ataronm:
nnelierernice

Not to be taken from this room

1989

-
w
>
o
=2
<

NEOCON WINNERS | ._
VIGNELLI CREATES \
‘ BEST OF SHOW \
mAssIMO viGKELL & oavioLaw 8
SPECIAL PRODUCT
DESIGN ISSUE '
SEATING '
DIRECTORY P




:t 1). Also

t acoustic g

23 and

Cr

BRIC WALLS

Arlington
tackability,
SO l\lll\‘. call

alls.




T —

AE—

CONTRACT
INTERIORS

——

1 @'mstrong

circle 1




Brickel Furniture: Works in Progress
Additions to the

Permanent Collection.

Within an industry of
constantly contracting
individuality, Brickel

is committed to
uncovering, nurturing
and aggressively
marketing the best

of Americas design
talent.

In 1989, we have made
tfremendous progress.

“Works in Progress,”
presented here, signals
a large variety of

new designs; swivel
chairs, pull-up

and lounge seating.

While each is

distinct, they are

all amed at

filing the same

void in our market
—high quality and
detail with value.

The group of designers
whose products are
shown here are

just the beginning.

At Brickel,

“Works in Progress”

is an on-going and
all-encompassing
personal commitment
that will produce

many new and exciting
designs—and
designers.

Stephen B Brickel

Left to right from top:

Timothy de Fiebre

Emile Lounge, 1989

John Kordak

Camden Pull-Up, 1989
Timothy de Fiebre

La Brea Pull-Up, 1989
Constantin Boym

Arbat Pull-Up, 1989
Timothy de Fiebre

Emile Pull-Up, 1988

Mark W. Goetz
Washington Ave. Pull-Up, 1989
Timothy de Fiebre

Aileron Swivel, 1989
Bentley LaRosa Salasky
Upholstered Lounge, 1989
Timothy de Fiebre

Emile Swivel, 1989

Brickel Associates Inc.

515 Madison Avenue

New York, New York 10022
(212) 688-2233
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COVER STORY

The Neocon Winners

Commentary and jury introduction for
the AIA Neocon Product Display
Competition. Beverly Russell

Cover photography by Francois Robert

Showcase Displays

Thirteen awards for nine companies,
with KI taking three and Best of Show.
Beverly Russell

PRODUCT DESIGN

Sleeping Beauties

The 1989 ACT seminar points the way to
contract fabrics with recharged color and a
return to richness.

Paula Rice Jackson

Zest for the 90s
With eight new designers on the team and
more to come, Brickel swings into a fresh

new era. Beverly Russell

The Hot Lights

The dazzlers at Lighting World
International—from Keith Haring cartoons to
Michael Graves sconces.

Justin Henderson

Out on the Tiles
Katherine and Michael McCoy capture the
essence of shelter in a hands-on tile exhibit.

Nayana Currimbhoy

Set in Stone

The new Los Angeles Westinghouse
showroom sets cutting edge technology
against a classical setting.

Nayana Currimbhoy

Subtle Dimension

Beckson Design Associates designs a
tantalizing showroom for Brayton to draw
designers inside.

Michael Wagner

Cover Story

The Hot Lights

Set in Stone

Beyond the Labels
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102nd year of publication

Beyond the Labels

Six eager American product designers open
the doorway to new possibilities in materials
and form.

Karin Tetlow

HOSPITALITY DESIGN

Atrium Revisionism
The transformation of John Portman’s
signature Peachtree Plaza Hotel.

Justin Henderson

RETAIL DESIGN

Far-sighted Approach

Himmel/Bonner Architects uses glass as the

symbolic design element for an eyewear shop.

Michael Wagner

MARKET DESIGN

Extra Excitement
Showplace Square’s new facelift is completed
just in time for Conpac.

Nayana Currimbhoy

TECHNICAL SECTION

Readout on Office Automation

New system designs from Rosemount
centralize workclusters for greater office
efficiency.

Karin Tetlow

Lighting
Flos shows off their Italian finesse and opens
up a second channel of distribution in the US.

Justin Henderson

Acoustics
An acoustical wall design also solves seating
problems in a small theater.

Michael Wagner

Continued on page 7
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TILE

GROUP

ITALIA

INTRODUCING “SHOP?”
AN INNOVATIVE, GLAZED CERAMIC TILE FOR
VISIONARY ARCHITECTS AND DESIGNERS.

“Shop.” When vyou specifv ceramic tile, remember this name. “Shop " is durable. It features an extreme superficial

hardness, the ability to withstand high abrasions and a total resistance to staining. Architects and designers

can rest assured that “Shop ™ is applicable to most interior projects. And “Shop ”is beautiful, as well.

With twelve standard designer colors, a wide range of sizes and special pieces, “Shop” offers an unprecedented

level of design autonomy. For more information, call Tile Group Italia. Let’s talk “Shop.”

Tile Group Italia
P.O. Box 616 « Elk Grove Village, lllinois 60009-0616 » 312/439-6644 « 312/439-6876 FAX

INTERIORS AUGUST 8
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Continued from page S 30 Hospitality News
The latest developments in the hospitality
PRODUCTS industry, from outer space to inner beauty.
- Justin Henderson and Lisa S. Cohen
62 Lounging About
Charlotte expands to include lounge seating S| 34 Business Notes
. . . < . . -
with a classic architectural look and ¥ Du Pont firms up their foothold in the flooring
- -4
international appeal. B industry while the chlorofluorocarbon
Angi Bates B investigation continues overhead.
B Michael Wagner
64 Top Tables 2
Motorized controls, interesting leg details and Slumber Arty 38 Hot Lines
infinite shapes dominate the new options for Maison Dupin brightens the burl by
tables. developing luminescent woods for interior
Angi Bates furnishings.
Angi Bates
66 Executive Office of the Future
Neo Concepts makes a splash with a new desk
) 4 SPECIAL FEATURES
by frogdesign.
Angi Bates 9  Publisher’'s Word
Nosey Business : :
A new decade of leadership for Interiors
68 Signage of the Times R
C i ith s . Magazine.
ontrolling the message with moving signs, ; 4
& g : : g Dennis Cahill
fluorescent blackboards and illuminated
plastic. 70 Worldstore
Angi Bates IMS Design Conference gets new name.
Nayana Currimbhoy
92 Seat Yourself
A current look at the variety of options for 72 lcon
sitting down. Fresh perspectives for retail environments.
Angi Bates Nayana Currimbhoy
75 Seating Directory
_ _ ’ IN EVERY ISSUE
Annual resource of 313 seating manufacturers Seat
and distributors, Yourself 12 Masthead/Industry Dates
Justin Henderson
41 Interiors Viewpoint
In the year 2020, futurists predict new market
I-SPY £:3 4 {
opportunities for the design professional.
16 Offbeat and Upbeat Amy Edmondson
A few of the more unusual developments in
. : : 142 Credits and Sources
the design world from the I-witness reporters.
Justin Henderson, Nayana Currimbhoy and 138 Interiors Sources
Lisa S. Cohen
144 Plum Jobs
22 The Domino Factor
Domino’s Pizza gives top honors (and COMING NEXT MONTH
commissions) to outstanding architects.
d Special 30 Under 30 Issue
Justin Henderson
Designers Saturday Preview
26 Inn Fashion New Design in New York
The Box Tree Hotel carves its niche inside
two adjoining New York City Brownstones.
Lisa S. Cohen Hot Lines
INTERIORS: (ISSN 0164-8740) Published monthly at 1515 Broadway, New York, N.Y. 10036, by Billboard Publications Inc., a subsidiary of Affiliated Publications, Inc. EDITORIAL &
ADVERTISING OFFICES: 1515 Broadway, New York, N.Y. 10036. Telephone (212) 764-7300. $4.50 a copy. Yearly subscription price (for the trade only) in U.S. possessions, $35; Canada, $53
(U.S. Dollars) & $70 elsewhere for surface delivery. Please allow up to 90 days for delivery of the first issue. Copyright © 1989 by Billboard Publications Inc., all rights reserved. INTERIORS ®
is a registered trademark of Billboard Publications, Inc. The contents of this publication may not be reproduced in whole or in part without consent of the copyright owner. Second-class postage
paid at New York, N.Y. and additional mailing offices. Postmaster: address changes and undelivered copies (Form 3579) should be sent to Interiors, P.O. Box 2073, Mahopac, N.Y. 10541. SUB-
SCRIBER SERVICES AND INFORMATION: P.O. Box 2073 Mahopac, N.Y. 10541, (914) 628-7771. LIBRARY NOTE: Microfilm reels and microfiche copies are available through University
Microfilms Company, 300 North Zeeb Road, Ann Arbor, Michigan, 48106. Telephone: (313) 761-4700.
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DESIGHED BYTHE GuloELINES F uman Dvnamics

Thehumanbody is almost "I Zetaexecutive,managerial
never totally still, even in sleep. » and task seating have a unique

Behind a desk, it bends, reaches, shifts, turns and twists  configuration and function com plementary to the Zetadesk
in fits and starts. It’s called dynamicsitting.

system, which is also designed with a bold new approach:
Neo + Concepts followed the guidelines of theschuman  an articulating work surface atop two cantilevered legs.

dynamics to create the perfect chair. Hartmut Esslinger of frogdesign is the designer of this

Its part of the new Zeta system, and it justhappens to ~firstoffering by Neo » Concepts. Itis a harbingerof the many
be the best-looking contemporary chair of its time. exciting things to come. neuoncept)

KN

Desk and seating systems are manufactured under license from K+N by Neo+ Concepts, P.O. Box 280, Lincolnton, North Carolina 28092 Telephone: 704-732+3992 Telefax: 704+732+6329
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CHANGE AT THE TOP

Winning journalists and a new decade of

leadership at Interiors magazine.

hange is the power of life and magazines

need it just like any other living organism.

This month, Paula Rice Jackson assumed

the Editorship of /nteriors magazine.
Beverly Russell, our Editor-in-Chief for the past
decade, who has guided the magazine to unprece-
dented, award-winning heights of excellence,
moves up to Editorial Director of two magazines;
Interiors and its sister publication Architecture,
recently acquired from the AIA. The change offers
an exciting opportunity to forge new collaborative
editorial efforts between both books, which will
enhance coverage of major buildings and interiors.
Among other accomplishments, Beverly Russell
launched the Interiors Awards program, now in its
11th year. Deadline for this year’s competition,
which will be juried by Massimo Vignelli, Frances
Halsband, Gary Whitney and Timothy Walker, is
September 15. Call 212-536-5153 for entry form or
further details.

Jackson has been Executive Editor of the magazine
for three years. Prior to this she held positions at

House & Garden and House Beautiful. In addition

to her editorial skills—she is this year’s recipient of

the editorial Silver Pen Award—she holds a

!

KRISTINE |

Below: Paula Rice
Jackson, Interiors’
new Editor with
Senior Editor/Design

Andrea Truppin.

Above: Sylvia Lavin,
winner of this year’s
Douglas Haskell
award for her critical
article on Battery
Park City.

WILLIAM WHITEHURST

Master’s degree in Communications and is a spe-
cialist in video production. Many industry manu-
facturers are already very familiar with her. She is
the coordinator on the Villa Aurelia refurbishing
project at the American Academy in Rome and has
rounded up donations of furnishings from over two
dozen companies. The Villa, now in the last stages
of completion, will be officially reopened with a

gala evening celebration in Rome on October 12.

Jackson shares this year’s editorial honors—the
annual readership vote on the most popular article
of the past year—with Senior Editor/Design
Andrea Truppin. Together they worked on the win-
ning article published in the July 1988 issue, a
cover story on Japanese designer Edward Suzuki
which presented a philosophy of fragmentation and
recreation. As our editors put each
issue together, it is indeed heartening
to know that the most profound
aspects of design are those that score
highest with our subscribers. Are you
voting your preferences? Check out
the monthly quiz on page 138 now. It

helps us to serve you better.

While on the subject of awards, we
are pleased to report that our
Contributing Critic, Sylvia Lavin is a
recipient of this year’s Douglas
Haskell Award from the New York
Chapter of the AIA. She won for her
article on Battery Park City which
appeared in the February 1989 issue of Interiors.
(This is the second time Interiors writers have
scored in this competition—Ilast time was for
Daralice Boles and her 1981 article on Cranbrook).
Interiors salutes all these journalists on their
dynamic career paths, with the knowledge that fur-

ther success lies ahead. ®

INTERIORS AUGUST 89
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It's a story Steve Jacobs hates to remember,
but loves to tell...

His Steelcase” dealership, Stevens Office
Interiors in Syracuse, was just days away from
finishing a project for the New York Power Pool
in Guilderland, when somebody realized they'd
ordered $24,000 worth of components—

everything from binder bins and lights to work-

stations — in the wrong paint color.
appy New year.
Jacobs was beside himself. PPy ¥

Absolutely had to do the installation on time.
Could see his customer walking their contract
right out the door. Just knew he'd end up
eating the job.

At 8:01 the next morning, he called Dealer
Services in Grand Rapids. Martha O’Connor
picked up the call. She winced. “Your order

is being manufactured in five different plants,

For more information, call 1-800-333-9939

some of the parts are already on trucks, and
it's New Year’s Eve. But)’ she added, “I'll see
what I can do.”

Martha called back in a couple of hours.
Three of the plants had already started the
repainting, and the trucks were being off-loaded.

The whole order shipped out in the right
color on January 2nd, a day ahead of schedule.
Jacobs thanked his lucky
stars he was a Steelcase dealer.
Thanked Martha. Wrote her boss...

“The amazing thing is}’ he recalls, “Martha
didn’t have any direct authority. But when she
called the plants and said, “‘We have a dealer
who has a problem and that means we have a
problem. Our customer needs help, people
said, ‘No problem, we'll do it.”

Was it a Happy New Year? You bet.

Steelcase

circle 7 The Office Environment ( ‘nmpa.m'i
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Nuvola

VERGL,
Nuvola

300 West Superior
Chicago, Il 60610
(312) 337-0759
FAX (312) 943-5744

300 watt

PRESERVATION
PLAN ON IT

Planning on restoring
a house, saving a
landmark, reviving
your neighborhood?
Gain a wealth of
experience and help
preserve our historic
and architectural
heritage. Join the
National Trust for
Historic Preservation
and support
preservation efforts in
your community.
Make preservation a
blueprint for the future.

Write:

National Trust

for Historic Preservation
Department PA

1785 Massachusetts Ave., N.W.
Washington, D.C. 20036
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frosted glass shade

ogen

provides up and
downlighting
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The business/design publication.

Editorial Director
Beverly Russell

Editor
Paula Rice Jackson

Design Director
Joseph Santoro

Senior Editor/Design
Andrea Truppin
Senior Editor/Business,

Technology
Karin Tetlow

Senior Editor/Hospitality
Justin Henderson

Associate Business Editor

Michael Wagner

Special Features Editor
Nayana Currimbhoy
Assistant Managing Editor

Gregory Littleton

Lighting Editor
Peter Barna IALD, IES

Art Departiment Manager
Angela Giusti

Product Editor
Angi Bates

Contributing Editors
Kenneth Brozen, Lisa S. Cohen,
Andrew MacNair, David Slovic

London Correspondent
José Manser

Editorial Advisory Board
Emilio Ambasz, John Meunier,
Lella Vignelli, James Wines

Design Consultants

Pentagram

INDUSTRY DATES

7-9: CONPAC R9, Contract
Design Center, Showplace Square,
San Francisco. 415-864-1500.
7-10: WorldStore Planning and
Retail Design Show, Georgia
World Congress Center, Atlanta.
212-420-8100.

14-17: Ultimate Warehouse Sale
1o benefit DIFFA, at Center Four,
IDCNY New York.

718-937-7474

15: Deadline for IALD Lighting
Design Awards submissions.
212-620-3028.

20-25: The Milan Furniture Fair,
in Milan, ltaly. 212-980-1500.
21-26: The National Casual
Furniture Market. Chicago
Merchandise Mart. 312-527-7854.
22: Deadline for Roscoe Award
Submissions. For further informa-
tion, call 212-532-2726.

27-28: Capital Design Week at the
Washington Design Center,
Washington DC. 202-554-5053.
28-29: Designer Preview X VIII at
the Michigan Design Center.
313-649-4772.

Business Manager

Robert J. Riedinger

Director of International Marketing
Joe Frank Purcell

Corporate Circulation Director
Thomas Kraemer

Circulation Manager

Robin Andrews Zeichner

Production Manager
Robert Hoover

Assistant Production Manager

George Morgan

President and
Chief Executive Officer
Gerald S. Hobbs

Executive Vice President

Senior Vice President
Ann Haire

Senior Vice President
Paul Curran

4-7: International Trade Fair for
Public Design. Frankfurt,

West Germany. (069) 7575-6364.
4.7: NOPA Convention at the
Hyan Regency and McCormick
Place, Chicago. 703-549-9040.
5-8: NAFEM /89 at the Dallas
Convention Center. 206-367-3274
6-8: Winterthur Design
Conference, Winterthur, DE.
302-888-4766.

11-12: Market in the Park 89, at
the Design Center at
Montgomery Park, Portland, OR.
503-228-PARK.

11-14: Design New York, at

the A&D and D&D Buildings,
and The New York Design Center,
NYC. 212-532-2726,

12-14: Designers’ Saturday at the
IDCNY, the D&D and A&D
Buildings and The New York
Design Center in New York.
212-249-5237.

19-27: Southem Fumniture Market,
High Point, NC. 919-889-0203
19-20: The Interiors/Exteriors
Conference at the Chicago
Merchandise Mart. 312-527-7550.
27-29: National AIA Interiors
Committee meeting, Dallas, TX
212-230-3235.

Publisher
Dennis Cahill

Assistant to the Publisher
Karlene Diemer

Information for Industry Dates
should be sent to

Gregory Littleton at

Interiors, 1515 Broadway,
New York, NY, 10036,
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D307-6 Hollyberry

D362-6 Nile Green

D347-6 Wisteria

D351-6 Tyrol Green

Butdon’t get hotunder the collar. Because that
means you can depend on us to deliver 110 shades
of SOLICOR®, our colorthrough laminate, in 10
working days or less.

That’s the fastest, the most, and definitely the
hottest. Because by no coincidence, those colors
are the very same 110 you’ll find in our Color Quest®

©1989, Ralph Wilson Plastics Co.

M INTERIORS AUGUST &

D349-6 Arctic Blue

D374-6 Desert Pink

D341-6 Marigold

OUR 10 DAY
CALLS FOR 11

line. The largest and most popular group of solid
color laminates in North America.

And there’s more to SOLICOR than meets the
eye. Sure, using iteliminates visible seams. But
it’s also a versatile material with almost unlimited
potential. In fact, itcan be routed, beveled,
sandblasted, orengraved with astounding results.




D322-6 Bluejay D344-6 Rosemist

D357-6 Orange Coral D342-6 Tropic Jade

D345-6 Cherry D51-13 Peach

D363-6 Robin'’s Egg D365-6 Emerald

FORECAST
IN THE SHADES.

Whata way to adopta cool stance in today’s For more information and product
sizzling creative climate. samples, call: 1-800-433-3222
Soif you've gota few brightideas bouncing InTexas: 1-800-792-6000

around between the ears, our SOLICOR shades

could really bring them into focus. mlunnnn.r@

And that just might help you find yourown BRAND DECORATIVE LAMINATE

place in the sun. Bringing new solutions to the surface™
circle 10
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AND UPBEAT

OFFBEAT

URBAN LIGHT

After successfully com-

pleting a NYC subway
map engraved into the
sidewalk in Manhattan,
interior designers
Francoise Schein and
Ingrid Hustvedt began to
create various other art
works focusing on
human communications
and travel passageways.
Pacific Square, a pastel
perspective drawing of
Los Angeles, is the
designers’ image of the
city. A steel staircase
leads upwards above the
city's streets expressing
the artists” view of the
continuousness of the
city and all of its com-
plexities. A network of
streets and boulevards is
drawn onto the blue area
which suggest the
growth of the city into
the Pacific Ocean. ®

Lisa §. Cohen

SLUMBER ARTY

For many years, Ed
Ryan used the storefront
of his bicycle shop in
lower Manhattan as a
forum for displaying
artists” works. When the
shop closed, a disconso-
late artist friend offered
to paint the foyer of the
Carlton Arms, a budget
hotel managed by Ryan.
That was the beginning.
Now, four years later,
the once ordinary, and,
recalls Ryan, “rather
de-pressing” hotel is
transformed. For the
price of free board and
materials, artists from
across the world have
painted every square
inch of the 54-room
establishment, so that
$40 can buy a night
with shining silver but-
terflies or even a

glimpse of Atlantis. ®

Nayana Currimbhoy

16 INTERIORS AUGUST 89

Right: In the Carlton
Arms, a submarine
room complete with
mermaids and lost
cities by New York
artist Brian Damage.

Above: Dancing fig-
ures made of garbage
bags by French artist
Jean Dominique
Lacroix. Each room is
named after its artist,
and has the artist's
poem or statement of

intent on the door.

Left: Pacific Square is
Schein and Hustedt'’s
representation of LA's
Pershing Square. The
perspective drawing
suggests a network
of the city's streets
with blue areas repre-

senting water.

Below: The Box Seat,
designed by architect
Daniel Williams, is a
combination carrying
case, food and drink
holder, seat, and
back rest, all in one
easy carry-easy

assemble package.

TOSHIHIDE ICHIKAWA

TOSHIHIDE ICHIKAWA

SPORTY IDEA
Miami architect and
sports fan Daniel
Williams came up with
the design for the Box
Seat, he says, at a foot-
ball game. Perched on a
hard concrete bench,
watching drinks and hot
dogs tumble from flim-
sy cardboard boxes into
peoples’ laps, he started
fantasizing. Later that
same day he drew the
first version of the Box
Seat. Three years later,
courtesy of the Miami-
based Avanti company,
complete with shoulder

strap and seat hooks, it

is on the market. We
predict the portable
polypropylene multi-
purpose unit, which will
retail for around $25, is
destined to be a major
hit in this sports-mad
country. @

Justin Henderson




AD CORNELLI & HAUNER

®m The beauty of
GRANITIFIANDRE®
makes you forget
its most important
quality: superior
technology. The result
of endless research,
matchless creativity
and sophisticated
technology,
GRANITIFIANDRE®
in polished or matte
finish allows for
infinite creations of
stunning beauty.
GRANITIFIANDRE® is
porcelain stoneware
through and through.
Stronger than granite,
it is a perfect blend
of function and
aesthetics.
GRANITIFIANDRE®,
architectural projects
that leave a mark
forever!

The meaning
of beauty

GRANITI
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B In CANADA:
OLYMPIA FLOOR &
WALL TILE Co.
Head office:

1000 Lawrence Ave.
West

Toronto, Ontario
Canada M6B 4A8
tel. 416.785.6666
fax 416.789.5745

B inUSA:

TRANS CERAMICA LTD
P.0. box 795

Elk Grove Village

IL 60009, U.S.A.

tel. 312.350.1555

tix 517085 TCLCER

fax 312.350.9180

B In MEXICO:
VITROMEX S.A.
Apdo. postal 385
25230 Saltillo, Coah,
Mexico

tel. 841.53144/53242
tix 381190 VITSME
fax 841.53122

M ATLANTA, Georgia

C & S SOUTHSIDE CENTER
Architects:

THOMPSON VENTULETT
STAINBACK & Ass., Atlanta




THE DOMINO
FACTOR

Domino’s Pizza mag-
nate Thomas Monaghan
is establishing himself
as America’s number
one individual patron of
architecture. A devotee
of Frank Lloyd Wright,
Monaghan created the
Domino’s 30 Architects
Awards to honor a jury-
selected group of the
world’s most renowned
architects. In a presenta-
tion recently held in the
Rainbow Room in New
York City, nine of the 30
received their awards in
the form of a sculpted
statue by artist Charles
Perry. More significant-

ly, Monaghan is backing

this graceful but essen-

INTER

AUGUST

tially symbolic gesture
with a real program: he
has commissioned an
array of new residential
and commercial
buildings and renova-
tions by Charles Moore,
Arthur Erickson, E. Fay
Jones, Gunnar Birkerts
and Hugh Hardy—all
members of the
Domino’s 30. @

Justin Henderson

Above: Models of cab-
ins designed by
Charles Moore for
Drummond Island, a
Domino’s Pizza resort
property. Moore is
also planning a lodge
and a ‘nerve center’
on the island, plus a
condo complex in
Ann Arbor and a pet-
ting zoo at Domino’s

Farms.

Top: Drawing of the
Thomas Monaghan
residence, designed
by E. Fay Jones, at
The Settlement in
Ann Arbor where all
30 Domino’s
Architects will have
the opportunity to
design residences.
Jones' design owes
its inspiration to
Frank Lloyd Wright.

Below: At a reception
in the Rainbow Room,
Thomas Monaghan |
presented the ‘
Domino’s 30 Archi- ‘
tects Awards to nine

of 30 winners. ;
From lefi: L. Peter ‘
Hageman, for Paul
Rudolph; Charles
Perry, sculptor of the
Award; Charles
Moore; Hugh Hardy;
Edward Larrabee
Barnes; E. Fay Jones;
Thomas Monaghan;
Gunnar Birkerts;
Arthur Erickson;
Benjamin Thompson;
Ted Pappas, Awards
juror and past
president, AlA; and
John Pickard, for

Cesar Pelli.




=

| Getting Square -

. When

-3

13 project calls for
tive applications of
nd design plus trouble
:hanical function plus®

ery, get squaresi_&
. .Carpet squares from Lee
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CAN YOU FIND THE PRODUCT
HAWORTH DOESN'T MAKE?




@ SwiTCHET cuTLETY 10 AP MAY b1 D rowin

If you think Haworth just makes open plan office systems, you're in for a surprise.
We now offer everything from leather chairs to wood desks. From files

to fanlights. H RTH:
So you don't have to go anywhere else for anything. M

That's the way we designed it. Excellence In Office Furnishings.

circle 13
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HOT SPOTS

For the past six years
entrepreneur-designer
Augustin Paege has
been building his
dream—The Box Tree
Hotel. Paege loves tiny
and exquisite things and
his new hotel proves it.
Carved out of two
brownstones in New
York City’s Turtle Bay
area, the hotel features a
gourmet restaurant, a
bistro and 12 lavish ’
guest room suites, each |
with a different design

theme such as English,

Egyptian, Japanese,
Chinese and Art Deco.
The owner searched the
world over for the
unique objects placed in
the rooms. Each suite
contains an individually
designed fireplace, a
stocked linen closet and
antique furniture. ®
Lisa S. Cohen
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Right: The Music
Room features a turn-
of-the-century
stained glass window
and Reproduction
Louis XIII chairs
upholstered in
Aubusson tapestry
surrounding a
Jacobean oak table.

Above: A guest suite
at the hotel, which
recreates the aura of
an aristocratic hunt-
ing lodge found in
pre-Soviet Bulgaria.
Antique sconces
flank the bed.

Left: The front bar
area of the hotel fea.
tures antigque French
bistro wicker chairs,
lush fabric ban-
quettes and elegantly

muraled walls.

Left: The main dining
room of The Box Tree
Hotel where almost
every table has a
sense of intimacy to
it. Dark beams and
deep green walls sur-
round the space.
Banquettes are clad
in rich velvet fla-
mestitch fabric and
Tiffany glass windows
depict a forest and
river scene.

Below: By the en-
trance to the restau-
rant an Art Nouveau
inspired staircase
designed by artist
David Mills replicates
the smooth, free-flow- |
ing forms of Gaudi.
Underneath the
stairs, storage space
is created for wine.

The stairway mounts

up to the second floor

AR

GRIP. INC

BY

PHOTOGRAPHY




girsberger

imagine the possibilities.

18 models. 60 materials plus COM. shipped in only 10 days.

circle 14

Girsberger Industries, Inc. Office Seating P O. Box 1476, Smithfield, NC 27577 Phone (919)934-0545




ToaSylvaniae
the darkwas the

, Introducing the
Designer 16° lamp.

Elegant lighting with
¢ or without a fixture.

* For years, retailers were
in the dark when it came
to lighting their stores. But
all that’s changing. Today,
retailers recognize the tremendous power
of light to turn on shoppers.

Along came Sylvania engineers with a
bright, new way to create store lighting
effects and highlight displays. A way to
turn an ordinary light socket into a brilliant
merchandising opportunity. A way to get
consumers to reach down into their wal-
lets and start spending.

Enter Sylvania Designer 16 Capsylite®
PAR lamps. These little spot and flood
lamps are shining examples of
Sylvania tungsten-halogen tech-
nology. Not only do they / /

produce bright, white, e
intense light, they're

also highly efficient.
And because they
operate on 120-volt
circuits, they don't
require bulky, costly
transformers. And
Designer 16 lamps

28 INTERIORS AUGUST ®

allow you the option of dimming them.

All of which opens up new choices for
lighting designers and users. Retailers can
now opt for shallower, less expensive
fixtures—or no fixtures at all. A Designer 16
lamp is all that’s needed for effective,
attractive down lighting and task lighting.
No transformers, no lens covers, no baffles,
in fact no other hardware is needed. Just a
beautiful, bare bulb.

Simple. Elegant. Distinctive.

A lot of sophisticated engineering went
into this remarkable little PAR lamp. Got a
minute? Let us explain.

Our new ceramic reflector assures bet-
ter beam control for more precise
spotlighting.

On the inside, each Designer 16 lamp
features a precision molded ceramic reflec-
tor and a critically positioned fila-
ment to insure extremely accu-

rate beam control. The para-

bolic design of these Sylvania

lamps also puts an end
to beam crossover.

What it all adds up to is

a uniform concentra-
tion of quality light
delivered exactly where
you want it, Sylvania
technology at its finest.







NEWS

HOSPITALIETY

HOSPITALITY

SUPERCLUBS

United Airlines is going

upscale on the ground
with two posh new Red
Carpet Clubsin B & C
Concourses at the
Murphy/Jahn designed
UAL terminal at
Chicago’s hyperactive

(world’s busiest) O'Hare

Airport. Designed by the

Chicago firm of Hague-
Richards Associates
Ltd., the clubs angle for
business travelers with
private meeting rooms,
computers, copiers, fax
machines, credit card
phones and message
centers. For the vacation
set, there are lavish bars,
comfy seats, telephones
and TV sets in the
clubs. Floor to ceiling
windows offer airport
views and rich natural
light. ®

Justin Henderson
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NOSEY BUSINESS
With a sculpted nose at
the facade’s entry point
and a breast and lips in
the main dining space,
Milton Glaser makes a
statement in New York
City with his latest
creation, Trattoria Dell’
Arte. “Ideas for the

restaurant were piqued

HEDRICH-BLESSING

by memories of going to
the Accademia in
Bologna where I studied
with George Morandi,”
says Glaser. He says the
new dining spot was to
pay homage to The Art
Academy. Thus the
space is enriched with
art that may otherwise
be in an art school set-
ting. One section is
devoted to drawings of
famous Italian noses
from Frank Sinatra to
Mussolini. @

Lisa §. Cohen
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Left: In the Red
CarpetClubinC
Concourse at O’'Hare
Int’l Airport, an un-
dulating wall mirrors
the walls of the walk-
way connecting B
and C Concourses.
Rich materials and
furnishings distin-
guish the club
interiors.

Right: On the second
floor at Mars, the
disc jockey/music
area is designed with
colorful deconstruc-
tivist forms. Above is
an exposed red brick
wall and stage
make-up light bulbs
illumine the area.

Above: In the raised
dining area at Trat-
toria Dell'Arte, above
an expanse of tan
leather banquettes,
are Elliot Levine’s
sepia-toned anatomi-
cal studies. These
are drawings, says
Glaser, enlarged by

the memories of time.

INC

ART GRIP

OUTER SPACE
Nightclub impresario
Rudolf creates five
floors of excitement
with his new multi-
dimensional nightclub,
Mars. The building was
originally a meat pack-
ing plant on Manhattan's
lower west side. One
floor can best be des-
cribed as Afro-Tech
where computers wear
masks, while another
floor looks like a scene
out of the movie Blade
Runner. The top floor
still houses the original
meat packing equip-
ment, which Rudolph
says his guests love to
mingle around. @

Lisa S. Cohen

INC

ART GRIP,




C h alrmasters _.l:h contract furniture

200 East 146th Street « Bronx, NY 10451 « (212) 292-0600 « Fax: (212) 292-0613

Five of the 200 styles of chairs included in Chairmasters’ collection of contract furniture. Catalog available on request.

chairs banquettes tables
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What’s tougher than heavy metal

From executive suite to auditorium, When it comes to contract upholstery fabrics and
fabrics of DuPont CORDURA® are wall coverings, no other fibers come close to the

unmatch f an unique combination qf rugged durability and lux-
flexibilityed or durabliity and styling urious styling versatility of DuPont CORDURA.

In laboratory testing, CORDURA exceeded
the Wyzenbeek Double Rub Abrasion Test by
such a wide margin that testing was stopped
after a million rubs. In other testing, CORDURA
demonstrated that it will not pill, thereby assur-
ing its long-lasting good looks where alternatives




look shabby or need costly maintenance.

Of equal importance, DuPont CORDURA
offers a soft, satisfying hand and a rich, inviting
look in a wide range of up-to-date colors, styles
and textures, from jacquards and heathers to
wool blends. So whatever the setting—from
board room to public arena—there is a
CORDURA fabric that looks and feels just right.
And upholstery fabrics of CORDURA are coated
with TEFLON® WBC for advanced soil and stain

yet as stylish as Mme Butterfly?

repellency, easy cleanability and quick drying.

To help designers with in-depth product
information, technical literature, comparative
testing or any other design assistance, Du Pont
has established the CORDURA Design Resource
Network.

Call us at 1-215-855-7765 or write
CORDURA Design Resource Network, DuPont
Company, 100 West Main Street, Lansdale,

PA 194486.

With DuPont CORDURA, durability is always in style. ‘mm]lb
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BUSINESS NOTES

L
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CUT THE FOAM
Should the furnishings

industry be concerned
about the effects of chlo-
rofluorocarbons on the
ozone, the protective
shield of oxygen
molecules in the earth’s
stratosphere? There is
every reason they should
be. Chlorofluorocarbons
(CFCs), which now are
almost universally
believed to destroy the
ozone layer, are widely
used in the manufacture
of polyurethane foam
which in tum is widely
used by the fumiture,
transportation and carpet
industries. In 1987 an
agreement was reached
by 31 nations including
the Common Market
and the United States,
calling for a 50% reduc-

tion in the production of

CFCs by the end of the
century. The agreement
was ratified and took
effect in December,
1988. In March this year,
the 12 EEC countries
made an even bolder
move by agreeing to
eliminate completely
CFCs over the next ten
years. This measure has
been vigorously support-
ed by William Reilly,
head of the Environ-
mental Protection
Agency. Thus, it is
hoped that in the near
future the industry will
have to rely on foam
products produced
without CFCs or other
chemicals that threaten
the environment. For
more information on this
important subject, call
Susan Perry of BIFMA:
616-243-1681. @
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Below, left: Pie chart
shows breakdown of
polyurethane foam
market in United
States (clockwise
from left): Furniture
(41%); Transportation
(26%); Bedding (12%);
Carpet underlayment
(15%); Packaging
(2%); Other (4%).

Above: Chart indi-
cates ozone-depletion
potential of chiorofiu-
orocarbons used for
each purpose: Poly-
urethane foam (28%);
Aerosol propellants
(4%); Solvents (12%);
Sterilization of medi-
cal equipment (5%);
Other (22%); Refriger-
ation and air condi-
tioning (9%); Mobile
air conditioners (19%).

SOURCE: UNION CARBIDE

BETTER
GROUNDING
Apparently, flooring
contractors weren'’t per-
ceived to have much
value in the design com-

munity. “They weren't
professional and weren't
very educated,” said
Terry Stuchlik, market-
ing manager of Du
Pont's Flooring Systems
Division. Two months
ago, Du Pont announced
a certification program
designed to raise the
level of professionalism
among this segment of
the industry, traditional-
ly responsible for help-
ing designers specify
flooring. To receive cer-
tification, 75% of the
employees of any floor-
ing contracting company
with at least two sales-
people devoted full-time
to contract carpet sales,
and selling over 50,000
yards of carpet annually,

will be required to

attend a 2 '/2 day semi-
nar at Du Pont’s Learn-
ing Center in Wil-
mington, Delaware. In
conjunction, Du Pont’s
showrooms in Los
Angeles and Chicago
will host seminars for
flooring contractors and
Du Pont’s own design
consultants in efforts to
inform independent
designers about the
advantages of the com-
pany’s products. @
Michael Wagner

Below: The Du Pont
Flooring Systems
Resource Center at
the Pacific Design
Center in Los
Angeles, recently
completed by Eva
Maddox & Associates
of Chicago, will par-
ticipate in Du Pont’s
new certification pro-
gram begun in June
for independent floor-
ing contractors.

JON MILLER/HEDRICH-BLESSING
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L “PROMOTION.
il NEW OFFICE.
W ANDMY
OLD FRIENDS.”

| ® w ; “Christopher Marlowe said,

s ? g ‘All women are ambitious

i naturally.’ He’s got me pegged.
g ! b So here I am.

Promotion. New office.

And my old friends.”

2N

“My favorite desk and chair.
They helped me get here.
We've put in a lot of time
together—quality time.

It’s where I get my best ideas.’

»

“So here we are together
on the 40th floor.
Twant to keep a good
thing going. Because [ feel
comfortable surrounded
by them—just the way
I feel surrounded by my
favorite paintings.”

Designers, specifiers,

end users: When it comes
to choice, quality, design,
delivery, service and
livability—for 173 years
we've built our reputation
on making you
comfortable.

_—

o THE
N

= — COMPANIES

The desk our newly arrived executive , TAYLOR CHAIR— A TAYLOR COMPANY
finds so comfortable is a Huntington 75 TAYLOR ST., BEDFORD, OH. 44146

The chair is a Lido Swivel. They are 216y 3340700

sturdily crafted in the finest hardwoods TAYLOR DESK—A TAYLOR C()MRANY
and come in a full range of finishes and materials 3?%?3?(?11%\32[ AVE”LCYi:\l(\lA;OIOBD CA. 90262

Call now for details




A garden of

tempting, new

paint colors...

The cleanest “whites”...
glowing, iridescent lights...
bold pastels...

a beautifully balanced,
comprehensive selection
of neutrals and grays. ..
rich, vibrant, jewel-like
accent tones.

Irresistible. Exciting to your creative mind. A
sparkling, alive mosaic of over 1000 “decorator-
right” colors...each individually formulated with
a life and character of its own. An entire palette
that is unrivalled for its clarity and trueness with
color that is unachievable in any other system.

And handsome, functional, “designed by
designers for designers” color tools that make
selection and specification a joy!

A unique, new paint color system...exclusive to
PRATT & LAMBERT...and created to tempt the

most discriminating of interior design professionals.

Developed for you in the PRATT & LAMBERT
tradition of quality and color leadership.

We invite you to try it.

Designer Portfolio: The bookshelf-sized port-
folio contains eight decks representing the full P&L
palette, designated according to color families and
including a deck of the popular off-whites and
lights, and another of the neutrals and grays. Each
replaceable color sample is a generous 7%" x 2%,

Designer Library: A convenient size for

a library shelf or credenza, the distinctive P&L
Designer Library has a binder for each of the six
color families plus additional binders for the off-
whites and lights, and neutrals and grays. Large,
removable and replaceable color samples
measure 7%2" x5!

The creation of the
3 Calibrated Colors® IV
, system was a collabo-
o | rative effort between
{ .| internationally-respected
/i color consultant and fore-

i caster, Carlton Wagner,
< left(The Wagner Institute
//l © == for Color Research,

Santa Barbara, CA),
| Pratt & Lambert's own
| talented color specialists
f* &% | andthe distinguished
r£e interior design profes-
sionals listed below.

Blutter-Shiff I S D Incorporated
Design Assoc. Lid. Lohan Associates
Cannon Mordini Interiors

de Polo/Dunbar O'Donnell Wicklund
Incorporated Pigozzi and Peterson

Greenboam & Casey  Architects, Incorporated
Associates, Inc. John F. Saladino, Inc.
Holabird & Root

pratt & Lameert Calibrated ColorslV

An irresistible new paint color system

Pratt & Lambert Paints. .. Architectural Finishes with Character...Since 1849

P.O. Box 22 / Buffalo, New York 14240
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HOT LINES

BRIGHTENING

THE BURL

After two years of re-
search and development,
Pascal Luthy, partner of
Switzerland-based
Maison Dupin, has
found a way to make
wood luminous. Using a
patented method, he
creates furniture, walls
and interiors. “In the
future,” says Luthy,
“there will be no over-
head light source— it
will be softly diffused
through the walls.” ®
Angi Bates

3 INTERIORS AUGUST

89

|

Above, left and right:
Using a canopy to
make a connection
between the ceiling
and floor, Pascal
Luthy creates the
L'envol (Takeoff)
reception desk.
Frame panels, shown
in detail at right,
bring together a
cohesive furnishing

The units are con-
structed of plexi-
glass and redwood,
and the desk
features a glass top.
The desk’s central
light shines through
the wood’s fine burl
and allows one to
“see the inside of the
wood”, according to
Luthy. Maison Dupin.
circle 221

Bottom, center: The
Luminous Waterfall
Coffee Table features
seven wood legs, one
in the form of a
waterfall, the other
six side-by-side. In
the center of the
particle board top is
a glass surface
cutout with a compo-
sition below of seven
fine pieces of plexi-
glass side by side
and bird’s-eye maple
to represent the

movement of water.
circle 222
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CAPITAL DESIGN WEEK

A

THE WASHINGION DESIGN CENTER SEPTEMBER 27-28 1089



G§|N
CAPITAL
VIEW
OF
DESIGN,

Sharpen your
creative focus with
keynote addresses by:

JOHN F. SALADINO
ANDREE PUTMAN

MICHAEL GRAVES

Come to Capital Design Week,
The Washington Design Center,
September 27-28.

For your complete
program and registration
information, write

Sian Imber
Director of Communications
The Washington Design Center
300 D Street, SW.
Washington, D.C. 20024

Or phone
Capital Design Week Hotline
202/488-7700
or call: 202/554-5053.
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THE
WASHINGTON

DESIGN
CENTER

300 D Street, SW
Washington, D.C. 20024

TOMORROW’S OPTIONS

In the year 2020, futurists predict
new market opportunities for the design

professional.

espite the lack of rigorous answers,

questions about the future are in the air

these days. Will we be better off in the year

2020 than we are now? And just what
constitutes ‘better off'?

Charged with depicting the state of the world in the
year 2020, five futurists joined IDCNY President
Emmett Dineen and others to give their best guess-
es, based on years of research into trends and scien-
tific developments. Made up of James Botkin, co-
author of No Limits to Learning (Pergamon Press,
1980), Stan Davis, business consultant and author
of Future Perfect, Donald Michael, Professor
Emeritus of Planning and Public Policy, University
of Michigan, Maria Ramirez Ribes, coordinator of
the Forum Humanum Foundation and Syd Mead,
famous futurist, illustrator and designer of sets for
the science fiction movie Blade Runner, the diverse
group was able to represent a wide spectrum of
social, technological and business issues.

The futurist summit brought three major subjects to
focus. One was the changing nature of the busi-
ness— a topic that will have profound implications
for designers and manufacturers as well as all other
businesses. The second involved the speculations
about various new built environments that will be
designed in response to the changing needs of
society. Thirdly, a rich discussion emphasized the
multiplicity of future scenarios.

The Future of Business

It is not news—the information revolution is
changing our world in ways too profound to easily
assimilate. In the face of rapid technological
change, global competition and economic unpre-
dictability, organizations and individuals alike are
experiencing the ‘future shock’ Alvin Toffler
warned us about nineteen years ago. “The shelf life
of an education today doesn’t last a working
lifetime,” said Davis, pinpointing one of the most
profound shifts faced by society—the shift to a life-

time of learning rather than one of knowing. The

Continued on page 43

Editor’s Note: If you
have an issue you
want to bring before
the design com-
munity, you now have
an opportunity to do
so through our
Interiors Platform. In
this issue, Amy C.
Edmondson, Director
of Research and
Development, Pecos
River Learning
Center, and author of
A Fuller Explanation:
The Synergetic
Geometry of
Buckminister Fuller,
reports on the
Futurist Summit held
at the IDCNY.
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VIEWPOINT

Continued from page

Information Age quite simply requires a corre-
sponding ‘Learning Age’. Botkin brought to light
the little known fact that American organizations
spend more money educating employees than is
spent by all US colleges and universities combined,
and he predicted that the trend will continue.
“Learning and education in the corporation is the

key strategic resource for the future,” maintained

Botkin, which “implies new kinds of designed

learning spaces in the office of the futur

As the service, informational and educational com-
ponents increasingly dominate the old-line busi-
nesses (of product and space), we will see more
decentralized office environments. Dispersed co-
workers will communicate electronically all around
the world—flexible, creative collaboration support-
ed by the new any-time, any-place ‘office in a box.’
Designers and manufacturers can begin to plan
such environments to meet the changing needs of

knowledge workers.

Another subtle shift, emphasized by Donald
Michael, will be found in a growing awareness of
workplace health issues. Demand for toxic-free
materials and environments, natural lighting and
smaller desks to minimize back problems are just
some of the health and safety concerns that will
generate attention in the future. Concern about
toxic exposure will be in the forefront of these
issues. A 1986 report published by the Institute for
Alternative Futures—on which Michael was an
advisor—predicts that health in the workplace “will
be improved throt 1 variety of telematics devices
which facilitate screening and monitoring, and
allow the development of biochemically unique
profiles for each worker, allowing much more pre-

cise determination of illness and wellness.”

Recent advances in superconductivity provide
another arena for futuristic speculation. Prototype
miniature ‘levitating” trains already exist in Japan,
and Toshiba currently has one such model on dis-
play, reported Botkin. The group’s brief discussion
of superconductor technology inspired far-fetched
snapshot images of levitating furniture and floating

modular walls in the office of the future!

New Built Environments
In response to the changing needs of society, a host
of new kinds of structures and planned environ-

ments can be expected to dot the landscapes around

Continued on page 44

CONFERENCE

Tables

Conference
Boardroom Accessories

circle 23

,
4
A

HARDI

ONNELLSVILLE NY 18401 #315/675-36Q0 < FAK-315/245-2884

contract

oM

PQ. BOX 2




I Reading

=
B
*
__‘,-

It you're looking for some good
reading, you've just found it. The
free Consumer Information
Catalog.

The Catalog lists about 200 federal
publications, many of them free.
They can help you eat right,
manage your money, stay
healthy, plan your child’s
education, learn about federal
benefits and more.

So sharpen your pencil. Write for
the free Consumer Information
Catalog. And get reading worth
writing for.

=="w Consumer Information Center
% Department RW
Pueblo, Colorado 81009

A public service of this publication and ; _
the Consumer Information Center of the U.S. General Services Administration.
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VIEWPOINT

Continued from page 43

the world. This part of the futurists’ discussion
grew out of attention to anticipated demographic
pressures, most notably from the aging society, the
enormous growth in third world population (both
in the US and abroad) and the emergence of the
megapolis—the desperately over-populated, over-
crowded urban setting such as Calcutta, Mexico
City, Sao Paulo and even Tokyo.

Considering these trends with a rigorous rather
than a pessimistic framework, Michael argued that
although in the context of today’s mindset it seems
almost perverse to view the above social problems
as emerging ‘large markets’, the fact is that these
realities will exist, and the solution (in terms of
shelter, healthcare and education) will be paid for
somehow, whether publicly or privately. Therefore,
he argued, the potentially gloomy statistics of the
future can and should be seen for the design and

manufacturing opportunities they actually represent.

In the course of the discussion, several snap-
shots—sketched on the spot by Mead in response
to the experts’ suggestions—emerged as conse-
quences of social and economic trends: Low cost,
well designed housing for both the megapolis and
rural areas made up of a mix of high-tech and local,
cost effective materials. Health maintaining
settings—from portable health care clinics to spe-
cialized dying and birthing environments, as well
as housing for the growing numbers of elderly with
entire communities designed to integrate living,
educational and leisure activities specifically for

older people—emerged as viable future scenarios.

Multiple Scenarios and Co-existing Diversity
The future, agreed the experts, consists of multiple,
often contradictory, often incoherent scenarios
co-existing in a state of uneasy equilibrium—not
this or that, but rather both. Miraculous technologi-
cal advances coexist with low cost indigenous
shelter. Sophisticated, intangible businesses are
established alongside illiteracy and hunger. New
built environments we cannot quite imagine are
providing solutions to some age-old human
challenges. And finally, a deepening wisdom is
taking root in the society such that non-material
sources of fulfillment have expanded the domain of
design. A more harmonious relationship with the
inescapable truth of complexity is gradually

taking shape. ®

Amy Edmondson




AMERICA’S FIRST CHOICE
IN MOBILE FILING
AND STORAGE SYSTEMS.

Double filing/storage From archives to aéfive ﬁling;

capacity—or handle client the ideal choice.

needs in half the space. You can customize systems to
Spacesaver systems can give store virtually any type of

you room for more offices, material, and for the full range of

terraces, atriums—whatever. business needs: massive records
And give your clients more  retention, central filing areas—or

efficiency, accuracy, security... compact modules, handy for each

with fewer steps and faster file department.

retrieval.

The Spacesaver Group, 1450 Janesville Ave., Ft. Atkinson, WI 53538
1-800-492-3434. In Wisconsin, call 414-563-5546

. .Nr -, *ﬁ

B 4 As

Exclusive Nationwide Local
Avrea-Contractor Network.

And only Spacesaver brings
you a coast-to-coast Area
Contractor network.

Local installation.

Local service.

Two more reasons why we're
America’s first choice in Mobile
storage systems. And why you
can specify Spacesaver with
confidence.

For more information, circle these

Inquiry Card numbers:

Free Spacesaver Design Library Subscription 185
Spacesaver Systems for...

Business Offices 186 Libraries 187
Law Firms 188 Museums 189
Health Care Facilities 190

Government Facilities 191

Floor Loading Solutions 192




CLUSTER FORMATIONS
Organic circulation, more localized file
space and significant cost and space

savings are possible from Rosemount’s

new systems concept.

a wide variety of fabric colors, trims and finishes
including drawer pull accent tones.
| Already installed in over twelve locations, includ-

ing Blue Cross, Blue Shield in Helena, Montana

and 3M, Rosemount has calculated that the new

systems technology can save customers as much as

50% over the space occupied by traditional layouts.

osemount Office Systems has come up with

an ingenious solution for cost effective

space planning. Named Dynamix, it is a

concept that, through Rosemount’s cylindri-
cal connector, integrates the company’s existing
Private Spaces systems with their new Dynamix
workstations. By combining circular clusters with
conventionally shaped workstations, designers will [
have the option of an unlimited number of interest-

ing configurations.

Since Private Spaces and Dynamix are fully com-
patible with pre-wired (3 or 4 circuits) acoustical
panels, the new concept offers a flexible and easily
changeable cluster and chain space plan with the
choice of adding freestanding groups of traditional

style workstations.

Dynamix can be assembled in a variety of ways.
An open-angled design, for example, allows greater

accessible space compared with a more familiar

pie-shaped grouping. Overhead cabinets and files

can be specified as needed, and the company offers |

Above: Five-sided
Dynamix core is
center of a 5-work-
station prototype
cluster. By adding
Private Spaces pan-
els, each workstation
can be customized
according to use.
This particular con-
figuration shows an
oversized, unusually
large work surface—
an example of the
myriad of customized
options that are
available.

circle 220

Right: Sample layout
of Dynamix 6-sided
workstations linked
with rectilinear
workstations that
shows localized filing
and curvilinear

circulation paths.

The idea for combining what Rosemount calls first
generation rectilinear workstations with second
generation circular clusters was initiated by
Michael Lee, Ph.D., who is head of the facility
management curriculum of North Dakota State
University. Other significant advantages, Lee points
out, are the possibilities of more circulation paths
and local file stands. But perhaps more intriguing
than convenience and bottom line economies are
the opportunities to introduce a softer, more organic

dimension into the high-density office.

Dynamix configurations include 3, 4, 5 or 6 station
groupings (each has a single order number) with
panels having an acoustical rating of NRC.85/
STC.25. To document space saving potential,
Rosemount is offering a free CAD-generated
Dynamix version of any existing space. For infor-
mation call 1-800-328-6446. @

Karin Tetlow
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eclipse . ..

ECLIPSE is an integral part of a new seating collection that
features arm, armless, upholstered, stacking and ganging
chairs.

With a handcrafted beechwood frame, the exquisite design
of ECLIPSE is available in a wide selection of rich wood
finishes. Convincing in its simplicity, this new seating solution
has application in a wide variety of seating that includes
offices, conference rooms, auditoriums, cafeterias and other
public and private seating situations.

ECLIPSE . . . elegance in wood personified.
Design: Arno Votteler

brayton
international
collection’

amember of the steelcase design partnership

255 swathmore avenue « high point, nc 27264 « (919)434-4151
circle 25







ITALIAN FINESSE

Flos introduces new product lines and
opens a second channel of distribution

into the American market.

ounded 30 years ago in Italy,
Flos, Inc., has expanded over the
years without compromising its origi-
nal ideal: synergistic collaboration between
designer and manufacturer. The approach has kept
the firm in the front ranks of iighting innovators. Its
products have been distributed in the US exclusive-
ly by Atelier International, but now Flos is expand-
ing US operations. In a new arrangement with ai,
distribution will be shared, with some product
remaining under the ai imprimatur, and other Flos
lines to be handled of independent dealers.
Additionally, US manufacturing is forecast for the
near future. Models from two new lines, AeTo and

Grall, are shown here. @

Justin Henderson

Above, left: The Grall

Beta Sconce is a
wall-mounted uplight
in grey or white
enamel. All five Grall

system models oper-

ate halogen lamps,
with the Gamma line
available in incan-
descent and custom
HQI and fluorescent
adaptations available
for special projects.
circle 201
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Right: The Delta
Sconce is one of five
models in the Grall
System designed

for Flos by Paolo
Ferrari, Luciano
Pagani and Angelo
Pervasi Associates.
circle 202

Above: The AeTo P2
Sconce. The AeTo
line, which includes
a floor model and
two sconces, is
designed by Fabio
Lombardi. circle 203
Right: The Grall
Alpha Floor Lamp.
Diffuser in white or
aquamarine, with a
grey or white stem
and a dark grey base.
circle 204




DOVE

Design: PAF s srl
Mario Barbaglia A Chartwell Company
Marco Colombo Via Edison, 118
20019 Settimo Milanese Italy
Telefono (02) 3287321
Halogen table lamp Telex 315031 Paf |
50 watts Telefax (02) 3288137
Colours:
black, white, blue,
yellow, red

\

KOCH-FLOW/Y -

Factory and Office New York IDC/NY Chicago High Point Dallas Florida Los Angeles San Francisco Italy

21-:24 3%th Ave. 200 Lexington Ave. Ctr. Two, 7th FI 1245 Mdse. Mart Commerce & Design Bldg. 9038 W.IC. DCOTA, B-494 639 PDLC. 380 Galleria Des. Ctr. PAF srl

LIC.NY. 11101 3687  New York, N.Y.10016 (w/ICF) Chicago, IL 60654 201 W. Commerce Ave. Dallas, TX. 75258 1855 Griffen Rd 8687 Melrose Ave 101 Henry Adams 10, Via Pietro Verri
718-786-3520 212-889-3860 30-20 Thomson Ave.  312-467-5911 High Point, N.C. 27260 214-747-0420 Dania, Fl. LA, CA. 90069 SF, CA. 94103 20121 Milano taly
Telex 620056 LLC. N.Y. 11101 33004 213-659-5660 415-863-2233 Tel. (02) 3287321

Telex 315031

Fax 718-937-7968 718-937-0722 3
circle 26 Fax. (02) 3288137 -




ACOUSTICS

DIVIDE AND RULE

An unusual sound wall designed by
Abraham W. Geller & Associates solves
the problem of increasing theater

capacity in a small space.

hen Cinema I & II on East 60th Street

and Third Avenue opened in 1962, it

was hailed by the New York Times as

one of the most outstanding examples
of theater design since the end of World War II.
This progenitor of the current multiplex phenom-
enon was recently renovated by Abraham W. Geller
& Associates, the theater’s original architect, divid-
ing the larger 700-seat upstairs theater known as
Cinema I into two theaters. Because of the small
space involved and the close proximity of the
resulting two spaces, the renovation required some
clever acoustical footwork.

The solution involved the design of an unusual S-
shaped sound wall between both theaters consisting
of eight layers of gypboard and numerous acousti-
cal sealants at wall/ceiling junctures. Normally, the
film speakers for Cinema I would have been locat-
ed on a platform behind the lower portion of the
screen. Here, however, the speakers were placed
above the ceiling of the new theater to prevent the
loss of 50 orchestra seats in Cinema I. The unusual
shape of the wall and the attention given to detail-
ing it for acoustical isolation have contributed to
the success of both theaters. ®

Michael Wagner
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PUOVETIL. TYPE W,

Fulk WIPTH oF TRALKS

Above: Cinema 3rd
Avenue, a small 152-
seat theater, was
created out of space
behind the screen of
Cinema | located on
East 60th Street and
Third Avenue.
Because of the long,
narrow 20-foot width
of the new theater,
the architects,
Abraham W. Geller &
Associates, designed
the walls with wall-
coverings in three
colors—brown, goid
and beige—to dimin-
ish the effect of tun-
nel vision.

Left: Section of
sound wall. The 20-
inch-thick wall was
designed with two
layers of insulation

and three 4-inch-wide
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air sp

Below, left: Section
shows Cinema 3rd
Avenue at lower left
and the resulting
smaller Cinema I, far
right, with sound wall

in between.

DRAWINGS BY HOLLY ROSS




CERAMIC TILES OF [TTALY

Q\'er twenty thousand
designs from more than
four hundred manu-
facturers. See all the
Beauty of Italian tile at:

CERSAIE

International Exhibition
of Ceramics for

The Building Industry

and Bathroom Furnishings
October 3 - 8, 1989
Bologna, Italy

For information contact:
The Italian Tile Center,
a division of the Italian
Trade Commission,

499 Park Avenue,

New York, New York
10022 (212)980-1500

circle 27




Specifiers with multidiscipline backgrounds and experience, along
with graphic design practitioners, will act as this year's jury.

Wilburn Bonnell
Principal
Bonnell Design Associates

6™ ANNUAL
EFFEGTIVE

Cindy Coleman
Principal
The Coleman Design Group

BROGHURE
& BINDER
COMPETITION

FOR CONTRACT
FURNISHING
MANUFACTURERS

*FOR ARCHITECTURE
& DESIGN FIRMS

Carl Lewis
Partner & Director of Interiors
Perkins & Will

Thomas Mahoney
Principal, Director of Design
GN Associates

Rick Valicenti
Principal
THIRST, Inc.

Catherine von der Hude
Director of Library Services
Swanke Hayden Connell Ltd.




CRITERIA

Entries will be judged on the basis of the following criteria:

+ Clarity of information

Organization of information
Technical data

« Graphic design

.

Brochures are considered for their potential as an effective sales tool.
Binders are considered for their potential as an effective reference tool.

PUBLICATION

For Contract Furnishing Manufacturers Winners

February 1990 issue. Each contract manufacturer’s winning entry will
be photographed in full color and included in an editorial overview of
the competition results.

For Architectural, Design Firm Winners

March 1990 issue. The architectural and design firm winners’ material
will be photographed in full color and will be the focal point of the
feature on marketing design and architectural firms services.

Every entrant must submit an official entry form for each binder,
brochure or piece of material entered with the appropriate category
checked in the corresponding box on the form.

The entry form may be photocopied for multiple entries.

An entry form must be affixed to each entry.

Brochures, posters, invitations, special announcements —$35 per entry

« Binders—$50 per entry

Mailing instructions are on the entry form. Entries are non-returnable.

Each brochure and binder entered must have an original or photocopy
of this form, with category entered checked in the appropriate box,
affixed to the entry. One check, payable to Interiors Magazine, for the
total number of entries—$35 per brochure, $50 per binder—must be
enclosed with each entry package.

DEADLINE

All entries must be received by Monday, October 16, 1989.
Judging: in New York City on October 24, 1989

All winners will be immediately notified by phone, with details
following in writing.

I
|
|

| ENTRY FORM

: Interiors Magazine 6th Annual Effective Brochure & Binder Competition

l DEAD“NE Monday, October 16, 1989

Company Name

Contact Telephone
Address

City State Zip
Brochure/Binder Designer's Name

Firm Telephone
Address

City State Zip

Brochure Binder

. Full line offering (binders only)

. Wallcoverings

. Systems—open office, panels, partitions

. Lighting

. Floorcoverings

. Textiles

. Ceiling products

. Institutional furniture

. Seating

10. Window treatments

11. Accessories

12. Storage and filing

13. Signage

14. Computer support furniture

15. Casegoods and desks/tables

16. Surfacing materials, finishes

17. Quick ship lines

18. Corporate image (brochures only)

19. Posters, invitations, special announcements

20. Furniture dealer capability package
(brochures only)

21. Newsletters

OCONDOIOT S WRN —

0O OO00O00O0o0000000000o

O O 0O000000oooocoooooooo
O

O

22. Architectural and design firms marketing

I
I
|
:
|
|
I
|
I
|
I
l
|
|
|
I
l
|
I
|
|
|
|
|
l
|
|
|
|
|
|
|
|
|
|
|
: and support materials
I

|

|

' MAIL ENTRY TO:

| Interiors Magazine
| 1515 Broadway, New York, NY 10036
Attn: Karlene Diemer
Competition Coordinator



PROPUECTS

LOUNGING AROUND

Charlotte expands to include lounge
seating with a classic architectural look

and international appeal.

ith the staff additions of President
Robert Shepley and Vice President of
Sales and Marketing Gary DePuydt, the
Michigan based furniture company,
Charlotte, has seen some changes in the last two
years. They began updating Charlotte’s image and
making the company more visible with new prod-
ucts and a showroom in Chicago. The latest wave
of new products is the Melissa chair and Elissa
lounge seating lines, the first lounge seating from
Charlotte—a company known for its single unit
seating. Designed by Glenn Gee, Vice President of
Design at HOK in San Francisco, the chairs repre-
sent a move toward a more classical, international

look. Says Gee, “A chair shouldn’t be trendy.”

With round or square back options and various side
options, the chairs offer the designer an opportunity
to customize the seating. “The look changes with

the material,” adds Gee. ®

Angi Bates

Right: Representing a
move toward a more
classic architectural
look for Charlotte,
the Melissa chair is
designed by Glenn
Gee. Says Gee, “The
new line gives me an
opportunity to show
off Charlotte’s
strength—wood!” The
chairs may be
ordered with a round
or square back. The
chair's narrow arm
version offers four
side alternatives, and
the wide arm ver-
sions are available
fully upholstered or
with exposed slat

arm sides. circle 307
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Right: Created to
match the Melissa
chair, the Elissa seatl-
ing series offers vari-
ous side options, a
legged or plinth base
and modular or sofa
units. circle 308




Versa

It sets its own pace. Comfortable, with simplicity of design

that belongs in most surroundings. Versatile Versa is available

in four-leg or sled base models, with or without arms, in chrome
or 26 color frame finishes. It’s technical innovation by design
from KI. Call (414 ) 468-8100 or write P.O. Box 8100,

Green Bay, Wisconsin 54308-8100 for more information.

circle 29



PRODUCTS

TOP TABLES

Motorized controls, interesting leg shape
details, infinite top shapes and finish

choices for the contract market.

Below: Designed by
Timothy de Fiebre,
the Square Series of
tables is available in
ash or cherry wood
with various finishes |
and two heights.
Brickel. circle 230
Below, right: Created
to accompany the
Bridge chair, Ettore
Sotsass’ Shift table
with rigid, unaligned
legs may be ordered
in beechwood
stained light or dark
or marble. Knoll.

circle 231

64 INTERIORS AUGUST 89

Right:
With a top in
four shapes
featur-
ing 53
styles and a marble,
glass or wood option,
the Fugue table from
Howe offers a two,
three, or four pronged
T-base. circle 232
Right: Kron offers
their Toletum table
with a glass, walnut
or granite top in
various sizes. Glass
tops feature an acid-
etched band. The
table comes in four
shapes with steel
legs in ten lacquer
colors or silver. Kron.
circle 233

‘ Above: Haworth’s
Traders Station has a ‘
120-degree wrap-
around work surface
providing cable man-
agement capabilities.
Pneumatic shelf
height controls allow
the trader to adjust
to a sitting or stand-
ing position with a
button. circle 234

| Angi Bates




Stance

A unique ganging stack chair that is comfortable and durable in
both structure and style. Component system design permits
addition or removal of arms in the field. The easy-to-care-for
pohypropylene frame conceals a steel inner structure. It's
technical innovation by design from KI. Call (414 ) 468-8100 or
write PO. Box 8100, Green Bay, Wisconsin 54308-8100 for

more information.

circle 30



FUTURISTIC OFFICE FURNITURE

A new company makes a splash with a
seating system and desk collection by

Hartmut Esslinger of frogdesign.

anfred B. Welsh, formerly the president
of Comforto, feels that along with the
computer came a proliferation of new
design. "“We weren’t ready for a such a
contemporary look in the early ‘80s, but now we
are.” So in June 1989, he formed North Carolina-
based Neo Concepts, “a company that offers

contemporary design,” says Welsh.

The company’s first introduction is the Zeta desk
and seating collection designed by Hartmut
Esslinger of frogdesign in California and licensed

from Koenig & Neurath in Europe. The desk

presents an unusual approach—an articulating
work surface and two cantilevered legs instead of
four straight legs. Says Esslinger, “I like symbolic
elements.” The Zeta seating collection was
designed to allow for shifting in the chair to pro-

mote what Esslinger calls “dynamic sitting.” @

Angi Bates

Above: With an artic-
ulating work surface
and new leg shape,
Hartmut Esslinger
designs the Zeta
desk series. The line
includes desks, free-
standing file units and
a stand up compan-
ion table. circle 305
Left: The Zeta seat-
ing line allows for
movement once seat-
ed with a large seat
area and sloped arm-
rests. Designed by
Hartmut Esslinger of
frogdesign, several
task versions are

available. circle 306

Above: Manfred B.
Welsh of Neo
Concepts with
Hartmut Esslinger of
frogdesign. Welsh
says of Esslinger, “No
matter what he is
designing, he is a

visionary.”




The sizzle and savvy of the It's a cavalcade of international Getting to IDCNY is easy by "l ‘
International Design Center, design stars, the stop-the- subway and even easier by

New York, awaits you during presses people whose presence complimentary shuttle from 1
Designer’s Saturday. Stop at and products make news. They’ll around the city. Just call -

100-plus spectacular show- be out at IDCNY for three 718/937-7474 for information.
rooms and see products never  days of seminars, exhibitions Yes! 1 plan to attend Designers Saturday at IDCNY.

before seen in New York City, and parties.

g . ; I'll pick up my badge upon arrival.
the this-minute designs from

: f ; : . : Name
over 200 of the world’s most Fly United, US Air or Piedmont 2
prestigious manufacturers. to Designer’s Saturday for

15% off regular coach fare.
Call 718/937-7474 for travel

information. And fill out and Address

mail the IDCNY preregistration

card today. Your badge will be Mail to IDCNY Executive Office, 29-10 Thomson Ave.,
prepared for your arrival. Long Island City, NY 11101

circle 31




SIGNAGE OF THE TIMES

Controlling the message with moving

signs, fluorescent blackboards and

illuminated plastic.

Right: Wonderboard
offers the electronic
blackboard, a high
quality acrylic fused
to a black backing
that may be drawn in
water soluble pencils
in four colors.

circle 242

Below: The line of

electronic signs from

Polyplastic Forms 1
features up to ;
nine programmed
messages and a
memory retention of

up to 45 days.

circle 243

Above: The Edge-lite
is a transparent sign
with a slim profile
constructed of
transparent panels
with stainless steel
trim that may be
ordered with red or
green letters. Siltron
llumination.

circle 244

Above: Created for
the exterior entrance
of the River Center
shopping center in
San Antonio, Texas,
the aluminum sign
with acrylic letters is
from Communication
Arts. circle 245
Below: With the look
of a subsurface sign
and the versatility of
interchangeable
parts, Apco offers
SignMatrix in 35
standard modules
and eight colors.
circle 246

311

Savannah

Smith

68 INTERIORS AUGUST 89







>

WORLDSTORE ‘89

Fresh perspectives for retail environments.

n exhibition and
conference that
focuses on retail
store planning,
interior design and
visual display, World-
Store ‘89 will be held
September 7 - 10 at
Atlanta’s Georgia World

Center. Attracting a
wide range of interna-
tional participants,
WorldStore offers the
opportunity to gain fresh
insights into the field

of creating successful
retail environments. @

Navana Currimbhoy

PROGRAM HIGHLIGHTS
Thursday, Sept. 7

® 9:00-9:15am
Moderator’s Opening
Remarks: One World,
One Store by Isadore
Barmash, The New York
Times.

® 9:15-10:00am
Keynote Address: The
European Market After
1993, with Georges
Meyer, Galeries

Lafayette.

® /l:45am-12:30 pm.
Designs on the US
Retail Market—The
expansion of Tie Rack
of London, by Roy
Colin Bishko, Tie Rack
e [2:30-2:00pm:
Buffet Luncheon and
Grand Opening of the
Exhibits.

® 2:45-3:30pm
Marketing: A Twin
Image by Rudolph V.

Javosky, Campeau

: SEATING PRETTY. :

lbtmonlrlocmdlon

SEATING
* RECEPTACLES
* PLANTERS
* CUSTOM WORK

N

SLASSPEC

FIBERGLASS PRODUCTS

10344 S.W. 187th. Street, Miami, Florida 33157 (305) 255-8444
cai (800) 328-0888

and a copy of our brochure

brochure: FAX: (308)

circle3s
232-8246 W

Development Corp.

® 6.:00-8:00pm:
Attendee/Exhibitor Ice
Breaker Party.

Friday, Sept. 8

® 9:00-9:15am:
Moderator’s Opening
Remarks, Rune
Gustafson, Fitch-RS.
® [0:00-10:45am:
Expanding through
Niche Marketing by
Kevin Roche, Space
Design International and
W. Philip White, The
Limited, Inc,

® [1:00-11:45am:
The Advance of the
Specialty Retailer by
Frank Brazier, Pentos
Retail.

® /l:45am-12:30 pm:
International Buffet
Luncheon.

® [:30-5:00pm

ISP Workshop.

® 8:00pm

Gala Awards Evening.

Saturday, Sept. 9

® 9:00-9:15am
Opening remarks by
Andrew Atkin,
WalkerGroup/ CNL

® J0:15-11:15am:
The Growing
Importance of Exterior
and Interior Design by
Andrew Markopoulos,
Dayton Hudson.

® [:30-5:00pm

ISP Workshop.

Sunday Sept. 10

® 9:00-9:15am:
Opening Remarks by
Randall E. Gebhardt,
Retail Planning
Association.

® [1:15-12:30 pm
Special workshop:
Lighting for the World
Store by Frank F.
LaGiusa, GE Lighting.
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75 Virginia Road, North White Plains, New York 10603 Through architects and interior designers.
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DIFFA, the Design
Industries Foundation for
AIDS, is a national, non-
profit public foundation that
raises funds to support AIDS-
related service, education
and research organizations.
DIFFA has raised more than
3 million dollars since its
founding in 1984 through
its national and local efforts.
The foundation has chapters
in Atlanta, Boston, Chicago,
Dallas, Houston, Kansar
City, Minnesota, New York,
Northern California, St.
Louis and Washington, D.C.
DIFFA depends on the
contributions of funds,
talents and services of
volunteers. You can help
make a difference. Contact
the National Office:

DIFFA

P.0. Box 8176 FDR Station
New York, N.Y, 10180
Phone: 212-371-8299

We all know members
of our professional
community who have
been lost to AIDS.
Chances are, we

all know others who
will be lost.

We can do something.
But it takes money.




| ICON ‘89

IMS design conference gets a new name.

he International
Market Square
[ (IMS) in
\ Minneapolis,
which serves as the
design center of the
upper Midwest, recently
selected ICON as the
permanent name for its
annual design confer-
ence and furnishing
exposition. “Icon sug-
gests a central idea or
image which is cultural-
ly enduring and inspira-
tional,” explained IMS
President Jerry
Zweigbaum. To be held
| September 21 and 22,
this year’s market will
feature trade events,
continuing education
courses as well as semi-
nars and workshops
aimed to inform the
trade as well as the pub-
lic. Michael Kalil,
| Principal of Kalil
Studio, will launch the
conference with a
keynote address on
design icons. @

Nayana Currimbhoy

PROGRAM

OF EVENTS
Thursday, Sept. 21

® 9:00am-Closing:
Showroom open house.
® 9:00-10:00am: The
Design Team That
Works. Panelists: Larry
Anderson, Builder,

A+ Construction; Walter
K. Gerber, Architect,
Walter K. Gerber
Architects; Garren
Collins, Designer,

|  Dorothy Collins, Inc.

® [0:30am-12:00pm
Beyond The Basic
Kitchen, by Gay Fly,
kitchen design
specialist and Larry
D’ Amico, IMS chef.
® [2:00-1:00pm:
Luncheon for Kitchen

design seminar atten-

dees, and demonstration
and discussion of
gourmet meal designed
by D’Amico.

® [2:00-3:30pm
Showroom seminars.

® [:15-2:00pm: BASF
Corporation
Presentation. Speaker:
Carl Brewster, BASE.

® 2:30-4:30pm
Effective Negotiating
Strategies, Co-

Sponsored by IFMA

|

\

Speaker: Fred Pryor,
Chairman, Pryor

Resources.

Friday, Sept. 22
e &8:00am-4:00pm:

Continuing Education

Programs For The Trade.

Topic 1: Leadership.
Speaker: Liz Howard,
National President,
ASID, co-sponsored by
ASID. Topic 2:

Presentation Skills. Co-

sponsored by IBD.

® J3:30-4:00pm: The
Draper Touch. Speaker:
Carlton Varney. ‘
® 4:30-5:30pm |
Spatial Relationships in }
Design. Speaker w
Michael Kalil.

® 3:00pm: Showroom
Open House.

® 8:00pm: Gala:
Return to Classics.
Music, dancing, food

and beverages

CabotWienn

Legislative

and Executive Seating

Showrooms
Chicago,

Los A ”‘\’t"('b
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DESIGN

NEVV Y@RK

BY THE INDUSTRY:FOR THE INDUSTRY
SPONSORED BY RESOURCES COUNCIL

AN
INTERNATIONAL
MARKET

OCTOBER 11th thru OCTOBER 14th
1989
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New York : One Blue Hill Plaza, P.O. Box
Chicago : Merchandise

the prima wood series

1683, Pearl
ise Mart, 1085,

artopex:
River, NY 10965. (914) 735-5997, 888-9933, Fax (914) 735-3673

085, Chicago, IL 60654. (312) 0“0100. Fmﬂ)
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A FINE SELECTION

For over 30 years interior designers and architects have been selecting Marble
Modes products. Marble Modes manufactures and imports over 130 selections of
travertine, granite, marble slate, and onyx from five continents. All can be seen
at the new Marble Modes showroom. Call or write for more information today.

MARBLE MODES INC.

CONCEPTS START IN MARBLE

15-25 130TH STREET, COLLEGE POINT, NY 11356
718/539-1334 TELEX:428819 MAR MOD

circle 39 INTERIORS AUGUST 8 79






CHECK INTO
A WORLD

OF POSSIBILITIES.

R R

Exhibition Information: INT
International Hotel / Motel & Restaurant Show® (Trade Only)

George Little Management, Inc. - 2 Park Avenue, Suite 1100

- New York, NY 10016

Please send me information about exhibiting at the 74th Show

Print Name

Title

Company 4

AddeSS =

3 EER———— State Zip

Telephone _{ ) ) =
FAX A ) e ———————————
Product /Service _ —
Previous Exhibitor O No 0O Yes Year

R R L

Advance Registration Open Until OCTOBER 13, 1989

International Hotel / Motel & Restaurant Show® (Trade Only)

George Little Management, Inc. - 2 Park Avenue, Suite 1100

- New York. NY 10016

Please advance register me in the 74th Show at your fee of $7.00
(On-site registration fee: $15.00.)

Make check payable to International Hotel / Motel & Restaurant Show

INT

Print Name ’ -

Title

Company N—

Address _ S—

City T [ R Zip

Telephone | )

FAX | ) - —

For additional badges, list names and titles on your letterhead and send
$7.00 for each badge. Those under 18 not admitted. Badges mailed after
SEPTEMBER 15
Check one only:

Hotel /Motel: M O Food & Bev 0 0O Gen. Mgmt
T O Other
Food Service: 1) O Table Svce. Restaurant Z 0 Club

Y O Catenng W O Bar Lounge
DD O Fst. Fd/Cry. Out
EE O Hith. Care
KK 0 Other _
Dealer/Wholesaler: MM O Equip. Dist
00 0O Food Dist
TT O Other
Industry Services: WW O Consultant
2 00 Manufacturer's Rep
SO0 I—
Education: 6 O High School Guidance Counselor
7 O School Faculty 8 O Other —

XX O Designer

e T L L L R

Once a year, key players from the world’s leading
hotels, motels and restaurants meet to check out the latest
developments in the hospitality industry.

At the five-star trade event that explores all the
possibilities: The International Hotel /Motel & Restaurant
Show.

Held from SATURDAY, November 11 — TUESDAY,
November 14, 1989 at the Jacob K. Javits Convention
Center in New York City, the 74th annual International
Hotel /Motel & Restaurant Show will feature over 1,400
exhibits by top suppliers.

It's your chance to find the products and services that
can help you better serve your clientele. Or, to find the
clientele that can get the best use out of your products or
services.

And, that's just the beginning. There are also
thought-provoking seminars by industry leaders. Culinary
demonstrations by renowned chefs, including the 121st
Annual Salon of Culinary Art. And the presentation of the
9th Annual American Hotel & Motel Association’s Gold Key
Awards for Excellence in Interior Design.

So, if vou're a rising star in the hospitality industry,
be a part of the International Hotel /Motel & Restaurant
Show. Where the key players find the keys to their success.

THE 74TH
INTERNATIONAL
HOTEL/MOTEL &

RESTAURANT SHOW"
The Key To World Hospitality

Jacob K. Javits Convention Center
November 11-14, 1989

*
*

*
* X
INTERNATIONAL

HOTEL/MOTEL &
RESTAURANT SHOW#®

circle 40

An activity of the New York State Hospitality & Tourism Association, Inc.; Hotel Association
of New York City, Inc., and the American Hotel & Motel Associati
George Little Management, Inc. - 2 Park Avenue, Suite 1100 - New York, NY 10016
+ (212) 686-6070 - FAX: (212) 685-6598 - Intl. Telex: 422447 LITLSHO
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Whats surfacing at the posh new McDonald’?

Formica brand laminate, of course.

Its the most exciting new restaurant in Manhattan on 57th Street. McDonald’. For designer
Charles Morris Mount, Formica® brand products help achieve this striking match of environs

and concept. His crowning touch, this signpost column with its ionic-inspired capital in

Formica Spectrum Blue ColorCore® and Stardust and Adobe laminates. For the countrys choicest EORMICA’
BRAND

site, the choice is—once again—Formica® Brand.  For samples call ZIPCHIP 1-800-524-0159. A

circle 41
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collections inc
the legend lives on ...

STAR & DOLPHIN
CIRCA 1932

GULFWINDS

dswinds

outdoor furniture corp

casual furniture. ..designed,
engineered, and manufactured solely for
the contract market...specify tradewinds.

call or write for color catalog
toll free: 1-800-3 LOUNGE 16301 N.W. 15 AVE

MIAMI, FL 33169
PHONE: (305) 624-4411
FAX: (305) 624-1447

;@a@' U/I}'Ia/famha'ed company f

factory & offices
16301 n.w. 15 ave., miami, florida 33169, (305) 624-4411
telex: 261688 TWINDS fax:(305)624-1447

S Nl e
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¥ Standard Ceilings

= NRC .55
Sl Acoustically, SONEX Ceilings circle 44
[ oudperform standard ceilings
zzzm R = across all frequencies.

SONEX Ceilings combine unique design versatility with unparalleled acoustical performance. So move and

arrange our dramatic ceiling tiles and create your own unique design. Represented exclusively by: .Ilb k
Architectural Surfaces, Inc., 123 Columbia Court North, Chaska, MN 55318 (612)448-5300 I rucC
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designed by Fabio Fabiano

Kasparians, Inc.

1708 North Tyler Avenue

South El Monte, CA 91733-3498

818 444-5432 FAX

818 444-0101 circle 35
















SEAT YOURSELF

A current look at the variety of options

for sitting down.

Below: The Limousine
Lounge Seating Line,
designed by Andrew

goon 3 »
B and p

Vincent features a

wood or metal frame.
Schafer. circle 277

Right: Inspired by an
18th century Hepple-
white design, the
traditional Windham
Seating Series
includes a chair, love-
seat and sofa. The
lightly scaled collec-
tion features tapered
legs with spade feet
and scroll carved
cherry arms. HBF.
circle 278 |
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Above: Originally
designed by Ben
Baldwin for the Ritz
Cariton in Boston,
Jack Lenor Larsen
offers the Ritz chair.
The chair is available
in six versions with
hand rubbed stains in
graphite, jasper and
garnet. circle 279
Right: The Mayfair
series of seating from
Gunlocke features
tapered legs, button
back detail and
Federal period arms
in swivel and
armchair versions.

circle 280
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Arcadia

Division of Casey/Wayne Journigon & Associates

15610 South Main Street
Gardena, California 90248
(213) 5329100

FAX (213) 217-9110

circle 45




> Right: With a slim

silhouette, the Elle
chair is stackable,
gangable and may be
attached permanent-
ly or temporarily to
the floor. The chair’s

frame is constructed

of steel tubing and its

seat and back are
upholstered. ICF.
circle 281

Far right: With a seat
and back in five
colors and black legs,

the Karina chair

PRODUCTS

| is designed by Joey
| Mancini and Gaby
Dorell. Sawaya

and Moroni through
Classic Age.

circle 282

Near right: Block
Island is a wicker
chair handwoven in a
checkerboard
pattern. Suitable for

restaurants and

hotels, the collection
features several
pieces. Donghia.
circle 283

Below: With a thin

insect-like profile, the
Giano chair features
a chrome frame, tilt
adjustment and
slatted upholstery.
Magis through IDEA.
circle 284

Above: Sash is a
wood side chair with
or without arms from
Conde House. With
an upholstered seat
and back, the chair is
designed by Paul
Haigh with outer

edges made flat for
stacking (up to four)
and rounded inside
for comfort while a
decorative bracket

connects back and

seat. circle 285
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World-class design
from Samsonite.

Modular Varix from Samsonite
is as versatile as your imag-
ination. With design combina-
tions of frame, fabric, colors,
and accessories, it gives you
complete flexibility to meet
your seating needs.

Modular Varix features clean
lines and contemporary
styling appropriate for a wide
range of environments. It's
easy to assemble in straight
row, corner, and reverse corner
configurations. And it can be
rearranged if seating require-
ments change.

Find out how Modular Varix
can work for you. For com-
plete information, call
1-800-527-6278. Samsonite
Furniture Company, Samsonite
Blvd., Murfreesboro, TN 37130.

¢» Samsonite’

FURNITURE

circle 46




Top right: Designed to
move with and adapt
to the user's body, the
Motion chair is avail-
able from Davis.
circle 286

Top left: A new mid-
and high-back version
of the Connex chair
has been added to the
line. Kimball Artec.
circle 287

Upper right: With a
mechanism that
adjusts the chair to
the user's weight, the
Piretti managerial
chair is designed by
Giancarlo Piretti. KI.
circle 288

Upper left: The Pfister
Collection Executive
Swivel chair features
a mahogany and
bronze capped base.
Baker. circle 289
Center right:
Designed by Larry
Rouch, Lunstead’s
new seating line

is available in several

versions. circle 290
Lower left: The Omega
seating line is design-
ed by Howard Pratt to
contour to the body.
EOC. circle 291

Lower right: The
Wilkhahn FS+ series

L of seating is designed
by Klaus Franck and
Werner Sauer.
Vecta. circle 292
Bottom left: The
Bentley Swivel
chair is offered from
Taylor chair in two
versions. circle 293
Bottom right: Options
abound in the A2Z
chair from swivel or
swivel tilt, to four
versions of arm
or armiess chairs.
Domore. circle 294




M Conde House 200 Kansas Street #225 San Francisco CA 94103 Telephone 415 864 8666 W

Designed by Eugene Criqui.

Named ‘Best of Category’
in the 1988
International Design Annual Review.

\ recent addition
to the Conde House distinguished chair

and table collection.
Yy
HiH

circle 47
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PRODUCTS

Below: The hand
carved frames of the
#3761 (left) and
#3760 chairs are con-
structed of solid hard-
wood. The chairs
feature seats and
backs upholstered in
fabric or COM. Chair-
masters. circle 295

Above: Offered in a
stool, task and
operational model,
the Springbok series
is designed by John
Behringer. With a
molded steel frame,
the chair and back
are upholstered. JG

Furniture. circle 296
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Left: The armchair
from G/E Internation-
al features a steel
frame and inlaid ash
back and arms.
Imported from
Denmark, the chair's
seat is upholstered.
circle 297

Above: The York
chair (formerly called
the Academy chair)
is designed by Tom
Deacon. The pull-up
chair is available in
natural cherry,
ebonized ash or
bleached ash with
Area leather or
COM. Area.

circle 298

Left: Designed by
Rene Herbst, a lead-
er of the french
progressive design
movement following
WWI, the new
seating line from
Palazzetti recalls the
Art Moderne period.
Constructed of
chrome plated steel
tubing, the chair's
seat and arms are
cotton cloth covered
elastic cords.

circle 299




BENJAMIN

Texture. Color. Nuance. The subtleties that
define the designer’s craft. The critical differences that
separate a job that’s merely complete from one
that’s completely wonderful.

That’s why the architectural firm of Kohn
Pedersen Fox Conway Associates, Inc. insists on top
quality coatings from Benjamin Moore, and nothing less.
It’s also one of the reasons why the headquarters of
Home Box Office, Inc. in New York City is as appealing
to its viewers as any of its movies.

Benjamin

00re,
PAINTS

circle 48 Finish it right from the start.




RODUCTS

Above right;
Designed by Brian
Kane, the Whittier
Lounge seating line
is fully upholstered.
Metro. circle 300

Far right: Distin-
guished by disc-foot-
ed steel rod legs, the
Charlie Il chair is
designed by Charles
Balber with roll-
shaped armrests and
sides that end at seat
level. Kasparians.
circle 304

Center right: Avail-
able in a chair, settee
or sofa, the Carlyle
seating line may be
ordered in oak or
maple with wood or
colored lacquer
finishes. Worden.
circle 302

Below right: The new
Swivel-Tilt Columbia
Executive chair
features a carved
wood frame. Charles
McMurray.

circle 303
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Top right:
With smooth
interlocking

cushions, the

Christina Lounge
group offers chairs
and sofas in two
widths. Designed by
Nichan Hovespian,
the line features a
wide seat for
comfort. Harbor
Benedetti. circle 301
Angi Bates




We'd like to say thanks to the following sponsors.

Allied Fibers, Armstrong World Industries, Bentley Mills
Inc., Bonaventure Furniture Industries Ltd, Contract
Magazine, Collins & Aikman Floorcovering Division, Corry-
Hiebert, Davis Furniture Industry Inc, Designers West
Magazine, DuPont Flooring Systems, Harbinger Company,
Inc, Haworth Inc, Herman Miller, Interior Design
Magazine, Interiors Magazine, J&J Industries, Knoll Inter-
national, Lees Commercial Carpet Company, Merchandise
Mart Chicago, Monsanto, Pacific Crest, Professional Dffice

Design Magazine, Steelcase, Inc., Westinghouse, Wilsonart







THE NEOCON WINNERS

Thirteen awards for nine companies in

the Chicago Merchandise Mart, with K1
taking three and Best of Show.

ow in its seventh year, the annual Chicago Chapter AIA

Interior Architecture Committee Neocon Product Display

Competition, co-sponsored with Interiors Magazine, drew
over 100 submissions in nine categories. And this year's jury
made a total of 13 awards. The competition calls for innovation,
provocative quality and informative content in product displays
in the Chicago Merchandise Mart at Neocon. It is not a competi-
tion about showroom design, but about product information and
arrangement. The parameters of the competition call for special
requirements from the jury, and for this reason this year's choice
included Judy Neidermaier, with a special expertise in display,
and Lynn Kubin, who as a color and materials specialist at
Perkins & Will, Chicago, understands the need for quick and
easy showroom information. The remaining two jurors were both
designers whose work has received honors for excellence, Gary
Lee, Vice President, ISD, Chicago and George Larson, Chairman
and Director of Design at Larson Associates, Chicago. The best
showrooms, the jury declared, were those that had been designed

with consistency. “Any design,” they noted, “is going to fall

down if there are many voices.”
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PHOTOGRAPHY BY DARWIN DAVIDSON

Below: 1989 AIA
Product Display
Competition jury.
From left, Lynn Kubin,
color and materials
specialist, Perkins &
Will, Chicago; Gary
Lee, Vice President,
ISD, Inc., Chicago;
Judy Neidermaier,
President, Neider-
maier, Inc., Chicago
and George Larson,
Chairman and
Director of Design,
Larson Associates,

Inc., Chicago.




he 1989 Neocon jury was unanimous: The K1

showroom was absolutely outstanding. There

were not enough words to express apprecia-

tion for the way the product was displayed.
The showroom captured a total of four awards: for
seating, architectural building products, textiles and
Best of Show.

The mastermind behind the main concept was
Massimo Vignelli, with his associate, David Law.
Together they conceived a plan of 21 boxes built
from the KI product SystemsWall to display the
architectural building product, and also to accom-
modate a new collection of textiles for vertical
applications on walls and panel systems. The boxes
are also used as hidden ‘coves’ for the company’s
various chair designs. It was a masterly concept the
Jjury said. It was playful, witty, drew designers into
the showroom and kept them there. Behind the
architectural construction were meeting rooms

and the ‘Chiclets’ wall of fabric samples. With the
addition of a graphic brochure about what was
where in the showroom space, KI couldn’t have
delivered better information in a more appropriate,

innovative and provocative way. ®

Beverly Russell
Rate this article, page 138
(circle 701-704) Article 1
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Below: The Kl show-
room product display
design team, from
left standing: Eric
Bartelt, Eric Bartelt
Design who worked
on the seating dis-
play; David Law, Vice
President, Vignelli
Designs; Raoul
Schoumaker, Ki
Manager of Design.
Seated, Massimo
Vignelli and Linda
Thompson, Vice
President of Design,

Pallas Textiles.

-

Below: Plan of the
expanded L-shape KI

showroom. At the

bottom of the plan is
the maze-like orga-
nization of 21 boxes
by Vignelli Associ-
ates to show off both
SystemsWall and

Pallas Textiles.

_—

FRANCOIS ROBERT




WAYNE CABLE

Left: The Chiclets
wall of fabric is so
called because each
of the colorful chew-
ing-gum shaped
cushions covered
with Pallas Textiles
are backed with vel-
cro so they can come
off the wall for a

closer inspection.

WAYNE CABLE

Below: In the maze-
like configuration of
architectural boxes,
Ki's SystemsWall is
shown against color-
ful planes. Textiles
for vertical wall and
panel applications

are pinned up for

great visual as well

as tactile effect.

Left: In the seating
area of the show-

room, various lines
were on view, each
one identified by a
stunning color pro-

gram that grabbed

the eye.
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Right: Winner in the
seating category, AGI
by Eva Maddox
Associates, played a
special scenario. A
screen was set up
before row upon row
of the firm’s new
down-scale sofa
upholstered in tan
leather. A custom-
made rug and old
black and white stills
around the walls
pointed up the movie
show theme, and
specifiers were
encouraged to view
the entertainment
with tickets given out
at the door.

circle 268
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Right: In the Shafer
showroom designed
by Pamela Light,

a new collection of
chairs by women
designers was on
display. The jury
found the presenta-
tion clean, simple and
well focussed.
Pristine scrim parti-
tions divided the
space, providing a
backdrop for each
chair. circle 269

89




Above: The Unifor
showroom won an
award in the
Freestanding Tables
and Desks category.
Designer Fernando
Urquijo made the dis-
play serene, clean
and zen-like accord-
ing to the jury.

circle 270

Lower right: The
Metro showroom won
for the third year run-
ning in the
Freestanding Tables
and Desks category.
The in-house design-
er Mark Kapka recon-
figured the
architectural frame-
work of the show-
room within a shell
composed of fiber-
glass screens, which
helped to isolate the
product. circle 271

Right: Lee Stout won
a Seating Award for
Vecta with his prod-
uct display arrange-
ments of corrugated
metal curving parti-
tions. Each partition
was painted on the
inside with a brilliant
color, and overscale
crayons were
lettered with the
product designer’s
name to identify

lines. circle 272
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Below: Striking a
new direction in car-
pet product display,
Karastan-Bigelow’s
designer, Robert
Dale developed the
podium system with
individual carpet
samples available for

quick reference.
circle 273

Right: Winner in the
Filing and Storage
category was
CorryHiebert by
Andrew Belschner
and Joseph Vincent.
The designers
enclosed the product
in a double layer of
fine mesh that had a
vibrant moire effect.
A live, tinkling piano
player gave the
impression that the
product could be
entertaining.

circle 274

WAYNE CABLE




Below: CorryHiebert
picked up a second
award in the
Workstations catego-
ry with their elegant
and workmanlike
display by Andrew
Belschner and
Joseph Vincent.
circle 276

Above: A line of
black and white
penguins out in the
corridor hinted at the
pristine black and
white effect within
the Smith Metal Arts
showroom, designed
by William Sklaroff.
Glass shelves show-
ing the product were
suspended on
delicate cables and
everything inside
was highlighted with
miniature MR lamps.

It was one of the few

showrooms where =
lighting was careful- S
Iy considered. g
circle 275 :
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SLEEPING BEAUTIES

In contract fabrics, two vital trends
emerge: recharged color and a new

return to richness.

eauty, richness and elegance were the mes-
sages at the 1989 ACT (Association of
Contract Textiles) seminar sponsored by
Interiors Magazine. The seminar brought
together ten manufacturers which, in the jury’s
judgement, offered new introductions both inspired
and sensible: ICF/Unika-Vaev USA, Deepa
Textiles, Knoll Textiles, Lee Jofa/Groundworks,
Brickel, Stendig, Jack Lenor Larsen, Hendrick,

Arc-Com and Rancocas.

For this, the third annual seminar, a jury process
was introduced to select the finalists for the semi-
nar out of the 37 ACT members. The three-person
team of experts consisted of Thomas Mahoney,
Partner, GN Associates, Mary Goldsmith, Senior
Associate, Swanke Hayden Connell Architects and
Helena Hernmarck, an internationally renowned
weaver. They were given a simple directive in their
review of the fall collections submitted by ACT
members: Note the Newsworthy. In the jury’s esti-
mation two strong impressions were made: that a
new jewel-toned palette in textures of ‘palatial’
richness and depth was coming to the fore, and that
an environmental concern placing a preference for
natural fibers was taking hold. A third trend was
also observed—a retumn to stripes in all their lively

configurations.

At a round table discussion and presentation of new
product introductions, final ACT participants
included ICF’s Sina Pearson, Lee Jofa/Ground-

works’ Pat Green, Knoll’s Hazel Siegel, Deepa’s

Right: 1. Brickel
offered a collection
of double-sided fab-
rics called Alchemy,
whose warp thread
shimmers metallic.
circle 255: 2. Jewel-
toned wools with a
subtle pattern of
watermarks called
Bristol created by
Pat Green for Lee
Jofa/Groundworks.
circle 256: 3. Knoll
Textile’'s Hazel Siegel
introduced a recol-
oration of the Pass-
port Collection citing
a return to 60s mod-
ernism expressed in
solid colors. circle
257: 4,5. From
Deepa, Laura Guido-
Clark showed Pillbox,
reminiscent of tiny
geometrics inspired
by veils worn in the
30s and Tala, a
collection of pale
sheers. circle 258: 6,
7. Joanne DeMedio
suggested that
Rancocas’ Sonnatina,
a wool herringbone,
and Cadenza would
be suitable for office

systems. circle 259

LIAM WHITEHURST
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Laura Guido-Clark, Rancocas’ Joanne DeMedio,

Arc-Com’s Deborah Lanzner, Jack Lenor Larsen’s
Lisa Skull, Brickel’s Suzanne Tick, Stendig’s Merle
Lindby-Young, and Hendrick's Kristie Strasen.
They offered the following remarks:

® Matelassé as a new candidate for wallcovering.
® Large-scale, deeply textured ‘unisex’ florals.

® A return to the colorations of the 60s reflected

in Modernist textile collections.

® A growing popularity of earth tones and those
historic colors associated with traditional regional
design.

® A resurgence of mineral greens, fresher golds.
® Grasses and leaves as a source of pattern evok-
ing the worldwide concern for the environment.

® Damask constructions, ‘cozy’ tapestries finding
their way into hospitality installations.

® An emphasis on pure wools, silks and linens for

their enhancement of the human spirit.

Paula Rice Jackson

BENJAMIN BEARDWOQOOD

Right: 1. Knoll
Textile's engaging
Chopsticks, circle
260: 2, 3. Jack Lenor
Larsen’s seductive
Anemone and Cas-
cade. circle 261: 4, 5,
6. Arc-Com showed
Victorian Ribbon,
Saville Row and
Woodland Wool. cir-
cle 262: 7. ICF/ Unika-
Vaev USA presented
a new view on
stripes— widths and
colorations in
Biedermeier Stripe.
circle 263: 8. Brickel's
Scintilla stripe, with
an Oriental approach.
circle 264: 9. Stendig
premiered Andrée
Putman’s synthetic
horsehair textiles.
circle 265: 10. Hen-
drick presented
Endpapers inspired
by Florentine mar-
bleized papers.

circle 266: 11. Knoll's
Romanie responds to
computer environ-
ments. circle 267
Above, left: The 1989
ACT jury, Thomas
Mahoney, Mary
Goldsmith and
Helena Hernmarck
with Marilyn
Rommeney, second
from left, Chairperson
and Public Relations

counsel for ACT.

11

10
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ZEST FOR THE 90s

With eight new designers on the team
and more to come, Brickel swings into a

fresh era.

or over two decades, Ward Bennett has been
the sole designer for Brickel and has helped
to define the company’s commitment to ele-
gant, modemn design. This year, for the first
time, several other talented designers are sharing
the spotlight. But the new team, headed by Timothy
de Fiebre, the in-house Design Director of the fur-
niture division, and Suzanne Tick, Director of
Design and Development for the textile division, is
not trying to be all things to all people. Says
Executive Vice President Stephen Brickel: “We
want all our new designs to have a symbiotic rela-
tionship, they are intended as a collection of pieces,
not a hodge podge of designs. Quality comes first
and a commitment to producing the finest in wood,

upholstery and finishing.”

Timothy de Fiebre, who worked with Ward Bennett
in the Brickel studio for five years from 1983 to
1987, is well schooled to maintain the firm’s classic
sensibility. “I am continuing in the vocabulary I
learned with him, there are still very few companies
dedicated to developing the craft of furniture mak-
ing.” Tick comes to the company from Boris Kroll,
where she was exposed to the mastery of the textile

genius from 1982 to 1987.

Brickel has no problem finding the new generation
of furniture designers—they knock on the door
offering their ideas, eager to be a part of the Brickel
tradition. The first group of designers, Sal LaRosa,
Franklin Salasky, Constantin Boym, John Kordak,
Mark Goetz and Ron Bentley, has a wide variety of
backgrounds. Boym is a Russian emigre who grad-
uated from the Moscow Architectural Institute and
continued his studies at the Domus Academy in
Milan. Bentley, LaRosa and Salasky run their own

architectural design firm in New York City. Goetz

114 INTERIORS AUGUST 89

studied at Pratt and the Danish Royal Academy
before opening his own product design business a
year ago. Kordak worked for Kevin Roche, John
Dinkeloo and Associates for ten years and devel-
oped furniture and interiors for such jobs as the
United Nations Plaza Hotel, the Metropolitan
Museum of Art and numerous corporate headquar-
ters. Timothy de Fiebre, who will be the linking
personality working in-house, comes to furniture
design from an unusual background in the theater.
After working as a scenic artist, he attended Yale
School of Drama. It is this special knowledge and
understanding of *scene-making’ that helps him to
produce unusual pieces that bring vitality to the

contract furniture market.

Says Brickel: “All these young people share our
philosophy and understand that the goal is not to
make a flashy statement, but to produce a classic
piece of furniture that is never going to be dated. |
see this new collection, called Works in Progress, as

the classics of tomorrow.”

The story continues next month at Designer’s
Saturday in New York, when several more designs
will be introduced. It is indeed a very exciting time
at Brickel. Within an industry of constantly con-
tracting individuality, this effort to uncover the best

of America’s design talent deserves high praise. @

Beverly Russell

WILLIAM WHITEHURST

Left: Executive Vice
President Stephen
Brickel, far left, with
Ron Bentley, Mark
Goetz, Timothy de
Fiebre, Constantin
Boym, John Kordak,
(standing) and
Franklin Salasky,
Suzanne Tick and Sal
La Rosa (seated).
Top: de Fiebre's
Aileron swivel chair.
circle 247. Above: de

Fiebre's La Brea pull-

up chair. circle 248




Top: The Arbat chair
by Constantin Boym
is inspired by the
bold lines of Russian
constructivism. It
was softened in its
development for com-
fort and elegance.
circle 249

Below: The Baby Ball
lounge chair by
Bentley, LaRosa and
Salasky is designed
to be ‘dressed’ to suit
the occasion.

circle 250

!

Top: John Kordak’s
Camden pull-up chair
has a rounded frame
juxtaposed against
the straight lines of
its interior. circle 251
Below: de Fiebre's
Emile lounge chair
with a cherry frame is
styled after 18th cen-
tury English chairs,
but named after
Jacques-Emile
Ruhimann, the French
Art Deco designer.

circle 252

Top: With sligntily
splayed arms, Mark
Goetz says his
Washington Avenue
pull-up chair was

designed to wel e

the user. It has a
maple frame.

circle 253

Below: The bouquet
of fabrics developed
and designed by
Suzanne Tick attests
to the subtiety of the
Textile Collection.

circle 254
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PRODUCT DESIGN

THE HOT LIGHTS

The daz:zlers at Lighting World
International—from Keith Haring
cartoons to Michael Graves sconces.

n recent years fixture design has been driven by

technological breakthroughs, with lamp minia-

turization being the primary example. A critical

tour through the busy aisles at Lighting World
International (over 16,000 in attendance), held in
New York City in May, confirms the staying power
of this trend, with significant breakthroughs like
GE'’s new infra-red incandescent lamp keeping the
focus on energy efficiency. However, while light
source technology pushes ever onward into new
and more esoteric territories, the design of fixtures
has taken a turn for the sensual.

The predictable webs of spidery MR-16 fixtures are
very evident, but beyond that there is a new rich-
ness: more wood, fuller forms and curves, unusual
juxtapositions of materials. Our annual grab bag of
dazzling sources is on view here. ®

Justin Henderson and Peter Barna

1
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Bottom, left: At rear,
Giro is an electro-
luminescent piece by
Toshiyuki Kita and
Keith Haring. Kreon.
circle 205. At right,
the post and lamp
from Modular Int’l is
an interchangeable
low voltage fixture.
circle 206. On the
base is GE's new

infra-red 45w lamp,
with the same can-
dlepower as a 150w
PAR 38. circle 207. In
front, the Tahoe 504
from Lumiere Design.
circle 208, At center
is Reggiani’s track
fixture for MR-11 or
MR-16 lamps. circle
209. At left,
Lightolier's Tangent
is an HID track light.
circle 210.

Right: At rear is
Manta, a floor fixture
utilizing a 300w halo-
gen lamp in chrome
and matte black.
Chiaro Int’l. circle
211. At far right is
Sini, a 100w adjust-
able arm fixture
designed by Rene
Kemna for IPL.

circle 212. In front is
Pony, for table or
wall, utilizing MR-16
lamps up to 50w,
from Multiworld. cir-
cle 213. At left, Koch
+ Lowy’s new cobalt
table lamp with frost-
ed glass surface and
a cobalt blue accent
glass by Piotr Siera-
kowski. circle 214.

Above: Michael
Graves’ Modena
sconce, at rear, for
Baldinger. circle 215.
At bottom right is
Burgee from Lehr. cir-
cle 216. At center is
Tia from Tech
Lighting. circle 217.
Paragon from Boyd is
at left. circle 218. On
the pedestal is China
by S. Copeland. ai.
circle 219,

PHOTOGRAPHY BY DONNA DAY
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OUT ON THE TILES

Katherine and Michael McCoy capture
the essence of shelter in a hands-on tile
exhibit.

owering over all other exhibits in the vast
expanse of Chicago’s McCormick Place
during the third annual World Exposition of
Ceramic Tile and Bathroom Furnishings was
an ingenious tile structure called ‘Casa Aperta’,
meaning Open House in Italian. Designed by
Michael and Katherine McCoy, of McCoy and
McCoy, the 25-foot tower is an abstraction of a
house—one that represents both the physical and

psychological nature of shelter.

Subtitled ‘Tiles in Motion’ the unique exhibit had
the added attraction of being built on the site.
Throughout the three day event, spectators crowded
around the showroom as skilled masons installed
the tiles onto the large structure. “The exhibit was a
theatrical event. The stage became a place where
the artisans play out their craft for the audience,”

said designer Michael McCoy.

Two ‘slices’ of a house at opposite ends of the
plane establish the territory, or stage, of the interior
of the house. Within these boundaries, on a raised
platform that suggests a stage, are two towers—a
castle and a milk carton—suggesting the protective
and nurturing natures of the house. The end views
are reminiscent of single houses, while side views
resemble row houses separated by small alley
ways. Each section is covered with a different type
and treatment of tile—including terra cotta and pol-
ished and faux granite finishes—demonstrating the
variety and range of Italian tiles. A complex exhibit
layered with meaning, the Casa Aperta reaches into
the realm of theater, and succeeds in expanding the

definition of design.

The World Tile Exposition attracted 500 firms from
over 25 nations, and was sponsored jointly by
Assopiastrelle (the Italian Association of Ceramic
Tile Manufacturers) and ASCER, the Spanish tile
trade group. The National Pavilion of Spain also
had a special exhibit on the work of the famed
Spanish architect Antonio Gaudi, who made tiles

the symbol of his work. @
Nayana Currimbhoy
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Above: Resembling a
doll's house, the
towers at either end
of the colorful
display contained
vignettes of home
life such as a kitchen
and a bath.

Right: Two thick
slices of the house
at either end of the
plan contain two
towers that repre-
sent a milk carton

(right) and a castle, a

clever allusion to
both the nurturing
and sheltering

aspects of a home.
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Left: Covered with
thousands of tiles of
different shapes,
sizes and colors, the
20- by 40- by 25-foot
exhibit, by far the
largest one at the
event, reached into
the realm of theater
by creating an excit-
ing work-in-progress
in order to demon-
strate the variety
and versatility of

Italian Tiles.
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PRODUCT DESIGN

SET IN STONE

The new Westinghouse Showroom in
Los Angeles by Stewart/Romberger &
Associates sets cutting edge technology

against a classical setting.

rawn into the space by the sound of running
water, the visitor to the Westinghouse
showroom enters upon the simulation of a
Roman courtyard, in which Stewart/
Romberger and Associates of Los Angeles have
used stone tiles, gypsum panel walls and a floor-to-
ceiling waterfall that cascades over several ledges
to create a serene, ‘close to nature’ atmosphere.
Projected into the cascade of water by a red laser
beam, the corporate logo serves as a reminder of
the power of technology—a theme that is continued
throughout the 9,000-square-foot showroom.

From the entrance, a series of archways create a
processional that leads from this natural setting to
the state-of-the-art Learning Center, or demonstra-
tion area. The path is further defined by stone tiles
inset into the carpeted floor. Emphasized by over-
head lighting, the tiles symbolize, says Senior
Project Designer Reza Moshiri, “the stepping
stones that lead from nature, and from classical
architecture to technology.”

Divided by an unusual, eight foot freestanding
sandblasted glass wall, the Learning Center
contains silk-screened storyboards that highlight
the product line and a color center in which the
company’s fabrics and finishes can be viewed

under six different light settings. @

Nayana Currimbhoy
Rate this article, page 138
(circle 709-712) Article 3
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PHOTOGRAPHY BY ROLAND BISHOP

Below: Placed on a
diagonal, the
Learning Center
divides the large
space into two sepa-
rate areas.
Showroom space lies
to the right, with
office areas and
workspaces on the
left.

Right: In the Learning
Center, the eight-
square-foot glass
divider weighing
1,700 pounds was
created with two lam-
inated, one-inch-thick
slabs of glass sand-
blasted on site. Stone
tiles are accentuated
with spotlights.

Left: A custom table
complements the
stone and mahogany
reception desk,

Carpeting Milliken (custom)
Flooring, counter top Hayden

Tile Walls Coast Design Group

Lighting Lightolier
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Right: In the confer-
ence room, a custom
ebony table with a
stone center echoes
reception area
finishes.

Above: Westinghouse
workstations on
display in the main
showroom area.
Influenced by Alvin
Toffler's most recent
book, The Third
Wave, the designer
has placed cutting
edge technology
against earth colors
and a simulation of
natural lighting
throughout the large
space.
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Right: In the recep-
tion area, classic

benches on sand col-
ored stone tile floor,
flowing water and a
series of arches con-
tribute to a courtyard
setting. Sand colored
gypsum wall panels
complete the effect
of mediating
between architecture

and technology.

Table WavelliHuber Wood
Products (custom) Seating,
upholstery, systems, filing, wall
fabric Westinghouse Lighting
Lightolier Fixtures Capri
Flooring Hayden Tile Carpeting
Milliken (custom) Art
consultant The Business of Art
Paint Benjamin Moore Laser
Laser Media Fibre Optics
Newport Lighting Sales Bench
Charles McMurray Building
materials Coast Design Group
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SUBTLE DIMENSION

By partially obscuring products, Beckson
Design Associates creates a new
showroom for Brayton International that

draws designers inside.

ou know the syndrome. You walk into a

showroom, have a look around, leave and

remember nothing about the products

because the showroom itself was so dra-
matic. This is how Michael Beckson, President of
Beckson Design Associates, describes one of the
problems of showroom design today, and it is
precisely what was to be avoided in their new
showroom for Brayton International at the Pacific
Design Center in Los Angeles.

Ironically, they began with a dramatic ‘island’ site:
2,500 square feet surrounded on all sides by corri-
dors. The solution was to obscure the
products—chairs, casegoods and fabrics—with
arcades constructed out of faux cement and perfo-
rated shades. Products are hinted at with shadows
and partial views without giving away the whole
story. With a budget of only $175,000, this low-cost
showroom relies on intelligence and subtlety rather
than the cheap glamor that often makes you wonder
what you have just walked away from. @

Michael Wagner
Rate this article, page 138
(circle 705-708) Article 2
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Above: Axonometric
of Brayton showroom
at the Pacific Design
Center. Though the

goal of the showroom

was to partially
obscure products in
an effort to stimulate
interest and draw
designers inside, the
entrance (left) was
positioned off-axis to
the give the space
greater visibility in
relation the building’s
escalators.
Hluminated onyx
fixtures attached to a
steel truss traversing
the showroom
enhance this effect.

PHOTOGRAPHY BY ROLAND BISHOP




Left: Chairs were
also displayed near
the showroom’s
entrance, off-axis to
give the showroom
greater visibility.
Above: Displays were
organized around a
centrally located
cube-shaped storage
area. Fabric samples

are obscured until

one enters the show-
room where they are

illuminated.

Mills Ceiling

Carpeting Benitley

Armstrong Lighting Lightolier

Cabinetry Millwood Diversified

Flooring Bolster Flooring
Shades Shewerd & Sons Onyx
Belushi Marble & Onyx
Hardware Forms + Surfaces
Truss Ultrabeam Fumniture,

custom reception desk Brayfon
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BEYOND THE LABELS

Grounded in art, construction and
fantasy, six American designers open a
doorway to new possibilities in

materials and form.

nspiration may come from the sheet metal shop

or Japanese detailing, and education may be the

formal MFA program or hands-on experience.

But whatever the story, today a new generation
of American designers present a rich lode that
should certainly capture the attention of overly
cautious manufacturers.

Playing the impresaria, Lois Lambert, who former-
ly made her mark as an interior designer and owner
of a speakers’ bureau, gathers artists of all ages to
GFA, the Gallery of Functional Art, in Santa
Monica. Following a love for art, Lambert spent
two years seeking artists (she discovered Therman
Statom’s work at the Poetry of the Physical inaugu-
ral show for New York’s Folk Art Museum). Open
only a year, she has mounted six shows including

‘Chair as Art,” a brilliant collection of seventy

pieces that range from the esoteric to the functional.

The exhibitors’ backgrounds are as varied as their
work. Statom is the recipient of three NEA
Fellowships since leaving Pratt with an MFA in
sculpture nine years ago. Mel Zaid, in contrast,
changed careers some twenty years ago from suc-
cessful engineer to professional sculptor. Wood
artist William C. Tunberg, of Venice, California,
has an MFA in sculpture and a BFA in architecture.
Another Californian, Eugenia Butler, who is inter-
ested in designing for furniture manufacturers, has

several theater and film credits.

On the East coast are two designers whose work is
clearly geared for the commercial market. Sara
Jaffe—whose first activity after a Berkeley MA

126 INTERIORS AUGUST 89

Above: Mel Zaid's
‘Chair #1, Industrial
grade, Kenna, Life
Size,’ in the GFA.
Integrating his for.
mer training as
an engineer,
he is fully consumed
in developing a
Sculptural ‘multi-
space’ language.
circle 223




Left: California artist

Eugenia Butler pays
tribute to early 20th
century art with her
‘Picabia,’ ‘Gris,’ ‘R’
and ‘Laughing’ chairs
(left to right) that are
part of a 12-piece

suite of multiples.

‘Dream Table’ is at

center. circle 224
Near left: William C.
Tunberg has created
a ‘Narrative Chair’ by
adopting an original
piece and giving it a
lengthy apocryphal
provenance that
includes the eruption
of Mt. St. Helens,
fishing trips and
occultism. He has
been commissioned
by Hollywood
producer, director
and art patron Tony
Bill to produce the
tables for Bill's new
Maple Drive restau-
rant in Beverly Hills.
circle 226

Far left: Ford Foun-
dation Grant recipi-
ent Therman Statom
of Los Angeles is
known for his glass
pieces—ladders,
glasses and chairs.
The quarter-inch
plate glass chair with
oil paint has ‘found’
glass objects on the
inside and outside.
circle 225
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was designing and building additions to houses
before setting up a design woodworking studio in a
cooperative woodshop—Ilikes to mix wood, glass
and metal. Interested in the European scene, she
has made several trips to research the latest trends
and Italian production (she is most familiar with
Udine's facilities, home of the Primosedia show).
Now in New York working with architecture firms,
she has developed a large portfolio of intriguing
seating and table designs and is actively seeking

commissions from major manufacturers.

Trading labor for shop time to work on his own
pieces in John DeLorenzo & Brother’s New York
Soho sheet metal shop, former marketing director
David Zelman learned his art through doing, and is
still inspired by the machinery shapes of his trade.
Vehement about manufacturers’ reluctance to hire
American fumniture designers, he writes marketing
plans and has started his own company, aptly
named Prologue 2000. ®

Karin Tetlow
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Left: Fascinated with
scaffolding and all
things metal, New
Yorker David Zelman
(below) designed
couplings to join
steel and pine for a
commissioned desk.
His ‘Bridge #2’' table,
bottom, has welded
joints and concrete
bases. Zelman
makes savvy use of
his business experi-
ence from an earlier
life, and has built a
market for his steel
mirrors, and pulls.
circle 227
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Above: Sara Jaffe of
Sara Jaffe Designs,
New York, sits
amidst her own hand-
crafted work. A
hand-turned
Californian bowl lies
close to a bentwood
lacquered chair,
Above is a Herman
Miller chair prototype
sitting atop her hand-
built drafting table.
Behind them stands
a sandblasted mirror
with black gouache
in a mahogany frame.
Below: A corner table
in the Art Nouveau
style for a private
client expresses her
mastery of indige-

DONNA DAY

Left: Jaffe’s ‘Benucci’
chairs with
trapezoid, slat and
oval backs use
aluminum and wood.
circle 228.

Her ‘Trees in Winter’
desk, below, lightens
the traditional style.
Employing another
mix of materials, the
piece explores the
development of
depth and perspec-
tive through flat
panels. circle 229

RICHARD SARGENT
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HOSPITALITY DESIGN

ATRIUM REVISIONISM

Developerlarchitect John Portman has
transformed his signature hotel, the
Peachtree Plaza, with a playful
architectural collage in the atrium.

—Z#/ NIy

X

iV vaL

n overnight sensation when it opened in
1976, the Peachtree Plaza in Atlanta made
John Portman an international reputation
and redefined the image of the urban con-
vention hotel. Featured on the cover of Interiors 13

years ago last month, the hotel, with its indoor lake,
glass elevators and soaring atrium, was the first of
the numerous atrium hotels Portman designed in
major cities all over the United States.

But times have changed. The atrium hotel is no
longer the sensation it once was. More specifically,
anew and larger Portman-designed Marriott
Marquis convention hotel recently opened in
Atlanta, and Portman wisely recognized that the
Westin Peachtree Plaza needed a repositioning in
the market. This new design is Portman’s effort at
transforming a once-monolithic interior into a more
intimate luxury hotel.

130 INTERIORS AUGUST 89

The heart of the new design lies in the atrium,
where the architect has removed his lake and sur-
rounded the elevator core in the center of the five
story space with a colorful ‘stage set” consisting of
a series of abstracted architectural structures made
of painted sheetrock, framed in mini-strip lights
and somewhat post-Modemn in style. The square
columns that form the bases of these structures
organize the space into a restaurant, a lounge, two
bars, registration desks and a new entrance.

In addition to this radical transformation of the atri-
um volume, the atrium floor has been refinished
with a rich, patterned marble. Each of the four cor-
ners of the atrium is now defined by a distinct
design vignette. The new palette of muted deep
roses, greys and bronzes suggests weathered archi-
tectural fragments aging in the sun. The motor
lobby has been renovated, and new prefunction
space has been created by extending a balcony and
transforming a lounge into meeting rooms. @

Justin Henderson
Rate this article, page 138
(circle 713-716) Article 4

Above: Elevation
shows relationship of

new structures to the
pre-existing atrium.
Opposite: The play of
form, color and light
in the newly added
abstracted structures
has radically altered
the sense of volume
in the atrium of the
Westin Peachtree
Plaza, the first and
most famous of John
Portman’s many
atrium hotels.
Constructed of
painted sheetrock,
the colorful forms in
the lobby invite
participation.

Flooring Associated Imports
Millwork SIW Imporis Sofa
Cumberland Upholstery Greeff,
Carnegie, Spinnevbeck Coffee
table Larson End table Intrex
Seating Roffman Upholstery
Rugs Bashian, Sharian Lounge
seating Nienkamper Lamps
Shoal Creek Planters Inter-
national Terra Cona, Finealum
Sculpture Judith Brown
Pedestal Associated Imports
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FAR-SIGHTED APPROACH

Using glass as a symbolic material,
Himmel/Bonner Architects creates a
‘minimal’ eyewear store designed to

display an array of products.

he theme of this store is seeing everything

clearly. The owner, a young optometrist

named Bernie Winitz, had previously owned

two eyeglass stores before he decided that
people not only like to look good when wearing
glasses, they also like to feel good when shopping
for them. “This meant coming up with something
fresh and new and for Winitz, who loves Japanese
and Italian design, it had to be minimal in look,”
said Darcy Bonner, Principal in Charge of Design
at Himmel/Bonner Architects.

The problem was the eyeglasses. Even with the
high cost of eyeglasses these days you can’t display
two or three pairs and expect to run a profitable

132 INTERIORS AUGUST 8BS

Below: Small square
mirrors suspended
between parallel
electrified cables
define sales and

Left: Industrial

stainless steel mesh

draped overhead

provides a soft touch.

Above: Plan shows
sales areas and
examination room on
the left.

Opposite: Clear and
etched glass main
wall display.

Flooring Bentley Miils, Frit:
Chemical Paint Polymix Screen
McNichols Door, hardware
Falconer, Sargent, Harken
Schaeffe McMaster Carr
Windows. glass LaSalle
Lighting Luma, Halo Seating
ICF Desks, tables Custom

PHOTOGRAPHY BY WAYNE CABLE/CABLE STUDIOS

N

business. So unlike so-called ‘minimal’ boutiques
that display only a few pieces, the design had to be
compatible with an entire array of eyewear products.

As a design element, glass became the most expres-
sive of the product. Wall displays on one side of the
store were constructed out of sand-blasted and clear
glass. Using stainless steel steering sheaves, the
architects then created a pulley system of counter-
weighted glass panels suspended in front of the
shelving. On the other side, small square mirrors
suspended between parallel cables define the sales
areas. Draped overhead, silk-like industrial mesh the
color of silver provided a soft complement to the
otherwise hard-edged space. @

Michael Wagner
Rate this article, page 138
(circle 717-720), Article 5
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EXTRA EXCITEMENT

San Francisco's Showplace Square adds
170,000 square feet of exhibition space
to its Contract Design Center.

an Francisco’s Showplace Square, which

features over one million square feet of

showrooms, celebrates its annual market,

Conpac, with a 170,000-square-foot expan-
sion to its Contract Design Center. An intriguing

red brick facade, which like a movie set is a false

front for a sleek white structure, was constructed by

Kaplan McLaughlin Diaz to connect a 1915 ware-
house to the existing Contract Center by way of a

white, barrel-vaulted atrium.

Designed by Gensler and Associates Architects and
Orlando Diaz-Azcuy of Orlando Diaz-Azcuy
Designs, the large, sunny, white tiled atrium serves
as a reception center as well as an art gallery and

performance center.

Held September 7-9, Conpac ‘89 will, according
to the Center’s President Tim Treadway, feature a
keynote address by former New York Times
architectural critic Ada Louise Huxtable as well as
TV journalist and author Linda Ellerbee, Orlando
Diaz-Azcuy and Bernardo Fort-Brescia and

Laurinda Spear of Arquitectonica. @

Nayana Currimbhoy
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Top right: The
170,000-square-foot
brick-faced building
complements the
existing 1915 brick
structure. ‘
Top left and right: In

the recently complet-
ed West Building,
floorplans show the

Alisteel showroom
(above) by

Gensler and Right:
Carried

through from

Associates
Architects and
the new Gun- the exterior of the
locke show- building, a white
room (right) canopy creates an
by Robinson
Mills &

interplay of light
and shadow in the
entry foyer.

PHOTOGRAPHY BY SALLY PAINTER, KMD
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LYNODHURST. TARRYTOWN, NY A NATIONAL TRUST PROPERTY —
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Planning on restoring a house, saving a landmark,
reviving your neighborhood?

No matter what your plans, gain a wealth of
experience and help preserve our historic and
architectural heritage. Join the National Trust for
Historic Preservation and support preservation
efforts in your community.

Make preservation a blueprint for the future.

Write:

National Trust for Historic Preservation
Department PA
1785 Massachusetts Ave., N.W.
Washington, D.C. 20036
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$3.00 per insertion for handling.

Payment Must Accompany Order.

Deadline: 15th of month prior to publication. Cancellations must be

Roseanne Amorello, INTERIORS Classified Ad Dept.,

HELP WANTED

Rita Sue Siegel A
service for consultonts, businesses and institu-
tions for excellent architects, interior, graphic
ond industrial designers, market nNg and saies
support people. Confidentiol. Nationwide
International. 60 W, 55th St, NYC 10019,
(212) 586-4750

*, @ recruiting

WANTED TO
BUY

USED OFFICE FURNITURE
Network buys all brands
casegoods and systems
Network buys nationwide

Network wholesales to dealers

ond designers

Network pays 10% finder fees

216) 836 1323
FAX #(216) 836 2301

MISC

A.R.E. Candidates! Find out obout the
NEW Architecture Exom Review: Bollast's
Guide to the ARE. Contact Professional
Publications, Inc., 1250 Fifth Ave., Dept
516, Belmont CA 94002. [415) 593 9119

POSITIONS
AVAILABLE

DESIGN SUPERVISOR/
PROJECT MANAGER

REPS
WANTED

Established :oles company of high
end plumbing fixtures ond site furnish-
ings seeks independent sales represent
atives 1o coll on architectural and design
firms for the followinc oreQs—
Mid-Atlantic, Southeast and Texas. Send
resumes fo
Box #4439
INTERIORS MAGAZINE
1515 Broadwa
New York, NY YC‘Z}36

BUSINESS
OPPORTUNITIES

B e M A T YR
MANUFACTURER
SEATING PRODUCTS
Manufacturer of contract seating prod-

ucts for businesses and healthcare
Market is primarily West Coost. Located
in Southern California. Volume in excess
of $2.0 million. Please reply with back-
round to: CR. Querry (#16664), Box
9599, lrvine, CA 92713 or FAX (714)
756-0573

POSITIONS
AVAILABLE

EXCELLENCE IN
EXECUTIVE SEARCH®

We are industry professionals specializ-
ing in recruitment of key personnel for
furniture manufacturers, dealers and
leading architectural and design firms
... nationwide.

A discreet personnel and consulting
resource recognized throughout the
interior furnishings industry.

THE VISCUSI GROUP

New York New England

220 East 57 Street 124 Mt. Auburn St.
New York NY 10022 Cambridge MA 02138
212 371 0220 617 576 5765

Fax 832 8919 Fox 547 143

Introducing
FAX-AN-AD

Save time and money

by faxing your ad copy

to Interiors Magazine’s
Classified ad department.

Simply dial
(212) 536-5236

Transmit your copy
including your name and
phone number and we
will contact you regarding
ad size and issue dates.

—
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CREDITS AND SOURCES

CREDITS AND SOURCES

Designers and suppliers involved in the

major projects shown in this

month's issue.

Preject: K1 Showroom.
Merchandise Mart, Chicago
Interior designer: Vignelli
Associates/Bartelt Design

Individuals responsible:
Lella and Massimo Vignelli,
David Law, Sharon Singer
General contractor: Thom
Associates

Floorcavering: RW Johnson &
Elvart & Co.

Paint: Bobbee

Partitions: SystemsWall
Windows/glass: Mangrum
Glass

Lighting: Hyre Electrical
Signage: Mart Plaza Sign,
Lightolier

Upholstery: Pallas

Seating, systems, desks,
tables, storage/filing
equipment: K|

Project: Casa Aperta Exhibit
at World Tile Expo ‘89
Designers: Michael and
Katherine McCoy, McCoy &
McCoy

Clieats: Assopiastrelle
(Association of ltalian Ceramic
Tile Manufacturers) and Mapei
Corporation

Coordinator: The Italian Tile
Center

Tiles: Castellarano Fiandre,
Ceramografia Artigiana,
Ceramica Brunelleschi,
Ceramica Cerdisa, Ceramica
Vogue, Cooperative Ceramica
d'Imola, Marazzi Ceramiche
Contractors: Mapei Corpora-
tion, The International Union
of Bricklayers and Allied
Craftsmen Local #67, Chicago

Project: Westinghouse
Showroom, Los Angeles
Architect/interior designer:
Stewart/Romberger and
Associates

Design team: Robert M.
Stewart (President, Principal-

in-Charge), Ric Stewart, Reza
Moshiri

Construction management:
Pacific Design Center, Los
Angeles

General contractor: Birtcher
Construction.

Mechanical, electrical and
plumbing engineer: Flack &
Kurtz Consulting Engineers
Plumbing: Pacific Plumbing
Company

Lighting consultant: Grenald
Associates

AN consultant: City
Animation, Grand Rapids
Bypglas walls: Coast Design
Group

Benches: Charles McMurray
Closing room chairs:
Nienkamper
Millwork/custom finishes:
Wavell/Huber Wood Products,
Inc.

Water feature: Formatech
Laser: Laser Media

Fiber optics: Newport
Lighting Sales
Glass/glazing: Regal Glass
Creative display/model:
Imtec 2000

Art consultant: Richard
Steamns

Storyboards: Windsor
Displays, Inc..

Carpet: Milliken

Stone: Aggliosimplex AO3
Botticini, Hayden Tile
Wallcovering fabrics:
Westinghouse Fumniture
Systems, Boris Kroll
Wallcovering installation:
Creative Walls, Inc.

Paint: Benjamin Moore,
Zolatone

Rolling closures: Gaines
Company

Ceilings: Armstrong, Shadow
Line, Celebration Ceiling
System (Metal Tile)

Window shades: |cvelor
Riviera Blinds, Sheward and sons
Dimming systems: Lutron
Lighting: Capri, ALP,
Prudential, Lightolier,
Columbia
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Project: Brayton International
showroom

Interior architecture: Beckson
Design Associates

Design team: Michacl
Beckson, Marc Zelinger, Laurie
Meier. Michael Salazar
General contractor: Hugh
Peters Associates

Carpeting: Bentley Mills
Ceiling: Armstrong

Lighting: Lightolier
Cabinetry: Millwood
Diversified

Flooring: Bolster Flooring
Company

Shades: Sheward & Sons
Onyx: Belushi Marble & Onyx
Door pulls: Forms + Surfaces
Signage: ABC Letterart
Truss: Ultrabeam

Custom reception desk:

Brayton

Project: Westin Peachtree
Plaza Hotel
Architect/interior design:

John Portman & Associates

(technical coordinator), Scott
Dimit (project architect), David
Piper (construction coordinator)
General contractor: Ficld &
Stream Builders and Tiffiney
Builders

Special consultants: Cosentini
Associates (engineers)
Floorcovering: Bentley Mills,
Fritz Chemical (terrazzo)
Paint: Polymix

Stainless steel screen:
McNichols

Door/hardware: Falconer,
Sargent, Harken Shaeffe
McMaster Carr
Windows/glass: LaSalle Glass
and Mirror

Lighting: Luma, Halo

Signage: Frank O. Carlson and
Company

Seating: ICF

Desks/tables: Himmel/Bonner
Architects

Marble floors: Associated
Imports Corporation
Millwerk: SIW 1 jonal

Corrections:

On page 112 of the June issue,
the opening photograph of the
Mindscape offices should have
been credited to Wayne
Cable/Cable Studios. All other

photographs in the article were

Coffee table: Larson

End table: Intrex

Seating: Roffman,
Cumberland, Nienkamper
Upholstery: Greeff, Camegie,
Spinneybeck

Paint: Sherwin-Williams,
Devoe and Pratt & Lambert,
Glidden, HND

Oriental rugs: Bashian, Sharian
Lighting: Shoal Creek
Accessories: International
Terra Cotta, Finealum, Judith
Brown, Associated Imports

Project: Glasses 1.td.
Interior architecture:
Himmel/Bonner Architects

Design team: Scott Himmel
(managing partner), Darcy
Bonner (principal in charge of
design), James Stapelton

correctly attributed to Paul
Warchol.

In the July DesignFest article,
the office seating chair shown
on page 88 was incorrectly
listed as an introduction from
Herman Miller. The chair
shown is Shaw-Walker's
Reflexion Chair with a classic
Italian profile, manufactured
under exclusive license from
Estel S.p.A. circle 309




Some of the

mostenlightening
articlesina

Mmagazine never
make it to the table

Open to the table of contents
O mn en in any publication and you can
4 find some insightful stories.You'll

also find some missing. Because
the advertising isn't there.

Advertising is important. It's
informative. It lets you know your
options. And helps you to make
decisions.

Like which car to buy. Which
airline to fly. And what to serve
for dinner.

So, next time you open a maga-
zine, read it. From cover to cover.
Because what’s on the back
cover, may be just as important as

what's on the front.

ADVERTISING.

Without it you wouldn't know.
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BREAKING GROUND

Three new projects around the country

leading to big new interiors business.
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Below: Rendering of
new headquarters for
the Seaman’s
Institute of New York
and New Jersey
(center and building
with fire escape,
left), designed for
lower Manhattan by
James Stewart
Polshek and Partners.
Below: New wing of
the Los Angeles
Central Library
designed by Hardy
Holzman Pfeiffer
Associates. The new

central hall of the

) wing resembles the
existing library but is
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he Seaman’s Church Institute of New York
and New Jersey, a non-profit organization
dedicated to serving merchant seamen around
the world, is building a new headquarters in
lower Manhattan. The headquarters, designed by
James Stewart Polshek and Partners, will combine
an existing 190-year-old four story brick building
on Water Street with a new six story cast iron and
granite structure on what is now a vacant lot. To-
gether, the two structures will house the Institute's
activities including an ecumenical chapel, a seafar-
ers club, legal services, a training institute, adminis-
trative offices and ground-level retail. The design
seeks to evoke a nautical style by conceiving the
top two floors of the new building, clad in white
enameled metal, in the image of a ship. Scheduled
for completion in the fall of 1990, the multi-million
dollar development includes gallery space on each
of its six floors to display the institute’s extensive
collection of ship models and nautical artifacts.

Hardy Holzman Pfeiffer Associates has designed a
new wing for the Los Angeles Central Library that
will double the 1924 landmark building’s existing
size. The 300,000-square-foot steel frame addition,
located on the library’s eastern side and connected
to its central hall on the ground floor, will add
major new stacks areas, meeting rooms, offices,
reproduction services and a cafe and bookstore.
Similarin organization to the existing stucco and
stone structure, the four story addition is organized
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Below: Ameritrust
Center, a new
office/hotel complex
in Cleveland, Ohio,
designed by Kohn
Pedersen Fox
Associates.

complexly rendered
and includes sky-
lights.

around a large rotunda-like space, but rather than a

single, symmetrical and contained volume, the new
space is variegated with an atrium accessing each
floor by escalators. Scheduled for completion in
1990, the $86 million development includes elabo-
rate landscaping and extensive restoration of the
existing library.

In a mammoth new office/hotel complex currently
under design development in Cleveland, Ohio,
Kohn Pedersen Fox Associates has displayed their
usual flair for classicist precedent, but has given it
new energy with the sweeping curves and skewed
grids of the constructivist movement. The 60 story
granite and glass complex, located on Public
Square in the city’s center, will be the new head-
quarters for Ameritrust Bank. Developed by Jacob
Brothers, the 1.75 million square-foot development
includes a 400-room Hyatt Hotel. ®

Michael Wagner
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Aesthetic Excellence
In Traditional Seating Design

SHOWROOMS IN PRINCIPAL CITIES WORLDWIDE

SHELBY WILLIAMS INDUSTRIES, INC.
Executive Offices: P.O. Box 1028 ® Morristown, Tennessee 37816-1028 ® Phone: (615) 586-7000 ® Telex: 46-11876 ® Fax: (615) 586-2260

circle 3
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