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MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND 

A home decorated with distinctive 

Scalamandré fabrics reflects the good 

taste of the decorator and compliments 

the acceptance of quality by the owner. 

Scalamandré fabrics enhance some 

of America’s most luxurious and 

distinguished homes. Samples of our 

post-war creations are now available. 
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CONSULT YOUR LOCAL DECORATOR 
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Today, it is more important than ever that fine 

office furniture be chosen carefully. Individuality 

selection must be coupled with wisdom in selection. 

A visit to our showrooms, where our diver- 

sified supply of unusual desks, bookcases, 

club chairs, davenports and filing equip- 

ment are on display, will let you see for 

yourself why Macey-Fowler furniture has 

been for many years, and is today, more 

than ever, preferred by discriminating 

interior designers and decorators. 

Incorporated 

Macevw- fowler 
f 

385 MADISON AVENUE PLAZA 3-7000 NEW YORK CITY 

ALFRED LOS! 

NGELES 

ATION 



4 

} 4 

. F 
Fa ¢ 
% 4 
k 4 

. Ff 
a bs f 

¥ 
é 

' 

t 

= . 
os 1 

a sern = 
AR 

EE 

eee 

, = 
, & 

CHARAK FURNITURE COMPANY 
38 WAREHAM STREET « BOSTON, MASS 

NEW YORK ¢ CHICAGO «LOS ANGELES 
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THIS is the bedroom group 

, your customers are going to be 

asking for, any day now. Featured in the 

December issues of House & Garden and House 

Beautiful, the Warrenton Group is a master- 

piece of Kittinger quality construction. Creat- 

ed in Brazilian inlaid mahogany, finished with 

K T T N GER x 

a hand-padded effect that rivals the mellow 

patina of a cherished heirloom. From the 

graceful swell-front Sheraton dresser to the 

handsome chifferobe, every line is detailed in 

period perfection to blend with today’s homes. 

Write for photographs and delivery informa- 

tion. Kittinger Company, Buffalo 7, N. Y. 

(MNokers mf cS cf oo since 15606 



Antique Mahogany Hepplewhite Arm Chair 

shown with antique satinwood tripod table. 

AMERICA’S LARGEST WHOLESALE SELECTION OF DISTINGUISHED 
ENGLISH FURNITURE 

WOOD and HOGAN CO. 
383 MADISON AVENUE, NEW YORK 17, N. Y. 

IN CHICAGO— IN LOS ANGELES— 

Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy Co., 816 S. Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 

INTERIORS 

— tw Ss ee Ss 



>RS 

Tere Tens 

PUBLISHED FOR INTERIOR DESIGNERS. 

ARCHITECTS, INDUSTRIAL DESIGNERS, 

THE INTERIOR DECORATING DEPART. 

MENTS OF RETAIL STORES, AND FOR 

ALL CONCERNED WITH THE PRODUC- 

TION OF INTERIORS. 

Publisher 

CHARLES E. WHITNEY 

Editor 

FRANCIS de N. SCHROEDER 

Managing Editor 

OLGA GUEFT 

Associate Editor 

HILDEGARDE ZADIG 

Art Editor 

COSTANTINO NIVOLA 

Industrial Design Editor 

J. GORDON LIPPINCOTT 

Business Manager 

ALEC £. OAKES 

INTERIORS tS PUBLISHED MONTHLY BY THE 

WHITNEY PUBLISHING COMPANY. PUBLICA- 

TION OFFICES, 11 EAST 44TH STREET, NEW 

YORK 17. TELEPHONE VANDERBILT 6-2954. 

ENTERED AS SECOND-CLASS MATTER, SEP- 

TEMBER 22, 1942 AT THE POST OFFICE IN 

NEW YORK, N. Y., UNDER THE ACT OF MARCH 

3RD, 1879. COPYRIGHT 1945 BY THE WHIT- 

NEY PUBLISHING COMPANY. ALL. RIGHTS RE- 

SERVED. ADVERTISING OFFICES: 11 EAST 

44TH STREET, NEW YORK 17; ARCHER A. 

KING & COMPANY, 410 NORTH MICHIGAN 

AVENUE, CHICAGO 11; MEADE & COMPANY, 

403 STATLER OFFICE BUILDING, BOSTON 16; 

BLANCHARD-NICHOLS-OSBORN, 805 C & S$ 

NATIONAL BANK BLDG., ATLANTA 3. KEENAN 

AND EICKELBERG, 235 MONTGOMERY STREET, 

SAN FRANCISCO 4, AND 411 WEST FIFTH 

STREET, LOS ANGELES 13. SUBSCRIPTIONS: 

FOR THE TRADE ONLY, $3.00 PER YEAR; 

$5.00 FOR TWO YEARS IN THE U. S. AND 

ITS POSSESSIONS. CANADA $3.50-PER YEAR; 

FOREIGN, $4.00 PER YEAR. PRICE PER COPY 

35c. THE FOLLOWING TRADE MARKS ARE 

REGISTERED IN THE U. S. PATENT OFFICE: 

“INTERIORS,” “INDUSTRIAL DESIGN.” 

NOVEMBER 1945 

Nich 
CONTENTS FOR NOVEMBER 1945 

THE INDUSTRY LOOKS AHEAD 8 

ON INTERIORS’ STH ANNIVERSARY, LEADERS IN THE FIELD REMINISCE AND PROPHESY. 

LETTERS TO THE EDITOR 12 

FOR YOUR INFORMATION 18 

INTERIORS’ BOOKSHELF 20 

EDITORIAL: INTERIORS’ QUINQUENNIAL 67 

THE EDITOR EXPLAINS THE HUGE EXPANSION IN INTERIORS’ SCOPE FROM 1940-1945. 

THE GROWTH OF AMERICAN TASTE: 1888-1945 68 

THE EDITOR TRACES THE PAST, WITHOUT WHICH WE CANNOT UNDERSTAND THE FUTURE. 

RETAIL STORE DESIGN 75 

ANALYZING SALIENT TRENDS IN THE VARIOUS PHASES OF A MOST PROMISING FIELD. 

CLD CANDY CHAIN MODERNIZES 76 
A FIRM HIRES A DESIGNER TO TRANSFORM ITS STORES, PACKAGES, AND PERSONALITY. 

OLD HOUSE GETS YOUNG IDEAS 

FACE LIFTING FOR A VENERABLE SPECIALTY STORE IN A DILAPIDATED STRUCTURE. 

WITH A TIGHT HOLD ON THE PURSE STRINGS 
SPECIALTY AND DEPARTMENT STORES, PROVING THAT ONLY DESIGN ABILITY COUNTS. 

SUBURBAN SHOPPING CENTER 90 

PLANS LIKE THIS MAY BE THE CURE FOR CONGESTION IN MID-TOWN SHOPPING AREAS. 

A NEW DEPARTMENT STORE 92 

SEYMOUR R. JOSEPH WRITES ABOUT A CURRENT PROJECT FOR A CONSERVATIVE CLIENT. 

SHOP FOR TEXAS HE-MEN 95 

REMODELLING AN OLD BRICK STRUCTURE INTO AN EFFECTIVE MODERN MEN’S SHOP. 

SEEING IS BUYING 95 

70% OF THE STOCK OF THIS MONTREAL JEWELRY STORE IS VISIBLE FROM THE STREET. 

DEWEY FOR DES!GNERS 97 

A SYSTEM FOR FILING INFORMATION NEEDED BY THE DESIGNER, BY VIRGINIA OBRIG. 

ANDREW SZOEKE 98 

CRAFTSMAN, WHO COMBINES OLD-WORLD ARTISTRY WITH A FLARE FOR MODERN DESIGN. 

RETAIL STORY 102 

NEW MODEL ROOMS INDICATE BLOOMINGDALE’S CONTINUED STRESS ON MODERN DESIGN. 

INDUSTRIAL DESIGN: THE KITCHEN IS THE HEART OF THE HOME 103 

A QUICK GLANCE AT ITS HISTORY, AND A LOOK AT WHAT THE MANUFACTURERS PROMISE. 

INDUSTRIAL DESIGN: DESIGNED FOR AGING 108 
FREEZER FOODS INCORPORATED HAS EQUIPMENT TO AGE MEAT IN SEVEN SHORT DAYS. 

NEWSREEL 112 

MERCHANDISE CUES, PEOPLE, ADDRESS BOOK. 

COVER—ART DIRECTOR NIVOLA REMINDS US THAT THIS IS INTERIORS’ FIFTH ANNIVERSARY. 

WE HAVE TRAVELLED A LONG WAY SINCE NOVEMBER 1940, ALTHOUGH THOSE WERE COMPARA- 

TIVELY INACTIVE YEARS, IN INTERIORS’ FIELD. THE NEXT FIVE YEARS WILL BE ANOTHER 

STORY. WATCH AND SEE. 

NEXT MONTH— 

INTERIORS will bring you information about how the various carriers—ships, planes, 
railroads, and buses—are using the services of designers to win a share of the travel 
dollar. This issue will be devoted to ship interiors. ... A snapshot of Dan Cooper. 
. - « News about coated fabrics. .. . The new !ighting fixtures and their applica- 
tions. . . . Decorative Icmps. . . . What the industrial designers are planning in the 

radio fields. 

VOLUME CV NUMBER 4 



S) CLROQNGNONORGANORONGMNE 

LON OROQMOMOGM 

NLD OLDNALMOANOQDOROVONR 

CEXDE 

CXRE 
» 

Delaiaie we 

am ff 

... FINER JACQUARDS 

When Cheney announces finer jacquards, the decorating 

profession recognizes a news story of real importance, from 

a source of unquestioned authority. 

As part of the development and streamlining going on 

at Cheney Brothers, new improved jacquard looms have 

been installed, and are ready now to begin production. 

Finer jacquards will come from these looms, patterns 

of new magnificence, weaves of unprecedented quality. And 

they are coming soon. 

As this program swings into full realization, you will, 

more than ever, look to Cheney Brothers for the develop- 

ment of your most exacting commissions. 

CHENEY BROTHERS 
Quality manufacturers since 1838 

509 MADISON AVENUE, NEW YORK 22, N. Y. 

Velvets—Pile Fabrics—Cravats—Upholstery and Decorative Fabrics 

Yarns for Industry—Men’s Wear Fabrics—Machine Thread—Industrial Fabrics 

Sales Offices 

BOSTON ® PHILADELPHIA ® CHICAGO ¢ LOS ANGELES 

CHENEY 
FABRICS 

MILLs AT MANCHESTER, CONN. 

ALSO AT MANCHESTER, CONNECTICUT, A SUBSIDIARY...PIONEER PARACHUTE COMPANY 
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THE INDUSTRY 

The past five years—the first five in the 

life of Inter10oRs—have been among the 

most eventful in history. The next five 

years, while they may not be as momen:- 

ous, will be of tremendous significance 

economically, and it is our conviction 

that they will bring the greatest expan- 

sion yet experienced in the fields we 

serve. 

Many leaders in these fields share our 

conviction. On the occasion of our anni- 

versary they have written us to that effect, 

and we are quoting here what they have 

to say since it is of such general interest. 

REWARDING YEARS AHEAD 

It is hard to believe that INTERIORs is five 

years old. On the one hand, it seems as 

tho it has always been with us—an old 

friend, sage, stimulating and _ reliable. 

Probably one reason INTERIORS seems so 

much older than its years is that it learned 

to talk when it was born. It always has 

something to say and always knows how 

to say it well. 

No doubt you are thinking, “The first 

five years are the hardest.” Wait! The 

next five hectic years ahead for our in- 

dustry are sure to be the most demanding 

in our history. That they will be reward- 

ing, I have no doubt. Never before did 

our people feel so deeply the need of a 

haven, a peaceful home life, a safe shelter 

from a world troubled to death with fears 

and doubts, political, economic and scien- 

tific. Never before have our people been 

so responsive to the appeal of high style 

and good taste in their home furnishings. 

Never before were there so few compelling 

pulls to coax these funds away in other 

directions. 

InrERIORS is charged with a great responsi- 

bility. It must constantly remind a flour- 

ishing and growing industry that there 

is more to business than making money. 

Fair dealing and ethical practices are 

elementary. Much more is demanded. We 

must seize this opportunity to raise the 

level of our business to the highest pro- 

fessional standards. The first requisite 

for this is knowledge—thorough and 

specific—and increasing study of the facts 

and forces bearing upon interior design- 

LOOKS AHEAD 

Lasting success and efficient service 

are impossible otherwise. 

Our business can be such that it will en- 

hance the lives of all who have contact 

with it—our customers, our employees, 

our sources of supply, our colleagues. Only 

so will life’s satisfaction be found in our 

work itself, INTERIORS can and will help 

us find the way in the next five years. 

ing. 

Hubert Rothschild, President 

John Stuart, Inc., and 

Treasurer, 

John Widdicomb Co., Ine. 
New York, N. Y. 

WE HAVE BEST DESIGNERS 

Congratulations on INTERIors’ fifth birth- 

day. You’ve done an outstanding job for 

our industry, but not half the job you'll 

be called on to do during the next five 

years. We need you as a constant irri- 

tant to scratch away at our lethargy! 

For the next five years our industry will 

undergo the greatest expansion in its his- 

tory. Pent up demand for refurnishing, 

collossal purchasing power by way of 

savings, accumulated needs for new hous- 

ing are conditions that will absorb all the 

goods our factories can produce for sev- 

eral years. But therein lies the great 

danger. How can we maintain this ex- 

pansion after the days of easy selling are 

past? Will we improve and promote our 

products during this period as other in- 

dustries will be doing? 

It is my deep conviction that the furni- 

ture industry has brought on its previous- 

ly uninspired condition because they made 

no effort to compete with other indus- 

tries for the consumers’ dollar. New de- 

signs, new materials, new uses were al- 

ways being promoted in automobiles, 

toasters, washing machines, radios, etc. 

Our industry had no _ counter-measures 

of its own such as dramatizing the great 

indoors that might have sold a lush and 

lovely living room instead of a perennial 

new car. 

We must remember that the coming ex- 

pansion in our own industry will be true 

as well for other consumer-goods indus- 

tries, all trying to pry the lid off the con- 

CONTINUED ON PAGE 1¢ 
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King Henry VIII's birthday 
gift of a leather upholstered 

chair is delivered to 
Anne Boleyn. 

Furniture Designed by Irving Gold for Imperial Leather Furniture Co., New York City 

Blanchard ‘bra. Lane 
408 Frelinghuysen Ave., Newark 5. N. J. 
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sumer’s moneybox. If we want to first 

assert and then maintain our competitive 

position with these other industries, we 

must begin now and continue relentlessly 

to offer new designs, make use of new ma- 

terials and to promote and dramatize the 

home as an esthetic environment rather 

than a four-walled receptacle to hold a 

television set or a toaster. 

We have the best designers in the world 

right here in America. We have new and 

wonderful raw and processed materials 

available. We should use them to main- 

tain any permanent standard of volume 

along with other industries 

I think the job of INTERIORS is to con- 

tinue spelling this message, and to con- 

tinue to emphasize the higher cultural 

level which a well-furnished home reflects 

and for which all people should be en- 

couraged to strive. Our industry must 

give them the ingredients. 

Walter S. Charak 

Charak Furniture Company 

New York, N. Y. 

LARGE FURNITURE DEMAND 

Although we are just a little older than 

Interiors (this is our 80th year, by the 

way), we respect your publication most 

highly. You have maintained your high 

standard of eye and editorial appeal, and 

our continuous appearance in your ad- 

vertising section justifies our good opinion 

of INTERIORS. 

If Unele Sam lets industry do their job 

in getting back to full-time production, 

so that materials and skilled labor will 

again be available for continuous and 

profitable production . . . then industry 

will be in a better position to make the 

furniture that is so desperately needed 

throughout the nation. The furniture 

manufacturers will be able to produce in 

a volume that will bring prices within the 

reach of those who wish to satisfy their 

appetite for quality furniure, after 4 long 
years of waiting. 

For the past few years our facilities were 

devoted 100 per cent to the war effort. We 

converted to furniture production the 

latter part of August ... in fact some of 

10 

THE INDUSTRY LOOKS AHEAD 

our employees returned to the making of 

furniture a few minutes after they had 

driven their last rivet in some of our air- 

plane wing panels. In the meantime our 

plant has been greatly improved and 

facilities and equipment ¢~larged for still 

greater and finer production. 

Based on available methods of research, 

as well as actual contact with our Trade, 

the market for fine furniture should be 

very large for at least the next five years 

. and if a building boom develops in 

the meantime, this demand will be still 

greater. 

C. M. Geyer 
Kittinger Company, Inc. 

Buffalo, N. Y. 

PROGRESS IN GOOD TASTE 

The progress in our industry, to make 

this a more pleasant world in which to 

live, extends far beyond the next five 

years. 

Our people are moving forward and look- 

ing upward. It now becomes the mission 

of those in the Home Furnishing Indus- 

try to supply this need. To fulfill our 

part, we must supply quality merchandise 

and maintain a standard of ethics, so 

that the feeling of confidence in our crea- 

tions will be passed on to the layman by 

the dealer with utmost sincerity. 

The trend of the time, because of new 

economic conditions has encouraged a 

vast new group to seek more pleasant 

surroundings in their homes and_ to 

adequately take care of these needs, it will 

require much effort and many years. 

On this your 5th Anniversary, may I 

have the pleasure of expressing my sincere 

good wishes for the further success of 

INTERIORS. 

Henry H. Turchin 

H. H. Turchin Co. 

New York, N. Y. 

PENT-UP DEMAND 

First of all, I want to congratulate you on 

the remarkable job you have done with 

INTERIORS in the past five years. You have 

made it the chief organ in the field of 

Interior Design and every firm associated 

with this profession should be proud of 

your accomplishment. 

The next five years should be loaded 

with opportunity for the home furnishing 

industry. Never before has there existed 

such a huge pent-up demand together with 

high purchasing power. There will be 

an abundance of business at satisfactory 

profits for the alert and enterprising 

firm. 

On the other hand, there will be no more 

of the recent frantic scramble for “goods 

at any price.” Salesmen will again sit 

on buyers benches and await their turns 

—and all of them will not get orders. 

Competition will be active and healthy. 

Only sound values will produce business. 

Tremendous progress will be made in pro- 

duction methods. Good design and super- 

ior quality will be demanded. For the 

efficient and enterprising, it will be an 

era of great prosperity,—conditions of the 

past two years, will fall by the wayside. 

C. T. Hogan, President 

Wood and Hogan Company 

New York, N. Y. 

HOUSING AND FURNITURE 

Volumes could be written on the pos- 

sibilities of plastics, built-in furniture, 

lighting, and all the almost magical ad- 

vances in equipment for living, and it 

seems to me volumes have. 

Our immediate concern is closely tied in 

with the building outlook. 

Up to the minute surveys indicate that 

46 per cent of the new housing will be 

modern. Architects, builders and con- 

sumers can be expected to demand furni- 

ture in scale and in harmony with the type 

of dwellings to be built, furniture which 

combines simplicity, livability and utility. 

Unit construction, both for seating and 

for storage facilities, will combine the 

utmost in efficiency and adaptability. 

We feel we have accomplished the rap- 

prochement of contemporary house de- 

sign and contemporary furniture design, 

by using architects to create furniture ap- 

propriate to its surroundings. Both our 

CONTINUED ON PAGE 116 
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LETTERS 

BAROQUE LIFE? 

Sir: 

Mr. Frankl’s simile of baroque archi- 

tecture and the elaborate dish enjoyed 

by his wife at a Havana restaurant is 

clever and apt. But in the same article 

you revive the familiar thesis that modern 

architecture is best suited to the 20th 

Century way of life. 

Are we to assume that Mr. Frankl, being 

a functionalist, dined on raw carrots, 

whole wheat bread, a beaker of milk, 

etc.? 

One of the paradoxes of modern archi- 

tecture and decoration is that its most 

ardent enthusiasts belong 

While the simple farmer’s 

house is cluttered with elaborate if ugly 

to a group 

baroquely. 

decor, the streamlined functional home 

is often the background for an existence 

made up of a hectic schedule of hair- 

dressers, luncheon dates, dressmakers, 

cocktail parties, elaborate dinners, and 

amusing games and conversations. Even 

courtship, romance and the arts of love 

have their baroque elements. 

The complicated lives of the upper in- 

come group and the uncluttered, expen- 

sive backgrounds prepared for some of 

them by our leading modern architects 

and decorators both have their charm. I 

object only to the repeated theme that 

the two are of the same pattern. Rather 

it would seem that modern decor is a 

compensation or foil for modern living. 

The most famous exemplar of the un- 

cluttered life was a man named Thoreau, 

who lived in a functional but unstyled 

cabin on Walden Pond. Perhaps he 

would feel that baroque and the lusher 

modern are sisters under the skin. I 

suspect he would say “a curse on both 
your houses.” 

George B. Jackson 

(Edwin Jackson, Inc.) 

New York 

Mr. Jackson raises such an interesting 

point that we have asked a modern de- 

signer and a student of design to com- 

ment. Two replies appear belo:v.—Ed. 

MR. T. H. SAYS NO 

Sir: 

I just did not have the heart to pass up 

that interesting letter of Mr. George B. 

Jackson, who takes issue with the familiar 

TO THE 

thesis that modern architecture is best 

suited to the 20th century way of life. 

It is Mr. Jackson’s contention that the 

most ardent enthusiasts of modern archi- 

tecture live, to quote him, “most ba- 

roquely.” By living baroquely, Mr. 

specifies a schedule of hair- 

luncheon dates, 

Jackson 

dressers dressmakers, , 

cocktail parties and elaborate dinners. 

As a designer, I have observed over the 

last years people living in contemporary 

houses with appropriate furniture, and 

people living in pseudo-period houses 

with antique furniture. Almost invaria- 

bly, I have observed that the mentality 

which finds its social and aesthetic 

ambitions best expressed by the feudal 

decor and antique furniture of the past, 

is the type that lives baroquely. Always 

the period salon is recreated as the point 

of departure for a career of social snob- 

bism, the perquisites of which involve a 

hectic preoccupation with the baroqueries 

Mr. Jackson specified. From the social 

columns to the antique shops is a line 

straight as the crow flies. 

On the other hand, while far be it from 

me to exaggerate the virtues of the people 

I have observed living in contemporary 

interiors, | have noticed that as a group 

they are more often than not concerned 

with an intellectual life, with its accom- 

panying desire for tranquility. Naturally, 

the persons who find no interest in the 

folie de grandeur expressed in the antique 

leavings of a vanished European aristoc- 

racy, have a more straightforward atti- 

tude, not only about the furniture and 

architecture which they select to live 

with, but a more straightforward attitude 

toward life itself. Generally speaking, I 

believe the life that these people live is 

closely identified with the contemporary 

architecture and furniture they have 

chosen to surround themselves with. 

One cannot help 

Jackson’s 

suspecting that Mr. 

conception of contemporary 

architecture and furniture, to judge from 

his expressions “a functionalist,” “stream- 

lined functional home,” and “lusher mod- 

ern,” is a lurid phantasmagoria, the 

ingredients of which have been formed 

by the Bauhaus, and the decor of the 

Normandie and of Hampshire House. If 

this is Mr. Jackson’s conception of the 

modern house and the life lived within 

it then his contention that modern and 

baroque life and architecture are “sisters 

under the skin” is perfectly correct. 

EDITOR 

Correct, too, would be Mr. Jackson’s con- 

tention that Thoreau might have said “a 

curse on both your houses.” On the other 

hand, if we are to play the game of 

imagining what would be the reaction 

of the fathers of the enlightenment to the 

architecture of today, surely Mr. Thoreau 

would have approved of, and would have 

been sympathetic with both the archi- 

tecture and the life lived within the houses 

which have stemmed from such men as 

Frank Lloyd Wright and his younger 

American followers. 

That’s all for today. See you at Taliesin. 

T. H. Robsjohn-Gibbings 

New York 

THOREAU AND FAMILY DINNERS 

Sirs: 

Mr. Jackson’s very amusing letter seems 

to make, perhaps unconsciously, one of 

the chief arguments in favor of modern 

design. No modernist that I know of 

believes in asceticism or the hermit 

We strive to develop better, 

cheaper, simpler houses in order that 

the owners may have more time and more 

money for a bigger, fuller, richer life. 

existence. 

Susan Kadison 

New York 

P.S.—Henry Thoreau with his bean field 

and his home-made cottage, used to sneak 

into Concord quite frequently and have 

a good family dinner with Emerson and 

the Alcotts. 

FISH STORY 

Sir: 

On page 104 of your August issue under 

the heading “News From Coney Island,” 

there is an article which discusses the 

proposed New York City Oceanarium. 

In it you say “From an ichthyological 

source we hear that Morris Ketchum is 

the architect.” I regret to inform you 

that you have been talking to the wrong 

fish! The architects for the Oceanarium 

are Harrison, Fouilhoux and Abramouitz, 

and Aymar Embury II, Associated Archi- 

tects—and not the undersigned. 

Morris Ketchum, Jr. 

Sorry. Our error.—Ed. 

CONTINUED ON PAGE 146 
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FOR 

BUILDING AND REBUILDING 

Loans for Home Owners 

When building restrictions went into the 

discard with the end of War Production 

Board’s Limitation Order L-41, all re- 

strictions on loans for repairs or im- 

provements on existing homes went with 

them. Raymond M. Foley, national admin- 

istrator of the Federal Housing Adminis- 

tration, said that some 4,500 lending in- 

stitutions throughout the country had 

resumed making loans under the peace- 

time regulations of FHA Title I, and that 

any property owner can obtain them by 

applying directly or through a materials 

dealer or contractor. He pointed out that 

there are hundreds of thousands of well- 

constructed homes in good neighborhoods 

that need repairs, and many thousands of 

others which can be saved from deteriora- 

tion by modernization, and that such 

YOUR 

BUILDING AND REBUILDING ... 

MUSEUMS AND EXHIBITS ... 

COMPETITIONS... 

SERVICE STATIONS... 

FURNITURE... 

COLOR COORDINATION ... 

1944 totaled 49,190, a drop of 26,720 or 

35.2 per cent from the 75,910 residences 

erected in these same cities in 1943. The 

drop in homes built over the three-year. 

period 1942-44 in these cities was 75.0 per 

cent as compared with units constructed 

in the pre-war years 1939-41. Los Angeles 

led the 50-city list in 1944 with 9,091 

new dwelling units, according to the re- 

port; next came New Orleans with 4,563; 

Chicago 3.970; San Francisco 3,814; De- 

troit 3,709; Washington, D. C., 2,598; San 

Diego 1,942; Cleveland 1,821; Seattle 

1,724; and Dallas 1,620. Boston, Jersey 

FOR YOUR CALENDAR 

NOVEMBER 26. “Victory Lighting Jubi- 

lee” trade show sponsored by General 

Electric Company. At 17th Regiment 

Armory. New York, N. Y. 

DECEMBER 1-8. New products show. At 

Grand Central Palace, New York. 

DECEMBER 30-JANUARY 4. Housewares 

show. At the Palmer House, Chicago, 

Ill. 

JANUARY 7-19. Home furnishings mar- 

ket. At Merchandise Mart, Chicago, IIl. 

JANUARY 12-19. New products show. 

At Boston Mechanics Building, Boston, 

Mass. 

JANUARY 13-16. Gift show. At Deshler- 

Wallick Hotel, Columbus, O. 

JANUARY 13-18. Gift show. At Hotels 

Phillips and Muehlebach, Kansas City, 

Mo. 

JANUARY 20-24. Gift show. At Statler 

Hotel, Detroit, Mich. 

JANUARY 20-FEBRUARY 1. Lamp show. 

At Hotel New Yorker, New York, N. Y. 

JANUARY 28-FEBRUARY 8. Gift show. 

At Palmer House, Chicago, Ill. 

work is necessary because it may be some 

time before new construction can catch 

up with the demand. 

It is estimated that at present close to 

8,000,000 non-farm dwelling units in the 

United States need major improvements 

and repairs, and that expenditures for 

them in the next year will total approxi- 

mately $3,000,000,000. 

Building in a War Year 

The drop in housing was pointed up in a 

report made by E. E. Crabb, chairman of 

Investors Syndicate, stating that dwelling 

units built in 50 leading U. S. cities in 

City, and Rochester reported no new 

homes built in 1944, 

Surplus Housing 

Federal Public Housing Authority an- 

nounced its readiness to sell the Govern- 

ment’s 320,000 temporary, jerry-built hous- 

ing units around shut-down war plants. 

FPHA believes it can help ease the hous- 

ing shortage and yet adhere to the pro- 

vision made by Congress that these tem- 

porary housing projects be torn down 

within two years after the war emergency 

was over, by selling the units to private 

builders, who would demolish them and 

INFORMATION 

move them from their present sites, and 

would use some of the salvaged material 

for entirely new houses. FPHA says it 

will show the method of recovery at a 

20-acre “showcase” exhibit to be erected 

at Silver Springs, Md. in mid-December. 

New Home Production Methods 

As a result of experience gained in the 

construction of five home centers in the 

Eastern industrial area in the past four 

years, W. W. Rausch, architectural engi- 

neer and president of Anchorage Homes, 

Incorporated, announced that he and his 

associates were preparing to build a large 

plant for assembly-line production of 41 

models of “conventional” style American 

houses which he designed. A method has 

been formulated for constructing them in 

interlocking panels and assembling them 

at the site. Models range from a one-bed- 

room cottage to two-story, four-bedroom 

houses and they can be erected in less 

than a week after foundations are com- 

pleted. 

The parts of the house consist of room- 

size wall panels, floor, ceiling, and roof 

that fit together in a variety of shapes 

and sizes. An assembly technique has been 

devised that the sponsors claim will 

eliminate much waste motion and waste 

materials. The houses are to be marketed 

and the system put into initial operation 

within a 250-mile radius of the manu- 

facturing site in Massachusetts. 

Housing to Fit Families 

The Boston Housing Authority will start 

construction soon on a low-rent housing 

project designed to prevent over-crowd- 

ing, and solve the triple problem of rela- 

tively high land cost, the sizes of the 

families to be served, and the desire to 

have families with the most children on 

the lower floors. 

This project in the South-end of Boston 

will have a thirteen-story main building, 

will contain three-room apartments for 

small families, and working down from 

the central structure will be single-family 

dwellings ranging up to seven rooms. The 

largest families will be housed in larger 

single two-story houses on the outer 

fringe of the development, providing 

more open spaces for children and pre- 

venting overcrowding in the center. Under 

the new theory of the Boston Housing 

Authority, the families in the central 

building will have places to which to 

move as they grow, and this, according 

INTERIORS 
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WALKER ART CENTER BEFORE AND AFTER 

REMODELING. BRICK AND KASOTA 

STONE FRONT. 

to John Carroll, chairman of the Author- 

ity, is the first time a city is planning a 

housing project based on an accurate pre- 

appraisal of sizes of families. 

Kitchens to Fit Houses 

Realizing that kitchens in Philadelphia’s 

thousands of “row” houses are usually 

small and not too well laid out, the Phila- 

delphia Electric Company conceived the 

idea of taking what might be called a 

typical kitchen-and-dining-room space in 

a Philadelphia row house and converting 

it to a small streamlined kitchen, small 

laundry and a dining-living space. 

They claim that it is practically five rooms 

all rolled into one, and has the spirit 

and charm of the old-time large kitchen 

with the most modern and newest labor- 

and time-saving devices added. It is 

dlanned for many uses around the clock 

ind provides space for all members of 

he family to be together and pursue their 

ywn work and hobbies. 

The Philadelphia Electric Company’s ex- 

hibit of this up-to-date “pioneer” kitchen 

is drawing large crowds. 

New Avenue—New Building 

In keeping with the renaming of New 

York’s Sixth Avenue to the Avenue of 

the Americas, a new building is to be 

erected there soon to be known as the 

Good Neighbor Building. It will be a 

16 
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57-story skyscraper—the tallest yet to be 

projected for postwar Manhattan. Jacob 

Rappaport, lawyer, and Leonard Rappa- 

port, architect, are president and treas- 

urer, respectively, of the Building of the 

Americas Company, Incorporated, plan- 

ners of the new building, and they expect 

work on it will be started before the end 

of the year. The facade of the tower 

will be of marble, the structure will in- 

clude a “three-dimensional” television 

theatre, and stores, display rooms, and 

offices designed particularly to accommo- 

date tenants doing business in South and 

Central America. Tentative plas have been 

made for a possible roof landing fer 

helicopters. 

MUSEUMS AND EXHIBITS 

Everyday Art Gallery 

With a completely new facade that radi- 

cally departs from the old (see cuts at 

leit) the Walker Art Center of Minneap- 

olis, Minnesota, has also established an 

Everyday Art Gallery and is embarking 

on an extensive program devoted to the 

promotion of good design in everyday 

objects. A series of exhibitions to be 
shown in the Gallery during the coming 

year will display well-designed articles 

for the home that have recently been 

put into production, as well as designs 

still in preparation by manufacturers and 

designers. New materials and techniques 

also are to be emphasized. The opening 

in January will present a survey of new 

designs in all fields; the second show, 

scheduled for March, will be devoted to 

furniture only. Actual objects, drawings, 

photographs and models are to be ex- 

hibited, and Hilde Reiss, Curator of the 

Everyday Art Gallery, says that she is 

continuously on the lookout for new and 

outstanding products and designs to 
exhibit. 

Historic Mansion Redecorated 

Nancy McClelland once again demon- 

strated her talent and skill in redecorat- 

ing some of the rooms in the historic 

Jumel Mansion, restoring the original 

charm it possessed when it was one of 

the notable homes of early New York. 

On the basis of old records she created 

lovely interiors which obviously are liv- 

able and yet historically accurate in de- 

tail. The project is sponsored by the 

Washington Headquarters Association, 

founded by the Daughters of the Amer- 

ican Revolution, and headed by Gladys 

Voorhees Clark as president. Three bed- 

rooms and General Washington’s office 

have so far been opened to the public. 

Antiques of the type of furniture used 

by Mme. Jumel, who lived in the man. 

sion in the early years of the nineteenth 

century, are shown in her elegant French 

bedroom. Washington’s room by contrast, 

is furnished in an earlier and simpler 

style. 

COMPETITIONS 

Architectural Competition 

Rich’s, Incorporated of Atlanta, Ga., is 

sponsoring a nation-wide architectural 

competition open to all architects, archi- 

CHICAGO TRIBUNE CONTEST 

Five leading architects and four 

prominent builders in the residen- 

tial field will judge and select the 

winning designs in the Chicago 

Tribune’s $24,000 Chicagoland Prize 

Homes competition, according to 

Boyd Hill, A.1.A., professional ad- 

viser of the project. 

Builder members of the jury are 

Irvin A. Blietz, Wilmette; Arthur 

E. Fossier, president, Chicago Met- 

ropolitan Home Builders’ associa- 

tion; J. W. Merrion, president, Na- 

tional Association of Home Build- 

ers, and John R. O’Connor, both 

of Chicago. Chairman of the jury 

of awards is Paul Gerhardt, Jr. 

president of the chapter, American 

Insitute of Architects. Co-chairman 

is Philip B. Maher, Chicago archi- 

tect and fellow of the A.I.A. Other 

architect members of the jury are 

John Merrill, A.I.A., A. N. Rebori, 

both of Chicago, and John W. Park, 

production manager of the Chicago 

Tribune. 
As reported in last month's 

Interiors, the purpose of the com- 

petition is to encourage better 

home designs, to help launch Amer- 

ica’s building revival, to create 

more jobs, and to solve three dif- 

ferent housing problems, based on 

the needs of three different typical 

family groups. 

A copy of the rules will be sent 

free to those who address requests 

to ‘Chicagoland Prize Homes Com- 

petition, Room 512, 435 North 

Michigan Avenue, Chicage 11, Illi- 

nois. The competion closes on 

December 15. 

INTERIORS 
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Exciting, exquisite Viton: 

THE COURTNEY... Top and aprons tn 
, ) \* smokey antique mirror. 22” x 38” top is bordered 

taftsmen steeped in. the tradition, . by. carved rope detail. Rope detail and carving on 
of fine furniture . :. each table legs highlighted in antique gold. $59.50 

Balance of table solid mahogany. 
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tectural students, and draftsmen for a 

design of a small home for a Georgia 

family, but adaptable elsewhere in the 

country. Henry A.LA., Atlanta 

architect, who designed the Warm Springs 

Kenneth Reid, A.I.A.. 

editor of Pencil Points Progressive Archi- 

Toms, 

Foundation, and 

tecture, co-sponsors of the competition, 

will serve as advisors. There are 30 cash 

INFORMATION 

petition booklets may be obtained free 

of charge from George Nelson, A.LA., c/o 

The Architectural Forum, Department 

P-3, 350 Fifth Avenue, New York 1. 

Interior Design Contest in Schools 

The Furniture Stores Guild in New York 

has sponsored a city-wide interior decora- 

SOCONY-VACUUM’S NEW LUBRITORIUM AND SALES ROOM COMBINATION 

prizes totaling $10,000, with a special 

Georgia prize of $1,000 to be awarded to 

the Georgian submitting the best design. 

Gas Range Contest 

A contest for the design of the “Gas 

Range of Tomorrow.” involving 16 cash 

awards totaling $18,000, will be conducted 

by the American Stove Company, accord- 

ing to S. E. Little, vice president. It will 

be sponsored by the Architectural Forum, 

with George Nelson, of the 

Institute of Architects, as 

adviser. 

American 

professional 

The contest is open to all residents of 

the United States, with the exception of 

employees of the American Stove Com- 

pany, its subsidiaries, its advertiisng agen- 

cies, The Architectural Forum, and the 

families of such employees. or employees 

First, 

second and third prizes respectively will 

amount to $5,000, $3.000 and $2,000; also 

three prizes of $1.000 each, and 10 prizes 

of $500 each. The contest opens in 

November and closes March 1, 1946. Com- 

of other range manufacturers. 

tion contest in eighty vocational and aca- 

demic high schools, for 13-15 year old 

students and for advanced students in 

Entries will be 

called in by December 12. A_ one-year 

scholarship in a professional school of 

interior decoration will be the first prize 

elective major classes. 

in the advanced group. 

SERVICE STATIONS 

New Postwar Lubritoriums 

Two of the larger petroleum marketing 

Shell Oil 

Socony-Vacuum Oil 

companies, Company and 

Corporation, have 

opened experimental postwar service sta- 

tions in the New York City area. These 

are believed to be indicative of a coming 

trend toward lifting the service station 

operator from the status of “grease mon- 

key” to that of an important merchant in 
the community he serves. The emphasis 

in these new stations is on service to the 

driver and on increased display space for 

merchandise. (see cut above). 

Among the new features in these modern 

service stations are the absence of wall: 

between lubritorium and salesroom, bet- 

ter lighting and greater organization of 

equipment, designed to facilitate the work 

of the attendant and accommodate the cus- 

tomer. It is felt that the average service 

station is so unorganized that the operator 

has to spend much of his time fetching 

tools and drawing up equipment. 

Other large petroleum marketing com- 

panies, such as Atlantic Refining Com- 

pany, Pure Oil Company, Sun Oil Com- 

pany, and Standard Oil of New Jersey. 

also are working on similar plans. 

LIGHTING 

Board of Design for Lamps 

The Lightolier Company has appointed a 

board of design to create an entirely new 

line of lamps. The board includes Dorothy 

Liebes, who is now doing a special series 

of fabrics for Lightolier lamp shades; Ed- 

ward J. Wormley, Tommi Parzinger, in- 

dustrial designers; Carl Moser, chief of 

design at Lightolier; and Alfred Auer- 

bach, home furnishings specialist. 

New Street Light Predicted 

Dudley M. Diggs of the General Elec- 

tric lighting division predicts that a new 

type of street light fixture is coming that 

will bring relief to “people who have to 

go to bed with street light shining in 

their eyes.” The new fixture will project 

the beam downward. 

FURNITURE 

New Patterns Coming 

Despite the end of the war, home furnish 

ings are going through the period of 

shortest supply in the final quarter of 

1945, according to Col. Lawrence H. 

Whiting, president of the American Furni- 

ture Mart, Chicago. Materials shortages, 

particularly in upholstered furniture 

covers, are responsible, he said, together 

with a labor shortage in many furniture 

centers, and the fact that hardwood lum- 

ber producers refuse to produce one of 

the principal raw materials at the loss 

required under OPA prices. “The indus- 

try, however, should be ready by the be- 

ginning of 1946 for an era of many years 

” Col. Whiting stated. 

“New patterns in profusion will be intro- 

duced at the January markets for the 

first time 

of good business, 

in years. Glass will be in- 

creasingly used, but walnut and mahogany 

will retain their following. There will be 

plastic usages, there will be new fabrics 

CONTINUED ON PAGE 136 
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ARCHITECTS—DRAFTSMEN—STUDENTS 

Don't forget the closing date of the 

$24,000.00 
CHICAGOLAND PRIZE 
HOMES COMPETITION 

All entries must be received or date-marked 

not later than 5 p.m., Monday, December 10, 1945 

H™ you seen a copy of the 
rules of the Chicagoland 

Prize Homes Competition, of- 
fering 24cash prizes of $1,000.00 
each for designs of small homes? 

If not, send for your free copy 
today. There is still time to 
produce the simple floor plans, 

perspective, two elevations and 
other minor detail required 
before the closing date, De- 
cember 10, 1945. No specifica- 

tions or working drawings are 
required. 

Here is an opportunity to 
encourage public appreciation 
of competent architectural 

skill, speed America’s building 
revival, create more jobs—and 
win substantial monetary re- 
ward and national recognition 
and publicity for yourself. 
Entrants may submit any 
number of entries and are en- 
titled to win any number of 
the prizes offered. 

Mail the coupon today for 
your free copy of the rules. 

Chicago Tribune 
August average net paid total eirculation: Daily, Over 1,025,000 

Sunday, Over 1,300,000 

DON’T FORGET 

TO REGISTER! 

If you have a copy 

of the rules and in- 

tend to submit an 

entry, be sure to 

register. Registra- 

tions close at 5 p.m. 

December 8, 1945. 
St de | 
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My name 

Street and No.. 

Professional Adviser, Boyp Hix, A. I. A., Chicago 

THE JURY OF AWARDS 

Paut Gernarot, Jr., A.LA. 
Chairman 
President Chicago Chapter 
American Institute of Archi- 
tects, Chicago 

Puitip B. Mauer, F.A.I.A. 
Co-Chairman, Chicago 

Irvin A. BLIETz 
Builder, Wilmette, Ill. 

ArTHUR E. Fossier 
President, Chicago Metropoli- 
tan Home Builders’ Association 
Chicago 

Joun Merari_t, A.I.A. 
Chicago 

J. E. MErr1on 
President, National Associa- 
tion of Home Builders 
Chicago 

Joun R. O’Connor 
Builder, Chicago 

Joun W. Park 
Architect, Chicago 

A. N. Resort 
Architect, Chicago 

Under a ruling of the A.I.A. committee on 
competitions, Institute members are permit- 

ted to enter this competition. 

CHICAGOLAND PRIZE HOMES COMPETITION 
Room 1512—435 N. Michigan Ave., Chicago 11, Illinois 

Please send free brochure containing complete details and rules of the Chicagoland Prize Homes Competition. 

sesssessnnnseenseseneeeenaeee one No. if any..........State 
(please PRINT plainly) 
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FRONTISPIECE BY GYORGY KEPES 

PIONEER TEXTBOOK 

LANGUAGE OF VISION. By Gyorgy 

Kepes. With introductory essays by S. 

Giedion and S. I. Hayakawa. 224 pages, 

8144 x 11”, with 318 illustrations. Paul 

Theobald, 5 North Wabash Avenue, Chi- 

cago 2. 

A thorough and well thought out analy- 

sis of the basic factors of art and design 

has been badly needed since the turn of 

the century. Textbooks on the principles 

of design and on “art appreciation” that 

are available to the student are hope- 

lessly outdated and offer practically no 

guidance through the maze of conflicting 

ideals and styles in art—both “fine” and 

commercial. 

Gyorgy Kepes fills the need brilliantly 

with his exceptional analysis of the psy- 

chology of art. Understanding that every- 

thing we see conveys as real and as defi- 

nite a message as words do, he has set 

out to analyze the language of these 

messages, and to present the principles of 

its grammar, its spelling, and the more 

subtle matters of its rhetoric style. The 

inclusion of an introductory essay by the 

famous language psychologist, S. I. Haya- 

kawa immediately points up his concern 

with vision as a psychological experience, 

and disavows the dogmatic and limited 

approach of the average art analyst. 

The presentation is excellent. This is not 

an easy book to absorb; its comparatively 

short text is crammed with very solid 

meat—crammed, not padded. The Hun- 

garian-born Mr. Kepes is a painter, com- 

mercial artist, teacher, and experimenter 

20 

in visual psyciiology. No doubt his lec- 

tures have helped him to organize and 

clarify his material into this accurate 

and logical book, which is no small feat, 

considering the nature of the subject. 

It is reassuring to find that Mr. Kepes is 

not afraid to make a very thorough pre- 

sentation of the fundamental laws of 

vision. This is not only valuable in itself 

—it serves as a definitive and compact 

textbook on line, perspective, color, 

visual memory, visual fatigue, and so on 

—but it prevents ambiguity further on. 

The volume is handsomely produced. 

Typography is by the author, and illus- 

trations are superbly chosen to explain 

the text. In fact there is only one fault 

to find, that the first printing was limited 

to 3,000 copies, and has been sold out. 

Another printing is in the presses, and 

it also should be snapped up, because no 

one with any interest in psychology, 

painting, photography, advertising, or any 

other application of art, can afford to 

iniss this book. 

PARKS FOR CITY-ITES 

12 YEARS OF PARK PROGRESS. 4A re- 

port by Robert Moses to Mayor Fiorello 

H. LaGuardia of the City of New York. 

63 pages, illustrated. 1945. 

Having worked near-miracles in the re- 

designing and creation of parks, play- 

grounds and other recreational facilities 

in New York City since 1933, Park Com- 

COVER OF MR. MOSES’ BOOKLET 

BOOKSHELF 

missioner Robert Moses has now made 

a report on these accomplishments. 

The report is contained in a handsomely 

printed and illustrated booklet, designed 

by Richard C. Guthridge. It gives a 

precise, condensed overall picture of the 

new spirit of public service that pervaded 

the City’s Park Department and of the 

resultant reconstruction and expansion of 

the larger parks, building of parkways 

and provision for recreation in connection 

with arterial construction, housing and 

other public works. Recreational facilities 

were tripled, and it is stated that today 

New York stands in the front of Ameri- 

can municipalities in that respect. So 

much so that other municipalities and 

public officials have been and continue to 

be intensely the whole 

project. 

interested in 

When Moses took over in 1933, local parks 

and recreational facilities were lacking 

in many neighborhoods of the city’s five 

vast boroughs, and were obsolete in 

others. But “80,000 relief workers were 

at work on planless park projects largely 

of the leaf-raking and sidewalk-polishing 

type.” He immediately recruited a staff 

of professional designers, and under su- 

pervision of noted technical consultants 

these men and women produced plans for 

many of the improvements. At the peak, 

the planning section reached 1800 people 

including architects, engineers and land- 

scape architects, who, working in the 

field and in the drafting rooms, con- 

stitute one of the largest forces of this 

kind ever assembled. 

That this huge staff of experts was com- 

pletely successful in its goal is evidenced 

by text and pictures of the report, and 

by the unorthodox, but attractive and 

intensely interesting graphs and charts 

lavishly spread throughout the booklet. 

There has been intelligent handling of 

such noisome problems as park lawns 

and landscaped areas being torn to pieces 

by active children. This was solved 

largely by placing numerous marginal 

playgrounds near the entrances to larger 

parks to intercept the children and pro- 

vide them with healthy play space, thus 

reducing the amount of damage to passive 

areas. 

Although New York City is known as a 

city of beaches, it was nevertheless im- 

possible to provide bathing beaches for 

all parts of the huge metropolis. Conse- 

quently 17 large outdoor pools were pro- 
vided in congested neighborhoods, and 

in order to give them maximum useful- 

ness they are drained at the close of the 

CONTINUED ON PAGE 146 
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Now — let yourself go on advanced 
design and color in seating: now— 

toss the word “impractical” out of 

your vocabulary! 

Foamex cushioning opens new vistas 

of design for comfort and beauty. 
Now seating is liberated from the 
restrictions of bulky springs and 
stuffing that confine style forms. 

Foamex cushioning is one simple 

material foamed of air-and-latex 

cells. It provides floating support 

with a minimum of material—per- 
mits sleek-as-a-greyhound design. 

Every inch of Foamex is buoyant 

with millions of tiny air bubbles, 
each a resilient cushion, each a breathing ventilator, each 
a cradle of comfort. And Foamex is welded together into 

one unit that cannot sag or lump. 

This is Foamex cushioning cross-sec- 
tioned to show you the millions of 
tiny air-and-latex bubbles. Foamex 
is now electronically processed to 
insure longer wear. 

pastels or frankly bold tones— 

achieve dramatic contrasts—choose 
from.an infinite variety of patterns, 

weaves, textures—and know that 

Velon fabric will stay ever new, ever 

beautiful. For grease and grime 
can’t dig their way in; acids and 
alkalis can’t stain it. A wipe with a 

cloth dampened in water or cleaning 

fluid restores Velon’s original fresh- 

ness. Use Velon on chairs and sofas 

that get hardest wear—it will never 
sag, scuff, bag or buckle. Exposure 
to sun will not fade or discolor it. 
Like Foamex, Velon has proved it- 

self practically wearproof through 

years of wartime abuse in transportation seating. 

Specify Foamex and Velon today. Write Firestone, 

Akron, for full information. * RADE MARK 

Velon upholstery fabric opens new vistas of color, 

makes luxury completely practical. Select delicate boudoir 

NOVEMBER 1945 

Listen to the Voice of Firestone Monday Evenings over NBC 
I BEST TODAY--- 

Y sti. BETTER 
TOMORROW 



This light and graceful mirror, based solely 

upon a motif of oak leaves and vine, is typi- 

cal of the creations by Milch offered to the 

interior designer. This mirror will comple- 

ment any room, traditional or modern. It 

is also available in over-mantel and circular 

shapes. 

“(ge invite your inquiries 

PHOTOGRAPHS ON SPECIAL REQUEST 

D. MILCH @ SON, we. 
Showrooms: 

238 East 44th Street, New York 

J. W. Barnes Lesuice S. KLEIN 

Severly Hills, Calif. Dallas, Texas 
v. 
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' 
The splendid character of Arrow upholstered 

ereations...is emphasized by its beauty of design 

and deep seated comfort. 

At Department and Better Furniture Stores. 

As seen in ie/| House & Garden and S ROU UPHOLSTERY CO. 
House Beautiful 

153-55-57 West 23rd Street, New York 11, N.Y. 

> > > + + > > > > > > > > > > > > > > 
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as displayed in W & J Sloane’ 

new “House of the Years" ‘ Mir 

ew Cra Interfrels the Unusual in Minored Decor 

For your selection . . . a vast assortment of distinguished mirrored pieces in 

modern and period design, presented by New Era, specialists in mirrors and 

mirrored furniture. yy Our Custom Department faithfully executes mirrored 

furnishings of your own design. 

EXCLUSIVE MANUFACTURERS OF 

We invite you to visit our New York showroom. > ~oWh PLA Py 

Catalog on request. CU V AI PLA TG 

furniture 

wewend] “ 
316 E. 47th ST., NEW YORK 17, N. Y. NEW ERA GLASS COMPANY; INC. 



SCULPTURED CHINESE LAMPS ana HAND PAINTED PICTURES 

ata Watched Set 

Full-length Chinese figure from hand-painted water color picture is reproduced in magni- 

ficently sculptured lamp with matched second figure. Plastic composition pedestal—full 

wood base. Originals by the nation’s leading sculptors. Choice of 4 gorgeous color combina- 

tions. Height, with hand-made silk shade, 31 inches. This set will be the dramatic focal 

point of any style room. Limited number available NOW for immediate delivery. 

MATCHED LAMPS DECORATORS and 
nai DEALERS 
Retails .... $140.50 INVITED 

Visit our newly opened 

HAND PAINTED uttenberg tudiogs te floor retail establish 
ment, RUTTENBERG GAL- 

PICTURE LERIES INC., 336-338 

EDWARD C. RUTTENBERG SALES, INC. North Michigan Ave., 
Retails . 1215-7 Merchandise Mart, Chicago 54, Illinois Telephone: Superior 1805 Chicago 1, Illinois. 

NOVEMBER 1945 



HE important role played by mirrors, as an orna- 

mental accessory, is one of the notable features of 

this decorative age of glass. 

The many new and original uses to which mirrors 

are now put, the good taste in design, and soundness 

of construction are among the factors contributing to 

the success and popularity of mirrors. 

Leadership in this new field has been won by the 
No. 195 32” x 51” 

I. Schwartz Studio, which prides itself upon its fine 

craftsmanship and the wide range of styles and sizes 

of wall mirrors, chests, tables and other specialties it 

always maintains. 

The interior designer, the buyer for department 

stores, and the gift shop owner are cordially invited 

to inspect our stock, or to write for details. 

MIRRORED FURNITURE, VANITIES, NIGHT TABLES, 

SCREENS, DRESSING TABLES, COFFEE TABLES 

No. 205 352” x 45” No. 194 28” x 40” 

No. 802 18” x 30” x 54” No. 801 18” x 36” x 54” | 

Estimates sent free REgent 4-1560-1651 

GLASS AND MIRROR COMPANY 

317-19 East 64th St., New York 21, N. Y. 

INTERIORS 
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PRUTOL 
Presents a new and 

( 
lie 

ever changing 

DECORATORS’ SHOW 

day after day 

ee, 

A treasure house of 11 floors 

makes this the most resourceful 

HOUSE FOR THE TRADE 

MMMM TU 

ANTIQUES and REPRODUCTIONS 

of incomparable diversity for Living Room, Dining Room, Bedroom 
BY x 40” 

51 
MMMM MULL UL ULL UL LL nN aL AAA HH TRUATTLURULUALLALLVALILAUITALIUO UDALL LURK LULL 

The BRISTOL COMPANY 
319 East 62nd Street « East of 2nd Ave. © Tel. REgent 4-1140 ¢ New York 21, N. Y. 

LORS 
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Designers and decorators, often faced with 

narrow interior space limitations, can give 

greater rein to their ideas through the 

versatility of glass. 

Mirrors, for example, can create a new 

sense of spaciousness, brightness and beauty. 

Not only do mirrors alone have the inherent 

quality of doubling space or multiplying a 

view, but their capacity to reflect a detail 

or an area can accentuate the designer’s and 

decorator’s ideas of color and form. 

Most important, designers and decorators 

should insist on mirrors made of Polished 

Plate Glass . . . for then and then only can 

they be assured of the faithful reflections 

which their efforts deserve. For inspiringly 

helpful design, be sure that the mirrors you 

specify are made with L-O-F Polished Plate 

Glass. Libbey-Owens-Ford Glass Company, 

33115 Nicholas Building, Toledo 3, Ohio. 

Multiplying 
A VIEW WITH 

Mirrors 
Designer—Rudi Blesh 

Keep on Buying Victory Bonds! 

LIBBEY: OWENS - FORD 

INTERIORS 
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for tomorrow's plane interiors 

HOW THE FUTURE FEELS. 
Comfort will be a major factor in your future 

business. Making comfort is our business. For 

ten years we have been producing comfort in the 
form of “U.S.” Koylon Foam—the cushioning 

material that has made a science of Comfort 

Engineering. 

Buoyant Koylon actually lifts the body—flows 

away weight—fairly breathes comfort because of 

its air-in-latex texture. It is ideal for any type of 
seating and mattressing—completely satisfying 
to the rest-hungry. Its natural cleanliness and 

permanence—its freedom from bothersome 
parts to wear out—make Koylon an especially 
inexpensive item to maintain. 

If you’re future minded—you’re going to be 

Koylon minded. When Koylon is available again 
—you'll discover how the future feels. 

UNITED STATES 
NOVEMBER 1945 

PLANES: Koylon lightness fits plans 

BUSES & TRUCKS: » 
Koylon clean, durable {| 
comfort is perfect for © 
tomorrow's heavyduty ~ 
business 

RUBBER COMPANY 
U.S.” KOYLON FOAM DIVISION - MISHAWAKA, INDIANA 

TRAINS: Koylon all-con- 
dition restfulness is ideal 

for the cars of tomorrow's 

streamliners 

INTERIORS: Koylon adaptability is 
especially suited for upholsterers and 
designers of tomorrow's interiors 

Comfort [Engineered 
US, 

REG. ¥.5. PAT. OFF. 
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Hand Blocked 
Linens and Chintzes 

Damasks, Brocatelles 
Tapestries, Brocades 

Solo Tones in Plain and 
Textured Rayons ang Cottons 

Old England Prints 

ve J 
@ reeit Novelty Weaves 

Document Prints, Cockade Prints 

49 EAST 53rd STREET 

NEW YORK 22, WY. 

Casement Cloth BOSTON LOS ANGELES 

| CHICAGO PHILADELPHIA 

| @ 

L eee | 
30 INTERIORS 

\| 



— Joanrroms | 

IN THE ‘PRENCH ‘C/RADITION 

BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 

. ee. - 
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FABRICS OFXDISTINCTION 

Foe eighty years Decorators 

have looked to this Collection for the appropriate 

Fabric ... to suit the requirements of the modest 

as well as the elaborate scheme. ... Ever mindful 

of this tradition of long service to the Decorator, 

we steadily strive to keep the standard high despite 

the limitations of current supply. 

STROHEIM & ROMANN 
Uphobtecy and Decorative Gubeics 

35 East 5320 Steeet 

New York 22 NY, 
PHILADELPHIA BOSTON CHICAGO LOS ANGELES SAN FRANCISCO 

_ 
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Sometimes it’s done with mirrors. Sometimes with color. 

Sometimes with lighting. But always with imagination. 

margin | Each month, House & Garden reminds its readers 

for of the hundred and one ways to add to 

profits 
the charm of a room through flair in decoration. 

House & Garden homes average 8.2 rooms against a general 

U.S. average of 4.9.* This means twice as many 

opportunities for sales to customers who are constantly 

stimulated by House & Garden’s fresh ideas for decorating. 

+, *House & Carden Survey 

House « Garden 
© 1945, THE CONDE NAST PUBLICATIONS INC 

INTERIORS 



CHINE SE es | 

WALLPAPER PANELS | 
HAND JN TNS a) On @) 0D) <a | 

SPECIAL COLORS | 

TWO WEEKS DELIVERY | 

CHRYSANTHEMUM: | 
one of a set of 

sx flower panels 

~. =) ae 

JW ANIENIN ae | 
one of a set of 

four fruit panels 

KAIZENBACH | 
ano WARREN 

INC. 

NEW YORK CHICAGO | 

BOSTON | 

OS Wy \N Cla a NAN Y\ || 





*Reg. U. S. Pat. Off. 

The touch that distinguishes... 

handmade, colorful, washable 

wallpapers... available 

for immediate delivery 
; 225 FIFTH AVE., NEW YORK 10. N. Y. 

ON N.Y.C.2 

at better sources everywhere. 



Speeding Toward Normaley...... 

ASTIN SE Gm NA The house of Lehman-Connor has 

been far from idle during the war- 

time period. Long ago we began to 

plan our post-war showings. Many 

new ideas in texture and design have 

been developed and plans made to 

replenish the best of our older lines as 

speedily as spindles and looms can 

produce them. 

We can assure our trade that our 

post-war offerings will be well worth 

waiting for — a stimulation to the 

decorative talent of a new era in 

interior design. 

H. B. LEHMAN-CONNOR CO., ine. 

509 Madison Avenue « New York 22, N. Y. 

Upholstery and Drapery Fabrics — Upholstery Leathers 

Woodweave + Amsterdam Textile Carpetings 

BOSTON ° CHICAGO ° PHILADELPHIA . SAN FRANCISCO ° LOS ANGELES 

INTERIORS 
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MORE THAN 

HALF A CENTURY 

OF RUG LEADERSHIP 

. tS 

War a 
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Baker 
* Furniture by 

A room sparkling with individuality . . . bespeaking the 

S& decorator’s creative hand, can be suggested or 

augmented by a fine Persian, Chinese or 

Aubusson rug. You can choose these multi-useful 
Rugs sent to you or your clients on approval. 

: ; modern and antique floor coverings . . . from 
Prices clearly marked, subject to discount. ae er 

: : : the superb stock at Nahigian Brothers . . . in sizes, | 
Immediate attention to written requests for 

‘ yles and colors tuned to every dec ive need. 
rug selections. Rugs cleaned and restored ope - ues A a 

So your clllek: Vout Ineukies om. lated Nahigian Brothers’ service is based on 

understanding of problems peculiar to the trade. 

Nahigian Brothers, Ave. 
Direct Importers for 55 Years | 

169 North Wabash Avenue, Chicago 1, Illinois | 

THE NAHIGIAN BROTHERS COLLECTION OF PERSIAN, AUBUSSON AND CHINESE 

RUGS 1S ACKNOWLEDGED BY EXPERTS TO BE THE LARGEST AND FINEST IN THE WORLD 

NOVEMBER 1945 39 



423-35 EAST 56th STREET 
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The Hursley Serpentine Chest 
Mahogany and Cross Band Borders. — Size 39” x 21” 

— Circa 1770 — 

From Nahon’s Reproductions of fine 18th Century 

Tradition Furniture 

INTERI 

NEW YORK, N. Y. 
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THE ENDURING BEAUTY OF NEEDLEPOINT 

During the 16th, 17th and 18th centuries, while the Flemish were weav- 

ing their masterpieces of hand tapestries, cross stitch, needlepoint and 

crewel embroidery were being developed in England. The unpretentious 

designs of these hand-worked pieces were in direct contrast to the ornate 

tapestries and rich brocades which adorned the ostentatious French pal- 

aces. @ The simple dignity of woollen needlework is well suited to many 

decorative trends of the present day. 

ARTHUR: H-LEE&SOMNS 2s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

BOSTON ° PHILADELPHIA ° CHICAGO . LOS ANGELES 



@ It has been said there is no such 

thing as traditional or contemporary 
design ... that there is only good 

and bad design. If so, Mahogany is fortunate. 

For ever since its introduction, it has 

been one of the chief vehicles of good taste. 

Perhaps the rich variety of pattern and color 

it provides accounts for this. Perhaps the reason is 

something more fundamental! The fact that 

Mahogany possesses the characteristics which appeal 

to the sense of probity that is the 

common hallmark of first-rate craftsmen. 

For style may change. Plain surfaces may replace 
ornamented ones and simplicity come to be more 

valued than opulence in line. But strength and stability 
don’t change. Neither does the honesty with 

which a medium fulfills the artist’s intent or 

adapts itself to the forming processes. No, these 

things don’t change . . . and today’s 
designers know as well as did the 

Brothers Adam that beauty is only 
one of many factors contributing to the 

position Mahogany holds among cabinet woods. 

Write for your copy 

of the informative 

Mahogany booklet. 

MAHOGANY ASSOCIATION, INC. a> 

MAHOGANY SUITE 2010C * 75 EAST WACKER DRIVE CHICAGO 1, ILLINOIS 

“After all... there is nothing like MAHOGANY" 

INTERIORS 



FRENCH PROVINCIAL 

AND 

PAINTED BEDROOM GROUPINGS 

TABLES + CREDENZAS + CHAIRS 

The furniture designed or sponsored by 

“Ruder is comparable only to the most 

valued movements of design in the His- 

tory of Decoration. A personal inspection 

.is earnestly suggested, but a photograph 

of any specific unit will be mailed on 

request. Your clients will always he 

accorded uniformly gracious attention: 

‘dD Fs RB, 
385 MADISON AVENUE AT 47th » NEW YORK CITY 



CAVEMEN STARTED IT 

Ever since some early artist carved the first picture 

on the wail of his cave, displays have drawn crowds. 

As a part of Columbia Mills’ program to draw crowds 

and stimulate greater consciousness of window shades 

and blinds, Mr. Morris Lapidus* has been commissioned 

to plan the departmental displays for Columbia products. 

A well-known architectural designer, Mr. Lapidus has 

spent his life studying and designing store plans which 

arrest the customers’ attention and act as a spur to their 

buying urge. 

The Lapidus display units will be available to Columbia 

dealers in a variety of sizes. They are today’s ultimate 

in combining attractiveness with convenience for the 

sales force. 

You will find the Lapidus displays architecturally sound 

. an asset to the department . . . and a real sales 

help when merchandise again becomes so plentiful that 

customers can “take it or leave it.” In all modesty we 

point to this as another Columbia “Extra.” We invite 

you to come in to see these new plans for departmental 

stock displays at your earliest convenience. 

*Mr. Lapidus hardly needs an introduction to store executives, he is so well known 

for 

You've probably noticed his distinctive 
the outstanding work he has done on exterior and interior store designs. 

designing in such stores as: Namm’s, 
Hearn’s, Martin’s Department Stores, Bond Stores, Mangel Stores, Crawford Clothes. 

WINDOW SHADES 

AND VENETIAN BLINDS 

73a COLUMBIA MILLS, Inc. > 225 Anes AVENUE, NEW YORK 10, N. Y. 

INTERIORS 
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15 Oe doch 
What Juliet would set the stage for romance with chill corridors 

and cold barren walls? A background of Thibaut Wallpaper 

would have created an aura of warmth and beauty flattering 

to the charms of a lovely girl. 

Thibault 
Watlpapeecd 

for warmth and beauty 

SINCE 18 8s86 

269 MADISON AVENUE, NEW YORK 

BOSTON ° BUFFALO ° BROOKLYN 2 NEWARK 

INTERIORS 



No. 815 

Diameter 12” Ht. O.A. 27%" 

with illuminated base 

E 
as 

No. 703 Table Top: 30”x 18” Ht. O.A. 18” 

Every aquarium can be used for tropical or gold fish 

or as a terrarium. All are equipped with illuminated 

base of hand wrought Swedish steel, except No. 703. 
Each is supplied with colorful ‘‘fill’—Turchin pebbles, 

marbles and nuggets in variegated colors. These 
can be used to anchor growing plants as well as 

serving as a decoration. 

Ee TURCTIIN 
with illuminated base 

H. H. TURCHIN CO. 41 E. 42nd ST. NEW YORK 17, N.Y. 

Diameter 6” Ht. O.A. 14%" OTT +1 silt 1-1 ae Ma o | © On EC EA OT 1-1-1 a a | Oe ©: We 00 Diameter 10” Ht. O.A. 11” 
with illuminated base with illuminated base with illuminated base with illuminated base 

NOVEMBER 1945 



All in favor raise right hands... with wallets 

Naturally we want our boys home. 

The sooner the better. 

But how much are we willing to do 

about it? 

Are we willing to pay for bringing 

them back? If we are, we'll buy extra 

Bonds in the Victory Loan. 

And after these fellows get home— 

these men who have fought and won 

the toughest war America has ever 

known—what then? 

We want to take care of the in- 

jured ones, of course. We want to see 

that the young fellows who went off 

to fight get a chance to finish their 

education. We want to see that there 

are jobs—plenty of decent jobs—for 

the men who’ve been doing the 

world’s meanest job at army pay. 

How much are we willing to do 

about that? 

If we’re really serious about want- 

ing to see that our men get what they 

have so richly earned, we'll buy extra 

Bonds in the Victory Loan. 

Now’s the time. Let’s have a show 

of hands—with wallets—to prove 

how much we really want to hear that 

old familiar step and that familiar 

voice yelling “It’s me/”’ Let’s prove, 

with pocketbooks, that we can do eur 

job as well as they did theirs. 

THEY FINISHED THEIR JOB= 

LET’S FINISH OURS! 

INTERIORS 

This is an official U. S. Treasury advertisement— prepared under auspices of Treasury Department and War Advertising Council 

INTERIORS 
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876,326 Square Feet of Plastic-Finished 

Marlite Installed at Tennessee Site of 

ATOMIC BOMB Development 

Perfection of the Victory-clinching Atomic Bomb required 

speed . . . all along the line! Vitally important was the 

rapidity with which the Oak Ridge site of the Clinton 

Engineer Works became a completed city of 75,000 popu- 

lation in little over a year. Homes, hospitals, dormitories, 

factories, service stations, schools, food stores, laboratories 

and a recreation hall sprang up. In every one Marlite— 

pre-engineered for fast, easy installations everywhere— 

plays a dominant part as the surfacing material for interior 

walls and ceilings . . . proves again how versatile Marlite 

paneling can be adapted to all types of rooms in all types 

of buildings. 

REG. U.S. PAT. OFF. 

PLASTIC-FINISHED WALL PANELS ° 

building. a oat : : » Tequired 110 
rw * Paneling. Hom »100 ee feet of Mar- ing called for 607,652 Squa Ose shown in left 

FOR 

. S 

es, such as t 

re feet of Marlite. 

INSTALLATION SPEED, YES, AND ALL THESE 

QUALITIES, TOO! 

usually wide variety of colors and patterns from which to 

Long-wearing beauty (there's an un- 

choose) and ease of cleaning are assured by the pioneer 

high-heat-bake finish. This exclusive formula assures a surface 

impervious to attack by dirt, grease, grime, moisture, alkalies 

and most acid fumes . . . means savings in maintenance 

time and costs ... eliminates costly bothersome redecorating. 

So, make plastic-finished Marlite your silent but profitwise 

partner in all your building plans .... either new construc- 

tion or remodeling! Marsh Engineers are always ready to 

help with plans and specifications. And just as rapidly as 

war-born conditions permit, you'll see a return to Marsh's 

regular prompt delivery from 27 strategically-located ware- 

housing points. 

MARSH WALL PRODUCTS, Inc. 
101 MAIN STREET ee DOVER, OHIO 

dailty- full 
CREATING BESOTIFUL INTERIORS 
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ATLANTA, GA.— Erikson Co.; La 
France Industries. 

BALTIMORE, MD. —La France In- 
dustries. 

BOSTON, MASS.—Andrew Dutton 
Co.; La France Industries. 

BUFFALO, N. Y.--La France Indus- 
tries. 

CHARLOTTE, N. C.— Mill Rem- 
nants Co, 

CHICAGO, ILL.—La France Indus- 
tries; Lite Products Corp.; Lussky, 
White & Coolidge, Inc.; Reliable 
Textile Co. 

CINCINNATI, OHIO—B. H Irvin 
Co.; Miami Rubber Co. 

CLEVELAND, OHIO—B. Berger 
Company; La France Industries. 

DALLAS, TEXAS— Marshall & Moore. 

DAYTON, OHIO—Payne & Co. 

DENVER, COLO.—The Pawley Co. 

DETROIT, MICH.—La France In- 
dustries. 

AUTHORIZED DISTRIBUTORS 

FT. WAYNE, IND.—Mossman, Yar- 
nelle Co. 

FORT WORTH, TEXAS—La France 
Industries. 

GRAND RAPIDS, MICH. —La 
France Industries. 

HIGH POINT, N. C.—Carolyn Fab- 
rics. 

HOUSTON, TEXAS—Higbee & 
Mitchell. 

JACKSONVILLE, FLA. — Excelsior 
Mills Corp. 

LOS ANGELES, CALIF.— Boething 
& Dunlap; La France Industries; 
Pacific Hide & Leather Co. 

LOUISVILLE, KY.— Fulton, Con- 
way & Co. 

MINNEAPOLIS, MINN.—La France 
Industries. 

NEW HAVEN, CONN.—Roberts, 
Crozier & Ballou. 

NEW ORLEANS, LA.—C. V. Harold 
Rubber Co. 

NEW YORK, N. Y.— Abeles-Lewit 
Co., Inc.; Asher & Boretz, Inc.; La 
France Industries; J. Rosenheim & 
Co.; F. Schumacher & Co. 

OKLAHOMA CITY, OKLA.—5. & J. 
Supply Co. 

PHILADELPHIA, PA. —Gerhab & 
Ludlam Co.; La France Industries. 

PHOENIX, ARIZ. — Keyston Cro. 

PITTSBURGH, PA.—La France 
Industries. 

PORTLAND, OREGON—Ballou ¢:; 
Wright. 

ST. LOUIS, MO. —La France Indus- 
tries; Sligo Iron Store Company; 
Specialty Fabrics & Supply Co. 

ST. PAUL, MINN.—Farwell, Ozmun, 
Kirk & Co. 

SAN FRANCISCO, CALIF.— Key- 
ston Bros.; La France Industries. 

SEATTLE, WASHINGTON — Ballou 
& Wright; La France Industries. 

SPARTANBURG, S. C.— Connor & 
Gregory. 

TORONTO, CANADA— Anthony 
Foster & Sons. 

WASHINGTON, D. C.—Bedell Mfg. 
Co.; Savarese Fabrics, Inc. 

UNITED STATES RUBBER COMPANY 
COATED FABRICS DIVISION, MISHAWAKA. INDIANA 

REG. U. S. PAT. OFF, 

SERVING THROUGH SCIENCE 



PUM PUPMTEWEE os expert cetesmans 

Particular attention is given to special 
design requirements of the interior de- 
signer and architect. Only selected woods 
are used throughout, with meticulous care 
given to every detail of construction, and 
with special emphasis placed upon beauty 
of finish. 

Your INQuIRIES CORDIALLY SOLICITED 

CREDENZA—matched mahogany veneers, French polish. 

Maslew 
Freen 
CABINET CRAFTSMEN 

20 West 20TH StREET, New York 11, N. Y. 

INTERIORS 
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@ Orientalwood, installed in the N. Snelien- 

burg Co. Store, Philadelphia. Note how the 

paneling is curved gracefully to fit the con- 

tour of this attractive display arrangement. 

ch their Eye to make them Buy! 

Plastics and Wood Welded for Good 

Waterproof W'eldwood, so marked, is 
bonded with phenol formaldehyde 
synthetic resin. Other types of water- 

resistant Weldwood are manufactured 
with extended urea resins and other 
pproved bonding agents. 

Any merchandise gains eye value when strikingly-designed 
counters, display niches and wall architecture all work 
together to promote sales. 

Store designers know this, just as they have learned how 
Weldwood Plywood helps them create effects that fre- 
quently would be economically impossible without Weld- 
wood’s unique advantages. 

For instance, alterations can be made in record time . . 
no waiting for plaster to dry .. . for paint to air out. 

And then you have Weldwood’s wide selection of reai 
woods to choose from. Oak, walnut, birch, knotty pine. . . 
satinwood, rosewood, lacewood and many others — 
Weldwood offers them all. Some are available now, the 
rest shortly. 

Let us tell you more about how Weldwood Plywoods can 
help you “window dress your whole store.” 

Weldwood Plywood-~ 
Weldwood Plywood and Plywood Products are manufactured and marketed by 

UNITED STATES PLYWOOD CORPORATION THE MENGEL COMPANY 
New York, N. Y. Incorporated 

Louisville, Ky. 

Distributing units at Baltimore. Boston, Brooklyn, Chicago, Cincinnati, Cleveland, Detroit, High Point. 
Los Angeles, Newark, New York, Oakland. Philadelphia, Pittsburgh, Rochester, San Francisco, Seattle. Also 
U. S.-Mengel Plywoods, Inc. distributing units at Atlanta, Jacksonville, Louisville, New Orleans. In Canada: 

United States Plywood of Canada, Limited, Toronto. Send inquiries to nearest point. 

INTERIORS 
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The scientific application of the newest metines. in 

the treatment of metal for durability of finish . 

_BAN- -RUST and INFRA-RED BAKING 

fed peeores ha wear and lasting newness. . 
- 

if 
. 
es TOT x ean > Ned : vy 

ean 

Ohiginal Studie mon WORKS, Inc. 
1072-1078 ATLANTIC AVENUE ° :j tole) (4. ia. mm & 

New York Showrooms: 35-37 West 23rd St.. New York, N. Y. 
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A wonderfully brilliant French crystal and ormolu chandelier—16 lights . . . 

extreme depth 49 inches, width 30 inches. The fine chasing of the metal work 

and the sparkle of the 18th Century crystals make it outstanding and typical 

of our 

“ANTIQUES SELECTED WITH A MODERN POINT OF VIEW” 

Layman Fluszacu 
57 East 56th Street New York, N. Y. 

INTERIORS 





In this machine, fabrics are sub- 
jected to severe flexing and tension 

—one of many tests made at Goodall. 



GOODALL SETS NEW STANDARDS 

witn Blouded fou Terformomee, 
COATED FABRICS 

You’ve heard a lot about the wonderful new coated and 

vinyl fabrics. Revolutionary as they are, Goodall actually starts 

where others leave off! With the “know-how” of nearly three 

quarters of a century, our experts select and combine them to do 

a better job...“‘blended-for-performance”’ we call it. 

Result—the amazingly superior Goodall coated and vinyl fabrics. 

And to assure perfect performance under the severest 

conditions, Goodall Fabrics are put to tortuous tests in the 

Goodall laboratories. These tests prove that Goodall coated and 

vinyl fabrics are the finest on the market today. Plan to 

use them now to guarantee complete customer satisfaction. 

Goodall Fabrics, Inc. 
(Division of Goodall-Sanford Inc.) 

295 5th Avenue, N.Y. 16, N.Y. 
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Gnesfeld fteuse 

presents 

Cnglish 

in the Grand Manner 

Without sacrificing the characteristic charm and inbred simplicity of English 

decor, Grosfeld House, in collaboration with one of America’s most brilliant 

decorator - designers, has contrived to create a living room at once classic... 

yet striking, almost daring, in conception. 

From the inspired treatment of the fireplace setting to the last hand-crafted 

detail of the beautifully proportioned furniture, the unmistakable attributes of 

Grosfeld House originations, good taste and good craftsmanship, are apparent. 

Plan to see this and many other exhibition rooms at Grosfeld House in 

New York, Chicago and Los Angeles. 

THE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS C ; nesfold Shouse 

New York —320 East 47th Street Chicago — 000 North Wabash Avenue + Los A ngeles — 207 North Vermont Avenue 



THE MAGDALANY CO. 

Designers and Manufacturers of Fine Furniture, Antique Reproductions 

and Objets d’Art for Over a Quarter of a Century 
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18TH CENTURY CREDENZA 

A fine reproduction in specially selected mahogany 

72” wide x 38” high 

Your INQUIRIES FOR FURNITURE TO SPECIAL ORDER AND DESIGN 

ARE CORDIALLY SOLICITED 

THE MAGDALANY CO. 
306 East Glst Street New York, N. Y. 
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All the sedate charm of 
the Victdrian period 
is captured in this 
hand-made, sheared 
rug, so like a 
traditional 

heirloom. 

RUGCROFTERS, Inc. ‘‘custom-create"’ rugs — hand-hooked, 
sheared, or carved — that are suitable for this 
generation and will be treasured for generations to 
come for their beauty and wearing qualities. 

RUGCROFTERS, Inc. has the facilities now to fashion 
seamless rugs to your own designs, in your own color 
combinations, of any size or dimension to suit any 
period or decor. 100% pure Wool yarns. 
Inquiries are invited. 

RUGCROFTERS, Inc. 
“Contemporary rbrt in Rugs” 

CARNEGIE HALL ART GALLERY, CARNEGIE HALL, NEW YORK 

NOVEMBER 

NEW YORK 



Three of 
several 
Patterns 
in 

Matelasse 
recently 
added to the 

THORP 
Collection 
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@ Schumacher's striped swag is a 

man's fabric, designed for him in 

good bold colors on a sturdy narrow 

width duck. Consider it seriously for 

father's favorite room, for a boy's 

bed-and-study—and dont miss its 

smart possibilities in game rooms 

and dens. In three combinations: 

grey and red; turquoise and orange; 

and blue and green. Order number 

56904, 6. Thirty-six inches wide. 

F. SCHUMACHER & co. 

60 WEST 40th STREET, NEW YORK 18, N.Y. 

Uptown Showroom: 535 Madison Avenue 

PARIS © PHILADELPHIA © BOSTON 

CHICAGO ® ST. LOUIS 
* LOS ANGELES 

DETROIT © GRAND RAPIDS * DALLAS 

ATLANTA © CLEVELAND 
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1945 

This magazine hus been published without interruption since November, 

1888, but exactly five years ago it was acquired by its present manage- 

ment and adopted its present format, and it is for that reason that in this 

number we celebrate, with some pride, our quinquennial. 

Ever since this paper first left the presses, it has been our effort to serve 

the field of design, and I believe the most important thing that we have 

learned through the years is that all fields of design are interrelated— 

that a professional magazine such as INTERIORS can only cover its 

chosen field if it attempts to cover the related fields. For example: 

When this magazine first appeared, in Philadelphia, its avowed purpose 

was simply to serve the upholsterer, the cabinet maker, and those who 

made the intricate draperies of the period. Before a decade had passed, 

before anybody had sunk the Maine or shot McKinley, we knew that 

this was not the whole story, that the most elaborate draperies and the 

finest furniture were only effective as part of an interior. And that was 

what this magazine began to show. In no time at all it became obvious 

that an interior, if it be honest, was just the expression of a plan, and 

therefore the work of architects must be considered with the work of 

what were then called “interior decorators.” 

In November, 1940, INTERIORS became the first magazine in the field to 

establish a department of industrial design, which was a recognition 

of the fact that the various devices and designs which are part of the 

modern home and commercial interiors are quite as much a part of 

interior design as the paper on the wall. Ever since, we have been 

breathlessly trying to keep apace with industrial design, the most rapidly 

expanding of all design fields. 

A house and all the things that go in it are only a part of the landscape. 

and that is the reason that INTERIORS has printed many articles on slum 

clearance and city planning, traffic, etc. Whenever the atomic age 

makes interplanetary communication possible, that will be a new depart- 

ment for a future editor of INTERIORS. 

There is just one further thing in which we can take quiet joy, on this, 

our quinquennial, and that is the full, if belated recognition of the impor- 

tance of a trained designer to every branch of industry. It was not so 

in November, 1940. It is so today.—F. de N. S. 



1888 

Country house in Cambridge, 

Vass.. by H. H. Richardson. 

Over large for modern 

living. and a bit gloomy on 

the shingled exterior, it 

has an effective plan, 

excellent fenestration, and 

the design imitates nothing. 

BY FRANCIS 

It has been this magazine's duty, for the past 56 years, 

to serve every possible field of interior design. In so 

doing, it has recorded and reported a great many changes 
and convolutions in American taste. Because these are 

of value to today’s designers. we present on these pages 

a few of the more important. Suppose we take them up 

by decades: 

1888 

| eves ABRICATION. Most of the people who object vio- 

lently to the idea of the modern prefabricated housing 

were either unborn or moistly illiterate in 1888, but it is 

true that at this time the country was just beginning to 

emerge from the largest and most spectacular era of pre- 

fabrication that we had yet known. On block after block, 

street after street, in New York, Boston, Philadelphia. Chi- 

cago. and dozens of other cities, rows of houses which 

were absolutely identical in plan and detail were going up 

and being eagerly bought. It was a pretty poor plan, too. 

Because most of them were faced with reddish-brown 

sandstone from quarries on the banks of the Connecticut 

68 
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River or the shores of Lake Superior, it is generally 

called the Brownstone Era. 

oon. The °80’s produced one outstanding 
American architect, Henry H. Richardson. He grew 

a bushy brown beard, occasionally padded about in a 

long brown dressing gown, and, in rebellion against what 
is frequently called “Ruskin Gothic,” based most of his 
design on a loose interpretation of the Romanesque style. 
Imitation “Richardson Romanesque” in schools, col- 
leges, libraries, and waterworks became a_ brownish 

blight on the landscape for generations. Richardson’s 
real work (cf. Boston’s Trinity Church) is still fine archi- 

tecture. We illustrate another type of Richardson’s work 

that is not so well known, the comfortable. rambling. 

all-over shingled country houses that he scattered about 

Cape Cod, Newport. and the Hamptons. They were effec- 

tive for the lush living of the °80’s. and they didn't 

imitate anything. 

 ebrees Desicn. If Richardson was one of the great 

architects of the *80’s, Sir Charles Eastlake, R. A.. was 

the outstanding designer. Look at the photograph of the 



1888 

Mrs. John D, Rockefellers bed- 

room, in the manner of Sir Charles 

Eastlake. Emphasizing the light woods now again 

so popular, Sir Charles’ interiors were 

as much in vogue as Dorothy Draper’s are 

today, and not much fussier. This, again, 

was a period of comparative originality. 
except for oriental repeat patterns. 

1895 

The French period, inspired by the 

many imitators of McKim, Mead & White, with 

the hearty approval of the gay nineties 

millionaires who employed them. Actually, Stan- 

ford White’s personal taste ran more to Italian 

and Spanish reproductions than to French. 

The painting over the bed, of a lady squeez- 

ing a pillow, is entitled “Love’s Dream.” 
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1910 

The Japanese craze, not to be confused 

with the Turkish cosy corner of a 

generation earlier. But still, take away the 

Satsuma vase, the Samurai armor, and 

most of the other knick-knacks, and this 

stair hall with its waved redwood 

panelling would be perfectly acceptable 

California modernism today. 

1905 

Wiener Werkstatte. While people 

were growing excited over “Art Nouveau” 

with its drooping lilies and hand carved 

beetles. a group of Viennese designers 

were laying the foundations of modernism 

as we know tt. These forms are too rigid. 

hut the idea of nesting furniture, and the basket- 

work stripping are quite in style today. 

THE GROWTH OF AMERICAN TASTE 

elder Mrs. John D. Rockefeller’s bedroom. on page 69. 

and you will see what we mean. Eastlake’s rooms were 

overcrowded, his decor was a mixture of Gothic, Roman- 

esque, and oriental motifs. but he did try to be a designer. 

not a copyist. Parenthetically, Eastlake, like the brothers 

Adam before him. tried to popularize the light finished 

woods that now again are so popular. 

| im, STRIAL DesiGn. 1888 was a great year for gadgeteers. 
It was about this time that the Welsbach mantle sup- 

planted the open gas light: the “safety” supplanied the 

high-wheel bicycle, and the percolator was born. Ove 

in Paris the tallest structure in the world. Charles Eiffel’s 

latticework steel tower, was nearly ready for the Pari- 

exposition of °89, and in America such devices as the 

Andrews organ front folding bed. complete with spring 

mattress, were all the rage. You will note that it sold 

for just $25. 

1895 

A RCHITECTURE. One of H. H. Richardson's chief draft-- 

men had been a bullet-headed. mustachioed young 

man named Stanford White. who looked like a bartender 

hut had been most elaborately educated. He knew a good 

deal about archeology, he had made beautiful scale draw- 
ings of many of the most important buildings in France 

and the rest of Europe. In 1895 he and his partners. McKim 

\ Mead. were riding high. wide and handsome. buildin 



1250 A.D. 

The ruins of a Mayan temple in Yucatan. 
* . . . . r . y nd 

from a print published in 1834, Note particu- 1925 A.D. 

larly the elaborate carved decorations, the absence ; 
Hollywood residence designed by 

of curved lines, and the monumental pylons 
p as : Frank Llovd Wright. and note again 

to support the entrance. Like the ancient Egy p- mares ° id 4% 
‘ 7 the elaborate carved decorations, 

tians, the Mayans, Aztecs, and Incas developed 
the absence of curved lines. the monu- 

an advanced architecture 
; : ; mental pylons supporting the entrance driveway. 

without discovering the arch. PY bap PI ” : ) 
Mr. Wright is not always as free from 

foreign influence as his writings and 

his lectures would let you suppose. 



“mm A, H, ANDREWS & CO. _o 
Manufacturers of 

ANDREWS’ 

tmproved Rarlor 

FOLDING BEDS, 
THIRTY STYLES—THREE 

SIZES. 

Price - $25.00 
No. 1 Bed, Closed. 

AND UPWARD. 

Walnat or cherry, with highly polished veneer panels ; carved pauel in center. D 

New design ; very elaborately trimmed ; a great favorite. No. 3 Etagere Top, Bed Open. 

The only perfect Folding Bed. Bedding ready for use, folds out of sight; perfectly ventilated, and 

requires but 22 inches space from wall, Each furnished with an Adjustable Spring Wire Mattrese, 
guaranteed not to sag, a very important feature not found in any other bed, and is suspended in such @ 

manner as to secure perfect tension, and at the same time to avoid undue strain upon the frame. 
Writing Desk Front placed in Beds if desired. Oatalogue mailed on application. 

WE ALSO MAKE A SPECIALTY OF 

Fle Gonmercal Fula, Back Gouers amd Seren, Seoul FLanlie aad Supls, Cpera. Fowse aod burch 
SEND FOR ILLUSTRATED CATALOGUES. 

1885 

Industrial design. It was a great 

era of American gadgetry that brought us the 

percolator, the high wheel bicycle, and the over- THE CRG WT OF AMERICAN TASTE 

head trolley, among other things. The design 

thinking that made a folding bed look like 
a parlor organ then is identical with the design wie : 
thinking that makes a radio phonograph look homes and clubs for millionaires. and sending up above 

ne YS ee pee the trees of Madison Square the beautiful brick tower 

of Madison Square Garden, frankly copied from the 

Giralda tower in Seville. Depending on whether you 

prefer correctness and good taste, or true originality. 

Stanford White either advanced or retarded American 

design 20 years. 

| bree Desicn. In 1895 designers were just as ex- 
cited about the possibility of a drawn brass tube as 

they are about the possibilities of plastics and plywoods 
today. This was the great age of the lacquered brass bed: 
the more rods and balls and bumps and curves, the better. 
The same went for standing lamps and chandeliers. No- 
hody trusted the new electric lights very much, so the 

newer fixtures were arranged for both gas and electricity. 

URNITURE Desicn. Stanford White’s own taste ran 
1910 

more to Italian and Spanish than to French design. 
Wission Style. This one-armed not so that of most of the Filthy Rich. The Columbian Ex- 

position, or Chicago’s World’s Fair, had only just closed. 

and it was modeled on the French designs of Charles Gar- 
nier (Paris Opera House). Anybody who was anybody 

comfortable lines of “California Mission had to have a Louis Quince (XV) or a Louis Sieze (XVI) 
style” and is finished in Golden Oak. 

lunchroom chair is functional, with 

its broad serving arm and shelf for hat 

and coat. It also follows the rigid, un- 

drawing room or bedroom, and the photograph on page 

an equally popular effect. 69 is an excellent example of what they got. 
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1905 

RT Nouveau. From the late 90’s on there were many 

people who were trying to evolve a new style that 

would not be a reproduction of what people thought the 

past ought to have been, but something that would repre- 

sent the new century, The idea was most praiseworthy, but 

it fell apart at the dreams. The movement, which started 

in Vienna, still thought in terms of applied decoration, 

and so, though its advocates realized that an imitation 

of a Georgian chandelier was not just the right thing 
for an electric bulb, they could see nothing wrong in 

setting said bulb in something that looked like a drooping 

water lily. 

The Paris Exposition of 1900 “Mille Neuf Cent,” which 

was, incidentally the most successful international expo- 

sition ever held, spread this new style all over the world. 

In New York, remnants can be seen in many of the 

bridges in Central Park, in the New Amsterdam Theatre. 

the bar and grill rooms of the Hotel Vanderbilt. among 

other places. 

Myissios STYLE. An effort to evolve a thoroughly Amer- 

ican style was growing up in California in 1905 just 

as itis today. It was based on the crude, Indian made furni- 
ture of the hundred years’ old Spanish missions. There was 

n» applied decoration. It all was made of thick rectangu- 

CONTINUED ON PAGE 130 

1915 
Bierstube Tudor. While one group of 

Americans was enthusiastically building 

red and green tiled Italian villas all over 

the country, another equally important group was 

going in for diamond paned windows, 

imitation half timbers, ceiling beams, and 

steep slate roofs. We miss a stuffed 

moose in the interior shown above. 

1925 

Hand carved later Coolidge. 

Vot even in the jigsaw °70’s did designers 

produce more weird mixtures. 

In the days of the “noble experiment™ 

and Calvin Coolidge, this bootlegger’s 

dream sold for about $600. 



1945 
If 1925 Moderne was too lush and 

too expensive, 1945 modern is apt to be too 

sparse and too severe. Still, the design is 

intelligently thought out, serious atten- 

lion ts paid to manufacturing processes, 

and effort is made, as in the case of this 

Knoll furniture, to bring the product within 

the average wage earners reach. 

THE GROWTH OF AMERICAN TASTE 

1935 
{merican plumbing and chrome plated 

tubular furniture, symbols of 1935 

modernism. are both evident in this 

grandiloquent Paris bathroom. The 

tiled floor is sapphire blue mosaic. 

You could skate on it. 

1925 
About everything wrong with the 

Paris Exposition of 1925 is shown in 

this chair. It is too lush, goes in for 

strange shapes for the sake of novelty 

alone, and it is still presented in 

terms of applied decoration. 



RETAIL STORE DESIGN has come of age. Both business and 

ihe design professions are breaking away from the old 

rigid standard plans used for each type and size of 

shop, and both are aware that original design aimed to 

solve the functional and esthetic problems of that par- 

ticular enterprise, and no other, can be one of the primary 

factors in a shop’s chances of sucess. The trend is proved 

by the amount of remodelling of existing stores, as well as 

by the character of new installations. Owners are sold on 

the idea that good design is an important weapon in the 

fight for postwar business. INTERIORS has been saying 

this for five years. 

Many design ideas that were news in 1943 and 1944 have 

been discarded; others have become clichés; some are all- 

out successes. In the meantime new ones have been born. 

You will find some of them on the following pages. 

RETAIL STORE DESIGN MUST PAY FOR ITSELF qnd leave a neat 

profit besides. That will always continue to be true. 

In the past we have noted the functions that must be served 

by store design: announcement, or arrest or stopping of 

the passerby; display; circulation and traffic; sales opera- 

tions, including provision for examination and payment; 

service; storage of reserve stock; delivery. Because they 

are basic we have tried to point out how they have been 

provided for in the projects presented here. We think you 

will also find improved procedures with regard to lighting 

and the use of floor and wall coverings. 

These designs were chosen to represent as many kinds of 

retailing situations as possible. Some of them have recently 

been completed. Others are still in the drawing or model 

stage. Titled according to classification, they are: 

SCHEME FOR A CHAIN STORE. Charles Dean integrates store 

design with packaging and trademark. Lofts. Pages 76-79. 

REMODELLING OF A LARGE SPECIALTY STORE. José Fernandez 

for Pat Darling Shop. Pages 80-83. 

LOW-COST REMODELLING FOR A SPECIALTY AND A DEPARTMENT 

STORE. Morris Lapidus for Rainbow Shops and Hearns. 

Pages 84-89. 

A SUBURBAN SHOPPING CENTER jo solve the midtown con- 

gestion problem, by Alfons Bach. Pages 90-91. 

A NEW DEPARTMENT STORE, logical, free from extremes. Sey- 

mour R. Joseph for Arnold Constable’s in Hackensack. 

Pages 92-94. 

REMODELLING A SMALL-TOWN SPECIALTY SHOP. Men's shop by 

Texan Karl Kamrath. Page 95. 

JEWELRY SHOP WITH THE STRESS ON DISPLAY. Joseph Dunne. 

Page 96. 

75 
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OLD CANDY CHAIN MODERNIZES 

REDESIGNED FOR FUTURE NEEDS AND COMPETITION 

DESIGNER CHARLES C. S. DEAN 
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ON 

THE NEW LOFT TRADE MARK APPEARS ON ALL STATIONERY, ON 

THE TRUCKS, AND 1S WORKED INTO THE NEW DESIGN FOR THE 

CANDY PACKAGES. THE PIVOTAL MOTIF FOR THE ENTIRE LOFT 

REDESIGN SCHEME IS THE “‘L’’ WITH STRIPED CANDY BAR FORMING 

THE BOTTOM STROKE AND A CLOVER LEAF OF FOUR HEARTS. THIS 

MOTIF, KEPT WITHIN THE COLOR SCHEME OF GOLD, SKY-BLUE 

AND CORAL-ROSE IS SAID TO SYMBOLIZE FRESHNESS. 

N anticipation of a tremendous increase in the 

peacetime demand for good, medium-priced can- 

dies, the Loft Candy Corporation has started a pro- 

gram of having its chain of 175 stores redesigned. 

The first to be completed is one of its largest stores in 

New York's Forty-Second Street. The job was done 

by Charles C. S. Dean, industrial designer, who not 

only gave this candy dispensary a completely new 

face and new color scheme, but also redesigned the 

firm's packages, stationery, menu cards, etc.—all of 

them with the symbolic trade mark which Dean cre- 

ated for this line of sweets. Miraculously, however, 

he managed to preserve some of the old-established 

Loft atmosphere that guarantees years of candy- 

making experience behind the newly dressed-up 

product. 

Apparently, designer Dean expects a plentitude of 

customers for this product; he left the store proper 

spacious and uncluttered. Counters, and the show- 

cases behind them, are lined up against one wall, 

with two attention-getting display cases spaced on the 

opposite one. By giving the rear of the store a false 

curved wall he was able to recess a series of display 

cases into it, and these together with an illuminated 

map designed to show the customer the endless possi- 

bilities of parcel-posting candy all over the world. 

give color to this beige-gray rear. 

The design on the light length-walls of the store is 

formed by alternate stencilling of the decorative 

initial L and the clover leaf of the company’s trade 

mark. This stencil design eventually will be used on a 

special wallpaper to cover the walls of all Loft stores. 

To carry through the integrated clean-candy design 

expressed throughout in a color scheme of sky-blue 

and cora!-rose, gold and beige-gray, the canopy low- 

ered from the center of the ceiling is edged with the 

stripes used in the trade mark. The soft light flooding 

the store from this canopy accents the color scheme 

and attractively points up the merchandise. The twc 

rows of recessed incandescent lights in the boitom of 

the canopy merge with fluorescents used above that 

shed light on the blue and white sections of the upper 

walls and ceiling. In the show window there are 

overhead recessed slabs of alternating fluorescent 

and incandescent lighting. The showcases are al] 

indirectly lighted. 

The display scheme has been worked out by the de- 

signer in such a way that each store can be supplied 

with a complete setup of window fixtures consisting 

of vari-shaped plates of glass and tubular units—alli 

to be used in a variety of ways. From time to time 

the home office staff will develop new ensembles, 

photograph them, and relay the pictures to the various 

branches for execution. 

The store front is of stainless steel and Rembrandt 

blue Carrara glass with a high gloss finish. A name 

panel of satin finish white etched glass has letters of 

stainless steel faced with blue enamel. The “open 

store’ trend is exemplified in the arrangement of the 

window which allows a full view of the store from the 

outside, and in the etching on the sandblasted vesti- 

bule mirror which, by carrying out the stencilled wall 

pattern of the trade mark, seems to make the entrance 

part of the store’s interior. 
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FLOOR PLAN SHOWS THAT THERE IS PLENTY OF MOVING-AROUND 

SPACE IN THIS LONG, NARROW STORE, WITH EASY ACCESS TO 

THE VARIOUS DISPLAY CASES, TO THE PARCEL POST WINDOW IN 
RETAIL 

THE REAR, AND TO THE SELLING COUNTERS TO THE RIGHT, WHICH 

CANDY CHAIN MODERNIZES 

THE 4” STRIPS INLAID INTO THE DARK GRAY TERRAZZO FLOOR 

RUNNING THE FULL LENGTH OF THE STORE, GIVE THE EFFECT 

OF INVITING THE CUSTOMER INTO TEMPTATION. FIVE RECESSED 

SHOWCASES TO THE REAR, LEFT, ARE FRAMED WITH APPLIQUED WHITE 

HEARTS TAKEN FROM THE CLOVER LEAF TRADE MARK DESIGN. 



THE REAR WALL OF THE PARCEL POST COUNTER SPORTS AN 

ILLUMINATED MAP, SPOTTED WITH LOFT TRADE MARKS AND RELIEFS 

OF TRI-DIMENSIONAL TRANSPORTATION SYMBOLS. MAP IS WORKED 

OUT IN GOLD LEAF ON CORAL ROSE BACKGROUND. A CONVENIENT 

WRITING DESK OF NATURAL WOOD IS ON THE WALL CLOSE BY. 

THE CANDY STRIPED DISPLAY CASE JUST INSIDE THE ENTRANCE 

HAS CLOVER LEAF CUTOUT FRONT, IMMEDIATELY IDENTIFYING THE 

LOFT PRODUCT. MERRY-GO-ROUND HUNG ON WALL MIRROR 

LENDS A FESTIVE NOTE AND HELPS TO SHOW OFF TOYS AND 

NOVELTIES FOR THE LITTLE DARLINGS WHO WANT MORE THAN CANDY. 

JUST IN CASE THE LOFT MOTIF MIGHT HAVE GONE UNNOTICED BY 

SOME ABSENT-MINDED CUSTOMER, IT’S REPEATED ON CENTER GATE 

TO THE SELLING COUNTERS, WITH AN ILLUMINATED TRADE MARK 

ON THE WALL ABOVE. THE SHOWCASES ARE INDIRECTLY LIGHTED 

AND BOTH INCANDESCENTS AND FLUORESCENTS ARE USED. 



EXISTING COLUMN IN STORE FRONT COVERED WITH 

BLUE AND WHITE TILE HOLDS SHOWCASE FOR AC- 

CESSORIES. SHOW WINDOWS HAVE EGG-CRATED CEIL- 

INGS AND ONE MIRRORED WALL TO INCREASE 

APPARENT SIZE. CEILING WALLPAPERED IN BLUE AND 

WHITE STRIPES. TERRAZZO FLOOR, HERCULITE DOOR 

RETAIL 
STORE 
DESIGN 

OLD HOUSE GETS YOUNG IDEAS 

WOMEN’S WEAR SPECIALTY SHOP IS AT HOME IN REJUVENATED INTERIORS 

T used to be the pride of its day, no doubt—this 175-year-old 

Baltimore house. But it was now very definitely showing its age 

and in spite of sound foundations, that seedy, moth-eaten look began 

to outweigh its venerable background. And its innards were par- 

ticularly far gone. Perhaps architect-désigner José A. Fernandez got 

a bit of a sinking feeling in the pit of his stomach when he saw this 

relic which he undertook to rejuvenate so that it could adequately 

house a modern shop for selling you-know-whats to modern women. 

More likely, though, that the sight of it challenged Fernandez the way 

the sight of a particularly tough hurdle might challenge a thor- 

oughbred. 

At any rate, he came through with a set of interiors that make the 

Pat Darling Shop the sort of emporium in which a new-wardrobe 

bent Baltimorean might happily spend a lot of her time assuaging 

that not-a-thing-to-wear feeling. 

There are four floors in the building, all of which had to have new 

walls, new ceilings and new flooring. The staircase, too, was not 

only rickety and wrong but it was in the wrong place. The current 

flight of stairs leading to the spacious, light selling floors is wider than 

the old, more conveniently located, more comfortable, and certainly 

good looking. (A view of it was shown in INTERIORS for August, 

page 74.) 

Existing windows generally were covered with Bevelite Softone glass 

to enhance the interior and exclude the exterior. Columns that were 

necessary parts of the old structure were covered with Marbalia and 

used as supports for showcases and benches. 

INTERIORS 



Gottscho Schieisner 

SPORTSWEAR DEPARTMENT ON SECOND 

FLOOR HAS LEAF GREEN WALLS AND 

CHAIRS COVERED WITH LEAF GREEN 

LEATHERETTE. GRAY COUNTERS AND 

GRAY PLANT BOX AGAINST YELLOW 

AND WHITE CHECKERED FLOOR. 

GIRL ON COLUMN-BENCH, CUTE BUT A 

DUMMY, GREETS SECOND FLOOR VISITORS 

AND KEEPS EYE ON TUFTED, UP- 

HOLSTERED CASHIER’S DESK. EN- 

TRANCE AT RIGHT TO SPORTSWEAR 

DEPARTMENT. YELLOW LINOLEUM FLOOR. 
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YELLOW, GRAY, AND OFF-WHITE MARBALIA WAS USED ON EXISTING 

COLUMNS AND ON FRAMES AROUND DRESS BINS, BLENDING WITH 
RETAIL biel 

YELLOW FLOOR AND GRAY WALLS. SPOTLIGHTS ON DOUBLE-FACED 
STORE 

MIRRORS AND ON COLUMNS. DEEP BLUE LEATHERETTE ON CHAIRS. DESIGN | 

OLD HOUSE 

AT FOOT OF STAIRS LEADING TO SECOND FLOOR THE ACCESSORIES 

DEPARTMENT HAS PICKLED OAK WALL CASES AND GLASS SHELVES, 

WITH MARBALIA COVERING FLUSH FIR PANELS ABOVE. COLOR 

SCHEME IS ROSE, GRAY, AND OFF-WHITE. DARK BLUE LINOLEUM. 



LARGE PLANT BOX, CURVED WALL COUNTER AND SHADOW BOX HIGHLIGHT 

SPORTSWEAR DEPARTMENT. LIGHTING THROUGHOUT STORE IS 

FLUORESCENT AND INCANDESCENT WITH DISPLAY FLATFORMS 

SPOTLIGHTED, AND COLOR FILTER HOLDERS ON ACCENT LIGHTS. 

LIGHT COVE IN DRESS DEPARTMENT'S CEILING OFF-WHITE, 

SURROUNDED BY MARBALIA PAPER. SLANTED DRESS BINS PAINTED 

WHITE, WITH BUILT-IN MIRRORS. OFF-WHITE LEATHERETTE CHAIRS 

HAVE PICKLED OAK LEGS. GLASS-TOPPED PLASTER TABLES. 





UNPRETENTIOUS FACADE IN MODEST STREET 

WITH A TIGHT HOLD ON THE PURSE 

TWO SHOP INTERIORS, PROVING THAT THE LOW BUDGET CAN BE A CHALLENGE 

RETAIL 

STORE 

DESIGN 

EFFECTIVE DESIGN WITH SIMPLE 

MATERIALS IN A NEW RAINBOW 

SHOP BY MORRIS LAPIDUS. HIS 

USE OF LIGHTING AND DROPPED 

CEILINGS TO DEMARCATE AREAS 

IS A CHARACTERISTIC DEVICE. 

COUNTER IS LINOLEUM COVERED. 

NOVEMBER 1945 

EW designers love the lean budget. But the fact remains that the 

necessity to keep a tight hold on the purse strings may occur fairly 

often in retail store design—-for the furnishings and accoutrements of 

a shop must pay for themselves in a few years if the owner is to stay 

solvent. It goes without saying that if the business has a slow turn- 

over of goods or a small profit per unit, the owner must take care not 

to sink too much money into the proper setting for his merchanise. 

However, the false economy of a cheap job in an enterprise capable 

of large returns—especially in a line where appearances matter—is 

just as unwise as the other extreme. 

The Rainbow shops is a chain of moderate priced women’s wear 

stores that stretches across the country. Morris Lapidus, who can work 

with a lavish hand very expertly, when the occasion arises (see pre- 

vious issue, pages 54-61), designed many of them, and their success 

may be attributed at least in part to him. One of the earlier versions 

is already familiar to INTERIORS’ readers (May 1943, pages 34-37). It 

was one of our first presentations of an interesting innovation, Mr. 

Lapidus’ free arrangement of individually designed sales areas and 

units. 

Low expense and practical features were of even greater importance 

in the latest Rainbow store, shown on these pages, because of the 

supply shortage, and also because of the comparatively modest 

neighborhood in which it is located. Attractiveness and convenience 

were wanted. But any hint of pretentiousness would have clashed 

uncomfortably with the surrounding buildings and stores, and would 

probably have kept penny-wise customers away. Customers include 

mothers who must take their children shopping with them, and can- 

not always control the predatory instincts of the little darlings; and 

kaby carriages are frequently parked right in the store. 

The result is not inferior to many of Lapidus’ more lavish projects as 

far as either esthetics or functional ingenuity are concerned. More- 

over, you may have to take a second look at the illustrations to find 

just where and how the economies were made. 



COUNTERS, STORAGE CABINETS, AND RACKS WERE SIMPLY MADE 

FROM ORDINARY LUMBER, THEY ARE NOT ONLY EFFICIENT AND 

RHYTHMICALLY COMPOSED, BUT IMAGINATIVELY CONCEIVED AS WELL. 

FRAME PARTITIONS REACH FROM CEILING TO FLOOR, HOLD SHELVES. 

RETAIL 
hy i 8 > TIGHT HOLD ON THE PURSE 

THERE ARE NO SLIDING DOORS IN FRONT OF THE CLOTHING RACKS. DESIGN 

STILL THEY ARE NEITHER BARE NOR UNINTERESTING, THANKS TO 

THE UNUSUAL PROTRUDING WOOD FRAME. IT WAS EASY TO INSERT 

A LINE OF FLUORESCENT TUBES INTO THE OVERHANGING FRAME. NOTE HOW DESIGNER LAPIDUS USES TWO ARMSTRONG LINGLEUM 

PATTERNS—BLUE AT LEFT, TAN AT RIGHT—TO DEMARCATE SALES 

AREAS. COUNTER IN FOREGROUND IS MADE OF STOCK CUTS OF LUMBER. 

NO BASE WAS NEEDED, AND IT IS EASY TO CLEAN FLOOR. 



— 

THE INTERESTING TEXTURED EFFECT ON THE WALL IN THE BACKGROUND 

WAS OBTAINED WiTH NOTHING MORE UNUSUAL THAN PLAIN PINE 

BATTEN BOARDS. CURVED HOSIERY COUNTER AND WAVY WALL BEHIND 

IT ARE FAR MORE INTERESTING THAN STANDARD UNITS. 
ANOTHER VIEW OF THE SPORTSWEAR DEPARTMENT, SHOWING HOW 

THE FRAME OVERHANG FOR THE RACKS SHEDS LIGHT BOTH ABOVE 

AND BELOW. CURVED FREE-STANDING RACKS ARE ATTRACTIVE 

AND CONVENIENT. FAMILIAR KNOLL CHAIRS FIT IN WELL. 



REMODELLED CAFETERIA COUNTER: A STRAIGHTFORWARD DESIGN 

TAKES ON GRACE AND VERVE FROM THE CORNER CURVE, FROM 

THE COOL GRAY BACKGROUND SPIKCD WITH RED ACCENTS, FROM 

THE MURALS, THE OVERHEAD FLUSH LIGHTS, AND THE PRACTICAL, 

ATTRACTIVE LINOLEUM FACING UNDERNEATH THE COUNTER. 

RETAIL 

STORE 

DESIGN ° 

TIGHT HOLD ON THE PURSE STRINGS 

T WAS inevitable that the desire to use the dash 

and psychological attractions inherent in smart 

modern design should eventually arise in the di 

rectors of Hearn’s democratic and economical em. 

porium on one of New York's most colorful streets- 

Fourteenth. 

They called on Mr. Lapidus, told him what he had to 

spend and where he could get his materials, and then 

dared him to take the job. The illustrations on these 

pages should prove that nothing fazes Mr. Lapidus. 

He remodelled the cafeteria counter, the sewing pat. 

tern department, the book store, and the cosmetic 

department, was forced to avoid all but minimum 

structural changes and to use much on-hand and 

stock materials. 

THE THINGS THAT TRANSFORMED THE PATTERN DEPARTMENT FROM A 

DRAB RUN-OF-THE-MILL CORNER SUCH AS ONE USUALLY FINDS INTO 

THIS EXCEEDINGLY STRONG, SIMPLE, AND EFFICIENT SECTION ARE 

THE SLANT OF THE LINOLEUM-COVERED COUNTER, THE CHEESE-HOLE 

DOOR-PARTITION, THE WALL PATTERNED LIKE A PATTERN. 

FPATTERNS 
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BOOKWORMS MAY COMPLAIN THAT THE BOOK DEPARTMENT IS TOO 

CROWDED TO ENCOURAGE SLOW BROWSING. BUT POSS:BLY THAT !S 

EXACTLY WHAT WAS WANTED, CONSIDERING THE DESIRED FLOW OF SALES 

GOOD LIGHT, STORAGE DRAWERS, CEILING TREATMENT AND RHYTHMIC 

DESIGN CREATE A SIGHT THAT INVITES THE PASSERBY. 
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MUCH WAS ACCOMPLISHED BY LITTLE IN HEARN'S COSMETIC 

DEPARTMENT. THE DROPPED CEILING COLUMN HEADS AND HIGHER 

LEVEL OF INSIDE COUNTER CORNER WORK WONDERS. SO DO THE 

SHADOW-BOXES, THE RESULT OF MASKING EXISTING CONTINUOUS 

OVERHEAD GLASS CASES AND CUTTING OUT WOGGLE S‘APES. 



RETAIL 

STORE 

DESIGN 

HE current traffic snarl in New York City’s busi- 

ness district has jerked the city fathers of that 

and many other towns into a rude awakening to the 

fact that most existing urban communities are not 

equipped to handle the normal business activity of 

this automotive age. At present, before postwar 

vehicles have reached even a small fraction of po- 

tential drivers, the situation is bad; when the backlog 

of demand has been met, it must inevitably become 

impossible. 

The ancient market place and its more recent descen- 

dants — shopping and commercial districts —all lo- 

cated in the center of the town and surrounded by 

residential areas, worked very well for societies that 

relied for transportation on human or equine feet. 

But the modern shopper, who can travel in a very 

few minutes to the center of town (be it New York's 

Fifth Avenue or Middletown’'s Main Street), finds that 

an inadequate shopping area deprives travelling 

speed of all its meaning. It is lost in the slow, uncer- 

tain, and expensive search for a place to park. 

The central shopping district is bad for the merchant, 

too. Discounting the age of the buildings into which 

he must fit his merchandising functions, he is faced 

with the fact that the amount of available space is 

SUBURBAN SHOPPING CENTER 

PLANS LIKE THIS MAY BE A CURE FOR MID-TOWN CONGESTION 

fixed, although the surrounding community can ex- 

pand many times over in size and buying power. 

The results are all too well demonstrated in many 

towns—central land values skyrocket, consequently 

pushing up prices in a vicious rising spiral that spells 

disaster for everyone involved. The long-term solu- 

tion for these problems is a matter that city planners 

are pondering. It involves new conceptions in com- 

munity layout, improved traffic organization, and 

possibly, schemes for general decentralization. 

But the plan illustrated on these pages offers an 

immediate solution. It can and is being applied in 

an existing community, and will be financed entirely 

by private funds. 

Alfons Bach is the designer of this Ridgeway Shop- 

ping Center, which is to be built in a suburban section 

of Stamford on a major thoroughfare, Sumner Street. 

The project covers about three city blocks or ten 

acres, and is the first large shopping center on the 

Eastern seaboard. Parking facilities will accommodate 

150 cars in front of the stores, 850 in the rear. Other 

advantages of the buildings—specifically constructed 

for specific merchandising needs—are described in 

the captions on these pages. 

ALFONS BACH’S PLAN FOR THE RIDGEWAY SHOPPING CENTER IN A 

SUBURB OF STAMFORD, CONNECTICUT. THE LAYOUT GETS THE MOST 

STORE FRONTAGE FROM THE AREA. 150 CARS CAN BE PARKED IN 

FRONT OF THE STORES, 850 IN THE REAR AREA (NOT SHOWN). 

LOCATION ON A MAIN ROAD, SUMNER STREET, ASSURES ACCESSIBILITY. 
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MR. BACH’S TENTATIVE MODEL OF THE RIDGEWAY CENTER SHOWS THE 

ARCHITECTURAL INTEGRATION THAT MAKES A PLEASANT VISUAL 

UNIT OF THE CENTER. LANDSCAPING TO BE PROVIDED BY THE 

CENTRAL SYSTEM, AND AN OVERHANG (NOT SHOWN) TO PROTECT THE 

SHOPPERS FROM SUN AND RAIN, WILL MAKE SHOPPING PLEASANTER. 

THE SHOPPER WILL BE ABLE TO BUY EVERYTHIG FROM FRESH FRUIT 

TO HARDWARE IN THIS CENTER. A CENTRAL SYSTEM WILL SIMPLIFY 

THE PROBLEMS OF LIGHTING, HEATING, AIR CONDITIONING, GARDENING, 

AND UPKEEP FOR THE INDIVIDUAL SHOPKEEPERS. THERE WILL BE 

SPECIAL FACILITIES FOR UNLOADING STOCK, DELIVERIES. 

OVEMBER 1945 

THE GENERAL INTEGRATION OF THE ARCHITECTURAL PLAN DOES NOT 

PREVENT SPECIAL TREATMENTS, BOTH OF FRONTS AND INTERIORS, 

FOR SPECIAL PRODUCTS, AS THIS CLOSE-UP SHOWS. MUCH OF THE 

SPACE IN THE RIDGEWAY CENTER HAS ALREADY BEEN RENTED. 

IT WILL BE BUILT IN 1946. (PHOTOS BY BEN SCHNALL.) 



YOUTH WILL BE SERVED. AND PERHAPS DESIGNER JOSEPH EXPRESSED 

THIS AMERICAN WORSHIP OF IT WHEN HE MADE THE JUNIOR MISS 

DISPLAY THE CENTER OF THE DEPARTMENT STORE’S SECOND FLOOR. 

CURVE AND SWEEP. NOT ORNAMENT. DISTINGUISH IT. 

RETAIL A NEW DEPARTMENT STORE 
STORE 

DESIGN 
NOTES BY THE DESIGNER. SEYMOUR R. JOSEPH. A.1A. 

RNOLD CONSTABLE & COMPANY is a member of the vener- 

able and automatically exclusive Hundred Year Association; 

its standing as one of the older of the great American department 

stores is self-evident. It is not surprising, therefore, that when the 

company commissioned me to design their fourth store, in Hacken- 

sack, N. J. (the others are in Hempstead, New Rochelle, and New 

York's Fifth Avenue), one of the specifications was conservatism in 

design. Nothing radical. Nothing extreme. 

The limitations were not too rigid, however, to prevent what | 

would call a logical solution to the problems of modern department 

store design. (The store will be completed by about May, 1946.) 

The layout covers an area of approximately 30,000 square feet on 

each of two floors. The accompanying plans show the general 

scheme: the first floor is treated as a large, open, and visually uni- 

fied selling area, where traffic can circulate very easily, surrounded 

by several peripheral departments that stand well defined, but none 

the less visible and accessible from the center of the floor; the sec- 

ond story is treated more as a series cf small specialty shops, al- 

though there is a central focus point and easy movement from 

department to department. 

The conventional gridiron arrangement is followed on most of the 

first floor. The plan shows that the display windows are compara- 

tively deep—a concession to the mounting importance being ac- 

corded to the art of display. We also allotted ample space for 

fitting rooms on both floors. Stock space and fitting rooms have 

been planned with relation to the selling area for utmost conveni- 

ence in sales operations. Roomy aisles provide for free circulation 

and easy supervisicn of sales operations. Floor area is sufficient 

to permit customers to brouse in comfort or to sit down while 

selecting merchandise. 

CONTINUED ON PAGE 126 
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NEW DEPARTMENT STORE 

THE REASON THIS DRAWING OF THE MAIN FLOOR LOOKS SO BARE 

IS THAT MR. JOSEPH HAS NOT DRAWN THE MERCHANDISE. THE 

PURPOSE OF HIS DESIGN WAS TO DRAMATIZE THAT, AND NOT THE 

BACKGROUND. AN UNUSUAL FEATURE IS THAT ALL FIXTURES ARE 

BELOW EYE-LEVEL, MAKING FOR SPACE AND LONG VISTAS. 

NONE OF THIS RESTRAINT BUSINESS FOR THE BRIDAL SALON. IT 

IS SIMPLE, BUT QUITE DELIBERATELY LUXURIOUS, AND IT IS THE 

ONLY DEPARTMENT WHERE THERE IS PRACTICALLY NO PROVISION 

FOR DISPLAY. THE PLACE WHERE PAPA’S POCKETBOOK REALLY 

GETS THE WORKS IS THE OVER-SIZED, WELL-FITTED FITTING ROOM. 
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RENHOM TEXAS 
aie am pamenTs ORtuiTECt.. 

CAPTAIN KAMRATH’S PROPOSED REMODELLING OF A TEXAS MEN’S SHOP 

CALLS FOR A NEW OVERHANGING, BUILT-UP, INSULATED ROOF, 

EQUIPPED WITH FLUSH PANEL LIGHTS TO ILLUMINATE THE FRONT 

SIDEWALK. NATURAL BRICK AND GLASS ARE EXTERIOR MATERIALS. HE Lone Star State is full of small towns like 

Brenham, whose characteristic retail establish- 

ments are housed in brick buildings constructed 30 

or 40 years ago, and divided into incredibly long, RETAIL 
STORE narrow stores. Captain Karl Kamrath, A.I.A., who 

expects to be discharged from the service shortly 
DESIGN 

and to resume operations in his Houston firm, MacKie 

and Kamrath, has tackled the job of remodelling one 

of these spaces into a modern shop—within the 

SHOP FOR TEX AS HE-MEN modest budget specified. 

With comparatively few strokes he has created a 

down-to-earth design—bold, efficient, masculine, and 

very satisfying esthetically, in a wide-open, sweeping 

Texas way. 

Some of his proposals are explained by the draw- 

ings and captions on this page. In addition, Captain 

Kamrath plans to replace an existing brick partition 

extending half way into the length of the store by 

a single steel beam. Two deep, zig-zagged show 

CEILING ABOVE THE LIGHT TROUGH LINE WILL BE SLOPED IN TWO windows leading to a center door will be replaced 
DIRECTIONS. IN THE BACKGROUND YOU SEE MR. KAMRATH’S IDEA by a pair of assymetrical angled windows and an 
OF WHAT TO DO WITH A BRICK PIER—VENEER IT WITH TEXAS entrance placed somewhat right of center. 

LIMESTONE LAID SLEDGE FASHION, USE IT FOR DISPLAYS, PLANTS. CONTINUED ON PAGE 145 
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SEEING IS BUYING 

HE Canadians of thrifty French and conservative 

British blood that form the bulk of Montreal's 

population are as sales-resistant a group of buyers as 

any merchant is likely to find in a prosperous city 

on the North American continent. Therefore, when a 

new store of unusual design does a record-breaking 

business, it behooves the alert store planner or de- 

signer to study the case and make some mental 

notes for his own benefit. 

The Valliere Bijoutier is the fourth and crowning es- 

tablishment for the sale of popular-priced jewelry 

NIGHT-TIME DISPLAY COUNTER IS “DRESSED” IN FIVE MINUTES opened by J. D. Valliere, who started ten years ago 

BY ELEVATOR WHICH LOWERS DAY DISPLAY, RAISES ALTERNATE. with a total investment of $200. Mr. Valliere was de- 

COLD CATHODE TUBES RUN SHOP’S LENGTH, BUT INCANDESCENT termined to use the open-faced plan, which is com- 

SPOTS COUNTERACT THEIR SPARKLE-KILLING EFFECT ON JEWELRY. paratively unknown in Canada. He hired designer 

Joseph Dunne, only recently released from a Depart- 

ment of National Defense job. Mr. Dunne gave him 

the most open-faced shop we have ever seen. A 

backless show window curving out for increased 

crea, glass doors, back and side mirrors, an open- 

UNBROKEN SPACE, LIGHT, AND MIRRORS MAKE THE 20’ BY 90’ view counter layout, and lights galore (200 foot can- 

STORE SEEM MANY TIMES ITS ACTUAL SIZE. HUGE, TUF-FLEX dles to the square foot, four times the amount of light 

GLASS PLATES PERMIT PASSERS-BY TO SEE 70 PER CENT OF THE STOCK in the average store) insure that about 70 per cent of 
CROWDS OF SHOPPERS FORCED NOON CLOSURE ON OPENING DAY. the stock is visible from the street. 

* nets ‘ ‘ onlay °° ae a q imide Asics 
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DEWEY FOR DESIGNERS 

NE requisite of a well organized designers’ studio 

is a comprehensive system for filing information 

—about types of decoration, style trends, technical 

data, and source material—about anything from a 

Hepplewhite mirror to a Soss hinge. Such a system 

is a bulwark against chaos, and a general wheel- 

greaser. 

Considerable research on the subject had revealed 

no adequate system, and so we set about making up 

our own. After days of research in the Public Library, 

contact with the Special Libraries Association, and 

just plain sweat, we have compiled a professional 

system based on Melvil Dewey's Decimal system. 

Several designers have asked us to publish it, but 

like all new ideas, we want to use it for a year, per- 

fect it, and then issue a complete, foolproof classifi- 

cation. 

FIRST STEPS IN MEETING YOUR INDIVIDUAL NEEDS 

In the meantime, you may be interested in starting 

on your own system and developing it to satisfy 

your particular needs; few offices have the same 

requirements. An interior design studio needs a 

much simpler classification than, say, an industrial 

design studio, which handles all types of materials, 

engineering, models, packaging of products, etc. And 

then there is the whole field of architecture and con- 

struction which some designers need. 

Take your pencil in hand and write consecutive 

numbers 1-10. Beside the numbers write the general 

classification you need. Probably you will not use 

all ten numbers, but it is nice to know that they are 

there. Perhaps before filling in these numbers you 

had better ask yourself whether you have material 

on landscape architecture, report writing, or historical 

fashion plates. Look over your books, pamphlets, 

clippings, catalogs, etc., and see what your classifi- 

cation should include. 

The Dewey Classification is based on: 

000 General Works 

100 Philosophy 

200 Religion 

300 Sociology 

400 Language 

500 Natural Science 

600 Useful Arts 

700 Fine Arts 

800 Literature 

900 History 

A CATALOG SYSTEM FOR DESIGNERS By Virginia M. Obrig 

and it is this basic breakdown you must juggle to 

suit your own classification. 

ADAPT THE DEWEY SYSTEM TO YOUR OWN SUBJECTS 

Keep the 000 General, and use it for encyclopedias, 

industrial indexes, etc. Under your classification 

number 100, combine the Dewey headings listed for 

100 to 600. For instance, under Sociology can go 

taxation and government control of business; and 

here you may include a book on psychology that 

you want to classify. Incidentally, bear in mind that 

it is better to have an empty number than to want 

one and not have it. You now have 200 through 500 

free for your own subjects. 

For the Dewey's 600 classification, Useful Arts, we 

recommend that you go to the library or buy a copy 

of Dewey's Classification and analyze it. And right 

here let us add that Dewey was a great man, but 

his classification, after all its years of use (and we 

can't blame the Poor Guy for what librarians haven't 

done to modernize his system), is decidedly anti- 

quated. There is no word “plastics” listed, and upon 

inquiry you will discover all such material is still 

classified under ‘‘celluloids.’’ The breakdown of this 

one number (600) will take up several hundreds in 

a designers’ catalog system for it includes industrial 

and interior design, manufacturing, business methods, 

building construction, and mechanical trades. 

The Dewey 700, Fine Arts, should be incorporated 

practically as it stands, for it includes architecture, 

landscape gardening, drawing, painting and pho- 

tography. A designer who is an architect, landscape 

architect, or amateur photographer, etc. will need to 

expand this classification in considerable detail. 

Literature (803) may be omitted or combined with 

History, just to allow for possible expansion. Even 

if you do not fill in the sub-headings, at least leave 

the numbers open for future use. 

And on the subject of future use and expansion, one 

point to remember is to allow blank numbers through- 

out your whole system, for it is amazing how many 

classifications one can forget to include. For instance, 

if 385 is Textiles and your next classification is to be 

something entirely different, as Business Methods, 

allow 386-399 to remain vacant and start Business 

Methods 400. 

CONTINUED ON PAGE 143 
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THE MASTER CRAFTSMAN AT HIS DESK. PINNED ON THE HUGE BULLETIN 

BOARD BEHIND HIM ARE SAMPLES OF MARQUETRY DESIGNS, NOTES AND 

OTHER INCIDENTALS. HIS CALLIGRAPHIC SKILL STANDS HIM IN GOOD 

STEAD WHEN HE SKETCHES DESIGNS OF FURNITURE FOR HIS CLIENTS. 

INTERIORS 
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THESE PAPERWEIGHTS ARE EXCELLENT EXAMPLES 

OF SZOEKE’S SKILLS. THEY ARE FASHIONED BY 

HIM FROM VARIOUS KINDS OF SPECIALLY SELEC- 

WOODS, INLAID WITH HIS CALLIGRAPHY. 
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CRAFTSMAN IN FURNITURE AND MARQUETRY 

F you should happen to run into a tall, darkish man completely 

preoccupied with designing more beautiful and more useful furniture, 

who handles rare woods with fingers of love and would rather talk about 

furniture and its function than about anything else—it's probably Andrew 

Szoeke. A friend of his once said that he “lives and dies for furniture’ 

and that is as apt a description of the man as we can think of. 

By passionately following his bent for making each piece of furniture 

a work of art, to be lived with indefinitely, to be put to many uses and 

replace the usual accumulation of carelessly acquired nondescript pieces, 

9zoeke really is functioning as an interior designer as well as a furniture 

designer. He himself might reject such casuistry, but it seems to us that he 

is prodding the evolution of furniture into moving a little faster, and in 

doing that is also hastening the evolution of interior design toward more 

beauty and less clutter. 

The elaborate marquetry which Szoeke works into his furniture with 

superb craftsmanship, and which has been his hobby from way back, 

lends a bit of old-world air to his modern furniture and heightens the 

masterpiece effect. His use of marquetry proves how well an “old- 

fashioned” decorative craft combines with thoroughly functional modern 

furniture, particularly when both are created and combined by a man 

of Szoeke’s artistry and sensitivity. 

Like so many Hungarians, Andrew Szoeke studied and worked in 

Vienna, where.he attended the Kunstgewerbeschule and the Wiener Werk- 

statte; absorbed knowledge from his contacts with Josef Hofmann, 

Dagobert Peche and other well-known designers, and worked as a furni- 

ture craftsman and designer. Vienna in the Twenties, however, was not 

a fertile field for that kind of profession, and in 1921 Andrew Szoeke came 

to New York. Here he first made a name for himself in advertising layout 

work, and his skill as a calligrapher, developed in Vienna and perfected 

during five years of hard work, became greatly sought after. 

His work appeared—and continues to appear—in such national maga- 

zines as Harper’s Bazaar and Town & Country, and in the advertisements 
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TYPICAL SZOEKE CHAIR WITH TAPERED 

LEGS, SET CLOSER TOGETHER IN BACK 

FOR ADDED STABILITY. CURVED HALF- 

HEIGHT BACK REST CAN DOUBLE AS ARM 

REST, IS INLAID WITH BUK ULREICH’S 

CAVORTING HORSES. 

THIS CABINET HAS ESPECIALLY COLORFUL 

AND ELABORATE MARQUETRY WORK, AT 

THE REQUEST OF A CLIENT WHO PLACED 

IT IN A MARBLE HALL. A HUNDRED 

DIFFERENT WOODS WERE USED 

STEELE SAVAGE DESIGNED INLAYS. 

IN THE 

[| 
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of Saks Fifth Avenue, Revlon, Jergens, and others. 

But despite the fact that he has been called the fore- 

most calligrapher of our day and has created a script 

of his own (he’s given a fine example of this in the 

signature at the head of this article), his heart belongs 

to furniture, and he is now operating his own work- 

shop. It's a modest place laid out for maximum effi- 

ciency, where three highly skilled workmen custom- 

make the Szoeke-inspired furniture. Of his foreman 

there, Ludwig Zwaschka, Szoeke speaks with the 

affectionate admiration one craftsman has for another, 

claiming that he is probably the best man in the 

country today doing this type of work. 

The 120 designs which Szoeke has interpreted in 

marquetry are of such a variety as to give the pro- 

spective owner of any one piece or of a full set of 

CONTINUED ON PAGE 140 
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DRESSING TABLE BUILT FOR ARTIST DORO- 

THY SIMMONS WHO CREATES THE ANGELS 

USED IN INLAY. THREE-PANEL MIRROR 

FOLDS UP WHEN NOT IN USE, COSMETICS 

SECTION IS HINGED BENEATH TABLE AND 

CABINET AT RIGHT HAS ROOMY SHELF SPACE. 

SZOEKE’S SPECIALLY DESIGNED FILING 

CABINET MADE OF ROSEWOOD AND MAIDU 

BURL CLEARLY DESIGNATES THE REFERENCE 

SECTIONS. TITLES IN HIS SCRIPT ARE 

INLAYED WITH MAPLE BURL AND EBONY. 

THERE ARE NO PROTRUDING KNOBS. 



SERENE IS THE WORD FOR THIS LIVING 

ROOM IN PALE “MANHATTAN MIST”’ GRAY 

ENLIVENED BY CHARTREUSE AND TUR- 

QUOISE ACCESSORIES AND PAINTED FLOOR. 

FOUR OTHER TABLES NEST UNDER THE GLASS- 

TOPPED COFFEE TABLE. 

VER since they launched Hans Knoll's contem- 

porary version of the old-fashioned rocking chair 

(shown on page 74 of the April INTERIORS), the 

guiding spirits of Bloomingdale’s home furnishings 

department have shown an increasing willingness 

to promote contemporary interior design. Not only 

willingness, but ability. Their model rooms have 

been conspicuously free of the tortured whimsy which 

precipitated T. H. Robsjohn-Gibbings’ famous ex- 

plosion of protest before the Architectural League last 

March. 

The department seems aware of the merchandising 
possibilities inherérit in the pent-up demand for their 

products. The many tastefully designed modern 

rooms which they are putting before the public are 

persuasive arguments for the practical advantages 

of good contemporary design. Predominant charac- 

teristics are low, untrimmed ceilings, convenient 

niches and shelves for books, bric-a-bac, etc., “unit” 

furniture, dramatic, decorative plants, large windows, 

space, light, air. 

SELLING MODERN DESIGN TO THE PUBLIC 

CELLAR PLAYROOM. THE GRIMNESS 

OF GRAY STONE WALLS IS COUNTERACTED 

BY PLENTY OF RED IN THE FURNISHINGS. 

STURDY, LIGHTWEIGHT KNOLL FURNITURE 

AND GAMES PAINTED ON THE FLOOR MAKE 

INFORMAL ENTERTAINING EASY. 
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THE KITCHEN IS THE HEART OF THE HOME 
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WE DUG THIS PHOTO OUT OF AN OLD COOK BOOK. THE CAPTION 

READ "MODEL KITCHEN, COOK AND SECOND COOK.” IT IS OUR 

OPINION THAT WE NEED SAY NO MORE. BUT THAT ‘‘SECOND COOK’’ 

DOES HAVE AN AWFULLY DISCOURAGED AIR ABOUT HER. 

THIS WAS A SAD LITTLE KITCHEN 

UNTIL A WHITEHEAD-MONEL BEAUTY 

TREATMENT TRANSFORMED IT INTO 

THE EFFICIENT MODEL AT RIGHT. 

NUUSTAIAL DEotod 

THE KITCHEN IS THE 

IT LEADS IN FUNCTIONAL 

E don’t know exactly where the origin of the 

kitchen took place, but it was a long time ago. 

Picture brawny William Caveman coming home ene 

night to his equally brawny and hirsute wife one 

Cave-age evening, carrying over his shoulder a brace 

of wildcats or such which he had bopped dead with 

a few ten-pound rocks. The meat markets at that 

time were quite different, but the idea was the same 

and the idea was food. 

As William stamped past the roaring fire Annie had 

built outside the cave he stubbed his toe and dropped 

his day’s catch plunk into the blaze. Following a 

series of lusty howls over the bruised digit, Willie 

calmed down enough to reach with a muscular mitt 

into the fire to retrieve the burning game. Another 

howl rent the tall timbers. As he popped his poor 

burnt fingers into his mouth to soothe the pain the 

look of anguish on his face turned to one as close to 

delight as can be evidenced on a visage as solidly 

basic as the one with which our ancestor was blessed. 

Willie arose, planted his big flat feet on the ground 

and grabbed Annie by her long black hair. 

Said he, “Food—inna fire—good—you do it alla 

time!!"" Willie had had his first taste of cooked food; 

and Willie had found it good. The kitchen was born. 

Many hundreds of years have seen great changes 

in the kitchen. A “bakery” at one time was not the 
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HEART OF THE HOME 

DESIGN OF THE MODERN HOME 

bread and bun shop we know today but a busy 

establishment to which rosy little Olde English house- 

wives carried their Sunday mutton-joint to be roasted 

to order. 

Now, the living kitchen is here. Today the kitchen 

is veritably the heart of the home. In the “maidless 

era’ which we have now reached, the average 

housewife finds she spends a great percentage of 

her time—and her busiest hours—in the kitchen. 

She is spending more dollars per cubic foot of space 

in her kitchen than on any other room in the house. 

It has become the costliest as well as the most im- 

portant room in the average small house. Therefore, 

the living kitchen is designed fcr living rather than 

drudgery. Let us see where the trend leads in this 

section of the modern home (a major market, inci- 

dentally, for the American manufacturer!). 

First and foremost, the majority of modern home- 

makers never expect to have the services of a cook 

or a maid. The work will be done entirely by the 

housewife herself—and until very recent years pre- 

cious little study or effort has been directed toward 

simplifying this work and making the kitchen con- 

venient and altractive. In industry, time-study experts 

stand, stop-watch in hand, checking every point along 

an assembly line, trying to reach perfection in pro- 

duction methods through improved layout and ease 

IN ITS DAY THE “EAGLE RANGE’ WON 39 

FIRST PRIZE MEDALS AND PROBABLY DESERV- 

EDLY SO. IT BOASTED IMPERISHABLE !RON 

FLUES AND SEVERAL FORMIDABLE OVENS. 

MARTIAL AND SCULL DE- 

SIGNED RANGE ABOVE 

WITH BILT-IN COOKING 

PANS AND TWO STOVE- 

TOP LEVELS. ALL-METAL 

PREFABRICATED GILBERT 

KITCHEN USED IN ENG- 

LAND IS AT RIGHT. 



EXACTLY 54 INCHES WIDE, THIS MURPHY CABRANETTE NO. 540 IS 

A COMPLETE KITCHEN WITH SINK, STORAGE SPACE, REFRIGERATOR 

AND THREE BURNER STOVE WITH OVEN. ITS COFFIN-LIKE ASPECT 

WHEN CLOSED IS MORE THAN OFFSET BY ITS COMPACT EFFICIENCY 

WHEN READY FOR USE BY THE “ONE-ROOM HOUSEWIFE.” 

INDUSTRIAL DESIGNERS MARTIAL AND SCULL CONCEIVED THIS COMPACT 

UNIT, COMPLETE WITH ALL MODERN KITCHEN NECESSITIES, AIR 

CONDITIONING INSTALLATION FOR HEATING AND COOLING, 

LAUNDRY (NOT SKETCHED) AND BATHROOM AT LEFT. IT CAN 

READILY AND APTLY BE APPLIED TO ANY MODERN HOME. 



MD USTRTAL DEOTGI 
of operation. Likewise, countless numbers of wasteful 

operations and unnecessary steps will be eliminated 

in tomorrow's kitchens. Designers, engineers, archi- 

tects and home economists have contributed their 

efforts to this end. Our prediction is that the American 

kitchen will be first to evidence the return to full 

peacetime production. 

One of the first considerations in designing the living 

kitchen is the change in the home menu. Meals are 

becoming simpler. Less “fancy” cooking is the result 

of our interest in vitamins and balanced nutrition. 

Simpler meals are more healthful and take less time 

to prepare. Here the greatest advance in labor-saving 

is in frozen foods. Within the next five or six years 

the consumer will accept frozen foods to an exclusive 

extent... meats, vegetables, fruits and even complete 

meals. Frozen foods will save time in preparation 

and in cleaning up after meals. Wider acceptance 

of these frozen foods, plus competition in the field, 

will result in its being as cheap, or cheaper than the 

“fresh” produce. This acceptance will result in new 

planning of kitchens and kitchen utensils plus a tre- 

mendous saving of kitchen time and labor. 

The new refrigerators will be larger. The volume for 

frozen food storage must be greatly enlarged. Vari- 

ous compartments with controlled temperatures will 

be incorporated. The larger refrigerator will store all 

perishable foods at proper temperatures. The bread 

box and vegetable-bin, consequently, are nearing 

obsolescence. 

Kitchens will be arranged in a colorful and attrac- 

tive series of “centers.” No longer will equipment be 

placed haphazardly here and there, minus rhyme 

and reason. Food storage compartments will be 

conveniently arranged near the preparation surfaces. 

The housewife will not find herself running from cabi- 

net to box to shelf in collecting what she wants, for 

it will be conveniently in reach. The cooking center 

of the kitchen will have the range as its hub. It will 

be located along the “assembly line” near the prepa- 

ration division. We will see the end of cabinets full 

of pots and pans piled up as best they'll pile. Cabinets 

with trays which slide out like drawers are being 

designed, and are convenient, neat and handy. 

The dishwashing division will contain sink, dish- 

washer and garbage-disposal unit. 

For several of the war-years just past the house- 

wife has been seeing sketch after sketch of the post 

war dream kitchen. Many of these, we fear, have 

been just “dream” and not much more. We've heard 

recently of home owners rushing to retailers, slapping 

down some carefully hoarded drawings of kitchens 

boasting not much but the “purty face wif naught 

CONTINUED ON PAGE 144 

SKETCH OF FULL-WIDTH REFRIGERATOR DESIGNED FOR REVERE 

COPPER AND BRASS, INC. HAS FROZEN FOOD STORAGE AND BOTTLE 

COMPARTMENTS AT SHOULDER HEIGHT, DRY-COLD STORAGE AND 

COOL STORAGE DRAWERS BELOW. PRESSURE ON THE TWO BARS 

RELEASES DOOR CATCHES AND SWITCHES ON LIGHT. 

PULL-OUT DISHWASHER MOUNTED DIRECTLY UNDER PRESSURE COOKER 

IN STOVE (ALSO REVERE COPPER AND BRASS). SO DESIGNED 

THAT HEAT FROM STOVE CAN BE USED TO DRY DISHES AND 

TOWELS. ELECTRICALLY OPERATED, THE DISHWASHER CAN HANDLE 

ALL SORTS OF DISHES, CUTLERY, POTS, ETC. IN ONE WASHING. 
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TO FIND OUT WHAT NEW AGING PROCESS DOES TO MEAT IT HAS 

TO BE EATEN. PREPARED IN TEST KITCHEN, IT IS SERVED FOR 

CRITICAL CONSUMPTION IN THIS “NOOK,” OBVIOUSLY INTENDED 

TO BE COZY IN CONTRAST WITH PLANT’S AUSTERITY. BUT DID 

THE DESIGNERS HAVE TO GO TO ‘“‘YE EATE SHOPPE’ EXTREMES? 

CAREFULLY AIR-CONDITIONED GLASSED-IN AGING AND FREEZING 

SECTION. MEAT, PLACED HORIZONTALLY ON RACKS IN AGING 

COMPARTMENTS TO PREVENT LOSS OF JUICE FROM HANGING, CAN BE 

WATCHED THROUGH GLASS DOORS. EACH UNIT OF FOUR 

COMPARTMENTS HOLDS 2400 POUNDS OF MEAT. FREEZERS AT LEFT. 

MD USTRTAL DESTEI 

DESIGNED FOR AGING 

NEW TYPE RACKS AID MEAT PROCESSING 

LESS costly method for aging meat than the old 

one of hanging it in a cold room for three to four 

weeks is in operation at Freezer Foods, Incorporated, 

Chicago, which has developed new racks on which 

meat is not only aged but preserved within seven days. 

The aging-racks are in small compartments, kept at 

37-39° F., that can be used in small or large units, 

making it possible for even a small butcher to supply 

avid customers with properly aged meat from his own 

aging-racks, which is a rarity for the average meat 

buyer who wants a respite from black-market prices. 

Since this Chicago company uses its plant for demon- 

stration purposes, too, it has installed cutting and 

freezing units within a glassed-in section so that pro- 

spective customers (or just plain meat-eaters) watch 

the aged but succulent meat being cut into succulent 

steaks and placed in the freezer compartments from 

which eventually they will emerge with all their 

succulence intact. 

The firm says that these new aging compartments, in 

small or large units, with or without freezers, can be 

installed anywhere, simply, quickly and inexpen 

sively, with small space outlay. 



THAT’S GENUINE BEEF IN THEM THAR CABINETS, 

TO BE SLICED UP ON CUTTING TABLES AT RIGHT. 

IT APPARENTLY LOOKED SO GOOD TO THE 

PHOTOGRAPHER THAT HE LEFT HIS GHOST IN THE REAR 

DOOR TO KEEP A LONGING EYE ON IT. 

TEST KITCHEN IS NEATLY ENCLOSED IN A SMOOTHLY DESIGNED 

EXTERIOR THAT TAKES ITS MODERN LINES FROM A SHIP’S BRIDGE. 

UNFORTUNATELY THE EATING NOOK OVERFLOWED ONTO THE 

OUTSIDE GIVING IT THAT “SALONTYROLISCHESDORFCHATEAU” EFFECT. 

A BIT INCONGRUOUS IN THE PLANT’S OTHERWISE GOOD DESIGN. 

HERE IS WHERE THE VIEWERS-WITH-AMAZEMENT FILE BY TO GAZE 

AT THE MEAT IN ITS AGING PROCESS AND WATCH THE MEAT 

TECHNICIANS (BUTCHERS TO YOU) EXPERTLY WIELD THEIR CUTTING 

DEVICES PREPARATORY TO FREEZING THE INDIVIDUAL CUTS OF 

MEAT. DESIGN IS KEPT SIMPLE, NEAT AND FUNCTIONAL. 



cE DESIGN ¢ A GAS RANG 
ANNOUNCE 

“600 
tn Cash Pr yes 

FOR THE BEST DESIGNED 

GAS RANGE OF TOMORROW 

INTERIORS 
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ARCHITECTS * ENGINEERS* ARTISTS 

DRAFTSMEN * STUDENTS ° OTHERS 
with the exception of employees of the American Stove 
Company and its subsidiaries, The Architectural Forum, 

and advertising agencies which serve the American Stove 
Company and its subsidiaries, and the families of all such 

employees, or employees of other range manufacturers. 

Qrand kward *%5,000 

Second buward $3,000 

Phirid bward 42,000 
Fourth, fifth and sixth winners will each receive award 

of $1,000. The next 10 contestants will each receive 

award of $500. Contest ends midnight March 4, 1946. 

GAS RANGE DESIGN COMPETITION 

GEORGE NELSON, A.I.A., Professional Adviser, c/o The Architectural 

Forum, Dept.!, Empire State Building, 350 Fifth Ave., New York 1, N. Y. 

| intend to enter the Magic Chef Design competition. Please send me the 
program, including the conditions governing the competition and awards. 

SPONSORED BY 350 Fifth Ave., New York 1,N. Y. 

Name 

Firm (if any) 

Address 

Se 

Check one: Architect_ Designer Draftsman Student 

Other O P — —— 

NOVEMBER 1945 



METROPOLITAN’S HOLIDAY SHOP 

JOHN STUART, INCORPORATED 

CAROLE STUPELL 

MERCHANDISE CUES... 

PEOPLE ... 

ADDRESS BOOK... 

CHRISTMAS CARDS 

The Holiday Shop at the Metropolitan 

Museum of Art out with its 

largest and most beautiful collection of 

has come 

Christmas cards to date. The thirty-four 

subjects reproduced from paintings and 

other objects in the collection vary con- 

everything from the illustrated 

detail of Andrea Mantegna’s Adoration 

siderably 

of the Shepherds to a column from a 

XIXth dynasty Egyptian hieroglyphic in- 

scription. These, and other museum pub- 

lications, portfolios, children’s books, a 
calendar illustrated with Dutch tiles, and 

color prints, should solve many Christ- 

mas problems for those who have dis- 

The 

shop is particularly proud—and with rea- 

criminating people on their lists. 

son—of two exceptional reproductions 

from Chinese woodblocks and two details 

from Chinese scrolls. Prices are sur- 

prisingly moderate. The Museum has a 

small catalog through which orders may 

This little shop is 

worth investigating. .. . 

be placed by mail. 

ADJUSTABLE DRAWER UNITS 

The drawer units shown arranged into 

pairs of dressing tables, illustrated in 

the photograph of a John Stuart bedroom 

group, can be assembled into many com- 

binations for use as chests, commodes. 

bureaus, and occasional pieces. They will 

be available in a wide choice of standard 

finishes and custom finishes to order. 

Those in the photograph are finished in 

black lacquer and Di-Noe Alligator skin. 

Designers may choose from a large selec- 

tion of sizes and hardware. . . 

TABLE SETTINGS 

Royal Danish de- 

signed flatware at Carole Stupell’s New 

Ceramic bowls and 

York and Washington shops can be the 

makings of lovely and unusual table set- 

tings, as Miss Stupell herself demonstrated 

with the grouping illustrated at the bot- 

tom of the page. Pink and aqua are en- 

hanced by the metallic thread woven into 

a hibiscus design on the place mats and 

napkins. Wine and water glasses have 

pink-tinted cups matching the pink-tinted 

solid colored plates. Pink sherbet bowls 

rest on flower-shaped aqua ceramic dishes. 

The motif of these, in turn, is repeated 

by the flower-shaped center bowls. The 

figurines are typical of the exotic table 

decorations available at Miss Stupell’s 

stores. The table, of light wood, has an 

antique smoked mirror top and elaborate 

carving around the edge. ... 

MAKING OCCASIONAL FURNITURE NOW 

The novelty furniture line of the Mengel 

Company, Louisville, Kentucky, which 

had been suspended for several years 

when the manufactured | shell 

cases, is now available again. The firm’s 

production of night stands, beds, gate-leg 

tables, bookcases, magazine baskets, etc., 

company 

is rising steadily in volume and is ex- 

pected to shatter the prewar daily record 

of over 4,000 pieces... . 

MODELS EXECUTED 

Believing that three-dimensional study is 

rising steadily in importance, Frederick 

W. Kirch, Theodore Postma, and William 

D. Raffel have organized an independent 

model and design shop at 402 East 64th 

Street, New York City 21. Long asso- 

ciated with Norman Bel Geddes, Walter 

Dorwin Teague, Raymond Loewy, and 

others, they stand prepared to execute any 
conceivable type of model in any existing 

medium. . . . 

WOODWEAVE WALLPAPER 

The designer who has been looking for a 

modern, pleasant, and unusually  con- 

genial wallpaper pattern may find the 

answer in Bassett and Vollum’s new 

“Woodweave.” designed by Jon Raedeker. 

Representing a simple basket weave of 

five-inch strips of wood with small open 

spaces between the weaving, the design is 
freely drawn and interprets the texture 

and feel of wood, rather than attempting 

to imitate its exact appearance. Designer 

Raedeker believes it especially suitable 

CONTINUED ON PAGE 114 
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for architectural wall treatments, as his drawing irdi- 

cates. 

BASSETT AND VOLLUM’S ‘“‘WOODWEAVE”’ 

PEOPLE 
RICHARD E. THIBAUT INCORPORATED is preparing a showroom 

at 509 Madison Avenue, New York City, that will be set 

apart for the exclusive use of the trade. This sanctum 

is being designed to meet the exacting tastes of the pro- 

fessional designers for whose use it is intended, by archi- 

tect Charles Tolchin. Many interesting innovations for 

the storage and display of wallpaper are promised. The 

firm will continue to maintain its showrooms for general 

trade at 269 Madison Avenue, New York City. 

HARRITON CARVED GLASS announces the removal of their 

offices, showroom, and workship to 511 East 72 Street, 

New York City 21. David M. Harriton, whose career has 

been studded with such honors as the gold and silver 

medals at the 1937 Paris Exposition and invitations to 

lecture at Yale and New York Universities, is preparing 

to handle postwar demand for architectural and decorative 

glass. 

Cc. J. UHRMANN, Vice President and Plant Manager of 

IMPERIAL GLASS CORPORATION, Bellaire, Ohio, makers of the 

well-known crystal tableware, has been designated by 

the Chemicals Unit, Operations Division of the Foreign 

Economic Administration in Washington as a member of 

the Technical Industrial Intelligence Committee to visit 

Great Britain and Western Europe as a technical observer 

and scientific consultant for the joint Intelligence Ob- 

jectives Agency under the Joint Chiefs of Staff. He will 

leave the United States within 2 weeks and visit all exist- 

ing glass manufacturing operations in the scheduled coun- 

tries to secure glass manufacturing information of value 

to the United States. 

ADDRESS BOOK 
THE MAHOGANY ASSOCIATION, INCORPORATED announces the 

discontinuation of its Washington office at 917 Fifteenth 

Street, NW.; all future correspondence should be directed 

to the Chicago office at 75 East Wacker Drive, Chicago 1, 

Ill. 
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i COCKTAIL TABLE TOPS 

Ma he CMe FORMICAZ 
OST hotel managers are familiar with the beauty, dura- 

bility, ease of cleaning and lack of maintenance which 
7room 

ye set makes Formica so desirable a material for important wearing 

1ctum surfaces about the hotel, but probably few realize how many 

fa places in the hotel have been successfully covered with it. 

, a It has the widest application and usefulness in lobbies, about 

neral the clerk’s desk, for column covering, in the restaurants, and in 

the guest rooms and elevators. 

oe In all these applications Formica resists staining, spotting, abra- 

ee sion and checking of the surface. It serves for years with no 

silver more attention than an occasional washing. This is quickly and 

~ & easily done and is very economical of labor. 
— FORMICA 
ative There are flat colors, patterns, and “Realwood” in which an IN HOTELS! 

actual veneer of a fine wood is incorporated in the plastic sheet ° 

or of and given all the typical qualities that make plastics so valuable. 
f the 
d by Elevator Interiors 

reign THE FORMICA INSULATION CO. oe Doors 
es ar Tops and Fronts 

er of 4655 Spring Grove Avenue Cocktail Room Table Tops 

visit CINCINNATI 32, OHIO Desk Tops in Offices 

erver Public Telephone Booths 
Ob- Restaurant Counter Tops 

. will and Panels 
xist- Bedroom Furniture Tops 

-oun- Coat Room Shelving 

; Writing Table Tops 

a Registry Desk Tops and 
Paneling 

Lobby Paneling 

Bathroom Walls 

Restaurant Table Tops 

Column Covering 

s the Plates about Elevator Buttons 
2enth Bedroom Furniture Tops 
ected Window Sills 

go 1, 

FORMICA DOORS ELEVATOR INTERIORS 

TELEPHONE BOOTHS 
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R: ch, Dignity 

Regency Armchair with carved shell 

back, sumptuous in black and gold— 

Library Step of black Chinese Raised 
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Lacquer, with tops of tooled leather. . 
—4 

x These handsome pieces, 

5! which are also to be had 

: in mahogany and pickled 

finishes, are characteristic 

examples from our large 

collection of occasional 

4 furniture, for which the 

= XVIII Century and Re- 

= gency periods have fur- 

> nished the inspiration. 

> =. 
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URNITURE 
COMPANY 

SHOWROOMS: 

330 EAST 64th STREET, NEW YORK 21, N. Y. 

Telephone: REgent 7-2890 
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THE INDUSTRY LOOKS AHEAD 

CONTINUED FROM PAGE 10 

line of chairs and occasional tables and our project 

unit pieces have been conceived with this idea in min 

To produce good modern furniture at a price, we hay 

standardized and simplified, and availed ourselves of ; 

technological progress. Design for the machine anid cay 

fully studied economies have put our furniture with 

reach of new large groups of consumers. 

These comments present in a nutshell] ideas that | coy 

use to write an encyclopaedia. 

Hans G. Knoll 

H. G. Knoll Associates 

New York, New York 

UNPRECEDENTED DEMAND 

The Fifth Anniversary of INTERIORS is a fitting timet 
look at the five years which lie ahead. These next fiy 

years should see the greatest expansion the home furnis: 

ings field has ever seen. Full or nearly full employme 

will raise the standard of living far above the 1940 lev 

This will be evident in the purchase of home products 

quality. 

We look forward to years of unprecedented demand f 

wrought iron furniture. Wrought iron is moving indoor 

no longer is it considered furniture for the garden alone 

We felicitate INTERIORS on its first five years of steai 

progress. We know that the next five will set an even mor 

enviable record. 

John B. Salterini. 

John B. Salterini Company 

New York, N. Y. 

HAS CREATIVE PLANS 

You are certainly to be congratulated on the wonderfi 

job you have done with INTERIORS. 

Right at the moment our eyes are so glued to immediai 

production problems that it seems difficult to say what th 

future will offer. However, we have spent a considerabl 

part of the past few years in making our own plans at! 

hope soon to reach the point where we can spend mor 

time on the creative end of our business—both in trai 

tional and modern design. 

Hollis S. Baker, President 

Baker Furniture, Inc. 

Grand Rapids, Mich. 

MAHOGANY TO RETURN 

The end of the war found the Mahogany industry " 
possession of good supplies of Mahogany veneers for ™ 

dustrial use. The selection is as complete as before ‘4 
war, with the possible exception of crotch and swirl] figu" 
This material did not come in during the war and at pré 

ent is very limited. New supplies are arriving in rathé 

small quantities, so this type of veneer will be limited { 

some time to come. From a design standpoint, particular! 

INTERIOR 
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of a really better 

PLASTIC 

em COATED FABRIC next fi 

iploymer 

1940 level } 

roducts ¢ : 

mand f 

z indoor Have you been hoping for 
en alone 

of steat a really different plastic coated fabric? One that adds 

i extra qualities of eye-appeal ... permits unusual treat- 

ments . . . delivers new standards of quality? That's 

exactly what KERAZON* will do! It’s backed by over 

fifty years’ experience in making the finest coated fabrics 

—and we think it is one of the most important develop- 

ments in this field in years! 
wonderfi 

May we have the Opportunity of telling you about 

immedia’ KERAZON? in detail? For the moment, production is 
r what tit 

nsiderabl limited — just a small amount is beginning to trickle 

at through. We are making every effort to distribute it 

landiags fairly. 

*KERAZON~ Reg. U. S. Pat. Off. 

ATLAS POWDER COMPANY, STAMFORD, CONN. 
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FOR MODERN WINDOWS 

toa Style-“/reud 
When nine out of ten women from 44 states favor 

Traverse Tracks as they did in our 1944 survey, 

you have something that only cautious understate- 

ment could describe as a mere style-trend. 

Judd is prepared to meet that trend with fine 

Traverse Tracks leading off our production parade 

—with Traverse Tracks featured in our National 

Advertising . . . and with ‘‘Traverse Tracks for 

Modern Windows,” a new booklet which dis- 

cusses 12 different ways to use them, alone and 

with other fixtures. 

You'll want that booklet. We'll be glad to 

supply it free. Please write for it. 

zak 

By the time you read this, Traverse Tracks should 

be available in reasonable quantities. You'll find 

clients more than ordinarily receptive to sugges- 

tion for their use in both new and modernized 

homes. And you can recommend Judd Tracks 

with confidence. 

H. L. JUDD COMPANY, WALLINGFORD, CONN. 

87 Chambers Street, New York 7, N. Y. 

JUDD © 
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where quantity production is involved, it will be muc» 

better to depend upon the stripe and mottle figures an 

their variations, particularly where the price factor is high- 

ly important. 

The production of Mahogany this year has been above 

normal and war requirements have not taken more than 

half of the year’s importations; consequently, the lumbe1 

situation should improve as the mills convert the logs or 

hand and those which are yet to arrive in this country. 

Logging facilities were expanded and new territories were 

tapped. This will have the effect of making available next 

year and the years following even larger supplies than 

were available before the war. 

As a direct result of the technology developed during the 

war, cabinet-work will be far superior in quality. New 

adhesives have been developed to the point where plywood 

can be used in many new forms, both for flat surfaces and 

for curved members. Generally speaking, there will also 

be much improvement in finishes, with prefinishing just 

around the corner. The new technique will also supply 

beautiful Mahogany surfaces that are capable of taking a 

lot of punishment. Finishes will range from the lighter 

honey tones to the deep sherry color so appropriate for 

traditional designs. 

Mahogany will be particularly well adaptable to con- 

temporary designs because it will be available in lumber 

and in veneer in large sizes. Mahogany is cut from logs 

that are large and relatively free from defect, thus making 

it readily available for sheer treatment over extended 

surfaces. 

George N. Lamb, Secretary 

Mahogany Association, Inc. 

Chicago, IIl. 

INTERIORS A “MUST” 

We all know it takes the support of two factions to insure 

the success of a magazine, namely the readers and the 

advertisers. 

I believe that the outstanding job you have done in as- 

sembling material to capture the interest of the decorator 

has made most manufacturers feel that being represented 

in your magazine is a “must.” 

Here’s to many more years of success. 

Richard Wheelwright 

New York, N. Y. 

| NEXT FIVE YEARS MOST ACTIVE 

It is our opinion that INTERIORS has rendered an outstand- 

| ing service in bringing to the furnishings and decorative 

trades complete and constructive information regarding 

new products, valuable information pertaining to industrial 

design and many reviews of outstanding achievements of 

the best decorative institutions throughout the country. 

The next five years should, logically, bring forth the most 

active period in history for the decorative and furnishings 

trades, and INTERIORS, if maintained at its present high 

standards, will unquestionably be more and more valuable 

to us in the years to come. 

Robert S. Fowler 

Macey-Fowler, Inc. 

New York, N. Y. 

PREDICTS ENLARGED FIELD 

On the basis of the consumer demand at this moment and 

other potentialities in evidence, it is my opinion that this 

INTERIORS 
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Add that master touch... 

THE SAFETY FIREPLACE CURTAIN 

— enhances the beauty and smartness 

of any well-planned interior 

When smartness is a “must’”—you can count 

on Flexscreen—to blend perfectly with your 

decorative scheme ...and...add the master 

touch. 

Its graceful draping lends decorative charm 

to any fireplace. The living picture of the 

fire shows through the sheer, but safe, metal 

fabric. 

Flexscreen is always ready for instant use. 

And its exclusive Unipull makes it easier to 
close or open with one hand to add fuel. 

There is no fuss, no bother, no burning of 

hands with Flexscreen. 

And for the unusual fireplace, Flexscreen can 

easily be provided. We suggest you write us 

about your problems. 

Quality is the hallmark of Flexscreen—made 

of the finest metals by skillful craftsmen— 

the design and finish will please. 

Send for our new post-war catalog 

@ BENNETT-IRELAND 
1145 Ivy Street. Norwick, N. Y. 
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industry has already started expanding to an extent un 

paralleled in our history. It is being retarded only b; 

reason of the continued shortage of materials and man 

power, all of which will be corrected in due time. 

The momentum of this prosperity era should continue wit} 

us for several years. During this time it will be ow 

job to cater to a greatly enlarged clientele, most of whon 

will come from the new middle classes who have never 

made use of the services of interior designers before. Al: 

expansion programs, including styling and price levels 

should be calculated with that basic fact in mind. 

H. B. Lehman 

H. B. Lehman-Connor Co., Inc. 

New York, N. Y. 

INSATIABLE DEMAND 

The last five years have contributed so much to the Amer- 

ican furniture and fabric business that I believe we will 

never be able to take care of the demand we have created 

during this period. ~ 

Both furniture manufacturers and fabric manufacturers 

have worked hard in competition with Europe and I believe 

that we have now reached a point where Europe will never 

be able to compete with us again. Europe may be able 

to help supply the increased demands, but most of the 

fabrics and furniture for the exclusive trade will be made 

here in America. 

Your organization has certainly helped in the creation of 

this demand. 

Franco Scalamandré 

Scalamandré Silks 

New York, N. Y. 

A COMPLIMENT 

In one way, it seems hardly possible that INTERIORS is be- 

ginning its sixth year since I can re-call very clearly the 

occasion when you first undertook its publication. On the 

other hand, it is difficult to realize that any effort of this 

kind could have come so far in such a relatively brief period. 

To me, the job which you have done is quite in a class by 

itself for certainly INTERIORS stands today for all that is 

best in this highly creative profession. 

Theodore Greeff 

Lt. U.S.N.R. 

Greeff Fabrics, Inc. 

New York, N. Y. 

GOOD WISHES 

Happy Birthday to INTHRIORS. 
For the past five years you have filled an important role 

as a guide to good taste in decoration and design. 

Our best wishes for your continued success. 

Zelina C. Brunschwig 

Brunschwig & Fils 

New York, N. Y. 

MORE WALLPAPER TEXTURES 

Every economist, big and little, has commented on the 

tremendous volume of new housing which will be built 

in the next five years. Wallpaper people who depend on 

replacements, even more than on new construction, also 

have estimated the long dammed-up replacement market 

INTERIORS 



in 

b; 
in 

ith 

u 

wd W e have succeeded in assembling many 
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Js new patterns to add to our established line 

of fabrics although we are still unable to offer a completely 

rounded-out selection of any one type. 

Among them are some new textures, Hand Prints, Stripes and 

Plaids, also curtain and upholstery materials. 
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tec 

showrooms. 
"ers 

eve Decorative fabrics in fact as well as in name 
‘ver 

able . 

the DECORATIVE FABRICS, ixc. 
ade 443 FOURTH AVENUE, NEW YORK, N. Y. Ue Se TT 

1 of 

BEST INVESTMENT—VICTORY BONDS 

; be- 

the 

| the 

this 

riod. 

s by 

at is 

role 

n the 

built 

nd on 

, also ove NWS WEST 40rnSTREET* NEW YORK [8, N.Y. 

IORS 
YOVEMBER 1945 121 



at staggering figures. So suffice it to say that future 

prospects for wallpaper sales are very good. 

As to which way style trends will veer there are many 

opinions: When new wallpaper designs begin to appear in 

quantity, we may expect that the greatest number will be 

based on traditional motifs. These motifs however will be 

simplified and streamlined so that while suggesting 

colonial, victorian, baroque, and others, their simplicity 

will give them a distinct flavor of today’s type of living. 

Colors, of course, will follow current style trends rather 

than the well worn though frequently beautiful combina- 

tions of the past. 

The Industry will not neglect straight. modern decoration, 

and there will be a larger than ever group of textures 

produced by new methods, so that in its role of imitating 

other products wallpaper will be available for every part 

of the market with fabric effects of all sorts as well as 

wood reproductions and other textured finishes. 

Edward R. Bartlett, President 

Richard E. Thibaut, Inc. 

New York, N. Y. 

FUTURE OF WALLPAPER 

Congratulations on the Fifth Anniversary of INTERIORs. 

During the next five years I believe wallpaper will truly 

“come of age.” New plastic finishes will make it as durable 

as paint or linoleum. New conceptions of design will carry 

it from the flower bedecked Victorian parlor tradition to 

the prefabricated walls of modern houses where it will 

add warmth, texture and interest. 

William E. Katzenbach 

Katzenbach and Warren, Inc. 

New York, N. Y. 

WALLPAPER FOR COLOR 

Now that the general public has accepted, and is actually 

fond of color, we sincerely hope that the designers, stylists 

and manufacturers will not allow taste in general to slip 

back into a “taupe” and “apartment house tan” postwar 

era as occurred all too often in the “Twenties.” With less 

colorful news, more steady nerves and less anxiety in our 

daily lives, color could still be a stimulant rather than be 

stored in moth balls awaiting another world calamity. 

The work of our contemporary designers, should reach the 

consumer with a minimum of delay. To ignore their work 

and limit ourselves to the reproductions of old documents 

or strictly traditiona] pattern is to admit that our gen- 

eraion has produced no designers equal to those of the 

past. Contemporary wallpaper designs can bridge the gap 

between our fine old traditional pieces and the strictly mod- 

ern house. To throw all of the fine furniture of the past 

on the junk heap would be just as absurd as refusing to 

accept the scientifically ventilated, lighted and tempera- 
ture controlled modern house, when contemporary pattern 

designers are providing us with the means to combine 

both. 

Emile B. Bassett 

Bassett and Vollum 

Chicago, IIl. 

BRIGHT FUTURE FOR LIGHTING 

With the new tools and techniques developed or perfected 

for production for war, lighting faces a future far bright- 

INTERIORS 
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Our finishes are superior because the 

quality of both our woods and our 

craftsmen is unsurpassed. 

Schmieg & Kotzian 
Designers and Cabinet Makers 57 East 72nd. Street, New Yorke 

FZ 402 W 27 ST - NEW VOR: NY 
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Colonial America 
Typical of the charm characterizing —hearthed fire places and lazily 

every rare piece in the Robert P. steaming old red copper kettles on 

Pierce collection of antiques, is this goose-necked cranes. You will find 

irresistible old cupboard, reminiscent —_ thése old accessories here too, dating 

of hand-hewn beams, ship deck back to the Colonial days as well as 

floors, hooked rugs, soft sheened countless other rarities in our 

pewter and gleaming brass, broad CAPE COD ATTIC 

aad 

Although additional “finds” constantly are being ac- 

quired, all are “one of a kind”, so we suggest that your 

plans include an early visit to our display rooms. 

‘Goscer ( ‘p. ( Punce 
1532 MERCHANDISE MART © CHICAGO 54, ILLINOIS 
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er than ever before. New progress in lighting research and 

invention, new methods in lamp and luminaire production 

will bring more and more light for less and less money 

to homes and business institutions all over America. 

Lighting progress, a compound of work and education, a 

combination of new efficiencies and economies in lamp 

equipment and power production, has set new standards 

for higher lighting levels. 

With the end of the war, the picture of lighting evolution 

is the promise of lighting revolution. Here are the phases 

in the development of the modern lighting market: 

1—In the last 30 years the kilowatt hours used for lighting 

have increased at the rate of approximately 50 per cent 

per year. Between 1912 and 1941, lighting kilowatt 

hours showed gains that totalled 1240 per cent. 

2—During the 22 years ending in 1943, large lamp list 

prices had been reduced 78.6 per cent. At the same 

time, since early carbon lamp days, lamp efficiencies 

had multiplied thirteen times while public demand for 

general lighting had grown at an even more rapid rate, 

multiplying approximately fifty times. 

3—Tremendous increases in equipment sales during 1940, 

1941 and 1942 indicate potential development. Now 

that war has ended, eight out of ten retailers plan to 

modernize with fluorescent or filament lighting, or both. 

Survey after survey indicates the trend of current light- 

ing growth, shows the scores of stores, offices, schools, 

theatres, restaurants, plants and homes that eagerly await 

the final release of materials and labor for the installation 

of tremendous new quantities of modern lighting. 

Modern lighting is more comfortable, more decorative, 

more dramatic and, most important of all, more efficient 

and economical than ever before. Small wonder that more 

alert merchandisers believe that seeing is the most im- 

portant thing in selling. 

E. D. Stryker 

Lamp Department 

The General Electric Co. 

Nela Park, Cleveland, O. 

COLOR AND LIGHTING 

I think the ball, now passing back from consumer to manu- 

facturer and designer, will require more than a succession 

of flashy end runs to put it over the goal line. More likely, 

most of the plays will have to go through tough spots in 

the center of the line. In other words, basic factors (of 

which color and lighting have become—if they were not 

always—prime examples) must be appraised in meticulous 

relation to style, workmanship, quality and price. 

It’s high time, isn’t it, that color harmony indoors be given 

a real boost by well-correlated illumination? However 

trite, it is still true that paints, fabrics, wood finishes and 

floor coverings in given decorative schemes are seldom en- 

hanced to maximum advantages under artificial light. Ex- 

cellent lighting fixtures of course exist, as well as fine 

furnishings; yet their true relationships are incompletely 

understood. 

Magazines and advertisements, as we all know, are reflect- 

ing a phenomenal rise in attention to color. Also, recent 

experiences in training camps, factories, hospitals, and 

even fighting ships have established the functional necessi- 

ties of color (including lighting) with respect to morale 

and general conditions of health, efficiency and workers’ 

safety. Thus, with the importance of what colors do to one 

another and to human beings at last beyond dispute, the 

potentialities of intelligent use of color are fairly stagger- 

ing. In the home, finally, housewives will soon demand 

INTERIORS 
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Specialists in dual purpose pieces for 

the modern small-room home. 

Millman 
Bedding — Upholstered Furniture — Head Boards — Day Beds 
316 E. 53rd St. New York 22, N. Y. PLaza 3-6390 

A n attractive settee unit. 

Note magazine racks on 

settees flanking fireplace. 

The durability of 

Reischmann construction 

makes our Booths, 

Wallbenches, Chairs and 

f bg Tables doubly attractive 

for Hotels, Restaurants, 

Clubs, Showrooms and Bars. 

Wire / / / } I 

Hation at Delmonico Hotel Designed by rae Flyr 

INC. 

BOOTHS ...WALLBENCHES...TABLES... CHAIRS eischmann OWS 

559 AVENUE OF THE AMERICAS, NEW YORK 11, N.Y. 

NEAR 15TH STREET PHONE: CHELSEA 2-6766 
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WALLPAPERS éy Diament 

OLD ENGLAND THE PICTORIAL INTEREST OF 

A SCENIC WALLPAPER HAS BEEN CAPTURED IN 

THIS INTERESTING REPRODUCTION. IN BROWN, 

YELLOW, RED OR GREEN. 

ST. GERMAIN ALL THE SUBTLE COLORS 

OF THE ORIGINAL FRENCH VERSION OF THIS 

BEAUTIFUL DESIGN ARE REPRODUCED IN THIS 

EDITION. IN TAN WITH AQUA, OR PINK WITH 

AQUA. 

ESTABLISHED 1885 

34 E. 53rd ST., NEW YORK 22, N. Y. 

1515 WALNUT STREET, PHILADELPHIA 2, PA. 

STRAFFORD, PA. 10 WEST ELM STREET, CHICAGO, ILL. 
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ready access to colors which will, for instance, guarante: 

to cheer up their cold north rooms or to enlarge thei: 

cramped kitchens, dinettes and bath rooms or to go beauti- 

fully with their old furnishings. It seems to me such oppor 

tunities for selection must be made as obvious to the grea: 

mass of shoppers as they are already to the very few wh 

usually do not call themselves color experts. 

Ways and means of achieving this happy state of affair- 

are at hand. On the whole, they are simple and inexpen- 

sive and unanimously appreciated at first glance. Like 

everything worthwhile, instead of pretending to be quick 

cure-alls, they challenge conscientious industry and taste- 

ful initiative. Yet, they can be of tremendous assistance in 

saving time and in eliminating the disappointments (how- 

ever slight) that persist in plaguing the efforts of even 

the highly skilled industrial designer or decorator. 

So I believe the home furnishings industry may properly 

be proud of its tools. Instead of griping about the inade- 

quacy of present color reproductive processes, lighting 

fixtures or what have you, let’s confidently rely on what is 

known of the way colors act to prosper all around. 

Having learned how to identify existing colors, our job is 

to enlist their co-operation in achieving true effects, which 

being natural, are ever desirable and recognized spon- 

taneously by all beholders. 

Hearty congratulations on the superlative position you 

have secured and are maintaining for INTERIORS. 

Howard Clark 

Quanta Color 

New York, New York 

FIREPLACE HERE TO STAY 

Horticulturists recommend planting lawns in the Fall; 

during the Winter the grass establishes a rugged root 

system, and grows luxuriantly in the Spring. INTERIORS 

has not merely survived the Winter of the past five years, 

but has flourished under the inclement conditions. Such 

vigor should assure a brilliant future. 

The decorating profession and related industries have an 

important role to play during the next five years. Eco- 

nomically, they will create jobs for thousands of veterans 

and ex-war workers: jobs extending from the designing 

board to the mills, mines and farms. Esthetically, they 

will guide the taste of many who have been too busy pro- 

ducing the sinews of war to have acquired the knowledge 

necessary to avoid costly decorating mistakes. 

As for my own special field, I anticipate growing activity. 

There will always be a fireplace, whether styles are con- 

temporary, traditional or (as I anticipate) some of both. 

Of course fireplaces are “unfunctional” (except during fuel 

shortages), but so are pictures and flowers. 

Congratulations on your Fifth Birthday, and best wishes 

for the coming years. 

Edwin Jackson 

Edwin Jackson Fireplaces 

New York, N. Y. 

NEW DEPARTMENT STORE 
CONTINUED FROM PAGE 93 

Two main types of fixtures were used on the first floor. 

The larger consist of long, rectangular glass counters 

(actually they’re octagonal, if you count the squared off 

corners) standing on bases of natural prima vera finished 

in clear lacquer—the material used for all cabinet work on 

the first floor. These counters surround the aisles for szles- 
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For Truly Distinctive Furniture . . . 

At the galleries of George Blundell 

you will find a wide selection of 

exquisite creations . . . unique and 

masterfully executed and designed. 

George Blundell 
oF LONDON, INc. 

385 Madison Avenue New York 17, New York 

Member of Art and Antique Dealers League of America 

eae ee agate 
: id a 

WM. H. JACKSON COMPANY 
‘Gverything for the Fireplace” 

& EAST 48 STREET 
NEW YORK 
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Oo 

Cul Lamps 

ONLY men with years of experience in 
the making of fine lamps are employed by 
Crest. 

Here are two master craftsmen at work 
in a portion of Crest’s modern foundry. In 
their skilled hands, molten metal is trans- 
formed into bases for Crest Traditional 
Lamps ... famous for over a generation for 
their high quality, fine finish, and absolute 
authenticity. 

For guild hall perfection in lamps and 
shades, look for the Crest Seal on every 
piece. 

Trade Mark 

Established 1915 

he Cos Company 

1219 Merchandise Mart, Chicago, Ill. 

General Office and Factory 

1020-1040 W. Adams Street Chicago 7, IIlinois 

28 

people, and higher center units for display and storage— 

which is a standard department store arrangement. Unlik: 

the standard units previously used, however, these cente 

units are below eye level, permitting an open view of th 

whole floor, unifying the area and giving a spacious atmo: 

phere. 

The majority of the fixtures were designed on a fixed uni 

dimension for flexibility and to allow for seasonal change s 

in merchandise, as well as special sales and promotion:. 

Continuous overhead flourescent reflectors follow the count- 

ers, focussing attention on the merchandise rather than on 
the entire floor area. In addition, convenience outlets for 

spot displays were provided on top of the center fixtures. 

Cabinets, counters, and practically all surfaces in the en- 

tire store are free of superfluous ornament, depend for 

their attractiveness on proportions, colors, textures, and 

for their interest on the merchandise itself. 

The women’s shoe department consists of a continuous 

line of built-in settees with individual arm rests. Above 

the settee are recessed shadow boxes with spot-lighted 

displays. The rest of the area is designed for a flexible 
arrangement of individual chair groupings. 

The simple handling of walls and ceiling allows the dis- 

play of a great deal of assorted merchandise without an 

overcrowded effect. 

Partitions between the individual hanging cases for coats, 

dresses, sportswear, etc., were recessed to present a con- 

tinuous line of merchandise, which is spotlighted by contin- 

uous hidden reflectors. Stock space and fitting rooms were 

planned in relation to the sales area for utmost conveni- 

ence in sales operations. 

The cosmetic department consists of separate units for 

the sale and display of separate lines, such as Max Factor, 

Elizabeth Arden, Lady Esther, ete. The section was made 

to stand out from the main floor area, which is subdued 

in color, by the use of various pastel shades for each 

unit. These complement each other, individualize the sep- 

arate lines, and integrate the group. 

The men’s and boys’ clothing departments are furnished 

mainly with double hanging revolving racks which have 

disappearing glass side doors. This type of cabinet dis- 

plays twice the amount of merchandise held by the conven- 

tional hanging case. Below eye-level cases in the open 

floor area are arranged to display men’s shoes. Small 

shadow box displays with concealed flourescent lighting 

are incorporated into the design of the cabinet work. 

Terrazzo was used throughout on the first floor. 

Attention is focused to the approach of the second floor 

by a mannequin display unit which is an integral part 

of the design of the overwide stair, located at center rear. 

The eye of the customer is drawn up by a mirror wall 

parallel to the run of the stairway and extending to the 

ceiling of the second floor. Two elevators are provided, 

although the store has only two stories. 

The second floor was designed as a series of separate 

specialty shops within the large floor display area, which 

is laid out with long, wide aisles, creating long vistas and 

a feeling of spaciousness. The relationship of each depart- 

ment to the entire composition received serious study. 

Natural light is provided at strategic locations throughout. 

Free-standing columns are mirrored floor to ceiling, and 

carpeting is to cover the floors. Carpet and paint colors 

differentiate the departments. 

The centrally located infants’ wear department consists 

of low cabinets and counters simply designed and small in 

seale. A long, low screen wall faced with washable 

fabric makes a backdrop for the display of children’s fur- 

niture, which is to be arranged in informal groupings. 

The cabinets for the Junior Miss department have been 
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INCORPORATED 

ANTIQUES and REPRODUCTIONS 

of the 

XVIII and EARLY XIX 

CENTURIES 

LAMPS and SHADES 

DECORATIVE ACCESSORIES 

Fourth Floor 

51 East 57th Street, New York 

recessed into a long, curved screen wall, which terminates 

in an open mannequin display at each end. 

“All Brides Are Beautiful,” or at least that is Hollywood's 

dictum. True or false, the attitude inherent in it has con- 

sistently made money for the department stores who 

follow it through with a specialized department which 

breaks a few of the regular merchandising rules we follow 

in the rest of the store. Almost no merchandise is visible 

here, except for a single mannequin standing in front of 

a mirrored column. And for once the background is 

important, Textured curtain walls lead up to a mirror wall 

with flush light reflectors in the furred ceiling. This illu- 

mination is supplemented with four bronze urn reflectors. 

Since merchandise is brought to the prospective bride and 

her flustered mama, and any other friends she may have 

brought along, there is no need for display cases, but the 

adjoining stockroom must be large and well organized. 

Informal but luxurious furniture groupings helv to secure 

that congenial atmosphere in which large trousseaux are 

negotiated. Actual sales are made in the oversized—and 

very well fitted—fitting rooms. 

In addition to the concentrated fluorescent reflectors for 

ihe merchandise, general illumination throughout both 

floors is provided by suspended indirect lighting fixtures. 

These are located to provide an average distribution of 17 

candlefoot power. 

GROWTH OF AMERICAN TASTE 
CONTINUED FROM PAGE 72 

lar planks of quarter sawed oak, stained a somber brown, 

and equipped with solid seats of thick leather and very 

large brass nail heads. 

Industrial Design. We illustrate, to show the 1905 taste 

in industrial design, a chair for a one-armed lunch room 

because it shows three thin legs at once: 1) a beginning 

of the idea of functionalism; note the broad arm to hold 

the cafeteria tray, and the rack underneath to hold hat 

and coat; 2) the strength of the Mission Style in furniture; 

3) a growing interest in plastics, because this chair was 

delivered in Golden Oak finish, which means that it was 

coated with a type of yellowish varnish designed originally 

for yachts, and which was proof against sea spray, hot 

coffee, pickled herring and Manhattan clam chowder. 

1915 

Architecture. In 1915 the Panama-Pacific Exposition 

opened in San Francisco, and a movement which had been 

growing ever since Stanford White first started imitating 

Spanish and Italian architecture in the late ’90’s suddenly 

became a national craze. Everybody suddenly had to have 

a Mediterranean villa of yellow stucco with arched door- 

ways and a gaudy green or red tiled roof. Wrought iron 

grilles were in great demand, likewise awnings held up 

on wooden spears. At its best, the Italianate style produced 

such a truly beautiful building as Mrs. Jack Gardner’s 

Fenway Court in Boston (which opened in 1903); it also 

produced the Alice Foote McDougall coffee shops, and 

Miami Beach. 

In 1915, at the same time the Italian villas were springing 

up, even on the wind-swept prairies of Nebraska, two other 

styles, equally foreign in origin, were making as much 

headway. One we shall call Bierstube Tudor, which was 

a blend of English and German motifs, and composed of 

imitation half timbering, slate roofs, diamond paned win- 

dows, fumed oak furniture, Dutch tiled fireplaces, and 
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Now 
that the long looked-for 

PEACE 

is here, 

we hope soon to be 

able to meet 

decorators’ requirements 

with a complete line 

of fabrics. 

ERBUN FABRICS 
Corporation 

19 East 21st Street New York 

“If it’s New — Look to Erbun” 
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MAKERS OF AMERICA S FINEST FURNITURE 

FOR OVER SEVENTY YEARS 

Wholesale Displays 

NEW YORK: 200 MADISON AVE. 

CHICAGO: MERCHANDISE MART 

GRAND RAPIDS: FACTORY 

Sold Through Furniture Dealers 

y ) 
V | 
/ ]/ — 

Our new display showrooms feature 

custom-built furniture 

Tamxolati-lanl elelgela META AI-1 

atoh mol (-lale MM aslole(-1ga Maat iam ineleliitelarel| 

original designs 

TaMRilal-Mm dolore MolaleMEC] ol slo) i ti-1a-To Mela tole 

LIRU DEALER POLICY PROVIDES FULL PROTECTION 

LILLIAN GOTTLIEB RUTH GOTTLIEB 

eee 

furniture and designs 
320 EAST 63rd STREET, 

NEW YORK 21,N. Y. 

Telephone: REgent 7-3680 

Sow the 

Diacerning D a a iscerning ~~ ecorator. e- 

ANTIQUE FURNITURE OF MANY PERIODS 

TAPESTRIES- HANGINGS- DECORATIVE CHINA 

PORCELAINS - PAINTINGS OLD AND MODERN 

May be acquired at Parke-Bernet Galleries weekly 

auction sales, September to June. The 1944-45 scason 

included distinguished property from the Mrs. Chris- 

tian Holmes, George McFadden, Leon Schinasi, 

Mrs. Joseph Heine, Mrs. Henry Evans, Virginia M. 

Rosenthal, Walter P. Chrysler Jr., Jacquemar, 

Vernon C. Brown and other collections. 

. 

ales scheduled for the 1945-46 season include 

many other prominent collections. Ask to be placed 

on our mailing list for advance announcements. 

PARKE-BERNET GALLERIES, INC 

Madison Avenue at 57th Street, New York 22 



“She Chan lung - 
Replica of an old pattern found in Halifax, 

Massachusetts. Typical of the distinguished 
wallpapers created by Strahan... Rich in color- 
ing, imaginative in treatment... patterns whose 

livable, timeless quality makes them equally 
effective for traditional or modern treatments. 

No. 7445 

THOMAS STRAHAN CO. 
CHELSEA, MASSACHUSETTS 

MAKERS OF FINE WALLPAPERS SINCE 1886 

SHOWROOMS AT 417 FIFTH AVE., NEW YORK 16 

MERCHANDISE MART, 

ROOM 1322, CHICAGO 54 

artificial ceiling beams generally made of three hollow 

planks. 

The second great influence was Japanese. 

America had been violently pro-Japanese during the Russo- 

Japanese war of 1905, and the Japanese vogue, fathered 

by Whistler, Aubrey Beardsley, and Lafcadio Hearn, among 

others, was going great guns. You couldn’t have an eve- 

ning party without Japanese lanterns on the piazza, and 

Japanese prints and paper umbrellas pinned on the wall. 

The Vassar girls wore kimonos, not dressing gowns, in their 

moments of ease. There is, of course, a definite connection 

between the best Japanese interior architecture and present 

day California modernism. Study the Japanese style hall- 

way shown on page 70, and you will see that if you take 

away the armor, the Satsuma vase and the rest of the 

impedimenta, the other details—particularly the newel post 

and the redwood panelling—might have come from any 

one of Frank Lloyd Wright’s 1945 pupils. 

1925 

Americana. “Colonial” furniture, more or less authentic 

had always been popular in this country, but it wasn’t until 

the opening of the American Wing of the Metropolitan 

Museum of Art in 1924, that the vogue for American an- 

tiques and really skillful reproductions actually took hold 

and swept the department stores of the nation. Today 

practically every provincial museum must have one or 

two original 18th Century rooms. Boston probably has 

the finest group in the country. 

Modernism. About 1900 a group of designers in Vienna 

known as the Wiener Werkstiatte were trying to make sense 

out of the drooping lily school of decoration that Art Nou- 

veau had become. What they, and their disciples and 

colleagues were trying to do made little impression on the 

American public in general until the Spring of 1925 when 

the Paris Exposition des Arts Decoratifs opened. It did 

not matter that the better critics loudly deplored the choice 

of material shown, and insisted that better modern design 

was being produced in a dozen countries. The great tourist 

rush was on, the war was over, Harry’s New York Bar was 

open, and American furniture buyers had just found out 

about 32 Rue Blondel, where the waitresses were stripped 

to the waist. The Exposition was a great success, and 

never thereafter was it possible for the American home 

furnishings industry to ignore the modern movement. 

Not that they didn’t try. The extremely ornate chair on 

page 73 is a fine example of one type of decoration that 

was selling like hot cakes in 1925, but not at hot cake 

prices; it was extremely expensive. A blend of French, 

Queen Anne, Germanic and Italian styles; the irreverend 

today refer to it as the Brocade Bastardy Period. 

Architecture. If you will stop for a second to look back 

through this article you will notice that with one exception, 

the rather unfortunate Mission Style of 1905-1920, every 

change in American taste had been electric, an effort to 

copy something else from somewhere else. There were 

other designers, none too popular, who were trying to think 

straight, who were trying to develop American style from 

American roots, suitable to American needs, In the early 

1920’s one of them, Frank Lloyd Wright, long honored 

abroad, attracted national attention. The fact that a but- 

ler of his went berserk and murdered most of his family, 

and that the Imperial Hotel which he built in Tokyo sur- 

vived the disastrous earthquake of 1923, (it also survived 

Douglas MacArthur’s in 1945), made him Sunday Supple- 

ment material. It also called attention to the better type 
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CHARLES H. BECKLEY 
INCORPORATED 

Custom-made Bedding 
749 East 137th Street, New York 54, N. Y. 

Telephone: Melrose 5-2321 

Fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall 

Brackets and Decorative Accessories. 

(Friedman * Mirrors 
FRIEDMAN BROS. ® DECORATIVE ARTS, INC. 

Manufacturers to the trade for 42 years 

305 EAST 47th STREET bd NEW YORK 

CONTRACT FURNITURE 

Showrooms 
Hotels + Ships 

J. G. Furniture Co. 
318 East 32nd Street 
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Dorilton Breakfront, 72” wide 

Manchester Love Seat, 60" long 

The tradition of fine cabinet 

work and hand finishing is 

well exemplified in our 

Dorilton breakfront cabinet. 

HE ALBANO |OMPANY, Inc. 

SHOWROOMS 

309 East 46th Street 

New York 17, N. Y. 

<3 

of American modernism. Mr. Wright, for all his preaching 

and his teaching is not quite as free from foreign design in 

fluence as he would pretend. We illustrate the ruins of a 

12th Century Mayan temple in Mexico, and a Frank Lloyd 

Wright designed Hollywood mansion of the late 1920’s. 

The relationship between the two is just as close as th« 

relationship between the Jefferson Memorial in Washing. 

ton and the Pantheon in Rome, 

1935 

The Bent Pipe Eva. The Depression was still at its height, 

Hitler had just denounced the Versailles Treaty and re- 

introduced conscription in Germany, but the Modern move- 

ment in American design was just beginning to find itself. 

It had sluffed off most of the fussy decoration of 1925 

Moderne; Functionalism was the great cry, and everybody 

was going around quoting Le Corbusier’s famous dictum: 

““A house is a machine for living.” 

If 1935 modernism had any particular symbol, it was a 

passion for chromium plate and the bent pipe. Chairs, 

tables, laraps, sofas were all made of coldly curved and 

glittering pipe, and the vogue persisted until the metal 

shortage at the beginning of World War II brought the pipe 

era to an abrupt close. 

Wallpaper. The wallpaper industry took considerable of 

a beating in popular taste during the ’20’s, when house- 

holders insisted that every room had to be painted, and 

either a) cream, b) buff, or c) a sickly apple green. By 

1935 wallpapers were coming back, slowly, but with author- 

ity. The paper shortage and the metal shortage (for print- 

ing rolls) made a casualty of many American wallpapers 

during World War II. The industry knows well that it 

must work hard and advertise well to regain the position in 
popular taste that it had in 1939. 

1945 

The Bean Pole, The Cheese Hole, and the Woggle. By 1945, 

Modern American design had developed a distinctly native 

character. It was more relaxed, more self assured, but it 

also had a distinctly Western accent. Part of that accent 

had sharp Viennese overtones, but let that pass. At all 

events, the most potent force in modern design was the 

group of American and European designers and architects 

practicing on the West coast, and their influence; their 

interest in light wood finishes, plywood panelling, large 

window areas, and deep roof overhangs was felt as far 

east as Boston, and in commercial just as much as in resi- 

dential design. 

But like every other style since the invention of architec- 

ture, 1945 modernism had its own particular clichés, which 

I shall call the Bean Pole, the Cheese Hole, and the Woggle. 

Look through the next 20-odd pages and you will see all of 

them, used by a dozen different architects. The Bean Pole 

is a long free standing rod sometimes used for a stair rail, 

sometimes to support display cases, but generally purely 

for decoration. 

The Cheese Hole, or Annie Oakley, is one of a series of 

large round holes cut in a plywood panel to give movement 

and a decorative air to an otherwise bleak surface. 

The Woggle is any one of those strange amorphous shapes 

which 1945 modernists used for table tops, display shadow 

boxes, carpet and linoleum inlays. Again, the praiseworthy 

object was to break the cold monotony of too geometric an 

interior. A woggle topped hotel bedroom table at least has 

no sharp corners to spike the night walker. 
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CREATIVE PLASTER 
Originals by EDWARD KRUMPE 

Lamps, Consoles, Wall Light Brackets. 
Chandeliers, Sconces, Urns, 

Mirrors, Valance Scrolls, ete. 

EDWARD KRUMPE 
212 East 54th Street New York, N. Y. 

Workroom for the Trade 
—— Since 1907 —— 

Upholstered Furniture, Draperies 
Embroidery, Quilting, Hand Painting 

Special Orders 

als! skh LOR SRT aT eef 

“i| Lil lan oi Made Zthes 

Steiner Studio 

Cech Ceititd 

316 East 61st St. New York City 

Visit our new galleries—see our col- 

lection of Antique Furniture and 

Fine Reproductions; Choice English, 

French, and Meissen Porcelains; 

Finest Old Glassware: and Silver— 

one of the most fascinating displays 

in New York. 

Ratique Market, Ltd 
Nathan Lans 

521 Madison Ave..NewYork22,N. Y. 
Between 53rd and 54th Streets 

PLaza 8-2140 
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Rock Grystal Chandelier | 
Importers and Makers of distinctive Lighting Fix- 

tures, Crystal, Bronze and Modern 

Alsu —Antiques, Porrelains and Lamps 

Charles J. Winston & Co., Jur. 
Importers and Makers of Distinctive Lighting Effects 

1] East 53rd St.. New York. N. Y. 
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THE FUNDAMENTALLY CLASSIC FORM OF 

VALJEN FURNITURE SUPPORTS ITS SUBTLE 

OVERTONES OF MODERN DESIGN ...A 

RARE AND DELIGHTFUL BLENDING THAT 

IS A CONSTANT INSPIRATION TO DECORA- 

TORS. RIGIDLY UPHELD QUALITY FURTHER 
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FOR YOUR INFORMATION 
CONTINUED FROM PAGE 18 

employing airplane silk, etc., but changes will be evolu- 

tionary rather than revolutionary, and good old plush and 

tapestry will continue popular for the next few years.” 

Hardwood at a Premium 

Furniture manufacturers are seeking to buy all the hard- 

wood available from war cancellations and from new 

hardwood production, according to the National Hardwood 

Lumber Association, who predicts that the time when 

hardwoods “in good air-dried condition” will be available 

in substantial quantities at the mills seems to be pushed 

forward into the remote future. The reason for this, says 

the Association, is that furniture manufacturers are so 

hungry for lumber that they prefer to buy green or par- 

tially dry lumber and pile it in their own yards for 

seasoning. 

COLOR COORDINATION 

Basic Color Chart Adopted 

Names of individual manufacturers, associations, design- 

ers, and others who formed the Home Furnishings Style 

Council have been announced by Leroy A. Beers, president 

of the Institute of Carpet Manufacturers of America. The 

Institute presented the plan for the Home Furnishings 

Style Council, a voluntary association to promote color 

coordination in the home furnishings industry through a 

color chart of nine Basic Home Furnishings colors. 

Individual manufacturers joining the Council were: 

FABRIC: Russell W. Allen Company, Atkinson Wade & 

Company, Bates Fabrics, Inc., Charles Bloom, Inc., Sidney 

Blumenthal & Company, Burlington Mills Corporation of 

New York, Cannon Mills, Celanese Company, Inc., Charl- 

ton Company, Cheney Brothers, Cohn-Hall-Marx Company, 

Colonial Drapery & Curtain Corporation, C. Cosentino 

Company, Inc., Covington Fabrics Company, Doblin Cor- 

poration, Textile Service Section, Du Pont Company, Fire- 

stone Plastics Division, Gallagher & Hughes, Inc., Goodall 

Fabrics, Inc., Jamestown Royal Upholstery, Harry A. 

Josephson, Mardell-Allen-Kandell, Inc., LaFrance Indus- 

tries, LaSalle Silk Mills, Inc., Neisler Mills Company, 

Riverdale Manufacturing Company, Inc., Rosemary Sales, 

Ross Fabrics, Inc., F. Schumacher & Company, Shulman- 

Abrash Company, Stead & Miller Company, Wellington 

Sears Company. 
WALL PAPER: Atlas Wall Paper Mills, Inc., Imperial 

Paper & Color Corporation, Midwest Wall Paper Mills, 

Superior Wall Paper Company. 

PAINT: Benjamin Moore & Company, Brooklyn Varnish 

Manufacturing Company, Devoe & Reynolds Company, 

Inc., M. J. Merkin Paint Company, Muralo Company, Inc., 

The Patterson Sargent Company, Pittsburgh Plate Glass 

Company. 

LIGHTING: Sylvania Electric Products, Inc. 

HARD SURFACE: Sandura Company, Inc., Sloane-Blabon 

Corporation. 

FURNITURE: B. T. Crump Company, Inc., Dunbar Furni- 

ture Manufacturing Company, Globe Parlor Furniture 

Company, Grand Rapids Bookcase and Chair Company, 
Heywood-Wakefield Company, Household Outfitting Com- 

pany, Kittinger Company, Inc., Mecklenburg Furniture 

Shops, Murphy Chair Company, Shaw Manufacturing Com- 

pany, Charles R. Slight Company, Tomlinson of High 

Point. 

The National Retail Dry Goods Association, the National 

Retail Furniture Association and the Association of Cotton 
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. . . cabinetry of distinction to individual 
order . . . creative designs . . . beautiful finishes 
. . . decorators’ inquiries cordially invited. 

356 EAST 42nd ST., NEW YORK 17,N.Y = MUrray Hill 6-6180 

ly Sold by better dealers everywhere. 

Ficks Reed Lo. CINCINNATI, O - NEW YORK, N. Y. 

DECORATIVES FOR BETTER INTERIORS 

Cu) JONES 
Sao COMPANY 

525 SOUTH WABASH AVENUE «© CHICAGO 5, ILLINOIS 

REGENCY TABLE 

Richly handsome in whatever finish the 

decorator desires, this piece can be had with 

a matching square end-table, both of these 

new designs having met immediate success 

from coast to coast. ! 

| 
HIRSCH MIRROR & GLASS CO. 

316 E. Gist St. REgency 7-1842 New York 21, N. Y. 
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A handsome 

Venetian Mirror. 

Some accessories, 

and elegant inlaid 

Dutch Chest of 
Drawers, in the 

bombé manner — 

featured by 

ANTIQUES 

Qs 
874 Third Avenue, New York 

INTERIORS 
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HALL’S BEDS and BEDDING 
G2 Custom made 

To solve your client’s 
individual sleeping problem 

use our showroom 

Entrance: 11 EAST 35th STREET, NEW YORK 

FRANK A. HALL & SONS 

200 Madison Ave., New York 16, N.Y. 
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Yarn Distributors became associated members. Others who | 

became associate members were: Anderson, Davis & Platte, } 

Inc., Alfred Auerbach Associates, and Helen Koues, ard 

the following designers: Alfons Bach; Katherine Chandle:, 

Assistant Director, Departmer: of Design, Container 

Corporation of America; Robert Heller Associates, Inc., 

and Edward Wormley. i 

Tape Colors Standardization 
{ 

The Venetian Blind Association of America has recom- 

mended a standardization on six tape colors as an aid in 

speeding venetian blind tape manufacture during the fF 

reconversion period. The six colors recommended to mills 

were duck, white or natural, cream, mingled mulberry and f) 

chocolate. 

FLOOR COVERINGS 

Normal Supply By 1947 

More floor coverings may be expected in the final quarter 

of 1945, a gradual but steady improvement during 1946 

and a return to normal conditions by the end of 1947. 

This was predicted by John C. Goodall, general manager 

of the Merchandise Mart in Chicago. Domestic rugs of 

oriental design will come back faster than carpeting, he 

says, and scarce imported oriental rugs have been slightly 

more plentiful since the end of the war. But the situation 

in Persia is not conducive to volume exporting as there is 

heavy inflation, a shortage of rugs, and because of these 

conditions, no desire to sell. The story is much the same 

in India, but British interests make it easier to trade 

there, and consequently more Indian rugs are arriving in 

this country than are Persians. It will take years for the 

resumption of imports of Chinese Orientals. 

As for linoleum, it is estimated that after the first of the | 

year there will be about 60% more than in the third | 

quarter of 1945, which was about 40% of normal. New | 

patterns and new types of linoleum are anticipated for the 

market this January. } 

Theatre Carpets 

A study of the uses and specifications of theatre carpets 

is being undertaken by the subcommittee on theatre con- 

struction, engineering, and operation of the Society of 

Motion Picture Engineers, under the chairmanship of 

Henry Anderson working under the general chairmanship 

of Dr. A. N. Goldsmith. All the essential elements that 

go into the construction and use of carpets will be 

examined. Color will also be studied for its decorative 

aspect and its reaction to theatre lighting. 

As a result of this study it is believed that carpets will 

be prepared for and planned while the theatre is still on 

the drawing board. Specifications will be available for 

architects to incorporate in plans. 

Carpet Clinic 

The one-day merchandising clinic held in New York re- 
cently by the Institute of Carpet Manufacturers of America 

had an attendance of more than six hundred manufac- 

turers and retailers. Howard P. Hildreth, advertising 

manager of Mohawk Carpet Mills, one of the speakers, 

told them that a high percentage of the 37,000,000 homes 

in the United States are potentials for at least three rooms 

of carpeting. 
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‘latte, 

,» ard 

ndle:, 

‘ainer 

Inc., 

ecom- 

aid in 

yr the 

mills 

y and 

uarter 

' 1946 

1947. 

nager 

igs of 

ng, he 

ightly 

uation 

ere is 

these 

/ Same 

trade 

ing in 

or the 

of the 

third 

New 

ror the 

‘arpets 

‘e con- 

ety of 

hip of 

anship 

ss that 

vill be 

orative 

ts will 

still on 

ale for 

wrk re- 

merica 

inufac- 

rtising 

eakers, 

homes 

. rOOMS 

Pair of fine green and white overlay lustres 
with floral medallions. Circa 1860. 

Magnificent treasures . . . from one of the most comprehensive 
collections in the United States. Come in and see these . 
and thousands of priceless lamps . . . precious antiques .. . 
and rare objects of art ... on display at our show-rooms.. . 
conveniently located in the heart of Manhattan. 

TO THE TRADE ONLY 

Attman-Weiss 
IMPORTERS 

863 Third Avenue, New York City Wickersham 2-7630 

“Versailles” 

JACKSON ELLIS CO. 

CUSTOM PRINTED WALL PAPERS 

152 LEXINGTON AVENUE, NEW YORK 

VEMBER 1945 

MARGARET OWEN 
515 Madison Avenue 

New York City 

Fine domestic and imported 

wallpapers and fabrics 

MARGARET OWEN is now in PARIS 

consulting and working with 

her designers for her new 

wallpapers and fabrics. 

MAHOGANY EMPIRE CONSOLE 

Length 374%”, Depth 1612”, Height 33” 

REPRODUCTIONS ANTIQUES 
LAMPS 

DAVID AYERS 
155 E. 54th STREET NEW YORK 
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OUR SHOWROOMS— 
A DECORATOR’S DELIGHT 

The antique — the old — the new — Fireplace Accessories — 
Table Lamps — Silk and Parchment Shades — Lighting 
Fixtures — Silverware — Glass and China Objets D’Art. 

Illustrated is a pair of Brass Andirons with steel shanks. 
$27.50 pair, retail — subject to usual trade discount. 
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$. PU. Skinner Co., Ine. 
Successors to Member of the 225 

Skinner-Hill Co. Fifth Ave. Ass’n, Inc. Ss 

225 FIFTH AVENUE NEW YORK 10, NVE 
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One of an important set of four 

ORMOLU AND CRYSTAL WALL SCONCES 

Height, 30” Spread, 22” 

QR. Nesle K Co. 
LIGHTING FIxTURES DECORATIVE 

ANTIQUES ACCESSORIES 

110 East 57th Bias Vow York, Y) Y. 

Pisce 5-055 
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INCIDENTAL INTELLIGENCE 

Degree Course in Knitting 

The Philadelphia Textile Institute inaugurated this fall a 

four-year degree course and a three-year diploma course in 

knitting, which include a thorough study of yarns, chemis- 

try, dyeing and all other allied phases relating to knitting 

of the circular, flat and warp types. 

New Plywood Research Group 

A new national research and merchandising group, the 

Wood-Ply Research Foundation, Inc., has been formed in 

Chicago to develop, merchandise and advertise new ply- 

wood and plastic products. Wellington R. Burt, execu- 

tive secretary of the new organization, was formerly a 

member of the staff of the National Lumber Manufacturers 

Association, Washington, D. C. 

Corning Glass in Chile 

Corning Glass Works has announced the purchase of a 

substantial interest in Cristalerias de Chile, largest glass 

manufacturer in that country. This is the third important 

South American investment by Corning since 1943. In 

that year Corning acquired a minority interest in Crist- 

alerias Rigolleau of Buenos Aires, largest glass concern 

in Argentina, and last fall made an investment in Brazil’s 

leading glass company, Vidraria Santa Marina of Sao 

Paulo. 

Upward Trend in Antique Prices 

Seymour Halpern, president of Seymour Halpern Asso- 

ciates and manager of New York’s recent Arts and 

Antiques Show, predicted a continued rise in prices of 

fine antiques. Increased demand for fine antiques by 

people long interested and who can now afford them, and 

the effect of customers in Europe who want antiques as 

insurance against inflation are largely responsible for the 

current price rise, according to exhibitors at the show. 

Interiors Planned in Miniature 

Interior Design Editor Harriet Burket in the November 

issue of the Woman’s Home Companion recommends the 

use of cardboard cutouts in miniature, in a miniature re- 

production of the room to be redecorated. Woman’s Home 

Companion will supply miniature furniture patterns in 

“the three most popular decorating periods at the present 

time—Colonial, Victorian, Modern.” They are twenty cents 

a piece, fifty cents for three of them. 

ANDREW SZOEKE 
CONTINUED FROM PAGE 99 

custom-built furniture a wide choice, depending on his 

tastes, the type of furniture selected, and where it is to 

be used. Probably the oldest and most widely used are 
the Dankoo-Szoeke marquetry designs, representing such 

subjects of popular appeal and of personalized application 

as the eight arts and the four seasons. There is a nostalgic 

sadness in Szoeke when he mentions Dankoo whom he 

knew in Vienna, for he hasn’t heard from or about him 

since the war started. The other artists immortalized 

by Szoeke in his marquetry are such c.eators of character- 

istic contemporary decoration as Steele Savage, E. Buk 

Ulreich and Dorothy Simmons—each different, each dis- 

tinctive, and each contributing a perfect complement for 

this distinctive, contemporary furniture. 

In creating his inlay designs Szoeke uses many rare and 
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“The Phillippe” 
PAT. APPLIED FOR 

A ee oe Conastitin for Gracious Living | 

| 
This curved antique mirror table with | 
smoky antique mirror sides and legs is one | 
of many individual and fine pieces of work- | 
manship created in our studios. | 

| 

® Cocktail Tables ® Credenzas 
@ End Tables ® Mirrors 
® Shadow Boxes © Lamps 
® Accessories ® Pictures 

® Mirror Installations 

PARISIAN ARTS 
MIRROR & GLASS CORP. 
138 E. 74th St. N. Y. City Rh 4-8259 

fe p  — Ca _™ 
208-210 EAST 52nd STREET, NEW YORK Phone: Eldorado 5-3174 

Representatives 

Harold W. Herlihy, 816 So. Figueroa St., Los Angeles, Cal. 

E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 

PERSIAN CERAMICS 
Unusual in design and style as decorative pieces,, 
they also serve many practical purposes. 

Cat Candle-holder or inkwell 
Lady Wall-bracket and flower-holder 

Blackamoors candle-holder or flower-holder 
Bird for plants or as an ash tray 

Lion as Book-ends, or candle holder or inkwell 

Details and prices will be gladly sent upon request. 

* 

nqlo-persian 
ot Ca (9) 4 Kj 

vad MERCANTILE CO ee Ee ° > , = 
255 FIFTH AVENUE + NEW YORK J6,N. Y. 

MAHOGANY CABINET 

with brass grille doors, two shelves above. 
Ht 4612" W. 282". D. 10\4” 

WEATHERVANE COMPANY 
Reproductions of English Antique Furniture 

325 East 64th Street, New York, N. Y. 
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Antique Oriental Lowestoft 

An interesting addition to any interior is a rare piece of 

Lowestoft—prized for its beauty, its lasting quality and its 

adaptability. 

The handsome platter pictured is but one piece from our 

collection of jugs, mugs, bowls, plates, vases and tea pots — a 

great many from the world’s finest specimens. 

MOTTAHEDEH & SONS 
Members of the ART & ANTIQUE DEALERS’ 

LEAGUE OF AMERICA 

225 Fifth Ave New York 10. N. Y. 

Mirrored Dressing Table (No. 104), with three 

drawers, well designed and expertly made 

and finished. Size, 42” wide x 18” deep. 

Designers and craftsmen of all types of mir- 

rors, mirrored furniture and glass furniture 

Gail Glass & Mirror Co. 

240 E. 47th Street New York, N. Y. 

unusual woods—sometimes as many as seventy-five dif- 

ferent kinds. They come from all over this continent, 

from South America, Africa and Asia, and all are carefully 

selected for color and finish and for the way in which they 

blend or contrast with the wood used for the furniture. 

And that wood whether it is domestic, French or Caucasian 

walnut, walnut burl, maple burl, myrtle burl or macassar 

ebony—is painstakingly finished to contribute to the design 

as a whole and to give the furniture the personalized feel 

each piece has. For this very reason Szoeke is partial to 

the use of burls; the added knowledge and skill they re- 

quire in the working is more than compensated for in the 

finished, timeless perfection. 

In creating his furniture Szoeke’s functional artistry really 

comes to the fore, expressing his belief that the home 

should contain only a few pieces of beautiful furniture, 

each having its raison d’étre in perfection of design and 

workmanship, plus the many everyday uses it serves. 

His sectional cabinets emphasize this particularly. These 

he sets on bases, or on specially-tapezed legs that are his 

trademark. On top of them there is a flat shelf on another 

short base, the space between making a good magazine 

storage section. The cabinet interior has adjustable 

shelves, drawers, record or dish racks to serve multi- 

tucinous puyposes. Szoeke even has been asked to fit one 

with a secret compartment—and he did. Each section— 

base, cabinet and upper shelf—fits flawlessly onto any 
other, so that a solid wall unit can be formed giving plenty 

of storage, magazine and book space, with a solid top to 

be used as sideboard, display surface, etc. The opportuni- 

ties for arranging these cabinets singly or in groups, along 

walls, in corners, alongside couches or beds, are almost 

endless. Their appearance and unusually flexible interiors 

make them desirable and useful anywhere and everywhere. 

The prospective owner not only chooses the wood he wants, 
but also chooses the inlay designs. For those who prefer 

less ornamental furniture Szoeke has a simple inlay design. 

These particular cabinets, which Szoeke recently per- 

fected, are easily assembled from the standard components 

he designed, and probably are the closest thing to a “mass” 

produced, yet handcrafted item that comes out of the 

Szoeke workshop. Consequently their price can be held 

somewhat below the luxu:y-level of the other pieces, de- 

pencing of course on the types of wood used and the mar- 

quetry chosen. 

The main principle he uses in designing the cabinets is also 

applied to his desk designs—a drawer-shelf cabinet section 

at one end under the double-surface top that helps keep 
the surface free of clutter. This basic pattern also serves 

for his dressing table design. His coffee tables, low and 

massive, are simple, too, their beauty, as that of all his 

furniture, depending on the perfect choice and finish of the 

wood and superb workmanship. 

On his novel chairs he sets the rear legs (tapered or 

turned) closer together than the front ones to give more 

stability. Any habitual chair-rocke: would have a hard 

time upsetting one of them. The slightly curved back of 

the chair is set at a carefully studied height for comfort 

in leaning back and for use as an arm rest when sitting side- 

ways. Designer Szoeke fully realizes that most people 

like to sit every-which-way and like chairs that adapt them- 

selves to their unsedate habits. 

In his own office Szoeke uses a solid row of his cabinets 

along one wall, and the doors of these are inlayed with the 

Dankoo-Szoeke eight arts designs. This unit, together 

with his over-sized desk, the chairs with Buk-design inlays, 

and a large specially designed filing cabinet that doesn’t 

look like a filing cabinet, give the room the Szoeke stamp 

of beauty and also serve all his needs for storage, display, 

INTERIORS 
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work, and comiort. Hung above each end of the cabinet 

section is a small wall cabinet with marquetry of Ulreich 

design, for added storage of small things. In one of these 

cabinets Szoeke keeps polished blocks of each kind 

of wood he uses so that the future owner of a Szoeke 

masterpiece can make his choice. 

Szoeke’s innate need for a place for everything and every- 

thing in its place (which is the basis for his furniture 

designs) is clearly evident in this office-workroom of his. 

The filing cabinet mentioned above and shown on page 101 

has four sections set into a square, each designating its 

contents in Szoeke script inlayed in the doors’ surface. 

Behind each door are neat, clearly labeled and carefully 

fitted boxes and shelves that hold much of his accumulation 

of background data. He has what may be one of the larg- 

est and most complete collections of caligraphy, represent- 

ing the various styles through the ages. Most of the ex- 

amples are clipped from old books, which he is constantly 

buying, and are mounted in special scrap books for easy 

reference. 

His separately located loft workshop, too, gives evidence 

of neatness and efficiency in getting things done. In a 

way it is a strange plant because there isn’t very much ma- 

chinery in it. Only a few of the basic cutting processes are 

done by machine. Everything else is handcrafted so that 

the chief working equipment—skill, craftsmanship, and 

unending elbow-grease—is not immediately apparent to 

the casual visitor. Of course, the output of the plant is 

being continually perfected and expanded, but Szoeke 

seems pretty emphatic about not expanding beyond the 

point where every piece will receive his personal super- 

vision while it is being built by his hand-picked craftsmen. 

He thinks that a good working group of eight men is as 

far as he wants to go. 

Szoeke is now in the process of designing cabinets for 

radio-phonographs for a manufacturer whose product is 

considered tops in the field. That’s typical of the man— 

he won’t work on anything unless he gives it his all and 

makes sure that it is as near perfection as it can be. 

And consequently anything that is to be fitted into Szoeke 

cabinets must also be close to perfection. A _ finished 

radio-phonograph in his workroom exemplifies this goal 

of his. The cabinet is beautifully designed, beautifully 

made both as to woodwork and marquetry, and the tone 

and quality of the music that emanates from it are also 

a thing of beauty. 

DEWEY FOR DESIGNERS 
CONTINUED FROM PAGE 97 

EXPANSION AND SUB-CLASSIFICATION 

The basic idea of a decimal system is a wise one for it al- 

lows for expansion in logical sequence. For instance if 

300 is Interior Design, the following can be your general ar- 

rangement: 

300 Interior Design 

300.01 General 

300.02 Education for 

300.03 Profession of, ethics, etc. 

300.04 Business Methods 

300.05 American Institute of Decorators, or pro- 

fessional organizations. 

301 General Period Design (Breakdown of gen- 

eral periods). 

302-399 Interiors (illustrations and descriptions) 

by Country and Periods. 

For a breakdown by periods, the best source is the index 
of a comprehensive book on interior design which gives 
dates and rulers and lists most home furnishings such as 

NOVEMBER 1945 

“Merry-Go-Round” 
A gay new wallpaper at 

NANCY McCLELLAND, Inc. 

tN! 

ce =. : F ite fe 5 

15 East 57th Street New York, N. Y. 

Decorater Siyle 

Upholstered Furniture 

Chaflsmanship 
Chain, Incorporated 

DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.), New York 16, N. Y. 
This Furniture is the Best that Man Can Make or Money Can Buy 
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curtains, lighting, carpets, etc. This general classification 

should include commercial as well as residential interiors, 

with a definite demarcation as between bars for restaurants 

and bars for the home or office. 
There are times when any such catalog system becomes 

so complex that all one can do is twist one’s eyebrows and 

think through the haze. This is particularly true if the 

office handles industrial design and architecture. But 
the claim that emerges from the crisis is well worth the 

effort. It is wonderful to know one has a catalog system 

organized so to take any subject as it comes along. 

Once the classification numbers are set, the easiest way to 

make a subject index is to take slips of paper, jot down 

the subject and number, then arrange these slips alpha- 

betically and presto, you have order out of chaos—after 

typing for hours. 

TO KEEP A RECORD OF YOUR LIBRARY'S CONTENTS 

All libraries use the card index system but, my own ex- 

perience with other industrial library systems has given me 

the impression that this is a great deal more work then 

necessary. For practical purposes this list can more easily 

be kept in a loose-leaf notebook placed in place accessible to 

all members of the staff. 

mAclalelaie ol=telcelelii me 

vos ] ) )) / / FILES AND SHELVES 
on . ~ / , : 

a L\Wrernten x? 44 leelWHIq if 
Clippings and small pamphlets can be kept in good con- 

lieth Krk Comat ik New York dition by using folders and filing these numerically in 

file cabinets. It is important that nothing smaller than 

legal size be used. Books may remain on shelves, like- 

wise large catalogs, etc.; but it is, of course, necessary 

that the material be arranged in some semblance of order. 

If you wish to tie in shelf material with the files, place 

cross-index sheets in the folders to call att-ntion to books 

on the shelves. These same index sheets can be used for 

cross-referencing material; for instance, a booklet on 

Plaze 8-2750 

PAN OULETANDING SOURCE FOR FINE SURE lighting equipment may have excellent ideas for theater 

atin“. oe decoration, so you can file the cross-index sheet under 
7" . Theaters, calling attention to the booklet in the Lighting 

Specialists in 
Equipment folder. 

Our purpose has been to show the way to build a pro- 

for the Interior Designer who desires fessional catalog system for a designer’s office. We wish 
the best—in design and craftsmanship we could say it is a short and easy process. It is anything 

Chaiselongues, Chairs, Sofas and Loveseats but ayn acpi we do wd ye . is — all the 
trouble when you want an idea of a Hepplewhite mirror 

WITH ADJUSTABLE BACKS OR ARMS or the catalog on Soss hinges. They are so easy to find— 

if you haven’t filed them under the wrong number! 

UPHOLSTERED FURNITURE 

INDUSTRIAL DESIGN: KITCHENS 
CONTINUED FROM PAGE 107 

behind it,” and gurgling, “That’s what I want!” Pity the 

retailer. No, these out of the world sketches would prove 

neither convenient nor functional with all their rampant 

color, sweeping curves and million gadgets. 

The functional kitchen not only can but will be just as 

attractive, as liveable and as colorful. Both the old and 

the brand new home will benefit from the happy strides 

made in kitchen convenience. Counter-top units of stand- 

ard heights can be assembled to order for the kitchen in 

question, assuring the purchaser of a clean, integrated, 
labor-saving kitchen. 

In the years ahead the kitchen is bound to become larger. 

SHOWROOM: 216 E. 45th ST.. NEW YORK This is because we are tending toward the one-floor type 

of dwelling—with no attic and no cellar. As a result the 

FACTORY: 336 E. 28th ST.. NEW YORK 
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laundry will become part of the kitchen. Automatic wash- | 

ing machines and automatic dryers are now being designed 

and built to standard kitchen-counter height. This laundry 

equipment serves the user as working space when not in 

use as a laundry. Dryers are being developed to keep | 

pace with the automatic washer, eliminating the traditional | 

wash-line outdoors. This may have a serious effect on | 

back fence gossip but will give the lady of the house more | 

leisure for a tea-time substitute. 

Speculative builders have long realized that an attractive | 

and efficient kitchen is the best means of moving mer- 

chandise because it has feminine appeal. 

making a kitchen literally her hobby or workshop with a 

space for radio, books, a typewriter (kitchen desks are 

beginning to gain popularity!) and adequate and planned 

The idea of | 

storage for all appliances, utensils and food will be a | 

major means of appealing to the American woman. The 

breakfast nook seems to become more and more a super- | 

fluous quantity. In the average home the nook was used 

exclusively, or the dining room was used exclusively .. . 

and usually it was the dining room. So we shall have either | 

a small dining room as a dining room, or a part of the 

kitchen conveniently arranged for dining. In some homes a 

line of stools, “dog-wagon” fashion along a counter has 

proved an answer to a need for a quick lunch or after 

school snack bar. The kitchen of tomorrow will be a 

better one because of simplification; not through the 

addition of more gadgets and knick-knacks requiring 

special storage and cleaning. 

The automatic dishwasher and garbage disposal unit is 

a tremendous labor saver, and competition will undoubtedly 

force the prices of these appliances down to the point 

where they are in as common use as is the washing | 

machine today. 

Serious studies are going on in the fields of surface mate- | 

rials easy to clean and durable. For example, synthetic | 

enamel paints have been developed that are surpassing all 

competitive tests for resistance and long life. Linoleum, 

although widely accepted as a flooring and counter medium, 

has never been completely satisfactory because of its 

comparatively soft surface. Constant waxing is a laborious 

job. New low cost ceramic tile laid in a resilient mastic 

offers interesting possibilities because it never needs 

waxing and can be kept clean and beautiful year after year 

with only an occasional swish of a damp mop. 

Thus the kitchen, as well as all other phases of modern 

living are undergoing an evolution toward simplicity and 

improved function. The kitchen is leading all other rooms | 

in the American home. Even those who prefer traditional | 

furniture do not want traditional kitchens and Early | 

American appliances. 

kitchen is leading the way. If the manufacturer will give 

the consumer products that really are labor-savers—not 

novelties; not gadgets—he can be assured of a tremendous 

and receptive market. 

FOR TEXAS HE-MEN 
CONTINUED FROM PAGE 95 

Continuous cold cathode tubing nested in the store-length 

light trough shown below will double for general illumi- 

nation and to light the hanging wall cases. Incandescent 

pin-point lights will supplement it. Floors will be of gray 

asphalt tile, walls of natural brick and stone. Some of 

In modern functional design the | 

the brick (below the light trough) will be painted a deep | 

gray-brown, but not thickly enough to hide the brick 

texture. Light trough and molding on the natural cypress | 

beams will be a bright Chinese red. Plywood and acoustic 

tile ceiling will be gray-green and natural, respectively. 
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CARVED ANTIQUED MIRRORED GLASS TOP 

Q 

LOD 

511 E. 72nd STREET, NEW YORK 21 e RH. 4-4720 

SONS INC. 

FINE CUSTOM UPHOLSTERY 

CONTRACT DEPARTMENT 

SPECIAL ORDER DEPARTMENT 

425 EAST 53rd ST. © NEW YORK 22 ® Eldorado 5-0766 
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FIREPLACE EQUIPMENT LETTERS TO THE EDITOR 
CONTINUED FROM PAGE 12 3 

FROM THE HOTEL TRADE 2 

Sir: ‘ 

Enclosed please find my check for $5.00 for 24 issues on 

two years subscription of INTERIORS. 

In my present occupation as housekeeping consultant for 

hotels and institutions I find that your magazine can : 

render most valuable assistance. As in the past I derived : 

many good ideas and leads from your publication and it 

certainly pays to keep up with the pace of time. 

Hotels, Clubs, Hospitals, ete. are eagerly awaiting the 

moment when they can start their most necessary postwar 

remodelling, renovations and new buildings, many plans 

have been made and in your magazine many good sug- 

gestions have been presented. 

An old English grate in burnished Adele B. Frey 
steel. Others in polished brass. formerly Executive Housekeeper 

One of Our Fine Collection of Antique The Stevens, Chicago, Illinois 

English Grates, Fenders and Fire Irons. 

Mantels and Fireblace Fittings INTERIORS’ BOOK SHELF 
Antiques and Reproductions. 

CONTINUED FROM PAGE 20 : 

swimming season and converted into free outdoor play 

centers with facilities for shuffleboard, volleyball, paddle 

tennis and basketball, while the bathhouses become free 

indoor play centers. 

INC The postwar program outlined by Mr. Moses in his report 

is an ambitious one, but in the light of past accomplish- 

75 €AST GOm.Sr NEW YORK ments it is obviously not an impossible one. 

STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCU- 

LATION, ETC., REQUIRED BY THE ACTS OF CONGRESS 

OF AUGUST 24, 1912, AND MARCH 3, 1933 

is ITH THE RED DOOR Of IntrerRtors, published monthly at New York, N. Y., for October 
’ 1, 1945. 

New York s State of New York } 

_— . County of New York j§ > 
Mos! Distinctive Show Room 3efore me, a Notary Public in and for the State and county 

aforesaid, personally appeared Charles E. Whitney, — a 
been duly sworn according to law, deposes and says that he is the 

Custom Made Publisher of INTERIORS and that the following is, to the best of his 
knowledge and belief, a true statement of the ownership, manage- 

Furniture ment (and if a daily paper, the circulation), etc., of the aforesaid 
publication for the date shown in the above caption, required 
by the Act of August 24, 1912, as amended by the Act of March 

Seminode Qurniture S. 3, 1933, embodied in section 537, Postal Laws and Regulations. | 

1. That the names and addresses of the publisher, editor, manag- j 
ing editor and business manager are: 
Publisher, Charles E. Whitney, 11 E. 44th St., New York City 17 

120 EAST 32nd STREET NEW YORK 16, N. Y. Editor, Francis de N. Schroeder, 11 E. 44th St., New York City 17 ; 
, Managing Editor, Olga Gueft, 11 E. 44th St., New York City 17 

MUrray Hill 3-0445 Business Manager, Alec E. Oakes, 11 E. 44th St., New York 

City 17. 
2. That the owner is: 

Whitney Publishing Company, 11 E. 44th St., New York 17, 
N. Y.; Charles E. Whitney, 11 E. 44th St., New York 17, N. Y. 

3. That the known bondholders, mortgagees, and other security 

holders owning or holding 1 per cent or more of total amount of 
bonds, mortgages, or other securities are: (If there are none, 
so state.) None. 

4. That the two paragraphs next above, giving the names of the 
owners, stockholders, and security holders, if any, contain not only 
the list of stockholders and security holders as they appear upon 
the books of the company but also, in cases where the stockholder 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting, is given; also that 
the said two paragraphs contain statements embracing affiant’s full 
knowledge and belief as to the circumstances and conditions under 
which stockholders and security holders who do not appear upon 
the books of the company as trustees, hold stock and securities in 
a capacity other than that of a bona fide owner; and this affiant 
has no reason to believe that any other person, association, or cor- 
poration has any interest direct or indirect in the said stock, 
bonds, or other securities than as so stated by him. 

No. 595 — Lamp Table 

Diam. — 20”. Ht. — 30”. Solid 

Mahogany, with Mahogany or 

Pickle Mahogany Finish. 

Hand Carved Mahogany 

Credenzas, Tables, Sconces 

ind Wall Novelties. 

MASTERCRAFT 

FURNITURE 
SPECIALTIES (Signed) .......... .. .. CHARLES E. WHITNEY... 

Publisher. 
29 >> ' , - Sworn to and subscribed before this 10th day of October, 1945. 

ae Fans. 22am Bn, Mow Verte Ba [SEAL] HELEN E. FITZGERALD 
(My commission expires March 30, 1947.) 
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CLASSIFIED ADVERTISEMENTS 
10c A WORD PER INSERTION, PAYABLE IN ADVANCE 

DECORATOR’S ASSISTANT. ‘College woman, Metle. excep- 
tional educational background. Responsible, initiative, 
selling, decorating, shopping ability. Extensive knowledge 
variety merchandise. Accustomed meeting people. Desires 
challenging position. Box 96-T, INTERIORS, 11 East 44th 
Street, New York 17, N. Y. 

YOUNG WOMAN trained in Europe and America in art and 
design offers valuable assistance to decorator or designer. 
Color expert; knows textiles, periods, interior and architec- 
tural decor. Excellent at research. Also good secretary. 
Box 92-P, INTERIORS, 11 East 44th Street, New York, N. Y. 

NEw York F REPRESENTATION. Consider the advantages to 
be secured by having direct representation in the New 
York Market by Interior Decorator and Furniture De- 
signer with twenty years experience. Your requirements 
taken care of in all fields of interior furnishing. Charges 
arranged in accord with your needs. Box 91-O, INTERIORS, 
11 East 44th Street, New York 17, N. Y. 

DESIGNER capable of rendering Perspective Colored Sketches 
for the redecorating of Churches and Public Auditoriums, 
ete. Must have complete knowledge of Catholic Art and 
Decorative Designs and be able to plan artistic layouts; 
preference given to Combination Man who can also take 
measurements, prepare estimates, close sales, and super- 
vise. Reliable firm, beautiful Illinois city medium size, low 
living cost. Execute contracts various states. Advise 
experience, starting salary, religion, snapshot, phone, 
reference. Box 90-M, INTERIORS, 11 E. 44th St., New York. 

ACTIVE PARTNER for modern wallpaper-textile manufactur- 
ing. Exclusive clientele. Moderate investment. Box 89-L, 
INTERIORS, 11 East 44th Street, New York 17, N. Y. 

INTERIOR DECORATORS. Young man, 238, willing, has com- 
pleted course. Would assist Interior Decor ator. Box 88-K, 
INTERIORS, 11 East 44th Street, New York 17, N. Y. 

EXPERIENCED INTERIOR DECORATOR wanted for well estab- 
lished Studio. Prefer couple who desire to live in Florida 
and would be interested in buying an interest in business. 
Write Anne Wrigley, 925 West 41st Street, Miami Beach 
40, Florida. 

UPHOLSTERY & DRAPERY wholesale firm catering to finest 
Interior Decorating trade requires person capable taking 
charge of workroom and assist generally. Splendid future. 
Opportunity to become member of firm. State full experi- 
ence in confidence. Box 228, Realservice, 110 West 34th 
Street, New York, N. Y. 

FURNITURE EXECUTIVE, located in 1 New York City, veteran, 
associated with one of country’s leading furniture factories 
for seventeen years, thoroughly familiar with wholesaling, 
showroom display, fabrics, decorating, progressive furni- 
ture styling, buying and selling, is desirous of acting as 
New York agent and stylist for factory, furniture store or 
decorator. Box 95-S, INTERIORS, 11 E. 44th St., New York. 

MAN oR WoMAN for exclusive 57th Street, N. Y. C. Decorat- 
ing and Antiques Shop; act as secretary and also be cap- 
able of taking full charge. Permanent and good oppor- 
tunity. Write particulars and salary. Box 94-R, INTERIORS, 
11 East 44th Street, New York 17, N. Y. 

WANTED. Drapery Workroom cutter and installation man 
for Mid-west. Address Box 93-Q, INTERIORS, 11 East 44th 
Street, New York 17, N. Y. 

WANTED. Decorator-Salesman with display experience for 
fine New England Furniture Store. Good opportunity for 
the right man. Write in detail stating experience and 
salary desired to Post Office Box 348, Rutland, Vermont. 

EXPERIRNCED INTERIOR DECORATOR wanted for ‘well estab- 
lished Studio, prefer someone with experience in handling 
high class cliental. Salary and commission, good future 

for right party. Jeannette Studios, Inc., 7404 W. McNichols 
Road, Detroit, Mich., write in c/o Mr. Stewart. 

Woop SCULPTURE by Nicholas Mocharniuk. 
Rena Rosenthal, Inc., 71 East 57th Street, New York. 

TOVEMBER 1945 

VU u“t ae Y,, leriors 

Complete Furnishings 

For 

CLUBS * HOTELS ¢ RESTAURANTS 
HOME RUMPUS ROOMS 

THE GANGER CO 
71 WEST 45th ST. 

NEW YORK (19), N. Y 

LONGACRE 3-4058 

“Ganger designed is the best of its kind” 

FURNITURE 
Leopo!d Colombo 

IMPORTERS AND 

MAKERS OF 

FINE 

& Bro., Inc. 

327 EAST 34th ST. 
NEW YORK 

ORRAINE 

Decorators’ Source for 

Slip Covers 

Draperies 

Upholstery 

319 EAST 44th STREET, NEW YORK 
MU. 4-5376 nomFBadadwn 

| 

by 

MEYER THREADS 
The World’s Best 

For Upholstering 
and Decorating 

All sizes 
and colors 

Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

JOHN C. MEYER THREAD Co. 
Lowell, Mass. 

“Samples sent fy you wish them.” 

147 



DECORATIVE SCREENS if Nf “ar IES RY If ©) IRR 

HOUSE OF SCREENS 

FABRIC, etc., all de- 
signs. 

PLAIN SCREENS for Dec- 

Display, etc. 

HAND-PAINTED Chinese 
Wall Panels. 

Fibre Board, Artists’ Can- 
vas, Leather, Imitation 
Leather, etc. 

Screens can be taken 
from stock or made to 
your special order. Any 
size and as many panels 
as desired. 

FINE REPAIRS 
Folder on request. 

513 SIXTH AVE. 
NEW YORK 

(CHelsea 3-5857) 

Founded 1800 

Right now when most types 
are unobtainable, you will find a comprehensive 
selection of fine 

ORIENTAL 
in our new showrooms — a great variety of 
colors and sizes—one of the largest assortments 
in New York City. 

KENT-COSTIKYAN, INC. 
307 East 63rd Street 

Telephone: BUtterfield 8-483] 

of floor coverings 

RUGS 

New York 21, N. Y. 

A Large Selection 
of Exclusive 

Limited Edition and 
Antique Lamps 

FOR THE DECORATOR 

ENGEL 
22 East 55th Street 

New York, N. Y. 

PLaza 3-5237 

orators, Artists, Window 
AN INDEX OF 

Fashion Decorators 

ODRAPERIES @& 
z o 
=| workrooms | a a 
- FOR THE oa 
oc TRADE mi 
= > 

OSLIPCOVERS & 
39 WEST 57th ST., NEW YORK 

Plaza 3-2314 
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E. C. CARTER & SON, Inc. 

49 E. 53rd Street 

New York 22, N. Y. 

Imported and Domestic 

SHEER CURTAIN and CASEMENT 

FABRICS. Also SWISS TAMBOUR 

MUSLIN and LACE CURTAINS 

PHILADELPHIA LOS ANGELES 
1600 Walnut Street 816 Se. Figueroa St. 

CHICAGO 
6-118A Merchandise Mart 
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EMPIRE 
LAMP TABLE 
L. 21”—D. 23”—H. 27” 
HAND PAINTED TOP, 
ANTIQUE MIRRORED 
BACKGROUND, WITH 
INLAID MIRRORED 

LEGS 

PLAZA 
MIRROR & GLASS CO. 

Showrooms 

1158 2nd AVE., NEW YORK 

Corner 61st St. 

Al Rbable . of Supply 

for INTERIOR DECORATORS 
LTHOUGH Windsor is primarily an exclusive 
retail shop, decorators find it to their advantage to 

depend on us as an immediate source of supply for Antique 
Lamps, Upholstered Furniture and Tables. Windsor en- 
able you to offer to your clients a varied selection of 
materials for draperies, curtains, bedspreads, etc., and we 
will measure, fabricate in our workrooms and completely 
install in your client’s home. Your inquiry is invited. 

381 Fifth Avenue WINDSOR New York, N. Y. 

FIFTH AVENUE INC. 

DECORATE WITH PHOTO- MURALS 

or full color 

Write for 

Details and Prices 

furniture and interior 
photographs 

Grand Rapids 2, Michigan 

Made any size for any wall 

space from any photograph. 

Washable — Monotone — 

Specialists in photo-murals, 

WEST-DEMPSTER CO. 

BAKER 
STATTON 
CENTURY 

PALMERcEMBURY 

© caue * 
STIEHL'S 

' NEW YORK 

‘Ne a 

NOVEMBER 1945 

UPHOLSTERY 
CRAFT CO. 

A New Upholstery Shop 

Specializing in 

Period, Modern and Office Furniture 

for Interior Designers and Architects. 

Prompt, dependable service Sample work available | 

AVENUE | “NEW YORK 21, N. Y. 
RHinelander 4-3249 

1152 SECOND 

149 



C Sypreceally for gq ecovahays ... a distinguished collection of unique 
Cc Cc 

fee yentlurve, selected and prresented lo mee prrofessconal vequerements. 

The Manor House 
353 MadisonAvenue 

New York City 

INTERIORS 


