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RICHARD SCHWARTZ Al 
From a painting by a famous 

Mexican artist, comes the imepixation for 

this dramatic new addition to the 

Scalamandre line of modern hand- 

prints. The striking border motif 

a : has been taken from the carved 

designs found on the ancient 

stonework of the Aztecs. 

In six color combinations. 48 
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sb inantlie. 40S inc. 
Manvfacturers of Fine Drapery and Upholstery Fabrics and Trimmings 

598 MADISON AVE., NEW YORK « also BOSTON * CHICAGO «+ ATLANTA «© LOS ANGELES * SAN FRANCISCO 

Exclusive Manufacturers of all approved silk fabrics for Williamsburg Restoration 

Wholesale Exclusively * Consult your Local Decorator 



RICHARD SCHWARTZ 

Bee form 

cocktail table 

from the 

newest group 

of modern designs 

by Paul T. Frankl. 

Bleached cork 

and mahogany. 

36” 2 48",14" high. 

JOHN STUART INC 
FOURTH AVE. AT 32nd ST. NEW YORK 16,N.¥. 

NOVEMBER 1950 



pf 

ae 
, . . ¢ 

e eo YS e cha 

ae eee eee 
MAUI. ote, roa tie, PAs. wie f 

are Coe 
Rcemapctheta tu enandee 

meee 

Manufacturers of French Provincial Furniture 

caled Whee wright 
INCORPORATED 

227 EAST 56TH STREET - NEW YORK 22, N.Y. 

Plaza 8-2750, 

fel iter Vere) LOS ANGELES DALLAS 

Merchandise Mart Robertson & Beverly Blvds. 2508 Maple Ave. 
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BUILDING IS FUN! Putting pleasing colors 

together— making something out of 
almost nothing—is an exciting adventure 
everyone enjoys! Only... when it’s a home 
people are building, they expect the designer 
to keep the fun lasting long after the 

building is finished. Wallpaper helps. 

Reading from top to bottom: 1. Renverne’s 

“Happy Time’. 2. Renverne’s “Regency”. 
3. Renverne’s ‘Beau Brummel”. 4. Renverne’s 
“Market Day Peiking’. 5. Renverne’s ‘‘Delta Lilac’. 
(Samples available when requested 
on your professional letterhead from 

Renverne Corp., 515 Madison Avenue, New York 22 

INTERIORS 
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Slipping 

Sirs: 
Just saw the cover of the September number. 

Slipping—aren’t you? 

I can tell what they are. 

Theodore G. Clement 

Eastman Kodak Company 
Rochester, New York 

No higher praise than this 

Sirs: 

Keep up the good work! Interiors is like 

Schlitz beer: “There is nothing like it—abso- 

lutely nothing!” 

Richard E. Thomas 

Culver City, California 

The editorial page 

Dear Mr. Schroeder: 

I felt I must write you, as one of Interiors’ 

readers, in praise of the general tone of your 

editorials. The one in the August issue was 

particularly honest, fearless, and to the point, 

as any good journalism should always be. Un- 

fortunately your lines will not reach a great 

many places where they might do some good; 

but at least to have someone as seriously con- 

cerned, and as intelligently concerned, as you 

are, in a position such as yours, is heartening. 

As you said, we can turn past your page for 

all the information and ideas we need on in- 

terior design. Thank you for giving us some 

awareness of the rest of our responsibilities. 

Jean H. Stewart 
Black Mountain, N. C. 

The advertisements 

Sirs: 

I am not quite sure whether this note of gen- 

uine appreciation qualifies to be put on the 

page which refers only to the editorial con- 

tents of Interiors, but as Editor and Publisher 

of a magazine, I feel very strongly that the 
layout of paid announcements in any publica- 

tion is as important, if not more important, 

than the appearance of the mis-en-page of 

editorial material. 

Will you, therefore, allow me to congratulate 

you and your advertisers on the standard of 

their advertisements. The result is a tasteful 

unity from cover to cover. 

H. P. Juda 

Publisher and Editor 

The Ambassador 

The British Export Magazine 
London, England 

Finn Juhl 

Sirs: 

Allow me to express my apprecitaion of your 
discerning article on Finn Juhl and his work 

(September The presentation was 

pointed and capable and should extend Juhl’s 

receptive audience in the United States. It 

might be said of Juhl that he is an outstand- 

issue). 

the . 

ing designer in a country where commanding 

designers are far from rare. 

H. J. Brennan, Supervisor 
Rochester Institute of Technology 

Rochester 8, New York 

Good question from Holland 

Sirs: 
This magazine with its fresh contents and its 

international outlook is highly appreciated by 

your foreign readers. For my part, your pub- 

lication of the work of the great Danish and 

Italian designers is a source of great pleasure. 

But that brings up a question: in the three 
years I have received your issues, I have seen 

not one picture nor one word about the work 

of Dutch designers. 

There are in Holland many well known in- 

terior and furniture designers, for example 

William Penaat, the eldest; Cor Alons, the 

youngest; Hein Salomonson, Hein Stolle, and 

others. Why don’t you publish their work? 

Rick Van Sliedregt, Gumenhuis Architect 

Rotterdam, Holland 

Why. indeed? We shall investigate further, 

Mijnheer Van Sliedregt.—Ed. 

Who, us? 

Sirs: 

[ have just returned from an eight months 

purchasing trip in Europe. On_ checking 

through my records, I came upon a rather 

lengthy letter I sent you in late February or 

early March of this year from Laguna Beach, 

from which | have since moved. In that let- 

ter I explained that I had been a subscriber 

to your excellent magazine in the past and 
that I later purchased copies at your office 

(since they arrived sometimes quite raggedy, 

due to the good offices of the U. S. Mail).* 

I discovered upon my return, however, that 
my subscription renewal had not been an- 

swered at all! My draftsman (who is a sub- 

seriber) has kindly given me his own Febru- 

ary through July 1950 issues. Enclosed you 

will find $5.00. Please start my subscription at 

once beginning with the August 1950, I re- 

complete run of your magazine, from Janu- 

ary, 1942 through July 1950. 

Your magazine is, after all, certainly the 

world’s leading publication in its field, and 
that’s taking in Domus, Form, Bauen und Woh- 

nen, ete. 

Victor J. Papanek—Design Clinic 
Corona Del Mar, California 

*To prevent such damage in the mails, 

Interiors now travels in a heavy cardboard 

wrapper. 

Among our friends, the S.I.C. 

Sirs: 

Interiors has worked consistently for an in- 

tegration of design, and has done more for 

good design, than any other publication. 

John Maass, Secretary 

Society of Contemporary Designers 

Los Angeles, California 

aitvwrte 

Kill a fatted calf 

Sirs: 
After regrettably letting a couple of years 

pass by without renewing my subscription to 

your excellent magazine, I wish to re-sub- 

scribe. 

If perhaps my qualifications for subscription 

are not sufficient through my past subscription, 

my Lyon’s listing and my membership in 

American Designer’s Institute should be. 

While subscribing to a great many magazines 

allied with my field, I can say without qualifi- 

cation that Interiors is by far the most com- 

plete, authoritative, and best layed-out. 

David J. Rosser 

Chicago, Illinois 

More signposts needed 

Sirs: 

Bouquets to your progressive publication, a 

source of information par excellance. 

Pray tell me why are not all the pages num- 

bered? This has annoyed me in lesser maga- 

zines, but now in the one I prize so highly. 

I cannot see an explanation. Is this a necessity 

to facilitate last minute insertion? Can this 

be to get more people to read more adver- 

tisements? Your advertisers, it seems, would 

want their pages numbered, especially since 

you go to the trouble of listing them page 

166, 167, August issue. Surely I am not the 
only reader to scramble helplessly through 

8 to 10 un-numbered pages. 

In all too graphic an illustration, For Your 

Information (August issue) finishes with: 
“An as yet incomplete list of participants 

(The National Home Furnishings Show’ ap- 

pears on page 000.”* 
I do not know where this page is, nor should 
I have known had you referred to pages 1, 2, 

3; 4, 7, 9). 10; 2, 13s, 14; 155. hs. 7, 79; 

21, 2, 27, 31, 2B, 6, BW GB, BG, 47, @, 5), 
53; 55,57, 59, 160; 163, 70; 76, 78: $4, 91,96, 
97, 99, 100, 101, 102, 105, 106, 107, 108, 109. 

110, 111, 112, 113, 114, 116, 119, 121, 169. 

My only complaint. 

Jack Sohn, textile designer 

Cabin Crafts, Ine. 

Dalton, Georgia 

Bleed engravings (which extend beyond the 

margin to the edge of the page) sometimes 

prevent the indication of a page number, since 

they cover the spot where this number would 

be printed. The occasional use of bleeds is an 
artistic concession made for the sake of variety 

in layout. If they are not too numerous, the 

reader can presumably find his way around, 
because the pages run in consecutive order 

whether or not the printed numbers are 

present. Page 7, for example, is not too hard 

to find if either page 8 or page 6 are folioed. 

It is a little more trouble if folio numbers 
have been omitted from several consecutive 

pages, and we try to prevent that, though 

sometimes we permit a few too many to slip 

through, as Mr. Sohn has noticed. We shall 

be more careful in the future.—Kd. 
* Blame this one on the printer. The proper 
number had been inserted in the page proof. 
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Inside Story 

Wall-Hung Showroom 

Tighter than a railroad flat, the new gallery 

of Raymond and Raymond in San Francisco 

is about 45 feet long but only 8 feet wide. 

This is room for two rows of the colored 

reproductions for which Raymond and Ray- 

mond is noted, but in San Francisco the com- 

pany also offers pottery and jewelry, and it 

would like to offer customers a seat. Architect 

Francis Joseph MeCarthy wrested simplicity 
out of this complicated problem by using his 

mechanical solution as the chief decorative 

feature of the area. The long walls were made 

into continuous hangers with stripes of L- 

shaped wood strips screwed to a plywood 

back, from which is hung, by metal clips, 

tually every article in the store, including 

tures, glass-topped 

Vir- 

pic- 

shelves for 

ceramics, and even tables. Only standing 

show cases, 

cus- 

Reed & Barton takes a museum’s advice. 

10 

inTrornatioes 

A.I.D. Anniversary ... Competitions ... This and That... 

Architect McCarthy hangs an interior on wooden strips and metal clips. 

tomers and a few chairs are supported entirely 

by the floor. 

The continuous rows of wood strips emphati- 
cally reiterate the length and lack of breadth 

of the room, but in so doing they give it the 
dramatic perspective of a renaissance stage 

setting. The colors are as simple as the rest 
of the scheme, running through soft grays in 

paint, upholstery, and natural oak furniture, 

with touches of champagne yellow along one 

wall, and a cork floor. The ceiling, unlike 

many of its pock-marked contemporaries, is a 
smooth pavement cut down the center by a 

trolley track, along which sixteen neatly 

hooded swivel fixtures can run to the job at 

hand. 

Design and Industry 

Help for Manufacturers 

The Department of Design in Industry at Bos- 

ton’s Institute of Contemporary Art, which has 
been collaborating with manufacturers behind 
closed doors for several years, last month an- 

nounced that the first fruits of its program— 

a selection of silver holloware by Reed and 

Barton—have reached the market. Undeniably, 
silver manufacturers could use some help in 

preparing contemporary designs, and _ this 

group by young designers chosen by the insti- 

tute and working under its guidance is quite 

successful. 

They run the gamut from conventionalized 

patterns similar to modern Danish work— 
familiar bonbon dishes with plain polished 

bowls on conservatively ornamented pedestals 

—to unornamented pieces with unusually 

generous outlines, and asymmetrical pieces. 

Asymmetry has become a trick in modern 

dinnerware, and since an odd-shaped plate is 
a far greater design problem than a round 

Inside Story ... Design and Industry ... Exhibitions ... Building... 

plate it has often been an obvious and unsuc- 

cessful trick. The Reed and Barton pieces, 

however, are handled with considerable 

subtlety. 

Theodore S. Jones, head of the Design in 

Industry program, also announces that the in- 
stitute has added three new companies to its 

growing list of proteges. Haviland and Com- 
pany, in the usual arrangement, will receive 

the institute’s help in assembling and training 

a design staff to produce a new line of china. 
The Sexton Can Company will come to the 
institute for advice on all of its products. The 

Paine Furniture Company, the first retail store 
to join the program, expects the institute to 
help select its products, procure personnel, 
and advise on interior planning and display. 

Help for Designers 

Behind closed door in New York, in a back 

room of Perspectives Gallery, Fredric Karoly 
has for the past two years carried on a quiet 
trade in fabric designs by artists in search of 

extra income. Last month Mr. Karoly showed 

some of the manufactured designs for the first 

time in an_ exhibition called Fabrics by 

Painters and Sculptors. The long list of clients 
included such familiar names as Decorative 

Fabrics, Goodall, Riverdale Manufacturing 
Company, Stoffel, A. H. Jacobs, Renverne, as 

well as nine makers of dress goods. The 

names of the artists, however, were not at- 

tached to their designs, partly by request of 

the manufacturers, in some cases because the 

artists themselves are apparently not proud of 

their sideline. 

The most striking thing about the show is that 
the fabrics, all good sound modern designs, 

are not very unusual. The exhibition makes it 

plain that the public which derides modern 
art in the exhibition gallery has long since 

accepted it in the department store. 

A Shock from Chicago 

The results of the latest poll of product pref- 

erences at the Good Design show sponsored 

in Chicago by the Museum of Modern Art 
and the Merchandise Mart are so startling that 

we feel bound to preface the listing with a few 
remarks about the inconeclusiveness of such 

tabulations. Four tabulations were made, list- 

ing the ten favorite products of consumers, 
huyers, manufacturers, and designers-and-press. 

Ten, of course, is an arbitrary number, and if 

the top three, or top fifteen articles had been 
chosen the results might have been quite dif- 

ferent. Furthermore, consumers, when casting 

ballots for the things they long for, are likely 

to disregard cost, their need for the object, 
or the cordiality with which it would be 

greeted by their present belongings. Buyers 
are likely to think of all these things. Among 

their ten favorites is a pinless curtain 

stretcher, which we are sure no king-for-a-dav 

consumer would think of choosing. 
But the poll must have some meaning, and 



\ omething New... 

Smart interiors may include the striking 
combination of CONTEMPORARY with 
TRADITIONAL designs, and discriminating 
decorators are, more and more, using this 

formula in their work. 

RED BIRDS (Series 79620), the new Hand 
Print illustrated here, is particularly adaptable 
for such uses. It is an unusually beautiful 
contemporary design, patterned exclusively 
for Lehman-Connor. It is printed by hand 
the full 50” width of the fabric — with such 
startling clarity that the print has an almost 
third dimensional effect. The quality of the 
textured antique satin accents both the design 
detail and the colors, Background colors: 
ivory, ice, bisque, gold, periwinkle, green. 

NOVEMBER 1950 

omething (a! 

TAPESTRY (Series #79520 —50” width) 
faithfully reproduces the gros point weave of 
old, fine hand woven tapestries. To traditional 
tones are added several new ones especially for 
contemporary and modern themes: reseda, red, 
tete, cream, emerald, blue. 

MANSFIELD SATIN (Series #79290 — 50” 
width) is correlated to the “Red Birds” print 
in quality of fabric and in colors: cork, pearl, 
turquoise, gold, cocoa, chartreuse, wine, green, 

lipstick, shrimp, rose, grey, dark brown, cherry. 

Main office and showrooms at 509 Madison 
Avenue, New York City 22. 

Showrooms in Boston, Chicago, Philadelphia, 
San Francisco and Los Angeles. 

il 



Section of mosaic designed by Hans Hoffman 

to climb a Peruvian bell tower. 

These three projects were among five collabo- 
rations shown at the Kootz Gallery last month. 

12 
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thus it is shocking to find that four of the ten 

top consumer favorites were ignored by 

buyers, manufacturers, designers, and press 

alike. Even more surprising: the buyer, whom 
one takes as the mirror of consumer taste, con- 

curred in only one consumer choice, Eero 

Saarinen’s upholstered side chair (which was 
chosen by all four groups and scored highest 
in the grand tabulation). The manufacturers, 

however, agreed with the consumer in four 
cases. Designers-plus-press filled us with pride 

by outchoosing all other professionals and 
concurring on half the consumer choices. 

Attacking the poll from another angle we 
found that buyers picked articles that no one 

else listed four times. Press and designers 
stood alone behind three articles, the manu- 

facturers only two. 
In the listing of consumer favorites that fol- 

lows articles chosen by no other group are 

marked unique. 1. Eero Saarinen love seat 

(Knoll). 2. Saarinen side chair (Knoll). 3. 

Wormley adjustable armchair (Dunbar). 4. 

Florence Knoll sideboard (Knoll)—unique. 
5. Harry Gitlin ceiling light (Ledlin). 6. Jo- 

seph Salerno dining table (Corvilla). 7. Don 

Knorr side chair (Knoll)—unique. 8. Bacca- 

rat and Porthault glassware—unique. 9. Arz- 

berg china (Court Associates)—unique. 10. 
Robsjohn-Gibbings double dresser (Widdi- 

comb). 

Exhibitions 

Art and Nonsense 

In the hands of countless potters the ceramic 

art of this country flourishes, yet as the hand- 
made pots increase we wonder increasingly 

why so many of them must have the texture of 
rubble and stick-figure decorations. A feeling 

that such a big country deserves more variety 

makes us partial to the work of Gladys Lloyd 

Robinson, whose pottery, shown at America 

House last month, is not universally admired. 

Mrs. Robinson’s work is gaudy and full blown. 

Lately it has included absurd lanterns and 
little pot-bellied stoves with doors that swing 
on creaking hinges and insides that really 
burn coal. Worse still, she shamelessly bor- 

rows from her favorite artists. But she bor- 

rows from the very best artists, and with con- 

siderable understanding. 

Mrs. Robinson took up ceramic less than 

two years ago after a visit to Picasso’s work- 

shop in Vallauris. His influence might be dis- 
covered in a series of platters scratched with 

the scalloped outline of fat chickens that are 

notable for their inane fluffiness and their 

ability to fill out the space assigned to them. 

Among other creature platters are brilliantly 
baroque fish dishes like the one on this page, 

with raised patterns across head and _ tail, 
painted flower shapes around the midriff, and 
expertly applied mosaic colors. Mrs. Robin- 

son’s favorite painters are the Impressionists, 

and from them she has won a remarkable un- 

derstanding of Oriental design. One unusual 

platter in natural terracotta, with a vase of 
flowers standing on a table in one corner and 

an irregularly cross-hatched rim, demonstrates 

her ability to get a dramatic balance of pat- 

tern and empty space. 

Between Painters and Architects 

In the good old days of French kings and 
Italian masters painting and sculpture com- 

monly held buildings up, sometimes wilfully 
destroyed them by tearing open views to 
heaven, Mount Olympus, etc. Today walls are 

planes, and the plane of transparent glass has 
taken the place of the imaginary vista. An 

abstract painting can take the place of a 
textured wall, but the role is not flattering 

and Di-Lon costs less. Few architects have 
tried to solve the problem, so paintings are 
installed after the house is finished and can 
only be called decoration. 
In an effort to show that painting and sculp- 

ture can still be materials for the architect as 

well as household furnishings, Samuel Keotz 
last spring invited five architects to collaborate 

on imaginary projects with artists chosen from 
his string. The results were shown at the 
Kootz Gallery in New York last month. 

Unfortunately, all five architects gave their 
artists space in buildings for which they had 
already drawn plans, and it is likely that in 

most cases the space was not planned for an 

artist. Both Philip Johnson, in an early project 
for his own glass house, and Marcel Breuer. 

in the dormitory now under construction at 
Vassar, gave their painters a free-standing 

canvas in the form of a screening wall—the 
equivalent of a textured surface. Adolph Gott- 

lieb’s mural for Vassar, a covey of calligraphs 

floating against a dull gray-brown ground, 
seems a graceful complement to Breuer’s 

stricter arrangement of glass and stone, but 

the timid may wonder if William Baziotes’ 
great black spook in a mauve twilight is 

perfect decoration for a defenseless glass 
house. 

For the facade of a second-floor auditorium 

in a school by The Architects Collaborative, 
Robert Motherwell produced a flat composi- 

tion of natural forms in an irregular frame- 

work of varicolored architectural shapes. Its 

greatest sin is that it belittles the less argu- 
mentative architecture of the building itself. 

The bell tower for the public square of Chim- 
bote, Peru, a model town planned entirely 

by José Sert and Paul Wiener, provided a 

more amenable surface for Hans Hoffman. 

The plain tall slab of concrete is so shallow 
as to seem almost two-dimensional. The artist 

emphasizes its unmeasured scale and gives it 

a painter’s third dimension with colorful, 

sharply defined shapes of mosaic that succeed 

in making the tower itself an element in the 

composition. 

Kiesler’s “Endless House” would be a chal- 

lenge to any artist, and unlike the other 

architects he gave his artist a truly architec- 
tural problem—the design of a. stairwell. 

David Hare’s solution, a fiery anatomy of 
bronze that forms the hard center of a weird 

sculpture, is shown on page 129. 
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GET THIS ¢ Smooth, beautiful 

effect at carpet edge. No ugly tack 

marks, scallops, dirt-catching 

indentations, or ripples. 

speciFy smmoothedge 
TACKLESS INSTALLATION 

AVOID THIS ¢ Ugly puckers 

or tack marks are eliminated when 

carpet is installed the modern 

**Smoothedge'' tackless way. 

how to get 

Superior carpet 

installation 

by specifying 
smoothedge 
TACKLESS METHOD 

specitky smmoothedge 
TACKLESS INSTALLATION 

AT FLUSH DOORWAYS ¢ Get 

unblemished appearance at 

this most noticeable area. You 

see only beautiful carpet, no 

tack marks with'’Smoothedge."’ 

speciry smoothedge 
TACKLESS INSTALLATION 

ELIMINATE TACK MARKS ¢ 

Tack marks never improved the 

appearance of lovely wall-to-wall 

carpet. Even the best turn-and- 

tack job shows tack marks. 
without a single tech mark 

| Canptt bayt mc to walt 
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SPECIFY SFROOCHeCaagde 
FF 

TACKLESS INSTALLATION 

AT DOOR JAMB ® For smooth 

flowing carpet at door jambs, 

carpeted stairways,and wherever 

wall-to-wall carpet is installed, 

the floor covering looks its 

How smmoothedge works 

*Smoothedge"’ gripper holds the carpet firmly and . 
loveliest when you 

sPecIFY smoothedge 
TACKLESS INSTALLATION 

invisibly from underneath. As a result, ugly 

tack marks, bulges, and dust-catching identations 

are eliminated. The carpet is also easier to < 
take up for cleaning. No special provisions are 2 RRO RBEREEEEEEees 

‘ . © ” 
required for either wood or concrete floors. THE ROBERTS COMPANY, Dept. IS-11 = 

To specify, merely state, ‘‘Carpet to be installed ™ 1536 North Indiana Street, Los Angeles 33, California ~ 

, - - a ™ = GENTLEMEN: a 

with Smoothedge carpet gripper, or equivalent. = Please send detailed, illustrated literature on ‘‘Smoothedge" ~ 

~ tackless installation. Also send ‘Smoothedge” A.I.A. file. 

RECOGNIZED AND AVAILABLE NATIONALLY - = 

m NAME a 
Handled by over 4,000 carpet retailers ~ cin i 

and by 68 leading carpet distributors. : STREET ‘ 

Recommended by the mills themselves for : CITY ZONE __ STATE E 
r- 

8 wall-to-wall carpet installations. SRERERRRRRR RRR SRR BRERA 
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Two projects by Skidmore, Owings & Merrill: 

executive office for Ford Motors overlooking 

a garage-top terrace and restaurant (above), 

and the airy ground floor of Lever House. 

Bic °F 
Iooio'o0, 
VW, 

For your information 

331 plus 1 

The Museum of Modern Art in New York had 
planned its fall exhibition of work by Skid- 
more, Owings & Merrill long before the ter- 
rible news came of the death of Matthew 

Nowicki. Thus it was by chance that the great 
American firm’s projects were juxtaposed with 

a small group of drawings hung in memory 
of the Polish architect. Yet the two exhibitions 

provide a striking contrast. 
Superficially, one notices that the larger ex- 
hibition consists of photographs of completed 

buildings or strikingly perfect models and 
carefully ruled drawings of buildings under 
construction. Although they are the work of 

9 partners and 322 employees in three large 
offices, only the corporate title, Skidmore, Ow- 

ings & Merrill, appears on each job. In honor 
of Nowicki the museum hung a few photo- 

graphs of models and about five large, exqui- 

site freehand drawings done in pencil by the 

architect himself. None of them is under con- 
struction, and in fact Matthew Nowicki was 
better known in this country as a teacher than 

as a practicing architect. 

The work of Skidmore, Owings & Merrill is 

among the most important architecture in the 

country. Yet the architects, as the museum 

says in its Bulletin, are not pioneers or in- 
novators. They are indispensable followers 

who have succeeded in giving this country 

some of its first examples of the new archi- 

tecture developed early in this century. Lever 
House, in New York, will be a monument to 

Mies van der Rohe in its transparent geometry, 

this country’s greatest monument to Le Cor- 

busier in its regard for such humanistic assets 

as open space, light, and air. “None of the 
great pioneers, working alone, without the 

benefits of American organizational methods 

could have built such an edifice,” says the 
museum, “but such a project as this could 

not have been accomplished today without 

reference to the concepts, drawings, projects, 

Above: Nowicki drawing for stadium at North 

Carolina State Fair grounds. Left and below: 

his sketches for the capital of East Punjab. 



open now... 
a 

Drosfeld House 
vx Showing completely 

new furniture 

of traditional, 

contemporary and 

modern design. 

CONTEMPORARY...WITH A REGENCY FLAVOR 

Shown Here...a shining example of period decor seasoned with a contemporary point of view... from an 

extensive array of new furniture in every mood, created by eminent designers in collaboration with Grosfeld 

House; Now on display in idea-filled, decorator-designed rooms—at the New Grosfeld House Showrooms. 

MANUFACTURERS OF FURNITURE AND SOLE U. S. 
AGENTS FOR FIRTH OF ENGLAND CARPETING TOS C QOUSE 

215 East 58th Street, New York 22, N. Y. 

CHICAGO: 666 NORTH WABASH AVE. « LOS ANGELES: 207 NORTH VERMONT AVE. 
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Two new uses for Fiberglas: a shelter made 

from 12 identical sections and a boat molded 
of Fiberglas cut-outs. 

16 

in Tsernenat ies 

and executed buildings of these early creators 

of contemporary architecture.” 

The very lack of finished work in the 

Nowicki exhibition makes it plain that his 
influence was of a different sort. He was one 

of the rare architects who combine an acute 
sense of design, a respect for people as well 
as ideals, and the difficult knowledge of engi- 
neering necessary to cast new ideas in appro- 

priate forms. His drawing for the capital of 
the Punjab, on which he was working with 

Mayer and Whittlesey, is an unheralded solu- 

tion. A low mosaic of glass to be built against 
a river and approached by a long bridge, it 

was planned as an upsidedown city, with two 

great meeting halls, the symbol of its author- 

ity, rising among the highways on the roof 
and two floors of offices held above the ground 

to provide covered walkways at the first level 

and keep the interior courts open to the 

breeze from the river. The detailed geometry 

of this scheme is as sympathetic to the area as 

its plan is unusual. 

Among the tributes that accompanied the No- 
wicki exhibition was one from Lewis Mum- 

ford: “Those who know Nowicki’s work in- 

timately, who can estimate his potentialities 

as well as his performances, have no doubt 
that he bore within him the seed of a new 

” age. 

Building 

Housing in the Sky 

The most revolutionary of the Skidmore, 

Owings & Merrill projects probably is the 

apartment group it has planned for the New 
York Life Insurance Company to build on 

Chicago’s South Side. The slab of homes at 

the top of this page is one of two identical 

buildings that the company would erect on a 
meadow of 42 acres near the lake, leaving 
92 per cent of the land free for grass, trees, 

and roadways. 

In contrast to most city apartment houses, 
which bulge with the effort to crowd the 

greatest number of outside rooms under one 

roof, the New York Life buildings began as a 

third of a mile of row houses, each with 

through ventilation and two exposures, long 
windows the length of the south side and a 

covered terrace on the north. Piled up for 23 

stories, the row houses provide these subur- 

ban assets for 1,404 families and combine the 

Stack of private homes and canopied sidewalks by Skidmore, Owings & Merrill is a third of a mile long, 23 stories high, one house deep. 

tiny plot of green that might belong to each 
in one tremendous country landscape. To take 

the place of the interior hallways that would 
cut the doubly-exposed apartments in two, the 

architects joined the 10-foot terrace at the 
back of each apartment to make a protected 

sidewalk the length of each floor, which is 
divided into communities by four banks of 

self-service elevators. 
Individual apartments are masterpieces of 

compact planning. Almost every living room 

and every bedroom has at least ten feet of 

window on the south, and although there is 
little hall space each house has an entrance 
hall serving both the living room and _ the 

kitchen. 

The idea of building private homes into sky- 

scrapers to save land for a common park is 

not, of course, a new one. Le Corbusier 

worked for many years to develop the plan 

that was finally taken up by the city of 

Marseille. At the opening of his model devel- 

opment house at the Museum of Modern Art 
last spring Gregory Ain admitted that a pri- 
vate house on a lot so small was an anomaly; 

that if Americans were not so attached to the 
idea of owning a home they could find far 

more privacy in row houses or apartment 
buildings. In a city, where almost all homes 

must be apartments, land is considered too 

expensive for the skyscraper-in-a-park. Yet the 

New York Life project, though it compares 
with New York’s most expensive luxury apart- 
ments, expects a majority of Negro tenants 

and would rent for $20 to $26 per room a 
month. 

The major reason why such a project can be 

built is that New York Life has been sold on 
an unusual form of insurance. The company 

intends to protect its investment by making 

a return to slum conditions impossible. 

Union Homes 

Another Chicago improvement project is be- 

ing sponsored by a trade union, the CIO 
Packinghouse Workers of America, which 

wants Chicago’s Land Clearance Commission 
to buy up 105 acres of deteriorated land, in- 

stall utilities, paved roads, etc., and sell the 

improved property to the union at a special 

rate. Architects Friedman, Alschuler & Sincere 

and Ernest A. Grunsfeld, Jr., have drawn up 

plans for a community of 1,000 two-story row 
. 
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COMPANIONS TO THE FAMOUS EAMES 

CHAIRS AND TABLES. EQUALLY 

INGENIOUS i® CONSTRUCTION AND 

SURPXISINGLY LOW IN COST. 

AVAALABLE IN A WIDE VARIETY OF 

ARRANGEMENTS: OGFEN SHELVES, 

TRAYS, SLIDING PANELS, DRAWERS. 

GREY OR BLACK PANEL FRONTS AND 

SIDES ... OR BRIGHT YELLOW, BLUE 

OR RED. SEVERAL WOOD FINISHES, 

TOO...PERMITTING INNUMERABLE 

ARRANGEMENTS. 
OPEN SHELVES 

PLATED STEEL UPRIGHTS AND STRUTS, 

STAIN RESISTANT, PLASTIC COATED 

* MARINE PLYWOOD SHELVES AND TOPS. 

TWO WIDTHS: 24” AND 48”. OTHER 

DIMENSIONS: 324s” HIGH, 16” DEEP. 

PROFESSIONAL DISCOUNTS, OF COURSE 

itt 
eC eta iel 

PLASTIC COATED 

SHELVES 

one park avenue new york, exhibitors building grand rapids, 

merchandise mart chicago, 8810 beverly boulevard los angeles 
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houses grouped on wide lawns and protected 
from one another by deep frames around the 

facade. The houses would be sold to private 

owners, with a certain number set aside for 

members of the union. 

Fiberglas Shelters 

Although we do not suggest either yachts or 

igloos as a major solution to shelter problems, 

the method of making the yacht and the 

igloo on the previous page seem valuable. 

Both are of Fiberglas and plastic. 

The igloo achieves the last word in simplicity 

by having just one interchangeable part—an 
odd-shaped panel of Fiberglas-reinforced plas- 

tic 14” thick, stiffened with a lattice of ribs, 

edged with a neoprene gasket, and circled with 

inaTsernat 1 6a 

14 fasteners. A dozen of the panels stacked 
on top of each other make a box 8 feet long, 
8 feet wide, and 3 feet tall weighing 700 

pounds. When properly assembled, gasket to 

gasket, they make a 20-foot igloo. Panels sup- 

plied with doors or plastic windows can be 

set in where needed. 

As it stands, the shelter is said to be strong 
(having withstood the furious attacks of pro- 
fessional batterers), resistant to weather, 

moisture, fungus, vermin, and rodents, and 

possessed of “freedom from propagation of 

cracks.” It can be supplied with Fiberglas in- 

sulation, which is laid between the ribs and 

covered with an inner wall of reinforced 

plastic. 

The shelter is made by East Coast Aeronautics 
of 896 South Columbus Avenue, Mount Ver- 

non, New York, who intends it for barracks, 

fighter plane hangars, or a covering for vari- 

ous other kinds of military equipment. But it 
also might be used as a bath house, a tool 
house, or the simple structure that makes a 

new land-owner feel as if he owned his land 
when materials are unavailable and a house 

of his own is only a dream. 
The yacht is interesting mostly for the way 

it is made—a strange cross between dressmak- 

ing and plastic-molding. First a mat of Fiber- 
glas is laid out on a long table and cut along 

the outline of boat-shaped patterns with a 

power tool. The pieces are then laid in hull 
and deck molds, sprayed with plastic resin, 
and pressed into shape. After top and bottom 

are joined, the boat is oven cured. Practically 
no finishing is needed. (Continued on Page 178) 

For Your Calendar 

Through November 10. Christian Berard Memorial 

Exhibition. Institute of Contemporary Art, Boston. 

Through November 12. Social Life in the 1880's: 

photographs Rhode Island by Leonard Dakin. 

School of Design, Providence. 

Through November 12. Craftsmen’s Market. 

Gallery, St. Paul, Minnesota. 

St. Paul 

Through November. Chessmen. Metropolitan Museum, 

New York. 

Through December 2. Designed Interiors. Memorial 

Gallery, Rochester, New York. 

Through December 3. World of Silk. Metropolitan 

Museum, New York. 

Through December 3. 15th Ceramic National Exhibi- 

tion. Museum of Fine Arts, Syracuse, New York. 

Through December. Making Custom Designed Fur- 

nishings. Gump’s, San Francisco. 

November 1-28. Toiles of Today and Yesterday. 

(Scalamandre). Art Center, Des Moines, lowa. 

November 1-28. Influence of the Italian Renaissance 

on Textile Designs (Scalamandré). Public Mu- 

seum, Oshkosh, Wisconsin. 

November 1-30. Weaving by Majel Chance. Chicago 

Public Library. 

November 1-30. 1950 International Textile Exhibi- 

tion. Women’s College of the University of North 

Carolina, Greensboro, North Carolina. 

November 1-January 30. Chinese Silks of the Manchu 

Dynasty and their Occidental Influence. 

mandré Museum, New York. 

November 2-December 11. Christmas Gift Show. Art 

Center, Rochester, Minnesota. 

November 3-26. Medieval Indian Sculpture. Addison 

Gallery, Andover, Massachusetts. 

November 5-26. The Artist and the Decorative Arts; 

by Josef Albers. 

Williams-Proctor Institute, Utica. 

Scala- 

Graphic Tectonic Munson- 

November 5-26. Japanese Prints and Pottery (AFA). 

Grand Rapids Art Gallery, Grand Rapids, Mich- 

igan. 

November 5-26. Visual Education for 

(AFA). University of Illinois. 

November 5-26. Frankly Romantic (AFA). Baltimore 

Museum, 

Architects 

November 5-26. 1950 AIA National Honor Awards 

(AFA). Speed Museum, Louisville, Kentucky. 

November 5-26. 29th Annual of Advertising and Edi- 

torial Art (AFA). University of Nevada, Reno. 

November 5-26. Form in Handwrought Silver (AFA). 

Springfield Museum, Springfield, Missouri. 

November 5-26. Lifar Collection of Ballet Designs 

(AFA). Ringling Museum, Sarasota, Florida. 

November 5-26. From Colony to Nation (AFA). Mem- 

orial Gallery, Rochester, New York. 

November 6-9. Antique Show. Copley Plaza Hotel, 

Boston, 

November 6-9. Philadelphia Antiques Fair. Bellevue 

Stratford Hotel. 

November 6-10. National Hotel Exposition. 

Central Palace, New York. 

Grand 

November 6-12. Women’s International Exposition of 

Arts and Industries. New York. 

November 7-11. Better Homes Show. Ansonia, Con- 

necticut. 

November 9-11. Fall Exhibition, Horticultural So- 

ciety of New York. Essex House, New York, 

November 9-30. Domestic Architecture of the Bay 

Region (AFA). Massachusetts Institute of Tech- 

nology, Cambridge. 

November 9-30. Made in the U. S. A. (AFA). Indiana 

Teachers College, Terre Haute. 

November 10-11. Ohio Ceramic Industries Association 

Trade Show. Deshler-Wallick Hotel, Columbus. 

November 10-26. 14th Ceramic National Exhibition. 

Institute of Arts, Minneapolis. 

November 10-December 3. Ghosts Along the Missis- 

sippi (AFA). Virginia Museum of Fine Arts, 

Richmond. 

November 13-18. Eastern States Antiques Fair. 

White Plains, New York. 

November 14-28. Building Exhibition. Olympia, Lon- 

don. 

November 15-January 13. Leather in the Decorative 

Arts. Cooper Union, New York. 

November 15-January 28. Good Design. Merchandise 

Mart, Chicago. 

November 16-17. Open sessions, Textile 

Bureau. Waldorf-Astoria, New York. 

November 17-December 10. New Hampshire Crafts, 

1950. Addison Gallery, Andover, Massachusetts. 

November 18-January 14. Contemporary Lighting 

(Yasha Heifetz). Ohio State Museum, Columbus. 

November 19-January 14. Useful Gifts. Walker Are 

Center, Minneapolis. 

November 20-21. Businessmen’s Conference on Urban 

Problems. United States Chamber of C ce, 

Washington, D. C. 

November 22-January 28. Good Design. Museum of 

Modern Art, New York. 

November 24-29. Electrical and Home Appliance 

Show. San Diego, California. 

November 27-29. American Standards A iati 

Conference. Waldorf Astoria, New York. 

November 27-30. Wallpaper Wholesalers A iati 

Meeting. New York. 

November 27-December 2. National Exposition of 

Power and Mechanical Engineering. Grand Cen- 

tral Palace, New York. 

N b 29-J y 31. Italy at Work. Brooklyn 

Museum, 

Research 

December 1-31. Ceramics by Peggy Beck. Chicago 

Public Library. 

December 8-January 31. 14th Ceramic National Ex- 

hibition. Art Institute, Akron. 

December 17-January 4. Arts of Music, Theater, 

Dance. Florida Gulf Coast Art Center, Clear- 

water. 

January 5-30. 15th Ceramic National Exhibition. 

Albright Gallery, Buffalo, New York. 

January 8-19. Winter Market. Waters and Exposition 

Buildings, Grand Rapids. 

January 8-19. Winter Markets. Merchandise Mart, 

American Furniture Market, Chicago. 

January 14-19. New York Lamp Show. Hotel New 

Yorker. 

January 15-18. Second Plant Maintenance Show and 

Conference. Auditorium, Cleveland. 

January 17-March 18. Prizewinning Lamp Designs, 

Museum of Modern Art, New York. 

January 21-26. California Gift Show. Los Angeles. 

January 22-26. International Heating and Ventilating 

Exposition. Commercial Museum, Philadelphia. 

January 28-31. California Lamp and Picture Show. 

Los Angeles. 

January 28-February 1. Washington Gift Show. Ho- 

tel Willard. 

January 29-February 2. Los Angeles Furniture Mar- 

ket. Furniture Mart. 

February 4-17. Gift, China, Glass, and Pottery Mar- 

ket. Merchandise Mart, Chicago. 

February 5-16. Chicago Gift Show. Hotel LaSalle, 

Palmer House. 

February 9-March 4. 15th Ceramic National Exhibi- 

tion. Rhode Island League for Arts and Crafts, 

Providence. 

February 11-14, Western China, Glass, and Silver- 

ware Show. Los Angeles. 

February 26-March 1. New York Gift Show. Hotels 

Statler and New Yorker. 

February 28-March 2. Technical Session, Society of 

the Plastics Industry. Edg Beach Hotel, 

Chicago. 

March 5-9. Boston Gift Show. Hotel Statler. 

March 7-May 7. Italy At Work. Art Institute, Chicago. 

March 16-April 8. 15th Ceramic National Exhibition. 

Institute of Contemporary Arts, Washington, 

D. C. 

March 26-30, Philadelphia Gift Show. Hetel Benjamin 

Franklin. 

April 2-12. 1951 Carpet Fashion Opening. National. 

April 29-May 2. 20th Annual Conference, American 

Institute of Decorators. Grand Rapids, Michigan. 

May 1-4. A. I. D. Anniversary Trade Show. Furniture 

Museum, Grand Rapids, Michigan. 

June 18-July 31. Italy at Work. De Young Museum, 

San Francisco. 
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and carpet is our business 

A carpet specialist can help you in many ways. He can help you 

select the weave your client needs, for luxury and durability. 

He can show you scores of colors and patterns, to meet your own 

decorating specifications. He can help you effect economies, 

through expert installation. Your local Alexander Smith-Masland 

contractor is a carpet specialist. Consult him. 

Let him save your time, and your client's money. 

Alexander Smith 
and 

C. H. Masland 
CONTRACT CARPETS 

295 Fifth Avenue, New York 16, New York 
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Americas Newest Rug Cushion 

Allon Rubberized 

MU =e ee OO WVa/fled 
Rug Cushion 

With Measured Resilience * 

ADVERTISED IN 

WINNER OF A 1950 

Home Safely beard 

and 

M‘CALL'S 
Magazine 

*%Measured Resilience 
ONE LOOK 
poe pe ee Measured resilience is the result of a new 

ee Ce ° ° " 2 ae , 
it’s the wewest... scientific principle of blending pure rubber and 

ONE STEP QUALITY 

SAFETY 

durable fibers to produce maximum walking 

comfort and to more than double the life of your 
and you know rugs and carpets. No Jar urn drag ... Non- 

it’s the best 
COMFORT ea : ie Be r 

Skid, too. Allen Industries, Inc., Floor Covering 

Division, Detroit 7, Michigan. 
NON-SKID 

Order from your Allen Distributor 

NOVEMBER 1950 



Left: Bauen und Wohnen, No. 7, Ravens- 

burg. Several interesting theaters of Ger- 
many, Switzerland and Austria, some new 

and others remodeled, such as the “Forum” 

of Vienna, grand stairway of which is illus- 

trated. Robert Kotas was the architect. 

Right: Domus, No. 247, Milan. In an issue 

filled with piercing and meticulous modern 

Italian architecture, and powerful murals 

of the history of Perugia by Salvatore 
Fiume, several pages on Swedish furniture, 

lamps, and fabrics strike a flowery note. 

Seite: 

Above: The Architectural Review, August, 
London. Horizontal brise-soleils, vertical 

louvers, and ceramic grilles transform the 

facade of a Rio de Janeiro apartment house 

into a lace pattern. By Lucio Costa. A typi- 

cally painstaking and fascinating Review 

study—of the townscape—fills the main 

portion of the issue. 

Above: The Architectural Review, June, 

London. A tiny opensided arena, with fat, 

square leather cushions on the ledges that 

serve as seats, is used in Haiti for cock- 
fights, to properly house one of the sports 

in which the government hopes visitors to 

the International Exhibition will find re- 

creation. By native Albert Mangones. 

22 

Above: Domus, No. 248-249, Milan. Gilt and 

rose stucco by Lucio Fontana adorns the 

lobby of a luxurious remodeled hotel in San 

Remo, by architect Renzo Zavanella. Fan- 
tastic shapes of the velvet-upholstered chairs 

prompts Domus to ask whether they should 

not be regarded as sculpture rather than 

furniture. 

Left: Werk, No. 9, Zurich. A section on 
the design of bathing pavillions, swimming 

pools, and auxilliary -buildings for beaches 

turns out to be full of festive and un- 

tramelled architectural exercises. ['lus- 

trated is a clerestoried cloakroom. 
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Right: Die Kunst und das Schone Heim, 
September, Munich. Five pages on the great 
baroque gardens of Rome include two illus- 

trations of.the Villa Falconieri by Frascati, 
which in addition to a grandiloquent pile 

of masonry and romantic poplars and 
cypresses, is memorable for a rock pool more 

Chinese than rococo. 

Above: Art and Industry, September, Lon- 

don. Knock-down furniture designed for the 

Overseas Food Corporation by Arcon in col- 

laboration with Taylow Woodrow Construc- 

tion, Ltd., for the Southern Province of 

Tanganyika, avoids glues in the assembly, 

has many interchangeable parts, is com- 
fortable and goodlooking. 

Below: Spazio, No.1, Milan. A new magazine 

of art and architecture makes its bow. Pos- 

sible rival to Domus, it is somewhat similar 

in format and subject matter, and is pub- 

lished under the direction of architect Luigi 
Moretti. The illustration is from a beau- 

tifully presented article on the ruins of 

the temple of Fortuna at Palestrina. 

Left: The Architectural Review, July, 

London. The editors take us on a cruise 

down the Thames, through its canals, its 
quiet lagoons, on the docks of its busy 

towns, on the gardens close to its banks, 

and through some of its monuments and 

historic buildings, telling us how it should 

be preserved, improved, and enjoyed, in 

“The Thames as a Lineal National Park.” 

Right: The Architectural Review, Sept., 
London. Ribbon-like light alloy, bent and 

riveted, forms the frame of leather-uphol- 

stered chairs and marble slab table in the 

foyer of the parliament building at Bonn, 

Left: Bauen und Wohnen, No. 8, Ravens- 

burg. Neat, pretty furniture, and some gay 

though unpretentious room settings from 

the Swiss Werkbund exhibition at Zurich 

are illustrated in the issue. Like the Willy 

Guhl armchair reproduced, most of the fur- 
niture manages to avoid the institutional 

monotony characteristic of much furniture 
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ightolier’s comprehensive collection ~~ - From Ligh re) —— 

of lighting fixtures for every need > 
oy 

\ eon 
11 East 36th Street, New York 

1267 Merchandise Mart, Chicago 

12th at Folsom, San Francisco 
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NOVEMBER 

Range Of Furniture Styles. 

A\ny plastic upholstery material — io be good enough for you — 

must have properties that you just can’t see in a sample. 

Consider for a minute this partial list of characteristics that are put 

into every yard of Resproid: high tensile strength, low temperature 

flexibility, good hand, lack of color migration, resistance to plasticizer 

exudation, to cracking and scuffing, to flame, age, water, most acids, 

alkalies, oil and grease. 

Every one of these properties is of major importance to you, for 

deficiency in any single one can result in an upholstery material that 

will not be satisfactory in use. 

That's why it’s so important to look for more than beauty of color 

alone when considering any plastic. That’s why Resproid’s combina- 

tion of beauty plus durability and resistance to wear make it out- 

standing as an upholstery material for you. There’s no better plastic you 

can recommend for any of your clients. Respro Inc., Cranston 10, R. |. 

1950 

Fifth In A Series Of Originol Designs By Mr. Edmond J. Spence, Nationally 

Known Furniture Designer, Showing How Resproid Upholstery Material Adds New Beauty To A Wide 



Raymor presents a distinguished new 

group of designs in Stimulus 

Fabrics . . . by Freda Diamond, Paul 

McCobb, George Nelson, 

Bernard Rudofsky, Abel Sorensen and 

Edward J. Wormley .. . plus 

new coloration for the entire 

collection. Also of special interest to 

decorators — Complementary 

Wallpapers, especially created to 

coordinate with Stimulus Fabrics. 

EE OP 
fabric by Paul McCobb 

fabric by Freda Diamond 

fabric and wallpaper 

WUE aie. Se ees a es 

by George Nelson 

Complete collection of modern 

furniture, lamps, rugs, fabrics, 

wallpapers and accessories, by the 

nation’s eminent designers, on 

display in our showrooms, or write 

Dept. N11, on professional 

letterhead, for catalog. 

\ 
nationally distributed by 

Richards Morgenthau & Co. 

225 Fifth Avenue, New York 10 

INTERIORS 
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Roll out the right 

... for some 400,000 House & Garden readers and 

you will capture the immediate interest of 

customers who are looking for the best in good House 
decoration. Month after month, House & Garden 

paves the way for sales for you by reporting new tren ds 

in quality homefurnishings to this 

— \ al Cl] 
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built-in beauty that’s always on the job! 

venetian blinds with 

Zant plastic tape 
and spring-temper ed aluminum slats 

AMAZING WIPE-CLEAN PLASTIC TAPE! EXCLUSIVE ‘‘SNAP-BACK’’ SLATS! 

Specify Flexalum plastic tape, 
and your window treatments 
stay handsome for ages! Stickiest 
stains wipe off with a damp 
cloth, cleaning time is cut from 

hours to minutes. Tape won’t 
fade, fray, shrink, stretch, 

mildew: maintenance costs are 

sharply reduced. Offices with 
ever-lovely Flexalum blinds are 
ready for business any time! 

Perfect partners for Flexalum 
tape: Flexalum aluminum slats 
always look brand-new, keep repair 
and renewal costs to a minimum. 
Spring-tempered by an exclusive 
Hunter Douglas process to snap 
back to shape even when bent 
to a 90° angle! Smooth baked-on 
finish won’t chip, peel, crack, rust. 
Look for the visible-invisible 
trademark: it’s your guarantee 
of all Flexalum’s features! 

Booklet and color samples 
available on request. HUNTER DOUGLAS CORPORATION, RIVERSIDE, CALIF. AND 150 BROADWAY, NEW YORK 7, N. Y. 

NOVEMBER 1950 



The Peachtree’s 

striking decor is the creation 

of Lorelle Guild, designer 

and decorator. 
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find sales-minded decorators using genuine Cohyde.* 

Cohyde simulates the grain and tone of the finest leathers 

passes it in toughness and wearability. 

And, as you’d expect from a quality product, Cohyde is easily 

Sei '¥4 or peeling. Its good “hand” makes for unexcelled tailorability, 

| and it requires no special processes, equipment, cements, or 

tapes for easy workability. 

today for names of authorized distributors in your area. 

*Cohyde is a quality plastic 
product applied on the 
finest cotton fabric in 

commercial use. 

6 
NEWARK, NEW JERSEY 

TOVEMBER 

SNNT NCW RP eachiree 2579/96 

(ts genuine Coliyile yphoktery! 

}, Wherever upholstery must enhance the drama of decor . . . in 
f ° 

io the country’s smartest restaurants, hotels, and homes . . . you'll 

3, and is supplied in an almost limitless line of leather shades. It 

4 captures the depth and warmth of natural leather, yet sur- 

£ xa 73, cleaned, dimensionally stable, and resists chipping, cracking. 

If you design, decorate or upholster, your customers will ap- 

se 4 preciate your choice of genuine Cohyde upholstery. Mail coupon 

1950 

COTAN CORPORATION 
331-345 Oliver Street. Newark 5, N. J. 

Please send me the names and addresses of 

Cohyde distributors in my area. 

Name 

Business: O decorator O industrial designer OJ upholsterer 

Street 

City. 



JOHNSON does both 

e Masterpieces of 18th Century design 

e Outstanding modern by Paul T. Frankl 

for living room, dining room 

and bedroom 

ee aa. alla 

JOHNSON FURNITURE [OMPANY 
GRAND RAPIDS, MICHIGAN Showroom at the factory 

x @>) JouNSON-HANDLEY-JOHNSON Co. 
ae 

Knapp & Tubbs, Merchandise Mart, Chicago ® John Stuart Building, New York, N. Y. 
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contemporary renditions 

of matchless artistry 

for modern and 

traditional settings 

incorporated 

49 west 23rd 



raditional 

or 

select LUUGamh bakit 
hand-woven carpets and rugs 

ontem porary 

Whatever the theme of a decorating scheme, “India Modern’ 

solves every problem. Now, you may special order this exquisite hand-knotted 

floor covering fashion in any shade, pattern or size with no increase 

in cost! Send for the complete details today. Discover why “India Modern” broadloom offers 

luxury beyond compare at a cost that defies comparison.: 

Send for Catalog D 

Distributed in U.S.A. by 

ee Kol pant Li or 10 WEST 33rd STREET, NEW YORK 1, N. Y. 

Distributed in Canada by 

OS, Opi hy (CANADA) LTD. 
VAC): MN fet. f 365 WESTON ROAD, TORONTO 9, CANADA 

INTERIORS 



“&y 





ne ETE ERM pe me ic 5 

born under thunder years ago 

PERHAPS WE SHOULD HAVE APPROACHED OUR BIRTHDAY IN HUMILITY .... 



reviewed the past ten years, thanked our friends, and let it go at that. 

BUT WE WANTED A PARTY. 

We thrive on the approval, disapproval, and general attentiveness of our 

readers. Renewed subscriptions are fine, and we accept them with pleasure, but 

after ten years, we thought, it would be nice to know what other people think 

about the growth of interior design, interior designers,andInteriors. 

The manufacturers of interior furnishings make Interiors possible. They 

know the business; if they are unhappy we grow thin, and if they are happy 

we grow happy too and fatter. 

So we wrote to a few whose opinions we value and asked what they thought had - 

been happening in the past ten years, and why. 

Except for the American Institute of Decorators, we think the schools that 

teach interior design have more to do with the future of the profession than 

anybody. 

So we wrote a number and asked if they had found Interiors 

useful, and if they thought we had contributed to the growth of the profession. 

The results of our poll make us blush a little, but this is our birthday and 

we're printing them. We’re printing them in a separate booklet, so they will be 

easy to skim through, ponder over, rip apart, or ignore. 
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AMERICAN 

BAST 57th 

INSTITUTE OF DECORATORS 

October 18, 1950 

Dear INTERIORS: 

Congratulations and best wishes from the 
American Institute of Decorators upon your Tenth 

Anniversary. 

You have so well served the interests of our 
membership and the ideals for which we stand in 
the field of decoration and interior design. We 
hope these first ten years have begun a series 
of successful decades and an enduring, happy 
relationship with our profession. 

a) LX 
Karl Bock, President 

Yr Dore 
Theodor Muller, Chairman of Board 

STREET ~- NEW YORK 22, N. ¥. =~ MU 66-0238 



A Bouquet 

Sirs: 

I can pay you no higher compliment than to tell you that 
the one hundred and twenty issues of Interiors under 

your direction have had an immeasurable influence on the 
entire field of interior design. Your editorial presentations 

of decoration, design, and architecture were a great stimu- 

lus to your professional readers to do their job better and 

more freshly. And, when your advertisers are nipped and 

prodded into greater achievements by the editorial 

standards you have established, then that must be the 
way that leads to the XXth anniversary. 
My best compliments to you. 

Walter Charak 

Charak Furniture Company 

New York, New Yerk 

A Suggestion 

Sirs: 
I am very happy to have the opportunity on your tenth 

anniversary to congratulate you and your staff on the con- 

sistently outstanding job you have done toward creating 

a wider appreciation for good design. 

The entire home furnishings industry has certainly made 

tremendous strides in the past ten years. Indubitably also 

the interior designer’s position in the scheme of things 
has been immeasurably enhanced. Today, more than ever, 

the qualified decorator enjoys a highly respected position 
in the community as a skilled professional, capable of 
creating surroundings which are comfortable, pleasant, 

livable and spiritually satisfying. I suspect that much 
credit for this happy fact is due the American Institute 

of Decorators, whose growth in influence and importance 

of late has been so significant. 
Yet, though much has been accomplished, I cannot be- 
lieve the surface has really been scratched. To me the 

greatest obligation our industry has today is that of co- 

operating with the interior designer in making the pub- 

lic so conscious of the benefits to be derived from his 
professional assistance that one day it will be as natural 

for the discriminating homemaker to consult a decorator 
when making his plans as it now is for him to consult 

his attorney when drawing his will. 

But we all know from personal experience that many, 
many potentially desirable clients still hesitate to consult 
a decorator. Their reluctance seems to stem from three 

misapprehensions: many stand in awe of the interior 
designer; others are afraid they might be “finessed” into 

surroundings which please the decorator, not themselves ; 
and some are convinced they will find themselves spend- 

ing twice what they have budgeted. 

If these hesitant people were brought together with the 

interior designer, their misconceptions would then be cor- 

rected by the professional integrity of the decorator him- 

self. The accomplishment of this end can, as I see it, be 

greatly furthered by a carefully planned long-term pro- 

gram of public relations and advertising. In this, I be- 
lieve, it is the obligation of every organization whose 

success depends upon the patronage of the interior de- 

signer to participate in every possible manner, financially 
and otherwise, over a period of years. 

Were such a program organized and carried forward 

steadily, perhaps under the auspices of the A.I.D., with 

the proper financial support both of the interior designer 
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and of our industry, I am sure that your twentieth and 
thirtieth anniversaries would find us all in an even more 
enviable position than today. 
Theodore Greeff, President 

Greeff Fabrics Inc. 

New York 

Seems Much Longer 

Sirs: 

Everyone here at Greenman-Sherrill joins in sending 

Interiors our sincere congratulations on its tenth anniver- 

sary. Somehow, we have the feeling that Interiors has been 

around a much longer time. Every member of our staff 

has found it extremely useful and all agree that it has 
made a major contribution to their knowledge and ex- 
perience. 

It is common knowledge that Greenman-Sherrill is con- 

stantly blowing the trumpet for interior decorators— 

undoubtedly many others are doing the same thing. We 
don’t think the decorators need it, for it is our opinion 

that they have come into their own. Our own experience 

has proven their importance in today’s entire homefur- 

nishings market; their prestige has grown tremendously. 

More and more one becomes aware of the willing ac- 

ceptance the client gives his decorator. We believe that 
good publications, such as yours, good promotion and 

publicity, and proper advertising all these many years 

have sparked the evolution towards this influence and its 

acceptance. Your magazine set the pace and acted as a 
guide, and the decorators and designers have benefited 
by your work. 

The American Institute of Decorators has been setting a 

pattern that will make the entire profession even more 
influential. Greenman-Sherrill, and I am sure other manu- 

facturers want to cooperate in raising the interior deco- 

rator and designer to an even higher position in today’s 

home furnishings market, and it is our opinion that your 

magazine should present the A.I.D. with a plan which 

will bring all of us in the field together for the common 

purpose of creating and manufacturing better and finer 

things for all. 

For some time now, it has seemed to me that decorators, 
designers and manufacturers could work out ways and 

means of cooperating for their mutual advantage. I be- 
lieve that decorators and designers could, in addition to 

working with available merchandise, influence and, in a 

sense, lead trends in homefurnishings. I would like to 

suggest that the A.I.D. instigate an associate group of 

manufacturers which would work closely with the A.I.D. 

and designer members. This could be done in several 

ways, but here is one that comes to mind. 

A.I.D. members could design lines of furniture and fur- 

nishings exclusively for associate manufacturers, on which 
manufacturers would pay a royalty. These designs would 
be exclusive to members, would be price fixed and con- 

fined. From a simple beginning a series of lines of fine 

furniture and furnishings would grow—all created by 

staff members of A.I.D. and manufactured by associate 

members. This same system could be applied to architects 

who furnish the homes they design. 
Let the A.I.D. lead, and the manufacturer will follow— 

and be a happy, cooperative worker. 

E. Richard Sherrill, President 
Greenman-Sherrill Furniture Corporation 
New York, New York 



With Cenviction 

Sirs: 

On the occasion of the tenth anniversary of your ex- 
cellent publication, I would like to comment briefly on 

the widened scope of the interior designer’s functions 

during this past decade. As the producer of the Stimulus 

fabric collection, which gave me the unique opportunity 

of working with a group of leading interior and indus- 
trial designers, I feel that I may speak with some 

conviction, 

I don’t really believe that it would have been possible 

ten years ago to launch a group of decorative fabrics de- 

signed by furniture designers, architects, and others in 

the related fields. In the first place, ten years ago, the 
names of such individuals would have meant very little 

indeed either to the consumer or to the designers’ con- 

freres. Secondly, ten years ago few designers thought of 
themselves as having the scope to broaden their special- 

ized design activities. 

When, in 1949, we presented the Stimulus collection, we 

knew that both of these conditions had vitally changed. 

Today is truly the day of designers, both as far as the 
consuming public is concerned and as far as the designers’ 

own limitless possibilities are concerned. There is no 

doubt in my mind but what the professional excellence 
of your own publication’s high editorial and visual stand- 

ards has made an important contribution. 

With best wishes for many more decades of design 

leadership. 
Milton H. Schiffer, President 

Schiffer Prints Division 

Mil-Art Company, Inc. 

New York, New York 

Pop Goes the Easel 

Sirs: 

The growth of interest in interior design came about as 

a natural concomitant of the growth of interest in indus- 

trial design. With the inception of the Bauhaus, art, which 

had been relegated to the easel picture during the 18th 

and 19th centuries, came out of the frame and once more 

entered everyday life. An awareness of good design in 

objects of daily use was further stimulated by department 

stores with their “model rooms,” architects and builders 

with their “exhibition homes,” museums with their ex- 

hibitions of “Art for Use,” manufacturers of industrial 

products from automobiles to toasters, and publicity in 

periodicals. As a result of this growing desire for beauti- 
ful and functional surroundings, the need for professional 

advice and guidance has been increasingly felt—the con- 

tinued development of interior design is the answer to 

this need. 
In furthering this development along worthwhile lines 
Interiors is a fine example of what it preaches. May it 

continue to be a source of inspiration and a clearing house 

for the best in contemporary design. 

Lee Rosen, Designer 

May I add for the staff of Design-Technics, that we all 
greatly appreciate the wonderful job Interiors has been 

doing. Our best wishes for the future. 

Eli Fishleder 
Manager, New York Showroom 

Design-Technics 
New York, New York 

A.I.D.s Efforts 

Sirs: 

I believe it is definitely true that the professional stand- 

ing of the interior designer has attained wider recognition 

in 1950 than in 1940 and I think it comes about largely 
through the efforts of the A.I.D. to impress on the public 

the fact that a decorator is not a decorator without ade- 
quate specialized training and experience. 

Helping this very largely is the publicity given to deco- 
rators, their work and their ideals, in magazines like 
Interiors. 

Nancy V. McClelland 

Nancy V. McClelland, Inc. 

New York, New York 

Dollars and Design 

Sirs: 

Congratulations on the tenth anniversary of Interiors. 

It seems to me that the single most influential factor 

affecting the interior design field as well as most other 

fields in the past ten years is the tremendous change that 

has taken place in the national economy. In 1940, the 
national income was 81.3 billion dollars. In the first seven 

months of 1950 the national income was reported at 230 
billion. The volume of residential housing in 1940 was 

under 3 billion. This year it is estimated at nearer 14 

billion. The volume of furniture and household furnish- 

ings was 1.392 billion in 1940 and it is estimated that it 
will be nearer 4 billion this year. I think that the relation- 

ship of these figures to your questionnaire is obvious. 
It may also be interesting to recall that the new profes- 

sion of industrial design during the 1930’s sold manufac- 
turers the idea of redesigning their products. They were 
very successful. I think the furniture industry is follow- 

ing suit and that it has discovered not only that the 

interior designer can do a good job of designing, but that 

he can do a very good job of public relations. 
I do think Interiors has done an excellent job in present- 

ing to its subscribers a very popular phase of contem- 

porary interiors. I think too, that it can be commended 

for showing the courage of its convictions by the inde- 

pendence of its editorial policy. On the minus side, would 

it be unfair to say that Interiors has perhaps contributed 

rather importantly to the type of cliche that your Mr. 
Nelson deprecated so charmingly in an article some 

months ago? 
In conclusion, I hesitate to predict, but I do hope that 

the most articulate and cohesive attitudes towards furni- 

ture will become less parochial and that a most com- 

mendable earnestness will be leavened with a little humor. 

Harold Bartos 
Lehigh Furniture Company 

Brooklyn, New York 

Money Not End 

Sirs: 

Permit me to congratulate you in all sincerity at this, your 

first milestone, so to speak. 
The professional standing of the interior designer has 

unquestionably attained much wider recognition during 

the past ten years. How and why, it appears to me, is 
very simple. In the last ten years people have had more 
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money to spend. I don’t think that money in itself is the 
end-all of American aspirations. A great many people 

who never could afford it previously have sought the 

advice of the interior designer to help them to advance 
toward a better way of life. This is proven by the fact 
that every retail establishment is selling better merchan- 

dise, designed in better taste than ever before, to more 

people than ever before. 

I know of no publication that has contributed so much 

to this growth as Interiors. 
Herman Kashins 

New York, New York 

Challenge Accepted 

Sirs: 

The services of the interior designer of professional skill 

have been accepted not only by the individuals with 
sizeable budgets, but by business concerns with a keen 

knowledge both of economics and of the necessity of plac- 
ing their best commercial foot forward. The interior 

designer of today, provided he is well trained and alive 

to the unlimited horizons of his craft, can look forward 

to even greater recognition, for the field is ever widening. 

Television and passenger air transport are obvious ex- 

amples of what is happenjng without even waiting for 

the atomic age to begin, constructively. 

The tremendous growth of the interior design group as 

reflected in the multifold increase of Interiors’ circula- 

tion since 1940 can be traced to one extremely important 

factor; the younger generation’s growing awareness, since 

the late thirties, of the problems of interior decoration. 

This keen regard for interior decoration is new, for pre- 

vious generations were concerned with basic economic 

problems that precluded even the term “interior dece- 
rator.” Prior té World War II, the shelter publications 

recognized the growing interest in the home and the 

tremendous potential market. This interest was accelerated 

by the consumers’ desire for more information and as- 

sistance in the decoration of their homes. 

The professional interior designer accepted the challenge 

and sought every conceivable source of information in 

broadening his scope as a decorator and/or designer. 

Looking about him, he discovered a paucity of everyday 

information in the current trade journals until the new 

Interiors came upon the scene in 1940. Here was a pub- 

lication that not only was a fine guide to sources of sup- 

ply but was possessed with a tremendous consciousness 

of what was going on in the decorative field away from 

the well worn paths of tradition. In creative layouts and 

with exceptional photography, the meritorious new in 

interior design and architecture was projected. ‘This 

extraordinary publication has well understood the funda- 

mental fact that styles of decoration do not stand still. 

The process is a constant one of experimentation, crystali- 

zation, and acceptance or rejection. Interiors, as the lead- 

ing publication of its kind in any language, has inter- 

preted the best work of interior and furniture designers 
of this country and abroad. The accolade from the world 

of interior decoration has been justly earned. Interiors 
has greatly contributed to the growth and economic sta- 

bilization of the designer, the decorator and the dis- 

tributor. 

It is the belief of the writer, that the growing interest 

of the consumer in the decoration of his shelter. will be 

greatly increased in spite of the accelerated demands on 

his time and resources by television, air travel, and taxes. 

Maurice Villency 
Century Furniture Shops 

New York, New York 

34f 

Popular Subject 

Sirs: 

Interior decoration is a popular subject with the general 

public today. New and wonderful ideas in material, de- 

sign and coloring are constantly being shown and fea- 

tured in all the important stores. This has brought about 

a great popular demand for more attractive homes. It is 

the professional interior decorator the general public 

needs and seeks for interpretation of these ideas for its 

way of life and pocketbook. In the commercial field 

businessmen find a beautifully decorated restaurant or 

theater lobby increases business; a well decorated office 

not only enhances prestige but increases productivity of 

work. 

Interiors is the outstanding trade magazine in the decorat- 

ing field and its high qualities have helped decorating 

achieve a high standard. 

S. Abbot Smith 

Thomas Strahan Company 
Chelsea, Massachusetts 

Growing Resistance 

Sirs: 

I believe that the professional standing of the interior 

designer is gaining much wider recognition than it had 

ten years ago because more and more consumers are 

exposed to planned interiors at the homes of their friends. 

This invites a comparison that is usually favorable to 

the decorator’s effort. Upon inquiry it is discovered that 

the cost is very little more than that of unplanned buying 

and in many cases less; particularly when the cost of 

mistakes is considered. 

However, there seems to be a growing wave of resistance 

to interior designers. Omitting the segment of people who 

fancy themselves as decorators and making allowance for 

the usual percentage of charlatanism which is to be 

found in any profession, I would venture to think that 

this resistance is founded on the question you raise with 

regard to the scope of the interior designer’s function. 

One of my most frequent experiences is for people to 

come to me with a chip on their shoulder: they had a 

very unfortunate experience, etc., etc. Upon careful ques- 

tioning it becomes apparent that even where the integrity 

and ability of the decorator is granted, there is neverthe- 

less a deep emotional dissatisfaction on the grounds that 

“We were treated like strangers during the course of 

planning and decorating and now we feel like strangers 

in our own home.” 

This leads me to think that it is extremely important to 

cultivate the capacity to interpret the client’s personality 

and taste, so that when the job is done, the client will 

have a feeling of integration in relation to his home. To 

achieve this would be to take an important step in an 

important direction. For if we were to recognize the 

psychological influence of a professional job, who could 

predict the scope of the interior designer’s functions? 

My general impression over the years has been that 

Interiors, by its editorial policy and its frequent articles 

on this theme, has done much to foster the growth, recog- 

nition and professional standing of the interior designer. 

Rudolph Bochco 

Glenrud Furniture, Inc. 

New York, New York 



Like Doctor, Like Barber 

Sirs: 

The professional standing of the interior designer has 

attained much wider recognition in the past ten years 
because of the obvious results of comparing his work 

to “home made” decorating jobs. The customer today 

who can afford to buy good furniture would no more 
think of furnishing and decorating his home without the 

advice of a decorator than of cutting his own hair with- 

out a barber's aid, or treating his own ills without a 
doctor’s advice. 

Every commercial establishment of any importance has 

found that an interior designer’s advice has improved 

interiors from a standpoint of beauty and function. 

Interiors’ chief contribution to the field has been the 

nationwide publication of individual ideas by the readers 
in the decorative field. 

Joseph F. Papp, Secretary 
Florian Papp, Inc. 
New York, New York ¢ 

Handprints Help | 

Sirs: 

The professional standing of the interior designer has 

undeniably attained a much wider recognition since 1940. 

We think this is because there is more work to be done 

and because there is more material to work with. In a 

small way, for instance, the handprint business has helped 

in providing finer wall decorations. 

We feel that Interiors has contributed materially to the 

growth of the profession by being alert to changing 

trends. The progress of the whole field has been reflected 

in better advertisements. 
Murray Young 

Knight Brothers, Inc. 

Cleveland, Ohio 

Lighting Angle 

Sirs: 

If one were to ask what singularly significant thing the 

lighting designer has learned since 1940 as regards light- 

ing application, the answer would be objectivity—the 
ability to place light where it is wanted to achieve a 

predetermined result. 

Since the fundamental use of light is to make things 
visible, it is self-evident that lighting design is primarily 

purposeful. It is first and foremost a utilitarian element 
by which one defines line, plane, space and color. But 

the psychological uses of lighting are secondary only to 

its functional necessity. 

The designer employs both natural and artificial light 

to emphasize scale when building a church. Windows of 

great proportions contribute to the feeling of loftiness 

during the day. Indirect light falling on walls and ceilings 

are the artificial means employed to stress its spacious- 
ness at night. Social environments such as homes, res- 

taurants and clubs are scaled down to human proportions 
by placing light sources and light areas below eye level. 

The theatre or auditorium can be made to appear spacious 

by using large brightness areas; or mysterious and non- 

definitive by using concealed sources. Aesthetic expres- 

sion in lighting has become more than a by-product of 

its functional aspect. The designer has the ability to cre- 

ate a visual environment that will be gay or gloomy; 
stimulating or static; cheerful or depressing. To achieve 

these many moods, he may play with warm colors or cool 

colors; utilize diffusing elements or directional sources. 

Through the medium of light, the designer has found 

that he establishes not only the composition of an interior 

but also its pace and action. He knows how to create a 
sense of movement through choice of light sources and 

their placement. Dramatic emphasis or subordination of 
objects and areas are wholly dependent on lighting. Cre- 

ating a monotonous atmosphere may not be a pleasing 
experience; but the designer with his knowledge of 

illumination and the object to be lighted can employ 

the proper techniques when the need arises. 
Lighting application today contrasts with that of the 
1930’s in much the same way that modern architecture 

compares with what was once called “modernistic.” For- 

tunately, we have emerged from the “streamlined era” to 

a clean-lined period. 

Today the designer utilizes technical and laboratory in- 

formation when he deals with light sources, equipment 
and the objects to be lighted. But though the designer 

depends on his engineer to supply him with performance 

data and technical information, it is still his task to 
supply the imagination and ideas which make up the 

whole visual pattern. 

Harry M. Gerstel 
Gotham Lighting Corporation 

Long Island City, New York 

The W:der Scope 

xe > 

Sirs: 

We believe that the professional standing of the interior 

designer has attained wide recognition during the past 

ten years for the reason that present day home design 

calls for more professional arrangement of furnishings 

and decorating in order to preserve and carry out the 

original theme of the home. 

We also believe that the scope of the interior designer’s 

functions has widened. We know that in the commercial 

field he is called into the picture considerably more than 

he was ten years ago. This, no doubt, is the result of the 

more modern type of commercial structure now in vogue. 

By its intelligent handling of editorial features, ete.. 

Interiors has made a major contribution to the growth. 

recognition and professional standing of the field of 

interior design. 

Alfred Shutt 
Advertising and Sales Promotion Manager 

Columbus Coated Fabrics Corporation 

Columbus, Ohio 

The Crest Story 

Sirs: 

Upon your tenth anniversary, I wish to tell you that we 

have enjoyed using your publication. Ever since it ha- 

heen in circulation, it has been very helpful in bringing 

dealers the story of Crest lamps, and telling them the 

history of Crest, who for thirty-five years has been serving 

the discriminating buyers throughout the country. 

Fred A. Savage 

The Crest Company 

Chicago, Illinois 

Wonderful Job 

Sirs: 

My congratulations for the wonderful job you have done 

with Interiors. I know that it has been of noticeable in- 

fluence on everyone who participated in its growth. 

Erwine Laverne 

Laverne Oricinals, Inc. 

New York, New York 
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Invaluable 

Sirs: 

By repeatedly publishing the best in contemporary de- 

sign, Interiors has established the rightful importance 
and dignity of the profession of interior design. In em- 

phasizing the importance of the planned interior as part 
of a well-integrated design, it has helped the interior 

designer to reach his rightful position beside the architect. 

Interiors is invaluable in teaching interior design. We 

shall always be grateful for the series “Anatomy for 

Interior Designers,” an indispensable part of our library. 

Congratulations on the anniversary of a fine publication. 

Gilbert Werlé, Dean 
The New Yerk School of interior Decoration 
New York, New York 

Dog-Eared 

Sirs: 

Congratulations on the tenth anniversary of Interiors. 
Through these years Interiors has been an inspiration to 

the professional interior designer. Its dignified format, 

its serious and timely articles and its high standard of 

taste have eontributed materially to the regeneration of 

our work. 

Founded at the end of the great depression, during which 

most of the trade magazines had either disappeared or 

had lowered their standards, and when the field of deco- 

ration had been invaded by opportunists of no training 

er experience, its insistence on the professional level of 

practice has been of untold value to the entire profession. 

In our classes in interior design, Interiors is so constantly 

consulted and discussed that our copies are all broken 

and dog-eared. Beside the stimulation to their imagination 

which the students find in the articles and advertisements, 

many of the articles contain information difficult to come 

by otherwise. In the two most recent issues the splendid 

spread on textiles and the story on leather upholstery are 

cases in point. 

Dean Warwick and the rest of the faculty join me in 

felicitations on your ten splendid years. 

Edward Austin Walton 

Department of Interior and Furniture Design 

Phitadetphia Museum School of Art 

Philadelphia, Pennsylvania 

Congenial 

Sirs: 
Your publication, because it sets a high and consistent 

standard of design and because of its good reporting, does 

much, I believe, to establish uniformity of performance 

in the trade, which is a big part of professional standing 

and recognition. 
Of all the »yublications dealing with interiors, we find 

yours most congenial with our viewpoint. Consequently, 

our three copies of every issue of Interiors are in constant 

use. 

C. Ray Gough 
Assistant Professor of Interior Design 
North Texas State College 

Denton, Texas 

Nor Fish, Nor Fowl 

Sirs: ; 

For a long time a man who had any business creating the 

inside of home, office, store or showroom was neither fish 

nor fowl. If he was working on a commercial job, he was 
generally referred to as an architect; if he was working 
en a home, he was called a decorator. 

Interiors, in my opinion, has done more than any other 

periodical i@its field to give identity and dignity to the 
profession of interior design. It is alert to trends and 

concepts in design which reflect sensitivity and originality 

of statement the world over, and presents them with a 

logical directness, wit, and charm. The graphic presenta- 

tion has added to the conviction of Interiors’ point of 
view by its sensitivity and good taste. Purity of design 

has always been a prime criterion with Interiors, whether 

approached abstractly or in terms of the working 
material... . 

Interiors has also gained the respect of people in related 

fields, and in so doing has been a positive influence in 

giving the field of interior design status on a par with 

the more so-called “scientific” professions. 

The fact that I have made Interiors a required “text” for 
my industrial design courses at Teachers College, Colum- 

bia is an indication of my high regard for it as a maga- 

zine of real importance. Interiors has helped to make the 

young designer and student feel that there is a definite 

need and place for him in our society, providing he 
makes his statements with ingenuity, sincerity and in 

terms of the physical and emotional needs of his fellow 

men. 

One regret that I have with reference to Interiors is that 

it is not readily available to the public. I am sure that 
there is good reason, but I am also certain that everyone 

would find its reading an exciting and educational 

experience. 

Norman Cherner 
Teachers College, Columbia University 

New York, New York 

Public in Dark 

Sirs: 

Judging from the number of letters from our graduates 

which you have published, it is indisputable that Interiors 

has been a highly successful teaching medium here at 

the University of Colorade. The magazine is used con- 

sistently in all of our design departments as a source of 

inspiration and information to both professor and student. 
Several of the faculty have their own subscriptions and 

cepies are to be found in the main library, on depart- 

mental shelves and on a good many student desks. We feel 

that the magazine is essential to the development of 

fully rounded students. 
We strongly feel, however, that until such time as 

Interiors achieves general consumption, the public will 

remain in the dark as to the true purpose and possibilities 
of the profession of interior design. The public will never 
become conscious of the existence and importance of 

interior design until it is told outright. 

L. O. Merrill 
Assistant Professor of Fine Arts 

in Interior Decoration 

University of Colorado 

Boulder, Colorado 



Fundamentally Excellent 

Sirs: 

Interiors has exemplified the direction of new thinking. 

. I find it fundamentally excellent for the students’ 

reference and comparison. 

Homer James Avery e 

Product Design Department 

University of Colorado 

Boulder, Colorado 

Challenge 

Sirs: 

Interiors has been most helpful in my teaching. It helps 

to. link the contemporary movement in design with paint- 

ing and sculpture, which I find extremely valuable. 
Its excellent articles and interesting layouts are a con- 

stant challenge to the student. 

Professor Dorothy L. Eisenbach 

Fine Arts Department 

University of Colorado 

Boulder, Colorado 

Position Not Clear 

Sirs: 
Interiors has taken a leading position in promoting a pro- 

fessional standing for the interior designer. For the in- 

terior decorator the position is not clear. I do not con- 
sider the two identical in all cases. 

I find Interiors absolutely indispensable in teaching. I 

regard it as a documentary source for contemporary work 

of the highest rank. No one, whether student, teacher or 

practising decorator, can afford to be without it if he 

wishes to be well informed. 

It is the only periodical of its kind in the field. 

Virginia B. Stokes, Director 

Interior Decoration Department 

The Traphagen School of Fashion 

New York, New York 

The Essence, Considered 

Sirs: 

“As a designer limits his responsibility, he also limits his 

potential.” Your magazine, by sponsoring the work of 

such men as George Nelson, Ed Wormley, Eero Saarinen, 

and Charles Eames, to mention a few, has definitely con- 

tributed to the recognition of the professional standing 

of the interior designer. 

Your magazine has earnestly considered the essence of 

present living and has sponsored realistic design. How- 

ever, the commercial interiors are more easily justified 

than the domestic. The latter. seem to be aimed at. a 

higher economic level, but a greater need exists at other 

levels. 

Ralph R. Laidlaw 

Professor of Interior Design 

Syracuse University 
Syracuse, New York 
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The Problems of the Average 

Sirs: 

Interiors does contribute toward the reseipilthiin of pro- 

fessional standing of the interior designer but stresses 

achievements of the architect and the industrial designer 
above the interior designer. It is our belief that Interiors 
could serve and guide the interior designer better with 
less emphasis on the allied fields. 

Interiors is very useful in the teaching of «interior /- 

sign. . . . However, it would do better to picture the 

eeilietie: problems of the average designer .to students, 
rather than review accomplishments of a few outstanding 
people in the field. 

We wish you continued success. 

Edward J. Bennett, Assistant Director 

Jamesine Franklin School of Professional Arts 

New York, New York 

No Distinction 

Sirs: 

It is rather difficult, particularly in contemporary arclit- 

tecture, to distinguish between the work of architects and 

interior designers. I do not believe there should be any 

distinction, except on the basis of good and bad design. 

Your magazine has done an excellent job of — 

good design. 

Because Interiors presents most of the best thinking, it 

has been a most stimulating reference. for my interior 
design students. 

Joseph Ceruti, A.1.A. 
Interior Design 

Cleveland Institute of Art 

Cleveland, Ohio 

Link or Lapse 

Sirs: 

Interiors links contemporary ideas in interier decoration 

with architecture, sculpture, and painting. Without the 

understanding and enlightenment of this search for form, 

interior design would lapse again into degenerate re- 
vivalism. 

We have found Interiors useful not only in teaching in- 

terior design but in all the art courses. It has been a 

source of inspiration. .. . 
Barbara J. Kiskadden 

Instructor of Art 

The Municipal University of Wichita 

Wichita, Kansas 

Insubordination 

Sirs: 

Interiors has done a tremendous job of furthering in- 

teriors of better quality in Seattle, where the old con- 

ception of subordinating interior design to the general 

field of architecture is still in force. 

Interiors has been a valuable aid in the teaching of in- 

terior design, since it tends to hasten the development 
of the student’s professional attitudes. .. . Both students 

and faculty in the School of Art at the University of 



Washington consider it. the one magazine we must each 

subscribe to, if at all possible. ae 
Hope L. Foote 
Professor of Interior Design 

University of Washington 
Seattle, Washington 

“Off With Their Heads!’ 

Sirs: 

Interiors has made its outstanding contribution to the 

recognition of the professional standing of the interior 

designer by publishing periodic accounts of the work of 

notable interior designers. By likewise recording the 
work of the architectural profession, Interiors estab- 

lishes the idea that the professional status of the two fields 

should be alike, just as their work is related and inter- 
dependent. 

I have found Interiors indispensable in our teaching of 
interior design. It not only keeps the teaching profession, 

which perforce must dwell in a modern counterpart of 
the ivory tower, aware of the market; it vindicates the 

teacher’s statements by showing the student that class- 

room theory has practical application in the professional 

world. 
Please keep on with your fight for professional status for 

interior design. We feel that the cause is so important 

to the long range survival of the profession that it must 

be won even though some heads come off in the process. 

Victoria K. Ball 
Associate Professor in charge of Interior Design 

Western Reserve University 

Cleveland, Ohio 

Issue Joined 

sirs- 

INTERIORS HAS POINTED UP THE ISSUE OF INTERIOR DECORA.- 
TION VERSUS A DESIGN PROFESSION IN ITS FULL IMPLICATIONS. 
THE ADVANCED LEADERSHIP OF THIS MAGAZINE IS AN IN- 
SPIRATION TO ALL OUR STUDENTS IN THE VARIOUS FIELDS 
OF DESIGN AS WELL AS MY INTERIOR DESIGN GROUP. 

Professor Catherine B. Heller 

College of Architecture and Design 

University of Michigan 

Ann Arbor, Michigan 

The Outstanding Job 

Sirs: 

We believe that your magazine has contributed more in 

pointing the direction and opportunity for interior de- 
signers to elevate themselves to a true professional status 

than any other single factor. Until interior design at- 

tains its rightful relationship in the building arts, the 

interior designer will remain, in general, in a business 

hobby catering to the extremely rich. 

Without a doubt, Interiors has done the outstanding job 

of all architectural publications in covering the design 

field since 1945. ... 

William B. McGehee 
Associate Professor of Interior Design 

Mittie J. Simms 

Instructor in Interior Design 

Alabama Polytechnic Institute 

Auburn, Alabama 

A Bucket of Paint 

Sirs: 

Congratulations on the Tenth Anniversary of Interiors, 

the only magazine of its kind. Its concern with today’s 

living, its timely articles, and its display of the best con- 

temporary design have contributed greatly to the growth 

of the pro.essions of interior and industrial design. The 

serious and scholarly manner in which the problems of 

the designer are treated in your magazine has added dig- 

nity to an activity in which the word “design” once hardly 

existed. It was exciting to watch you help to bring this 

profession out of the era of “a bucket of paint, a yard of 

chintz, and a nondescript chair.” 

At Pratt Institute, in the Departments of Interior and In- 

dustrial Design, we find Interiors of great value in teach- 

ing design. It is a veritable encyclopedia of information. 

We make slides from your reproductions for use in the 

classroom and use many of the articles as supplements 

to our textbooks. The high calibre of your advertisements 

are, in themselves, useful to the future designer, show- 

ing him what exists at its best on the market. We consider 

it a high point of the month when the magazine arrives. 

May Interiors live to see many, many happy Anniversaries! 

Alexander J. Kostellow, Chairman 

Department of Industrial Design 

Pratt Institute 

Brooklyn, New York 

Students Warned 

Sirs: 

Interiors has contributed to the students’ knowledge of 

contemporary design in present day decoration more than 

any other available source. Not only its articles, but also 

its illustrated advertisements have made the students 

aware that interior decoration is a business as well as a 

profession. 

Bern Kennedy Bullard, Jr., Director 

Interior Design Department 

Ringling School of Art 

Sarasota, Florida 

Requisite Text 

Sirs: 

Interiors has been a requisite text for my college classes 

in Interior and Furniture Design for many years. 

It has, from the beginning, stressed the contribution of 

the designer as one of artistic skill, thereby dignifying 

the role of the professional interior designer for whom 

Interiors is intended. 

Its advertisers, listing currently available merchandise, 

offer a valuable source of supply. 

Congratulations to Interiors on its approaching anni- 

versary. 

Marjorie S. Garfield, Head 

Applied Art Department 

lowa State College 

Ames, Iowa 



Designing Majers 

Sirs: 

Interiors has provided the professional designer with a 

professional magazine—the articles, the editorials, all 

are written with the intent of furnishing him accurate, 

reliable information. The layman who has an opportunity 

to see the magazine in the designer’s place of business is 

quite impressed as he contrasts it with other magazines 

that deal with flowers, gardens and “tricky” arrangements 
(the last item is such a handicap to the professional). 
Nearly all the Interior Design majors subscribe to In 

teriors. In classwork, its advantage ever our textbook is 

that it presents the changes that occur in the field and 

keeps us abreast of the east and west—for we feel in the 

middle part ef the country that perhaps we are a few 

steps behind these places. 
A. Jacobson, Associate Professor of Design 
University of Kansas 

Lawrence, Kansas 

Taste and Awareness 

Sirs: 

Interiors has been invaluable in the teaching of our de- 

sign courses. We believe it has made a definite contribu- 

tion to the recognition of professional standards. It has 

presented and clarified the objectives and achievements 

of contemporary designers with taste and intelligence 

and with an awareness of our social and economic prob- 

lems. 
Not only does Interiors keep us posted in the fields of 

architecture, furniture, product design and textiles, but 

in its format it presents a handsome example of graphic 

design. 
Douglas R. Hansen, Chairman 

Department of Art 

University of Missouri 

Columbia, Missouri 

Indispensable 

Sirs: 

By presenting the work of the most creative contempo- 

rary designers and continually emphasizing high stand- 

ards and a progressive point of view, I think that Interiors 

has made a great contribution to the recognition of the 
professional standing of the interior designer. In the 

teaching of interior design, Interiors is indispensable. It 

is used frequently in other design classes as well. 

Edith McCrea 

Department of Art 

Skidmore College 

Saratoga Springs, New York 

Sound 

SIRS: 

IN BOTH OUR COMMERCIAL ART AND RETAIL DISTRIBUTION 
DEPARTMENTS, | HAVE FOUND INTERIORS TO BE A SOUND REF- 
ERENCE FOR OUR STUDENTS. YOUR PUBLICATION 18 VALUABLE 
TO US NOT ONLY FOR INTERIOR DESIGN BUT ALSO AS A CON- 
TEMPORARY EXAMPLE OF FINE LAYOUT AND MAGAZINE DESIGN. 
Grace Halpin 

Senior Instructor of Commercial Art 
lastitute of Applied Arts and Sciences 

Brooklyn, New York 
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Helpful 

Sirs: 

I wish to state that Interiors has contributed a great 

deal to the standard of interior decoration and the interior 

designer. It is a very useful publication and has been 

helpful in demonstrating from time to time the various 

phases and development of interior design. 

Charles H. Henders 

Instructor in Retailing 

New York University 

New York, New York 

Critical Selection 

Sirs: 

Interiors, by its perceptive and critical selection of the 

best and most progressive work produced by the eon- 

temporary architect and designer, has encouraged excel- 

lence in the professional field of interior design. The 

magazine is a valuable and inspiring document and 

teaching aid for the School of Design. 

Henry L. Kamphoefner, Dean 

School of Design 
North Carolina State College 

Raleigh, North Carolina 

Take-Off 

Sirs: 

Your publication has not only coordinated all the de- 

sign fields, but by publicizing the work of today’s de- 

signers has placed interior design and architecture on 

an equal footing. 

For our students Interiors is a clear and beautiful state- 
ment of current design and is a taking-off point for their 

review of the past as well as their designs for the future. 

Phyllis Krumm 
Assistant Professor of Interior Design 
The Ohio State University 

Columbus, Ohio 

Not A Testimonial 

Sirs: 

This is not a testimonial, rather a means of helping 

other teachers find the proper magazine to use as a visual 

aids medium in the teaching profession. 
I personally have used Interiors for a number of years 

in my classes in Design, Ceramics, Photography, Silver 

and Lapidary Work, and Furniture Design. If you could 

see how each copy of Interiors is worn, yeu would realize 

the value of this magazine to anyone studying the above 

subjects. 
I unhesitatingly recommend the use of this magazine. .. . 

A. F. Gross, Chairman 
Industrial Arts Department 

Texas College of Arts and Industries 

Kingsville, Texas 

Best Single Source 

SIRS: 

EXCELLENT EDUCATIONAL VALUE TO STUDENTS REGARDING 
FUNCTION OF INTERIOR DESIGNER. REAL STIMULUS TO RECOG- 



NITION OF IMPORTANCE OF INTERIOR DESIGN AS DISCIPLINE 
IN ITSELF IN THE CREATION OF LIVABILITY IN HOMES. PROB- 
ABLY THE BEST SINGLE SOURCE FOR CONTEMPORARY MATERIAL. 
EXCELLENT ARTICLES, EDITORIALS, AND ILLUSTRATIONS. PAR- 
TICULARLY TIMELY FOR SOURCE MATERIALS. WE USE THE 
MAGAZINE IN COLLEGE COURSES, EXTENSION SERVICE AND 
RESEARCH WORK IN MANY WAYS. 

Virginia True, Head 

Department of Housing and Design 
Cornell University 

Ithaca, New York 

Small Doses Of Corn 

Sirs: 

Having been an Interiors subscriber for ten years, I feel 

very strongly its contribution not only to the interior 

designer but to designers in all the related fields. I cannot 

think of any other publication which presents a greater 

cross section of contemporary design. Since “professional 

standing,” in the accepted good sense, is achieved by a 

high standard of work, Interiors has knowingly or other- 

wise contributed to it by illustrating consistently excel- 

lent work. 

A number of my students who are studying interior de- 

sign have had no background in architecture in any form. 

Since Interiors also shows residential and other archi- 

tectural types in their entirety, with emphasis on the 

interior aspects, I find it helps the untrained student to 
relate the component to the whole. The fact that small 

doses of corn roll into the pages from time to time indi- 

cates a healthy editorial attitude with its feet on the 

ground, but its eyes definitely on the horizon. 

Theodore Luderowski 

Department of Design 

Cranbrook Academy of Art 

Bloomfield Hills, Michigan 

Value Jeopardized 

Sirs: 

The University of Pittsburgh has no school of architec- 
ture. Interior design is covered in the curriculum of the 

Research Bureau for Retail Training only. The objective 

of this graduate department at the University is educa- 

tion for executive positions in department stores. 
The student is expected to acquire a deeper understand- 

ing of the problems involved far beyond and even in 

spite of common commercial practice. Because of the 

close connection of the Research Bureau for Retail 

Training with the Pittsburgh department stores, this un- 

orthodox activity can be reconciled with the presenta- 

tion of purely commercial aspects only by an objective 

(non-ideological) analysis of the principles of design, 

of historical developments, and of current trends. The 

criticism of commercial practice follows, then, as a 

logical conclusion. The use of progressive periodicals 

such as Interiors is an indispensable device of our 

teaching. 
There are, of course, certain limitations to the educa- 

tional value of your magazine, because it is mainly ad- 

dressed to progressive-minded, informed persons. The 

average reader, when left on his own, is eager to fall back 

into former attitudes and prejudices; he is susceptible 

to confusion and misunderstandings. The commendable 

articles on historical facts such as the series on “Makers 

of Tradition” are of great help as reference material 
and fit perfectly into my course. Again their value of in- 

formation is somewhat jeopardized in the case of a less 

sophisticated reader because of the rather journalistic 
and entertaining presentation, which does not always do 

full justice to the importance and permanence of the 
achievements of such personalities. I refer here, for ex- 

ample, to the recent essay on “9-bladed jack-knife” Wil- 

liam Morris. 
I feel that it is high time for the responsible designers 

to take interior design out of the hands of often in- 

competent decorators and color-wizards. Interiors cer- 

tainly has great merit in this respect. 

Walter Sobotka 

Professor of Applied Arts 

Research Bureau for Retail Training 
University of Pittsburgh 

Pittsburgh, Pennsylvania 

Many Magazines 

Sirs: 
Interiors is tremendously important as a teaching aid in 

our interior design course. Many magazines present 

photographs of interiors and furniture, textiles, and ac- 

cessories to use in decorating, but Interiors emphasizes 

fine design in what it presents. 
We think a study of Interiors does a great deal to de- 

velop an appreciation of good modern design. 

Harriet Baily 

Head of Department of Art 

University of Delaware 

Newark, Delaware 

To Keep Abreast 

Sirs: 

The professional standing of the interior designer seems 

to be consistently strengthened by your very capable 

presentation of his product. 
In our classes we use Interiors to examine the solution of 

problems in contemporary interiors, primarily those of 

a commercial character, and to keep abreast of the con- 
stant flow of new materials and furnishings from Amer- 

ican and European sources. 

Arthur J. Pulos, Assistant Professor 

Department of Art 
College of Fine and Applied Arts 

University of Illinois 

Urbana, Illinois 

No Usual Snippets 

Sirs: 

Warmest congratulations on the tenth anniversary of 

Interiors! 

I find it difficult to give you an objective evaluation of 

Interiors’ contribution to the profession because I am 

particularly prejudiced in its favor. 

The treatment of subject matter, method of presentation 

and the amazingly high level of typography and layout 

generally is always a wonderful thing to meet in a 

magazine. 

For a reference archive the more complete treatments of 

individual projects, devoting eight to twelve pages to 
the coverage of one item, make such material much more 

convincing and usable than the usual snippets. 

Perhaps what endears Interiors to me most and makes 

me hope that it is widely read among professionals is 
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the wit and lightness of touch which, God knows, is a 

relief from sales talk. 

May it go from strength to. strength. 

Serge Chermayeff, Director 
Institute of Design 

Illinois Institute of Technology 

Chicago, Illinois 

Design is a Six Letter Word 

Sirs: 

Rice has no department of interior design as such, but 

we are concerned with interior design as an indispensable 

part of our teaching of architecture. 
The thoroughness and good taste with which Interiors 

covers the fields of construction, furniture, lighting, 
hardware, plus the especially valuable selection of avail- 

able fabric materials, makes it a prime source book for 

the teaching of Interior Design. 
The format itself with its orderly arrangement is a 

demonstration to students of the scope and possibilities 

of design. 

I have watched Interiors develop and grow for some 

years. When articles on Industrial Design were incorpo- 

rated it was another demonstration to me that design is 

a big word and is all-inclusive. 
Robert F. Lent 

Department of Architecture 

The Rice Institute 

Houston, Texas 

Spokesman 

Sirs: 

We believe that Interiors has taken the position of spokes- 

man for interior designers. 

We have found Interiors indispensable in our architec- 

tural design course. It is a constant source of information 

and inspiration. 

A. B. Kaplan, Director 

Columbus Technical School 
New York, New York 

Trio 

Sirs: 

We quote below the opinions of faculty members who 

use Interiors in their various courses. 

Mrs. Pauline A. Ryan, Instructor in Home Furnishings 

and Interior Decoration: 

“We have found Interiors especially important in help- 

ing us bring to the attention of our students the most 

recent trends in interior design and the people who 

are responsible for this advance, as well as acquaint- 

ing them with new products on the market.” 

Mr. Willard J. Sauter, Instructor in Window Display: 
“Interiors, in my opinion, is the leading publication of 

its kind in the field of decoration. It has furnished us 

with valuable information about new fabrics and wall- 
paper designs. We have used it to stimulate the creative 

ideas of our students.” 

Mr. Rudolph Wedow, Instructor in Interior Display: 

“The most outstanding contribution that Interiors has 

made to the recognition of professional standing of the 

interior designer is the publicity it has given to new 

and young designers in the field of interior design. I 
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believe its impetus in this direction is incalculable.” © 

Harold L. Burdick,. Head 
Department of Retailing 

Institute of Applied Arts and Sciences 

Utica, New York 

Lincoln Spoke Here 

Sirs: 

The Art School Library has subscribed to your magazine 

for many years, where it is constantly referred to by our 

students of Architecture because of its thorough coverage 

of good modern design. It is also used as a reference 

source by students of Graphic Arts and Fine Arts. 

Esmond Shaw, Professor of Architecture and 
Assistant to the Dean 

The Cooper Union for the Advancement of 

Science and Art 

New York, New York 

They Have More Than a 
Football Team 

Sirs: 

While at the University of Notre Dame we do not have 

a course specializing in interior design, we do realize 

the close connection between architecture and interior 
design. .. . We feel that at this time, more than at any 

other, interiors and exteriors are organically related. 
Interiors plays a very important part in the explanation, 

understanding, and teaching of contemporary design. Its 

freshness and variety of subjects is most stimulating. 

Frank Montana, Head 
Department of Architecture 

University of Notre Dame 

Notre Dame, Indiana 

Students Must 

Sirs: 

. . . I require all of my students who are intending to 

go into the profession to read the library copy of 

Interiors each month. 

Freda N. Spaulding 

Instructor of Interior Design 

Department of Art 
The University of Nebraska 

Lincoln, Nebraska 

Salesmen Penetrated 

Sirs: 
In Interiors I have found the answer to a two-fold quest: 

that of the professional decorator and the classroom in- 

structor. ... 
Perhaps most of all I appreciate what you have done in 

the way of introducing fine art into a trade magazine; 

the educational influence of such articles as those on 

Lipchitz, Calder and Giacometti, contemporary creative 
giants, will inevitably penetrate a sufficient number of 

commercial salesmen to pass the influence on to the 

general public. 

Floyd V. Cornaby, Head 

Art Department 

Utah State Agricultural College 

Logan, Utah 



Valuable ‘Source 

Sirs: 

We have found Interiors to be a valuable source of in- 

formation in our design program. The fine examples of 

interiors which have been presented throughout the past 

year are a definite contribution to good interior design. 

Ernest Langford, Head 

Department of Architecture 

Agricultural and Mechanical College of Texas 

College Station, Texas 

Disposal Pleases 

Sirs: 

Interiors selects and publishes the best in contemporary 

design in its field, and we are pleased to have it at the 

disposal of our students. 

Roger Bailey, Director 

Department of Architecture 

University of Utah 

Salt Lake City 

Consistent 

SIRS: 
INTERIORS HAS PROVEN ITSELF A VALUABLE SOURCE FOR HOME 

PLANNING AND INTERIOR DESIGN COURSES. IT HAS BEEN 
ESPECIALLY HELPFUL FOR INFORMATION ABOUT NEW PRODUCT 
DESIGN AS WELL AS OBJECTS OF TRADITIONAL CHARACTER. 
THE -HISTORIC RESEARCH ARTICLES ARE INVALUABLE. THE 
FABRIC STUDIES ARE EXCELLENT. THE MAKEUP OF THE WHOLE 
MAGAZINE HOLDS TO A CONSISTENT CONTEMPORARY WAY OF 
APPROACHING ALL FURNISHING PROBLEMS AND MATERIALS. 

Director 

School of Interior Design and Home Economics 

University of Wisconsin 

Madison, Wisconsin 

Lives Vicariously 

Sirs: 

I have only praise for the up-to-date information you 

circulate through your publication. The editorials, ar- 

ticles, illustrations, advertisements, all stimulate my best 

thinking and my Fest planning. I live vicariously in its 

pages. My students enjoy each issue... . 

Continued success in the publication of Interiors. 

F. E. Thompson, Head 

Department of Art Education 

Tennessee Agricultural and Industrial 

State College 

Nashville, Tennessee 

Looking Forward 

SIRS: 

BEST WISHES FOR YOUR ANNIVERSARY. INTERIORS HAS BEEN 

OF BENEFIT TO THE ACADEMY THROUGH ITS FINE PRESENTA- 

TION OF CONTEMPORARY TRENDS IN DESIGN AND DECORATING. 

WE LOOK FORWARD TO NEW HORIZONS IN INTERIORS FOR THE 

FUTURE. 

John Wylie 

Memphis Academy of Arts 

Memphis, Tennessee 

Glad to Share 

Sirs: 

I could not give any better evidence of my belief in 

Interiors than the fact that I have been a subscriber since 

the very first year of its publication under present man- 

agement. After ten years I feel I am as much a part of 

the point of view it represents as it is a vital part of my 

art concepts. 

As a designer, director and owner of a contemporary in- 

terior furnishings shop, New Interiors, I cannot over- 

emphasize the contribution made by Interiors magazine 

to the recognition of professional standing of the interior 

designer! The wealth of challenging material and the 

masterful technique of presentation have been more than 

a vanguard for the entire field of design. I personally look 

forward to every single issue and am proud to share it 

with my clients and friends, for through this medium we 

find a better means of understanding the problems of 

contemporary interior designing. 

In teaching interior design at the university, I have found 

Interiors not only useful but a must. Texts cannot keep 

abreast with changing conditions and trends in this most 

challenging field. I have been contemplating the possi- 

bility of eliminating textbooks altogether and requiring 

every student to use Interiors as a basic source of in- 

formation and stimulus for their further development 

and understanding of the problem of designing today for 

tomorrow. 

The most outstanding contribution Interiors can make 

in the educational field is to continue to challenge the 

mind, 

I. Vincent Guaccero 

Assistant Professor of Fine Arts 

College of Arts and Sciences 

Louisiana State University 

Baton Rouge, Louisiana 

Extremely Important 

Sirs: 

In articles and advertisements Interiors has always repre- 

sented the finest skill and the best materials, thus, the 

advertiser or contributor enjoys the benefit of the high- 

est professional standing. 

I have found Interiors extremely important in teaching 

interior design. . . 

Jean Macormac, Head 

Department of Interior Design 

Moore Institute of Art, Science and Industry 

Philadelphia, Pennsylvania 

Cut Up & Filed 

Sirs: 

It may interest you to know that two copies of Interiors 

are delivered to our Fine Arts Department each month. 

Why? Because the single copy ordered specifically for 

Interior Design classes was in demand by the entire Fine 

Arts Department—students and faculty! Following. gen- 

eral usage the copies are cut up and filed as classified 

340 



reference material for Interior Design classes. 

Dorothy Getz 
Assistant Professor in Fine Arts 

Ohio Wesleyan University 

Delaware, Ohio 

Outstanding 

Sirs: : 

We find Interiors indispensable in the teaching of in- 

terior design. It is an outstanding publication of what is 

being produced by those who are well trained in this 

field. 

Adaline M. Ledbetter, Head 

Household Arts Department 
Oklahoma Agricultural and Mechanical College 

Stillwater, Oklahoma 

Essential 

Sirs: 

We regard Interiors as our textbook for modern in- 

teriors. ... It is one of the essential magazines for the 

Home Economics Department. 

Mildred Davis 

Home Economics Department 

University of North Dakota 

Grand Forks, North Dakota 

Understatement 

Sirs: 

Mr. Charles C. Horn, head of our Interior Decoration 

Department, writes as follows: “That we have subscribed 

to Interiors fer many years, and have trebled our sub- 

scription this year, bespeaks how highly we regard it 

as one of our teaching aids. To say we have found it use- 

ful in our courses is an understatement. 

“We wish to compliment your entire editorial staff for 

their alertness to current trends, the generous use of 
photography to amplify the regular articles, and the wise 
selection of advertising.” 

Clifford M. Ulp, Supervisor 

Department of Applied Art 

Rochester Institute of Technology 

Rochester, New York 

Always Refer 

Sirs: 

Whenever my classes want to secure information regard- 

ing recent developments in interior furnishings, particu- 

larly those relating to modern styling, we refer to In- 
teriors. We particularly like the summaries of progress 

which appear at regular intervals, and the articles devoted 

to prize competitions. .. . 

Ruth Austin 

Associate Professor 
Department of Applied Design 

Purdue University 

Lafayette, Indiana 

Isolated Position 

Sirs: 

Interiors is used as a text in our classes. . . . It is an 
important medium for establishing and maintaining ex- 

34 p 

cellence in the field of contemporary design. . 

Professor Edna M. Way considers it to be stimulating, 

interesting, and above all, a reliable source of informa- 

tion for students working in interior design. In our iso- 

lated position, trips to important centers are infrequent 

and, as illustrative material is essential, we find Interiors 

very much worthwhile. 

Our wish is for your continued success, and we are look- 

ing forward to your anniversary issue. 

L. C. Mitchell, Director 

School of Painting & Allied Arts 

College of Fine Arts 

Ohio University 

Athens, Ohio 

Not Available Elsewhere 

Sirs: 

I have found Interiors very useful. Much of the material 

is not available in any other source and it gives a very 

comprehensive picture of the field of interior design. .. . 

Madeline Ritz 

Professor of Art 
South Dakota State College of Agriculture and Mechanic Arts 

Brookings, South Dakota 

For Market Information 

SIRS: 
NEARLY ALL OF OUR INTERIOR DESIGN AND INDUSTRIAL DE- 
SIGN STUDENTS SUBSCRIBE TO INTERIORS. INSTRUCTORS HAVE 
FOUND IT AN EXCELLENT REFERENCE FOR MARKETS AS WELL 
AS A SOURCE FOR INFORMATION REGARDING CONTEMPORARY 
DESIGN. 

Hubert Ropp, Dean 
School of the Art Institute of Chicago 

Chicago, Illinois 

Keyed to Problems 

Sirs: 

Our staff considers Interiors an invaluable aid to our 

teaching. It is the only source in this field which is keyed 

to contemporary problems with emphasis on high stand- 

ards of creative design. It is required reading in many 

courses. We have prepared several successful exhibitions 

for the college from outstanding topics. 

Julius J. Hubler 

Professor of Art 

New York State College For Teachers 

Buffalo, New York 

Even Editorials Interest 

Sirs: 

Interiors is a most valuable reference on contemporary 

designers, furniture, fabrics and crafts. Even editorials 

are interesting; the advertising makes possible a closer 

contact with production centers for those whe are re- 

moved some distance from the large markets. 

Henrietta R. Sivyer, Head 

Department of Related Art and Crafts 
The University of Tennessee 

Knoxville, Tennessee 
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CONTEMPORARY 

CLASSIC Truly a modern masterpiece . . . Mueller’s handsome 

Contemporary Classic Sofa . . . distinguished by its beautiful 

proportions, by the rich dignity of its simple design . . . by the 

luxurious deep-down relaxing comfort, achieved only by Mueller 

quality construction. Yes, truly a modern masterpiece that will 

provide lasting satisfaction to the discriminating homemaker. 

Catalogues of the complete line of 

Mueller pieces are now available to 

established dealers and decorators. DEPT. 11, 600 MONROE AVE., N. W. 
For further information, please write GRAND RAPIDS, MICHIGAN red 

Founder Member 

Grand Rapids 

Furniture Makers 

Guild 

INTERIORS 
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Main DINING Room 

wt “ai 

The Circle, St. Louis,
 Mo. Zin, 

Booth by Bianco Mfg. Co., St- Louis, 

MEN'S 

owen ica 

io 

Monta nes = 

All plastics are not the same! 

| Only MASLAND makes DURAN. 

This tag is your protection. 

INTERIORS 



PHOTOGRAPHED IN THE HOME OF MISS CLAUDETTE COLBERT 

The Orleans Group—a favorite from the beginning... for its old-world 

\ \ O O DARD charm...its flowing design of oak leaves, acorns and scrolls...its versatility. 

On porch, terrace, in the garden...The Orleans Group is sure to be 

ae style authority in wrought 1ron the pivotal point of the gayest at-home activities. Parkerized, like all 

Woodard furniture, for rust protection. 

Permanent Showrooms: 

One Park Avenue, New York 16, N.Y. 203 Clarendon Street, Boston, Mass. 

1644-45 Merchandise Mart, Chicago, Illinois 8800 Beverly Boulevard, Los Angeles, Calif. 

LEE L. WOODARD SONS Owosso, Michigan 

SEND FOR COMPLETE 1950 CATALOGUE 

NOVEMBER 1950 



DUNBAR 

DUNBAR FURNITURE MANUFACTURING COMPANY 

BERNE, INDIANA 

FRED BAKER 

Easy Chair, heavy in scale, with open, letter-covered arms 

and a fabric-covered seat and back, No. 4834 

CHICAGO: 1638 MERCHANDISE MART 
NEW YORK: 227 EAST 56TH STREET 
KANSAS CITY: 212 MERCHANDISE MART 
BOSTON: 203 CLARENDON-STREET 

INTERIORS 
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Tropical overtones in this Josef Frank original. 

Hand printed in vat colors on linen fifty two inches wide. 

In a selection of greens... blues or reds on a 

background of white. An import from 

Sweden exclusive at... 

Og * i q f rt 
%, ‘ ra A 

4 } . [Hambro [House of | )esign 

17 EAST 54TH ST., NEW YORK CITY 

ROBERTSON AND BEVERLY BOULEVARDS, LOS ANGELES 

664 NORTH MICHIGAN AVENUE, CHICAGO 

159 OTTAWA AVENUE, N. W., GRAND RAPIDS 

1355 MARKET STREET, SAN FRANCISCO 

2611 CEDAR SPRINGS AVENUE, DALLAS 

420 BOYLSTON STREET, BOSTON 



Special Announcement 
To The Trade 

Factory Removal Sale 
by Cams Ivcorporatep 

The City of New York is taking over our old factory home for a welfare center building, 
forcing us to dispose of hundreds of the FINEST CUSTOM-MADE UPHOLSTERED 4 
SOFAS, CHAIRS, LOVE SEATS, CHAISE LOUNGES, SOFA-BEDS, etc., at : 
TREMENDOUS SAVINGS. 

Like all creations of CHAIRS INCORPORATED, these pieces are new, hand-crafted, i. 
beautifully designed, finely tailored, in all styles and periods, both Modern and Tradi- | & 
tional. They are covered in luxurious domestic and imported fabrics; and inner construc- Ne 
tions comprise the best in webbing, coil springs, hair, cotton, down and feathers. Doll 

There are available, a quantity of various frames, upholstered in muslin. Also many 
fabric ends and remnants. Selections may be made from a combination of these for 
special pieces to be made up to special order at SUBSTANTIAL SAVINGS. 

Besides our regular stock, included in this sale, are our highly decorative show room 
pieces and floor samples. 

Never again will a better opportunity offer itself for the purchase of such QUALITY, 
COMFORT, BEAUTY, and LUXURY in CUSTOM-BUILT UPHOLSTERED FUR- 
NITURE, 

AT SUCH OUTSTANDING REDUCTIONS. 

Here is a chance to dress up your own floor; or you can bring or send in your clients with 
your letter of introduction, and make a handsome profit besides. 

During this sale all pieces will be sold as is and all sales will be final. 

CHAIRS INCORPORATED 
Designers, creators, manufacturers of custom-made furniture. 

SHOWROOMS: — 192 Lexington Ave. (at 32 St.), New York City, N. Y. TEL: — LE 2-3249 
FACTORY & DESIGN STUDIOS: — 1955 Park Ave. (at 132 St.), New York City, N. Y. TEL.: — WA 6-0100 

The best furniture that man can make or money can buy. 

INTERIORS 



We foul lhe vaintow al YOUr feet 

.»- IN AMERICA’S SMARTEST NEW CARPETING! 

Is color your fetish? Have the usual run-of-the-mill carpet 
colors handicapped your ideas? Then waste no time 

in seeing Townley . . . the new Artloom cotton broadloom 
masterpiece! Because Townley is made of snowy-white 

cotton (in contrast to grayish wool fibers), it takes a pure, 
rich, glowing color of jewel-like depth and intensity. . 

14 ultra-smart stock shades... plus any custom-dyed 
shade in lots of 3 or more rolls... are a color dream come | 

true! Townley is a genuine, cotton broadloom woven on | 
real carpet looms . . . with a lush, woven-in pile | 

... and plenty of heft, serviceability, and smartness. Any | 
size, including wall-to-wall. And the 

| 

| 
| 
| 

value is truly sensational! 

ARTLOOM CARPET CO., INC. 

295 Fifth Ave., New York, N. Y. 

qq 

TOWNLEY 
Colton 

Broadloom 
Loven 

ARTL@DM 

Snow White 

oe dene hath inseadans maid hehe hee ane sssilieal deal 



frond DRESSER 

The Avignon Dresser is fashioned of 

cherry wood in an unsurpassed hand finish. 

Contract and special order work solicited. 

HE ALBANO [OMPANY, INc. 
SHOWROOMS: 309 EAST 46th STREET, NEW YORK CITY 

INTERIORS 
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ee ct ta a an he aR TOON SAE LS Bi VELL EL, CMR, 

Only Kencork brings the harmony of practical 

luxury to lovely homes... 

‘Vo other floor is so practical...Only with Kencork can you give your 
clients a floor that will wear so long and look so well! And Kencork’s mellow 
beauty does away with the need for any other floor covering. Effortless to 
maintain, Kencork floors in use for over 30 years look and feel like new. 
Kencork’s low cost and upkeep economy make it the money-saving floor, too. 

Vo other Noor is so tuxurious... Beautiful Kencork adds dignity to 
any room. Its rich nut-brown tones blend with and enhance any scheme 
giving an air of quiet elegance to office, store, shop or home. And resilient 

Kencork means comfort and quiet underfoot. 

Kencork for walls, too... New 3” Kencork is ideal for walls, supplying 
outs!inding wear and beauty at a cost lower than ever before. To insure 
clien: satisfaction, see your flooring representative today. 

KENTILE—KENCORK —KENTILE RUBBER TILE 

KENCORK: 
FLOORS 

WALLS 

DAVID E. KENNEDY, INC., 58 2nd Ave., Bklyn. 15, N.Y. * 350 

Fifth Ave., N.Y. 1 * 705 Architects Bldg., 17th and Sansom Sts., 

Philadelphia 3, Pa. * 1211 NBC Bldg., Cleveland 14, Ohio ¢ 225 

Moore St.,S.E., Atlanta 2,Ga. * Kansas City Merchandise Mart, Inc., 

2201-5 Grand Ave., Kansas City 8, Mo. * 1440 11th St., Denver 

4, Colo. * 4532 So. Kolin Ave., Chicago 32, Ill. * 1113 Vine St., 
Houston 1, Texas * 4501 Santa Fe Ave., Los Angeles 58, Calif. * 95 
Market St., Oakland 4, Calif. * 452 Statler Bldg., Boston 16, Mass. 
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A visit to the 

NATALE showrooms 

is a long 

remembered event. 
for virtuosity 

of detail and design 
NATALE is unsurpassed. 

if you cannot 

personally see 

the tremendous range 

of Credenzas, 
Breakfronts, and 

Bedroom Ensembles... 

i An 

p00, i 

«.. Write today 
for the magnificently 

illustrated 52 pg. book 
‘SCULPTURE IN WOOD — 
THE NATALE LINE’’, 
limited edition! 

enclose 20c for 

postage and handling. 

Designers of World's Finest Furniture 

OFFICE and SHOWROOMS: 550 FIFTH AVE. 

NEW YORK 19, N. Y. e Plaza 7-5380 

INTERIORS 



New H4L2-BLAUTY x a 
from the finest Binge collection in over a century of wallpaper leadership ! 

COLOR AND DESIGN receive dramatic new expression in the 

new 1951 Birge line. Interior decorators are particularly im- 

pressed by the understanding and skill shown in relating 

these new Birge creations to the latest trends in traditional 

and comtemporary decor. There is an unusual wealth of 

brilliantly conceived designs and remarkable flexibility in 

the myriad colors. The sparkling versatility... fine interpreta- 

tions of authentic designs... imaginative handling of line and 

and form in the new concepts...and exceptional coordination 

of color throughout...proclaim this as the finest and most 

valuable Birge line ever offered to the decorators of America. Our 1951 Colonial Book 

is now available. Write 

for name of nearest dis- 

tributor. oul ~”m THE mae COMPANY, INC., Buffalo 1, New York 



U. 

ADDRESS 

S. Plywood Corp., Dept. F-32 
5S West 44th Sr., 

Please send me FREE Nail-File Test (swatch 
of Kalistron plus actual nail-file), 

Furniture or wall surfaces covered with 
Kalistron retain their original freshness 
and color because color is fused to under- 
side of special vinyl sheeting. It’s per- 
manently protected against surface wear! 
Kalistron has wonderfully rich “‘color 
depth,” is scuff-resistant, scratch- and 
spot-resistant. Can’t chip, crack or peel. 
Waterproof, yet easily cleaned with damp 
cloth; can’t shrink. Drapes beautifully; 
ideal for upholstery; easily bonded to 
surfaces. 

In a class by itself, Kalistron is winner 

4q 
‘ 
: 

New York 18 . 
t 
3 
‘ 
‘ 
‘ 
’ 
’ 

Se — = Eee 

WHY THIS BEAUTIFUL ROOM 

will look “newly decorated” year after year... 

of Modern Plastics Award for furniture 

Above: Grill, Hotel Pierre, New York City. Rich red Kalistron covers banquettes. Wall surfaces of English 
Oak Flexwood. Architect—Samuel A, Marx. 

and interior decorating material. 30 
standard colors; special shades matched. 

Coupon below will bring sample of 
Kalistron, plus top-quality nail-file .. . 
free. See if you can injure Kalistron even 
with this file! 

alistron 
APPLIED FOR 

COLOR FUSED TO UNDERSIDE 

PLASTIC COVERING MATERIAL 

Distributed by: U. S. PLYWOOD CORPORATION, N.Y. C. and 

by: DECO SALES, 408 Freylinghuysen Ave., Newark, N. J. 

In Canada: PAUL COLLET & CO., LTD., MONTREAL 

Color fused to 

underside of 
transparent vinyl 

Sheet . . . backed 
by flocking 

INTERIORS 



TEMPLETON’S CUSTOM SCOTCH CHENILLES 
IMITATED BY MANY...EQUALLED BY NONE 

ee ri i: 

Great Britain's | A } f i \ = manufacturers 

makers of quality carpets e weavers of wool Chenilles 

users of Indian and Scotch Black-faced carpet wools 

The costliest, most durable wools 
—East Indian and Scotch Blackface 

Dyed to match your own color 
Woven seamless to required sizes 
Carving as you want it, if desired 

AND ADMIRATION SCOTCH CHENILLE 
Stocked in New York, in 7 colors, in 9, 12’, 15’ and 18’ widths, 
for immediate and early shipments. 
TEMPLETON CHENILLES may be had at the foremost decorator supply 
houses. All qualities made with heavy wool back. 

Wool Chenilles were invented by Mr. James Templeton in 1839, and 

his firm has been the leading maker of this weave ever since. 

Look for the tan-specked, brown wool back. It’s TEMPLETON’s, the decorator’s Chenille. 

JAMES TEMPLETON & (O., LID., GLASGOW, SCOTLAND 
The oldest name in Chenille—Famous for 111 years 

ROBBINS BROTHERS, INC., 281 FIFTH AVENUE, NEW YORK 16 
Sole U. S. Agents 



designed by forest wilson 
veneered drop arm 

balloon tire brass casters 
seats three comfortably 

the glendale 

st. louis 
alwyn furniture, inc., 3721 washington ave. 

for the convenience of the 

deeorator and furniture dealer 

detroit 
You are invited to take full advantage of these guituee ent scheme, enn weil 

well-stocked, competently staffed showrooms in hi 
; chicago 

your city. Scores of superbly styled modern peck & hill furniture co., 1853 south wabash ave. 

and traditional upholstered pieces await your 

new york 
Cl ‘i jon. 
setomers” saeperten sheffield house furniture co., inc., 890 broadway 

atlanta 
southeast furniture co., 100 spring street, s.w. 

birmingham 
southern furniture & rug co., 2416 fifth ave., south 

jacksonville 
swindal-powell co., main and 14th streets 

milwaukee 
universal furniture mart of wisconsin, inc., 200 n. water 

oklahoma city 
sigmon furniture manufacturing co., 22-24 west first st. 

ULOl CAR UPRCT«MT OC 

chicago 
11389 american furniture mart 

or 1656 merchandise mart 

INTERIORS 
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AF! finish .. . a complete 

hand process is exclusive with ADAMS .. . 

Discriminating manufacturers and 

Decorators use the larger . . . better 

tanned Imported British hides by 

ADAMS LEATHERS for less waste .. . 

and longer wearability . . . in colors 

from deep rich hues to the most 

delicate pastels .. . 

SEND for NEW color and 

computation chart. 

Decorator 

In Ne 

54 
INTERIORS 



* Tables by Singer Cabinet Shops Inc. 

™ Everyone realizes the value 

of good quality. 

Decorators and dealers 

know that for the 

past sixty five years 

M. Singer & Sons 

has set a standard 

of quality by which 

all furniture is measured. 

Decorators and dealers are cordially invited 

M. Singer & Suns 
In New York: 32-38 East 19 Street, New York 3, N. Y. 

e IN CHICAGO: MERCHANDISE MART SPACE 619 



with LEES 

Contract Carpets 

Nothing could be more gracious than a soft, 

colorful “Wilton Welcome”’ like this—to the 

guests who step into your lobby! Choose from a wide 

selection of patterns and colors—all specially designed 

to spread the spirit of that Heavenly Hospitality 

by Lees. Loomed from 100% imported wool dyed in 

stainless steel vats by Lees special formula, Lees Contract 

Carpets are woven to stand heavy traffic. Many colors, patterns, textures, 

fabrics. Custom designs for special interiors. 

Send for specific information from James Lees and Sons Company, Contract 

Carpet Division, Bridgeport, Penna.; or offices in principal cities. 

JAMES LEES AND SONS COMPANY, BRIDGEPORT, PA., MAKERS OF LEES CARPETS AND RUCS, COLUMBIA AND MINERVA HAND-KNITTING YARNS 

INTERIORS 
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iscriminating 
decorators 

21VE 

calculating 

clients 
upholstered furniture and draperies of 

Wi EA DOX spate 
MEADOX SALES CO INC 23 EAST 51 STR 

SB 0 PER TORS 



EXPRESSIONS IN 

These three chairs typify the diversity 

of our collection. Pin-point planning is possible 

when selecting from our large array of sofas 

and chairs, plus our famous ‘‘Sert'’ and ‘‘Nuclear'’ 

systems of unit furniture. For the full 

versatility of modern is demonstrated on 

our three showroom floors. 

harvey probber i 

SHOWROOMS: 136 FIFTH AVENUE, NEW YORK 

INDIVIDUALIZED MODERN FURNITURE 



Pe 

a new group of rattan furniture 

W and fabric designs 
rs {i IN 

AAR\’*“rY MY for casual living 

he 

Palace 
Forget that cruise to Havana—we’re 

planning to turn every American home into a 

Caribbean playground! Furniture with a flair for 

fun... fabrics ablaze with the color and excitement 

“y of a tropical holiday .. . that’s what Caribbean 

Casual has in store for the client looking for 

“something different.” Designed by 

John Wisner, this group is available at all 

three Ficks Reed showrooms. 

® Ficks Reed Co. Te 
ILADELPH 

IS ANGELES 
424 FINDLAY STREET, CINCINNATI 14, OHIO 

SHOWROOMS: 305 EAST 63rd STREET, NEW YORK 

630 MERCHANDISE MART, CHICAGO 

509 WESTERN MERCHANDISE MART, SAN FRANCISCO 

INTERIORS 
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the return of 

SONTAINEBLEAU 

a magnificent chintz 

—_— | a 

the hrocaded 

lampas of 

{ARIE ANTOINETTE’S 

bedroom in the 

Palace of Fontainebleau 

yunsehwie | 
zi 
Tils 

Decorative Fabrics 

09 MADISON AVENUE, NEW YORK 22 

ILADELPHIA BOSTON CHICAGO 

IS ANGELES +» SAN FRANCISCO - DALLAS 

PARIS 
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Fontainebleau - Le chateau - Chambre de Marie-Antoinette 
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comfortable, good looking, sectional pieces—built to last by J £ furniture company, inc. 

$ 
3 

SHOWROOM: 317 east 32nd street, new york 16 



000 
DESIGN 

EXHIBITION 
OF 

HOME FURNISHINGS 

SELECTED BY 

will YOU Be Among THE MUSEUM OF MODERN ART 
NEW YORK 

FOR 
THE MERCHANDISE MART 

CHICAGO 

Those Represented ? 

Publicity . . . instant retail acceptance and 

promotion . . . prestige and leadership for 

you and your company—these are the benefits you 

designers and manufacturers derive from acceptance in 

the permanent ‘‘Good Design”’ exhibition 

in The Merchandise Mart. Twice each year the 

best new modern designs in the whole home furnishings field 

are chosen by an impartial jury for display 

in “Good Design’”’. The 1951 exhibition, opening during 

the winter market, January 8-19, will contain all 

new products in a completely new setting to be executed by 

a nationally known designer. Plan your entries now. 

RULES: Any manufacturer anywhere is eligible. ALL products 

must be for home use and modern in design. Send photographs 

or drawings to Edgar Kaufmann, Jr., Director, 

“Good Design”, Museum of Modern Art, 11 W. 53rd Street, 

New York 19. All entries will be kept in strict confidence. 

Deadline for entries: December 15, 1950 

The Merchandide Me 
SHOW PLACE OF AMERICA'S BEST-KNOWN BRANDS 

INTERIORS 



Third Dimensional 
WALL COVERING 

WELTED 
EATHER 
GOLD-TOOLED 

Parfect for smart homes and public buildings .. . a dramatically realistic reproduc- 

tion of 10” x 19” welted leather diamonds, photographed under strong lighting to 

bring out shadows and graining. Available in rich decorators colors—Forest Green, | 

Chinese Red, Dove Gray, Antique White, Dark Brown, Light Tan—each beautifully 

highlighted with gold tooling. The surface—a cellulose application over plastic inks 

—is completely washable and can be scrubbed with soap and warm water. No 

tricks to hanging . . . goes up like any ordinary wallpaper with regular wheat paste. 

See the complete tru-grain ue... 
15 WOODS - 6 WELTED LEATHERS - 4 MARBLES - 2 BAMBOOS 

Write for Decorators’ and | $3.00 per roll 31” x 5 yds. 

Architects’ Sample Book, and ; 

name of your nearest dis- 

tributor. Address Dept. T-1. 

Sold in triple rolls only 

The Ullman Co., Inc. ‘ics 319 McKibbin Street, Brooklyn 6, N. Y. 



IY 0) eee 
Don’t fail to see this truly remarkable show- 
ing of rare Bristol glass craftsmanship! Every 
pair is a masterpiece of glowing loveliness! 
Unique offhand shapes in a fascinating va- 
riety of clear and opaque colors hand over- 
laid with varicolored enamels and gold, and 
highlighted by the flashing fire of gem-cut 
prismatic drops in both single and double 
rows. The most important collection for value, 

and beauty offered for many years. 

Typical of our magnificent collection of Old 
World importations now on display. Old sil- 
ver; bronze; crystal; porcelain; tea services; 
Meissen inlaid cabinet work; rare furniture 
and important art objects offering astonish- 

ing values. 

Se es oS 

GOA & 
OR oBert °5 pe 

1532 MERCHANDISE MART PLAZA 

IERCE,INC. 

CHICAGO 54, ILLINOIS 

INTERIORS 
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45 EAST 53rd STREET, NEW YORK 22 

BOSTON ‘i CHICAGO ‘ LOS ANGELES a SAN FRANCISCO ‘ PARIS 

120 Boylston Street Merchandise Mart 100 N. Robertson Blvd. 442 Post Street 8 Rue Ambroise Thomas 
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Gentlemen: Please send me _ illustrated literature 

and free samples of Amtico Flooring. (Dept. 1-6) 

POND a ow cca dewehideeceneuGnnec eure aeeReeare es 

FRI: cn isaiab baeanale sana sion sen kinn tasinicekeaeres see 

EES iss ee csaseaGasa@Acann oiw acewreie salons ram iote 

MEY 6cncekeckotusnsuceaina oer pA RNONGs <acaeesis $4 

PRESTIGE 

PROCLAIMS HIGH PROFES- 
SIONAL STANDING— Decorators 

of professional suites like the 
versatility of Amtico Rubber 
Flooring. They—and their clients 
—like its rich looks, unmatched 

comfort and quiet, fire resistance, 

easy maintenance and lifetime 

wear even where traffic is heavy. 

RUBBER FLOORING 
"Reg. U.S. Po 

AMERICAN TILE & RUBBER COMPANY, TRENTON 2, N. J. 

In Canada—American Tile & Rubber Co., Ltd., Sherbrooke, Quebec 

MAKERS OF QUALITY RUBBER FLOORING FOR OVER 30 YEARS 

INTERIORS 



MANDARIN SILKS 
In this our third Sroup of 100% pure silk 

fablics, wien will find many of unusual 
inter@aaed application. The MANDARIN 

line will be constantly expanded SO that 

prime source for fine silk fabrics. 

"Reg. U.S. Pat. Off. 

4 EAST 53rd STREET, NEW YORK 22, N. Y. * BOSTON + PHILADELPHIA * CHICAGO + LOS ANGELES 



YOUR 

EYES 

Witness the miracle of GLENDURA Soil-proof Wallcovering by Imperial. 

See practically any soil or stain you can mention disappear before your very 
eyes from this amazing new wallcovering when soap and water, or bleaches, 

are used. And without slightest harm to colors or surface. R 

The reason: GLENDURA is virtually “Beauty-in-Armor.” Each color particle 
that gives GLENDURA the soft water-color beauty of finest wallpaper is shielded 
against stains. Neither dirt nor soil can penetrate this armor-like protection. 

SOIL- PROOF WALLCOVERING 
Choose GLENDURA Soil-proof Wallcovering by the makers of 
Imperial Washable Wallpapers for your next commission. Then you 

will be assured that your carefully planned wall beauty will 

stay crisp and clean for years. You'll find GLENDURA easy to use 

—it hangs just like wallpaper. It’s guaranteed for 3 years. al 
Its economy will please your client. 

by IMPERIAL 

All the facts about GLENDURA, explaining why it offers 
new, easy, economical soil-proof wallcovering are given in 
a booklet you should have. A request to Imperial Paper RRR 
and Color Corporation, Dept. IN-103, Glens Falls, N. Y. by IMPERIAL 
will bring it immediately. aii 

70 INTERIORS 



A desk that’s scaled for modern living... 

with a charming tambour front that rolls down 

to reveal five, roomy pull-out 

trays! Typewriter height with pullout shelf for 

extra working surface. For living, writing, guest, reception, 

children’s rooms, ete. Made of light birch, 

clear-lacquer finish .. . 

imported from Finland 

finland house 
FINNISH-AMERICAN TRADING CORPORATION 41 EAST 50th STREET NEW YORK 22 
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nothing 

takes the place of 

GENUINE LEATHER 

for durability and 

distinction 
Courtesy of 

The Metropolitan Museum of Art. 
Countless fine examples of the 

Folding stool with Genuine Leather seat, 2000-1400 B. C. From Meir, Egypt. 

durability of Genuine Leather for up- 

holstery are to be found in daily use. Others 

that attest its longevity are the prized 

possessions of museums. No other covering 

lives so long, or improves in ‘appearance 

with use and age, as does Genuine Leather. 

To this durability, Genuine Leather 

adds distinction, the smartness of color 

and interesting grains, that help to give expres- 

sion to your original ideas in decoration and 

design. We invite you to look to Genuine 

Leather for its adaptability, versatility and work- 

ability . . . its durability and distinction. 

THE UPHOLSTERY LEATHER GROUP 

Tanners’ Council of America 

100 Gold Street e New York 7, N. Y. 

A chair in daily use, 

upholstered in Genuine Leather. 

INTERIORS 



a ity “With a beauty that only quality can impart”... best describes this magnificent 

Hepplewhite Breakfrént-— painstakingly executed 

in the renowned Tibhenham tradition. Fine crotch 

mahogany veneers on solid mahogany. 

English crown glass. Center Satinwood banding. 

drawer fitted for silver or leather lined secretaire. 

Write today on your professional stationery for vour copy of 

“English Masterpieces. a 60-page portfolio of fine furniture. 

SHOWROOM: 45 WEST 56th STREET, NEW YORK 19 
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~ Mittman Custom Made Soi 
wo r* SO MANY WONDE 

The custom made Sofa Bed everyone 

Mittman, it opens to a long 

longer mattress . . . and is finished in mote 

Unlike the old type Sofa Bed . . . the 

eliminates clumsy and strenuous opening from 

under panel. The new Mittman opens easily fi 

For safe delivery and ease in 

room to room, the Mittma 

Bed has a removable 

Exclusive with Mittman is the constructic 

that provides Maximum Sitting Comft 

The Mittman Sofa Bed allows lower sitting 

height and still opens to bed height 

The new Mittman Sofa Bed has a patented innerspring | 

Air Foam mattress with pre-built reinforced borders. 

Practical and attractive, Mittman Sofa 

Beds are on display at the Mittman 
showrooms. If you cannot arrange to 

visit personally, write for additional 

information and a catalog. 

Saw at ae 

jo 

@ : 
alt Other Mittman 

. Sofa Bed Styles 

316 East 53rd Street, New York 22 

America’s Largest Manufacturer of Custom-Made Headboards 

INTERIORS 



Superb Silks 
from our distinguished collection of fine imports... pure 

silks, broches, textures and damasks ... all coordinated with 

our extensive selection of hand-blocked and hand-printed 

linens and chintzes. 

UPDECOR-RAMSONA 
FABRICS, INC. FABRECS; LEBs 

554, MADISON JAVE., NEW Peen 2a 

BOSTON CHICAGO 

Gould Morgan Crosby, 420 Boylston St. Stanley W. Freeman, 664 N. Michigan Blvd. 

LOS ANGELES SAN FRANCISCO 

Clinton F. Peets, 663 N. La Cienega Blvd. Derek Fairman, 445 Powell Street 

as 



TUMEIW THESE PROLTIHELE PROGRAMS. / 
€ 

For the best in selling reception — tune in on these profitable 

market channels. All six great shows feature the best and 

newest lines of saleable quality merchandise and focus the 

picture clearly for your buying efficiency. So to see the best the 

market offers, mark the dates of these standout attractions on 

your calendar. 

NEW YORK LAMP SHOW NEW YORK GIFT SHOW 
JANUARY 14-19 FEBRUARY 26 - MARCH 1 

HOTEL NEW YORKER HOTELS STATLER and NEW YORKER 

WASHINGTON GIFT SHOW BOSTON GIFT SHOW 
JANUARY 28- FEBRUARY 1 MARCH 5-9 
HOTEL WILLARD HOTEL STATLER 

CHICAGO GIFT SHOW PHILADELPHIA GIFT SHOW 
FEBRUARY 5-16 APRIL 15-19 

HOTEL LA SALLE and PALMER HOUSE HOTEL BENJAMIN FRANKLIN 

Directed by 

GEORGE F. LITTLE MANAGEMENT, 220 FIFTH AVENUE, N. Y. 

vb 

INTERIORS 



a %%, 

CO., INC. 250 PARK AVENUE 6 41 E. 57th STREET, NEW YORK 
PHILADELPHIA - CHICAGO - LOS ANGELES - SAN FRANCISCO 



Comforting thought 

for designers 

A new, broader freedom of creative design is yours with Restfoam. 

No other kind of cushioning material permits such complete 

flexibility of line and contour. No other cushioning material is so 
adaptable, so easy to use in production. 

No other material provides such thorough assurance of fine 

quality . . . long life. . . where these things count most. 

And certainly no other kind of cushioning material guarantees 

such completely luxurious, relaxing comfort. Yes, this modern, 

all-natural latex foam cushioning serves you so well... in 

so many ways. And it’s available in many standard sizes and thick- 

nesses as well as in various molded shapes to suit your choice. 

GAN 
CESIGH TD AND PRODUCED BY HARVEY PROBBER 

WITT .. 

RESTFOAM 
HEWITT RESTFOAM DIVISION OF HEWITT-ROBINS INCORPORATED 

We shall be pleased to furnish you with any information you wish. 

Write to Hewitt Comfort Institute, Hewitt Restfoam Division, 240 

Kensington Ave., Buffalo 5, New York. Or to 370 Lexington Ave., 

New York 7, 1230 American Furniture Mart, Chicago 11, 
Southern Furniture and Rug Market, High Point, North Carolina. 

INTERIORS 



ARTHUR-H-LEE & SONS 2 
Makers and Importers of Fine Decorative Fabrics 

501 MADISON AVENUE, NEW YORK 22, NEW YORK 

Boston, Philadelphia, Chicago, Los Angeles, San Francisco 

The famous block printers of England 

have here created a still life in Chintz 

typical of their craftsmanship. 

Ask for our No. 7286, 

available in green, blue, coral, 

natural or gray ground colors. 

56-inch repeat 



Here’s what we're telling the readers 
Advertisements like ese in full color do an of House g Garden: and House Beautiful ceive sling jb for You. Be ro 

g job for you. Be prepared t do an effective decorating job with Goodall : For full information on the fabrics spotlighted 
here, write: : 

GOODALL FABRICS: 525 Madison Avenue, New York 

Coun decorator will toll you these ane eur ! 
Bright accents with tawny tones 

from light beiges through bright Tweedy fabric 

golds to deep quiet browns... effects and rich 4 
texture variations * 

Rich room schemes 

created from many 

tones and shades of 

a single color theme. . 

on furniture... 

(B) 

(0) a 

Your Decorator Chooses 

Goopau Fasrics 
ty Create the Newest 

Room Beaity for You ! 

HOME FASHIONS start with your decorator 

and your decorator starts with Goodall! 
Goodall gives your decorator the newest 
in color themes, in textures, in perfect 
styling for your home. In the room shown 

here, Goodall’s hanag-printed drapery 

fabric, “Print and Imprint” with “Golden 

Glow” casements, sets the decorator’s 

theme. She chose color-harmonized “Van 

Dyke™ brown in Goodall’s new“Chatham” 

to upholster the sofa; Geodall’s loop- 

piled beige “Allegro” for ene chair; spiced 
the whole with new “Cloisonne” uphol- 

stery in bright copper sparkled with 
metallic yarn, for a side chair. The result: 

a restful room, new in fashion, right in 
beauty, lasting in satisfaction because the 
fabrics are GOODALL! 

Visit your decorator’s or the decorating 

studio of your favorite store. 

(A) Drapery Fabric: “Print and imprint” 
(B) Side Chair Fabric: “Cloisonne” (C) Arm- 
chair Fabric: “Allegro” (0) Sofa Fabric: 
“Chatham” Casement Fabric: “Golden Glow” 

Furniture courtesy Dunbar Mfy. Co. On display to decorators at Dunbar’s New York City showroom 

Every Beautiful Goodall Fabric is Blended-for-Performance. They are woven of not just 

One fiber but are actually a combination of several fibers: a variable blend of Angora 
Mohair for resilience and texture, rayon for subdued lustre, wool for body and cotton 
for durability. That's the reason Goodall Fabrics drape so perfectly, hold their shape 

' indefinitely... resist dust, refuse to wrinkle, need fewer cleanings. Besides, this unique 

. process gives Goodall Fabrics their richer, clearer colors and distinctive elegance. 

THE FipeEST 

©1950, Ge 243 !-Sartr 3, inc Sole Makers of World-Famous PALM BEACH® Cloth ond Suits *Reyistered Trade Morks 

GOODALL FABRICS, INC. - NEW YORK + BOSTON « CHICAGO « DETROIT » SAN FRANCISCO « LOS ANGELES 

Wears 

INTERIORS 



beekley beddin 

greenman-sherrill 

fawrenee carpet e 

weaveeratt fabries (upholst 

The House on 56th Street has been deve ped t 

of the decorator less arduous . . . much less time-consuming ...and 

infinitely more successful. You’ll find almost all of your 

: >, basic decorating needs filled in this wonderful building. 

THE HOUSE ON séth STREET 201 East 56th Street, New York 22, N.Y. 
| a 
| 
| 



FURNITURE FOR THE HOME @ THE CLUB ¢ THE HOTEL ¢ THE TERRACE 

FOUR SEASONS 
DRIFTWOOD OAK ¢ NATURAL BIRCH FROM THE FORESTS OF SWEDEN Re. U.S. Pat. 

manufactured ah 
in SWEDEN CHICAGO *" NEW/YORK 

WITH THE SKILL AND INGENUITY 

OF WORLD-FAMOUS CRAFTSMEN LOS ANGELES 

DALLAS 

SV 
PREMIERE 

AMERICAN 

SHOWING 

IN THESE 

DECORATORS’ 

SHOWROOMS 

ROBERT L. COSLETTE 
and Associates 

710 W. 7th St., 

Los Angeles 

North LaCienega Blvd. 

GOULD MORGAN 
CROSBY 

420 Boylston St., 
Boston 

DOAK STOWE 
and Associate 

GEORGE STEINFELD 
2611 Cedar Spring Ave., 

Dallas 

FLUES & ORR, INC. 
325 North Wells St., 

Chicago 

FOUR SEASONS — Across the Country — Offers opportunity for use of continuing lengths 
of chairs, sofas, settees, ottomans and tables for the architectural form of any room. 

ew mh R ee ley Company 

22 EAST FORTY-NINTH ST., NEW YORK 17, N.Y. © Plaza 9-515] 

INTERIORS 



PLASTIC COATED UPHOLSTERY FABRIC 

has the decided advantage of being 

made on a dependable fabric base. It is 

easy to cut, sew, tack and shape, without 

the need of any special “working instructions”. 

Add to this a beauty of finish and texture, in a wide 

range of decorator colors and you have the correct 

combination for those occasions where lasting at- 

tractiveness and durability are first considerations. 

Write for a copy of our color line. 

Chair illustrated upholstered in TERSON #507 Quality, Oyster White. 

ATHOL MANUFACTURING CO., Producers of Terek and Terson Products, New York, Athol, Mass., Chicago, III. 

Represented on the Pacific Coast by A. B. Boyd Co., Seattle, Portland, Los Angeles, San Francisco 
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CHINESE 
LOTUS 

by 

“Charteton. 

Achieved by a timeless 

design dramatically 

executed on a superb 

lamp . . . another in- 

refelui] ole l ge] o) (Mm Chile lat-ivela ') ) i = v ‘“ et (lasserherg e% dnt. 
fol g-Yohilelam 

23 EAST 26th STREET, NEW YORK 10, N. Y. 

$ 

Chicago: 

Space 1548, Merchandise Mart 

Los Angeles: Marsh-Fairchiid 

503 Brack Shops, 527 W. Seventh St. 

Grand Rapids: 

Grand Rapids Exhibition Bidg., Fifth Floor 

INTERIORS 



Our collection of masterpieces creates a potential for fine decorating 

limited only by the scope of your imagination 

COCHEO BROTHERS INC. WEEHAWKEN NEW JERSEY 

Los Angeles—143 North Robertson Blvd 

Dallas—1017 Santa Fe Building 

Factory Showroom—Weehawken, N_ | 

NOVEMBER 1950 $5 
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DECORATORS 
WHO HAVE A SHOP 

(and carry at least a little stock) 

are invited 
(without clients) 

to our showroom 

or 
to write for our catalogs: 

TOLE LAMP S ear ee ee ee Designed by 

150 styles HERMAN KASHINS 

Made by 

GEORGIAN 

TOLE 8 DAY WALL CLOCKS..... Designed by 
round, octagon, banjo HERMAN KASHINS 

(also mantle styles in tole) BEORE _ 

PERIOD ELECTRIC CLOCKS...... by 
in fine woods TREND 

EARLY AMERICAN PINE........ by 
Four sizes of Lazy Susan Tables, Hutch Tables, Benches, PINECROFT 

Captain’s Chairs, and many other pieces in old pine 

CAST BRASS MIRROR SCONCES. . y 

Photo frames, etc., etc. . FINE 

Victorian, Florentine. Baroque 

METAL BASKETS, TRAYS, ETC... 

ao 

A popular priced line but very tasteful ideas HELLER 

LEATHER BASKETS ............. by 
PRAGER 

MAHOGANY WALL RACKS...... by 
ROCKFORD 

HERMAN KASHINS 
225 FIFTH AVENUE (not Inc.) NEW YORK 10, N. Y. 

10th FLOOR LExington 2-4724 

SERVING THE DECORATIVE ARTS INDUSTRY SINCE 1903 

NOVEMBER 1950 87 



PRESENTING 

One of D.F.'s unusual designs of 

new Fall fabrics, which catches the 

- “feel of contemporary living in a 

most attractive, informal manner. 

Sports—A8538—is printed on Antique 

Strié Satin in eight colorways with a maximum 

of individual designs and few repeats. 

(Plain, solid-color fabrics available for. 

décor correlation in any of the print colors.) 

Exclusive for the decorator. 

Samples .on request. 

DECORATIVE FABRICS, inc. 
~ 

* 2 . SS 

‘tin fed as well as in name” ™® 

SHOWROOMS: 13 E. 53 St., New York 22, N. Y. © WASHINGTON °* ATLANTA * DALLAS * LOS ANGELES 

NEW STOCKROOM AND OFFICES: 380 Second Avenue, New York 16, N. Y. 

83 INTERIORS ’ . 



dining rooms of Aislin Mben 

... Shown exclusively by Stieh| 

Authentic Federal American 

furniture has special appeal 

for all who have high regard 

for classic design and detail. 

Your clients will find exquisite 

reproductions in that beloved 

period in the Decorators’ Divi- 

sion, Fourth Floor at Stiehl’s. 

28 West Twentieth Street * New York 11 ST 

New York show rooms for decorators and their clients IEHL 

NOVEMBER 1950 



“ROSES” 

100% silk broché 52” 
green, gold and 
cream grounds. 

two 

exclusive 

imports 

from 

our 

new 

group 

of 

fine 

silks 

WHEN IT COMES TO SILKS... THE DISCRIMINATING COME TO 

STARS AND STRIPES 

Striped brocade 50” 
100% silk brocade 

green, cream and 
_ a , a ¥ . pink grounds 

* a e . ‘ ee 

F. SCHUMACHER & CO. FABRICS 
oO Wetton Street, N. Y. 18, N. Y. GAR PE as 

Uptown Showrooms; 535 Madison Ave. WAPE EP A P EROS 

90 
INTERIORS 



our cover 

Explaining our cover has 

never been so easy, and prob- 

ably never will be again. The 

10 stands for our tenth anni- 

versary, which we celebrate 

this month, and the confetti 

indicates how we feel about it. 

“‘Do you suffer from ‘flumpteria’?”’ 

In times of national crisis there is always a great deal of fingerpointing and head- 

shaking against people who, somewhat bewildered, buy things from fright and hoard 

things that they do not need. Scare buying is bad, but scare selling in times like this 

is even worse because the manufacturer, the dealer, the retailer presumably knows 
what he is doing; the scare buyer often does not. 
Scare selling is one of the oldest and least reputable forms of the great American ad- 
vertising industry. We all remember some of its weirder examples: “halitosis”’—a 
word invented by the advertising agency of the Lambert Chemical Company; “Do 
you suffer from ‘flumpteria’?”; “Too late, too late for Herpicide!” 

Scare selling creates scare buying, which creates shortages, but the scare seller, like 
the inveterate roulette player, always gets caught in the end because the shortages 

back up on him. 

It does not have to be as crude as the scare selling in patent medicines, and in the 
field of home furnishings it seldom is, but it exists at this moment. Along Madison 

and Third Avenues in New York there are antique dealers hinting darkly that this 
might be the last low boy and the last porcelain service, though they know perfectly 
well that the first actual threat of atomic warfare in Europe will dump the contents of 
the English, French, and Italian antique markets in America. 
It is only fair, it is only just, to say that this rather nefarious practice is slowly im- 
proving, like a convalescent consumptive. Today no reputable advertising agency 
would submit, and /nteriors would certainly not print, an advertisement headed, “This 

may be the last Oriental rug in America,” but early in 1918 it might have hap- 

pened.—F. de N. S. 
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a special anniversary section 
by Francis de N. Schroeder 

THE ACCEPTANCE OF GOOD DESIGN 

Since December of 1888, this magazine has never for 

an instant suspended publication, in all of which time 

it has been heartily devoted to the professional inter- 

ests of those engaged in the field of interior design. 

There is a particular reason for our burning a bright 

candle over this particular issue: it is ten years since 

Interiors acquired its present name and management. 

This is Interiors’ 121st issue. 

So why should we be particularly happy on this, 

our tenth anniversary? It is because Interiors, the 

magazine of the professional interior designer, has 

grown to see what Walter Pater called “the canons 

of good taste” spread from the aristocracy of the 

biggest cities and the richest towns to all our thriving 

burghs and boroughs. 

There was a time, before Ivteriors was founded, when 

those who understood the fundamentals of good taste 

would have had to go to one of four or five cities to 

find their wants supplied. That is no longer true. 

The thing that we are proudest of, the flame on the 

tallest candle of our birthday cake, is that good de- 

sign—call it traditional or modern or what you will 

—is now accepted throughout the country. It can be 

found as easily in Bellows Falls and Springwater, 

Texas, as around Lake Forest, Ardmore, or South- 

hampton. 

There was a time, before Interiors was founded when 

the interior designer was little more than a handserv- 

ant to architecture and engineering. That is no longer 

true. Today the interior designer is a respected mem- 

ber of an honored profession, as Interiors always said 

he deserved to be. 

To the casual eye the differences between a well de- 

signed 1940 interior and a well designed 1950 interior 

are not very great, certainly not as great as the dif- 

ferences in women’s clothes in the same period. All 

this is to the great advantage of people buying solidly, 

well-constructed furniture. But the world does move, 

there have been great changes, and to remind us all of 

some of these changes we ask you to turn the page. 
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America was at war though it did not yet realize that 

it was at war. 

London was burning, and Coventry had just been set 

ablaze by Hermann Goering’s ‘Baedicker Blitz.” 

The League of Nations was defunct. 

The most honored Interior Decorator was Elsie de 

Wolfe. | 

The opinion of 80% of home furnishings merchan- 

dising managers was that ‘‘modern style” furniture, 

though widely discussed, would never be accepted 

by the general public. 

94 

november 

Si940 
For the first time in history, a President of the Uni- 

ted States had, on November fifth, been elected for 

a third term—Franklin Delano Roosevelt. 

Edward, Duke of Windsor, the first abdicated King 

of England to retain a government job, had been 

Governor of the Bahamas since July third. 

John L. Lewis on November eighteenth had resigned 

as President of the C.I.O. 

The most popular show in New York, “Life with 

Father,” was already ‘a year old. Good seats were 

available from $1.50 to $4.40 each. 



tv 

november 

19900 
America is at war and is beginning to realize that 

it is at war. 

The League of Nations is defunct, but the United 

Nations, its flag grown honorable on the shores of 

Korea, is stronger than the old League ever was. 

There is no most honored interior designer. 

The opinion of 80% of home furnishings merchan- 

dising managers is that young people want modern 

and the problem is to find it at the right quality and 

the right price. 

The President of the United States, Harry S. Tru- 

=a mas 2 
mn | earn oe 
ol lee 

man, is serving his first elected term, to the confusion 

of all the professional soothsayers of 1948. 

Edward, Duke of Windsor, is jobless. 

Ex-President John L. Lewis of the C.I.O. is still an 

active participant in labor and politics. 

Antiques in the smaller sizes are bringing record 

prices. So is rural real estate more than fifty miles 

from any strategic industrial city. 

The most popular shows in New York are “South 

Pacific” and ‘Call Me Madam.” Seats are $6.60 

each if you order them eight months in advance. 
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DESIGNERS’ARE 
IMPO 

3 Interior designers have always been vital to the 

=~ business of building homes, but Imteriors is proud that 

they have now become important to the general 

public. At random we have plucked eight from over 

a hundred capable, honored men and women of 

interior design known to all the consuming public. 

CHARLES EAMES 

never grew a beard, has not yet 

published poetry, but it is quite 

likely that like his predecessor - 

designer, William Morris, Charles - 
Eames will be chiefly remem- 
bered for a simple and er 

able chair, 

clase ty dhe "dedi ad oe | dy aa general pr — 
modeling of large plush ‘restau- remembers, but to ob 

rants and hotels. the design field, his prs oRey 

It is a matter of eccmsabice tout may seem equally important. His 

if several hundred people do not recently. completed house is 
use a Dorothy Draper interior shown elsewhere in this issue. 
every day, the management goes 

bust. None of them have as yet, = 
een ir Belge ner 

ound a ata Mrs. "Dedjar 
has suffered more from her imita- 
tors than from her detractors. 
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PAUL T. FRANKL 

The persuasive Paul T. Frankl is 
fond of confounding people by 

insisting that he can tell the 
age, nationality and sex of any 

cook by simply tasting the soup. 

Frankly, the soup detective is 

better known to the general pub- 

lic as the author of Space for 

Living, and as one of the first 

practitioners of modern furniture 

design to come to the United 
States, an event that prudently 

happened in 1914, 

Born in Vienna, he was a pupil 

of Joseph Hoffman, one of the 

original founders of the modeyn 

movement. From there, like the 

tide of Empire, he moved stead- 
ily westward, first to Paris; then 

for a decade in New York, where 

he established what this depart- 

ment considers the first truly 

modern furniture establishment; 

then briefly in the Middle West; 
and since 1934, in Los Angeles. 

The great soup detective can go 

no further West without getting 

wet. 

Lately, though his interest in fine 

food remains constant, his furni- 
ture and interior design have 

grown more and more aesthetic. 
It is beginning to look very Jap- 

anese of the best period. Maybe he 

is looking further West after all. 

T. H. ROBSJOHN-GIBBINGS 

T(erence) Harold) Robsjohn- 

Gibbings goes about the City 

amazing the populace and look- 

ing rather like ua startled, boiled 
prawn, His recognition by the 

general public is not due entirely 

to the fact that he has a name 

not easily forgotten. 

He has written two very amusing 

books: Good-bye Mr. Chippen- 

dale and Mona Lisa’s Mustache, 

and continues to produce simple, 

modern and extremely elegant 

furniture, which is superbly 

executed by one of the higher 

bracket mainstays of Grand Rap- 

ids, the Widdicomb Furniture 

Company, and which has the ad- 

vantage of looking as well in the 

traditional as in a modern inte- 

rior. For this he has been trained 

as an architect, a naval architect, 

and as a designer of phony Tudor 

interiors. He is also a most sharp 

tongued and keen public speaker. 
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WILLIAM PAHLMANN 

Of this very random choice Wil- 

liam Pahlmann is the only one 
to have been crowned with a bot- 

tle of Calvert as an official “Man 
of Distinction.” 

Like young Lochinvar, Mr. Pahl- 

mann came out of the West— 
San Antonio, Texas to be exact, 

and while studying design in New 

York (Parsons), kept his health 

and his figure by acting upon the 

stage. This theatrical experience 

and theatrical interest are always 

evident in his work. 

As head designer for Lord & 

Taylor he was probably the first 

department store decorator to ac- 

quire a national reputation. As a 
Major during World War II he 

flew thousands of miles in the 

South Pacific. Today at his own 

office he again spends part of his 
time working for a department 

store. He is in charge of Bonwit 

Teller’s modernization program. 

His wide-ranging activities also 

include lush residential interiors, 
shops, and furniture design. A re- 

cent example of his work appears 

in this section, on page 103. 

DOROTHY LIEBES 

When this department was bum- 

bling through college, there was 

a widespread remark from the 

“C” graders: “Whoever saw a Phi 
Beta Kappa with a wrist watch?” 

Miss Dorothy Liebes of Califor- 

nia, certainly one of the best 

known textile designers in the 

United States, has both a Phi Beta 

Kappa key and wears a wrist 

watch. She acquired the first in 

the University of California and 
the second, deponent sayeth not. 

Always interested in the warping 

and woofing of hand woven tex- 

tiles, she has studied in many 

places and, in particular, under 
that brilliant little old Frenchman 
with the white mustache and the 

starched cuffs, Paul Rodier, who 

first popularized the use of rough 

textiles. 

Miss Liebes believes that the bob- 

bin of the hand loom really sings. 

It is a triumph of the adaptability 
of the power loom that Goodall 

Fabrics of New York are able to 

reproduce most of these to their, 

her, and the public’s advantage. 



RUSSEL WRIGHT 

If we were given to puns, which 

heaven forfend, the public might 
say that Russel Wright had sold 
his birthright for a mess of pot- 

tery, though he is in fact a ver- 

satile designer of many other 

objects as well. Born in Lebanon, 
Ohio, 46 years ago, and a Prince- 

ton man, he has been a painter, 

a stage designer, a commercial 
manufacturer of theatrical prop- 

erties, thus, by natural progres- 

sion, a furniture designer, and a 

designer of what the trade calls 
accessories. 

He certainly was one of the first 

to use a bleached maple finish on 
office furniture. He was one of 

the first to experiment with spun 
aluminum. But if you say 

“Russel Wright” to the average 
person today, he or she will think 
almost immediately of his enor- 

mously successful line of modern 

dinnerware produced in earthy, 

deep pastel colors. 
Actually Russel Wright’s pottery 

is exactly as old as Interiors. The 
simple modern shapes, startlingly 

different in 1940, have scarcely 

changed since. What has changed 
is a gradual improvement in the 
pottery clay itself and a toughen- 

ing of the glazes, which makes a 

Russel Wright teacup subject to 

fewer chips, and Russel Wright 
designing subject to fewer cracks. 

EDWARD WORMLEY 

The birth of an interior designer 

is seldom a matter of national 
interest, but when it happens, as 

in the case of short, crop-haired 

Edward J. Wormley, at almost the 

same time as the San Francisco 
earthquake and one of the worst 
panics in Wall Street, public over- 

sight can be forgiven. 

Always interested in furniture de- 

sign from high school days, he 

won scholarships and trips to 
Europe. In 1931 his fairy god- 

father turned out to be a presi- 
dent of the Dunbar Furniture 

Company named Niederhauser. In 
recent years he has also designed 

a simpler line for the Drexel Fur- 

niture Company. 

Mr. Wormley takes some pride 
in the fact that he has never been 

a practicing architect, written a 

book on world problems, or lec- 

tured before women’s clubs. He 

keeps his seat firmly planted on 
his chairs, though furniture does 

not occupy all of his time, as in- 

dicated by the Wormley-designed 
interiors of the Lightolier show- 

room presented on pages 130-131. 
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THE PASSING OF THE BUTLER 

AND THE PASSOUT OF THE MAID 

In the past ten years the servantless age has overtaken 

well-to-do people who twenty years ago would no 

more have owned a country home without servants 

than they would have gone to a picnic without pants. 

The effect of the servantless age on furniture design 

has been frequently discussed. It means lighter, more 

portable furniture without dust collecting ornament. 

It means multi-purpose furniture; a table that can be 

a desk, a sideboard that can be a bureau. 

But the passing of the butler has had just as great an 

effect upon all the accessories of interior design. No 

matter how rich the client, the designer no longer 

tries to make his client’s living room look like a 

palace but like a very expensive camp. This has had 

strange repercussions both here and abroad. The Irish 

linen industry, for example, has a hard time selling 

double damask banquet cloths but they are doing very 

100 

nicely with their more costly woven bridge table 

covers and place mats. 

Nowhere, of course, is the impact of the servantless 

age more obvious than in that modern miracle, the 

mechanized kitchen, but we are apt to forget that 

the mechanized kitchen has had a very definite effect 

on the size and shape of the house as a whole. It’s all 

a matter of dollars and cents. What with an electric 

range, dishwasher, refrigerator, deep freeze, garbage 

grinder, automatic washing machine, electric dryer, 

rotary iron, metal cabinets, electric mixer, waffle iron, 

clothes dryer and coffee maker, our substitutes for a 

good cook, butler, and maid can easily cost several 

thousand dollars and this means that the architect’s 

budget must be pared some place else. 

That is the crux of the situation. The careful informal- 

ity of today’s best design is not inexpensive, and 

neither is the informality of servantless living. 
oy cane oe 



CYCLOPS— 
IN 

THE 
~ 

SO ie 

PARLOR 

If we must pick the one outstanding development 

that has most affected interior design in the past 

decade, it is the advent of that blinking, all-seeing 

eye, the television set. 

Television has been of commercial importance only 

since 1945. Already this cyclops in the parlor has 

produced most remarkable economic effects. For 

example, the championship fight between Joe Louis 

and Ezzard Charles attracted the largest number of 

observers of any sports event in history and the small- 

est number of actual ticket buyers of any champion- 

ship fight. The saloons were packed! 

Likewise, since the advent of practical television in 

the home, the brewing industry has noted a drop 

of nearly one-quarter in draft beer sales and an 

increase of nearly two-thirds in bottled and canned 

beer. The brewers remain calm. 

For the interior designer the problem of television 

is also immediate, for if this winking cyclops eye is 

to be used at all, it cannot be ignored. 

There are a number of lines of specially designed 

furniture for the television room, generally made 

to be wheeled around rapidly and easily. The built- 

in television cabinet, highly favored at the moment, 

makes most designers think of it as the focal center 

of a room, instead of the traditional fireplace. 

Television also has had an unfortunate effect upon 

architecture, but this we all know is purely tem- 

porary, for that sprouting of odd shaped poles and 

rods and loops on the rooftops of our better suburban 

communities makes them all look like the morning 

after washday. Interiors is not worried. We are 

quite sure that really effective indoor aerials or even 

built-in aerials will be accepted within five years. 
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Interior and industrial designers have time and again 

FO R saved faltering businesses, but only once in a while 

do their talents play a vital part in international 

iM is 0 A psychological warfare. We present Walter Dorwin 

Teague, who does not blush at being called the dean 

of industrial designers, and who is the executant of 

T 4 Fe one of the most intelligent ideas that the State De- 

partment has yet thought of in the cold war against 

Russia. It is the Freedom Bell. 

B FE LL Over a year ago the head-scratchers in the State 

Department realized that the ‘““V” for Victory sym- 

bol in the war against Hitler had been more effective 

T0 L LS than either England or the United States expected. 

In this cold war another symbol, audible as well as 

visual, seemed like a good idea. Of course it could 

not be the same one because that is the way that all 

governments work. So somebody thought of a bell— 

a design as easy to scrawl on a wall as a “V.” 

The Treasury Department adopted Philadelphia's 

Liberty Bell as a symbol for the new government 

loan. With material supplied by American steel and 

copper producers, fifty exact replicas of the original 

Liberty Bell were cast, one for each State, plus two 

spares for Alaska and Hawaii. (The bells have no 

cracks—they can be rung with impunity—the crack 

is painted on.) 

At this point someone chimed in with an even better 

thought for the bell campaign. It was to make a 

perfectly enormous bell which would ring in the 

furthest outpost of the Western World, Berlin. 

Now this bell could not be yet another reproduction 

of the American Liberty Bell because it must rep- 

resent the United Nations. Therefore, somebody 

would have to design it, and the contract went to 

Walter Dorwin Teague. 

The design that emerged will probably be the biggest 

bong in Europe. To symbolize the unity of mankind, 

Mr. Teague’s bell shows five men representing five 

races passing a torch of freedom from hand to hand. 

Curiously, the inscription is in English: “That this 

world, under God, shall have a new birth of free- 

dom,” a Teague adaptation of Abraham Lincoln. 

The bell was cast in England by Gillett and Johnson 

of Croydon, England. It stands 9 feet high, weighs 

10 tons, and is a full 98” from lip to lip. When 

swung, and it will be a free swinging bell, not one 

with an electrified clapper, it will give out with a 

very low “G” natural. 

WALTER 
DORWIN 
TEAGUE 



THE 

CHANGE 

IN 

TASTE 

Perhaps there is no better way to show the change 

in acceptance of design than these two interiors, both 

of which, in 1940 and now in 1950, belong to the 

same owners. Both are now happily occupied. The 

traditional apartment, above right, was a source of 

great satisfaction to the owners in 1940. It remains 

a source of: great satisfaction to the parents of the 

original owners, who now live in it. 

The very modern country house living room on the 

right by Percival Goodman, architect, and William 

Pahlmann, interior designer, is what the younger 

generation of this family now prefers. Fortuitously, 

the modern interior illustrates very well three cur- 

rent trends. The clever combination of antique with 

modern furniture, number one; the large use of 

fieldstone masonry, to give balance to what might 

be an appearance of too great fragility, number two; 

and third, the broad use of tough and long-suffering 

house plants. 

In spite of the great change in their home, the own- 

ers are still their old comfort - loving, fashionable 

selves. Even so they have suffered Mr. Pahlmann to 

place Eames chairs (far left) in the same room as a 

fine French provincial fauteuil. Considering the qual- 

ity of the framed pictures in the old living room, it 

is interesting that Pahlmann was able to persuade 

them to give house room to a piece of modern sculp- 

ture—the totem pole by Herbert Kallem—even if he 

had to find a function for it, as a shield for a lally 

column. He has also given them great warmth and 

luxury, what with a television set built into the 

cabinet cornered into the sofa, a shaggy handwoven 

carpet, and tweedy, glowing Liebes fabrics. And 

where, by the way, are the people who insist that 

modern interiors are growing cold, bare, and more 

and more sterile? 
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INTERIORS 1960 

We have attempted in these pages to show what has 

happened to interiors in the past decade. What of the 

future? Beside the suggestions which appear on our 

insert of letters from home furnishings manufacturers 

and of schools, we have asked the advice of a well- 

known political economist, a business economist and 

historian. Simmering it all down, this is the consensus: 

In spite of all fears, civilization will not be dead, nor 

will people be living in holes in the ground. Should 

we have a war, it is very possible that in this third 

world war nobody will drop an atom bomb on any- 

body, for exactly the same reason that nobody used 

poison gas during World War II. People will learn, 

as they learned during World Wars I and II, that thin 

pieces of paper are the most indestructible of matter. 

The bare bones of skyscrapers may rust, but good 

people will still read Shakespeare and Goethe, Moliere 

and Plato, and noises made once by the three B’s 

(Bach, Beethoven and Brahms) will still be heard. 

But the fear of atomic warfare will bring into force 

things that city planners, architects and designers 

have pleaded for nearly half a century; that is the 

dispersal of great cities and the scattering of basic 

industries. 

The age of the private servant being definitely past, 

the unit bathroom and kitchen, of which we have seen 

104 



so many exploratory models, will no longer be moot, 

but an accepted fact. Almost all the devices of the 

mechanized home of 1960 will operate by electricity. 

It is quite possible that at least one or two power 

plants using atomic energy will be in operation by 

1960, but the atomic pile will produce nothing but 

heat. The electric energy will still entail boilers, 

turbines, etc., etc. 

Color television, already past the experimental stage 

in November, 1950 will be an accepted fact, but only 

a few of our amateur forecasters insist that the home 

purchaser of 1960 will expect a free built-in television 

set, as today he expects a free built-in toilet in his 

home. 

There is another group which believes that the cur- 

rent passion for television is about on a par with the 

passion for bicycling in 1900; and television in 1960 

will have sunk to its proper just level of acceptance. 

(Hopalong Cassidy will be 68 years old and Milton 

Berle will be getting on too.) 

The combination living-dining room, currently so 

popular, may possibly, in the next ten years, revert to 

a very much older American tradition, the living 

room-kitchen. This will entail a larger space, some 

form of anti-odor air conditioning, and the use of 

“decorator colors” in kitchen fixtures. 
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Clues to a decade’s progress 

bY, JANUARY 20, 1933. 
—n 

*1,560,750 of Furniture to go for ‘974,500! 

February Sale! 
@ Style and construction ef everything In the Sale—“L. 8." Quality Tested! 

@ Reductions of 10% to 50% includi our ot Ardsieigh Furniture !! 

5% down delivers any purchase. Budget the balance over as fong as 18 months. 
Remember, our prices are cash prices. The only charge tor credit is 12% a month. 

CLASSIC EMPIRE—How Low-Priced !! 
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3 Pleces 
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Rug end furniture purchases ot 
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Executive Director, John Stuart Inc. and John Widdicomb Company. 

The huckster’s decline heralds the century of the designer 

by Herbert M. Rothschild’ 

One must look backward to the mauve 

decade and the age of innocence in in- 

terior design; one must look behind the 

wrought iron curtain to the imitation His- 

pano-Italianate-Tudor period, to appreci- 
ate how far we've come by this closing 
year of the first half of the 20th Century. 
It wasn’t by leaps and bounds that we 
came out of the morass of mediocrity and 
design hypocrisy into which home fur- 
nishings had sunk. The movement could 

better be compared to that of the captive 
Sabine women who, unwilling to escape 
from their virile Roman _ kidnappers, 

marched “away” one step forward, two 
steps backward. At the end of the 19th 

Century, we marched one step forward 
into moderne, Art Nouveau, and other as- 

sorted nouveaux and nouvelles of the 20th 

Century, only to take two steps backward 
into the 18th. The unretreating forward 
march started only ten years ago. Our 
steps still falter, one foot still drags, but 

we are definitely on the move. (But let me 
say here that designers facing forward 
need not fear that they will turn to salt if 
they glance backward.) 
Some of the most revealing clues to the 

situation just before the turning point ten 
years ago can be found in the newspaper 

advertisements of the time. They not only 

document the record but provide an amus- 
ing (at this distance) view of the huck- 

stering that passed for home furnishings 
merchandising not so very long ago. 
Sunday, January 20, 1935 was a red let- 
ter day for furniture. B. Altman & Co. 
advertised in The New York Times: 

Leceiscabn ces Lee oe eT 
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 2-5c. LIVING ROOM 

‘99 
Nofe, with Aro Chair, Wing Chair, 

or Cogewell Chair 

B JOUNSON 
WANLEY & 
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GREEN- 

or a 2 Exquisitely fine furniture. This is decorative able material wood finish wall covering. 29 Chine techniques, circus-tent selling prac- 
B furniture. The highest type of its kind says x 31 x 14 inches. $2.98. tices, and other common denominators of 

1 the ad. We cannot emphasize too strongly (Then follow illustrations). one kind or another. Furniture was de- 

f that this is superbly made and beautiful fur- ~=4 bad case of price-fixation a psycho- signed not for people, not for homes, but 
niture—suitable for homes of taste and dis- . ; ris Her <a as : 
ination analyst might call it. The wonder is that for the “Market.” No wonder creative 

C (Then: fellow ihewattons). “ came through it. . work clotted and imitative work prevailed. 

n Cipeaddin te tt enn wma, 2 What then is the basic change that has We had no choice but to spend 20th Cen- 

r pieces $79.75 (5 drawer bureau and mirror, taken place? tury lives in brocaded interiors, stuffed 
vy 7 drawer chest and bed) Louis XV. Satin- Before the 1940’s Mesdames Doaks and with machine-turned “18th Century” fur- 

3° wood with marquetry inlay ... 7 pieces $239. Gotrocks bought furniture because (1) _ niture. 

< Empire - + + mahogany, 7 pieces $196. Hep- they thought it was a bargain or (2) they The tortuous struggle toward creative de- 

iS ee ee ee 2 eS liked it or were told to like it; then the ign included a | s h duri thich . pieces $129. Louis XVI Prima vera . . . 7 ; 5 See 2a eee en 
pes. $279. proceeded to house it. Today they seek we imitated a succession of foreign styles. | 

t- And on that day Gimbels advertised a the housing they like or need and then These ran the gamut from Mission (which 
0. three piece butt walnut bedroom group for proceed to furnish that. The reversed se- was of (Continued on Page 190) | 
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Solid maple . . . solid cherry . . . charmingly 

detailed, sturdily built, bedroom furniture. 

Single or double bed $15.00, dresser base 
$15.00; 4 drawer chest $15.00; night table 

$6.95. 

A year later the same offering was made 

in The New York Times of January 4. 
Same day, January 20, 1935, same paper. 

W. & J. Sloane advertised these among 
other items of “quality merchandise” from 

“our regular stock”: 
Mahogany flat top desk $75.00 (illustrated 
9 drawer block front kneehole desk) up- 

holstered chairs $49.50 (in cover with down 

cushions); Queen Anne love seat. Carved wal- 

nut legs. Red Italian damask $95.00. 

Same day, same paper, Lord & Taylor: 
10 piece dining group, solid mahogany—1 8th 

Century design. Truly magnificent, with large 

buffet, generous cabinet and two drawer 

server $230.00. Cherry bedroom. 7 pieces 

of solid cherry with attractive decorations. 

Definitely Provincial in feeling $149.00. Pull- 

up chairs . . . solid mahogany, covered in 

good quality cotton damask $11.25. 

Stern Brothers, same day,:same paper. 

POINT 

$49; a 10 pc. butt walnut dining room $89; 

a 4 drawer mahogany Governor Winthrop 

secretary for $27.95. 

Bloomingdale’s advertised 
a Louis 16th bedroom suite $149.50—three 

pieces . . . an example of quality furniture 

(italics theirs). 

Gimbel’s ad in the Times, January 12, 

1936, offered 

Aspen 4 piece bedroom suite $100. A picture 
of grace and beauty—artfully matched as- 

pen veneers on gumwood—famous for its 

luxurious appearance. 

Abraham & Straus June 1, in The World 

Telegram, 
Superb Period Bedrooms. This furniture is 

the kind you'd ordinarily find in exclusive 

decorators’ establishments, says the ad. Hep- 

plewrite, Sheraton, Chippendale, Louis XVI, 

French Provincial, Classic, Modern. $155. 

Perhaps McCreery’s advertisement of Sun- 

day, December 15, 1935 is the all time 

low: 
a knee-hole desk at $2.98! Says the ad: so 

good looking you can use it in any room. 

Substantial, all-wood frame, covered in wash- 

quence has affected our industry from top 

to bottom, and has exerted a profound in- 

fluence on design, production, and selling. 

The interior designer deserves great credit 

for the change. So do the publications 

that have given him a platform and a 

sounding board. The part played in all 

this by /nteriors is something of which we 

are all proud. 

In the Golden Age of furniture—the 18th 

Century—furniture was designed for the 

room it was to occupy and the people it 

was to serve. Designer and manufacturer 

were usually one and the same person, 

and a design tock shape under the hand 
of its creator in the process of filling a 

specific and particular need. The result 

was integrity and often great quality of 

design. 

The 19th Century brought mass produc- 

tion and a mass market, and all this 

changed. For a hundred and fifty years we 

were subject to the dictatorships of ma- 
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The site was cut into a 

hill, with an 8-foot high, 

200-foot long retaining 
wall at back and studio 

side, leaving an intact 

stand of eucalyptus trees 
between house and mead- 

ow. Below: Eames poked 
his inquisitive camera at 
a well-constructed mouse- 

trap. Opposite page: Ray 
and Charles Eames on the 
skeleton of their home. 

on the meadow 
Charles Eames 



the Eames 

and it has 

turning up 

jaded eyes 

have lighted on. Familiarity has taken 

the edge off its beauty; the modesty of 
its price has been approached by several 

It is now four years since 

chair made its appearance, 

become downright ordinary, 
in every other interior our 

new designs and was always surpassed 

by a large group of respectably designed 
utility chairs; people have been known 

to complain that it was not comfortable 

for them, and that its finish occasionally 
left something to be desired. And diavolo! 
How long you had to wait for delivery! 

Eames has since designed other chairs 

(one of which was awarded a prize in 
the Museum of Modern Art’s low cost 

furniture competition, March 1950 In- 

teriors) and other pieces, and has done 

a showroom building for the Herman 

& RTE IER ONM 8) e 

Charles Eames’ dream house is held together with bolted trusses 

Miller Furniture Company, but none of 

his subsequent works seemed as momen- 

tous as that chair. In time we would net 
only have forgotten all about it. but also 

would have forgotten its peculiar signi- 

ficance, if an extremely courageous Cali- 

fornia gentleman had not made it possible 

for Eames to build himself a house. The 

personage in question is John Entenza, 

editor and publisher of a much respected 

monthly called Arts and Architecture, 

printed in Los Angeles. In the course of 

reviewing innumerable arts, including 
music and the movies, Entenza found 

himself growing depressed about the state 

of only one—architecture—which seemed 

to him to have reached an impasse be- 

cause postwar builders were ignoring the 

most promising of our architects. 
Rather than stew about the state of affairs 

Jay Connor 

‘waa, 



’ 

1] | 1 

Ale pe 

a) 

Fa é 

—s 

\ 

, ifs 

Whiner 

Lf] | ee. 
= — 1: di % a 

\_3 
os. we * %sh % “oe ‘ ‘. ‘ ° 

Saal \ Staaten 

The two part house rests 

among the  euca’yptus 

trees ilke a pair of frag- 

ile, framed paper boxes 

decorated with oblongs of 

brilliant blue, red, gold, 
black, warm gray and 

white, and with lots of 

frames left empty. The 

gray frame—trusses, sash, 

corrugated siding, and 

roof deck—are painted 

steel. The clear sections 

are glass, the warm gray 
panels cemesto, the painted 

and gilded panels stucco. 
White tension rods cross 

over a black stucco panel. 

At night the light glows 

out through the glass 

panels, and at all hours 

the surface is a moving 

pattern of reflected sky, 

trees, and foliage. Shadow 

patterns mingle with re- 

flections, and shrub sprays 

inside the house mingle in 

the laceiike applique of 

pattern on the walls until 
it ig almost impossible to 

tell which of the growing 

plants are inside and which 

are outside the house. 

studio 

ny, 

steel on the meadow 

in his pages, Entenza decided to do some- 
thing about it. His method was to com- 

mission a selected list of architects to 
design houses for specific sites and to 
build them, with the magazine as client 
(and future seller). 

That was five years ago. More than twenty 

houses have been designed, most of them 
have been built, and editor Entenza has 

grown grayer, although he is reticent 
about his troubles. Some of these Case 
Study houses were reported in our Sep- 
tember 1948 issue. As spectators, we can- 
not tell whether Entenza feels that the 
results of this noble undertaking were 
worth the headaches it entailed, but it 

seems to us that two of the houses alone 
have made the project worth while. These 

are the two houses designed respectively 
by Charles Eames and by Charles Eames 
in collaboration with Eero Saarinen. 
The two houses were destined for the 

Eameses and for John Entenza himself, 

and they were erected on neighboring 

at the high 

border of a meadow rolling down to the 

Pacific. 

The pair. 

Both are made of the same structural 

material—standard light factory steel 

framing, bolted together. In every other 
respect, however, they are as different as 

sites in Venice, California, 

two make an_ interesting 

two houses by the same designer can be. 

That, of course, is the moral of the les- 

son: industrial fabrication need not stamp 

out individual expression nor ignore in- 
dividual needs. 
The two houses (the Entenza house will 

be illustrated in our next issue) represent 

the only important architectural project 

by Eames that has been realized to date 
-—alone they amply fulfil the promise of 
the famous chair. 

The Eames house consists of two rectan- 

gular steel cages—one to serve as living 

quarters and the other, slightly smaller, 
as a studio—connected by a brick-paved 
patio. Each is two stories, or seventeen 
feet high, and the main room of each— 

living room and studio—uses the full 
height of the structure, with a second 
story room overlooking it like a balcony. 

Eames converted the steel frames of the 

cages into solid walls by filling them 

with a mosaic of panels—some trans- 

parent, such as fixed glass and movable 
sash—and some opaque and of varied 

“ colors and textures. 

Much has been published concerning the 



cost of fabricating this house, many care- 

ful reckonings of the price of enclosing 
a cubic foot of space with industrial steel 
framing—purporting to prove that it was 

really quite inexpensive. However, we are 

assured by editor Entenza, who paid the 
piper, that the experiment of de- 
signing and building this house was too 
worrisome a process to be analyzed in 
cold figures. Its significance of course 
lies in something else—just as the signi- 

ficance of the super-elegant electrically 

welded Eames chair lies in something 
else than its price. 

In a sense Eames has exorcised Franken- 
stein. He has demonstrated that the ma- 

chine need not degrade or dehumanize or 

denaturalize us, but that it can serve as 

the sensitive instrument of a poetic con- 
ception—in a wooded meadow as well as 
on asphalt.—O. G. 

The patio elevation of the 
living side of the house 

is shown in the upper pho- 

tographs, and in the third 
we see both sections of 

the house, and their po- 

sition slightly above the 

sloping meadow that rolls 

down to the Pacific. The 

panel at far right is ply- 
wood, and is a door lead- 

ing to the utility area. 
The large left panel also 

opens sliding, not 

swinging as the other does 

to the dining area. 

Deeply pleated natural 

draperies add still another 

texture to the pattern of 

stucco, plywood, cemesto, 
asbestos, and glass. The 

gray rubber based paint 
that covers all steel sur- 

faces is there for the pur- 

pose of protecting them 
from the powerful corro- 

sive action of the sea air. 
The somewhat _ startled 
looking eucalyptus in the 

foreground of the middle 

picture is a _ victim of 

Eames’ irresistible drive 

whimsical ornament. for 
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steel on the meadow 

One of the most enchant- 
ing corners in modern 

architecture: The tremen- 

dously spacious, lofty liv- 

ing area looks out over 

meadow and sea from un- 

der a large panel (left), 
and at the far end of the 
house, shielded by an over- 

hang and protected by a 

hill, there is a brick-paved 
porch continuing out from 

the living room floor. Up- 

ended logs in the patio are 
superannuated pier pilings 

which took Eames’ fancy. 

A bright Chinese paper 
butterfly hovers high in 

the air. The ladder pro- 

vides direct if informal 
access to the upper win- 

dow sash. The large panel 

is surfaced with unpainted 

Walltex wall canvas. At 
right: inside corner. 

1i2 



The decorated tree and 

toys and candles and hang- 
ing paper ornaments may 

have been photographed at 

Christmas time — or per- 

haps not. The trouble with 
Eames’ playful’y festive 
decorations is that in a 

photograph they are apt 
to distract one’s perception 

of the most important 
characteristic of this in- 

terior. Children’s toys, 

after all, are most often 
seen in children’s rooms, 

which are small. This in- 
terior, on the other hand, 
is of almost palatial pro- 

portions. Eames was lav- 

ish with light, air, and 

space above all — and 

these are the_ essential 
luxuries of a dwelling. 

Frank Brothers of Los 
Angeles wove and hung the 

natural, lightly textured 

rayon-and-linen draperies. 
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Eames’ photographic stud- 
ies of unappreciated ex- 
amples of beautiful metal 

construction include this 
very stripped dressmaker’s 

dummy, whose kinship with 

the wire-based plastic 

Eames chair is apparent. 
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The bedroom hangs over 
the living room to form a 

secluded alcove. Sliding 

cemesto panels close off 
the bedroom when privacy 

is desired, but when these 
panels are open the living 
room gains additional light 
from the bedroom win- 
dows (below). 

Above: living room alcove 

with built-in sofa, built-in 

storage cabinets, and built- 
steel on the meadow in radio. At right: a de- 

tail of the open-truss and 

corrugated siding ceiling, 

showing attachment of the ied i ee 

lighting fixtures. . ‘ Fs » fF | | 
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The Korina-lined circular 
stairway is but a few steps 

from the front door — 

which would be a very bad 
place for it were it not 
so transparent. It is a 

cagy masterpiece of space 

economy, consisting of tri- 

angular plywood treads 

secured to an I-beam and 

pipe pole, with a circular 
skylight overhead. 
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I: a general consideration of lighting effects 

At left: Artist Alvin 

Chereskin has placed a 

candle flame on an en- 

graving of “the mystery 

of making wax and tallow 

candles.” 

Above: A modern light 

source—visible and cheap 

—the incandescent bulb, 

can be highly decorative in 

itself. Arranged en masse 

in the marquee of the Vic- 

toria Theatre done by Ed 

Stone Associates, the bulbs 

give us an example of 

lighting used as an inte- 

gral part of architecture, 

designed simultaneously. 

“A good many things go around in the dark besides Santa Claus.” 

Not only can the expert say with conclu- 

sive authority that it is too dark when it 

seems light enough, but he can predict 

to the last lumen the degree of gloom 

or cheer you will summon up when you 

throw the switch—providing, of course, 

that he has had the opportunity to cal- 
culate the reflective capacities of every 

surface and color in the room, the quan- 

tity and kind of illumination, and the 
size of the room itself. Such considera- 

tions alone are without any special kind 

of meaning, and you don’t need a course 
in higher mathematics to know that a 150 

watt bulb is brighter than a 100 watt 

bulb. But there are some marvelous com- 
plications involved in the all-important 

distinction between critical seeing tasks 
and those with more variable needs. 
A critical task would be threading a 

—H. Hoover 

needle, or reading the label on a medi- 

cine bottle, or maybe even opening a can 

of beans. Less exacting pursuits call for 

more atmosphere than light, and allow 

the designer to underline special effects 

or subdue unattractive details. But even 

critical seeing tasks come in for their 

share of esthetic consideration; people 

generally agree that gray faces and food 

are unsatisfactory, and the housewife 

whose improperly selected kitchen light 

suggests that her hands have become 

jaundiced from preparing mud is likely 

to seek diversion elsewhere. 

Such misuses of lighting are a result 

of the confusion arising from the tre- 

mendously accelerated development of 

new lighting equipment during the last 

two decades. Fluorescent lighting, being 

dramatically “advanced” and economical, 

117 



Lighting restudied 

has been seized upon because of these 

characteristics, but often without a proper 

investigation of its suitability for the 

intended purpose. It is the aim of this 

chapter to consider the use of light—the 

desired effect—rather than the equipment 

with which that effect is achieved. The 

equipment itself will be the subject of 

a subsequent article. 

Although dilemmas arising from the com- 

petition between seeing and psychological 

lighting requirements can be circum- 

vented, there is nevertheless no esthetic 

of lighting, if one means by that a vo- 

cabulary of effects peculiar to artificial 

light alone. The esthetics of lighting, 

such as they are, derive from _photo- 

graphy, the requirements and lessons of 

stage production, and landscape painting. 

The latter, except perhaps for Impres- 

sionism, differs from the real thing 

chiefly in that natural light constant)y 

changes; change, indeed, is its first ap- 

peal, while the electric light offers a 
static view, a “picture” of whatever it 

falls on. The dimmer systems used in 

theatres to effect one minute sunsets or 

other abrupt changes in mood are the 

closest approximation to a natural state 

of affairs, except for one other device of 

limited popularity. The candle has the 

persistent appeal of bygone days, and is 

more often used for its associations than 

for its specific talent, which is to make 
moving pinpoints of light attractive in 

themselves and only incidentally utili- 

tarian. The more candles the more dazzling 

the effect, and a thousand clustered 

candles in the Versailles tradition make a 

fantastic, flickering brilliance. 

Even if an interior makes no special fune- 

tional demands the lighting scheme 

should nevertheless bear some relationship 

to the recommended, scientifically estab- 

lished lighting levels. There are two things 

about light that can be scientifically 

measured; the light that falls on a surface 

and the light that is reflected off a sur- 

face. The first is called illumination, as 
you might have supposed, and is meas- 

ured in foot candles or lumens per square 

inch. The second is called brightness and 

is measured in footlamberts. If a surface 

held one foot from a candle appears per- 

fectly white and diffuse, its brightness is 

one footlambert. The number of lumens 
striking a reflecting surface, multiplied by 

the reflectance factor of the surface, gives 
its brightness in footlamberts. A scientifi- 

118 

Above: Sylvania flectric 

Products says light can 

substitute for architectu- 
ral remodeling. Behind the 

lighted plastic shield are 

the claw feet of the old- 

style tub. 

Below: Light makes a new 

fantasy of old Mont St. 

Michel. Bottom: The affin- 

ity of water and light is 

demonstrated in the foun- 

tains of the Palais de 

Chaillot, Paris Fair, 1937. 

(Courtesy of lighting ex- 
pert Thomas Smith Kelly) 



Since the appearance of 

sculpture is inextricably 

bound up with the light 

by which we see it, it 

is rather surprising that 

sculptors have done almost 

nothing about light. Not- 

able exception is Noguchi, 

who uses light as a palpa- 

ble and controlled factor in 

some of his sculptural com- 

positions, such as_ the 

“Study for a_ Wall.” 

Ed Stone, aware of the de- 

cisive role of lighting in 

architecture, calls in the 

lighting experts before, not 

after he designs a build- 

ing. Thomas Smith Kelly’s 

lighting defines the shape 

of the stairwell in the illus- 

trated house by Mr. Stone. 

Light was as_ essential 

as building materials in 

achieving the psychologi- 

cal effects Stone was after. 

Rudolph Burckhardt 

F. S. Lincoln 



Instant - switch Sylvania 

fixture suggests decorative 

possibilities of the fluores 

cent tube arising from 

its curvability and free- 
dom from dazzling effect. 

Visible light sources were 

honored with special fix- 

tures notable for fantasy 

in the heyday of art nou- 

veau. Architect Guimard 

put bulbs in iron lilies in 

the Paris metro station, 

1900. (Drawing courtesy 

Museum of Modern Art.) 

as 

Among the interesting re- 

cent fixtures designed to 

yield both direct and in- 

direct light from the kind 

of source once used only 

for direct light, is Gotham 

Lighting Corporation’s re- 

cessed “Downlite.” A small 

proportion of the rays go 

straight down. The rest 

are caught in the curved 

reflector, then sent off at 

a wide angle, diffusing 

light to a big field. The 

alzak reflector operates at 

85% efficiency. 

Lighting restudied 

cally determined lighting level means that 

someone has had the patience and the 
equipment to go through all this and save 
you the trouble. The Illuminating En- 
gineering Society suggests, for example, a 
lighting level of 40 for reading, and five 
for eating, but 40 again for preparing the 
food in the kitchen. Any expert can help 
you achieve the exactly proper level. 
Apart from the archaicisms of fire and 
smoke there are three ways of bringing 
light into darkness. We uplight, down- 
light, or project illumination, and all the 
effects available to designers today are 
limited to these methods, singly or in 
combination. This is perhaps not as 
obvious as it seems; the brave new world 

might radio its light—if only someone 
would invent a way to do it—so that spe- 
cially prepared walls would broadcast a 
uniform ambience, without depending on 
an external light producing apparatus at 
all. We would then tune in our walls to the 
particular light program we feel like see- 
ing. As a matter of fact Sylvania Electric 
is reported to have a new system called 
Electro - luminescence, whereby material 
glows when it is placed in a fluctuating 
electric field, and needs no sealed glass 
envelope. The voltage of the field and its 
rate of fluctuation determine light in- 

tensity. The possibilities suggested by 
Sylvania’s gadget, together with the ef- 
fects proposed in the first system (which 
is totally imaginary) might conceivably 
electrocute everybody in the room, but at 
least we would have dispensed with an 

intermediate light source. 
After planning the particular effect he 
wants, the designer has to select the ap- 
propriate equipment and determine a 
suitable angle of illumination. But if there 
are only three basic ways ordinarily avail- 

able of getting light onto something, there 
are many, many ways of combining or 

modifying them. The industry has devel- 

oped innumerable fixtures for concen- 
trating or diffusing light, for concealing 
its source or making it decoratively vis- 
ible, for coloring and blending all shades 

and intensities. Presumably each individ- 
ual requirement can be defined so closely, 
if one chooses to do so, that only one 
kind of light seems able to do a satisfac- 
tory job. Where food and faces are seen 
together, for example, the incandescent 

bulb may be considered the most appro- 
priate because its color range provides 
the complete solar spectrum, with a con- 
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sequent illusion of naturalness heightened 
rather than distorted. A glass-fronted re- 
frigerator stuffed with flowers, on the 

other hand, comes off very well with soft 

white fluorescent light, which provides 

satisfactory color with much less heat than 
an incandescent. Fluorescent tubes have a 
high lumen rating, but daylight fluores- 
cents are red-deficient and often are re- 
sponsible for sallow cafeteria complex- 
ions. These remarks about lighting equip- 
ment are, of course, stated only in the 

general terms needed in a discussion of 
the use of light. Our next installment in 
this study—which will be devoted to a 

review of new lighting equipment—will 
go into detail about specific fixtures. 

The angle at which any of these lights 

strike a surface is of great importance. 
Light falling on a three dimensional ob- 
ject produces the most natural shadows 
when it approximates a 45° angle, and 

two sources of light are more convincing 
than one. There should be differences in 
the strength of each source, and the light 
from each one should fall at a slightly 
different angle. Two dimensional surfaces 

—a wall or a painting—require less fin- 
nicky adjustments, but the prime consid- 
eration is always the avoidance of glare; 
light striking a painting at a sharp angle 

will produce the least glare. An interesting 
trick way of lighting a picture to make it 
glow on an otherwise dark wall involves 
concealing a projector somewhere nearby, 
so that a beam of light strikes the picture 
at an angle between 20° and 30°. An 
opening corresponding to the shape of the 
picture is cut into an opaque mask, which 
is placed over the lens. The shape of the 
opening has to be adjusted to allow for 
distortions, due to the angle at which the 
light strikes the picture, but with a few 
hours time and some perseverance the 
light can be made to hit the picture alone, 
leaving the frame in the dark. A similar 
entertaining effect calls for a translucent 

object—an onyx bowl, say—placed on 

a glass shelf. The shelf is masked except 
for a hole directly beneath the object, and 
a light placed below makes the bowl 
luminous without revealing the source of 

light. 

There is a popular response which some 
lighting experts regard as true recogni- 

tion of their wizardry. When people say 
“It looks wonderful, but where are the 

lights?” the expert feels that he has used 
light as ade- (Continued on Page 192) 

As in the othe Noguchi 

sculpture (on a@ previous 

page) light is essential to 

the strongly evocative and 

ttmosphe rc € ffect of “Tu 

nar Landscape ee It is sig 

nificant that seulptor No 

gueh i has on occasion 

recupted himsel} with 

stage design, YY) which 

Nght is also basic. 

Two-way Lightolier lamp 

achieves the functional 

purpose of controlling the 

direction of the light, also 

manages to be decorative 

in a clean, simple way. 

Soichi Sunami 

Flush ceiling fixtures, gen- 

erally kept as inconspicu- 

ous as possible, are deco- 

rated and arranged into a 

pattern on a ceiling de- 

signed by Finnish archi- 

tect Aarno Ervi. 
—_—— -—— - 



Marion Moorehouse 

'rederick J. Kiesler 

Color clock of the endless 
house. Daylight is trans- 

mitted through a prismatic 

glass crystal of three ba- 

sic colors, gradually shift- 
ing to each in turn from 

dawn to dusk. The rays are 

filtered into the interior 

through a convex mirror, 
and the dweller can gauge 

the hour by the color of 
the tinted light around 

him. Instead of depending 

solely on a_ mechanical 

clock, splintering his life 

into minute particles of 

time, he becomes aware of 

the continuity of time and 
of his own dynamic inte- 

gration with natural forces. 



Frederick J. Kiesler’s 

and its psychological lighting 

The endless house is an architectural form based 

on a lighting system designed to do more than 

merely give physical information. Primordial man 

had to kindle a twig and carry it to the shadowy 

corner of his cave in order to make out what was 

in the darkness. By now technical achievements have 

given us the power to use light—both natural and 

windows 

Rainford 

artificial—to do more than serve our practical see- 

ing needs. Light can pu.h back the physical boun- 

daries of our homes and surround us with stimulat- 

ing color and exuberating brilliance; or it can set 

us apart in sharply defined work spaces in which 

to study, read, concentrate; or it can cradle us 

securely in remote havens of rest. Technically, all 

the functions that lighting can perform ina house boil down to general lighting 



and spot lighting, and the problems involved can be classified as (a) installa- 

tion, (6) operation and (c) maintenance. The end- 

less house is more economical to light than a con- 

ventional building because its volume is not boxed 

into rooms. Uninterrupted, overflowing, reflected 

on curving surfaces, the light multiplies itself, and 

even the minimal amount switched on only to enable 

us to see gives us physical information over a 

wider area. 

The continuous, flowing, shell construction of the 

endless house is not a fancy sculptural idea nor is 

it the imitation of an egg. The spheroid shape derives from the social dynamics 

of two or three generations living under one roof. The 

group living 

eating 

S| children’s playground 
‘ia and 

individual recreations 

and sleeping 



In addition to the sources 
of natural light—the many 

varied (in shape) windows 
that bring daylight into 
the shell, there is a strict- 

ly planned distribution of 

artificial light sources at 
every level of the shell, 

beaming light from the 

sides, ceiling, and floor. 

generous spaces preferable for group living demand double or even 

triple heights in such areas as the living room, while 

minimal 8-foot heights are best in bedrooms and 

other private areas. 

The curving shell of the house provides excellent 

vantage-points for carefully distributed, built-in 

filament and gaseous light sources, which send out 

vertical, diagonal, and horizontal beams adaptable 

to varied purposes. A beam shot from the ceiling to 

a whitish wooly carpet (a partly absorbing surface 

is better than a dazzling one), is bounced back to 

the ceiling and thence diffused over 

a wide area. The illustration be- 

low shows the very different effect ob- 

tained with a single direct beam she 

sound proof study 
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from the side at an angle. Whereas the double-direct-indirect lighting scheme just described 

is exhilarating and appropriately gay for social 

gatherings, a single beam at the proper angle is 

more congenial for concentration and study. 

Daylight raises different problems. We now have 

at our disposal three technical means of controlling 

daylight: (1) Dimensioning of the cut-outs—more 

commonly referred to as windows—through which 

daylight enters the building. We can make them 

large or small, round or rectangular. (2) Shielding 

the aperture or path of the light with a diffusing 

skin of glass, plastic, or a translucent woven mate- 

rial. (3) Masking the aperture with one of any 

number of disguises to temper or deflect the light 

—shades, louvers, and shutters. 

The light source itself is usually ignored. We do 

not suggest an attempt to turn on the sun, but, al- 

though it has rarely been done by architects, it is 

Pe possible to send sunlight through a lens in order 

: to concentrate it, and pass it through convex mirror 

reflex devices to diffuse it. The color clock of the 

endless house illustrated on our introductory page 

en 

is designed to do these things, as well as to fill the 

interior with color and make the dweller organ- 

ically aware of the continuity of time. 

At the top of this page we see the effect of tinting 

the interior of the house with the light filters of the 

color clock. The second drawing shows a com- eee, 

pletely different kind of daylight to be seen in 

the endless house—a direct beam of sunshine 

breaking through the six-foot circular opening—or 

call it a round window—in the children’s playroom. 

The third drawing, a night view of the entrance as 

one opens the door, illustrates the psychologically 

evocative quality of the endless house. Light com- 

ing in parallel to the floor spills to the curving 

partitions of the interior, transforming it into a 

vast succession of shadows beyond shadows. 

The apertures cut into the shell of the endless house 

—the windows—admit more light and for longer 

daily periods than if this curving shell were a verti- 

cal plane. The big view window of the living room 

reverses its angle to the floor in the course of its 

gradual curve, and also curves laterally. 

The colored lines on the drawings represent (as 

well as any two dimensional illustration can) the 

psychological awareness of space beyond the physi- 

cal partitions and walls of the endless house which 
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includes 1. Traveling light sources (on trolleys) to get light exactly where it is 

wanted with relatively few sources. 2. Elastic light, 

rheostatically controlled dimmers raising and lower- 

ing the wattage at the dweller’s will. 3. A system 

of electric eyes to turn lights on automatically. 

Connected to the rheostats, they would enable light 

to accompany the dweller wherever he walks in the 

house, and to brighten, or dim and disappear de- 

pending on whether he stays or goes on. If these 

were geared to a color control system one can easily 

surmise the tremendous range of visual stimulation available to the dweller’s 

bedroom 

resting outdoors in the shadow of the shell 



Exterior at night, with 

both upper and lower en- 

trances illuminated. 

imagination. However fantastic such projects sound from a practical standpoint, let 

the reader rest assured that all necessary wiring, 

switching, and dimmer mechanisms are readily 

available on the market today. The lighting experts 

have simply failed to coordinate them properly in 

the home. I found no difficulty in obtaining them 

for my first attempt to develop such a lighting 

scheme, in Peggy Guggenheim’s Gallery, “Art of 

This Century,” seven years ago. The lighting system 

is quite feasible, and so is the endless house itself —¥ rederick Kiesler 

David Hare designed a right, photo of the model 

huge sculpture which taken with most of the 

frames the head of the house shell removed to get 

stairs leading from lower a full view of the sculp- 

to upper level. At left is ture. (The figures are not 

a view of it and its evoca- part of the composition, 

tive shadows as seem from are included only to give 
the living room window. At the human scale.) 



Cause for applause: 

Lightolier’s Italian lamps and Wormley decor 

Fairyland fantasia of hanging 

lights greets Lightolier visi- 

tors with a luminous pattern 
that sparkles through a plate 

glass wall. Fixtures in view 

were designed by Edward 

Wormley and Gerald Thurston. 

When Lightolier unveiled last month a 
collection of one-of-a-kind Italian lamps 
accumulated by President M. D. Blitzer 
during his summer visit to Milan, an- 

other lighting achievement was added to 

the firm’s distinguished career. 

The lamps are the work of Italy’s pre- 
cision metalists and were designed by 
some of the outstanding artists and archi- 

tects working there today, including Sar- 

fatti and Ostuni. The delicacy and grace 

of the models illustrated on the follow- 
ing pages will be familiar to /nteriors’ 
readers, who saw many similar designs 

in the Italy at Work issue of June 1948. 
These importations are typical of cur- 

rent Italian work, reflecting a whimsical 
approach to design, sometimes fantastic 

but always beautiful. 
From the carefully-studied proportions 

and meticulous craftsmanship, a jewel- 
like perfection results which gives to 
the lamps a refined elegance. Subtly- 

contrived movement engineering endows 

them with gymnastic talents of flexi- 

bility. 
Included in the group are floor lamps, 
table lamps, wall brackets, ceiling fix- 
tures, and a few which fall into several 

of these categories. Prices range from 
$15 for a tiny single-light wall bracket 
to $395 for a massive 18-lens ceiling fix- 

ture, and orders will be taken for dupli- 
cations of any of the designs. 
The Italian lamp debut was notable for 
a second reason: it gave Lightolier’s many 
friends opportunity to officially christen 
the ground floor showroom recently reno- 

vated by Edward Wormley. With a few 
basic architectural changes that create 
illusions of space, Mr. Wormley devised 
an effective setting for innumerable ceil- 
ing and wall fixtures. Handled differently, 

the haphazard arrangement of stems and 
brackets might have produced a state of 
confused clutter, but by limiting furniture 
and accessories to a minimum, the dra- 

matic play centers entirely on the lights, 
with little distraction to mar their im- 
portance. 

The space-opening measures are purely 
optical ones: a mahogany wall lined off 

in blocks that diminish in size as they 

lead the eye upward; and a curved di- 
vider separating reception room from dis- 

play area, made of slim mahogany poles 

graduating in (Continued on Page 190) 



Hidden underneath the broad 
white metal umbrella of this 

Italian wall bracket is a cire- 

line fluorescent. Three - feet 
long brass arms that swivel 

in a 180-degree arc expertly 

balance the huge shade. 

Right: Majestic $375 Bush of 

Light sprouts gooseneck twigs 
and white metal lighted fruit 
from a trunk of tapered wood. 

Below: A wall of graduating 
poles looking like the maze of 

stretchable barriers which is 

standard equipment in every 

amusement park fun house 
screens reception area from 

display section and leads traf- 

fic toward the elevator door. 

Bill Jackson 



Lightolier’s Italian lamps 

Left: Like an up-ended pendu- 

lum, the arm of Sarfatti’s 
graceful floor lamp swings on 

a 10-foot radius, counter- 

weighted by two balls, one 

of marble, the other polished 

brass. The white metal head 

swivels on its own. 

Below: The delicately tapered 

stem which juts out at a crazy 

angle from a marble base 

turns suddenly in another di- 
rection by means of a lock 

swivel and ends in a- broad 

white Garbo-type hat. 

Right: Tiny enough to cradle 
in one’s hands is eight-inch 

small Pipsqueak. The polished 

brass stem swirls from a coiled 

base into a flared bell shade. 

It costs $37.59. 

Left: Sarfatti must have used 

the famous tower as design 

inspiration for his leaning 

lamp which tips precariously 

on a ball swivel in the base. 

He also designed the elegant 

tripod table with ashtray, 

match holder, cigarette cup 

and looped handle all fitted 

into a plate glass circle. 

Rr nd er vnrt sey rene art st Veter 

WOO EDP Ap ok. 
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Like a trio of twinkling sleigh 

bells, the swiveling light buck- 

ets on this unfolding zigzag 

brass wall bracket glitter in 

$165 light-shedding harmony. 

As telescopic as Topsy is 

Beanstalk, a desk lamp that 
pulls up with ease and grows 

into full-fledged floor size. It 

may be stopped along the way 

at any level by means of hid- 
den locks attached to the stem 

sections. Beanstalk costs $150. 



Built on a jagged, sloping site 

of unpretentious materials, the 
house achieves maximum inte- 

rior space and an unrestricted 

view of the outdoors with 
straightforward New England 

thrift. Bogner has neverthe- 
less given the simple structure 

authority, if not grandeur. At 

left: the entrance. Below: bed- 

room window hooded against 

sun and rain overlooks dining 

terrace on the two-story side 
of the house. Opposite page: 
bedroom (upper right corner) 

shares heavy window wall 

frame with the living room. 



How the 

clients 

were 

converted 

But for the intervention of the war, this 

would have been a white clapboard house 
in Colonial style, since that is what the 
owners had their first architect design. 
The fact that they abandoned his charm- 
ing sketches was not the result of a 

change in taste; that came later, and was 

an effect rather than a cause. 
They bought the two wooded acres just 
before the war, were prevented by mate- 
rial restrictions from immediately carry- 

ing out the first architect’s plans. So for 

four years they had to be content with 
a temporary shelter sufficient for week- 
ends and vacations. Perforce in intimate 

contact with the sloping site, they became 
attached to its outcropping ledges, its 

pines and junipers. When all obstacles to 

Nature sides with Bogner and Richmond 

the dream house were gone, they had 

come to resent the idea of removing a 
single stone and were even ready to 
forego an access road. They wanted to 
live among the trees undisturbed by the 
outside world. They realized that the 
solid walls and small windows of a con- 
ventional house would cut off the sight of 

branches and sky, and that it could not 

be built without leveling the untrammeled 
topography which gave the spot its pri- 
vacy and charm. 
These were the ferces that propelled them 
into the office of Walter F. Bogner and 
Carleton R. Richmond Jr. Bogner’s own 

home (July 1950 Interiors) is an almest 

square box of vertical wood planks inter- 
rupted by a skylight and huge glass wall 

135 
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Some modern architects achieve 
their effects with luxurious 

materials contrasted against 

simple plans. Bogner does the 
opposite, using materials which 

are practically the uniform of 

the modest country house — 
boards and fieldstone—in an 

intricate and original plan. 

Much of its complexity lies 
not in the walls but in the 
floors and ceilings, which vary 

considerably in level and an- 

gle, but always for good and 

sufficient reasons. To keep the 
ground area as small as pos- 

sible the bedrooms were placed 
on a second floor. The living 

room floor is slightly higher 

than the rest of the ground 
floor and the room was made 

high to serve as a studio, since 

the owner is a musician. Two 

and one-story sections of the 
house meet at a central pas- 

sageway formed by a hanging 
balcony and stairway framed 

by a storage-wall and fieldstone 

fireplace. In less able hands 

the curve-contoured, rod- 

sheathed balcony might have 
seemed forced. Bogner makes 

it both decorative and right. 

How the clients were converted 

areas looking onto fields and sky. The 

home of his newly converted clients is 

not so simple a shape, but only because 

of the more complicated site and exacting 

requirements set for the interior. 
The husband, a musician, wanted a 

living room suited to the enjoyment of 

music and capable of holding a grand 

piano, record library, and radio phono- 

graph. The wife insisted on a real dining 

room, the table out of sight of the living 
room. 
A two-story plan keeps the building’s en- 

croachment on the treasured land at a 

minimum. Glass walls make the sur- 
rounding foliage part of the decor of 
many of the rooms. House, garage, land 

improvements, carpeting, built-in sefa, 

and living and dining room curtains cost 
$23,600—a figure to boast about in any 
solidly-built house of this size but rather 
an extra dividend in one which, aside 

from its functional performance, is some- 

thing of a work of art—0O. GC. 



How the clients were converted 

All storage furniture is built 
in, was designed by the archi- 
tect. Division of windows into 

fixed and ventilating sash, all 

heavily but agreeably framed, 

follows the same pattern in 

both shallow and big windows. 

The living room is spacious, 

offers an unusual variety of 

visual and psychological effects, 

some achieved with the com- 

position of space, some with 
lighting. The window - wall 
(preceding pages) makes a 
view of pine trees, and the 

pattern of sunlight through 

branches, an integral part of 
the decor. The large space and 

unhampered view are counter- 

balanced by the sense of shel- 

ter of the alcove with built-in 

sofa near the fireplace, a 
window above the sofa making 
daylight reading easy on the 

eyes. The floor near the win- 
dow wall is bluestone, to make 

plant upkeep easier, but the 
rest of the room is carpeted. 

The walls are acoustic plaster, 
the ceiling of fir boards. 

Above the living room are con- 

cealed fluorescent tubes for 

over-all illumination. Parts of 

the room may also be picked 

out with spotlights distributed 

here and there. A light built 

into the floor in front of the 

window wall throws shadow 

patterns of the potted plants 
onto the ceiling. 

NI ln We ls fg 



The dining room flows into the 
living room but is a separate 

area, and the dining table can- 

not be seen from the living 

room. Beyond the glass wall 
is a small, stone-paved dining 

terrace. Hot air from the ven- 
tilating grill in the floor keeps 

the glass from frosting. The 

duct carrying this air to the 

grill goes around the periph- 
ery of the room to make a 
radiant-heated floor. 



problems of design 

hy GEORGE NELSON 

If you look up the word, as I did, you 
will not find it—not in Webster, Funk & 

Wagnalls, not in Oxford, Shorter or 
Longer. Had it been there, the definition 
might have gone something like this, per- 

haps. 

subscape (sub’scap) m. 1950. U. S. 

(orig. apparently obscure pub. dealing w. 

int. des.). From Latin sub = under, from 

under; and-scape, 1773, (a back-formation 

from Landscape), a view of scenery of any 

kind. l. Tech. View of the furnishings of 

an interior, ranging upwards from the 

floor to the height of a chair seat, or at 

most, the underside of a table. ym Modif. 

The lowest zone within a room, averaging 

thirteen inches in depth and never more 

than twenty-eight inches. 

I suspect that none of us will ever see 

this definition in any dictionary with a 

pretense to respectability, and for good 
reason. Nevertheless the word has some 
temporary value in the context provided 
for it. 

The subscape unfolds its manifold won- 

ders in a zone of nearly total invisibility, 
and it has been good traditional practice 

to keep it so. The best furniture builders 

have hidden legs whenever possible and 

treated them with inconspicuous decency 

when it was not. The best photographers 

have always cooperated by setting their 

cameras at least four and a half feet off 
the floor, thus distracting attention and 

diverting the view to table tops, lamps, 
bookshelves, wall decorations, ceiling 

fixtures and so on. The best designers 

have also helped by wrapping skirts of 

finest Circassian walnut around desks, or 

by so loading chairs and sofas with coil 

springs, eiderdown, webbing, etc. that 

nothing remains of the legs but fat little 

nubbins that can be completely hidden by 
the use of fringe and other devices. The 
occupants of rooms are also involved in 

the conspiracy to ignore the subscape. 

Standing, they look at each other or at 
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objects located at eye level. Lying prone 
they observe the ceiling. Seated they 
busy themselves with the paper, television 
or a glass. If the gaze of an adult ever 
penetrates the region down by the floor, 
it is to observe a leg (not attached to 

furniture) or an ankle that appears to be 
especially well shaped. In some instances, 

the obscurity which veils the subscape is 
momentarily lightened. The housewife 

trying to clean under bed or bureau peri- 
odically establishes contact, but without 
too much visual awareness since she is 

concerned with other problems at the 

time. Certain forms of life inhabit the 

subscape. notably cats, dogs and small 

children, but this group lacks the capacity 
to turn out designs based on critical ob- 
servation or to put its impressions down 

on paper. Designers and critics are gen- 
erally barred from the zone by their 
extreme physical laziness and by the at- 

rophied condition of their stomach and 
thigh muscles. That I got through at all 

was due entirely to curious happenstance, 

and when the event occurred, it felt like 

the penetration of an iron curtain—or 

perhaps Alice’s looking glass. 

As I recall, this was the way it happened: 

a few weeks back, relaxing from the 

mighty labors of a designer’s day, I lay 

down on the couch with a new magazine. 

Idly riffling through its rather pretentious 

pages, I came to a section that also ap- 

peared to be a page but was actually an 
artfully concealed series of folds manu- 

factured of some spring-like material re- 

sembling paper. Like those trick greeting 

cards which when opened release unex- 

pected swarms of noisily flapping paper 

locusts or bumblebees, the magazine 

erupted and the mass of hidden folds 
cascaded off the couch and across the 
floor. Momentarily unnerved, I lunged 

sideways in an unthinking effort to re- 
capture the escaping contents and found 
myself on the floor with the still-unfold- 
ing folds. Fortunately the couch was of 
modern design and consequently not too 

far off the floor itself, but the jolt to my 
aging carcass was the last thing in my 
mind as I stared about me, bemused by 
the view as a visitor from Mars. On all 
sides as far as the eye could reach were 
the elements, structures and symbols of 
the contemporary subscape—a region of 
whose existence I had been almost totally 

unaware. 
Here, armed with all the fresh advantages 
of the mouse-eye view one could see with 
devastating clarity some of the things 
that have happening to contemporary 

furniture. To the left, about three in- 

ches from my eye, a slender steel shaft 
supporting a light plywood tray. Beyond 
this blurred vision of polished chromium 
plating, eight more steel rods, this time 
holding up two seats of molded plywood. 

Still farther in the distance, two sup- 

ports in the shape of braced Xs with a 

slab of some sort above them. On the ex- 
treme right, tangled with my elbow, a 
couch leg crudely shaped like an over- 
scaled bent hairpin. Beyond the couch a 

pole of brushed aluminum (far above the 
upper limits of the subscape this pole 
supports three lighting units, but these 
are as invisible to the inhabitant of 
this region as the subscape is to the nor- 

mally located adult tye). Across the 
room, another welter of bent hairpins, 

arranged in a kind of counterpoint with 
the three black rod legs of an iron stool 

and the four stubby tube legs of a coffee 
table. To see the molded plywood chassis 
of a Matthsson chair in this jangling 
underworld of steel and aluminum pro- 
duced the same kind of shock as would 

an 

ll 



Most characteristic of the new subscape 

are its wide open spaces. Vast reaches of 

unencumbered floor extend in all direc- 

tions, interrupted only by stems of metal. 

The terrain is ideal for the movement of 

infants, toys, vacuum cleaners, cats, dogs 

and inquiring photographers. The sil- 

houetted object in the foreyround is one 

of the steel underpinnings of a couch. It 

seems appropriate, somehow, that the 

gateway to the modern subscape should 

be an arch turned upside down. 
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The new subscape 

‘the appearance of a Stutz Bearcat on 

~Chicago’s outer drive at rush hour. 
My second descent to the subscape took 
place shortly afterwards, this time by 

intention and with proper clothing and 

- equipment, The latter included a reflex 

- camera with a short focal length lens (use 

of a view camera for the subscape is im- 

possible unless one chops a hole in the 

_. > floor for the photographer) and a brace 

of photofloods which worked only part of 
the time, unfortunately. Illumination at 

subscape levels, whether by day or night. 

is very poor, lighting engineers showing 

no concern for the seeing requirements of 

dogs, infants or photographers. 

Two observations suggest themselves as a 

result of this exploration of a close but 

oddly unfamiliar region. One is the plat- 
itudinous comment that there is value in 

the shock that comes with seeing familiar 

objects from a strange point of view. I 

make no apologies for resurrecting so an- 

cient an idea, for it is still one of the 

most potent and least-used tools in the 

‘design process. The other is that in one 

important area of modern furniture de- 

sign the unanimity with which designers 

have been replacing wood supports with 

metal is rather remarkable. Whether this 

~ tendency is “good” or “bad” I have no 

idéa. and [ suspect that it is neither. The 

development itself is a fact; it certainly 

exposed the prejudices and preferences 

of a whole group of designers; it may in- 

dicate some social and cultural trends 

that will doubtless be clearer to posterity 

than they are to us. 

The emerging metal subscape should not 

be dismissed as an upstart. It has ances- 

tors, just like the earlier and heavier sub- 

scapes. Its progenitors include the tubular 
furniture of Bauhaus origin, now strongly 

entrenched in beauty parlors and “di- 

nettes.” Also. wrought iron garden fur- 

niture of the 19th century, now accepted 
in the dining room and making tentative 

passes at the rest of the house. And let 

us not forget the delicate and playful 

_ wire chairs and tables of pre-World War I 

ice cream parlors. Not as fancy a family 

tree, perhaps, as something based on 

Louis XV, but people are becoming more 

tolerant in these matters. 

The new subscape also has a great many 
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relatives in the modern world, some of 

them quite imposing. These include the 

new skyscrapers, heavy blocks set on a 

base of thin stilts: they include Calder’s 

mobiles, in which large shapes are held 

up by the thinnest of supports. the doo- 

dles of Joan Miro which exhibit the same 

characteristics. the newest elevated high- 

ways, the Horton spheroid found in the 

vicinity of refineries and chemical plants. 

diagrams of molecular structure—the list 

is a long one and remarkably varied to 

boot. 

The metal subscape, unlike its predeces- 

sors, is very open. It includes few large. 

solid barriers to vision. Compared to 

earlier interiors (many of which suggest 

the canyons of the Wall Street district) 

this one is more like a young forest with- 

out underbrush. It also exhibits a great 

sympathy for. and understanding of, 

women who have to operate vacuym 

cleaners. And it provides a vastly in- 

creased lebensraum for young children 

and dogs. 

Whether one likes it or not, it is at any 

rate here. I'd say here to stay for a while 

were it not for Korea and Korea's possi- 

ble successors. Perhaps it will become a 

gently nostalgic reminder of the brief 

breathing spell between metal shortages. 

In any event, it is still around and can 

be observed—in discomfort—without a 

diving helmet, though rubber knee pads 

would help. | found it worth the visit. 



ITALIAN SHOPPING TRIP 

Twelve American museums send out a battery of buyers 

In a whitewashed cell at 
Albisola, on the Italian 

Riviera, Lucio Fontana 

works his sophistication 

into ceramics with a 

texture as rough as the 

bare walls around him. 

Opposite page: At 
Bologna, the jury 

examines the intarsia of 

Enrico Bernardi in the 

courtyard outside his 

dark furniture repair 
shop. Left to right they 

are Walter Dorwin 
Teague, Charles Nagel, 

Meyric Rogers, Ramy 

Alexander, and 
Enrico Bernardi. 

After the jury’s work 

was finished their 2500 
choices were gathered in 

the vaulted cellars of 
the Uffizi Galleries for 

cataloguing and crating 

(far right). 



hy Walter Dorwin Teague 

Here is the record: in two months we 

traveled upward of 3,000 miles by car, 

visited some 250 craftsmen and artisans 

in their obscure hideouts, selected some 

2,500 items we thought worthy of exhi- 
bition in 12 important museums of the 

United States. That adds up to a stren- 
uous program of hard work—but an un- 
forgettable experience. 
Our itinerary had been carefully planned. 
It was directed by Ramy Alexander, Vice 
President of the Compagnia Nazionale 
Artigiana, whose business it is to seek out 
and assist promising craftsmen of genuine 

creative ability. CNA is an Italian com- 
pany with Ivan Lombardo, Minister of 

Foreign Trade, as president, but it is 
financed by American funds. Originated 
by Dr. Max Ascoli of New York, it is 
doing a constructive job of helping Ital- 
ian craftsmen to obtain adequate working 
facilities, and opening markets for them 
through its showroom in Florence, its 
export activities and its House of Italian 

Handicrafts in New York. 
Ramy Alexander is Russian born, an 
American citizen, and has spent many 

years in Italy. He knows the country, its 
history and past and present art with en- 

cyclopedic thoroughness, and his sensitive 
appreciations guided us not only to a 
succession of gifted craftsmen but to 

countless other rich dividends of travel. 
The year before, Meyric Rogers, Curator 
of Decorative and Industrial Arts of the 

Walter Dorwin Teague is well known as a 

pioneer in the field of industrial design. 

Last spring he expanded his formidable 

list of achievements by serving on the 

jury that assembled Italy At Work, the 

great exhibition of Italian design that 

starts its three-year tour of the United 

States at the Brooklyn Museum on November 29. 

Art Institute of Chicago, had scouted our 

course with Ramy to assure himself that 
the material for a superior American ex- 
hibit was available. Meyric had then 
done the huge job of organizing twelve of 

the principal American museums to show 

the collection in sequence, and he had 
enlisted Charles Nagel, Director of the 
Brooklyn Museum, and me as an indus- 
trial designer to complete the jury. Our 

wives added feminine charm and the 
feminine viewpoint. Helen Rogers and 
Lucy Nagel, both of whom have had ex- 
perience in museum work, did the exact- 

ing work of recording for the museums 

the size and characteristics of all our 

selections. My wife went along for the 
ride, but America is going to know 
more about the Italian haute cuisine as a 

result of her private researches, in which 

we shared delightedly. 
There were also two junior members of 
the party who managed endless details 
and were in every way invaluable. Rich- 
ard Miller is a quiet, sensitive young 
graduate of New York University who is 

making the history of art his life work 
and in three years had explored Italy 

almost as thoroughly as Ramy—he 

always knew when we were within nego- 

tiable miles of a notable Mantegna or 
Giorgione. His subtle, twinkling humor 

contrasted with the robust high spirits of 
his co-worker, Alberto Antico, who before 

thirty has had time to take his LL.D de- 

gree at the University of Perugia, become 

the youngest captain in the Italian army, 

and spend four and a half years as a Brit- 
ish POW in Africa. The volatile Alberto 

was nicknamed “Meester Tempesto” by 
our one Italian chauffeur, and was always 

a delightful whirlwind in our midst. 

Since the jury’s work ended, in early 
June, Richard and Alberto have worked 

in the cellars of the Uffizi Galleries in 

Florence, dragging our exhibits away 

from their farflung makers (and anyone 

who has dealt with Italian craftsmen 

knows what a job that is!) , photographing 
and cataloging them, seeing to their 
packing and shipping. 
The unanimity of the jury was an im- 
probable phenomenon. We had only a 
few rules: anything we chose must be 
original and contemporary in design—for 

this reason much fine workmanship fol- 
lowing the old conventional Italian pat- 
terns was passed up—and our selections 

must be things that would appeal, con- 

ceivably, to people of taste and perception 
in America. The fine arts were ruled as 
beyond our scope, although sometimes it 

was hard to say that a specific ceramic 

piece, for instance, was not fine art; how- 

ever, if it was ceramic and not bronze or 

marble, we considered it admissible. The 

whole purpose of the project was to stim- 

ulate, through the twelve museum ex- 
hibits, the importation of Italian crafts- 

work—artigenato (Cont. on Page 194) 
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Italian shopping trip 

Wounded Horse, a faience 
sculpture by Angenore 

Fabbri of Milan. 

A two-legged lamp from 

Azucena of Milan 

perched like a praying 

mantis on the edge 

of a shelf. 

Scenes from the Life of 

Christ, faience figures 

set against mosaic by 

Macedonio of Naples. 

An Annunciation in 
polychrome faience made 

as a wall plaque by 

Lucerne of Florence. 



A bowl, a vase, and two 
plates in latticino, an old 

glass technique, by Seguso 

of Murano, Venice. 

Victor Cerrato carrying 
his tremendous ceramic 

pieces. into his wood- 

burning kiln at Furin. 

Metallic glaze covers the 
scrofulous features of a 

bicyclist by Aligi Sassu 
of Milan. 

Mater Purissima, 
scratched on broken-edged 

Pv iiss, glass, from Fontane 

Ay ony Arte in Milan. 
i) 

Mat & 

; 
f 

} 



Italian shopping trip 

Guido Gambone, whose 

pottery recalls Etruscan 

works, is considered by 
Mr. Teague to be one of 

Italy’s two or three 
greatest ceramists. Two 

of his female jugs are 

shown below. 

These straws baskets by 
Angela Migliacci of 

Naples are an example 
of the unusual pleasure 

Italian craftsmen take 
in elaborate work with 

humble materials. 



Left to right: Acrobats, a 

ceramic group by 

Angenore Fabbri, a 

wrought-iron Christ by 

Carlo Russo, and one of 

Pietro Cascella’s ceramic 
garden figures. 

Disarray of bony 

umbrellas by Gucci of 

Florence receives gingerly 

support from an 

aristocratic brass stand 

by Maffeis of Como. 

Pietro Cascella stands 

with his wife in the 

brickyard where his 

ceramics are fired, 
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Left: Festive holiday decorations 

from J. Drill and Velario, 217 

East 49th Street, New York 22. 

Cue S 

Right: Handmade molded glass 

available at Richards-Morgenthau, 

225 Fifth Avenue, New York 1. 

Below, left: Purple-veined foamy 

Tirolglas vases at M. Roney, Inc., 

220 Fifth Avenue, New York 1}. 

Right: Cocktail set by Sigvard 
Bernadotte imported by Georg Jen- 

sen, 667 Fifth Ave., New York 22. 

cee 

Tableware, accessories ... Lamps ... Fabrics, wallpapers ... Furniture... 

Christmas creations 

Sparkling bubble-like balls, wispy winged 

angels and bountiful papier mache cornu- 

copia filled with pine sprays and glittering 

stars are among the festive holiday offerings 

of Drill and Velario, a new firm at 247 East 
59th Street, specializing in original and un- 

usual decorations. Many of the hanging tree 

ornaments are appliqued with pretty posies, 

and others are miniature mobiles frem which 

tiny stars and fringed flowers are strung on 

hardly-visible wires. New displays and deco- 

rations will be added to the line for coming 

seasons. 

A familiar favorite returns 

After a too-long absence of over ten years, 

the exquisite Georg Jensen silver designs are 

available in quantity here once more. The 
first shipment from Denmark, which we men- 

tioned in the June issue, contained a limited 

number of sorely-missed patterns from the 

honored silver house, but now every famous 

old design, as well as a number of brand 

new ones may be had. Those who remember 

with fondness Jensen’s 24 flatware patterns 
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will be happy. to know that all manner and 

make of extra serving items, from bone-bladed 

caviar knives, to ice cream scissors, tea strain- 

ers and bottle openers are available again, all 

adorned with the familiar motifs perfected by 

“Nature’s Silversmith.” We show a cocktail 

service by Sigvard Bernadotte, gifted member 

of the royal family who designs for Jensen, 

that contrasts simple crossed lines against a 
warm dulled ground. 

Handmade by Higgins 

Frances and Michael Higgins admit frankly 

that the complex construction and decoration 

of their glassware may hardly be considered 

“functional” but they maintain that the real 

purpose of their creations is to please people 
who want goodlooking accessories in their 

homes. No defense is necessary, for the travs. 
plates and bowls handmade by this talented 

couple stand handsomely on their own merits. 

Although originally luxury-priced and sold 

only from the Higgins’ Chicago workshop, 

the molded sheet glass is now offered by 

Richards - Morgenthau for amazingly moder- 

ate sums. The pieces are low and flat, com- 

fortably hugging a table, and are made in a 

myriad of textures, ranging from cloudy frost 

to liquid-clear amber and lime. Outstanding 

are those of plain glass, touched with sophis- 

ticated splatters and swirls of inky black, 

and highlighted with touches of gold. Each 

piece is signed and no two are exactly alike. 

Glorifying glassware 

The square peg in a round hole idea was 

given a reverse twist by designers Kim Hoff- 

mann and Stephen Heidrich when they fitted 
an oval 1344 by 16 feet showroom into the 

1314 by 24 feet space occupied by M. Roney 

at 220 Fifth Avenue. The resulting display 
area serves as a dramatic background for the 

presentation of Tirolglas, a handblown and 
hand-decorated glass made in Austria. This 

comes in many forms, including a white pat- 

terned, purple-veined “Foam”; “Iris,” an iri- 

descent glass in tones of yellows, greens and 

grays; and “Hyacinth,” a pale tinted violet 

crystal. Shown above are a foam glass bowl 

and vase, milky and cloudy, and traced hap- 

hazardly by deep colored lines so that an 

almost crackled-looking surface is formed. 



out of a tradition 

that graced 

the palaces of France 

comes a new modern. 

Grand in design. 

Grand in execution. 

Grand wn its promise. 

For you, for now, for always after, 

for the Grand in Tradition, 

for the Grand in Modern, 

Come toCassard... 

Come to Cassard. 

Mahogany console dining table (#19018) 

in Cassard’s exclusive “Bois de Rose” 

finish. Closed: 30” high, 36” wide, 13” deep; 

partly extended: 30” high, 36” wide, 3634,” deep; 

fully extended: 30” high, 6014” wide, 36” deep. 

Write for Booklet C 
illustrating the complete 
Allwork line of Cassard Modern. 
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“Mexicana” dinnerware by Vernon Kilns. 

China smoking set by Kathi Urbach. 

Merchandise 

Selling Swedish ceramics 

Everything in the new Rorstrand showroom at 

225 Fifth Avenue, we are told by the manager, 

Mr. Olof Ollen, was made in Sweden and sent 

over here especially for the handsome quar- 

ters, from the white masonite ceiling board 

to the Swedish elm door paneling and the 

blue-green carpet. Revolving window shelves 
give a pleasant flexibility to the designs dis- 
played there, and the shelves and wall cases 

inside are covered with a natural oatmeal- 

textured linen handwoven in Sweden. Mr. 
Ollen’s tiny office behind the showroom is a 
masterpiece of efficiency, with rolling tam- 
bour-door supply cabinets and warm wood 

surfaces set off by one wall papered in a gay 

Swedish floral print. All the familiar Ror- 

strand ceramics may be found in the show- 

room, including the wonderfully-shaped deep 

Blue Fire dinnerware, and hand-painted flower 

motif dishes. Among the newer offerings are 

some exquisite stoneware vases and _ bowls 

fired at a very high temperature so that they 

have almost the texture of fine china. A cata- 

log of the line is available on request. 

Of platters and plates 

Dinnerware patterns keep coming along and 

one wonders sometimes what new ones could 
possibly be devised to help food producers in 

their campaigns to pamper palates. Vernon 

Kilns, the California manufacturer, has turned 

out an interesting new collection, sporting 

such locally-tuned names as “Winchester 73,” 

“California Heritage,” “California Casual,” 

and “Mexicano.” The plates are the popu- 

lar rimless coupe shape, but have a big enough 

scoop to keep peas from rolling to the table. 
At left above is “Mexicana,” banded by tones 

of yellow, shading gradually to deep warm 

brown. Below this, is the dainty, more formal 

“Devon Spray,” Wedgwood’s newest bone 

china pattern. All the colors of the famed 
Devonshire blossoms are carried on the off- 

white ground: mauve, pink, blue and green. 

cucs 

Dressed-up wood 

The Nessale Company, a small importing and 
exporting firm at 4 East 41st Street, is respon- 

sible for the introduction of a group of hand- 
decorated woodenware from the western zone 

of Germany. The plates, ash trays, boxes, 

bowls and trays are made of curly-grained 

natural maple and deeper-toned cherry, and 
carry colorful motifs of flower sprays, vines 
and leaves, country scenes, and frollicking 

peasant folk. The egg cups, tiny salt dish and 

tray in the photograph are simpler than most 

of the pieces, have only a narrow border of 

interlocking geometric forms. 

Kathi cuts new capers 

Kathi Urbach, who is perhaps better known 

for her lush fiber sculpture wall treatments 

and clay and fabric figurines, has turned her 

hand to a new medium: the fashioning of 
china accessories. Her first pieces, a decanter, 

wine cup, tumbler, coaster, some bowls and 

ashtrays, and a cigarette box, are all of trans- 

lucent china with applied glaze decorations 

very much in the same Persian-borrowed vein 

as her other designs. Two colors are avail- 

able, either white with black and gold, or 
terra cotta with turquoise, off-white and gold. 

Illustrated left below are the box and two 

types of ashtrays, one with a tiny curved lip 
that forms a practical cigarette holder. Claude 

Sperling (who, incidentally, is now Mr. Kathi 

Urbach) of 225 Fifth Avenue is the distributor 

of the Urbach china. 

Bowls by Belle 

Designer Belle Kogan has developed a col- 

lection of vases, bowls and dishes for Red 
Wing Potteries, Red Wing, Minnesota. Sev- 

eral have interesting crackled textures, rising 

in varied shapes from smoothly-glazed bases. 

On other pieces she applies leaves, flowers and 

berries in relief. The colors are bold: citron 

lined with green, bronze set off by yellow, 

burgundy and forest green. 

All-Swedish showroom for Rorstrand, Inc. 
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Half-High Storage Wall gives your clients Dress up your client’s Foyer to create a Set off a Bay Window with Weldwood 

the ideal division between living and dining good first impression. Weldwood paneling and watch it become a commanding point 

sections in small homes. here adds real luxury. of interest in your client’s eyes. 

ae 

Design a Bright Breakfast Nook into the Playroom Ceiling of Weldtex® Squares Panel the Wall behind your client’s bed 

kitchen. Weldwood makes it easy for you, goes up quickly and easily. Squares fit 16” and bring real distinction to the bedroom. 

an eye-catcher for your client. on center joists. It’s inexpensive. 

6 MORE SUGGESTIONS 
FOR BRINGING INEXPENSIVE BEAUTY INTO CLIENTS’ HOMES 

You can design so much extra appeal into clients’ for just a corner cupboard . . . you’re adding appeal, 

homes... in so many inexpensive ways ... when you're lifting that house above the ordinary. 

you work with Weldwood®. 
The few ideas sketched above are only the begin- 

ning of endless possibilities . . . in the designing of 

a new home, or in remodeling. 

Buyers are always looking for the “extras” that 

make some of the new homes stand out over others. 

That’s why your suggestions in this regard . . . if 

you're designing a Builder’s project . . . will be Available in birch, oak, Korina®, walnut and 
most welcome. 

many other fine decorative hardwoods, Weldwood is 

When you panel a room with Weldwood . .. or a stimulating and unusually versatile material with 

finish a wall with Weldwood .. . or specify it even which to design. 

. WELDWOOD Plywood 
Manufactured and distributed by 

UNITED STATES PLYWOOD CORPORATION 
New York 18, N. Y. 

and U. S.-MENGEL PLYWOODS, INC., Louisville 1, Ky. 
Branches in Principal Cities + Distributing Units in Chief Trading Areas + Dealers Everywhere 

ve > 
KS Weldieoec 3 
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Batea Trading, 225 Fifth Avenue, New York 10. 

Merchandise 

For dates and data 

Bulletin boards, cork walls, blackboards, and 

tablecloths having failed to supply sufficient 
space for all the scribbled memos of our social- 

conscious and doodle-happy world, the de- 

signers Muller-Barringer have come up with 

what they call a “Date Lamp.” Rising from 

a natural wood base, saucer-shaped to hold 

pencils, tacks, and other miscellania, is a 

slightly cone-shaped column, covered with 

felt. On this soft surface may be pinned 

snapshots, notes and reminders, as illustrated 

in the corner below. The felt column may 

be had a in number of different colors, and 

this whole practical unit is topped with a 

naturei Madagascar shade. 

Wuminating fish 

Heavy ceramic bases in shapes ranging from 

a two-handled jug to what is termed a “pot- 
tery woman” characterize the Potters of Wall 

Street lamps available through the Batea Trad- 

ing Company, 225 Fifth Avenue. The dull, 

stone texture of some takes a rough, sandy 

finish and in others is smoothly polished, but 

almost without exception the bases are marked 

with weird lines and strange, abstract figures. 

The two photographed above are called 

“Fish,” but one is covered with an all-over 

slightly raised motif of green, white and black 

intersecting lines, while the other bears sim- 

ple etched characters, rather suggestive of 
fish bone skeletons. 

From harps to needles 

Raymond Nicyper, of the Decoray Lamp Corp., 

newly-located at 343 East 55th Street, and 

specializing in custom-order designs, believes 

emphatically that lighting pieces may take 

diverse forms, as evidenced by the wide vari- 

ety he achieves in his models. They range 

from slim harp-shaped metal - shafted floor 
lamps to carved glass mantel pieces, and 

from solid oak beam and cork block table 

lamps to graceful brass- armed desk types. A 
cordovan, birch or limed oak torchiere looks 

like a long over-sized needle from which rises 
a Fibreglas funnel shade, and a double unit 

table lamp consists of one upright bras- 

stemmed member around which twists a sec- 

ond metal arm, both topped by shades. We 
show at left a diamond wood column base. 
lined off into squares, touched by bright spot- 

of color here and there, and mounted with a 

dark-toned ceramic parchment shade. 

Adjustable at will 

The urge to adjust everything under the sun 

to our own individual requirements has left 

its mark, unmistakably, on lighting design. 
We have many fixtures which may be pulled 

up and down to suit our whims for flexibility 

with the slightest touch. Tasson, 9 East 53rd 

Street, is importing from Frankfort, Germany, 

a new collection of these fixtures, called Dif- 

funa because of the soft, subtle glow which 

they furnish. Some are intended for wall in- 
stallations and have gracefully-arced arms 

extending outward; others attach to the ceil- 

ing by shiny metal half-rounds. Midway be- 

tween the ceiling or wall attachment, and the 

washable handmade shade with which each 
light is equipped is the guiding factor of the 
works: a small shiny metal globe, containing 

the coils of adjusting wire. The ball stands 

stationary regardless of whether the shade is 

pulled up or down, and the whole business 

works without any counterweight. Shown be- 

low is a lamp fitted with a white plastic cir- 

cular shade and a tiny wooden knob on which 

to pull. 

Left: “Date” lamp by Muller-Barringer, 

111 West 57th Street, New York 19. 

Right: Adjustable wall fixture from 

ais nc 

os ebaeas 

Tasson, 9 East 53rd Street, New York 22. 
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trade source for 

imported antique lamp 

material and 

decorative accessories. 

henthan, Ltd. 
IMPORTERS OF ANTIQUES 

232 EAST 58th STREET * Plaza 8-3326 

NEW YORK * LONDON »* PARIS 

traditional 

tradition 

with john scalra 

Versatile, charming Regency 

setting by Scalia functions as a 

junior dining room or dinette. 

The group is composed of our #238 

Oval Breakfast Table; #245 Chair 

and the 233% Server, 

all hand-crafted in mahogany. 

® t 

youn peakia 410 East 54th Street, New York James Stewart, 143 No. Robertson Bivd., Los Angeles 

Inc. 
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Chinese design by Zieman Associates, 

1504 West Cullom Avenue, Chicago 13. 
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Upper: “Chains” at Richards-Morgen- 
thau, 225 Fifth Avenue, New York 10. 

Lower: “Flight and Escape” from Anton 

Maix, 162 East 59th Street, New York 17. 
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Thibaut ply 

Right: 
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wood - texture paper 

at 509 Madison Avenue, New York 22. 

Deerfield pattern from Wilton 

Owen, 515 Madison Avenue, New York 22. 

Merchandise 

Chinese carvings in Chicago 

When William Zieman was an air corps instru- 

ment specialist based with Chennault’s Flying 

Tigers in the valley of Yanghai, he spent much 
of his spare time exploring the surrounding 

countryside armed with brush and palette and 

a well-loaded carbine. In the Sun Ming vil- 

lage, reputed to be one of the oldest walled 

cities in China, he discovered, in the ruins of 

old temples and memorial arches, high up on 

the rough mountainside slopes, ancient stone 

carvings, the designs of which he copied by 

laying paper on them and rubbing with soft 

lead pencil over the raised surface. All told, 

Zieman managed to make over 200 imprints 

of the carvings, some dating from the Ming 
Dynasty. Realizing their potentialities as fabric 

designs, when he returned to his Chicago 

home after the war, he and his wife trans- 

ferred six of the motifs onto wood and lino- 

leum blocks. From these he fashioned three 

fabrics: “Donkey in the Clouds,” a block pat- 

tern of animals and fluff; “Philosopher,” a 

wide-eyed weird-looking character; and “Me- 

dallion,” which is photographed upper left. 

They may be had screenprinted on antique 

satin, or handblocked on linen or raw silk. 

Links and birds 

Everyone wants to take a turn at fabric de- 

signing these days: decorators, furniture and 

lighting experts, architects, even editors. And 

their efforts seem to be not wasted, for the 

results from such varied talents are often 

original and refreshing. At left are two mo- 

tifs from such ventures: the top one developed 

by furniture designer Paul McCobb for Schif- 

fer Prints; the bottom by sculptress Elsie 

Krummeck for L. Anton Maix. McCobb’s is 

a simple design of connecting links which he 

7 
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logically calls “Chain.” Colors are tangerine 
and black or mustard and black on natural; 

price, $7 a yard. Lopsided bird cages, both 

with and without their winged occupants, are 

the subject of Miss Krummeck’s “Fight and 
Escape,” on Belgian linen for $9 a yard. 

Plywood paper 

The handsome effect of combed plywood walls 

is often impossible to achieve for reasons of 
budget or installation. Richard Thibaut sup- 

plies an answer, however, with a wallpaper 

that simulates the wood texture with a pleas- 

ant two-toned appearance. A wide range of 

colors is offered at low prices: $1 a roll for 
light hues, $1.40 for deep ones. 

Deerfield documentaries 

The inhabitants of Old Deerfield, Mass., had 

surprisingly lasting design tastes, to judge 
from the collection of documentary wall- 

papers Wilton E. Owen has introduced, all 

copied from motifs found on bandboxes, in 

trunk linings and on the walls of Deerfield 

houses during the recent restoration of the 

town. There are many medium-scaled geo- 

metrics, and some textured effects produced 

by spattered and checked backgrounds. The 

prices range from $5.40 to $7.50 a roll. 

Seribble sculpture 

“Celastic,” the colloid-treated fabric said to 

be lightweight, unbreakable, weatherproof and 

powerfully adhesive, which is fast replacing 

papier mache in the display world, may be 

formed into all kinds of whimsical fascinating 

objects by cutting it into thin strips, and dip- 

ping in a special softener. Distributor: Ben 

Walters, 125 West 26th Street, New York 1. 

Panelled screen or sculpture may be made by mold- 

ing thin strips of Celastic, a colloid-treated fabric. 



“Drama in the 

Traditional Manner” 
Group No. 28 FEIKA IMPORTS, INC. 

Merchandise Mart Chicago 

Wayland Dining Table 
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Mahogany, with Rosewood Crossband Border 

Size: 72” x 45” with two 24” Leaves Ow 

—Circa 1870— 
5 EAST SOR STREET NEW YORK 22, NEW YORK 

CHARLES F. LEACH ey JAY CLARK 
1017-18 Sante Fe Bldg. * 110 So. Robertson Blvd. 

Dallas 2, Texas Los Angeles, Cal. 
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Tempestini designs wrought iron dining furniture 

for Salterini, 510 East 72nd Street, New York 21. 

Sunburst-adorned mirrored coffee table from 

New Era Glass, 315 East 47th Street, New York 11. 

Slab-top walnut desk by Rockford Peerless at 

Vanleigh, 115 West 40th Street, New York 18. 
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Right: Curved back chair from Decorative 

Modern, 335 East 45th Street, New York 17. 

Merchandise 

Neva-Rust Tempestini 

Italian designer Maurizio Tempestini, whose 

varied career was traced briefly in last month’s 

Interiors, designed the graceful wrought iron 

dining furniture shown at the top of. this page 

during his visit to the United States last win- 

ter. The two groups, “Fiesta,” (upper cut) 

and “Scherzo,” (lower) have been received 

enthusiastically to the intense pleasure of the 

manufacturer, John B. Salterini. Under the 

heavy glass top of the Fiesta table, an intri- 

cately contrived melange of wrought iron pro- 

duces a delightful design bound to fascinate 

diners for hours while they figure out in which 

of the four legs each length of iron terminates. 

The Scherzo group assumes a more subdued 

form and is trimmed with only a simple scal- 

lop fretwork under the glass tops of a 42-inch 

diameter round table and a 3 by 5-foot oblong 

one. Chairs in both groups have metal mesh 

seats and may be had with separate foam 
rubber reversible cushions. Three finishes are 

available: forest green, pewter gray, and black, 

and, of course, the famous Salterini Neva-Rust 

guarantee goes with all pieces. 

Mirrored Biedermeier 

The New Era Glass Company is currently 

showing in the showrooms at 315 East 47th 

Street a Biedermeier-influenced line of all- 

mirrored furniture developed for them by Roy 

Requa Design Associates. Included are such 

double-duty items as a commodious credenza 

whieh may be used as bar or dresser, and a 

green-marbleized glass desk that also serves 

as a vanity. Centered on the clear glass top 

of a massive coffee table (see photograph) is 

a sprawling sunburst motif in antiqued gold 
leaf, which is reflected in the smoked mirror 

base. Price of this is about $210. 

cues 

Switchables by Spence 

The Rockford Peerless Furniture line designed 
by Edmond Spence is an amazingly flexible 

one, with separate plank tops that may he 

switched at will on table and cabinet bases 

to form all kinds of varied units. A coffee 

table consisting of three separate parts demon- 

strates this aptly: two half-rounds may be used 

singly as end tables, or combined to form a 

circular or even an S-shaped unit. If still 
another switch is desired, an extension leaf 

may be inserted into the hollow centers of 

the half-rounds and a long rectangular coffee 

table results. The desk in the photograph has 

a two-drawer cabinet pedestal and a slab top 

supported by slim wooden legs. A double desk 
might be formed by substituting a second 

cabinet in place of the legs. Dark walnut 

gives a rich glow to all the pieces and con- 

trasts dramatically with the tapered brass legs. 

At Vanleigh Furniture, 115 West 40th Street. 

The decorative Danes 

Two young Danish designers who formerly 

worked with Jens Risom before striking out 

on their own are responsible for a new 

collection of upholstered pieces at Decorative 

Modern, 335 East 45th Street. Their names 

are Jens Thuesen and Jorgen Hansen. Their 

chairs and sofas are slim and trim, with no 

exaggerated puffiness, and are lifted from the 
floor on wooden or triple-pronged U-shaped 

brass legs to emphasize the light look. One 
of the most successful pieces is a wing chair, 

big enough to please any comfort - seeking 
male, yet lacking bulk. The chair below has. 

an exposed walnut frame which cradles the 

curved back. There is also a teakwood table 

with honeycomb top that gives a pleasant 

pattern of light on the floor below.—D. B. 



FURNITURE 
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An inspired accent that adds flair and freshness to 
ve : Write for catalogs 

any decor — traditional or modern. in any setting — cottage of wrought iron 
and 

cast aluminum furniture. 
or castle. 

mole, Gime. 171 MADISON AVENUE, NEW YORK 16, N. Y. 

Warmly comfortable Thonet Bentply answers the call for attractive 
furniture which will give years of lasting satisfaction. 

Write today for illustrations and detailed 
information on Thonet Bentply and Bentwood Furniture. 

sie 
m 

Montefiore Hospital, New York: * Thonet Chair 3007, Settee 5022 and tables Decorated by: Designs for Business, Inc., N. Y. 
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DI-LON 
.. WALLPAPER EXTRAORDINARY 

in its multi-facet gradation and variety of beau- 

ty, tone and color, can capture and background 

the moods, culture and character of the rooms’ 

occupants. 

From the gay raffias, through the marbles, leath- 

ers and wood grains to the quietest pattern, dis- 

tinctive beauty abounds. DI-LON offers the dec- 

orator an opportunity for unusual interiors. It 

can be used in single pattern or in combination. 

DI-LON is durable, washable and sunfast. 

See it at your favorite decorators, 

or write for samples and name of 

nearest source of supply. 

THE DI-NOC COMPANY 

1700 London Road 

CLEVELAND 12, OHIO 

Store display of California “culture” 

Harry Jackson, who runs Jackson’s in Oakland, believes 

that west coast designers are developing a “new culture” 
keyed to a way of life that is peculiar to that area. He 
calls it “Pacifica,” meaning, he explains, “of the Pacific.” 

A long-range merchandising plan whereby he intends to 
emphasize the contemporary work emerging from that 
section of the country was launched with an ambitious 
Pacifica exhibit, on view for almost two weeks in the third 

flocr studio of the store. Included in the impressive list of 
contributors were: architects Joseph Esherick and John 

Warnecke; planning consultants Eckbo, Royston & Wil- 
liams; restaurateur Trader Vic (who supplied Pacifica 

food) ; ceramist Dickman Walker; furniture designer Wal- 

ter Lamb of Hawaii; fabric and wallpaper designer 

Lanette Scheeline; and fabric blocker James West. Round- 
ing out the show were Menlo textiles; James Kemble Mills 

wallpapers; Marrell enamels, and furniture designed by 

Harry Lawenda for Kneedler-Fauchere. 

Talented team with a new shop 

Abe Glantzman and his pretty wife Muriel are a young 

couple who formerly operated Contemporama, a small in- 

terior design service in Brooklyn that proved so successful 
they were encouraged to branch out to broader but more 
suburban activities. In Great Neck, Long Island (87 Mid- 
dle Neck Road), they have opened a tidy, well-planned re- 
tail shop called Design Center, where they offer furniture 

from Knoll, Risom, JG, Herman Miller and other fine 

sources, and fabrics from Baldwin and Machado, Ben Rose, 
Laverne, Arundell Clarke, ete. etc. Furniture designs by 

Mr. Glantzman, himself include a large over-sized ottoman 

A new type of service now 
offered to the decorative trade 

Now the opportunity is offered to you 
by Marian Gibney to inspect furnish- 

ings and decorative accessories in a natural 
setting — an actual “being-lived-in” apart- 
ment. Here you will find only the choicest 
examples of furniture and appointments 
from such leading concerns as: 

SEE-MAR OF CALIFORNIA 

OXFORD LIMITED — CHICAGO 

FRIEDMAN MIRROR & GLASS CO. — N. Y. 

ALMCO LAMPS — CHICAGO 

FEIKA IMPORTS — CHICAGO 

KENT OF GRAND RAPIDS 

Write or ’phone for an appointment 

MARIAN GIBNEY 
40 Park Avenue, New York 

| Telephone: MUrray Hill 9-4753 

160 INTERIORS 
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with a deep foam rubber cushioned seat and a long, low 

coffee table that has a magazine shelf of woven rattan. 

The couple plan to set up a sort of rotating exhibit of the 

work of young, unknown artists and craftsmen and have 
gotten some particularly interesting pieces of sculpture 

and ceramics for their initial presentation. To residents 

in the Great Neck area, the Glantzmans give a teamwork 

design service: Abe gets the ideas and Muriel draws them 
up in color so that clients may see how finished rooms will 

look. In addition to its retail aspect, Design Center is a 

one-stop showroom for decorators and architects in that 

section, and offers them the customary trade discount on 

lamps, furniture, fabrics and accessories. 

New versions of the Barwa 

The Barwa, that indefinable piece that is neither chair 

nor couch, but occupies its own unique spot as a cradle 

of relaxation, has undergone some changes and emerged 
with a new look. The rocker base may now be had in an 
enamelled charcoal black finish, or even in rattan. And 

the top comes with a foam rubber cushion that assures 
increased comfort. This pad may be covered with a terry 

cloth or chenille slip cover, as well as the original canvas, 

all of which come in a wide range of colors and may be 

zipped off for easy cleaning. Another version has cotton 
padding upholstered in various floral-printed fabrics. 
Prices on the new Barwas go as high as $75 for the 
chenille slip-covered one, with the others falling between 

that and the original $30 aluminum-based, canvas-covered 
model. Catalogues of the complete line are available from 

the manufacturer, Ralph Elliott Company, 3227 Fowler 
Street, Los Angeles 33. 

American Provincial Bedroom in 
Oak and Chestnut. Available in light 
Dusty Acorn or dark Chestnut finishes. 

Write for beautifully illustrated catalog. 

OLD HICKORY FURNITURE (0. 
OF MARTINSVILLE, INDIANA 

Showrooms: 40 W. 51 ST. (AT ROCKEFELLER PLAZA. W. Y. C.) 

Space 628-629, Merchandise Mart, Chicago 

i | 

_ GRAND RAPIDS 
ON DISPLAY AT: 

THE FURNITURE a" 
EXPOSITION '<. - 

122-124 Chestnut Street Pa wewnnee? ( 
Philadelphia, Pa. 

UNIVERSAL 
FURNITURE MART 

1025 Brush Street 
Detroit, Mich. 

WESTERN LIVING = 
ROOM MART descriptive materiol 

1706 Washington Ave. 
St. Louis, Mo. 

ROITMAN & SON 
160 South Water Street 

Providence, R. f. 
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wrod ernize proudly presents ace plan, 
FURNITURE By et ince 
New sectional living room furniture to fill a long 

felt need 
space for any room plan! Here is the answer to every 

customer’s individual space requirements for exact furniture 

. . . made-to-measure quality pieces to fit any 

sizes . . . to the inch! 

Destined to be America’s favorite living room necessity 

..» Space Plan furniture sells itself at the very first look! 

modernize inc. 666 LAKE SHORE DRIVE ¢ CHICAGO 11, ILLINOIS 
Factories: 64 lonia Ave. $.W., Grand Rapids 525 W. 76th St., Chicago 

Also on display at: Huntington Wholesale Furniture Co., Huntington, W. Va., and The Furniture Guild of Kansas City, Kansas City, Mo. — 
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that’s Century, Ltd. 

... the House on Greene Street. 

Few furniture showrooms afford the 

decorator so extensive, so 

complete a selection for living room, 

bedroom and dining room. 

Here, you will find your one 

indispensible source of exceptionally. 

fine furniture . . . superb modern, 

English and French Provincial 

designs, and among them, several 

“exclusive with Century” groupings 

of intriguing interest. 

Prices? Remarkably down-to-earth, 

considering the uncompromising 

excellence of the collection. 

Professional discounts, of course. 

213 GREENE STREET, NEW YORK 12 « GRAMERCY 7-1750 

The House on Greene Street showrooms are at West 3rd 

and Greene Streets . . . just two blocks west of Broadway. 

Handwoven to last 

Manfred Goldschmidt, a handweaver who can produce 
every type of design to order, came to this country from 

Frankfort in 1938 and was employed as a card cutter and 

designer by Burlington Mills before starting on his own 
a year ago. His many samples include nubby rayon and 

cotton textures, as well as the more restrained diamond 
and herringbone-patterned wools selected for illustration. 

Most of the fabrics seen so tightly woven they should last 
forever, and many have a backing to further insure their 
longevity. Yarns are specially dyed, colors carefully 

matched, and prices moderate, but you should allow about 

four weeks for delivery. Mr. Goldschmidt can weave widths 

up to 72 inches and is able to produce small yardages 
since all his work is special order. He has no showroom 
but may be reached by writing to 58 West 90th Street, 
New York 24, or phoning MUrray Hill 2-6770. 

Interest underfoot 

At Vogue Carpet, 17 East 58rd Street, New York 22, you 
may match the texture of any fabric to carpeting which is 
specially handwoven and coordinated in both color and 

design to the material. This is demonstrated aptly in the 

showroom with some Isabel Scott hand-woven and power- 
loomed fabrics with three-dimensional, sculptured and 

corrugated effects duplicated in floor coverings. Gotham 

Carpet, 515 Madison Avenue, New York 22, will also cus- 

tom dye and carve, in any height pile, their luxurious 
Scotch chenille, which is springy and soft underfoot, and 
durable as well. 

Moldings from Germany 

All kinds of decorative moldings for door, wainscot and 

cabinet trims may be found at Bendix Manufacturing 
Company, 192 Lexington Avenue, New York 16. A number 

imported from Germany are of beechwood, carved with 
fascinating intricate designs. Most of the domestic mold- 

ings are gumwood and poplar. Individual designs and 

measurements may be ordered in lots of over 1000 feet, 
and a catlog of stock items is available. 

New Swedish designs 

An abundance of the lighthearted whimsical designs we 

expect in Scandinavian fabrics was evident in the exten- 

sive collection which Eric Ewers of Stockholm unveiled 
to the press during his recent visit to New York, but the 

group was by no means limited to such motifs. The Ewers 

firm started exporting to this country last year, and by 
now have added to and filled out their line with a tremen- 

dous variety of designs, including such unexpected and 
diverse types as traditional English tapestry and Amer 

ican Indian patterns. Many of the motifs are small in 
scale, relying on the closely-packed forms to give a tex- 

tural effect; others are bold and sprawling with strong 

colors. The Ewers color range is wide and excellent, em- 
phasizing soft chalky tones as well as brilliant deep hues. 
Two fabrics are used: heavy natural bleached linen and 

soft cotton cambric, both of which retail from about $5.95 
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Decorators... write today for your 

Lithospaphed copy of this beautiful book. Here 

SCENIC — is a convenient reference of fine wall 

decorations. Several new scenies are 

included as well as Schmitz- Horning’s 

unique line of Mural Maps, with 

many pages shown in full color! A 

big book of decorating ideas, complete 

with prices, sizes and several room 

settings. See your usual source 

or send $1.00 (postage and tax paid) 

to The Schmitz-Horning Co., 

777 E. 82nd St., Cleveland 3, Ohio. 

Maslow treen 
Cabinet Craftsmen, Inc. 

20 West 20th Street. New York 11, N. Y. 
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PRESENTING OUR 
ORIENTAL STENCIL GROUP 
Wallpapers with a Modern Accent 

a new addition to our 

line of hand-printed documentaries 

Textured Block 
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Java Weave YI YIN YN 
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® Reproduced from authen- 
tic Documentary Java- 
nese Stencils . . . from 
a noted Dutch Collec- 
tion. 

Inner Circles 

WILLIAM J. GALLIGAN 
INCORPORATED 

40 East 49th St., New York 17, N. Y. 

Represented by 

BGI Rar MMe. os 5 o:5 05.6 on wig ioie ieee Southeastern States 

Roy Jacobs ee ..Dallas & Houston, Texas 

Samuel’ M:. Harrington. ........6... 6.40565 Chicago 

James Stewart .......... .. Los Angeles 

Robert E. Robson...... » inie seers wee OAS RAMCISCO 

Gould Morgan: Grosby 0.625... ee Boston 
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to $7.50 a yard. Hambro House of Design, Schumacher and 

Thorp in New York, and D. N. & E. Walter in San Fran- 

cisco carry Ewers fabrics. Illustrated above are: Four 

Seasons, a clean-looking design with autumn leaves, pine 

cones, spring flowers and wheat sprays enclosed in deli- 

cately-colored scalloped blocks, available at Schumacker, 

and next to it, Stone Age, a motif with large medallion- 

like circles marked with rock carvings. It is especially 

effective in clay color on white and may be found at 
Thorp. The photo below shows Capri, a rollicking Poly- 

nesian-type idyllic pattern of tropical leaves, native women 

in boats or strumming on guitars, and gates and stair- 
ways that lead to nowhere. The vivid colorings of this 

design, which is at Hambro House, contributes to its 

tropical flavor. The fourth design, Taraxacum, has wide 
horizontal bands of long-stemmed dandelions, and is at 

D. N. & E. Walter. 
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decorative fabrics 

announces the opening 

of a new aaa showroom 

a the trade. 

28. MADISON 

A collection of fine imported Swiss and domestic fabrics, 

distinguished for their originality and flair...a talk- 

of-the-town treasury to delight the eye, challenge the 

imagination, inspire new and unusual themes of decor... 

SATINS + CHINTZES - LINENS + CRETONNES 

SHANTUNGS - ORGANDIES - SHEERS 

STOFFEL’S DECORATIVE FABRICS 

Division of Stoffel & Co., Inc., 271 Church Street, New York 13, N. Y. 

The ‘‘Ambassador’’ 54 1-S 
Dining Grouping 

only at 

Swedist 
moderr 
... Will you see quality furniture 

as modern as tomorrow and yet 

designed to harmonize with 

traditional. Expertly crafted and 

faultlessly finished . . . Swedish 

Modern is beautiful furniture for 

your clients, Visit our showrooms. 

bod} Swedish modern 
INC. 

a ae 675 FIFTH AVENUE, NEW YORK 22 
2530 Cedar Springs, Dallas 

Sherman-Karpen Co., Inc., 520 No. Dearborn St., Chicago 
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MODERN...with a purpose! 
We are particularly proud to present a group of modern living 

room pieces, newly created by two of the foremost modern designers. 

This collection is especially noteworthy since it is modern keyed to the 

needs of today. 

May we suggest you come in and see these new pieces soon? 

DECORATIVE 
“MODERN wn 

ith STREET, NEW YORK 17, NY. 

A flexible fabric 

All the advantages of plastic upholstery are available in 

a new version—Elastic Naugahyde, now being patented by 
the United States Rubber Company. This stretchy mate- 
rial, which is said to stay permanently soft and pliable, 
combines a special elastic supporting fabric with an elastic 

plastic coating, developed after five years of experimenta- 

tion. It is already in use by several automobile manufac- 

turers, and is expected to find widespread use on chairs, 
sofas and reclining rockers that have heretofore been dif- 
ficult to upholster. 

Silks at Thorp 

Luxurious and elegant are the imported silks available at 

J. H. Thorp (250 Park Avenue, New York 17). A stripe 
has varied widths of subtly-shaded moss green, forest, off- 

white, and ruby, or combines turquoise and ivory with 
apricot. Texture interest is achieved in a handsome 

brocade (see cut) with an intricately-detailed two-toned 

effect in the large floral sprays. It retails for about $88 
a yard, is 50 inches wide, and heavy enough to be used for 

upholstery as well as draperies. 

Award-winners in use 

Prize-winning designs of the Julore Design Competition, 

which were announced in Interiors last June, have been 

printed up on fabrics and were shown last month in two 

simultaneous exhibits: at the Merchandise Mart in Chi- 

cago and the New York Julore showrooms. The Chicago 

exhibit, the more ambitious of the two, was jointly spon- 

sored by the Mart and Julore and featured room settings 

combining Davidson Ltd. furniture and Tumbletwist Mills 
carpeting with fabrics printed with five of the competition 
patterns. Four were top runners in the fabric division 

and the fifth was a design which took first honors in the 

wallpaper classification, but was found to be effective when 

draped in soft vertical folds. One wall at the entrance to 

the Mart display was covered with Mosaid, a linear block 
pattern of a stylized tree branch framed by elongated dogs, 
wide-eyed, floppy-winged owls and flower stems. This 

motif was repeated in covers for the back and seat 

cushions of two cane-backed lounge chairs, where the 
square pattern blended well with the trim lines of the 

furniture. A card room display illustrated the prize wall- 
paper turned fabric design. It is composed of wide hori- 
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winter 

We use the word ‘instrument’ to 

designate a Century lighting unit 

because we believe that each of them — 

like a musical instrument — must be 

built to perform its own part well... 

and because we have observed that 

light, in the hands of a skilled designer, 

is also a medium of expression. 

(The pinhole optical downlight shown 

is just such a ‘lighting instrument’) 

CENTURY LIGHTING, INC., 521 WEST 43RD STREET, NEW YORK 18 * 626 NORTH ROBERTSON BOULEVARD, LOS ANGELES 46 

A NEW APPROACH: Furniture inspired by organic forms 

e Winner Young America Designers Contest 

e Selected by the Museum of Modern Art for “Good Design” 

e One man furniture show, America House, September 1950 

ROBERT E. DERECKTOR, Mamaroneck, N. Y. 
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Color Schemes 

In decorating, carpet selection 

should come first, because in 

comparison to fabrics, wallpaper 

etc., there are relatively only a 

few variations of any color ob- 

tainable. Therefore, by estab- 
lishing a basic carpet color first, 

the selection of fabrics and ac- 

cessories is simplified. 

Synthetic Fibers 

The hottest news in carpets to- 

day is the introduction of Rayon 

in this year’s lines. The entire 
carpet industry is moving into 

man-made fibers on a_ broad 
front. Wear tests of the blended 
fibers (wool and rayons) by in- 
dependent laboratories, indicate 
they will wear as long, if not 

longer than comparable wool 

fabrics. 

For Your Convenience 

Take advantage of our new 
sumptuous showrooms, where 

you may confer with your client 
in quiet and pleasant surround- 
ings, with a complete sample 
line of all the newest in avail- 
able floor coverings. 

Installation Advance 

Tackless installations have made 
tremendous strides in the past 

six months. The finished job is 
smooth and does not show the 
tack bulges at the base of the 
room. Clients are very much 

satisfied with this type of instal- 
lation. 

Supply Problems 

It is to the advantage of the 
decorator to ascertain what car- 
pets are available in stock, since 

the future of prices and deliv- 
eries are so uncertain. Working 
on present stocks in color, 
widths and type, will result in 
better and quicker carpet sales. 

* If you are not receiving our 

monthly newsletter, “What’s New 
in Carpeting!”, we'll be happy 
to add your name to our mailing 
list. Drop us a line! 

zontal bands of overlapping and interlaced alphabetical 

letters printed in two colors on a white ground for a three- 
dimensional effect. Proof that it may be used for uphol- 
stery was given by its use on the seat cushions on ebony 

card chairs. The second-prize fabric, Driftwood, covered 

the wall in back of two overstuffed armless chairs and a 

circular coffee table. It is a strange motif of bold brush 

strokes that when draped gives a shattered line effect, 
rather pleasant and indefinite. 

The only floral selected as a prize winner, Flower Garden, 

is composed of tall-stemmed blossoms rising from surved 
islands of ground that provide horizontal bands of deep 

color across the fabric. At the Mart it was shown as wall 

drapery behind a pair of armless upholstered chairs sepa- 

rated by bisque mahogany lamp tables. 

The student-winning designs are printed on 50-inch wide 

antique satin or Lincoln cloth, a new Julore fabric with 
a texture somewhat like linen. They cost approximately 

$4.75 a yard and may be ordered in several colorations 

from Julore, New York; the Chicago Fabric Company in 
the Merchandise Mart; or Frederick Bruns, 143 North 

Robinson Boulevard, San Francisco. 
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Our Thirty-fifth Year 

A new catalog illustrating the complete 

Crest line is available upon request. 

Ohe Crest Company 
1219 Merchandise Mart, Chicago 

General Office and Factory 

1020-1040 West Adams Street Chicago 7, Ill. 

NOVEMBER 1950 

-» MANSFIELD. FURNITU COs) INC. 

i. MANSFIELD CABINETS “LTD. 4203 €ost 18th Street. New York 3, N.Y 
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ILLINOIS 
People 

HOLLIS BAKER, president of the Baker Furniture Company, 

has announced that FINN JUHL, Danish architect-designer 

(Interiors, September 1950) will design Baker’s first line 

of modern furniture, to be ready for the summer 1951 

markets. Mr. Juhl has returned to Denmark after a short 

visit here as a guest of Mr. Baker and plans to return 

again in January. His Danish cabinet-made furniture is 
available in this country through Frederik Lunning, Inc. 

HAND PRINTED BY REMIEN 

CHICAGO 10, 

Distinctive Scenic Wall Papers BLANCHARD BARTLETT has resigned as publicity manager of 

Goodall Fabrics to become manager of United States op- 

erations for William Coulson & Sons, linen manufacturers 
of Belfast, Ireland, with New York offices at 1 East 57th 

Street. MOLLIE JANE RADASCH ROSS has replaced Miss 
Bartlett as publicity manager of Goodall. 

Write for Color Combinations Available 

REMIEN & KUHNERT CO. 
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SIDNEY BOND of Fritz and LaRue is on a six month’s inspec- 

tion tour of the company’s manufacturing facilities in 

India. 

Masterpieces of exquisite beauty printed in a variety of richly harmonizing color combinations. Both The Mississippi and Old Williamsburg cover a wall 18’-8” wide by 10’ high—eight strips. Oriental Fantasy—six strips, covers a wall 14’ by 10’. The Mississippi—six colors, $120. and $130. Old Williamsburg —15 colors, $250. Oriental Fantasy—11 colors, $135. and $150. 63 WEST GRAND AVENUE 
KURT BURGOLD, design engineer, is director of the case goods 

division of Edmond J. Spence, Inc., furniture designers at 

910 Fifth Avenue, New York. 

DAVE CHAPMAN of Chicago was elected president of the So- 

ciety of Industrial Designers for 1951 at the Society’s an- 

nual meeting held last month in Princeton, New Jersey. 

He succeeds Egmont Arens of New York. Other newly- 

elected officers are: VIKTOR SCHRECKENGOST, Cleveland, 

vice-president; ROBERT HOSE, New York, secretary, and 

A. BAKER BARNHART, New York, treasurer. 
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WILLIAM COOK is stylist and designer of all building mater- 

ials for the Paraffine Companies (Pabceo) whose head of- 

fices are at 475 Brannan Street, San Francisco 19. 

CHRISTINE HOLBROOK, former home furnishings director of 

Better Homes and Gardens, has resigned to become editor- 

in-chief of BETTER LIVING, a new magazine to be published 

by Mass Market Publications, Inc., 230 Park Avenue, New 

York 17. Backed by the McCall Corporation, the new pub- 
lication will be sold for five cents through members of the 

Super Market Institute. JOHN E. SMITH, formerly vice- 

president in charge of advertising of McCall’s, is executive 
vice-president, and ROY WRIGHT, who was with This Week 

magazine, is vice-president and director of advertising. The 

first issue, May, 1951, is expected to be on sale about 

April 22, 1951. 

RALPH JAQUES, formerly with Jaques Galleries and Macy’s 

Corner Shop, has joined the Nahon Company, furniture 

manufacturers of 423 East 56th Street, New York, in a 

representative capacity 

JOHN T. LILLEY has sold his interest in PRM Floor Cover- 

ings to become associated with Ernest Treganowan, decor- 

ator supply house at 49 East 53rd Street, New York. 

ALICE NELSON, is the new head of The Merchandise Mart 

News Bureau, Chicago, and in that capacity will be directly 

responsible to ROBERT B. JOHNSON, sales promotion director. 

Members of the Merchandise Mart staff who will work 

with her are GERTRUDE SHROCK, who covers furniture, cur- 

tains and draperies, china, pottery and glassware, and 

decorative fabrics and accessories; and R. CRAIG CLAIRBORNE, 

who covers appliances, lamps and floor coverings. Mrs. 

Nelson was formerly home furnishings editor of the Chi- 

cago Sun-Times, public relations director of United Wall- 

paper, Inc., and a producer and writer of television shows. 

F. SCHUMACHER & COMPANY has announced the appointment 

of JAMES DONAGHY to assist WILLIAM ZUNDEL, Chicago rep- 
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Fine cast bronze lamp with delicate cabriole legs 
and hand-turned members. Shade in antique gold foil. 
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resentative for the Waverly Fabrics division. GEORGE SMITH 

has been appointed manager of Waverly Fabrics in Boston. 

JOHN C. VAUGHAN is housing planning consultant for L. R. 

Solomon & Associates and Josef Marion Gutnayer, archi- 

tects and engineers. Former housing specialist with the 

National Housing Agency, Mr. Vaughan has had 15 years 
of administrative and technical experience in building con- 

struction, and was most recently connected with the Chi- 

A olorful :nterpretation no NEW : cago Housing Authority as director of development. 

Cc nt. proad- 
ac en of aos yout arrived from nie Rafael Guastavino 

: OLLECTIO J New Wallpary 

x Portfolio No. . abrics — $15. As it must to all men, death came on October 19th, 1950 
nd Ma ching to Rafael Guastavino, at the age of 78. He was one of the 

few people in the past five centuries to have invented some- 

thing new in the profession of masonry. The Barcelonian 

Guastavino invented a method of laying a ceramic dome 
or arch without false work or scaffolding. 

The Timbrel Arch, Mr. Guastavino’s invention, consists of 

an arch or dome made of brick or tile, the broad surfaces 

tangent to the curve of the arch and built in layers, some- 

what like shingling. Mr. Guastavino’s greatest dome is 

that which now covers the crossing of the Cathedral of 

St. John the Divine, the largest Protestant Cathedral in 

the world, which will be removed as soon as the diocese 

have money enough to replace it with a central docket 

tower. Other Guastavino domes can be found in St. Bar- 

tholomew’s, New York; in the Riverside Church; the Ne- 

braska state capitol; and in St. Patrick’s, Bay Shore, Long 
Island, under which was held his funeral. 

Address book 

AFTON SHOPS, manufacturers of upholstered furniture, have 

moved into the Home Furnishings Center building at 305 

East 68rd Street, New York 21. Telephone number: 

TEmpleton 8-4670. 

CHARLES F. BACON, design broker, is now located at 15 East 

36th Street, New York 16. Mr. Bacon is an agent for free- 

lance designers and sells their fabric and wallpaper designs 

to such houses as Golding, Goodall, Cohn-Hall-Marx, River- 

dale, Covington and Kandell. 

CLIFFORD ART STUDIO has moved to Room 1022, 225 Fifth 
Avenue, New York 10. They specialize in framed pictures 

and decorative accessories and have a wide selection of 

hand-colored antique prints, engravings and woodcuts. 

Sydney Rhine is sales director. 

DECORATORS’ SERVICE, 43 East 49th Street, New York 17 

will construct miniature scale models of interiors so that 

clients may visualize the completed rooms. All kinds of 

MAKERS 

French Provencal 

LIVING ROOM + DINING ROOM + BED ROOM FURNITURE 

ALFINO-WEILAND, Ine. 
1059 Third Avenue, New York 21, N. Y. REgent 4-8784 

© ae Cea GHD 
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Creative Hands —_, 

PHOTO-MURALS 

Use Photo-murals to create 

atmosphere at reasonable 

costs. Custom-made to any 

size, in black and white, 

sepia or color. 

*#a — for our colorful 24-page 
Write booklet ‘‘Photo-Murals”’ 

West-Dempster Co. 
179 Ottawa, N.W. Grand Rapids, Mich. 

173 



A 
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Silhouette 

designed by Lyman ChO0M 
HAND PRINT 

( 

U. DISTRIBUTED BY: 
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co., LTD. 

3262 Wilshire Blvd 

Los Angeles 5, Cal 

THE WARNER COMPANY 
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Chicago §, III. 

ARTHUR H. LEE 

& SONS, Inc. 

420 Boylston St. 
Boston, Mass 

M. DWOSKIN & SONS 

763 Peachtree, N.E. 
Atlanta, Ga. 

ROY JACOBS 

3705 Main St. 
Houston 4, Texas 

INEZ CROOM INC. 
3406 PARK AVE., NEW YORK, N. Y. 

Distributed in New York 
ARTHUR H.*“LEE & SONS, INC. 

501 Madison Ave., New York 22. N. Y. 
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materials to give the desired finished effect are used, in- 

cluding cork, plexiglass, flexwood, and wallpaper, and they 

build miniature furniture and furnish wall and drapery 

treatments. Prices of the models range from $25 to $40 

depending upon the type of room and number of pieces of 

furniture used. H. Ruth Bennett conducts the service. 

HAROLD E. DIAMOND, A.I.A., announces the opening of his 

architectural office at 150 Bay Street, Staten Island 1, New 

York: Telephone: GIbralter 2-7878. 

FICKS REED COMPANY, 305 East 63rd Street, New York 21, 

has a new telephone number: TEmpleton 8-2260. 

FALU HOMESLOYD CORPORATION, a subsidiary of Falu Hems- 
l6jd AB, Sweden, has opened an office at 208 North Wells 

Street, Chicago 6, Illinois, to import Swedish handicrafts, 

including copper, brass, wood and iron items, and textiles. 

John W. Ogren is president, A. Brandefors, vice-president, 

and B. Forssell, sales manager. 

GRAMAC CARPET COMPANY is a new decorator supply firm at 

Room 730, 515 Madison Avenue, New York 22. The presi- 

dent, Mac Falk, plans to stress a service for out-of-town 

decorators, in particular. 

INTERIORS CARPET COMPANY, a decorators’ source for spe- 

cialized carpet, is operated by Wycombe, Meyer Company 

on the second floor of their recently-opened Trend Modern 

showroom at 238 East 45th Street, New York 17. 

A. & M. KARAGHEUSIAN, INC. have opened a new showroom 

and warehouse at 1110 West Peachtree Street, N. W., 

Atlanta, Georgia, which has over triple the space of 

their old quarters in that city. Gordon White, district 

sales manager, is assisted by Stuart Duncan and Murray 

Hall. 

HARRY C. KLINE, JR., industrial designer, has opened an 

office at 49 Virginia Place, Buffalo 2, New York, for the 

making of industrial scale models for architectural, en 

gineering and industrial firms. 

KONWISER FABRICS, INC., will be represented by EARLE 

SMITH, manufacturer and manufacturer’s representative, 

in Atlanta, Georgia, and throughout the Southeastern 

states. Literature on the Konwiser line and sample 

swatches may be had by writing to Mr. Smith at 376 
Peachtree Street, N.E., Atlanta. 

GUSTAV KRELL, former sales manager for the Heifetz 

Company, has opened his own independent selling or- 

ganization at Room 1415, 230 Fifth Avenue, New York 

1. LaSalle Products, Albe Lamp and Shades, Dan Den- 

enberg Associates, Progress Manufacturing Company, 

Godfrey and Wing, and Adelphi Industries, all lamp and 

shade manufacturers, are represented by him in the new 
showroom. 

Devon Shops, Inc. 
32 East 21st STREET, NEw York 10 

Importers and Creators of 
PERIOD HAND CARVED FURNITURE FRAMES 
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Lonuine Hand Woven 

ORIENTAL RUS 
For homes of 

distinction — 

genuine, first- 

quality Oriental 

Rugs in designs 

and colors that 

lend magic to 

any setting. 

ADJUSTABLE 

CEILING FIXTURE #11364 

as displayed at 

Grand Rapids Furniture 

Makers Guild Galleries 

M.A. Van Esso, Inc. 

154 West Erie Street © Chicago 10, Illinois 
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Reminding Decorators and Dealers That We 
Are Completely At Your Service, 

As We Have Been Since 1920. 

ANTIQUE LAMPS 

ART OBJECTS 

BRIC-A-BRAC 

CUSTOM MADE 

LAMP SHADES 

DECORATIVE 

ACCESSORIES 

Superior ™ 
Lamp and Shade 
SManufacturers 

72 MADISON AVENUE, NEW YORK, N. Y. 

Telephone: MU 3-5657 

175 



“LA VIE PARISIENNE” 

An old Directoire wall- 

paper with these delightful 

groups of ladies and gentle- 

men in costumes of the day 

been has just reproduced 

exclusively for us by screen- 

process. 

We know no other paper 

of the same charm and beauty. 

NANCY McCLELLAND, Inc. 

15 East 57th Street 

New York 22, N. Y. 

LA SALLE SILK MILLS, INC. of West New York, New Jersey, 
has a New York City showroom at 444 Madison Avenue. 

Phillip W. Vollmer is sales director. 

LIMPUS CHILDREN’S FURNITURE COMPANY, INC., have a new, 

larger showroom for the trade at 428 East 75th Street, 

New York 21. Robert W. Limpus is the designer. 

MODERN HOMES, STORES, SHOWROOMS have announced the 

removal of their office to 550 Fifth Avenue, New York 

19. Louis D. Davidow, designer, heads the outfit. 

SCALAMANDRE SILKS, INC. is spreading out in all direc- 
tions. A new showroom has been opened at 763 Peach- 

tree Street, Atlanta, Georgia, under the direction of 

Walter Snowden, and a new addition is being built to 

the mill at 37-24 24th Street, Long Island City, New 
York. When completed, the new building will increase 

the size of the mill by 25,000 square feet and bring the 

total working area to 130,000 square feet. The Scala- 
mandré Mill will then include dyeing, printing and weav- 

ing operations in one establishment. EDWARD MURPHY 

has been named advertising and sales promotion director 

of the company. He was formerly sales director of 

Hambro House of Design and before that was with 

Everfast Fabrics, Inc. 

SCANDINAVIAN DESIGN, INC, a new showroom for Scandin- 

avian furniture and lamps, opened recently at 625 

Lexington Avenue, New York 22. Edward Jarl is presi- 

dent. 

ISABEL SCOTT FABRICS CORPORATION have announced the 
appointment of Boyer-Brown, Inc., 8800 Beverly Boule- 

vard, Los Angeles 48, as their west coast representative. 

TABLE ART FURNITURE MANUFACTURING, INC. have moved 

into their own new factory building at Water Street, 

Catskill, New York. The New York showroom is still 

at 110 East 31st Street. 

SHERMAN-KARPEN COMPANY has opened a new $500,000 

showroom for the exclusive use of retailers and decorators 

at 520 North Dearborn Street, Chicago. Lines repre- 

sented include Karpen, Lehigh, Extensole, Glendale, Amer- 

ican Furniture Shops, Mastercraft, Master Touch, Karges 

Breakfronts, Pacific Iron, Statton Early American, and 

Swedish Modern, Inc. 

D. D. and LESLIE TIuLETT, INC. have opened a retail shop 

at 72 East 56th Street, New York 22, for their custom- 
printed fabrics. The customary trade discount is avail- 

able to decorators and architects. 

STAPLER FABRICS, 1224 Walnut Street, Philadelphia 7, 
have appointed LOUIS J. CURLEY, Washington, D. C. to 

represent them in that area, and WILLIAM GRIMM, 380 
Main Street, East Orange, as New Jersey representative. 

WORKROOMS 
for the trade 
since 1907 

* 

Upholstery 

Drapery 

Embroidery 

248 Quilting 

STEINER STUDIO 
316 East 61st St., N. Y. C. 
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Exclusively Designed 

WALLPAPERS 
of the Better Type 

A H Jacobs Company 

) 509 Madison Mesias Y) Y. C 

West Coast Sales Office: 

JOHN ROLLER, INC., 108 No. Robertson Blvd., Los Angeles, Cal. 

Also available at our distributors: 

COHAN-GRANDBERG CO., Boston, Mass. 
ROY JACOBS CO., Dallas, Tex. 
ROY JACOBS CO., Houston, Tex. 
McPHEE’S, Oakland, Cal. 
McPHEE’S, San Francisco, Cal. 
NOKES-FINDLEY CO., Cleveland, Ohio 
REMIEN & KUHNERT CO., Mdse. Mart, Chicago 
SEABROOK PAINT Co., Memphis, Tenn. 
PHILLIP SETEL & SON, Buffalo, N. Y. 
JAY WISE & CO., St. Louis, Mo. 

5 

4400 range 54” 

Reproduction of an old world silk cut velvet in cotton. 
Comes in poppy, parma, dahlia, grey, marigold, blue, 

pom-pom and almond. 

George A, Meyer 
DISTINCTIVE FABRICS 

509 MADISON AVENUE, NEW YORK 22, N. Y. 
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Hand printed 
Peruvian Linens 

and 

Imperial Shantung Silks 

New York: 38 East 57th Street, N. Y. 22 
Los Angeles: Boyer-Brown, Inc. 

IMPORTED CURTAINS 

and 

DECORATIVE CURTAIN FABRICS 

49 E. 53rd St., New York 22, N. Y. 

Chicago The Merchandise Mart 
Boston 420 Boylston Street 

Philadelphia 1616 Walnut Street 
Los Angeles 112 No. Robertson Blvd. 



As shown in the Guild Galleries, Grand Rapids 

Calitornia-Styled 
Room Dividers 
of Woven-Wood 

Here's a smart idea for partitions . . . 

sylvan-textured Tropicraft drapery 
fabrics loomed from lithe strips of 

Woven-Wood. You'll love their soft 

translucence . . . their practical dura- 
bility... and best of all, their special 

adaptability to modern interiors. Your 

choice of over 15 different Woven- 

Wood materials now available in 

lengths to 12’ in mellow natural tones 

or special colors to order. Complete 
details and swatches sent on request. 

BS VREPITRATT 
WOVEN-WOOD PRODUCTS 

535 Sutter Street ¢ San Francisco 2 
exclusive representatives: 

metropolitan new york * JULORE * 13 east fifty-third street 

los angeles * JAMES STEWART °* 143 north robertson blvd. 
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For your information 

(Continued from Page 18) 

The A.I.D.’s Twentieth Anniversary 

Twenty years ago interior decorators were lone wolves who 

worked by themselves and scorned the large manufacturer. 
They had no organization and they would not think of 

joining the furniture buyers in a visit to the annual mar- 

ket. This condition was quickly changed in 1931, when the 

furniture companies of Grand Rapids invited a number of 

decorators to come to the market. They had such a good 

time that they formed a league to meet every year. 

Next spring the American Institute of Decorators will be 

twenty years old, well past the age of consent, and ready 
to celebrate its adulthood. The dates will be April 30 

through May 2, and the place, in honor of its early friends, 

the Pantlind Hotel in Grand Rapids. The twentieth annual 

conference has been planning for some time, and already 

one can judge that this will be the biggest conference of 

all. For one thing, there will again be a trade show—the 

third in a series that was already a little giant in its second 

year. This year’s show will be held in the Grand Rapids 

Civic Auditorium, and unlike the others it will receive the 

public for two days—May 3 and 4— after the decorators, 

the trades, and the press have had two untrammeled days 

—May 1 and 2— to enjoy it by themselves. 

In addition, the A.I.D. has planned an exhibition of the 
work of its members. The Grand Rapids Furniture Museum 

(which could stand some attention) will be cleaned out and 

eleven rooms will be given over to eleven members for 

proper professional refurnishing. This exhibition will start 

at the beginning of the conference and last for twelve 

months. 
Our feelings about the museum exhibition, we must admit, 

are divided. Undeniably it will be an exceptional exposition 

of the average decorator’s talent, for the A.I.D. Board of 

Governors has specifically excluded decorators who hold 

national office, decorators connected with the designing of 

furniture, and members of the Board, and they have tried 

to get as wide a geographic representatien as possible. This 

means that the eleven rooms will show that professional 

ability is not limited to a sprinkling of familiar names. 

But the eleven will not be given a free hand: Their names 
are being chosen by the Grand Rapids Furniture Manu- 

facturers Association and each will be given a specific line 

of furniture to use in his scheme. The furniture, of course, 

will be fine, but it may prevent the professionals from 

demonstrating one of their greatest talents—a wide knowl- 

edge of sources and the ability to combine individual pieces. 
Co-chairmen of the trade show at the Civic Auditorium will 

be Karl Bock, A.I.D.’s president, and William MacArthur 
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comfortable. 

Designed by Alexander F. Styne, A.1.D. 
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NALCO 
DECORATIVE LAMPS 

STANDARD OR 

CANDELABRA 

BASE 

For Soft Candlelight Glow 
Candle Flame Lamps diffuse the warm light of burning candles to create 

a hazy, enchanting reflection in all fixtures . . . available clear or 

frosted in flame, amber and red tints, and white with yellow tip. 

For Sparkle and Briiliance 
Candylbeme Lamps radiate without diffusion to permit full, accented 

reflection from polished fixtures . . . available clear or frosted. 

Add New Charm to Wall Brackets - 

Candle Sticks * Crystal Table Displays. 

Candelabra + Electric 

Both of these long-burning carbon filament lamps are supplied with 

Standard or Candelabra bases to fit all types of fixtures. 

Write .. . for literature and prices. 
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NOVEMBER 1950 

@ Chest by Martin Freedgood 

Lamp by Bill Hayes 
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\ Knapp and Tubbs presents twenty-five rooms 
and galleries displaying nearly two thousand 
pieces of English, French, and Modern furniture, 

all carefully planned to afford you complete satis- 
faction with minimum effort. The Knapp and 

Tubbs showrooms are comfortably air conditioned. t 
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of Milwaukee, vice-president. Mabel Schamberg, Everett 

Brown, and Bernice Fligman form an advisory committee. 

Chairman of the museum committee is H. Clifford 

Burroughs of New Canaan. Members are Stephen J. Jussell 

and Elizabeth C. Draper of New York, and, in Grand 

Rapids, Carl Fowler of The Widdicomb Furniture Com- 

pany (chairman), Barry Stuart of the Johnson Furniture 

Company, and Frank Van Steenberg of the Baker Furni- 

ture Company. 

The Iranian Room 

Among ardent New Yorkers there are those who resent 

the attacks of showmen on the gilded elegance of the 

Metropolitan Opera House, who regard the Waldorf- 

Astoria as an upstart, and whose mourning for the Murray 

Hill Hotel is personal rather than historic. These are the 

people who put feathers in their hair and jewels on their 

shoes to go to the Plaza, an Edwardian bulwark between 

modern Fifth Avenue and the inviolable landscape of 

Central Park. 

But even the Plaza feels it should keep up with the times. 

It feels this so strongly that it asked Henry Dreyfuss, 

industrial designer, to re-do the Persian room—to put 

out the candles, take down the chandelier, and cover the 

22-karat splendor of Joseph Urban’s Persian mural. 

Mr. Dreyfuss conceived his problem as an architectural 

one. The bandstand was put in a corner out of the way 

and the balcony was raised and extended around twe 

sides of the room to give the suburbs a view of the 

dance floor. Attacking the room from a Persian point of 

view he had Ruth Vollmer design figures in brass and 

jewels of turbaned men on horseback shooting arrows at 

leopards and deer. They leap across a white plaster wall 

quilted in a three-dimensional diamond pattern. The deep 
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509 Madison Ave., New York 22 

Eldorado 5-6060 

© Boston 

° Chicago 

* Philadelphia 

¢ Los Angeles 

© San Francisco 

* Dallas 

INTERIORS 



| i 

Modern Andirons, brass plumage on 
body of polished grey or green iron. 
Height 1312". Shown in our new cata- 
logue, “Contemporary Fireplace Equip- 
ment”’ 

#2 

Odin “Jackson 
Since 1879...A distinguished selection 

of fireplaces and accessories 

159 East 54 St., New York 22 

PL. 9-8210 

arteraft 
20 East 53rd St. 

Weaving 
New York 22 

TEXTURED FABRICS 

‘DONELDA FAZAKAS 
HANDPRINTED FABRICS 

suspended dome 
26 inch 

diameter 

No. C-1 
List Prices: 

solid brass 

2 light $66.00 
4 light $80.00 

‘ 
aluminum 

2 light $49.00 
4 light $61.00 

Canopy height 42” 

24” Stem — add 
$1.00 per additional 
foot. 

All parts satin 
finished and 
lacquered. Inside 
of shades and 
bullets white 
enameled. 

KYLE-REED 
903 First Ave., New York 22, N. Y. 

ELdorado 5-2976 

Catalogue available 
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modern 
Two truly inspired chairs styled in the Gil-Mode 

manner. Beautiful in line and extremely comfort- 

able. See our extensive collection of chairs, sofas 

and love seats in curved and sectional pieces. All 

furniture covered to individual specification. 

235 East 42nd St. - New York 17, N. Y. 
MUrray Hill 6-6980 

WRITE FOR COPY OF OUR NEW CATALOG 
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Indeed we do.... 

POINT WITH PRIDE 

to the engravings on 

the pages of this 

10th 

ANNIVERSARY 

issue of 

INTERIORS 

ALL editorial, front cover, 

as well as many of the 
advertising plates were 
made by 

CITY PHOTO ENGRAVING CO.,inc. 

250 WEST 54th STREET 

NEW YORK 19, N. Y. 

(Established almost a quarter 
of a century.) 

Represented by | 

JOHN A. McCARTHY 

who for ten years— 

from the first issue 

of INTERIORS under 
its present publisher 

—has personally taken 

care of all its photo 

engraving requirements. 

You can depend on “CITY” 

—and on “MAC” 

green and royal blue used for curtains, walls, carpet, and 

upholstery, also have Persian connotations. 

The most spectacular aspect of the room is the lighting, 

which was done with the aid of Century Lighting Company. 

A hurricane lamp on each table provides romance and a 

pin-point spot in the ceiling provides light. Sparks fly from 

a group of hanging lamps with pierced brass shades around 

the side of the room. The dance floor is flooded by con- 

cealed fixtures, and a changing background for the horse- 

men is provided by colored lights in the piers. Finally, 

Dorothy Liebes threaded her rich, Lurex-striped curtains 

with dozens of “grain of wheat” bulbs that represent a 

miraculous array of falling stars, rising champagne 

bubbles, or fire flies floating to left or right according to 

the dream of a concealed operator. 

As a nightclub, any old nightclub, it is a good job, but we 

wonder what will become of the ardent New Yorkers. 

Awards and Honors 

The Best Magazines 

Certificate of Excellence 

awarded by 

The American Institute of Graphic Arts 

to 

\ ; for publishing an outstanding magazine 

AQOZINC aaa ee 2 

show eine aencma alive Wlsat uur 

197 ) ‘Tek CHARON fF TORE COMUETELE, WRAL HR IE of 61 ho 

With a rare sense of timing, The American Institute of 

Graphic Arts bestowed an award (above) to Interiors just 
on the eve of our tenth anniversary celebration. 

The American Institute of Graphic Arts, a confluence of 

designers, illustrators, typographers, printers, ink makers, 

etc., etc., has busied itself for many years with the study 

and criticism of all types of graphic art. Its annual ex- 

hibitions of the Fifty Books of the Year are well known. 
This year it held its first annual Magazine Show, applying 

standards similar to those that hold in the book design 
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GHARTSHORN 

for that SHADE 
of difference 

Where will you find a shade that’s washable, fire-resistant 
and practically proof against sun and wear? That’s easy... 

just ask for Hartshorn Fyrban. Where will you find 
patterned shades, ruffled shades, shades in decorator colors 

and wider shades for picture windows? Hartshorn has 
em all. To say nothing of luminous shades for children’s 

rooms and special heat-reflecting shades for hot climates. 
And Hartshorn can deliver them all to you in nothing 

flat from a network of distributors. 

STEWART HARTSHORN CO. 
EMPIRE STATE BUILDING, NEW YORK 1, N.Y. - STEWART HARTSHORN LTD., TORONTO, CANADA 

’ 
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WALL-T 3 x A 
fabric wall coverings 

Your talent for doing the unusual—for combining 
exciting originality with gifted good taste in wall 
decoration—will be at its selling best in planning 
with Wall-Tex fabric wall coverings. Your clients’ 
enthusiasm for richly textured Wall-Tex gets your 
decorating ideas off to a good start—and Wall-Tex 
gives you the triple-selling power of these practical 
features: 1. Wall canvas base that controls plaster 
cracks, 2. Safely washable finishes for enduring 
beauty, 3. Wonderful value in any comparison. 

Modern high-style plaids, stripes, florals, scenics, weaves 
and solid color Art Tones are yours in a wide range in the 

newest Wall-Tex collection. Sample swatches on request. 

Columbus Coated Fabrics Corporation 
Dept. 1-110, Columbus 16, Ohio 
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show. Instead of asking that specific layouts be submitted, 

the jury sought for consistent excellence in the design and 
printing of each magazine as a whole. Striking originality 

was not, apparently, important. As a result, the jury chose 

from 562 entries the large total of 53 magazines that they 

felt showed appropriate standards of contemporary mag- 

azine design and production. Among the honors that came 
as no surprise were those awarded to Fortune, Glamour, 

Harper’s Bazaar, Holiday, Vogue, and (we must admit we 
were not surprised) Interiors. Other examples, such as 

Harper’s Magazine, House & Garden, Ladies Home Journal, 

and a number of news and trade magazines, remind one 

that the soundest work of the book designers and typog- 

raphers has been overlooked since the advent of picture 
magazines and art directors. As for Mechaniz Illustrated, 

Popular Science, Western Advertising, and a few similar 

entries, we were frankly surprised by their inclusion. 

Prizes for Prints 

The latest fabric manufacturer to set up a competition to 
discover new talent is the Colonial Drapery and Curtain 

Corporation, which is offering $1,500 in prizes for student 

designs suitable for roller-printed drapery and slip cover 

fabrics. Students in schools of fine and applied art in this 

country and Canada are eligible, and should submit their 

designs by midnight, December 9, 1950. A first prize of 

$400, second prize of $300, third prize of $250, fourth prize 

of $150, fifth prize of $100, and six honorable mentions of 

$50 will be awarded by the following large jury: Geo 

Bergal, interior consultant to Woman’s Day; Frank Carioti 

of the Chicago Daily News; Robert B. Johnson of the Chi- 

cago Merchandise Mart, Jeanne Judson of Curtain and 
Drapery Department Magazine; David Kiel of Upholster- 

ing; Mary E. Monze of The American Home, Edward 

Motyka of Flair; Theodor Muller, chairman of the board, 

American Institute of Decorators; William Pahlmann, 

president of the New York Chapter; Betty Pepis of The 

New York Times; Sylvia Schur of Look; Helen Stark of 
Better Homes and Gardens; Lazette Van Houten of Retail- 

ing Daily; and Lillian Weiss of Living. 

Deflowered Carpets 

A competition for carpet designs offering $2,000 has been 

set up by the Arthur Fleischman Company of Detroit, 

whose executive vice-president complains “There hasn’t 

been a really new design in carpets for the past 70 years. 

... All the latest carpets feature flowers and leaves.” Any 

resident of the United States, including laymen as well as 

designers, may compete for three prizes of $1,000, $500, 

and $300 plus four honorable mentions. Designs that are 

manufactured will bring their authors an additional 20%. 

Closing date is February 15, 1951. Address Competition 
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Old Stone Mill 
Adams, Mass. 

a m ©6NEW YORK SHOWROOM: 515 Madison Ave. 
tS “Bird on Vine“ 
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' Lhe Sunny South Comes Noth 

; BY THE MAGIC OF 

PHOTOMURALS 
When you check in at Delta’s Windy 

, City office you can almost feel the soft 
balmy breezes and brilliant sunshine of 
the deep South... beautiful Photomurals 

: portray so invitingly the scenes of the 
: Southland that even Delta’s super-speed 
; equipment seems slow to the eager pas- 

senger! That’s the power of the Photo- 
" mural ... and it can be applied to a mul- 

titude of purposes ... one of which will 
serve your needs amazingly well. 

- WRITE FOR FULLY DESCRIPTIVE BROCHURE 
l 

. KAUFMANN & FABRY Co. 
i Dept. MI-11, 425 S. Wabash Ave., Chicago 5, Ill. 
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Mirrors of Distinction 
MADE TO YOUR ORDER 
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& WANTED: 
Se _ PRODUCTION HEADACHES 

he After the agony of creat- 

id ing it and the excitement 

| of designing it comes the 

headache of producing it. 

That’s when it pays you 

to call ATwater 9-8804. 

SUTTON GLASS & MIRROR CO. 

ROSWELL SNIDER e NEW YORK 891 Third Avenue, New York, N. Y. 

PLaza 3-1025 
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AN INSPIRED BLENDING 

Here in another custom-created Design-Craft Table 
is a superb blending of contemporary and oriental 

design. For instance, the clever incorporation of 

lucite, which forms a trough beneath the table top, 

gives added utility plus lustre to the black table and 

legs. The exquisite all-over effect is heightened by 
the top design of hand inlaid pearl pagoda on a 

hand-painted black background. The top is alcohol 

and cigarette-burn proof . .. its lovely, iridescent 

coloring made permanent by an exclusive Design- 

Craft process. Design-Craft Custom Tables inspire 

more ‘‘custom”’ for the Interior Decorator. 
Dimensions: top, 40” X 40”— height, 1517/2” 

Write for 

Brochure on Your 

Business 

letterhead 

ad Jesign ~ Croft 

CUSTOM-CREATED 
DECORATOR FURNITURE 

AND ACCESSORIES 

S32 BERGEN p= ge ls «nes ge le 

mate tee 6 61 U3, UNS Y. 

PREsSitGEenwT 2-312 1 

Committee, Arthur Fleischman Company, 12585 Gratiot 

Avenue, Detroit 5, Michigan. 

Gold Medal Series 

The Architectural League of New York has recently sent 

out an announcement of its National Gold Medal Exhibi- 

tion for 1951. As before, the Gold Medal Exhibition next 

spring will be preceded by preliminary exhibitions of land- 

scape architecture, mural painting, architecture, design 

and craftsmanship in native industrial arts, and sculpture. 

Designers who wish to enter the preliminary exhibitions 

must submit photographs of their material before the ex- 

hibition opens. Photographs of Design and Craftsmanship 

in Native Industrial Arts exhibits must be received at the 

league by December 1. The monthly exhibitions will begin 

on November 20 with Landscape Architecture. The juries 

that will choose material from the menthly exhibitions for 

the Gold Medal Exhibition will be announced later. 

A Mint of Money 

Unspecified thousands of dollars are involved in a competi- 

tion for small house designs being sponsored jointly by the 

National Association of Home Builders and Building. 

Architects, designers, draftsmen, and students in this 
country are invited to submit designs for “a detached, ene- 

family, low cost house suitable for a 60 x 100 foot lot. It 

must have three bedrooms, no basement, and a floor area of 

1,000 square feet or less.” The competition is intended to 

encourage architects to study the home builder’s problems 

and to demonstrate to the builder the advantages of good 

design. Thus awards will be based on economy of construc- 

tion, use of standard materials, suitability for repetitive 

construction, and acceptability to the public as well as 

original ideas and pleasing appearance. 

one a collection of original 
™~ designs in wallpaper. 

grand rapids 
arthur |. shera 

159 ottowa ave., n. w. 

portfolio available at $12.00 
free brochure on request at 

denst & soderlund 
2916 east 78th street 

chicago 49, illinois 

IDENST & SODERLUND new york city 
john c. milne 

SILK SCREEN WALLPAPERS 18 east 53rd street 

CUSTOM MADE FRAMES AND 

DECORATIVE ACCESSORIES 

— original designs — 

The HOUSE of HEYDENRYK 

65 West 56th Street 

New York 19, N. Y. 
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WONDERFUL ACCENT PIECES 

the collection of 

SWEDISH HAND-WOVEN RUGS, 

designed by Sigvard Bernadotte 

i —and superbly crafted 

in handsome Nordic patterns 

€ and colors, by Nils Nessim. 

: Manufacturer's discount 

i to members of A. |. D. 

18 EAST 50th STREET, NEW YORK 22 * PL 9.2235 

#7/064 

A Love Seat with a comfortable low back from 
our own fine collection of upholstered pieces. 

Source and Resource for the Decorator 

a modern triumph 

by Guild 

GUILD takes the modern view and offers a complete 
department of modern upholstered furniture... 

refreshingly different in conception . . . _— in 
tailoring . traditionally fine in quality . 

a triumph of inspired craftsmanship. 

UPHOLSTERERS’ GUILD 

43 East 19th St., N. Y. 3 GRamerey 7-3940-1 
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designed by 

Leo Fischer 

No. 272 PORTABLE WALL BRACKET 

Adjustable spotlight used in con- 
junction with Garcy #604 slot-type 
bracket. Shadow grey finish. 8-ft. 
lead and plug. 

Request Catalog on 

Professional Stationery 

ledlin lighting, inc. 
49 ELIZABETH STREET 

NEW YORK 13, NEW YORK 
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EDWARD PASHAYAN & C0., INC. 
320 EAST 65th STREET 

NEW YORK 21, N. Y. 
TRAFALGAR 9-442] 

Three groups of awards have been specified so far. There 

will be a grand first prize of $7,500, a second prize of 

$5,000, a third prize of $2,500, a fourth prize of $1,000, and 

nine honorable mentions of $500 each. In addition, a first 

prize of $750, seven second prizes of $500, and fifteen 

honorable mentions of $250 will be awarded in each of 

seven regions of the United States. A third group of spe- 

cial awards, running from a first prize of $2,500 through 

a fourth prize of $500 and ten honorable mentions of $250 

each will be given by each of three companies, the Douglas 

Fir Plywood Association, Libbey-Owens-Ford Glass Com- 

pany, and Youngstown Kitchens. 

The prizes that have not been listed so far are expected 

to be offered by local chapters of the NAHB and, accord- 

ing to the program may total $43,000. 

The competition closes December 15. Those who wish to 

receive the program must register with Carl G. Lans, 

Professional Adviser, care of The Magazine of Building, 

9 Rockefeller Plaza, New York. 

International Poster Competition 

The governing body of the Triennale di Milano, which we 

announced in our last issue, is offering a first prize of 

250,000 lire (about $384) and a second prize of 150,000 lire 

for the official poster of the Triennale of 1951. Artists from 

all countries are invited to submit sketches, ready for color 

reproduction in less than five colors, that synthesize the 

characteristics of the exposition, refer to its international 

character, reproduce the official badge, give the dates (May 

to October), and leave space for reference to the “eventual 

granting of railway reductions, etc.” They should measure 

70 by 100 centimeters. The deadline for entries is 6 P.M., 

December 31, 1950. There is a possibility that some of the 

entries will be used in an exhibition. Address Triennale 

di Milano, Palazzo dell’Arte al Parco, Milan, Italy. 

The newest decorative accessory 

Real Flowers 
Treated To Last 

indefinitely! 
Illustrated: 

® Black or gold oval shadow 
box, 7¥2” high 

® Each arrangement different 
® Striking in groups 

$60 dozen, F.O.B. New York 
Two week delivery 

Sample pair, $11 postpaid 

Flower Heirlooms 
New York 1, N. Y. 

Other sizes and styles 
on display 

19 West 31st Street 

1838 

EXCELLENT STOCKS 
of quality carpeting to suit your budget and taste. 

A prime source for the decorator. 

Specialists in “designed” hard surface floors. 

AR PET COMPANY, UNG. 

532 Madison Avenue, New York 22, N. Y. 

Phone: Plaza 9-2815 A 
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Cupboards — 

Corner Elegance 

One of a pair of 
Extremely Decorative 
corner cupboards in 
mahogany. 81” high, 
31” across the front, 
19” along each wall. 
Upon request we will 
send photographs to 
dealers and decorators. 
Handsome reprodue- 
tions made from all 
originals to your order. 

@ 516 Madison Ave. 

New York 22, N. Y. PLaza 3-2270 

DAVID WEISS, Importers 

Attman-Weiss 

863 Third Ave. 

New York 22 

_ An 
Extensive 
New 

(ollection 
of 

antique 

lamps and 

decorative 

accessories 
available 

now 

Wholesale only 

ONE of a PAIR of Minton “Malachite” Vases 

20” tall. 

Regency Tier Table 

An authentic reproduction executed 
in solid premium mahogany with 
satinwood cross banding. Complete 
with solid brass gallery. 

SHOWROOMS: 
325 E. 64th St., N. Y. C. 

Devon Service, 420 Boylston St. 
Boston, Mass. 

1355 Market St., San Francisco, Calif. 

WEATHERVANE 
FURNITURE CO. 

HANOVER, PA. 

NOVEMBER 1950 

LIGHTING FIXTURES, INC. 

422 West 42 St., New York 18 

LOngacre 5-8516 « At Lincoln Tunnel Exit 



j heifetz lamp 

faithful 

to the preference 

of people 

with the uncompromising | 

desire 

to own 

things of beauty. 

the heifetz co. 
40 west 25 street + new york 10 

in chicago: . 
12-119 merchandise mart 

in los angeles: 
Brack shops room 1002 
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Clues to a decade’s progress 

(Continued from Page 107) 

Spanish origin) to French and Italian Moderne, then to 
pseudo Bauhaus and adaptations from the Scandinavian. 

Many of these designs were clever in the original, but the 
imitations were contrived and meretricious. The sham was 

all that remained and it showed. Not until designers in 
the last decade again began to design for specific and par- 

ticular needs, and not for the tyrannical and hypothetical 
“Market” did the leap forward occur. (The fact that these 

specific and particular needs often turn out to be common 
and general needs, is irrelevant except in its salutatory 

effect upon production and distribution costs.) 
The consequences of this new vitality are bound to be cul- 
tural and economic. The home-furnishings industry will 

attain new importance and therefore attract new talent to 

itself. Designers, engineers, salespeople with professional 

training, even industrialists of vision will come to rescue 
this “tired boy” of the major industries. That is my pre- 

diction for the decades ahead. And Interiors will cease to 

be the lone voice that it has been for these ten years, but 
will be proud to speak among many. 

Lightolier’s Italian lamps 

(Continued from Page 130) 

closer together as they wind toward a door to the upstairs 

elevators. Close inspection reveals that ceiling spotlights 

installed along this divider also graduate in size toward 

the door, serving as a directional medium, as well as a 

gentle reminder of the varied size fixtures offered by 

Lightolier. 

Colors were carefully selected to complement the brass 

and enameled metal surfaces dominant in Lightolier fix- 

Caesar Art Shop 
CC EA a Le ea TS 

HAND DECORATED GLASS FURNITURE 

a Tre skill and artistry of three 
Comsiies generations of designers and crafts- 
Tables men are embodied in every item. 
Servers Period and modern pieces of finest 

Occasional materials, exquisitely finished. Your 

pieces inspection is cordially welcomed. 

410 East 91st STREET, NEw YorkK SAcramento 2-0577 

KNAPP & TUBBS, INC., MERCHANDISE MART, CHICAGO 

rom re ACCD-FAB ar 
OF 8 GLORIOUS COLORS 

YOU CAN NOW 
FASHION SILK SCREEN 
PRINTS OF 
ORIGINAL, ENDURING 
BEAUTY 

Write for detailed information 

on your business letterhead 

th american crayon company 
sandusky, ohio new york 
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tower 

lamps 
... essential 
to 

merchants 

of fine 

home 

furnishings 

ay Vargriebe 
MIRRORS 
hand carved wood 

ANTIQUE FRAMES 
PICTURE RESTORING 

A Tradition of 
Fine Craftsmanship 

Since 1721 
#5159—Rubbed Gold 

M. GRIEVE COMPANY, INC. 
Factory & Showroom 

236 E. 59th St., New York 22 
PLaza 5-6195 

DETROIT: Robert W. Irwin Co. 

Marvin Simons 

For desk or table—a 3-candle lamp 
with the characteristic fine detail of 
Tower design. Height is 18%”. 11” 
shade in choice of coral faille, wine 
satin, green or wine corduroy. Retails 
at about $32.00. Order by number. 
#2112 

Write for Brochure 

: Crar ESMEN, ime. 105 CHESTNUT STREET, RED BANK, N. J. 
' $HOWROOMS—New York: 225 Fifth Avenue » Chicago: 1298 Merchandise Mart 
_. San Francisco: Western Merchandise Mart * Los Angeles: Furniture Mart 

DECORATORS 
SLEEP - SOFAS 

A fine selection of varied styles 

and sizes. Also a complete line 

of modern and traditional furni- 

ture, including a wide choice of 

studio couches, headboards and 
bedding. 

“104 $0. ROBERTSON, LOS ANGELES, 

ShcMa fol me earaaiaten 
N.Y. 16,N. Y. Versatile new repeat 

ORegon 9-2799 

41-43 East 28th Street 

pattern of intriguing 
design—in an array of 
very beautiful colors. 
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model #540 

a classical 

approach to a 

contemporary 

theme 

Vakassian 
just looking around? 

whether it be 

a single chair, 

or furnishings for 

an entire home, 

vakassian designs 

afford you comfort, 

construction and style 

that are unsurpassed. 

professional 

discount, of course 

telephone plaza 5-9629 

showrooms 

218 east 57th street 

new york 22, new york 
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tures and are warm subtle tones like putty, beaver, char- 

coal and ochre. In direct contrast is the sharp burnt orange 

used as a vivid marker on the elevator door. (This bull’s 

eye is a special pet of the receptionist’s, who formerly 

spent a major part of her day guiding lost visitors to the 
then-inconspicuous door.) 

Lighting restudied 

(Continued from Page 121) 

signer’s tool, much as one would use walls and doors, 

rather than as something introduced to the finished job 

when it is too late to do any good. The enthusiasm for 

concealed lighting, however, has provided many architects 

with some of their less bright ideas, and the elaborate 

built-in cove ceiling has often served as a point of de- 

parture for exuberant architectural improvisations, rather 

than as a container for the source of light. The temptation 

to expand is in part due to the fact that a cove light has 

to consume considerable space before it can do its job 
with guaranteed success. In order to obtain a smooth 

spread of light across five feet of a matte-finish ceiling, 

the cove must be one foot below the ceiling on either side. 

Thus the cove installations for large ceiling areas tend to 

assume alarming proportions. Concealed lighting, if it has 

the tremendous advantage to both the decorator and the 

architect of being a sleight-of-hand method of reducing 

ceiling heights, correcting the proportions of a room, or 

throwing unavoidable structure into obscurity, also de- 

prives the designer of a legitimate source of interest: the 

light fixture itself. People persist in eating by candlelight, 

and the Japanese lantern or the modern frosted globe, 

hung by a thin tube at any distance from the ceiling, con- 

tribute agreeable decorative accents. 

Not all lighting designers, however, are happy about choos- 

ing their materials from so limited a range of effects. 

Even the most ingenious combinations remain hinged to a 

set of practical limitations more convincing in the cata- 

logues, perhaps, than in reality, and between concealed and 

visible light sources there is more of a rut than a gold 

mine. “Black light” is an interesting exception. The stand- 

ard fluorescent tube is coated inside with a phosphorescent 

material which converts the tube’s invisible ultra-violet 

rays into visible light, The variation presented by “black 
light” is simply to break down the component parts and 

put the phosphorescent material directly on the object to 

be illuminated. When the object passes through a beam 

of ultra-violet light it suddenly becomes visible. Its chief 

usefulness is in the theatre, but the principle involved 

might be worth further development. 

Colored light has a potential value not only for display 

purposes but as an integral part of a room, with at least 

| | avaulall' THE CALIFORNIAN GROUP 
4 ry 

MUSEUM OF MODERN ART 

SELECTION FOR 1950 

CHICAGO * 
AMERICAN FURNITURE MART 

SPACE #939 

LOS ANGELES 
eee Li (1718 Cocktail Table « 30” square) 

PACIFICY IRON PRODUCTS 
7730 EAST PICO oe LOS ANGELES 21 ° CALIFORNIA 

INTERIORS 

ange or 

baa 



bes 

Se lo 

+, EXCLUSIVE. Py ehndie.: 7 cs 
> "SEYCED, #ok-TODay's” ; < >. 2 

To The Trade Exclusively 

“New Horizon” SECRETARY-BAR 

UNIQUE DESIGN... 

this secretary-bar combinattail 

has sliding glass rack which exposes 
bar or secretary at will. Drop lid has 

micarta surface. 

Lower base contains spacious storage area 

concealed by 3 attractive sliding doors. Available 

in various woods and finishes. All hand rubbed. 

Come in and see our complete line of modern furniture 

. custombuilt for every room in your home. 

“Created by Expert Cabinet Makers’’ 

KOS-ROM FURNITURE CORP., 452 West 46th St., N.Y. 18. CO 5-4968 
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English 

Antiques and Reproductions 

Out 

of 

the 

into 

the 

past 

present 

Redesigned in our own workroom, this functional 
lamp table is an adaptation of an antique ma- 
hogany Boot Jack. 

Foreign Furniture Factors, Inc. 
3 West 61 St., New York Columbus 5-5212 
am oe mar 
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FURNITURE WITH A SIGNATURE 

JENS 

RAS OM DESIGN INC 
BGR FIFTH AVENUE, NEW YORK 19 * MU 8-0030 

CHICAGO: Prichard & Roberts Inc. 

Merchandise Mart 

DALLAS: Ted Rogers 

2715 Fairmount Avenue 
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as much variety and entertainment value as the furniture 

and fabrics. There is equipment available for this: Con- 

solidated Edison’s Rollo-color system has controls re- 

sembling those of a radio, except that colors rather than 

stations are tuned in. Over 500 color combinations are 

possible with each installation. If the designer could 

momentarily detach himself from the usual approach 

to light (as something necessary but irritating) and 

dream up an atmosphere of light which would be, for 

him, the most wonderful thing in the world, he might 

then turn to the catalogues of available fixtures and 

systems to discover that his idea could be pieced to- 

gether with more or less standard equipment. And even 

if that were not quite feasible, the designer might in the 

process discover unconventional uses for light, working 

with it from the beginning as a basic material. On pages 

122 through 127 Interiors presents Frederick Kiesler’s 

Endless House, a project which illustrates this kind of 

unfettered design approach—to every aspect of the de- 

signer’s problem, including the use of light.—A.D. 

Italian Shopping Trip 

(Continued from Page 145) 

—into America, and so assist the craftsmen and improve 

the dollar position without competing with American 

industry. 

Under these simple rules we chose whatever we considered 

beautiful, vital, stimulating. And no one would have 

believed that four strong individualists would agree so 

regularly in dealing with such a multitude of candidates. 

There were differences, of course, and occasionally argu- 

ments; less frequently concessions by one of us. But 

usually when we entered a room containing a hundred 

examples of a man’s work, we quickly assembled ten or a 

dozen, or any number, and agreed that these were the 

ones and the only ones we wanted. 

Practically every day was a working day. Whenever pos- 

sible we did our trekking from one city to another on 

Sundays or on one of the innumerable holidays that plague 

the American visitor to Italy. Sightseeing was considered 

strictly extra-curricular and had to be taken in our stride 

—which in Italy is not too difficult. We started early each 

morning in a little parade of three cars—Ramy driving 

his 1940 Buick with a New York 1947 license plate, 

“Meester Tempesto” charging through traffic with the 

Studebaker as if it were one of his war-time tanks, and 

the chauffeur, Carmelo, who had absolutely no interest in 

English but liked to teach us Italian, skillfully tooling 

a shiny Packard. 

We had a list of engagements which almost never quite 
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worked out—artisans might misunderstand and not be 

at home, or would be waiting somewhere else; others had 

such fascinating work that we’d spend more time over 

it than had been allowed; a very few proved to be duds 

and we got out as decently as possible, taking refuge in 

our lack of Italian and letting Ramy, Richard or Al- 

berto explain our indifference as best they could. Usually 

we were back at our hotel about eight or eight-thirty, for 

dinner at nine-thirty or ten in the Italian fashion. And 

we were tired! At first our night-time exhaustion was pain- 

fully utter, but after two or three weeks we found that we 

had toughened to the routine and a few minutes’ rest and 

a Martini or two—where these could be had—would put us 

on our feet again. 

These expeditions took us to an astonishing variety of 

destinations. One of our days in Rome will give you a 
rough idea. Our first visit was to Signora Signorelli, who 

makes remarkable puppets and small mannikins in her 

apartment up endless flights of stone stairs in one of the 
very old sections of the city. While we were examining 

the Signora’s dolls, a stout gentleman who I assume was 

Signor Signorelli sat at a large table in the same big 
room correcting the proof-sheets of a book, a baby on ene 

knee but entirely oblivious to our presence. We ordered 

a group of Signorelli’s vivid little dramatizations of char- 

acter, and some of her beautiful framed compositions of 

three-dimensional figures, a modernized version of an 

ancient folk-art. 
From here we drove to a brickyard in the outskirts of 

the city, where a ceramist named Cascella was having his 

over-sized works fired. Gathering dust in an open shed 

there we found a collection of weird but fascinating objects, 
obviously influenced by the paintings of Picasso, but orig- 

inal in their realization of abstract form in ceramics. We 

selected a number of his odd jugs and inexplicable garden 

ornaments, some of which I coveted for River Farm but 

didn’t order because of Ruth’s more qualified enthusiasm. 

As we came out through the brickyard we faced a very 

high, steep hillside, where two or three herds of sheep 

stood silhouetted like patterns on a green wallpaper. From 

one of the shepherds came floating down to us a perfectly 

beautiful tenor voice, singing a phrase or two of an opera 

that those less musically ignorant than I immediately 

identified. We waited, entranced, but he didn’t continue, 
so we got into our cars and drove back into town to 

Myricae’s, a small shop in the smartest shopping district 
of Rome. 

Signora Myricae makes hand-woven fabrics with patterns 

designed for her by artists of her choice and printed in 

small quantities. Examining her work, I was struck for 

the first time by something that was to impress itself on 

me again and again throughout our trip: the great free- 

dom and inventiveness of the Italian designers, and the 
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scope given these characteristics by the small-scale produc- 
tion usually adequate in Italy. Designers for mass produc- 
tion in America must be sure of wide-spread acceptance, 

while Italian designers can work for small and specialized 
markets. I’m no traitor to mass production, which enables 

Americans as a whole to enjoy far better, and better de- 
signed, products and many more of them, than are avail- 

able to the mass of Italians, but a designer couldn’t help 
but be delighted and stimulated by the daring tours de 

force his Italian colleagues could indulge in at will. 

At Myricae’s we encountered hemp fabrics for the first 

time, woven in every form from gossamer curtains to 
quite heavy drapery and upholstery materials. Hemp is 
exceedingly tough, and grows softer and finer with use 

and washing. We chose many beautiful hemps at Myri- 

cae’s and others elsewhere, but went lightly on the cottons 
because we do printed cottons so very well in America. 

From Myricae’s we went to see the work of Rieti, a young 

ceramist who shares Cascella’s quarters on the top floor 

of an old palazzo, again up endless flights of stone stairs. 

If all the winding stone stairs we climbed in Italy were 

placed end to end—it would be a terrifying prospect. 
Sometimes there was an elevator, a small ancient push- 

button cage never holding more than four, and sometimes 

it was in working order. If so it was locked, and we had 
to find the concierge or his wife to get the key. Then we 

had to give assurances that we wouldn’t use it to descend 

—an unhead-of indulgence. Once started, the lift would 

rattle and shake its way to the top while we held our 

breath. It is only by great good luck that no American 

jurors or their wives are still imprisoned in a cage between 
two floors of some old Italian palazzo. 

We were crowded into a little room examining Rieti’s work, 

when I felt a tiny splash of water on my cheek. I turned 

toward the door to see the black robes of a priest and his 
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small acolyte whisking briskly through the next room. 

It was a holy day, and the priest was going through every 
apartment of the building to bless its occupants. He had 
paused for a second at our door, flipped a few drops of 

holy water in our direction, given a blessing that I’m sure 

was no less potent for its brevity, and hurried on his way. 
I wondered just how many tall houses with stone stairs 

there were in his assignment, and hoped he was young and 

strong. 

After selecting a number of Rieti’s plates and vases— 

these things have to be considered not as mere utilitarian 
objects but as unique expressions of their maker’s talent, 
although their cost in lire may be negligible—we visited 

the Galassi workshop and later the apartment of the duke 

and duchess who had backed the Galassi enterprise. This 

was a cooperative venture in the applied arts which unfor- 

tunately hadn’t been a financial success, although the 

works we saw were superb. There were amazing table 
tops of inlaid marble, the ancient art of “pietra dura”, 

which had degenerated to a level where it was being used 
to reproduce oil paintings or roses with dew on the 
petals, but which modern designers have restored to its 

proper function of simple expression of pattern and color. 

Some of the results are unbelievably beautiful, and it was 

fascinating to watch a young man who might have posed 

for Michelangelo’s David carefully sawing out his jig-saw 
pieces of marble with a simple wire held taut by a bow of 

wood. The leading sponsor of this renaissance of an art 

which hasn’t changed its techniques for thousands of years 
is the American, Richard Blow, who later was our host in 

Florence; but some of the Galassi products too were 

masterly. 

This group also had done very fine modern work in mosaic 
—including some typical compositions by Chirico, whom 
Italy recognizes as perhaps her greatest contemporary 

painter. His works have an accentuated power when done 
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in lapis lazuli, gold, malachite, and porphyry. Galassi’s 

people had carved beautiful vessels, large and small, of 
marble and alabaster, and had done the inevitable cera- 

mics. There was also a very inspiring altar cross of silver, 

semi-precious stones and enamels, freshly modern in spite 

of its traditional form and function. We selected scores of 

objects from this varied collection, from costume jewelry 
to the cross. 
Here, in this series of calls, was a typical program, and 

because of the variety of products and the novel beauty 
we were always encountering, the days were inevitably 

exciting. I think it was in Milan that our experience found 

expression in a name for the show. It was Meyric’s sug- 
gestion, and we all recognized its rightness immediately: 
“Italy at Work’; and we added a subtitle, “Its Renaissance 

in Design Today.” This phrase is a clue to the recurrent 

thrills we were getting from what we saw: everywhere 
we felt an upsurge of creative energy, of great power and 
vigor. 

Italy has enormous vitality: you feel it in the people and 
in their children, in the dynamic pulse of their cities, in 

the tempo of Italian life; and you see proof of it, through 

the centuries, in the achievements that remain from prac- 
tically every generation of their history. Any idea we had 

that Italy is a sunny, lazy land was quickly abandoned in 

the face of a formidable energy that was almost embar- 
rassing at times. Nothing in the vicissitudes of Italian 
history, apparently, has made a dent in the stamina of 
the population. 

The Italians have had at least their full quota of sensitive 

and imaginative artists: there have been fine workmen and 

daring designers. But even this power has suffered inter- 

vals of suppression and discouragement; there have been 
spells of bad weather for creative art, just as the bracing 

Italian climate has its occasional siroccos and mistrals. 
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One of these bleak intervals was the late unlamented 

Fascist regime and the royalist period that preceded it. 

The dreadful, inescapable Victor Immanuel Monument in 

Rome proves what havoc Italian energy can wreak when 

it goes wrong. Fascist art took a different wrong turning: 
instead of the nervous inconsequence of the Victor Im- 

manuel style, the Fascists went in for a ponderous pre- 

tentiousness similar to that of the Nazi and the Stalinist 

regimes. You can recognize the official remains of Musso- 

lini’s period as far as you can see them, by their sterile, 

unimaginative masses and right angles, an effort to achieve 

dignity by men who had none. 
Since the war, the artists of Italy have been frolicking like 
boys let out of school. The Italian spirit, so long sup- 
pressed by the heavy hand of politics, had been storing up INTEGRITY OF 

its energy against this day when it can do as it pleases 3 ; 

again. The outburst is both exhilarating and deeply mov- DETAIL - the key- 
ing. In one community only we found a pall of conformity ae “ note of all Fuldner re- 

resting on the craftsmen, and we learned later that this 
group had been organized as an adjunct of the Communist 

party: here again politics was operating as a blight on tion for over 75 years. 
individualism. ; 
The young Italian architects display a brilliant invention 

and sure competence that is not surpassed anywhere in the 

world today. Although architecture was outside our scope 
—except for the five rooms designed and built for the ex- 

hibit by Gio Ponti, Clerici, Cosenza, Menghi, and Mollino 

—we saw some thrilling buildings. In the best of the 

interiors the use of marbles, mosaics, sculpture and cera- 

mics emphasizes the enviable resources of Italy today. And 

when these architects turn to furniture, as in Mollino’s 

case, they engineer it as ingeniously as if they were build- 

ing airplanes. But with a huge job of purely necessitous 

rebuilding to be done as swiftly and cheaply as possible, 
Italy is too poor today to give its architects the scope they 
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deserve. Many artists are impatient of the slow processes 

of building; they turn to the readiest means at hand, and 
do small things that have a large significance. They work 

in clay, brass, copper, glass, wood, straw, textiles—media 

that are easy to come by, cheap, accessible and responsive. 
Ceramics has been one of the common, fertile arts of Italy 
since Etruscan times. Today it is a handicraft, it is paint- 

ing, it is sculpture, and naturally it attracts men who are 

eager to express themselves with their hands, in form and 

color. Clay is cheap; you can always find a kiln to fire 
your stuff if you haven’t one of your own. The medium 

is infinitely versatile, you can do anything with it, and 

get your results quickly. It doesn’t have the terrible per- 
manence of bronze or marble that puts an artist on self- 

conscious guard against the judgment of the future—you 
can smash a thing if it doesn’t turn out right, and try it 

again, or better, do something else. 
So you find that dynamic young men like Fabbri, Cerrato, 

and Sassu, who in America might eat their hearts out 
waiting for sculpture commissions or sending paintings to 

the Carnegie exhibit, find an outlet for their energies in 

their work in clay. Completely personal, unique in every 

case, their works are, too—the range in ceramics is wide 
enough to give scope to every personality. One of the 

greatest, Lucio Fontana, uses clay and glazes as freely as 
an impressionist painter uses paint, and yet somehow his 

work manages to fall within a vaguely baroque frame. 
Another, and perhaps the greatest of all, Guido Gambone, 

does masterly things filled with a sly, earthy humor, recall- 

ing the primitive forms that the Etruscans created more 
than 2,500 years ago—although I doubt if Gambone is con- 
scious of this resemblance. He comes from Vietri, far 
south on the Amalfi coast, and like so many others is a 

product of the soil and the people of the soil. CNA has 
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moved him from his remote isolation in the south and estab- 

lished him in Florence, where the world will have a better 

chance to become acquainted with his genius. 
Gifted craftsmen were literally all over Italy, and in the 
strangest places: Furari doing remarkable brass work on 

a side street in Brescia; da Poli firing his exquisite enam- 
eled brasses in his apartment in Padua; Fontana showing 

his powerful achievements in clay in a vaulted, white- 
washed stone cell in Albisola, lighted by a barred window 

and one light bulb; a titled weaver of great style and 

originality on the island of Capri; a gifted ceramist work- 
ing all alone in a picturesque cottage high above Lake 

Como; Victor Cerrato in two rooms of a reproduction of 
a medieval town built for an exposition near Turin; a very 

young man doing brilliant mosaics in the frescoed salon 

of a decrepit palace in Venice; Bernardi satisfying his soul 
with intarsia of the most exquisite beauty in his dark fur- 
niture repair shop, opening on a back courtyard in Bologna. 

The men and women are as varied as their settings; none 

of them is really prosperous, many are almost unknown as 
yet outside a small circle in Italy. There are few links 

between them, and little evidence of schools of art or of 

thought. They are dynamic individualists, filled with an 

inner fire, high spirits and a great impatience. They gave 
us the impression that what we saw is not the ultimate; it 
had none of the complacency of matured expression. This 

is the season of spring in contemporary Italian art, with 
all the freshness and vitality and experimentalism of a 

great revival. 

Those who see this work abstracted from its diverse origins 
and installed in the dignity of a museum setting will feel 

the collective impact of its enormous energy. Those who 
follow in our path and trace it to its scattered sources in 
Italy will surely find a fresh crop, new manifestations of 

a movement that is merely hitting its stride and still has 

far to go. 
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dressing P. C. $4.50 M. No charge for list. Write for cata- 

log. Speedaddress, Long Island City 4, New York. 

SALB OR PARTNER—Jacksonville, Florida decorating studio 
will sell or take managing partner. Not a need of cash, but 

disinclination to work regularly. Excellent business and 

large decorator’s stock. Box 955-N, INTERIORS, 18 E. 50th 
St., New York 22. 

DISTRIBUTION-—ADDITIONAL LINB OF DECORATIVE TEXTILES— 
domestic or imported, also silks,—sought for distribution 

by New York Fabric House with all connections and facili- 

ties. Box 959-R, INTERIORS, 18 EF. 50th St., New York 22. 

MARY FRANCES DE GALAN—highly personalized placements 

in design field. Architects, draftsmen, artists, designers, 

decorators, renderers, sales people, office personnel, crafts- 

men. CONTACT AGENCY suite 25, 35 West 53rd St., New 

York 19, ClIrcle 7-6888. 

WANTED FOR CHICAGO AND MID-WEST—F'ine imported silks, 

textures, and prints. Only fabrics appealing to fine decora- 

tors. Have beautiful show room and travel the territory. 

Well known to best clientele. Box 948-G, INTERIORS, 18 
E. 50th St., New York 22. 

WANTED FOR TEXAS AND SOUTHWEST—F'ine imported silks, 

textures and prints. Only fabrics appealing to fine deco- 
rators. Travel the territory. Well known to best clientele. 

Box 949-G, INTERIORS, 18 E. 50th St., New York 22. 

For SALE—Established upholstery and drapery fabric 

house selling to the decorators. Large showroom and stock- 

room in best location. Exclusive stock, fixtures, etc. about 

$18,000. Very valuable also for out of town firm wishing to 

establish in New York. Box 961-T, INTERIORS, 18 E. 50th 

St., New York 22. 

STATEMENT OF THE OWNERSHIP, MANAGEMENT, AND 
CIRCULATION REQUIRED BY THE ACT OF CONGRESS 
OF AUGUST 24, 1912, AS AMENDED BY THE ACTS 
OF MARCH 3, 1933, AND JULY 2, 1946 (Title 39 United 
States Code Section 233) 

Of InTeERIoRs, published monthly at New York, N. Y., for October 
1, 1950. 

1. The names and addresses of the publisher, editor, managing 
editor, and business managers are: 
Publisher, Charles E. Whitney, 18 East 50th Street, New York 22, 
N. Y.; Editor, Francis de N. Schroeder, 18 East 50th Street, New 
York 22, N. Y.; Managing Editor, Olga Gueft, 18 East 50th Street, 
New York 22, N. Y.; Business Manager, Alec E. Oakes, 18 East 
50th Street, New York 245..Ne ¥s 

. The owner is: Whitney Publications, Inc., 18 East 50th St., 
New York 22, N. Y. Following is a list of stockholders owning 
one per cent or more of the total amount of stock: 
Charles E. Whitney, 18 East 50th Street, New York 22, N. Y. 
George Mc C. Whitney, Snedens Landing, Palisades, New York. 
Mrs. M. M. Whitney, 177 Light Street, Woodstock, Ontario, Can. 
Mrs. Evelyn Thomson, 177 Light Street, Woodstock, Ontario, Can. 
Mrs. Margaret De Brule, 461 Alexandriene, Detroit, Michigan. 

3. The known bondholders, mortgagees, and other security hold- 
ers owning or holding 1 per cent or more of total of bonds, mort- 
gages, or other securities are: None. 

4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as trustee 
or in any fiduciary relation, the name of the person or corporation 
for whom such trustee is acting: also the statements in the two 
paragraphs show the affiant’s full knowledge and belief as to the 
circumstances and conditions under which stockholders and secur- 
ity holders who do not appear upon the books of the company as 
trusees, hold stock and securities in a capacity other than that of 
a bona fide owner. 

CHARLES E. WHITNEY, 
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Sworn to and subscribed before me this 17th day of October, 1950. 

MYRTLE M. TERHUNE 

(My commission expires March 30, 1951.) 
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NEW YORK 22,N. Y. 

PLaza 9-4932 

WINDERMERE RECLINING CHAIR 
—theonly chair with 90 
positions—press button 
operation—entirely new 
principle. SIX differ- 
ent styles, to fit any de- 
cor. Available in muslin. 

Fine Upbolstered Fueniiuie 
24-34 UNIVERSITY PLACE, NEW YORK 3 

ORchard 4-0345 ORegon 3-9143 



a reference book you'll enjoy reading ... 

Anatomy for Interior Designers 
Text by Francis deN. Schroeder 

Designers of interiors and interior furnishings will 

find Anatomy for Interior Designers informative, 
enjoyable reading. Containing information no de- 
signer should be without, it is a valuable working 
tool for every day use. 

250 basic measurements relating the human anatomy— 
by word and illustration—to chairs, tables, desks, stor- 

age space and stairs in homes, offices, game rooms and 
restaurants. Equally informative is the second part 
of this volume, “How to Talk to a Client.” 

Text by Francis deN. Schroeder, and abundant illus- 
trations by Nino Repetto, Henry Stahlhut and Mario 
Carreno keep pace in a climate of rare, high humor. 
Three-color jacket design is by Alvin Lustig. 

No other single volume so 

clearly, so enjoyably presents 

this information. Before de- 

signing your next project, 

get a copy of this helpful 

book. More than worth its 

price—$3.50. 

Mail the coupon today. 

Whitney Publications, Inc. 

18 East 50th Street 

New York 22, New York 

Enclosed is remittance of $3.50 for one copy of 

ANATOMY FOR INTERIOR DESIGNERS. 11-50 
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Adam Carpets, Inc., 14 East 53rd St., N. Y. PL 8-3287 168 
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Cheney Brothers, 509 Madison Ave., N. Y. PL 3-4350 20 
China America Trading Co., 624 W. 8th St.. 

Los Angeles 14 VA 4809 
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Decorative Modern, Inc., 335 E. 45th St., N. Y. MU 4-3337 
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Dunbar Furn. Mfg. Co., Berne, Indiana Berne 385 
Feika Imports, Inc., 1528 Merchandise Mart 

Chicago 54 SU 17-1989 
Ficks Reed Co., 424 Findlay St., Cincinnati Main—0302 
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Brooklyn, N. Y. ES 5-2515 

Finland House, 41 East 50th St., N. Y. PL 9-1160 
Finkelstein Silk Co., 140 West 42nd -* N. Y. 18 LO 4-2124 
Flower Heirlooms, 19 WW. Stet St... NW. Y. 1 LA 4-4760 
Foreign Furniture Factors, Inc., 3 Ww. 6lst St., N. Y. CO 5-5212 
Forester Carpet Co., Inc., 532 Madison Ave., N. Y. 22 PL 9-2815 
Franciscan Gallery, 45 E. 51st St., N. Y. 22 PL 9-1460 
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House & Garden, 420 Lexington Ave., N. Y. LE 2-7500 
House of Heydenryk, Jr., The, 65 W. 56th St., N. Y. CO 56-5094 
Hunter Douglas Corp., 150 Broadway, N. Y. 7 BE 3-4120 
I. G. Textile Co., 30 E. 21st St., N. Y. SP 7-6890 
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J. G. Furniture Co., Inc., 102 Kane St., > N. Y. UL 5-4308 
Jackson, Edwin, Inc., 159 E. 54th St., N. Y PL 9-8210 
Jackson, Elbert, Textiles, Inc., 211 E. 49th St., N. Y. PL 9-0971 
Jacobs, A. H., Co., 509 Madison Ave., N. Y. PL 5-6585 
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Johnson Furniture Co., thor Godfrey S. W., 
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Jones & Erwin, Inc., 15 E. 57th St., N. Y. PL 9-3706 
Kashins, Herman, 225 Fifth Ave., N. Y. LE 2-4724 
Kaufmann & Fabry Co., 425 S. Wabash Ave., Chicago HA 77-3135 
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Knapp & Tubbs, Inc., Merchandise Mart, Chicago DE 7-7144 180 
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Kyle-Reed, 903 First Ave., N. Y. EL 5-2976 181 
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Pierce, Robert P., Inc., 1532 Merchandise Mart Plaza, 

Chicago DE 7-1881 66 
Plymwood Furn. Corp., 450 4th Ave., N. Y. 16 MU 3-3545 179 
Probber, Harvey, Inc., 136 Fifth Ave., N. Y. WA 4-4312 59 

Purcell Carpet Co., 119 E. 60th St., N. Y. TE 8-8722 200 
Ramsona Fabrics, Ltd., 554 Madison Ave., N. Y. 22 MU 8-0374 75 
Raymor Mfg. Div., Inc., 225 Fifth Ave., N. Y. 10 MU 5-9518 26 
Reischmann Sons, Inc., 559 Sixth Ave., N. Y. 11 CH 2-6766 200 
Remien & Kuhnert Co., 63 W. Grand Ave., Chicago WH 4-2500 170 
Renverne Corp., 515 Madison Ave., N. Y. 22 PL 5-6575 6 
Respro, Inc., Cranston, Rhode Island WI 1-1600 25 
Risom, Jens, Design, Inc .. 668 Fifth Ave., N. Y. 19 MU 8-0030 194 
Ritts Co., 8445 Santa Monica Blvd., Los Angeles HO 9-3425 202 
Robbins Bros., Inc., 281 Fifth Ave., N. Y. MU 9-8053 51 
Roberts Co., The, 1536 N. Indiana St., Los Angeles AN 3-5165 13 
Rose, Ben, 314 N. Michigan Ave., Chicago 1 AN 3-7128 205 
Ruder Bros., Inc., 385 Madison Ave., N. Y. PL 8-2893 27 
Scalamandre Silks, Inc., 598 Madison 

Ave., N. Y. PL 9-2070 Inside Front Cover 
Sealia, John, Inc., 410 E. 54th St., N. Y. PL 3-1995 155 
Schmitz-Horning Co., 777 E. 82nd St., Cleveland HEN 2310 163 

Schumacher, F., & Co., 60 W. 40th St., N. Y. LO 5-5700 90 
Sculpture-in-Replica, 4354 Oakenwald, Chicago 15 200 
Seeman, James, 338 Wythe Ave., B’klyn, N. Y. EV 4-5473 35 
Silkar Studios, Inc., 38 E. 57th St., N. Y. PL 9 7252 177 
Singer, M. & Sons, 36 E. 19th St., N. Y. AL 4-4612 55 
Smith, Alexander, & Sons Carpet Co., 295 Fifth 

Ave., N. Y. MU 9-1300 19 
Snider, Roswell, 179 E. 119th St., N. Y. AT 9-8804 185 
Steiner Studio Corp., 316 E. 61st St., N.Y. TE 8-6350 176 
Stiehl, A. H., Furn. Co., 28 W. 20th St., N. Y. CH 3-5000 89 
Stoffel & Co., Inc., 271 Church St., N. Y. 13 WA 5-5941 165 
Stroheim & Romann, 35 E. 53rd St., N. Y. PL 5-9500 45 
Stuart, John, Inc., 4th Ave. & 32nd St., N. Y. OR 9-1200 3 
Sundour, Morton, Co., Inc., 40 E. 53rd St., N. Y. 22 PL 56-9171 53 
Superior Lamp & Shade Mfrs., 72 Madison Ave., N.Y. MU 3-5657 175 
Sutton Glass & Mirror Co., 891 Third Ave., N. Y. PL 3-1025 185 
Swedish Modern, Inc., 675 Fifth Ave., N. Y. MU 8-9360 165 
Thonet Industries, Inc., 1 Park Ave., N. Y. MU 3-1230 159 
Thorp, J. H., & Co., Inc., 250 Park Ave., N. Y. EL 5-5300 VT? 
Tibbenham, Frederick, Ltd., 45 W. 57th St., N. Y. PL 7-5345 73 
Tower Craftsmen, Inc., 225 Fifth Ave., N. Y. LE 2-1887 191 
Tropicraft, 535 Sutter St., San Francisco DO 2-0691 178 
Ullman Co., Inc., The, 319 McKibbin St., 
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Van Esso, M. A., Inc., 154 W. Erie St., Chicago SU 7-1616 
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fabrics to control light. 

the see-thru group... 

a new collection 

of semi-transparent prints 

in stock colors 

time capsule 

aa 

ben rose 
showrooms 

314 north 

15 east 53rd street, new york, n. y. 

representatives: 

cleveland... 

chinese clouds 

michigan avenue, chicago 

harvey stief, inc. 

dallas . . . isaac abernathy 

tos angeles . . 

san francisco . 

kansas city . . 

. ted meyer 

. . ken keeney 

. james ingraham clark 
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