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Easily wheeled about, 
or folded and carried away. 

A JOHN STUART PRODUCT. Designed in Denmark. 

Choice figured walnut or mahogany, superlatively finished. 

Trays are resistant to heat, water and alcohol. Molded up- 

turned sides. No cracks or corners to collect dust or crumbs. 

JOHN STUART INC 
FOURTH AVE. AT 32nd ST. NEW YORK 16, N.Y. 

JULY 1955 
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Chemical Corn Exchange Bank 

100 Park Ave., New York. 

Dynamic design of lobby 
is reiterated in hangings 
of Scalamandré textured 
damask in beige with mod- 
ern brown pattern. 

National City Bank 
640 Fifth Ave., New York. 

Spacious lobby, above and right with its many 
windows beautified by colorful hangings of 
Scalamandré silk damask. 

CALAMANDRE 

CONTRACT 

DIVISION 

BANKS 
For the past twenty-five years Scalamandré fabrics 

have been identified with the interiors in the buildings 

designed by The Office of Alfred Easton Poor, 

leading New York architects and specialists in interior 

design and the various types of construction, as well 

as experts in layouts, color, furniture and decoration. 

This firm is another in the growing list of progressive 

architects and decorators who depend upon the “added 

plus” in the quality and durability of Scalamandré 

silk fabrics, the extra durability resulting from the ad- 

ditional tensile strength of the twisted three-thread 

organzine silk yarn used in the warp. 

More than ever before architects and interior design- 

ers are realizing that wherever textiles are required— 

whether for reproductions of antique fabrics or in fine 

contemporary interiors—Scalamandré is the logical 

answer in all phases of contract work. 

You can depend on the durability and admirable 

styling of Scalamandré Silks, 598 Madison Avenue, 

New York. Phone: Plaza 9-2070. The Contract 

Division is always ready to serve you. Ask for Mr. 

Gino Scalamandré, at Stillwell 4-0794, today. 

Other showrooms in Boston, Chicago, Atlanta, San 

Francisco and Los Angeles. 

A 



Chemical Corn Exchange Bank 

199 Church St., New York. 

Detail of officer's platform show- 
ing Scalamandré damask hang- 
ings, green floral pattern on 
white, woven to specification. 

General view below of officer's 
platform in lobby, the windows 
framed with colorful Scalamandré 
damask. 

All interiors shown designed by The Office of 

Alfred Easton Poor, Architects. 

Schroder Trust Company 

57 Broadway, New York. 

Pleasing architectural details of officer's 
platform are enhanced by pattern in 
hangings of Scalamandré silk damask. 



Letters 

Letter from a traveler, A.I.D. 

Sirs: 

It is high time you heard from Interiors’ 

“Floating Editor” with the A.I.D. Conference. 

Now that the Big Show is over I can find time 

to write you of some of the high spots; there 

were very many. Never have I seen so much, 

met quite so many worthwhile people, or at- 

tended so many lovely affairs in the A.I.D.’s 

honor, plus many intimate dinners and _pri- 

vate functions—another evidence of the end- 

less advantages we enjoy through important 

contacts of the Institute. But above all, thanks 

to our Bill Pahlmann—The Man of the Year 

—untiring in his efforts for our benefit. He 

took your lucky Mabel under his wing for 

many fascinating dinners given at beautiful 

villas by his interesting friends. such as the 

Marchese Giuseppe Roi of Vicenza. We saw 

the Villa Pisani at Stra on the Brenta Canal, 

the rare Villa Papenano Domenico in Flor- 

ence where our host was Hugh Whitaker; 

another delight was a small dinner in a 17th 

Century Palazzo in Venice. Bill also intro- 

duced us to the two Valmarana Villas, and 

Villa Rotonde Palladio, Then again in 

Paris another rare villa, and cocktails with 

nice Thomas Kernan of Maison et Jardin in 

his Place Vendome apartment. 

We had with our good 

friends of 25 years ago, Giovanni Battista and 

Nella Giorgini, in their heavenly villa in Flor- 

ence. The ballroom there was the scene last 

year of a fabulous showing by the Italian de- 

signers for the top American buyers, and I 

raved so about their villa that they allowed me 

to invite the 

by 

a wonderful visit 

A.D. next day to visit it! 

Elsie McNeill Lee’s gala in Venice can never 

be described—it was exquisite beyond words. 

What a_ hostess, details, and the 

old, old background! There were many other 

affairs in each important city, such as Hollis 

Baker’s and Mme. Saridi’s party in Athens, 

and our wonderful visit with architects and 

and such 

designers at receptions honoring us in Rome 

and London. 

Our life aboard ship was filled to the brim 
with activities. I am most proud of our raising 

$2,000 for the Valos earthquake victims 

through a show we organized in two days; it 

was a howling success. 

Though I retraced my many earlier visits, it 

was so worthwhile to see places again; such 

as the old estates in London. and Osterly Park, 

which I hadn’t seen in 15 years. Osterly Park 

was furnished by the Adam Brothers and built 

by the ancestors of my devoted friends, Lord 

and Lady Jersey. 

Bill Pahlmann, Gene Stephenson and I were 

guests at another lovely luncheon sponsored 

by the Leather Group of London and the 

editor there of House & Garden. 

Paris kept us busy day and night. I returned 

there for a week after May 27, and then flew 

on to Geneva. A few of us are now motoring 

lazily through the important cities of Switzer- 

land, northern Italy and Austria; we fly home 

from Lucerne on July 4th. 

Again let me say how wonderful it was to be 

the 

reading Interiors on that ocean voyage! 

was on every deck chair. 
Mabel Schamberg 

Interlaken, Switzerland 

Plans for Florida A.I.D. 

Sirs: 

Now that the European trip is over and we 

have settled down to business again, we have 

had our annuai meeting of the Florida Chap- 

ter of A.L.D., and our officers for the coming 

year are as follows. 
James M. Smith, President 

William Stamberger, Vice President 
Gates Myers, Secretary-Treasurer 

Mrs. Lois Heyward, Advisory Council 

Representative 

We have a very full year ahead, with one of 
our key events hosting the Regional Confer- 

ence of A.I.D. in Miami Beach on November 

3, 4, 5 at the Balmoral Hotel. Chairman of 

our chapter committee for arranging the con- 

ference is Haygood Lasseter, and among things 

that the committee is planning will be a ship- 

wreck party at the Quarterdeck Club in the 

area where Biscayne Bay joins the Atlantic 

Ocean. This will be prefaced by a cocktail 
party hosted by the Florida Chapter at the 

headquarters hotel and an ensuing boat ride 
past all of the Miami Beach skyline at sunset, 

from the hotel to the Quarterdeck Club. 
Robert Tyler Davis, curator of Vizcaya, and 

one of the associate members, is working with 

the committee to plan a fabulous ball at Viz- 

caya on the final night of the conference. This, 

as you may know, is the great house with ter- 

rific gardens created by James Deering, prior 

to 1920, and is one of the finest examples of 

the Italian style in America. 

Since this party comes at a time when we have 

a full moon, and since the house is located on 

the bay front where there is a magnificent 
view of the water, we hope that we can give 

it all the glamour possible, and make the 
supper dance one that everybody will remem- 

ber. All the fountains in the great gardens will 

be turned on to play in the moonlight, and we 

feel that the whole element of decoration 

should give everybody some feeling of what 

we have to make Florida so wonderful. Also 

included in conference plans is a tour of the 

houses of the area, to show people what we 

consider the best in Florida architecture and 
decoration. 

The Chapter this year will also work on plans 
for participating in the Big Show 1956 which 

will be the principal feature of the National 

Conference in San Francisco next April. James 

Mortimer Wills is our chapter representative 

on the Big Show committee. 

We have begun plans to sponsor again our 

annual Student Design Competition which is 

open to students in all schools throughout the 
state of Florida. Considerable cash prizes are 

awarded to the winning solutions to the prob- 
lem; and this year we hope that we can stim- 

ulate even more interest by having the chair- 

man of our education committee, Miss Helen 

Virginia Baker, go to the various schools to 

e cit@ers 

discuss the practical elements of decoration 

with both instructors and students. 

Still another project which we hope to de- 
velop is another of the public service exhibi- 

tions which the Chapter has participated in 

during recent years, to show more really well- 

thought-out rooms to the general public. This 

year’s show probably will be worked out in 

conjunction with the Miami Herald, which is 

the largest daily newspaper in our area; and 

we hope that the entire chapter can participate 

in whatever final format is arranged for such 

a show. 
I sincerely hope that you can join us here for 

the Regional Conference in November, be- 

cause we would like to be able to welcome you 

to Florida and show you why we think it is 

so wonderful. 
James Merrick Smith, A.I.D. 

Coconut Grove, Florida 

New hotels in Britain 

Sirs: 

I have just received the May issue of your ex- 

cellent magazine to which I have subscribed 

for several years and still regard as being un- 

equalled in its field. 
The “Race to Design” section dealt with ho- 

tels as you will remember, and in the general 
introduction reference was made to the new 

Westbury hotel in London’s Bond Street. 

Having seen and read a great deal about this 
building I was certainly surprised to learn 

that Michael Rosenauer held such an exalted 
position in America. Almost without exception 
the reaction has been against this building, 

and most knowledgeable people regard the in- 

teriors as some of the poorest design since 
1935. I am in complete agreement with these 

people and share their surprise at such a valu- 

able site and opportunity being wasted. 

However, I would like to draw your atten- 

tion to the June issue of the Architectural Re- 
view, which contains a fully illustrated de- 

scription of a new hotel in Coventry, to wit 

the Leofric Hotel. This has been built by a 

private concern, Messrs. Ind Coope & Allsopp, 
who are brewers and own large numbers of 

hotels and “pubs” all over England. 
Having stayed at this new hotel a week ago 

I can assure you that the service 

thing about the building are in 

equal to, if not better than, one would im- 

agine from the photographs. The atmosphere 

is one that is liked by the Englishman, and, 
quite obviously, being situated in a city which 

is visited by many overseas visitors, it has the 
atmosphere which we think will please them 

and not be a “home from home.” I had sin- 
cerely hoped that the A.I.D. European con- 
ference could find time to visit Coventry and 

at least quench their thirst in one of the ho- 

tel’s numerous bars. 
Once again, congratulations on your produc- 
tion and also the more recent Industrial De- 

sign, 

Alan S. Buckley. A.R.I.B.A., Chief Designer 

A. H. Knowles Ltd., Designers to Industry 

Manchester, England 

and every- 

every way 
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Top: Spring window at Bonwit Teller on 

Fifth Avenue using Zelewski paper cuts. 

Below: Abstract paper mobiles. 

3-D Design in Paper and Clay 

Zelewski’s Paper Cut-Outs 

The exciting paper-cut-outs, designed by ar- 

tist Joseph Zelewski, teacher of three dimen- 

sional design at Harvard University’s Gradu- 

ate School of Design, stole the show from 

spring fashions in the windows of Bonwit 

Teller’s Fifth Avenue shop. Their creator, 

of course, is sufficiently important so that the 

credit line for the artist was featured as prom- 

inently in each window display as the direc- 

tions for finding the salon where the par- 
ticular frock featured could be purchased. 

Originally these paper cuts began as expend- 

able mobiles Zelewski made for his small 
son’s birthday party. Gradually these super- 

ficially simple forms were developed into a 

group of premium toys designed as_ give- 

aways for the cereal industry. 

Zelewski’s premium toys, aleng with those 

designed by A. F. Arnold, were seen in a 

three-month-long exhibition at the Museum 

of Modern Art, beginning in October, 1953. 

Those toys and the other paper cuts by Zelew- 

ski bear only a passing resemblance to tradi- 

tional paper Christmas bells and Valentine 

Zelewski’s 

paper cuts are remarkably photogenic and 

have exciting visual possibilities in display. 

hearts in expansive honeycombs. 

In spite of their material delicacy, they are 

incredibly dynamic. 

Hans Hedberg’s Ceramics 

Hans Hedberg is a young Swedish artist whose 
name is as yet unfamiliar on these shores. But 

the distinguished collection of his ceramics 

on exhibition since the middle of May at 
Bonniers in New York City, is an exposition 

of a talent which promises to make the name 

and work of Hans Hedberg well-known and 

admired in the United States. 

After a conventional artistic training under 

Isac Griinewald and Otto Skold (head of the 

National Gallery of Stockholm) at the Royal 

Academy of Arts in his native S;veden and at 

the Art School in Copenhagen, Hedberg went 

to Italy in 1947 as an expressionist painter. 

For a time he worked at the Faenza Ceramic 

Institute and in the Mazzotti ceramics factory 

in Albisola learning the secrets, and, as Hed- 

berg describes it, the joys of working with 

with 

ceramic forms and decorations in institutional 

clay and glazes. After experimenting 

surroundings, Hedberg determined to work 

independently for a time. 

He withdrew to the charming little village of 

Biot, in the French Maritime Alps, where he 

has since remained, developing the fascinating 

shapes and glazes, and experimenting with the 

massive forms and subtle earth colors sug- 
gested by the materials. 

Some of the objects are quite unexpectedly 

enormous, such as the gray glazed stoneware 

grille with the built-in gridiron, and surpris- 

ingly useful = as the graceful cylindrical 
tubes with fitted covers). For somehow one 

associates the ideas of minor size and orna- 

mentality with ceramics. 

Some of the ceramics are sculptural in quality 

but the freedom of invention Hedberg has 
demonstrated in the organization of shapes 

and forms and the compelling liveliness of 
the colors in the glazes, especially the unusual 
and rich metallic blues and greens, sets him 
apart from the other artists-turned-ceramics. 
Unlike many painters who have been attract- 
ed to the challenge of clay, Hedberg has 

shunned ornament in the applied sense of 

linear design. His shapes and glazes create 

their own decorative expression. 

Midwest Product Design 

Chicago Area Industrial Design Show 

As a result of the success of last year’s exhibi- 

tion, middlewestern product designers have 
decided to have a second Chicago area Indus- 
trial Design Exhibition to be held at the IIli- 
nois Institute of Technology in Chicago from 

October 30 through November 11. The ex- 

hibition will be installed in the new Archi- 

tecture-Planning-Design building which will 
be completed in September. 

EXHIBITION OF CERAMKS 

Above: 

ceramics of Swedish Hans Hedberg. Below, three 

stoneware vessels with flaring platform lips. 

View of Bonniers’ installation of the 
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For your 

Jersey’s Modern Architecture 

Newark Museum’s Exhibition 

Continuing its policy of drawing attention to 

important but often neglected or unrecognized 

aspects of American and particularly the re- 
gional aspects of our cultural traditions, the 

Newark Museum has featured this spring and 

summer an impressive presentation of modern 

architecture in New Jersey. The installation 

of the collection of photographs, models, and 
self-operated kodachrome viewers, was the 

work of Edward Chandless of the Newark 

Museum staff. 
Chandless arbitrarily lowered the ceilings of 

the exhibition galleries by white twine which 

suggested not only the sloping shed roofs of 

modern design, but managed to create a feel- 

ing of greater intimacy quite in keeping with 

the character of most of the architectural 

projects shown. For the most part the em- 

phasis of the exhibition is on residential units. 
adapting themselves to the rolling countryside 

of the beautiful Middle Atlantic state, and 
on housing developments, such as that de- 

signed by Vincent G. Kling, Leo Fischer, and 

Wynant D. Vanderpool, Jr. in’ Berkley 

Heights which have a pleasant and unregi- 

mented quality. There are a number of fine 

Photos from the Newark Museum’s exhibition of 

Modern Architecture in New Jersey, story above. 

in To Tea ti oR 

schools in the exhibition, particularly the 

Lyncrest School (grammar) in Fairlawn, de- 

signed by Arthur Rigolo, and the Newton High 

School by Jay Van Nuys, and the more spe- 

cialized Taylor Memorial Library in Hacketts- 

town which includes a theater area (designed 
by Jan Hird Pokorny). One rather outstand- 
ing industrial design in the group is the 

Prentice-Hall plant at Englewood Cliffs, (de- 

signed by Kahn and Jacobs) which combines 

the efficient assembly plant interior with a 
distinguished exterior set in a wooded plot. 
Shown in the cuts are the circular staircase 

incorporated into an old mill (the Westcott 

house) renovated by architect William M. 

Hunt and a view of the living room of the 

home of architect James C. Rose at Ridgewood 

which combines the clump of trees in the 
enclosed courtyard, an antique schoolroom 

clock, and contemporary furniture. 
In connection with the opening of this ex- 
hibition, a special symposium was held at the 

Newark Museum (reported in these pages in 

the June Interiors) on the place of art in 

modern architecture. 

Junior Homefurnishings 

Fashion Group Hears About Growing Market 

The Fashion Group, Inc., threw the spotlight 
on a new and practically untapped market, the 

little people (seven born every minute) who 

soon grow up into important consumers. by 

combining an exhibition of furniture for the 

juvenile set along with a children’s fashion 

show recently. Frances Corey, Vice President 

in charge of Sales Promotion at R. H. Macy 

addressed the group and discussed the growth 

of the influence of the child on parental 

buying habits, a factor that any television 

owner will attest to even if its implications 

have not been fully explored by manufacturers 

and retailers. 

One of the reasons advanced by Mrs. Corey 

for the growing interest by children in home- 

furnishings is that the age gap has been closed 

between today’s crop of children and _ their 

parents. who in many cases are little more 

than children themselves, as the average age 

of marriage is much lower today than ten and 
fifteen years ago. Also, although we tend to 

view with alarm the influence of radio. tele- 
vision, and movies on children, they have 

served to narrow the breach between age 

groups, as parents and children are exposed to 

the same experiences, even though they may 

react to different aspects of the media. Few 
parents are probably entranced with Davy 

Crockett or Hopalong Cassidy, but few parents 

have been untouched by the pleas of the 
necessity of buying coonskin caps or chaps. 

Children prefer toys of reality, which dupli- 

cate the activities of the adult world, cooking 

and cleaning equipment. automobiles, and all 

of the paraphernalia of the grown-up world, 

including fashions. 

Mrs. Corey recommended that the - sales- 

personnel direct their selling toward the child 

for it is the wishes of the child that most 

families consider in buying. She suggests that 
manufacturers are aware of the importance of 

the child—in selecting homefurnishings and 

Two of eight settings for the Fashion Group’s 

Children’s Home Furnishings and Fashion Show. 

See story for credits in the new junior market. 
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toys, and fashions, and urges retailers to 

emphasize it. 
The exhibition of eight room. settings, in- 

geniously staged in booths measuring eight by 

ten, demonstrate the wide variety of items and 

styles, although the emphasis is on the con- 

temporary designs in furnishings. that are 

directed toward this important and growing 
segment of the market. In the illustrations 

shown here are (at the top) Herman Miller 
furniture, nicely scaled for the smaller sized 

customer, in black, white and Cerulean blue, 

a sunflower chair which appears to attract the 

young fry who like to curl up, Lightolier’s 

movable pin-up lamp, and Cheney Greeff’s 

eclorful “Drums.” 
In the lower cut Bertoia’s sturdy chairs and 

flame colored and black painted Stuckslager 

storage pieces stand on C. H. Masland’s in- 

destructible saranette rug in beige. 

Hotels in Transition 

Remodeling Half-Century-Old Curtis 

The Curtis Hotel in Minneapolis is celebrat- 

ing its fiftieth anniversary by spending a 

quarter of a million dollars on remodeling. 

New York designers, Lippincott and Margulies. 
have completed two new public rooms thi- 

spring, the Bird Cage Cocktail Lounge and 

Bar (replacing the rather staid and unprofit- 
able Turquoise Room) and the Mesabi Coffee 

Shop. whose name and menu (a hot meat pie 

is the specialité de maison) are derived from 

the famous Minnesota iron ore range. 

The new interiors are designed specifically to 

achieve greater efficiency and lower operating 

costs by the use of multi-purpose and easily 

maintained furnishings and fabrics, and, dur- 

ing off-hours, a minimum staff, 
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Architectural Awards of Merit at the Boston Arts 

Festival went to Hugh Stubbins Associates for 

the house shown at the top and to the Architects 

Collaborative for the Trinity Church project of 

Natick, whose model is shown directly above. 

Museum Activities 

Boston Arts Festival 

The fifteen day celebration of the fourth an- 

nual Boston Arts Festival, sponsored by the 

Institute of Contemporary Art and supported 

by the city and private donations, took place 

early in June. This year there were free per- 

formances of Donizetti’s opera Don Pascuale, 

Thornton Wilder’s play The Skin of Our 

Teeth, Vaughan Williams’ choral Sea Sym- 

phony, and the first reading of an unpublished 

poem by Carl Sandburg, winner of the festi- 

val’s 1955 poetry award. 

Huge tents in the Public Gardens, opposite 

the Common, housed art exhibitions of con- 

temporary New England painters (aspirants 

for cash and honors in the art competition, 

the works of 25 Italian contemporary painters 

and sculptors, and a retrospective exhibition, 

entitled “A Century of New England Painting” 

which included the nineteenth century mas- 

ters, such as Winslow Homer, John Singer 

Sargent, and Marsden Hartley. During the 

festival New England craftsmen gave daily 

demonstrations of silversmithing, woodwork- 

ing, pottery and textile making. 

Architectural projects executed in New Eng- 

land during the past five years were eligible 

for special awards at the festival. Philip C. 

Johnson of New Canaan, Connecticut, won the 

Grand Festival Architectural Award for de- 

signing a small suburban administration build- 
ing in Ridgefield. Johnson also captured two 

out of five additional Awards of Merit for the 

design of two private homes in Connecticut. 

The Architects Collaborative of Cambridge 
won two Awards of Merit, one for a grade 
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school in Taunton, Massachusetts, the other 

for the group of buildings for Trinity Church 

parish in Natick. The latter is a complex proj- 
ect consisting, as the model shown at left in- 

dicates, of the (Presbyterian) church, a sepa- 

rate Sunday School, a small circular chapel, 

and the long building (in the left foreground) 

called Fellowship Hall, which is now used for 

all activities, pending the completion of the 
group. Hugh Stubbins Associates, also of 

Cambridge, won an Award of Merit, for the 

house, shown at left, in eastern Massachusetts, 

which incorporates the popular feature of 

“split-level” plan with unusually spacious in- 

teriors and a successful relationship with the 

wooded sloping site. 

The outstanding qualities found by the jury 

in all of the winning architectural designs in- 
cluded sensible planning, construction, and 

choice of materials, which not only met the 
practical requirements but achieved interest- 

ing designs. 

California Designed 

Beginning July 15, the M. H. DeYoung Me- 

morial Museum in San Francisco and the 

Municipal Art Center in Long Beach will pre- 

sent simultaneously examples of California 

designed home furnishings. The exhibitions 

are entitled “California Designed” appropri- 

ately enough, and will consist of furniture, 

floor coverings, wall coverings, fabrics, lamps, 

accessories, tablewares, and home appliances. 
The products have all been selected by a jury 

from entries designed or manufactured in 

California and which have not appeared on 

the market before August of last year. 

Installations at the DeYoung Museum were 
designed by jthe well-known San Franciscan 

architectural firm of Campbell and Wong and 
will include complete interior settings and 

vignettes. 

California’s interest in and attraction for de- 

signers from other parts of the world are evi- 

Arne Jacobsen furniture was in one of the rep- 

resentative groups from Denmark in the Con- 

temporary Industrial Arts of 14 Countries shown 

at San Francisco’s M. H. De Young Museum. 

dent from the Far Eastern, Scandinavian, an: 
Mexican influences on California design. 

Industrial Art from Abroad 

As part of the celebration of World Trad: 

Week the M. H. DeYoung Memorial Musew 
in San Francisco held a special exhibition o 

the industrial arts of fourteen countries earl: 
this summer. The purpose of the exhibitio; 

was to acquaint the general public with th 
wealth and variety of imported goods fron. 

abroad and to demonstrate how the everyda: 

arts, especially homefurnishings, are importan: 

designs today all around the globe. 

The exhibition was set up in three of the gal 
leries of the DeYoung Museum and arrange: 

as a miniature world trade fair. Countries 
represented were Australia, Belgium, Canada, 

Denmark, France, Germany, India, Italy, 

Japan, the Netherlands, Norway, Pakistan, 

Sweden and the United Kingdom. 

Fabrics from India, sisal rugs from Holland, 

fine dinnerware from England, and furniture 

from Denmark were only a few of the objects 

included in the exhibition. Objects made of 

shells from Australia and other unusual and 

exotic materials were also shown. 

Educational Campaigns 

Fine Fabric Sources Plan 

Eleven wholesalers of decorative fabrics have 

formed a new organization to be known as 

Fine Fabrics Sources and identified by a dis- 

tinctive emblem bearing the letters FFS. This 

group will sponsor an intensive educational 

campaign through advertising which will ad- 

vise the consumer as to the wisdom of consult- 

ing a professional decorator on all phases of 

home decoration. The campaign will begin in 

August and will be handled by Alfred Auer- 

bach Associates, Inc., a New York advertising 

agency. 
Member firms comprising the new group are, 

in alphabetical order, E. C. Carter & Son, Inc., 
Cheney, Greeff & Co., Inc... S. M. Hexter Co., 

Jofa, Inc., Boris Kroll Fabrics, Inec., F. Schu- 

macher & Co., Stroheim and Romann, Sundour 

Unfadable Fabrics Co., J. H. Thorp & Co., 

Inc.. Jack Valentine, Inc., and Witcombe, 

MecGeachin & Co. Officers of the FFS are 
president, Theodore Greeff of Cheney, Greeff 

& Co., Inc., vice-president Kettner Gadebusch 
of F. Schumacher & Co., and secretary-treas- 

urer, Stanley A. Smith of Jofa, Inc. The iden- 
tifying label of FFS will appear on members’ 

stationery, sample tags. and all printed matter. 

N.A.F.M. Fair 

The National Association of Furniture Manu- 

facturers will hold its 27th annual convention 

August 28-September 1 at the Conrad Hilton 

Hotel in Chicago. Along with its other activi- 
ties, a National Association of Furniture Man- 

ufacturers Supply, Equipment, and Fabrice Fair 

will be held. 
Two leading universities, the University of 

Michigan and the State University of New 

York, will present their latest woodworking 

research projects and findings. 
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SUPERB, CUSTOM-CRAFTED FURNITURE... 

WORTHY OF YOUR SMARTEST INTERIORS 

Designed with an air of drama, a sense of importance...and custom-crafted to per- 

fection by skilled Grosfeld artisans. The ultimate in inbred quality and beauty...at 

prices that are little more than the ordinary. See the new Grosfeld collections, tradi- 

tional and modern...or write for catalog. 

Exciting Collection...the New Import Department 

Grosfeld House is now one of America's largest sources for 18th and 19th Century 

porcelains, lamps, chandeliers, objets d'art, from England and the continent. 

Be sure to see new additions to the collection whenever you are in New York. 

Manufacturers of Furniture — 

Manufacturers, Importers and Distributors of Woven & Tufted Carpeting 

215 EAST 58th STREET, NEW YORK 22, N. Y. 145 NO. ROBERTSON BLVD., LOS ANGELES, CAL. 

DALLAS: 2606 FAIRMOUNT STREET CLEVELAND: 2810 SUPERIOR AVENUE 

Grosfeld Mouse 
Member of Decorative Furniture Manufacturers Association 



For your 

School News 

Furniture Designed at I.D. 

The students at the Institute of Design, part 

of the Illinois 

Chicago, 

Institute of 

presented a 

Technology, in 

special exhibition of 

equipment, ranging from children’s furniture 

to flatware for use by handicapped persons. 

Models of 

floor structures, and package designs were 

included. Two of the projects are illustrated 

in the cuts in this column. 

storage units, staircases, chairs, 

Product design and model making has become 

one of the featured parts of the curricula in 

Top of page and directly above: Storage unit 

and cardboard children’s chair designed by 

students at the Institute of Design, Chicago. 

design schools and at the Institute of Design. 

as at many other institutions, the student work 
is on a surprisingly professional level. This 

professionalism is even more striking when 

one considers that most of the student models 

are made of temporary materials such as paste- 
board, corrugated paper, and staples. 

Traditional foyer in display window at the 

Traphagen School designed by graduating class. 

Pergola model designed by second year students 

at the New York School of Interior Design. 
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Design for Communications 

One of the most unusual devices shown at the 

University of Illinois’ 1955 Festival of Con- 

temporary Arts was the long-armed reinforced 

concrete showcase for displaying 

cut). The massive case was 

designed by Jack W. Crist, a professor in the 
design department, and was a special part of 

the “Design for Communications” exhibition. 

The framework is so arranged that spectators 

printed 

materials (see 

Concrete form to display 

devised by 

printed materials 

University of Illinois professor. 

may see the entire object at once but cannot 

push too close. The slope of the arm makes 
reading easy. Each display unit weighs 125 

pounds. 

N. Y. Interior Design Student Exhibitions 

The present crop of graduates from the inter- 

ior design schools in New York City appear 

to be a promising group judging by the stu- 

dent exhibitions in June. Plans, elevations, 

renderings, and models abound in the interior 

design sections of the exhibition, both tradi- 

tional and contemporary in design, at the 

Traphagen School of Fashion. The street win- 

dow (shown in the cut) gave the student first- 

hand experience in the kind of project the in- 

terior designer is often called upon to arrange. 

Parsons School of Design held its 59th annual 

exhibition, the first in its new and expanded 

quarters. The uniform high standards of per- 

formance by the students, at least in the ex- 

amples chosen to exhibit, was very striking. The 

textile designs were particularly distinguished 

and only lack of space prevents demonstration. 

The New York School of Interior Design as 

usual presented a smartly installed exhibition 

of student work. Most original and exciting 

to the spectator were the handsomely jyre. 
sented models, one of which is shown in the 

cut. It is hard to believe that the finished work 

done by these students is achieved in merely 

two years of formal training. 

Competition 

American Craftsmen Awards 

The Saint Paul Gallery and School of Art will 

again hold the Fiber, Clay, and Metal Compe- 

tition for American craftsmen this fall. It is 

an open competition in the media of ceramics. 
metal, jewelry, weaving, decorated textiles, 

wood, and enamels. There is a small entry fee, 

but $1000 in prizes are offered. 

Closing date for entries is October 15. 1955, 

For further information and application blanks 

please write to the Saint Paul Gallery and 

School of Art, 476 Summit Avenue, Saint Paul 

2, Minnesota, and address the Fiber, Clay. and 

Metal Competition. 

Italian Style in Ship Interiors 

Columbia Class Tours Luxury Liner 

An evening class in contemporary materials 

was recently held on the S. S. Andrea Doria, 
the Italian Line’s luxury liner which has been 

described as a “floating art gallery.” Columbia 
students under the direction of Professor 
Bruno Funaro, assistant to the Dean of Co. 

lumbia University’s School of Architecture, 

met on the ship while it was in port and ex- 

amined it as an outstanding example of Italian 

design and style. 

The Andrea Doria was described in the April, 

1953, issue of Interiors. 

Symposium 

1.DdI. on Design Education 

The importance of education to the design 

profession was the main topic at the special 

meeting of the Industrial Designers Institute's 

New York Chapter recently. Guests of honor 
were the 1955 graduating class of Pratt Insti- 
tute’s Industrial Design Department, a group 

who will form the first New York Student 

Chapter of the organization. ' 

There were three main speakers: Robert Kol- 
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UPHOLSTERY 

FAMOUS NYGEN STRENGTH 

for use in... 

CONFERENCE ROOMS 

Rich, new Pampas leather effect 

shown on chair is stocked in 21 

colors for immediate shipment. 

*Reg. T. M.— The General Tire 

& Rubber Company as used with 

the famous NYGEN tubeless tire. 

It's the toughest, longest wearing vinyl material GROSPOINT 

ever produced for business and commercial 
furniture—famous Tolex with the exclusive 

NYGEN fabric backing. 
It’s beautiful, too! Produced in an exciting 

E ERAL selection of patterns and HOUSE & GARDEN 

G N \ colors for every decorating motif. 

PLASTICS Truly a superlative upholstery ... send for 

The General Tire | samples today. 

& Rubber Company r 
oy %) 
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Division of The General Tire & Rubber Co. 

TOLEDO 3, OHIO 

“44 YEARS EXPERIENCE IN COATED FABRICS” 
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Above: Exterior view of new Wanamakers near 

Yonkers. Below: Interior view of curvi-linear 

dress salon and glassware display. 

It Tro ree tie a 

li, Chairman of Pratt Institute’s Industrial De- 

sign Department; George A. Beck, Manager of 

Industrial Design in the Electronics Division 

of General Electric at Syracuse and vice presi- 

dent of the Syracuse Chapter of the I.D.I.; and 

Carl Sundberg, industrial designer from De- 
troit. Kolli discussed how design is taught at 

Pratt, Beck presented the point of view of the 
manufacturer who maintains permanent design 
staffs, and Sundberg spoke as a member of an 
independent design office. 
Kolli defined industrial design as an art and 

engineering expression in mass production. He 

believes that the industrial designer must have 

a thorough art background, an appreciation of 

materials, costs, and a knowledge of human 

needs. He believes that the schools must stress 

aesthetics since it is in this area that the gradu- 

ate is least likely to grow after completing his 

formal training. No matter how carefully 

trained, an industrial designer upon entering 
the professional world cannot be expected to 

contribute any more initially than any other 
recent graduate, for there is no substitute for 

experience. 

Mr. Beck, in presenting the viewpoint of the 

head of an industrial design firm for a major 

industry, praised first the calibre of Pratt 

students in general (five of the eleven de- 

signers in his department are Pratt Institute 

graduates) and then discussed the deficiencies 

of newly-minted graduates of design schools 

as seen by the manufacturer. 

His first criticism concentrated on students’ 

serious short-comings in skill, use of tools of 

the trade; sketching, rendering, perspective, 

modelmaking, and the second complaint 

viewed the narrowness of outlook and back- 

ground. Specifically, this criticism referred to 
their indifference to and unawareness of re- 

lated fields, such as marketing, economics, and 

sociology and the average student’s inability 

to “conceptualize” this knowledge in an im- 

aginative and creative way. 

Mr. Beck agreed with Mr. Kolli in saying that 

unreasonable demands must not be made upon 

a new industrial designer, but Mr. Beck’s in- 

sistence was that the students’ attitude or ap- 
proach was what he criticized, not their work. 

Carl Sundberg, although still a young man, is 

one of the pioneers in the field of industrial 

design. He was once considered a “product 

decorator,” in the days when the designer 

was called in after the engineers had designed 

the item. Those were the days when the pro- 

fession had no status and the industrial “dec- 

orator” was considered a necessary evil. 

Mr. Sundberg believes that industrial design 

is the best business to get into today and that 

this is a fine time to enter the profession. He 

outlined the work handled by a typical inde- 

pendent designing firm, such as his own, which 
handles the design of entirely different prod- 

ucts for as many as twenty-five firms. His firm 

encourages the designer to work in the shop 

with models as much as possible for the client 

as well as the industrial designer visualize the 

finished product best from the use of the 
model. 

The meeting was thrown open to a question 

period and free discussion after the addresses, 

and industrial designers particularly seemed to 

have views about the very important and stimu- 

lating problems raised. 

Pahtmann in Westchester 

Imaginative Interiors for Wanamakers 

William Pahlmann’s justly celebrated flair fo 

recognizing and crystallizing exciting ideas anv 
his unparalleled skill in translating them int: 

interior designs has been captured in the Wes: 
chester Wanamakers, the latest of departmen 

stores to seek the greener fields of suburbia 

New York’s old John Wanamaker store was ai: 
acknowledged pioneer leader in the antique- 

and homefurnishings field, and it is not sur 
prising that the new Wanamakers, located nea: 
Yonkers in the Cross County Shopping Center. 

Westchester, has chosen William Pahlmann to 

create a new tradition of ideal settings for suc- 

cessful merchandising. 

The architectural firm of Copeland, Novak 

Associates of New York developed the store 
building working closely with Lathrop Doug. 

lass, Cross County’s archiect, on the _ basic 

arrangements for the three story structure. 

Copeland, Novak Associates were the interior 

architects and William Pahlmann Associates, 

Inc., worked in the capacity of interior dec- 

orators and consultants. 
The only reminiscent note from the old Wan- 
amakers in the Village was the use of the two 

gigantic stone “lions” which now guard the 

promenade along the entrance mall to the 
suburban store. The most striking feature of 
the planning is the three-level parking area. 

congestion-proof as it gives free access to all 

levels, not just to the garden implements de- 
partment, All deliveries to the store are made 

to the top level, instead of through a conven- 

tional basement, and distributed down instead 

of up into the store. 

Another unusual feature of the Westchester 

Wanamakers is that while home furnishings 

are on the third floor, some of its departments 

(china, glass, and giftwares) are carried on 

the first floor along with the women’s depart- 

ments. 
The general decorative theme of the suburban 

store reflects some of the inspiration of the 

historic Hudson Valley in which it is located, 
in mural scenes of the valley, paintings of the 

early steamships, sailing ships, and racing 

brigs. A huge steering wheel from one of the 

old packets, river-boat brass lanterns with 

red glass, and the use of captain-chairs in the 

shoe department, for example, carry out this 

theme. Board and batten wall panels, like the 

pioneer houses in the valley, and some of the 

sharp colors, taken from the Victorian jigsaw 

ornamented houses, are other reminiscent 

notes. 
The interior finishes are unusually elegant: 

Walnut, rosewood, and teak wall panels and 

show cases trimmed in bronze. The air con- 

ditioning system is one of the lowest cost per 

ton systems used in any department store, se 

installed as to lose no selling space and pro- 

viding 100 per cent fresh air. Thirteen foot 

ceilings are constructed to permit great flex- 

ibility of partitioning and lighting installation. 

A unique feature is the incorporation into the 

plan of a “Westchester Room,” a community 

hall, which may be subdivided into smaller 

components for small parties, art exhibits, lec- 

tures, movies and other community services. 



Theres an air about Airfoam 

and Dux employs it with functional candor - 

This light-scaled easy chair is designed by Folke Ohlsson 
for Dux, Incorporated, 390 Ninth Street, San Francisco 3, Calif. 

It combines Scandinavian craftsmanship with American comfort— 

wood frame and cane back supporting generously sized, 
reversible AIRFOAM cushions. 

This is another example of how AIRFOAM is used as a design component— 
as well as a luxurious cushioning medium. 

Goodyear, Airfoam Dept., Akron 16, Ohio. 

| ° 
MADE 
«x ZOODF7 YEAR Sr Va 

THE WORLDS FINEST, MOST MODERN CUSHIONING 
Airfoam —T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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New York Center for the Trade 

The Decorators’ Mart 

The latest manifestation of the shopping center 

concept in the home furnishings trade is the 

Decorators’ Mart, a New York enterprise in 

the Sutton Place area which is expected to 

embrace three connected five and six story 

buildings, and will offer 210,000 square feet 

of showroom space for decorator home furn- 

ishings collections. 

Sponsored by the All States Holding Corpora- 

tion, 410 East 54th Street, the plans for this 
comprehensive center, as outlined by corpo- 

ration president Norman Ginsberg, will in- 

clude a main building entrance at 425 East 

53rd Street, a connecting building at 418 East 

54th Street, and another at 415 East 53rd Street 

through to 410 East 54th Street. 

im Torne tio 

Among the first tenants to occupy these lavish 
quarters are Brunovan, Wood & Hogan, P. 

Nathan & Sons, and Frank Kay, who are antic- 

ipating occupancy in the 425 East 53rd Street 
building around August Ist. Oxford, Ltd. and 

Kent of Grand Rapids will open their first 
showrooms for decorators on the main floor 

of the 418 East 54th Street building in about 

six months. 
The last of the three buildings will be com- 

pleted within two years, according to Mr. 
Ginsberg, and in this timetable is included 

plans for an arcade from 53rd to 54th Streets, 

to be lined with decorator merchandise from 

a selective list of sources. The all-air condi- 
tioned buildings will have storage space for 

tenants, and such refinements as a club dining 
room and bar on the roof of one of the build- 

ings. The telephone number of the renting 

office is PLaza 3-5550. 

Coming Event 

National Home Furnishings Show 

The seventh annual National Homefurnishings 

Show, Inc., will be held in New York’s new 
Coliseum on August 25 to September 11. This 

autumn the popular event will be omitted be- 

cause sufficient space is not available in New 

York City until the completion of the Coliseum. 

The increased floor space over previous years 

(160,000 square feet of exhibition space in con- 

trast to the 120,000 square feet in the Grand 

Central Palace where it was shown for all but 

last season when the very compressed exhibi- 

tion was staged at the 34th Street Armory. Air 

conditioning and modern lighting will offer 

advantages that the exhibitors as well as the 

spectators will appreciate. 

For Your Calendar 

Through July 15. Fifty Years of Danish Silver, 

Smithsonian Institution traveling exhibition. 

J. B. Speed Art Museum, Louisville, Kentucky. 

Through July 30. Art niAntiquity, American Federa- 

tion of Arts traveling exhibition. J. B. Speed 

Museum, Louisville, Kentucky. 

Through July 30. Art in Antiquity, American Federa- 

Federation of Arts traveling exhibition. Minne- 

apolis Institute of Arts. 

Through July 31. Textiles and Ornamental Arts of 

India. Museum of Modern Art, New York. 

Through August 1. Modern Architecture in New 

Jersey. Newark Museum. 

Through August 28. H55, International Exhibition 

of Industrial Design, Housing Home Furnishings, 

and Crafts. Halsingborg, Sweden. 

Through August 31. A Composite Exhibition of Tex- 

tiles, Scalamandre Museum of Textiles, New 

York. 

Through September 15. Glass Vessels from the Strauss 

Collection, 19 centuries of glass. Corning Mu- 

seum, Corning, New York. 

Through September 18. Medieval and R 

July 30-August 20. The Child Craftsman, American 

Federation of Arts traveling exhibition. State 

University Teachers’ College, Buffalo, New York. 

August 1-7. Western China, Glass, Gift, Stationery, 

Jewelry, Toy, and Housewares Show. Western 

Merchandise Mart. San Francisco. 

August 1-12. Chicago Gift Show. LaSalle Hotel and 

Palmer House. 

August 1-31. Fifty Years of Danish Silver, Smith- 

sonian Institution traveling exhibtion. Currier 

Gallery ef Art, Manchester, New Hampshire. 

August 2-16. Four American Graphic Designers. Thea- 

tre Gallery, Corning Glass Center, Corning, New 

York. 

August 3-7. Western China, Glass, Gift, Stationery, 

Jewelry, Toy, and Housewares Show. Civic Audi- 

torium, St. Francis, Sheraton-Palace, and Sir 

Francis Drake Hotels, San Francisco. 

August 9-26. Eskimo Art. Theatre Gallery, Corning 

Glass Center, Corning, New York. 

August 12-21. Sixth Annual Antiques and Decorators’ 

Show. Pan Pacific Auditorium, Los Angeles. 

Arms and Armor, a loan exhibition from the 

Metropolitan Museum of Art. Newark Museum. 

Through September 26. Architecture, Interiors, and 

People, 17th, 18th, and 19th century Japanese 

Master prints and paintings. Meltzer Gallery, 

New York. 

Through October 12. III Biennale of the Sao Paulo 

Museum of Modern Art. Nations Building, Ibera- 

puera Park, Sao Paulo, Brazil. 

Through October 16. Japanese Exhibition House. 

Museum of Modern Art, New York. 

Through November 1. Special exhibition of presenta- 

tion silver from Colonial times to the present. 

Towle Gallery, Newburyport, Massachusetts. 

July 6-27. Pre-Columbian Art, American Federation 

of Arts traveling exhibition. J. B. Speed Mu- 

seum, Louisville, Kentucky. 

July 10-15. New York Lamp Show. Hotel New Yorker. 

July 10-25. International Trade Fair. Luxembourg 

July 11-15. Los Angeles Summer Furniture Market. 

Los Angeles Furniture Mart. 

July 11-15. Los Angeles Auxiliary Market. Shrine Ex- 

position Building. 

July 12-August 2. Five French Photographers. Thea- 

tre Gallery, Corning Glass Center, Corning, New 

York. 

July 17-22. National China, Glass, and Pottery Show. 

Hotel New Yorker, New York. 

July 18-22. Western Summer Market. Western Mer- 

ehandise Mart, San Francisco. 

July 24-27. Washington Gift Show. Hotel Willard. 
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August 14-17. Western China, Glass, Gift, Stationery, 

Jewelry, Toy, and Housewares Show. Civic Audi- 

terium, New Washington and Olympic Hotels, 

and Terminal Sales Building, Seattle. 

August 20-30. International Trade Fair. Izmir 

(Smyrna), Turkey. 

August 21-24. Western China, Glass, Gift, Stationery, 

Jewelry, Toy, and Housewares Show. Portland 

Public Auditorium, Plaza and Benson Hotels, 

Pertland, Oregon. 

August 21-26. Third United States International Gift 

and Fancy Goods Show. Hotel Sheraton-Astor, 

New York, 

August 21-26. New York Gift Show. Hotels Statler 

and New Yorker. 

August 28-30. Western China, Glass, Gift, Stationery, 

Jewelry, Toy, and Housewares Show. Hotel 

Davenport, Spokane, Washington. 

August 28-September 1. National Association of Fur- 

niture Manufacturers Supply Equipment, and 

Fabric Fair. Conrad Hilton Hotel, Chicago. 

September 2-18. Scottish Industries Exhibition and 

Trade Fair. Glasgow. 

September 4-8. Allied Gift and Jewelry Show. Hotel 

Adelphus, Dallas, Texas. 

September 4-9. International Trade Fair. Cologne. 

September 4-19. International Trade Fair. Strasbourg, 

France. 

September 5-9. International Trade Fair. Frankfort, 

Germany. 

September 7-December 7. International Trade Fair. 

Sao Paulo, Brazil. 

September 11-27. International Trade Fair. Marscilles. 

September 12-16. Boston Gift Show. Hotel Statler. 

September 15-October 15. Fifty Years of Danish 

Silver, Smithsonian Institution traveling exhibi- 

tion. Birmingham Museum of Art, City Hall, 

Birmingham, Alabama. 

September 16-20. Denver Gift and Jewelry Show. 

Hotel Albany. 

September 6-October 14. Design in Scandinavia, 

American Federation of Arts traveling exhibi- 

tion. Joslyn Art Museum, Omaha, Nebraska. 

September 16-October 2. The International Exhibition 

for the Art of Gracious Living, sponsored by 

EWO. Munich. 

September 22-October 2. International Automobile 

Exhibition. Frankfort, Germany. 

September 25-October 11. International Trade Fair. 

Metz, France. 

October 2-5. Philadelphia Gift Show. Hotel Benjamin 

Franklin. 

October 5-9. 1955 World Plastics Fair and Trade 

Exposition, National Guard Armory, Los An- 

geles. 

October 5-17, International Plastics Exhibition. Oslo, 

Norway. 

October 8-16. Plastics, 1955. Dusseldorf, Germany. 

October 16-20. Jamestown Area Furniture Manufac- 

turers Association Fall Market. Jamestown, New 

York. 

October 16-31. International Trade Fair. Tunis, 

Tunisia. 

October 23-29. Fall Furniture Market. High Point, 

North Carolina. 

October 3-November 11. Second Chicago Area Indus- 

trial Design Exhibition. Illinois Institute of 

Technology, Chicago. 

October 31-November 4. Annual Chicago Market of 

the National Association of Summer Furniture 

Manufacturers. American Furniture Mart and 

Merchandise Mart. 

November 1-30. Design in Scandinavia, American 

Federation of Arts traveling exhibition, William 

Rockhill Nelson Gallery of Art, Kansas City, 

Missouri. 

November 3-11. International Packaging Exhibition. 

Paris. 

November 7-11. 40th National Hotel Exposition. 

Kingsbridge Armory, New York. 

November 9-30. Structure and Space in Contemporary 

Architecture, Museum of Modern Art traveling 

exhibition. White Art Museum, Cornell Univer- 

sity, Ithaca, New York. 

November 14-18. Annual New York Market of the 

National Association of Summer Furniture Manu- 

facturers. New York Furniture Exchange and the 

various New York showrooms. 
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AUTHENTICALLY FRENCH! 

Y \ \ Ss i In Paris, the Bodart staff culls the best designs from their unequalled documentation 

\ \ xa of authentic French furniture. Then, those best adaptable to American living are 
| permanently recreated in fine woods and finishes by expert American craftsmen. 

. Bodart 
BODART FURNITURE, INC. 
49 EAST 53RD STREET, NEW YORK, N. Y. 
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Doubly Effective... 
Our augmented series of matching hand printed designs 

in the same colorings on both sheers and heavier fabrics. 

“Summer Garland”, illustrated, is available on 48" all-Fortisan 

a STS | 
ie 

% t 

CHENEY, ~ 
Main Office: 150 Midland Ave., Port Chester, N. Y. J «0. INC. 

Telephone : WEstmore 9-6200 

NEW YORK BOSTON PHILADELPHIA CHICAGO SAN FRANCISCO LOS ANGELES 
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The only complete 

ceramic tile line... 
e 

WI@QS:t 4a 1c& 
from America’s largest ceramic 

floor and wall tile manufacturer! 

Harmoiiitone & Bright Glaze wall tile 

Harmonitone & Velvetex mosaics 

Granitex mosaics & pavers 

Formfree* glazed tile & mosaics 

Everglaze tile 

Carlyle quarry tile 

Electrically-Conductive floor tile 

Undulatile** 

Faience tile 

Decorated tile 

Tile numerals & letters 

All-Tile Accessories 

In addition to the ceramic mosaics illustrated, you'll want complete 

data on the complete Mosaic tile line. Ask your Mosaic Representa- 

tive or write The Mosaic Tile Company, Dept. 10-44, Zanesville, 

Ohio, for these new Mosaic tile books: (A) The Mosaic Workbook 

for Architects; (B) The Mosaic Tile Book of Beautiful Homes; 

(C) The Mosaic Products Catalog. And, our catalog is in Sweet's. 

*Copyright 1951 by The Mosaic Tile Company 

**Copyright 1954 by The Mosaic Tile Company 

MOSAIC 
® 

Factories, Warehouses, Showrooms from Coast to Coast 

WAREHOUSES & SHOWROOMS: Atlanta, Baltimore, Boston, 

Chicago, Dallas, Denver, Detroit, Fresno, Greensboro, Hartford, 

Hempstead, L.I., N.Y., Hollywood, Little Rock, Miami, Minneapolis, 

New Orleans, North Hollywood, Philadelphia, Portland, Rosemead, 

Calif., Salt Lake City, San Diego, San Francisco, 

For Free or on Seattle, Tampa, Washington, D.C., Zanesville. 

a ace ewbox| SHOWROOM: New York. REPRESENTATIVES: 
SS for thename| Buffalo, Cincinnati, Kansas City, Milwaukee, 

& of Yeur tile) Pittsburgh. FACTORIES: Zanesville & lronton, Ohio, 

WN A Ceatracter) Matawan, N. J., Little Rock, Ark., Corona & El 
7 (Ceramic) 

Segundo, Calif. 

Member: Tile Council of America and The Producer's Council, Inc. 

Over 5000 Tile Contractors to serve you. 

Formfree mosaics 

Granitex mosaics 

Harmonitone mosaics 

bu. 

| 

L 

L 

| 

| 

L Evgralaze mopaics 

| 
| | 

7. 

E lectrically-Conductive floor tile 

Velvetex mosaics 

Undulatile 
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send 25¢ for descriptive brochure 

erwin-lambeth, dept. 7-/ 

thomasville, north carolina 

this is 

TIBERIAN 

modern and classic meet 

in contemporary design 

softened and elegantly accented 

by graceful, flowing curves. 

A refreshing interpretation 

of modern good taste. 

Sofas, sectionals, multi-units, 

chairs and tables with endless 

decorative versatility. 

erwin-lambeth 
thomasville, north carolina 

136 e. 40th street, new york, new york 
merchandise mart, chicago, illinois 
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now you can use custom-loomed wood 

for your next big job—at a practical price 

For decorators planning large-scale use of wood woven in special designs, 

Columbia Mills offers a new custom-weaving service at surprisingly low cost. 

You can bring Columbia your own ideas on color and materials and work out 

fresh new weaves . . . they will be made exclusively for you at about half 

the price you’d pay for work done in hand-loomed lots. 

The possibilities for creating unusual effects are endless. You can choose 

from wood strips of varying widths and shapes, bamboo rods, plastic 

rods, yarns of all types—chenille, bouclé, cotton and Lurex, to mention 

only a few. You can work out any combination of materials in a 

distinctive design and color scheme. 

The result is a weave that’s beautiful and unique for draping 

picture windows and all-glass walls—defining functional areas— 

for so many uses in hotels, theatres, offices, stores or homes. 

One leading decorator called on this custom-weaving 

service to provide drama in the shades of a Miami cocktail 

lounge. The designer for a top-flight television manufacturer 

worked with Columbia to execute his unusual design for 

loudspeaker grilles. 

When you have a problem that requires such individual 

treatment, call in Columbia Mills. With their co-operation 

you can create settings that avoid the obvious . . . settings 

that are very specially your own. Call or write Columbia 

Mills, Custom-Weaving Service, Syracuse, New York. 

Minimum order is 

% 100 linear yards 

¢% Bel? 
 * 

if ” r 
g The interesting 

materials shown here are 

from the studio of designer 

Dorothy Liebes—our 

special consultant 

the (DAeumBia mills, ine. 



KATZENBACH AND WARREN 
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~ GREENBROOK II COLLECTION 
wallpapers and fabrics made for each other 

Tuts LARGE AND EntirELY New Co.tection...the second in the 
successful Greenbrook series...is devised for the simplified planning 

of decorative schemes. Designs are original, spirited and skillfully 
blended for companion use. Colors are fresh, inviting and widely varied. 

There are 15 related patterns printed on fabric and on wallpaper, 
plus 4 all-purpose woven materials and 3 interesting wallpaper 

textures, all in related colors. Both large and small scale designs 

for almost every kind of interior—contemporary or traditional— 
are included, all in a moderate price range. 

INTERIORS 



f meyer 

| gunther 

\/ martini 

CONTEMPORARY BY Meyer-Gunther-Martini 

DESIGNED BY CONSTANTIN CARROLL 

511 EAST 72ND STREET, NEW YORK 1711 MERCHANDISE MART, CHICAGO ; 2211 CEDAR SPRINGS AVENUE, DALLAS 

90 C, NAL STREET, BOSTON 100 SPRING STREET, S.W., ATLANTA 629 GRATIOT AVENUE, DETROIT 



A dramatic new flexibility has been given to interior design 

by graceful, folding MopERNFOLD doors and walls. Space in homes, 

offices and shops now can be as fluid and versatile as a decorator 

desires . . . need be confined no longer to rigid patterns. 

And decorators can freely dismiss the demands of door-swing, for 

MOobERNFOLD eliminates such loss of space...returns many valuable 

square feet of floor and wall area to useful beauty. A prize worth having! 

MopERNFOLD, constructed on a double-strength steel frame, is 

available in a host of beautiful colors, a variety of fabrics—colonial 

grain, two-tone finishes and striated textures—and in any size. 

What’s more, we will cover it in any soft goods fabric of your choice. 

The MovernFoup distributor is listed under “Doors” in city classified directories. Or write New Castle 
faakolot=)galrelle 

po oO RS 
Products, Inc., Dept. G58. New Castle, Indiana. In Canada: New Castle Products, Ltd., Montreal 6. 

INTERIORS 



DECORATIVE FABRICS, Inc. 
! 

Wh 

iN Showroom: 13 East 58rd Street, New York 22, N. Y. 

t Offices: 380 Second Avenue, New York 10, N.Y. 

Showrooms: Miami, Chicago 

otuUs 

Style No. C8942 

Lotus blossoms and iridescent butterflies 

hand printed on shimmering fortisan and spun rayon casement 

in six vibrant colorways. 48”-50” width. 

There are more than 2000 DF colorways 

from which you can choose color correlations. 

Exclusively for Decora tors 

ae ewe 



The most dramatic texture WURiGS ria vom Coca icrm mating 

Furniture by Dixie Chrome Products, Irving, Texas. Comanche pattern used 

as upholstery and draperies at the Saddle & Sirloin Cafe, Abilene, Texas. 

e 

*K S h d ® The finest in Elastic* U.S. N AUZANV CE vin cotter 
S A startling “furred” texture combined with authentic pattern 

reproduction makes Comanche a truly unusual decorative fabric. And, 
of course, it has all the long-wearing qualities for which Elastic 

U.S. Naugahyde is justly famous. Here is just one of a wide range of 
textures and designs in Naugahyde which provide fresh and unusual 
approaches to durable installations. See the complete line of Elastic 
U.S. Naugahyde in a wide range of colors, textures and patterns 

a decorative fabric with 
textile softness and viny! durability. *Patent applied for 
and the new Breathable* Naugahyde 

ee the Fasst in Vind phate 8 

RUBBER For complete information and samples, write: 

UNITED STATES R UBBER COMPAN Y ° Coated Fabrics Department @ Mishawaka, Indiana 

30 
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CHOSEN BY 
OLIN MATHIESON CHEMICAL CORPORATION 
460 PARK AVENUE, NEW YORK 
TO ADD DISTINCTION 
O THEIR RECEPTION GALLERY 

L.E: Fi lGF 
FURNITURE CORPORATION 

16 EAST SS3SRD STREET, NEW YORK 22 

FURNITURE DESIGNED BY G. LUSS 

OF DESIGNS FOR BUSINESS INC. 

CUSTOM SOFA AND LOUNGE CHAIRS 

MANUFACTURED BY 

LEHIGH FURNITURE CORPORATION. 

THE EDITORIAL PAGES OF 

THIS ISSUE OF INTERIORS 

SHOW MANY OTHER LEHIGH SOFAS, 

PULL-UP CHAIRS AND FINE DESKS. 



senna AO 

5 * 

ictal FF 

SBE ORR RR Ra Rg ap agg aR ot. a RR: Mate os 7a i 
err Find 

a ‘een 
Ye, 

PHOTO: RIES 

Reeve Biggers, Manager Fiberglas Decorative Fabrics Division, says: 

“...when it comes to getting big advertising 

results for little money. It has consistently 

outpulled on cost per inquiry the other con- 

sumer magazines [used]... this includes a 

long list of general, women’s and home. We 
have been particularly gratified with House 
3EAUTIFUL’S far-reaching influence on deco- 

rators and architects specializing in institu- 

tional jobs (hotels, restaurants, etc.). 

“Some magazines do a good job reaching 

the consumer. Some do a good job reaching 

“House Beautiful is our number one book... 

the trade. But House BEauTiFut does an out- 
standing job of reaching both.” No wonder! 

Among our 650,000 top-income families 

(3%4-million men and women readers) are 

over 50,000 people engaged in retail trade. 

To tell your product story to key customers of 

the country, choose House BEAUTIFUL the 

magazine that sells both sides of the counter. 

For a copy of Mr. Biggers’ letter, write The 

Advertising Director, House BEAUTIFUL 

Magazine, 572 Madison Ave., N. Y. 22. 

Mouse braubjul 

Chicago Cleveland 

Atlanta Boston Tyler 

Los Angeles Detroit 
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Door and Panels of Patterned Glass 

CREATE A 

DRAMATIC 

ENTRANCE 

Matching panels and door of beautiful glass make 

this interior an impressive office suite. 

The Blue Ridge Securit* Interior Glass Door is the 

key point of interest. 

It’s decorative! Being neutral in tone, the translucent 

door harmonizes with every décor, giving a fresh, 

clean, modern appearance. Handsome hardware 

comes in your choice of bronze or chrome finish. 

It’s functional! The glass panels and Securit Door 

lend an air of spaciousness to smaller rooms... 

“borrow” light from one area for another, yet 

provide adequate privacy. 

It’s practical! Because it’s heat tempered, this door 

can take hard usage. Installation is simple and 

there’s never a worry about refinishing or repaint- 

ing. All hardware comes with the door, ready for 

quick assembly. : 

Your L:O-F Distributor or Dealer will be glad to 

give you all the facts. Look for his name in the 

piione book yellow pages under ‘‘Glass’’. _ 

: ) t C l | G IAS DOORS 

Sold by 
LIBBEY - OWENS - FORD GLASS 

DISTRIBUTORS 

Made by BLUE RIDGE GLASS CORP. 

sd i 
Glass 

BRIEF DATA 

Glass— ¥%” thick. Muralex patterned on both surfaces. 

Tempered—three to five times stronger than untempered glass of 

same thickness. 

Reversible—can be used right or left hand. 

Standard Sizes—2’6” x 6’8” 2° S'He" x 6" 7s” 
2'S" x 6'°6" 2° 7's" x 6° 76” 
oO" x 6’8” ah ] We” x 6’ 7 ne” 

+O ne O° 2’°11'Ye” x 6116” 

Closers—when specified, the door can be shipped with a Sargent 
closer or prepared for use with an LCN concealed closer. 

For more complete information, 
see the Securit Door insert in Sweet’s Architectural File. 

Libbey- Owens: Ford Glass Co. 

608 Madison Ave., Toledo 3, Ohio 

Please send me your folder, Blue Ridge Securit Interior Glass Doors. 

NaME (PLEASE PRINT) 

ADDRESS 

City ZONE STATE 



Interior Architects, 

Designers 

During the past fifty years the growth of technology and 
specialized planning has been one of the greatest phenom- 
ena in American business. New methods, engineering and 
better techniques have kept pace with the growth in quan- 
tity and quality of American products. Except in one 
important phase of business . . . the office. 

in many instances, general offices planned by outstand- 
ing interior architects fail to produce the desired effect 
due to the client’s insistence on moving used equipment 
to new quarters. This also applies to newly designed inter- 
iors in existing quarters. Do not allow your client to make 
the costly mistake of moving old furniture. The astronom- 
ical cost of moving and refinishing leaves him with the 
same old equipment. 

It may be actually more economical for your client to 
buy new furniture, even without considering the benefits 
of increased efficiency and morale that new furniture 
always brings. Office furniture manufacturers employ 
high-priced engineers and designers to constantly improve 
the features of their products. In addition, a new 60” x 
30” desk, in place of an old 60” x 34” desk, results in a 
saving in floor space that will pay for the desk in less 
than 10 years. 

A move to new quarters or the renovation of present 
offices provides an excellent opportunity to review filing 
systems and methods. Improved methods and new furni- 
ture will undoubtedly reduce the amount of equipment 
and space required. 

General offices depend on uniformity for efficiency and 
appearance. For this reason, open stock lines should be 
considered in those areas. To the best of our knowledge, 
only three of the numerous steel equipment manufactur- 
ers produce open stock lines that insure availability of 
the same styles for future expansion. 

Because manufacturers of open stock lines do not offer 
every type of equipment, our services are doubly im- 
portant. National Business Equipment Co. is the exclusive 
authorized distributor of what we consider the top quality 
open stock lines. And we can match with equipment of 
equal quality those items not included in open stock. 

NBE offers the interior architect specialized help in 
selecting furniture for general offices. This enables the 
architect to devote all the efforts of his staff toward design, 

engineering and construction. Further, using NBE per- 
sonnel for your projects will encourage the client to refur- 
nish the general offices, as well as the executive suites. 

NBE’s entire operation is based on the formula: 
Efficient Systems + Quality Furniture — Modern Offices 

In selecting office furniture and equipment, the interior 
architect and his client visit numerous manufacturers’ and 
dealers’ showrooms. This consumes valuable time. A visit 
to the NBE Architect’s Exhibit of Office Interiors speeds 
up the task of selecting proper equipment. Side-by-side 
comparisons can be made and a recheck of another line 
accomplished by only a few steps. 

Since the only way the architect can reflect the spirit 
of his interior theme is by creating custom furniture for 
the executive suites and public areas, the NBE Exhibit 
is strictly limited to steel and aluminum general office 
furniture made by the following manufacturers: 

All-Steel Equipment, Inc. Shaw-Walker Co. 
Arnot-Jamestown Div. Yawman & Erbe Mfg. Co. 
Art-Metal Construction Co. Cramer Posture Chair Co. 

Corry-Jamestown Mfg. Corp. Harter Corporation 

General Fireproofing Co. Security Steel Equip. Corp. 

Globe-Wernicke Co. Royal Metal Mfg. Co. 
Metal Office Furniture Co. The Mosler Safe Co. 

NBE supplied the aluminum chairs, steel equipment and 
filing systems for Olin Mathieson Chemical Corporation 
offices. Designs for Business, Inc., planned and executed 
the interiors. 

Reprints of the article “How to Eliminate Waste, Dupli- 
cation, and Confusion in the Planning of the Modern 
Office,” published in the New York Times, and check 
list for preparation of budgets and planning of individ- 
ual areas are available upon request. The use of these 
forms insures the proper selection of equipment and 
accessories for general offices and eliminates the possi- 
bility of error in choosing upholsteries, finishes, etc. 

Our business operation is based on cooperation with 
the architect and his client. Every architect strives to 
achieve perfection in each project. NBE brings this goal 
closer to realization. There is no other organization in 
the New York area as well equipped as NBE to serve the 
interior architect and his client. 

NATIONAL BUSINESS EQUIPMENT CO. 

Hoboken, New Jersey 

New York — WHitehall 3-1453 New Jersey — OLdfield 9-6600 

NBE SERVES THE INTERIOR ARCHITECT AND DESIGNER EXCLUSIVELY 

34 INTERIORS 

Be ca 



MARIE ANTOINETTE PATTERN: An authentic reproduction of 
| the eloquent flooring that graces many a French Chateaux 

and Palace. One of the finest examples is in the throne 
room of the Palace of Luxemburg. 

In the finer modern homes...the new trend is 

toward WOOD-MOSAIC PARQUETRY FLOORS 
This is for the planner who believes beauty should 
spring from the house itself—as well as from its Such floors, in parquetry designs, have been admired 
furnishings. It is in particular a recognition of the in great mansions for centuries. They cannot help but 
renewed interest in parquetry designed hardwood be admired in the homes you decorate today. 
pom i nck a ce For three quarters of a century, Wood-Mosaic has 

pines ris, me 4 peting. skillfully reproduced World Renowned hardwood 
Exquisite patterns in lustrous hardwoo flooring floors that portray the richness of color and intimate 

are now the focal point in many of today’s finer warmth so necessary for gracious living. 

modern homes, with smaller rugs simply for accent. 

All Floors Available in a Variety of Woods 

PAR KAY we. 
Division of 

WOOD-MOSAIC CORPORATION 
LOUISVILLE 9, KENTUCKY 

Maker of the World's Finest Hardwood Flooring 

MAIL COUPON FOR DETAILED INFORMATION ON 
THESE DISTINCTIVE HARDWOOD FLOORS 

PARKAY, Inc. 
Division of WOOD-MOSAIC CORPORATION 
5000 Crittenden Drive, Louisville 9, Kentucky 

Please send me detailed information on the follow- 
ing floors: [] Marie Antoinette Pattern [_] Haddon 

HADDON HALL PATTERN | 

| 
| Hall Pattern [] Monticello Pattern. 

| 
| 
| 
| 

Through research and skilled craftsmanship the 
dasketweave design of the classic English Haddon 
Hall original has been faithfully reproduced. 

MONTICELLO PATTERN 

Created from the flooring of Thomas Jefferson’s 
beloved Monticello . . . the Old Dominion man- 
sion which our Third President both planned and 
built in historic Virginia. 

Address___ 

| ee 

Company. 

La cee ca coe ce ee ee a ce ee ee ee ee es a 

the Durability of Wood the Warmth of Wood 

| 
| 
| 
| 
| 

Name | 

Si 

| 
| 
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Secret Harbor 
PORT-OF-CALL FOR MODERN DINING 
This striking San Diego spot is master of the three secrets of dining excellence. Good 
food, attentive service and gracious atmosphere win the Secret Harbor repeat visits. 
Highlighting the smart Secret Harbor decor is its unusual gold-on-black-ground 
Gulistan Carpet. The design is Secret Harbor’s own, woven specially by Gulistan 
from original sketches. The thick, pure wools and tight weave of Gulistan Carpet 
carry color and pattern beautifully . . . hush noise . . . and give long life. Why 
settle for less in your public or private rooms? The Gulistan design staff will 

provide a carpet specially created for your individual needs. For full details 
see your Gulistan Dealer. Or, write Contract Dept. at address below. 

GULISTAN CARPET 

Installed by Carl Gifford Carpets, San Diego, California 

MADE IN U.S.A. BY AMERICAN CRAFTSMEN 

A. & M. KARAGHEUSIAN, INC., 295 FIFTH AVENUE, NEW YORK 16, N. Y. 
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“WHAT A WEALTH OF COLOR AND SERVICE 

CERAMIC TILE GIVES...INSIDE AND OUT" 

pepting 

Architect Walter Gropius and his TAC colleagues cap- 

tured the beauty and practical nature of ceramic tile in 

this forward looking home entrance and patio. Making 

the most of their material, they compel ceramic tile to 

contribute the maximum in design and service. 

This project shows graphically the wide range of 

colors, surface textures and unit sizes available in ce- 

ramic tile. Note the heavy duty floor tiles on the patio 

... the matte finish glazed tiles on the exterior sidewall 

... and the small floor units surfacing the decorative 

~ halter 
For The Archi s Collaborative 

pool. They all resist water, wear and weather. 

Ceramic tile surfaces can help you put your clients 

miles ahead on maintenance, too. Tile floors, walls and 

counter tops never need strenuous cleaning, waxing, 

painting or replacement. 

When you plan your next residential, commercial or 

institutional project, remember you can save your 

client future maintenance expense. In addition, you can 

give the distinction of custom installations by the 

imaginative use of standard ceramic tiles. 

The. Medea Slyle W \eenamie 4 

PARTICIPATING COMPANIES: American Encaustic Tiling Co. » 

B. Mifflin Hood Co. * Cambridge Tile Mfg. Co. * Carlyle Tile Co. » General Tile Co. » Gladding, McBean & Co. + Jordan Tile Mfg. Co. 

Mosaic Tile Company « Murray Tile Co., Inc. * National Tile & Mfg. Co. * Olean Tile Co. » Pomona Tile Mfg. Co. » Robertson Mfg. Co. 

Royal Tile Manufacturing Co. * Sparta Ceramic Co. * Summitville Tiles, Inc. * United States Ceramic Tile Co. » Winburn Tile Mfg. Co. 

TILE COUNCIL OF AMERICA, Room 3401,10 East 40th St., N.Y. 16, N.Y. or Room 933, 727 W. 7th St., Los Angeles, Calif. ; (] ay 
Architectural Tiling Co., Inc. 

§ 

Atlantic Tile Mfg. Co. 

Design For Modern Home Entrance by The Architects Collaborative 

> 

MRS 



DECORATOR HOUSES ARE FEATURING 

FABRICS OF 

CP Ronesée 
CONTEMPORARY FIBERS: ( 

FORTISAN*, the super-strong rayon 

ACETATE, the beauty fiber 325.N. 

CELAPERM(*‘* acetate with sealed-in color 

Celanese presents a completely fresh viewpoint for 

Fall: fabric not only as a decorative medium, but in 

exciting new functions for improving the home. 

Fabric can create two rooms from one, can control 

light, baffle sight, muffle sound, smother drafts, con- 

ceal architectural blemishes. Celanese homefurnish- 

ing promotion for Fall will focus entirely on these 

do-it-with-fabric ideas . . . in leading shelter maga- 

zines and important store promotions, nation-wide. 

Among the decorator houses that will feature 

Celanese Fresh Viewpoint fabrics this Fall are: 

Cohn-Hall-Marx 

Upholstery and Drapery Division 

Kent-Straus Co. 

Shulman Abrash, Inc. 

Titus Blatter 

For details on Fresh Viewpoint promotion, contact 

Celanese Corporation of America, Dept. 114A, 

New York 16. *Reg. U.S. Pat. Off. 
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CHICAGO 
325 N. Wells Street (opp. Merchandise Mart) 

RBAN FURNITURE CO., INC. 

b44th Street, New York 17, N. Y. * Chicago: 325 N. Wells Street (opp. Merchandise Mart) * Boston: 114 Newbury Street 

| 
| 



Decorator stretches own 12° x 
When Rorimer-Brooks’ decorator Dale Niece of 

Cleveland, Ohio moved into this apartment, it 

looked like an office. That’s what it was, originally. 

So he did two things to stretch the space. He put 

scenic wallpaper in the dining “L” to make the 

apartment seem wider. And he mirrored the whole 

end of the living room next to the entrance door to 

make the room seem longer and more luxurious. . . 

and to let the view through the window opposite be 

seen from the davenport. You can see the results. 

Since you see so much in a mirror, it pays to 

21° living room with mirrors 
make sure you'll see it r7ght. Parallel-O-Plate is the 

most distortion-free plate glass ever made in Amer- 

ica, because it is twzn-ground! It is made exclusively 

by the Libbey‘Owens:Ford Glass Company. Make 

sure the mirrors you buy are made of Parallel-O- 

Plate Glass. 

For further information, call your Libbey*Owens: 

Ford Distributor or Dealer listed under ‘‘Glass’’ in 

the phone book. Or write today to Dept. 2975, 

Libbey*Owens:Ford Glass Company, 608 Madison 

Avenue, Toledo 3, Ohio. 

L-O-F PARALLEL:O-PLATE GLASS 

Twin-Ground for the Truest Reflection 

LIBBEY* OWENS* FORD GLASS COMPANY ¢ TOLEDO 3, OHIO 

INTERIORS 
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act Cabinetwor k - 

NV tol gomrelale im anlelccmmlaltclalelanelsss)edal=1 6s 

and architects are discovering 

why they can place their require- 

ments for fine furniture and Inte- 

rior cabinetwork with SAUER. 

We welcome inquiries for estl- 

mates on special order work In 

accordance with your blueprint 

Specifications. 

INSTITUTIONAL 
AND 

RESIDENTIAL 

1 
| 

NCE 1907 RECOGNIZED CRAFTSMEN IN FINE CUSTOM MADE FURNITURE = Al ; eC | AND INTERIOR CABINETWORK 
| 
| 

WALTER P. SAUER & SONS, INC. 

30-28 Starr Avenue, Long Island City 1, New York 

STillwell 4-5400 



A 

contribution 

fo Modern 

Design 

\\ 1A STEEL PRODUCTS CORPORATION 
\ \ E. J. BOYLE DIVISION 

730 Fifth Avenue, New York 19, N. Y. 

HHH), % \y a 

For the Olin-Mathieson offices 

in New York, the Boyle Division 

installed something entirely 

new in the partition field — flush, 

movable walls without bulk, which feature 

interchangeable panels of either 

steel, wood, glass or corkboard. 

These newly-designed walls 

combine mobility and “thin-line” 

appearance without sacrificing any of 

the accepted, functional 

characteristics of floor-to-ceiling 

hollow metal partitions. 

*Pat. Pending tTrade Mark interiors designed by Designs for Business, Inc. $tlccassd ‘edder Deiat fares 

AETWA ALSO PRODUCES 
The new Arnot PARTITION-ettes*t, modular office furniture, desks and OFFICE-ettestt. Elevator enclosures, convector enclosures. Hollow metal doors and frames. 
Marine joiner work and bulkheading (aluminum and steel). Ships’ interior outfitters. 
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Eye-catching! New Yale ceramic drawer pulls and leg ferrules have the exclusive appeal that stimulates furniture 
sales. Each attractive design has its own special distinction —in size, shape, color and subtle detail. And, an im- 

portant feature is, Yale ceramics offer complete protection from rust. Yale suggests here just a few ideas to you. 
Our design department will work with you to develop your own exclusive styles. For full color catalogue and for 
other information write The Yale & Towne Mfg. Co., Ceramic Sales Dept., Chrysler Building, New York 17, N.Y. 

YALE*— makers of Fine Locks and Hardware since 1868. 

YALE & TOWNE Sees 

JULY 1955 
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F. Schumacher & Co. 

takes great pride 

in presenting 

‘*Taliesin’”’ 

a collection 

of Decorative 

Fabrics 

and 

Wallpapers 

designed by 

internationally 

famous 

FRANK LLOYD WRIGH 
This outstanding 

collection reflects the 

incomparable flair 

for Line, Form 

and Function 

that has made 

frank Lloyd Wright 

the acknowledged Dean of 

Architectural Designers 

Contact any of our offices or write for details regarding distribution. 

F. SCHUMACHER & CO 
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The mind’s 

eye 

Two of the articles in this issue draw attention 
to that perennially troublesome subject—vision. 
Not in the sense one means when a secretary in 
a dark-walled office complains that not even a 
200-watt bulb in her desk lamp alleviates her 

headaches; not the problem of the body’s eye. 

There is nothing far-fetched about the non- 
sensory meaning of the word. The long view and 
insight of a man of vision with a far-sighted at- 

titude do not tell us anything about his eyesight. 
But more specifically for our own field is the 

problem of trained versus untrained vision. How- 
ever, learning to see is by no means limited to 

matters of taste. 20/20 vision will not help 

understand an untranslated Greek manuscript, 
nor the average layman to read a blueprint, nor 

a city-dweller to spot a leopard in the jungle, nor 
a bushman to make head or tail of a realistic 
European painting. We might as well call in an 
ear specialist to explain why we fail to under- 

stand instructions spoken in a foreign language. 

We come up against foreign languages in seeing, 

too, though we don’t often admit it. 
We are not likely to be aware of it, for little 
if any of this learning process takes place in the 

classroom. It starts in the cradle when we learn 
to focus and direct the movement of the eye- 
balls; what we need to learn in order to sur- 

vive is soon acquired. 

There are extraordinary differences in seeing 
ability among individuals, and they cannot al- 
ways be accounted for by education, general 

intelligence, or social status. We learn in ac- 

cordance with our opportunities—which may be 
governed by accidental, sometimes trivial cir- 

cumstances that determine the acquisitions of 

each individual in the simplest most automatic 
way. As the little Texan learns to ride, and the 
little Hawaiian to swim and the little French- 
man to speak French and almost any little 

American boy to take apart a jalopy and talk 

knowledgeably about baseball, so will the art 
lover’s child or the little boy who takes a shine 
to the drawing teacher get a natural head start 
in understanding design—unless, of course, the 

other children call him a sissy. 

This is the point at which all the designers and 
artists find their troubles beginning. The little 
boy who grows up without learning to read, to 
excell at the local sport, or to make money, 
carries the burden of failure. But ignorance of 

art brings no stigma at all, as is indicated by 
the frequency of the assertion, “I don’t know 
anything about art”—announced not with shame 
but with positive pride—and often by people of 

education and accomplishment—of minds not 
merely sound but often brilliant and subtle. 
Often designers appeal to the favor of such 
people by claiming that good architecture is 

our cover 

more “functional,” well-designed offices are 
more efficient, well designed freezers sell better, 
well-landscaped gardens are cooler, well-planned 

cities are healthier, and a beautiful environment 

keeps people on a more cheerful, evener keel. 

We have always assumed these things to be true 
and hope they are true, but it is a mistake for 
the artist to justify his existence on the basis of 
such arguments. The businessman who funda- 

mentally considers the artist a parasite will only 

feel more justified in his suspicions. For he can 
not only get along very well without art, he 

frequently doesn’t know it when he sees it— 

blinking with rage at some blamed thing or 

other the artist has foisted on him. 

This admitted indifference to art may be part 

of our Puritan heritage (which is not to imply 
that the Puritans made ugly things; they did 

not). Many writers on the history of American 

taste have pointed out our almost universal ten- 

dency to apply to art not aesthetic but moral 

criteria, so that we speak of honest or functional 
architecture, undisguised structure, truth or fals- 
ity to materials, good or bad design, and not 
about proportion, composition, beautiful or ugly 

design, and the like. 

If we—and I mean all those who are concerned 
with the fate of the related design and art 

fields—are to win the respect of our society— 

not merely its grudging support but the kind 

of position which the artist held in the Renais- 

sance world or in the Republic of Athens, we 
must do two things: We must first admit that 
society can get along without art, or at least 

without a high level of art; that mankind can 

be clean, healthy, wealthy, and full of the zest 

of sports and the excitement and satisfaction 

of competitive accomplishment in an environ- 

ment which, however salubrious physically, is 
visually tasteless, monotonous, and gross. Sec- 

ondly we must encourage a respect of art for 

itself. Not art for art’s sake, a misleading 
phrase. Art for our—everybody’s—sake, but not 

for the sake of boosting automobile sales or 
the consumption of attractively packaged break- 

fast foods. The hardest part of this order is 

getting enough art around and presenting it 

with sufficient pride to induce people to learn 

how to see it. How? That’s a good question. 

Let us at least not start out by making dubious 

or undignified claims. If art did not have its 

own real powers, why do the inhabitants of 
great and prosperous cities visit dank crumbling 

Venice and ruined Athens? What draws us to 
Florence, where tyrants reigned, or Paris, where 

the plumbing is atrocious? 
It may be argued that the prince needed the 
artist for non-artistic reasons—to glorify and 

justify his power. And that in those days there 
was ne learning problem in art, since everybody 

Dallas, its lines of 

communication radiating like a 

star through the United States 

and beyond, is the focus of our 

attention this month as it 

prepares to open a Decorative 

Center which, as the spearhead 

of a land development project 

of unprecedented proportions 

and quality, is giving our field a 

tremendous boost in material 

resources and professional 

opportunity. 

saw and understood the same way. Perhaps. 

The world was simpler then. But no matter what 

their other qualities, the powers that be seemed 

equipped with a level of taste which their archi- 

tectural legacies prove to have been extremely 

high. There was apparently never a situation 

analogous to the running battie between Robert 

Moses and our unanimously critical architects, 

designers, artists, educators, and magazines 

who can only gnash their teeth in helpless rage 

as he proceeds with calm immunity to spoil 

New York with one colossal mediocrity after 

another, and turn it into a hell of roaring, 

gasoline-fuming highways according to a traffic 

plan which every commentator of stature has 
condemned. Artistically speaking, Imperial 

Rome, which erected thousands of magnificent 

squares and fountains where any citizen might 

sit and drink and feast his eyes was more 

democratic than modern New York, where even 

a modest oasis like Washington Square is 

doomed. 

Lest our condemning reference to that famous 

phrase “I don’t know anything about art” be 

misunderstood, it is important to point out that 

it needn’t be a bad sign in itself. It may be 

an expression not of pride, but of simple mod- 

esty—exactly what it purports to be. That is 
what it was the last time we heard it—from 

Mr. Trammell Crow, developer of the Decora- 

tive Center in Dallas, subject of the report over- 

leaf. 

Mr. Crow claims he knows nothing about art. A 

builder and real estate man by profession he as- 

serts that he is building the Trinity Industrial 

Area, and the Decorative Center which is one 

part of it, for the avowed purpose of making 

money. But is this the whole truth? There 
were clues that he understands the nature of 
design very well in his penetrating and quite 
independent-minded comments about the Dallas 

buildings he showed us. And his regard for 

architectural and landscaping factors in the 

Center is sensitively considerate of artistic 

values. Best of all is his hope for The Stemmons 
Expressway section of U. S. Highway 77, main 

thoroughfare of the Trinity Industrial Area. 

He hopes to make it not the broadest, or the 
fastest, or the strongest, or the richest, or the 

most important, or the finest, or the most func- 

tional, or the most efficient, but the most beau- 

tiful street in America. 

Let us repeat, he disclaims artistic ends, and 

states this his approach to this great project 

is just a shrewd way of guaranteeing its values 

against deterioration for a long, long time. He 

wants to be far-sighted about it and take the 

long view. Be that as it may, he is a man of 

vision, good for Dallas and good for everybody 

in this field, and we salute him.—O. G. 
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Vowhere in the United States—or the world for that matter 

is there a Decorative Center comparable to the one now under 

construction at Dallas. New York's swollen glomeration of 

showrooms ts peppered through an area which, though it looks 

reasonably concentrated on a map, is badly scattered when one 

tries to Zo from showroom to showroom on our congested streets. 

In Chicago one tends to remain within a single huge building. 

but other products and operations make the setting tempera- 

mentally hostile to interior designers. Ona smaller scale, San 

Francisco s Jackson Square is a shrewd exploitation of salvaged 

real estate. But the trades in Dallas have. by a lucky stroke. 

found a perfectly located home unsurpassed in every amenity 

psychological and technical—and have by the same act 

identified themselves as an important group promoting the 

expansion of aregion with a brilliant and very big future. —O.G 



With a well-nourished, active present, and 

a promising future, Dallas is a logical lo- 

cation for the kind of regional Decorative 

Center that is a-building there now. Truth 

to tell, however, the actual project was 
rather the result of a series of happy co- 

incidences which the far-sighted individu- 

als in the case made the most of. But be- 

fore telling how the Decorative Center 

happened, let us outline what it is: 

The 

group of showroom buildings on a land- 

Decorative Center of Dallas is a 

scaped nine-acre tract of land which will 

be open only to the trade — to interior 

designers, architects or industrial de- 

signers engaged in interior work, and re- 

tailers who have interior design depart- 

ments in their stores. Located at Slocum, 

Hi-Line and Oak Lawn Streets, in the 

heart of the city’s industrial and whole- 

sale area not four minutes from down- 

town Dallas, it is on a boulevard artery 

one block from 4-lane Stemmons Express- 

way, due for completion in early 1956 

and to be a part of U. S. Highway 77, thus 
offering a direct road out of Dallas as well 

as into it. The Decorative Center is ten 

minutes from the railroad terminal and 

fifteen minutes from the city’s airport, 

Love Field. The Center is the first major 

construction in the Dallas district to be 

known as the Stemmons Expressway Area. 

The Center will eventually consist of five 

buildings, four of them one-storey high. 

150,000 

square feet of showroom space, all of them 

There will be approximately 

on street level. Its total estimated cost is 

$2,200,000. 

The first two buildings, Buildings A and 

B, on the Slocum Street side, will open 

formally early in September, although 

some of their tenants are already moving 

in. These buildings will comprise a total 

of 40,000 square feet of showroom space. 

They face each other with a drive and 

parking facilities between them. Like the 

entire Center, they are being air con- 

ditioned. They cost about $1,500,000. 

Developers of the whole Stemmons Ex- 

pressway Area, part of the Trinity Indus- 

trial Area, are the Center Realty Com- 

pany, L. Storey Stemmons, president, and 

Trammell Crow, vice president and mana- 

ger. Architect of the Decorative Center is 

Jacob E. Anderson, A.I.A.; landscape ar- 

chitects are Arthur and Marie Berger: 

contractor is McFadden & Miller: leasing 

agent is Bill Campbell Jr. of the Moser 

Realty Company, Dallas. 

In addition to showrooms for leading lines 

of furniture, fabrics, and accessories, the 

buildings will contain a tearoom and a 

private club. On the grounds will be 

parking facilities for 500 cars. 

This factual outline omits two extremely 

important points about the Center: the 

long-term view that controlled many de- 

cisions affecting its aesthetic and mechan- 

ical characteristics; and its role as the 

spearhead project of a major real estate 

development. 

The buildings of the Center will not be 

very different from the brick warehouse 

structures that already exist in parts of 

the Trinity Industrial Area — good and 
sturdy, distinguished only by excellent 

brickwork laid in garden pattern, well 

finished doors, extra strong partitions to 

carry the weight of fabric racks and the 

like. 

Crow is convinced that the Center must be 

Nevertheless developer Trammell 

a beautiful place in order to enhance the 

prestige of the professions it serves, and 

provide an advantageous psychological 

background for them. It must practice 

what the interior designing professions 

preach, and not make the mistake of as- 

suming that the niceties of living should 

be ignored in a commercial district. He 

feels it equally essential that the whole 

Trinity Industrial Area should be planned 

with this ideal in mind. He wants to make 

the Stemmons Expressway the most beau- 

tiful street in America, lined with trees 

and planting, spaced out for sun and air, 

with 50-foot setbacks for building lines on 

the Expressway. and 30-foot setbacks on 

secondary roads. 

Buildings of the Decorative Center will 

turn their backs to the streets and face on 

a broad patio with a sunken fountain court 

(lined entirely in grass though our draw- 

ing does not adhere to the project on this 

point) that extends forward to the street 

at the central entrance. Because there will 

be an additional entrance at each side, 

none of the showroom doors will be far 

The fronts 

building, sheathed in glass which each ten- 
from an _ entrance. of each 

ant can trim or letter as he prefers, will 

look toward the inner courtyard, while 

rear doors on the street side will be re- 

served for stock deliveries. 

The parking space will be distributed in 

the courtyard area among green planting 

strips, and additional planting at the side- 

walk edge will (Continued on Page 61) 



Who’s who: the people behind the Decorative Center at Dallas 

Character and scope of the 
Center were conceived by 

Trammell Crow, real estate 
owner-builder. 

Owners of the site—and of the 
whole Trinity Industrial Area 

now being developed are 
the Stemmons brothers. 

Carl Hoblitzelle is Board 
Chairman and Fred Florence 

President of the Republic Bank 
financing the Center. 

. This photographic roster fails 

tenant leaders, manager SS . rental agent William E. Campbell. 
Trammell Crow 

of the Center, is also a tenant. 

Others pictured are elected 
officers of the tenants’ - development and financing 

! 
Mrs. Russell Johnson, manager 

) 

J 

i} 

Decorative Center Association. 

| Not shown are DCA secretary 
Paul Roseland, treasurer 

Mrs. E. C. Dicken, membership 
chairman E. C. Dicken, program 

chairman Jim Perry. 
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architects and contractor 

Jacob E. Anderson, A.1.A. 

George J. Hersman 

president, DCA i 
, 

J 

Center architect Jacob Anderson, alumnus of 
East Texas State College, the Navy, and 
Harvard’s Graduate School of Architecture, 
was on the team that built the Republic 
Bank of Dallas. The Bergers, 
landscape architects, are known for 
imaginative, delicate planting, their work widely 
published in national magazines. 
Builder John McFadden is a member of 
the firm of McFadden and Miller, 
and a brother of prominent Dallas 
decorator William Parker McFadden. 

q 
q 
h 

Mrs. Russell Johnson 

anager of the Center 

Doak Stowe 

vice president, DCA 

tchard Paul Markoff 

public relations 

chairman, DCA 
John McFadden 
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DALLAS STORY 

John M. Stemmons L. Storey Stemmons Karl Hoblitzelle Fred F. Florence 
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prominent Dallas designers 

Dallas interior designers are making 
the most of the South’s graciousness, 
The West’s wealth and grand scale — 
which affects both residential 
and contract work. 
Of 74 Texas A.I.D. members, 19 are located 
in Dallas proper. Mrs. Sedwick is head 
of Titche-Goettinger’s Decorating Studios and 
Mr. Robinson of the same company’s 
Contract Division. 
Omitted here is accomplished A.I.D. member 
Nena Claiborne, whose partners Ben Read III > 
and Roy E. Pate are also A.I.D. 

W. H. Fulkerson, A.I.D. Taylor Robinson, A.I.D. Mrs. Robert M. Sedwick, A.I.D. 
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William Parker McFadden, A.I.D. 



we 

% 

we 

- 

- 

- 
- 

- 

Stemmons Expressway and the Trinity Industrial Area ° 
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a few facts about a strategic location 

1g 

The photograph on the opposite page was taken on the oat field where Stemmons Expressway, 
part of U. S. Highway 77, will be complete by early 1956. Not far away, Oak Lawn Avenue, 
an arterial boulevard, crosses its route. The Decorative Center is one block from Stemmons 
Expressway, an unimpeded 4-minute drive from downtown Dallas. This entire area, mapped 
below, is similar to a few industrial districts around and beyond it except that it is closer to ™ 
downtown Dallas, is smack on the projected highway, and is entirely controlled by one owner, 
which means that its future characteristics, such as building density, can be guaranteed for a 
long period. Not only the expansion of Dallas, but blueprints for the Trinity Area itself, will 
multiply the Center’s activity. Projects on the program are shown in the plan below. 

ograph by doris jacoby 
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Wedges of undeveloped land point 
Jacqaee 89 into the heart of Dallas where 

“ss, the periodic overflowing of the 
Trinity River once rendered the 
land unusable. Trinity Industrial 
Area occupies inner point of 
North wedge along the North 
arm of U. S. Highway 77. 
Roads to and from Dallas em- 
phasize its geographical advantages 
as a marketing and distributive 
center. The rapid development of 
wholesale-industrial districts 
such as Trinity and Brook Hollow 
show that manufacturing plants are 
following distributive aggregations. 
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The Trinity Area, essentially a business district with transient 
facilities and a few logical residences, will include 
architects’-designers’ building and furniture mart near the Center. 
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Building B 

Building A 

The beige-brown brick structures will not exceed one storey in height, 

except for building F, height of which has not yet been decided. All show- 

rooms open to the patio, are close to one of three Center entrances. Park- 

ing for 500 cars will interfere little with pedestrians, shielded first by 

planting strips, secondly by sun-controlling louver fins closing pedestrian 

arcades formed by roof overhangs. Showroom fronts will be a continuous 

expanse of glass on each building. One purpose of louver fins is to unify the 

facades in spite of differences in displays and lettering in various windows. 

Pavement under arcades will be buff-pigmented concrete scored into 

squares the same width as the louvers. The landscape design by Arthur 

and Marie Berger includes no end pools and no paving in the sunken 

court, which is to look at not to walk into, but our artist paid no attention. 

Building C 
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Excellent construction guarantees 
Building A partitions strong enough to hold 

heavy fabric racks. Below: 
is ee pipe os arene carefully set garden-laid brick. 
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When buildings A and B open in September, the Decorative Center will be far from com- 
plete. Nevertheless it will be possible to check many characteristics of the whole project. 
The unpretentious warehouse structures are dignified by sturdy construction specifically 
planned for the ultimate exigencies of showroom operations, as well as by a loving per- 
fection of visually-important details, such as brickwork. Haydite (concrete) louver fins 
to line the outer edges of sidewalks are brownish-beige, and have a finish slightly resembling 
wood grain. In photograph at right they are shown prone, before being raised. Photograph 
above explains the construction of a typical interior wall between two showrooms. At the 
top of the wall is wire mesh; below that is sheetrock which will be extended to cover the 

wooden members at bottom. At this stage it is possible for the builder to follow each ten- 
ant’s exact instructions on wiring, but the general system should be able to accommo- 
date to a variety of requirements. All buildings will of course be air conditioned. 
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View along covered walk under 
building B shows typical protected 
area, planting in brick-ringed 
circles, skylights in the Haydite 
canopy. Haydite fins at edge 
of sidewalk will serve to 
hold street traffic psychologically 
at bay from pedestrians. 

Last building on the schedule, F, 
will have four or more stories (not 
yet decided), and meet building C, 
projecting beyond it and overhanging 
the sidewalk. The landscape 
architects suggest small trees 
in brick-banked plantings beneath. 

photographs of construction details by william langley 
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The showrooms shape up 

The Herman Miller space in Building A oc- 

cupies 3,000 square feet, is under the manage- 

ment of Paul Roseland, and was designed by 

George Nelson & Associates. The reception 

area in sketch at right occupies the solid- 

faced half of the street front; the other side 

is glass. Bulldog Trolley Ducts enable peri- 

odic shifting of spotlights. Photographic 

murals symbolizing sleep, dining, and living 

will decorate walls of the reception area. 

F. Schumacher & Company 
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The F. Schumacher space in Building B occupies about 2600 square feet, is under the man- 

agement of Carl Magdalin, and was designed by Taylor Robinson, A.I.D., of Titche 

Goettinger’s contract sales division. Workmanlike layout allots facilities for varied products, 

as well as semi-private booths, is highlighted by a central rack on which a series of 

periodically changed fabric displays may swoop dramatically. Carpeted floor, acoustic 

tile ceiling, simple stock and display cases built of bleached or natural wood. 
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(Continued from Page 49) further pro- 
tect the shopper from gasoline fumes, and 
also will muffle automotive sounds. But 

to assure the complete comfort of the 

pedestrian, to shield him both against the 

weather and the cars, as well as to unify 

the facades of buildings which the varied 

window designs of the individual tenants 

might disorganize, architect Anderson is 

transforming the sidewalks into arcades 
with concrete canopies extending from 

the roofline of each building. The street 

margin of the arcade will be a row of ver- 

tical louver fins standing at right angles 

to the sidewalk edge and made of blush- 

beige Haydite, a type of light concrete. 

There is some possibility that the verticals 

will be enriched with an alternated check- 

ering of horizontal inserts of Haydite. The 

layout of the building group allows for 
recessed areas farther from the sidewalk, 

some of them splashed with squares of 
light from square openings in the con- 

crete canopies. In such spaces there may 

be small trees or bushes in slightly raised 

planting circles ringed with brick. 

The landscape architects, Marie and Ar- 

thur Berger, are known for the delicate, 
lush, picturesque, effects — never formal, 

grandiose, or stereotyped — which they 

achieve with plants. Their ideas for the 

Center are refreshingly unpretentious. 

They count on green to diminish the in- 

tensity of the sun, and to bring a fresh- 

A special section beginning on page 103 presents a statement from 
officials of the Decorative Center, and also a complete roster 
of showroom tenants, indicating the products each will carry. 

The Widdicomb Company 

The Widdicomb Furniture 

Company showroom in 

Building A occupies about 

3000 square feet, is under 

the management of George 

J. Hersman, President of 

The Decorative Center As- 

sociation. Famed Widdi- 

comb designer T. H. Robs- 

john Gibbings has marked 

off a succession of areas 

with light-filtering match- 

Stick blinds of natural 

wood. The front half of the 

space will have an oak 

parquet floor stained 

sherry red and laid in 36” 

squares, the rear half beige 

carpet, laid diagonally. In 

each area, the mood will 

be set by fabrics in a par- 

ticular color family—white, 

beige, yellow, gold, green, 

pink, orange, and turquoise. 

ness and pleasure to the Center unparal- 

leled by any grouping of mercantile build- 

ings in the country. 

Trees will relieve the low-lying brick 

buildings with long green lines, will shade 

parking and buildings too, stand at en- 

trances like sentinels and integrate the 

expanse of the Center. They will be hardy 

native cedar elms, live oaks, red oaks, 

pecans, and some flowering trees like 

mimosa and red bud. A fountain will play 

in the sunken court. 

A long space for parking between Build- 

ings A and B will have trees down the 

center aisleway to form canopies of shade 

for cars pulled in nose-to-nose on either 

(Cont. on Page 106) side of the aisle. 

THE DALLAS STORY 
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from a kodachrome by louis reens 

Framed in the doorway of a demountable steel partition, an indigo-leather-topped rosewood executive desk, a rosewood panel. 

knock-down luxury for olin mathieson 

Gerald Luss of Designs For Business, Inc. 

On merging last August, the two indus- 
trial giants now collectively known as Olin 
Mathieson Chemical Corporation—whose 
150 product categories range from cos- 

metics to fertilizer — decided to establish 

a national office in New York, in premises 

of suitable grandeur and efficiency. The 

executive minds calculated that 40,000 

square feet were needed. This floor space 

was duly distributed over four stories— 

the 13th through the 16th—of 460 Park 

Avenue, an air-conditioned building just 
finished by Emery Roth. The reason why 

the footage was not put into a building 
large enough to spread it out on one level, 

or at least fewer than four, lies in com- 

parative statistics on costs, maintenance, 

and time-traffic studies for other floor- 

distribution layouts in available buildings 

—figures compiled and analyzed by the 

interior designer, Gerald Luss. 
Unfortunately, Olin Mathieson, though 

willing and able to spend what was re- 
quired, was not able to provide the design- 

er with an accurate blueprint of its own 

operation — at least not a reliably estab- 

lished one. A general deployment of de- 

partments existed, but final details of the 

hierarchy, lines of command and oper- 

ational spheres were not yet settled, and 
might yet be subject to many adjustments. 

Olin Mathieson wanted a look of stability 

as well as affluence, but needed to be able 

to move things around with as little com- 
motion as possible. The problem was to 

design totally demountable offices that 

looked absolutely permanent. 
Several excellent demountable partition- 

ing and furniture systems exist (Interiors 

January 1955), but they do not pretend 

to luxe. To meet the Olin Mathieson order 

16th 
floor 

ben schnall 

Luss had to start from scratch. 

He designed a system of metal frames with 

alternative filler panels; also a suspended, 
luminous ceiling system that adapts easily 

for sound-controlling and air-conditioning 
functions; also demountable, flexible desk, 

table and shelving furniture, and de- 

mountable encasings for office equipment. 
Most of these systems have a double set of 
counterparts — meticulously crafted, lav- 
ish-looking ones for the higher echelons, 

mainly confined to the 15th and 16th 

floors; and less costly ones for general 

personnel, mostly on the 13th and 14th 

floors. The latter are specifically planned 

for mass-production methods, and are now 

being readied for the market by a number 
of manufacturers. 

However, the lines between class and mass 

items are not always sharply drawn, and 

there are hints that the popularity of cer- 
tain of the luxury items may stimulate 

their appearance on the market, which is 

an expectable development in view of the 
growing willingness of business executives 

to pay for the best. 
To explain the design quality of this proj- 

ect, one cannot overemphasize the fact 

that the K-D feature of the partitioning 
and furniture systems on the executive 

floors are not economy measures as far as 
initial cost is concerned, but rather con- 

venience measures for the future of a 

company subject to re-organization. 

Variety in materials and colors is an ob- 

vious tool for giving individuality to in- 

teriors whose elements belong to a general 

system; Luss has made the most of it. Each 

executive, secretarial, or service office, has 

its own color scheme, in sliding doors over 

paper closets, upholstery and drapery fab- 

15th 
floor 

ben schnall 

rics, flooring, even the letter boxes. 

Thus one walks from office to office with 

intense curiosity about the next one. Fab- 

rics are everywhere rich, with stiff, tex- 

tured casements from floor to ceiling often 

combined with horsehair or jute, and tex- 

tured upholstery in jewel tones. Airy 

fishnet mesh hangs at some windows. 

Always, in executive offices, the wall be- 
hind the desk consists of a panel of hori- 

zontal planks of the same wood as the 

desk, ending just above the carpet that 
continues on under it. 

For richness of color the office on page 62 

is characteristic. The massive desk is rose- 

wood, with stainless steel feet, hardware, 

and peg joinings. Precious rosewood in 

horizontal paneling behind it shades from 
blackish purple to transparent yellow- 

cream. The swivel chair is in black, the 

leather on the central area of the desk in- 

digo. Emerald and blue threads shimmer 

in the nubby upholstery of the sofa, side 

chairs are strong turquoise, Danish arm- 

chairs brilliant deep blue — all tempered 
by the thick gray carpet. 

But to give designer Luss his due, neither 
lavishness, nor the efficiency of the struc- 

tural system, are the outstanding aspects 

of his performance, which is distinguished 

by a creative imagination and consider- 

able talent. If one were to choose the 

single point where these are most dramat- 

ically concentrated that might be the ex- 

ecutive desks (page 66), in which a typi- 

cal executive’s insistence on something as 

solid and impressive as the carved ma- 

hogany steamer trunk he is being urged 

to abandon, is satisfied with a plastically 

sensitive design that makes power elo- 

quent.—0.G. 

14th | 
floor 

(and 
13th) 

louis reens 



64 

ben schnall 

Gerald Luss studied architecture at Rens- 
selaer, graduated Pratt, soon after be- 
came design head of Designs for Busi- 
ness. The economical Tower showroom he 
designed last year (July 1954 Interiors) 
gave no hint of his lush Olin Mathieson 
offices, but at 28 he can be counted on for 
a succession of surprises. 



16th floor, sanctum sanctorum. 

module, grander than 3’ 

reception (below). B: reception desk 

ference room (next page). Blanks are offices of biggest wheels. 

both photographs by ben schnall 
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(Opposite page). 

——_—4 

Spacing of columns dictated 4 

lower floors. A: display- 

€: Can- 

olin mathieson 

A display of Olin-Mathieson products made by Ivel Cor- 

poration occupies a whole wall of the 16th floor recep- 

tion area behind a sheet of standing glass ruled into 4’ 

panels. It is barraged by recessed bullet spotlights (Cen- 

tury), a fluorescent tube (Lightolier), and a line of in- 

candescent tubes boxed in brass (Lightolier). Luss de- 

signed and Lehigh made sofa and chairs in tufted russet 

leather. Beige Magee carpet; brass-ruled terrazz 



ception table of heavy rosewood 

lays in open hinge. 

In 15th floor plan: Reception 

area A (opposite page); Execu- 

tive office B (page 62); Typical 

secretarial office C. Conference 

room D (page 68); Doorway view 

E and corridor F (page 68). 

Luss designed and Ezra Blank ' 

made spectacular 16th floor re- H 

J 

all photographs on this page by ben schnall 

with tubular brass base and we: | 

The huge conference room on the 16th floor was one of the few cer- 

tainties in this flexible interior. It is divided roughly into two areas 

by a silky, tight-piled Magee carpet in a pale banana color. Uncar- 

peted area, where handsome, broad-planked walnut floor is exposed, 

is reserved for the conference table, a walnut circle three inches thick 

that seats 21 as a circle, and can be enlarged into an oval filling almost 

the whole room. It has a metal-pegged, disk-footed, sculptured struc- 

turne which is a massive version of the executives desks. The blue-up- 

hoolstered Lehigh chairs that ring it have been removed (at left) to 

show the bracing. It was made by Ezra Blank Associates, who also 

executed the cabinets and coffee table. Black leather Lehigh chairs. 

Tremendous hung plaster ceiling unifies conference room and gives sense of illimitable horizons beyond. Line 

of fluorescent light floats objects away from walls. Hung ceiling domes imperceptibly upward at center axis. 

Almost 

Olin Mi 

ciple o 

steel-fr 

typing 

floors 

Lehigh 

executi 

execut 

recepti 

Ezra B 



olin 

mathieson 

THE RACE TO DESIGN 

Almost all desks and cabinets at 

Olin Mathieson adhere to the prin- 

ciple of flexibility. It applies to 

steel-framed assistants’ desks and 

typing tables on 13th and 14th 

floors (pages 72, 73) made by 

Lehigh, as well as custom-made 

executive and secretarial desks on 

executive floors, such as 15th floor 

reception desk at right, made by 

Ezra Blank Associates. 

ben schnall 

Id METAL TUBG 

3 photographs at left and photograph below by louis reens 

Demountability of the type of desk 

illustrated above is shown in drawings 

and photographs. The screwed struc- 

ture is held by steel inserts. Leg shields 

may be added or dispensed with, single 

drawers, banks of drawers, of file 

drawers may be suspended from 

grooves. The drawer units, incidentally, 

are identical with the demountable, 

interchangeable ones for the suspended 

demountable executive wall cabinets. 



The 15th floor conference room splits into a smaller conference room and a 

spare office with the help of a Modernfold door stored in the walnut-paneled 

cabinet. Conference table and cabinet work executed by Ezra Blank Asso- 

ciates, Kennedy cork floor in random 6” x 12” tiles. Concave light, Lightolier, 

A pinpoint recessed Century spotlight fires the potted bush. Diffuser strips in 

ceiling by Air Devices. Danish chairs from George Tanier and Charles Eames 

swivel chair are among furniture collection including Limpus daybed and 

Robert Barber wrought iron bench in women’s lounge. Luss specially designed 

all the sofas, and three long, leather-upholstered reception area benches—all 

executed by Lehigh and destined for the market. 

Luss has made an asset of a necessary feature 

of these interiors which might have become 

their greatest drawback—repetitiveness. The 

rhythm of repeated projected door and panel 

frames, and the contrasts offered in the va- 

riety of filler panels are pleasurable, espe- 

cially because proportions and details are 

excellent. The system gives a sense of unity 

to the whole premises; the variable panels 

and colors prevent monotony. Filler panels 

are in unpainted wood, enameled wood, 

painted steel, cork squares, blackboards (in 

conference rooms), and glass, and these filler 

panels are interchangeable with doors of 

exactly the same proportions, which come 

in almost as great a variety of materials. 

Wooden doors have a fireproof core. All filler 

panels, and fireproof wooden doors, were ex- 

ecuted by Ezra Blank Associates. Glass used 

throughout Olin Mathieson is Libbey-Owens- 

Ford (specially sandblasted in some cases). 

all photographs on this page by ben schnall 
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olin mathieson 
New executive swivel chairs by 

Edgewood Furniture are about to 

go on the market. THE RACE TO DESIGN 

all photographs on this page by 
ben schnall 

Dux side chair from Tanier. 

Typical secretarial office adjacent 

to 15th floor executive office. 

White Formica-topped desks and 

typewriter tables on stainless steel 

frames made by Lehigh; Knoll 

stenographers’ swivel chairs; Arm- 

strong cork floors. 

In the same basic design, but in different wood and colors than in the 15th floor executive office shown on 

page 62, we have paneling and furniture of cherry, and the metal is brass instead of stainless steel. Ezra Blank 

Associates executed both the furniture and the paneling. Chenille carnvet is Magee’s, the horizontal-striated, 

textured white casement, Isabel Scot’s. 

70 



Air conditioning diffusers 

are too often disfiguring 

pockmarks in the ceiling. Luss 

handled them as an asset, 

using the custom Agitair 

diffusers of Air Devices, Inc., 

which can be ordered in a variety 

of patterns and proportions. 

Most expensive are striplines used 

on 16th floor. Those illustrated 

here are less expensive 

installations on 15th floor, neatly 

(left and bottom) installed in 

plaster ceiling. 

ben schnall 

Lighting in executive offices 

is entirely built into the ceilings. 

Flush, concave baffle downlight 

(incandescent) from Century. 

In executive offices hung ceiling 

of Sabinite acoustical plaster (U.S. 

Gypsum Company) is pierced 

with air diffusers, flush lights, 

and lighting strips. 

New polyethylene light shield 

pierced with small holes for 

vacuum cleaning, and to allow air 

passage are used here for the 

first time. The extremely 

lightweight translucent plastic is 

given rigidity by corrugations 

that also make it possible to fold 

into a tightly-rolled-up package 

for shipping. The shields snap in 

or out of framed spaces in 

acoustical plaster ceilings or thin 

metal strips joined to make a 

whole luminous ceiling. Being 

tried out now for the first time, 

they will be made and sold by 

Lightolier. 

AIR 

Rich and unusual horizontal 

paneling covers the wall behind 

most 15th floor executives, 

matches the wood of their 

furniture, stoos just short of the 

floor. 
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louis reens louis reens 

Framing system on 13th and 14th floors works on the same general principle as the executive partitioning, but consists of neat, 

flat-edged, stainless steel members. At Olin Mathieson they are painted white, but any other color could have been used. They 

can receive the same variety of panels as the executive framing. Ezra Blank Associates executed all filler panels at Olin 

Mathieson. E, J. Boyle division of Aetna Steel Corporation made the steel frames for the 13th and 14 floors, and are putting them 

on the market. As with the executive frames, the only tool required is a screwdriver. On these floors the ceilings are either 

completely luminous ceilings consisting of row upon row of Lightolier’s new clip-in folded polyethylene shields over fluorescent 

tubes (detail above right), or Fiberglas acoustical tiles with flush light panels inserted at intervals. On the 13th and 14th floors, 

the color palette, though less gorgeous than on the executive floors, is gayer and fresher. Rows of closet doors enameled orange 

and yellow alternate with panels of wood, glass, and cork (opposite page, bottom). White-flecked floor areas of Robbins Brothers 

white vinyl tile crisply edge black areas of Goodyear 4%” rubber flooring. In some of the inner file rooms the floor is a refreshing 

surprise of 4” x 4” terracotta asphalt tile. Desks and typewriter tables shown above and at bottom of page 73 consist of demount- 

able elements of wood supported in square tubing frames of stainless steel. Variation in enamel surfaces in colors or natural 

finish make them gay, and top surfaces are of Formica, colored to match. 
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Thirteenth and fourteenth floors follow same general scheme. Note variety in handling of columns, sometimes wrapped within 
rooms, sometimes left out. These plans remind us of spaces which we have not illustrated here, but which are nevertheless of 
interest, the conference rooms with the round tables, for example. The tables are lighter versions of the big executive confer- 
ence table shown on page 66, and the chairs are Eames’ molded Fiberglas models. In these rooms the carpets are brilliant red 
(in one case), yellow (in another), while chairs and Formica table top are gray, an amusing reversal of the usual color distri- 
bution pattern. Another handsome installation our camera has not invaded are the lavatories, with W. A, Case water closets, 
Crane’s Criterion basins sheathed within birch Formica panels forming cabinets and towel-disposal units with cut-out pulls. 
Afco space-saver refrigerators are tucked about also. 

la 
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Steel files so neatly fitted into 

flush niches (above) or 

used as partitions (opposite 

page) are most often pale 

gray or black when in niches. 

As low partitions theu are 

enameled in pastels— 

an imaginative device which 

makes them gay assets to 

the decor. They were supplied 

by National Business 

Equipment Company, which 

is used to working with 

architects and interior 

designers. 

louis reens 

olin mathieson 

ben schnall 

Far left: Masonite panels 

above files slide to reveal sus- 

pended steel shelves wrapped 

in black Armstrong linoleum. 

Above and left: demountable 

system applies to letter trays 

in tiers and executive waste- 

baskets (framed in stainless 

steel or brass). Below: 14th 

floor corridor, closets at left. 

Ravensware waste baskets. 



Places of public enjoyment that invite the most 
glamorous interiors, restaurants and bars enjoy 
uniquely imaginative status in the realm of design. 

The Coffee House in Rochester, 

Minnesota, by Robert E. Lederer. 

Tile mural decorates kitchen- 

to-counter pass-through. 

Above and right: Le Caribe bar in Los Angeles, 

interiors by Wayne Pippin. Gay lines of furniture 

and lighting enliven a narrow corridor. 

McCobb chairs, Tolex 

upholstery, Gruen lighting. 

Putsch’s Cafeteria in Kansas City, 

by Henry End, A.I.D., has the 

elegance, sparkle, and restful 

aspect of a cocktail lounge. 

74 



The atmospheric side of interior design 
is nowhere more appropriate than it is 

among restaurants and bars—a category 
that embraces a wide variety of types and 
sizes, from rambling country inns to alley 
holes-in-the-wall, from fast-paced cafete- 
rias to sumptuously divanned cocktail 
lounges. Public places where people come 
for brief periods of enjoyment and re- 
freshment, restaurants and bars encourage 
design of a more glamorous kind—partly 
in order to establish a distinct character 
—than might wear well in a place where 

people spend much of their time. Dining 
out is often a special occasion involving 

lavish spending and fancy dress; an ex- 
citing interior is completely to the point, 

not to say necessary to keep the customers 

from feeling cheated. 
Such places as cafeterias and coffee shops, 
which depend on quick turn-over, are or- 
dinarily highly illuminated (often with 
fluorescent) and have a general air of 
economy and haste; but many recent ones 

have been designed with cheerfulness and 
even grace, as witness the glimpse of the 
coffee shop by Robert E. Lederer on the 
facing page, and the latest Riker’s coun- 
ters in New York by Daniel Laitin. And 
Henry End, A.I.D., reduced the sense of 

bustle almost to the vanishing point in 
Putsch’s Cafeteria in Kansas City (bottom 
cut, opposite) with a lounge-like serpen- 
tine bench above which romantic punc- 
tured-brass lighting fixtures sparkle. 
Some restaurants and bars attempt to 
establish a more-or-less steady clientele, 
while others depend on luring passing 
pedestrians inside (or motorists, as in the 

case of the Patricia Murphy Candlelight 
Restaurant presented overleaf — though 
Miss Murphy’s famous restaurants have 

large bands of loyal fans as well as trans- 
ient customers). Restaurants that wish to 

draw new customers often display the 

restaurants & bars 
complete interior to the street. On the 
other hand, intimate restaurants with rep- 

utations gained by word of mouth may 
foster an air of special desirability by 

hiding behind barely noticeable facades. 

The value that restaurant men place on 
interior design was demonstrated at the 
National Restaurant Show held last May 

at Navy Pier, Chicago, when the National 
Restaurant Association, sponsors of the 
show, asked the American Institute of 

Decorators not only to design the exhibi- 
tors’ booths, but also to stage a special 
remodeling and decorating exhibition. 
Four A.I.D. chapters set up a street of 
four restaurants complete with plazas, 

sidewalks, lamp posts, etc. The Illinois 
Chapter designed a_ high-style dining 
room, “The Tower Room,” reminiscent 

of the Chicago Avenue Water Tower, with 
a marble facade and modernized tradi- 
tional details. The Indiana Chapter pro- 

duced “The Lantern,” a modest restaurant 

suitable for family suppers, with modern- 
ized Colonial overtones. The Midwest 
Chapter designed a gay, modern Coffee 
Shop with counters for quick service and 
tables for leisurely dining, and a window 
display of take-out items such as jams 

and salad dressings. Outside the Coffee 
Shop, the Michigan Chapter set “The 

Terrace Cafe” under a big tree, with all 

the charm of a Paris sidewalk cafe. 

The design of a restaurant will never be 
a substitute drawing card for the quality 
of the food, and we all know perfectly 

horrible restaurant interiors to which we 
return again and again for the exquisite 

lobster, say. But the lobster would be 

no less perfect if the interior were hand- 

some, and the sensation of a good dinner 

can be enriched into a larger event in a 

setting of graciousness and imagination. 

Some such settings are presented on these 

and following pages.—J.A. 

THE RACE TO DESIGN 



Old Chinese table marks off the Crystal 

Room from the lobby and the bar-lounge. 

Candlelight Restaurant: 

luminous pavilion 

touched by the Orient 

gottscho-schleisner 

White asbestos roof is floodlit to make the 

low building a glittering invitation, reflected 

in a pool, as seen from the passing highway. 

gottscho-schleisner 

Desks are used in place of cash registers. 

Patricia Murphy’s Candlelight Restau- 

rants are famed around New York for ex- 

cellent food at moderate prices flattering- 

ly served in a country club atmosphere 

for the family. The latest Candlelight 

Restaurant, luminous and luring on a 
Yonkers highway, was designed by archi- 

tect Nathalie Rahv to preserve all the 

glamor of dining out while avoiding an 
air of commercialism; thus the illumi- 

nated sign, meant to be read from the 

highway, is placed off to one side, leaving 
the house-like building unsoiled by adver- 
tising; and there are no cash registers— 
bills are paid at old Chinese desks. 
Patricia Murphy acquired a taste for Ori- 

ental decorations through her family’s 

Boston shipping interests, and a kind of 
Boston-modified Orientalism pervades all 
three dining rooms in the Candlelight. 
Several Chinese furniture pieces are used 

in positions where their exoticism works 

to advantage. Van Luit wallpapers of 
delicate branches and blossoms are defi- 

nitely Oriental in feeling. And even the 

Venetian chandeliers in the Crystal Room 

have an Oriental history, via Marco Polo. 

Each of the three dining rooms has its 

own character established by colors and 

prominent decorative motifs, usually 

chandeliers. The Crystal Room is essen- 

tially sand color (floor, upholstery, wall- 

paper) with a yellow and _ turquoise 
striped ceiling; the Gold Room is yellow 
ochre with gold chandeliers and gold fire- 

place; and the Garden Room is black and 
white with touches of yellow and brass. 

Richard Kelly was lighting consultant; 

Innocenti and Webel the landscape archi- 
tects who set the building like a jewel 
among flower gardens and pools—J.A. 



THE RACE TO DESIGN 

photographs by general electric uniess otherwise credited Tent-like ceiling in the Crystal Room is in yellow and 

turquoise stripes. Venetian chandeliers are illuminated 

both from within and from spotlights in the ceiling. 

Poles are covered in same sand color Naugahyde as 

the upholstery on Chairmasters Inc. chairs. 
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Chandeliers 12 feet in diameter in the Gold Room were designed 
by Rickard Kelly in a Chinese spirit, with branches, leaves, and 

flowers all painted gold. Flowers pointing down hold new ellipsoidal 
down lights, those pointing up hold diffusing bowls. Downlights 

have purple shielding for warmth. Stamford Lighting made the chandeliers. 
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Above: The Garden Room on lower level. Air 

conditioning duct is used as base for rhythmical 

cantilevered outriggers holding uplights and plants. 

Above right: The Gold Room. Ceiling and walls are 

yellow ochre, chandeliers and fireplace in gold leaf. 

gottscho-schleisner 

Below left and bottom right: The bar-cock- 

tail lounge. Sealskin upholstery on Chair- 

masters Inc. chairs. Wall lighting fixtures 

were designed of cookie tins by Richard 

Kelly, made by Stamford Lighting. Directly 

below: The Crystal Room; Van Luit wall- 

paper in background. Bottom left: The Gar- 

den Room; Chairmasters chairs in black 

Naugahyde, draperies made by Crown Cur- 

tain. 

“gottscho-schleisner 
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Entrance to The Cavalier Grill, 

Hotel Georgia, Vancouver, B. C. 

Collection of signatured West Coast lounges by Arthur Morgan 

photographs by dearborn-massar and chas. r. pearson 

Arthur Morgan Incorporated, of Seattle, 

has designed many restaurants, cocktail 

lounges, and bars between Portland, Ore- 

gon, and Anchorage, Alaska. The selec- 

tion here reveals the wide range in 

mood and tempo that the designers 

achieve by approaching each job as a 

unique interior demanding a distinct 

character. Morgan often designs the 

identifying motifs, the topical accesso- 

ries, and the menus; but his ingenuity is 

most remarkable in the lighting fixtures; 

note the variety of fanciful and elegant 

chandeliers and wall lamps pictured 

here. At left: Bar area of Hilaire’s En- 

core in Portland with Victorian mirror 

and wall brackets, brass chandelier. 

Bottom row: The Coffee House, 

Hotel Benjamin Franklin, Seattle. 



The Cavalier; metal lighting fixtures The Cavalier; Vista bar stools, The Cavalier; tables are copper 

designed by Morgan; copper draperies. Arbuck chairs in lounge. columns with Formica tops 
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Center row: Cafe Baron, Hotel Hilaire’s Encore, Portland, Stirrup Room, Hotel Multnomah; 

Multnomah, Portland, Oregon. Oregon; Century wall lights. rough-sawn cedar walls, gray stain. 

The Apple Box, Hotel Cascadian, Kla-How-Ya Room, Naval Air Stirrup Room, lounge area; 

Wenatchee, Washington; lounge area. Station, Seattle; lounge area. authentic Western accessories. 



Crystallization of 

Lustig’s style 

alexandre georges 



The true nature of Lustig’s talent — until now impressive but difficult 

to define — is revealed under almost incredible circumstances in his 

latest interior. The affinity of his client’s taste was an advantageous 

but only incidental factcr in a performance as original as it is sure. 

an apartment by alvin lustig 

If the camera could match the human eye, the 
photograph on the opposite page—shot from 
the front door of the Wilheim apartment— 
would invade not only the entry, living room, 
and den, but also the bedroom and dining 
area. The bedroom, to the left out of the pic- 
ture, appears at the bottom of page 89 just as 
you would see it from this threshold. The 
dining area is behind and to the right. A pho- 
tograph above shows us the dining table (at 
which Mrs. Wilheim is reading). One under- 
stands the simple plan of the apartment the 
moment one sets foot in it. 
In the first photograph our camera is aimed 
straight at a slender object which is visible 
from many rooms — a brass sculpture polished 
to a mirror-like finish and poised on a black 
disk over a teak block set on the white floor. 
Its four slim-sliced sections, each describing 
a symmetrical, identical curve at the outer 
edge, make a cross, the sections parallel to the 
walls. It curves to the black ceiling, from 
which a spotlight in a black pipe emerges 
to a fraction of an inch above it, apparently 
holding the metal taut by some magnetic 
force, tying together ceiling and floor; the 
weight of the rectangular teak stand seems to 
anchor the black-ceilinged canopy of the room 
over the dazzling white vinyl] floor where wide- 
spaced narrow stripes waver rhythmically in 
alternate intervals of gray and black. 
The structure has little apparent bulk; one 
looks right through the open shaft because 
the four sections do not touch except where 
joined by three spaced brass balls which wink 
in the light. Its illuminated brazen flash 
makes a convincing ray of sunshine in the 
dining room—in reality an inner space borrow- 
ing daylight from the adjoining living room. 
Or is it a rocket to that black sky’s moon? 
It serves as a subtle but strategic boundary 
mark, differentiating two contiguous areas 
which share a common floor and ceiling—the 
dining space and the entry; it draws the eye 
as one enters, to sound a lovely punctuation 
that psychologically screens the dining space 
without obstructing the open passage. It is 
strange that this purely abstract and uncom- 
plicated construction should assume the dig- 
nity of a household god, but it does. 
The compact territories which it commands 
are noticeably different from each other in 
color, directional vistas, and spatial sensations. 
The counterpoint of light and dark planes 
does not make a graphic pattern but deepens 
spaces and gives movement to the eye. From 
the dining-entry one sees a light globe burst- 
ing aloft like a beacon on a white horizontal 
arm crossing a vertical. The movement is not 

louis reens 

violent but well measured by the fine geome- 
tric lines. In this perfectly balanced back- 
ground for living the design imposes no 
exertion. 
In the white-floored, black-ceilinged dining 
entry one does not notice that the architec- 
tural boundaries are irregular, because the 
eye is drawn to brilliant foci — the brass 
structure, a suspended cabinet of transparent- 
grained, vermillion-toned teak; a round table 
topped with the same wood and circled by 
Danish chairs whose open, sculpted wood 
arm-back rests loop around the table like a 
calligraphic scallop and whose seat cushions, 
in soft heliotrope silk, match a wall panel of 
the same ravishing color. Table legs and 
cabinet pulls are brass. Over the table is a 
lamp which consists of small frosted white 
bulbs screwed into the underside of a white 
metal cross (parallel to the walls like the 
brass sculpture)—a large star sparkling be- 
low the black ceiling. 
One passes a token screen of white metal 
circles, sections of tubing, which throw a 
lovely shadow pattern, stepping from a glossy 
white floor to a silky gray carpet; one almost 
feels the light expand from beneath the black 
dining area ceiling to the white ceiling in the 
living room. Most of the outer wall is a plane 
of light filtered through yellow curtains (at 
night bullet spotlights resting on the floor 
take over the sun’s function) ; the light spills 
through the large, dark green leaves of a five- 
foot Schefeleria. The only wall which is 
not white is the farthest. Dark smoke-gray 
paint has changed it from a plane to a depth. 
In this, a small recessed fireplace in a square 
flush frame of satin-aluminum recalls a bon- 
fire in front of a twilight sky already too dark 
for the eye to penetrate. A fine line the length 
of the smoky wall has been drawn beneath 
the lonely fireplace—a narrow shelf ten inches 
above the floor. 
Seating, which is confined to this part of the 
room, consists of three regal Laverne chairs 
upholstered in immensely luxurious black 
tufted leather, and a low, cushioned. rosewood 
plank ending in uncushioned projection serv- 
ing as an end table. 
At the east end of the room a rosewood bar 
stands alone. Its lamp is a mysterious glowing 
pinwheel floating off the wall, actually a 
shade of concentric, overlapping, composition 
petals. A bulb beneath it throws a pool of 
light that also leaks through the openings 
between the petals. The bar is half supported 
by the wall, half by two chrome legs at its 
far end. In plan its legs are crosses — like 
the brass sculpture. The crosses have no 

bulk; their surfaces, mirroring the gray car- 
pet as smoothly as water, are dematerialized. 
The great black chairs and the plank sofa 
seem to float in an immense space. 
The small room off the dining room could be 
labeled a guest room. music room, or library, 
but psychologically den is the word. To dis- 
guise disorderly ceiling beams without filling 
up the already limited air space, Lustig painted 
out the ceiling in black, then dropped a grid- 
work of white metal whose supporting white 
frames are continuations of the uprights of 
built-in, adjustable bookshelves occupying one 
wall. The inside of the shelves are also blacked 
out, the edges of the shelves and uprights 
painted white. Thus two planes of the room 
form a sort of protective arbor in a stygian 
void—a private place whose treasures one en- 
joys with a pleasure heightened by a kind of 
secretiveness. A red silk curtain in front of the 
room’s north window gives the cold daylight 
(or light from a concealed bullet spotlight rest- 
ing on the floor) an exotic ruby glow. The pat- 
tern and silky texture of a Persian rug on the 
waxed parquet gives this room an oriental 
richness quite different from all the others. 
The rug, unique even as a types; was appar- 
ently woven over a hundred-year period end- 
ing about 1830; its motifs are the portrait 
heads of the members of a prominent family 
(only its men, of course), done in black lines 
with predominating touches of rose, carnelian, 
and emerald on a ground of yellowed ivory. 
Seale, colors, and sartorial details change 
slightly as this “album” progresses. The client, 
an importer, bought it on one of his many 
journeys, like the two carved Korean ladies 
on the long marble shelf in the living room, 
the drawings and paintings — a Rouault, sev- 
eral Klees, an Utrillo, an early-impression 
Rembrandt etching, and a number of Buf- 
fets (for the proverbial song before the ar- 
tist became fashionable) ; also a few ceramics, 
glass, silver-inlaid ebony; not many objects, 
but chosen with unusual discrimination. 
In the bedroom birch and diapahanous white 
are hushed by a smoke gray panel above the 
headboard that makes the wall of the narrow 
room recede mysteriously. All furnishings are 
smoothly integrated into built-ins on either 
side of the room. 
The drama of the woods is sumptuous—glow- 
ing teak with brass, blue-toned rosewood with 
chrome, birch with white porcelain. Add a 
curve or a carving and it would choke you. 
There are none in the beautifully made, per- 
fectly plain case pieces. 
Certainly anyone who has been watching 
Lustig’s work for the last ten or fifteen years 
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will find here only the characteristics that are 
particularly his—but carried to an_ ultimate 
degree. Here is the meticulous design of 
elevations and the conscious control of planes; 
the love of invention—except for the chairs 
and bedroom lamps, every piece of furniture 
and lighting fixture was designed and also 
we can justly say, invented by Lustig; the un- 
orthodox, delightful palette, quite modest, 
however, in a quantitative sense; the concen- 
tration on geometric, “found” forms or com- 
binations thereof, to the exclusion of organic 
or manually-made forms. One of his earliest 
suecesses was a series of Arts and Architecture 
covers in which he economized on cuts by 
arranging standard typographic metal forms 
into graphic designs. We have never in a 
decade of publishing Lustig’s work have had 
occasion to see him make a drawing. His de- 
signing has always been a process of “com- 
posing” in exactly the same sense as writing 
music is composing — an arrangement of 
known elements for which fixed, unmistakable, 
universally-specifiable symbols exist. He has 
always designed not on paper but inside his 
head, Oddly enough, he has been unique in 
this respect. It is as though he had spent his 
life preparing for the blindness which over- ' f 
took him a year ago. sa sieaediaianiaed 
Lustig has a small staff and is fortunate in a 
wife who is not only devoted but sensitively 
accurate in carrying out ‘his instructions. 
It would be a serious mistake, however, to 
confuse this performance with that of the View over ruddy teak table; chairs in heliotrope Thaibok 
many well known industrial designers who 
are merely front men for design factories. It 
would be easy to attribute this design to some 
anonymous “associates” except for the evidence 
of the interior itself. 
Lustig is now eerily immune from outside influ- 
ences, even involuntary ones (not to mention 

conscious temptations). He must find every- 
thing within himself, and see it within himself 
as he designs—a feat not merely of courage 
but of arduous concentration. It is strange to 
realize that Lustig, and only Lustig, cannot test 
this interior, whose undeniably superiority to 
any he has yet done makes one ponder the 
nature of the imagination. With what faculty, 
really, is a work of art created ?—O.C. 

silk. Yellow Habitat curtains. A narrow veil of white metal 

circles shields the conversation side of the living room. 

§ The big green Schefeleria plant is 

bathed in yellowed light; two small 

Buffets belonging to the client are also 

of plants, and green. Lustig framed the 

client’s Chinese polychromes in a row, 

aligned them with top of bar. Below: 

two kinds of light are attached to a 

vertical line of white steel square tub- 

ing. All metal work and fixtures exe- 

cuted by Beacon Artisans. Gray carpet 

from William Gold. White vinyl flooring 

in dining area from Vogue. 
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ALVIN LUSTIG 

One line of rosewood encompasses sofa and 

table. Foam rubber cushions in turquoise, 

black, vermilion, and yellow handwoven 

Knoll fabric, rest on stretched springs sus- 

pended in opening cut into plank. Rubber back 

rest on wall is black. (Foremost Upholstery.) 



1 1 and 2 Working side of rose- | 

wood bar. Pulls and handles of 

. chrome; interiors white Micarta. 

Lustig designed the white lamp 

on wall; it consists of overlapped 

composition leaves given a com- 

pound curve. 3 Ivory ladies, 

bending to the curve of tusks 

they were carved from, were 

bought by the client in China, 

mounted by Lustig on black 

wood squares. 4 A Rembrandt 

etching, a fan, stacked ashtrays 

of thin brass curving up at cor- 

ners. Light emerges from under- 

side of white metal cylinder fixed 

between wall and white lamp 

pole square metal tubing. 
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ALVIN LUSTIG 
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Chairs by Katavalos, Littell & Kelley in 

tufted black leather have chrome supporting 

strips instead of usual dull black metal, for 

the sake of contrast. Tube legs and X-bases 

are of the same mirrorlike chrome; so are 

tube legs of oval rosewood table. Aluminum 

frame around hearth in charcoal fireplace 

wall; Italian cremo marble shelf; yellow- 

curtained window wall; ceiling white. 
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1, 2, 3: Library-den. Irregular ceiling camouflaged by expanded metal grid joined to bookshelf uprights, 

which are white on edges, like ceiling grid and front edges of shelves. Real ceiling and inside of 

shelves are black. Red silk (Oriental Textiles) draperies give sumptuous warmth to light from North 

window. Special birch cabinet and corner table, both with square white tube legs and white porcelain 

knobs, house music equipment and TV; loudspeaker behind cane fronted left panel. Owner’s Persian 

rug described in text. Design Previews couch for sleeping a guest. White bookcase panei contains bedding. 

Only free-standing bedroom furniture are a Wegner bench 

and chair (George Tanier, Inc.). All vanity, table, and 

storage facilities not provided by the closet are integrated 

into the built-ins. Birch headboard extends length of room, 

supporting a line of bedside, telephone, and vanity sur- 

faces. White metal bedside lamps (General Lighting) are 

tacked to it, White Micarta is substituted for birch on sur- 

faces nearest bed. Gray recess above this birch panel adds 

apparent depth to room. White textured casement. 

alexandre georges 
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ALVIN LUSTIG 

alexandre georges 

Shiny, X-shaped, brass legs 

of dining table rest on disc 

feet. Expandibility of spe- 

cially designed, teak-topped 

table is well concealed by 

mechanism Lustig devised. 



alexandre georges Teak wood, heliotrope silk seats, and 

a brass sculpture designed by Alvin 

Lustig give warmth to black and white 

dining room, Circles of the white 

screen are slices of a metal tube. 
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field, ormolu, and fluorspar. 

Matthew Boulton added to his 

fame and to his several fortunes 

by designing and manufactur- 

ing objets d’art in silver, Shef- 
Most of Boulton’s work 

but the 

four antiques shown on 

is in museums, 

this page are all at Nestle. 

Makers of hadiivon: 2S 

Seventy-two of Matthew Boulton’s eighty-one years were lived in 
the eighteenth century. Boulton’s achievements encompassed every 
aspect of the dawning industrial age. His contemporaries re- 
stricted their activities to artistic dilettantism, or industrial crafts- 
manship, or scientific invention. Boulton is the prime example of 
the pioneer benevolent-patron industrialist, designer-craftsman, 
inventor, antiquarian, educator, and financier whose works mir- 
rored and developed the expanding early Industrial Revolution. 

by Jean Anne Vincent 

Matthew Boulton: The Compleat Craftsman of the Early Industrial Age 

James Boswell, who never resisted an 

impulse nor opportunity to interview a 

celebrity, asked Matthew Boulton about 

business, and Boulton replied: “Sir, I 
sell what all the world desires—power.” 

But, like Josiah Wedgwood’s descrip- 
tion of his “amiable, philosophical, and 
ingenious” friend Boulton as the “most 
complete metal manufacturer,” these ob- 

servations samples of the 

achievements of this designer-craftsman. 

are mere 

Boulton bestrode the early part of the 

Industrial Revolution like a forward- 

looking colossus—never losing sight of 

the heritage of past traditions. Initials 
after Boulton’s name offer clues as to 

his multiplicity of interests: Fellow of 

the Royal Society (scientific) and of the 

Society of Antiquaries (artistic). Yet we 

know the ruling passion of his life was 

the success of Watt’s steam engine. He 

was manufacturer and chief stockholder. 

Everything he touched turned to money, 

and everyone wanted to get into the 
Midas act: The Adam brothers, Wedg- 

wood, Chippendale, inventors like Watt 

and Garand. He established the first 

school of mechanical arts, developed the 

use of the hollow pit fire that made 

metal furniture widely available, a hy- 

draulic pump, a method to reproduce 

paintings, and a pioneer concept of the 

Guaranteed Annual Wage. 
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Left: Ormolu torcheres, such as this antique from Wood and 

Hogan, designed and made by Boulton for Robert Adam are now 

in museums. Besides his other interests, Boulton dabbled in 

lighting, manufacturing Argand lamps, and designing this exqui- 

sitely-wrought silver candleholder at Nesle (above) with auto- 

matic shade. Even his coin machinery is still in working order. 

Left above: The antique commode from Jacques Bodart is a genuine example of 

the “French style” much admired and imitated by Chippendale and Boulton. 

Matthew Boulton was not a child prodigy, 

but he was an adolescent success. Born in 

Birmingham, the son of a prosperous 

trinket-making artisan, Boulton distin- 

guished himself in grammar school, and 

especially in mathematics, ancient history, 

and natural philosophy (now called 

physics). In England grammar schools 

are secondary or high schools, just as 

their “public” schools are private. 

At seventeen Matthew entered his father’s 
business and invented a patented buckle 
that made him a small fortune. While still 

a teenager, the buttons and other orna- 

ments he exported to France became the 

rage, snatched up by Britons making the 
Grand Tour, and described as “the off- 
spring of the French national genius.” 

92 

Business expanded so rapidly that when 

he was thirty-four, Boulton moved from 

Birmingham to Soho, described (Bronte- 

like) by his contemporaries as a “barren 

heath” in Stafford County. At once he 

transformed the place into a model com- 

munity with a school of mechanical arts 

and factories where “ingenious men found 

ample employment for their talents under 

the liberal patronage of the proprietor.” 

Unlike the Quaker Darbys at Coalbrook- 
dale, Boulton founded his model commu- 

nity on the equally moral, if not formally 

religious, grounds of sound business man- 

agement that continued the great Puritan 

tradition of business ethics that had 
founded the capitalistic system well over 
a century earlier. 

Left: Peter Langlois who worked 

exclusively for the English no- 

bility and the gentry made this 

marquetry commode for the sixth 

Earl of Coventry at Croome 

Court. Its ormolu mounts (de- 

tail at right) were made in 1764 

by Boulton. British patrons 

preferred wooden tops. 

Boulton manufactured cast iron 

bases for French furniture like this 

18th century table shown above in 

the National Homefurnishings Show 

setting designed by Mary Dunn and 

Michael Greer of Nancy McClelland. 

The Adam brothers urged Boulton to 
open a factory at Adelphi since he de- 

signed and made their ormolu torcheres. 
hardware, and wrought iron candelabra. 

But he needed space to develop the steam 
engine of which he owned two-thirds. 
Inadvertently Boulton scuppered Wedg- 
wood’s once thriving architectural orna- 

ment business. Boulton’s cast tin and 

pewter cornices and chimneypieces caught 

builders’ fancy and were cheaper to ship 

to America where they were in great de- 
mand. Chippendale, Peter Langlois, and 

other craftsmen who worked in the popu- 

lar “French style” subcontracted all thei: 

ormolu to Boulton’s capable care. Garan¢ 
moved from France to have his lamp: 

manufactured by Boulton. 
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Boulton’s metalworking improvements made the or- 

namental Regency style possible. Doris Dessauer table. 

Matthew Boulton, working with physician-chemist Dr. John 

Roebuck, developed the open pit method of metalworking that 

made metal furniture available in the 19th (and 20th) century. 

Earlier we mentioned Boulton’s Midas- 

touch. He coined money literally as well 

as figuratively. He struck off coins for the 

Russian imperial government and for the 

Sierra Leone and East India companies. 

At the end of the eighteenth century he 

instituted a reform of the copper coinage 

of Great Britain and, of course, got the 

job of making the new coins. 

Today we would admire artist Boulton 

for his qualities as a cost accountant. No 
matter how popular a fine ornamental 

object of silver and fluorspar, if it could 
not be manufactured at a profit without 

altering or degrading the design, he aban- 
doned the project. He used the emblem 

of the sun as his hallmark of quality on 

sterling and also on Sheffield. 

Besides making money, Boulton also mar- 

ried a lot of it—twice. He married sisters 

(successively, the first wife died)—each 

heiresses to large fortunes. Their cousin 

was Elizabeth Montagu through whose 

noble connections Boulton copied objets 

dart borrowed from the great connois- 

seurs. The dowries also forestalled bank- 

ruptcy in the extended period while Boul- 
ton’s own capital was tied up in the 
gamble of the steam engine. His monopoly 

finally paid off, thanks to influential in- 

laws, friends, and his own _ persuasive 

ways. He maneuvered an Act of Parlia- 

ment that extended Watt’s patent another 

fifteen years until the commercial success 

of the steam engine was assured. His part- 

nership with Watt was beneficial to both. 

Metal based furniture are perennial favorites. Left: Ancient bench reproduced 

at Blackmoor. Right: 19th century sleigh console at Doris Dessauer. 

Mechanical developments instituted by 

Boulton had two results in furniture design. 

It created new forms (far left, 19th century 

garden chair from Elsie McNeill and below, 

Salterini table designed by Tempestini) and 

revived some traditional forms (center, 

folding campaign chairs of ancient inspira- 

tion and left, Egyptian chair, both from 

Blackamoor.) Metal was always in style. 

Although he was seventy when he turned 

over the business management to his son 

Matthew Robinson Boulton, who shared 

the responsibility with James Watt, Jr.. 

Boulton never really retired. He spent his 

remaining, not declining, years develop- 

ing his scientific and artistic interests. In 

particular he invented (with Eginton who 

later became a great stained glass maker ) 

a machine that reproduced paintings. At 

the same time James Watt, also retired. 

invented a pointing tool which made exact 

reproductions of sculpture possible. 

Matthew Boulton’s influence and example 

retarded the erosion of taste and the 

decline of craftsmanship associated with 

the industrial age. Even now, his methods 

and machinery are still in use. 
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structural and supported dry walls for interiors 

Open floor plans have served to give requisite walls and 
partitions a new significance as elements of interior de- 
sion, allowing the functional to become the decorative, 
too. The ever-expanding choice of materials available 
includes wood, glass, plastic, asbestos, fiber glass. 

1 Board and batten wall is designed 

with plywood by Paul Palmer for 

the Paul Newberg Chicago show- 

rooms. 

2 U.S. Plywood reverses the 

board and batten idea in Texture 

One-Eleven, with fir plywood deeply 

grooved at regular intervals. 

3 Light-diffusing plastic panels 

by Filon are reinforced with Fiber- 

glas and nylon, are shatterproof. 

The interior designer’s function today is interiors of new office buildings arising 
in a continual state of expansion. The 

introduction of air conditioning into pre- 

viously designed structures, the installa- 
tion of high fidelity sound systems, the 

possibilities of utilizing new lighting 

procedures are widening his field and de- 

manding of him technical knowledge 
never before so importantly in his scope. 

Today the specification—as well as the 

design—of interior walls and partitions 

is also very much in his domain. The 

all over the country are hollow shells, 
awaiting the requirements of the pros- 
pective tenants for the division of the 

space. In apartment houses and private 

residences open floor plans are being 
modified as needs change. These demands 

are bringing new materials and variations 

on standard ones. Now the choice includes 

endless plywoods, textures of glass, trans- 

lucent fiber glass and plastic, and cor- 
rugated asbestos cement panels.—L.W. 



Alsynite offers translucent Fiber- 

glas panels in 20 standard colors, 

11 standard’ corrugations. Resi- 

dential installation, left, shows 

its use as patio partition and wall. 



1 Muralex glass, made by Blue Ridge, sold through 

Libbey-Owens-Ford, is a finely engraved, fairly 

obscure pattern suitable for walls and partitions. 

2 Very decorative Doublex glass has one-inch 

checkerboard pattern which combines good light 

diffusion with obscurity. It is also manufactured by 

Blue Ridge, and sold through Libbey-Owens-Ford. 

3 Open-weave fabric is laminated between sheets 

of translucent plastic for Raftan Polyplastex pat- 

tern by Pan Laminates. It is here supported by wood 

fretwork in wall designed by Everett Brown for his 

San Francisco office, and now in Cal-Craft line. 

4 Partition and stairwell in University of Illinois 

Men’s Hall designed by Skidmore, Owings & Merrill, 

is of sliced architectural Weldwood by U.S. Plywood. 



Left, Marlite Plank and Block paneling by Marsh comes in 16-inch 

blocks and 16 by 96-inch tongue and groove panels in white and 

nine mat pastels styled by Raymond Loewy Associates, as well as 

wood grains. Color is applied to Masonite, then plastic-coated. 

Right, U.S. Plywood’s V-Plank Weldwood panels are grooved for 

random plank effect. The four by eight-foot panels in five woods 

are 14-inch thick, with panel edges also V-grooved for flush joints. 

5 Foliage from the client’s garden is imbedded in plastic for 

architectural dividers by Puget Sound Designs in interior by Allan 

Vance Salisbury, Seattle. Available through Kneedler-Faucheré. 

6 Endurlite will imbed almost anything in their translucent panels 

designed by Jeanette Klein and Henry End. For restaurant installa- 

tion, cattails, ferns, and butterflies are set in bubbly ground. 

7 Muralex patterned glass, shown in close-up facing page, here 

appears in wall installation with matching Securit interior glass 

door in installation designed by Bartolomeo Associates for their 

Chicago architectural and engineering offices. The glass is heat- 

tempered, which gives it three to five times the strength of un- 

tempered glass of same thickness, according to the manufacturer. 



in the showrooms 

Wood is strictly or softly shaped 

Cane seat floats in teak frame for chair, left, by 
Arne Vodder. Companion model has slightly- 
scooped teak arms. Both versions are also avail- 
able with upholstered seat and back at George 
Tanier, 521 Madison Avenue, New York. 

Albano’s Visionary collection, designed by Bé 
Dubourcgq, includes sofa, below left, cradled in 

light-toned cherry with gently molded spindle 
sides. At 309 East 46th Street, New York. 

Otto Kohn’s case group, bottom left, consists of 
three separate walnut units which open to reveal 
precise provision for phonograph equipment and 
TV, and a lighted, mirrored bar with drop-leaf 

door and folding top lined with white Micarta. 
At 345 East 77th Street, New York. 

Bethlehem combines, in group below, walnut 

French Provincial breakfront and round table 
with pink-finish Louis XV chairs. At 2 Park 
Avenue showrooms in New York. 
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Foam rubber shaped to the human figure, attached 

to webs of rubberized canvas and lightweight 

aluminum-tube frames; upholstered in wool, checked or 
attractive solid colors. C.O.M. slightly higher. 

Imported exclusively by ALTAMIRA. 

° 

lamvat 
6 THE MARTINGALE Showroom: 18 East SOth Street, New York City 22 

zip-on, zip-off cover 
Telephone: PLaza 3-7644 

WWEY  1:9)5:5 



in the showrooms 

Vibrantly colored accessories and pristine lamps 

A special group of richly wrought and colored V enini glass is now being imported 

from Italy by M. Singer, 32 East 19th Street, New York. Included in the collec- 

tion, priced from $18 to $50, are (1) vase and bowl, boldly stroked with color, 

and (2) clear glass obelisks with intricately swirled centers. 
Fiery color is sealed under lava glaze by Madelaine Vermes (3) for ceramics, 

to retail from $10 to $30, at The Willow, 182 West Fourth Street, New York. 

Design-Technics, 4 East 52nd St., 

New York, uses graffito tech- 

nique on beige-white lamp (4). 
Lightolier’s neat incandescent Du- 

ocone (5) joins two cones of steel 

with aluminum collar. Pin-point 

perforations are imbedded with 

plastic to give the diffusion prop- 

erties of tiny lenses. 

Uno Kristiansson combines ad- 

justable oak boom and thick plas- 

tic shade for wall lamp (6) at 
George Tanier, 521 Madison 

Avenue, New York. 



THIS FREE BOOKLET 
Can educate furniture salesmen! Build your prestige sales! Bring you bigger profits! 

Furniture dealers, salesmen, designers, decorators and 

manufacturers who have previewed first proofs of this 

just-printed booklet praise it highly. 

For here are 32 pages crammed with interesting and 

valuable information that can educate anyone selling 

furniture so he can serve the public better, sell higher 

quality prestige furniture, increase unit sales and profits. 

It tells all the facts about genuine mahogany, its prop- 

erties, figures, origins, colors and finishes, its use in 

bye Mail coupon for FREE copy! 

MAHOGANY 

MAHOGANY 
ASSOCIATION, INC. 

furniture, how to recognize substitutes and imitations, 

construction facts, how to tell quality and value in furni- 

ture, what tags, labels and names mean...in short, it’s a 

basic furniture education in one easy (and free) lesson! 

Send for your free copy of “What Everyone Should Know 

About Genuine Mahogany” right away—see what oppor- 

tunities it can open for anyone in the furniture business: 

dealer, seller, decorator or manufacturer. Fill out the 

coupon and mail it today! 

Mahogany Association, Inc. 

666 Lake Shore Drive J 

Chicago 11, Illinois 

Please rush me my free copy of the new booklet “What 
Everyone Should Know About Genuine Mahogany.” 
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showrooms 

Cosmopolitan complexions for 

prints and weaves 

Thaibok has added two groups of 

imported cottons to the silken ele- 

gance at 3 East 52nd Street, New 

York. The Nabego series includes six 

handblocked large-scale motifs printed 

from wood blocks designed by Doro- 

thy McNab and imported from Monte- 

go Bay. Lacquer-base dyes or metallic 

inks are washed over richly colored 

cotton to form realistic or mythologi- 

cal motifs. The handwoven Mexican 

Tapopo group of 54-inch plain tex- 

tures come in seven colors ranging 

from eggplant to natural fiber white. 

Illustration, left, uses massive Coptic 

Horses as a background for draped 

Tapopo cloth and all-over repeat, 

Wings. 

Lehman-Connor has colorful new ad- 

ditions at 509 Madison Avenue, New 

York, from which we show at left, 

left to right: large-scale Still Life in 

hot colors on natural Peruvian linen; 

chenille texture sheer in six soft hues; 

and Marbleized pattern, all-Fortisan 

sheer printed in one color with pig- 

ment or metallic inks. 



Suse 
he Decorate Grvter at Dalles 

INTERIORS is proud to be the first national magazine to break 

the story of The Decorative Center at Dallas... to reveal the important 

place assigned to the interior furnishings field by one of our 

most enterprising cities. 

The Decorative Center introduces a fresh pattern of teamwork— 

a major joint enterprise of the business leaders, the interior designers 

and decorators, and the suppliers of a vital area of our country. They 

have erected a regional stage where client, designer and supplier can 

function efficiently and creatively. 

The Dallas Decorative Center is a tribute to the purposeful 

cooperative efforts of foresighted business leaders — that initial group 

of leading manufacturers and distributors who recognized the 

expanding Southwest's need for a regional center, and the visionary 

planners and builders whose steadfast enthusiasm made it a reality. 

With the establishment of The Dallas Center, the national dis- 

tribution picture has been further integrated and streamlined. Now 

manufacturers can pin-point their selective selling on an identi- 

fied, mapped area — where every facility for keeping pace with 

the current “Race to Design” is on tap. | 

The following pages present individual messages from organi- 

zations which shared in creating the Decorative Center at Dallas. . and 

from manufacturers and distributors whose broadened facilities will 

serve the active designers and decorators in our growing Southwest. 

JUEY 1955 
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FOCAL POINT O F THE RICH 

The Decorative Center marks a significant forward step in creative real 

estate planning and construction. This pioneer regional headquarters was 

realized through the vision and enthusiasm of its owner-builders, Trammell 

Crow and staff, who so understandingly embodied the objectives of the Te 

Decorative Center Association, headed by President George Hersman. 3 

The Decorative Center at Dallas not only presents a new concept in the 

distribution of quality interior furnishings, but should serve as an impetus 

for the development of other regional merchandising centers throughout 

the nation. 

ADDRESS ALL INQUIRIES TO: TRAMMELL CROW 
425 SOUTH FIELD STREET 

DALLAS, TEXAS 



THE DECORATIVE CENTER 

at Dalles 

SOUTHWEST MARKETING AREA 

“This is the most satisfying 
development we have ever 
sponsored. Working with an 
unspoiled, strategically loca- 
ted property, we were able to 
lay plans that will guarantee 
its value decade after decade. 
We are delighted that our 
first project will house the 
decorative trades — a group 
whose growing importance is 
a direct reflection of the ris- 
ing standard of living and the 
rising standard of taste in this 
rapidly expanding part of the 
country.” 

TRAMMELL CROW 

“The future of the Decorative 
Center is as lasting as it is 
fundamental. It is basically 
the union of the retail interior 
furnishings field. with _ the 
permanent display facilities 
of the manufacturers.” 

GEORGE HERSMAN, PRESIDENT, 
THE DECORATIVE CENTER ASSOCIATION 
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HENROSE 
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CRITERION CUSTOM 
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6 MUEBLES MODERNOS 
CHARLES PECHANEC JR. 
WYCOMBE-MEYER, CO. 

CHINARTS STONE 
FIGURES 

EASTERN ART STUDIOS 
KEEFE-HOWARD LAMPS 

The Dallas Story 

(Continued from page 61) 

Other areas blocked out for parking and located 

in front of buildings will have trees stationed 

variously to give protecting shade. Trees near 

the sunken court will be placed to shade the 

streets rather than the court itself. , 
At the west end of Building B (see gatefold) trees will 

be arranged with individual garden groupings to break 

the path of the afternoon sun. Other little individual 
gardens will run in front of the concrete fins facing 

Building E. Often they will be defined by hedges not high 

enough to obstruct the view—since they are meant to be 

enjoyed by people inside the showrooms. Climbing green 
vines will soften the louver fins. 

There has been some discussion of placing letters spelling 

out the names of each showroom—in its own type style— 

about seven feet up on the outer edges of the louver fins. 
Another detail unresolved at this writing is whether hori- 

zontal inserts in staggered arrangement will be placed in 

the vertical louvers, thus making a huge gridwork of them 
a la Le Corbusier. 

Horizontals might be set low enough, on alternate 

spaces, to prevent pedestrians from passing them to or 
from the street (those in our drawings stop slightly above 

head level, however). This would intensify the barrier 

effect of the louvers without actually impeding pedestrian 

movement to any effective degree. One incidental effect cf 

the louvers, no matter how they turn out in the end, will 

be a rich variety of shadow patterns cast on the sidewalks 
within the arcades. (Continued on page 108) 

WYCOMBE, MEYER CoO. 
new Contemporary Group 

and Traditional Upholstered Furniture 

at the new 

DECORATIVE CENTER SHOWROOMS 

of 

DOAK STOWE and company 

DALLAS, TEXAS 

Wacomrbe ’ WAL c., as. 

URCE FOR FINE FURNITURE 

216 E. 45th ST. N.Y.C. COAK STOWE, DALLAS, TEXAS 

INTERIORS 



a great name in a great new center... 

Is opening 

a new showroom in the 

DALLAS 
DECORATING CENTER 

J. H. Thorp & Co. Inc. announce the opening of a new 

showroom at 630 Decorative Center, Dallas, about July 15, 1955. 

Decorated in contemporary style... with furnishings in black .. . 

grey walls and carpet... white ceiling ... candescent lighting .. . 

the showroom will be an exciting place in which to find the newest 

in decorative fabrics. Mr. C. Robert Morton, Representative. 

J. H. THorP & Co., INc., NEW YORK - BOSTON - PHILADELPHIA 

CHICAGO - MINNEAPOLIS - DALLAS - LOS ANGELES - SAN FRANCISCO 



Dallas—Industrially, Physically, 
Socially 

(Continued from page 106) 

Dallas has many natural resources, but its 

wealth is not as tangibly connected to some 
glamorous product such as beef or oil as is the 

case with many other Texas cities. Its greatest 4 

resource is its location. It is the hub of a wheel whose 
spokes—highways, railways, and flightways—radiate to 

oil and beef-producing Texas neighbors, to Oklahoma, 

Louisiana, Arkansas, New Mexico, Arizona, Southern 

California, Northern California, Mexico. 

Its preeminence as a distributing center has been accepted 

as an almost automatic result of its location, but being 

a good distributive center is a fine characteristic for a 
manufacturing center to have, especially if there is an 
energetic population on hand to man the factories. This 

is another resource in which Dallas is rich, and there is 

lebensraum for plenty more in the heart of Dallas, as well 

as on its outskirts. Whether or not these are the decisive 

reasons, the fact remains that Dallas has witnessed a 

tremendous influx of factories in the past few years, an 

influx that is gaining momentum. A big percentage are 

major plants for companies of national scope, such as 
the Ford Motor Company assembly plant finished in 1954, 

whose annual payroll for 3,000 employees comes to 

$15,000,000 at present. General Motors is similarly repre- 

sented. 
Dallas Radio Station WFAA-570 analyzes the “Dallas 
Market” as a geographic entity including several adjacent 

cities. The claim is supported by statistics on sales made 

by Dallas merchants: 40% of them originate outside of 
Dallas and greater Dallas. 

John R. Willis & Co., 325 N. Wells St., Chicago 

CLARK & BURCHFIELD, Inc. 
104 North Robertson Boulevard 

Los Angeles 48 CR 6-1158 

@ 

| UPHOLSTERY LEATHER 
° 

KALISTRON 
° 

PLASTIC TEXTURES 
for upholstery and wall covering 

© 
MENLO TEXTILES 

Custom Loomed Fabrics 
® 

JAMES WEST 
Custom Handblecking 

® 
CAL-CRAFT 

Shoji Panels & Woven Wood Draperies 
8 

MOSAICS 
® 

IMPORTED LINEN 
® 

IMPORTED 
HAND WOVEN COTTONS 

* 
CUSTOM CONTEMPORARY RUGS 

* 
PERMANENT TUFT RUGS 

e 
HAND WOVEN CASEMENTS 

* 

SHOWROOMS: 
Bacon-Perry, Inc., 170 Decorative Center, Dallas 
Kenneth Darrow, 1430A Makaloa, Honolulu 
Kenneth Donithan, 4020 N. 34th, Phoenix . 
Kneedler-Fauchere, 451 Jackson Sq., San Francisco 
Puget Sound Designs, 3229 Western, Seattle 

INTERIORS 
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the new concept of elegance is Trafalgar ee cere 
GEORGE STEINFELD 

3507 Routh Street 

Dallas, Texas 

...@ fresh statement in wood and brass 

designed by paul palmer 

paul newberg and associates ® 

109 East Oak Street / Chicago, Illinois 

. . Catalog available on request 

on display at... 

Fiuges & Orr 
600 Merchandise Mart 

Exhibitors Building 
325 North Wells / Chicago 



For the wholly satisfying experience in Texas which has 

encouraged us to open a new and larger display at the 

. our thanks and sincere appreciation. 

Decorative Center in Dallas.. 

W. GLENN HENNINGS, DECORATIVE CENTER, DALLAS 

COCHEO BROTHERS, INC., WEEHAWKEN, N. J. 

The Dallas terrain is flat and dry, the climate 

extreme, the scorching summers particularly 

notorious. During a private discussion of the 

Decorative Center, a prominent and very suc- 

cessful designer now settled in Chicago confided 
to us that he had moved to Dallas with his wife 

shortly after the war, convinced that the city’s 

prospects and people would make it an ideal 

home and base for a career. They chose a fine, si 

large house—but three months later were out of Texas, 

ignominiously defeated by six straight weeks of 100° or 

higher temperatures. 
Air conditioning, which is universal in residential and 

commercial interiors (at least all the ones we entered), 

has completely solved that problem. It has also affected 

landscape architecture to some degree: gardens are de- 

signed to be looked at from inside the house, rather than 

lived in—like Japanese gardens. The famous tiny chig- 

ger whose bite is as sharp as its reputation is another 

stimulant to indoor living. 
In spite of this, gardens are important, house plots gen- 

erous, and most houses kept well back from the road. The 

merciless sun, which could bleach and blacken plants in a 
few hours if lawns were not constantly watered, is not 

allowed to have its way. Dallas is green, fresh, and full 

of trees, a garden city whose basically uninteresting and 

monotonous terrain is corrected by a zealously landscape- 

minded citizenry. 

The interiors to which Dallasites are confined from May 

to October do not hem them in. Houses and rooms run 

large, country clubs huge, and the forty-story Republic 

National Bank Building (by Harrison and Abramovitz) 
has two acres of unobstructed floor space, two-stories 

high, at ground level. The Brook Hollow Country Club 

(whose interiors Margaret Sedwick, A.I.D., designed) 

has an enclosed veranda ninety feet long, flanking three 

great rooms totalling the same length and unifiable by 

means of sliding partitions. 

The large private houses are as likely to echo old New 
Orleans as modern California, and there are still many 

Greek revival mansions and big Victorian relics with 

steep overhanging roofs and big porches. Old or new, 

the houses run to amplitude and dignity. Even the archi- 

tecturally undistinguished ones are inviting with their 

green lawns, the banks of bushes and towering trees that 

flatter them, the porches and passages, morning rooms 

and verandas in which one can meander in uncramped 

privacy. 

Dallas has a fashion industry about thirty years old which 

began to attract national attention about ten years ago. 

Women dress well and look charming, with ways that 

strike an outsider as more southern than western, although 

a great proportion hold down jobs and keep very busy 

indeed, whether wage-earners or not. People in general 

have courtly manners but get to work early in the morning, 

and air conditioning cannot help but boost the energy and 

initiative that seem to be the norm. 

The stores are famous for fashion, decor, showmanship 

and service. Nieman-Marcus is a tourist attraction and 

very definitely deserves to be. It carries the best and 

most avant-garde of everything, hums with an endless 

round of fashion shows, always has art exhibitions of one 

kind or another going on. Late in May we had the pleasure 

of seeing an excellent exhibition of Royal Crown Derby, 

not to mention a better collection of Venini glass and 

Scandinavian ceramics and glass than we had found at 

the Triennale of Milan. Displays and incidental decora- 

tions are a constant surprise in themselves; the store is 

all theater, outranking anything in New York or Chicago, 

more tasteful than the luxurious California stores. 

INTERIORS 
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Thu Oniginal design by TROPICRAFT hand weavers 

answers the need for a modestly priced, versatile and beautiful 

oven Wood fabric. Custom woven of select 34” wooden slats and 

| textured yarns accented with shimmering metallics. TAHOE is a 

regal complement to traditional and contemporary interiors. 

| apture the lasting beauty of California’s High Sierra country with 

hw TAHOE Hand Woven Draperies, Shades, Movable Walls and Floor 

“ | Screens—companion design to Guild Gold Foam, Cliff House, Pebble 

| each, Telegraph Hill and other outstanding TROPICRAFT Originals. 

TROPICAL 
14 SHERWOOD PLACE - SAN FRANCISCO 3, CALIFORNIA 

On Display in All Leading Home Furnishing Centers 

Dallas has a first-rank symphony orchestra. It 

also has a Museum of Fine Arts and a Museum 

of Natural History grouped in a pleasantly land- 

scaped State Fair Park and Civic Center. The 

Museum of Fine Arts, directed by Jerry By- 

waters, conducts classes in painting, sculpture, 

handcrafts, and ceramics, on several levels of 

advancement, under excellent instructors, includ- 

ing the famous Mexican ceramist Medellin. Some 

of the best old masters in the painting collections are 

donations of the Hoblitzelle family, one of whose members, 

Karl Hoblitzelle, is Chairman of the Board of the Re- 

public National Bank. Samuel Marcus of Nieman Marcus 

is on the Museum’s Board of Trustees. 

Socially speaking, informality reigns in Dallas, but it is 
an informality stiffened and given style by a determina- 

tion to live well and do things right. This is a facet of the 

pervading civic pride, which is jealous and positively 

fierce. 
The attitude is not mere idealism, but a practical reaction 

to the realization that a high level of methods, manners, 
and performance standards are the best assurance of a 

prosperous future. 
The neatness and generous dispersal of industrial build- 

ings such as warehouses and factories reflects this belief. 

Industrial real estate values are more carefully guarded 

than residential real estate values in many parts of the 

country. There is none of the get-what-you-can-out-of-it- 

fast drive which has depressed and gutted so much urban 

land. To be sure, ample space and the still comfortable 

size of Dallas make it easier to proceed in this spirit than 

in more tightly squeezed sections of the country. Even 

though nothing is crowded, nothing is more than twenty 

minutes from anything else, and usually much less. 

When you visit the 

DALLAS DECORATIVE CENTER 

you can See 

TROPICRAFT Woven Woods 

in the NEW showrooms of 

W. GLENN HENNINGS & Assoc. 
150 DECORATIVE CENTER 

NEW SHOWROOM... 
320 East 65th Street, New York 21, N. Y. 

DYNASTY 
TRANSORIENT INC 
LEhigh 5-651 

INTERIORS 



AM 

cehphe bs tiehtteel 

lee 
eee oss DISTINGUISHED CONTEMPORAR FURR 

DALLAS SHOWROOM WILL OPEN IN SEPTEMBER, AT 120 DECORATIVE CENTER. 

DESIGNED BY T. H. ROBSJOHN-GIBBINGS 

GRAND RAPIDS 

CLEVELAND — 1240 HURON ROAD ~— MAIN 1-1543 

ST. LOUIS — 10 SOUTH HANLEY ROAD— VOLUNTEER 3-4500 

LO ® ANGELES~— 8778 BEVERLY BOULEVARD — CRESTVIEW 6-3106 INDIANAPOLIS — 31 WEST 13TH STREET — MELROSE 4-1417 

FOUNDER MEMBER-— i: 

TRE WIDDICOMB 
“ 

-GRAND RAPIDS FURNITURE MAKERS GUILD 

FURNITURE CQO MP a 



a perfect aim. vie e - 2 h ‘i How the Decorative Center 

Came About 

Because it spreads out on a plain, one would OF 

logically expect Dallas to grow as a circle, more \ ¢ 

or less, but it doesn’t quite. Two empty wedges 

whose points meet in the approximate center 

divide it in two unequal parts, the larger on the vm 
craftsmanship and design northeast. The Trinity River makes a snaky 4 

continuous line through both of these undeveloped wedges; 

it is the reason they exist. The Trinity River is broad 

and shallow and has always had a tendency to overflow 

its banks, even to change its bed. The flood hazard in 

these two wedges of land has discouraged their use, par- 
a ticularly the northwest wedge in the section near the inner 

precision, 

are the targets 

for these new tables 

designed by 

MILO BAUGHMAN 

from his point. The northeast or upper boundary of the undevel- 

continuing series oped wedge is U.S. Highway 77 leading north to Oklahoma 

, City. 

of f Both of the wedges offer a logical site for industrial real 

upholstered pieces, ‘ estate development because of their proximity to the 
ierege wits transportation hub of the city, allowing a straight route 

through it in either direction from the outside, and yet 
not interfering with residential areas. 

Farther out on the Northwest wedge is the Brook Hollow 

Industrial District, 1200 acres in extent, whose first build- 

ing was occupied only eight months ago, but in which over 

50 national and regional firms have purchased acreage. 

iit: i i Sic dese: ss is: sn tm iii si aa aa nl Much closer to the point of the wedge is the Trinity In- 
; dustrial District, opened in 1946 at a valuation of one 

million dollars, now containing 400 buildings representing 

$60,000,000 and more than 550 different tenants. This 
vast development has proceeded in installments. By 1957 
more than 1200 acres will have been opened. 

One of the latest of the installments is the Stemmons 

and tables 

First choice in Dallas 

new, unusual, high quality 

upholstery leathers. 

LEATHERS by ADAMS INC. 
530 Madison Avenue, New York 22 e@  PLaza 9-7303 

Los Angeles Dallas 

Knapp & Tubbs The Rogers Co. 

San Francisco Cincinnati 

James E. King Jerry Trefzger 

Washington, D. C. Hawaii 

Bernard Bernstein Kamel of Honolulu 

E.C.CARTER &SON,INC. 
, 515 Madison Ave., New York 22 

‘ Since 1885 

Traditional & Modern Curtains 

and Curtain Fabrics 

announces the appointment of 

DOAK STOWE 
620 Dallas Decorative Center 

as their representative 

i 
in the Southwest 

/-4~ 2035 mC OC} 2270), mere) i 7-U. & An, 1 Om 
ine 

a8 1335 North Wells Street + Chicago 10 
Sees up . 
i 
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SHOWROOMS: CHICAGO Flues § Orr, Inc., Suite 600 Merchandise Mart 

DALLAS George Steinfeld, 3507 Routh St. 

ST. LOUIS Century Furniture Showroom, 120 



Card table group with storage commode designed by PAUL Mc COBB 

features important touches of brass and cane, with warm walnut-toned mahogany 

and macassar ebony inlay. 

DIRECTIONAL CONTEMPORARY FURNITURE - FABRICS - LAMPS ACCESSORIES 

201 EAST 57TH STREET, NEW YORK +» MERCHANDISE MART, SPACE 6-121, CHICAGO 

ATLANTA CHICAGO KANSAS CITY MILWAUKEE PITTSBURGH WRITE FOR 

BOSTON CLEVELAND LOS ANGELES MINNEAPOLIS SAN FRANCISCO ILLUSTRATED 

BUFFALO GRAND RAPIDS MIAMI NEW YORK ST. LOUIS BROCHURE 

DECORATIVE CENTER... DALLAS... THIS YEAR! 



for shoj panels... : 
@ Screens, dividers, 

traverse or stationary 

panels—any size or shape— 
your choice of plastic or rice 

paper insert— custom-made 
promptly in our own San 

Cal Crap 
JACKSON SQUARE 

407 JACKSON STREET 
Francisco workshop. 

SAN FRANCISCO II 

New York: Louis W. Bowen Co. 
Miami: Carmen Graham 

Boston: Gould Morgan Crosby 
Chicago: Floor & Wall Fashions 

Los Angeles: Clark & Burchfield, Inc. 
Dallas: Cal-Craft, 610 Decorator Centcr 

Expressway Area, close to the very point of the 

wedge, where the Stemmons Expressway, a new 

4-lane arm of U.S. Highway 77, will cross In- 

dustrial Boulevard. The Stemmons Expressway 
is named for the man who bought the land forty 
years ago. He left it to his sons, L. Storey 
Stemmons, Chairman of the Board, Vice Presi- 

dent, and General Manager of Industrial Prop- 

erties Corporation; and John M. Stemmons, 

President of Industrial Properties Corporation. 

Stemmons Expressway Area is being developed as a sepa- 

rate property by the Center Realty Company, a corpora- 

tion of which L. Storey Stemmons is president, and Tram- 

mell Crow is vice president and manager. They have 

built a diversion channel, deepened the bed of the Trinity 

River, hidden it in places, and tamed it thoroughly. It is 

no longer a hindrance to the development of the land. The 

old path of its bed runs between the four buildings of the 

Decorative Center, touching their inner points and waver- 

ing through and out along the axis of the sunken court. 

It was one of the determining factors in the orientation 

and layout of the Center. 

On the side of our gatefold which faces page 52 the reader 

will find a map of the Area, in which the proximity of the 

Center to the Stemmons Expressway is shown—as close 

as it can be while still remaining pleasantly quiet. Also 

shown are buildings erected by Trammell Crow for other 

companies. Further out, spaced out on Hines Boulevard, 

are about forty additional industrial buildings. 

In addition to these unrelated, though amply spaced and 

well controlled structures, Trammell Crow plans to build 

the Stemmons Expressway Area into an integrated com- 

mercial and professional organism, offering every facility 

which its users may need to carry on their operations— 

Use the 

KITTINGER 

SHOWROOMS 

to help you 

sell more fine furniture 

BUFFALO .. . at factory, 1893 Elmwood Avenue 

PY WEP. nc eee 305 East 63rd Street 

SS | i 6-158 Merchandise Mart 

rae 14 Newbury Street 

a eer 650 Decorative Center 

LOS ANGELES...... 151 N. Robertson Blvd. 

SAN FRANCISCO bie 6 he 312 Sutter Street 
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Earlusioe makers of Williamsburg Restoration Furniture Reproductions 

_ Opening in SEPTEMBER, 1955 sf, 

__...aKITTINGER SHOWROOM | | 
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In Association with E. C. DICKEN 

650 Decorative Center 

116 INTERIORS 
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---AT THE DECORATIVE CENTER 

You are cordially invited to visit at these distinguished 
showrooms ... presenting these famous lines of quality furnishings 

First Roster of Tenant-Exhibitors 

Building A BAKER FURNITURE, INC. BAKER FURNITURE, INC. 

THE WIDDICOMB FURNITURE THE WIDDICOMB FURNITURE COMPANY 
COMPANY 

RICHARD PAUL MARKOFF RICHARD WHEELWRIGHT, INC. 
BARNARD & SIMONDS CO., INC. 
HOWARD MILLER CLOCK COMPANY 
MICHIGAN FURNITURE CO., INC. 
BROWER FURNITURE CO., INC. 
FREDERICK DUCKLOE & BROTHERS, INC. 

CARO & UPRIGHT, INC. CARO & UPRIGHT, INC. 

W. G. HENNINGS STEMBRIDGE MANUFACTURING CO. 
COCHEO BROTHERS, INC. 
JOHN SCALIA, INC. — SCHMIEG & KOTZIAN, INC. 
NORMAN PERRY LAMPS 
OKEN FABRICS 
TROPICRAFT 

GEORGE STEINFELD & 
ASSOCIATES . INC. 

N WOOD PRODUCTS CO. 
R LARSEN, INC. 

TRIGG, INC. 
ODERLUND S 

E, INC. 
NEWBERG & ASSOCIATES VvOOC]™S!]MY>Prr]z 

BACON-PERRY, INC. CLARK & BURCHFIELD, INC. 
CARLTON-SURREY, INC. 
KASPARIAN’S, INC. 
BEVERLY INTERIORS 
KALPE FURNITURE MANUFACTURING CO. 
HARRY F. SLATER, INC. 
HARMILL FABRICS 
THEODORE MERWITZ TEXTILES 
MENLO TEXTILES 
WILLIAM WEBB TEXTILES 
PINDLER & PINDLER 
TEXAS CARPET CORPORATION 
ROBERT PRENTICE CO. 
SCULPTURED FABRICSCO. 
ARTWEAVE FABRICS, INC. 
PUGET SOUND DESIGNS, INC. 
NESSEN STUDIOS ; 

HERMAN MILLER FURNITURE CO. HERMAN MILLER FURNITURE CO. 

di E.C. DICKEN THE KITTINGER CO., INC. 
Building B DE GAAL AND WALKER, INC. 

MOLLA, INC. 
DECORATIVE IMPORTS 
DODS-MURDICK 
KNEEDLER-FAUCHERE 

F. SCHUMACHER & CO. F. SCHUMACHER & CO. 
WAVERLY FABRICS 

J. H. THORP & CO., INC. J. H. THORP & CO., INC. 
DESLEY FABRICS 

DOAK STOWE & COMPANY E. C. CARTER CO. 
PATTERSON FABRICS 
HENROSE FABRICS 
UPDECOR-RAMSONA FABRICS 
VERDE FABRICS 
OKENHEIMER & BAKER 
McKENZIE STUDIOS 
PIAZZA PRINTS 
GENE McDONALD PAPERS 
CRITERION CUSTOM WALLPAPERS 
RAMSAY PAPERS 
WAYNE CARLSON 
WYCOMBE, MEYER, COMPANY 
CHARLES PECHANEC JR. 
MUEBLES MODERNOS 
EASTERN ART STUDIOS 
KEEFE-HOWARD LAMPS 
CHINARTS STONE FIGURES 

PAYNE & COMPANY PAYNE & COMPANY 

DECORATIVE CEy 
~\ 
= 
eee 
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The Decorative Center Association @ Dallas, Texas . 
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DiGbeendHllhe 
FINE FRENCH ANTIQUES AND REPRODUCTIONS 

XY) 

Announcing our “Representation 

in the new 

Decorative Center in Dallas 

at the showroom of 

E. & DICKEN 

650 Decorative Center 

Dallas 7, Texas 

Co 

New Mork Office and Showroom 

405 East 62nd Street 

New York 21, N. Y. 

TEmpleton 8-7575 

of upholstered 
furniture by 

MICHIGAN 
FURNITURE 
SHOPS of 
GRAND RAPIDS 

[ MICHIGAN | 

Me S 
| FURNITURE | 
| SHOPS | 

* 

also 

groupings 
for your 
selection in 

PROVINCIAL, TRADITIONAL 

and MODERN DESIGN 
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warehousing, showrooms, offices, hotel accommo- 

dations and, in the case of the medical center, 

personnel residences. 

The medical center, not related commercially to 

many other departments of the project, is of 

course a very favorable professional neighbor to 

them; in turn it profits by the spaciousness of 

the Area—and will gain more as developer Crow 
carries out his plans to beautify the Stemmons 

Expressway. Already in existence is a Medical Calan, 

branch of the University of Texas, and a hospital. Close 

by there will be built another hospital, a clinic and medical 

office building, an apartment hotel for medical center per- 

sonnel, and a retail store or center conveniently near for 
them. 

More specifically related to the Decorative Center are 

plans for a building for architectural and decorating 

studios and offices, another building containing a furniture 

mart and building materials display. A luxury motel 

nearby will serve visitors who have business with tenants 

of this commercial group, as well as travelers on U.S. 

Highway 77 who wish to rest en route. Plans for this 

motel are in work. Mr. Crow has already built a bank one 

block from the Decorative Center. 

Midway between the Decorative Center and the Medical 

Center will be a Business Machine Center and a large De- 

partment Store or Retail Center. 

Across the Stemmons Expressway facing the Medical 

Center will be an insurance office building and a second 

office building. And towards the outer fringe of the de- 

velopment will stand a restaurant and a second motel, 

less luxurious than the one near the Decorative Center, 

but of good quality. Not far from the Decorative Center 

on the other side of the Stemmons Expressway a stadium 

See the complete 
MICHIGAN FURNITURE SHOPS LINE at 

Richard Markoff Cc 
ie Ae So ley wanes, | 

30 DECORATIVE CENTER 130 
wee uAs 71,: TEXAS 

Member Decorative Furniture Mfrs. Assn. 

Dine, 



Member Decorative Furniture Mfrs. Assn. 

I WOULD LIKE TO TELL YOU 

THE STORY OF HENRY KOTZIAN’S TABLE 

Somewhere in England when he was a very young man, a cabinet- 

maker by the namé of Henry Kotzian ran into a table that was to 
haunt him for nearly a third of his life. What so impressed Henry 

Kotzian that day was not a table so much as a principle—a principle 

older than the record of history. Somebody, it seemed, had the bril- 

liant idea of making an extension dining table that could be opened 
and closed simply by turning the table top on a wheel. 

The mechanism was crude. But that didn’t matter much. Nor 
did it matter that esthetics had been sacrificed just to build a table 
that turned on a wheel. Henry was convinced that whoever made 

the table touched on the germ of perfection and he promised him- 

self that one day he’d turn that germ into the perfectly-integrated 
extension table. 

When Schmieg & Kotzian Inc. moved to America in 1908 Henry 
Kotzian carried with him the dream of his perfect table. It had even 

till then’defied his great talent and his even greater devotion. For 

twenty-five years more his dream was to be researched, set down, 

crossed out, modeled, abandoned, tried again, picked up a hundred 

JOHN SCALIA INC.= 

521 East 72nd Street, New York City 21. Showrooms in Chicago, Dallas, Kansas City, Miami Beach 

times, and set aside just as often. Finally in the early Thirties Henry 

Kotzian worked.out the last kinks in his mechanism, the last details 

of his design, and built his table so it would work—and work within 

a form that was for him esthetically perfect. 

In 1936 the table was awarded the Gold Medal of The Archi- 

tectural League of New York —a rare and coveted honor among 

cabinetmakers. 

Henry Kotzian’s table is made today exactly as he insisted it be 

made when he was alive. Even the people who make it haven't 

changed for the unique company of cabinetmakers that Schmieg 

and Kotzian took nearly 50 years to organize remains intact — 

including two men one of whom proudly bears the name of Schmieg, 

the other, with equal pride, the name of Kotzian. 

Va President 
Finished to custom order, Henry Kotzian’s table 

is delivered f.o.b. New York City for $3,000 (list). 



Manufacturers of French Provincial Furniture 

Dvinhiand (Wheel hevight 
INCORPORATED 

227 EAST S6TH STREET * NEW YORK 22, N.Y 

Plora 8.0950 

NEW YORK” CHICAGO DALLAS LOS ANGELES SAN FRANCISCO MIAMI BEACH 
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already exists. Fe 

Trammell Crow, a Dallas real estate owner- 

builder, is not a member of the home furnishings 

or merchandising fields, and it is logical to ask 

how it happened that the Decorative Center is 

the first major part of the development to ma- 

terialize. As a matter of fact, it was not in his 

original project at all. The man who put it in is 

one George Jacob Hersman, a native of Ann 

Arbor, Michigan, son of a lumber merchant. 

Mr. Hersman, equipped with a Duke University degree in 

Electrical Engineering, a B.S. in Wood Technology from 

the University of Michigan, and service with the U.S. 

Navy amphibious forces, finally found his vocational groove 

at the age of 24 (seven years ago) as Western sales repre- 

sentative for The Widdicomb Company. Recently he moved 

to Dallas, where his firm, Hersman and Company, is the 
representative for The Widdicomb Company. 

Mr. Hersman loves Dallas well, but had one trouble: he 

did not find it convenient to operate from his home—and 

he couldn’t find suitable premises for a showroom. There 

is an informal collection of decorator showrooms in one of 

the older residential neighborhoods along Fairmount, but 

he did not find a satisfactory niche in it. And so when 

he met Trammell Crow and learned of his project, he sug- 

gested the Decorative Center. Judging from the detailed 

list of tenants who have already taken space in it (page 
103), the need had been urgent for some time. 

In the Decorative Center, as in the rest of the Stemmons 

Tenants of the Center have organized a Decorative Center 

Association and have, with admirable good sense, elected 
George Hersman as its first president—a good beginning 

for the biggest thing that has ever happened to Interiors’ 

field.—O.G. 

VENETIAN 

VOGUE 

cast 

aluminum 

furniture 

The sweep and grandeur 
of beautiful Baroque—a 
new note of distinction for 

the discriminating—in cast * 

aluminum furniture by 
MOLLA. Made the more 
beautiful by rich colors— 
dozens to choose and 
combine. 

Write for illustrated catalog 

molla, ine. 
171 Madison Avenue 

New York 16, N.Y. 
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Dallas’ new Decorative Art Center Owner: Mr. Trammell Crow Builders and General Contractors: McFadden & Miller G-E Distributor: Texas Distributors, Inc. 

NEW DECORATIVE ART CENTER IN DALLAS 
SELECTS G-E PACKAGED AIR CONDITIONERS 

New proof that the merchandising-minded 
look to General Electric for the best in air 
conditioning! Now, it’s the Decorative Art 
Center in Dallas, Texas—one of that pro- 
gressive city’s most important new business 
additions. 

Designed and built to reflect the increas- 
ing significance of Dallas in American com- 

mercial life, this new center is “comfort 
serviced” by 13 G-E Packaged Air Condi- 
tioners, in various sizes amounting to 95 
tons. In making the installation, Texas Dis- 
tributors, Inc., G-E distributors in Dallas, 
located units to give each tenant individual 
control of temperature and humidity. Total 
area serviced: 12,000 square feet. 

An especially important feature of the 

G-E installation is its flexibility in meeting 
future air conditioning needs. The center 

has been planned to accommodate up to 
25,000 more square feet, in which addi- 
tional air conditioning units can be placed 
without any rearrangement of existing 

equipment. 

G-E “step-by-step plan” pays off! Air 
condition as-you-grow with low-cost, de- 
pendable G-E Packaged Units. Get all the 
benefits of modern air conditioning (in- 
cluding winter heating, if you desire) with 
important savings on service bills. Call 
your G-E Dealer now (he’s listed in your 
classified phone book) or write: General 
Electric Co., Commercial & Industrial Air 
Conditioning Dept., Bloomfield, N. J. 

Packaged AIR CONDITIONERS 
Progress /s Our Most Important Product 

JULY 1955 

GENERAL @@ ELECTRIC 
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For creative adaptability, there’s 
_ nothing like Vicrtex! Wherever 
‘ you find it... on walls, furniture 
accessories, appliances—you find 
design originality coupled with 
everlastitig practicality! Because 
Vicrtex V.E.F.* Fabrics have ex- 
citing textural interest that drama- 
lizes any surface... so amazingly 
durable they’re practically indes- 
tructible! Easy to use, too—need 
no backing or lining. 

WHAT ELSE BUT VICRTEX OFFERS: 

@ complete scrubbability e stain, 
w soil and flame-resistance @ no 

» chipping, cracking or peeling 

® over 20 3-dimensional patterns 
e 36 House & Garden colors. 

Serer 

Write for swatches and prices. 
Ask for idea-packed brochure eh 

123-J: “How to Cut Your Deco- _ 

rating and Maintenance Costs.” 7 

et 

L. E. CARPENTER & COMPANY, INC. 
SALES OFFICE: Empire State Building, New York 1 » Longacre 4-0080 

MILLS: Wharton, New Jersey 

AVAILABLE THROUGH DISTRIBUTORS ALL OVER THE NATION 

*vinyl electronically fused 
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Magnificent 
offices of 
MEINHARD & 
COMPANY, in 
New York, 
decorated by 
Intramural, Inc. 
with white and 
bright mustard 
yellow Vicrtex 
on walls and 
columns. 

Tynell sculpts for light 
The richly hand-wrought brass sculpture illustrated here 

is an example of the well-known artistic craftsmanship 

of Paavo Tynell. Such lighted wall-sculptures were 

designed and executed by Tynell for the elevator area in 

the lobby of the Fontainebleau Hotel. Other lighted 

sculptures by Tynell may be ordered through Finland 

House Lighting Corporation, 41 East 50th Street, N. Y. 

Textileather’s new Nygen 
The Textileather division of The General Tire & Rubber 

Company, Toledo, Ohio, has developed a new flexible sup- 

ported plastic upholstery called Nygen Tolex that is said 
to combine the workability of film and the strength of 

a heavy coated fabric. Made on a non-woven base with 
balanced stretch, Nygen Tolex is said to have received 

high ratings in laboratory tests for edge and stitch tear, 
tensile strength, and resistance to flex and fold. The 

material is stocked in a simulated leather-effect, called 

Pampas, in 21 colors. Three standard qualities of Nygen 

are also available to order. 

Joanna vinyl wall fabrics 
Joanna Western Mills Company has developed a line of 

patterned vinyl wall fabric. To be called Joanna Rambler 

House Vinyl Wall Fabric, the 75 designs in the line will 

be sold in double rolls, 24-inches wide and 12-yards long, 

for about $4.90 retail per single roll. The manufacturer’s 

list of features includes “locked-in” color, a tough vinyl 

coating which will withstand scrubbing, stains, and 

abrasion, and a new printing process which gives great 

clarity of design and color. The fabric will have a long- 
term guarantee against damage by washing and wear. 

Allin C. Bears, formerly sales manager for United Wall- 

paper Company, is in charge of sales for this new 

Joanna line. 

MAKERS 

French @ Provencal 

@ LIVING ROOM 

@ DINING ROOM 

@ BED ROOM FURNITURE 

ALFINO-WEILAND, "inc. 
1059 Third Ave., N. Y. 21, N. Y. 

TEmpleton 8-4530 

In Chicago: L. S. Walworth Co. 
325 North Wells Street 

INTERIORS 
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Beautiful Wood Shutters For Interior Decorators 

Southland Shutters now made in 3 beautiful woods. Offer exciting, 
new opportunities for decorators. Create stylish, new decorative effects that will delight your 

customers. Ideal for windows, doorways, closets, cabinets, screens or room dividers. 
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Satin finished in natu- 

ral wood tones. No 

further finishing re- 
quired. Made exclu- 

sively by Southland. 
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SMART 
BLOND BIRCH 

Solid birch, satin fin- 

ished in natural wood 
tones. No further fin- 

ishing required. Made 
exclusively by South- 

land. 

Special Offer 
SOUTHLAND SHUTTER SAMPLES 

To finally sell your ideas to a customer, you 
need samples that show the actual color, finish 
and construction. Now Southland Shutters are 
available in a set of 3 sample panels. One of 
each wood — Solid Walnut, Blond Birch and 
Sugar Pine. 

Write for Special Offer to Decorators and Designers 

Illustrated catalog and price list gives 
easy instructions on how to measure 

and how to order. NEW! 

Write today to— 
Dept. 2-1 

JULY 19/5: 

UNFINISHED 
SUGAR PINE 

A beautiful reproduc- 

tion of old shutters 
sanded smooth, ready 
for staining or paint- 

ing at competitive 

prices. A Southland 
product high in 

quality. 

JUSTICE MANUFACTURING CO., INC. 
400 Tootle Building, St Joseph, Missouri 



to meet 

today’s 

contemporary demand 

we Ash Grey 
On. AMERICANA CASUAL 

by JAMESTOWN LOUNGE Co. 

From the collection keyed to today’s easier living and love of 

comfort .. . three superb modern chairs so friendly and gracious 

they just invite you to sit down and relax. 

Literally the handwork of experts, each piece is hand- 

sanded, hand-wiped, hand-rubbed. Foam rubber con- 

in fabrics fascinating for their weaves and 

designs or in fine leathers . . . in ash or oak... 
and so handsome from every angle, they can 

be used anywhere in the room. 

struction... 

See the whole wonderful collection, and 

over 50 other lines of nationally 

advertised furniture in our 

showrooms now. 

New Big Catalog “For City or 
Country Living” Available To 
Interior Designers and Dealers 

#97 Grand Haven 
Chair . . . winner of 
the coveted House 
Beautiful Classic 
Award. Foam rubber 
seat, ebony tips. 

#657 Reclining Chair, 
adjustable for modern 
relaxing. Foam rubber 
back. 

#657 Ottoman, foam 
rubber, brass ferrules. 

#770 Chair with a flair 
for the Scandinavian. 
Spring seat, rubberized 
hair and shredded foam 
rubber. 

Gurniture Exhibit Corp. 

451-453 Fourth Avenue New York 16, N. Y. 
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Stalwart Styl-O-Vin 

Styl-O-Vin, a cotton muslin material saturated with vinyl 

to form a wallcovering that is said to provide unusual 

durability and washability, has been introduced by Wall 

Trends, 509 Madison Avenue, New York. The Styl-O-Vin 

collection is made up of over 100 designs and plain 

textures, ranging from $4.50 to $6.35 for a 24-inch wide 

single roll. Both modern and traditional designs are 
included in the series, with motifs ranging from the linear 

repeat illustrated here, to a harlequin repeat executed in 

a textured effect, or a traditional grillwork motif. In 

addition to stock colorations, custom top colors, printed 

on any of 13 background colors, can be ordered at addi- 

tional cost. The Styl-O-Vin group is, of course, suited 
to residential use. Its flame resistance as well as its dur- 

ability also make it useful for contract work. 

02024 
For over a third of a century GLOBE has been 
a leader in residential lighting. Write on your 
letterhead for our latest full color catalogues. 
GLOBE LIGHTING PRODUCTS, INC. 
1700 Flushing Avenue, Brooklyn 36, N. Y. 

ARMAND LEE & COMPANY 
828 N. Wells St. 8 Chicago 10, Ill. 

Specialists in Manufacturing the Unusual in 
Picture Framing, Mirrors & Occasional Furniture 

aaa 

Parchment Finish Table 

INTERIORS 



ISABEL SCOTT drapery and uphol- 

stery fabrics were selected by Designs for 

Business for the Olin Mathieson offices 

shown in this issue. 

Visit us in our 

New Showroom at 

515 MADISON AVE. 

? 

sell FABRICS CORP. 

515 MADISON AVE. 

NEW YORK 22, N. Y. ° Plaza 3-7418 

Representatives in Los Angeles, San Francisco, 

Houston, Atlanta, Chicago, Cleveland, Boston. 

roe 56 FULL PAGES OF 

m™ DECORATOR-APPROVED 

EF) DRAPERY HARDWARE 
Whatever you need—ivory, aluminum, glecm- 

ing brass or special finishes, from sash rods to stage 

vont track — it’s all in this handy new indexed catalog... 

as great a range of drapery hardware as you can 

sedut find im the industry today! 
reese Special feature: three packed pages of merchan- 
3008, dising aids to quick and repeat sales. 
CORD & 
TASSELS 

ns, 
ererrmmnnccenmnnnsnenen eer 

SEND FOR YOUR NEW GOULD CATALOG NO. 16 TODAY! 5 

THE (ilUW) MERSEREAU CO., INC. 
"-=* ' "" West 44th Street, New York 36, N. Y. 
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Announcing 
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Fredetick Cooper Studios 
| ie a oe 

| \ is pleased to announce their 
| ¢ moving 
» to new and larger quarters 
x that will meet the needs of 

: ‘ tremendous growth and progress. 
x New facilities will! allow the faster 
@ deliveries you require to satisfy the 

a) desires of your clientele. 

Fed EO 

e020e00088066 

fFREDERICK STUDIOS 

7 

COOPER 

@eeeeeee8eheeeeeeeeee @ 

729 NORTH MILWAUKEE AVENUE 
CHICAGO 22, ILLINOIS 

Phone: MOnroe 6-4567 

* PLEASE CHANGE YOUR RECORDS ACCORDINGLY 
oes 
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Hunter Douglas’ developments 

The Hunter Douglas Corporation, 150 Broadway, New 

York has introduced a vertical Venetian blind which can 

be traversed or set at any angle within the 180-degree 

revolution of the aluminum slats by the operation of a 

single cord which is attached to a special traverse rod. 
Called the Flexalum Draw Drapery, the vertical blind is 

custom made in a choice of fifteen colors or in any com- 

bination of these Flexalum slat colors. The company has 

also developed two horizontal Venetian blinds, designed 

to darken a room effectively. One, called the Twi-Nighter, 

has re-designed cord and tape fittings which enable the 

individual slats to fit snugly together when the blind is 

closed. The audio-visual model, styled for school and 

conference room use, in addition to the features of the 

Twi-Nighter, has a light trap over the top slat and chan- 

nels covering the sides and bottom of the blind. 

Plastic Lume’s Daycor 

Plastic Lume, Inc., Sausalito, California has introduced 

Daycor, a plastic Venetian blind-slat material with a 

slightly textured surface. The non-glossy background 

color is given a random strain of harmonizing color for 

combinations such as white with blue-green, and yellow 

with gray and white. Plastic Lume Daycor may be ob- 

tained in horizontal or vertical Venetian blinds from 

Venetian blind manufacturers and dealers. 

The House of Time 

We regret two errors in our reporting of The House of 

Time, Inc. in the June issue. Scalamandré Silks, Inc. has 

provided 8,000 fabric samples, not 2,000 as we stated. And, 

the admission fee for the public is $1.50. 

modular hotel series 

in walnut with plastic tops — 
color, wood and fibre blend 

* | warmth and efficiency 

| | 
666 5 AVE. PL 3-5110 

— = * imported solid marble 
| “ye lamp base or 

| centerfoot table base 

| ogg ace complete with bore (we do not 

pe Rages mar- mean the client) for american 
fixture sizes $30 net each 

marble finials available 

additional display of ASBRO IMPORTS 

in Hotel Sherry Netherland Promenade 

any furniture and anything of marble 

=: bathrooms floors walls fireplaces 
- tables lampbases bookends  ashtrays 

7” coasters 

american S. E. R. P. E. corporation 
149 east 57th street ny _ pl 1-0030 
10 rue royale’ paris france 
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The original balanced suspension 

lamp, precision made with all the 

built in features that have made it 

the largest selling lamp of its kind in 

in the world. Diffuses heat and 

pinpoints light for close work. Made 

of lightweight steel and aluminum... 

raises, lowers, turns, stays-put at the 

touch of a fingertip...high quality 

non-freezing socket. Available in a 

variety of decorators colors and 

models—ivory, black, mahogany, 

green, grey (special colors on 

request)...UL approved... 

nationally advertised and publicized. 

Retails from $19.95 

LUXO LAMP CORPORATION 

TUCKAHOE, NEW YORK 

Available through distributors in the 

United States and Canada 

SALES OFFICES 

NEW YORK: 445 West 49 Street 

CHICAGO: 7522 North Sheridan Road 

SAN FRANCISCO: 464 Bryant Street 

MONTREAL: 185 Lagauchetiere Street w. 

Hampden Commodes with Poudre Unit: Cherry-antique 

fruitwood finish; polished brass moulding around drawers, and brass shoes. 

Size each commode: 41” x 20”, Ht. 33”; Poudre unit 39” long. 

Benton Bench: painted rosewood with gold, 23” x 16”, Ht. 18”. 

SS SSAC GS 

los 1 Angeles, Cat: : JAMES STEWART, 143 N. Robertson Bivd. 

1955 



Denst & Soderlund 

. 
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WALLPAPERS 

nS OF Ff DORA TF & D 
7355 S. Exchange Ave., Chicaga 

THREE SAMPLE BOOKS 

AVAILABLE: 

SPECIAL EDITION $20.00 
(86 COLORWAYS) 

VOLUME 6 $20.00 
(86 COLORWAYS) 

VOLUME 7 $20.00 
(94 COLORWAYS) 

NATIONALLY ADVERTISED IN: 

INTERIORS 

HOUSE AND GARDEN 

HOUSE BEAUTIFUL 

NEW YORKER 

HOUSE BEAUTIFUL 
BUILDING MANUAL 

Special edition and Vol. 6 ready for shipment 
in July, Vol. 7 in August. 

| 

Maix’s design program 

L. Anton Maix, 162 East 59th Street, New York, has 

launched a design program geared to providing designers 

and architects with fabrics which meet institutional re- 

quirements. Among the developments are Maix’s Impern-o 

finish, a water and stain resistant process, and a metallic 

backing (silver or gold color) which acts as a lining to 

make the fabric opaque and is said to provide insulation 

against heat and cold. The Impern-o finish is provided 

free on any fabric in the line. There are also several 
all-Saran, flame, stain, and abrasion proof, upholstery 

fabrics. One is made of fibrous Saran yarn with a mono- 

filament filler and latex back and is available in 12 colors 

including apple green and bristol blue. A second is a 

two-tone minute check-effect made entirely of fibrous 

Saran, with black or white warp and fillers that range 

from cafe au lait to emerald green. Maix also offers all- 
Fortisan and all-Saran casements. 

Verde’s traditional ways 

The House of Verde, Inc., 538 Madison Avenue, New 

York, has added bountifully to its collection of traditional 

fabrics and is offering matching or coordinating designs 
on wallpaper. There is a small-scale lacey effect, several 

medallions, airy florals, and formal Empire borders which 

can be used as fabric to frame a window or as wallpaper 

to highlight an area. The new series is designed to create 

architectural illusions, such as paneled walls, dados, and 

arches. There are single panel papers which can be alter- 

nated with panels of plain paper, or combined with match- 

ing dado or border. The scenics are open, airy designs and 

have matching dados. Among the newest wallpaper designs 
is Tableau, a motif adapted from a 17th century Claude 

Order 

Our 
New 

Catalogue 
Now 

130 pages in color 

$5.00, fully credited 

against your next purchase 

FEF ‘AB RY Associates, Inc. 6 tas 53 street, New York, N.Y. 

LIMPUS SOFAS ... were selected for the Olin Mathieson Office 

by Designs For Business . . . 

t iif i 
* Ed : 

Pitti a: 

) pi mine bebbolin A LE Lies th we 

LIMPUS EXCLUSIVES FURNITURE 
428 E. 75th Street, N. Y. C. RE 7-9261 

INTERIORS 
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Gillot bookplate, which sketches a classical cherub, feins, 
and flowers in a panel-effect. All Verde designs are offered 

on a variety of background colors with custom top colors. 

Any of the fabric designs may be had on linen, silk taffeta 

or satin, and batiste. The wallpapers come on silk, paper, 

or grasscloth. 

Congoleum’s creations 

Congoleum-Nairn has added a number of new coloration 

to the various qualities in the Gold Seal lines of linoleum, 

vinyl, Vinylbest, asphalt and rubber tiles, Congoleum, and 
Congowall. The new colors have been developed under 

the direction of Elizabeth Whitney, the director of de- 
sign and style. The rubber tile series has been restyled 

and colored to produce clearer hues, and combinations like 

lavendar and mauve are offered as well as plain black 

and plain white. The Sequin linoleum design is now avail- 

able in charcoal, gray, and tan combinations, and marbel- 

ized linoleum colors include pink and turquoise. In the 

Vinylflor line, dusty rose, minty green, and pale gray 

have been added, and a charcoal and pink combination 

is now available in asphalt tile. Gold Seal bulletin board 

cork has been matched to the new chalkboard colors— 

gold, blue, and pink—for a brighter approach to school 

days. 

J. Gs new imports 

Morris Goldman of J. G. Furniture Company, Inc. has 

returned from Europe with a diversified assortment of 

furniture gleaned from Scandinavia, Italy, and England. 

Designers represented in the new J. G. collection include 

Imari Tapiovaara, Aarno Ervi, Kofod-Larsen, Hormand 

Olsen, Chris Sorensen, Robin Day, and Ernest Race. The 

imports are on view at the J. G. showrooms, 543 Madison 

Avenue, New York. 

don knorr 

designs 

Complete series of seating furniture and tables offering style, 
long-life and easy maintenance at low First cost * +2201 Club 

Chair, |” tubular steel, foam on springs, supported by brass 

rods, $85 list, C.0.G. — #2252 Cocktail Table, colored plas- 

tic or wood tops, $35 list. Professional discounts * Los An- 

geles — Office Interiors * San Francisco — Merchandise Mart 
Write for catalog of complete line of 100 pieces * Vista Fur- 

niture Company * Dept. |-2, 1040 North Olive, Anaheim, 

California * KEystone 5-2231 

ouver pre Vertical Blinds present..‘“Beauty and the BONUS!” 

The Bonus—LouverDrape’s functional vertical styling which 

No other window covering 

has these features: 

Draperies, blinds, curtains, all-in-one 

Flame resistant FABRICS — 

colorfast, washable 

POSITIVE control 

of light — air — privacy 

Over 60 decorator colors — 
textured fabrics 

No tapes, no cords, no pulleys — 

nothing to rattle tt 
Vertical louvers require no dusting 

Fit any window regardless of size or 

shape — including skylights . 

* For complete details and speci- 
fications, plus survey on window 
covering costs and upkeep, con- 
tact your nearest distributor or 
sales representative. 

cuts maintenance costs and upkeep 63.7%* 

VERTICAL BLINDS CORP. OF AMERICA 
1936 PONTIUS AVENUE, LOS ANGELES 25, CALIFORNIA 

WEST Williams Shade 
Albertsons & Awning 

3911 Normal 216 South Pauline St. 
San Diego, Calif. Memphis, Tenn. 

Capitol Venetian EAST 
Blind Co. : ; 

5927 Kester i= 
Van Nuys, Calif. 116 E. 25th St. 

Superior Venetian Norfolk, Virginia 
Blind Co. F 

1533 Brooklyn Ave. SS 
Los Angeles 33, Calif. 96-10 — 101st Ave. 

United Venetian Ozone Park 16, N.Y. 
Blind Co. 

5430 Crenshaw Blvd. MID-WEST 

Los Angeles, Calif. Midwest Vertical 
Cal-Craft Blind Co. 

407 Jackson St. (Sales Rep.) 
i ; 2038 West Chicago Ave. San Francisco, Calif. Chicago 22, Illinois 

SOUTH 

Vertical Blinds Co. CARIBBEAN & MEXICO 

of Florida Verti-Lux — Casa Linda, 
165 N.E. 62 Street " 

Miami, Florida Ejercito Nacional 491 
Vertical Blinds Mexico City 
of the South 

3139 Tchoupitoulas — ‘ot 
New Orleans, Louisiana 323 Ochoa Bldg. 

—_—— Products Co. San Juan, Puerto Rico 
(Sales Rep.) 

Claiborne Towers HONOLULU, HAWAII 
1700 Canal Street Building Specialties Ltd. 
New Orleans 16, La. 955 Waimanu 

wD 
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“FEATURING GENUINE DU PONT FABRIC 



Blend It... 

Hide It... 

| Combine It... 

Installed as a continuous strip in window head or 
sill (as above), AGITAIR STRIPLINE is the only prac- 

i tical means for air curtaining plate glass windows or 
« wall areas to counteract summer heat or winter chill. 

Alin’ 
ITF LINE 

DIFFUSERS 

BLEND IT... specify AGITAIR 

STRIPLINE as a continuous 

decorative unit, or in sections 

to meet any requirements 

of interior treatment. 

HIDE IT . . . in shallow lighting coves 

for perfect concealment. 

i COMBINE IT .. . with unit or 
continuous lighting fixtures. 

AND REMEMBER ...no matter 

how you use it — AGITAIR 

STRIPLINE diffusing vanes create 

maximum mixing and aspiration 

..» quick temperature 

equalization ...and correct 

air distribution over any 

desired length. 

Every Inch a Diffuser. . . the Vanes Make the Difference 

Touchtron — light magic 

Touchtron, a new electronic impedance switch developed 

yy General Electric, enables one to turn lamps on and 
off by merely touching part of the lamp. The Touchtron 
unit, when installed in the base or body of the lamp, 

causes the light bulb to go on and off when contact is 

made with two designated areas. As the contact is made, 

a special G. E. electronic tube fires and operates a new 
type of relay which then turns the lamp on or off. Three- 

way bulb adjustment is made by using the regular lamp 

switch. The new unit is said to be 25 times as safe as 
the Underwriters’ Laboratories requires, and to provide 

trouble-free operation for the life of the lamp. Lamp 

manufacturers interested in incorporating Touchtron into 

lamps should contact the Accessory Equipment Depart- 

ment, General Electric Company, Bridgeport, Connecticut. 

People 

(Commissions, contracts, and academic appointments) 

HAROLD M. ALEXANDER, until recently director of develop- 

ment for Libbey-Owens-Ford Glass Company, Toledo, Ohio, 

has been put in charge of both research and development, 
since these two departments of the company have been 

consolidated. FRANK RODMAN has been named head of the 

new technical service department of the firm. 

ISABEL BARRINGER has been appointed decorating consult- 

ant and fashion coordinator for the John B. Salterini 

Company, Inc. 

RAY -LACOUR has been named educational director for 

Arnot-Jamestown Division, Aetna Steel Products Corpora- 

tion. Mr. LaCour will travel with The Arnot Road Show, 

a lecture-demonstration course for dealers on the subject 

of office layout and planning with Arnot products. 

BIEDERMEIER 

TABLE 

made to order only 

in any fruit wood or 

painted finish round, 

oval or rectangle 

eminole 
= FURNITURE SHOPS, Inc. 

Manufacturers and distributors of house and institutional furniture. 

Contract dept. available for estimates. 300 E. 54th St. (at 2nd Ave.) N.Y.C. PL 3-6513 

. 1 AIR DEVICES INC. 
185 MADISON AVENUE, NEW YORK 16, N. Y. 

’ AIR DIFFUSERS © FILTERS © EXHAUSTERS 
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, Sh “A : fal . 4é Shutters mited, inc. 
INTERIOR MOVABLE LOUVRE SHUTTERS 

MANUFACTURED IN NEW YORK CITY 

100 WEST END AVE., N. Y., 23 DEPT! TR 7-6620 

INTERIORS 



MARDEN WK doubt = about) J 

A lightly scaled 
corner sofa that creates the illu- 

sion of spaciousness and provides generous 

seating in a compact area. L. 72” x 72”, H. 30”, D, 30”. 

See Marden's modern and traditional upholstered 

pieces, occasional tables, and complete settings at 

The Exhibitors Building, 325 North Wells Street, 

Chicago, or write for catalog to: 

MARDEN MFG.,Inc. 
1015 N. Halsted Street 

Chicago 22, Illinois 

Hobe Erwin Editions 

In Wallpapers 
An 18th Century embroidery docu- 
mented “Stag Hunt,” an engaging 
scenic design in our new Fall line. 

Jones & Erwin, Inc. 
15 East 57th Street New York, N.Y. 

= Sead maine 

ZY g LyJones & CO., INC. 

aa carpets for 

the decorator 

as from America’s leading mills 

... as well as hand woven, 

.. . chenille—imported 

... any color, any width 

for home or commercial use. 

SAMPLES AND INFORMATION 

GLADLY SENT ON REQEST. 

SUPERVISED INSTALLATION FACILITIES 

L. JONES & COMPANY, INC. 

19 East 53rp St., New York 22, N. Y. 

Puone: PLaza 5-4900. 

TUEY £995 

ee ae 

Gn an raeen I) 
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1G the view 
The view from a window 

shielded by a WoodLoom 

shade is magically enhanced: 

strong — went soft and 

are hsiony deflected. 

Caution: there are a number of 

“loomed wood” fabrics available, 

but only one WoodLoom by 

Holland. Order it in any size, 
4- 
3 any color — for use as window 

: i shades, draw draperies, room 
“yo e- es ; 
ae a dividers, wall coverings. 

~ PE  b ca sie lg eas et 
pain He MR Complete details in “Inspirations 

“ $ Soe =u for Interior Designers.’’ Write 
% ics for your copy. 

®Reg. U.S. Pat. Off. 

SINCE eo. Tue pest LASTS LONGER / 

999 Third Avenue, near 59th St., N.Y. 22, N.Y. + Plaza 1-1420 
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WILLIAM H. LOWE, JR. has been appointed editor-in-chief 

of House & Garden. Mr. Lowe was previously with 

Ogilvy, Benson, and Mather, Inc. as assistant to the 
president, and prior to that was managing and executive 

editor of Look. 

Address book 

(New addresses and personnel appointments for your shopping 
excursions) 

George Bomann, Jr., Donald Bomann, Gordon Joyce 

GEORGE A. BOMANN, JR. has been elected president of J. H. 

Thorp & Company, Inc. He succeeds his father, George S. 

Bomann, Sr., who continues as chairman of the board. 

DONALD BOMANN, who has been secretary, is now first vice 

president in charge of sales. GORDON JOYCE, head of the 

hotel and contract department, is second vice president 

and a director of the firm. ERIC J. WILSON succeeds Mr. 

Donald Bomann as secretary, and THEODORE E. JAHN con- 

tinues as treasurer. 

fine wallpapers 

from the 

HOUSE OF LLOYD 

. first choice in better homes 

“eo over 70 years... 

Write for Sample books 

a ee 
16 East 52 Street, New York, N. Y. 

Showrooms in: Chicago, Boston, Cleveland, 
Atlanta and Beverly Hills 

% det 

DRA\ ANVNi\e 
OPERATES DRAPERIES WITH 

THE FLICK OF A SWITCH 
2 

P, 

WE PROUDLY OFFER an, “ition 
on fe ¥ Qo, Prog, in 

NEW MODELS Oring, Penge ontec Une, 

WITH IMPROVED pew Pity Wn, Mn Sine tion 
FEATURES Cfbbas ORK Cy Ong 

TO MEET Eve, Sr Hic 5 
AND & AG Wao, 

ANY REQUIREMENT Ap iS” Ong 

DRAW-MATIC ENGINEERING CO. 
13025 West McNichols Road, Detroit 35, Mich. 

Eastern Sales Di vision: » DRAW-MATIC SALES CO. « 4475 Cass Avenué « 

INTERIORS 



GEORGE TANIER, inc./Imported Furniture 

521 Madison Avenue, New York 22, N. Y. * write for catalog 

From The Designer’s Collection * Jason Stack Chair * Designer A. Jacobs 

“tlt 3 

_ LOS ANGELES 39, CALIF. 
. . .end 50¢ for full-color 

1 name of nearest distributor. — 

Falba 

x xg ~Fabries 

vee: hake RRS 

New exclusive 

modern Italian and 

Scandinavian 

High styled upholstery 

and drapery fabrics—cotton, 

linen, hand-woven mothproof 
wools—to meet the complete 

needs of discriminating 
decorators and architects. 

We invite your 

early inspection 

JULY 955 

Jecorator pieces of 

inusual quality 

at usual prices. 

5 
LADY’S DESK 

IN BEECH #@ BRASS GRILLED DOORS 

| Taaiiteiaaae 
WARSAW FURNITURE MFG. CO. 

Write for Catalog | WARSAW, KY. 

133 



beautiful 

ay Sircvene Shades 
distinctive 

A completely new line of woven Northern 

Basswood Shades. . by the makers of Belmar. 

Beautiful beyond expectation. Color styled 

by Walter Dorwin Teague Associates in 

dawn white, nut brown, autumn grey, harbor 

green, Dutch yellow and almond (natural). 

Designed for the discerning, who wish 

distinctive shades at lower price. 

Made-to-measure and supplied promptly 

by these Assembling Distributors: 

Bailey & Weston, Inc. 
81 Washington St. North 
Boston 14, Mass. 

Berkshire Venetian Blind Mfg. Co. 
260 Ellis St 
New Britain, Conn. 

Central Venetian Blind Mfg. Co. 
2829 N. Natoma Avenue 
Chicago 34, Illinois 

Du-Plex Venetien Blind Co. 
33-23 to 29 57th St. 
Woodside 77, New York 

Midwest Venetian Blind Mfg. Co. 
2661 Joy Road 
Detroit 8, Michigan 

Mohawk Venetian Blind Co. 
706 State St 
Utica, New York 

Piedmont ——— Inc. 
201 W. 29th 
Charlotte, Nort Carolina 

Samfer Mfg. Co., Inc. 
118 East Westfield Ave. 
Roselle Park, New Jersey 

Southern Venetian Blind Co. 
1727 N. W. 28th St. 
Miami, Florida 

Stile-Craft Manufacturers, Inc. 
1825 Macklind Avenue 
St. Louis 10, Missouri 

The Sam A. Wing Co., Inc. 
5035-45 Willis Avenue 
Dallas 6, Texas 

Wright Sales Co. 
2611 Warwick Trafficway 
Kansas City, Missouri 

Allray Venetian Blind Co. 
1706 Fig Street 
Tampa, Florida 

Ask about the complete Sunweave and Belmar line of woven- 

wood shades, room dividers, draperies and flexible floor screens. 

THE HOUGH SHADE CORPORATION 

106 4 Jackson Street 
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Janesville, Wisconsin 

MELVA CHESROWN, INC., public relations, has moved to 

34 East 51st Street, New York, where the phone number 

is PLaza 5-3407. 

FORM & FUNCTION, INC. now has taken over the eighth 

as well as the sixth floor at 22 East 21st Street, New 

York, where the phone number is ORegon 4-1570. 

KNOLL INTERNATIONAL CANADA LIMITED, with showrooms 

at 20 Eglinton Avenue East, Toronto, has been formed. 
Knoll designs will be manufactured in Canada by Domino 

Electrohome Industries, Ltd. 

OTTO KOHN of OTTO KOHN DESIGNS will be in Woodstock, 

New York until Labor Day. Inquiries about his furniture 

should be directed to Otto Kohn Designs, Woodstock, New 

York until September 5, 1955. 

BORIS KROLL FABRICS, INC., 220 East 51st Street, New 

York, has a new telephone number—PLaza 5-6200. 

H. B. LEHMAN CONNOR COMPANY, INC. now has showrooms 

at 350 Hanna Building, Cleveland. Alex La Ronde will 

be in charge of the showroom which will serve the state 

of Ohio and the city of Erie, Pennsylvania. 

Information from manufacturers 

Fabrics 

FIBERGLAS FABRICS is the title of a useful book of swatches 

and photographs of representative designs from 19 Fiber- 

glas drapery fabric converters. The 12 by 44-inch book 

contains more than 300 swatches of piece-dyed goods and 

photographs of over 250 prints with accompanying 

swatches of the print cloths. The book costs $10 from 

Owens-Corning Fiberglas Corporation, Department 210, 

598 Madison Avenue, New York. 

FASHIONS IN MARBLE 
22:to fit any decor 

Hundreds of marble tables to select 

from... to gratify your clients’ most individual 
preferences. And you can, of course, 
have one fashioned to your own 

good taste. Send for free brochure 1-75. 

BRANCUS | ea=ig 
First Ave., at 55th St., N.Y.C. 
928 N. La Cienega Blvd., Los Angeles 

America’s most x 
wonderful collection of 
lighting fixtures and 
lamps is ever-changing, 
ever-expanding, 
ever-enchanting. 
That’s why frequent 
visits to our showrooms 
are worth while. 

11 E. 86 St., New York 

1267 Merchandise Mart, 

Chicago 

INTERIORS 



Hen 
- “limited edition” lamps and tables 

in brass, marble and wood since 1920. 

These collectors’ pieces combine 

imaginative design, functional value 

and contemporary classicism. 

Created by P. Lo Basso 

write for free catalog 

excelsior 
lamps 

secaanntnnmnnmnnesvorane 7; anand 

sett AO 

excelsior art studios 
Chicago—Horace W. Smith & Son, 1285 Merchandise Mart. 

San Francisco—Lloyd Levy Co., Western Mdse. Mart Rm. 501 

Los Angeles—Martin DeHaan, Los Angeles Furniture Mart. 

k Luxurious 24 carat goldplated bath and 

18 West 18th Street, N. Y., N. Y. 

SUEY, v9s5 

powder room fixtures at Utility prices 

. silverplated to order 

BASIN SETS complete with standard 

handles, escutcheons; mixer spout plumbing parte... 

DOLPHIN (illustrated), SEA HORSE, SNAIL 

Dolphin available in matching tub set 

Accessories to match 

Decorated bowls ... 

SHEA LE -WAGMNER 

(23 East 5 ral c Now York 22.¢ Paya 8-33CO 

312 EXTENSION COFFEE TABLE 

SOLID TEAK 

DUX INCORPORATED 390 NINTH STREET SAN FRANCISCO 3 

WAREHOUSE STOCK SAN FRANCISCO AND NEW YORK 



Moukene tee 
than at The House of Time 

Nowhere else, we believe, is there 

a showroom so completely integrated to 
-help the decorator make more sales with 

less cost in time and effort. 

That we are succeeding is shown by the 
increasing number of decorators and their 

clients who are revisiting our series of 
coordinated rooms, wherein over seventy 
manufacturers are now represented, Their 

sustained patronage assures the continuation 
of all The House of Time advantages. 

Where, under one roof, could you possibly 

Alvin Originals 

Aluminum Cooking Utensil Co. 

Anastasia Upholstery 

Bigelow Sanford Carpet Co. 

Louis Bowen, Inc. 

Carfax, Ltd. 

Casaragi Furniture Corp. 

Chandler Manufacturing Co. 

Classic Arts 

Grace Richie’Ciarke 

. Commonweaith Manufacturing Co. 

Edwin Dumble 
Fabry Associates 

French & English Furniture 

Froelich Leather Craft 

General Electric Appliances 

P. E, Geurin, Inc. 

Gilford Leather Co. 

William Gold, Inc. 

B. F. Goodrich Co. 

Grand Mirror Mfg. Co. 

Guild Needlecrafts, inc. 

Donald Hansen Lamps 

Harrison Herb Chart 

Hein & Kopins, Inc. 

Highlights 

Houghton Cranford-Smith 

Jiffy Join, inc. 

Kirkwood Mills 

Landscape Structures 

Lantin & Farhadi 

Lee-Bernay Associates 

find such a distinguished group of fine sources? 

Libbey-Owens-Ford Co. 

Lulis Co. 

Magic Vue Television 

Gene McDonald, Inc. 

Metropolitan Lighting Fixture co, 

Mohawk Carpet Co. 

Murals Unlimited: 

Murphy Bed & Kitchen Co. 

Nelson Bead Co. 

New York Rug Cleaners Institute 

Orleans House—Les Styles, inc. 

Pallagi Fine Interiors, inc. 

Porath & Magneheim 

Cecil Rhodes 

Rite Woodart 

May Robinson 

H. Sacks & Sons 

Rhoda Sande Pictures 

Scalamandre Silks, Inc. 

Martin Senour Paints 

Steinway & Sons 

C. W. Stockwell 

Sun Vertikal Blind Co. 

Sutton Glass & Mirror 

Timbertone Decorative Co. 

Transorient inc. 

Ernest Treganownen, Inc. 

Tropicraft, inc. 

Velveray Corp. 

Vikon Tile Corp. 

Waite Carpet Co. 

Wycombe-Meyer Co. 

Ye-Old Mantel Shoppe 

‘What are we doing to help you? 
* We enable you to spend more time on client development. 

We assist you in building sales volume. 
We supply conference rooms for your business use. 

We supply a prestige atmosphere. 
We help you lower overhead costs. 
We make more profits possible by helping you concentrate 

buying. 

Decorators, this is your showroom! 
Come in and see it—and let us show you 

personally how well it can work for you. 
Buying through us, you pay no more. 

The House of Time, Inc. 
471 PARK AVENUE, NEW YORK 22, N. Y. ° 
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PL 3-0633 
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Furniture 

CASSARD ROMANO COMPANY, INC. has three new catalogs... 

one of dining room furniture, another illustrating bedroom 

pieces, and a third with living room furniture. Each catalog 

shows both individual designs and room groupings in 

French Provincial, Louis XVI, and Directoire styles. All 

are available from the firm at 305 East 63rd Street, 

New York. 

ERWIN-LAMBETH has prepared a folder showing sketches 

of individual pieces in the Tiberian group and renderings 

of settings using pieces from this series. The folder is free 

from the firm at 136 East 40th Street, New York. 

HAGEN & STRANDGAARD, INC., 416 Jackson Square, San 

Francisco has a comprehensive loose-leaf catalog of the 

Scandinavian designs which they import. Each piece is 

shown with specifications and designer credit. Included 
are designs by Carlo Jensen, Torben Strandgaard, Finn 

Juhl, Svend Madsen, Kofod Larsen, Wegner, and others. 

KITTINGER COMPANY, INC. has released new catalog pages 

describing and illustrating designs introduced in January, 

1955, to be inserted in the current Kittinger loose-leaf 

brochure. Also included are lists of discontinued pieces, 

corrections and design changes, and information on the 
contract division and the Williamsburg Restoration pro- 

gram. It is available from Kittinger, 1893 Elmwood 
Avenue, Buffalo, New York. 

PACIFIC OVERSEAS, INC., 478 Jackson Street, San Francisco 

offers, for $2,50, a loose-leaf catalog of the Scandinavian 

designs which they import. Designed by Vilhelm Wohlert, 
the brochure includes pieces designed by Wegner, Madsen, 

Mogensen, Rosen, Akerblom, and Watting. The firm also 

has Le Klint and Paulsen lamps and a group of fabrics. 

305 East 63rd Street, N. Y. 

As usual... 

Always the unusual at 

(lyon 
dais PLAIN CARPETS 
Pe ORIENTAL RUGS 

TEmpleton 8-3120 

NEW ERA Mirrored Furniture 

1069 Second Ave. 30 N. E. 39th St. 
New York City Miami, Florida a 

Send for Catalog 

INTERIORS 



CHARLES H. BECKLEY, Inc. 
SHOWROOM: 201 EAST 56th STREET 

NEW YORK 22, N. Y. + TELEPHONE PLAZA 9-8450 
* * * 

OFFICE & FACTORY: 749 EAST 137th STREET 

BRONX 54, NEW YORK * PHONE MELROSE 5-2321 

GOOD DESIGN 
AWARD 

pyrex glass sand urn se- 
lected for the OLIN 
MATHIESON Chemical 
Corp. designed by Designs 

for Business, Inc. 

PYREX GLASS 
SAND URN 

Hot. Dia. 

| #850 18” 834” 
#1250 24” 12” 

Transparent 

' 9000 
ie} 3. ied | 

<a 
sand urns 

© wall ash receivers 

® smoking stands 
© wente Seaets ASH RECEIVER No. 22 
* umbrella stands — me (top) 
® wardrobe racks Designed for 
© costumers United Nations 

by Abel Sorensen 

Catalo1 on rensuest Deot. | 

LOUMAC SUPPLY CORP. 
MANUFACTURERS AND DISTRIBUTORS 

333 East 103rd Street New York 29, N. Y 

ATwater 9.-8604 

PULY LIa5 

al sa 

: “flee SC7CCH 

We interpret ideas...designs 

Whether it’s the traditional or the 

modern you’re working in, we’ll interpret your 

design in beautiful Flexscreen, and enable you 

to create individual effects. Sheer metal curtains 

allow perfect view, yet fully protect upholstery 

and rugs. One touch and Flexscreen slides open 

with exclusive Unipull. Fashioned for any type, 

shape, size fireplace. For illustrated folder and 

custom details, write us at 755 Ivy Street. 

BENNETT - PREEAND INC. 

b wasn i 

ANNOUNCING... 

anew ail 

DESIGN 

SERVICE 

__, When you want to use real clay tile for special 
_. decorative effects, Suntile’s staff of trained 

~ ceramic artists is ready to help you. 

They are prepared to execute your own designs 
faithfully, or submit suggestions that will har- 
monize with your overall scheme... at no 

. obligation to you. Their careful layouts will 
help you visualize the completed job, permit 
accurate estimates, and gitide the tile setter. 

Your client gets top quality tile and good design 
— plus a guaranteed installation. Why not con- 

sult us for new design ideas in tile — or write 

‘THE CAMBRIDGE TILE MFG. CO. 
P. O. Box 71,. Cincinnati 15, Ohio 



RAWHIDE joins RATTAN 
PATENT APPLIED FOR 

new catalog available 

THE McGUIRE COMPANY 
HOTALING PLACE AT JACKSON SQUARE SAN FRANCISCO 

CHICAGO: 6-171 MDSE. 

NEW YORK: 

MART 

305 EAST 63RD 

NOW IN LOS ANGELES AT DUNBAR 8745 WEST 3RD 

FOR THOSE WHO SEEK 
THE ULTIMATE- ¢7z Beauty and 
Wonders will never cease! Now — nature’s own ocean pearl-shells are 
available in wall and ceiling panels for creating the most unusual . . . 
most magnificent interiors imaginable. 

KAPPA-SHELL craftsmanship fashions treasured ocean pearl shells into 
wall and ceiling panels to custom specifications. In natural iridescent 
white. Expertly created and beautifully matched to capture the varie- 
gated colortones of the natural shell. Requires little care. Easy to clean. 
Be. 5 pe 

whited that is everlasting ! Installation af Century Apts., New York, 

Write for particulars DAVID W. SERMAN, Interior Decorator 

KAPPA-SHELL PRODUCTS CO., Inc. 
Factory & Showrooms: 28 East 22nd Street, New York 10, N. Y. 

LAMP SHADES LIGHTING®* FIXTURES LANTERNS TABLE TOPS 

138 

SCHOOL & COLLEGE FURNITURE, INC., a division of B. L. 

Marble Chair Company, has a brochure on the wood and 

wood-and-steel lines of school furniture designed by 

Gordon Hrach. The collection includes furniture for 
students and teachers and office pieces for school admin- 

istrators. Write to the company in Bedford, Ohio for the 

pamphlet. 

SUNSHINE STYLING is the apt title of a guide to the color- 

ful line of metal office furniture manufactured by Steel- 

ease, Inc. The booklet graphically points up how this firm 
combined colors borrowed from nature with efficient fur- 
niture styling. It is available by writing to the firm in 

Grand Rapids. 

TROPI-CAL, 1319 West Pico Boulevard, Los Angeles has 
a catalog and price list on the many rattan pieces which 

they offer. Included in the loose-leaf pages are chairs, 

lounges, settees, tables, screens, headboards, as well as 
assorted baskets and serving accessories. 

Lighting 

KLIEGL ARCHITECTURAL LIGHTING titles a new catalog 
showing the comprehensive line of architectural lighting 

fixtures by Klieg] Brothers, 321 West 50th Street, New 
York. Included in the 35-page brochure are reference 

listings, specifications, detail drawings for the various 

fixtures which also show how the light is mounted, and 

descriptive details for each model. 

THE WAKEFIELD COMPANY’s comprehensive Brochure No. 55 
assembles into one folder ten separate stiff-paper pam- 
phlets on Wakefield’s individual fluorescent fixtures and 

on the several versions of the Wakefield luminous ceiling. 

The pamphlets are attractively designed to show installa- 
tion and construction details of the fixtures in a clear and 

effortless manner. The address is The Wakefield Company, 
Vermilion, Ohio. 

Leopold Colombo & Bro. : 
Cnporters and Nlakers of “Cine Furniture Oe 

Catalog on request 

choose from the most 
striking new designs 

on the market designed 
by otto and ridi kolb. 

the line includes 
table, wall and floor 
lamps of unusually 

fine proportions. 

write dept. | for our 

free catalog. 

factory and showrooms 

394 East 18th Street 

Paterson, N. J. 
Phone: LAmbert 5-1192 

INTERIORS 



MARBLE i (Wale, 
/ 

he timeless appeal encompassed in this magnificent 

marble topped table, and the many others on display at our 

showroom, includes infinite taste and luxurious application 

to your decorating problem. Choose from a variety of rare 

marbles, mosaics, intarsios and onyx. 

Ktalian Marble wart 

802 Third Avenue (near 49th), New York 22, N. Y. 

Send for Free Illustrated Brochure 

CUSTOM 

HAND CARVING 

and 

WOOD TURNING 
The experience and craftsmanship 

of old-world masters produce for Ben- 
dix Mouldings the finest custom deco- 
rative and statue hand carvings avail- 
able today. Machine carvings, like 
mirror frames, carved legs, table 
aprons, etc., are beautifully made to 
your most exacting specifications. 

Lamp parts, knobs, balustres and 
other types of custom wood turning 

can be produced in smallest lots. 

Send sketches for prompt attention. 

IN STOCK 
FOR IMMEDIATE DELIVERY: 

Mouldings and ornaments in all 
period and modern styles. 

Mirror frame and picture frame mouldings or frames 

in genuine metal leaf finishes. Brass, Bronze, Chrome 

covered mouldings. 

If It’s Wood — Bendix Can Do It 

Request 

| Catalog 

| No. 8538-1 

Moi iY dings | 

192 LEXINGTON AVE., NEW YORK 6, N. Y. 

division of 

2 CO A) Oa | 

JULY 

-NORMAN’S 

L A 

am showroorrs 

yu 
4 

for 

and 

Chosen for excellence of design by lead- 
ing museums throughout the country. 

national 

sales offices 
ond showrooms 

ONE PARK AVENUE 
NEW YORK 16, N. Y. 

INCORPORATED 

1955 

_ An Announcement! 
After 27 Years at 72 Madison Avenue 

LAMP & SHADE MANUFACTURERS 
is moving to new showrooms at 

400 EAST 51st STREET 
 (S.E. Corner First Ave.) — 

You are cordially invited to visit us after July 10th : 
and see our seer collet 
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STORE furnishings (i gt M 

Schwobilt Store, popular 
men's furnishing store of 
Daytona Beach, Florida, 

standardizes on the Drey- 

5 fuss Model Climax Club 

Smoker. 

The simplicity which characterizes 

Climax Club Smokers makes these 

handsome ash receivers appropriate 

for any modern interior—in home— 

office—yacht—club—wherever functional 

design and elegance are requisites. 

Write for the name of the nearest 

dealer and the new 1955 catalog. 

Ask for brochure 7-I. DREYFUSS DeLuxe 
$89.50 * 

with Tray $98.90 * *Prices f.0.b. factory. 

IN-AN To) mmole) -410)-9-Wale) Masiny ain 

NATURE FROZEN 

aiIN PLASTIC 

ILLUMINATED ENDURLITE WALL & 

PANELS, DESIGNED FOR A RESTAU- <3 

RANT IN FLORIDA BY HENRY END, ne 

A.1.D AND JEANETTE KLEIN. 

bs] 

... another creation in ENDURLITE 
SUGGESTED for . . . No wonder ENDURLITE, dynamic new de- 

x te sign medium, has made such a stir! Original 
practical room divid- custom designs in ENDURLITE will help you 

8 ers ... dramatic illu- solve dozens of decorative problems. These 
minated panels . . . 2Mazing creations offer beauty, perma- 

nence, infinite variety. It will pay you to 
decorator screens. learn all about ENDURLITE—your own de- 

sign frozen in plastic. 

for FREE END URL] 2510 Holmes St., 

a Kansas City 8, Missouri 

140 

Classified 
10c A WORD PER INSERTION. $3.00 MINIMUM. PAYABLE 

Positions Wanted 

Girt Fripay, currently employed by leading designer seeks 

position in decorating or allied field. Knowledge of market, 

typing, light bookkeeping and nervous clients. New York. Box 

1674-K INTERIORS, 18 E. 50th St., N. Y. 22. 

CAPABLE DECORATOR AND INTERIOR DESIGNER, member American Insti- 

tute of Decorators desires affiliation with interior decorating 

firm or allied concern with future. 6 years experience in decorat- 

ing, selling, and servicing decorators trade. Box 1679-P INTERIORs, 

19°E.. S0th St., N.Y. 22. 

ADVERTISING-SALES PROMOTION—proven design background plus 

sales record, crisp layouts, copy, managerial experience. Seek 

position with furniture manufacturer, advertising agency or re- 

tail chain. Box 1681-R, INTERIORS, 18 E. 50th St., N. Y. 22. 

DESIGNER—Capable and versatile with successful experience in 

styling and engineering from rough sketch to final production 

stage of commercial and household products desires permanent 

position with progressive manufacturer. Box 1683-T, INTERIORS, 18 

E. 50th St., N. Y. 22. 

Help Wanted 

ARCHITECTURAL AND DESIGN PERSONNEL AGENCY—MURIEL FEDER— 

A personalized placement service for top level architects, design- 

ers, engineers, draftsmen, interior decorators and home furnish- 

ing personnel. Selective contacts arranged in confidential and 

professional manner. Interviews by appointment. 58 Park Ave., 

N. Y. MU 3-2523. 

HELEN HUTCHINS PERSONWEL AGENCY, 767 Lexington Avenue, New 

York 21, N. Y. TE 8-3070. Specialist Interior, Architectural, 

Industrial Design; Home Furnishings Manufacturers Distribu- 

tors, Stores, Publications etc., Decorative Arts and Trades. 

Complete Personnel Service—Professional Sales, Administrative. 

Interviews by appointment. 

CAREER BUILDERS—PLACEMENT SERVICE—For architects, architec- 

tural designers, interior decorators, industrial designers, drafts- 

men, sales personnel and office personnel. Interviews by ap- 

pointment. PLaza 17-6385, 35 West 53rd Street, New York. 

Mrs. L. G. Fox—ContTact PERSONNEL AGENCY Offers a highly com- 

petent employment service in the Design field (Interior-fabric- 

furniture). Decorators—seniors and apprentices. Complete of- 

fice personnel, 18 E. 41st Street, Room 603. MU 5-1674. 

DoneGAL Carpets LtD., require practising Interior Decorator in 

each State to interest important Interior Designer-Decorators in 

Luxury, Hand-Woven Custom-Made Carpets as now decorating 

Palaces, Mansions etc. throughout the world. Commission Basis. 

Apply with credentials to DoNreGAL Carpets Ltp., HOospITAts’ 

BUILDINGS, BALLSBRIDGE, DUBLIN. 

STACKING STOOLS 
Designed by A. Aalto 

foremost Finish designer 

In white, red and black 

linoleum tops inset in birch 

FREE Catalog available 

FINSVEN 
INCORPORATED 

508 e. 74 st., N. Y. 21 

bu 8-2442 

Exclusively Finish and Swedish 
imports. 

INTERIORS 

pa Se =. oe 

a a ee 



Advertisements 
IN. ADVANCE. BOX ADDRESS COUNTS FIVE WORDS. 

FURNITURE DESIGNER—EXPERIENCED—Must have broad _ practical 

background. Ability to create and sketch. Drafting experience 

desirable. Top salary paid right man willing locate Florida. 

Address inquiries Design Center, Boca Raton, Florida. 

INTERIOR DECORATOR MALE-ADMINISTRATIVE EXPERIENCE, able to take 

and expedite orders, including details for workroom operations. 

State qualifications. Position open in New Jersey. Box 1675-L, 

INTERIORS, 18 E. 50th St., N. Y. 22. 

Miscellaneous 

LEADING INTERIOR DECORATORS ON ADDRESSOGRAPH PLATES—ALSO FuR- 

ITURE DEPARTMENT STORES AND 350 OTHER LISTS TO CHOOSE FROM. AD- 

DRESSING $10 M. No CHARGE For List. WriITE For COMPLETE CATALOG, 

SPEED ADDRESS, 48-01 42nd Street, LoNcG IsLanp City 4, N. Y. 

For SaLteE—Connecticut’s first exclusively modern furniture and 

decorating store. Established 9 years. Volume _ $135,000 still 

increasing. Completely modernized and air-conditioned. All best 

contemporary lines confined. Owner has other interests. Box 

1678-0, INTERIORS, 18 E. 50th St., N. Y. 22. 

MANUFACTURER OF WELL DESIGNED, WELL Mabe, LINE OF FINE 

UPHOLSTERED FURNITURE WITH CONTEMPORARY SHOWROOM IN DEC- 

ORATORS’ AREA IN NEw York, desires to represent a manufacturer 

of a well made line of case goods with good design. Have 

excellent contacts among designers, decorators, and architects in 

metropolitan area. Box 1676-M Intertiors, 18 E. 50th St., N. Y. 22. 

WHOLESALE DRAPERY & UPHOLSTERY FABRICS FRANCHISE DISTRIBU- 

TORSHIPS AVAILABLE. Leading firm in cut-order field has franchise 

distributorships for certain territories. Demand at cut-order 

level is up substantially and will hold high levels due to current 

building rate of new homes and business plants. Full support 

and supervision provided. Experience not necessary but valuable 

if you wish to be active in the business to increase your income. 

Financial investment required for inventory according to terri- 

tory assigned. If interested and qualified please write to Box 

1677-N INTERIORS, 18 E. 50th St., N. Y. 22. 

WANTED—3 antique marble columns to finish 11714” high, and 

would consider longer or shorter. Write complete description 

and price. Cliff May, 815 Moraga Drive, Los Angeles 49, Cali- 

fornia. 

Lonc ESTABLISHED LAMP MANUFACTURER desires showroom space 

and representation on custom made line of decorator table lamps. 

Prefer space with established allied lines but no other lamp lines 

permitted. Box 1680-Q, INTERIORS, 18 E. 50th St., N. Y. 22. 

TRAVELING MAN calling on interior decorators and finer furniture 

stores for more than ten years, with well established accounts, 

seeks companion line. Travel South, Midwest, Texas, Oklahoma, 

and Colorado. Box 1682-S, InTErRIors, 18 E. 50th St., N. Y. 22. 

DECORATIVE LIGHTING by 

Design #404-X, 24” dia., 
30” length, brushed 
brass and black with 
white glass— or to cus- 
tom specifications. 

GENERAL LIGHTING COMPANY 

DWE Y  Sia5 

248 MCKIBBIN ST.. BROOKLYN 6, N.Y.— GL. 6-7400 
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pacificana’ : 
yours today... 

aavomantelelciaamelaalereiiiisalaatciall 

created to pace the future. 4. pe. 

strips of wood 

elaloimlelen motel anloyere 

woven with 

nubbly yarns, 

SigelsleKney 

gold 

and silver. 

aiUp aul areleky 

graceful, 

courtly, 1 

regal, 

areay 
i 

new, 

In 

Salerelss9 

draperies, 

oharemelUiacellary 

textured 

translucency 

Tamel-t-o ell aal-arslols 

from $10.80 per sq. yd. 

variety, value and appeal 
four stunning color combinations... . 

ten other appealing wood fabrics. 

write for free sample swatches 
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AMERICA’S 

GREAT 

SOURCES 

Adams Leathers, Inc., 530 Madison Ave., N. Y. 

Aetna Steel Prods. Corp. (E. J. Boyle Div.) 

730 Fifth Ave., N. Y. 
Air Devices, Inc., 185 Madison Ave., N. Y. 

Alfino-Weiland, Inc., 1059 Third Ave., N. Y. TE 8-4530 
Altamira, 18 E, 50th St., N. Y. PL 3-7644 
American S. E. R. P. E. Corp., 149 E. 57th St, N. Y. PL 1-0030 
Arnolt Corp., Argonne Rd., Warsaw, Ind. WA 1500 

Austin-Wolfe, Inc., 670 Howard St, San Francisco, 

Cal. YU 2-2713 

PL 9-7303 

JU 6-2525 
MU 6-2050 

Baker Furniture, Inc., Exhibitors Bldg, Grand Rapids, 

Mich. GL 6-9666 
Beckley, Charles H., Inc., 201 E. 56th St., N. Y. PL 9-8450 
Bennett-Ireland, Inc., 755 Ivy St., Norwich, N. Y. 4-3216 

Bendix Mouldings, Inc., 192 Lexington Ave., N. Y. MU 6-3395 

Berge-Norman, Inc., 1 Park Ave, N. Y. 3-3840 

Blank, Ezra, 117 Lombardy St., Brooklyn, N. Y. 8-9881 
Blue Ridge Glass Corp., Kingsport, Tenn. 5§-3121 
Bodart Furniture, Inc., 49 E. 53rd St., N. Y. 5-6171 
Bowen, Louis W., Inc., 509 Madison Ave., N. Y. 9-7989 

Brancusi, Renee, Co., Inc., 1001 First Ave., N. Y. 8-6827 

Cal-Craft Wood Fabrics (Shades, Inc.), 
407 Jackson St., San Francisco, Cal. 

Cambridge Tile Mfg. Co., The, Caldwell Drive, 
Cincinnati, Ohio 

Carpenter, L. E., & Co., Inc., 350 Fifth Ave., N. Y. LO 4-0080 

Carter, E. C., & Son, Inc., 515 Madison Ave., N. Y. PL 5-3888 

Celanese Corp. of America, 180 Madison Ave., N. Y. MU 9-6000 
Center Realty Co., 425 So. Field St., Dallas, Tex. RI 5847 
Charak Furniture Co., 444 Madison Ave., N. Y. 

2-7096 

VA 4180 

EL 5-5045 

index to 

104, 105 

Back Cover 

Cheney, Greeff & Co., Inc., 4 E. 53rd St., N. Y. 
Clark & Burchfield, 104 N. Robertson Blvd., 

Los Angeles, Cal. CR 6-1158 
Cocheo Brothers, Inc., 1801 Willow Ave., 

Weehawken, N. J. CH 4-3156 
Colombo, Leopold, & Bro., Inc., 327 E. 34th St. 

N. Y 

PL 1-0200 

ae a 5-3975 
Columbia Mills, Inc., 120 W. Onondago St., 

Syracuse, N. Y. 
Cooper, Frederick, Studios, Inc., 729 No. Milwaukee 

Ave., Chicago, Il. 

2-0111 

MO 6-4567 

Decorative Center, The, Dallas, Texas RI 5847 

Decorative Fabrics, Inc., 13 E. 53rd St., N. Y. MU 8-3572 
DeGaal & Walker, Inc., 405 E. 62nd St., N. Y. TE 8-7575 
Denst & Soderlund, 7355 So. Exchange Ave., 

Chicago, Ill. SA 1-5515 
Directional Showrooms, 201 E. 57th St., N. Y. PL 3-4205 
Draw-Matic Engineering Co., 13025 W. McNichols 

Rd., Detroit, Mich. UN 4-1330 

Dux, Inc., 390 Ninth St., San Francisco, Cal. UN 1-3955 

Endurlite, 2510 Holmes St., Kansas City, Mo. HA 4742 
Erwin-Lambeth, Inc., 136 E. 40th St., N. Y. MU 9-8574 
Excelsior Art Studios, 18 W. 18th St., N. Y. CH 3-8050 

Fabry Associates, Inc., 6 E. 53rd St., N. Y. PL 3-8931 

Falba Fabrics, 515 Madison Ave., N. Y. PL 3-0691 
Finsven, Inc., 508 E. 74th St., N. Y. BU 8-2442 

General Electric Co. (Comm. & Ind. Air Conditioning 
Dept.), Bloomfield, N. J. BL 2-7800 

General Lighting Co., 248 McKibbin St., 
Brooklyn, N. Y. GL 6-7400 

Globe Lighting Products, 16 E. 40th St., N. Y. MU 6-2206 

Goodrich, B. F., Co. (Koroseal Div.), 500 Main St., 

Akron, O. BL 3-1171 

Goodyear Tire and Rubber Co., 1144 E. Market St., 
Akron, Ohio FR 1411 

Gordon, Arch, Corp., 1335 No. Wells St., 

Chicago, Il. SU 17-8121 
Gould-Mersereau Co., Inc., The, 35 W. 44th St., N. Y. MU 7-4840 

Grosfeld House, Inc., 215 E, 58th St., N. Y. EL 55-3227 

Hanson, Paul Co., Inc., 15 E. 26th St., N. Y. MU 3-9814 

Holland Shade Co., The, 999 Third Ave., N. Y. PL 1-1420 
Hough Shade Corp., The, 1064 Jackson St., Janesville, Wisc. 4461 
House Beautiful Magazine, 572 Madison Ave., N. Y. PL 1-1200 

House of Time, Inc., The, 471 Park Ave., N. Y. PL 3-0633 

Italian Marble Mart, 802 Third Ave., N. Y. MU 8-4793 

99 ae 
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141 
124 
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july advertisers 

Jofa, Inc., 45 E. 53rd St., N. Y. PL 5-0500 PN tei alhd-voadel @-Wikor-Vollal-s am \Lel a. 
Jones & Erwin, Inc., 15 E. 57th St., N. Y. PL : 
Jones, L., & Co., 19 E. 53rd St., N. Y. PL 
Justice Mfg. Co., Inec., 400 Tootle Bldg., St. Louis,Mo Yale mnalla alhdela-Wniel 2 

Kappa-Shell Products Co., Ine., 28 E, 22nd St., N. Y. 
Karagheusian, A. & M., Inc., 295 Fifth Ave., N. 
Katzenbach & Warren, Inc., 575 Madison Ave., N. 

Kent-Costikyan, Inc., 305 E. 63rd St., N. Y. 
Kittinger Co., Inc., 305 E. 63rd St., N. Y. a ‘ . 
Knapp & Tubbs, Inc., Merchandise Mart, Chicago, Ill. DE wererdesigned by G. Luss of 
Kolb Lighting Co., 394 E. 18th St., Paterson, N. J. LA 5-1192 # SESE Sa fis) Sultan RS 

Kroll, Boris, Fabrics, Ine., 220 E. 51st St., N. Y. PL 5-6200 

Olin Mathieson: Chemical Corps 
S 

..Designs for.Business Inc. 
Leathercraft Furniture Co., 970 No. La Cienega, LS nS 

Los Angeles, Cal. OR 5-7649 
Lee, Armand, & Co., 828 No. Wells St., Chicago, Ill. SU 7-3830 

Lehigh Furniture Corp., 16 E. 53rd St., N. Y. PL 5-2045 31 

Libbey-Owens-Ford Glass Co., (Mirror Div.), 

3234 Nicholas Bldg., Toledo, O. MA 5291 40 

Lightolier, Inc., 11 E. 36th St., N. Y. LE 2-2900 134 
Limpus Exclusives Furniture, 428 E. 75th St . Y. RE 26 128 

Lloyd, W. H. S., Co., Inc., 16 E. 52nd St., N. Y. PL 132 
Loumac Supply Corp., 333 E. 103rd St., N. Y. AT § 137 

Luxo Lamp Corp., Tuckahoe, N. Y. wo 1- 127 

McGuire Co., The, Hotaling Pl. at Jackson Sa., 
San Francisco, Cal. YU 6- 138 

Macey-Fowler, Inc., 305 E. 63rd St., N. Y. 

Inside Back Cover 
Mahogany Assoc., Inc., 666 No. Lake Shore Dr., 

Chicago, Il. DE 7-3832 101 
Manor House, The, 305 E. 68rd St., N. Y. TE 2-8640 144 

Marden Mfg., Ine., 1015 No. Halsted St., Chicago, Ill. WH 4-4707 131 

Meyer, Gunther, Martini, Inc., 511 E. 72nd St., N. Y. RE 4-0878 27 
Michigan Furniture Shops, Inc., 200 Commerce, S.W.., 

Grand Rapids, Mich. GL 8-7559 118 
Miller, Herman, Furniture Co., Zeeland, Mich. 2161 EEE 

Miller, Howard, Clock Co., The, Zeeland, Mich. 2913 108 

Molla, Ine., 171 Madison Ave., N. Y. MU 9-3930 120 

Mosaie Tile Co., The, Zanesville, Ohio 2-4571 23 
Multifiex Corp., The, 666 Fifth Ave., N. Y. PL 3-5110 126 

Nahon Co., The, 435 E. 56th St., N. Y. PL 3-6590 127 
National Business Equipment Co., Hoboken, N. J. OL 9-6600 34 

Newberg, Paul, & Assoc., 109 E. Oak St., 

Chicago, Ill. WH 4-1730 109 
New Castle Products, New Castle, Ind. NE 3300 
New Era Glass Co., Inc., 1069 Second Ave., N. Y. EL 5-6696 

New York Furniture Exhibit Corp., 451 Fourth Ave., 

Noy MU 3-7650 

Owen, Margaret, Inc., 515 Madison Ave., N. Y. EL 5-1672 

Parkay, Ine., 5005 Crittenden Dr., Louisville, Ky FR 3531 

Sauer, Walter P., & Sons, Inc., 30-28 Starr Ave., 

b.. 5. City, N. ¥. ST 4-5400 
Scalamandre Silks, Inc., 598 Madison Ave., N. Y. PL 9-2070 
Scalia, John, Inc., 521 E. 72nd St., N. Y. BU 8-8165 
Scerbo, Frank, and Sons, Inc., 536 Pearl St., N. Y. 9-0756 
Schumacher, F., & Co., 60 W. 40th St., N. Y. LO 5-5700 
Scott, Isabel, Fabrics Corp., 515 Madison Ave., N. Y. PL 3-5128 

Seminole Furniture Shops, 300 E. 54th St., N. Y. PL 3-6513 
Shutters, Unlimited, Inc., 100 West End Ave., N. Y. TR 17-6620 

Stapler Fabrics, 1224 Walnut St., Philadelphia, Pa. KI 5-4777 
Stowe, Doak, & Co., 620 Decorative Center, 

Dallas, Tex. RA 2055 

Stuart, John, Inc., 4th Ave., & 32nd St., N. Y. OR 9-1200 
Superior Lamp & Shade Mfrs., 400 E. 51st St., N. Y. MU 3-5657 

Tanier, George, Inc., 521 Madison Ave., N. Y. PL 3-3053 
Textileather, Div. of General Tire & Rubber Co., f 

607 Madison Ave., Toledo, O. GA 8612 ; : 
Thorp, J. H., & Co., Inc., 250 Fifth Ave., N. Y. EL 5-5300 Inquiries are wel€omed from 
Tile Council of America, 10 E. 40th St., N. Y. MU 4-4070 
Transorient, Inc., 320 E. 65th St., N. Y. LE 5-6511 ‘ 
Tropicraft, 14 Sherwood Pl., San Francisco, Cal. YU 2-4157 Architects and Designers 

U. S. Rubber Co., (Coated Fabrics Dept.) 
Mishawaka, Ind. BL 5-2181 : 

Urban Furniture Co., Inc., The, 323 E. 44th St., for custom furniture and 

MU 

Van Luit, Albert, & Co., 4000 Chevy Chase Dr., cabinetry from 
Los Angeles, Cal. CH 

Vertical Blinds Corp. of America, 1936 Pontius Ave., 

Los Angeles, Cal. BR ‘ eo} i0K-1 0) lau ait-3 of-lolbalor- halo} al—p 
Vista Furniture Co., 1040 N. Olive, Anaheim, Calif. KE 

Wagener, Sherle, 128 E. 57th St., N. Y. PL EZRA BLANK ASSOCIATES, INC. 
Warsaw Furniture Mfg. Co., Warsaw, Ky. 

Wheelwright, Richard, Inc., 227 E. 56th St., N. Y. PL 8-0950 

Widdicomb Furniture Co., The, Grand Rapids, Mich. GR 8-1255 

Wood Mosaic Co., 5005 Crittenden Dr., Louisville, Ky. FR 3531 117 Lombardy Street, 
Wycombe, Meyer, Co., 216 E, 45th St., N. Y. MU 2-6375 

Yale & Towne Mfg. Co. (Ceramics Sales Dept.) Brooklyn, N. Y. 
Chrysler Bldg., N. Y. MU 9-6700 
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| WILL BE READY TO SERVE DECORATORS IN DALLAS 
cae ON OR ABOUT SEPTEMBER 1ST AT 

ee ae — 110 DECORATIVE CENTER 
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NEW YORK THE MANOR HOUSE, 308 EAST 63RD STREET CHICAGO 6TH FLOOR MERCHANDISE MART GRAND RAPIDS EXHIBITORS B 

; LOS ANGELES 8778 BEVERLY BOULEVARD ST. LOUIS 912 LUCAS AVENUE ATLANTA 100 SPRING STREET, S. W. 

ee eee IN CT) TOU MILEING ROAD. HOLLAND. MICHI 
5 ie 
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DESK DESIGNED BY G. J. BUZZITTA 

Ma Cc oly) Taulex NEW YORK: 305 EAST 63rd STREET +» TEmpleton 8-5900 
BOSTON: 150 CAUSEWAY STREET + Richmond 2-1800 
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From our expanding new Fruitwood collection... 

No. 6824 Double Dresser in Cherry. 

66” wide x 21” deep x 34” high. 

Showrooms: 

New York: 444 Madison Ave. 

Boston: 38 Wareham St. (Factory) 

Chicago: Charles Geller, Merchandise Mart, Traditional Div. 

Chicago: John R. Willis & Co., 325 N. Wells St., Modern Div. 

Los Angeles: Herman Schlorman, 8820 Beverly Blvd. 

Dallas: Houston & Knight, 27224% Fairmount St. 

Cleveland: John Polatsek Inc., 2810 Superior Ave. 

Atlanta: The Annex Inc., 1013 W. Peachtree, N.E. 

Toronto: Albon Reproductions, 50 York St. 

MANUFACTURERS ASSOCIATION 

MEMBER: DECORATIVE FURNITURE 
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