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The Supercolour system
od pe; fashion colours

*“This is the most; gxmtm'

decorating news!

Berger Creates the Bergertint
Supercolour System.

With the scientific blending of colourants and
colour bases the standard range BERGER 303 Flat
Emulsion and 404 Gloss Paint is extended to over
350 new vibrant, deep colours and never before
available mid-tones and subtle tints.

Conceived for the modern taste in decorating,
you can now colour, decorate and design with an
imagination that was never before possible.

Why, only nature itself could do better!
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Information and Quotations Phone: 928-4460, 928-2957-8 or visit our Plant.

Metal Fencing Ltd. 12 souTH cawp ROAD, KINGSTON 16.
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Whenit comes to HARDWARE..
nobody measuresupto LdC!

GRIGULT:

il CARPENTER o
russ W v I ™o Rt o
] 1.][ |ar} PLYBOARD FORKS

GALVANIZED 12"
TS RODFING TTILLLL IMPORTED
il compouno AL “ware  EXEIN STONE et

Pt SO BARCED T e xpanpinG T RBATHROON
BRUSHES A FENCING JILATTHN cEMENT JLTTITIN

L LS CABINET
DOOR PULLS
LLL Il & KNOBS

GLAZED
FURNITURE
TILES LEGS

snxslleA"

LR SHINGLES

LEONARD de CORDOVA LTD.

RIVERTON CITY TROPICAL PLAZA MANDEVILLE MONTEGO BAY
923-9241 936-1715 962-2037 952-3266

DISCOVERY BAY 973-2338
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Only Tropicair cares
enough to give you the
biggest choice o

windows.
That'’s Tropi-care.

Full Frame Jalousies SLOPING SILL TO = =
,’T- DRAIN OFF RAINWATER. =
E TOUGHE! GLASS.
TWO-INCH FRAME e NED GLAS
EXTENSION TO /}W - IMPROVED LOCK .
CHANNEL AWAY ALSO AVAILABLE
WITH FIXED,
GLASS PANEL..
H SECURELY INTERLOCKING m
BLADES.
n > ==
Sliding Window
FULLY COUNTERBALANCED
CONCEALED RIVETS Pl
FOR ADDED SLMUNE DESIGN FOR
SECURITY. SLEEK GOUP 100KS. —
WIDER BLADES |
- FOR BETTER /H
’1- i HaHTING AND
| Il VENTILATION .
WIPER BLADES _——
FOR BETTER LisHTING el | =
AND VENTILATION . | = / Q”;GLE O%.
Dou HUNG.

1
A

EXCLUSIVE COUNTER.- BALANCING
DEVICE TO EEP WINDOW OPEN
IN ANY¥ FPOS|TION. T AIRCONDITIBN NG

= OR INSECT SCREENS

AVALABLE TOR.
LEULL- FRAME
JALOUSIES.

Aluminium Sash Window

OLD" WORLD CHARM
WITH A MoDERN
FLAIR.

1

AVAILABLE WITH
CLEAR. GLASS,
FROSTED GlASS

it OR BOTH,
RVBBERIZED |] / If you would like
SWEATHER BARRIER” further information
TOR TOTA- about Tropicair windows,

WEATHER. ~PROCF N .

Slimline Jalousies / please fill out this coupon

AVA"—ABLE‘ / and mail to:
L——_:;:"ﬁ~ e ) y PRE-ASSEMBLED Tropicair Jalousies Limited,
4 Projecting and Fixed Windows. OR W =D 3
INDISPENSABLE ® ° ® o PowN) Forwm . NAME
Sonbigs a OoOwS
S sl ropicair Wll‘ld H 57 sooness

4
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227 Marcus Garvey Drive, Kingston.11. I

_ built with Tropi-care.
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When your cash flow
depends on delivery..

Time is Money. We know. That's why we're
equipped and ready to roll anywhere, anytime.
We have a fully-equipped fleet, manned by
efficient and well-trained crews and supervisors,
to guarantee the on-time delivery that means profit
from your project.

We're ready:;; FFomx

79 HARBOUR ST., KINGSTON PHONE 9226670
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COOPER

AND ASSOCIATES LIMITED

2 Melvin Hall Ave., Montego Bay. Tel. 933-6981
3 Lancelin Ave., Kingston 10. Tel. 933-6102

CERTIFIED PRESSURE VESSEL INSPECTORS

Distributors for:

AERCO SOPHISTICATED
WATER HEATERS

HET For Hospitals,
SVLJA1TLEE§ Hotels, Industry,
Condominiums

AERCO is a modification
of semi-instantaneous heat-
ers with internal controll-
ing device. Controlled heat
transfer rate type heater.

Semi-instantaneous with de-
vice (compensator assembly)
for controlling heat balance
without large mass of stor-
age water.

Temperature and steam in-
put are stable.

Operates with  Limited
Steam Supply. Average
heat input approximates
actual average consumption
rate.

_____ FANTASTIC
; SPACE SAVER

STEAM SUPPLY g Wy —— 10 YEARS
CONDENSATE GUARANTEE

Engineers &
General Gontractors

INDUSTRIAL
& GCOMMERGIAL
PLUMBING & DRAINAGE
SYSTEMS

PACKAGE TYPE SEWAGE TREATMENT PLANTS

w

"OMNIA PRECAST
CONCRETE FLOOR

QUICK VERSATILE ECONOMICA

3§ 4 S enome o

The light Omnia blocks are quickly and easily placed in posi
tion between the joists. Alternatively, for hung ceilings, meta
pans can be used instead of blocks.

BN B

The complete erection, including the provision of cross ribt
where desired, is entirely “dry’” and carried through in a frac
tion of the time needed in erecting conventional formworl
required with other types of concrete floor.”

PRECAST JAMAICALTD

167 Bayfarm Road, Kingston 11 — Tel: 923-6773-4

We also produce Architectural Concrete
Fence Posts + Kerb Wails < Paving Slabs
N.B.: OMNIA FLOORS HAVE BEEN APPROVED AT
MAJOR PROJECTS, i.e. ABBEY COURT APARTMENTS,
WORTHINGTON COURT APARTMENTS
AND DRAGON BAY HOTEL.

6 JAMAICA ARCHITECT ISSUE 11



SPECIFY OASIS WATER COOLERS

WHEN
PLANNING YOUR BUILDINGS

Many of Jamaicas newest and largest buildings

~OASIS

==tf—) MODERN

| WATER
| COOLERS

Compact on-a-wall 5-gallon
water cooler - ideal for small
offices, retail stores,
reception. areas, etc.

Floor standing models.
Available in
/ 13 & 20 gallon capacity.

77
Wall-Mounted models
Available in

OTHER SPECIAL 7 & 13 gallon capacity

PURPOSE MODELS
AVAILABLE ON SPECIAL ORDER

* Explosion proof model — paint and chemical plants

* Refrigerated compartment models for office use

* Refrigerated compartment model with hot water
— for office use

(Full colour brochures with specifications available
on request)

A\SIN

2-4 Geffrard Place, Phone: 922-1640
27 King Street, Phone: 929-5110

N. Odeon Ave, H.W.T. Phone: 936-6951
Manor Park Plaza, Phone: 924-1415

JAMAICA ARCHITECT ISSUE 11



Architects and Builders! Choose VINACRYL <
EMULSION paint to give your buildings the
aesthetic appeal your profession demands
VINACOTE HOUSE & ROOF Oil Paint; most
versatile for use on wood and metal surfaces...

Vinacote

House & Roof

Together they come in a wide range of
beautiful colours

Vinacryl
Flat Emulsion
Distributed by: — ™ i

CONSUMER GOODS LIMITED
THE PAINT SHOP & OTHER LEADING HARDWARE STORES

STACOTE FINISHESLTD. B =

72 Tower Street, Kingston - Phone: 92-25021, 93-20385-6 1 coo e

A GOOD CARPET IS ONLY AS GOOD
AS THE EXPERTS WHO CLEAN IT.

Carpet is an investment that should be protected by
regular, professional cleaning. Over the course

of time, tiny particles of dirt, which aren’t removed
by normal vacuuming or sweeping, collect in

the fibres and start cutting them to pieces causing
excessive, unnecessary wear. We've been supplying,
laying and cleaning carpets since 1964. So we know.
Our cleaning service is fast, mobile and

professional. And it costs only 10c a square foot.
A small price to pay to protect an investment.

BEFORE YOU DO ANYTHING,
@ CALL IN THE CARPET & DRAPERY EXPERTS
Jamaica Carpet & Drapery Co., Ltd.

10-12 Northside Plaza, Liguanea, Kingston 6. Tel:927-0922/927-0952/927-6486/7 J

JAMAICA ARCHITECT ISSUE 11
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AMERICAN | DEAL
STANDARD STANDARD

SANITARY WARE

In the most gorgeous colours

BATHS WITH
NON SKID BOTTOMS

~ SILENT FLUSH
AND SELF-VENTILATING TOILETS

BEAUTIFUL
BIDETS

ARDWARE & LUMBER:

A MEMBER OF THE PAN-JAMAICAN GROUP OF COMPANIES
Riverton City, 697 Spanish Town Road, Tel: 38911/39131
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Editorial BY ARCHITECT R. ALFONSO RICHARDS,

Chairman and Guest Editor for this issue of the
Jamaica Architect.

This conference has chosen to discucs ‘Tourism — [t's
Impact on Developing Countries’. The topic is significant
not only in terms of it’s impact on Developing Countries but
because it also provides an opportunity for architects to
examine and reassess the roles we play, or should play in
shaping the environment in which we live. [t has been
traditional for most architects to concern themselves mainly
with the built environment — the ‘Form follows Function’
axiom of the 19th and early 20th century concepts of
architecture. We pay little or no attention to the socio-
economic and political coordinate system which should
form the basis for decision making. If the reference system
is wrong or inadequate then it follows that the decision
emanating from it will also be wrong or inadequate. It
follows also that architects will create architectural solutions
to ‘problems’ that do not exist or were not understood.

By abstaining from the pre-architectural decision making
process we have abdicated our responsibility to the profes-
sion, to ourselves and to the people who look to us for
guidance and leadership.

Many learned scholars through time have attempted to
define architecture, but any such definition can suffice only
for a short period of time because architecture like every-
thing else is in a continuous state of change. One can only
suggest that ‘architecture is life at any given time for any
given society of man’.

The architect in a developing society must not only be
aware of but must be totally involved with the entire
problem area for which he is required to perform archi-
tectural services. The problem area must be clearly defined,
the variables, parameters, goals, objectives and possible
consequences understood in order that the solution may be
enduring, that harmony will be achieved.

It is for this reason that we in the Caribbean and Central
American region must develop an architectural response to
the challenge of our societies. Not with reference to the
established industrial societies but with reference to where
we are at in the evolution of our societies as well as to where
we would like to go. A Conference on Tourism lies well
within the ambit of our profession in response to the
location in time of the Caribbean and Central American
societies.

Editor’'s Note

Most of the papers presented at the conference were condensed for
publication in this magazine. Where possible the original authors were
asked to condense their own papers. The editor regrets that due to lack
of space the full content of the papers could not be published.
Complete papers can be obtained from the offices of the Jamaica
Architect upon request. The editor wishes to apologise to any author if
in his opinion his intent was misrepresented by the editing of his
material.

About our guest edltor Al Richards, Chairman of the Jamaica Archi-

tion emerged explosively as forces questioning

tect Committee and Guest Editor for this issue,
studied Architecture at the University of British
Columbia. Before that, he graduated with a
Bachelor of Science degree in mathematics and
physics from the University of Manitoba in
1965, and went on to obtain the Bachelor of
Architecture degree from U.B.C. in 1971.

His architectural education took him to San
Francisco in 1968, where he investigated urban
transportation systems; later his studies took
him to Venice, Italy, in 1969 as a guest of the
Venetian Island of Studies under a UNESCO
sponsored programme. In Venice, his area of
study centered on the socio-economic and poli-
tical phenomena which were at the root of the
mass exodus of young people from the historic
centre of Venice. Much of this work was re-
viewed later in 1971 by “Architectural Review”
magazine.

Al’s university education spanned the years
from 1961 to 1971, the decade during which
Black America and the general student popula-

JAMAICA ARCHITECT ISSUE 11

the unchallenged values of established Western
Society. The call was for radical changes in
societal structure and people’s consciousness
through revolution or any other tactics which
would produce the desired new order.

It was against this background that Al’s
graduation thesis was shaped. Titled “Con-
sciousness Ill — An Experimental Community
City for 25,000 People”, this mammoth exercise
was a significant attempt at synthesizing the
expectations of radical opinion of the late
1960°s in terms of contemporary architecture
and urbanism.

Al is a past student of Kingston Technical
High School, after which he worked with the
Department of Housing [now Ministry of Hous-
ingl where he was encouraged by the Chief
Architect, Mr. Rupert Bond, to study Architec-
ture. His other interests include photography,
furniture design, writing, tennis, chess, and the
application of statistics to unknown probabili-
ties.

1
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Reginald Aitken Ltd. has a complete range of
Westinghouse elevators.

* High Speed Passenger elevators with automatic control.
* Medium Speed passenger and freight elevators.
* Electric stairways.

*

Hydraulic elevators.

Write or phone Reginald Aitken Ltd. for our booklet
describing the types of Westinghouse elevators available
and the ways in which they can be used to best advantage.

AITKEN

LiMITED
437 Spanish Town Road, Kgn. Tel: 933-8538

12 JAMAICA ARCHITECT ISSUE 11



Conclusions of the First Caribbean and
Central American Regional Conference of the

E PA.A. on Tourism

Tourism is a fact in our countries.

f properly planned, it is a positive force for social, economic
ind cultural progress.

f not adequately controlled, and related to the realities of
‘he respective countries, it can become a destructive force
wvith a totally negative end result.

Zomprehensive Tourism Planning should be established
mmediately in each country by its Government, taking into
>onsideration the following:-

71 The need to relate it to the Development plan of each
nation.
2] The need to integrate all regional efforts in Tourism.

3] The need to relate the Tourism phenomena to the social .

structure of each nation, establishing as a reference of
planning the social capacity of the country.

41 The need for a rational utilization of the natural, physical
and ecological resources of each country.

51 Tourism must always be an instrument for developing
and reinforcing the dignity, pride and character of the
human element of each country, and must also contri-

Thank You

The Jamaica Society of Architects wishes to express its
sincere gratitude to the following individuals and companies
‘or their generous contributions and participation in the
First Caribbean and Central American Regional Con-
ference of the Pan American Federation of Architects’
Association, on Tourism, held in Kingston, Jamaica,
February 18-23, 1974.

ABDULLA C. MARZOUCA LTD.

BRYAD ENGINEERING CO. LTD.

ABRAHAM HENRIQUES & JOY LTD.,

bute to the economic progress of all its inhabitants.

61 Specifically, the aim should be that all aspects of
tourism control should be in the hands of nationals.

71 The national architect must be incorporated in the over-
all tourism planning from the initial stage to the final
decision making level

THEREFORE we recommend:

That Architects must remain aware of all the implications
involved in the impact of Tourism in their countries.

That it is imperative that each country should be able to plan
and develop the whole of its territory eliminating the exter-
nal or internal physical and legal obstacles that oppose its
integral development.

The Architect should strive to assist Government in the
formulations and re-evaluation of its Tourism policy.

The planning and physical realization of that policy must
remain the professional responsibility of the national archi-
tect. We recognize the need to establish specific pro-
grammes of formation and specialization of the Architects
on Tourism in their national universities.

BRANDRAM-HENDERSON W.I. LTD.

CMP INDUSTRIES LTD.

CARIBBEAN CONSTRUCTION CO. LTD.
CARIBBEAN CEMENT CO. LTD.
CARIBBEAN STEEL CO. LTD.
CRANBROOK ELECTRICAL LTD.
CENTRAL AGENCIES.
DESNOES & GEDDES LTD.
FONG YEE ENGINEERING CO.
GORE BROTHERS LTD.
HIGGS & HILL |JAI LTD.
JAMAICA CARPET MILLS LTD.
JAMAICA PREMIX LTD.
JAMAICA TOURIST BOARD.
KENT CONSTRUCTION LTD.
KEY HOMES LTD. [NCC]
LEONARD deCORDOVA LTD.
MAIS & SANT LTD.
MARITIME & TRANSPORT SERVICES LTD.

*F.P.A.A. means Federacion de Pan-American Arguitectas Associacidn

OLIVER JONES [PRESIDENT, ISLAND LIFE INS. LTD 1
PAN-JAMAICAN INVESTMENT TRUST LTD.
PILKINGTON GLASS [JA] LTD.
REDIMIX CONCRETE LTD.
STANLEY MOTTA LTD.
STATE BUILDING & CONSTRUCTION CO.
TROPICAIR JALOUSIES LTD.
URBAN DEVELOPMENT CORPORATION
WEST INDIES PAINTS LTD.
WILLS BATTERY CO.
WOOD PRESERVATION LTD
WRAY & NEPHEW LTD.
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ollisS D0PES offers you
a beautiful way to tell time
in your home

Clocks to grace anywhere in your home. Drawing room,
dining room, kitchen or patio. Unique and classical shapes.
Brass satin finish; wrought iron with copper finish;
antique gilt, heavy antique silver finish, wrought iron and
aluminium are just some of the outstanding models to
tell time beautifully with, in your home.
FROM $30.00 TO $300.00

WALL
CLOCKS

KINGSTON: Corner Harbour & Church Streets. The Mall - 20 Constant Spring Road

[]
Also available Duty Free in -
KINGSTON: Corner Harbour & Church Streets, Jamaica Pegasus Hotel, Kingston International Airport.
MONTEGO BAY: Casa Montego Shopping Centre, Montego Freeport Shopping Centre. OCHO RIOS: Ocean Village Shopping Centre
exquisite, original jewellery and exclusive agents in Jamaica for

PATEK PHILLIPPE: PIAGET: L.W.C.: ROLEX: OMEGA: TISSOT: MIDO: ROAMER:

WORLD FAMOUS

GOOD DRAPERY NEEDS EXPERT
FABRIC KNOWLEDGE

Bad fabric makes bad drapes. It’ll fade, wrinkle,

: ~ stretch or shrink. It won’t hang or look
. “,,..,??533! right. So it’s a waste of money. We know what
good drapery fabric is. After all, we've been supplying
custom made drapes to hotels, offices, and private
homes since 1964. We have a large stock of the best
fabrics. Not the cheapest. But then, cheapness is
false economy. Our fabrics have been specially
treated to stand up to our strong tropical sun. And
they’re thermally lined to insulate airconditioned
areas. So if you‘re thinking of replacing or putting in
drapes, call us in. We'll be happy to show you
our specially selected range and give you a free estimate.

1 BEFORE YOU DO ANYTHING.
i @ CALL IN THE CARPET & DRAPERY EXPERTS
d Jamaica Carpet & Drapery Co., Ltd.

10-12 Northside Plaza, Liguanea, Kingston 6. Tel:927-0922/927-0952/927-6486/7
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This is the house
that Jack built.

This is the Alprojam profile roofing
that Jack used.

This is a wise move by Jack, because Alprojam roofing is specially made to give your house

the best kind of roofing protection. They are cooler, more economical, last longer and come
in a wide variety of styles and colours. Now that you have decided to use Alprojam roofing,
it’s good for you to know that Alprojam’s installation service is fast and dependable.

Jack and his family are very happy under their Alprojam roof, you will be too.

ALPROJAM

ALCAN PRODUCTS OF JAMAICA LIMITED.

379 Spanish Town Road, Kingston 11.

For further information Ca|| 923'9251
Alprojam Roofing is everywhere
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THE KINGSTON MALL

KINGSTON MALL is the title of the historic development
project being undertaken by TOWN & COMMERCIAL PROP-
ERTIES (JA.) LIMITED as part of the Kingston Waterfront
re-development programme, bordered by King, West and
Port Royal Streets.

The development includes:
JAMAI‘ A A. a 12 storey office block (opening shortly) with
ground floor shopping, banking and catering facilities.

B. one 14 storey condominium apartment Block includ-
ing 135 apartments above the podium level,connected
to a multi-storey parking garage and office Block
supported by a supermarket, commercial shopping,
catering and banking facilities.

C. a 2 storey department store.

In addition, the 390-room Inter-Continental Hotel is under
construction on the old Victoria Crafts Market site at the
foot of King Street. This is a UDC-sponsored hotel in which
TCP Jamaica has a substantial investment. When completed
in 1975, Downtown Kingston can truly claim to be the
capital centre of the Caribbean.

TOWN & COMMERCIAL PROPERTIES (JAMAICA) LTD.

THE OFFICE CENTRE, OCEAN BOULEVARD, KINGSTON, JAMA!ICA. TELEPHONE: 929-2510

JAMAICA ARCHITECT ISSUE 11



units
together-sruroy

CONVENIENTLY DESIGNED
seed s 2z 0 AND EFFICIENT

in a variety of models and sizes are
only part of a wide range of
cooking appliances that you can
choose from at our showrooms at
41a Half Way Tree Road and
Westgate Shopping Centre, Mon-
tego Bay.

Versatility, reliability, speed —
these are the standards we stand
by and insist on — a standing
guarantee from Tropigas.

[ - T RN ST UL R e e —

DOING MORE,SERVING YOU BETTER

41A HALFWAY TREE ROAD « TEL: 93-62190 & WESTGATE SHOPPING CENTRE, MONTEGO BAY, TEL: 952-3408

JAMAICA ARCHITECT ISSUE 11
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“This stuff

really turns me on!”

When everyone else is turned off, plug in to an electrical generating plant from
Will’s and bring the light back in your life. Will’s has a great selection of Dale
generating units for the home, office, business or factory. Don’t let power cuts
black you out.

Be bright. Check Will’s.

Remember when it comes to service: Will’s will when others won’t.

@ , 66 Slipe Road, Kingston.
Telephone: 936-5921-4
Agents for Dale Electric

sareny comeany ummep  Of Great Britain Ltd.

“2,500 spectators will applaud
our next est victory ingreater comfort...

CMP)

As part of the Jamaica Cricket
Association’s development
programme for Sabina Park, a new
bank of bleachers have been built
to replace the outmoded facilities
on the eastern perimeter of the
ground. C.M.P. Structures fabricated
and erected the steelwork.

C.M.P. Structures has been
responsible for the steel for
industrial and commercial jobs
ranging in size from $3,000 to the
six-figure Kingston Intercontinental
Hotel.

Call us in at the concept, design
and tender stage for advice and
assistance.

CMP makes things... that much better

CMP Metal Products Limited, 237 Marcus Garvey Drive, Kingston 11. Telephone: 923-6634. 19 Water Lane, Montego Bay, Telephone: 952-2815.

JAMAICA ARCHITECT ISSUE 11



Rule Of Thumh

oS PSR~ A e - o\
e 2 F SR 6 2 '., ‘-n..f\_ 3 J
i ol ¥ . . SN \:
'.;,‘\‘..' “4 "\,.'.‘:"\P__‘l K .\\}S

Johm\y Strmger

During the course of our education we
were taught the shortest distance between
two points is a straight line. With some
people, we'’re sorry to say, this is where
their  education stopped, and good ole
Johnny is just such an individual. With
tongue in cheek and scissors in hand he
enters  every  building ~with pre-conceived
ideas about the best method for stringing
lines.

Help us retire the Johnny'’s in our profession
through better planning. Call on our Build-
ing Industry Consulting Service at the

Jamaica Telephone Company for

assistance.

Try it, you'll like it.

%

\}

—
THE JAMAICA TELEPHONE
COMPANY LIMITED
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“WhenIspread
‘mymoneyall 4
‘overthe wall
Twantitto

stay there...
foryears.”

More power to you Mister! You're spending ot
the money. You have the right to demand ¢
that you get value for your money.

Why invest in a paint that fades or cracks

or peels in no time at all?

You should be using Glidden Multi Spred

Flat Emulsion for interior and exterior use, —
The new inside/outside paint from Glidden

that lasts even longer than any specialist paint.
Remember the name, because it’s new.

Glidden Multi Spred Flat Emulsion.

Demand it.

it’s what you have the rig
to expect of a paint today
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WIRE FABRICS LTD.
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Orbit builds
better products

Locks. Nails. Barbed Wire. Water Heaters. Years of technical
experience and knowledge go into the building of each Orbit
Quality Product. Plus the kind of thinking that makes our
products tough, reliable, and top value for money.

Orbit Quality Products. Better products for a better Jamaica.

Quallity Products

2 Ashenheim Road, Kingston 11.
Telephone: 923-8824, 933-9111
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he theme of this Conference is most appropriate. Never in the history of the world has there been so

sh disharmony in trade, finance, fiscal policies and racial intolerance. The picture suggests that nations

Jed as they are by language and racial barriers, economic conditions, and a lack of sufficient knowledge

/hat pertains in each country are pursuing their own independent policies regardless of the consequences

‘he economic and social conditions in other nations and territories.

0 my way of thinking the impact of tourism on a developing nation ought not to be judged or assessed

' in terms of the economic gains of the country at the receiving end.

ourism is in my view the greatest avenue for people of different nationalities and races meeting one

ther and establishing a “rapport” that the leaders of their respective countries find almost impossible

ause of all the tangles of internal political problems or basic ideological differences. But very briefly, it is a

Id-wide Meet-The-People campaign and programme that must eventually bring peace and understanding

veen mankind. This may sound very optimistic but history will prove me right.

would like to say a special word to our Spanish-speaking guests. As Minister of Education before |

ame Governor-General, | spearheaded a successful drive to spread the teaching of Spanish in our

ools. | did so because | am convinced that a great deal of Jamaica’s future is going to be tied up with the BY THE MOST HONOURABLE,
\nish-speaking countries who are our neighbours. FLORIZEL GLASSPOLE,
his Conference, if | judge from the subjects to be discussed, will have its focus on many important GOVERNOR GENERAL OF JAMAICA.
ects of Tourism and developing countries.

wish the conference every success. | am sure you will be enjoying a great intellectual treat as you proceed

' will find the discussion very beneficial.

e First Caribbean And Central American Regional Meeting of the

American Federation of Architect’s Associations, on Tourism

t is a cause of special satisfaction to address you on this important occasion. Thanks to the enthusiasm,
laboration, and professionalism uniting the architects of our continent, we have assembled here, in the
wtiful city of Kingston, Jamaica, a prestigious group of specialists in the field we are concerned with.
Tourism is a very complex socio-economic phenomenon, which, without failing to be economic, should
her be seen as a true social service. Its practice permits the linking of different human groups among
mselves, raising their cultural level.

‘rom an economic point of view, tourism redistributes and creates income through the multiplication of
estment, it creates employment, channels fiscal income and promotes urbaniza tion. In contrast with other
»nomic activities it offers two fundamental advantages: on the one hand it has the singular characteristic
heing able to develop itself in every type of zone or region of the country, limited only by the necessity of
inting on reasonable tourist attractions; and, on the other, of being a species of industry-motor, the
rerator of employment, population nuclei, and small industries.

To permit tourism to evolve at the chance of demand, in an unplanned manner, not only in respect of the
-astructural works but also in private investment, is to waste and not to use to advantage the promising
tential of tourism.

The necessity for planning in the future a programme of tourist development is imminent and in harmony
*h the general development plans of each country. However, it should not be overlooked, when drafting
'se programmes, that the potential of tourism for generating a greater volume of foreign exchange is,
-haps, the most important factor for the development of Central America and the Caribbean, where, in
dition, the insufficiency of foreign exchange from exportation, the growing need for imports, and the
hsequent increase in the foreign debt are very obvious.

'n the social and cultural fields, international tourism can produce positive as well as negative effects, such
‘fects are invested with great complexity, and it will be necessary that we, the architects become bound
gether actively with this contemporaneous socio-economic phenomenon and participate in its dynamics, in
der to be able to evaluate the true impact which the development of this sector can have on the countries
Central America and the Caribbean.

BY ARQUITECTO RAFAEL NORMA,
PRESIDENT OF THE F.P.A.A.

On behalf of the Jamaican Society of Architects, | take this opportunity to welcome you to this Inaugural
ncheon of the First Caribbean and Central American Regional Meeting of the Pan American Federation of
chitects’ Associations on Tourism.
We of the Jamaican Society of Architects consider it a privilege to be your hosts and we sincerely hope
it your stay in our country will not only be enjoyable but most rewarding.
't is our earnest desire that not only will this meeting assist in establishing and strengthening personal
>ndships, or merely promote cross fertilization of ideas, but above all, through the exchange of ideas and
nk discussions, it will initiate or reaffirm in the minds of all of us the vital importance of our role in the
velopment of our countries and the controlling and shaping of our environments.
We know that you will all agree that we cannot assist only in the direct planning of the built environment of
r countries, but by virtue of our training, it is possible for us to comprehend in greater dimensions the many
sblems that beset us, and we can assist in guiding the formulation of policies towards the development of
r countries.
For too long many of us have sat in complacency, functioning within our small private spheres. By being
ly aware of the sense of immediacy that pervades our countries, the sense of power held by the present,
d being aware that the future of our countries is a living part of the present, it is imperative that we act BY ARCHITECT HERBERT D. REPOLE,
IW. PRESIDENT OF THE JAMAICAN
Finally to our colleagues from Latin America we say that although there is a difference of spoken language, SOCIETY OF ARCHITECTS.
1ce our hearts speak the same language of brotherhood and love, we will always easily communicate and
express our earnest concerns and desires to help and assist each other in the business of guiding the
'v’f/opment of our respective countries. For the mind will always respond to the truth of a heart that speaks
th love.
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TheD
Dat
yCran

Top of the line quality is Crane’s claim to
fame. Beauty in design and colours, an

exclusive range for your dream house.
Come and see the wide range available in our

conveniently located showrooms. You can’t
build with better.

N \\ BIV%IE

FACEY COMMODITY
HARDWARE DIVISION

61 Newport Blvd., Newport West
Telephone 92-39221

JAMAICA ARCHITECT ISSUE 11



Barbados
RUNDLE, DAVID
Costa Rica
CASTRO, ALVARO
MAROTTO, ENRIQUE

Curacao
BADARACCO, ALBERTO
NOLTE, HENDRICK

Dominican Republic
ESPAILLAT, LEOPOLDO
VEZA, EDGARDO

El Salvador
AVILES, LEONEL
VASQUEZ, JOSE RUBEN

Guatemala

ASENSIO, CARLOS
Honduras

DURON, JORGE LUCIANO
Jamaica

ASHER STEPHEN
BRADFORD HERBERT G.
BROWN, DONALD W.
CAMPBELL, MOSTYN
CARTER, MICHAEL
CHONG, WILSON
DIXON, LASCELLES
DOUGLAS, EASTON W.X.
GRAHAM, FLOYD
GRANT, AUBREY
HOBSON, DAPHNE

Rucumbine Fo
e

IRLAM, J.R.

JACQUES, ALFONSO

KAY, DAVID G.

LAWSON, HAL K.

LOWE, ARTHUR G.
LUMSDEN, KEITH A.
MASSOP, HAROLD V.D.
McGRAHAM, DONALD :
McINTYRE, RAYMOND A. StE.
McLAREN, DUDLEY

DELEGATES

who attended The First Caribbean
and Central American Regional
Conference of the Pan-American
Federation of Architects.

McLEOD, LOUISE
McMORRIS, VAYDEN R.
MENDES, STEPHEN
PANTON, VERMA W.
REPOLE, HERBERT D.
REPOLE, KURT
ROBINSON, HERBERT W.
ROBOTHAM, HUGH
RICHARDS, R. ALFONSO

OPENING NIGHT RECEPTION

A. Grant &
Jamaica

£ Mrs. L

F. Estribi

Mr. & Mrs. R. Mclmvyre
Jamaica: )
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RUZIEWICZ, BERNHARD
SHARP, DUNCAN
SIBLEY, JEREMY P.
SPIRO, ERAN
STEPHENSON, ROY
THORNE, KARL

TWISS, DAVID
WRIGHT, DOUGLAS
Mexico

ESPONDA, RAUL

NORMA, RAFAEL

PEUNEDA, ALFONSO ANDRE

REYNQSO, VICTOR HUGO

TREVINO, GUSTAVO

URIZA, RAUL BAILON
Panama

ESTRIBI, FELIPE

FIGUEROA, RAUL F.

GOMEZ, SONIA

MEJIA-ANDRION, RODRIGO
Trinidad & Tobago

CHEN, COLVIN

LEWIS, BRIAN

OTTLEY, LOUIS

PUNCH, RUSKIN
U.S.A.

OLIVER, LUCILLA

SHARPE, RICHARD
Uruguay

ROCCO, JUAN JOSE CASALS

R. Norm

Pres.F.P.A.A

EN
T. Bourke

. Ja. Tourist Bd.

P

Photos by Jeanne Shearer
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plumbing & bathroom
products

Antigua Bath &

Americana Venice Bath &
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r Fittings

BORG YCWARNER
the bathroom people.

We are very proud of our new Sanitary Ware
Showroom. It boasts 8 complete model Bathrooms,
Air Conditioned, Fully Carpeted, Tastefully
Decorated. So you can take your time. Browse,
Consider, Build the bathroom of your dreams.
Drop in on us at 138 Spanish Town Road.

You won't be disappointed.

r Fittings KIW Hardware Limited, 138 Spanish Town Road, Kingston 11, Tel:93-36121.
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Opening of

the First Work Session

Jamaica and the rest of the Caribbean is going through what we
would term “‘the regional co-operation” phase. In Central America you
started off years ago in trying to form your economic community — in
Europe they have already done so — in the Caribbean we are now in
the process of doing so.

You have chosen the topic of Tourism as the central theme for this
seminar. Tourism in the Caribbean is becoming or has become in
several instances the mainstay of the economy — for instance,
Bermuda or Nassau could not survive at all without tourism. Jamaica
depends to a great extent on tourism, not only in the matter of
providing employment, but also in the matter of earning foreign
exchange. Perhaps | could give you an idea in economic terms of what
it means. If we take the year 1972 for instance, bauxite earned
approximately $180 million in foreign exchange, tourism $108 million,
and agriculture $64 million for our country. The foreign reserves that
this country had at the end of December of last year were approxi-
mately $73 or $74 million. In 1973 we spent $60 million on oil. This year
the forecast expenditure on oil is in the vicinity of $120 - $140 million
and when you consider that we get $108 million from tourism, it begins
to illustrate why tourism is so important to us.

But apart from the foreign exchange, there are other areas of
importance. For instance in the area of employment — the average
income per capita is in the vicinity of $500; in the tourism field, for a
worker directly employed in tourism, his average income is $2,200.
There are approximately 10,000 people directly employed in tourism
and indirectly about 20,000. It is true that in labour terms this is
reasonably small, because we are talking about a labour market of over
700,000 people, but it also affects other industries like construction.

The fastest growing item in world trade is tourism. In 1960 there
were about 25 million international arrivals. In 1970 that figure had
moved to about 168 million international arrivals. In 1973, total
expenditure in tourism was in the vicinity of 23-24 billion dollars which
means that about every country has realized the potential that tourism
has, in particular in the area of foreign exchange, so competition is
now exceptionally strong.

On the local scene, in 1969 we had approximately 5,600 rooms; by
the end of this year, we will have between 11,000-12,000 rooms. So in
approximately six years we will more than have doubled our tourism
product. Let us look at the growth trend in tourism. In 1969 there were
2,110,000 visitors to the West Indies and Central America [excluding
Mexicol. In 1970 that figure had moved to 2,119,000. In this country
alone, the Government has over $60 million invested in the hotel
structure itself.

Why should we be supporting a hotel structure that is only going to
cater to one segment, not only of our society but of another society,
because naturally this is going to incur a bias about what is tourism. In
Europe, ITCs or charters as we know them [which can include your
board and lodging), have become the thing of the day. In Central
America and the Caribbean the bulk of our visitors come from
America. In Jamaica approximately 80% of our visitors are from North
America. At this stage, North America has not really seriously looked
at the matter of ITCs but we believe it is on the way. Now for ITCs to
exist, a tour company must interplay. Tour companies go into areas
that have to be very low cost, so if you have a room that costs $20,000,
there is absolutely no way that you are going to develop this type of
market. So that rather than building one building for $20 million or
three or five buildings for $15 million, if you had many cheaper
buildings, you would be creating competition. So for economic
reasons we should be looking at hotels that cost considerably less. In
fact we are introducing our own people into it. With the ITC markets
we are catering to just about every type of person that we could
possibly think of. In advocating this, we are not adopting an inflexible
position, but it is one we certainly cannot ignore.

The development of tourism in Jamaica over the years has been
random — a hotel built here, a hotel built there. In the last seven
months we have started to try and compile statistics to see exactly
where we should go. Let us look at hotel development in Jamaica.
Ocho Rios is about 60 miles from Montego Bay and from an inter-
national airport.The sprouting of convention hotels there is not logical,
because a convention hotel should be situated in very close proximity
to the international airport to cut down on the cost of transportation.

We can look at tourism in two main ways. There is the ‘macro’ way
which is basically the interpretation of our Gross Domestic Product,
the interpretation of our foreign exchange; the ‘micro’ way is the

BY MR. JACK STEPHENSON
PARLIAMENTARY SECRETARY IN THE MINISTRY OF INDUSTRY
COMMERCE AND TOURISM, JAMAICA.

interpretation of specific hotel projects, the interpretation of insuring
that everybody has a stake in the industry. The history of Jamaican
tourism has been that the entrepreneur or the owner of the hotel gets
the tax incentive and this is one of the things that has caused so many
large structures since 1968 when the Law came into effect. What we
have done now is to say that not only the entrepreneur should have
this tax incentive in tourism, but the man at the other end of the
economic scale should be a vital part of the industry and this is why in
our ground transportation for instance, we brought in cars at the end
of last year where the taxi drivers did not have to pay the duty which is
71.5% of the cost, insurance and freight value, and also a 50%
purchase tax. In other words if we can make this man feel a part of
tourism, if he understands that tourism cannot survive without him,
then we believe that our tourism will have a better chance of survival.

Above: Architects Marotto— Vice Pres. F.P.A.A. Conf., McLeod—
Hon. Sec. F.P.A.A. Conf., Repole—Pres. F.P.A.A. Conf., Panton—
Ch. Conf., Organising Committee & Technical Director of F.P.A.A.
Conf., preside while Mr. Jack Stephenson gives the opening address.
Delegates in foreground use headphones to hear simultaneous
translation into Spanish.

Below: Some of the Delegates and visitors at the Opening of the first
Work Session.
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Tourism inthe Americas

An alternative for development

The importance that tourism has acquired in
the world as a factor of economic and social
development, has given it the category of prior
and strategical field in the plans of many
governments.

The motivation to travel has existed for a
long time; however, the concept of tourism as a
social-economical factor has only had impor-
tance since the second World War, when the
development of transport, especially by air, has
allowed a great increase of travelling people.

One of the principal characteristics of tourism
is its great dynamism and its capacity to
change. Various factors, many times alien to
the same pole of attraction, change a touristic
current in a short time; changes in the market
for instance, the increase of air-fare prices, the
devaluation of money, or the attitudes in the
market itself, can generate great changes that
can affect any zone of destination; also situa-
tions in the receptive locality itself, like political
changes, health problems, revaluation of the
money or the insufficiency of information and
broadcasting, can quickly change the attitude
of a market.

It must be pointed out that this field is
evidently beneficial economically as it influ-
ences the balance of payment of each country.

Itis estimated that between 10% and 20% of
the income produced touristically is converted
into government income, according to the de-
gree of development of each country. This
contribution to the national income is a factor
that is frequently forgotten by the govern-
ments, who on many occasions are against the
high cost of touristic promotion and the capital
investment necessary, without considering the
return gains that tourism gives the country and
the government itself.

At the same time, tourism provides great
opportunities of employment. It uses local
people in great scale, not only in the travel and
services industry itself but also in the various
other production fields, like building, agriculture
and small industry. If it is considered that the
service offered to the visitor would be difficult
to substitute by machinery it can be concluded
that a properly orientated touristic development
could help greatly to combat un-
employment, which is an aspect of growing
interest in Latin America and the Caribbean.

However, the aspects of tourism are not
exclusive to the economical field; they also
influence the social, cultural and historical as-
pects of the country. Tourism acts as an impor-
tant educational element, thanks to the ex-
change of knowledge, ideas, races and religions
it generates; it helps to value the history of
countries, and to know the different cultures
and regions, and it eliminates social and politi-
cal barriers created by man. It can be said that it
has no barriers.

Tourism has an important role in the process
of integration of countries through a funda-
mental exchange of people, ideas and cultures,
giving a good basis for an effective and real
social and economical integration, both at
regional and sub-regional level.

One of the most important characteristics of
the touristic development is that it is based on
the exploitation ,of natural and cultural per-
manent resources like scenery, sun, snow,
beaches, historical monuments and folklore,
which, adequately protected and kept, are not
in danger of exhaustion as happens with the
extraction of minerals and hydrocarbonate,

1 Information on: UIOOT
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BY ARCHITECT LUCILLA OLIVER

they do not need constant renovation as hap-
pens in agriculture, and they do not imply
permanent importation of raw material and
therefore expense, as happens in many dif-
ferent fields of industry.and manufacture.

Nowadays, the touristic industry has become
a very competitive field. Because of this, it is
going through a great change and, as a result,
its occupational structure has become, day
after day, more sophisticated and therefore,
specialized, requiring a high level of technique
and professionalism.

It is important to point out that the problems
of tourism lie in three basic fields which, al-
though they require technique and orientation
according to their characteristics, must be re-
lated to each other to achieve the necessary
interaction.

These sectors need the help of and co-
ordination with other areas of national develop-
ment that are not directly part of tourism, such
as, public services, housing, changing politics,
agriculture education, health, urban develop-
ment, industry in general.

World Importance

The great touristical movement in today’s
world, is a human and socio-economic activity
which, analyzed, shows that less than 3% of
more than three thousand million people who
inhabit the earth participate in it, leaving to one
side the great majority of people who have not
the opportunity or possibility to travel.

The United Nations Conference about Tour-
ism and International Journeys, celebrated in
Rome in 1963, declared that tourism is ‘“a basic
and gratifying human activity, deserving the
praise and help of all the governments.”” With
this, tourism was recognized as a mature force
in the national and international life of all
countries.

Over-population, advancements of modern
technology, social achievements, increase of
family income, and achievements in Medicine,
have resulted in an increase of human re-
sources, less working hours, an increase of
money for trips and recreation, an increase in
the time dedicated to productive entertainment,
and a longer average lifetime, all of which have
made tourism an important factor of develop-
ment in economic, social, spiritual and cultural
progress. Among these advancements, the
most important ones are the constant increase
of the standard of life and the economical
capacity of certain groups, the quick develop-
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ment of transport, and the betterment of com-
munication systems which have generated a
greater interest in people to know other places
and cultures.

The governments of the various nations are
currently confronted nationally and internation-
ally with the extraordinary phenomenon of
Tourism and its increasing economic, sociologi-
cal, cultural and political impact, within their
own countries and abroad.

Some countries, conscious of the economic
importance of tourism have increased their
income and bettered the standard of living of
their people, capitalizing on the benefits it of-
fers by organizing its touristic structure in-
ternally and trying to unify and canalize the
efforts of promotion to take advantage and
develop this lucrative resource.

Currently, Tourism represents approximately
5% of the world market of export, becoming
‘the most important field in world commerce.

Tourism, in its modern epoch, which com-
prises the last 25 years, has had a quick growth.
The most important characteristic of its modern
development has been its rapid transformation
and evolution in the last few years.

1962

1972 % increase

Total of arrivals in
the world (millions) 81.4

Total of increase in
the world (millions
US dollars)

198.0 114%

7.880 24.200 210%
Growth of Tourism in the world.

From this transformation there has been a
great change: from an exclusive tourism to a
tourism of the masses with various character-
istics, in social, economic and cultural fields,
and a variety of interests and motivations.
Nowadays, this situation is translated into a
series of new ‘‘touristic expressions’” which
range from an increasing national tourism, with
a whole new set of characteristics, to various
types of specialized international tourism.

Modern tourism has had a noteable impact in
places and countries of reception; when think-
ing in numbers, the volume and importance it
has acquired in a short time is seen.

In relation to the demand, it must be pointed
out that the U.S.A. market, which has the
highest economical potential in the world, is
also the principal world market for trips, nation-



and international. Because of its high stand-
d of living, the United States continually
:nerates a high personal income and a greater
>mand for services, including trips and enter-
inment.

European tourist currents have continued to
‘ow especially from the North to the South, in
rarch of sun and beaches. On the other hand,
)e Japanese market continues to grow and the
umber of people who are well off and who
avel outside Japan increases, as well as its
uristic expenses.
he Americas and Tourism

International tourism is based on physical
ad cultural elements as attractions to the
sitors of other countries. Then, why is it that
ountries of the American world, which have
ris great variety and diversity of facilities, this
reat number of cultural expressions and this
reat quantity of resources, are so much behind
) the world tourist market? To answer this
uestion properly it is necessary to analyze
averal of the aspects of these countries.

On the American continent tourism is a
scent phenomenon. Its historical participation
1 world tourism has been very little, having,
\erefore, iittle 1o do as a touristic region, in
pite of its great attractions.

1965 1971
Total % World [ Total | % World
rth America
Arrivals (millions) 19.4 16.8% |n.d. 15.1%

income (millions US$) | 2.070 | 18.8 n.d. 14.1

tin America and the

ribbean
Arrivals (millions) 2.7 2.3 n.d. 3.0
'ncome (millions US$) |87.0 7.9 n.d. 9.0

tal of the Americas
Arrivals (millions) 22:1 19.1 36.0 18.1
ncome (millions US$) | 2.940 1 26.7 5.160] 23.1

Participation of the world in Tourism.

The growth achieved in 1971 in relation to the
ear before was of 5% in arrivals and 8% in
wcome. The existing projects for 1980, based
n the historical growth of the different tourist
egions until 1971, give North America 16% of
he world total and Latin America and the
>aribbean 8.6% of it. These calculations are
)ased on annual growths estimated to be 4.4%
or North America about_5.8% for South
America and the Caribbean.

In 1971 the income of Mexico from tourism
vere equal to 40% of the total of its exports;
ind 40% of Panama’s exports, while during
972 they only reached 22% in Uruguay?

However, the touristic balance of payment of
he world shows a negative situation; according
o the partial calculations, the expense in 1970
Hf trips in the Member States reaches a total of
'6.883.8 million while touristic income is
14.939.7 million3From this it is seen that resi-
lents of America spent $1.9441 million more
han other residents spent in the Americas.

In particular, it must be noted that, for in-
stance, the touristic movement in Latin Amer-
ca outside the area was quadrupled between
1958 and the beginning of 1969.
ossibilities that Tourism offers countries
>f the Americas.

In the majority of countries of the world,
xconomy is basically agricultural and their in-
lustrialization can only be achieved with great
>ffort and slow development. Tourism can be in
1 few years very important in the economy of
‘he world, with small economic help from the
jovernments. It is also an important instrument
n the increase of job opportunities; its develop-
nent generates the growth of industry and
somplementary services.

The inhabitants of urban zones wish to leave
‘he noise of the city, its confusion, pollution
and continuous traffic. The countries of this
demisphere certainly offer opportunities for
such escape, many have a lot of opportunities;
on the other hand, they have great resources
‘hat could facilitate the development of national
-egional and international tourism; they have
many differences, physically and culturally, two
mportant facts of attraction and interest to
rourists; there are also many towns, villages and
1. Information: UIOOT

2. Information: National Offices of Tourism
3. Analysis of touristic impact — CEA

people away from the great cities, each place
with special characteristics and which require
time and leisure to visit.

The countries of this hemisphere have suffi-
cient and varied attractions and resources so
that a journey to any of them is full of joy, and
experiences.

Considered as a whole, these countries have
enough touristical attractions and facilities to
compete in the international market. The
United States has an exceptional position and
can keep it with no difficulty. In addition,
although Latin American countries have the
basic elements necessary for touristical deve-
lopment, they lack the necessary facilities to
compete on the international market and attract
massive tourism.

The Caribbean, though, is prepared to com-
pete in the market, with a modern and capable
touristical plant which offers facilities for lodg-
ing and entertainment at medium and luxury
levels.

The rapid growth of tourism encouraged by
the formula ““more tourists — more income’’ —
attractive both to the public and private sector;
the lack of local capital and the limitations of
capable personnel, have generated an increase
in the participation of foreign capital and re-
sources, and a resultant imposing of their own
ideas of development and tourism

As for the touristic market, the opinion of the
majority of the members of the tourist industry
is that the ideas themselves, in the Americas,
should be reconsidered. In the case of the
Caribbean the “’product’”” offered is in general
what is expected of the market, although the
prices are high and a greater variety is neces-
sary, with more cultural attractions.

The positive effects that tourism can gene-
rate in countries have been largely proved in
other places and it is evident that the Americas
must make a greater effort to increase their
participation in the world tourism market.

We must not forget the negative effects, like
the ones mentioned about the Caribbean, or the
disorganized development of extensive coastal
areas, which is a problem of Spain, or the
pollution that exists in some parks in the United
States, not to mention the increase of wages
which creates a situation whereby people do
not want to work in agriculture because it is not
so well paid.

Concepts for Tourism Development in the
Americas

The touristical development in America is
fundamentally different from its European
counterpart as the American problem is to
““capture’’ new markets whereas in Europe it is
that of ““adaptation’” to the existing touristical
currents.

The American countries need special models
based on geographical realities and their socio-
economy, useful only to start an adequate
development that would benefit all social levels.

On the other hand, the great variety of attrac-
tions that this hemisphere offers implies the
need for adequate and careful planning es-
pecially taking these differences into account
especially as far as tourist circuits is concerned.

It is without doubt that, adequately planned
and oriented, tourism can offer great benefits to
the American countries currently confronted
with problems whose conventional solutions
are not only difficult and complex but have
been shown to be much slower when applied.

It is necessary to point out that the tourist
sector can become a factor (if it is capable of
co-operating to generate employment) in the
development of regional economy and income.

The application of tourism to what has been
called the amplified economic spaces — as a
result of the process of integration among
several countries, is the concentration of the
economy and population in just one or a few
cities and the maintenance of marginal areas (or
empty areas). The city plays a major role in
tourism, even if it is not necessarily a tourist
resort, it is a center of functional services and it
generates labour. If for a moment one supposes
the non-existence of frontiers and of institu-
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tional barriers in the various American coun-
tries, units appear which include several first-
class cities evenly distributed. This fact
modifies the typical or classical development of
tourism in under-developed countries.

There is no doubt that in American countries,
tourism has internal problems and requires
orientation which would permit the utilization
of existing resources to the utmost, and, at the
same time, which could be adapted to each
country’s general programme without creating
resorts for tourist purposes only.

In recent years, the development of tourism
in American countries has been based on the
following general points:-

— Its foreign exchange earning capacity
can be converted into a major factor in
the national economics.

— Its effect on the Balance of Payments
and on the direct income of the various
governments can be of great importance

if it is considered that between 10% and

— 20% of the earnings which are produced

— are converted into governmental income

— through taxation.

— Because of the numerous aspects which
tourism offers, its multiplying effect
could play a major role within the
countries’ economy.

— Tourism could be an important factor in
combating unemployment since it is
almost impossible to mechanize it and
because it represents a high percentage
of use of labour force per invested
capital.

— With adequate development and orien-
tation, internal tourism could become
one of the most important factors in the
decentralization of internal economy due
to its great economic distribution
potentiality.

— Proper orientation and development of
internal tourism could be the solution of
some social problems which present
themselves in the cities of this hemis-
phere, in this way allowing residents to
rest in areas different to their usual work
places, a necessity which day by day be-
comes imperative due to the increase of
tensions created by the big urban
developments.

— If it is properly organized — its “‘raw
material”’, that is natural and cultural
tourist attractions — is not exhausted or

— transferred, representing, therefore, no

— danger of exhaustion of the country’s

— resources.

Orientation of Tourism development

In recent times some governments have
given Tourism the priority which it should have
within their National Plans of Progress.

They have realized that tourism, as an “‘in-
visible export”’, obtains foreign capital without
escape abroad of natural resources, excepting
craft works and souvenirs bought by the
visitors.

The orientation which is given nowadays to
tourism in American countries is characterized
by its goal to directly benefit the residents, not
only as participants but also as users.

The few existing indicators of the importance
of national tourism in Member states of the
0.A.S. do not permit an adequate comparison.
It is clear that its importance in a country’s
economy rests on that country’s capacity for
the distribution of wealth.

With a view to unifying forces, the Member
states have desired to carry out subregional
development programmes and promotional
campaigns which might enable them to com-
pete under better conditions in the principal
markets. Through the efforts of these same
Member states, the main ‘‘tourist regions’’,
whose characteristics are relatively similar, have
been identified and are geographically grouped:
the chief means of transportation “’sell’” them
as ‘'‘regions” and their net-works create
regional circuits; the countries which adopt
them have already been working for some time
on joint developments and tourism promotional

Continued on page 34
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Jamaica’s Economy

and the

Contribution of Tourism

BY MR. AINSLEY ELLIOTT — JAMAICA
TOURIST BOARD

The principal receipts of the Services section
of the Balance of Payments accounts (which
are from Tourism) have grown rapidly over the
past 5 years rising from J$73.2 million in 1968 to
J$107.9 million in 1972, or at approximately
10% per annum. Earnings from tourism in 1973
were estimated at J$115.8 million, an increase
of 7.3%.

During the two decades ending 1971 the flow
of foreign investment into Jamaica has been
rapid, enough to enable the country to finance
the deficit on its current international transac-
tions and to increase external reserves. More
recently, capital in-flows have slowed down
with the completion of some large projects.
This together with the oil crisis has compelled
the government to implement corrective eco-
nomic measures, which were announced in
mid-January, 1974.

It is generally agreed that the principal prob-
lems of the Jamaican economy are unemploy-
ment combined with a degree of under employ-
ment of the labour force and a need to earn
more foreign exchange in order to alleviate the
balance of payments problem. As has already
been recorded, the tourist industry is important
to the Jamaican economy as an earner of
foreign exchange. In 1968 it earned J$73.2
million, approximately 19.7% of Jamaica's
gross foreign exchange earnings. For 1973, it is
estimated that earnings were up to J$115.8 or
approximately 19.5% of gross foreign exchange
earnings.

Using the results of a 1970 ‘Tourist Expendi-
ture Survey’ done by the National Planning
Agency, approximately 66% of the earnings is
retained in Jamaica, 34% of it being utilized to
buy imports for the industry or to remunerate
foreigners for their capital invested in the indus-
try. Of the retained earnings in 1973, it is
estimated that:-

local wages, salaries and tips
accountedfor............... J$37.8 million
local profit interest rent and

depreciation accounted for. . . . J$12.6 million
Government revenue excluding

personal income tax

accountedfor............... J$ 9.3 million
and

local goods and services
accountedfor............... J$16.7 million

Employment in tourism is diffused and not
always easily identifiable. But employment in
accommodation facilities i.e. hotels, guest
houses and resort cottages-is identifiable. At
the end of 1971 there were approximately 9,400
persons working in this area of the business. At
the end of 1973 this number is estimated at
10,500 (the employment survey is not yet com-
pleted). There were also some one thousand
persons involved in the transportation sub-
sector. But what is the total employment as a
result of tourism?

If we use Travel Research Journal's research
estimates (see Travel Research Journal 1972
edition), i.e. one job for every job that exists in
the accommodation sub-sector, employment in
tourism would be approximately 21,000 (ex-
cluding employment in construction). This is
not an unimportant contribution in a country
which has a reported unemployment of 23% —
total labour force being estimated at 800,000.
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One of the important considerations is that
most jobs in tourism do not require a high level
or expensive training to develop skills. (Ex-
amples of these are waiters and room maids).
Tourism therefore offers an attractive avenue
for development to a country such as Jamaica,
which has a larae body of unskilled, unem-
ployed citizens, and-very limited resources.

Jamaica, like most developing countries, is
short of capital and jobs. A large portion of
scarce capital is being channelled into hotels
and other resort facilities for the reason that
tourism is labour intensive, depending, as it
does, on personal services. And though it may
initially cost much the same to create a job in
tourism as it does in manufacturing, a hotel, as
a capital asset, normally has a much longer
economic life than the manufacturing plant.

In a low wage economy, workers directly
employed in tourism also rank high on the scale
of earnings. In 1972, when a comparison was
last made, the average annual income, includ-
ing tips, was estimated at $2,200, compared
with an annual average of over $3,000 for
bauxite and alumina workers, generally con-
sidered to be the ‘elite’ of Jamaica’s labour
force.

What then is the likely future of Jamaica's
tourism?

In the foreseeable future domestic tourism is
likely to remain relatively unimportant. Due to a
comparatively small population and low income
per capita, foreign visitors to the island are likely
to remain the backbone of the industry. These
foreign visitors come mainly from North
America. In 1973 there were 418,257 visitors to
Jamaica who stayed for one or more nights.
The average stay per visitor was 8.3 nights. Of
these visitors, 325,313 or 77.8% of them were
from the U.S.A. and 36,867 or 8.8% were from
Canada — 86.6% of those visitors were from
North America.

There are many forecasts as to how the
number of visitors to Jamaica-will grow. But
these forecasts vary widely. In one series done
by the Jamaica Tourist Board in 1971 and
up-dated in 1973 projections ranged from
11.3% to 15% per annum up to 1977 from a
1971 base of 359,323 visitors who stay over
night or longer. It was felt however, that the
most probable rate of growth over that period
would be 13;5% per annum and that rate would
decline to 11% per annum between 1978 and
1982. Actual performance in 1972 was + 13.5%
and 1973 was +2.6%, an average of approxi-
mately +8.0% per anum over 1972-1973.

The International Bank of Reconstruction
and Development in its ““Current Ecnomic Posi-
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tion and Prospects of Jamaica — Toui
(June 1971) suggested that the rate of inci
in U.S. tourism to Jamaica would be &
13-15%

Another international research sc
operating from the physical planning side
also reporting in 1971, has stated that
increase in tourism at a growth rate of 7-
may take place in Jamaica up to 1975".

Kates, Peat, Marwick & Company prod
three forecasts for their *“Jamaica Airport L
iopment 1970-1990" study. The rates of gr
in their projections may be summarise
follows:-

Most
Minimum Probable
% %
1971—-1973 7.2 10.7
1976 — 1980 6.0 10.0
1981 —1984 88 8.3
1985 — 1990 4.1 6.3

All of these projections have a numb
factors in common. None foresaw or ¢
have foreseen the international fuel prot
and the rapid escalation in the cost of fue
air fares. None of them anticipated the cu
rate of international inflation. All projec
show positive growth although the rate
growth vary in magnitude.

Whichever projection turns out to be ne
to the growth in tourism traffic that act
takes place, there will be more than adec
accommodation to house tourists at least |
1982. This view is based on the knowleds
the number of hotels and resort cottages
rently under construction together with the
that the 10,000 rooms currently availabl
accommodating guests are being less than
utilized. Airport facilities should be adequa
the streamlining and modernising curr
taking place at both airports are largely t
on the ““most probable” projections don:
the airport development study. Other i
structure is being provided accordingly.

TOURISM IN THE AMERICAS
Continued from page 33

programmes. Five identifiable ‘“tourist regi
stand out as follows:-

(1) North America

(2) Central America

(3) The Caribbean

(4) The Andine Group

(5) The Southern Countries.

This effort at alliance does not imply f
moment that the individual work that each ¢
has been doing loses importance.

During 1972 as a result of the celebratio
the 1st EXTRAORDINARY INTER-AMERI(
CONVENTION OF TOURISM which was
in Brazil during the TOURISM YEAR OF
AMERICAS, the representatives of the Men
states of the O.A.S. to the said conven
formulated and agreed upon a DECLARAT
OF PROPOSALS now known as the

CLARATION OF RIO DE JANIERO in whict
directives for the development of tourism ir
Americas.



Touris

Tourist construction constitutes an industry
f transformation that works with an irreplace-
ble natural resource: the landscape.

There are many cases in which disorientated
evelopment of tourist establishments, in areas
f dramatic beauty has ended up by destroying
he flora and fauna of the sites, distorting their
atural profile and finally led to disenchant-
nent, and determination to find some other
‘natural environment uncontaminated by
wuman hands’’, that will bring a balanced boost
o both spirit and body — the aspiration of
very tourist.

The calmer pace of life, added to the climatic
actor — I.e. the escape from the cold to the
un — contributes to the total attraction that
his region offers to the tourist.

The development of tourism demands as a
undamental requirement for survival, the pre-
servation of the natural attributes of the region.
rhat can only be achieved through dedicated
yrofessional application of the techniques of
irban planning. It is within this premise that
architecture will function most effectively in the
design and construction of the tourist super-
structure.

The transformation of the microscopic vision
of man’s surroundings to the macroscopic
vision of the urban phenomenon constitutes
the highest aim of the Associations of Archi-
tects and Universities, which must produce
new generations of professionals more in tune
with the demands of the present society and
that of the future.

The advent of tourism as an important item
of the economy of our small countries is a
recent process.

In the case of the Dominican Republic we
confess that only recently have we initiated the
process of bringing our tourism potential into
focus. For this reason, our presence here at this
Conference is fundamentally aimed at making
contact with our colleagues in these beautiful
brother countries of the Caribbean who have
had much more experience in coping with
problems encountered by the Architect in-
volved in tourism planning.

It is evident that the architect has an impor-
tant role to play in satisfying the different
contradictory elements, i.e.: the wishes of the
tourist, those of the developer, and the regula-
tions established by zoning. He must obtain
results that will satisfy these demands and at
the same time fulfill his professional obligations.

It is therefore important that the architect be
involved in the first phases of the project and
work in close collaboration with economists.
This represents another aspect of the change
necessary in the concept of the architect. In
most cases, the initiative for tourist develop-
ment arises from foreign contractors. This type
of development in tourism, which does not
answer to the dynamic of local contractors, but
instead to the speculation of the foreign con-
tractor, is really quite dangerous.

Intermediary speculators have bought land at
amazingly low prices, and their only function is
to generate a demand and push up the prices of
land — The difference in prices is subtracted
from the economy in the form of foreign cur-
rency.

Even worse, in many cases, the highly ac-
claimed plans for tourism are, in fact, funda-
mentally an operation for the sale of Real Estate
with an eye on the local market. The material-
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ization of this aspect ot the project merely
entails the acquisition of the undeveloped re-
sources of a country by foreigners at a ridicul-
ously low cost, then selling these same re-
sources, at a developed price, to the nationals,
thus capitalizing on that country’s resources.

If we have learnt anything from this exper-
ience it is the absolute necessity for each
country to expressly prohibit the acquisition of
undeveloped land by foreigners and also to
regulate adequately foreign investment in the
economic structure of its tourist industry.

Other important negative effects can result
from a tourist industry dominated by the
foreign investor. There is the possibility that, on
account of multi-national control, the hotel
establishments might lack native characteristics
because of the adoption of stereo-typed ver-
sions of architectural designs as well as meth-
ods of operation based on international system-
ization.

The necessity of offering the tourist a variety
of experiences, in which the atmospheric and
landscape contrast plays a significant part,
seems to indicate that it is in the process of
defining the physical environment for tourism,
that the soundest bases of differentiation and
of self identity will be established.

It would be illogical to expect that there
should exist marked architectural differentiation
between each Caribbean country, given the
similarities of climate, physiography and land-
scape. But some differences in their cultural
background, landscape, economy and tech-
nology can introduce interesting variants which
might foster some degree of differentiation, and
which consequently will become stimulating in
the regional context.

Another complex factor, is the constructive
technology and the availability of materials
which offer a guarantee of stability and per-
manence which permits the paying off of
finances with a mortgage guarantee, and dimin-
ishes the risks of destruction by hurricane, fire
or earthquake.

The possibility of combining these factors,
constitutes the major difficulty for the archi-
tects of our countries. This is a result of the
traditional training which we have been subject
to and the lack of official attention and interest
in Tourism. Consequently, architects are found
to be lacking in academic training, and, there-
fore, experience in the subject, whenever plans
for tourism are being drawn up.

As the foreign entrepreneur is generally
forced to make decisions and act on them at
once, it is not logical to expect that he will
succeed in his projects unless the country in
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question provides specialized human resources.
But there will still be the lack of experience, as a
dissuading factor, hampering the employment
of local architects.

As the promoters are usually foreigners,
foreign firms, ’specialists in the subject” will be
responsible for their realization.

The technological transference will never
come about if this is allowed to continue.

Moreover, this foreign participation ends up
frequently as the vehicle for a stereotyped and
stagnant reproduction of mediocre touristic
architecture and lack of imagination.

It is clear that a country which desires to
develop itself for tourism cannot wait until the
training of its national human resources is
achieved. It is imperative therefore, that a policy
be put into effect which will propitiate tech-
nological transference and offer nationals par-
ticipation in the experience.

All of this can be achieved by means of a very
simple formula — the employment of expert
services as advisers or consultants to local
firms.

The field of tourist planning is an area of
great importance which falls fully within the
responsibilities of the architects. This includes
the formulation of politics in the economic
aspects as well as in other areas.

In this case, as in those previously examined
it is necessary to-give to the national profes-
sional the leading role and the power to decide,
and to seek foreign consultants who are not
only capable and experienced but who have in
addition, the mentality which ensures that his
labour and his recommendaticns are the results
of a professional conscience and of an inde-
pendent criterion.

In this area also it will be necessary to require
the introduction of training at the universities
for the development of human resources which
will be capable of taking charge of the tourist
planning of their country.

Finally, | wish to express the conviction
which motivates the Dominican architects who
are part of the Dominican College of Engineers,
Architects and Land Surveyors (CODIA), that it
is important that the Architects from the Carib-
bean and this Hemisphere unite in a common
criteria; that while protecting our practices in
our respective countries, we promote and
establish the mechanisms through which we
may be able to strengthen our inter-change of
experience in a consultory and advisory manner
which may shape technological transference
and that we may harmonize and approach our
respective professional practices in a frame
work of mutual respect.

The presence of CODIA at this important
event which has its headquarters in the beauti-
ful, inviting and brotherly country of Jamaica, is
an eloquent message of our will to remain
linked with the Panamerican Federation of the
Association of Architects and, in general, with
the fraternal society of architects which make
up its membership, and in particular to the
Jamaican Society of architects, our pleasant
hosts.

35



Tourism.........

Secondar

Accommodation

BY ARCHITECT WILSON CHONG — JAMAICA

The purpose of this paper is to point out the
advantages of the apartment/hotel as a second-
ary method of accommodation which would
cater to families and/or groups necessitated by
economy. The hotel as a primary means of
accommodation serves a specific need for
those wishing total service but because of its
high cost of operation, its rates are beyond a
substantial potential market. It is prudent,
therefore, that this market should be exploited,
but before elucidating let us first examine the
situation in Jamaica at the present time as it
applies to this secondary operation.

These needs are being fulfilled at the present
time by the proliferation of detached houses
generally on’% 1 acre of land holdings built and
owned by various individuals for speculative
purposes. They are unsatisfactory as a building
type since they are not generally designed as
groups with even the barest form of social or
technical infrastructure. In short, they do not
and cannot feasibly be economical to operate
even when designed as complete groupings. As
a matter of fact, it can be stated that they are
deficient in the capacity to be economical and

efficient in all the parameters needed to provide
a viable tourist accommodation.

For example, walking distances to facilities
would become laborious for all but the smaller
schemes. Because of the extensive land areas
necessary to accommodate this type of plan-
ning, there would be problems of security and
high operational first cost for infrastructure and
general servicing and maintenance because of
the necessary required roads and the conse-
quent electricity, telephone, and water services,
etc. In addition, it would be expensive to pro-
vide for a standby electrical plant, and water
services unlike tall buildings which must pro-
vide a day’s supply at a roof top and ancillary
generating units.

Itis the Author’s experience during his stay in
the Runaway Bay area some years ago that
there was an actual shutdown of water and
electricity on a nightly basis. This does not help
our image as a tourist resort.

In putting forward the advantages of the
apartment/hotel, the first example of the few in
Jamaica which comes to mind is the Turtle
Beach Towers in Ocho Rios, which is a fairly

efficient unit. For example, when consider
the merits of this apartment/hotel, the f
towers are shown proximate to the facili
such as restaurant, bar, etc. In this instance,
walk is only 200 feet from the furthest to\
and within a protected compound. Witk
detached house scheme, this walk would be
times greater and of course, difficult to prote
The facilities consist of a restaurant and a p
only because it is in a centre of a town wh
the other minimal services are immediat
available.

The buildings were designed as condo
nium units which facilitated financing, and
ameunt cf units (176 approximately), justif
the existence of an administrative office &
maintenance staff to monitor the operatio
The operational costs are certainly minir
when compared to a hotel, less risky and
particularly attractive to local residents.

It is interesting to note that the occupar
rates for 1972-73 were as follows — efficienc
90%, 1 bedroom units 60%, 2 bedroom ur
50%. It would appear from these figures tl
economics played a large role in the visitc
decision.

As it is assumed that a high percentage
these building groups will be in non-urt
areas, the following minimal facilities are st
gested:

i) Swimming Pool, Tennis, Badmint
and other games

ii) A restaurant providing full meals and,
snacks.

i) A combination Grocery and Pharmat

iv) Hairdressers and Barber Shops

v) Dry Cleaning and Laundry (self-help)

vi)  Offices for the operation of the comp

inclusive of Postal Services etc.

vii) Miscellaneous shops only as necessa

The above should be minimal. There may
a tendency to provide more facilities, but t
could be self-defeating if it causes an escalati
of rates.

In conclusion, the promotion of apartme
hotels to fill the needs of a secondary operati
within the constraint of sound town planni
practice would expand the potential of ¢
tourist industry and should be encouraged. .

Tourismin a
Developing
Country

Short Term Gain
for Long Term Disaster

First of all, let me establish an irrevocable
fact: The Government in a developing country
does that which is politically expedient at that
point in time.

Having said that, let me elucidate further — it
is expedient for a Government, with a high ratic
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BY ARCHITECT DUNCAN A. SHARP
— JAMAICA

of unemployment to accept any reasonable
proposition which will offer short term employ-
ment to 800 “‘chronically unemployables’’ and
long term employment to 250-300 souls, and
these are approximate figures for what it might
take to build a resort hotel, but at what national
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cost. This hotel might ““capture’’ a prime bea
lot and subscribe absolutely nothing to t
community at large.

It is my contention that no Government
any developing country should stoop to maki
their citizenry feel strangers in any part of tt
country because that part happens to be
"tourist resart’’.

It is all very well for us as architects to
down with smug faces and say that we
professionals should not attempt to solve ¢
country’s problems, but should design witt
the terms of reference laid down for us wh
we know full well that we are being instruct
on a false set of parameters. Surely we are
guilty as the Governmental ‘‘ostriches’ 1
planting our heads firmly into the ground,
that we may appear unaware of what is abc
us. Believe me, we are as guilty.

What | am striving to project is the necess
for a national pride and a national integrity
the development of any tourism within ¢
society. Most of us within the Central Americ
area up to relatively recently have been o
shoots of some colonial power, and within
relatively short time, we have had not only
shed the bonds of colonialism, but also
search for a national identity. Any aspect
tourism that will tarnish that national ident
should be looked at through a microscope.

Every piece of natural physical beauty, eve
strip of beachland and every historical re



The post World War Il rise of tourism in the
est Indies is attributable to an organic pro-
ss of rising real incomes and increasing lei-
re time in North America and has been
celerated by stimulants such as large market-
J expenditures and investment incentives
.g. tax holidays, accelerated depreciation
owances, etc.)
The tourist industry has been allowed to
ow at a phenomenal rate with tourism plan-
rs and others involved, aiming to cater to the
ing market demands both in the type of
urism demanded by consumers and the quan-
y, to satisfy the markets of North America.
iis has been done with little regard for its
fécts on the natural life of the people of the
ands — both social and environmental with
lestions relating to the capacity of the local
vironments to accommodate this type of
svelopment, being totally ignored.

This has led certain academics in the Carib-

3an to a more indigenously-oriented approach
tourism policies and away from policies

hich cater ‘blindly’ to market demands. The
wdigenization” approach thus stresses the
2ed for internal considerations to take prece-
ance over the market function. Unfortunately,

r some countries recognition of these prob-

ms has come too late and remedial planning

ill have to be instituted to ameliorate the

fects of past policies.

This difficulty should not be allowed to ob-

ruct the need for policy revision on Caribbean

yurism for two reasons:

. Tourism, being an export industry, is a

foreign exchange earner but unlike other
export industries the product of the sector
is consumed within the confines of the
producing or exporting nation with many
side effects of both production and con-
sumption being felt locally.
Paradoxically tourism for all its negative
attributes appears to be a major hope, for
the economic survival of many of the Carib-
bean Islands when seen in the ‘light’ of un-
predictable world demand for the produc-
tion of agricultural staples, deteriorating
terms of trade and, for the countries for-
tunate enough to possess a mineral re-
source, the astronomical input of capital
and technical skills required to exploit that
resource.

Theneedfor serious examination of the tourist

actor is, therefore, clear, but what strategy is

nally adopted will depend on whether the

Tourism, lts impact on
a Developing Nation
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development policy seeks to raise gross domes-
tic product or seeks to raise the level of national
well-being. The ‘Indigenization’ approach is far
more likely to result in a rise in the national
well-being in aspects of employment, real in-
come or national ownership of the means of
production.

Although there has been some hotel develop-
ment in Trinidad and Tobago, the nation cannot
be regarded as a tourist centre. Government'’s
policy has not been. clarified and seems to be
somewhere between a negative policy of
restriction and control, and a positive one of
promotion and development. There does exist a
Hotel Incentives Act, and the Tourist Board
spends $2M. annually for marketing expendi-
tures abroad, but the potential for organic
growth is low in view of the presence of several
factors to which tourism is sensitive, resulting
in a poor investment climate for the industry
(e.g. Aliens Landholding Act and inefficient
incentives and promotional agencies).

“Trinidad and Tobago is, therefore, one of
the few Caribbean nations which can examine
the tourism question and make the choice of

COLVIN CHEN;

BRIAN LEWIS; LOUIS OTTLEY.
developing tourism to meet its own criteria
rather than having to try to close the stable
door after the horse has gone”.

At present the only investors likely to engage
in hotel development in Trinidad are the multi-
national Corporations whose ability to:

(i) Take risks and even operate at a loss in
one of its many locations cannot be
equalled by any other business organiza-
tion, and

(ii) Operate effectively because of their own
subsidiary supply companies in a situation
where efficient linkage industries for the
hotel industry are otherwise absent.

In Tobago a different trend appears, namely,
beach-oriented tourism, the growth of which
has been nullified by the lack of a clear Govern-
ment policy for tourism and infrastructure deve-
lopment.

NOTE:

(A Slide Show then followed concentrating
on the island of Tobago in particular. Varying
strategies for the development of the tourist
industry in that still retatively undeveloped

wust be considered a national asset, to be
hared with our countrymen and those to
vhom we wish to purvey it, but not with the
xclusion of our countrymen, never, because it
s theirs. It is the right of every national to have
ccess to that which is good and pleasing and
‘njoyable within that nation’s bounds.

One is not so unreasonable as to maintain
hat these be free, but certainly that they be
ivailable at moderate cost.

Regarding the role of our natianals: We must
inderstand that a visitor to our country is a
risitor even as to our own houses. Visitors must
e regarded and treated with the greatest
ivility — but never with subservience. In the
levelopment of a national identity, the hardest
hing to achieve is the lack of imitation and to
nstill the basic premise that that which we
yroduce is good. Good not by any other criteria
han our own.

| personally abhor the propensity of Jamai-
san waiters and taxi drivers to speak with a
>suedo North American accent. This in itself
san be termed as automatic ‘‘second-classed-
1ess’’. If that waiter went to North America the
1ational is not going to speak English with a
Jamaican accent to please him!

| do not see any logic in our zeal to per-
setuate Miami Beach in Ocho Rios. | would feel
aqually uncomfortable if we tried to re-create
Acapulco in Ocho Rios. When a tourist comes
to Ocho Rios, there must be not doubt in that

visitor's mind that he is in Ocho Rios. On
entering a resort hotel, too often, the identity is
lost. It is very possible for a visitor to arrive in a
country, stay two weeks and leave and their life
style is not changed at all from that to which
they were accustomed: the food and drinks are
the same, the decor is the same, the people
with whom they cohabit are the same, the only
difference is a little bonus sunshine and a
beach. On the menu the local food is added as
an appendix to the bill of fare, presumably —
“for those who dare”. | submit it is the non-
local food that should be added as the ap-
pendix.

| am sure you are all aware of the situation in
Spain since the influx of British Tourism over
the last decade. There are certain Spanish
resorts that so proliferate Old English Tea
Shops and Fish 'n Chip Shops, that it is difficult
to find a good local restaurant — short term
gain for long term — what?

Consider the hotel in which we are conduct-
ing this meeting. The only concession made to
this Tropical setting is the inclusion of air
conditioning. The building would be better
situated on the M4 Motorway on the ap-
proaches to Heathrow Airport, London, and yet
| do not blame British Airways/Fortes, because
they struck a deal with the Government where
the design was carried out by their architects
and the Government took the ‘politically
expedient’” move and agreed. You see the
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continued on page 42

tragic situation is that even our Governments

are, from time to time, prone to thinking of their

own professionals as second-class citizens.

They are still bound with the colonial attitude

that anything which comes from North America

or Europe is better.

Consider our visitors, they are not all rude,
they are not all bestowed with a surfeit of
money or a shortage of brain. Many of them are
relatively poor and require accommodation
which is less salubrious than that which proli-
ferates.

To summarize; | am trying to advocate that
any Government in establishing a policy for
tourism must —

(a) never preclude the national

(b) if they are going to strike a ‘“‘politically
expedient’’ deal, they must be prepared to
stand the costs of infrastructure and
secondary dgvelopment.

(c) they must be prepared to negotiate for
local expertise within these deals, so as
not to produce “‘displaced buildings”.

And the general population must:

(a) be proud of what they possess and pur-
vey.

(b) give the tourist a square deal and a civil
reception.

In conclusion, may | say that Tourism is
viable in a developing country, but at our terms,
also that my allegiance is to my country and to
no particular ‘vox politic’. A
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Designing

for

Tourism B8
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BY ARCHITECT LASCELLES DIXON — JAMAICA

The problems associated with tourism in
developing countries are basically socio-
economic and similar in nature. Any attempt to
improve and ‘'make grand provisions for the
accommodation of tourism on any scale, with-
out first of all dealing with the root cause of
those problems most affecting it, is but a
superficial treatment.

It becomes necessary therefore, that solu-
tions to social problems should go hand-in-
hand with the development of tourism in
developing countries. It is necessary also, that a
hierarchy be established with respect to the
degree of seriousness ot these problems in the
light of how they affect both tourism and the
society as a whole. This should be used as a
guideline in planning, by those who hold the
reins of decision-making. The social and eco-
nomic ills which affect tourism most seriously
are the very ones which are perpetrated whe-
ther or not the tourist industry exists. In the
same sense architectural solutions by them-

selves, are indeed secondary in coming to grips
with the real problems facing tourism in de-
veloping countries.

The Jamaican Experience

The resentment shown to tourists and the
very rejection of tourism in some quarters,
expresses some degree of social overtone. The
resentment of the working class Jamaican is
not only deep rooted in his history (“‘the back-
lash of colonialism”), but is to some extent, an
expression against certain social conditions
which he has to endure while in his own mind,
the tourist enjoys all the good Jamaica has to
offer. The attitude shown to these visitors may
also be an extension of their dislike for the
Jamaican whites and light browns who have
long been the symbol of wealth, privilege and
authority within the society.

The labour intensiveness of the tourist indus-
try is usually given as a major advantage for its
development. It is for this same reason that the
demand for housing in resort areas surpasses

normal requirements. Poor housing and hen:
slum conditions are catalysts for all kinds
social problems which are indeed negati
forces in stimulating the growth of the industr
Designing for tourism therefore, should be :
integral part of overall planning strategy fro
both the physical as well as the sociologic
points of view. As such, tourism would n
have been treated as being an entity solely f
the tourist, rather it would have been tota
integrated into the national fabric.
Foreign and Private Ownership

A situation which is most disturbing to mar
Jamaicans, is the outright foreign and priva
ownership of choice beach-front propert
Although in many instances such properties a
situated in areas which were developed with t:
payers’ money, they are sold to foreigners wit
stand to derive great economic benefits fro
such development. The sore-point of priva
ownership of our best beaches still persist
Nearly all of the resort hotels along the Nor
Coast and in Montego Bay have sole rights
some of our best beaches, the use of which
restricted by private and foreign ownership.

Outright foreign ownership of land should
restricted and/or replaced to lease-hold priy
leges. with provisions mads for local peopie
become ‘Partners in the Development
Tourism"”. One example of this kind of partne
ship could possibly be ownership through tt
purchase of investment shares (the details
which could be worked out). By so doing, t
workers will see themselves as having an i
terest to protect through participation in owne
ship. The concept ““Tourism is your busines
mine too”” would become truly significant ar
meaningful.
The Architectural Response

Having responded to the social implicatior
of the society, as well as having become awai

New Trends
in Forms of
Tourism

Development

Currently, tourism is fast becoming the larg-
est international money earning venture for
those countries which have developed tourist
infrastructure. It is an increasingly accepted
concept that man needs a certain period of
relaxation and freedom from the cares of his
daily routine. Most people try to have a vaca-
tion every year. This socialization of man
toward the idea of a vacation starts during early
shcool age with summer vacation.

The geographical location of a country is a
strong determinant with regard to its tourist
potential. The better the climate, the richer the
historical background and the natural beauty,
the more people it will attract.

In the past, most people who travelled
throughout the world in search of the un-
known, new discoveries or adventure, were of
considerable means. At ‘the beginning of the
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sixties lower air fares brought about a major
change in the type and number of vacationers.
Travel was made accessible to a wider cross
section of people. This also included travel for
business which is not here considered to be of a
touristic nature.

The world economy is fast moving towards
becoming a homogeneous one, and inter-
dependence of countries on one another for
goods and services has been accellerated.

At this conference, we are pondering the
question of tourism in a developing country.
This question is not one with ready answers.
Most of our countries have very strong class
divisions within them and have suffered 300
years of neglect, abuse and ignorance. The
tourist industry was one part of the colonial
tradition of exploiting nature and man with
complete disregard for preserving either. One
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can clearly see that tourist facilities in mos
developing countries (Third World) caterec
largely to the affluent European and Nortl
American.

Communication (the media is the message) i:
fast changing the face of the earth. Tourisn
(vacationing) is widely publicized through the
media to promote countries as it is a larg
foreign exchange earner. However, there ar
indications that this has failed to promot
tourism because of excessive use of gimmick:
and by outright lying about the social anc
economic realities of the host countries. The
present slack period in tourism can be partl
attributed to a let down experienced by the
traveler when, upon reaching his destination, i
falls short of what was promised.

In a sense our past and present touris
promotion and development is lacking thi
fundamental basis of human values, whicl
means unspoiled and unpoliuted environment
freedom from tension, honesty and value fo
money, cultural stimulation and a pleasan
man-made environment. It is said, “The rela
tionship between man and his cultural dimen
sion is one in which both man and his environ
ment participate in molding each other."”

Today, in the Third World, when realities ar
fast changing the structure of a country, let u
try to develop a comprehensive approach t«
tourism. Vacation villages could be developec
and become an integral part of our communit:
life. This would be an alternative and mor
complementary form of development than the
“Miami Beach” syndrome. Physical develop
ment should adapt itself to the geography
climate and cultural heritage of a country. Tour
ism is more than a business — it is an exchang:
of ideas, thinking, and emotions betweel
diverse groups of people.

Although the world now is going through ar
energy crisis and resultant financial crisis, | an
sure that man'’s survival instincts will overcome



e life-style of its people, the architect’s
ain is the fashioning of the environment
;h embraces both the natural and man-
e phenomenon. The primary intent, in such
sponse, should be an attempt at enhancing
e characteristics which are peculiar to that
icular society. It is his responsibility to pro-
solutions which generate from a thorough
erstanding of the society for which he
gns. He must be doubtlessly aware of the
lications which may result from the de-
»)ns he makes. The architect therefore, is not
ly concerned with the physical building,
er he is concerned with people, the way in
ch they interact and respond to the fash-
:d environment.

he development of identity in international
-ism is paramount; this is seen in terms of
viding facilities with which that particular
ntry alone can be identified. By so doing the
blem of duplication of tourist facilities be-
.en countries would be reduced. This in itself
Id pave the way for such new concept as
1 Island Hopping Package Deal” in the
ibbean area. In a sense, this is a further step
;aribbean integration of the tourist industry.
)ne of the unique features of Jamaica, is its
untainous characteristic which offers among
er things, a wide variety of micro-climatic
\ditions. The mountains themselves are
belished with lush tropical vegetation. This
act is typical of Jamaica and contributes to
natural scenic beauty. This visually dynamic
1 exciting mountainous feature is yet to be
)loited as a major tourist attraction. Such
as as cable car tours, and rentable cable car
ydominiums are not considered far fetched,
her it may well be considered a revolutionary
1cept to tourism in the Caribbean. This could

tainly contribute toward making Jamaica Aa

que place to visit.

Trends: Continued from page 38

e setbacks. In assaying new trends in
ism,-we should give strong consideration to
e modest types of facilities and develop-
it, not only so that they will be in keeping
\ the country’s character and environment,
so that we can attract many more people
» would be able to afford the air fare but at
sent cannot afford high-priced accom-
lation.

s the industrial world is moving further and
her into an urban age, the need of the Third
rld countries to preserve their surroundings,
ch are still rich in flora and fauna, is es-
tial, as it is their main attraction. Jamaica, at
sent, is considered to be the largest botani-
garden in this hemisphere. Will it continue
)e so, and for how long? — Not if we do not
'valuate the direction of our tourist develop-
1t and up-date it continually to meet chang-
values.

1 conclusion, one can clearly state that the
enties has been an era of change and tran-
on in all facets of life: political, economic
| social. | do not believe that we in the Third
rld are blind, maybe just a bit overwhelmed
the industrial West. However, the cost of
ustrialization is fast becoming their downfall
financially and socially. It is hard not to
eat the mistakes of others, particularly as
y seem to offer material well-being (which
s largely achieved at our cost). But | think
t our architects, planners and politicians
/e to collaborate in developing new forms of
rism that contribute to — not undermine,
» survival and ascent of the developing
intries. It is the man-made and man-
signed environment that influences man’s
yaviour and predisposition. In most cases it is
ated by the architect. His responsibility is
:ater than ever. Let us hope that he is equal
the task.

Rescue of the Canal Zone

NATURAL RESOURCES OF PANAMA-IN ORDER
TO DEVELOP IN ITS ENTIRETY, THE COUNTRY’S
TOURISM PROGRAMME sy ARCHITECT FELIPE ESTRIBI-PANAMA

| am grateful for the opportunity offered to
my country — The Republic of Panama — to
speak once more about the serious problem
that dramatically confronts the legitimate need
to implement that which in the Isthmus is
referred to specifically as the ‘development of
its town planning’. The capital city of Panama is
searching with tenacity for urban expansion in
the presence of the territorial strip of land
known as “The Canal Zone."”

The Panamanian Society of Engineers and
Architects has been considering this special
situation with interest; i.e.: the presence of the
barrier that limits our two most important cities
— Panama and Colon — preventing the growth
of both, so much that it affects the growth of
our economy.

Panama has a demographic growth rate
which is quite high. This phenomenon greatly

‘influences our urban progress, especially if we

take into consideration the fact that the capital
was founded in 1509. At present the capital
population is over half a million inhabitants.

Unfortunately ““The Zone" that exists along
the Canal prevents the utilization of the potent-
ial resources existing and necessary for a
population with growing needs.

The economic studies prepared, covering
beneficial development possibilities of the
country, establish, in a clear manner — with the
mathematical precision of numbers — that the
Geographic Position — that Panama enjoys
and, basically, its cities at both ends of the
well known waterway, is a valorized commodity
in relation to the possibility of its absolute
independence — as it is with copper, petrol-
eum, tin, etc. — as it is of logical interest to
other countries. As was stated by the Executive
Planning Committee of the President of the
Republic of Panama in 1963 when evaluating
the ““InterAmerican Committee of the Alliance
for Progress.” “It is necessary to eliminate the
concept of the Canal Zone, because the most
appropriate areas for industrial and commerecial
development are found in this zone, and be-
cause, there, one finds the harbours, the water,
the energy, the centre of international transport
and adequate areas for urban expansion and for
tourism’’. There, we find that combination of
advantages which comprise our main natural
resource: the geographical position. The
elimination of the Canal Zone would conse-
quently fulfil a vital necessity for the country.

Undoubtedly, the process of economic re-
covery is a phenomenon which, particularly in
developing countries, must respond with
dynamism to the effects brought on by a society
which necessarily becomes more urbanized
every day, because it is undeniable that there
are more and more people with less space in
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which to live and who demand more and better
services.

The present is the century of speed. Modern
man is propelled by the desperate hurry to
reach goals which provide him with opportuni-
ties for leading a better life in a healthier
environment, and the architect involved, con-
scious of his obligations, is left with no other
alternative than to efficiently provide an ade-
quate answer to these aspirations.

When our country broke away from Colom-
bia in 1903, the capital scarcely had a popula-
tion of 30,000 upwards.

The contrast is startling if measured against
the present population. So that, if we take a
progressive look into the future towards the not
so distant end of the century, figures arrived at
by our statisticians will allow us to see the
chaotic panorama of a narrow city with a
population of over the million.

Because of circumstances beyond our con-
trol, the generation of the present decade, even
while studying, or completing studies, must
face up to the necessity of making plans.
Without sufficient natural resources, the situa-
tion which the near future presents with all its
socio-politic and economic trends calls for an
intelligent and preventive stance.

At present, inspite of the fact that nature has
endowed this country with a considerable
amount of land, the Public Works Department
has reclaimed the area of Paitilla, with a view
toward providing some escape from the con-
gestion of city life and offer reasonable pros-
pects for the hotel industry.

At the moment, precisely because of certain
geographical conditions, just as tourist activity
is expanding to benefit from the facilities which
the paradisiacal islands of Tabogo and Conta-
dora offer, we have seen the ever-pressing
demand to direct this dynamic source of tour-
ism with new installations in the so-called Canal
Zone.

Similarly, Colon, at the other end which relies
on extensive marine areas, suitable for maxi-
mum development of the tourist industry, is
faced with problems completely out of its con-
trol and jurisdiction.

The expansion of the ““Free Zone'’ created in
Colon is limited because it is surrounded by the
so-called ‘“Canal Zone"'. It is also important to
state that the tourist phenomenon is very re-
cent and that the decision TO PLAN its de-
velopment is still more recent. The need to
PLAN the SPACE is applicable to almost all the
socio-economic activities that are relevant to
the planning of Tourism.

The standards and technical specifications
applicable to the tourist organization within the
usable SPACE can and must be considered

Continued on page 40
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Canal Zone: Continued from page 39

similar to those traditional in the urban activity.

However, the complexity and variation of cer-

tain specific factors lead towards requirements

whichdifferbothqualitatively and quantitatively.

Among the characteristic of the Urban tourist
movement the following stand out:-
a) The need for speedy action in the planning

and formulation of projects.

b) The siting of the buildings according to
local customs and ¢traditions; providing
conditions of comfort and adequate ser-
vices to suit the needs and customs of the
visitor.

c) Projects of general infra-structure.

d) Division of land into sections, defining the
end purpose of each one according to the
needs of the programme.

e) Provision of Open Spaces which allow for
expansion (a benefit of the researches into
urban norms of a general nature which are
carried out for the tourist industry).

The essential objective of the plans is to
study the layout of “OPEN SPACES"’ allocated
for use in tourist activities; setting up the tech-
nical and economic guide-lines which must
serve as a basis for definite formulation of the
potential perspectives in urbanization, building
installations etc., as well as all that relates to the
functioning of the SPACE in which the tourist
activity develops.

The most typical characteristic of life is
movement and the more dynamic it is the more
evolved and developed life will be. Hence,
Tourism — tourist demand — has reached the
mass level which it now has, when certain
countries and societies have reached a certain
level of economic development.

Tied to this, as it is, tourism is not only a
social phenomenon which is irreversible but
one that is definitely growing. During the last
few decades, a new breed of tourist has ap-
peared different from those at the start of the
century. In developed countries, pleasure trips
and vacations which were traditionally the
privilege of a few have lost their preponderance
in the tourist industry. The middle class, whose
income is constantly increasing, is claiming a
larger share in the tourist package every year.
Youth participation in tourism is becoming
more important daily. These same factors can
be observed and are also easily seen in develop-
ing countries.

Thus, it is worthwhile noting that Tourism,
particularly in developing countries, demands,
in relation to the growth, a proportional in-
crease in imports.

Considering all these factors it is no exag-
geration to state that tourism as a decisive
factor in economic development is, at the same
time, a generating factor, a catalytic element or
an accelerating agent of progress on the
SPACE which it demands.

With regards to the fact that there is a tourist
demand and a supply which tries to fulfill its
needs, it follows that tourism is ‘merchandise’
— it would be better to classify it as a ““good”’ in
the economic sense of the term — which has its
own market, defined and characterised by the
peculiarities of the forces of demand and supply
which interact upon it.

Tourist demand is a.complex one, it is an
integrated demand. The object-motivation of
tourist demand are sometimes simple (a beach,
a landscape, a worthwhile moment) — but as
the tourist must temporarily shift his place of
abode in order to satisfy his desire, he inex-
cusably takes with him the entire gamut of his
normal demands. Besides the first and basic
demand for transportation, vitally necessary for
movement, the demands for lodging, food and
service of all sorts, travel with the tourist.

In the forces of demand involved in tourism
are in reality a complex of demands, the forces
of supply must necessarily be a complex of
supply which covers and supplies the forces of
demand as completely as possible.
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Generalities

Dictionaries define tourism as the traveller's
sport. The word tourist should be specifically
applied to those who travel for pleasure.

Today, man enjoys an advanced level of
technology. The industrial society has made it
possible to enjoy high incomes which in turn
make it possible for people to acquire’a variety
of goods and services, among which, annual
paid vacations are most outstanding.

Countries possessing natural, historical and
cultural beauty can take advantage of Tourism.

In theory, foreign tourism can assist in an
important manner in achieving a more equal
distribution or a rise in the standard of living in
the countries which benefit from tourist in-
flows. Nevertheless, this factor of economic
multiplication can only function in reality if
there is an integrated national touristic policy.

It is a well known fact that after armament
and war expenditure, tourism expenditure is the
second in importance in relation to the mone-
tary resources of the world. The Tourism In-
dustry thus becomes one of the most suitable
means to compensate the Balance of Pay-
ments. Spain and Mexico are clear examples of
the latter.

Our country needs to master the latest tech-
nology since National Tourism is fundamental
for the development of the Mexican economy.

Owing to the world competition Mexico en-
counters in tourism, to urge foreigners to our
beautiful country and to make them feel like
returning, an array of services must be co-
ordinated and put together which will not be
limited to any single economic sector.

The infrastructure provided by the Public
Sector constitutes the backbone of any pro-
gramme of Tourism Development.

We propose to integrate the necessary in-
terest and the shares in the private and public
sectors to achieve the maximum optimization
of resources in the zone, offering as attractions
high indices of rent production and services by
means of the study of the mechanism for the
emission of non-participating Stocks and
Shares of programmed tourist centres. These
shares offer to the buyer an attractive rent
production, a programmed use of the installa-
tions or both. This permits the exploitation of
tourism resources to be realized in a coordin-
ated form and at maximum advantage, ap-
portioning at the same time, the necessary
capital for the development and recreation in
other centres in the country.

The importance of the tourist industry in
Mexico has been recognized extensively by the
Government which has seen fit to establish two
strong organizations for the promotion and
development of tourism, i.e.: the Department of
Tourism and the National Council of Tourism.

Position of the Architect With Regard
To This Problem
The Architect should try to find a suitable
position on the interdisciplinary team in which
he should be integrated.
The Architect, by participating in such a
process, will have to struggle on behalf of the
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tourist complex so that he may achieve cert:
objectives: i.e.: The tourist comples must

designed:

To promote a dynamic and extensi

type of tourism.

To put into effect the theory of cc

structive rest which will have to be cc

sidered as one of the most importa
and necessary social benefits in the co
temporary world.

To rescue man and his family from t

polluted atmosphere of laige cities ai

to allow him to return to nature.

To obtain and encourage sound forei

investments which will allow econor

and touristic development to accelerar

To satisfy the desires and the motiv

tions necessary for the tourist whic

according to an investigation done |
the Behaviours Science Corporatio
are:-

(1) That a wide range of activities w
have to be available in the are
These activities should vary fro
the possibility where the tourist c:
have complete rest where he ge
the feeling of being alone, to whe
he has at his disposal many excitir
and interesting things to do;

(2) That a foreign atmosphere shou
be created, which means that ti
design of the buildings should t
different from that of the tourist
place of origin, and that the peop
should obviously be different frc
those with whom he has daily co
tact;

(3) There should exist the possibility
buying, at low cost, foreign article
which can be easily transported.

(4) ““There should be an absence «
exaggerated poverty’’ since th
produces a strong and negatis
reaction in most tourists;

(5) A tourist area should have a mus
cal characteristic of its own whic
blends with the area and which is
the same time both romantic ar
entertaining;

(6) A different language from its ow
should be spoken, but at the sanr
time it should be possible for him 1
be understood in his own languag

(7)  He should be assured of cleanlines
both in the facilities as well as in tr
food which is offered him.

Methodology of Design
The method of designing should be:-

1

2)

From the urban plans of the region, th
best options for the integration with th
bordering areas and with the existing ir
frastructure, will emerge.

Within the same complex all the possib
lities for added touristic recreation
options will have to be studied, evaluate
and weighed, so that, the autonomous ¢
semi-autonomous recreative comple
which is being created is attractiv

Continued on page ¢



Continued from page 40

enough in itself to adequately counter-
balance its relative distance to the tourist
place of origin. Therefore we must sub-
divide the programme into three basic
parts;

A) Roads, accessibility, means of inter-
nal and external communication.
Accommodation — Permanent ac-
commodation for employees and
public officials of the complex.
Resort cottages, holiday clubs, re-
tirement houses, hotels, motels,
trailer parks, camping sites for tents,
etc.

Businesses and recreational spots.
Among others we can mention,
restaurants, cafeterias, bars, night-
clubs, discotheques, inns, play-
grounds for children and for adults,

B)

C)

lounges and dancing schools, go-
cart tracks, cars, bikes, skates, etc.
Greyhound race tracks or other
types of animal races, golf courses,
fairs, theatres, sports fields, normal
swimming pools and with simulated
wave actions, beaches, yacht clubs,
fishing clubs and skiing.
As a promotive element of the tourist
potentials of all centres of attraction in
the country, ways are presently being
studied for reserving, in the future tour-
ist programmes a portion of land
dedicated to the creation of an ecological
anthropological park which brings to-
gether, within a conceptual programme
for amusement parks, the architectural,
urban, cultural, and scenic elements.
This would result in a frank motivation

3)

effort directed towards national and
foreign tourists in order to widen their
knowledge of the country, by symbol-
ically visiting the urban and recreational
regions and centres represented within
the park area and so invite them to the
original sites. The adequate measure and
selection of the types of attractions
which are most in harmony with the site,
average population and the recreational
levels sought after, must be the key to
the success of the promotion of tourism,
in the functioning of the type of tourist,
his economic level, the intended duration
of stay, and the monthly changes
planned for use and occupation of the
areas which make up the project for the
tourist centre. VN

There has been a steady decline in the
growth rate of the tourist industry in Jamaica
over the past five years. In 1973 the tourist
industry had a 48.9% bed occupancy rate as
compared to 68.8% bed occupancy rate in
1968. Although there has been some increase in
available beds the net growth rate has de-
creased. While the growth rate in Jamaica was
declining world tourism has been increasing at
a phenominal rate. The International Union of
Official Travel Organization (IUOTO), has
pointed out that ‘“World tourism in 1969 re-
sumed the accelerated pace which character-
ized expansion in the early 1960’s”’. According
to IUOTO, world tourist arrivals grew by 8%
and receipts grew by 9% in 1969. “In the face
of this, no local industry that shows such a
downward trend can be said to be in a healthy
state’’, said a Jamaica Tourist Board spokes-
man.

We are close to the American continent, the
source of most of the world’s tourists. Why is it
then that we are experiencing a decline in the
industry? | have surmised the following as
possible answers to this question:

(a) The Jamaican social system is not con-
structed to enhance the tourist industry.
(b) Inadequate infrastructure to support the

industry even at the minimum level.

Within the Jamaican social system we find
the working class as a sub-group. It is this
sub-group that this paper will attempt to dis-
cuss relative to the Tourist Industry.' For the
benefit of this paper the working class is de-
fined as any person who receives less than
J$3,000.00 gross income per annum. This figure
would include more than 80% of the Jamaican
labour force bearing in mind that more than
50% of Jamaicans earn less than $500.00 per
annum.

The triad of social, economical and political
elements are inseparable when one tries to
understand the nature of the forces that cause
people to respond to any given situation. It is
also equally difficult to determine which of
these elements precedes the other.

The Social Impact

In the past, the luxury hotel trade catered
primarily for the elderly and rich, and facilities
were provided within the hotel itself to meet the
needs of the tourists. This separation may have
avoided contact but at the same time it fostered
resentment among Jamaicans who were ex-
cluded or made to feel excluded from hotels.
For the hotel worker, the resentment was fer-
mented in another way. At the hotel they were
exposed to a great deal of affluence and grand-
eur. After work they had to repair to ghettos
and shanty towns, little or no infrastructure, not
enough food and inadequate social amenities
— a juxtaposition of extreme wealth and utter
degradation.

In more recent years, there has been a fall in
the age group of tourists — particularly in the
summer months — and for these people, sea,
sun and sand are insufficient. They tend to be
better educated, more interested in learning
about foreign places and cultures — they wish
to interact with the working-class. At this level

Tourism...

itsimpacton
the Working
Class

BY ARCHITECT R. ALFONSO RICHARDS — JAMAICA

they have run into resentment and rejection as
they symbolize privilege, affluence and oppres-
sion to the working-class. The working-class
man in Jamaica sees himself as being poor and
oppressed, he sees no immediate solution to his
problems and therefore vents his hostility on
the tourist. It is obvious that this hostility will
inhibit the growth of tourism, if it continues.

Resentment of the tourist industry is found in
all areas of the Jamaican society and while it
may be more subtle in the upper classes it is
expressed overtly in the lower classes.

Colour and racial tension are also underlying
factors generating resentment. Previously, the
hotel industry catered almost exclusively to
caucasians. The industry, being what it is, was
consciously or unconsciously perpetuating a
racial hierarchy, reminiscent of slavery — the
management and guests are white while the
servants are black. A situation so thoroughly
installed and maintained cannot help but ex-
plode into racial tension and resentment.

The nature of tourism is such that ‘menial’
and personal service is a large part of the job. In
fact, it is this characteristic which makes it
labour intensive. To some extent, the resent-
ment and rudeness shown by the hotel staff, is
a reflection of the dislike of this type of work.
The slogan, ‘service is not servitude’ has be-
come popular among those who would like to
see a change in the attitude of the working-
class. However, this is proving to be a waste of
time unless meaningful changes occur in the
industry as well as in the total fabric of Jamai-
can society. ‘‘Servitude’’ so painstakingly
installed, cannot become ‘service’” by slick
‘sloganeering’.

Another source of resentment is the fact that
the tourist industry takes undue advantage of a
high unemployment rate. This is the capitalist
doctrine of supply and demand.

The Jamaica Tourist Board has not been
instrumental in reducing the tensions which
exist between the working-class and the tourist.
In fact, it serves only to aggravate an already
bad situation. Their advertising concepts have
projected the working-class as primitive, servile
imbeciles. In the light of such advertising is it
little wonder that the tourist is arrogant and
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impudent to the working class!

The foregoing discussion indicates that it will
be a long time before the insidious effects of
slavery, exploitation and contemporary racial
discrimination are reduced to a level, whereby
black people and white people can work to-
gether to make tourism a viable industry in
Jamaica.

The Economic Impact

The estimated receipts from the tourist in-
dustry for 1973 was put at J$115.8 million.
Tourism is the second largest earner of foreign
exchange after bauxite and alumina for some-
time now, and accounts for some 20% of total
export receipts in 1972. The Economic Survey
of Jamaica 1972 reports:-

““Earnings from tourism in 1972 were esti-

mated at $107.9 million. This was an increase

of 18.8% over the 1971 figure of J$90.8
million.

Estimates of income accruing to those

persons directly employed by the industry

was put at J$14.8 million. Tips were esti-
mated to be J$5.1 million”.

Total earnings of employees was therefore
approximately J$20 million. The estimate for
tips seems unusually high as this would be
more than 33% of salaries. Tips are generally
known to be within the 10% to 20% range.
Albeit these figures show that less than 20% of
all tourist income goes to salaries and it must be
kept in mind that the estimate includes the
wages of the managerial staff that are usually
highly paid. Since the tourist industry is a
labour intensive industry this proportion of total
income seems to be extremely small. The
Jamaica Tourist Board justifies this gross in-
adequate distribution of income by saying that
the average hotel worker earns approximately
J$2,200.00 per annum (including tips), com-
pared with J$3,000.00 for bauxite and alumina
workers. It is, however, clear from the above
figures that the working-class do not share
significantly in the tourist economic pie.

Because of this the hotel worker finds it
difficult to rise above the day to day survival
pattern compounded by the high cost of living
around resort areas. It cannot be argued that
the tourist dollar provides infrastructure and
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GOOD DRAPERY NEEDS EXPERT
MANUFACTURE.

The way drapes are made is as important as the fabric
used. Both have to be very good. Our team of
experts know about fabric and how to

make it up. So our drapes look right, hang right and
last. We're not the cheapest, but with drapes,

as with most other things, the best costs you less
eventually. We've been supplying the best custom

made drapes to hotels, offices and private

homes since 1964. And, unlike many other manu-
facturers, custom made means just that. We

make drapes specially to your specifications. Not
pre-make and hope they fit your needs. So, if
you're thinking of replacing or putting in drapes,
call us in. We'll be happy to show you our
specially selected range of fabrics and

give you a free estimate.

J@

BEFORE YOU DO ANYTHING,
CALL IN THE CARPET & DRAPERY EXPERTS

Jamaica Carpet & Drapery Co., Ltd.

10-12 Northside Plaza, Liguanea, Kingston 6. Tel:927-0922/927-0952/927-6486/7

Good looking buildings»
deserve good looking
CEILINGS. ..

And the British-American Life
Building shows that Associated
Traders deserve some praise.
Join the initiators who are
specifying Associated Traders’
T-Bar systems or concealed
systems. After all, your build-
ing deserves the best!

| lriAs;

I 5 5

ASSOCUTED TRADERS [T0.

70b Mannings Hill Road, Kgn. 8 Phone: 924-2650

ARCHITECTURAL ALUMINIUM CO. (JA.) LTD.

VICTORIA MUTUAL BUILDING

INSTALLS ARALCO ALUMINIUM FRAMES

Sliding Doors, Store Fronts, Aluminium Doors.
Longer Lasting Fireproof Burglar Proof

Modernise and improve the looks of your buildings with
Architectural Aluminium and make your contribution to
the brighter face of a developing Jamaica.

70b Mannings Hill Road, Kingston 8.

Phone 924-2650 ara
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At a moment
like this the
only interest
you ought to
worry aoout
is hers.

There is no need to worry about interest if you save with Scotiabank.
Once you get into the habit of saving with us, no matter how little
it might be, you'’ll find, to your surprise, how quickly your savings add up.
At Scotiabank Jamaica we have many ways of making your money
multiply. Take our high interest rates for instance. It’s so much easier to
save for what you want when your savings have a built-in growth factor.
Come in and talk to us, person to person, about Scotia
Regular Savings Accounts, Scotia Savings Certificates,
or Scotia Personal Security Programme all designed
with your interest in mind.

~ SCOTIABANK JAMAICA

the Personto Person Bank
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JAMAICA ASPHALT
ROOFING CO. LTD.

45A Mountain View Avenue, Kingston 2. Telephone 928-3734.

il you're
a Stickler for
el the Sticky Stuff.

Specialists in:
Fabrication and Erection
Structural Steelwork
Shop and Field

Tanks ... Then Tapes Adhesives Glues Limited is the place to
go for all your Sticky Products. We supply to Jamaica and
Pressure Vessels the West Indies all types of Tapes, Labels and Adhesives.
Pipe Work Our range of Tapes include Cellophane: Plain and Printed
Largest Fabricators in the Caribbean — Transparent and Coloured — Masking, PVC Electrical,

Friction, Duct Tape, Double Coated, Printable Flatback:
Plain and Printed; Filament Reinforced, Guammed: Plain
and Printed and Autoclave Tapes.

Tag

BRAND

KIGC

595% Spanish Town Road, Kingston 11
Telephone: 923-6841 or 923-7444

TAPES ADHESIVES GLUES LTD.

25 Slipe Pen Road, Phone: 22376, 26457
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NEW CITIBANK

BUILDING

NEW
KINGSTON

Cfﬂﬂbf‘OOk L Ar el Ltd

AR CONDITIONING
‘ ENGINEERS & CONTRACTORS

Electrical Engineers & Contractors NV
X
/'.‘\'(”'A‘d‘c‘ -

Agents in Jamaica for SCHINDLER

£\
Elevators & Escalators. Agents in Jamaica for ”””E
2 Piccadilly Rd. Kgn. 5. Telephone 936-3340
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RAVINIA

ITS SIMPLE ELEGANCE BECKONS

JUST ONE EXAMPLE OF THE QUALITY HOMES WE BUILD.

Surrey Construction Limited

General Building Contractors
; 7 Belmont Road, Kingston 5.

Jamaica, West Indies. Tel: 93-66180/93-67126.

¢ Clean, modern, durable Kkitchens.

7z * Exposed surfaces are laminated to
wml@k resist scuffs, scratches, stains and
l en are smooth and easy to wipe clean.

+ Units for homes, apartments, hotels | MAYFAIR

?n nJZvr\:yaciz:cept of kitchen cabinetry or condominium buildings. FURNITURE CO. LTD.,
= . qunning staff to discuss your re- 7 Norman Road,
quirements, only a telephone call Kingston 16.

away. Tel: 928-1288, 928-1030
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A GOOD CARPET IS ONLY AS GOOD
AS THE EXPERTS WHO LAY IT.

Even the best carpet can be ruined by bad installation.
Both as regards appearance and undue wear.

Good carpet needs the best. Like the expensive under-
lay we use that's cheapest in the long run. And

the best carpet laying crews available. It takes up to 7
years to train a good carpet layer. And most of

ours have been with us since 1964. They’re the best.
So, whether it’s for a major housing scheme or a much
smaller area, like your bedroom, patio or office,

call us in. We'll be happy to give you a free estimate.

BEFORE YOU DO ANYTHING,
CALL IN THE CARPET & DRAPERY EXPERTS

Jamaica Carpet & Drapery Co., Ltd.
10-12 Northside Plaza, Liguanea, Kingston 6. Tel:927-0922/927-0952/927-6486/7 j

A pathway to so many
good things in life.

G
/ e

e

MY
RN )
ﬁ N O ik

\

z
7
£

Invest in
a‘'C’Share Account.

EBreedomy: from (. = o TR T T

Your own home .

financial worry. . . Good things in life Gentlemen: | would like to open a Victoria Mutual
that can be achieved when you open a CHohag account; lenclose $—_
Victoria Mutual ““C’” Share account.

You can start this savings account with | Name:

$200.00, or more. This is not a fixed |

deposlt account So you can add to it at WOSE. ccccocsssnsasssssoiscsossssssssssssssvsssssssvesssasasinnsassssinsie

arranged. Flexibility is the word.

“’C" Shares earn high interest and attract i

1

turn on your investment. The bU|Id|ng societythat does more for you. i

Moreover’ you'” get fll’St preference fOr HEAD OFFICE: 6 DUKE STREET, KINGSTON, TEL: 932-5751 :
Mondays — Fridays: 8:45a.m. — 3:00 p.m i

Open a “C” Share account today_ DOING THE BUSINESS OF A SAVINGS AND LOAN ASSOCIATION FOR ALMOST A CENTURY :

any time and withdrawals are easily A
VICTO
A7 itonia MuryaL
bonuses thereby giving you a good re- Bty Foceedy
< BRANCH: 7375 HALF WAY TREE ROAD, KINGSTON 10, TEL: 932-3661
a mortgage loan. Get on the right path.
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Cultural Traini

DESIGN COMPETITION >

WINNER

Design Collaborative
ARCHITECTS &TOWN NNERS

i

Photos by Neville Hylton

ng Centre

We have attempted to create a workp
where a student may concentrate at his a
private and still be able to mix freely
exchange ideas with students from the o
Schools. By bringing these Schools togeth
one complex, advantage should be taken of
opportunity for social interaction.

The most impressive feature of the site
small valley or ‘river of space’ which runs
entire length of the site. It is alongside
valley that we have sited the Schools,
attempting to utilise this natural feature as
unifying element. Qur structures control/
flow of this river and allow it to spill out .
wishes. The students move within, around
above it.

At the southern end of this valley, along
Arthur Wint Drive, we have located
scheme’s Central Facilities [i.e. Theatre, Lit
and Students’ Canteen). This location will
only allow easy pedestrian access for tf
within the complex but will also afford g
access to those members of the public vis.
the ‘Centre’ for the sole purpose of using ti
facilities. Located at the front of the site ti
facilities will provide the visitor with his
glimpse of the Centre.

To allow easy vehicular access, the entre
has been positioned at the eastern end, a:
away as possible from the junction betw
Arthur Wint Drive and Tom Redcam Avenu
student coming by car can either be ‘drof
off’ close to the entrance or can drive to
major car park which has been located at
rear, so as not to be visible from the road.

If the student has been ‘dropped off’ he
approach the entrance between flarge s
walls which curve around the Central Faci.
and School of Art buildings and finally
verge at the main entrance gate. Pas
through the main entrance he will arrive dire
at the heart of the complex at the centr
which lies the Amphitheatre.

Alternatively, if the student has driven tc
car park at the rear of the site he will apprc
the centre of the complex along a promer
which channels the daily users of the Sckh
along the sides of the valley. Starting :
collector of pedestrian traffic along the c
perimeter of the Music School’s roof, it
‘becomes’ a bridge 15 feet high soaring ac
the valley to the Art School, then drop
down through a chasm to the level of
Amphitheatre located within a ‘pool of st
at the main intersection of all lines of circul:
and at the heart of the overall complex. Cir:
the Amphitheatre and providing access to .
the Schools of Dance and Drama it then ra
up to the level of the Central Facilities —
visitor’s first introduction to the complex.

At ground level, along the bottom of
valley, runs a less formal pathway compler
ing in character the more geometric walk
above. This passes through soft landsc:
areas under bridges, alongside the lower
of the Schools, the Amphitheatre, the
dents’ Canteen and Common Room
finally, terminates in a peaceful park thrc
which pedestrians coming from the ‘I
Theatre” and the neighbouring Civic Faci
will enter the complex.

We feel that equal in importance to
artist’s personal work and thought, is
opportunity for communication with




SITE PLAN

BRITISH HIGH COMMISSON

ists. Thus we have created a place where a
7h value is set on accommodating the chance
oup encounter while allowing the artist the
tion to escape into his own personal
oughts. It is this sense of community and
ivacy which is the social basis of our physical
an.

‘ructure

It has been said that the difference between
odern structure and its ancestors can be
ened to the difference between ‘‘Verte-
ates’’ and ““Crustaceans”’. The “Vertebrate”,
- skeleton structure, which arrived with the
;e of steel and cast iron, freed us from the
nfines of the bearing wall. It opened up the
sides of the buildings and let light and air
rough the exterior walls.

It is this duality [Vertebrate — Crustacean)
hich is the key to the structural and spacial
‘ganization of this scheme. Where spaces
quire a high degree of separation or privacy,
e have tried to relate them to the “‘Crusta-
2an’’ system of masonry bearing walls and
)ncrete slabs, but where they may be com-

bined in a flexible relationship with other func-
tions or with the exterior gardens, the “Verte-
brate”” — long span steel frame — system is
used.

Thus, the Music School which is by nature a
series of air-conditioned introverted compart-
ments, is concrete and block and the School of
Art, which we have interpreted as one large
flexible workshop, is of steel frame. The other
buildings fall between these two extremes. Of
all the buildings, the School of Dance is pro-
bably the clearest combination of the two ideas.
Here, the smaller spaces requiring separation
are grouped along the eastern site boundary
within a continuous compartmented structure
of concrete and block. This structure is the
opposite of the long span steel structure which
houses the dance ,studios. This contrast is
heightened by the barrier of circulation and
token penetration of garden which separates
the structures.

Construction

As previously mentioned, our attempt was to
maximize on the rolling character of the site. In
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order to do this, the buildings sit into the slopes
and on top of the flats, avoiding the valleys
where foundation surprises are often found.
This approach creates two interesting features:
71. That our buildings tend to go
down into the ground, rather
than reaching for the sky; and
2]. that many of the walls are re-
taining walls.

One can picture the construction as a two-
step procedure of terracing land and then roof-
ing the terraces. We expect that the time lost in
land sculpture will be more than made up for in
speed of assembly of the steel frames. It is also
our expectation that much time, capital and
recurrent cost will be avoided by the elimination
of the usual encrustment of finishes. We feel
that the architectural dignity appropriate to
Jamaica should be sought in the clear expres-
sion of the construction process rather than in
architectural monumentality or pretentious
materials or finishes.
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Stug

The solution illustrated in the drawing
was developed from these basic premise

Art requires inspiration and discipline. T}
development of this centre devoted to the ar
should not destroy but preserve nature, herse
CLTD TR S i T i 8 @ prime source of inspiration for the arts.

This centre with its many requirements f.
the Schools of Art, Drama, Dance and Mus
should serve these needs but have an ove
riding discipline within which the myriad fun
tions exist.

The buildings and facilities should not impo:
themselves, even subtly, on the people who w
use them. They should be compatible wi
whatever currents or styles pertain_in tt
various arts, at any time. 3

® [ ] The solution illustrated represents
tul. raln]]l ell e complex of buildings dug into, under, an
alongside the site.

By going underground, the varied pr

grammes of the schools could be fulfilled wit

DESIGN COMPETlTION 2nd. PLACE WINNER out forcing them into an architectural mold
compatibility. Each can retain its own chara

Marvin D. Goodman & Associates .

This architecture of landscape allows tt
ARCHITECTS AND PLANNERS buildings to be receptacles for the needs ar.

requirements of the users. It does not impose
form other than that of nature on the users.

The appearance of the complex will be coi
stantly changing with the seasons, the skie
: : the landscape, and will not merely reflect a

— g e architectural style which will some day £
= % ’ : o dated.

Expansion can follow any form, any nee:
rather than fit into a bay size or facade trea
ment.

The roofs, which float in and over the lanc
scape, will be covered with soil, planted an
grassed.
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# Design oncepts for CulturaITrainin
Centre

7

Create a unified concept for the diverse
elements which make up the centre. Pro-

duce a layout that allows:-
al Flexibility.
l alnm ‘ ! bl Privacy, yet at the same time an unin-

terrupted connection with nature and

outdoors.
SlGN COMPET'TION 3rd PLACE WINNER cl Future expansion and continuation of
SSO the initial concept.
Dawd G' Kav & A clates d] Is conducive to natural ventilation and
ARCHITECTS climate control using, correct orienta-

tion of buildings, also the landscaped
areas with their plants, to cool prevail-
ing breezes.

2] Locating noisy areas away from the path of
prevailing breezes.

3] The stimulating force for the activities of
the centre is seen as the internal garden
with its tropical vegetation.

4] Create a zone or core within the centre,
surrounded by buildings, small in scale and
mass. A series of pavilions floating in a sea
of tropical vegetation.

5] Screen the core from disturbing and noisy
elements by means of the airconditioned or
lesser noise sensitive sections.

6] Design buildings which lend themselves to
a repetitive building system by using a
standard structural module, particularly for
roof elements, with resulting economies in
construction cost.

71 Locate the School of Art, the furthest from
the noisy element with maximum uninter-
rupted North Light.

G ED

= G P

SCALE 1" 70 32'-0°
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Cultural Training Centre

DESIGN COMPETITION 4th. PLACE WINNER
Lloyd Robinson/Roger Diab
ARCHITECTS

MUSIC

COMMON BLDE -~

parking area

jentrance ’

main

Siting
The main entrance is to be from Arthur Wint

Drive but the entry to the parking will be from
the Private Road at the back of the site.

Piazza

The piazza is to be built up of excavation and
site levelling materials also from spoils usually
carted away after the completion of construc-
tion and ultimately landscaped with flowering
scrubs and precast slabs.

Site Drainage

By a system of underground agricultural
pipes and open channels the site is to be
drained towards the existing natural gully which

54

has a storm water drain outlet under and across
Arthur Wint Drive.
Landscaping

It is the intention to keep as many of the
existing trees as possible, particularly the
Lignum Vitaes, in the area of the proposed
School of Dance and School of Drama, also the
old cotton tree, although the retention of this
desirable tree may present a conservation prob-
lem, as one third of the trunk is already hollow.
The landscaping and plantings was to be
treated with great sensitivity to complement the
buildings and provide a graceful fluid and flexi-
ble aesthetic environment to spontaneously
unite the complex of buildings into a cohesive
whole with the landscape.
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Design Concept

The basic concept of this design was 1
create an aesthetic atmosphere and feeling of
space symbol which would serve as a
inspiration to the people of various walks of lifi
The complex, although the result of a
architectural fusion of the four separate schoo
with its varying historical development an
philosophies, allows for the separatenes.
characteristic individuality and administratio
which reflects the characteristic daily life, an
privacy of these principal buildings. In an effo
to achieve this the Site was developed as
stage on which the principal players were tt,
four autonomous schools. These were brougl/
together visually by design, placement an
choice of material and linked by the Piazza an
Communal Buildings still allowing for th
unmistakable individuality of each of tk
principal institutions. !

In an effort to foster public participation,
assist the fusion of the total complex and
make the maximum use of our salubrious ¢
mate the Piazza is used as a promenade cent
where the public can meet with a feeling
intimate togetherness and to “breathe freely
From this Piazza the distant Blue Mounta
Peak can be seen forming a back drop to t}
buildings. The proposed arrangement w:
planned to create an environment of inspiratic
and a cultural expression of lasting value to o
Society and which would be capable of foste
ing the growth of ideas and philosophies whic
are a part of our cultural heritage.

The buildings of the School of Drama ar
Dance, representing the four ethnic groups wi
designed and arranged to form ballerina shape
shadows and would be enhanced by the plan
ings and landscaping of the Piazza to prese
an excellent vista from Arthur Wint Drive ar
which in time would be of lasting prestige valt
and a national landmark for our and futu.
generations.

Construction

The construction generally is of a simp
reinforced concrete frame designed in ec
nomical spans. Maximum use is made of loc
materials and in some cases, little used chee
cladding and decking materials such as Asbe
tos cement sheets and strammit are propose:
also maximum use of fair faced finishes ar
textures are envisaged.

In the case of the School of Drama ar
Dance the basic reinforced concrete frame
culminated on to “A” Frames with reinforce
Concrete Block infilling, to form the texture
panels of the buildings.

The School of Art is proposed as an ope
building with interior planting and landscapir
planned to give a graceful fluid effect. Asbestc
cladding is used for economy and richness «
texture.

The School of Music was designed as
curved building which by international researc
has been proven to be the most economic
shape for sound proofing. It is proposed th.
the roof decking be built up of heavy du
“Strammit Slabs”



BRYAD ENGINEERING CO.LTD

NO. 1 GRANTS PEN ROAD, KINGSTON 8

Raymond K. Adams, B.Sc., Managing Director - Noel St. A. Bryan, B.Sc., Milton Verley - Directors
Granville Dickson - Secretary.

Ironshore Golf
Clubhouse, Mo. Bay
Architects:

Marvin D. Goodman
& Associates

Engineers - Contractors:
Bryad
Engineering Co. Ltd.

A GOOD CARPET IS ONLY AS GOOD
AS THE EXPERTS WHO SELLIT.

We are the oldest, largest and most experienced
carpet dealers in Jamaica. When you come to us you
get the benefit of the skill and expertise of a company
and its staff that's been going since 1964. We know
carpet. And we know and have the right sort for you.
Whether it’s for a major housing scheme or a

smaller area. Like your office, staircase or bedroom.
No matter what you have in mind, call us in.

We'll be happy to give you a free estimate.

BEFORE YOU DO ANYTHING,
CALL IN THE CARPET & DRAPERY EXPERTS

Jamaica Carpet & Drapery Co., Ltd.
10-12 Northside Plaza, Liguanea, Kingston 6. Tel:927-0922/927-0952/927-6486/7

JAMAICA ARCHITECT ISSUE 11



56

Our
temporary

help will
help you
through

these
temporary
times.

In this unpredictable economy
of ours the only thing
predictable about next week is
that it starts on Monday.

Wouldn't it be nice if you were
able to tell from one week to
the next whether you needed a
staff large enough to cope

with a boom or small enough to
avoid a financial setback?

We can help.

Whenyourbusiness starts
expanding, we can relieve the
growing pains. Or when you're
cutting expenses to the

bone, we can help you tighten
the belt without a strain on
productivity.

And when it's business as usual,
we can help you beat the daily
dilemmas of vacations,
absenteeism or special projects.

Give us a call. Let’s talk about
your business. Let'’s talk

about your needs. We'll show
you why we've become

the number one name in staffing.

Call us today.
13 Duke Street, Kingston

Tel: 93-20580
or 93-25131

32A Union Street, Mo-Bay
Tel: 95-23046

TEMPORARY SERVICES

We'll give you all the help you need.

Pncluiq

The Hydraulic Excavator
specialists - crawler and rubber
tyred mounting.

Range of attachmaents include:
@ Backhoe, @5hovel, @Drag Line,

@Grab Crane, @Clam Shell, @ Loader and many others.

Personalized service by factory trained mechanics. )

Exclusive Agents:

€ construction Equipment L1

75 Hagley Park Road, Kingston 10. Tel: 936-3305
“Big enough to serve you — small enough to know you”.
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The Gordon Town
Community Centre

In 1973 The Jamaican Society of Architects
decided to volunteer their architectural skill and
talent to the community at large.

The Government’s decision to utilize Labour
Day in a more productive way, proved a suit-
able launching pad for the Society’s efforts. It
was decided to construct a Community Centre,
because a project of this nature would help to a
great extent in rescuing the youth of the coun-
try from crime, deprivation, illiteracy and the
numerous maladies that afflict our society.

A search began for a community that in our
opinion best answered the aims and objectives
of the type community project we had in mind.
A number of Community Organizations were
approached and the selection narrowed down
to the Gordon Town Community for the follow-
ing reasons:-

[71 A tremendous sense of cohesiveness
exists among the people, a basic but vital
ingredient for growth and development of
a community and for realization of a pro-
Jject of this nature.

[21 A number of people in the area have been
active in establishing cultural educational
and recreaticnal activities and have seen
the need for sharing and growing to-
gether. They have volunteered to teach
and assist in the general operation and
maintenance of the Centre.

[3] Lastly but not least, the site is ideally
located and allows for a matrix of activities
and architectural expression.

After negotiations with the K.S.A.C. and the
Ministry of Agriculture the site was acquired
and work commenced on May 23, 1973.

The Jamaican Society of Architects contri-
bution was to design, coordinate and assist in
the construction of the building. Assistance
was sought from Masterbuilders, Engineers,
manufacturers, distributors and other people
involved in the building industry to provide
materials and services for the project. The
people of Gordon Town would assist in the
provision of skilled workmen, labourers and in
whatever manner they saw fit to contribute
toward the realization of the Community Cen-
tre. The idea was to take the building to the
stage where the people of Gordon Town could
complete it on their own with assistance and
guidance from the Jamaican Society of Archi-
tects.

The building is unique in its concept and
design. It consists of an Assembly Hall for
meetings, public functions etc. and a class-
room, storeroom, utility’ block enclosing an
existing building and connected by a series of
cutstone steps which double as an outdoor
theatre. From the main level of the building, a
series of cutstone terraces winds down the
banks of the river. This area will be adequately
landscaped and will be used for picnics and
other recreational activities.

The main structure of the building consists of
Universal “’I”” Beam columns and beams sup-
porting precast, prestressed double T’ con-
crete roofing sections, infill walls and fairface
concrete blocks and cutstone.

The building is now nearing completion and it
is hoped that in a few months time it will be
ready for occupancy.
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TRANSPARENT GLASS COATINGS (0.

They work so well together: Your home air conditioner and

SUN-STOP GLARE CONDITIONER!

SUN-STOP banishes heat, fade, glare. New magic invisible plastic coating for window
glass for home, office; industry. Clear or tinted. Guaranteed 3 years. Low cost. Phone
or write for free estimate, free demonstration, today.

Glass Tinting at Dept. of Psychiatry (G.G. Award Winner) and Glass
Tinting and Wall papering at Wray and Nephew Bldg. (Merit Award
Winner) was done by Transparent Glass Coatings. Co. Inc.

——
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J.S.A. Officers: March 1975 — March 1976 Pres. H.W. Robinson

Vice-Pres. Aubrey Grant Jnr.

Hon. Sec. Louise McLeod Hon. Treas. Karl Thorne

Executive Committee: D. Wright; P. Stanigar; V. Panton; H.V. Massop
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H.D. Répole & Assocs.
19 Ballater Ave., Kgn. 10.
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BRANDON, R.D., Dip. Arch. (The
Polytechnic) A.R.I.B.A.
Rutkowski Bradford & Ptns.

6 Oxford Road, Kgn.5.
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PRESTON, D.R. D|p Arch. (New
Zealand), A.R.I.B.A.,
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(Manitoba),
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Urban Development Corp.,
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