiano, New York
Yacht Club, and the Royal Yacht Squadron,
further cementing the tie between sailors
and their prized watches.
Over 200 yachts competed in this
summer’s 2017 Giraglia Rolex Cup, organized
by Yacht Club Italiano in collaboration the Société
Nautique de Saint-Tropez, but only the owners of
the top two boats won an engraved
Submariner (pictured above):
THE DETAILS Vadim Yakimenko’s TP52 won the
For more information,  gyerall trophy while Dieter Schén’s
visit rolex.com . .
Maxi 72 won line honors.
That’s what makes these
particular watches so exclusive. Anyone can buy a fine
watch. But only an elite few can win one. OlH

HAVE TO WIN

NO WATCH IS MORE EXCLUSIVE
THAN THE ONE YOU CAN'T BUY

words by Bill Springer

s anyone who loves fine

timepieces knows, there

is no shortage of

nautically themed watches
available today. Many exclusive
brands produce exquisite watches
that can trace their nautical roots back
many generations. And most well-
heeled watch enthusiasts will simply
always buy the best.

But if you're a serious racing sailor, the
watch you really covet is not for sale. You
have to win it. That’s just one of the many
reasons why Rolex watches are so special
to a certain breed of sailor. Because to win
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PHOTOGRAPHS BY CARLO BORLENGHI/COURTESY OF ROLEX (TOP)

COURTESY OF ROLEX (BOTTOM)



16 North Pelican Drive - $5,400,000 10 Harbour Green - $2,595,000 103 Andros Road - Price Upon Request 6B Marina Village - $2,600,000
4 Bedrooms, 3.5 Baths 3 Bedrooms, 3 Baths 5 Bedrooms, 5.5 Baths 2 Bedrooms, 2 Baths
70" Dockage - 1207 Lake Frontage - 1112 Ocean Frontage - 1183 50" Dockage - 1325

P 7 oS Q\. . as.
30 Cardinal Lane - $6,900,000
7 Bedrooms, 8.5 Baths
110’ Canal Frontage - 1327

ONE CLUB

22 Harbour House - $2,295,000
3 Bedrooms, 4 Baths
40’ Dockage - 1283

11B Angelfish Cay - $550,000 14 Sunrise Cay Drive - $15,500,000 121 Marina — Residence 308 37 Angelfish Cay Drive - $2,800,000

1 Bedroom, 1 Bath 6 Bedrooms, 5.5 Baths $5,500,900 - 4 Bedrooms, 4.5 Baths 19,410 sq. ft. Homesite
36’ Dockage - 1293 101" Ocean Frontage - 1033 Marina Views - 1322 Canal Frontage - 786

Interested in learning more about the simple pleasures of this unique club? There are only

two ways to experience Ocean Reef Club —as a guest of a member or through the pages of

Living magazine. Go to OceanReefClubLiving.com or call 305367.6600 to request your

free copy and our Real Estate Guide.

William H. Dickinson, Managing Broker Lic. Real Estate Broker, Ocean Reef Club Real Estate Company® is An Equal Opportunity Company, OceEaAN REerF CLuUB
Equal Housing Opportunity. This material is based upon information that we consider reliable, but because it has been supplied by third ReEAL EsTATE CoM PANY"

parties, we cannot represent that it is accurate or complete, and it should not be relied upon as such. This offering is subject to errors,
omissions, changes, including price, or withdrawal without notice. Offer not valid in some states. KEY LARGO, FLORIDA
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LIVING THE DREAM

STEWART SURFBOARDS ARE A
SOUTHERN CALIFORNIA INSTITUTION

words by Bill Springer

outhern California surfing legend Bill Stewart

had a pretty good idea of what he wanted to do

with his life when he set off in a 1963 Ford van

bound for Southern California. In the early
days, he surfed up and down the coast until he landed in
San Clemente at a surfboard factory. In time, he became
known for his unique painting and board shaping
abilities in addition to surfing competitively.
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By 1978, Stewart opened his first shop in Laguna
Beach where he painted and shaped surfboards and
sold airbrushed T-shirts and hats. In the mid-1980s, he
came up with a distinctive surfboard design: a faster
and more nimble longboard than anything produced
prior. In fact, the beveled rail Hydro Hull is the proven
design standard for most
modern longboards.

Stewart is still a
fixture at the shop and
his longboard designs
have helped surfers of all
ages experience the exhilaration of catching a wave. It
doesn’t get much closer to the California dream than
that, does it? OIH

THE DETAILS
For more information,
visit stewartsurfboards.com

Owning a home that
overlooks a famous
surf break is the
ultimate luxury for

a surfer. And if your
ocean home is in
Southern California,
chances are you have
a Stewart longboard
in your quiver. Or you
should!

DS

PHOTOGRAPHS COURTESY OF STEWART SURFBOAR
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FREE-WHEELING

VANDERHALL'S VENICE AND LAGUNA AUTO-
CYCLES ARE AS UNCONVENTIONAL AS THEIR
SOUTHERN CALIFORNIA NAMESAKES

words by Larry Bean

or its first production model auto-cycle,
Vanderhall Motor Works wanted a name that
connotes exoticism and exclusivity, something
that would suit a three-wheeled machine with a
hand-laid carbon fiber body, a 200 hp turbocharged

engine, two heated quilted-leather seats, and a starting Motors-sourced 1.4-liter turbocharged inline-4 engine Vanderhall 3-wheelers

price of $50,000. It settled on the Laguna, as in Southern  that produces 180 hp. It's paired with a 6-speed automatic B ayaiebing igh-
performance machines

California’s Laguna Beach, the seaside resort city known transmission, also from GM, although manual transmis- that can accelerate

from zero-to-60 mph in

for its scenic coves, artist colony, surfing culture, and >

sion is an option. Because the Venice weighs less than 1,400

beach volleyball tournaments.

Vanderhall, which is based in Provo, Utah, launched the
Laguna in 2016. Earlier this year, it introduced the Venice,
named for another SoCal beach community, one that’s less
exclusive than Laguna but abounds in bohemian charm.
Both cities boast the warm, sunny weather that’s ideal for
any open-cockpit vehicle, and they provide proximity to
roadways—the canyon routes winding through the Santa
Monica Mountains—where you can fully experience the
thrill of driving an auto-cycle.

The Venice shares many of the Laguna’s components,
including most of the suspension system. But it’s cloaked
in a more quickly assembled, more cost-effective com-
posite body, so the starting price is about $20,000 less:
just under $30,000. The Venice is powered by a General
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pounds, the engine is powerful enough to enable a zero-to-
60-mph time of 4.5 seconds and a top speed of 140 mph.
The cockpit is equipped with a heating system, heated
bucket seats with roll bars for safety, and a ,000-watt
audio system that connects to Bluetooth. The available
exterior colors are metallic black, metallic gray, dark red,
and pearl white.
In most states, you can drive
THE DETAILS the Venice and Laguna without a
For more information, . .
visit vanderhallusa.com motorcycle license and without
a helmet. Vanderhall sells the
vehicles through 17 dealerships
across the country. It plans to add eight more dealerships
to its network by the end of the year and have as many as
50 by the end of next year. OlH

USA

PHOTOGRAPHS COURTESY OF VANDERHALL



The Ultimate
Indoor/Outdoor Lifestyle

With huge panel sizes, countless configurations,
and flush floor tracks, our sliding doors dissolve
the boundaries of your home.

Impact rated up to 12" tall and to PG 80 with our
patented Flush Track, creative freedom is in
your hands.

Andersen. |

|

LIFTSLIDES BIFOLDS
ARCHITECTURAL (/ - WEILAND _ o
COLLECTION ‘ DOORS Oceanside, California

PIVOT DOORS

weilandslidingdoors.com




ULTIMATE TOYS

DEEP-SEA DIVERS

PERSONAL SUBMARINES PROVIDE AN
EXCLUSIVE OCEAN ESCAPE
words by Shaun Tolson

hen it comes to luxury, it’s pretty hard to

compete with the ultimate ocean home: a

superyacht equipped with a diverse fleet

of vessels including the requisite toys and
tenders for exploring rivers, estuaries, and islands.
However, a more exciting and exclusive adventure
awaits below the ocean’s surface.

Triton Submarines LLC tapped into this idea long
ago—that g7 percent of the ocean floor still remains
unexplored—and today specializes in the production of
a wide range of submersibles that can accommodate as
many as seven passengers and dive to depths almost
seven miles below the surface.

A number of physical features, including the
incredible clarity of Triton’s spherical pressure hulls
made of a proprietary acrylic material that, according to
Triton President Patrick Lahey, provide passengers with
an “immersive experience,” distinguish Triton subs from
others on the market. Attributes such as ease of use and
durability make them a popular choice for yacht owners
as well, highlights Lahey.

Take the Triton 1650/3 ($3.3 million), for example.
This submersible can transport as many as three
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passengers to a depth of
1,650 feet. And because
it weighs a relatively

light 8,800 pounds and
measures less than six feet
tall, the sub can be launched

easily from most luxury yachts.

The Triton 3300/3 ($3.6 million), in
comparison, remains the brand’s bestselling vessel.
It weighs twice as much and is 2.6 feet taller than the
1650/3, but its ability to transport as many as three
passengers more than half a mile below the ocean’s
surface for up to 12 hours makes it ideal for both
sightseeing and scientific expeditions. In fact, the Triton
3300/3 was extensively used by the BBC during the
filming of a three-part documentary series on the Great
Barrier Reef in 2016.

Still, the company’s most compelling sub, the Triton
36000/3, requires two years to build and has the
potential to traverse previously unexplored areas of
the Earth. The aquatic marvel,
which features a lightweight
and highly pressurized hull,
costs approximately $30 million
and is capable of safely (and
comfortably) transporting three
passengers to the deepest point of the Mariana Trench.

“That,” says Triton CEO Bruce Jones, “is the ultimate
submersible.” 0lH

SUBS (TOP),

ESY OF TRITON

THE DETAILS
For more information,
visit tritonsubs.com



THE POINT I8S...

Surrounded by water,

10 minutes to private airport,
45 minutes to the Palm Beaches,
60 miles to the Bahamas.

SAILFISH POINT

Hutchinson Island, Florida

Miles of Atlantic Shoreline - Nicklaus Signature Golf « Oceanfront Country Club
Helipad - Fitness Complex - Spa/Salon - Private Yacht Club and Marina

INQUIRE ABOUT GUEST OPPORTUNITIES

772.225.6200 SailfishPoint.com 1648 S.E. Sailfish Point Blvd., Stuart, FL 34996

g Sailfish Point Realty The Sailfish Point Club is a private facility. Sailfish Point Realty is a licensed Real Estate Broker. Equal Housing Opportunity.
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BLACK ART

THE STORY—AND FLAVOR—OF AN INDULGENT

WHISKY BORN MORE THAN HALF A CENTURY AGO.

words by Shaun Tolson

s the warm nights of summer transition to

autumn’s cooler evenings, the tastes of

discerning imbibers inevitably shift from crisp,

light-bodied, and lighter-colored concoctions
to the richer and more luscious flavors of brown,
cask-aged spirits. As your preferences make this
seasonal shift—and if your disposable income allows—
you would be wise to seek out a bottle of Black Bowmore
1964, 50 Year Old ($25,000), a refined whisky whose age,
as the distillery reveals, is as much a credit to good
fortune as it is good planning.

On November 5, 1964, Bowmore’s team of distillers
and malt masters filled a small number of first-fill
oloroso sherry hogshead casks with fresh spirit and set
them down to age for an undetermined length of time
in the distillery’s esteemed No. 1 vaults. Over the years,
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some of those casks were bottled; in 2002, two of them
were combined to offset the significant evaporation that
had occurred during the preceding decades. In 2007, the

Black Bowmore was
set down to age on
November 5, 1964.

majority of existing casks were bottled and released as
Black Bowmore 42 Year Old; however, the married cask
was overlooked reportedly and continued to mature
for another eight years before it was rediscovered and
promptly bottled.

Like the preceding 42 Year Old—which offered notes
of ginger and cinnamon as well as tastes of ripe mango,
toffee, and dark chocolate—the 50 Year Old iteration,
described by the distillery as “beautifully rounded and
complex,” delivers a tasting experience layered with hints
of tropical fruits, honeyed black truffles, and measured
doses of the brand’s famous peat smoke. Those hoping to
acquire a bottle will need patience and a strong network
of connected purveyors, since only 159 bottles have been
released for all markets around the world.

“Black Bowmore is one of those whiskies that
is spoken about in hushed tones by collectors and
aficionados around the world,” says David Turner,
Bowmore’s distillery manager. “To have the opportunity
to try Black Bowmore now—at the ripe old age of 50
years—is truly a once-in-a-lifetime experience.” 0lH

PHOTOGRAPH BY BEAM SUNTORY



Angara Maximus: A Barbecue Grill Like No Other

Epitomizing the finest in luxury furniture, this combination grill + outdoor dining table is lovingly handcrafted
in the USA in exotic wood, marine grade stainless steel and with state of the art burner technology.

Welcome to the new dawn of social grilling. Now everyone can join in, to grill and have fun, together!

Barbecue parties will never be the same again!

www.ibbg.com

Do you barbecue? m 1.800.yes.ibbq
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here the
- Action is
. CLASSICAL OR MODERN,
RICHARD LANDRY'’S

ARCHITECTURE IS BUILT
FOR THE AGES.

words by J. MICHAEL WELTON

Los Angeles-based
Landry Design Group

has created more than
400 homes in 12 states
and 17 countries.

PHOTOGRAPHS COURTESY OF
IHE LANDRY DESIGN GROUP
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rchitect Richard Landry moved to
Los Angeles in the mid-1980s to
be where the action is.

The Montreal native drove
down from recession-plagued Alberta without a green
card or visa. He promptly landed four job offers within
a week, so he got his visa and stuck around. “My timing
was good; there was a lot of potential out there,” he
says. “Then I was on my own at 30 years of age and |
thought: Yeah, I can do this.”

It was an era when postmodernism was all the
rage, coast to coast. In 1986, Michael Graves designed
his Pantheon-inspired Team Disney building in
Burbank, following the debut of Philip Johnson’s
1984 Chippendale-capped AT&T tower in Manhattan.
But Landry skipped that kind of history-referencing
design. Instead he embraced modernism—and later
turned his attention to other portals to the past.

He looked to French Provincial, Spanish Colonial,
and Tuscan Rustic: a variety of classical styles that
appealed to a well-heeled clientele. “I didn’t want
to create a signature look but to listen to the clients
and their needs, to what the site says, and to not
limit myself,” says Landry. “We approach every
project without preconceived notions. It’s about
being open-minded.”

He did his homework, too, rigorously researching
European scale and proportions and tracking down
the most authentic materials. Soon he was designing
houses for Hollywood’s super rich and super stars
alike. At last count, the 60 year old had designed
400 homes in 12 states and 17 countries, and he’s just
beginning to hit his stride.

“Richard has developed an incredible reputation for

68

the quality of the homes he delivers to his clients,” says
Noah Fedosh, design director at Landry Design Group.
“He’s not only attentive to them by listening at the
conceptual stage but has a level of attention at every
point of the process.”

The Landry Brand

A Landry home can range in size from 2,000 to 50,000
square feet and take up to four years from concept to
completion. His attention to detail ranges from the
overarching design down to the quality of the door
jambs. “There’s just this feeling that the home has been
there for ages. It doesn’t feel cheap or rushed,” Fedosh
says. “It feels timeless.”

Richard Landry
photographed in

his Malibu home
July 2017 (above).
The diverse styles,
materials, sizes, and
intended uses of

the designs he and
his team create are
always informed by a
deep understanding
of what his high-
profile clients want
and wish for in a
home (opposite page).

PHOTOGRAPHS BY RANDY CORDERO (LEFT), COURTESY OF LANDRY DESIGN GROUP (OPPOSITE PAGE)
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Placement is site-driven and acknowledges all existing
physical attributes. “When I walk the site, it’s really
practical,” Landry says. “Where is the access, how do we
position the house to take advantage of the views, and
how do we mask the noise? Where are the winds and the
storms and where does the snow pile up?”

From there, the process is client-focused. “At
conception, Richard likes to be involved heavily,
delving into the minds of the clients, finding out what
they like, and delivering an unspoiled idea of what
they're asking for,” Fedosh says. “They’ll bring in
magazines, but Richard delves in deeper and is able to
visualize early on.”

He'll also use his sense of humor to establish client
relationships. “My wife handed him some magazine
pages, and he wadded one up and threw it over his
shoulder and said, ‘What else you got?’ ” recalls client
Bob Byers. “Then she pulled one out, balled it up, threw
it over her shoulder, and said, ‘Never mind.’”

The Richard Landry brand is flexible, with different
kinds of architecture to accommodate different kinds of
people. But at its core, it's about a personal, enjoyable
experience. “At the end of the day, each home is an
expression of the client,” says Brian Pinkett, a partner
in the firm. “You can see the personality of each client
and family—everything we do is personalized and
customized.”

Classical and Modern

Designs by the firm today are trending toward modern
architecture, in part because of the expansive window
systems that open up to dramatic views, but also
because of the potential to merge kitchen, dining space,
and living areas into one flowing space. “People like that
openness from an entertainment standpoint,” Fedosh
says. “You can cook and not be isolated from everyone
else; there’s the attraction of that open-concept living.”

At one point, the ratio of architectural work at the
firm was 75 percent traditional to 25 percent modern.
Now it’s more like 40 percent classical to 60 percent
contemporary. “People want a cleaner lifestyle—devoid
of goop and stuffiness, in terms of life in general and
their surrounding environment-a stripped-down
look,” Fedosh asserts. “Traditional is for an older
generation; the younger generation wants a more
modern aesthetic.”

But the lessons learned from classical scale and
proportion carry over into contemporary design. “Our
firm’s strong base in traditional design contributes to
us being strong designers when it comes to modern
architecture,” says Fedosh.

70

PHOTOGRAPHS COURTESY OF LANDRY DESIGN GROUP




Villa del Lago is a hilltop
villa that looks like it's
been there for a century
or more (top). Every
room is connected and
has a view (right). The
home overlooks Lake
Sherwood in the Santa
Monica Mountains of

Southern California (left).

Villa del Lago

That base is nowhere more self-evident than in the
home that Landry designed for Bob Byers at Lake
Sherwood in the Santa Monica Mountains of Southern
California. Byers and his wife, big fans of Tuscany and
the Amalfi Coast, approached Landry with the idea of
a home inspired by that region. “We wanted a home
overlooking the lake like Lake Como,” Byers explains,
“and we wanted it to look old, like an Italian villa.”

They also had a contact in Italy who could provide
them with authentic materials from Tuscany, including
400 260-year-old wooden beams, 21,000 copper tiles,
and 150-year-old clay tiles, once formed on the thighs
of Italian women'’s legs. “We were trying to achieve a
villa on the hill that looks like it’s been there for 100 to
200 years,” says the owner. “Richard mixed in old brick
with stone from Mexico and New Mexico.”

Their 23,000-square-foot Villa del Lago sits on a
knoll overlooking lake and valley. An existing building
pad onsite was extended with hardscape and pool
elements—the infinity pool overlooks the lake for a
feeling of expansion over the water. That led to a linear
design where every room has a lake view, connected
through a long spine. “The program and the site
melded perfectly,” says project architect Todd Riley.

Composed of two levels with a full basement, the
home took 30 months to complete. “They wanted
something that would be comfortable living in day
to day,” says Riley. “The square footage added up
incrementally because they wanted it to feel homey
from a daily living point of view, with spaces they
would use clustered together on the same floor.”

A kitchen, living space, family room, bar area,
library, home theater, and master suite are on the
main level. Four guest bedrooms are above, and
in the basement lies Byers’ classic car collection: a
Packard, DeLorean, Studebaker, Lamborghini, a pair of
Porsches, and a number of Chevrolets.

“I want to have a 20-car garage,” Byers announced
to Riley at the start of the project. Asked how many
he had at that point, he responded, “Two, but I plan to
have 20 by the time it’s finished.”

“He actually did come up with 20 cars, and it’s a
fun space,” Riley says. “We had the idea of having the
theater room over a couple of parking spaces, so we
put a glass floor right above them, and he places his
best car there so you can see it.”

The garage’s central spine is a dramatic arched
ceiling, composed of brick and heavy beams. “The
garage is the best part. The man cave is where it’s
at,” Byers says. “My wife said there were too many
televisions down there—I had four—and Richard said,

&
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‘You're right: he needs five.’ ” And he got them.

Byers instructed all of the contractors to bring their
best ideas to him, and says that the result is a better
building from Landry and his team. “He was open to
that—and he designed our dream home,” Byers says.
“He knew I liked automated features, so when I get out
of bed at night and put my feet on the carpet, the lights
come on.”

Sentosa Island Residence

On the manmade island of Sentosa in Singapore, a
more contemporary approach was called for. When
client Kara Kandarskis and her husband purchased
their canal-front lot there in 2007, they looked
forward to living in what she calls a comfortable and
modern home. The only drawback was the prevalent
architectural styles in Singapore.

“The homes are all generic; I wanted something
unique,” says Kandarskis. “And Richard is amazing—1I
saw his book at a bookstore, loved a couple of his
modern houses, and said, ‘I have to contact this guy!"”

Their gated community on Sentosa Island, which
she compares to old Newport Beach or Palm Beach,
was just getting started when they broke ground in
2008. “There was nothing there,” she describes, “but
it’s completely developed now with restaurants, hotels,
and a casino.”

The couple’s 15,000-square-foot site overlooks
their boat, tied up to a dock on the canal that leads
to the ocean. The site is trapezoidal, which inspired
the form of the house. “It was a blank slate; there was
nothing to react to except the shape of the site,” says
William Mungall, associate architect at the firm.

Because their clients clearly leaned toward
contemporary architecture, Mungall and his team
researched precedents across Singapore. “We looked at
some with poor flow and also thin materials,” he says.
“We tried to do something more grounded, more solid,
and more robust.”

The resulting house is trapezoidal in shape and
9,500 square feet on two levels, with six bedrooms,

10 baths, an attic, and a basement movie theater and
wine room. It’s solid as
a rock, with fixed steel
frames around all doors
and windows, floors of
manmade stone, and
thick, plastered walls.

“There’s a seven-degree angle used in both plan and
elevation as a kind of underlying concept for a slightly
odd shape,” Mungall says. “That allowed us to open

THE DETAILS
For more information,
visit landrydesigngroup.com

(2

up the front to the back and generate a more dynamic
architecture from fagade to rear.”

A central stairway, built of solid metal panels, is a
focal point and a fluid sculpture. “It’s simplified—he
made it into an artwork that’s a spiral and beautiful to
look at,” says Kandarskis.

The Landry Legacy

Reluctant to boast of his accomplishments, Landry is
quick to point out the efforts of others, particularly the
45 employees at his firm, who work together on 10 to
12 projects a year.

His clients are important as well: “I learn from every
client and every project, and I transfer that knowledge
to the people around me, to elevate their thinking and
their approach,” he says.

Over the past three decades, Landry’s made one
thing abundantly clear: if he knows anything, it's how
to find where the action is. OIH

On the island of
Sentosa in Singapore,
Landry designed a
contemporary 15,000
square-foot home for
his clients (top). The
sculptural staircase

is a focal point and a
work of art in and of
itself (right).

PHOTOGRAPHS COURTESY OF LANDRY DESIGN GROUP
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A new beach house in the Hamptons continues
the vital narrative of minimalist design

words by J. MICHAEL WELTON // photographs by CHRIS COOPER

This 21st century

home in the Hamptons

designed by Deborah

Berke Partners

acknowledges the

- Gwathmey era of
Eastern Long Island. .,



The residence features
two rooftop terraces
with views of the Atlantic
Ocean (above). Opposite
page: grade-level terraces
and large windows
connect the home to

the landscape (top).

The deck off the master
suite overlooks a nature
preserve (middle). Views
from the kitchen open up
to Joe Tyree's landscape
design (bottom).

/6

Back in the late
1960s, '70s,

and '80s, if you
wanted a snappy,
geometric gem
of a house In

the Hamptons,
there was one
architect to call.

His name was Charles Gwathmey, and he was one
of the cutting-edge modernists known as the New York
Five. He’d no sooner graduated from the Yale School of
Architecture in 1962 than he designed a house for his
parents in Amagansett—one that brought him interna-
tional attention and raised the bar for residential design
everywhere. His New York firm, Gwathmey Siegel & As-
sociates Architects, was legendary for its crisp interpre-
tation of modern design.

Today, if you're looking for a compelling home in
the Hamptons, there’s a new go-to gang of designers to
consider. They're also based in New York, and they too
have strong connections to Yale. In fact, Deborah Berke,
the leader of this 60-person firm was anointed dean of
the Yale School of Architecture last year and is the first
woman to occupy the position.

In a new home on the East End of Long Island, Berke
the partner in the firm that bears her name, has harkened
back to Gwathmey’s spare language of pure form. With
fellow principal Noah Biklen (also a Yale graduate), Berke
has created a sparkling gem of a house, one that redefines
what it means to live in style near the beach. They paired
up with landscape architect Joe Tyree for a stripped-down,
minimalist statement about just how much can be achieved



on what was once a small, flat piece of farmland.

“What I see here is that the red front door and clear
geometry are making a forward nod to the Gwathmey
era of Eastern Long Island,” Berke says. “This house ac-
knowledges it but moves it forward to the 21st century.”

The clients, a New York couple—an attorney and a
filmmaker—wanted a house where they can relax but
also engage in athletic activities. “They live high-pres-
sure, busy lives,” she says. “They’re very outdoorsy and
sports focused.”

Site and House

The architects tore down a 1960s-era house that failed to
take advantage of the site, which is just a half mile from the
ocean. The new home fully engages with a nature preserve
to the north via near floor-to-ceiling glazing throughout its
ground level, and includes a pair of roof decks to capture
sweeping views of the Atlantic to the southeast.

Grade-level terraces are placed strategically through-
out the home and landscape: off the main living room,
near the master suite, and at the swimming pool. “We
wanted an experience from the site, so that when you
arrive and go through the house, you're focused on
discovery,” says Biklen. “You can use one terrace in the
morning and another in the afternoon.

“There are all these places you can be and enjoy dur-
ing the day so you follow them informally, one room to
the next,” he continues.

The site is shaped like a flagpole, with the driveway as
the pole, ending in a slight curve at the entry court. Visi-
tors walk on axis into the entry and can move through a
glass door straight out to the pool and terrace, turn right
to head up to three bedrooms and a gym, or downstairs
to a family room and second gym. If they turn left, they’ll
find a big, open continuum of kitchen, living room, din-
ing room, and screened porch with a fireplace on each
side, outdoors and in. “There’s solidity and transpar-
ency—we're trying to allow people to really appreciate
the view and what’s beyond,” Biklen says.

The architects’ intent was to turn the 3,600-square-
foot house into an unfolding procession of stacked and
shifting volumes bathed in light and shadow. “Even if
you've been in the house a long time, or are new to it,
you discover something new about how the light is fall-
ing on it,” he says. “We started with the idea of rectangles
that shift for overhanging at entries and the shadows in
spaces that make a place.”

Their material palette is an essay in restraint. The
home is clad in Alaskan yellow cedar, stained with a
weathering seal so the wood initially ages to a warm,
light gray and later to a silvery cedar tone. “There’s a
tautness to it with the shadows,” Biklen points out. “The




The client wanted easy and
comfortable entertaining
space (top left). Charles
Gwathmey’s iconic 1965
residence he designed for his
parents (top right). The clients
asked for two gyms, one for
her and one for him (middle).
The landscape is accented
with just a handful of planted
trees (bottom).

boards are all aligned for a layer of precision to the over-
all design.”

The foundation is concrete, left exposed in the base-
ment gym, with a wash on the walls to highlight its
texture. Outdoor walkways are precast concrete pavers
and the interior mill