
November 1996 $0



1996 DuPont



Great
design

does not come with

expiration^ Margo Grant Walsh, IIDA, Wee Chairman
Managing Principal, Gensler, New York

date
7 don't want anyone to walk into a spart' Vi'e designed

and say. Oh, this ivas done in the 'HOs, and that wax done in

the '70s.' You can he very innovative and yet very timeless.

A hank I did in 1967 changed its design just recently.

And it looked every hit as good now as it did then.
DuPont also believes in things that stand the test of time. Like

Antron" fiber, which has always been engineered to deliver the

long-term performance and appearance retention your clients

look for. And now, we're preparing to go even further to assure

that it stays that way. With upcoming installation and mainte­

nance services for your clients. Because like Margo Grant Walsh,

we believe they deserve something that's really wonderful today.

And tomorrow. What could be more timeless than that? To know

more, call 1-800-4DUPONT or http://www.dupont.com/antron

Antron
Only by DuRant
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COLLECTION

Inspired by the warm

patina of aged metals, the 

Maharam Design Studio

created our Illuminations

Collection of upholstery 

fabrics. By combining 

matte and lustrous yams, 

we produced a collection 

of unusual dimension

and radiance.

Rich coppers, warm 

bronzes, and bright 

platinums provide the 

Illuminations Collection

with a distinctive

iridescence, malting

Illuminations a

brilliant statement

in any environment.

For more information

or samples, please gall

800.645.3943.
circle 5
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THE HUXLEY" SERIES; AN ECLECTIC COLLECTION OF TABLES AND CASECJOOO

THfe McGl IRE H RNITl Rt COMPANY. 1201 RRVAM ST RfchT. SAN ERANCISCO. CA ^4100 Thl 4l4.62<i.l414 EAX 4li.K64.M5^
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>n th« Cover
^ightninf* bolts and 
> roscopcs swoop 
liroijgh the sleekest 
f airport restau- 
inrs. designed by 
pillts (Mandela &i 
'artners Interiors, 
'lioto: Nick 
Icrrick/Hcdrich 
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The cost of list 
pricing
Dennis M. Cahill
Up Front 12
Kristen Rirhards
Agenda 4S 
Designers & 
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Introduction 30 
Kevin Walz experi­
ments with color and 
texture for Design- 
lex’s edgy One Plus 
One program 
Seating round-up

lext Month
ocus on Small 
•usiness

This Issue:
Focus on Traveling

52 Four Seasons Nevis.1/7J/W/gr///
Luxurious vacation homes respect the character of an unspoiled 
Caribbean island, as designed by Krank Nicholson Incorporated 
and Zcidler Roberts Partnership

58 Covent Gordm Hotel Michael Vvehh
Once a dreary hospital, a small hotel in the heart of London
takes on the inviting look of a country cottage

34
A look at new 
stacking chairs
Ceiling round-up

62 Concourse Concessions 
Miami International Airport Kate Hensler 
In a new airport concourse, .Spillis Candela & Partners Interiors 
creates concessions that celebrate Hight

38
New ceiling options 
give designers more 
leeway for creativitv’ 
Wallcovering 
round-up 42 
New washable tex­
tile and an 
embos.sed collection 
of all-natural 
materials 
Preview 44 
Ninth Symposium 
on Healthcare 
Design

66 Sun Princess Kristen Richards
I’he newest "Love Boat” in the Princess Ouises fleet is
suitably dramatic, with a focus on comfort

70 Corporate Jet Kristen Richards 
Powell/Kleinschmidt turns an overdesigned aircraft into a 
sleek "plane in a gray flannel suit”

72 Connecticut Children's Medical Center Karin Terlow 
The Hillicr Group and Karlsbergcr C'ompanics deliver a lively 
children’s medical center with a special wayflnding system

76 Greene House Michael Wehh
Kuth/Ranieri remodels a residence in an earthquake-ravaged 
old stone winerv
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f > THE BODY SHOP

It’s not as easy as you’d think,

GETTING A 3X4 INCH PACKAGE THROUGH

A 6X7 FOOT DOOR.

r

Walk in to The Body Shop anyv^'here in the world and there, throu^ the door at The Body Shop, Whether they're

amidst the Mango Body Butter, Brazil Nut Conditioner, and ingredients for the latest in aromatherapy or, well, lighrhiilh:

Banana Shampoo, you’ll encounter a well-defined. But in OSRAM SYLV^NIA, The Body Shop fou

environmentally-minded business philosophy an ideal buaness partner One dua could supply

One that guides both the way The Body Shop lighting K) create the desired store envirumr.IV'

Ecolocicconducts itself, and -also the expectations it places and do so with both a product and a philu,v-j

on the companies with which it elects to do business. that was in keeping with The Body Shop’s wc

That is why it can be difflculi for many companies to get known commitment toward environmental responsibi]



0CURVALUME: whichSpecifically what The Body Shop, and a growing
2
i.per of other companies have found at OSRAM SYDANIA. pass die TCLP test with

zienvironmental initiative that is by far the most extensive the lowest mercury dose S
*9-
0of any T-8 fluorescentlin the industry It’s an initiative we call ECOLOGIC^

lamps, and provide theECOLOGIC is more dian a sin^e-product solution k>

ly's environmental issues. It is a comprehensive family of great efficiencies that
We can illuminate it 

AS WELL AS HELP PROTECT IT.
OCTRON T8 lamps areing guided by our unique life-cycle approach to product

already known for. Our new COMPACT FLUORESCENT:lo)>ment. One which looks at every stage of development

DULUX’/ECO lamps, which pass the TCLP requirements,Ind ways we can improve upon the materials we use, the

cr we consume, and the waste we generate. This focus and feature a variety of wattages and color temperatures,

Our HALOGEN CAPSYLITEyECO lamps.led u> the creation of smarter, safer product

bn.s at our research and development whkh meet disposal requirements with

lead-free solder bases, while providing’.ties. We’ve also lowered- and in

le cases even eliminated-mercury true, clean light. Our METALARC’

FRO-TECH™ R\R/ECO lamps, whichlead levels dtuing manufacturing.

To reduce non-recyclable waste. feature an industry-first lead-free base.

w itched to soy-based inks and cadmium- and the most efficient form of metal halide

paper stocks in our packaging. And, we're white lighting available with no color shift.

educating custeimers about And finally, our HIGH PRESSURE SODIUM

Uall the benefits of energy- LUMALUX* PLUS/ECO lamps, the only HPS

efficient lighting through lamps to pass TCLP, wifli 90% less mercury than

LIGHTPOTNT the Instimte standard LUMALUX*, lead-free welded bases, and

^TEST
- * VOST coxp»^-^''a-

^Au.y»ESP0«s«''^
i-fCHTn»C«'

for Lighting Technology non-cycling technology to reduce maintenance costs.

But perhaps the Through ECOLOGIC, we’ll continue to meet

proudest result of ECOLOCK) is a family and exceed today’s toughest lifting standards. These are not

of lighting products unparalleled in the government’s. Not even The Body Shop’s, But our own.

the industry. This family includes To see how we can help you, call us at 1-800-LIGHTBULB.

Or visit our Web site atour new REDUCED-MERCURY SVLVANIA
Brilliant Lighthttp://WWW sylvania .com.OCTRON7ECO T8 Linear and

circl« 7



A
first . 

word

The cost of list pricing

HK LIST PRICK trap secms to have cvcr\-level of the industry clutched in 
its jaws writhing in pain—maybe x^kining is more accurate. As is often the case 
with oppressive, useless systems, when an opportunity does arise to escape, it 
seems the dreaded “the devil you know is better than the devil you don’t know” 
mentality kicks in.

At a very spirited round table held at IFMAs annual (and b\ all accounts, 
very successful) World Workplace conference in Salt Lake Cit\' a few weeks ago, 
a group of knowledgeable facilities professionals, furniture manufacturers, deal­
ers, and designers discussed the aspects and pitfalls of list pricing. While all 
agreed that the current system seems better suited to a game show (...“Facilities 
(Juy, what will It be?” “Company B for 64 percent off. Bob’”) than the team 
decision-making process that usually exists, the system seems to melt down to a 
couple of pretty ridiculous pretenses:

• Getting the best deal—not necessarily the best price—for the customer seems to be 
more of a mandate than getting the best product.

• Reform of purchasing systems and mentality, particularly when a product has the 
diminished status of being a commodity (which is too often the case with furniture), 
is extremely difficult.

.Smed cried a net .system and got beaten down. Stcelcases attempt to be less 
covert and complicated with Context has been received with suspicion by some. 
Herman Miller, according to employee #41 and industry sage Phil Strengholt, began in 
the systems business at net but adopted list pricing early on in order to be competitive 
and comparable.

'Pime lost and mistrust won seems an intolerable and immeasurable tariff that
the corporate, design, and furnishings industries can no longer bear.

In closing, one consideration, one fact;
lest market or case history models with committed design firms, corporate 

clients, dealers and suppliers chronicling results and benefits over a one- to three-year 
period might be a way to prove change is not only necessary but beneficial. Interiors 
would gladly publish and be part of such an endeavor.

Herman Miller changed from list to net in the I’.K. '['he process of conversion
took four Years.

,So...<'o/rt'<’/y. sinners!

I'iennis M. CahiU, Vire President Group Publisher 
2U-.S36-.M.^8 phone 212-536-5.35 7 fax

10 N T E R I O fi S Savembfr !9V6



peig^ EXPRESS

complete

offices
4 wood finish selections 

chairs, tables, workstations 

a wide choice of fabrics 

available through G/B dealers 

extensive product choice 

high quality/competitive prices

a complete 10 year warranty
price as shown; $5,980. list

over 30 years serving customers
ask for the Express Brochure

a

guaranteed
EcoCasegoods 

Design; Geiger Bnckel Design Group

fifteen days circle 6
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^ovembei^

by Kristen Richards

But...does it have a 
Super Market.^

AM Partners of Honolulu has designed th< 
Super Business Beijing mixed-use com­
plex, a $60 million, 731,625-squarc-foot 
project in Beijing, China, The ocean liner 
inspired design connects yet keeps sepa­
rate the private and public spaces. A 
5-story Class A office building is an inde­
pendent wing of a 92-unit condominium. 
The residential portion will feature a 
108,000-square-foot membership club witi 
three restaurants, a sports facility with a 
glass-domed swimming pool, a game rooir 
and a full-service spa. Completion is slarct 
for September 1998.

This is a big one

A whopping 6,200 passengers will be able to cruise into the 21st 
century abf>ard the “America World City: The Westin Flagship.” 
When completed in 1999, the $1.2 billion, 250,000-ton ship will 
be 2 1/2 times larger than any passenger ship ever constructed, 
and the first ocean liner to be built and registered in the U.S. in 
nearly 50 years. New \brk City-based World City C'orporation’s 
development team includes John S. Rogers, an expert in maritime 
and international law, Knut Kloster. founder of the Norwegian 
Ouise Line, and Tage W’andborg, a naval architect and marine 
engineer Wimberly Allison 'long& (too, Newport Beach, 
California, and Wilson & Associates. Dallas, arc the interior 
designers. Westin Hotels & Resorts will handle hotel manage­
ment. Three hotel cowers rising eight stories above the main deck 
will contain the majority of the 2.800 luxury cabins and suites. 
Facilities on the 21-dcck ship will include a 100.0(K)-squarc-fooc 
business and conference center; a ^FV production and broadcast 
center; a 2.(KK)-seat theater; spa and fitness centers; a museum 
and planetarium; a helipad; and (of course) a casino. Initially the 
ship will sail the East and (julf coasts, with its home port in Port 
Canaveral. Florida. Future plans include World City-class ships for 
the West (>oast, Hawaii, and Asia.

ranHi
c«kI
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Egad...it’s E Walk!

i'ishman Urban Development Corporation 
IS about to launch its $300 million 'Eimes 
vjiiarc redevelopment project, an enter- 
:ainment/rctail/hotel complex called E 
Walk at 42nd Street and Eighth Avenue. 
i*hasc I. which will begin by the end of 
;his year, is the 4-story, 2(H).(K)0-square- 
bot retail and entertainment portion of 
the project, designed by (Cambridge, 
Ua.ssachusctts-bascd DAgostino. Izzo, 
i^)uirk. 'I'he New York City office of 
bensler is the production architect. Anchor 
cnants will be Sony Theatres, which w ill 
)|>cratc 13 stadium-style theaters in 90,000 
.<]uare feet, and Vegas!, a 17.000-squarc- 
foot themed restaurant and entertainment 
/enuc by Oeative Cafes. TDI is creating 
’0.000 square feet of multimedia super 
.igns and advertising graphics on the 
acatlcN and roof of E Walk (pictured is a 
Jesign concept). (.Completion is slated for 
fall 199H. Phase 11. which is scheduled to 
>cgin in 1998, includes a 4.5-story, 860- 
oom hotel, dc.signcd by Miami-based 
\rquitcctonica.

Thomas 1C Stat 
has joined Perkins 
& Will as a princi­
pal and director of 
marketing. He 
brings more than 
20 years of 
domestic and 
internotienol mar­
keting experience 
in the architecture 
indushy. Most 
recently, he was 
vice president of 
Asian operations 
for Lohan 
Associates. Other 
positions hove 
included president 
and CEO of PHH 
Avenue (now The 
Environments 
Group), and 
design positions 
with Murphy/ 
John and 
Skidmore, Owings 
and Merrill in 
Chicago.

Into the woods

Steepletop, Edna St. Vincent Millay’s 600-acrc farm/estatc in 
upstate New York, is home to the Millay Colony for the Arts. 
Founded by the poet’s sister in 1973, the colony gives one- 
month residencies to professional writers, composers, and visual 
artists, where they can work without distraction in spaces 
designed for artistic endeavors. This past September construc­
tion began on a new, $410,()()(), 3,200-square-foot facility that 
will allow the colony to adequately host artists with disabilities. 
'I'he project was designed by artist Michael Singer and a design 
team including Joseph Cincotta. principal of LineSync 
.Architecture, Sterling McMurrin, and Karol Kawaky, with input 
from an advisory committee of artists with disabilities. The new 
structure will house two studio/living quarters (one with an 
extra aide’s room), and for all colony residents, a communal liv­
ing/dining room, an intimate library/music room, laundry, 
phone, and storage rooms, and separate wing for administrative 
offices. The colony is seeking corporate partners to join 
Whirlpool, PLF Imaging, Fusion Lighting, and Nederman to 
help with furnishings and other equipment. Contact Ann-Ellen 
[.esser at .518-392-4144 for further information.

continued on page 16
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A FIVE HIGH LATERAL.



LATERAL THINKING.

A 1
A\

A

That^s lateral thinking. And that^s why Office Specialty 

has been the right choice for over a century.

Traditional filing solutions just don^t work for diskettes^ 

CD-ROMs^ laser printers, raincoats or rollerblades.

They don^t respond to the new realities of shared work­

places, teaming or accessibility for the physically 

challenged. That's why Office Specialty offers custom 

solutions. Any size, any coloi; any way you want it.
• Office SpedallK
FILING □ SYSTEMS n SEATING □ TABLES

for mare information Phone {90S) 8i6’7676 or Fax i-800-S^S-7iZ8
circle 9



I'untinunIjivni l^agt !.i

Th« International
Furnishings and
Design
Association (IFDA)
has selected
Charles D. Gandy,
ASID, IIDA, as the
winner of the
1996 IFDA
Trailblaxer Award.
The annual 
award, which 
was established in 
1966, recognizes 
a person who 
meaningfully 
alters the way an 
aspect of the fur­
nishings industry 
functions or is 
perceived; consis­
tently demon­
strates leadership 
qualities; and is 
committed to 
blazing future 
trails for the 
industry. Gandy is 
president of 
Gandy/Peace, an 
award-winning 
commercial and 
residential design 
firm based in 
Atlanta. An IFDA 
member, he intro­
duced a signature 
line of furniture 
and accessories in 
1992. He is also 
octfve in the 
American Crafts 
Council, FIDER, 
and IDEC.

This building is wired

Ncu York City developer Kudin 
Management hopes to prove that obsolete 
class-A buildings can tlourish when rceon- 
rtgured tor Hedgling high-tech companies 
that crave an urban address. In 1995, Kudin 
tcKik charge ot'a 400.0(X)"squarc-f(«)t, .^0- 
story building in New York that had been 
vacant since its tenant, Drexel Burnham 
Lambert, went belly up in 1991. With the 
help of city and state tenant tax incentive 
packages and $15 million capital, Kudin has 
turned 5.5 Broad Street into an affordable 
haven in the heart of Wall Street for 
providers of Internet services and multi- 
media software developers. 'I'he converted 
building is wired with fiber optics, high­
speed copper wire, ISDN, and T-l lines so 
tenants can just plug in and work, saving 
each business the estimated $40,000 it 
would take to install such connections on

Berlin Embassy models on exhibit

Beginning November 15ch, the National Building Museum in 
Washington, D.C].. w ill present "An .'\mcrican Embassy in 
Berlin.'’ The exhibit presents the w inner and finalists of the first 
such architectural competition since 1955. The T.S. State 
Department mandated a design that would re-establish an 
American identity in the embassy's historic sice, Pariscr Plat/.. 
adjacent to the Brandenburg (late, while adhering to stringent 
city and national guidelines. 'The w inning entry from Moore 
Ruble Y’udcll and Gruen Associates (pictured here) will be exhib­
ited with the five semi-finalists: Kinhorn Yaffcc Prescott 
Architecture and Hnginecring/\e>^turi Scott Brown .Associates; 
Bohlin Cywinski Jackson/Sverdrup Eacilitics; Ke\in Koche, John 
Dinkeloo and Associates: Kohert A.M. Stern Architects in associa­
tion with Leo A I^aly Architects and Engineers; and Kallnian 
McKinneil & Wood. The exhibit will be on view through 
Kebruary 2.5, 1997. I'or further information call 202-272-2448.

their own. “We now look at telecommunica­
tions delivery as simply another service we 
as building owners can provide to our ten- 

•no different than air conditioning orants-
security," says John Gilbert, Kudin's chief 
operating officer, (iilbert says the building r 
.50 percent committed, with low-cost leases 
running from $14 per square ftjot to the mid 
$20s. I ndcr construction with l*bx& Fowle 
as project architect is a videoconferencing 
facility, plus a cyber cafe in the lobby.—MZ 
Photo by Maryanne Russell

continued on page 1
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Trevira

Safety is part of our service.

Protect your building against 

fire, with flame-resistant 

fabrics made of Trevira.

TREVIRA
TREVIRA

OS

COVERING THE WORLD WITH SAFETY FIBERS.



comfort complement each other inHotels and restaurants rank among
the most sensitive areas when itSimulation a most attractive way.
comes to fire protection. A candleof the strict
falls onto a tablecloth, a cigaretteconditions set by
end falls onto a bed; that’s all itthe DIN 4102,
takes to start a fire that could,Trevira CS fulfills
perliaps, develop into a catastrophe.the requirements
Now you can significantly reduceof class Bl:
this danger. By using flame-'flame-resistant \
resistant interior furnishings, the 
consequences of an accident can be 
reduced even before it happens. 
You don’t have to make any 
compromises with flame-resistant 
textiles made of Trevira polyester 
safety fibers. Because safety and

The manufacturing process of Trevira 
fibers and filament yams meets all 

requirements of the international 
ISO 9001 quality assurance standard.



more than 3,000 different collec-
Fabrics that show a high degree rions. Your interior designer or

of safety and comfort furnishing expert will be able toare not mutually exclusive. show you interesting selection.an
Or simply send us the enclosed
postcard. We will be pleased to help

Trevira CS and Trevira FR give At the same time, they meet the you.
you the chance to make every requirements of most firc-pro-
room safe. Regardless of whether tcction standards while satisfying
cunains, table cloths, furniture your guests’ wishes for a comfort-
covers, blankets, sheets, pillows, able and pleasant atmosphere.
mattresses, ticking or decorative Trevira CS and Trevira FR fabrics
fabrics, the textile elements of look as good as they feel.
all rooms can be made to offer And the variety of designs is un-
the best possible protection against surpassed. Worldwide, renowned
fire. manufacturers and publishers offer



Imagination can also

BE RATIONAL,



{
lounges, in the reception areas and 
in all entertainment and recreation 
areas. When it comes to textile fur­
nishings that offer an optimum 
combination of comfort and 
safety, Trevira CS and Trevira FR 
are also the right solution for 
inns and restaurants, bars, clubs 
and discos.
Give your imagination free rein 
at the same time, let reason rule. 
To do so is easy because all good 
interior designers stock Trevira CS 
or Trevira FR fabrics and can, 
therefore, cater exactly to your 
furnishing requirements.

}Kelly s Hotel in Wetzlar, 
Germany.

The textile fumisijings 
of this conference room are 

modem and safe.



Roissy in Paris. But in the final 
analysis, your guests should not 
only feel safe with you, they should 
feel at home with you. Trevira CS 
and Trevira FR provide a high 
degree of safety and comfort as well 
as a great variety of fabric designs.

over the world hoteliersAll
have the best possible safety as 
their foremost aim. No matter 
whether an inviting vacation 
paradise, such as this Club Medi- 
terrane In Florida or a leading 
business hotel, such as the Sheraton

When it comes to fabric 
safety, the Sheraton Roissy in 

Paris reUes on Trevira CS,

Very modem, very fastidious, 
very safe: tite Art'otel 
Dresden, Germarry.



mor

continued from page 16

hristmas wish list

Elegant German book publisher Taschcn 
nnoiinccs an ambitious project, one we’re 
nxioiis to see; “Taschen’s World 
irchitccture,” a 40-volume encyclopedia 
f world architecture from antiquity to the 
resent day. The new series, billed as 
6,000 years of architectural history In 
,600 pages.” was launched in October 
rith the volumes Islam 1 and The Roman 
Impirr, Egypt Nets' Forms will be pub- 
ished in February ’97. Five volumes will 
le published each year.

Coedited by Geneva art histo- 
iun and journalist Henri Stierlin and book 
uihor and editor of Paris journal 
Conaissance des Arts” Philip Jodidio, the 
cries is broken down into seven periods: 
’he Ancient World, The Medieval World, 
'he Prc-C^olumbian World, Islamic 
Masterpieces. The Splendours of Asia, 
tylistic Developments from 1400, and 
'he Modern Age. Each volume features 
riginal photography, maps, and structural 
raw ings based on the latest scholarly ftnd- 
igs. designed in signature striking 
aschen style. The price of each hardcover 
oliime is US $29.99 (that’s approximately 
1,200 bucks for the whole shebang).—KH

William Nicholas 
Bodouva, AIA, 
has boon pre­
sented with Pratt 
Institute's highest 
tribute, the 
annual Alumni 
Achievement 
Award, honoring 
his 38-yeor 
career in trans­
portation facility 
planning and 
design. Bodouva 
founded New 
York City-based 
William Nicholas 
Bodouva ^ 
Associates after 
serving 10 years 
at the Port 
Authority of New 
York and New 
Jersey. WNB+A 
has designed 
more thon 150 
transportation 
projects, including 
the USAir termi­
nal at LaGuardia 
Airport completed

lop-flight designlast year, and 
Terminal One, 
currently under 
construction at 
JFK Intemotional 
Airport in New 
York. Transit sys­
tem projects 
include recon­
struction of the 
Times Square and 
34th Street sub­
way complexes in 
Manhattan.

I'he next time you get on a plane, whether 
coach or first class, you may bless or curse 
the designer, lake some time out at the 
Art Institute of Chicago to sec "Building 
for Air Travel: Architec'turc and Design for 
Commercial Aviation,” A comprehensive 
survey of air travel design, the exhibit 
includes everything from airplane factories 
to terminals to airline interiors and corpo­
rate imagery, from 1924 to tomorrow. 
(Pictured: interior of a China Clipper 
19.^4-35, designed by Norman Bel 
(Jeddes). I'he exhibit, on view until 
January ,S, 1997, has been designed by 
Helmut Jahn, nrt stranger to airports: He 
won numerous awards for his 1988 United 
Airlines terminal at Chicago’s O'Harc. 'I'he 
Institute is also presenting a scries of lec­
tures by architects who have designed air­
ports around the world. I'he exhibition 
will next travel (in a more portable form) to 
airports around the world. For more infor­
mation call 312-443-3600.
Photo courtesy of Pon American World 
Airways, Records, Archives, ond Special 
Collections, UniversHy of Miami

project briefs
pojocti Dallas/pL Worth: Grapevine Mills Mali Firm: RTKL Size: 1.8 million sf
Budget: $1,30 million Completion; late '97
pojeett Salem. MA: l*cabody Essex Museum expansion Firm; Moshe Safdie

40,000 sf Budget: $75 million Completion: ’99
^ject; Wilmington. 1)K: Wilmington Iriisc Company Firm; The Hillicr Group
|ize; 300,000 sf Completion: summer ’97
Ftoject; Jakarta, Indonesia: Pla/^i Indonesia shopping center expansion Firm: FRCH
ize: 35().000 sf Completion: '99

Broject: Newark. NJ: 'Terminal B airport renovation Firms; Nicolas M. P:tcdla, Architect;
lilvcstcr Tafuro Design Size: 210,00 sf Budget: $12 million Completion: lace '97
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continued from page 18

Urbi et Urban

Columbia University has received a$65.(KK) 
grant from the Gladys Krieble Dclmas 
Foundation to support the cataloguing and 
processing of the Joseph Urban archives, 
with 17,(K)() items ranging from watcrcolors, 
architectural renderings, and photographs to 
more chan v3(X) 3-13 stage models. (Pictured 
here is a fireplace designed in 1899 ft)r the 
castle of Karl Rstcrhaz\- in Hungary). Urban 
emigrated to the U.S. in 1912 to design sets 
for the Boston 0}->era, and then moved to 
New V)tk City to create sets for the Ziegficid 
Follies and Metropolitan Opera. Among his 
achievements as an architect and interior 
designer arc the recently restored auditorium 
of the New School for Social Research and 
the Hcarst Building in New York C^ity, and 
the Palm Beach villa Mar-a-Lago,
Drawing courtesy of the Joseph Urban Popers, 
Rare Book and Manuscript Library,
Columbia University

Alan Kawasaki/ 
AIA, and Robbin 
A. McDonald, AIA, 
have been made 
principals of RMW 
Architecture ■*> 
Design, San 
Francisco. 
Itowasaki hos 
designed several 
of RMW's award­
winning projects, 
irKluding 
Goodwill 
Industries and

Forum at Yerba 
Buena Gordens. 
McDonald has 
extensive experi­
ence designing 
and space-plan­
ning law firms, 
and was a key 
designer on pro­
jects for Autodesk 
Cellular One, 
Hitachi, and 
Equitable.

Briefly noted
The Jill Watson Endowment for 
Innovation at the Intersection of the 
Arts ha.s been established at Carnegie 
Mellon University (follege of Fine Arts. 
Watson was a partner at Arthur Lubetz 
Associates Architeas, Pittsburgh, and a 
victim of the lAVA Flight 800...Stephen 
Donohue is named publisher of 
Architecture magazine... Richard T,
Norfolk is named general manager of I 
International Market .Square, 
Minneapolis...Jeff Moyer joins Gensler as 
managing director of the Newport Beach. 
(!!A, office, and Richard A. Logan. AIA, 
has been appointed a design director for 
the Washington, D.C., and Baltimore 
oiTR'cs...Jerry L Quebe. FATA, and 
James C. Alien. AIA, join Rl'KL as 
senior vice presidents and co-directors of 
the firm’s new Chicago office.. Kaoru 
Yamamoto joins Hashimoto & Partners, 
New \brk City, as vice president and cre­
ative director...David A, Croteau. AIA, is

DIFFA reconnoiters

The Design Industries Foundation Fighting AIDS (DIFFA) is 
one of the country’s oldest funders of HIV/AIDS support and 
educational programs to the tune of $20 million. Though often 
plagued by hard times and bad press, DIFFA has nonetheless 
established a template for the survival humanitarian organiza­
tions. DIFFA’s recently appointed executive director David 
.Sheppard and the board of trustees headed by Dan Ballinger, 
along with 15 national chapters, have brought the hard-hit organi­
zation back to life through resource management, long-range 
planning, and diversified fundraising efforts. Among the operat­
ing changes: Local events will have a maximum .5.5 percent 
expense ratio; grant commitments will be based on actual accu­
mulated net prt)cccds. not projected revenues; special event pro­
grams will have to be supported by full underwriting; and donor- 
advised funds will be accepted where foundation grant-making 
costs are underwritten. With its new. self-imposed guidelines, 
DIFFA should be even more supportive. For further information 
call212-727-.51(K).
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the warmth of wood.

THE STRENGTH of SOLID STEEL.

romoccd to senior associate and director of design at Earl R. 
lansburgh + Associates, Boston., Kevin Sloan. AIA, joins 
'he Hiliier Group, Princeton, NJ, as vice president of archi- 

L‘crure and urban design..,Scott P. Keller. AIA, is named a 
artner and Michael Kazan. APA, is named a principal at 
Iru/cn Samton Architects. New York Cit)...James A. 
krogon, AIA, is named director of information technology at 
lardy Holzman Pfeiffer Associates, New York

Lawrence M. Rocha is promoted to corporate director 
f information services f(>r Wimberly .Allison Tting & Goo, 
lonoliilii. J. Mikael Kaul. AIA, is promoted to director of 
he Miami office of Swanke Hayden Connell Architects... 
leth Dicksfein, former executive publisher of Metropolis, is 
amed sales and marketing consultant of the International 
Contemporary Furniture Fair.. Anne Cleary is appointed 
i rector of sales for Harter, and Tol M. Fegan is promoted to 
ational architecture and design accounts manager...Henry 
L Bradshaw, president of Armstrong World Industries' 
Vbrkiwidc Building Products Operations, will retire on 
iiniary 1; Marc R. Olivie is named to the position...MTS 
eating names Philip P. Swy pmduct design and develop- 
icnt manager...Heather Bush is appointed director of prod- 
cc development for Carnegie...Hellmuth, Obata & 
[assabaum forms a strategic business alliance with Naoki 
ystems, a Canadian software company, to develop com- 
iitcr-aidcd facilities management (CAFM) business in the 
i.S....Thompson, Ventulett, Stoinbock & Associates, 
iClanra. establishes TVS Interiors...Einhom Yaffee Prescott 
pens a Boston office headed by principal-in-charge Cahal 
tephens, AIA...Steve Gilbert and Kent McLaughlin form 
^bort/McLoughlin Architects. Nashville...DuPont 
lommercial Flooring Systems acquires MSA Industries, a 
jtional commercial floorcovering distribution and installa- 
on company...the Society of Design Administration forms 
1C SDA Education Foundation...HDR. Omaha, buys back 
ompany from French parent company Bouygues and is now 
mployce-owned...Jami enters licensing agreement with 
'resident Office Furniture to manufacture and distribute 
nrO ergonomic desking systems in North, South, and 
k-mrul America.. Knope & Vogt Manufacturing receives 
SO 9001 c*ertification...a recent study by Wool Research of 
lew Zealand shows that wool carpets absorb air contami- 
atus...Archeworks. the alternative design and architecture 
L'h<K)l in Chicago, receives grants totaling $34,000 from the 
'aluird H. Drichaus Foundation, the Chicago Community 
rust, and the Bank of America.
rratum: In the August issue of Interiors, “(children’s Cancer 
ienter at Texas Childrens Hospital” omitted credits for fur- 
iturc dealer McCoy Inc. and animal chair artist Jeffrey 
cOoper (chairs pictured on page 46).

WOO0TEK

RIGID STEEL STRUCTURE

CLAD »iTH RICH WOODS

EAUTFor CUSTOM MILLWORK

RICHARDS - WILCOX INC.
A CONSTRUCTOR GROUP COMPANY

SOO South Lok« .Autora, II60506.630,8?7 6951 630,897.6994
circle 10



i
products

f
Pesigners Rote... 
Tech Lighting's 
Kable Lite Systern

Edited by Marilyn Zelinsky

Rand Elliott, FAIA The bosks: Seven 
years ago Tech 
Lighting intro­
duced Kable Lite
as an alternative 
to traditional com­
mercial and resi­
dential track light­
ing systems. Koble 
Lite is a system of 
low-profile fix­
tures powered by 
slim cables, 
designed to create 
the illusion of 
floating lights. In 
spaces where the 
ceiling is high or 
irtoccessible, such 
as lofts, the cobles 
can span up to 40 
feet without sup­
ports and are 
strung between 
two rigid surfaces 
at any height to 
bring the light 
where it's needed. 
Ports to Kable Lite 
inclucie: 10- or 
12-gauge cable in 
chrome or gold 
and insuloted 
cable with clear 
or black sheath­
ing; tumbuckles 
to secure cables to 
wall or ceiling 
and provide 
proper tension 
(for runs of over 
20 feet, wood

President
Elliott + Associates Architects

Kable Lite's best feature: Its the perfect 
answer to make a lighting fixture to 
“disappear” into the volume of the space. 
Strengths: Other manufacturers offer a 
gimbel ring MR-16 lampholder for track 
usage. 'I'hc Kable Lite svstem is smaller, 
lighter in weight and doesn't need u track 
for its power source. The Kable Lite sys­
tem allows you to use the smallest possible 
lighting fixture to give light where you 
need it, and using the MR-16 lamp gives 
great color and beam control. When we 
chose Kable Lite we were looking for the 
simplest possible design as the primary cri­
terion. There are enough variations in the 
design to choose a completely enclosed 
unit (IW protected) or a bare bulb fixture. I 
am more interested in lighting results than 
in using lighting fixtures as design ele­
ments, but there is a nice variety of abstract 
and architectural accessories.
Weaknesses: The literature tells you that 
24 to 30 feet is the maximum recom­
mended length you can go without voltage 
drops. You have to be sure the cable has the 
proper conductive quality to make sure the 
power moves along uninterrupted to the 
light source since there is a direct relation­
ship between length of cable and voltage 
drop. TetJt Lighting's response: Getierally a run 
can go 30 feet at300 sratts with minimal volt­
age drop. For longer runs, we recommend our 
new 24 volt transformer. It's as safe as the 12 
volt transformer hut allows a run to go 60 feet 
at 600 watts with no notUmble voltage dtvp.

blocking rein­
forcement is rec­
ommended); SRT, 
a sleek surface- 
mounted trans­
former which is 
available in o 
variety of watts 
and five finish 
colors; and a 
variety of pivots

and decorative 
pendants. 
Featured here: 
Johny, Triconi 
(above), and 
Pivot. For installa­
tions that require 
a more sculptural 
or curved look.

Tech Lighting sug­
gests using 
Radius Wire or 
Twin Rail wire 
lighting systems.
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Ronnette Riley, AIA Pam Light, IIDA
O^ner
Ronnetfe Rilfy Arrhitert 
A«c' York City

AssociatelSnuiio Director 
Hellmuth. Ohata & Kassabaum 
Los Angeles

Kable Lite's best feature: The flexibility 
of the system and its visual appeal. It is an 
energy-efficient, low-voltage system with 
numerous design possibilities.
Strengths: There arc other rail and wire 
lighting systems on the market, but Kable 
Lite seems much more flexible. I specified 
Kable Lite for aesthetics first and then for 
the construction aspects. The walls were 
easier to tie into chan channeling a con­
crete ceiling. I chose Kable Lite because I 
wanted the lighting to have the appearance 
of floating on the ceiling. Kable Lite solved 
one particular problem where we had lights 
over an area without any previous outlet 
box. Also, the room featured a pool table 
that was also a dining table, and wc wanted 
to be able to move the lights to accommo­
date each application. 'I'his is a minimalist 
system with very little hardware that needs 
little maintenance. I like the fact that all 
connectors are internal and do not compete 
with the system’s aesthetics.
Weaknesses: I recently wanted to spec 
Kable Lite but I found a less expensive 
system for a lingerie store on a tight bud­
get. I preferred the look of Kable Lite, but 
my client preferred the price of the alterna­
tive. There arc never enough lamp options; 
I would like to see a cylinder shape frosted 
or with a combination finish of frosted and 
clear. Tech Lightings response: We have Just 
desigyied Long Light, a frosted glass cylinder 8 
inches tall, / U2 inches in diameter, for cable 
separations of up to eigjit inches.

Kable Lite's best feature: IVe found 
Kable lyitc good for background lighting 
with the simple but elegant Pivot or Johny, 
as well for as supply designs chat make a 
statement. The fixtures’ proportion.s, mate­
rials, and color selections are usually well 
designed and well thought out.
Strengths: Currently my favorite Kable 
Lite fixture head is Triconi, a wonderfully 
colored opaque glass cone with great “sur­
veyor-like” counterweights. While there arc 
a number of manufacturers with cable 
lighting designs and quality similar to lech 
Lighting, this company has stepped ahead 
of the pack by being more progressive in 
safety issues, by being the first to build a 
transformer with a fuse and the first to 
achieve a UL listing.
Weaknesses: In all the installations where 
IVe used the system, the wires must be 
tightened at least every other year. Tech 
Lig/iting's response: Cables are copper mth a tin 
coating which doesn't corrode and a Kevlar core 
to prevent drooping. With proper installation 
and judicious choice of elements, droop should- 
n't happen and tightening shouldn't Ite neces­
sary. We've had a 40-foot run in our testing lab 
forfour years that's never been tightened. The 
white flight paper turns yellow if the MR16 
is .SO watts or higher. Tech Lifjiting's response: 
We recommend the flight paperfor 50 watts or 
less, but there are white glass shields with no 
wattage restrictions. We installed Kable Lite 
as a vertical installation to light company 
signage, but the cleaning company kept 
hitting and di.sconnecting the connectors 
with a vacuum sweeper.
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Use The Smart Source To Earn A 
New Degree Of Surface Versatility.

Oeveloping new surfacing options, and offering more of them than anybody else, is what 

makes Wilsonart International The Smart Source.

Go to the source for the world’s most popular laminate line, with 240 colors and designs. 

Wilsonart® Custom Edges, to give laminate countertops a custom lotik with no brown lines. 

Wilsonart'^ Decorative Metals, which can turn ordinary interiors into showplaces of light and 

color. Our newest product, Wilsonarr* Solid Surfacing Veneer, which creates the lavish look of 

solid surfacing more affordably. And Wilsi>nart* Gibraltar* Solid 

Surfacing in a new array of colors and patterns (including a

# I 4

Wilsorun' Cuscom Laminate

full line of matching kitchen sinks and vanity bowls).

In fact, you can Icwk to us for practically infinite options. Options for any design idea. 

Any performance requirement. Any budget. Add your imagination to the mix and that’s 

one powerful combination.

So call 800-433-3222 for samples, our new Smart Source brochure and information on 

certified fabricators and installers in your area. You’ll find that using The Smart Source 

is sort of like graduating to a new level of design success. You’ll still be in class, though.

A class of your own.

Vi'iknst* (.jibrabr* Solid Surkaig

THE SMART SOURCE

Smart Surfaces
WILSONART

Wikonarc* Laminate Wilsonarr* Decorative Metals Wilsonait* Solid SuHacing Veneer Wikonan' Gibraltar* S«)lid Surfacing 
VImj u< at our u«bi(te: hitp://www.builderonline.com/-vi'ilK>nan/

circl* 11

INTERNATIONAL



2828 North Paulina • Chicago ■ Illinois • 60657 773-528-8123 Ext 210
1-800-260-8123 Ext 210 Fox 773-528 0236 http://www.Niedermaier.com
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Showroom

Ha^c^orth renovates and expands its corporate showroom

to reflect its new identity by Marilyn Zelinsky

VER THE past couple of years, 
Haworth has worked hard to shed 
its conservative image and 

emerge as an innovator. Once a panel 
system-driven manufacturer, Haworths 
shift toward product introductions that 
address evolving work styles and its will­
ingness to bring conceptual work out 
from the back room have piqued the 
interest of the industry, resulting in more 
visitors to the company’s corporate head­
quarters in Holland, Michigan—up 30 
percent this year. With so many guests 
coming to learn about Haworth s new 
identity, the company decided it was time 
to resdesign its showroom to communi­
cate its new message. Working with local 
firm Design Plus, Haworth wiped the 
slate clean and rcl>uilt its 280,000-squarc- 
foot product display area.

The three-story- 
high grea known 
as the atrium 
became the 
Haworth show­
room. Visitors can 
look down into 
the Irrigotor to 
see how it works. 
Stone floors were 
specified to reflect 
the lively sounds 
of visitors up into 
the core.
Tile flcKjring: 
American Olcan; 
painf. Zolatonc, 
DeVoe; graphics: 
XibitZ.
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To get the feel of
product first­
hand, visitors can
work in the Guest
Center in either
Crossings or
Correspondent
furniture group­
ings.
Paint: Zolatone;
carpet: Prince
Street, Lees
Cilommercial: ceil­
ing: USCi: lighting:
Ivitecontrol, Halo.

It was the success of Haworth’s 
s'coCon ’95 showroom, where Crossings 
sjs introduced, that inspired the direction 
)f the renovation. Formerly, a Haworth 
nur began in an open space where too 
nuch product wa.s seen too quickly, often 
)\crwhelming the customer. 'Ib lend a 
ense of excitement and progression, as at 
scoCJon. the Haworth building’s thrcc- 
0)ry-high core was turned into a show- 
oom with added new concepts: a Guest 
ienter. Answer Centers, a primary show- 
nom area with four platforms of product 
ncluding an alpha site for new concepts, 
nd Living I,.abs.

The first-floor Living Lab area 
ntroduces guests to the Irrigator Concept 
>f wire management at the ceiling. The 
coind floor offers Haworth’s more classic 
iirnicure lines including Crossings, four 
Answer (Centers, and the Guest Center. 
Answer Centers are scattered throughout 
he space and arc set up for technology- 
dated presentations and hands-on discus- 
ions about furniture with power and cable 
lunagcmcnt solutions. The Guest Center 
s a hospitality area for guests, with four 
ignettes including Correspondent (a 
dined “office in a box”) and Crossings 
rrangements in which visitors can work, 
i'hc third floor houses more I,.iving Labs, 
he Haworth executive center, and then 
he main attraction: What’s Next—tomor- 
ow’s furniture concepts straight from the 
laworth design studio. •

Virtually the 
entire third floor 
is a Living Lab, 
including this 
area where the 
dealer develop­
ment group 
works in 
Crossings so visi­
tors con see the 
product in actual 
use. Guests wait 
until they hit the 
third floor to see 

What^s Next 
furniture designs.

Prejeef credits________ _______ 
.Architecturc/lntcrior Design: Design Plus Inc.. Haworth 
Design team: Vern Ohlman. Rick Van Gcldcrcn,
Thom Van Hattum, Ric Reed, Jim Wedeven, .\my Zeboor,
Ken Brandsen. Bill Ishmaet, BJ Eckert. Lee Davis,
Melanie Parks. Craig Piersma
Graphic design: Dawson 6c Company
General contractor; Dan Vos Construction (company
Graphic fabrication: XibitZ Incorporated
Lighting design: Lighting by Design
Audiovisual consultant: City Animation
Photography: Effective Images

it if rin
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Introduction

The Thread Collection, Alus newest display fixture line,

lifts pole systems far above commodity level

by Marilyn Zelinsky

T
HE VOLATILE business of retail 
depends on a successful mix of 
merchandise and environment. For 

visual merchandising and display compa* 
nies, the challenge is to create fixtures that 
are distinctive yet don't compete with the 
clothing or other products they display. 
With The 7'hread Collection, a line of 
kicky fixtures and accessories, Alu suc­
ceeds in meeting this challenge.

'Flic Thread Collection is several 
generations removed from the company’s 
first fixture. Autopolc, a basic tube and 
clamp system introduced ten years ago by 
Alu’s founder James Maharg. Designed by 
an in-house team including Maharg, the 
foundation of the Thread line is a basic 
pole system that accommodates tables, 
12-inch-long faccouts, and shelves that 
screw into the basic I'hread pole. Tables 
can be attached to the pole and topped 
with mirrors or with a candelabra made of 
bendable chrome tubes that can be moved 

amtinued on

Thread's tables 
can be used in 
retail or hospital­
ity settings. This 
table topper is a 
candelabra with 
flexible arms 
that holds nine 
candles.
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Painted molding wth the look

ofaCRISP WHITE SHIRT

enhances the unique translation.

And lands First Place in one

of the TOP design competitions

in the nation.

MONSANTO PRESENTS ITS COVETED

DOC AWARD TO BARBARA BARRY

INCORPORATED. LOS ANGELES, CA, IN 

ASSOCIATION WITH GENSLER, 

SANTA MONICA, FOR THE TAILORED 

RESIDENTIAL TONE THE TEAM
The WINNING designers used 

wood fl(X)ring inset \vith Bentic\' 

Mills, Inc?s CUSTOM carpet

I CREATED FOR LOS ANGELES HEAD­

QUARTERS OF HOMEBUILDERS

KAUFMAN & BROAD.

with Monsanto Ultron' VIP nvlon

to suggest the WARMTH of AREA RUGS in an 

archetypal ('alitbrnia home.

Choose Ultron' VIP nylon for your next 

project. And you could take HOME the Doc, too.

Monsanto
Contract
Fibers

For details about the 1996 DOC AWARDS, call Monsanto, 

1-800-543-5377 or 1-770-951-7600.

Winning dcsi^ icam shim-n above (Leo R): Armando [aruau, Debbi Baron and Rariura Barry (seated). 
rh(itogr.^ihy G Krhard Pfeiffer 199B (instailatkm) and G Don Rank (product). circle 13



in any direction. It’s the coordinating can­
dle holders that make the collection stand 
out: the bendable candelabra, an eight- 
candle chandelier, and single-candle wall 
sconces. Combined, they yield a look that’s 
versatile enough for retail, hospitality, and 
even residential settings.

The Thread .system can also 
accommodate another of Alu’s recent intro­
ductions: Lamina Form, a clothing fixture 
designed originally for Nike but now a 
standard item in the line. Circle Z08 •

The new Thread 
Collection 
includes these 
single candle 
holders with 
flexible arms that 
can extend 24 
inches from the 
wall. A ceiling- 
mounted hanging 
fixture can hold 
eight candles.

I
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EXPERIENCE THE BEAUTY OF ITS COMFORT AND THE COMFORT OF ITS BEAUTY.
WITH ITS CONTOURED SEAT AND FLEXING BACKREST, XYLON BRINGS ERGONOMICS TO THE OCCASIONAL CHAIR. 

AVAILABLE IN FOUR STANDARD STAINS OR CUSTOM.
1-800-424-2432, EXT. 72

circle 14



Introduction

Kevin Walz experiments with color and texture 

for DesignTexs edgy One Plus One program

by Marilyn Zelinsky

T
HOUGH Rome Prize winner Kevin 
Walz is extending his stay abroad, 
he’s been busy designing a new 

group of textiles for Design'Iex’s One 
Plus One division, Initiated last year in 
response to client demand for inventive 
fabrics, the One Plus One program 
supports “exploratory" textile designs 
like Walz’s, which arc suitable for 
crossover applications.

The new Walz group offers six 
fabrics in sixty-eight colorways. Some, like 
Altered States, express the designers 
belief that a textile should have surprising 
texture and detail that emerges only on 
close-up examination. Walz characterizes 
many of the gray and copper tones in the 
collection as “murky"; he uses lime and 
other acid colors to add an edge.

Parallel Lines 
resembles a cot­
ton chenille, but 
is in fact made 
from olefin, 
which wears 
three times as 
long.

Wolz designed
two laminated.
highly durable
cork fabrics, one
with a dash, and
one with a check­
ered motif
inspired by
ancient mosaics.
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introducing

new age 

comfort

WEBB
series

DAVISl‘iirnitiirc Inilustrics. Inc. High Ihniu. NC ‘HO H H y 2 <1 {) 9 circle 15



'6^ Altered States ismor designed so that
as you approach
the fabric, you

continmd from page 32 become aware ol
its textured
weave which
begins to look
like the shapes o‘
Texas, NebraskaJ
and Oklahoma.

Metallic inks with 
o dash of pattern 
wash over a 
heavily textured 
striated vinyl.

One day at Lake 
Como, Walz 
sketched a couple 
of fabric ideas. 
The resulting Lake 
Como Texture 
captures the way 
light ripples 
across the water's 
surface.

Some of Walz's fabrics arc studies 
in the integrity of materials such as cork 
and vinyl. Perhaps the most unusual tex­
tile in the group is an updated version of 
Cork line, a fabric that’s been around 
since the 1920s. Wal/'s version is con­
structed from two types of cork sliced 
3/8-inch thick and glued together, inte­
grating light and dark tones. The cork 
fabric with its distinctive natural scent is 
surprisingly durable; it can withstand 
30,000 double rubs.

Walz has also designed Vinyl 
Behavior, a vinyl that doesn’t pretend to be 
anything else. “Vinyl has been forced to 
impersonate other materials,” says Walz. His 
version is undeniably vinyl, printed with 
transparent inks, including metallics, over a 
heavily textured and durable striated grain.

The Walz line of fabrics is priced 
from $35 to $66 a yard. Circle 216 •
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Seating rouncWp"

Enviro. known for
automobile seating,

Here's a look at stylish new stacking 

and side chairs by Marilyn Zelinsky

offers the Enviro
stacking chair that
also has a ganging
option. C^hromc
back legs attach to
a one-piece wood
arm/front leg. A
notepad rest is
another option.
Circle 210

r
Carolina Business
Furniture intro­
duces the Abstract
stacker. 'Ilie tubu­
lar steel frame with
its arcing arms has
either a wood panel
back or a fully
upholstered panel
back and seat.

Trendway's light­
weight Cameo 
stacker conforms to 
the body. It can be 
ganged and fitted 
with cable arms and 
book baskets. 
Options include a 
four-leg or sled 
base, six polypropy­
lene shell finishes, 
upholstered shells, 
and eight frame 
colors. Circle 209

Circle 211

continued on pa^ 36

Harter introduces 
Aliesa, a light­
weight resin stack­
ing chair with a 
contoured shell and 
arms molded to fit 
the body comfort­
ably. Shells come in 
an array of bold or 
neutral colors, 
mounted on a 
polished chrome 
frame. The chairs 
stack 16 high. 
Circle 212

J
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SAVER

accuracy, plus greater security, control and safety. 
The “SpaceSaver Difference” is the SpaceSaver

Quality space...not just more space...is the 
objective of every SpaceSaver high density mobile 
system. Yes, you can free up 50% of existing storage 
space for people and equipment.
Yes, you can double your present 
filing/storage capacity. But what 
really distinguishes the SpaceSaver 
system is the added efficiency, faster 
retrieval, improved organization and

Group. Local area contractors, with hands-on 
experience in facility design and 
installation, customize the equip­
ment to your existing floor space 
and specific operational needs. 
For help call 1-800-492-3434.

For more information, 
circle Aese Imjuhy Card numbers:

SpaceSaver Systems for...
General Office: 29 
Fijumdal: 30 
EducationaL- 31

Legal-
Healthcare: 33 

Government: 34

SpaceSaver Corporation 1450 Janesville Avenue, Fort Atkinson, Wl 53538.414-563-6362 
FAX: 414-563-2702 • http://www.spacesaver.com • e-mail: ssc@spacesaver.com



Charles McMurray 
Designs introduces 
the Nile and Luxor 
guest chairs. Both 
chairs have cherry 
wood frames with 
upholstered seat 
and back. Featured 
here is the Nile 
C^hair with substruc­
ture stretchers. 
Luxor comes 
w'ithout stretchers. 
Circle 213

continued from page 34

Geiger's Pinpoint 
guest seating comes 
in a wood or uphol­
stered back option. 
Both models fea­
ture double- 
doweled solid 
beech hardwood 
frames with slighly 
arced full-length 
arms. The featured 
chair has a wood 
back with a curved, 
perforated molded 
plywood panel 
insert. Circle 215

Danko's molded 
plywood side chairs 
have unusual frame 
trcatmcnL The 
elongated front scat 
rails have a curved 
design with a con­
trasting wood trim 
option. Circle 214

36 INTERIORS Sovemitertm



The
Melange
Table
A delightful dilemma.
4 top sbopes X 2 leg shapes x 2 disc

shopes X12 sizes x 4 surfaces x 10 standord
wood finishes x 19 di« finishes x) 7 reveal
finishes ± 2,480,640 possibilities.
Corporate Office; 5692 Fresco Drive 

lo Nmo, CA 90623 714 562-8200 

Fox 714 562-8202 

circle 17
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New ceiling options give designers

more leeway for creativity

by Marilyn Zelinsky

Interfinish. a divi­
sion of Chicago 
Metallic, introduce 
Planar in steel or 
aluminum. The lin 
car metal system is 
flexible to allow for 
convex and conca\i. 
radius applications. 
Four profiles and a 
wide range of fin­
ishes. including 
wood laminates, ari 
offered. Circle 206

'>ar

♦

Scientific Lighting 
Products intro­
duces P5 to its 
collection of 
Parasquare injec­
tion molded plastic 
parabolic lighting 
louvers meant to be 
used in lieu of

ceiling tiles or in a 
T-bar ceiling 
design. 'Fhe louvers 
reduce glare from 
ceiling mounted 
lighting fixtures, 
and are available in 
silver and gold. 
Circle 205

Gordon s .\luma- 
Vault Ceiling 
System is a curved, 
free-formed and 
vaulted aluminum 
ceiling product 
offered as a non- 
modular solution for 
smooth flowing 
runs of gently

curved or undulat­
ing ceilings. Various 
finishes arc avail­
able. The panels 
come in four-foot 
by ten-foot 
lengths. Circle 207
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Why Should You Read DI?

I.To ReinventYour Future

2.To Redefine Your Goals

3.To Realize Your Potential

Subscribe today. Call 703/904-8065,



Designintelligence TM

Business Strategies • Executive Recruitment ■ Compensation and Fee Surveys • Change Management

fees, profitability, and ownership transition. R.S. 
Means Company shares all the latest construction 
and materials trend data, and Jim Cramer, editor- 
in-chief of DI and chairman of The Greenway 
Group in Washington, DC, offers the latest in 
communications planning, strategic change, and 
how to achieve competitive fitness.

4. DI provides independent trends research.
Each subscriber taps directly into the Design 
Futures Council information resources, and has full 
access to expert panels, research results, and 
educational conferences—which all add up to an 
unobstructed view of future opportunities and 
possibilities. This offers you the chance to respond 
to the many changes taking place in your practice 
environment, and more importantly, the opportunity 
to anticipate change and plan proactively.

Try Designintelligence risk-free, and discover for 
yourself how this forward-thinking newsletter can 
help you build and manage a successful practice. If 
you decide within the first 30 days that you are not 
completely satisfied, contact us and we will refund 
your entire subscription fee.

There is a revolution underway, 
and you could be leading the charge.

ore than anyone else, as a designer, you 
have a firm grasp of the statement: 
“Necessity is the mother of invention," 

and now there's a publication born of your necessity 
for independent design management strategies . . . 
Designintelligence.

The design marketplace is a unique, creative, 
and fast-paced environment, and we invite you to 
seek fresh strategies for acheiving better business 
performance and higher levels of professional satis­
faction. New technology and increasingly specific 
client needs have heightened the competitive nature 
of the practice environment. As a result, many 
designers like you are turning to Designintelligence 
(DI) for business information to stay on the leading 
edge. With you in mind, DI offers new perspectives 
and innovative solutions.

M

Why Designintelligence?

1. DI addresses your real-life needs.
We regularly feature stories and case studies on 
marketing, communications, and projea delivery, 
as well as profile design leaders and successful 
practices. We show you how to evaluate your cur­
rent positioning and identify new pathways to growth.

2. DI respects your intelligence.
Independent and outspoken, DI is on the forefront 
of change and opportunity. We don't insult you 
by recycling or repackaging yesterday’s news. 
Instead, our editors offer straightforward, 
valuable, tangible information designed to better 
prepare you to achieve top performance.

3. DI delivers the latest information from the 
experts in design and practice management.
We feature custom reports on economic, design, 
and construction trends from each of the 12 
Federal Reserve regions, supplemented by global 
research from our World Bank editor. New 
project announcements are listed immediately 
from Construction Market Data, and our consulting 
editors from The Coxe Group provide “best 
practice" case studies on financial management.

You Have Two Subscription Options 
With Designintelligence:

1. Designintelligence
Delivered first class mail 24 times per year— 
includes Design Futures Council, DI Online, exec­
utive recruitment postings, and the DI Quarterly— 
only $149 (domestic) and $179 (international).

2. DI Quarterly
Delivered first class mail four times per year— 
includes the best of DI, plus the latest in R.S. 
Means cost and trend data—only $49 (domestic) 
and $79 (international).

Start your subscription to DI or the 
DI Quarterly:

■ Call us at 703/904-8065
■ Fax your subscription request to 703/847-0811
■ Visit us on the world wide web at www.di.net



i.M. Lynne's
Embassy collection 
of washable textile 
wallcoverings is 
constructed of 
natural materials 
and is available in 
yacquard. plain, or 
textured weaves. 
'I’he collection is

constructions and an embossed collection made of comprised of is
designs in 77 colors. 
Circle 201

Wallcovering
round-up

Nei£) ’^wallcoverings include washable textile

all-natural materials by Marilyn Zelinsky

Crown Decorative 
Products now
makes its textured, 
paintable Anagl\[>r 
line from an acrylic 
plastisol instead of 
blown vinyl. The 
water-based for­
mula makes its 
newe.st line lighter 
weight and more 
finely textured. 
Circle 202

Blumenthol's new
wallcovering collec­
tion designed by 
Suzanne Tick offers 
Field Grass, a 
woven texture, and 
City Block, a coor­
dinating checker­
board design. The 
wallcoverings are 
constructed out of 
polyester, rayon, 
and cotton blends 
in ,S4-inch widths: 
they can also be 
used for panel or 
upholstery applica­
tions. Circle 203

Wolf-Gordon
introduces 
'Ifemont. a 'lefion- 
coated acrylic 
backed textile wall­
covering that feels 
like silk. The wash­
able finish allow's

stains to be 
removed with a 
damp cloth. 
Ifemont is class 
“A" fire rated. 
Circle 204
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I
Preview

The Ninth Symposium on Healthcare Design takes place 

November 14 through 17 in Boston by Marilyn Zelinsky

Adden s new
Wcstford Chair and 
Two-Seat Sofa arc 
tailored for health­
care environments. 
Options include 
waterproof interlin­
ers and other provi­
sions to meet 
current and pro­
posed fire codes 
Including Boston 
and California 133. 
Circle 217

Mannington 
Commerciol intro-

lab, and clean roomi 
environments makJ

duces its BioSpcc It easier to spot
sheet vinyl line. Six dropped materials 
exclusive Low for faster clean-up 

and surgical inven­
tory. Circle 218

Contrast patterns 
specifically devel­
oped for healthcare,

For more informa­
tion on the Ninth 
Symposium on 
Healthcare 
held at the Boston 
Marriott. Copley 
Place Hotel, call 
510-370-0345.

American Scoring
introduces its 
Hastings 1050 seat­
ing under the Condi 
label for institu­
tional and health­
care reception areas. 
Constructed of 
plied maple, the

bentwood design 
comes in 13 finishes 
and options of arm­
less, open arm. or 
panel arm. Featured 
in the ground is the 
Framework Nurse’s 
Station. Circle 220

Lightolier's MD*4
multi-function 
commercial fluores­
cent fixture for 
healthcare interiors 
combines four 
lights in one fix­

ture. It serves as an 
all-in-one ambient, 
reading, examina­
tion, and nurse’s 
night light.
Circle 219
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Ideas & Information A Valuable Resource of Producm 
Solutions, Ideas and Information

TRIARCH
Spatnlu Stuhhi, Fine, lucid 
Vencciun i^lasicr raised co an 
artform... hn|.V)rted from Italy 
by rRIARCM. All J.S standaitl 
colors and various product 
options in stock domestically. 
'I‘hc natural glos.sy characteristic 
of Venetian stucco is main­
tained while adding today's 
technology for coloration and 
speed of application. 
800-537^6111. Circle 101

STONE MNELS
L'ltra-Lite marbles, granites and liincstonc.s with 80% less weight. 
Available in hundreds of natural stones with polished, honed, sandblast or 
flamed finish. High impact and flexural strength. Saves back-up framing 
and structural requirements. Reduce installing labor costs. Building exteri­
ors. interiors and elevator cab.s. Call 800-.328-6275 for free literature.
Circle 100

Thes. Moser 
Cabinetmakers
'Hrc Windward scries by 
Thus. Moser suggests a 
strong .Asian influence. 
Moser's design signature is 
evident in the purity, grace 
and balance common 
throughout the Windward 
collection. Tt) receive prod­
uct information, please call 
207-777^3047. Thos. Moser 
Cabinetmakers. 72 Wright's 
I^anding, .Auburn. ME 
04211. Cireic 103

INTERIOR SYSHMS 
SIGNATURE SERIES
If you can imagine it. Interior 
Systems can create it! lisc 
Interior .Systems’ Signature 
.Scries custom-cut acoustical 
ceiling rile to create onc-of-a 
kind single or multiple tile 
designs like this golf course 
layout! The Signature .Scries 
uses a unique computerized 
cutting process for consi.stcnt 
quality. Any design or Ir^o 
can be transformed into deco­
rative acoustical ceiling tile 
and painted to match any 
decor. Call 1-800-782-0070 
for more information or 
http://imeriorsystcms.com. 
Circle 102

Pawling Corporation
lAiwIing’s new catalog fea­
tures wall & corner guards, 
handrails, baseboard and 
door pmtcction systems 
and wall covering products 
in 40 designer colors to 
complement your interior 
dcsign/color requirements 
AND furwtionally reduce 
impact damage in hcavT 
pedestrian traffic environ­
ments. Ideal for new con­
structions or renovation 
applications in offices, 
shopping malls, 
schools/collegcs and 
healthcare facilities. For 
more information call 
Standard Products Division 
800-431-3456. Circle 104

For Less Than a Penny 
Per Sales Call
Sell your products, showcase your 
services, or distribute your literature to 
the most important architects, interior 
designers and facility managers.
Let them know what you have to offer. 
Advertise in Ideas & Information. 
Phone Beth Dever 800-795-3837 or 
FAX 800-743-4107.

'16 advertise call Beth Dever 800-795-38.'?7





A
agenda

November 
9-12: International 
Hotei/Motcl & 
Restaurant Show. 
Javits Center, New 
\brk Ciry. 
800-272-SHOW 
9-17: Design 
Futures ’96. 
London, England.
Fax 171-435-5487 
n-12: IFMA
Asian Conference 
on Facility Manage­
ment. Hong Kong. 
800-359-4362 
14-17: 9th Sympo­
sium on Healthcare 
Design. Boston. 
510-370-0345 
14-16: IIDEX '96. 
Metro Ibronto 
Convention Ccnier. 
416-921-2127 
17-19: L1.S. Green 
Building Council's 
3rd Annual Confer­
ence & 'Iradc 
Show: Thriving in 
the Green Building 
Marketplace.
San Diego. 
619-535-0050 
22-24: Lighting 
Dimensions Inter­
national Design 
and Technology 
Show. Orlando. 
303-220-0600

December 
5*10: Divine 
Design ’%. Pacific 
Design Center, 
Los Angeles. 
310-289-99,50

February 
1-5: San Francisco 
Gift Fair/Accent 
on Design. 
800-272-SHOW 
9-11: Home 
Automation 
Show & Confer­
ence. Orlando. 
203-840-5658 
14-18: Ambiente 
’97: International 
Frankfurt Fair. 
770-984-8016 
20-22: Surfaces 
’97. Sands Expo 
Center, I ,as Vegas. 
800-624-6880 
23-27: New York 
International Gift 
F'air/Accenc on 
Design. Javits Con­
vention (’enter. 
800-272-SHOW
25- 3/1: Cevisama 
'97: 15th Interna­
tional Exhibition 
of Ceramics. Valen­
cia, Spain.
Fax: .34 % 363-6111 
20-22: World of 
Home Fashion 
International Fair 
and Convention. 
Orlando. 
770-984-8016
26- 27: Tile West 
'97. Anaheim, CA. 
203-847-9599

January 
8-11: Heimtextil 
’97. Frankfurt, Ger­
many. 404-984-8016 
11-14: Domotex 
Hannover '97:
World Trade Fair 
for Carpets and
Floorcovcrings. 
Hannover, Ger­
many. 609-987-1202 
13-19: Interna­
tional Furriiturc 
Fair. Cologne, (Jet- 
many. 212-974-8835 
15-22: L.A. Man 
Gift, Decorative 
Accessories and 
Furniture Market. 
Los Angeles. 
H00-LAMAR'r4
23- 26: 4th 
Annual Miami 
Modernism Show. 
Miami Beach. 
313-886-3443
24- 27: The 
Builders Show. 
Houston. 
800-368-5242x191
25- 29: Premiere 
’97: International 
Frankfurt Fair. 
770-984-8016
31:/ffrmorx Awards 
Breakfast. Waldorf- 
Astoria, New York 
Ciry. 212-536-5141

March
7: IIDA/NY 9th 
Annual Leaders' 
Breakfast. St. Regis 
Hotel, New \brk 
City. 212-382-8891 
14-16: National 
Association of the 
Remodeling Indus­
try Annual (Conven­
tion: Remodel 
America ’97. 
Philadelphia. 
703-575-1100
19- 20: WestWeek 
’97. Pacific Design 
Center, Los Ange­
les. 310-657-0800
20- 22: Interior 
Design Educators 
Council Interna­
tional Conference. 
Cincinnati. 
513-491-5041

Competition 
deadlines 
12/2: 8th Interna 
tional Design Con 
petition, Osaka. 
Fax S1-6-346-26I5 
12/13: 1997 Rud 
Brunner Award for 
Excellence in the 
Urban Environ­
ment. 617-492-840 
12/15: 1997 
Interior Design 
Educators Coun- 
cil/Amcrican (Col­
lege in London 
Summer Study 
Scholarship in 
Interior Design. 
800-255-6839 
12/31: Society fo 
Environmental 
Graphic Design 
student grant pro­
gram. 202-638-55.5 
1/3: Proposals for 
Joel Polsky- 
Fixturcs Furniriirc 
FIDER research 
grant.
616-458-0400 
1 /3: Requests for 
application forms 
for the 1997 Rotch 
Travelling Scholar­
ship. 717^951-1433 
x221
1/10:1ALD Stu­
dent Scholarship d 
Grant applications 
212-206-1281
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the right hands, four notes can become 
one of the world’s most celebrated arrangements.

Beethoven’s Fifth Symphony

$

ty rot unlike the effect produced 
with our new Symphony QuickShip furniture.

Four pieces from the Symphony collection

Intnxlucing Symphony QuickShip. UNlCOR’s new line of traditionally styled modular furniture for the value-con.scious 
federal executive. You'll find Symphony is scaled to fit smaller oflices, while still looking right at home in a larger space.

By incorporating the feamres our customers told us they most wanted. Symphony is designed to be as functional as it is 
atliactive. Executed in a warm, rich walnut finish, each piece features classic design 
that will complement any office decor.

And right now. we’re offering Symphony ihrou^ ow QuickShip pmgram. Thai 
means wc'll deliver your furniture within 30 days or you’ll get 10 percent off your order. ®

So find out far yourself why our new Symphony QuickShip furniture is the best ^ 
choice for your office. Call (SOO) 827-3168 today for our new color catalog.

US. Department of Justice

UNICOR
Fnieral Prison Industries. Inc.

See US the world wide web at http://www.unici^r.j»ov'.

circle 22
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Shown: Volterra Croup Commercial Vinyl Vdillcovering
Designer: Patiy Madden
For more information; 800 645 5044
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this
issue Traveling

OR BUSINESS IS what we all seem to be doing 
too much of lately. Despite mindboggling advances 
in telecommunication, nothing seems to substitute 
for face-to-face meetings—and it's likely nothing 
ever will. Of course, vacation travel is another 
story; who ever gets enough of that?

In this special issue, we focus on projects 
that make life a little easier for the business trav­
eler, and a lot more pleasurable for those travel­
ing at leisure. For starters, there's a sleek corpo­
rate jet redesigned with (almost) all the comforts 
of home, including seats that convert to real beds. 
On the airport scene, the concessions at Miami's 
new Concourse A make getting a bite, or a news­
paper, much more palatable. In London, right in 
the heart of trendy Covent Garden, there's a new 
small hotel that's really much more like a house in 
the country. For the vacation-bound, we spotlight 
the Sun Princess—the latest in cruise ship comfort. 
Or how about a permanent vacation home, one 
situated on the remote, and still unspoiled, 
Caribbean island of Nevis?

If you're doing a bit of traveling in southern 
New England, you might want to get an eyeful of 
the truly innovative new Connecticut Children's 
Medical Center. It makes a hospital stay as close to 
pleasant as one can be. And then, when you're 
reody to go home again, think about how great it 
would be to come back to a renovated winery like 
the Greene House in California's Napa Valley. (And 
they say the joy is in the journey! Hmmm.)
—MJ Madigan
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Resort Villas

Luxurious vacation homes respect the character of an unspoiled Caribbean island by MJ Madigan
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Four Seasons Resort Estates
Nevis, West Indies
Frank Nicholson
Zeigler Roberts Partnership

This "Paradise 
Palm" villa over­
looking the strait 
to St. Kitts is land­
scaped with 
native plants. 
Paint: Benjamin 
Moore; louvered 
windows and doors: 
Rouxel-Travaux; 
tile: Edilcuogh; 
walls: Acrocrete.

INY N KVI s dozes lush and green 
below the cloud-veiled peak of its 
dormant volcano. Once home to 
Lord Nelson and Alexander 
Hamilton, the former British 
colony ha.s remained off the 
beaten path of Caribbean tourism; 
its first and only international 
resort, the Nevis Four Seasons, 
opened in 1991 as a joint venture 
between Four Seasons Regent 
Hotels and Paris-based land devel­
oper Lyonnaise des Eaux-Dumez. 

Since then. Four Seasons has worked 
closely with local authorities to preserve 
the island’s untouched quality while pro­
viding training and employment for hun­
dreds of Nevisians.

The five-star hotel consists of 1% 
guestrooms and public spaces contained in 
a series of two-story beach bungalows that 
the Zeigler Roberts Partnership Architects 
snuggled into tropical palms and shrub- 
ber\- along a pristine stretch of shoreline. 
From a spectacular 18th hole at bcachsidc, 
a Robert Ifent Jones golf course climbs 
the flanks of Mt. Nevis. The guestrooms 
and public spaces, designed by Frank 
Nicholson in his signature style, are tradi­
tional and luxurious with a nod to indige­
nous motifs.

From the outset. Four Seasons/ 
Dumez planned to include private homes 
in the resorts master plan, and ground was 
broken for the first of the villas last year. 
According to Michael Sneyd, development 
manager and a vice president of Dumez 
North America, the eight-year project w'ill 
eventually comprise 150 units laid out on 
1 SO acres surrounding the golf course in 
“neighborhoods” of varying density, land­
scaped with native flowers, vines, trees.
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and shrubs. Nearest the beach and hotel 
arc the Palm Grove villas, made up of 48 
semi-attached one* and two-story units on 
a total of 15 acres, while on higher ridges, 
larger villas with views of the Caribbean 
will occupy lots of up to three acres in the 
Belmont Estates, Mahogany Hill Estates, 
and Sunset Hill Estates divisions.

Designed by Zcigler Roberts 
Partnership in the West Indian plantation 
vernacular with wide verandas, overhanging 
caves, gingerbread trim, double-louvered 
doors and windows, and “great rooms,” the 
villas are constructed of steel and concrete 
block faced with .Acrocrete painted in 
island pastels. Ceilings are vaulted to vent 
heat, and constructed of laminated Douglas 
fir or cypress—“woods that wont rot in this 
damp climate," says construction manager 
Allan LaFrance, who trained a cadre of 
island workers to build the villas. Each 
house has an efficient tiled kitchen, over­
sized marble baths, and central bedroom 
air conditioning. Flooring is quarry tile 
throughout. Depending on size, location, 
and customized options, the houses sell for 
$330,000 to $1.5 million, and buyers are 
encouraged to select furnishings packages 
designed by Frank Nicholson.

For owners who elect to participate 
in the resort’s rental pool, explains 
Nicholson, “it is important that their villas 
offer a general image, quality, and overall 
guest experience the consistent with that of 
the hotel. But the villas contain from two to 
six bedrooms, requiring more design variety 
than a single hotel guestroom. So wc devel­
oped a number of different interiors pack­
ages with sophisticated but strongly colored 
fabric patterns to allow for individual 
buyer’s preferences.” For overall consis­
tency, the paint colors, floor tiles, and archi­
tectural backgrounds of the villas arc oyster 
white, as in the hotel. The fabrics, furnish­
ings, and floorcoverings, all by top-of-thc- 
line manufacturers, reflect Nicholson’s 
penchant for artworks and antique repro­
ductions. “We have designed special car­
pets, fabrics, and acccs.sories that

Buyers con
request custom
exterior colors, os
in this violet-and-

Sunset mo Estate}yellow version of
-----------Paradise Polm."

Note the deep
verandas and lou­
vered windows.
Paint: Benjamin
Moore; louvered 
windows and doors: Ma}togtmy Hill Estates 6
Rouxcl-Travaux; 
tile: Edilcuogh; 
walls; Acrocrete.

Cois Cmit Pkih Tlo ' 
Mamhoakv Hu

Faun. Siwsw HaoaiT INIMMCX—

Frank Nicholson a
Incorporated
is based in Concord, 
Massachusetts. For 
25 years, principal 
Frank Nicholson has 
specialized in top-of- 
the line hotel interi­
ors around the globe, 
employing artworks 
and antiques for a 
residential look. The 
firm has designed 
most Ritz Carlton 
hotels and many 
Four Seasons Hotels 
including chose in 
lokyo, Berlin, and 
Istanbul. Current 
projects include the 
Four Seasons hotels 
in Cairo and 
Bombay.

IundR.►Palm Gimt I'illas
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Hotel facilities are 
ranged along the 
shoreline, while 
the Estate villas 
are grouped in 
neighborhoods 
around the golf 
course.
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he Great Room 
1 o "Ginger- 
reod Palm" villa 
i kept cool by 
ea breezes and 
I 23*foot open 
eiling.

Dining tabic, 
chairs: McGuire: 
sideboard: Pierce 
Martin; buffet: 
Nancy C^r/inc; 
mirror: Dennis & 
Lecn; lamps: 
Hallmark Lighting 
(verdigris).

Originals 22; 
carpeting: Kite; 
floor tile;
Kdilcuogh; chande­
lier; Bruce Eichor; 
paint; Benjamin 
Moore; ceilings: 
Timber Systems; 
caned host chair:

McGuire; caned 
chairside table; 
McCiuirc: sofa 
cable: McCiluirc; 
kitchen counter: 
(k)rian; kitchen 
stools: McGuire.
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Attached
Hibiscus" villas

facing the 18th
fairway, with Mt.
Nevis behind, ord
part of Palm
Grove Villas.
Paint; Benjamin
Moore; walls:
Acrocrctc.

A typical open
concept kitchen
as installed in a
Gingerbread

Palm" model has
ceramic tile floor-1
ing and a view ol
the ocean.
Swivel stools:
McGuire with
Brunschwis & Fils
upholstery; c«)un-
tcrtop: ('orian;
ceilings: Timber
Systems; ceiling
fan: Casablanca:
cabinets: Crvstal
Key Line Plus; tlo( 
tile: Kdilcuogh.
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The master bed­
room in this 
Gingerbread 

Palm" villa opens 
onto a veranda. 
Bed: Lineage; 
spread/shiim fabric: 
P.Kaufmann; night 
stands: Picks Reed, 
Baker; chair: 
Lexington with

:vcrage as opposed to the large volume 
urchasing for the overall hotel.”

Typically, a Resort Estates buyer 
ould first select a site and one of the 14 
oiise plan options, then meet with Four 
Casons' on-site interiors coordinator to 
;view Nicholson-coordinated “books” of 
vatches and samples to select the furnish- 
igs package desired. When selections have 
een made, IntraSources, a Tacas purchas- 
ig firm, places the orders and arranges for 
ie goods to be shipped to Miami where 
ley are consolidated and sent on to Nevis 
>r installation. Even with the cost of 
lipping, the interiors package at an average 
30,000 to $100,000 is attractive, because 
urchases made through Four Seasons 
e exempt from Nevis’s 10 percent 
nport tax. •

Stroheim & 
Romann fabric; 
floor tile:
Edilcuogh; lamps: 
Wildwood; paint: 
Benjamin Moore; 
ceiling fan: 
Casablanca; hard­
ware: Upper 
Canada Specialty 
Hardware: veranda 
rocker: Lexington.

H

Project credits
Client: FSR Estate Limited
Architecture: Zeigler Roberts Partnership Architects 
Design team: Ian Grinnell, Robert Eley, Andrea Richardson 
Interior Design: Frank Nicholson Incorporated,
Zeigler Roberts Partnership 
Design team; Frank Nicholson 
General contractor: FSR Estates Limited 
Purchasing: G. Proulx; Intraresources 
Lighting consultant; Curtis Lighting 
Photography: Joy von Tiedemann
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Hotel
Once a dreary hospital, a small hotel in the heart ofLondo.

takes on the inviting look of a country cottage by Michael Webb

he Covent Garden Hotel is the 
latest and most ambitious of the 
four small London hotels in the 
Firmdale Hotels group. 
Developer and managing director 
Tim Kemp and his wife, designer 
Kit Kemp, have given each the 
charm and intimacy of an 
English country house—not the 
palatial variety’ that Americans 
saw in “Brideshead Revisited,” 
but the chintz-and-polished- 
walnut kind that the English still 

consider the most desirable. Actually, the 
whole project is an artful delusion: Real 
country houses are seldom as elegant, 
sybaritic, and well-heated as this.

The hotel was transformed from a 
decrepit red brick hospital on the edge of 
Covent Garden, once a bustling produce 
market that now centers a chic neighbor­
hood of theaters, shops, and restaurants. 
Architect Peter Instone retained the build­
ings outer shell and ward floors, inserting 
stairs and room partitions. Flanking the 
first-floor lobby are the Brasserie Max and 
the Cafe Min; the second floor houses the 
drawing room and library where breakfast 
and afternoon tea are served; and the 
remaining floors accommodate guest 
rooms and suites which have been individ­
ually fitted out by Kit Kemp.

Tiffgny's Library, 
named for the 
Kemps' younges 
daughter, fea­
tures cherry pan 
eling and a 
carved stone 
chimneypiece 
from Wales. 
Chair: Zimmer + 
Rhode; sofa; velvet 
by Colefax + 
Fowler; curtains: 
hand crewel work 
by Chelsea 'lextile

As a designer. Kit Kemp admits to 
being an amateur (in a country where that 
term is the highest compliment). Her 
career began by chance 12 years ago, when 
she was asked to plan the interiors of Tim's 
first hotel, and since then she has devel­
oped her own. evolving style. “Tc)o often 
you travel and end up in a place that’s 
‘international,’ with no distinctive taste, 
smell, or look,” she observes. “A hotel 
room has to be alive, and one has to mix 
things up and dare to be different.”

The Covent Garden Hotel hides 
its exuberance behind a facade that Jane 
Austen w'outd have found familiar—a prim 
early 19th-century storefront—and the 
wicker and leather bench in die lobby and 
bowed metal counter in the brasserie have 
a similar restraint. A stone staircase is 
flanked by a tapestry and lit with an iron 
chandelier.
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and informal 
meetings.
Sofa, curtains: 
Designers Guild; 
check chair fabric: 
Pierre Frev.

The two-part 
maple-paneled 
drawing room/ 
set off from the 
library at rear, 
offers three 
distinct areas 
for conversotion
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Kit Kemp
worked for the 
London architects 
Novitsky &
Partners before her 
marriage to devel­
oper Tim Kemp. In 
1985 they created 
the first country 
house hotel in 
London, the Dorset 
Square. Since then 
they have opened 
four more London 
establishments, 
most recently the 
Fox Club in 
Mayfair, ail 
designed by 
Kit Kemp.

On the second fi<K)r, the cherry- 
)anclcd library’ is set off from a two-part 
naple-panelcd drawing room, creating 
luce distinct areas for conversation and 
nformal meetings. The paneling was sal- 
aged from the recently demolished 
Inmmonwealch Institute. Kit has fulfilled 
icr promise to mix things up. juxtaposing 
carved stone chimncypicce from Wales 

vuh a richly inlaid Japonaisc writing desk, 
contemporary chair, and a dozen pat- 

criicd fabrics. The decor is poured on— 
undsi ape paintings and table lamps,
>ottcd plants and cut flowers—and it 
houid be, by rights, as claustrophobic as a 
inn Francisco B&B. But Kit has used her 
ye to coordinate and edit the as.sortment, 
voiding preciosity by using, for example, 
n old wood detergent box as a planter, or 
ntroducing a chipped garden table.

'I’he guest rooms and suites offer 
the same inspired eclecticism, each with 
its own quirky character and palette. 
Humorous touches—a dressmaker’s 
dummy, turn-of-the-century texts on law 
and psychology as bedside reading— 
lighten the artful collection of damasks 
and crewel work, ginghams and florals on 
the inviting chairs, canopied beds, and 
lined drapes. The tones are alternately 
subtle and bold to meet the different 
tastes of demanding guests. The latest 
electronics arc deftly concealed within the 
rooms, but the bathrooms are solid granite 
and mahogany. If one wants to sample a 
life of make-believe, with one foot in the 
present and the other in a cozy version of 
the past, this is the place to do it. m

Room 101 fea­
tures furnishings 
reminiscent of a 
B&B, but with o 
light, airy touch. 
Bedspread, pelmet, 
chairs: Mulberry.

credits_____ ____________ ______
Client: Firmdale Hotels 
Architecture; Peter Instone 
Interior Design: Kit Kemp
Photography: Jan Baldwin (pp. 58-60), ,Stephcn Ward (p. 61)
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Food StandsNews and
In a new airport concourse^ Spillh Candela & 

Partners Interiors creates concessions 

that celebrate flight Kate Hensler

The Mid- 
Concourse 
Snackbar 
expands from a 
clubby bar area to 
a double-height 
restaurant space 
that's visible from 
the moving side­
walk on the floor 
above.
Cafe chairs:
Zanotta; bar stools: 
Indecasa; table 
bases: Ycami 
Edizioni; table tops: 
C'onfamart: terrazzo: 
John Caretti & Co.; 
lighting: Lightolier. 
Starfirc, John 
Caretti & ('o.; wall 
panels: Wilsonart, 
Formica; ceiling 
paint: Benjamin 
Moore; bar, food 
service equipment: 
Edward Don Co.

N 1992. Miami-based Spillis 
Candela & Partners won the plum job 
of designing a new 350.(KK)-squarc-foot 
concourse for Miami International 
Airport—the airports first major pro­
ject in nearly 20 years. To ensure a 
continuity between the interiors and 
architectural shell, the Metro-Dade 
County Aviation Department also 
commissioned Spillis (Mandela’s interi­
ors division to design food service and 
retail concessions for the concourse. 

Client and design team 
conceived of Concourse As three restau­
rant-bars and two newsstands as a single 
project, eliminating the typical airport 
clutter in favor of a streamlined design 
statement. Using images that relate to 
aerodynamics, technology, and speed, the 
designers created spaces that “look like 
they belong in an airport and weren't just 
plopped there.” According to project 
designer and manager Marjorie Fichthorn, 
IIDA, “We developed a visual vocabulary 
of forms chat suggest wings and flight, 
repeating them for effect. We wanted pas­
sengers to perceive a consistency, a com­
monality. while moving through the 
building.” Thus, the firm edited the mate­
rials palette rigorously, and designed the 
lighting to integrate with the metal sur­
faces that define the restaurants.
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Concourse A Concessions
Miami International Airport



In the PlazaConcourse A serves as the airports 
international terminal, connected to the 
main terminal by a moving sidewalk, then 
by escalators down to the gates and hold­
ing rooms. Travelers first encounter the 
Mid-Concourse Snackbar, a 1,500-squarc- 
foot, 78-scat space which opens into an 
open dining area visible from the level 
above. To make the bar the priority in the 
narrow, deep space, Spillis Candela put it 
right up front, where the ceiling is lower. 
From the entrance, a neon-yellow “light­
ning bolt” directs movement into the 
space, zinging through the bar and back 
into the double-height dining area, where 
it courses through massive gyroscopes 
hung in midair. “'I'he gyroscopes are 
almost like a canopy, breaking the vertical- 
ity of the space,” says Fichthorn. While 
the bar is accented by soft, clubby lights 
and cherry-wood finishes, the dining space 
is brighter, introducing the flight-inspired 
(and durable) stainless steel, aluminum, 
and laminates that characterize Spillis 
Candela’s interior statement. Pivoting per­
forated metal screens on the right-hand 
side visually screen people in the restau­
rant from an adjacent flight gate.

The concourse culminates in a 
four-story stainless steel rotunda, a mas­
sive space encircled by flight gates. Off the 
rotunda is the Plaza Snackbar and Bar. at 
4,650 square feet over three times the size 
of the midconcoursc restaurant, and 
equipped with a kitchen to serve both fiiod 
outlets. Fichthorn describes the floor plan 
as “very fast-food”: The customer is 
directed from food stand to cashier to 
takeout to an 187-seat dining area. The 
designers also used visual cues to lure 
people towards the rear bar—a corrugated 
metal ceiling extends and wraps onto the 
bar, while an 800-squarc-foot suspended 
"wing” soars across the bar’s partition wall. 
The eye-catching wing is set against a 
monolithic black ceiling, dotted with ran­
domly placed light fixtures to create a 
starry night sky,

Snackbar and Bar,
the corrugated
metal ceiling and
terrazzo floor cue
traffic to the food
stations and
toward the bar
area at rear.
Seating: \’cami
Edizioni; cable
buses: Balcri Italia;
table tops:
Confamart; terrazzo:
John (>arctti 6c (lo.;
lighting: Lightolier,
Perfeclite, Ek’s
Neon; metal ceiling
Southeastern
Metals; ceiling tile:
I’SG Interiors; ceil­
ing paint: Benjamin
Moore; partition:
Globe .\mcrada;
millwork, cabinctrv;
Forms 6c Surfaces,
Wilsonart.

The massive wing 
element, set 
against a "starry 
night sky," hovers 
between restau­
rant and bar.
(^afe chairs: Ycami

Moore; partition: 
Globe Amerada; 
millwork, t ahinen y 
Forms 6c Surfaces, 
W'ilsonart; bar, fi--- 
service ec|uipmcnt; 
Edward Don Co.

Edizioni; bar stools: 
Indccasa; tabic 
bases: Balcri Italia; 
table tops:
Confamart; terrazzo; 
John Caretti 6c Co.; 
lighting; Lightolier,

Perfeclite, Ek’s 
Neon; w’all panels: 
Wilsonart, Formica, 
Wcstinghou.se; ceil­
ing tile: US(j 
Interiors; ceiling 
paint: Benjamin
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One of che two newsstands is at 
nid-concourse; the other is in the rotunda, 
he designers pared the floorplan down to 

lie central cash/wrap as focal point, eiimi- 
ating the usual signage and ads in favor of 
neutral palette of brushed stainless steel 

nd aluminum that would not compete 
ith the merchandise. (Spillis Candela also 
esigned a food concession in the “sterile” 
ustoms holding area on the flrwr above.)

The project’s airport-specific chal- 
:ngcs included meeting AOA require- 
icnts for both customers and employees, 
laking certain the paging system and Hight 
lonitors were accessible from any point, 
nd making do with a limited amount of 
■)ace for storage and kitchen functions. In 
ildiiion. aisles hud to be wide enough for 
cople with luggage, and all the surfaces 
id furniture had to stand up to hard wear, 
inally, there was the “coordination chal- 
rnge” of a public-private commission. “We 
;ally had two clients: the aviation depart- 
icnt and the retail and food service conces- 
ons,” says Fichthorn. “The concessions 
ccnsces' priorities were function and easy 
laincenance: the aviation department 
anted function and aesthetics.” Each step 
r the three-year project required approval 
om both sets of clients.

Despite the logistical challenges, 
jc Spillis Candela team envisioned this 
roject as a oncc-in-a-lifctimc opportunity, 
ays Fichthorn. “With these spaces, we 
ivc a chance to touch so many people, 
om all over the world." •

pillis Candelo & 
grtnars Interiors
as founded in 
M3 as a division of 
lillis Candela & 
irtncrs, which was 
iCablished in 
liami in 1926.1’he 
tcriors team is 
irrcntly providing 
rvices for corpo- 
te. financial, 
)spicality, judicial, 
id institutional 
'ojccts located in 
c United States, 
entral America, 
id South America.

The newsstands 
use neutral 
colors to focus 
attention on the 
merchandise. 
Terrazzo: John 
C'arctti &Co.; 
lighting: Lightolicr, 
Hubbell; slatwall: 
Omniwall; acousti­
cal ceiling tile: USG 
Interiors: door hard­
ware: Atlas Rolling 
Grilles; custom 
store fixtures: 
('onfamart, Alpha: 
millwork, cabinetry: 
Nevamar, 
Westinghouse.

Project credits
Client: Metro-Dadc County Aviation Department
Architecture/Interior Design: Spillis Candela & Partners Interiors
Design team; Dean K. Newberry. IIDA, Marjorie Fichthorn. IIDA, Antonio (^intas,
Martha Oliver
General contractor: Balfour Beatty Construction
Design consultant: Robert Whitton Design Studio
lighting consultant: T. Rondos & Associates
Kitchen consultant: Cini-Litcle International
MEP/structural engineering: Spillis Candela & Partners
Custom metal fabrication: Bohnert Sheet .Metal Co.. A. Zahner Co.
Custom millwork and cabinetry: Confamart 
.Signage: Ek’s Neon
Photography: Nick Merrick/Hedrich-Blessing (pp. 62, 65, 64 bottom), Dan Forer <p. (y4 top)
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The newest ‘‘^Love Boar in the Princess Cruises fleet is suitably dramatii 

with a focus on comfort by Kristen Richards
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Sun Princess
Princess Cruises
Teresa Anderson/Princess Cruises

The Grand Ploxa, OR I'HK moment, the $300
a four-story million, 1,950-passengcr Sun
atriuni/ is the first IVincess is the largest cruise ship

□Hoat. Such a massive vesselspace passengers
enter when requires special attention to interior
boarding the ship. spaces to avoid intimidating vaca-
Scating: Zinclli & tinners. Teresa ,\nderson. Princess
Perizzi, with fabric Cruises* director of interior design.
by British Teplin says, “When spaces are overde-
and Elmo Leathers signed, it can create a sense of

confinement even in a large room.trim; custom carpet:
Edward Fields; cof- T’he design team, which
fee tables: Cattelan included Norwegian cruise ship
Italia; leaded glass architect Njal Eidc and Italian architect
dome: janeik Arts; Giacomo Mortola, had already worked on
fountain sculpture: several Princess ships. Their goal was to
John Richen; fabri- creatc a warm and inviting—but not
caton Vitrani overdesigned—floating resort, with appro-
Arredamenti. priately dramatic areas for special func­

tions. When passengers board thev enter
the Cjtand Plaza, a four-storv atrium
topped with a stained-glass dome. T’hc
space is centered by a graceful circular
marble and stainless steel stairway floating
above a custom-designed carpet. The
atrium, w'hich includes two glass
elevators, is the social hub from which
radiates most of the shopping, dining, and
entertainment areas.



The 550’Seat
Deco'inspired
Princess Theatre
harkens back to
the golden days
of Broadway.
Theater seating:
Moroso, with fabric
by Icstori; wallcov­
ering: 'lestori; car­
pet: Ulster Mills;
custom sconces:
New Metal Crafts;
murals; Istvan
Bernath; fabricator:
Mivan Marine.

For quiet
moments, the Boy
View Reading
Room offers over­
staffed leather
audio chairs fac­
ing bay windows
in a cozy room.
Custom audio
chairs: Englendcr
Ltd., with leather
upholstery by Elmo
Leathers; other 
leather chairs, 
desks, tables; 
Zinelli & Perizzi; 
carpet: Ulster 
Carpets; picture 
lights: R.S. 
Robertson; custom 
cabinetry: 
Gerolamo Scorza; 
painted ceiling: 
Istvan Bernath.

rated fiberoptics to create the Milky Way 
galaxy overhead. Marble details in the curv­
ing walls have been placed so the veins 
form starbursc splashes, and inlaid marble 
and beechwood patterns radiate from the 
center of the Boor. Blues, corals, and ycl- 
kjws in the artviork and upholstery enhance 
the curvaceous geometry of the room and 
the floor-to-ceiling windows. In contrast, 
the 550-scat Princess 'Theatre offers enter­
tainment in a classic golden-days-of- 
Broadway venue with a 36-foot-wide 
proscenium stage. Burgundy velvet uphol­
stered walls with subtle shaped welting and

Special areas convey excitement 
through the use of striking colors, materi­
als, and lighting. The Grand C'asino is fln- 
ished in deep red and features a 
stained-glass ceiling fitted with synchro­
nized fiberoptics simulating a roulette 
wheel. The Shooting Stars Disco sports a 
dance floor built over video screens and a 
fiberoptic star-studded ceiling. The 480- 
seat Vista Lounge is a contemporary 
cabaret-style theater that converts to a 
dance floor or a meeting room. layered 
ceiling of intricate mirrored panels detailed 
with inlaid beechwood and brass has satu-
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Tereso Anderson/ 
Princess Cruises
Princess Cruises’ 
interior design 
deparcmenc. headed 
by 'leresa Anderson, 
is part of the com­
pany’s Hotel 
Operations division, 
and employs a team 
which includes 
three architectural 
technical designers. 
Anderson joined 
Princess in 1994 
from the H. 
(.Chambers Company 
in Baltimore. She 
and her team are 
currently working 
on the interior 
design of three new 
Princess ships set to 
launch over the next 
three years as part of 
a $1.3 billion expan­
sion project.

mate Austrian swag.s arc highlighted by 
)ur large Deco-inspired paintings in ornate 
ames and wall sconces. The ceiling is 
lade of layers of gold panels, like irides- 
;nt fish scales, that mask mechanical and 
gluing equipment. The scats ha\'C pull-out 
oud tablets built into the armrests to 
-■commodate business uses.

For quieter moments, the cozy 
ay View Reading Room offers a place for 
assengers to lounge in camcl-btown 
rather audio chairs, each facing a bay 
indow. The 27-scat room has a comfort- 
>lc. Old World feel, with light mahogany 
uncling and molding, and a hand-painted 

.‘iling depicting astronomical and nauti­
li .symbols. At critical places in the plush 
irpct are Old World maps marking 
icicnt explorer routes, and other nautical 
nages. Trumps Card Room, which scats 
■<. also offers a traditional setting for card 
• board games or meetings, with dark 
lahugany walls, leather furniture, and a 
Kciully designed chessboard carpet. 'I'hc 
2-seat Rendez-Vous offers champagne, 
me. and caviar in coves paneled in mar- 
c and wood with bay windows, and is 
1C of the most intimate and secluded 
)ots on the ship.

The two main dining rooms, which 
seat .S.S2 each, are asymmetrically designed 
with different levels to create intimate, 
wood-toned dining areas with granite and 
etched glass details. Less formal dining is 
provided by the 300-seat Horizon Court, a 
24-hour cafe. Finished in bamboo, rattan, 
verdigris w rought iron, and cream, aqua, 
and bccchwood tones, it has an airy 
ambiance that doesn't distract from the 
270-degrce Hoor-to-ceiling ocean views.
Ftu more informal moments, there are a 
patisserie, icc cream bar, pizzeria, addi­
tional lounges, and poolside snack bars.

Of the 1,011 passenger cabins, 411 
feature private balconies, and 19 arc 
wheelchair accessible, 'riiey are finished in 
light wood tones, and offer large, elegant 
bathrooms and a lot of storage space. “The 
cabins arc the ultimate experience in com­
fort,” says Anderson. “'I'hey'rc restful, not 
aggressive, so pas.scngcrs arc glad to be 
back in their rooms.” •

Horizon Court 
restaurant is a 
bright ond airy 
24-hour food 
court with 
panoramic views 
to the seo.
'Fables, chairs: 
(jervasoni, with 
custom fabric by 
Carnegie: carpet: 
Britons: fabricator: 
Mivan Marine.

Project credits
(Client: Princess Cruises 
Architecture: Njal Fide. Giacomo Mortola 
Interior Design: 'leresa Anderson/Princess Cruises 
Lighting consultant: Maggie Giusto 
Photography; Fred Licht
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SiCorporate Jet
Chicago__________
Powcll/Kleinschmidt

PowelUKle 'tnschmidt turns an overdesigned aircraft into a sleek 

'plane in a gray flannel suid' by Kristen Richardsn

HE INTERIOR ofthe sccond 
corporate jet that Powell/ 
Kleinschmidt was asked to 
redesign tor a Fortune 500 client 
w'as a lesson on what nor to do in a 
confined space. “The client 
bought the plane 'as is,' and it 
looked like st)mcthing out of a 
Jules Verne novel, done up in 
seven shades of tan and bnm n 
with a lot of heavy walnut panel­
ing, more suitable for a traditional 
board room than an aircraft.” says 
principal Robert Kleinschmidt,
AIA. “But were entering the 21st 
century; we wanted the interior to 
express a sm)ng, contemporary Ij

spirit with a timeless quality.” |
Powell/Kleinschmidts greatest 

challenge was to bring visual unity to the 
main cabin, where a jumble of colors and 
patterns made the space seem small and 
cluttered. Now, a simple color palette in 
shades of gray with red and blue accents 
creates a dignified, peaceful environment.
The walls, ceiling, and mechanized win­
dow shades placed between layers of glass 
are all covered in gray wool suede. The 
designers customized four standard airline 
chairs w'ith lumbar supports to provide

Pof^«n/
Kleinschfnidt
Founded in 1976 b
Donald 1). Powell.
.ALA. and Robert I )l 
Kleinschmidt, AIaIThe bathroomcomfort during long flights. 'Iwo custom- 

designed sofas can be converted to stan­
dard single beds. In the deep gray w(m)1 
carpet, an ultramarine blue stripe flanked 
by red stripes runs the length of the cabin 
to “subliminally recall the extension of a 

'Fhe sleek look of the cabin is

and the galley, 
which hod been 
finished in walnut pitality, retail, and 
with "goopy fit­
tings," are now 
sheathed in stain­
less steel.
Wallcovering: Jack 
I,enor Larsen; fix­
tures: Dornbrecht.

the 14-person firm I 
docs corporate, ho J

educational pro­
jects; current 
clients include 
Mayer. Brown & 
Platt, LaSalle 
Partners. Vector 
Securities, and 
Rrcef Funds.

rii nway.
carried through the bathr(H>m and the gal­
ley, which have been refinished in stain­
less steel for easy maintenance and 
high-tech style.
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Kleinschmidr considers designing 
ncs to be highly labor-intensive; every 

ich must serve a purpose in the confined 
‘ KC. Stringent fire codes mean finishes 
lUst be flameproofed. And weight
MIlUS

.X I. Kleinschmtdt specified inherently 
pioe-rcsistant w(k)I carpet and wool wall 
id ceiling co\cring with a tight weave for 
iirability, and stuck with natural materials 
Kit don't produce highly toxic smoke.

The client was so pleased with the 
.mstbrmacion of his plane that he has 

igcd Klcinschmidt to work on yet 
'nrher private aircraft. •

The back 
cushions on Hie 
sofas can be 
removed to 
create comfort­
able beds. 
Storage bins 
are located 
underneath. 
Upholstery: Manuel 
Canovas; wall and 
ceiling covering: 
Unika \'aev: carpet: 
Edward Fields.

Prefect credits
Architecturc/Intcrior Design: Powell/KIcinschmidt 
Design team: Robert D. Klcinschmidt, AIA, Donna Rasinski 
General contractor/purchasing/fabrication: K.C. Aviation 
Photography: Bud Shannon

I .

ach excess pound burns extra
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Connecticut Children's
Medical Center
Hartford. Connecticut
The Hillier Group/
Karlsberger Companies

Hillier and Karlsberger deliver a lively children's medical center

\'hh a special way finding system by Karin Tetlow

ie black ceramic 
le wall of the 
mergency wait- 
ig room echoes 
le exterior's 
lack glazed 
rick.
arpct; Lees 
LHiimercial 
arpct; tile: 
lofida Tile; paint: 
inneran & Haley; 
all bumpers: C/S 
roup: seating: 
ciland. Fixtures 
irnicurc: tables:
Jd Interior 
.stems. Fixtures 
irniture.

ESEMBLING A child’s toy box 
on the outside, Connecticut 
Childrens Medical Center is a 
feast of color inside. In the 
lobby, an armature is fitted 
with an observation platform 
and canted glass-walled decks, 
casting sundial-like shadows 
and giving kids in wheelchairs 
a rare look into space. This 
rainbow of colors, interactive 
toys, and art is a far cry from 
the traditional hospital. In 

addition, an unusual wayfinding system 
may prove a useful role model for chil­
dren’s healthcare facilities.

The eight-story, 295,000-squarc- 
foot, 137-bed. $59 million replacement 
hospital for Newington Children's Hospital, 
Hartford Hospital, and the University of 
Connecticut Health Center provides 
general and specialty pediatrics and emer­
gency services. After HKS of Dallas had 
completed schematic design for the archi­
tecture, the client requested interiors pro­
posals from five firms. Finding itself on the 
interview list, but lacking significant chil­
dren’s healthcare experience. The Hillier 
Group allied with Karlsberger Companies, 
children’s hospital architects, and won the 
commission. Karlsberger took the lead in 
conceptual design and Hillier concen­
trated on project management and techni­
cal aspects.

To organize the look and flow of 
the interiors, the designers used the sci­
ences of light and space as both a design 
concept and foundation for wayfinding. 
Dichroic sconces reflect rainbows of light, 
and bands of nine colors were painted on 
folded corrugated soffits at the public ele­
vators on every floor. Black ceramic tile— 
a favorite color for childrens clothing— 
sheaths the corridor walls. Huge cube, 
cone, and sphere forms signal the 
entrances to outpatient and emergency on 
the first level, and the main entrance on 
the second. (Plans to loop bundles of 
fibcroptics around the corridors and atrium 
to reflect off the glossy black wall are on 
hold, waiting for a donor.)
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Soaring three 
stories above the 
dining room, the 
atrium is pierced 
by look-out 
platforms and 
the gantry-like 
armature.
Mural: David Rock; 
carpet: Lees 
(Commercial 
(Carpet; wall fabric: 
(Carnegie; seating: 
Krueger; tables: 
Berco; banquettes: 
Chairmasters.

(Colors and shapes were used to 
create an intriguing wa^linding system that 
maps the building and guides people 
through the public spaces. At the main 
entrance, for example, a radiology patient 
will follow the blue circle icon. As patient 
and family move through the large circular 
corridor behind the entrance, the colors on 
the continuing soffit appear to change. As 
long as the colors are visible, the family 
knows that it is on a main circulation route. 
Black or white indicates a nonpublic desti­
nation such as a staff area.

Different shapes and colors iden­
tify the soffits of particular departments.
For example, the circular soffit of the radi­
ology reception window is painted blue 
with an undersurface in orange. Reflecting 
the shape is a circular cutout in the floor.

Another equally influential concept, 
recalls Karlsberger principal Joe Kuspan, 
was the notion of “prosp>ect and refuge,' 
theory which states that pleasurable settings 
include both a “prospect" or place to see, 
and a “refuge” or place of concealment. 
“Prospect" is translated into vistas up into 
the three-story-tall atrium, and down from 
liwkout platforms whose walls are canted at 
a 33 degree angle. “Refuge” is found in the 
patient rooms, which have places for per­
sonal treasures and a day bed and roll-away 
trundle bed for family members. 'J'heir soft 
neutral colors, wood-finish laminate d(Kjrs. 
and cabinet fronts edged in light maple to 
contrast with the vibrance of the public 
spaces; star-shaped dichroic toil laminated 
to the foot wall adds a cheery note. Beside 
each doorway is a painted niche where 
patients can hang their artwork.

The hospital serves a wide socio­
economic spectrum, and representative 
parent focus groups helped the design 
team create full-scale patient room mock- 
ups, says Hillier principal Gerard F.X.
Gcier II. For example, the space between 
the bed and nurses' work counter was 
declared too tight, so the design team 
added another foot to each room, making 
up the footage elsewhere.

Completed last April, the hospital 
is an overwhelming success with patients 
and their families, In the spring the 
designers will conduct post-occupancy 
evaluations. •

A circular sofFif of 
painted folded 
metal marks the 
waiting play 
room and public 
elevator lobby on 
a typical floor. 
Flooring: 
(ierbert/DLW; 
carpet: Bentley: 
paint: Bollen 
International. 
Finneran & Haley, 
Benjamin Moore: 
agam: Pittcon; 
millwork: IJ.C. 
Millwork; laminate: 
N'evamar; wall 
bumpers: C/S 
(iroup; signage: 
City^ Sign: seating: 
Fixtures Furniture. 
Wieland; tables: 
,-\dd Interior 
Svstems.

a
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orient rooms 
ove a day bed 
nd roll-away 
‘undle bed for 
amily members. 
):»y bed: custom 
y Kisabeth, with 
ibric by Guilford, 
noil; (^hair; KI;
I'Of in;.’;: (jcrbcrt 
iUolcum.

The Hillier Group
Founded in 1%6, 
The Hillier (iroup 
provides serivccs 
in architecture, 
interior design, 
planning, historic 
preservation, land­
scape architecture, 
construction man­
agement, and 
graphic design from 
offices in Princeton. 
NJ, Philadelphia. 
New ’Vbrk, Dallas. 
Washington, D.C., 
Clarks Summit. PA, 
Kansas City. MO. 
and Sydney. 
Australia. The firm 
has worked on a 
wide variety of 
project types of all 
sizes in 41 states 
and 18 foreign 
countries and has 
received nearly 
200 design awards 
to date.

Korlsberger
Companies
Established in 
1928, Karlshcrger 
(Companies has pro­
vided planning and 
design services to 
52 childrens hospi­
tals. more than any 
other architecture 
firm in North 
America. With l.?0 
ptofcssionals on 
staff, the firm main­
tains headquarters 
in (Columbus as 
well as offices in 
New York (Vity and 
Birmingham, .AL. 
Current clients 
include Saint 
Vincents Hospital 
and Medical Center 
of New \brk. 
Children’s Hospital 
of Philadelphia, 
University of Miami 
Medical C/Cnter, 
and the Cleveland 
Clinic Foundation.

Projoct credits
(Client: (Connecticut Children’s Medical (Center 
Architecturc/struccural engineer: HKS Architects 
Interior Design: The Hillier (iroup/Karlsbergcr (Companies 
Design team: 'Fhe Hillier Group: (Cerard F.X. (Ceicr, AlA,
Brenda Nycc-Taylor, Jennifer Connell. Julie Goff, Ken Lill, AIA,
.Susan Quinion. ASID. Keri Schicrcck
Karisberger (Companies: Daniel (Clements III, Linda Gabel,
IID.A, Joseph Kuspan, AIA, 'lerry Bell. AIA. .Steve Elbert. AIA,
Matt Ruinora, Jana Maniacc. (Colleen Hart-Ryan
.Assffciate, landscape architect: Russell Gibson vonDohlcn
M/E/P: Smith. Seckman, Reid; Van Zclm Heywood & Shadford
Lighting: 'Fhe Lighting Practice
Project manager: Quorum Health Resources
Civil engineer: Close Jensen & Miller
Food service consultant: Mulhauser/Mc(Clcary Associates
Medical c(|uipment consultant: Facilities Development
Art consultants: Contract .Art Incorporated,
Harrisj>n Jenkins Design
General contractors: Robins & Morton. Industrial Construction 
Photography: Robert Benson

INTERIORS Sovfmhrr 1996 75



Greene House
Saint Helena, California
Kuth/Ranieri

The designers 
added a bowed 
metal balcony to 
the century-old 
structure. 
Fabricator: Superior 
Erections.

HILANTHROPHIST and art 
patron Marion Greene was liv­
ing in what had been a Napa 
Valley winery when the 1989 
Loma Prieta earthquake tore 
into the century-old stone 
building. A gaping crack from 
foundation to roofline called for 
a seismic upgrade, so Greene 
commissioned her son, San 
Francisco-based architect Byron 
Kuth, AIA, and his partner. 
Elizabeth Ranieri, AIA. to rein­
force and remodel the structure.

Kuth/Ranieri began by 
bracing the stone walls and 
wood structure within. The 
designers reshcathed the entire 
middle floor with plywood to 
create a sheer membrane, and 
anchored it to the wall around 

the perimeter. They boldly expressed the 
steel reinforcing straps, and used steel 
verendale trusses to raise a new pitched 
roof above 86 perimeter skylights, creating 
a continuous clerestory that washes the 
masonry with natural light throughout the 
day. The steel grids and lacquered surfaces 
make the stone appear rougher.

A new pitched 
roof with peri­
meter skylights 
illuminates the 
living room.
Sofa slipcovers: 
Barbara Barry; 
tables: John 
Dickerson; lighting: 
Lightolien sky­
lights: custom by 
B&L Glass.
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uthlRanien remodels a residence in an earthquake-ravaged old stone winery by Michael Webb
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Kuth/Ronieri
The San Francisco- 
based firm special­
izes in the design of 
interiors, residential 
and commercial pro­
jects, as well as furni­
ture and product 
design. Founded by 
RISD graduates 
BvTon Kuth. AIA 
(who previously ren­
ovated colonial and 
Victorian-cra houses 
in Boston) and 
Elizabeth Ranicri. 
AIA. the firm pro­
jects its interdiscipli­
nary approach acro.ss 
a full range of archi­
tectural services. 
Work by Kuth/ 
Ranicri has been dis­
played in galleries, 
and has received 
regional, state, and 
national honor 
awards from AIA.

An attic rr>om was raised within 
the roof vault on two-foot-thick walls and 
on new timbers that were sandblasted to 
match the massive posts already in place. 
The structure, which houses storage and 
utilities, was constructed off-site, disas­
sembled, and rebuilt here. Partially 
enclosed public and private spaces flow 
around this core. The bedroom is divitloi 
off by vertical louvers; the bathroom is 
enclosed with shop forms of fiberboard 
sprayed with metallic automobile paint. 
The open kitchen has a central island, 
brushed with the same auto paint and 
topped with marble.

Inspired by the tower at 
Sissinghurst, Vita Sackvillc-West's 
Elizabethan country house, Greene askci 
the architects for a contemporary equiva 
lent as a more private retreat. They addci 
a poured-in-place concrete “tower” of tu( 
rounded rooms stacked one atop the orhc 
on the south side, with six-foot-tall awnin 
windows.

'Fhc building’s ground floor 
became the headquarters for the LEF 
Foundation, which Greene established in 
198.S to support inner-city arts organiza­
tions and exhibit work by emerging artists. 
Wheeled storage-display walls run on 
tracks set into the concrete floor, so that 
the space can be easily reconfigured.

.After finishing this office-gallery, 
the architects installed new steel staircases 
inside and out, and created a free-flowing, 
.^,500-square-foot apartment in what had 
been a storage loft. For her li\ ing spacc.s, 
Greene wanted to preserve the masonry 
shell, vet achieve a high level of comfort and 
refinement within. So Kuth/Raincri 
repointed the stf)nes and laid a new floor of 
rift-sawn maple over the plywood, set in 
from the walls and framed with steel and a 
border of grout. Other additions also flout 
free of the walls to foster a dialogue 
between new and old.

The kitchen fea­
tures a custom- 
designed island 
and cabinets of 
laquered fiber- 
board and steel/ 
and a liquor cabi­
net and bar stools 
made of steel 
mesh.
(/hairs: Barbara 
Barry: tables: John 
Dickerson: lighting: 
Artcmide: sky­
lights: custom by 
B & L Glass; cabi­
nets: Paul/Scott & 
Assoc.
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This couM 
beabest 

seller.

Featured Designers
and Photographers

Phocography:
Fred Licht 
6427 Bonner Avenue 
North Hollywood. CA 91606 
818-763-9941

Four Seasons Nevis
Interior Design:
Frank Nicholson Incorporated 
P.O. Box 2980 
360 Massachusetts Avenue 
Acton. MA 01720 
508-369-0900 Connecticut Children's 

Medical Center
Interior Design:
The Hillier Group 
500 Alexander Park CN 23 
Princeton. NJ 08543-0023 
609-452-8888

f
Photography:
Joy von 'I'iedcmann 
24 Tennis Court 
'Ibronto, Ontario 
Canada 416-465-0843

r
r I

»
Karlsbcrgcr Companies 
99 East Main Street 
Columbus, OH 43215-5189 
614-461-9500

Covent Garden Hotel
Interior Design:
Kit Kemp 
17 Cromwell Place 
London. England 
0171-5814045 Photography:

Robert Benson 
P.O. Box 2515 
Hartford. CT 06146 
860-724-2939

But Miami International Airport/ 
Concourse A Concessions
Interior Design:
Spillis Candela & Partners 
Interiors
800 Douglas Entrance 
Coral Gables. FL 33134 
305-447-3500

it^ Private Jet
Interior Design: 
Powcll/Kleinschmidt 
645 N. Michigan Avenue 
Chicago, IL 60611 
312-642-6450
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Department BEST PueM^ Colorado 81009

Photography:
Nick Merrick for 
Hcdrich/Blcssing, Ltd. 
11 West Illinois Street 
Chicago, IL 60610 
312-321-1151

Napa Valley Residence
Interior Design:
Kuth/Ranieri
340 Bryant Street, Suite 300 
San Francisco, (California 94U 
415-543-9235Dan Forer

6815 SW 81st Terrace 
Miami, FL 33143 
305-667-3646

Photography:
Erhard Pfeiffer
6230 Wilshirc Boulevard, Suit
5Sun Princess

Interior Design:
Teresa Anderson 
Princess Cruises 
lOlOO Santa Monica Blvd. 
Los Angeles, CA 90067 
310-5.53-1770

Los Angeles, California 9004}“ 
213-931-3079

A public seo^ of this publication and the Consumer Information Center of 
the U S. General Services Administration
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BE THERE!
BE THERE!
BE THERE!

BE THERE!
BE THERE!
BE THERE!

BE THERE!
BE THERE!

See you at the

18th Annual Interiors Awards 

Breakfast, January 31, 1997, 

at the Waldorf-Astoria

in New York.

For ticket information call

212 536-5141



Aklast . 
word

Airport "96 by Michael Bierut

“It was a love of air and sky and flying, the lure of adventure, the 
appreciation of beauty," wrote Charles Lindbergh on the .seduc­
tion of air travel in The Spirit of St. Louis. “It lay beyond the 
descriptive powers of men—^where immortality is touched throug 
danger, where life meets death on an equal plane: where man is 
more than a man.” 'R)day, nearly 70 years after Lindbergh s cele­
brated flight CO Paris, over 4.500 airplanes make over 20,000 flight 
a day in the Lnitcd States alone, carrying over l.(H)0,()00 passen­
gers, Lach flight is a nearly impossible feat, the hurling of heavy 
metal machines into the sky and their safe return to earth. Most ( 
the passengers inside the machines desperately want to avoid coi 
tcmplating the physical specifics of the act, not to mention the 
ways that immortality is touched through danger.

In response, airlines have traditionally done everything 
they can to anesthetize us, to shield us from the terrifying and 
thrilling act of flying. For years, airports set the gold standard for 
mind-numbing featurelessncss. and aircraft interiors were pre­
dictably fitted out in soothing beiges. Even today, the announce­
ments with which the cabin crew alert passengers to everything 
from aircraft safety features to turbulent weather arc scripted in 
the sj)porific cadences of a hypnotists incantation. It’s only when 
the script changes, as it did in four words that morning at 
Lafiuardia, that the spell is broken and the flying is exposed as 
the feat of “godlike power" chat Lindbergh called it.

Is there a happy medium between requiring passengers to 
play daredevils or treating them like sheep? Those among us old 
enough to have experienced the golden days of commercial aviutio 
can recall a time w hen flying was an event, something for which yi 
got dressed up. Flights featured educated, multilingual attendant? 
live pianr) music, steak and champagne. lieregujarion and fare wai 
put an end to all that and made bad airline food and horrible airlin 
coffee an easy target for every second-rate comedian.

But perhaps what rising costs took away, design can 
restore. (Icrtainly the design of new airports like Chicago’s 
O’Harc, Denver, and Miami (sec pages 62-65) is proof that an aii 
port needn't be a mere people-processor, but can conjure up the 
romance of travel like grand train terminals did in the past. 
(Clearly, designers need to continue to focus on transforming the 
travelers experience and replacing ennui with at least a small me 
sure of exhilaration. And as airlines tempt their favorite business 
and first-class passengers with more comfortable seats, better foe 
and more luxurious lounges, there's a hope that the improvement 
w ill work their way d<)wn to the rest of u.s.

In fact. United Airlines is now serving Starbucks coffee 
all its passengers on all it.s flights. I can’t say for sure that this 
makes me feel as godlike as Lindbergh, but it’s a start, its a start 
, Mirhael Hierut is a partner in Pen/aftram, rke international design 
consultancy, and is design consultant to Interiors. I

T s E E M K D LIKE it was going to be an uneventful flight. 
My partner Jim and I were off to Cleveland for a day of meet­
ings. The plane wasn’t quite full, and to our delight wc were 
able to switch our scats to an exit row with its extra leg room. 
Now wc .sat on the runway at LaGuardia, waiting for takeoff, 
looking at the morning paper, and not really paying much 
attention to anything, certainly not to those routine 
announcements.

Suddenly, a not-so-routinc announcement from the 
cockpit came over the public address system: “Flight atten­
dants. Easy Victor, forward, wing," repeated twice. Suddenly I 
was paying attention. I remember thinking, “Oh. that guy isn't 
supposed to be broadcasting to the passenger cabins." That 

was the last thinking I did for a while.
A second later, the flight attendants were rushing up the 

aisle. “Everyone out now! Unfasten your scat belts and get out of 
the plane noraX Use all the exits! Blveryone out wotr!” Oddly, it took 
me a second to process this new information. I unfastened my 
scat belt, stood up, and looked at Jim blankly. He pointed to the 
emergency exit and said. “Well, open it.”

The door opened as easily as the top of a can of peanuts. 
As it came off, Jim took it from me (he later said I “threw it at 
him") and we jumped out onto the wing. We then jumped from 
the wing to the tarmac (a feat I would have hesitated to attempt at 
my neighborhood swimming pool) and then ran away from the 
plane, fleeing what wc knew would surely follow from our famil­
iarity with the oeuvre of Bruce Willis: a stupendous fireball capa­
ble of propelling us into Long Island Sound.

The explosion never came. The problem, as it turned out. 
had been signs of a small, easily cxcinguishable fire on one of the 
planes rear engines. “Easy Victor” is aviation talk for short 
for evacuation. We watched as the plane was hosed down with 
foam, were taken by bus back for the terminal, waited in the air­
line’s lounge to be reunited with our belongings, and were put 
straight back onto the next—totally uneventful, completely rou­
tine—flight to Cleveland.

I’ve thought about that day many times since then. And 
what it stands out in my mind isn’t the door, or the jump, or the 
run across the runway: it’s that first announcement—“Easy Victor, 
forward, wing”—and the way those incomprehensible words so 
completely disrupted the morning’s routine.

Once upon a time, what Jim and I and the other passen­
gers on that plane were expecting to do was anything but routine.
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Create a dramatic courtyard with Landscape Forms. Start with tables, chairs and aluminum umbrellas.

Add benches, receptacles, and ash urns. Provide a spot of shade for any contract space-corporate, health­

care. hospitality. For more information call 800/430-6202 or E-Mail to Specify@LandscapeForms.com,

Distinctive designs, durably built. Client cna<r paiem pendingifl LANDSCAPE Forms Sinus umbrella U S Paieni No 0-373,466
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In A Square World, Everything Fits

A perfect sejiuire.
A perfect iPorW.

'hcu }tothinf^ is irroii^ 
or routiclihoiit... 

hut the truth is trhiJtever you see ^ ^
the corners of your wimi.
Ami everything fits.
Clicks.’^Ig^cnts.

AnJ the only ivord is

I
/

i

squared
For product information... 800-545-9765Lees 111 A Division of Burlington Industries, Inc.
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