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HOMESTEAD

A COMPLETE AND DIRECT FROM MILL
INTERIOR DESIGN FABRIC RESOURCE

Screen and System Fabrics of =
100% Verel ® modacrylic

Upholstery Cloths of 100% Wool =
Upholstery Cloths of 100% Nylon =

ALL FABRICS FLAME RESISTANT.
HOMESTEAD OFFERS IN STOCK OR
PRACTICAL LEAD TIME SERVICE

Callor Write for Samples and Specifications on items of interest

HOMESTEAD FABRICS INC.
iNn WEST 40th STREET
NEW YORK. N Y. 10018

PHONE: 212*221 *4700 A

See us at NEOCON
Hospitality Room

Hyatt Regency V
erel.

VEREL Is Eastman's trademark tor Its modacrylic liber circle 1 on reader service card



* A KIRSCH COMPANY
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LOS ANGELES « HOME FURNISHINGS MART

SAN FRANCISCO « THE ICE HOUSE

DALLAS =« TRADE MART

CHICAGO « MERCHANDISE MART

NEW YORK « A&D BUILDING

CANADA* HARTER FURN. LTD., GUELPH «TORONTO

FOR BROCHURES...

SEND TO DEPT. |

ALEX STUART DESIGN INC
20735 SUPERIOR STREET
CHATSWORTH, CALIF, 91311
(213) 998-1332

MANUFACTURERS OF LUXURY FURNISHINGS FOR THE EXECUTIVE SUITE « DESKS « FILE CABINETS « TABLES « 80WCASES5 « CREDENZAS « CONFERENCE TABLES » SEATING
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_ouverDrape Verticals-

100 more choices In texture
and color



Now you Cc"n enjoy LtnjvtvDufM' VtrTicol Blinds with the rich tt*><ture of fntinc, St'lect tfie soft sutnie effe’ct
of Suede or the iii hness of Hopsuck Piints, each with its own sfx’cuil look. Choose from SO colors, e”xhi
in prctcticol looo) dhrki'nincj opacjue or di'licote trcinslucenl louvers th.-u cjlow like sMinc'd (jlass. 100 choices
in nil Select n single coloi or mix .irid mntch to create an original striped effect. The outside surface offc'is
a uniform appearance with a white, specially crc'atcd heat reflecting scirlace of duratile solid vinyl; reducing
heat, cutting air-conditioning loads and saving energy. Additionally, unlike horizontal Irlinds. vertical louvers
don't catch dust, iTiaking maintenance a firee/e. LouverDrape. the're

IS a difference. Write for our free 32-fiagt* "Vc'rtical Imagination” hro- N\ LO uverDrape

cfiure. LouverDrape Inc.. 1100 Colorado Aztviue Department ECT Santa
Monica. California 90401

c-Lit* ei ‘eader servu-j? c.jta



STEEL SHELL CHAIR

AKnoll International
Niels DIffrlent (above)
has been perfecting
this chair for three
years - and 1t’s
obviously been worth
waiting for. It takes
its basic technology
from the tractor seat,
and has flexibility in
all directions. A
fingertip control at
the armrest allows you
to raise It more than
three inches, or to
lock the chair into an
upright position. The
chair also tilts back-
wards with body move-
ment. At Neocon,
Stuart Silver,
Director of Design
Communications (below)
is iIntroducing the
Diffrient chair in a
teasing ""hands off”

Pictured is a blow up transparent acrylic
office installation.
of a model of the You can see but not
sit. OfFficial
prototype. This advance launching for the
chair is September.
Illustration was all that circle 236

%ras permitted pre Neocon.

numbers after firm names refer to showroom space in the Merchandise Mart
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Hopsack print texture

delicate translucent louvers which allow a background of soft filtered ligfit, 40 choices in all.
The outside surface of these specially designed louvcvs rejt'cts tfie heat while offering the ftiaximum ligfit

and view control. Unlike horizontal blinds, vertical blinds will not collect dust. Tfiey are virtually rrout)k' free All
the more reason to see for yourself what Louvt'rDrape* can do for you.

Hopsack 1Is just one of the new color fabric looks from Louvt*rDrape. /\ LO uverD rape

Wrfite for our free 32-page "Vtmcal Imaginaticm™ brochure. Louvt'rOrape Inc..
1100 Colorado Avenue. Department 3, Santa Monica.California 90401.

1'rtilM’ n . Ui



Seeing is believing A close-up look at the
detail and finish of Radius Ohe Plastic
saysitall. Faithful to the tradition

of Smith Metal Artsand the design concept
created by William Sklaroft, this is the

One that started a trend

It has been widely imitated but never
duplicated Look closely and you'll see why
so many designers specify Radius One

Smith Metal Arts
Company, Inc., Buffalo. New York 14207

Design: William Sklaroft
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MISS IT

Except during the fier-
cest winters, CHICAGO
is one of our most liv-
able cities. Magnifi-
cently sited on Lake
Michigan, 1Its streets
are less cramped chan
New York®s, though they
are eminently walkable.
As to chose winters, the
last snowfall helped to
unseat Mayor Michael
Bilandic (who couldn®t
clear Che streets in
time) iIn favor of Jane
Byrne, making our "'Sec-
ond City" the first of
our truly great cities
with a woman mayor.

But snow will not fall
during NEOCON XI. and
not five minutes from
Che MERCHANDISE MART
you can soak up sun on
Che free public 0AK
STREET BEACH and swim

The moving finger draws,
having drawn,

Too slow!
the moving finger simply

pushes a button and it
computer which draws,
the drawing,

Today

SOM"s Martplaza Hotel

and

must erase.
in offices,

is the
stores
and tries another

way to solve the design prob-

lem.

design world today,
pace of NEOCON XI,

This

is the pace of the
and the
for which

,the CONRAD HILTON and HYATT

views

0. Gluftf editor

in Lake Michigan. Life
guards are on duty 9

a.m. - 9:30 p.m.  Swim
or water ski far enough,
and you can see SEARS*
four-towered behemoth
and the cross-braced,
100-stozy, onilti-use
JOHN HANCOCK CENTER by
SOM. Lake and city

from i1ts NINETY-
FIFTH FLOOR Restaurant
(by ISD Inc.) are a
dream, as is the food.
Bertrand Goldberg-®s

twin, multi-use, round
MARINA CITY towers,
ringed by scalloped bal-
conies, hug the Chicago
River near the Lake, not
far from the two pairs
of Mies apartments and
that massive red sky-
scraper, the AMERICAN
FURNITURE MART. Not
visible from the Lake,
though even more gar-
gantuan, 1is the world"s
third largest building,
the MERCHAt-'DISE MART,
which is merely one com-
ponent of the MAPVTCENTER,
headquarters of NEOCON.
Across the street is the
other component, the SOM-
designed megastructure
that holds EXPOCENTER,

the APPAREL .MART, and the
MARTPLAZA HOTEL, plus re-
tail stores. On the

Chicago River at Wolf
Point, it is five minutes
from the Lake by car, 30
minutes on foot.

OR STROLL

Also close is WATER
TOWER PLACE by the con-
sortium of Loebl, Schl-

ossman. Dart & Hackl
with C. F. Murphy, It
appears, from outside,

to be a much above aver-
age office building.
Inside you find a verti-
cal balconied atrium mall
packed with shops (the
JOHN WEITZ menswear
branch published deeper
in this 1issue is one)
and restaurants. Warren
Platner designed the
grand travertine stair-
case- cum-escalators,
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bedecked with planting
and waterfalls) which

makes the enormous rise

from the street-level

entrance to the Ffirst
shop level

instead of the tedious
interlude promised by

the usual tall escalator
The view -elevator which

rides up and down the

atrium at the rim of the

balconies resembles

oversized Art Deco jewel

of glass and chrome.
It"s always summer
here, no matter what
the wind chill factor
in Che rest of Chicago.

Oak Screec, whose Ease
boundary is the beach
we mentioned at the
start, 1is anything but
remote, what with the
DRAKE, downtown TRAV-
ELODGE, and LAKE
SHORE DRIVE HOTELS
virtually on the spot.
It also happens to be
a few blocks below
Cedar Street, the ap-
proximate northern
bondary for Chicago’s
MAGNIFICENT MILE, the
stretch of Michigan
Avenue from the Lake
from just above the
beach to the Chicago
River. It is one of
the world™s great

10 INTERIORS JUNE 79

look like an
entertaining experience

The Water Tower

shopping boulevards,
clearly outpointing
New York®s Fifth
Avenue in the sheer
grandeur of its
scale. WATER TOWER
PLACE is one of its
landmarks

The original WATER
TOWER, a pscudo-
Gothic, multi-turret
survivor of the Great
Chicago Fire of 1871,
is a block away. It
is used by the CHICAGO
CONVENTION & TOURISM
BUREAU, whose excellent
maps and guides can be
had for the asking:

332 South Michigan Ave.,

60604, (312) 922-3530.

A few blocks south at
237 East Ontario Street
is a building which,

though physically small,

looms large in Chicago
art, the MUSEUM OF CON-
TEMPORARY ART, origin-
ally a bakery building,
and recently enlarged
and remodeled, with a

neocon highlights

REGENCY chains are building
flagship Chicago hotels too
slowly to accommodate the
crowds expected this June.
But the specifiers will come
anyhow and the exhibitors
will open their expanded
and/or new showrooms as though
it had been easy to obtain
the space 1In spite of the
creased volume provided by
the new Wolf Point Apparel
Mart

in-

But one way or another,
exhibitors are finding ways
to get thelr messages across:

EUROTEX, INC. will make an
invitation-only presentation
of 1ts NEOCON introductions
at a champagne breakfast

on Wednesday and Thursday
mornings, June 13 and 14 1in
Space 11-121 of the Merchan-
dise Mart. For information/
reservations: Eurotex, Inc.,
(215) 568-4300, 2400 Market
Street, Philadelphia, Pa.,
19103.

NEOCON INTERNATIONAL,
EXPOCENTER in the Apparel
Mart, will be dominated by
the Canadian contingent,
though West German, Belgian,
Swedish and Italian firms
have also signed up. The
Canadians already commit-
ted include: ROBINSON
ACOUSTICS of Richard

Hills, Ontario; GLOBAL UP-
HOLSTERY of Downsview, On-
tario: PROFORK of Toronto;
SUPERIOR STEEL DESK of Ed-



monton, Alberta; SPINNEY-
BECK ENTERPRISES of Ontario;
SONOTROL SYSTEMS of Toronto;
EIF SALES of Burnaby,
British Columbia; KAREMA
FURNITURE of Montreal;
PRECISION of Montreal; STE.
MARIE & LAURENT of Montreal;
BILTRITE FURNITURE of Mon-
treal; JJK FURNITURE of
Bolton, Ontario; ELITE
INTERIORS of Montreal;
FURNITURE of Montreal;
XCEPTION DESIGN, LTD. of
Laval, Quebec.

From other countries,
the following have signed:
ARDISON, USA of New York;
BELGIAN LINEN ASSOCIATION
of New York; PST INDUSTRIES
of San Francisco; WESTNOFA,
USA of Chicago; SA LALO-
KEROISE of Sleidinge, Bel-
gium; MOBILES!, SPA of Este
(Padova), Italy; SINCLAIR
WALLCOVERINGS of Los
Angeles: TEX-TEAM OF SWE-
DEN of Boras, Sweden;
TEXTURA VAVERI, A.G. of
Kinna Sweden; SARJNTEX,

A.B. of Kinna, Sweden;

LUDVIG SVENSSON, A. B. of
Kinna, Sweden; GRA.HL GMBH
of Voigtei, West Germany.

G.W.

ARMSTRONG CORK COMPATTY ex-
pects to lure specifiers to

room 13-136 on the 13th floor

of the Merchandise Mart with
a computerized multi-image
presentation dealing with
critical

blems 1n commercial space.

I"Images of Space,'™ ARMSTRONG®S
Tlashes
images on

7-minute presentation,
computer programmed
a screen,
images§,

hundreds of such
very fast, to form

interior design pro-

new fFfacade uniting the
Ffirst structure and an
adjacent town house.
Youngest major U.S.
Museum (1967), it em-
phasizes events and
multi-media experi-
ences under director
John Hallmark Neff.

MINGLE

Still further south
across Che Chicago
River is an extraord-
inary cluster of new
buildings, plazas, and
works of art worked in-
to a series of smashing
"*people places. THE
FIRST NATIONAL BANK
BUILDING (by C. F.
Murphy and Perkins ft
Will). Che CIVIC CEN-
TER by C. F. Murphy,
Loebl, Schlossman &
Bennett, and SOM (in
this report. SOM always
means Skidmore. Owings
& Merrill®s CHICAGO
office) and the 30 WEST
MONROE STREET building
by SOM (and where SCKI
has i1ts offices) are
the admirable deployed
solids in the scheme.
Among Che lighter ele-
ments is the SO-foot
PICASSO sculpture in
RICHARD J. DALEY PLAZA
(named for the late
mayor, of course) be-

fore the CIVIC CENTER.
The FIRST NATIONAL BANK
plaza’s star attraction
is a huge CHAGALL moslac,
while a 53-foot CALDER
presides over the FEDERAL
CENTER PLAZA a bit south
on Adams and Dearborn.

KEEP UP

The t;ruth is that
Chicago®s growth has
been underestimated by
the business community
outside. The MERCHAN-
DISE MART®"S competitors
in Los Angeles, Dallas,
Houston, and Atlanta
have distracted our
attention from the re-
ality of Che APPAREL
CENTER/EXPOCENTER.
According to a national
survey completed last
winter by Howard Ecker

& Co., gyre than 60 per
cent of tVte new office

building constnictlon ~Is
centereg in Chicago arid"
Houston! Despite that,
Chicago was one of only
three cities surveyed

that showed a rise in
rents in older buildings
with a ib per cent gainT

The Chicago market has
pass”™ Holton as the '

nation"s fastest %rowing,
the "ker survey Tou”nd.

The city has 12 milfTon
square feet under con-
structionj with another 7

JUNE 79 INTERIORS 11
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million eplanned, plus 14
million square leet in
the suburbs.

DEFER

NoCwlChslanding Che bold
architectural gestures of
Houston and Toronto,
CHICAGO 1Is as definitely
ahead 1n design as it was
when Henry Hobbs Richard-
son, Louils Sullivan,
Lloyd Wright, William Le
Barron Jenny, and Burnham
& Not were practicing.

The birthplace of the sky-

scraper and home of the
First Chicago School

was the logical pmer-
ican city for Ludwig
Mies van der Rohe to
settle in on leaving
Germany. OFf his many
buildings for Illinois
Institute of Technology
on Chicago"s South Side,
CROWN @all is Fhe urest
summation of his genius.
Fortunately the present
generation of architects

12 INTERORS JUNE 79

Frank

has helped to save the
best of the old buildings
from the wrecker’s ball.
Wright’s ROBIE HOUSE |
restored by SOM severa
years ago. THE ARCHI-
TECTURE CENTER (312)
782-1776 or CHICAGO
SCHOOL OF ARCHITECTURE
FOUNDATION at Richard-

son®"s GLESSNER HOUSE (312)

326-1393, can help you
see these and other
buildings. But you

inspect a 1904 FRANK LLOYD

WRITHT lobby in John W.

Root"s 1883 ROOKERY.oldest
surviving Chicago Skyscrap-

er (209 South LaSalle
Street),at will

EXPLORE

Shopping on STATE STREET,
downtown, 1is a burlier
cerprise than on the Mag
nificent Mile, though
MARSHALL FIELD. CARSON
PIRIE SCOTT, and SEARS
ROEBUCK are run by highly
imaginative people. o

®pildi

Wrlghc®"s Robie House

iteocon higMights

scenes and Impressions and to
serve as an experience rather
will review the factors of
acoustics, lighting, temper-
ature, and the relationships
among people occupying the
space; also ceiling systems,
V7all treatments, carpeting,
resilient flooring, and work
stations. Shoi*Tn every half
hour, the 7-minute fTilm al-
lows 23 minutes for each visi-
tor to start inspecting Arm-
strong acoustical ceilings,
acoustical wall panels, resi-
lient flooring and carpeting.
Many categories of products
in a single area, not iIn sep-

en- arate showrooms.

Among the ARMSTRONG pro-
ducts will be Soundsoak 85
Acoustical wall panels, San-
doval commercial vinyl Tloor-
ing, Engraver’s Mark embossed
carpet for heavy-traffic areas
and Soft Look Ceilings.

The Soundsoak 85 Wall Pa-
nels will absorb 85% of the
sound striking them, and are
easy to install, Six natural
and six accent colors chosen
for the commercial market co-
ordinate with other interior
finishes and office furniture.

ARMSTRONG’S Soft Look is
a ceiling panel with a soft
fabric surface in a variety
of colors.



BADISCHE Corporation is
bringing i1ts nationwide staff
of contract carpet consul-
tants i1nto i1ts newly renova-
ted showroom (#1049B) to
bring architectural designers
and specifiers up to date on
its NEOCON XI introductions.
On hand will be IVOR CHAPMAN,
Home Furnishings Merchandis-
ing Manager, and consultants
BILL BORGES, who covers
Dallas-Houston and the South-
west: DIANE JEMMOTT, cCalif-
ornia and other West Coast
areas; GUS KRATSIOS, New York,
Boston, Philadelphia; SHARON
MOHNEY, Washington, D.C.
Virginia; and KAREN RANDAL,
Chicago and the Midwest.

Nearly 200 Performance
Certified carpet lines made
from Badische fibers and
lines will be featured; also
the company's (Zef family of
products, i including Zeflon
500 T Solution Dyed Nylon,
and Zefran (R) acrylics and
blends, The showroom will be
carpeted v7ith a vintage bur-
gundy wool-like Zeflon Sub-
dued Luster Nylon in the re-
ception/exhibit areas, and a
Zefran Blend CR-4, 70%
acrylic, 30% nylon for the

conference area.

Three carpet mills will
introduce Berber lines at
the June market, lines using
ne non-traditional Berber
Colorations from BADISCHE.
BIGELOW-SANFORD will show a

cut-pile Berber; COM-
MEXETAL CARPET CORPORATION
will show Wilderness Road
and Wild Country; and CRI-
TERION MILLS new Berber

and *

Louis Sullivan-designed
CARSON PIRIE SCOTT build-
ing is immensely rewarding
for its own sake. Here is
the CTA’s (Chicago Transit
Authority"s) elevated
turnaround from which
comes this downtown area®s
name. THE LOOP.

It is important to real-
ize, however, that State
Street wants to change
its image, The down-
town stores are building
a STATE STREET MALL,
nine blocks long bring-
ing trees and fountains
into THE LOOP. It is
exoected to be finished
before 1980. MARSHALL

FIELD. CARSON PIRIE
SCOTT, GOLDBLATT
BROTHERS, and WIEBOLDT

are the stores involved.

A CTA train will take

you west (quietly and
quickly) to the CHICAGO
CIRCLE CAMPUS of Illinois
University, begun by SOM
13 years ago in rough con-
crete which Walter Netsch
handles like sculpture,
shaping structures, in-
teriors, and landscape
to interlocking forms,
interpenetrating spaces

in-

If you haven’t ever seen
the inside of John Port-

man’s HYATT REGENCY O"HARE
HOTEL, a scanC mile out® of
the airport, do so. tt
has one of Portman®"s best
proportioned atria, spec-
tacular tapestries, and.
incidentally, good res-
taurants.

Also outside the city -

in Niles, I1l1linois -
presented iIn this issue,
is THE BRADFORT EXCHANGE.
It exemplifies the green-
ing of the office and is
the work of "-“eese, Seegers.
Hickey, Weese.

One of the most exciting
new regional shopping
centers around is WORTH-
BROOK COURT at Lake Crook
Road and Edens Express-
way, north of the city of
course. In the opposite
direction - southwest, is
the village of OAK BROOK,
where MCDONALD®S world
headquarters will be
built to designs by
Fujikawa Conterato Lohan
& Associates, winners of
the competition. If
McDonald®"s succeeds in
obtaining a necessary
zoning variance. While
this $100 million com-
plex is delayed, the

staff is doing well in
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chelr present leased
space, designed in 1970
by ASl), Inc. of Atlanta,
and so unique, still,
that conducted tours are
continuing. A big back-
log of applications is
not unconmon. Ask for
Michelle Mauthet, (312)
887-3300.

In the ART INSTITUTE OF
CHICAGO"S new East Wing,
designed by Walter A.
NeCsch of SOM, there is
a handsome dining room
open to the public and
Ffurnished with ward
Bennett chairs. The
Interiors are by SOM’s
interior design depart-
ment. The building won
a AlA Honor Award in
1977. The INSTITUTE
offers a flyer on what
is "Not to be Missed o~ it
on a First Visit. "t
Plenty. It is magnif-
icently placed on
Michigan Avenxie in the
.center of town.

THE CHICAGO PUBLIC LI-
BRARY and CULTURAL
CENTER is a bit north
on Michigan. On Wed-
nesday, June 13, at
12:15 p.m. it offers a
free public concert

in memory of Dame Myra
Hess iIn Preston Bradley
Hall. At 6 n.m. on
June 13, a "Big Band

Hampton, Count

Sv/ing"” concert featuring
the likes of Lionel

Baise,

and Billie Holliday - - - - -
this one in the Theater. interior design firm.

At 12:15 p.m. Friday,

June 15, Tricia Alexander
SOM’s Sears Tower and Mosetta Harris pre- JOHN MORFORD has also been

sent an original music/  pusy at STENDIG”"s showroom

poetry concert.
Thursday, June

Oon
14, at

12:15 p.m., a film on

new Japanese music.
hibitions on view at Che

Center duri?g NEOCON i
clude 21 Vviews of China.” yegr with a new executive
All is free. Designed by

Shepley, Rutan & Coolidge desk.

and completed

in 1897,

hifthlights

colors in its Queen®s Bench
line.

GEORGE BEYLERIAN is a newcomer
to NEOCON. Look for his brand
new space 1198 which adds
3000 square feet to his total
|]of contract showrooms. Chi-
cago architect SAN CARDELLA
designed a ""low key"™ black
and white showroom for him.
BEYLERIAN is introducing five
new items i1ncluding 2 new
ffisets of desk accessories, a
Bnew line of stools, a beauti-
W¥ul fTolding armchair and a
fflschool system from Italy.

Nt"s a smoked salmon and white
~wine premiere on June IAth

Jpetvess, 2,000 neande 8190 .

People who show stand a
chance to win some surprise
giveaways. HOVJE has a new
chair designed by ROBERT L,
WILSON and a new group of
chairs. The showroom win-
dows have been specially
screened with a fabulous new
graphic designed by JOHN
MORFORD of JEANNE HARTNEST
6t ASSOCIATES, the Chicago

950 in the Mart. It has
been totally renovated. The

Ex- STENDIG range of executive

furniture is rounded out this

in-

the building was renovated EDWARD AXEL ROFFMAN ASSO-

70 years later by Holabird - -
& Root, and rededicaced in CIATES 1ntroduce i1ts new

1977.
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desk with walnut burl and



metal bullnose molding.
new division GIA
TIONALE will premiere

high-styled,
ed seating,

cases, all

leather and glass.

brate these
ROFFA-tAN and GIA hold a party
Wednesday evening June 13th

at their joint showroom,
in the Merchandise Mart,

Its

INTERNA-

its
Italian-influenc-

desks and book-

n fine woods,

To cele-

introductions,

958
All

company executives are on

hand

including Chairman

EDWARD AXEL ROFFMAN, Presi-
dent BRIGITTE MILZ and GIA

President JOSEPH L.

VITAGLIONO.

A five-day all expenses paid
London trip for two from Chi-
cago will be given to the
lucky Mart goer who wins the

June 15 Focus 1 sweepstake

in

the KIMBALL OFFICE FURNITURE

showroom
Mart

KIMBALL®"S Focus 1
variation seating program bas-

in space 970

in the

is a new 14

ed on a shell posture chair

that comes

back versions.

n high and low
Arms vary from

fully upholstered to wood

capped with fabric;
armless versions.

there are
The base is

a Ffive-star shape with a wood
cap over metal that matches
curve of the arm.

the radial
Available
the line,

executive,

secretarial models,

in

which

fabric or leather,
includes

managerial and

was de-

signed by Earl Koepke and the

KIMBALL design staff.
look and you see the
features.

posture

One
line"s

One stroke of luck and youT"re
off to London.

1T you have a friend who
belongs to THE ARTS CLUB
OF CHICAGO at 109 East
Ontario, lunch there at
least once during NEOCON.
Altogether handsome,
spacious, and free of
pressure, _In the gallery,
an exhibition of paintings
by Paul Sarkisian will be
on view.

mNE,IHSCO

A few of Chicago®s many
excellent restaurants
have already been men-
tioned, and of course
meals are taken within
the many restaurants in
the MART, During NEOCON
many participants attend
official breakfasts,
lunches, and dinners at
the MERCHANTS A MANUFAC-
TURERS CLUB, and many un-

official meals in Che
great variety of res-
taurants elsewhere in
Che building, as well as
those in the MARTPLAZA
HOTEL next door.
HENRICI’s in the MART
offers good food under
the same hectic condi-
tions and high decibel
count chat characterizes
the entire building
during MEOCON.

At the MARTPLAZA, serenity
is not sacrificed to con-
venience . MAD A.NTHONY,B,
the shovlounge in Art
Deco style, provides soar-
ing views on three sides
with a delicious whiff of
decadence "injected by Che
mysterious Deborah Turbe-
ville phoCo-nurals. THE
SIGNATURE CLUB gourmet
restaurant is elegantly
subordinated to the view;
the food and service
couldn®"t be better - all
this and EXPOCEhTER down-
stairs!

JUNE 79 INTERIORS IS



Interiors insights

The Chicago Convention &
Tourism Bureau®s guide
is too accurate and in-
clusive to need rep-
etition here, so we will
pause only to mention
our personal favorites;

HUGO’S MARKET at the OAK

BROOK HYATT HOUSE, 654-
8400. live entertainment;

THE WRIGLEY BUILDING
RESTAURANT, 944-7600;

ARNE’S, marvelously
elegant Art Nouveau/Art
Deco setting, dancing,
live entertainment, super
food, utter chic;

THE BAKERY. 472-6942;
DORO’s, 266-1414 North
Italian-Continental live
entertainment;

HUGO®"S at the HYATT
REGENCY O’HARE near the

THis 1s not your only chance airport. Trees, flovers,
to win a free trio to Britain sﬁkéﬂT““”a la John
however. The WOOL BUREAU*s ’

CHEZ PAUL, 944-6680, all

CARPET DEPARTMENT 1is also
having a similar lucky draw,
though theilr prize comes with
$1000 to spend on the trip.

IT you lose on this, you still
get a chance to win one of

50 Pendleton wool shirts. The
carpet exhibit iIs a must with
historic items including the
British coronation carpet made
in 1911 for George V, serving
as a background for exact
replicas of the Crown Jewels.
(They will be guarded by two
British Beefeaters.)

a la carce Blunches and
dinners in Che Robert Hall
McCormick mansion on Rush
Street

And, saving the best for
last, DR SHEIi"S at 1050
North State, Mezzanine,
440-2322. Richard Himmel
designed the beautiful
interior, which he filled
with works of art. Dr.
Shen is an authority on
Che cuisine of several
regions of China, The
result is not a meal but

an experience.

For new light on the office
system subject stop by at
AMERICAN SEATING 964 the

space number. They are show-
ing a brand new SOFTSHINE
light made by PEERLESS ELEC-
TRIC of California. It 1s an
ambient Ffixture developed on

a totally new concept, with a
sophisticated lens system that
spreads light horizontally as
well as upwards to the ceiling
PEERLESS President DOUGLAS
HERST worked two years on this
1dea and believes that such
indirect light supplies

better visibility

and a higher com-
fort level.

Wright chairs



All-Steel 8000 Series Systems Furniture:

Consider the possibilities inher-
entin the 8000 Series, Atone
e>ftreme, it is a complete system
of integrated, modular compo-
nents which can be combined
to create the total office plan.
At the other extreme, 8000
Series components can be in-
troduced into any existing office
piece-by-piece, over an ex-
tended period of time. The
transition will be smooth be-
cause Series 8000 components
are compatible with conven-
tional free-standing furniture.
As growth, change, orreloca-
tion require. Series 8000 com-

circle 7 on reader service card

New freedom of choice foryour office plan.

ponents can be rearranged
quickly and easily to meet new
needs.

To learn how smoothly our
8000 Series Systems furniture
canmeetthe presentand future
needs of your clients, write
All-Steel Inc., Aurora. IL 60507.

/ILL-STEEL

ONfQ« Ml ra

Shovwooms in;

NewYortt  212/752-2610
Aurora: 312/859-2600
ChiCOQO:  312/321-9220
LosAngjeies: 213/659-2000
In Coricxia:

All-Steel Conada Ltd,
Monlreal.Toronto



American Seating

American Seating (964)
The Open Office Furniture
System now incorporates
a Tuned Acoustics concept
with the unique "Privacy
2" acoustical snap-in/
snap-out panel of fabric
over multi-density fiber-
glass. Panel 1is compat-
ible with power and com-
munication options. A
new lighting system will
also bow in at NEOCON.
circle 200

“~JG Furniture (11-118)
UPS/0Open Plan System was
specified by Roche, Dinke-
loo 6c Associates for the
new John Deere and
Company®s headquarters ex-

tension. Photo is from
ACOUSTICAL PANELS SOAK UP THE SOUND... exhibition at NEOCON of

CEILING SYSTEMS INTENSIFY LIGHTING major UPS installations

this past year.
circle 201

Henry Calvin Fabrics
(6iri9)
Fabric specified by the
architects for JG Open
Plan System acoustical
screens at Deere was a
blend of 70% Verel, 3070
linen, iIn 54 in. width.
natural color.
circle 202

“~John Stuart (617)

ERO DYNAMIC executive

John Stuart International Office and secretarial
chairs permit adjustment
of seat and backrest for
height and posture through
ERO 15 mechanism.
circle 203

numbers after firm names refer to showroom space in the Merchandise Mart
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This luxurious, subtle stripe is CASA GRANGE . . . one of 10 designs

(73 colorways) in this collection. All created and styled for emL.aenct
today's trends in interior design. Sample books available. coLUcCcTION
Offic®S. factory: 4000 CHEVY CHASE DR., LOS ANGELES 90039 PJ D
Showrooms: NEW YORK » CLEVELAND » CHICAGO* LOS ANGELES » SAN FRANCISCO « DALLAS

cirr'i. 8T v ard



Six goo® reasons easier
to design with our system.
Westinghouse gives

you ‘lrue grid!

Plan an open office with

Westinghouse ASD, and

you never have to worry
about losing or gaining linear
dimension.

Because the Westinghouse

ASD Open Office System is
designed to keep you on grid.
Which lets you design faster
With greater flexibility

What makes this possible

IS our patented round post—
the only connection device

m the entire system. Since
the dimensions of the post
are included in the linear
widths of the components,
you can forget about it when
you plan. Your layout never
creeps' The postalso gives
you greater flexibility in
planning componentry within

work sta“@@@@qnbetter
oVl Use@lh9€hts in more
sizes. So you've got
more options.
The Westinghouse
pen Office System
offers a broader range of
components than any other
system on the market.

You can choose from a
wide selection of panels,
panel widths and
heights; a greater
variety of cabinets,
drawers and work sur-
faces; and more types
of storage units. There's
virtually no office func-
tion we haven'tthought
of accommodating
Butin those rare of
instances when

20 INTERIORS JUNE 79

<=

1lTesim
open office

you don't find the component
you need to solve a special
problem, we work with you

to find the solution.

And talk about choice: we
also offer you three basic
surface materials that you can
specify in four basic panel

constructions to meet any
design need -for color and

texture, for ease of main-
tenance. to meet fire require-
ments and control sound.

|
pannny

We've put the power distribution, lighting
resourcesofa$6 and HVAC systems
billion corporation Nobody else in the office
into the development furniture industry can offer
0l our system. this kind of backup.
u recommend

Westinghouse ASD to your

client, you'll be recommend-

ing more than a system of

furnishings. Because in

creating the Westinghouse

ASD Open Office, we drew

ugon_the stren%t sof the
entire Westinghouse

ANorganization: technical

and scientific
contributions

from the
Westing-

house
mHp Research
and Develop-
M/ ment Ceipteras
- well as

expert help
from our
specialists
in human
sciences.



;fltl

We've got a team of

architect/designers
on call to consult with
as you need them.
We'll be glad to show
Westinghouse ASD

Systelti can help you meet
your client's goals, and we'll
work with you on the prob-
lems that need special atten-
tion. The point is. we have
the people, the experience
and talent to help with any
installation.

We've got a chair
group unlike any
you've seen.
You'll wantto take a
good look at our chairs
lors, the fabrics, the
sp Ide5|gns the satlsfylng
lines.

Just as important, you'll
want to see how comfortable
they are to sit in. That's
because we design chairs for
people, not jobs. We believe
that since people come in
differentsizes, so should
chairs. That's why you can
order our chairs with the
controls and adjustments the
user needs and colors and
designs to suit their individual
tastes.

@ Westinghouse Open Office System

Making more people more productive in less space at lower cost.

1l

stinghouse ASD.

circlé 9 on reader service card

We've got a special
tool to help speed
your planning.

The Westinghouse ASD
Open Office Planning
Guide. It's unique in the
business because it leads

a you through the open
office planning process

H step by step, and

H includes information on

m all the ways our open

m  office can help ?/ou trim

I costs for yourcli

[ ] Think about all that the

m \Westinghouse ASD Open

V Office System has to offer:
Total flexibility and sim-

plicity of planning for you.

Space savings, energy
savings, ease of rearrange-
ment and productivity for

your client,

Westinghouse puts it all
together. Beautifully.

For complete information
on the Westinghouse ASD
Open Office System, write:
Westinghouse Architectural

Systems Division, 4300 36th
Street, S.E., Grand Rapids
MI 49508. Or in the continen-
tal United States, call toll

free 800/821-7700 (in
Missouri, 800/892-7655). In
Canada, call collect
416/362-7796. In Geneva.
Telex Westeast 27871.
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ARTICULATED PANELS SHAPE THE WORKSTATION. .
CARRY POWER AND COMNFUNICATION LINES

“NBoris C918A)
Background fabric is
Facade I, newly develop-

ed for work stations in
open office planning.
The new tweed is a blend
of heathered yams (7170
Verel, 237» wool, 6%
nylon) in 72 in. width.
circle 204

“~Techniques In Wood (996)
New system “~ stainless
steel plates to connect
open office landscape
acoustical screens per-
mits many configurations --
from straight and curved

to "X" and "J" shapes.
circle 205

“~Harvey Probber (638)

The Aspen chair presents

a slender profile and
adapts to sitter’s posture
through design by Harvey
Probber and Charles Keane.
Several versions suit
different areas iIn open
office planning.

circle 206

Herman Miller (920)
New Energy Distribution
componentry now allows
electrical power to be
supplied and distributed
efficiently to work areas,
and communication wires
and cables to be managed
and controlled in Action
Office (R) workstations
circle 207

Note: Nnvmibers after firm names refer to showroom space in the Merchandise Mart
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Techniques In wood

NEOCON continued on page 24



Ws're putting a lot besides
attache'cases into todays office.

The 2500 Series of reception room furniture
by Samsonite.®

Write or call for our catalog: Mr. Werner Forsberg, Samsonite Corporation, Route 1,
Samsonite Boulevard. Murlreesboro, Tennessee 37130. (615) 893-0300.

circle 10 on ledder service card



MIX OR MATCH FABRIC PATTERN AND TEXTURE

24 (NTERtORS JUNE 79

Note:

INTEGRATE THE LANDSCAPE

“~Hiebert (1144)
IPANTinterpanel Acoustic)
System provides innumer-
able configurations. For
use with task or ambient
lighting. Wood selection
is oak or walnut. Super
Steno S ation illustrated
requires 40% sq. ft. of
space. Panels, 66 in. H,
have acoustic upholstery
on both sides. Fabric
(appearing in background
at top of the page) is
Heibert’s new "Panel
Flannel'™ screen fabric, a
wool/polyester blend in
light or dark gray,
circle 208

Madison (1166)
""Ronoak' conference chair
is given a touch of class
and extra strength through
steam bent oak parts and
mitered joints,
circle 209

##Cole (1148)

This noted business furni-
ture manufacturer enters
open office planning with
its DIVIDE (TM) Panel
System 1001, composed of
many heights and widths

for custom configurations.
Fabric-covered inserts are
made with or without acous-
tical properties. Easy
fastening of pre-assembled
panels via "hook and ring."
circle 210

numbers after firm names refer to showroom space in the Merchandise Mart
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o) FORMICA brand products in an open olfice
WhatS N EW £ system by Discovery Concepts. Inc. A smart col-
lection of desks, work stations and wall storage
units designed to function together or individ-
ually for maximum efficiency... today as well
as tomorrow. Because all pieces are modular
and integrated for compatibility.

Discovery Concepts chose FORMICA brand
products in White (949). Brown (877) and
Brushed Chrome (765) to execute this unique
combination of exquisite design and superior
craftsmanship. FORMICA brand products are
perfect for contract furnishings and casework.
They provide all the benefits that have made
Formica Corporation the leader In laminate
design, quality and innovation.

To see what else is new. write us for your bree
subscription to FORMICA TODAY. Excite your
imagination with the unique and beautiful things
being created using FORMICA
brand products. Write to: Formica FORMICA

Wh atS N extl Corporation, Advertising Services
= Department T, Wayne, N.J. 07470. po4i40t»
FORMICA' n d reql~ter” trademark of Formica Corporation.
Formica Corporatiim. subkidlarv of American Cyanamid Company.

Wayne. NJ 07470

circle 11 or reader service card






JG/Upholstered Panel System/John Deere

Natural light from this
interior atrium is free.
JG/UPS. designed by
Dave Woods, with
integrated task/ambient
illumination is
economical. An effective
combination fora
brighter future.

Request our project
report on JG/UPS at
John Deere's new
West Office Building.

JG Furniture

A Division of
Burlington Industries
Quakertown
Pennsylvania 18951
215536 7343

ctrcle 12 on reader service card



Interiors |
International

IKD (Domore)

B “™~"orkstations to wrap around individual requirlment

_ Croydon Furniture (1038)
The Croydon Integrated
System (C.1.S.) comple-
ments architecture and in-
terior design through its
wood, Tabric, and colorful
enamel melamine laminate
systems. Panel frames and
hardware add accent color,
circle 211

“~1KD Corporation (1194)

Triton Il Ffurniture system
in oiled oak was specified
by Cannell and Chaffin"s
Denver office for interiors
of the Chatfield Bank for
its "warmth and adaptabili-
Lehigh-Leopold ty to specific work func-
tions .
circle 212

Lehigh-Leopold (1147)
Office chair, from new
seating line by Canadian
industrial designer Robert
Whalen. Light weight de-
rives from cast alvaninum
arms and base and molded
polyurethane over hardwood
core seat and back
Zippered slipcovers,
circle 213

Interiors International
(9345
Kuypers Series numbers over
100 interrelated components
in 12 standard woods, with
task or ambient lighting.
Screen and seating fabric
can be matched, Series of
models at NEOCON allow
visitors to do their own

arrangements.
circle 214

Croydon

“~Ben Rose (6828 N. Clark)
Background fabric is ''San
Pedro,"™ printed on Key
Tonoro of 707. Verel, 117.
rayon, 197. flax, for use
on open office screens,
circle 215

names refer to showroom space in the Merchandise Mart
NEOCON continued on page 32



interiors international limited showrooms representatives

seating division New York (212) 759-3243 Atlanta Denver Philadelphia
Chicago (312) 644-1551 Boston Detroit Seattle

circle 13 on reader service card Houston (713) 961-5031 Cincinnati Miami Washington, D.C.



Designed by Fuller Robinson ... Xception 2 is available in White Oak, Walnut and English Brown Oak

XCEPTION DESIGN LTD. 2875 INDUSTRIAL BOULEVARD, LAVAL, QUE. H7L 3v8 (514) 668-0710

U.8.A. . .. ATLANTA (404) 092-7372 « BOSTON (617) 423-0040 » DALLAS (214) 651-1556 « DENVER (303) 761-9722 « DETROIT (313) 398-5933
LOS ANGELES (213) 277-4491 « MIAMI (305) 666-1630 « MINNEAPOLIS (414) 285-3163 NEW YORK (212) 759-9632
PHILADELPHIA (215) 837-5424 « PUERTO RICO (809) 726-0445 « SAN FRANCISCO (415) 552-3414 « ST. LOUIS (314) 241-0522

CANADA. .

CALGARY (403) 275-1142 « MONTREAL (514) 861-8555 > TORONTO (416) 363-2047 - VANCOUVER (604) 669-6771

EXHIBITING AT NEOCON INTERNATIONAL-EXPOCENTER-CHICAGO

circle 14 on reader service card



1. CORRIDOR SOLUTION

Wmidnt help but notice that most corridors are

8 feet wide. So we make our beautiful Flor-Ever
sheet vinyl flooring 9 feet wide. And look-no seams!

In. addition. 10 Our efficient

THE ALTERNATIVES

look atit.the 6'alter-
Anywayyou 0 mercial vinyl
native toour9'com

o ¢ Unnecessary seams
prodyige Congoleum™® gorridor

lution S2VES installation time
solution —— “tag,  Furthermore,
and money s minimal. Our
maintenance

sheet vinyl has a

RS g
n_eed% nothing % yeep Rt Took-
ping or buffing

N9 nFH\éf%éiewarkho_rse of our

commercial line is called
Flor-Ever which is engineered

durability at an extremely
tmmpetitive price, making itthe
best value on the market. Also.
Flor-Ever Is styled and colored

to meet your design needs.

9' designs, aﬁ'&?ongoleum com-
mercial vinyl comes In 12
widths, too. So for every corri-

floor you specify, you !

dor or beautiful

find we have a

solutigy: further information,

call a Congoleum flooring con-
tractor. Sweets Toll-Free Buy

Line (800) 447-1980. or write

Sales Mgr.. Congo-
Contract 195 Bajgrove Drive,
leum Cor
Kearny. NJ 07032.

RSTS

heet flooring
emical
irst 15' vinyi

OHgF
06 *Jllrst mtaigvin
OOrf 1957 <Jlrst
§- floors 68



POROUS FABRICS AND ACOUSTICAL
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Haworth

INNER CORE KEEP DECIBELS DOWN

#£A11-Steel (1177)

Free-standing and modular
components comprise the
open-ended 8000 Series
System. Panels can be
acoustical on one or both
sides, or combined with
metal or laminate. Hang-
on desks, cantilivered
work surfaces and other
components attach easily
with minimal tools.
circle 216

#Conwed (929)

The Instant Office fits
around standard size desks
to give immediate visual
privacy and sound control
with acoustical screens,
hang-on storage components,
and task lighting,

circle 217

“~Kinetics (903)

The 100) Series of posture-
back office seating and
stools offers choice of
eight models in chrome,

or 12 brilliant Kinetics
Kinkote colors.

circle 218

“~Haworth (976)

TriCircuit ERA-1 (R)
panels simultaneously
power convenience out-
lets, special equipment,
and lighting in a number
of workstations or
receptacles. Hinged
covers on panel raceway
allow positioning accord-
ing to need, and conver-
sion from original ERA-1
to a new three-circuit
switching device,

circle 219

Gilford Incorporated
CProutv Designs, 444 N.
La Salle)
"'Side-by-Side casements
in natural shades are 1007«
Belgian linen or blends
with spun rayon,

circle 220

numbers after firm names refer to showroom space in the Merchandise Mart
NEOCON continued on page 40

Il

<o

Tl



New ACOUSTONEZ*IN bold dramatic

L.-4-

Now, America's prestige ceilings won't
chip and tell when accidentally scraped
by tools or ladders. That's because the
color runs all the way through today's
ACOUSTONE tile and panels; practically
eliminates the need for touch-up work,

ACOUS5TONE combmes soun&—soa‘ang
function with the ultimate in aesthetics.

Natural earthtones include Pumice, Clay
Cray, lvory and Sandstone in patterns
shown above. Also contemporary colors
in a wide selection of distinctive textures,
m See your U.S.C. representative. Or write
to us for specifics at 701 S. Wacker Dr..

Chicago. M. 60608, Dept 169.

...and color clear through!

A. BUTTE pattern. Bold look. Random-spaced
smoothsurfacesaddemphasistodeepfissur«.
B. BOULDER pattern. Coarsest surface in
acoustical ceilings for massive interiors.
CLACIip N5 texture is remims-

oh
SRR et GG 2SR

UNITED STATES GYPSUM!|

BUILDING AMERICA & #

circle 16 on reader service card
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Thonet



Wedid

We wanted to create a new lounge system for
landscaping interior spaces, The basic rounded
form of the interior tubing shell was the

starting point for our modular configuration™

Designed by Bob Aronowitz

and Bernard Katzanek, the

partners of Robert Bernard
Associates, the Lounge Landscape
System was developed in response
to the need for economically priced,
sturdily engineered modular seating.

Using fiberboard interior laminations instead of the more conventional
solid urethane slabs, the system offers a rugged form of seating not
limited in cover selection and easily reupholstered. The high back units
can separate a space into private areas whereas the lounge height
groups create continuous patterns, All units can be used singly or joined

in linear, serpentine or angled landscape groupings.
Design patents pending

~mliN A-fla-lh_gsmlchess St. POB0ox1587 York. PA17405 (717)845-6666



swinner of the ASID
international residential product
design award for 1976

circle 17 on reader service card
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New Casual

Canyon Chair* by
Gold Medal

Solid hardwoods.
Natural canvas on
clear or Danish walnut
oil stain finish.

Swivel back for
lounge-chair comfort.
Folding frame,

171 6 PACKARD AVENUE
RACINE WI 53403
PHONE (414) 552-7e7e

we make tt.



ScreenOne.
Unique construction,

ScreenOne. It's the most advanced screen on the
market today.

Sewn polyester afxl nylon velvet fabrics are avail-
able in 40 colors and ten Schemetric™ patterns.

13 different sizes, straight and curved. Three popular
heights. Six trim options. And an NRC of .90, and STC
of 24, plus a Class A fire rating.

Specify the ultimate in design flexibility. Specify
ScreenOne. Write VVogel-Peterson, Elmhurst, IL 60126.
Telephone (312) 279-7123. See ScreenOne at the
Merchandise Mart, Chicago, or at leading office
furniture dealers.

circle 18 on reader service card
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|"ke a hard look
at new soft Naugahydd

See those deep, lush tufts and folds
over there?

The gentle curves?

Those are the things that say
“sink-into luxury” long before you
even touch new Status. That tell
you this isthe very softest Naugahydd
vinyl fabric weVe ever designed
for the contract market.

So soft in fact, that now you can
do the things you've always
wanted to do with Naugahyde fabrics.
Like wrap a curving arm. Pull
it into rows of elegant tufts. Let it
flow over executive suite sofas,
plush foyer chairs. And watch it fol-
low every line just as smoothly
as you can imagine.

The secret? A Fosstretch”?
backing of spun polyester—giving
more suppleness, more pliability
than a woven backing could ever
hope for.

And look at that finish. Soft
again. Quiet. Exquisitely dull. With
a waxy-rich hand. All thanks to
a slip-thin top coating of urethane.

Yet Status holds its own in
the heaviest of traffic areas. With
superior durability, tear and
soil resistance.

WeVe even focused on restrictions
of the most stringent fire codes.

So you know safety has been built
right in.

Finally, colors. From Oyster to
Cinnamon, Sun Gold to Charcoal,
they're beautiful. And 29 in all.

But. one look (and one touch) is
worth more than millions of words.
So ask your Uniroyal Representative
for samples of Status. Just call.

Or write Uniroyal Coated Fabrics.
Mishawaka, Indiana 46544.

Wc helpyou do it with style.

UNIROYAL
Naugahyde Brand Fabric

New Naugahyde “Statusr

circle 19 or” reader service card



Note: numbers after firm names refer to showroom space in the Merchandise Mart
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Undemcc”™ the fabric
covering lies anengin”red
masterpi” of acoustical
accomplishment.

No open office system is complete without privacy.
American Seating understands this. TheyVe designed an

acoustical panel that is functionally superior in absorbing
sound...Privacy 2.

Only at American Seating could such techno- ||
logical expertise and traditional excellence produce |

this acoustical accomplishment M
In the open office system.

"L Totally new Privacy 2... from
E American Seating, committed
I to the superior standards

the name represents. American
Seating

* *

901 Bgmt&ay.N W.. Grand Rapids. Mich 4504 1MW456-&3SH
MtoChiCffiO. Da&s, Grand Rapids, Los Ani*eltsr-Now V«Trk,and San JosI*

en reads” ser«ie».cerd



Allied Chemical Introduces
hbble

NatutobL_uster-



with the enduring elegance of Anso-x nylon.

NoturoLuster brings the clossic look of wool to
the commerciol carpet market, in sturdy, eosy
core nylon,

NoturoLuster is the newest of ANSO-X commerciol
grode fibers, with the closest-to-wool look
ovolloble in nylon. The ottroctively natural luster of
fine wool — or much less than the cost of wool,
but with the superior durobility of nylon — ond
featuring the special depth and richness of color
thot sets all ANSO-X yoms oporr.

NoturoLuster odvonces the scope and versotility of
comrr>erciol corpet o giont step ahead, by
combining the beoury of wool with the superior
performonce of ANSO-X nylon, the most durable
corpet fiber ovoiloble. Stubborn resistonce to dirt,
stoins, ond soiling. Remorkoble resilience. And
easy mointenance.

NoturoLuster is yet onother facet of Foshionnotion.
A revolutionory new movement in floor design,
brought to you by Allied Chemicol ond the
leoding manufocturers of commerciol corpet.

But the real beouty of ANSO-X Is thot all
commercial carpets made with ANSO-X nylon

ore engineered for superior performance.

» ANSO-X "reduced soiling" fibers for outstanding
appearance retention.

» Permonent stotic control.

» Rigorous performonce tests, including o 100,000
rreod floor test for ever/ cut-pile style.

» The strongest wear and static guorontees in the
industry; a lifetime onti-shock guorontee os well os
free replocementr if ony portion of the carpet
wears more then 10% in 5 years. That's the

Allied Chemical Guaranteeth™*“... the Guorontee
with teeth.

NofuroLuster for the look of wool. The toughness of
nylon. And for everything else you specify carper
for. Avoiloble in posh plushes, tosteful tweeds orKI
prestigious patterns.

Come ... join the revolution ... it's getting under
woy ot oil the best mills.

Ask your Carpet Resource or conroCT Allied
Chemical Corporotion. Commerciol Carpet
Specialist, 1411 Broodway. New York, NY 10016,
(212)391-5079

ANSO-X means enduring elegance

NaturalLusljer

circle 21 on reader service card



TIME. LIGHT, AND TEXTURE

Brickel Associates (954)
lona cloth, designed by
Ward Bennett, is a soft
and exquisitely colored
fabric of 100% cotton
chenille, yet it with-
stands rigorous testing
to earn a "heavy duty
contract use' rating.
Thirteen yam-dyed
colors
circle 225

Howard Miller (1277)
Clock (4722-561) is de-
signed for mounting on
panel or desk in open
office systems. It has
a white iInjection molded
case, black bracket and
face, shatterproof crys-
tal, and quartz battery
movement
circle 226

“~Robert Long (621)
Cord-hung pendant hood
series designed by Stuart
Barnes is adaptation of a
classic industrial light
fixture. Select from
four diameter sizes and a
wide range of finishes.
Distributed by Metropol-
itan Furniture.

circle 227

Howard Miller

Note:
in the Merchandise Mart
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A distinctive addition to R-Ways Greenfield Collection —impeccable detail
standing craftsmanship —finest materials — combined to reflect the confidence of the
executives who have reached their mark.

Showrooms; New York. ChiCciyo, Atlantn, Seattle, Minneapolis
R-WAY FURNITURE COMPANY, SHEBOYGAN. WISCONSIN (414} 457 483S

ctfttc 22 on reader service card
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For Those Who Know
The Difference

To the discerning eye, there is no substitute for a true original.
A Vasarely paintijig. A Cartier diamond. Or a Gucci design.

Like the masters, Hollytex Carpet Mills, Inc., artistically

blends color, form and texture to create a vivid new

experience in commercial carpet design... Wedgewood.

Rich wool-like luster loith a clarity of color found only in unique
Anso-X NaturalLuster,. nylon fibers. A spectrum of hues from
subtle earth tones and delicate pastels to bold electric brights.

The matchless beauty and lasting value ofa wear-resistant,
durable Anso-X business carpet is guaranteed in writing
for your enjoyment today... and tomorrow. _i

So explore a new dimension in living environments.

Wedgewood Carpet by Hollytex. An Original.

HOLLYTEX CARPET MILLS. INC.

L. Natu raLUStEf SUBSIDINA/ OF UNITED STATES GVPSUM COMPANY
City of liMtualr Dallas Seattle Los Angeles San Fnndaco Chicago
«300N. Baldwin Park BHfd  World Trade Center Padfic Northwest PumiUire Mart Pacific Design Center 1%tmi Merchandisf Mart Chicago Merchandiu Mart
Space 601 Suite 337 Space 437 Space 1858
2100 Stemmons Freewai/ 121 Boren Attenue, North 8687 Melrose Airenue 1355 Market Street Chkaga. IL 60654
Dallas. TX 75207 Seattle, VIA 98100 Las Angeles, CA 90069 San franctsco, CA 942Q3 (312) 822-9166

(214) 744-2922 (206) 622-6140 (223) 659-5205 (415) 867-0410  (ircle 23 on reader service card



I Intrex

JIO’

'Steelcase (1Q32)
NEOCON X1 visitors will
find chair lines 1in
monochromatic color com-
binations. In response
to needs of the design
world, Steelcase is now
offering its major chair
lines in a choice of
three coordinated neutral
colors for bases, frame
finishes, outer shells,
and upholstery materials.
Sectional seating from
the new 441 Series is
shown.
circle 228

~Lighting Associates

cmt)

"The Lamps,' originally
designed by C.J. Jucker
in 1923-24 at the
Bauhaus, are exclusive
imports from ltaly, ob-
tainable in desk and
floor models,

circle 229

“~Intrex

(Milo Bloch

415 N. La salle) ~
Designer Paul Mayen has
brought out a new floor
lamp, standing slim

and 72 ins. tall, with

a 3 in. diameter. Plas-
tic diffuser runs

length of illuminated
opening. Use fluorescent
or iIncandescent tubular
bulbs on dimmer control,
circle 230

“~David and Dash (6-113)

Among new Tfabrics being
introduced at NEOCON is
“Omnibus,™ a 100%

cotton drapery or up-
holstery fabric in 54

in. width and a ravish-
ing range of 34 color- ™

ways
Ci¥éle 231
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COLORFUL FURNITURE AND FABRICS JOIN

THE UNCOMMON ACCESSORY

IN EXECUTIVE OFFICES

NEOCON continued on page 50



7100 Series;” Panel End Design

Crafted of genuine oak exterior with oil,

hand rubbed and waxed finish. The file drawers

have full progressive suspension and the box drawers

have metal extension slides with nylon rollers. This series is

trimmed with a mirror chrome base with adjustable glides which are
standard. Bronze bases are available at an extra charge.

circle 24 on reader service card

MAKERS OF FINE
WOOD OFFICE FURNITURE

P.O. Box 71 e Jasper, Indiana 47546

PERMANENT DISPLAY ROOMS—CHICAGO = FORT WORTH « LOS ANGELES « NEW YORK
WAREHOUSES—DENVER « FORT WORTH = LOS ANGELES =« NEW YORK ® SAN FRANCISCO « TACOMA



EXHIBITORS BUILDING, ACROSS THE STREET FROM THE MERCHANDISE MART,
HOLDS A MIX OF CONTRACT DESIGN WITH RESIDENTIAL-ORIENTED LINES
THAT CAN ENRICH COMMERCIAL PROJECTS. 15 SHOWROOMS REPRESENT
SOME 125 MANUFACTURERS.

EXHIBITORS BUILDING
325 NORTH WELLS

Richard W. Muller
(2 south)
Specializing in unusual
textiles, Muller has
developed his own
""Nautishade™ that can
act as a window shade,
divider, or wall cover-
ing. Custom made of can-
vas or other fabric in
24 to 84 in. widths, or
railroaded. Reef points
may be iIn same or con-
trastin colors
circle 32

~Peter Buckstaff

(2 north)

This visitor®s chair
from Bright Chair Com-
pany may be specified
in open arm and fully
upholstered models.
Buckstaff represents a
dozen furniture firms.
circle 233

Harbor Benedetti
(2 north)
Another Ffirm represent-
ed by Buckstaff. The
tafele 1llustrated, with
its round top of fine
wood veneers in pre-
cision pattern, is from
the Contemporary Collec-
tion. Choice of size,
finish, and base design.
circle 234

~NCollectors

(5 north)

This showroom specializes
in paintings, sculpture
weavings, tapestries,
ceramics, and other art
forms. Sculpture shown
is ""Spectre, U a welded
steel piece by Ed Mc-
Cullo\igh.

circle 235

Showroom
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Atlanta’'s St. Joseph's Hospital pre-
scribed a sure remedy for Its cold bare
floors; a Zeflon 500™ Solution Dyed
Nylon carpet that looks like wool, hides
soil, controls static and has a long

life expectancy.

Badische Corporation’s new high-performing Zeflon 500
Solution Dyed Nylon heather is the only BCF nylon that
imparts the soft luster and color clarity of wool to contract
commercial carpets. Because the fiber is solution dyed, it
produces exceptional color uniformity as well, eliminat-
ing side-to-side color matching problems—a big plus in
large installations such as this one of 12,000 square yards.

The hospital carpet shown here has been tested and
Performance Certified by Badische Corporation for extra-
heavy traffic use. It has a unique soil hiding property and
is treated with a special soil retardant finish for easy
cleaning. Even difficult hospital stains can be removed,
for Zeflon 500 is not harmed by harsh cleaning agents.

NTIVI

The carp>et also carries the Zefstat" anti-static warranty
for the life of the carpet and the Zefwear" 5-year
durable carpet warranty.

Carpets of Zeflon 500, as well as contract commercial
carpets made of other Badische yarns and blends, are
available in a wide selection of styles. See them in our
Carpet Selection and Specifications Guide. For your copy,
call or write Badische Corporation, Contract Carpet
Consultants Service, CREATE* Center, Williamsburg,

VA 23185, (804) 887-6573.

PERFORMANCE CERTIFICATION

Badische Corporation
Williamsburg.VA 2318S

BASF

MamOet ot Itw BASF Grouc

Zeflon 500" s a trademark and Zefstat' arid Ze~'ear’ are resistered trademartes
owned by Badische Corporation, formerly Dow Badische Company.

CREATE* Is a registered service mark owned by Badische Corporation, formerly
Dow Badische Company.

Badische CorpCM-ation produces acryhc and nylon fibers and yarns especially
engineered for carpets of beauty and performance.

circle 25 on reaclor service card



Light.

Space.

And the sound
of privacy.

This is Tempo 3.

Come see for yourself. At
NEOCON XI, we’re showing
the complete Tempo 3
system, with many

new panel-hung and
freestanding components—
plus adistinctive new line of
compatible seating.

In Chicago, the Shaw-Waiker
Building is just four blocks
south of the Merchandise
Mart, at the comer of
Washington and Franklin.

Circle No. 150 on the Reader
Service Card for detailed
product information, and a
special NEOCON Invitation
to Shaw-Walker’s 80th
anniversary celebration.

Shaw-Walker
430 Division Street
Muskegon, Michigan 49443






##+ Helping Hand

There are three areas that | feel need attention in interior de-
sign education (Backtalk, February 1979 Interiors): “people”
skills, communication skills and marketing. Design business
is notjust sitting at a drafting table. It is important to have good
interpersonal skills, to be able to relate on a personable level
with people. Without communication no idea can emerge as
a reality. Communication is extremely important both to un-
derstanding the clients' needs and to communicate design
solutions to the client.

Marketing of skills is an important concern. Designers who
areable to sell themselves and their skills are the ones who will
rise to the top the most quickly. Developing a marketing
strategy oriented to the user is vitally important.

We have used interns at numerous times in the past, at least
one peryear, and have found it to be a mutually positive expe-
rience. It gave the student the opportunity to see what design
work is really like, toobserve projects in process and to learn
more about resource information. In my experience, the in-
terns did not know much, ifanything, about resource materials
and products and had little or no experience in dealing directly
with a client and resolving problems on the job. They fell very
insecure in developing design concepts.

We will continue to use interns as we believe in contributing
to the education process and have found that itis helpful to us
Although | have heard people say that it takes too much time to
train them, ofall the interns we have had experience with, we
have not feltthat to be the case.

Pamela Johnson.
Interior Design Consultants. Minneapolis. MN.

circle 26 on reader service card
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# Applause ...

| am thrilled with Pilar Viladas* text on Conran’s (May 79 is-
sue), and ifthis is an example ofwhat we can expect in interi-
ors! can'twait foral the other storiesyou will be covering.
Edith Siroto

New York

Your April editorial is very much appreciated. After two years
ofdespair, it is thrillingand pleasingand excitingto realize
that “Buildings Reborn: New Uses. Old Places™ is now going
to 60 cities, with 48 on the waiting list (with local BR
milteesdcvcloping in many ofthe localities).
Barbaralee Diamonstein

New York

com-

#MOMAON Tour

William Ellis’s provocative article on MOMA'’s Transfor-
mations in Architecture inspired me to take another look at the
show—only to discover that the exhibition wason lour. | am
sure readers across the country—and Canada—would like to
know how they can catch up with it. Here’s the program:
December 19.1979to January 27,1980 Cleveland Museum
ofArt. Cleveland. Ohio
February 23.1980 to April 27. 1980 Art Gallery ofOntario.
Toronto. Canada
George Csema
New York

O Speak out! Write to interiors,

1515 Broadway. New York, NY 1(X)36



For those who see differentl3i".

now longer wearing in earpet of Heretilon.

Admittedly, carpet of spun acrylic yam is
beautiful. But so is the carpet pictured here. And It’s a
lot more practical and economical.

It’s the new heather-look carpjet tufted of
Herculon* olefin fiber. Of filament yam, not spun. And
it will outwear heavier weights of acrylic by far.

Naturally it offers all the other easy care
advantages Herculon is famous for—built-in resistance
to fading and staining and very low static buildup.

There’s a wide choice of color combinations in this new
yam systera It's ideal for offices, schools, motels, and
health-care facilities. I1fyou see things differently, take a
look at hard-wearing, heather-look carpets of Herculon.

Wriie these mills for samples. Ask ft)r “Heather-look™ Herculon:
Atlantic Carpet Corp., Box 29, Calhoun, Ga. 30701

Barrett C*arpet Mills, Inc., Box 2045, Dalton, Ga. 30720
Colonnade Carpet Mills, 210 Madison Ave., N.\.. N. Y. 10016
Hovvard Carpet Mills. Inc., 6540 Powers Ferry Rd.. Atlanta. Ga. 30144
J &J Industries, Inc., Box 1287, Dalton, Ga. 30720

Mar-Jun Carpet Mills, Inc., Box 339, Calhoun, Ga. 30701
Normandy Carpets. Inc., Box 1776, E)aiton, Ga. 30720

Wfelltt) Carpet Corp., Box 281, Calhoun, Ga 30701

Or for more information, write: Hercules Incorporated, Room 403,
910 Market Street. Wilmington. DE 19899.

HERCULON' -a.

eHercules registered trademark McnculL.CS

Performance. That'’s the beauty (rf Herculon.

circle 27 on reader service card



hotitems
VWAtt's up...
an energy-saving breezemaker, a new light..
plus a showroom that's tripled in size

Hunter's 1903 Old Tyme Ceiling Fans remain
basically unchanged, but offera number of vari-
ations. including the new chestnut-brown/brass
fans. Requests haveindicated designers' need
forthe color combination ofsolid chestnut-
brown and solid brass motor colors with the top
motor section inbrown and the vented base
casting in brass. The energy-saving breeze-
makershown ISin a 52in. size and has cane-in-
sert circle 238

GE's “Clrcllte” saves energy and turns an ordi-
nary incandescentfixture into a fluorescentin
seconds. The two parts—a screw base and cir-
cularlight—mate to make an assembly that uses
44 watts to produce as much tightasa 100 watt
household bulb: and. the lamp outlasts 10 stand-
ard 100-watt bulbs. Ofspecialinterestin hotel/
motelinstallations, payback comes in about two
years |It's theft proof, too circle 237

showroom

Selling all the angles

he pace al Pace never slowed when the
showroom in Chicago's Merchandise
Mart underwent construction that
more than tripled the space. Further-
more. designers were able to “super-
vi.se" the work through a transparent “dust
wall." Pace's own Denise Marchand. head of
the design department, designed the entire
project, praising the Mart for the way the Mart
people cooperated, programming day-to-day
operations smoolhiv and cificiently.

Striking dc.sign elements in the completed
interior are large graphics, clearly visible from
adistance ... a tiled floor setdiagonally that
activates the micro systematized glass door...
angled inner walls to direct traffic flow and add
more background space for display... perime-
ter walls faced in brown felt... platforms with
recessed lighting. Ms. Marchand's concept was
ba.sed on “simplicity of angles and lighting that
would not compete with the sinuous textures
andsophisticated shapesofthe Pace Collection!
Wall felt: Wolt-Gordon
Floortile: Country Floors
Carpet: Stratton
Track lighting: Halo
Glass: PPG, installed

by La Salle Glass
Entrance door: Horton Automatic

Photography by Darwin Davidson
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BELQtAK LINEN has marry inherent quallttes which makes li a,'natural choice for both resiiential and contract
instollatk)ns. ChUdcan's room designed byCirCanow, Ltd. WaUcoverfng ancTtectt cartvaa—HENAy CACVIN FABRICS.

Paperbacked fWic on fioOP--PeROEPTIVE CONCEPTS.-Stuffed animal—*"TENDIG INC.

For additional'informabon: Belgian Unen Aaeodatlon, 280 MadisOn Avenue. New Yprk;. N.Y. 10016. 212/685-0424






VN4*butld itforyou
fromthegroutup*

Introducing Vinylcraft® Il. The reinforced vinyl
tile that combines the looks and durability of natural
stone, slate and brick with the low cost of resilient
flooring.

Vinylcraft Il is easier and faster to install than
natural materials. And once it's in. you'll have a
quieter walking surface.

But you'll still get the depth and character of
handcraftsmanship because we construct each tile
individually, by fusing a series of richly colored three
dimensional shapes with a full-sized. 12 by 12 inch
“~ut' base. The end result js a strikingly authentic

1~ inch thick tile with grewt lines that won't wear off.

That means it can withstand the daily punish-

circle 36 on reader service card

®1979FImtkol«

ment of commercial installations. Yet it offers un*
p~alleled aesthetic appeal for home environments,
with contemporuury designs like Yuma Clay™, Dover
Slate™ and Rutherford Brick"" (pictured).

And for.an even wider choice of beautiful, high
quality flooring, see our Vinylcraft** | and Vinylcr™
HI selections. You'll understand why we've led the
resilient tile industry with over 50 years of pwoduct
innovation.

For more information on these and other qual-
ity Flintkote” floors, call your
local flooring dealer. Or
contact us at (214)258-21",

RO. Box 800, Dcillas. Texas 75221.

FUNTKOTE

The retilient tile people.



FORMA'S0
THE ONLY SHOWING IN THE U.SA

CENTURY PLAZAHOTEL
. LOSANGELES, CALIFORNIA
JULY 20-2"1979

AN EXIMORDINARY EXHIBITION

1

SPONSORP:1) BYTHE ministry of RIREIGN rude. ROME. FTALY

TO THF TRADE. FRIDAY. JULY 20-3PM TO HPM « SATURDAY. JULY 21-I0AM TO TPM * SUNDAY. JULY 22-I0AM TO TPM -
MONDAY. JULY 2.} THROUIiH THURSDAY. JULY 26-10AM TO 8PM « FRIDAY, JULY 2T—9AM TO 1PM.
OPEN TO THE PUBLIC. THUR.SDAY. JULY 26—10AM TO 8PM = FRIDAY. JULY 2T—9AM TO 1PM.
FOR FURTHER INFORMATION-
ITALIAN TRADE COMMISSIONER: 1801 AVENUE OF THE STARS. SUITE TOO: LOS ANGELES, CALIFORNIA 9006T: (213) 8T9-0950
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Andit®
surrounded
by silence.

The national Steelcase study
by Lou Harris revealed that
noise and distractions are
the number one problem of
today's office workers.

New Series 9000 offers
the number one solution:
acoustical structural panels
that exactly meet the degree
of quiet needed, with NRC
ratings of .85 up to 1.0, the top
rating available.

New Series 9000 also
blends aesthetics with elec-
tronics via a multi-wire circuit
that delivers 20 amps for built-
in task and ambient lighting,
plus a separate 20-amp circuit
to power machines and
accessories.

And. Series 9000 com-
bines the rigidity of a furniture
system with the flexibility of
a component system to multi-
ply your design options.

For complete, detailed
intormation on the Lou Harris
study and on new Series 9000,
call your Steelcase Dealer or
Regional office. Or call
toll-free 800-447-4700; in
lllinois 800-322-4400.

New Series9000

Steeicaailhc .Grar*dRaD<fs, M149501 .L.os Angeles,CA90067,0ntario,Canada.
SteelcaseKurogane. Ltd .Osaka.Japan.Steeicase-Sirafor.SA Sarrebourg,France
Steelcase products and services are also available m the Middle East

Circle 29 on reader service card



Accessories

Smith Metal iXrts

Vecta Contract

Howard Miller

Peter Pepper

Seth Thomas

Prisma One

Smokador iFULLERI
Luxo 9 ‘

Fuller Office Furniture, Corp. In StOCk

Immediate Delivery

45 East 57th Street
New York. N.Y. 10022 (212) 688-2243

circle 30 on reader service card
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L.E. CARPENTER

_ presents
“natural classics” fabric wallcoverings

This newest addition to our extensive wallcovering collections
takes inspiration from nature's finest fibers and colors
Crisp linens and pure wools in both warps and weaves
innovative wool knits  and exquisitely woven Indian cottons-with no minimum order requirement
To specify individually or to co-ordinate with the extensive Vicrtex* vinyl wallcovering
library of more than 100 patterns and 1700 colors. Swatches available

L.E. CARPENTER and Company ~ » A Dayco Company. 170 North Mam Street. Wharton. N J 07885. (201) 366-2020/NYC (212) 751-3565
DISTRIBUTED BY VICRTEX SALES DIVISK3N, New York. Atlanta. Chicago. Dallas. Los Angeles. San Francisco. Boston,
Minneapolis, Toronto. Montreal. HOWELLS, INC,, Salt Lake City/PAUL RASMUSSEN, INC Honolulu

ctfcie 31 on read*jf service cam
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Side Arm Chair
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the interiors industry
Shelby Williams

he most imporiani

thing lhal has hap-

pened to the contract

furnishings business in
the past 25 years is the emer-
gence of the interior de-
signer.” says Manfred Siein-
feld. Sleinfeid ought to know:
the firm he founded in 1954.
Shelby Williams Industries.
Inc., is the largest contract
chair manufacturer in the
world and racked up total
sales of $67,000,000 in 1978
for contract seating and other
furnishings.

Visitors t0 neocon xi at the
Merchandise Mart in Chi-
cago in June will receive a
publication printed by Stein-
feld in celebration of his
firm’s 25th anniversary—an
appropriate memento of neo-
con Xl

Manfred Steinfeld is
known t0 neocon Visitors as a
Chicago booster on the Ex-
hibitors Committee of the
National Restaurant Associ-
ation and on the Board of
Trustees of Roosevelt Uni-
versity. who works hard for
the Chicago Convention
Bureau and was active in
founding the Contract
Manufacturers  Association
headquartered in the Mer-
chandise Mart.

What visitors may not
know is the history of his
firm-andof the man himself.
Because it explains so much
about the capability ofthe in-
teriors indu.stry in providing
the material suppon for the
U.S. design profession, we
present this briefchronology;

Manfred Steinfeld arrived
in the U.S. from his native
Germany with his family be-
fore World War 11. and
served in the U.S. Army as a
parachutist in that war. On
coming out of the service in
1945. he attended Roosevelt
University in Chicago, major-
ing in economics and statis-
tics. and graduating in 1948.
He worked for the Illinois
Department of Revenue as a
research statistician until
1950. when he was called
back into uniform for the Ko-
rean War. Out of the service
again in 1952. he went to
work for Sam Horwiiz of
Equipment Manufacturing
Company. In 1954 Horwiiz
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«e0t Bentwood

Manfred Steinfeld

— 7706 Wicker Arm

purchased the Great North-
ern Chair Company at auc-
tion for $10.(X)0. and Stein-
feld and Horwitz founded
Shelby Williams.

The Great Northern Chair
Company manufactured
Vienna-style bentwood
chairs, so Shelby Williams
began its operations with that
chair. In August 1959. Stein-
feld bought a West Coast as-
sembly plant in Los Angeles.
In April 1962 he acquired
American of Chicago, a home
furnishings and table manu-
facturer. In July 1963 he

First Quarter Century

1979

moved his manufacturing fa-
cilities to Morristown. Ten-
nessee. The factory now
measures nearly one million
square feet. In May 1965 he
reincorporated Shelby Wil-
liams as a Delaware Corpora-
tion and sold stock at $10.75
per share. In September 1965
he bought Duo-Bed Corpora-
tion. whose products are still
in the Shelby Williams line.
In September 1966 he ac-
quired Madison Furniture
Company, with factories in

Canton. Mississippi. It makes
office furniture to the de-

signs of New Yorker Arthur
UmanolT. In June of 1966 Stein-
fcld made a secondary stock
offering which sold at $15.75
per share. In August 1967 the
stock was listed on the Ameri-
can Stock Exchange with the
first transaction at $18.50 per
share. In January 1968 he ac-
quired Goodman Brothers
Manufacturing Co. of Phila-
delphia. which makes hospi-
tal and nursing home beds
and furniture, In July 1968
Shelby Williams merged with
Coronet Industries. Inc..
Steinfeld staying on as presi-
dent. The total transaction
was valued at $17,054,000.
Total sales at that time came
to $18,521,000. and stock was
priced at $26 per share. In
August 1975 Steinfeld ac-
quired Tri-Par Manufac-
turing Company of Chicago.
In September 1970 he bought
Morristown Foam and Fiber
Corporation in Tennessee,
and in the same year bought
Stephen Black of Los An-
geles. another dual-purpose
sleep furniture manufacturer.
In Februarv 1971 he bought
Coronet Industries on a one-
for-onc exchange of common
slock, going with the deal as
head of his own companv. In
March 1976. he brought to-
gether a group of investors
and bought Shelby Williams
back from Coronet (an RCA
subsidiary) for $17,179,000;
sales were then $44,000,000.
Horwitz stayed with RCA.

"We were the first firm to
make the Mart aware of the
impact of the contract mar-
ket. and at the end of '62 we
were the first exhibitor to sign
a lease on the Merchandise
Mart’s 11th floor, when it was
an appliance floor.' said
Steinfeld.

In March 1964 Steinfeld
opened an Atlanta market
showroom, and in August a
Los Angeles showroom.

“The quality level today."
he savs. “is enormously supe-
rior to what it was in 1954—so
much so that the slight actual
rise in prices caused by infla-
tion masks the fact that the
manufacturer is giving im-
measurable better value both
in design and in durability."

0.G.



h e u g au " S . a., I n C » 185 Sumner Awe.. Ken«lworth, NJ 07033 201-245-3480

THE ORIGINAL CARPET SQUARES

Client; Royal Bank of Canada, Toronto. Ontario; Royal Bank Plaza Architecture: Webb, Zerafa, Menkes, Housden
Interior Design: J.C. Preston Ltd. Product(s); heuga flor-s, heuga 575 Installation; 40,000 sg. yds.. 360,000 sq. ft.
Installation Date: November 1976-April 1977 Photography Date: February 1977

In Canada: heuga Canada Itd. 185 Carlingview Drive Rexdale (Toronto) Ontario 416-675-2410
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Back to nature
with Franciscan
New Naturals.

Inspired by Nature, four new colors
have been added to the Franciscan
Terra Grande palette. The "new
naturals" have been designed to
work equally well with each other
as well as individually. Popcorn,

a clean, clear white and Vanilla,

a warm creamy white are subtly
neutral. Mesa is a rich, red clay
color and Chocolate is a deep
warm brown.

The "new naturals” available
in both 3" x 6" and 6" x 6" work
beautifully with other natural
materials such as wood, stone and
woven fibers. They also coordinate
with the newest kitchen appliances
and bathroom fixture colors. The
naturals are suitable for floor as
well as counters and vertical
surfaces.

The new naturals...a natural
choice for today's living and years
to come.

For further information see
Sweet's Architectural or Interior
Design Files or contact Franciscan
Tile, 2901 Los Feliz Blvd.,

Los Angeles, California 90039.

ceramictile

nciscan"
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THE
OBVIOUS OPTION 5

3" =

J.

I
C ?70\f
CPTOV

For these reasons: N O N C
The open office system designed to compliment O p r O

conventional furniture.

Unsurpassed quality in design, engineering, materials,
and function.

Lower initial investment allows the designer flexibility
in meeting budget reguirements.

Factory trained installation and customer service
available at time of purchase and for future additions or

changes, on all projects from small to large.
Please allow us to provide you with further information O P I I O N O N E
on OPTION ONE’ and how it can be beneficial to you.

circle 53 on reader service card
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Joserphson I NCi makes a designer's dream come true. With an exciting collection of wallcoverings bac-ked with
Stripfil* International Paper’s strippable hacking made with Kodel polyester. Wallc-overings that are beautiful to

look at, and handle beautifully, too. They cut easily, hang easily, go around comers, resist tearing, stretching

and wrinkling. And what's more, they're totally strippal*le for fast removal. Smile. Kodel polyester gives them

added strength and durability. To see the entire Vinyl Weave Vol. IV collection, contact your local distributor

or Don Lewis at J. Josephson, Inc., .30 Horizon Blvd., South Hackensack, N.J. 07606 (201) 641-3000.
Wallcov«nngs by). JosQphson. Stripfir by International Paper. Ko<lehpolyester by Eastman.

EASTMAN CHEMICAL PRODUCTS. INC . 3 MIbSKItfry o< EdStman Kcxlak Company. 1133 AVENUE OF THE AMERICAS. NEW 'lORK. N Y 10036 KODEL s Eastman s
trademark for its polyester fiber Eastman does not make fabncs or consumer textile products and Iberetore makes no warranties with respect to six” products
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Shelby Williams

It's anatural.

The natural warmth of Shelby Williams
wicker: designs that are both timeless and
trendsetting. Carefully lacquered and hand-
woven around tubular frame to last for
years. Is it any wonder that in the contract
field, Shelby Williams is the overwhelming
choice for wicker around the world?

INDUSTRIES. INC.

Executive Offices Canadian Licensee

P.O. Box 102« Furniture Industries Ltd.

Morristown. TN .37814 325 Clayson Rd.

Phone f).\V586-7000 Weston tTorontoi. Canada. MOM 2H4
Phone 416-741-4100

Showr«.K>ms in principal cities worldwide. For complete

catalog on Wicker and Rattan items, write Dept. A.

P.O. Box .3442. Chicago. IL 60654
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Kasparians

Kasparians, Inc.

815 South Fremont Avenue
Alhambra. California 91803
213 289-7695

The Poppy Chair, designed by John
Follis and Dave Hammer, features
upholstered seat and back, side
frame members laminated out of 15
layers of 1/16" bent ash.

Los Angeles
San Francisco
Seattle

Hawaii

Denver

Dallas

Extremely strong and resilient, the
chair is available In a variety of fabrics
and leathers.



e See Sinclair's Systems

a concept for contract designers.
Seventeen colorways, 138 selections of
geometries, stripes, textures.

weaves, and solids.

* Sinclair's famous oriental collections

e Velour 100 and Royal Wool from Holland

SINCLAIR
WALLCDVERINC
AND FABRIC

5401 South Downey Road. Vernon. Ca. 90058 « (213) 268-4191

SEE US AT NEOCON, BOOTH 100/International Room

circle 39 on reader service card



Introducing TOPS:

The first perfectly coordinated
broadioom and module system.

TOPS™ IS a trademark of Kerrtos, Inc,

TOPS (for The Omni-Bond Parallel System) ends the
frustration of trying to match Brand X carpet tiles with
Brar}qu@rﬂ%jrlggmmms right for the executive offices
but tiles make more sense for high-traffic halls or over
access-flooring, you'll get an effortlessly pulled-together
look. What's more, it almost always costs less than doing
the whole job with tiles.

Colors and textures coordinate perfectly because
TOPS 24" square modules and broadioom are both made
of our new Omni-Bond carpet. In pure solids, rich
heathers and subtle moresques from a palette of sixteen
coadinated colors.

Like all Kemos carpet, Omni-Bond is fusion-bonded.
Zeflon™ Subdued Luster Nylon is fused to the backing
with oven-cured vinyl, not just sewn through it.

That's why Kemos carpet lasts longer.

For the name of your Kemos distributor, call Sweets
Buyline at (800) 447-1980, or call us at (800) 241 -9413.

Of course, while you're at NEOCON, see us at the
Carson-Pirie Scott Showroom, #13-127. We ll show you
the first perfectly coordinated broadioom and module
system. And the difference between Kemos and
ordinary carpet.

= = Kemos, Inc.

m 1135 Shallowford Road
OS I Marietta, Georgia 30066 SubSKsiary of ROHM AND HAAS ODMPANy
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The most advanced seating system

S(t up Tilt forward

Vertebra is one of the most extensively
tested seating systems on the market
today. Only after extremely stringent
criteria governing its technology, and the
quality standards of Krueger and

OPEN ArK were amply met, was Vertebra
released for production. Over a year

of grueling tests in the laboratory and
field were required for proof. Now

you are invited to test Vertebra,

Until now, seating has restricted body
movement, denying the comfort

that could only be found with complete
freedom of movement. But now we
have Vertebra. It reacts automatically
to your changing desire for comfort.

Simply To\ax... and the seat slides
forward while the backrest tilts
backward; or sit up.. .and the chair
automatically adopts a more comfortable
upright position; lean forward...

and the seat and backrest tilt downward
6®; activate a release and the

backrest tWts backward 12®, permitting
you to stretch and relax.

Vertebra Executive InteQral Arm Ctiairs
Todfl Wehr Library. St IVorbert College, De Pere, WI
Architects Berners, Schober & Kiip, Green Bay, WI

Relax Tilt backward

Ergonomically conceived, Vertebra is
the first seating system which deals
scientifically and aesthetically with the
special requirements of the seated
person. Its simple. Ingenious mechanisms
react to any position you adopt.

And. since no two bodies are alike, its
mechanisms react independently to
provide optimal weight distribution and
continuous lumbar support for the
comfort and efficiency of a wide variety
of anatomies,

Vertebra's automatic operating
mechanisms are covered with protective
bellows which serve as armrests on
certain versions. Seats and backrests are
black injection molded thermoplastic
with fabric upholstery covering

seats and backrests.

These unique operating principles are
available on stacking Institutional
chairs, and pedestal base Operational.
Managerial and Executive models

for the office, plus Tandem versions for
lounge and waiting areas.

Designed by
Emilio Ambasz
Giancarlo Piretti
(The Center for
Design Research
and Development)

Patents Pending Worldwide
Copyright <0 1978 by OPEN ArK B V
U S Patents S38B2785. *4046422
Other Patents Pending

Krueger is exclusive licensee of

OPEN ArK B.V. for production and
distribution of its products in the United
States and Canada. For Vertebra
literature, contact:

hrueger

P.O. Box 8100
Green Say, Wisconsin 54308
414/468-8100

Showrooms;

Boston 617/893-2752

New York 212/371-9595
Philadelphia 215/666-9696
Atlanta 404/231-0913
Indianapolis 317/788-4737
Chicago 312/467-6850
Dallas 214/823-4183
Houston 713/222-1408
Denver 303/534-6060

San Francisco 415/981-1048
Los Angeles 213/659-2133
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dward Fields, who revolutionized the

carpet industry and completely trans-

formed custom carpet manufacturing

into a tool for the interior designer’s

expanded possibilities, died unex-
pectedly Tuesday evening. April 17. in the
Safety Harbor Island Spa in Clearwater. Flor-
ida. He wasa native New Yorker and lived in
Manhattan. His death at 66came less than a
year after the American Society oflnterior De-
signers. looking for a way to express the design
community’s gratitude for his artistic and pro-
fessional contributions, had changed its rules
to make him the first manufacturer to be
named a Fellow of the Society.

Fields* achievements, and the impK~rtance of
his firm. Edward Fields'. Inc., centered on his
ability to not only design and manufacture a
stupendous variety of beautiful rugs and car-
pets. but to meet custom requirements with
flexibility, precision, speed, and ata competi-
tive price. Technically that capability was de-
rived from ihe”magic needle" machine. Fields
discovered its prototype-invented by Vien-
nese emigre Joseph Blumfield-in Blumfield’s
carpet design studio in Los Angeles. This hap-
pened in 1941. during Fields’delayed honey-
moon with his wife Eleanor, following hi,s dis-
charge from the Merchant Marine, They had
married in September 1935. and instead ofgo-
ingon a honeymtxm. had used the money
saved for it to open their first showroom.

Sending his brother Elliot to the West Coast
to work with Blumfield and an engineer, the
Fields began aslow prtKCssof improvingthe
“magic needle” machine-a process that will
perhaps never end. Thev now have over200. all
made in the Fields* own Hushing. Queens
plant, all guided by a human operator, though
using power forgreaier speed and strength
than a human weaver could muster alone.
Blumfield. who died many years ago. was paid
generous royalties for his invention.

Technical capability, though it was the
means for Fields’ custom performance, was not
its cause. Blumfield’s invention had been re-
jected by every major U.S. carpet manufac-
turer before Fields saw it. The big manufac-
turerswere not interested in custom work nor
even in patterned Wiltons and Axminsters they
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Edward Fields 1913—1979

had once been capable of producing. All that
interested them were plain broadlooms. Fields,
however, had worked with decorators from the
beginning. The "magic needle" offered a solu-
tion to the problem oftrying to control the
quality of custom work done by hand weavers
in Puerto Rico and elsewhere. It enabled Fields
to work with interior designer customers in the
showrtwm in the morning and w ith w eavers at
the plant in Flu.shing in the afternoon. Fields’
awareness of the unlimited range of possi-
bilitiesoffered byhis tools accounted for the
artistic innovations which followed: a new
surge of interest in the area rug. a successful at-
tempt to weave Savonneries, and in fact a
rebirth of the contemporary carpetand tufted
tapestry as an an form. Special Fields rugs
were woven forand donated to the White
House and Executive Mansion. Fields
tapestries became status symbols in private
residence.s. focal artistic works in airports,
theaters, opera hou.ses. Thirty-five years after
the discovery ofthe “magic needle.” Fields had
builta library ofover 2.000 designs—by him-
self. by such interior designers and architects as
Barbara Dorn. Daren Pierce, and William Rai-
ser, and such artists as Al Hirshfeld. Bert G roe-
del. John Gerson. Chain Gross and Muriel
Helfman.

Not less significantthan the firm’s artistic
range was Fields’attention to the service needs
ofhis interior de.signcr customers. Fields made
Ita point of principle to work from hisown
showrooms, and to staff them with artists quali-
fied to “ad lib" every available design for the
particular requirements ofeach installation.
What he meant by “ad lib™ was the necessary
re-scaling, adaptation ofthe repeat, and color
matching or recomposition necessitated by the
interiorwhere thedesign would go.

Forall that this writer had learned about Ed-
ward Fields in innumerable interviewsand re-
ports (the la.stin the November 1978 interi-
ors). we found, on reading the New York
| imes obituary (April 19). that there were facts
we didn’t know: that he started in the rug busi-
ness as a payment collector for a company that
sold its wares primarily to speakeasies and
brothels; that at the age often he was the
youngest of the three Fields brothers’ song-
and-dance team in the Ziegfeld Follies of 1922;
that the orchestra leader Shep Fields (now re-
tired) is his brother; that the cinema producer
Fred Fields is another brother.

It remains to be said that Edward Fields was
a dedicated supporter ofthe interior design
profession and contributed generously to
FIDER. to the ASID Industry Foundation, and
to ASID and other interior design scholarship
funds. He remains as theco-dcsignated guest
ofhonor, with Maurice Weir, at the interiors
industry United Jewish Appeal dinner ofJune
4th at the Harmonie Club.

Because Edw ard Fields’wife Eleanorand
his brother Elliot remain with Fields’ superbly
organized firm, and because his son Jack has
been its President for some years, there is no
question about the firm’s continuity. It is the
departure of the man himselfwhich we mourn
with everyone who knew him in the industry.
His effectiveness as a force in thedesign field
was but one facet ofan admirable life and ofa
wonderfully lovable character. By succeeding,
very quietly, in dcmon.strating the impact of
Edward Fields’ characteron the lives ofthose
around him. Jack Fields won the hearts ofev-
eryone who heard the eulogy he delivered at
his father’s funeral. OLGAGUEFT






Tizio Lamp (Artemide Collection)
A~ A~V V from Castelli Furniture.

A Black Partoro
Ashtray by DiRosef

) Giusti from Atelier
~Museum Clock A.Mondo Rubber Flooring Interriational. Ltd.

from Howard Miller. from the Slater Co.

"Vertebra Chair from

Krueger (exclusive licensee
ofOPENATrkB.V).

DotA ruin ™ this
by hangii”™apiece ofjunkonthewall.

An office design is only as strong as it's weakest
element. Tradcally, that's often the art on the wall.

Not because interior designers and their clients don't
recognize great art.

But because they can’t find it.

Finding fine art 1s as much an art as finding fine

furnishinlgs. o _ _

{ takes, of course, exquisite taste. But it also requires
Instant recall of practically everything painted, drawn,
sculpted, woven and printed in the last twenty centuries.
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It takes years of seasoning in the rough and tumble world of
art. A thick black book of confidential contacts on every
continent. And last, but not least, a more than rudimentary

knowledge of interior desim. o
tall order. So tatl, no one seemed to be filling it.

That's why Merrill Chase decided to lend its
knowledge of the art world to the business world.

We're one of the top five galleries in the country.
Easily. With an array of art from Durer to Dali. In fact, chances
are great that we can locate something for you at the touch
of a Dutton. Our 44,000-unit stockroom is completely
computerized.

If not, we have a world-wide network of art finders.
They'll search high and low for the right work of art. From
a huge auction house in London. To a back-streetgallery in
Paris. To the estate of an obscure Thai nobleman in Bangkok.

If they can't find what you're looking for, it probably
hasn't been painted yet.

But it can be. Through Merrill Chase, works of art
can be commissioned. You choose the style. TTe subject.
Even the artist.

It's services like these that have made the Merrill
Chase retail galleries into a multi-million dollar business.
And as a business, we understand the needs of businesses.

Businessmen don't like to wait. So, except in the case
of commissioned work, pieces are delivered within 8 weeks.
Other sources take from 26 weeks. To a year. And more.

Businessmen like tax write-offs. So Merrill Chase
offers leasing arrangements. A Toulouse-Lautrec can be
written off just like a typewriter.

And businessmen like personal service. After we lease
or sell awork of art, we frame it. And hang it. Correctly.

No extra charge.

We think it's about time somebody took a business-
like approach to providing art. _ _

Because Business deserves fine art. Not just fine

furniture. Merrill Chase

Mernll Chase Coniract Division. Coniact D sfie Petranck.
circle 44 on reader service card
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Production
Head Otttce

430 Thpscott Rood
Scarborough, Ontorio
Conado, MIB1Y4

Tel: 14161298-2300
Telex: 065-25271
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FINE ART INTERNATIONAL

Now you can have the heritage of guaranteed

The reason you buy in Europe...design, quality
and workmanship...is now here, fine Art

International is European design, manufactured

in Canada by highly skilled craftsmen.

Trade Showrooms

Code

D&D Building

979 3rd Ave.

New York, N.Y.

Ph #212/478-5400

MWG

276 North East 67th St.
Miami, Florida
Ph//305/754-7593

MWG

19-14th St. North Wes'
Atlanta, Georgia

Pl #404/874-1987

Eisen Showroom

375 South Colorado Blvd.
Denver, Colorado

Ph# 303/388-0953

quolity workmanship, fabrics, leothers and
exciting design without the problems and extro

costs of importing.

Edmund Kirk Associofes
Ook Lown Plaza

Suite 604

Dollos, Texes
Ph#214/744-0696

C.J. Welch

8807 Beverly Blvd.

Los Angeles, Californio
Ph# 213/274-0671

e

C.J. Welch

101 Kansas St.

Son Francisco, Colitornia
Ph#415/864-1700



Au Naturel, a coitection of sophisHcated whUe and natural
casements created by Frankel to evoke your design genius.
Fifly-one new drapery fabrics styled with permanently and
inherently flame resistant Verei Modacrylic fibers. Extremely
drapable and very stable, naturally. Frankel offers the
competitive pricing, professional service and inventory position
that assures the realization of your vision. For samples and
more information about our complete line of contract fabrics.
call usat212/679-8388.

Frankel... for the febrics of your Viislon.

RTINS

1122 Broadway, New York. New York 10010

VEREL i$ Eastman's trademark for its modacrylic fiber.
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Housefor the Agricultural Guards
Claude-Nicolas Ledoux, ca. 1784
Engraving by Van Maelk after Ledoux
H:45.5 cm. W: 26.9 cm.

Designedfor the estate ofthe Marquis Anne-Pierre
de Montesquiou as one ofa number ofprojectsfor

the accommodation of agriculture laborers and
artisans displaced by the extension of the gardens
of Mauperthuts tn the 1780's.

A moment in design history.
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The PAS System
VChith power panel and tasklambient lighting

Designed by Douglas Ball

Sunar

18 Marshall Street, Norwalk CT 06854

One Sunshine Avenue, Waterloo, Ont. N2J 4K5

Visit our new showroom at Neocon.



ISFAHAN STRIPE.
CROSSING THE CENTURIES.

From Isfohon, crossroods of Eosf ond West, yesterdoy ond tomorrow.
A design of timeless excellence. A linen to grace the finest of your
contemporory erections — institutionol, Industrial or residential.

979 Third Avenue NY, NY 10022. Orher showrooi  Arlonra, Qosron. Oiicogo, Dollos, Houston
Los Arrgeles Philodeiphio, Son Froncsco, Washington London.

The first name in decorofive fabrics is now the lost word in woilcovering. Lee/j ofh
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The chair is
Billy Baldwin,
the fabric is
"Simply Suede
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EXECUTIVE
OPEN PLAN

Triton Il does it
beautifully!

Write for more
information.

DOMORE OFnCE
FURNITURE, INC.
2400 Sterling Avenue
Elkhart, Indiana 46515
(219) 293-0621
Domore seating and
executive wood office
furniture, and serieSeven™
modular office systems
are products of DCD
Corporation.
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THE EFFICIENCY OF AN ENTIRE COMPANY IS NOW IN YOUR HANDS.

You can maximize that efficien-
cy with Ad, Alma’s illuminated
open plan office system. The
system that provides effective
work environments for every
employee from the clerical level
through top management.

But the efficiency of the Ad
system goes beyond providing
customized work space for
each employee. It yields more
effective illumination through
a specially designed lighting
system. Keeps wiring out of the
way by routing it through race-
ways and wire collection boxes.
And Ad provides the flexibility to
be easily installed or rearranged,
because no special hardware
attachment is required: panels
simply lock together.

Write Alma Desk Company,
P.O. Box 2250, High Point,
North Carolina 27261. for
more information. We'll show
you how beautifully efficient an
office can be. With Ad.

ALMA DESK COMPANY

SHOWFOOMS 280 PARK AVENUE. NEW YORK. 1140 MERCHANDISE MART PLAZA. CHICAGO. SOUTHERN FURNITURE MARKET CENTER. HIGH POINT
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.. It fits

Matrix cleverly incorporates the flex characteristics of steel rod frames ... the resiliency
of polypropylene . . . with compound curved seats and backrests... for body-conforming

comfort previously unavailable in high-density stack chairs. You can choose from bright
chrome or powder coated frames, plain or upholstered support areas, or ganging
options. Matrix stacks 45 unupholstered chairs at 79" high on the dolly, meets all BIFMA
structural requirements. Tamper-resistant tablet arms and bookracks may be field-installed.
For literature, contact Krueger, P.O. Box 8100, Green Bay, WI 54308; 414/468-8100.

A2/371-9595 « Boston 617/893-2752 ¢ Philadelphia 215/666-9696 ¢ Atlanta 404/231-0913
T - Chicago 312/467-6850 ¢ Dallas 214/823-4183 « Houston 713/222-1408

Denver 303/534-6060 * Los Angeles 213/659-2133 « San frandsco 415/981-1048
Hyde Park, Onterio 519/471-3010

circle 51 reader service card

New



theeditor™word: growth

hi.s month, as a record

crowd gathers for

NEOCON. the show of

the year for designers,

architects and space
planners. Chicago is experi-
encing its biggest building
boom since the 1950’s. Ten
million square feel of office
space are currently under
construction. On one block
alone, four skyscrapers are
seeking their way to a place in
the sun. Outside the urban
sprawl, there is soon to be a
“first” in terms of energy ef-
ficient architecture, an ad-
ministrative building for the
Department of Energy, de-
signed by Helmut Jahn of the
C.F. Murphy team. Working
with solar engineer Frank
Bridgers. Jahn has achieved a
breakthrough, registering
25.000 Btu's per square foot
per year, combining solar
panels with a natural lighting
and cooling system. All this
activity (and Chicago's boom
seems to be repeated in New
York and other major cities)
has its ripple effect through-
out the profession. Particu-
larly for designers and manu-
facturers involved in office
planning and system.s. these
are exciting times. There is
every Justification for opti-
mism. Lawrence Booth, a
member (like Jahn) of the il-

On location. Editor-in-Chief Beverly Russell

meets the Muppets. More in Show Biz Spaces over

luslrious Chicago Eight
spearhead group of archi-
tects. is currently adding half
a million square feet to one of
Herman Miller’s factories in
Zeeland.

Such expansion in the
Grand Rapids area is par for
the course. The firm of Baker
Furniture has increased its
executive furniture business
ten fold over the past five
years. Everyone revels in
the very phenomenal 35
percent annual growth of the
systems furniture market. At
Steelcase. Fred Bell. Senior
Vice President in charge of
marketing, reports con-
fidently; “It is only beginning
to lake hold,”

Aside from the fact that
this is all good news in terms
ofthe bottom line, itis impor-
tant to remember that today's
expansion stems from a re-
freshing philosophical devel-
opment; that ofconsideration
for people in work places.
Since people are big co.st
items in any operation, busi-
ness is concerned with mak-
ing and keeping them happy.
Fred Bell reminds us. “With
over 50 percent of employed
in the U.S. working in offices,
economics are the drive
wheel forcing management to
look at the costs in offices. Ev-
eryone is paying attention to

equipmeni. to paper manage-
ment. Systems furniture
which offers acou.stical and
visual privacy is an environ-
mental investment that en-
sures more productivity.”

Unable to keep pace with
requests from the design
community for space plan-
ning support. Westinghouse
recently installed CADD
(Computer Assisted Design
and Drafting), a mind-
blowing. halfa million dollar
computer system that goes
beyond two dimensional
drafting of space plans. De-
signers evolve layouts on TV
monitors which display three
dimensional images. They
can file and recall every de-
sign they create. When they
settle on the best, a drafting
robot lakes over, drawing in 4
seconds what it would take 45
minutes to do manually.

Some people in office de-
sign and planning predict the
changes we've .seen over the
la.st 40 years are going to be
nothing compared to the
breakthroughs we’ll experi-
ence in the next 10 years.
Growth is the name of the
game. Or. put in thejargon of
our times, everything’s going
like rocket city, As we moni-
tor the start of neocon's sec-
ond decade, it’s clear the aim
is right on target.
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showliiz
PRACES

like show business
and no spaces quite
like show biz spaces.
Today’s film, music
and TV industry is a
super-electronic
world where artists
work surrounded

by a million dollars
worth of video or
sound equipment.

In these next 8 pages
we take you behind
the scenes in a top
film studio, show you
where the Muppets
TV series is head-
guartered and how
rock stars make discs.
Photography by

Jon Naar.

Above: Hobert
Greenberg
takes a Superman
teap outside
secretarial
office.

Left: Reception
area, with office
“cells" beyond
each with
flexible wall-
partitioning

on ceiling
tracks.
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MORSA

R/GREENBERG ASSOCIATES

syou might expect from the film stu-
dio responsible for the stunning til-
ling in the award-winning Superman,
its headquarters say “pow!" Impact,
however, comes not with grandeur
and luxury butwith extraordinary concern for
flexibility and functionalism. For creative
types who think on their feet (and even like to
do a Superman leap or two. asseen above) the
idea of having sliding walls on three sides ofa
room works in an inspiringway. Atone mo-
menlyou can be enclosed, then with a quick
push the room vanishes into one great space,
changing, like Clark Kent, into a new person-

ality. Explained precisely, the overall area con-
tains four flexible “cells” with circulation
around them and a reception area. Not that the
reception area is sacred to one function either.
While it behaves as a conventional greeting
point for visitors, it also acts as an extra gather-
ing place forall the office staff, who may sit
around its big table to look at film or discus
scripts and graphics, or even cat lunch. Over
head, a cold cathode light neatly defines this
public square and represents a part ofthe com-
pany’s artistic activity, since they design neon
display signs, as well as TV commercials, film
titles and so on. Interest in environmental mes-
sages stems from the fact that one partner,
Richard Greenberg, studied and taught archi-
tecture before turning to graphic design.
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showbiz spaces

R/GREENBERG ASSOCIATES

The actual nitty gritty ofthe Greenberg film
studio design comes down to an innovative sys-
tem ofceiling tracks that criss-cross the space in
atic-tac-toc configuration. Partitions slide
along these tracks and thus a secretarial space
can become a conference room or even a pro-
jection theatre, as performance dictates (see
plan below). By contrast, all ofthis warm,
come-and-go informality is played out against
arelatively austere background: white walls,
black carpel, white Formica-lopped office fur-
niture, black secretarial chairs. Even the addi-
tion oftwo black Windsor armchairs in the first
office “cell” cannot cozy up this spare, minimal
environment. But the two brothers who run the
studio, Richard and Robert Greenberg, feel
good about it. Simplicity is es.sential to their
work. "Most film studios are very messy. We
wanted ours to have a sense oforder and de-
sign.

gSo a pristine, frosted glass-walled, white-
floored corridor, with an overhead light strip of
the same cold cathode seen in the reception
area, guides people beyond the offices and into
the back space where the real work is done.
There’s an intergalaclic atmosphere in this long
narrow passageway that suggests R2D2 or
some equally computerized robot is function-
ing in these quarters. And indeed much is the
case. Behind the next door is an impressive as-
semblage ofcamera equipment and machinery
operated through computer terminals, all of
which is crucial to the highly sophisticated
video and electronic work done here. Forthe
designers, Antonio Morello and Donato Sav-
oie, partners in the architectural firm of Morsa.
many months ofstudy went into understanding
how all ofthis equipment is used, before they
could figure out the best way ofplacing it in
space and surrounding it with all the "support"
furniture and storage neces.sary, The skill with
which they resolved everything typifies their
approach to design problems. In Frank Lloyd
Wright style, they prefer asolution to occur or-
ganically. Thus no Morsa designjob is recog-
nizable through a repetitive vocabulary of sym-
bols. "Wejust like to make things work."
Superman would agree with that.

BEVERLY RUSSELL

Elevators
2. Receptionarea
3. Flexible office cells
4. Open Wingandstorage
5. Bathroom
6. Kitchen
7. Passagewayto film studio
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Morsa Destgners: Antonio Morello, Donato 5avoi«

Work chairs: Herman Miller MKO Chair, GF Chairs
Custom furniture: All work areas sliding partitions
desks, tables by Installed Systems, Inc.

Electrical installations: Inner City Electric Co.
Window treatments; Levolor Blinds.

Light; Morsa Luce. Inc.

Photography by Jon Naar

Above, tar ietl;
Book file
storage with
ladders within
easy reach of
offices.
Center:
Blackwalled
Photostat room.
Above: while
)assageway
inking office
to studio.
Left: Onstudio
monitor, the
Superman
graphics.
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showbiz spaces

MAURICE WASSERMAN
BETTY GOLDSTEIN

ITC
ENTERTAINMENT

hen Abe Mandell is at his cxecu-
tivedesk. hecan lakeoutaTV re-
mote control, flick a switch and
start watching a videotape ofthe
Muppetshow on his TV at the
other end ofthe room without anyone getting
worried that he'staking unnecessary time out.
He is President of ITC Entertainment, the
company that brings the Muppets to this coun-
try. among other hit shows. In line with the
character of this entertainment enterprise.
ITC’soffices in the Galleria. New York City,
broadcast a strong image ofshow biz success.
“A few years ago our company had expanded
to a certain point. Itwas time for us to move on.
1 wanted to make a statement that said VVow'
when you got out ofthe elevator." explained
Mr. Mandell. who has been in show business
35 years. "But it had to be in good taste, not
garish. This was easier said than done." It took
two years to achieve the end result, with archi-
tect Maurice Wasserman in charge ofstruc-
tural work and interior dc.signcr Betty Gold-
stein doing the furnishing. Mr. Mandell's space
planningand choices prevailed. “Red is my fa-
voritecolor. ifl could have had my way |
would have been surrounded by it. | had a
great deal ofopposition on this idea.” As it s.
red sweeps through the elevator lobby, recep-
tion area and on into a private screening room.
creating a great deal of drama—the carpet
(Halslon'sH design for Karasian) being re-
flected in smoked mirror on the walls. In secre-
tarialofficcs, thesame red carpet goes with
white walls, white office furniture with chairs
upholstered in blue. Designer Betty Goldstein
worked on over 50 offices in total, creating a
brightenvironment punctuated throughout the
public passageways with illuminated portraits
offamiliar show biz stars who arc favorites
with millionsof TV viewersand movie-goers
across the country. When itcame to Mr. Man-

Q«neral contractor: Structure-Tone
Mechanical/elBctrical: Sidney Barbanel
Carpeting; Preeident'sotfice, Stark

All other carpeting: Karastan
Wallcovering: President's office
executive offices, reception area.
Wolt-Gordon

Other areas: Vlertex

Ceilings: U.S. Gypsum

"Glacier" Acoustone
Doors/hardware; General Lock

Blinds: Levolor "Riviera"

Atrtificial skylight: Integrated Ceilings
Office equipment: Steelcase

Bathroom fixtures: Paul Associates
President'sofficefurnrtura: Pace
Fabnes: for President's sofa. Bons Kroll.
conference chars. Jack Lenor Larsen
Reception seating: Wolf Gordon
Kitchen equipment: Dwyer

Photography by Jon Naar
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Above; Calmand
luxurious. President
AbeMandell's
otlice.

Far left: Mr. Mandell
with Muppetstars.
Right: Pretend
skylightover
stairway in reception
area.

Far right:
Scintillating elevator
lobby.

ddl bown corner suite, a somewhat kssexu-
berant background was. needed for hi.s Oriental
art. collected overa period of 30 years, includ-
inga black lacquer chest, some printsand a
w all screen. (His early show biz days were
spent in the Far East where he operated a suc-
cessf'ul motion picture distribution company
with offices in Manila. Hong Kong. Bangkok.
Singapore. Tokvo. and other cities.)Quietlv
luxurious, the room hasanofl'-white carpet.
creamy Ultrasuede walls, terra cotta velvet for
conference chairs, w hite wool for the large L-
shapesofa arranged in front of the built-in TV
and video equipment.

llmav have taken time, but Mr. Mandell
Louldn t be happier with hi.s new headquarters.
“| can’t wait to gel in here every morning.”

HAVARLY RI SSfcLl.
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showbiz spaces

JOHN STORYK/SUGARLOAF VIEW

TWO STUDIOS:
BEARSVILLE,
BLUE ROOK

oil tape. Bring those faders up.

Drag in thatorgan.” The language
is electronic. The vocabulary is part
ofmusic-making in the new era of
electronic sound. Like it or not. ours

is the time of the electronic revolution. Video.
calculators, transistors, laser beams, computers
and microprocessors run our lives. But perhaps
nothing is as dramatically affected by the elec-
tronic breakthrough asour ears, Today, music
isas much engineering as it is the skill ofthe
artist. Decibel monitors fla.sh the wavelength of
sound from each instrument in the studio to a
TV screen in the control room and help the
sound engineer create the mix of intensity or
quality required. Percussion can be “brought
up.” guitars “faded out.” organs “dragged in.
all in the cause ofmaking the most sensational
sounds the human aural system has ever heard.
With Dolby units for less hiss on the tape, box
monitors, outboard racks, auto locators and
other interesting bits of electronic hardware.
equipping one sound studio can involve an in-
vestment of S500,000. Comparing studios for
comfort and style is a bit like comparing one
Rit/ hotel to another. They all have the best.
though they may cater to a different segment of
the sound industry—TV and radio commercials
forexample, as opposed to punk rock. John
Storyk. a sometime musician himselfwho suc-
cessfully played his way through Princeton’s
architectural school, knows all about using the
right materials for optimum sound effects ina
studio space. He began by designing Electric
Lady studio in Greenwich Village and has
gone on to create studios such as Bearsville,
Blue Rock and Sound Mixers that are home to
dozens of miilion-dollarearning rock stars.
Bach sound studio has its own special person-
ality. Bearsville, 100 miles out of Manhattan in

Bearsville Studio

Lighting consultant: Robert\Wolsch Designs
Light fixtures: Lightolier: KurtVVersen
Acoustics consultant: Ted Rothstein
Ger>eralContractor/cuslom work: Paul Cypert
IA/all panels: Bardet Storyk

Doors/hardware: Pioneer Door

Blue Rock Studio

Lighting consultant: Robert Wolsch
Custom light fixtures: Kurt Versen
Chairs: Jensen Lewis

Floor, custom cut parquet installed by
YoshimashaWada

Wall covering: Burlington Mills:
National Acoustic

Ceiling: Micro Acoustic roll by Johns
Manville

Photography by Jon Naar
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Above; Console at
Bearsvilte studio

cost$100.000. has
a finely tooled
leather armrest done
by a local craftsman.
Beyond window, the
recording room
proper.

Far left: Patti Smith's
bandinsessional
Bearsville.

Right; Session at
Blue Flock studio.
Soho.

n*-?

the Catskills, is a mountain chalet structure.
Blue Rock, in Manhattan's Soho is another trip
altogether. Here in a long, black-ccilinged lun-
nelofaspace, wood panels angle out into the
room, colored spotlights siring along the ccil-
ing. Because the bottom line figures are high
digits in all areas ofthe music business (pop
stars who sell a platinum disc stand to make $1
million dollars but it can cost S6(X).(XX) in pro-
duction fees to create it), artists are chwsey
about their studio bookings. They also belong
to a fashion-oriented generation where a cer-
tain color, mood and fabric is "'in” one minute
and "out” the next. “These days,” admits John
Storyk. "a studio has got to be competitive in its
design to attract ihe big names. This means a
aimbination of having the rightequipment
and look.

BEVERLY RUSSELL
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..Pfom the escalators at the Pacilic Design Center, nothing could be more
captivating: a triple tier display of umbrellas in a rainbow of colors, run*
ning the entire width of Knoll's showroom windows Under them, a crisp
tine of white Bertoia chairs poised at exactly the right intervals to excite
the eye And the final gesture, a vibrant row of potted chrysanthemums,
alternating m yellow and white projecting a feeling of fun and festivity
Like Proust, the intentions here seem to have layer upon layer of mean*

ing Juxtapositioning of flowers wid umbrellas (ram) suggest that some-
thing is burgeoning in this enviromnent Oi’tward-faclng chairs invite the
spectator to participate in the Pacific Design Center action from an inside
location And of course, the furniture aod the range of textile which make
up the umbrellas cue into the business going on in this showroom—it’s
very much quality stuff. How satisfying to be reassured that Buckminster
Fuller’s theory of synergy really works In this integration of design ele-



ments, thoughts and feelings that result total tar more than the sum of the
parts The name behind this ingenuity H Matfhew Weils, who since he

went to Knoll as facilities designer just over a year ago. has poured his
lalents into remodeling 7 of the firm's 14 showroomt. This particular
scheme, created specialty tor the Pacific Design Center's Spring West
Week, has sirrce been introduced into the New York showroom. And it's
also very good proof that business and design can profit trom economy

This eye-stopping display costs.$595 (37 umbrellas at $15 apiece) plus
the cost of textiles Fabrics from lefMo right, fop row 100% cotton + New-
port": 100% cotton Knoll Velvet with 100% mohair pile. 100% viscose
"Cambridge". 95% wool "Plane " Middle row 100% cotton "Canton" in
rose, then tan. next bamboo Bottom row: 100% cotton ‘ Canton", 89%
cotton, 11% rayon Knoll Cotton Velvet; 100% cotton "Newport."
BEVERLY RUSSELL



thegreeningofoffices

The plant boom is big business
these days Last year, consumers
exchanged green tor green to the
tune of a billion dollars This tascina-
tion with growing things has carried

over into the lield ot office design
On a giant corporate scale Kevin
Roche and John Dinkeloo's widely-
acclaimed addition for John Deere 8
Co centers on an 11 000 square

fool indoor garden whose lush
greenery is visible from much of the
office space on either side lIts thirty-
two varieties of plants and trees are
cared tor by two full-time gardeners

Weese Seegers Hickey Weese s de-
sign for the Bradford Exchange (see
above) IS a smaller proiecf buf no
less impressive especially when
one considers (hat (his inviting gar-
den otfice was once a discount
store Its garden is tended by a
single gardener who spends one full
day each week wafering removing
dead leaves and controlling
groundcover growth The budget for



WEESE SEEGERS HICKEY WEESE

THE BRADFORD EXCHANGE

tis hard to believe that this lushly-
planted interior in Niles. Illinois once
belonged to adi.scoum .store. Yet when
clientJ.R. MacArthur wanted to move
his mail-order collector's plate business
to larger quarters, this building seemed ideal.
There was ample room foroffices as well as the
exhibition space and theater for customers.
Equaliv important to the client, however, was
the creation ofa light-filled garden space that
would be an oasis for customers and employees
alike. A cooperative effort involving architects
Weese Seegers Hickey Weese. landscape archi-
tects Joe Karr& Associates, and landscape

Lett fi' Vindseating.pe'.---

-r >I- "ta-n anaraif-"

contractors Ronald Damgaard& Associates
produced a strikingdcsign solution.

A 20 ft. X 108 ft. skylight was cut in the center
ofthe roof; under it. a 30005sq. ft. garden was
dug. The client felt strongly that the garden
should look as natural and overgrown aspos-
sible. The stream running through it has a tex-
tured concrete bed and lots of loose rock.
Kangaroo ivy. used as groundcover. creeps
over the edges of the footpaths. Generous use
offig trees, hibiscus, and ferns create a lush,
leafy atmosphere, and the .skylight illuminates
the office and exhibition spaces as well as the
garden. The benefits of this interior transfor-

mation accrued lo the exterioras well-lhe soil
discarded from the garden has been used as a
planted berm thatacts asa foil between the
buildingand the parking lot. as well as a hint of
the garden ofdelights inside.  PILAR VILADAS

Interior Design: Russell Christianson & Associates

Skylight Plasteco. through J. Anderson & Associates
Partitiorts: Westinghouse

Acoustictreatment: C.1.S. Mineral Wool FiOer Coating,
through Wilkin Insulation

Lighting: Major; Halo Lighting

Brick Paving: Structural Stoneware, Inc., through Brann
Clay Products

Photography by Phil Turner

above aplanted berm screens the parking area from the building

the 3000 square-foot garden was
aproximately S60 000 and roughly
$15,000 IS spent annually on mam-
tenance. as the garden IS open to
clients and the public alike and isan
important part of the firm's image
An important reason for this trend
toward office gardens is the need
for more humanized workspaces
People are m general more in-
formed about the environment and

more concerned with the health, na-
ture clean air and water and other
issues that affect the quality of life
Plants improve the environment
they freshen and humidify the air,
and they improve the esthetic envi-
ronment as well One is hard
pressed to come up with a list of
man-made objects with such im-
pressive credentials Furthermore,
as people become better educated

and more sophisticated, the quality
ot life becomes an all-important con-
sideration when choosing a place to
live or work "People are no longer
going to jobs " states landscape
architect Paul Fnedberg "They are
going to p/aces " They look for the
same kind ot comfortable atmos-
phere at work that they formerly
sought only on leisure time Con-
sequently employers are compelled

to make workplaces more attractive

While some office gardens are quite
ambitious in scale, the good news is
that a green oasis can be created m
any office with a minimum of effort
and expense On the following pages

Paul Fnedberg discusses the joys ot
greening and the simple ground
rules for worry-free gardens Hisno-
nonsense approach clears away the
myths and supplies the facts



plants inthework|dace: growingassets

As far as M. Paul Friedberg is con-
cerned. The Gratuitous Plant is a
thing of the past That is the phrase
that Mr Friedberg usesto character-
ize the traditional attitude toward
greenery in office spaces. The clas-

sic picture is one of the lone tree,
gingerly "displayed” under special
grow lights, expensive and intimidat-
ing The plant becomes little more
than a costly piece of furniture This
attitude prevailed at the office of M

Paul Friedberg & Partners, one of
the country's foremost landscape
.architecture firms, until it was dis*
covered, quite by chance, that many
plants thrived under ordinary fluo-
rescent office light The office is now
full of hanging plants that need rela-
lively little attention. This "new
ethic" of horticultural laissez-faire is
part of a larger change in Mr, Fried-
berg’s attitude toward design in gen-

eral He sees plants as "pre-de-
signed range of elements" that "live
with us—we don't live with them™
Furthermore, the Friedberg ap-
proach is not obsessively horticultu-
ral; the plants are there for their vis-
ual value We can intuitively
appreciate this value, as opposed to
the plants' environmental value,
which can only be perceived when
the same space is seen without



M. PAUL FRIEDBERG & PARTNERS

LANDSCAPE ARCHITECTS' OFFICE

ight years ago. the landscape archi-
tecture firm of M. Paul Friedberg&
Partners grew' dissatisfied with the in-
flexibility ofits "total design" office.
In a dramatic move, the office relo-
cated to what had been a warehouse for a the-
atercompany on the West SideofNew York.
There was an instant transition from high de-
sign to organic growth. Leftoverwardrobe
racks became rolling partitions: rough plaster
walls were painted bright colors. At first, a few
plants were brought into the office and placed
under grow lights, but they fared poorly. One
day. however. George Melendez, a member of

ihefirm. brought in a few small plants, which
he placed under the fluorescent office lights. To
everyone'ssurprise, they thrived. There are
now dozens of plants in the office; they turn the
place into a veritablejungle: you have to look
twice to find the furniture. Many ofthe plants
are propagated in>house. making this venture
aseconomical as possible. They arc changed
around frequently, and are often given away as
gifts. There is no premeditated design. The
method is almost Darwinian: those plants that
are not appropriate for the environment do not
survive. It makes for a low-maintenance gar-
den: the only hazard is dripping water on the

drawing tables, but no one seems to mind.
Plants and people co-exist quite peacefully in
this environment: the people do their thingand
the plants do theirs. Fortunately for the people,
the plants do quite a bit to make the office at-
mosphere more pleasant. They humidify the
air as well as give offoxygen, and their lush
greenness is most .soothing, as is revealed in the
photograph below. This ca.sual yet respectful
attitude towards growing things resulted in the
gradual transformation ofa drab, cavernous
space into a delightful, “humanized" working

environment. PILAR VII.ADAS
Photography by George Cserna

Lett, the lush, green atmosphere of the plant-filled Fnedberg office, below, a radical change when the office is "defoliated."

plants, as in the photographs above,
The masses of hanging plants pro-
vide the major design element in an
interior that is otherwise ‘anti-de-
sign.” Theirtextural variety, sculptu-
ral quality, and diversity of mass and
silhouette create an ever-changing
environment that is a delight to the
senses. While this office is an atypi-
cal example of the way that plants
are used, it is an indication of an in-

creasing fascination with and re-
spect for growing things. This office
teaches us that we need not stand in
awe of plants,nor do we need to
spend a smallfortune on them to
make an office ~ace come alive. It
is an example of what can be done
with a little imagination and almost
no money.

Apart from the obvious esthetic
rewards, a planted office interior has

economic advantages as well.
Plants appreciate in value over time;
a tree may increase its worth by as
much as $100 per year Their resid-
ual value also makes them attractive
as a means to rejuvenate older or
unsightly buildings, where a spec-
tacular metamorphosis can be
achieved tor just a tew thousand
dollars (see the Gulf Realty office
on the following pages).

The key to successful office plant-
ing, regardless of budget, says Paul
Friedberg. is to choose the right
plants for existing light and humidity
conditions. Putting an orchid plant
m full sun in a typical dry, over-
heated office is a guaranteed disas-
ter. But once the proper selections
have been made, a small amount of
regular attention is all that's needed
The plants do the rest.
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GRUEN ASSOCIATES/M. PAUL FRIEDBERG & PARTNERS: RAINBOW CENTER WINTER GARDEN

the greenlioase lobl” forendless sumin”®

The Rainbow Center Winter Garden,
designed by Cesar Pelli for Gruen
Associates and landscaped by M.
Paul Friedberg & Partners, was con-
ceived by the city of Niagara Falls,
New York, as a giant greenhouse to

108 INTERIORS JUNE 79

attract business toadeclining urban
center. The project is intended to
turn winter into summer—no mean
feat for a city that is blanketed with
several feet of snow each winter,
Movable wall panels also allow for

planned offices, hotels and stores to
attach to the garden—an important
consideration for future commercial
neighbors. The garden is, Paul
Friedberg explains, meant to serve
as both "the lobby of the city" and
the lobby of these proposed addi-
tions to the urban business commu*
nity. Nicholas Marchelos, Deputy Di-
rector of the Niagara Falls Urban
Renewal Agency, explains that

while the Winter Garden itself will
not generate any direct monetary re-
turns, the long-term payoffs will
come from these future tenants. At
this time, a large shopping mall is
under development, and proposals
are in the works for hotel projects.
As a public service, the Winter
Garden is aconfirmed success,Our-
ing the winter months of 1978-9, the
garden drew 5000 people on week-



PEGGY WALKER & ANASTASIA HEONIS/M.

GULF REALTY

hal do you do with a second-
flooroSice with an undistin-
guished view from all sides?
Faced with this problem at the
office of GulfReally in Union,
New Jersey, designers Anastasia Heonis and
Peggy Walker decided to turn the view inward.
They called upon M. Paul Friedberg & Part-
ners to design an interior courtyard that would
provide both avisual focus and an informal
gatheringspot for employees.
Partner-in-charge Michael C. Cunningham
wanted to use a large weeping hg. or heus ben-
jamina. as the focus ofthe garden, but was

PAUL FRIEDBERG & PARTNERS

faced with the prospect ofa large and ungainly
planter. His solution was to raise the floor so
that it would be flush with the base ofthe tree.
Stepped wooden platforms create changing
levels that add interest to the space and provide
informal seating. In addition to the figtree,
scheffleraand reed palms add a rich, leafy look.
Croton, philodendron, grape ivy. and holly
ferns add fullness near and on the floor level.
The most dramatic statement is made by five
Norfolk Island pines, whose straight, horizon-
tal branches provide an almost geometric con-
trast to the random ““spread" of the ground-
coverand the soft fullness of the other varieties

oftrees.

A good example of what can be done ina
small office on a small budget—a few thousand
dollars—this garden atrium does notrequire
extensive maintenance. The trees and shrubs
grow well under a skylight and fluorescent
light. As aresult ofthis ingenious arrangement,
a rather spare office interior gained an inviting
private garden as well as a striking visual focus.

PILAR VILADAS

Architect: Richard Potter
Carpet: M”estic
Furniture: Castelli Manufacturers

Photography by Darwin Davidson

Left, the greenhouse lobby on apublic level in the Rainbow Center Winter Garden, and. Oelow, on a private one in the Gulf Realty Office.

ends—an impressive figure for a city
with such a harsh winter climate. It
has become what Paul Friedberg
calls"atheater ofthe center city," in
much the same fashion as indoor ur-
banplazasliketheiDsCenterinMin-
neapolisorNew York'sCiticorp.The
Winter Garden, however, differs
from other indoor plazas in that it
serves an educational and a recrea-
tional purpose as well, and it serves

a much greater cross section of the
public, ft is a meeting place, picnic
spot, concert hall, wedding chapel,
and schoolroom alt in one. Every
one of the 225 varieties of plants and
trees (there are 8000 in all) is la-
beled, turning this giant garden into
a public arboretum, or “urban iabo-
ratory." In the words of Mark Morri-
son, project architect for the garden.

What the Winter Garden is notis a

conservatory—a specialized hot-
house. Almost every plant in the
place can be grown in the home—on
a smaller scale, of course. Plants
were chosen for their ability to thrive
in the man-made indoor climate,
While there is an arid garden with
cacti and succulents and a water
garden with such exotica as Birds of
Paradise, the majority of the plants
require no special attention, thus fol-

lowing the basic Friedberg rule of
matching the plant to the existing
conditions. Two people do main-
tenance work two full days aweek;
maintenance costs are estimated at
around $30,000 per year.

The Winter Garden demonstrates
the success of the greenhouse
lobby, and responds to the need tor
"endless summers."

PILAR VILADAS
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OFFICE

serman
hasbeen
in busi-
years. It began ]
as a manufac- i
turer of mov-
able metal
walls. And fora K1

long time its _

products were

ubiquitous. Even today, a visitor to sky.serapers
such as the Empire Stale and Chrysler build-
ings will find extended installations of metal
walls with glass insets.

About 15 years ago. however, according to
Luc Pagnier, Hauserman’s director of
design, the
company began
to respond to
changes in the
marketplace. H
For one thing,
the labor cost *o-
of the instal-

lation had
soared. For an-
oiher. users

were demand-
ing greater
flexibility. This led Hauserman to develop steel
wall panels that were unitized and which had
no loose parts.

The concept that Hauserman developed wa.s
to treat the wall panels as a vertical dimension,
notjust as a device to separate people. The in-
troduction of
slotting along
the height of
the panel con-
verted the sur-
face into agrid.

The develop-
ment of a line
of substantial
wall panels led
Hauserman to
consider other
extensions of

to
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product analysis

Text by Roger Gullfoyie

this approach.

An in-housc

design team

working with a

consortium of

consultants, in-

cluding 1SO in

Chicago. BOSTi

in Buffalo and

Building Sys-

tems Develop-

ment in San

Francisco, be-

gan an analysis of the office environment. The
criteria that they developed in their research
focused on the user. The aim was to simplify
how the individual employee could be accom-
modated in a way that would increa.se produc-
tivity and ensure morale.

This research
brought Hau-
serman to in-
troduce its hrst
landscape sys-
tem. Logically,
the core of this
system was the
“wall.” a panel
of considerable
stability and
strength. This
was a hatural
extension of Hauserman's manufacturing ca-
pability.

But the system represented considerable ef-
fort toward improving office procedures as
well, notably in the area of paper management.
The basic storage module recommended by the
team was dic-
tated by paper
sheet sizes.

Drawers and
other elements
were propor-
tioned go zg)s to
be twice or
triple letter size
in width and al-
ways legal size
in depth. This
meant that a

BEAUTIFUL

double row of ]
letter-size files
could be ac-
commodated
side-by-side, or
a single row of
legal-size files
could be placed
perpendicular
to run front-to-
back.

Aesthet-
ically. however,
the system was less successful than function-
ally. It had a hard edge look derived from its
angular, sharp cornered elements. It was also
obtrusively detailed, with an undue amount of
attention drawn to the articulated joints.

In the new landscape system that Hauser-
man is intro- tivic
ducing now at
NEOCON, the
aesthetics have
been resolved
in a manner
that is in keep-
ing with Hau-
serman's em-
phasis on the
user. Respond-
ing to a percep-
tion of osha’s
mandate, the .sharp edges have been softened
into a nicely rounded detail. Joints have also
been visually integrated in terms of construc-
tion and color.

If this were alt that Hauserman had done in
its second-generation landscape system, it
would mean
little more than
bringing its line
up to the state-
of-the-art in
appearance.
But Hauser-
man has also
addressed the
question of
flexibility as
well, a matter
that lies at the

\leok



Hauserman removes the wrinkles from its second generation system

heart of the ad-
vantages that
landscape sys-
tems offer em-
ployers.

According to

Pagnier. there
are client com-
panies that
change their in-
stallations by
35 percent a
year as old
projects end and new ones evolve. Fired by this
need. Hauserman simplified the structure and
ihcreby the procedures for change. "There
were three primary areas of concern." says
Pagnier, "There was the obvious pressure to
meet management's requirements for a stable,
yet flexible sys-
tern. There was T
the functional
requirement of
work flow and
the appropriate
interaction of
employees.
And, finally,
there were the
personal re-
quirements of
the user to be
addressed."

Only one tool is needed to make whatever
changes in configuration are dictated, and
these changes can be accomplished without the
services of a special maintenance team. In
keeping with the more computerized nature of
the office, Hau-
serman has in- j

troduced new ~
fittings that al-**“™ |
I RSS9 ~
cards most ef- -If
ficiently. This |

continues the '

concept of hav-
ing the nature
and form of the
work dictate

the dimensions
of the storage.

There are
significant user |
benefits on a
personal level,
loo, Rapid per-
sonnel turn-
over increases
expense and
decreases  effi-
ciency. The
quality of the
working environment can help reduce em-
ployee dissatisfaction, while improving indi-
vidual comfort. Hauserman’s new system, for
example, incorporates a typing station that
nests under the desk top without being per-
manently attached. Thi.s means that it can be
easily rolled 1
around for_a
right or left
handed typist.

The simple
expedience of
diis idea reflects
Hauserman’s
belief that em-
ployer and em-
ployee should
be encouraged
to try a land-
scape system out. The company sells manage-
ment on the idea of working with the inherent
flexibility to achieve a configuration that be.st
meets the needs,

In addition, given the nature of the com-
plaints regarding some of the environmental
drawbacks of
the office land-
scape. Hauser-
man sees its
line of walls as
the perfect
complement.

“The walls.”
says Pagnier.
"reduce noise
transfer to a
level of 40 deci-
bels. This is

well below the
present Euro-
pean noise con-
trol standard of
65 decibels.”
(Pagnier notes
that the office
typewriter ex-
ceeds this
standard. In
Europe, type-
writers are fit-
ted with hoods
that muffle excess noise.")

The ability to create completely enclosed
space.s-from floor to ceiling—by using the
walls also provides privacy, security and am-
bient light control. The development of tele-
scoping ba.ses and caps for the walls further in-
creasestheease  AtatCaywi® .MMm/
of installation
and also main-
tenance.

Reflecting
the same con-
cern for users
as the land-
scape system,
these walls ac-
cept doors that
can be hinged
on the left or
the right. The placemenT of the door-
handle equidistant from the lop and bottom
means that the door can be flipped and
rehung.

With its new landscape system post-formed
ofhigh pressure laminate. Hau.serman is offer-
ing a line of,
chairs for the
first  time.
These hand-
some chairs are
made by its
subsidiary. Su-
nar Ltd. They
also pre.sently
offer a nicely
detailed lamp
imported from
Sweden. U v
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The Berbers of North Africa, shepherds
by profession, are known for their rugs
and blankets. These are woven "on the
road." with the result that all the natural
streaks, stubs and knots of the ur>-
treated wool create wonderful vari>
ations In tone and texture. The Berber
look in carpets is hotter than desert
BB T B A e
widespread popularity of the natural
look. While not all of the carpets pic-
tured here are Berbers, their earth
tones and "handmade” looks are very
much in the spirit of these desert crafts-
men.

Couristan's "Burberweve Deluxe," a
100% wool high-low Wilton Berber was
specified for the recent addition to the
offices of John Deere and Co. This
richly textured carpet is available In
threecolorsina 13 ft. 2 in. width.

circle 250

Earth-toned stripes are the theme of
Stratton's "Marathon 11." a tufted level
loop of Fortrel PCP. The carpet, which
comes in a 13 ft. 2 in. width, is available
in nine heather tones in addition to six
stripe combinations. circle251

Patterson. Flynn & Martin's "12-33”
is an elegant high-low diamond design
in 100% worsted wool. It is available in
three pale neutrals ina 13 ft. 2 in. width.

circle 252

The U.S. House of Representatives
liked Karastan's "Lattice Weave" so
much that it has ordered 14.000 square
yards of the carpet for installation in its
offices. This Antron Il nylon carpet,
with a cut-and-loop surface and small-
scale check design, comes in sixteen
colorsina 13ft. 2 in. width.  circle253

The demand for natural materials in
carpeting is answered in a new and
fresh way by Saxony's "Woodstock Su-
per" sisal. This natural fiber, which is
adhered to a resilient waffle latex back-
ing, can be had in six color blends and a
13tl.2in.width. circle 254

A nubby, tweedy texture character-
izes Bigelow's "Affirmative," a cut/un-
cut carpet with a 100% Anso-X nylon
face. The 12 ft.-wide carpet comes in
nine heather tones and three accent
colors. circle 255

Our camel treks across Harmony's
"Knots,” a luxurious, 100%-wool Ber-
ber yarn carpet. Itisavailable in five col-
orsand a 13ft. 2 in. width. circle 256

V'Soske's well-known textural versa-
tility is demonstrated once again in
"Sienna."” a 100% wooi carpet that
combines an interplay of raised and re-
cessed multi-ply yarns with a cross-
weave loop construction. Since it is
available In custom sizes and colors,
the possibilities are virtually limitless.

circle 257

PILAR VIIAOAS

Photography by Jim Ricks
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TYING UP
THE OPEN PLAN PACKAGE

The growth of electronic technology in the
office isforcing new concepts in dealer,
consultant, and designer relationships

Photography by Jim Picks
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esigners and architects who speciaiize
in office space planning keep up with
changing office technology because
they are involved with it on a day-to-
daybasis. Butifyouaredoingoffices

A only part time, your task is not as easy. Change

means opportunity, ofcourse, and new com-
panieswho act as quasi-consuitants, dealers,
finders-really. packagers ofopen office plan-
ning—arc moving into the information gap.
Specialist/consultants are changing, too. Some
are incorporating electronic technology in their
planningsystems. Others are working directly
with the client in a way that can make them
butt heads with the office designer. Let’s look at
three representative companies that are giving
open office planning a new twist.

Spadework specialists

Ergomctrix Office Systems. Inc., a New York
City firm headed by James V. Kantor, consid-
ers itselfa new type of company. They create
open plan projects from scratch by firstgoing to
a potential clientand convincing him. usually
on the basisofafinancial analysis, ofthe ben-
efits of open plan systems. Then they team up
with a designer and other professionals to bring
the project into being,

The company argues that the inter-
connection of the open plan system with elec-
tronic office technology requires a level ofex-
perience and dedication that demands the
service ofa specialist. At Ergometrix, in-house
systems consultants not only work at sales and
service, but have individual, specificassign-
ments to follow developments in depth in
fields such as management information sys-
tems. telecommunications, electronicfiling,
data processing, word processing, and records
management. Each area ofexpertise is distinct



and complex, and to stay abreast ofall ofthem
would tax a designer.

The typical project will see Ergometrix gen-
erate de.sire in the client to convert to open
plan. Ergometrix and the designer mount an
analysis that will develop a preliminary .space
study (usually available only after the execu-
tion of a design contract) and figures that show
the return on investment ifthe company con-
verts to open plan. Hopefully, a contract is exe-
cuted.

As the implementor of the project. Ergomet-
nx assists the space planner in getting survey
data, developing station application solutions,
in handling product input to the designer, and
in doing takeofffrom the plan. Then they as-
sume the function of processing and control-
ling the order, of installation, and conducting
orientation programs.

Total respon.sibility for every aspect of the
systems project remains with the designer since
the company believes that this is the only way
to insure job satisfaction. But the basis ofthe
working relationship with Ergometrix is that
the designer will spend the better part ofhis
time working in his strength, with Ergometrix
assuming responsibility for many ofthe rou-
tine factors ofsystem planning.

Like a dealer. Ergometrix has a working
relationship with a limited number ofsuppliers
and stock.s some of the systems hardware
needed to do their installations. And they facil-
itate the design process by mocking up work-
stations in their demonstration room.

Soon after the installation iscomplete, the
firm returns to the client to tune up the system:
to adjust chairs, to rai.se or lower work surfaces,
to relocate drawers, position paper organizers—
to further involve the worker with his station.
Heavy emphasis is placed, too. on the psycho-
logical implications ofopen plan, and the in-
doctrination program focuses on human fac-
tors and those features ofthe station
particularly designed for the occupant's com-
fort and well being.

A change management program brings the
firm and the designer back onto thejob ona
quarterly basis thereafter to keep the system
fine tuned to the client's needs.

Now where do you fit in? Working with this
kind of firm can relieve you ofsome ofthe de-
tail ofopen planning. And. you benefit since
their outside salesmen promote your design
services throughout your community. Thai's a
change that many designers would welcome.

Computer technicians

Another change that designers should welcome
is the increasing use ofelectronic technology
bycon.sultants who tackle some of the technical
aspects of open planning work. Consider, for
example, the impact of computer technology
justin the area ofacoustic design.

Parker Hirile and Jack Curtis of Bolt Ber-
anek and Newman. Inc., of Cambridge. Mas-
sachusetts. detail the opran system, which their
firm calls an interactive computer program for
acoustical design ofopen plan offices. The
company’s Cambridge computer retains a pro-
gram which accepts electronic input from the

company's field consultants, who can work in
the client’s or designer's office. The program
quickly works out the math and logic necessary
to plan an acoustically adequate installation
and facilitates speedy acceptance or rejection
ofproposed solutions. The consultant feeds the
computer, through a portable terminal, infor-
mation on furniture layouts, dimensions, and
types of materials and planned background
sound levels. He can quickly propose layout
changes and promptly get a readback on what
the acoustic results would be. The computer
evaluates the effect of various layouts and com-
ponents to a level ofaccuracy thatwould be
prohibitively time-consuming and cxpcn.sive
using conventional analysis techniques.

To analyze speech privacy between work-
stations, the computer takes into account all
the paths by which sound travels. The client or
designer provide.s input information such as
anticipated speech effort, source-receiver dis-
tance, screen locations and dimensions, mate-
rials, background noise levels, and the degree
ofprivacy required. The computercalculates
the degree of privacy and compares it to pre-
established criteria housed in its memory
which arc ba.sed on speech intelligibility
theory. Ifthe proposed de.sign does not meet
the criteria, the computer points out the domi-
nant.sound path and the consultant is
prompted to make changes in the offending di-
mensions or materials.

In a typical workup, the consultant types in a
description ofthe layout in terms ofthe mate-
rials and dimensions to be used. The computer
calculalesa reference number forthese specifi-
cations. called an Articulation Index (ai), and
indicates if these materials will deliver the level
ofspeech privacy required. On the firstgo-
round. the computer may point out that the
ambient sound level is too low and will ask if
the consultant wants to increa.se it with a hack-
ground sound device. He may reject the sug-
gestion, which will appear after each calcu-
lation until every possible sound path has been
analyzed.

As each change is implemented the com-
puter will determine the weakest path and sug-
gest the degree of .sound absorbing material to
add to the offending surface. The computer
then selects the next offending sound path and
sugge.sts alterations, perhaps in screen height or
width and calculalesa new ai ifits rccommcen-
dations are incorporated in the design. Then
the computer turns its attention to the next
weakest path, which in this illustration may be
the ceiling, and suggests a more efficient.sound-
absorbing material which probably moves the
Al into the marginal speech privacy range. Now
we're getting there.

Thc consultant then has the computer factor
in a background sound system designed to pro-
ducethc ambientsound level he would like for
the installation. The re.sult may well be an
over-designed installation, so the computer
suggests smaller barriers, and calculates and
types out minimum barrier sizes that achieve
the established acoustic design goal. The com-
puter's final calculations give the consultant a
typeoul of the octave band attenuation (in
decibels) for each sound path and for all the
paths combined. The printout also gives the

amount that the speech signal exceeds the
background sound and the contribution of
each octave band to the ai.

A grand benefit of using a computer to
model acoustic design is that the consultant.
designer, and client quickly become aware of
the im pact ofchanges in design and develop a
better understanding ofthe importance of the
installation's design parameters.

Manual acoustic expert

A non-computer method ofacoustic planning
is practiced by Acoustical Design Incorporated
of Morristown. New Jersey. President James E.
Sulewsky and principal Donald R. Cunning-
ham approach theirwork in a way that makes
them unusual. They see themselves, like most
consultants, as part of their client's staff. And
by client, they mean the end u.ser.

The heart oftheir work is the design ofthe
background masking system and the planning
of loudspeaker layouts, wiring circuits, and
diagrams. They also check mechanical draw-
ings to be sure there are adequate vibration and
noi.se control levels. And they work with the
client or designer on layouts to be sure ade-
quate provision is included for.spacing and sta-
tion orientation to optimize speech privacy and
minimize the directionality ofsound.

There is no attempt here to complicate the
acoustical de.sign process because the princi-
pals want lay clients to be able to understand
the applications and contingencies they will
dLscuss. Unlike a few consultants who develop
an Al forevery' workstation, they feel that that
technique freezes the design almost like con-
ventional office planning. They create a uni-
form and comprehensive masking system
which covers an entire space. Then the client
can rearrange elements within his envelope.

They work towards the elimination ofas
much high frequency sound as is practical. This
explains their concern with the ability ofceil-
ing materials and interior furnishings to absorb
high frequencies.

The consultants leave as much low fre-
quency energy in the facility as possible. By re-
taining it, they feel they create a natural, more
pleasing effect because it cannot be adequately
produced as pan of the masking system. Low
frequency sound is more efficient in masking
sound than high frequencies. With an improp-
erly designed ma.sking.spectrum, not only do
you not enhance conversational privacy, but
you add to the imiabiliiy level by increasing
high frequencies within the space,

As consultants to the client, there isalways a
potential for nose bending. These acoustical
consultants may well recommend less expen-
sive materials than the designer. Take carpet-
ing. Many jobs include recommendations for
pile heights of3/8 to 1/4 inche.s, Acoustically,
they find 3/16lh inch is often adequate—an il-
lustration of one of the ways they achieved a
reputation for client savings in about 80 per-
centoftheirjobs. A capsule definition of what
they do is: design, delineate, and draft.
Sulewsky adds, “And damn well, too!”

Ifyou are going to win your way with con-
sultants like ihe.se, you had belter have your
facts in order. RICHARD PLANCK
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HUGH NEWELL JACOBSEN

INTERNATIONAL UNION
OF BRICKITVYERS

& ALLIED ORAFTSMEN

Sweeping renovation in Washington, D.C.
Photography by Robert Lautman



jt’\ei -

People heip maintain the office's design integrity.

ousce them ever™where. these

1910-20ish buildings with compact

marble lobbies, a tired buildingdi-

rector)-, and a couple of middle

1950’s elevators wailing to take you
to beige hallways with floors of gray asphalt,
frosted glass doors with chipped black letter-
ing. and an acoustical tile ceiling system that
masks whatever style the architect managed to
incorporate in the building.

The Washington headquarters of the Inter-
national Union of Bricklayers & Allied Crafts-
men is in many ways a match and suffered from
the communication and image problems that
occur when an organization is housed in rabbit
warren offices where the stafTmust travel pub-
lic hallways to go about its tasks. Unity is lack-
ing in such an environmentand visitors and
workers do not feel the same about the organi-
zation as they would ifthe space were unihed
into a strong, individual statement. As itwas.
you could lind the office ofa union officer, if
that was your task, butyou would never find
what we think ofas a headquarters.

ArchilcclHugh Newell Jacobsen undertook
a.sweeping renovation that eliminated existing
interior partitioning and brought an order that
never existed to the space. Out ofhiding came
the building s .supportive po.sLs. which he em-
phasized by turning them into strong yet grace-
ful columns that become visual additives to his
geometric compositions ofrectanglesand half

curve.s. Sometimes they dominate, sometimes
they interrupt walls, but not harshly. The archi-
tectdetermined that only glass, not plaster,
would touch the columns; the columns may di-
vide .space. but the glass panels which abut
them let you continue to savor their pleasing
pattern and mass. Jacobsen’s rediscovery ofthe
building's structural system (detail absent from
the plans he worked from) and his new column
emphasis, brought him to aspatial organiza-
tion directed by the module the building was
now giving him. These ojlumns now determine
the location ofaisleways and the depths ofen-
closed spaces.

Records are the maiastay of union offices
and the architect sought to regain floor space
from the giant mechanical filing system he
found in use when he accepted his commission.
His solution dc-emphasizes the filing process
with the mounting oftrack-hung lateral files
that align flush with the front walls ofthe
niches he created for them. Two deep, they
glide back and forth to offer access where
needed. Their appearance is unobtrasive and
they keep hidden their secret that they save 50
pertxnt in space over the old system.

A devotee ofdownlighl, Jacobsen feels you
should never see the lightsource. Hiscreation
ofablack luminous ceiling in the office’s open
spaces is an effective solution. The ceiling elim-
inates the common 45 degree glare zone, yet
provides 60 footcandlcs of illumination on

Furnishings are elegent. yetefficient.

work surtaccs. The effect the lighting creates,
which is emphasized by the u-sc ofdark carpet
and light walls and furniture, is to make objects
and people “spring" out ofthe environment.

Having established order in 35,000 sq. ft. of
jumble, the next step was to create a palette.
Not surprisingly, the architect look the natural
route and specified executive wood pieces of
white oak; middle management shares the ve-
neer, but in pieces not nearly asgrand. Secre-
tarial stations arc executed in white metal. Up-
holstery begins in suedes and leathers and
moves through natural fabrics. Selecting fur-
nishings for a union office is a provocative as-
signment; thejob requires furnishings that arc
reasonably elegant, but they should not project
capricious expense. Efficiency, not opulence,
should be the message. The choice here is good
furniture which, like anything good, doesn't
really shout, buthasiisownintcgrity.

The sum ofall this is a regimented environ-
mentthat lakes organization farther than most.
Employees are given few options to person-
alize spaces: you see only approved flowers
here, for example, no family pictures, no
sweaters on the back ofchairs. Yetthe staffis
pleased. They have lived in the environment
long enough to realize the advantages ofre-
taining the character of the original design.
Maybe this office is the only one in Washington
where incursions are of little concern.

RICHARD PLANCK



[ISTTERNATIONAL UNION OF BRICKLAYERS & ALUED CRAFTSMEN

The emphasis of columns gives the office its sense of spatial organization

1 Reception

2 Conference

3 Secretary

4 Executive office

5 Treasurer

6 Office of treasurer

7 compufer

8 Da/aprocessing

9 Administrative section
~AQmil
11 Communications, coilective bargaining
A2 Lunch room

General contractor: Associated Builders
Mechanical and electrical engineer.
Benbassatartd Spondls Co.

Carpet Patterson. Flynn & Martin
Ceilirtg. Aluminum Louver Corp.
Glass doors: PPG

Blinds: Louver Drape Corp.
Lighting: Edison Price

Signage: Potomac Sign

Desk acceseones: Smokador
Rollout files;

Supreme Equipmentand Systems
Desks: Knoll. Stendig, Reft

Tables: Knoll, ai

Conference furniture: Stendig
Chairs: Knoll, Stendig

Lounge furniture: Vecta, ai

Custom fabricators: Hill Enterprises
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lhe disiniegration of today’s society is
highly exaggerated. More people are
jogging than sniffing cocaine. There’s
more money to be made in culture and
physical fitness than in drugs and alco-
hol. According to New York magazine, the fit-
ness boom could generate over $5 billion to the
whole gamut of fitness-related industries by
1980. The running industry alone grossed $400
million in '78 and is expected to double that in
'79. The East Coast franchise of Jack LalLanne
Health Spas operates 16 fitness clubs in the
metropolitan area with an active membership
of 60.000. Smaller, but growing faster, is the
chain of New York Health & Racquet Clubs-

four now. the fifth a-building in the former
2~ Army Induction Center at 39 Whitehall
Street, and eight expected by 1980—belonging
Iranian-born Fraydun Manochcrian. head
oflhe real estate firm called Pan Am Equities.
Manochcrian has an edge over the old-line
muscle-building health club honchos—his .sense
unisex clubs, all located, so far. in
heart of Manhattan, combine sophis-
location with a refreshing, down-to-earth prac-
dcality which attracts a young, well-heeled
clientele including dancers, athletes, and
media personalities seriously interested in
keeping in shape and not averse to doing so in
the company of their peers.

One of the best of his clubs is the one oc-
cupying the basement, ground, and second
floors of the twelve-story former YWCA at 132
East 45th Street, a building he almost corn-
pletely gutted inside, converting the upper
floors into small rental apartments. The inte-
rior designer for both the health club and the
model apartments and hallways upstairs was
Jacqueline Krameroff. who has done a number
of apartment and condominium lobbies, executive
offices, and the Tumor Surgery Division at
New York University’s Medical Center. Not
the least of Ms. KramcrofTs qualifications is
the fact that she is a dedicated fitness buff her-
self, which made it possible to use her as the

e <sa 50 b)' 50 foot oQwpment room containing bicycles, slant boards, floman chairs, torture chamber chairs, Omni machines, ana much,

I

There is also a mirroreO. windowed room-withm-a-room containing running treadmxs.



N. Y. HEALTH & RACQUET CLUB

model in the photos on these pages (she was
briefly, while putting herself through school in
thc mid-sixties, a Copacabana girl).

In Manocherian’s opinion, cramped space is
the psychological problem in indoor exercise
facilities, and he insists on a maximum use of
mirrors for its illusory expansion. Mirrors wall
the stair entry hall leading to the reception
area, which focuses on a reception desk backed
by a built-in sealing area and club offices, and
is flanked on one side by a small, neat restau-
rant featuring yogurts, salads, and other health
foods.

Anoiher Manocherian predilection is for the
simplest kind of spaced flush fluorescent ceil-

ing luminers as the main source of light except
in the pool areas. The combination of strong
prevailing greenish fluorescent overhead light
with mirrors consiiiuicd Ms. KramerofTs most
troublesome challenge. Her antidote was the
visual and tactile warmth of wali-lo-wall car-
peting—deep brown on the stairs, entry, and
dadoes in these areas, and vivid burnt orange
in the gymnasiums on the second floor. Restau-
rant and reception scaling is also brown—vinyl
with a suedelike finish. The same vinyl covers
the curving walls which lead to the men’s and
women's dressing areas behind the reception
desk. A tapestry by John Gerson and Ann Gil-
ford, occupying the space between the walls,

echoes the curves of potted plants flanking it.
Mirrore—on the walls, columns, hanging fas-
da. and vaulted soffits—transform the dow
stairs pool area into an immeasurable space,
Small diamond cut-mirrors create illusory col-
umns that transform the whirlpool recess into a
pavilion. Narrow sliver mirrors paving the tri-
vault soffit over the surprisingly small but
apparently large main pool (22 by 48 feet) re-
fleet the blue water into an endless sky. With
plants about, the space is convincing as a irop-
ical paradise—with the red steam room, whose
door opens onto the main pool space-suggcsi-
ing a fiery inferno,
olcagueft



Interiors Dy Jacqueline Krameroft

Client: Fraydun Manocherlan of Pan Am Equities, Inc-
Qeneral Contractor: Bettina Conatructton Co.. Inc.
Carpeting: Karastan, installed by L. Jems & Co.. Inc.
Decorative mirror work in pool and whirlpool: Nasser Z”~oni
Plain mirror work: Murray Hill Glass

Tapestries: Gerson-GlIford Designs

Lettering/signs: H & H Co.

Tiles (penny rounds) in pod. etc.; Rico Tile Co.

Tile installation: Peter Tagios. Standard Tile Co.

Vinyl upholstery, reception area and restaurant:

Viertex and Gilford

Restaurant tables, chairs: Furniture Consuttants, Inc.
Chandeliers: Camer Glass. Inc.

Wicker-framed mirrors in restaurant: Wicker Wonderland, Inc
Wood floors: Bar Flooring

Marble trim at entry: De Martino Bros.

Lockers: Associated Steel Products. Inc
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GWATHMEY-SIEGEL STORAGE

JOHN WEITZ,U3i.
CHICAGO

Graphics

>t
are the
message
C
ENTRANCE

he inteniion ofarchitects Charles

Gwathmcy and Robert Siegel in their

designs for the growing chain ofJohn

Weiiz shops is to letevery space gener-

ate its own organization. Then they in-
corporate major graphics-Weitz's signature
(which has become a logo for all the stores), a
massive blow upof halfhis face, more blow
ups of elegant sporting scenes, and the fixture
display cases they will use elsewhere.

strong an entry empha.sis distinguishes

the John Weitz store in Chicago’s Watertower
Place that instead of the store front being just a
display showing goods, the designers make the
architecture the graphic and change the scale
so the store literally becomes its own thing.

The first referential height you see from the
outside isatwo-fool-squarc grid polished
aluminum pan ceiling. The ceilingdrops over
the circulation area and the grid drops in scale
with it to a one-fool-squarc unit, which relates
directly to the Plexiglas cube boxes which line
the wall and house small display items like
shirts and ties. Recessed in the walls opposite
are display areas for larger things like pants
and coats. The store is broken into three bays
by two low cabinet constructions which in-
corporate more Plexiglas display boxes. These
elements establish the other referential height
of four feet six inches.

As the ceiling changes height, the designers
run an off-pink fascia through the store which
combines with the displays to create a color
graphic. Giant photo murals over the space-di-
vider cases depict scenes showing sports and
dres,sclothes and formal wear. They repeatin
mirrors along the upper wall area on the high
side of the room. The result suggests that the
space is continuous. RICHARD PLANCK

Project Architect: T«jn-Kin Tam

General Contractor: Nico Construction Co.
Mechanical Consultant: Thomas Polise
Carpet: Goodlinx industries.
Wallcoverings: Lynne Vinyls.

Ceiling: Simplex.

Lighting: Lightotier.

Signage: Arrow Sign.

Photography by Orlando Cabanban
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In ChiM90: Milo Btoch & Assoc. 415 N. LaSalle St.

in Atlanta: MWG Inc.

In Miami: MWG Inc.

In St Louis: 6elson/St. Louis Inc.

In Minneapolis: In Depth Marketing Inc.
In Seattle: Ferguson-Hildreth Inc.

In Loe Angeles; Howco Marketing Inc.

In Dalles: Van Sant Inc.

In Detroit: Pilbeem-Zimmerman Inc.

In Denver: Lounshury*Bozik

In Boston; Furniture Marketing Inc.

In Sen Francisco: Ferguson-HiWreth Inc.
In Wa”ington. O.C.: The Ed Weber Team
In Philadelphia: Kennedy-Walker & Assoc.
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Showroom: 150 East 58th Street, N.Y., N.Y. 10022 Tel. (212) 758-0922



circle 70 on reader service card

wovenwoodverticals

Duplex will lead with a Spring Collection. Designs

now transformed to the woven wood verticals. Also new
adaptations of metal, fabric & plastic. A wide variety of
irack systems, for residential & commercial installations,
direct from Duplex weavers & fabricators At realistic
manufacturer's prices! Get your vertical thinking started,
call and ask for Barry, who will talk samples & prices.

circle 71 on reader sen/ice card

Miniature accenl Lights

V.

Vi'

Series of miniaiure acceot lights for wall, ceiling or under cabinet
mounting . . . ideal lighting work areas, paintings, art objects, floral
arrangements, etc. All models equipped wiln 25-watt miniaiure reflector
bulbs . .. mini beam lighting that conserves energy.

Roxter'a irack-less lamps feature 3Vi" ball | NEW—Low-voltage

§h7doﬁ mountod on uniyersal swivels; 2" dia. x Track—l%ghti\n/afor all
>/«" long, tubular shades mounted oh yoke types of 12 1

Rwivsls; and the new "Hollywood" models (as vehicles: trailers,
shownj—miniature klieg-lignt shades. 3t™" long x vans, buses, trucks,
2" sq, with louvers, mountod on yoke swivels. boats, autos, motor
Choose from the three stvlas in 2. 3 or 4 fixture homes, emergency
units—all with line cord switches. Tubular and vehicles, etc. Write or
"HoUvwood" fixtures have individual on-off call for special full-
switches. While. Black and Chrome finishes. Ask color brochure.

for catalog 978.

10-11 40th Ave., L.1.C., NY 11101
212/392-5060

690 N. ROBERTSON BLVD. « LOS ANGELES, CALIFORNIA 90069 « (213) 657-3752 / (213) 657 1051
DALLAS TURTLE CREEK BUSINESS CENTER / 109 « 1931 NO. INDUSTRIAL BLVD.. DALLAS. TEXAS 75207 « (2141 744 1269
ATLANTA: OeSfGNER PRODUCTS, LTD /49» 3ST PEACHTREE HILLS AVE.. N.E.. ATLANTA. GEORGIA X305 -« 14041 233-4195
SEATTLE: 222 FIRST AVE. SOUTH « SEATTLE. WASHINGTON 98104.1206) 6226325
Showroom Hours Mon. thru Fri.: 9 AM to 5 PM. Set.: 9 AM to 3PM



Handcraftsmanship...
cherished tradition

In this age of hustle and bustle, it is reassuring to know there is still a resource dedicated
to the concept of fine handcraftsmanship... requiring meticulous attention to detailing and untiring efforts
to produce the very best. The result is furniture comparable to the finest antiques. When you visit our
showroom, we believe you will understand the validity of our slogan, ” Antiques for 2077,

Smith &Watson

Cabinetmakers, Chairmakers & Importers of Fine Furniture
The Decorative Arts Center 305 East 63rd Street, New York, N.Y. 10021

UALI.AS: John F.ilwurd Inc/ATLANTA: Ernvnl Oupurd & Arjiuc.

LOS ANCELES; Lawrence Scott/CHICAIIO: Patterson. Flynn &, Martin/SAN FKANCISTO; McC'une
circle 73 on reader service car



Send us a check for $15.
This catalog will put

JUN. 13-15 NEOCON X

1 I
Merchandise Mart. Chicago. Illinois
all the rattan you'll ever need | | =~ Merinic van
.I:' H Genova. Italy
a.t yOU r I n ge rtl pS . JUN. 17-20 Construction SpcciAcations Institute Annual
. . . .. Convention
Vour $15.00 will be credited against a minimum purchase of Cincinnati. Ohio
i , JUN. 17-22 29th International Design Conference
Brown Jordan Rattan. Until now, you've never had a Aspen. Colorado
wider choice from one resource. We've put all Brown JUN. 18-22  Society ofthe Plastic Industry Exposition and
Jordan Rattan together — the Calif-Asia™ and Hermosa ConferenPek | .
Rattan® collections, plus our latest addition from N 1924 McCormick Place. Chicago
* Rattan collection — in a JUN. 19- No.rtheast Craft Fair
Europe, the Rausch* Ra A Rhinebeck. New York
handsome hardcover catalog designed for the way you JUN. .30 American Crafts Festival
work: JUL. 178 Lincoln Center. New York
« Looseleaf — includes 26 brochures picturing all JUL.6-10 St o Fmishings Market
lines of Brown Jordan Rattan. Easy to remove or add JUL, 813 Summer Home Furnishings Show
pages. ] i Dallas Market Center. Texas
< Photographed against plain backgrounds — JUL.9-12 Summer Market _ _
dining, seating and accessory pieces are easy to chp for UL, 15.19 Southern Furniture Market Center. High Point. N.C.
residential or contract presentations. 1> Sammer Home Fumicdimgsand Floor Covering
« Convenient checklist included to send Atlanta Merchandise Mart. Georgia
for the replacements you need. JUL. 1420  Summer Home Furnishings Market
e Automatic updates — your name Western Merchandise Mart. Showplace Square.
will be on our mailing list for Designers Row. San Francisco

JUL. 25-29 Twin Cities Market

changes, additions or a first Minneapoli

, ) polis
look at new designs. o~ AUG 35 Market
Denver

AUG. 3-6 ASID Conference
Seattle. Washington

B OKE DENSITY
AND

FLAMMABILITY
TESTING

by the

Textile

/ Testing
Specialists

for over 50 years

Complete modern scien-
tific laboratories for
every fabric and textile
product test you may

need; NBS smoke den

G Wt et sity, NFPA 701 large and

small scale. NYC. Boston

Or, for new free mini-catalog illustrating single pieces from and California fire resist-
all collections, just mail us \fOur card stapled to this ad. ance, colorfastness, shrink-

age. strength.

B ROWN J O R DAN Call NOW lor details and pricing

212-868-7090

or write
P BETTER FABRICS TESTING BUREAU. INC.
Dept. IR , Box 5688, EI Monte, CA 91734 101 West 31st Street. New York, N.Y. 10001

cifde 74 on reader service card
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“NEVVCASfUE'
I"ATURAL FABRIdS:
¥ 'FOR WALLS:< -;;
OR fURNITURF",,

Straw LinetT- >

Y Jute » Cotton .
> AV
N/ n \ \
S_
Yo v T
> N . AN
\Y

~rgendfor swatGpG4r™
NewcastleFabrics'

80"1Wythe"Av®@>iue \ A

Br«oWyri, WrY. 11211-232/782-5560 O
SELECTED MARKETING ABEAS AVAILABLE- >

LOW ENERGY MAGIC=*~

FM
LA

HANDELI

CLASSIC ALLURE... PURE GLOW AND MORE

MATU L L
537 Johnson Ave. Brooklyn, New York 11237 < (212) 456-7400

VISIT Oua SPfCTACUIAA NEW CONTRACT SPECIFIER SHOWROOMS AT LIGHTING UNLIMITED
12 EAST 37TH STREET « NEW YORK. N'Y 10016 - TEL 212 - 889-9760

circle 77 on reader service card

Send us
your card” stapled
to this ad.

Well send you
our catalog-free.

wve d like to place the complete 311-piece

Brown Jordan collection at
your fingertips. A constant source of
excellence in handcrafted cast
and tubular aluminum casual furniture.

6rolM?tt Jordan's newest- 64-page
catalog, an incomparable collec-
* tion of luxurious indoorJoutdoor
__ furniture in cast and tubular
v - aluminum.Your source file isn't
complete without it.

Brown Jordan

Brown Jordan. Dept. IM

Box 5666. EI Monte. CA 91734
Factories In El Monte and Santa Ana. California and Newport. Arkansas

circle 78 on reader service card
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wanaias.draper
information wor

costyvou adime

When you need infOrmation on draperies for any type of
window application, call us. We've been making draperies
for over a decade, for any commercial business, from a

metropolitan hospital *  toasuburban office
plaza. Our 20.000- squarefootplantturns
outenough S74-33168 "'
asingle day to furnish a 5(X)-
room hotel.

Skandia does the whole job, from fabric selection to
installation anywhere in the U.S. by our skilled crews, using
only the highest quality hardware.

All our draperies are custom tailored to your exact sp>ec-
ifications, without sacrificing quality for price. That's why
we're one of the largest contract drapery manufacturers in
the entire southeast, with representatives nationwide.

If you want this kind of total service, there’s an easy way
to find out if we can save you money—and it doesn't cost
you a dime. Call Skandia for your next drapery bid,

Florida residents call (904) 878-1144.

MANUIAt TUKJ R i)i FINE DRAPERIES

P.O BOX 753 TALLAHASSE, FLORIDA 32302

circle 00 on reader service card

Unique,
‘~fascinating
toandwoven d?jsigns
in a variety of
texturesaiSd '
techniquesto " +
jp.eet your needs—

available00a
dommissiori basis.

Wall rK‘s. hangirtgs
divid™panels’ piflowy—each piece
executed with carr~ahdp”™"

’\LLy SHORE% f

. >
WEAVIR? * i
61 UNDERHmM,AVENUE
LOCUSTVALL 11560 I

516/671-7230

50 Styles to
UhITReX choose from
16 Colors to
excite your
me mind

P

R —m

E

S

E

N FL-556

T Shown in our

S exclusive

Porcelain finish.

Write for free
brochure

Dealerships Available

The Staccato Signature Lamps

The first esthetically beautiful energy saving Accessory
7750 N.W. 72nd Avenue, Medley, Fla (305) 883-0400
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Bfesigners Book Club

A Professional Choose any 3

Service of these important
fathe Design  pooks (a retalil
Community value of more

than $90.00
for only $6.95

Amorican Interiors
HIGH-TECH
« atOIAMAI VIM «N»

VCTCRIC HOUSL6 \%
KSKMEDArcneSJIVI b

I
CONTRACT

M CARPETING

ilir Carpenter

The DESIGNERS BOOK CLUB meets the needs of every member of the design
community; architect, interior designer, landscape architect, industrial designer,
engineer, graphic designer, institutional planner, landmark preservationist, or urban
planner We help you keep ahead of the latest developments and innovations in the
design field by offering you the professional books you need ot low member prices.

The DESIGNERS BOOK CLUB BULLETIN, mailed ten times a year, describes in detail
significant new titles and a large selection of alternates — books we have selected
from a wide list of international publishers as being the most meaningful to the
design community. Each member is given a minimum of 10 days to review the
bulletin at his leisure and may decline any book simply by returning the enclosed
printed form. If the moils are delayed, or Ifforany other reason a memberreceives a
book he ¢Sd not order, we guarontee full credit ond return postage for the book.

The DESIGNERS BOOK CLUB DVIDEND PLAN allows you toaccumulate bonus points
with each purchose after you hove fulfilled your initial obHgotlon. These points can
then be used to purchase additional books on architecture ond design for a fraction
of their actual cost.

Hbu ore invited to join the book dub created exclusively for the professional de-
sicr*®*: Choose any three of these useful titles -a value of more than $90,00 - for only
$6,95, Simply note your selections on the attoched card and mail it today. If you
prefer to enclose your payment now, we'll poy all shipping costs. When you join
DESIGNERS BOOK CLUB, you ogreeto acceptonly four more selections or alternates
during Ihe r™“xt twelve months.

You work hard os a desigrrer— you deserve the professional seivice of the
DESIGNERS BOOK CLUB.

If ordering cord has been removed, please write;

ANATOMY FOR INTERIOR DESIGNERS.
Third Edition, by Julius Panero. Ulus, by Nino
Repetto. 160 pp. 9 X10, Over 300 illus. Tobies.
$12-50

AMERICAN INTERIORS, edited by Paige
Rense. 288 pp, 9x12. Over 250 full-colorillus,
$35,00

CARPENTER GOTHIC: 19th Century Orna-
mented Houses of New England, by
Alma deC. McArdle ond Deirdre Bartlett
McArdle. 170 pp. BVa x H. Over 150 B&W illus.
Apperxjices. Bibliography. Index. $24.50

CONTRACT CARPETING: A Ciriticol
Guide to Specifications and Perfor-
mance for Architects and Designers, by
Lila Shoshkes. 168 pp. 8k» x 11. 61 B&W illus.
Appendix. Glossary Bibliography. Index.
$18.50

CREATIVE COMMUNICATIONS FOR A
SUCCESSFUL DESIGN PRACTICE, by Ste-
phen A, Kliment. 192 cp. 8Va x H, 200 B&W
illus. Appendix. Checklist of Good Prac-
tices. References. Index, $22.50

A GUIDE TO BUSINESS PRINCIPLES AND
PRACTICES FOR INTERIOR DESIGNERS, by
Harry Siegel, C.RA, 208 pp. 9 x12.200 B&W
illus. Bibliography. IrxJex. $25.00

NTBBBS
HfiOR
[FOFFCS

HIGH-TECH; The Industrial Style and
Source Book for the Home, by Joan Kron
orxl Suzanne Slesin. 288 pp. 9™ x 9%. 400
full-color and 300 B&W illus. Directory of
Sources, Ind”™. $27,50

HISTORIC HOUSES RESTORED AND PRE-
SERVED, by Marion Page, 208 pp, 9x12.200
B&W illus. Bibliography, Index. S25.00

THE INTERIOR DESIGNER'S DRAPERY
SKETCHFILE, by Maijorie B. Helsel, 188 pp,
8t"x11.292 illus. Index, $13,50

INTERIORS 3RD BOOK OF OFFICES, by
John Pile. 208 pp. 9 x 12. 200 illus. Index.
S24.95

THE KITCHEN, by James Brett. 208 pp. 9x12.
16 color pp. 260 B&W illus. Index. $25.00

OPEN OFFICE PLANNING: A Handbook
for Interior Designers and Architects, by
John Pile. 208 pp. 7 x 10.160 B&W illus. Ap-
pendix of Technical Standards. Glossory,
Selected Bibliography. Index. S15.95

200 YEARS OF AMERICAN ARCHITEC-
TURAL DRAWING, by David Gebhord and
Deboroh Nevins. 304 pp. 9 x 12, 250 B&W
illus. Notes. Bibliography. Index. S30.00

DESIGNERS BOOK CLUB. 2160 Potterson Street. Cincinnati, Ohio 45214
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classified

RATES: 60c per word per insertion. $24.00 minimum.
PRODUCTS ADVERTISING: 70C per word-$50.00 minimum.

DISCOUNTS: 5% discount for 6 consecutive insertions; 10% dis-
count for 12 consecutive insertions.

PAYMENT MUST ACCOMPANY ORDER. Allow 10 words
for our Box Number address and $1.00 for handling.

CLOSING DATE: 25th ofthcsecond month preceding publica-
tion dale.

ADDRESS ALL AD ORDERS: Classified Ad Dept..
INTERIORS.
1515 Broadway. N. Y., N. Y. 10036.
Phone: 212/7M-7462.
ToU Free 800/223-7524.

POSITIONS AVAILABLE

DhoRAnNvi- Aris Personnei Agency ... MeahaDdisc Man. ... Chicago. Spe-
cialists in recruiting mterioi designers and decorators and personnel for allied posi-
tions. This includes color und style coordinators, .showroom personnel. Nationwide
service oriented to quality. Bccau.se ol our professional background and our expe-
nence m this held, our screening is not equaled elsewhere. This service is endorsed
by The lllinois Chapter ofthe ASID. Call Mrs. Anne Wirahash. Direeior(312)642-
«44>] We have good openings for commercial Interior Designers with three to five
years experience, mainly Midwest localion.s.

Riiasue SIfcOEi Agency Architecture. Inlennr and Retail design specialists are
recruited by Ms. Wo»>dy (iibson for creative international and national corporate
und cvnsuJtani efrenb. RrU.Suc .Siegel dinca Graphic and Industrial design spe-
cialties. You are invited in submit contideniial resumes. All fees employer paid.
Affiliates in LA and Zurich, 60 W, 55 St.. NYC 10014 (212) 586-4750.

Interior Desu’n iNstRUt roa-TEAI H basic and advanced interior design classes
starting 8/79. Muster's Degree or equivalent necessary; 3-5 years experience in all
aspects of commercial/residential interior design or 1-3 year” teaching expenence
desirable. Rank and salary commensurate with experience and qualifications. Sub-
mit resume and irarcscripts to Personnel Office. ILLINOIS CENTRAL COL-
LEGE. East Peoria. IL 6163S, An equal opportunity employer.

Meei The Spec iaiist .. Dan Levy of Management Recruiters specializes in the
placement of people m the contract furnishing” industry. Whether you have a posi-
tion to fill with qualified personnel oryouVe looking fora new careeropponuaily.
contact: Dan Levy. Management Recruiters. 16133 Ventura Blvd.. Encino. Cali-
fornia 91436. (213) 986-6300.

National Interior Design Firm seeking interior designers for Houston office.
Architectural background desirable Please send resume to; 1 S D Incorporated.
2470 Two Shell Pla/a. Houston. TX 77002, aitn: S. Fcnly.

REPS WANTED

Arc HhECTURAI and Luminous Ceiungs, ... Well established manufacturer of
architectural and luminous celling systems. Several territories open. Reply to Box
4225. Interiors, 1515 Broadway. New York. NY 10036.

Sales Reps Wanted Manufaaurer of a proven European Energy Saving Win-
dow Shade, m major cities throughout the country. This concept will be supported
with national advertising and has a supportive line of traditional custom-made
window covering. Write: Sol-R-Vein. Inc.. 60 W. 18 St.. New York. NY 1001! (212)
924-7205.

STORE FOR SALE

If'Ei 1-Estabi isiiED. Prestigious home gifl/decor/decorator store for sale near
Willum.shurg. Virginia. High net SI37.000. Potential unlimited. Needs owner-op-
erator. Box 4222. Inienon. 1515 Broadway. NY NY 10036.



POSITION WANTED-SALES

National Intkrior DfsuiN Firm seeking inicrior designers for Housion office.
Archiieciural background desirable. Please send resume (o: | S D Incorporated.
2470 Two Shell Plazu. Housion, TX 77002, atm: S, Fenly.

MISCELLANEOUS

NY MuRALIisT/DFSKISER/INT li.LusTRAIHR - 20 ycars experience pamicd work
ofmatchless quality & stylisticrange impressive contractjob history (hutchronic-
ally under-emploved)—with modest investment capital seeks relocation dk business
collaboration with F.STABLISHF.D. RF.SOURCFFUL INTF.RIOR DF.SIGNF.R

(pref. S. Florida or Calif.) with affiuent diemeie. able (o plot exlcnsive use Ofsu-
perlative painter decor. Complementary needs and interesting ideas? Let me hear

from you. Bt>x 4220. Interiors, 1515 Broadway, NY NY 11X136.

circle 03 on reader service card

SPECULAR TILE ceiting -

HIGHLY POLISHED FLUSH ALUMINUM
PANELS HUNG FROM SNAP-IN
OR LAY-IN SUSPENSION SYSTEM

_Reflects with
Mirror-Like Quality
UNPERFOUTED, OR PERFORATED ACOUSTICAL
Dramatizes Your Lighting Efiects

Available in gold orsilver / to SWEETS CATSLOG Section 91

CEILING CORP.
SALES OFFICE: 50 HARRISON ST, HOBOKEN, N.J. 07030
PHONE (212) 349-1890 < CALL "COLLECT"
Salei 'Rep*™* needed eeeeeeceeecee™

it Iyl M

WeNMelbken

theGuessworkOut
of Open Plan
ACQUStICS

And Put Bock the
Privacy

]
Bolt Beranek and N€wman Inc., leaders In acoustics
since 1948. has been using its OPLAN computer program
forthree years-to help designers explex'e alternatives in
open space planning, finish materials and backgrourvd
scxjnd levels. BBN's experierKied consultants use OPLAN
to predict the effect of each design elementon acoustic
privacy and to ossure thebestsoJution forflexible office
space atthe lowest cost.

BBN consulting services inciude:

+ Room acoustits & sound isolation

* A/V, sound & ccsmmunicdtion systems
* Mechanical system noise control

« Performance and assembly facilities

BOLT BERANEK AND NEWMAN INC.
Boston - Los Angeles

A shining example of our many office solutions

see it at

NEOCON XI
space 996

One of our newest solutions to executive
office design problems is the ‘Profile’
Group of desk accessories. Each piece is
meticulously sculpted in heavy gauge steel.
then plated with either pure 24kt. gold.
polished chrome or bronze.

The full set includes single and double file
trays in regular or legal sizes, memo pads.
pen sets, book calendar, desk pads, scissors
& letter opener and wastebasket.

We’re proud to add the ‘Profile’ Group to
our wide range of contemporary designs.
We think it can help give your executive
office jobs a very polished look.

Brochure available.

peter pepper products, inc.
17929 S. Susana Rd,, Compton. CA 90221
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let uspoy your overhead expenses!

-24hf onswefing service

- receptionist
-conference room

-source librory

eporking

elounge

-com line & centers phone Ime
-utilities

eeond more con be yours, oil m cDoemonthly rent-

occess to protessonol services otcorripetitiv© prices such os--

drofting rencfenng.scole models....

romune brozis design center

for informotion
(213)655-7495,655-3341

PROFESSIONAL
PLACEMENT DIRECTORY

ATTENTION: Interior Designers. Architects. Industrial Design—-
ers. Staff Designers for dealers, hotels, chain
stores, building management.

THIS DIRECTORY hashecnpreparcdtobeofservicetoyou. It
includes design school graduates from all
parts of the country who are anxious to
prove they arc qualified for a position on
your staff. Here arc tomorrow’s star per—
formers. You can lake your choice today.

POSITION WANTED

Interior design graduate desires position with diversified contraci firm. Recent
graduate of Louisiana Slate University. Major Interior Design. Minor Architecture
and Fine Arts. Portfolio available on request. Bi-Lingual; English-Spanish. South-
easl preferred. 225 Design Center L.S.U., Baton Rouge. LA 7Q8Q3 (504) 388-8422.

Recent graduate from Drexel University with a B.S. id Interior Design seeking
available position wnh design related firm in the Philadelphia area. Need more
space than this box provides for qualifications. Gail Lauo. 330! Race Street. Phila-
ddphia, PA. 19104. R.S.V.P. (215) 382-4634,

AS.SOCIATE MEMBER A.S.I.D. Recent Honors graduate CHAMBERLAYNE
JR COLLEGE. BCA"TON. MA. CREATIVE and ENTHUSIASTIC- Desire de-
sign related position, particularly “Commercial Space Planning.” WILL RELO-
CATE within U.S.A. Resume upon request. Rosemary C. Vogcncy 657-A Ham-
ilion Ave. Wesihampion Beach. NY 11978. (516) 288-1084.

Graduate of New York Tech. L.I. campus. New York. INTERIOR DESIGN. In-
lerestcd in employment in N.Y.C./West./Putnam areas for commcrcial/rcsiden-

tial work. Experienced with Architectural & interior design firms. Cynthia Tseng.
62. Westchester Ave.. Portchesler. N.Y, 10573. (914) 937-2663, 10-6. M-Fri.

Graduate Interior Design. Student Affiliate A.S.I1.D- from University ofWisconsin.
Madison. Desires position with contract design firm. Have experience in design
and public relations. Resume supplied upon request. Susan Aghhashian. 111 S.
Bassett. Madison. Wisconsin. 53703. (608) 2S7-7793.

Confident, respoasibk individual desires position with diversified contract design
firm. 1977 B.A. in Environmental Design. Pratt Institute, Brooklyn. NY. 1978-79
U.C.L.A. Extension in Interior De.sign. Debra Irvine. 1348 Hollvdale Dr. FuU-
cnon. CA 92631 (714) 871-3057.

Recent Graduate B.F.A. in Interior Design. Seeks apprentice position with estab-
lished design firm in the Los Angeles area. Have resume and portfolio. Jenifer
Goffie. 717 E. Hardy St.. Inglewood, CA. 90301. (213) 673-3149.

Architecture graduate. Pratt Institute. Brooklyn. N.Y. Some professional experi-
ence. Interest in residential, commercial design, working drawing and related
areas, Sylvia Lo, 920 So. Oxford Ave,. «4, Los Angeles. CA 90006 (213) 383-0088.

Graduate-Associate Degree in Interior Design. Desires position id Residential or
Commercial Design. Sales and showcase experience. Vickie Cardoza Campa. 250"
S. Harvard Blvd.. Los Angeles. CA. 90004 (213) 487-3342.

B..S. Interior Design Graduate, University of Tennessee. Interested in residential

and/or commercial design. Prefer Southeast area. 3 vrs. sales experience. Lisa
Thompson. 1113 Roderick Rd.. Knoxville, TN, 37919'(615) 693-4519.

1979 Graduate, student member A.S.I.D.. Purdue University. F.I.D.E.R. accred-
ited. Interested in commercial and/or residential interior design. No geographical
preference. Teri Beeiham. 8719 Log Run Drive. Indianapolis. Ind. 46234 (317)
293-6290,

INTERIOR DESIGN GRADUATE, MARKETING MINOR. Some design expe-
rience in hoih commercial and residential. Jennifer MucFarlane. 3053 Arden
Road. N.W., Atlanta, Georgia. 30305. Have resume, portfolio and references. Will
relocate.

B.F.A. Graduate of Interior Design. Psychology. Interested in employment io com-
mercial or residential design. Confident. Anemaric Clemente. 256-12 86 Avenue.
Floral Park. N.Y, 11001. (212) 347-6298.

Designer-Recent Pratt Graduate (Industrial Design) seeks position/freelance
work in china, giflwarc. furniture. Moy. 34-36 33 Long Island City. NY 11106
(212) 784-3481.

Archileaure -University of Kentucky. May graduate. Studied in Venice. Eager,
aggressive, disciplined designer. Contact Bradley Mitchell. 3307 Mt. Shasta Way.
Louisville. Ky. 40222. (502) 425-4861.

Recent graduate. Becker Junior College. A.S. in Interior Design. For resume write
F.lainc Simones, 11 Field Avenue. Auburn, Maine (207) 784-6889.
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America's finest quallct,y and most
authentic designs, traditional and
contemporary. Color catalog free.

— Write direct or use the reader service card

JVESLEY MAEN. g st 5015 YRS 75

Nationwide toll tree. 800-421-2122

ambiant systems limited 76 richmond st east toronlo Canada msc ipi  (4i6)863-0863 telex 06-22360
representatives throughout north america write for the name of your nearest representative
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From Warner's New

Precious Prints Collection

This marvelous new collection of 24 small
designs in 5 colorways and with correlated
fabrics provides a welcome relief from the big
and the bold. These are elegant designs.
They provide the tasteful background the
public has been yearning for—and buying
when they can find it. Well, it's here in
Precious Prints by Warner, pre-pasted,
pre-trimmed. washable vinyl. Order your book
now. while they last, only $14.95.

See Warner's other great books:

» Warner Imported Linens

* Revere Collection Vol. VI

* Brite Traditions Vol. Il

» The Art Institute of Chicago Collection®
» Backgrounds from the Orient Vol. XVIII

For prompt service from our 9 branches, call

The Warner Company
CHICAGO. IL/The Warner Company.

108 S. Desplaines Ave., 60606/Phone: (312) 372-3540
¢ CLEVELAND ¢ DALLAS « DETROIT

* HOUSTON ¢ KANSAS CITY « MILWAUKEE

* MINNEAPOLIS « PITTSBURGH

circle 89 on reader serves card
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america’s great sources
an index to june advertisers

Allied Chemical

Corporuiion.................... 42-4.1
All-Steel Inc., one of the

CIT Companies............... 17
Alma Desk Company......... 91
AmbiantSystems Ltd.......... 119
American Scaling................ 41
Amstore .o n
Arc-Corn Fabrics................ 61
BadischeCorporation......... 51

Belgian Linen AssiKiation... 57
Better Fabrics

Testing Bureau. Inc.......... 110
Blank Inc.. A...ccoovveveiiee 77
Bolt Bcranek and Newman.

INCeriviiiiieee e 137
Bravton Ltd.. I. Paul............ 136
Broward Window Shade. Inc. 58
Brown Jordan................ 130.131
Brut\schwig& Fils. Inc.... 88
Carpenter & Co.. L.E...... 65

Chase Galleries. Merrill.  .82-81
Combeau Textile

Wallcovering.s............ 90
Congolcum Corporation 31
Dallas Market Center.... 142
Designers Book Club..... 1.13-135
DuPlex Products............ 128
DuPont Company

(Bttris Kroll)................ )

DuPont Company (Schumacher)
.................... Inside Back Cover
Eastman Chemical Products
(Homestead)
................... Inside Front Cover
Eastman Chemical Products

(J. Josephson)................. 72
Ergometrix Office Systems

INCeoviiiiieeee s 141
Fine Art International...... 84
Flinikoie................. 59
FormicaCorpination....... 25
Franciscan Tilc/Inicrpace 70
Frankel A.ssociates. Inc..... 85
Fuller Office Furniture. Corp. 64
Gold Medal Inc....... 36
Greene Brothers. Inc, 142
Haworth Inc.............. Back Cover
Hercules. Inc............. 55
HeugaC.S.A.. Inc.... 69

Hollyiex Carpel Mills. Inc. . 46-47
Homestead Fabrics

Inc. Inside Front Cover
IKDCorporation(Domorc)... 89
Interiors International Ltd 29
International Terra Cotta Inc. 128
InterRoyal Corporation ....66-67
Imrex Furniture Inc...... .126-127
Italian Trade Commission.

Los Angeles........ccoenenne 60

JG Furniture..... 2fi-27
J. Josephson Inc. 72
Jofco Inc............. &
Kasparians. Inc.............. 74
Kemos. InC.......cccooecennee 76
Kroll Fabrics, Inc.. Boris 2
Krueger......ccoovvvenen. 78-79.92
Leaf Designs......... 14
Lccllofa............... 87
LouverDrape, Inc. 4-5.7
MiKlulightor. Inc. 119
Neo-Ray Products, 131
Newcastle Fabrics, 131

Pancldrapc Vertical Blind
Co, 142
Pepper Products. Inc.. Peter.... 137

R-Wuy Furniture Co.... 45
Ramone Brazis Design

Center....ooovvevennns 118
Roxter Company......... 128
Sally Shore. Weaver.... 132
Samst'nitc Corporation 23
Schumacher ....Inside Back Cover
Shaw-Walker..........c.c.coeuee. 52-53
Shelbv Williams Industries.

Inc. 73
Simplex Ceiling Corp....... 137
Sioclair Wallcovering &

Fabric......cccovciinnnn 75
Skandialnc.......... 132
Smith & Wat.son................ 129
Smith Metal Arts Co.. Inc. 8
Sieelcase INC......c.ccvuvvnee. ,62-63
Sic-Marie & Laurent Inc... 81
Stuart Design. Alex.......... 1
SUNAr ... 86
Techniques in W(K>d 54
Thonci Industries.... ,34-35
Uniroyal Inc................ ,38-39
United StatesGypsum 33
Unitrex InC........c.c.... 132

Van Luit & Company.

Albert......cccoovvivnnne 19
Vogel-Petersttn............ 37
WamerCompuny.... 140
Wesiinghouse Arch.

Systems Div......... ,20-21
Weslnofa U.S.A....... 14
Weslev Allen........... 139
Xceplion Design Ltd 30
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SPECIFY LEAF Wi
ors

erglass and A lﬁumlnum nters

ri \

24-43 hourshlpplng

Tk

An invitation from Westnofa to be seated

leaf SHHHW

Manufacturing; 4865 N.W 37 A/enue Miami, Florida 33142

7616 N. ROGERS AVENUE « CHICAGO. IUINOIS 60626 « (312) 761-4610

gometrix office systems INC.

two pafk ave newyork, newyork10016 (212)889-695
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Only
Fine
Lighting

SE-64 S/Light Handcast Chandelier 27" W x 26" H. Finish: Pewter.
Braes or Pewter & Brass. Also available as oval. 43" W x 27" H (SE-63).

Importers. Designers and Custom Fabricators Send for our new
Custom/Import Series Catalog No. 60 and the rest of our "Li-
brary of Lighting" catalogues. .($6.00)

SHOWROOM:
1059 Third Avenue.

brotherSt inc. NewYork NY. 10021

OIVffiloS Of CACCNC LIQHTIMG FilTUftCS INC 212-753-2607

142 INTERIORS JUNE 79
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}/' //\/ersatile, thrifty window styling\ | |l
/ Fabric veiticais In a kaleidoscopée Nk

V1 Fofcompatible colors. They make con-

WA I'Qhtarid air easy and decora-
/! simple to clean, stinting on
/ 'maintenance. And they're shipped from >

our factory in just about a fortnight™ Write for designing details.

PANELDRAPE VERTICAL BUND CO.
P.O. Box 1686

GRAND RAPIDS. MI 49501

(616) 458-5128



4iBirds and Flowers" from our exclusive
Pride of Kashmir rug collection. Completely
hand made in the Himalayas of India, in a fine
crewel stitch of pure wool. Designs are detailed
from delicate 18th century needlepoint motifs
and a hand made kilim fabric backing adds
exceptional durability.
From Schumacher—the source for fine fabrics,
carpets, and wallcoverings.

DuPont
TEFLOI?r

SCHUMACHER

"California Quail"—an original
porcelain sculpture by the Boehm Studios.



Haworth introduces
the ultimate open plan
power solution.

From ERA-1, first
comprehensive panel sys-
tem ever pre-wired for
power, comes the ultimate
powered panel system.
TriCircuit ERA-1. Three
electrical circuits that can
simultaneously power con-
venience outlets, special-
ized equipment and light-
ing systems, each ofwhich
can require a separate cir-
cuit. Or, with the flip of

a built-in switch, circuits
can be reallocated ac-
cording to need. Click.
Click. Click.

Snap-in receptacles
place power wherever
needed and complete cir-
cuit selection means no
capacity is wasted—unlike
most dual-circuit systems,
where a factory-dedicated
lighting circuit leaves only

one optional use circuit.

The TriCircuit race-
way is also field-retrofit-
table to original ERA-1
panels. It’s something
you'd expea from HawcM-th
A fuial, not intermediate,
power solution.

Ask your Haworth
representative for litera-
ture, or write Haworth,
Inc., Holland, M1 49423.
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