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“PHEW! THERE MUST BE A BETTER 

WAY TO TEST A CHAIR!” 

| 171945 
“Yes, Bradley — i / 

There is a better way to be Ydut chair hhs 
plenty of give and take 
—a much better way. 

We call it Kittinger Engineered Comfort.” 

You can bounce on your chair till the cows come 

home, and not harm it a bit. Not if it’s a Kittinger 

chair. 

We do the bouncing for you, here at the factory, in 

one of Kittinger’s many precision tests of quality. 

The Kittinger ‘‘block-buster’’ determines exacting 

standards of durable construction to supplement ex- 

haustive clinical tests for comfort. 

Result: A chair of sagless perfection to take the 

hardest kind of wear >. .a-cWair to relax you so 

completely nothing short of a steak on the fire will 

tempt you out of it. 

KITTINGER 
construction  with- 
stands the merciless 
beating of this bru- 
tal pile driving test, 
equal to lifetime 
usage by a200-pound 
man. . . proof of 
Kartinger Engineered 
comfort. 



Antique Mahogany Breakfront Sideboard 

with Brass Splash Rail (Circa 1790). 
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LETTERS 

BLOODY BUT UNBOWED 

Sir: 

I am taking the liberty of going into 

harmless professional gossip. I do that 

in reference to an article in your last 

July issue about the designer and the 

client (How to Talk to a Client, Part 2: 

The Art of the Interview, Or, How to 

Find Out What Is on the Client’s Mind). 

You mention as a type a certain un-named 

but nationally known designer and art 

scientist whose pioneer work in ideas 

sometimes goes so far that his “iron 

rules of inspiration” are almost harmful 

to the client. It came to my mind that 

I know two typical examples of his work. 

One of these examples is the private 

house of a wax manufacturer in Racine, 

emphatically 

thought that in that house certain pro- 

Wisconsin. The designer 

portions of space and room height had to 

be kept in order to maintain the intended 

impression. One of the consequences is 

that some doors are only six feet high. 

As the wax manufacturer is 6'3” tall and 

a busy man, he often forgets the artist’s 

touch, 

bumping his head on a too low door 

intention but feels the artist’s 

frame. As a result, we call that type of 

door the “door of sighs” (not to be 

confused with the Bridge of Sighs in 

Venice), as the wax manufacturer never 

passes that door without a deep sigh. 

A second Methodist 

Church built in Kansas City by the same 

designer. The exterior of a Hippodrome 

conceals the 

example is the 

sacred character of that 

building. Evidently having Jacob’s Lad- 

der to Heaven in mind, the designer 

streamlined the idea in the form of a 

ramp on which people “wind up” in the 

Sanctuary. There is a strange static law 

about that ramp. People going up, loaded 

with sins, seem to have the security and 

proper weight which the angle of that 

ramp can accommodate. But coming 

down, delivered of their sinful burdens, 

footloose and full of hope, they come to 

a crashing sense of reality. 

Strange are the ways of fate and of 

designers. 

Peter W. Szarowski 

New York City 

HOME SWEET HOME TO THE G.I. 

Sir: 

I realize that INTERIORS is not a magazine 

circulation. and I think I of general 

TO 

understand why you have not made it so. 

but I wonder if you realize the great 

interest in housing, and the modern ap- 

proach to interior decoration and design 

among the troops who have lived and 

ofught through so much devastation. 

Only recently I finished a tour of duty 

that took me to England, Italy, and the 

South West Pacific, and I had in my 

luggage a few copies of INTERIORS as well 

as several other architectural magazines. 

I do not hesitate in saying that they were 

almost as popular as Superman. The 

reason is not far to seek. Everybody in 

the army wants to get back to his home, 

and living and fighting in so much wreck- 

age, the men think pretty definitely about 

the homes they want to get back to and 

the homes they want to build. Every- 

where I saw this going on, in hospitals, 

base camps, and deployment areas, boys 

sitting around arguing and crudely 

sketching their ideas of the homes they 

wanted to live in. 

The questions directed to. me I should 

describe as intelligent but uninformed. 

When it came to specific subjects like air 

conditioning or heating, there was noth- 

ing unintelligent about them. 

By the way, the commonest objection to 

the type of unpainted, California red- 

wood, modern interior that you seem to 

feature was that it reminded them too 

much of a barracks. There ought to be 

a big market for paint, bright fabrics, 

and wallpaper in the immediate postwar 

world. 

Lt. James Respess 

Fort Bragg 

Mr. Respess’ letter is not the first time 

that the great interest of returning sol- 

diers in interior design has been called 

to our attention. Over a year ago an 

affecting letter from the Seabees reached 

us asking for drawing materials, tracing 

cloth, etc. for men eager to break the 

tropic monotony by designing their own 

homes. It was called to the attention of 

several design organizations.—Editor. 

ANOTHER SOLDIER 

I have received my first issue of INTERIORS 

and am very pleased indeed. For one 

who has been away from home and 

business for a long period. the pleasing 

THE EDITOR 

comfort your magazine offers is more 

than welcome. 

I will be looking forward to receiving 

INTERIORS each month and if there is 

anything I can do for you while I am 

here, please let me know as I will be 

happy to assist. 

Cpl. M. Garfield 

Austria 

DESIGNER’S BEST FRIEND 

Sir: 

I noticed in the papers recently that Mr. 

Eberhard Faber had drowned off the New 

Jersey coast while trying to rescue his 

young son from a treacherous undertow. 

Since a pencil is a designer’s best friend, 

zelmost as necessary as a client (as you 

have pointed out) and since Mr. Faber 

best known pencil 

manufacturer in the world, I think that 

it would be fitting if you, and other maga- 

zines devoted to the interests of designers 

was probably the 

should make some gesture to mourn the 

passing of Mr. Faber. 

George A. Hughes 

South Orange, N. J. 

Mr. Hughes also makes a very good point. 

Pencils are just as important to editors 

as they are to designers. Consider the 

memorial gesture made. Mr. Faber’s grand- 

father was reputedly the first pencil manu- 

facturer to put the rubber on the end of 

the pencil, thus acknowledging human 

fallibility —Editor. 

APPROVAL 

Sir: 

Congratulations on your August issue. It 

is again a pleasure to see the layout and 

content of The Year’s Work. 

Best wishes to you and to your associates 

on the future progress of the excellent 

work you are doing. 

L. Moholy-Nagy. Director 

Institute of Design 

Chicago, Il. 

NATIONAL WAR FUND. 

* *« * 
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Those who know how to distinguish quality 

11 furniture turn instinctively to Drexel pleces. W hen our 

hetv collections are available, your choice 

will be even more deeply satisfying. 

Lonel | / Y“WroMlWwUe (Ot 
DREXEL * NORTH CAROLINA 

AMERICA’S LARGEST MANUFACTURERS OF QUALITY BEDROOM AND DINING ROOM FURNITURE 



FOR 

RECONVERSION 

With the longed-for end of the war the 

great job of reconversion is getting well 

under way. Assurance has come from both 

John W. Snyder, Reconversion Director, 

in his report to President Truman, and 

from WPB Chairman J. A. Krug, that 

practically all materials and resources, 

with few exceptions, needed for speedy 

reconversion to civilian production are 

now available. 

Home Construction 

Although Mr. Snyder expects lumber to 

be scarce for a considerable period, his 

newly appointed Construction Co-Ordi- 

nator Hugh Potter thinks that despite 

this lumber and other building materials 

shortage, controls should be lifted so 

home builders will have an incentive to 

start planning. He predicted it will be 

possible to build at least 500,000 homes 

in 1946, and after that 1,000,000 a year, 

and that when “things get rolling” four 

to eight million persons will have jobs 

in construction. 

The Federal Housing Administration, 

Mr. Snyder reported, has authorization 

to insure mortgages up to $2,000,000,000 

on new private housing. 

Expected Production Rise 

On the basis of a survey conducted by 

the Committee for Economic Develop- 

ment to determine expected increase in 

production in some leading industries in 

THIS 4 PASSENGER SEABEE AIR YACHT WiLL SELL FOR $3500. 

10 
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RECONVERSION ... 

INDUSTRIAL DESIGN... 

CONSTRUCTION ... 

MERCHANDISE MARTS... 

LIGHTING ... 

STORE DESIGN ... 

the first full postwar year, compared with 

1939, it is estimated that the increase in 

lumber and timber basic products will 

be 25.9 per cent; in furniture and fin- 

ished lumber products, 47.7 per cent; in 

stone, clay and glass products, 43.2 per 

cent; in iron and steel and their products. 

except machinery, 37.3 per cent; in non- 

ferrous metals and their products, 44.2 

per cent. 

Availability of Materials 

WPB’s Mr. Krug and the director of its 

Bureau of Program and Statistics, in out- 

lining the availability of materials said 

that the short lumber supply situation is 

expected to ease in the near future and 

that continued controls under L-335 may 

be opened up soon. 

In textiles, the amount of cotton broad 

woven fabrics available for civilian prod- 

ucts, including home furnishings items, 

in fourth quarter should be about 85 per 

cent of that available in 1943. Amount of 

wool fabrics available for all civilian 

uses, including items of home furnish- 

ings, should be 120 per cent of 1939 level. 

No immediate easing is seen in hard 

cordage fibers, and it is believed that the 

jute situation will ease considerably in 
the fourth quarter. 

INFORMATION 

SECOND GREATEST STORY 

In 1453 Cutenberg set the Bible 

in type and the greatest story 

in the world first was printed. 

Last month the second greatest 

story broke into print: Man’s 

utilization of the power of the 

atom. You have read explana- 

tions of the atomic bomb and 

seen pictures of its power of 

devastation. The true signifi- 

cance of this awful discovery 

is that man is leaving the age 

of coal and entering a new age 

of atomic power. In our own 

field it means that the dreams 

of the weirdest streamlined- 

plastic - air-conditioned -prefabri- 

cated future home planners may 

not be impossible. The im- 

plications of the atomic age, 

from which man can no longer 

turn back, will be discussed 

more fully in the October issue. 

INDUSTRIAL DESIGN 

In Air Transportation 

The builders of the famous P-47 Thun- 

derbolt, Republic Aviation Corporation 

of Farmingdale, Long Island, will be 

ready this fall to produce a private ci- 

vilian plane, the low-cost Seabee pictured 
below. It looks like a winged yacht and 

is a four-place, high-wing. single-engine, 

ASTRA LOUNGE CAR MODEL OBSERVATION DOME AND LOUNGES. 

INTERIORS 





FOR YOUR 

FIRST POPULAR-PRICED TELEVISION DESIGN. 

Mass 

production methods will make it possible 

to sell the Seabee for $3,500 instead of 

the $10,000 it would have cost in prewar 

pusher-type, all-metal amphibian. 

days. and credit for this achievement is 

given to the combination of sound basic 

design and engineering and production 

genius of the company. 

In Rail Transportation—General Motors 

To promote its output of diesel-electric 

Motors’ 

Motive Division has come up with a set 

locomotives, General Electro- 

of designs for a postwar train, which 

dubbed the 

radically new design, differing from any- 

it has Astra-Liner. Its a 

thing now moving on rails. The General 

Motors styling section, turned loose on 

the problem of dramatizing the railroads 

and creating a new rail travel market, 

came up with a mass of sketches. After 

screening by engineers and car builders, 

the Electro-Motive Division had a scale- 

model, three-car train built, each car 10 

feet long, and complete in every detail. 

As the first tangible result of this design 

activity the Burlington railroad rebuilt a 

car to include the Astra-Liner’s most 

novel feature, the upper-level seating sec- 

tion, named the Astra-Dome. In the open 

model pictured on page 8 this dome is 
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shown as the third level of a cocktail 

lounge car. 

Novel designs for this new Astra-Liner 

range from major changes to just gadgets. 

and include rounded Thermo-pane glass 

roofs for some cars, and various furnish- 

ings and fixtures with dual personalities, 

one for night and one for day. General 

Motors is not going to build any ears, 

except for exhibit. The company prom- 

ises to license any legitimate car builder 

royalty-free to use its designs. 

New Pul!llman-Standard Designs 

Naturally the Pullman-Standard Car Man- 

ufacturing Company is not taking this 

incursion into its pet field lying down. 

This company is planning and already 

innova- 

tions in railroad car equipment, “provid- 

has started to work on radical 

ing hitherto unknown comforts, luxuries 
ayaa 

Some 

of these new cars, it was announced, will 

be ready for service by early 1946, notably 

and conveniences for passengers.’ 

the “Casino” car with a series of day- 

time game rooms. 

In Transportation Terminals—Bel Geddes 

Anticipating the acceleration in air, rail. 

and bus travel which all these new de- 

signs portend, is the design by Norman 

Bel Geddes and Associates for the first 

union terminal in the world, to be in- 

corporated in their Toledo Tomorrow 

plan for the transformation of Toledo, 

Ohio. 

Bel Geddes’ plan will bring together the 

three principal forms of public trans- 

portation in one terminal, set virtually 

in the heart of the city, a few minutes 

from the main business district. There 

will be direct underground access to the 

airport aprons, and escalators also will 

carry passengers to waiting trains and 

buses. 

In Television Sets 

The first television set designed for low- 

DESIGN FOR SOUTHERN CALIFORNIA BEACH HOME WON 3RD AWARD IN RORIMER MEDAL COMPETITION. 

cost mass production was demonstrated 

recently by the Viewtone Company in 

New York. It’s a small table model in a 

simple walnut cabinet (cut at left) and 

the company claims that it incorporates 

all the advances of new engineering 

principles in the electronic field. Other 

advantages are said to be simplicity of 

operation, installation and servicing. 

Both television and radio sets will, of 

course, be coming out in many new and 

unusual designs. The Bakelite Corpora- 

tion predicts that its cast resins will con- 

tribute much to eye and sales appeal of 

these new designs. These phenolic cast- 

ings can be produced in rich, gem-like 

colors, including solid colors and pastels, 

mottles and striated effects. 

RORIMER COMPETITION 

Space for Living 

The prize winners in the Rorimer Medal 

Competition have been announced. The 

problem was “Space for Living” and 

first award went to Thelma May Osbo of 

the University of California at Los An- 

geles for a bachelor’s apartment in New 

York. Ruth Kiest of the Chicago Acad- 

emy of Fine Arts won second award for 

a design for a postwar apartment in Los 

Angeles. The third award was won for 

a beach home in California (pictured 

below), designed by Annetta Mae Bel- 

zer of the University of California. 

Seems like the men had better look to 

their laurels, with the gals walking away 

with all the prizes. Two of the three 

honorable mentions also went to the fair 

sex. 

CONSTRUCTION 

Home Sweet Home 

The din of peacetime construction has 

begun to reverberate through the cities 

and suburbs of the nation, and it will 

probably take quite a while before the 

saturation point has been reached. New 

homes built during the war years were 

only one-half the number of dwelling 

units built during the three prewar 

years, according to E. E. Crabb, chairman 

of the board of Investors Syndicate. 

Nevertheless it seems that we have be- 

come a greater country of home owners 

than ever before. The Bureau of Census, 

Department of Commerce, announced 

that four million families in this country 

have purchased dwellings in the last four 

years, bringing the number of dwelling: 

owned by occupants to 19,000,000, which 
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Home IS THE SAILOR ...HOME FROM THE SEA” 

TO A HAVEN GRACED BY MUSIC AND CHARM 

—_ on leave! In this place that holds so 

much to be remembered, they again, for a 

litle while, spend happy hours enriched 

all the more by cherished music. Some fine 

day, when he, returns for good, they will 

fulfill their dreams for this talented daughter 

and this lovely home. One of those dreams 

includes the postwar Freed-Eisemann Radio- 

Phonograph. 

With eyes on the future and hands long ex- 
perienced, Freed-Eisemann engineers and 

craftsmen have planned for this family and 

you a new radio- phonograph — preeminent 

in performance and design. This instrument 

ONE OF THE WORLD’S 

“EPTEMBER 1945 

will bring you magnificent war-born 

advancements... in FM (Frequency Modu- 

lation) ...in international shortwave... in 

standard radio reception . . . in reproduction 

of recorded music. .. living—ringing true! 

The new Freed-Eisemann Radio-Phono- 

graph will seem to annihilate distance and 

take you right to the scene of the broadcast! 

You'll hear the surge of orchestral crescendo 

—each tone clear and pure. You'll hear the 

lowest bass and highest treble. You’ll recog- 
nize and enjoy all the subtle nuances that 

make great artists great. 

As distinguished in design as in musical 

reproduction, this thrilling new instrument 

will come to you in both period and con- 

temporary cabinets—in models which will 
express the talents of leading decorators and 

furniture craftsmen. These cabinets will, 

inevitably, “belong” in homes of distinction 
and gracious charm. 

As in the past, expect great things from 
Freed-Eisemann—a name which, since 

crystal-set days, has marked quality radio. 

And expect the postwar Freed-Eisemann 

Radio-Phonograph to be a musical instru- 
ment which will adorn your home and en- 

hance your enjoyment of life. Freed Radio 

Corporation, New York 13, N. Y. 

BUY MORE WAR BONDS 

GREAT RADIO-PHONOGRAPHS 
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ty THIRTEEN-STORY INTERSTATE COMMERCE CENTER WILL PROVIDE 

MORE THAN FOUR ACRES OF SPACE ON EACH FLOOR, ESPECIALLY 

DESIGNED TO FACILITATE LARGE-SCALE COMMERCIAL OR 

PRODUCTION ENTERPRISE. HIGHWAY RUNNING THROUGH ENTIRE 

e @nteenete ‘ — nse oS ie tuals INTERIOR (SKETCHED BELOW) WILL ENABLE TRUCKS TO DRIVE 

FROM STREET TO LOADING PLATFORMS ON EACH FLOOR. 
TYPICAL PLAN OF CENTRAL CORE, WITH 32-FOOT WIDE HIGHWAY, 

OF PROPOSED INTERSTATE COMMERCE CENTER TO BE BUILT IN — 

NEW YORK CITY BY TISHMAN REALTY & CONSTRUCTION CO., 

AS R=PORTED ON PAGE 14 OF AUGUST INTERIORS. FLOOR SPACE 

EXTENDS MORE THAN 86 FEET ON EACH SIDE OF THIS CORE, 

AND ABOUT 100 FEET TO THE FRONT AND REAR OF IT. 

IMMENSITY OF INDIVIDUAL FLOOR AREAS OF PLANNED COMMERCE one ri 2 - if Ir 

CENTER IS INDICATED BY FACT THAT EACH FLOOR WILL EXCEED = / 

IN SIZE THE TOTAL FLOOR AREA OF A 10-STORY BUILDING ON 

A PLOT 100 X 175 FEET, AS PICTURED BELOW. THIS CENTER 

WILL REPRESENT AN OUTLAY OF $15,000,000, AND IS HERALDED 

AS REVOLUTIONARY IN INDUSTRIAL BUILDING DESIGN. 
"irae 

is 22 per cent more home owners than 

this country had in 1940. 

And more than one-half of all these home 

owners will want—and be ready to pay 

for—immediate improvements or major 

remodeling for their houses just as soon 

as materials and manpower are available. 

This prediction was made by R. E. 

Jordan, chairman of the Residential Con- 

struction Committee of the Tile Council 

of America. He said that a comprehensive 

study of home owners, just completed, 

revealed that for every $4000 spent on 

new housing, another $1000 will go into 

major home repairs and alterations, and 

. in the first five postwar years, at least 

$1,100,000,000 will be spent on such work 

each year. This is four times as much as 

the $725,000,000 spent on remodeling in 

1940—which had been a 20-year high. 

CONTINUED ON PAGE 102 
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No. 4—Silver 3-way reflector 
Style. Height 32 inches: White or 

eggshell Silk Shade. With choice 

of Dubonet, Chartreuse, Dusty 
Rose, Platinum Gray or Blue 

Velvet Drape. 

Retails Complete $9500 

ii iii iii sie 

DO NOT FAIL 
TO VISIT 

Our New 

RETAIL STORE 

opening 

CN OR ABOUT 

OCT. 15th toll DECORATORS and DEALERS 

Invited 

We have available a limited -number of silver lamps... this group would be ex- 

ceptional under ordinary conditions—now it is phenomenal. Lacquered to prevent 

tarnishing. 4 styles of bases—beautifully proportioned, gracefully shaped, ex- 

pertly constructed—with special hand made shades. The rich, lustrous finish of these 

gorgeous silver lamps and versatile designs will complement all types of 18th 

century and contemporary interiors. Also available in stained English Bronze finish. 

uttenberg tudios 
EDWARD C. RUTTENBERG SALES, INC. 

1215-7 Merchandise Mart, Chicago 54, Illinois Telephone: Superior 1805 
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Arm Extended 

ae 

New Lamps... designed 
and scaled for Modern 

In brushed brass or satin chrome e Spun aluminum 

shade in off-white finish e |.E.S. reflector e 

300° swivel arm ¢ Immediately available o Floor lamp 

48” high 57%” extended. 

Table Model $29.75 e Floor Model $49.50 

ARTEK-PASCOE 
© 

“x-pa? = rHE FOREMOST NAME IN MODERN DESIGN 

730 FIFTH AVENUE, NEW YORK 19, N. Y. 
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SOMETHING BETTER TO SIT ON BY FIRESTONE 

| ¥ E LO fe for beauty... FoAM EX for comfort 

Your design-and-construction prob- 
lems end when you begin to use 
Foamex cushioning and Velon up- 
holstery fabric. 

Foamex replaces complex springs and 
padding with one light, easy-to-handle 
material—already molded to shape, or in 
blocks that can be quickly trimmed to 
any contour. It means that seats that 
used to sag and pack down can now stay 
comfortable indefinitely. 

Foamex gives more comfort to your 
client. For each Foamex chair or sofa 

cushion is really millions of cushions. . . 

pin-point size, breathing cells of soft air 
and resilient foamed latex. The com- 

eo 

LISTEN TO THE VOICE OF FIRESTONE MONDAY EVENINGS OVER NBC | 

PTEMBER 1945 

bination conjures up so much cushioning 
power that the Army and Navy use 
Foamex seats to reduce flying fatigue, 

Foamex mattresses to rest the wounded. 

Velon is the ideal covering for 
Foamex-cushioned chairs, sofas and 

built-in seats. It makes the smartest, 

lightest, brightest colors practical and 

wearable—not only in upholstery fabrics, 

but also in curtains, shades, wall trim to 

complete interiors of Velon (pronounced 
Vel-lon). You can use an almost un- 

limited variety of patterns, textures, 

weaves and styles with confidence. 

Velon’s non-porous threads shun 
dirt, grease, grime. Acids and alkalis 

can’t stain it. Hlard-to-soil Velon instantly 
regains its colorful newness at a mere 

wipe of a cloth dampened with water or 

cleaning fluid. Its homogeneous threads 
will never snag, scuff or grow out of 

shape, although it has all the needed 

“give” for deep latex foam cushioning. 

Both proved in use. Years of use in lead- 
ing railroads, bus and air lines have yet 

to lessen the comfort of a Foamex-cush- 
ioned seat or the original beauty of 
Velon. Now electronic processing makes 

Foamex still more durable. Soon Foaiex 

and Velon will be back from 

war to serve you. Will you be 

ready to serve your clients? 

restone 
*TRADE MARK 

17 
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MARTIN'S SHOE SALON, BROOKLYN, N. Y., MORRIS LAPIDUS, ARCHITECT 

A FERTILE FIELD 

CONTEMPORARY SHOPS IN THE UNITED 

STATES. By Emrich Nicholson. With a 

foreword by George Nelson. 192 pages of 

illustration and text, index. Architectural 

Book Publishing Company, New York. 

V. Y. $10.00. 

As readers of IntER1Iors know, the retail 

shops of this country have undergone 

some very significant design developments 

in the last decade. Less hampered by 

design mores than when practicing resi- 

dential or public building design, and. 

on the contrary, spurred by the sharp 

competitive attitude of clients accustomed 

to discarding obsolete commercial meth- 

ods and fixtures without hesitation, archi- 

tects and designers have been able to 

make noticeable improvements in various 

types and sizes of merchandising estab- 

lishments. 

Emrich Nicholson, the well-known 

teacher, artist, and industrial designer, 

took time off from his movie set creating 

duties in order to compile this collection 

of 93 shops—on the understandable as- 

sumption that a review of progress to date 

would meet a definite need and interest 

at this crucial pre-construction moment. 

He has chosen well. The group includes 

large and small shops selling many kinds 

of merchandise. Contributors include 

Morris Ketchum, Jr.. and his partners, 

Gina and Sharp, and Gruen and Krum- 

meck, John M. Hatton, Jose A. Fernan- 

dez, Raymond Loewy, Paul Laszlo. Alex- 

ander H. Girard, Ernest Payer, Morris 

Lapidus, and Russel and Mary Wright, 

among many others. The shops are spread 

throughout the country, though a large 

proportion are concentrated in New York 

City. 

The slim volume is handsomely put to- 

gether (after all, it costs ten dollars). and 

the illustrations are well assembled. In 

the brief text accompanying the presenta- 

tions, Mr. Nicholson analyzes the salient 

factors of each project with keen. valid 

comments. 

A foreword by George Nelson surveys the 

history and significance of the modern 

movement in shop design, from its be- 

ginnings in Paris to its enthusiastic ac- 

ceptance and accelerated development by 

the alert, merchandising-conscious —busi- 

nessmen of the United States. Incidentally, 

he recalls the French ancestor to the 

present volume, Nouvelles Boutiques. 

which made the first conscious study of 

the movement around 1930. Mr. Nelson 

points out that the original causes of the 

trend — developments in’ merchandising 

and distributing methods will continue to 

operate, and will grow even more com- 

pelling as time goes on. 

The foreword also states that although 

the amount of work completed during 

the last decade has been severely limited 

by the war, there is evident an unmis- 

takable trend towards freely conceived, 

ingenious design planned to make shop- 

ping easier and more pleasant for the 

customer, and more profitable for the 

merchant. He sees ample evidence of de- 

sign differentiation in accordance with 
the requirements of different products, 

BOOKSHELF 

for individual 

shops versus department stores and see- 

different sizes of shops, 

tions within department stores, and for 

different localities and climates. 

The trends delineated in the volume have 

been recognized consistently in the pages 

of this periodical. and many of the shops 

in the collection have appeared in In. 

terrors—as Mr. Nicholson acknowledges. 

The price of the book may be a wise 

investment for those of you who have not 

been saving your back copies of INTERIORs. 

MAN VS. “SNIVELIZATION” 

CITY DEVELOPMENT. Studies in Disinte- 

gration and Renewal. By Lewis Mumford. 

240 pages. Harcourt, Brace and Company, 

New York, $2.00. 

A collection of six Mumford essays writ- 

ten during the last quarter century. Per- 

haps even more significant than any single 

one of his long works, such as -the fre- 

cently published Condition of Man, this 

volume contains the gist of Mumford’s 

tremendously important contribution to 

contemporary thought on human habita- 

tions and communities. Basically this 

contribution lay in stressing the delinea- 

tion of aims for city planning—in terms 

of sheltering men in safety, cleanliness 

and comfort, amid surroundings and fa- 

cilities to feed body and soul and en- 

courage procreation and family life. Too 

many others in this field have lost them- 

selves in technical details, before even 

sensing that they did not know what kind 

of life inhabitants of their pet planned 

city should or would lead. 

Munford's 

have occasional lapses from good sense, 

but his grasp of larger issues makes many 

penetrating, poetic studies 

other similar treatises seem childish by 

comparison. Frank Lloyd Wright's When 

Democracy Builds (reviewed in_ the 

August INTERIORS), suffers thus. Wright's 

“Usonia” is a plan for building rather 

than a plan for living. Wright hates the 

city and does not long for the riches— 

tangible and intangible—which civic com- 

munities have created. Mumford sees the 

diseases of the city but hopes to cure 

them and to give even the city dweller 

some contact with earth, sun, air. 
Since his ideas are so worthy, it is for- 

tunate that a reading of Mumford is a 

poignant pleasure. Superb writing is aug- 

mented by technical competence. logical 

reasoning. 

The first essay, The City, was written in 

1922 for a symposium on “Civilization 

in the United States” edited by Harold 

Stearns. It can be used as a refutation 

CONTINUED ON PAGE 100 
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Exquisitely styled upholstered furniture... 

designed to grace the liying rooms of America’s 

smartest homes. 

At Department and Better Furniture Stores 

ROU UPHOLSTERY CO. 
153-55-57 West 23rd Street, New York 11, N. Y. 
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= the case of John Smith, average American: 

For over three years now, he’s been buying 
War Bonds through the Payroll Savings Plan. 

He’s been putting away a good chunk of his 

earnings regularly—week in, week out. Forget- 

ting about it. 

He’s accumulating money — maybe for the 

first time in his life. He’s building up a reserve. 

He’s taking advantage of higher wages to put 
himself in a solid financial position. 

Now suppose everybody in the Payroll Plan— 

everybody who’s earning more than he or she 
needs to live on—does what John Smith is doing. 

In other words, suppose you multiply John Smith 

by 26 million. 

What do you get? 

Why—you get a whole country that’s just like 
John Smith! A solid, strong, healthy, prosperous 
America where everybody can work and earn 

and live in peace and comfort when this war is 
done. 

For a country can’t help being, as a whole, just 
what its people are individually! 

If enough John Smiths are sound—their coun- 

try’s got to be! 

The kind of future that America will have— 
that you and your family will have—is in your 
hands. 

Right now, you have a grip on a wonderful 

future. Don’t let loose of it for a second. 

Hang onto your War Bonds! 

BUY ALL THE BONDS YOU CAN... 
KEEP ALL THE BONDS You BUY 

INTERIORS 

This is an official U. S. Treasury advertisement—prepared under auspices of Treasury Department and War Advertising Council 
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Quality coated fabrics depend on more than ingre- 
dients! They depend on expert “know-how” —years 
of experience in choosing materials, blending these to 
balanced formulas, applying coatings to textiles, de- 
veloping coating machinery of maximum efficiency. 
For unless all these factors are controlled with respect 
to one another, inferior coated fabrics result. 

To bring you quality coated fabrics with maximum 
versatility to meet your many needs, Du Pont em- 
phasizes balance! Thus you are assured fabrics return- 
ing the best possible service at the lowest possible 
cost. Fabrics packed with properties to meet specific 
service conditions. 

Come to us with your problems. Du Poni is 
equipped to plan and develop coated fabrics to meet 

SEPTEMBER 1945 

KEY TO LONG-WEARING, 
LONG-LASTING DU PONT COATED FABRICS 

specific uses you have in mind. Let us work with you 
in engineering such fabrics to do the job better! E. I. 
du Pont de Nemours & Co. (Inc.), Fabrics Division, 
Empire State Building, New York 1, N. Y. 

INVEST IN PEACE — WITH WAR BONDS! 

DU PONT ’“FABRIKOID” 
pyroxylin-coated fabric 

DU PONT 7. “CAVALON” 
plastic-coated fabric 

BETTER THINGS FOR BETTER LIVING 

ee» THROUGH CHEMISTRY 

REG. U.S. PaT. OFF. 

2] 



It4 Time to Redecorate! 

Four years of war have left its dingy mark 

on the aesthetic structure of America. 

Homes, offices and shops everywhere are 

badly in need of decorative renovation. 

For many months our stylists have been 

planning a postwar line. Only the release 

of critical equipment and materials are 

needed to present an interesting showing 

of fabric innovations which will include new 

types and qualities of yarns developed by 

the scientific requirements of war. 

H. B. LEHMAN-CONNOR CO., ine. 

509 Madison Avenue « New York City, N. Y. 

Upholstery and Drapery Fabrics — Upholstery Leathers 

Woodweave + Amsterdam Textile Carpetings 

BOSTON ° CHICAGO ° PHILADELPHIA . SAN FRANCISCO . LOS ANGELES 

INTERIORS 



PILLEMENT .. . one of the finest Van Luit scenic wallpapers . 

——— is particularly adapted to present-day trends, both in color an 

- design. The set consists of five panels, covering |1'3"' of wall space, when trimmeg 

The extreme height of the design is 58" and each panel is printed on a 10" strig 

Complete set is $45.00. Priced slightly higher in the East. 
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‘See, ¥ ‘ 

816 SO. FIGUEROA STRE 

LOS ANGELES 14, CALIF. 



FABRICS OFXDISTINCTION 

—_ ~~ 
LEK 

[EF 
A 

Fis eighty years Decorators 

have looked to this Collection for the appropriate 

Fabric ... to suit the requirements of the modest 

as well as the elaborate scheme. ... Ever mindful 

of this tradition of long service to the Decorator, 

we steadily strive to keep the standard high despite 

the limitations of current supply. 

~ phbies on & ROMANN 

35 age 5320 Steeet 

New York 22.NY, 

PHILADELPHIA CHICAGO LCS ANGELES SAN FRANCISCO 
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“Reg. U. S. Pat. Off. 

225 FIFTH AVE., NEW YORK 10, N. Y. 

The touch that distinguishes... 

handmade, colorful, washable 

wallpapers... available 

for immediate delivery 

at better sources everywhere. 



inside story: scene 8 

ROOM witha viewpoint 

September House & Garden turns its spotlight 

on George Stacey whose brilliant interiors 

profit by the rule that rules are meant 

to be broken. He mixes a potpourri of periods... 

proving that Louis XVI, Chinese, Empire 

and Victorian can live together; puts big-scale 

furniture next to miniatures for contrast; 

paints an antique to save it from mediocrity. 

The result: courageous and undated decoration. 

With this type of inside story, House & Garden 

stirs its readers into active planning, brings you 

a pace-setting entering-wedge market 

House & Garden 

© 1945, THE CONDE NAST PUB! !CATIONS INC. 
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FROM A SOURCE OF ULTIMATE STYLING 
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HERITAGE FURNITURE, INC., HIGH POINT, N.C. 
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warnlns 

ONLY NEW ERA GLASS COMPANY, INC. can legally offer you glass furniture embodying the beautifully curved 

plate glass construction covered by this patent. 

FURNITURE RETAILERS, PLEASE NOTE: The strength, beauty, and popularity of New Era’s Curvaplate furniture of 

bent plate glass has led unscrupulous infringers to attempt to imitate CURVAPLATE. Any such imitations are infringe- 

ments of U. S. Design Patent No. 125002. To protect yourself and your store from these infringers, please remember 

that genuine CURVAPLATE ‘furniture of glass’’ is made and sold only by the New Era Glass Company, Inc. 

Catalog Sent to Accredited Retailers on Request 

EW elt 
NEW ERA GLASS COMPANY, INC.} === id; 316 E. 47th ST., NEW YORK 17, N. Y. 



Bedding — Upholstered Furniture — Head Boards — Day Beds 
316 E. 53rd St. New York 22, N. Y. PLaza 3-6390 
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RUGCROFTERS, Inc. 
CARNEGIE HALL ART GALLERY CARNEGIE HALL, NEW YORK 
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y or a quarter 

century, BRISTOL has pre- 

dominantly promoted the 

Decorators’ importance to 

the public for the creation 

of individualized homes. 

The outstanding and appealing character of BRISTOL 

ANTIQUES and REPRODUCTIONS of authentic design 

and quality have implemented the trade’s artistic re- 

quirements with gratifying distinction. 

SIDEBOARDS e¢ SETS OF CHAIRS e¢ DINING TABLES « BEDROOM 

FURNITURE « CUSTOM STYLED UPHOLSTERED FURNITURE e SECRE- 

TARIES e BREAKFRONT CABINETS ¢ OCCASIONAL TABLES ¢ ACCESSORIES 

w/in o).@ tus UO) Fn OO 8 aun D 4 
319 East 62nd Street ¢ East of 2nd Ave. © Tel. REgent 4-1140 ¢ New York 21, N. Y. 



Mew bdeas 
e Ever since the Brothers Adam 

demonstrated the limitless archi- 

tectural possibilities of mahogany, 

it has been a favorite medium in 

this field. Today, the promise is 

that this will be even more true 

than in the past. For, as the Army 

and Navy demonstrated in the 

construction of PT Boats, air- 

planes and gliders, Mahogany lends 

itself more readily than does any 

other cabinet wood to the new 

Vvoodworking techniques. 

Add to this the other character- 

istics which set Mahogany apart: 

availability in unusually large and 

clear lengths, great strength, beauty 

and resistance to warpage, shrink- 

age and the organisms of decay, 

and it is small wonder that the 

bellwethers among Architects and 

Designers are selecting it as their 

prime medium for experimenting 

with new forms and new ideas. 

. HORIZONTAL SECTION Write for vour copy 

of the informative 

{/ ' j// One of the new and interesting treatments a Saa 

y . y to which Mahogany lends itself so readily 

4——- is the Fluted effect exemplified in the 
7 SS doorway shown here. At the left, the 

working drawing shows the simple details 

of how this is obtained. Architect: Schme- 

derer and Augenfeld. 

MAHOGANY ASSOCIATION, Inc. 
SUITE 2010 e 75 EAST WACKER DRIVE e CHICAGO 1, ILLINOIS 

SS 

“After all... there’s nothing like MAHOGANY” MAHOGANY 

INTERIORS 



Department Store 
Perfume Bar 
of Formica 

Cocktail Tables 
Washington's 
Statler Hotel 

FORMIC 
IS INTRINSIC BEAUTY 

Formica comes in many colors and fabric or wood finish effects 

but the color is not on the surface where it can wear off by abrasion 

or be worn off or faded by washing. It never requires renewal or 

salvation by any kind of treatment whatsoever. Colors are achieved 
Doors of the Washington Union s ‘ ° ° ° 

Railroad Station by fadeless pigments and dyes deeply imbedded in plastic, while 

fabric patterns and actual wood veneers, plastic impregnated, are 

thickly covered with clear transparent plastic. 

Even when used on restaurant tables and hotel dresser tops, abrasion 

is scarcely ever perceptible after years of wear, for the plastic is 

harder than marble. 

Formica does not check or chip. Water, food, alcohol and even 

lighted cigarettes do not spot or stain it. Ordinary washing brings 

out all the original intrinsic beauty after years and years of use. 

The Formica Insulation Co., 4655 Spring Grove Ave., Cincinnati 32, 0. 

Formica Telephone Booths 
Library of Congress 

posses 
=, *E a 
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Formica 
-Wainscot, 

Chicago Bus 
Station 

Window Sill 
Washington op 

Statler 
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tive § doRNIrURE 
IN THE ‘FRENCH ‘C/RADITION 

Our production of Fine French 18th Century Furniture for the bedroom, living room 

and dining room has naturally been affected. But in no way has the war affected the 

styling, craftsmanship and superb finish for which Brunovan has always been known. 

Decorators are invited to make their selections from our presently available models. 

SNP ales ve sgn ee eee 

BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 

INTERIORS 
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TURCEIIN 
+ PITTSBURGH 

‘ PLATE GLASS a Poe en cen nn, mene nr 

NEW SHOWROOM: 41 EAST 42nd ST., NEW YORK 17 

SEPTEMBER 1945 

Every week 

at least one 
important store* 
joins the select list of 

those who have installed 

GLASS ROOMS 
by TURCHIN 
as the focal point of their 

GLASS FURNITURE and 

ACCESSORIES 

DEPARTMENTS 

Make Your Store 

Number ONE in your city! 

Write FOR 

MERCHANDISING PLAN 

* This week it is the 

~ D. M. READ CO., Bridgeport, Conn. 

THE SHEPARD CO. 
Providence, R. I. 



beter WURULL SAVINGS PLM ane 

Facts and figures prove the Payroll 
Savings Plan to be a tremendous national asset. 

Through this plan, no less than 27,000,000 workers 

have so far saved more than $134 billions to help 

speed victory . . . forestall inflation ... and build 

peacetime prosperity! 

Did you know that yours is one of 240,000 

companies maintaining a Payroll Savings Plan? 

Not only is this combined effort fostering nation- 

al security, but also creating a lucrative postwar 

market for you...and all American industry! 

Have you realized that 76% of all employed in 

industry are now enrolled in the Payroll Sav- 

ings Plan... . averaging a $25 bond each month 

per employee? Through this plan, millions are 

now looking forward to homes, educational 

opportunities and old age independence! 

Surely, so great an asset to your country, your 

company and your employees is worthy of your 

continued .. . and increased . . . support! Now 

is the time to take stock of your Payroll Savings 

Plan. Use selective resolicitation to keep it at 

its 7th War Loan high! Keep using selective 

resolicitation to build it even higher! 

The Treasury Department acknowledges with appreciation the publication of this message by 

INTERIORS 

This is an official U.S. Treasury advertisement prepared under the auspices of the Treasury Department and War Advertising Council 

INTERIORS 
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72 East 554k Shred, Mow York 22, W: cokowham 2-4486 

Conferenera by ari oiata nated” only. 

SHOWROOM (ANYTIME) AT RENVERNE, 515 MADISON AVENUE, NEW YORK 22 

OLD WORLD TECHNIQUE AND CRAFTSMANSHIP 

UNITED WITH NEW WORLD PRODUCTION GENIUS 

TO PRODUCE THE FURNITURE OF YOUR DREAMS... 



ees best prospects, as all interior decorators know, 

are those women whose eyes have been opened to the faults 

of their own homes and who want to do something about it. 

The Thumbnail Decorator helps do just 

that. It shows women what’s wrong with their 

rooms... by giving them the basic rules 

of decorating in a simply written, 

clearly illustrated, 12-page color booklet. 

The Room Planner, which comes with 

the Thumbnail Decorator, includes 

scaled plan paper and furniture cut-outs. 

These Bigelow Weavers’ booklets were, of 

course, written for the countless women 

who cannot get expert advice. In hundreds 

of department stores, however, they are 

proving to be a big help in promoting 

interest in their decorating departments. 

Department store decorators and other 

interior designers may order these booklets 
from Bigelow Weavers imprinted with their 

names. Write us for full information. You 

will find them a tremendous help in arousing 
enthusiasm for future plans in this 

time of home furnishings shortages. 

BIGELOW-SANFORD CARPET CO... INC. 

140 Madison Avenue, New York 16. N. Y. 

INTERIORS 
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STUART BUILDING 

FOURTH AVENUE at 32nd STREET, NEW YORK 



BOSTON 

Personal taste and charm is a living thing. No 

highborn lady arrays herself to the emotions of 

painted walls. For her, the warmth and splendor 

of Thibaut Wallpaper reflect her own loveliness. 

Thibaut 
Wallpapers 

for warmth and beauty 

SINCE 1886 

269 MADISON AVENUE, NEW YORK 

° BUFFALO -¢ BROOKLYN -« NEWARK 

INTERIORS 



MORE THAN 

HALF A CENTURY 

\ WN OF RUG LEADERSHIP 
AS 

Kuge tu the Decorative Wlood 

NAHIGIAN 

:3 

Seca 
DECORATORS SERVICE 

Rugs sent to you or your clients on approval. 

Prices clearly marked, subject to discount. 

‘Immediate attention to written requests for 

rug selections. Rugs cleaned and restored 

to your order. Your inquiries are invited. 

In planning a smart decor, start with a Persian, French 

or Chinese rug from Nahigian Brothers. Your 

creative imagination will see unlimited 

decorative possibilities in these richly 

dramatic modern and antique masterpieces, and 

you can choose from an almost 

unlimited variety of sizes and styles in this matchless 

stock. Nahigian Brothers service is especially 

arranged for the trade. 

EPTEMBER 

Nahigian Brothers, Ae. 
Direct Importers for 55 Years 

169 North Wabash Avenue, Chicago 1, Illinois 

BROTHERS' COLLECTION OF 

ACKNOWLEDGED BY EXPERTS AS 

PERSIAN, 

THE 

FRENCH AND CHINESE 

WORLD'S LARGEST AND 

RUGS 

FINEST 

1945 4] 
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THE LADY LEVER RUG 

Luminous colors mark the floral motif, the jewel 

studded border. From a group of handmade Eng- 

lish needlepoint and crewel embroidered fabrics 

in timeless, authentic designs. We invite inquiries 

concerning prices and colors. 

THE FOLLOWING RUGS ARE IN STOCK 

NORTHWYCH 18’ 7” x 13’ 9” GANLEN 5’x 7’ 8” 

CALDY 8’ 8” x5’ 2” FRANKLEY 7’ 4” x4’ 4” 

MOULTON 4’ 5” x3’ 1” LADY LEVER 7’ 9” x4’ 9” 

LUDLOW 7’ 4” x4’ 2” GAYTON 13’ x 

We shall be pleased to send them on memo. 

ARTHUR:H-LEE &SOMs 2s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

BOSTON PHILADELPHIA CHICAGO LOS ANGELES 

INTERIORS 
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$3 WU (and Ohsional Bhirs 
To tasteful, particular, sentimental and understanding persons a Ruder Table or Chair is something 

& 

to be worshipped . . . and savoured for life. Our Tables in Lacquer or Mahogany, many with hand- 

tooled leather tops, and others with tops of hand-painted glass, defy description . . . as do Ruder 

Chairs, which are of an artistry too impressive for words. 

RUDER. 
385 Madison Avenue at 47th Street, New York 



Curving the Corner. - 

With a sofa along the window wall. 

this engaging decorative corner arrangement of screen and chairs 

makes for a delightful surprise in compact rooms. It is typical of the 

Tomlinson way of thinking in today’s way of living. This is the imagina- 

tive touch. the contemporary flair you find in Furniture by Tomlinson. 

A ee CS ee 

IN NEW YORK: 

38S MADISON AVENUE 
AS IE EPA LOE 5A NT 

IN CHICAGO: 

1666 MERCHANDISE MART 

IN PITTSBURGH: 

907 PENN AVENUE 

AND IN HIGH POINT, 

NORTH CAROLINA 

INTERIORS 
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19 4 5 Brings Victory 

in Europe and in the Pacific—and 

the lifting of many of the Gov- 

ernment Regulations which have 

restricted the Wallpaper Industry 

during the war years. 

During these war years when the manufacture of new 

designs was prohibited, the use of raw stock for wallpaper cur- 

tailed, and many pigments and materials impossible to obtain, 

Katzenbach and Warren has devoted time and research in 

planning TOMORROW’S WALLS in both the traditional and 

the modern home. 

As soon as materials are available and manufacturing 

facilities and reconversion policies permit, Katzenbach and 

Warren will present its POST WAR COLLECTIONS of NEW 

WALLPAPERS and WALL DECORATIONS for TOMOR- 

ROW’S WALLS. 

a Oo 
KATZENBACH AND WARREN, INC. 

WALLPAPERS 
NEW YORK e CHICAGO e BOSTON e SAN FRANCISCO 

EPTEMBER 1945 47 



qreeft 
49 EAST 53rd STREET 

NEW YORK 22, N.Y. 

BOSTON LOS ANGELES 

CHICAGO PHILADELPHIA 

Hand Blocked 
Linens and Chintzes 

Damasks, Brocatelles 
Tapestries, Brocades 

Solo Tones in Plain ana 
Textured Rayons an Cottons 

Novelty Weaves 
Document Prints, Cockade Prints 
Old England Prints 

Casement Cloth 

INTERIORS 



: 
e 

Ge F442 12), 
A. Vew Service 

ts be Announced 

BASSETT ««< VOLLUM 
Wallpapers. 



UPHOLSTERY and DRAPERY 

sence 4849 

J-H- THORP & CO- INC. 

250 PARK AVENUE - NEW YORK 17, W. ¥. 

INTERIORS 



‘ “Glassic” is iruly the classic furniture of tomorrow. Sheer, shimmering, alive, 

Tomorrow 's (lassie infinitely different . . . elegant and radiant as fine crystal, yet sturdy as 

hardwood. It’s a new and fascinating conception of time-honored period 

” 18 Jeday's designs, fabricated in modern, crystal-clear plastic. 

i Typical of the miracle in modern decor made possible by the ingenious use of 

“Glassic” furniture is this striking room, one of many inspired by America’s 

foremost decorators and executed by Grosfeld House for exhibition in their 

New York, Chicago and Los Angeles showrooms. 

*«Glassic” is a registered Grosfeld House Exclusive. 

THE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS c ; tasfold Shouse 

New York—320 East 47th Street + Chicago—000 North Wabash Avenue + Los Angeles —207 North Vermont Avenue 



NEW SCENICS...TRULY A WORK OF ART 

A startling new process, combining photography and hand coloration, brings 

you individualized scenic wallpapers at practically no extra cost. For exam- You will always find 

ple, the Chinoiserie scenic above, delicately hand colored, beautifully detailed, ALL THREE at Schumacher's: 

has been reproduced from an original Pillement document by Schumacher Rees, Wolleuperny ena 
artistry. Such exquisite papers can be evolved from any design material. 

They are washable, can be ordered in any width, and the hand-coloring ¥. SCHUMACHER & CO. \ 

process enables us to follow your exact color specifications on light tone 60 WEST 40th STREET 

backgrounds. Schumacher's is proud that these papers, for their rare beauty, New York 18, N. Y. 

have been classified as ‘works of art."’ Uptown Showrooms: 

Dy idan o Qarunnadarinssan EA 
Paris * Philadelphia * Boston * Chicago -* St. Lovis * Los Angeles * Detroit * Grand Rapids °* Dallas * Atlanta 



Ezra Stoller 

LOOKING IN AND LOOKING OUT—OF A LIVING ROOM 

DESIGNED BY POMERANCE AND BREINES, ARCHITECTS. 

THE LIVING ROOM 

F an idea is worthy saying, it is worth repeating. In the 

March issue of this magazine it was stated that if the trend 

in residential architecture is to be a general acceptance of the 

principles of solar heating, if vacuum sealed double panes have 

made the big picture window practicable, then tomorrow’s in- 

terior designers are faced with a surprising situation. Landscape 

architecture is no longer an adjunct to the general design of a 

house. The outside has come inside, and the landscape archi- 

tect has become the chief partner in the interior’s design. 

It is up to the interior designer therefore either to work with a 

qualified landscape architect or else to go to school and learn 

a great deal about this very exact profession himself. 

Because it is a very exact profession. People talk glibly about 

the “outdoor living room,” without realizing that it is exactly 

that, a Living Room. It grows, and gets diseases, suffers from 

drought, flood, and Japanese beetles, and the depredations of 

large dogs and small children. There are certain rich women 

who change the color scheme of their indoor living rooms 

yearly. An outdoor living room changes not only its color, but 

its shape four times yearly by the will of God. 

Like the trained interior designer, the planner of an outside 

living room must consider line, proportion, color, and texture, 

but he also must think of soil and climate and the rate of growth 

of the material that he has chosen. 

Pass through any well established suburban community, or 

ask any landscape architect, and he will tell you that over- 

planting, rather than underplanting, is the commonest failing 

about the average American home—particularly planting baby 

forest trees about the foundation. Lots of them die, but more of 

them shoot up to cut out light and air and bring in bugs. 

An outdoor living room cannot live without rain, and designers 

would do well to remember how it is going to look in the rain, 

and erase from their minds the mental image of a patio in 

Palm Springs. The view from a picture window in seasonless 

California may be a constant delight, but looking through the 

same window in Massachusetts from December through March 

might bring on congenital melancholia. Yes, taken all in all, 

designing a pine panelled library with diamond paned win- 

dows may be a good deal easier.—F. de N. S. 



BOX-LIKE BRICK WALLS ARE ALMOST THE ONLY STATIONARY THING 

ABOUT THIS LABORATORY IN WHICH PREFABRICATED STEEL WALLS, 

CEILINGS, FIXTURES AND EQUIPMENT CAN AND ARE CONSTANTLY 

SHIFTED TO MEET THE NEEDS OF VARYING EXPERIMENTS. 

FIXED EXTERIOR— 

INGENIOUSLY DESIGNED LABORATORY 

— ee 

FLOOR PLAN OF LABORATORY SHOWS EIGHT CENTER CORES CONTAINING 

ALL SERVICE OUTLETS AROUND WHICH ARE ASSEMBLED ONE 

TO SIX-MAN LABORATORIES IN CONTINUOUSLY CHANGING SIZES 

AND MAKEUP. OFFICES AND LIBRARY ALONG OUTER WALLS. 
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STRUCTURAL GLASS AND THERMOPANE FORM AN IMPRESSIVE 

ENTRANCE TO A RESEARCH INTERIOR FUNCTIONALLY ADAPTED TO ITS 

MANY AND CHANGING INDUSTRIAL RESEARCH EXPERIMENTS. 

MOVABLE INTERIOR 

SHIFTS WALLS WITH GREATEST EASE 

BEYOND STRUCTURAL GLASS FACADE OF ENTRANCE THE LOBBY 

HAS CADET BLUE VITROLITE WALLS AND GLASSED-IN TROPICAL 

PLANT DISPLAY. CARPET IS LIGHT SAND COLOR. FURNITURE 

UPHOLSTERED IN FOAMEX. GOODALL FABRIC COVERS WINDOW. 

NDUSTRIAL research isn't exactly news these days. 

Not since the bursting of atomic bombs over Japan 

splashed scientific research over the front pages of 

newspapers all over the world, and revealed the ex- 

istence of “the most modern laboratory for the de- 

velopment of scientific destruction ever devised.” 

But industrial research and the less spectacular labor- 

atories for the development of industrial products are 

still very much in the news. Because industry knows 

that its continued healthy growth and its jobs-for-all 

goal will depend to a great extent on industrial re- 

search, which will enable it to produce better, more 

useful and more enjoyable products, materials and 

methods. As INTERIORS reported last month, Gen- 

eral Motors Corporation has planned and will soon 

get under way an enormous new research center. 

Many similar plans are on the drafting boards of 

other large corporations, waiting for the release of 

materials to give them reality. Some few already 

have achieved that reality. 

Important among the latter is Firestone Tire & Rub- 

ber Company's recently completed laboratory at 

Akron, Ohio, which has the latest and best equipment 
for research in rubber, plastics, metals and textiles, 

done by Voorhees, Walker, Foley & Smith. 

This laboratory is a most remarkable structure in 

that the building itself acts merely as a covering for, 

and is independent of, an entirely movable interior 

where walls and equipment are continuously re- 

arranged. This is especially remarkable when one 

CONTINUED ON PAGE 108 
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TYPICAL SIX-MAN LABORATORY. ISLANDS ASSEMBLED WITH 

MISCELLANEOUS CABINETS HAVE CENTER SERVICE TROUGH CONNECTED 

TO CONCEALED FLOOR TRENCHES. NOTE NUMEROUS OUTLETS ON 

WALL SERVICE STRIP RUNNING FROM CENTRAL CORE AT RIGHT. 

DRAWING OF FIRESTONE TIRE & RUBBER COMPANY’S FIRST 

CHEMICAL LABORATORY SET UP IN 1908 IN A CORNER OF THE 

COMPANY’S TIRE PLANT. BASIC IDEA OF THE WORK ISLAND IS 

STILL THE SAME, BUT MODERN IMPROVEMENTS ARE LEGION. 
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BLOND OAK FURNITURE ADDS TO THE BRIGHT, CHEERFUL AIR OF 

THE ALL-IMPORTANT LABORATORY LIBRARY. READERS UNDOUBTEDLY 

APPRECIATE CHAIRS CUSHIONED WITH FOAMEX. FLOOR IS BUFF 

COLORED QUARRY TILE, SAME AS USED IN THE LABORATORIES. 

THE ARCHITECTS DESIGNED THE FURNITURE. 

SCHMIEG & KOTZIAN BUILT IT. THIS STUDY 

CORRAL ENABLES A READER TO KEEP IN ONE 

PLACE ALL THE BOOKS HE HAS TO USE. 

“IN CASE OF ACCIDENT PULL STRING.”’ SAFETY SHOWERS ARE 

DIRECTLY OUTSIDE ALL LABORATORIES. CEILING FIXTURE HERE 

SHOWS TYPICAL UNCOVERED RECESSED FLUORESCENT LIGHT TROUGH 

USED THROUGHOUT LABORATORIES AND LIBRARY. 



ROOM FOR EVERYTHING 

TABLES, DADOS AND BACKGROUNDS LE 

EAUTIFUL functionalism in the truest sense of an 

those words is embodied in a conference-meeting- ple 

showroom designed by Joseph B. Platt for Conde the 

Nast Publications. The room has practically every- sto 

thing except the brains with which to function, but Or 

the room's occupants supply those. plc 

The perfectly matched grain of the wall panelling ~~ 

lends the proper air to sedate conferences. The con- we 

ference table is formed by four sections of a specially vi 

designed ash table placed in a row to seat twelve . 

people. Tones of tan, apricot, coral and natural make - 

a colorful-neutral chair upholstery as well as cushions de 

for 18 additional folding chairs of oak, to be stored he 

away when not in use. 

READY FOR LARGE MEETINGS ARE EIGHTEEN FOLDING CHAIRS Pr 

WITH SEPARATE SEAT CUSHIONS, ALL STORED COMPACTLY IN For the floor covering the designer reverted to good fol 

A SPECIAL CUPBOARD HIDDEN IN A ROOMY CLOSET THAT IS old cork, stained dark brown, and it has proved most by 

| BIG ENOUGH FOR ALL COATS, HATS, AND PARAPHERNALIA. satisfactory. A heavy twist rug of the same tone of al 

| brown is used in the wintertime. The curtains are of sh 

" natural color, rough woven material lined with black, ta 

TABLE CONSISTS OF FOUR SQUARE SECTIONS DESIGNED FOR SAME FOUR TABLE SECTIONS ARRANGED FOR MORE INTIMATE 

MULTIPLE ARRANGEMENTS, TOGETHER OR SEPARATELY. PANELS OF SITTING. GOOSENECKED SPOTLIGHTS IN TOP CORNERS OF 

BADO UNDER DISPLAY BOARD LIFT UP FOR DISPLAY SHELVING. WINDOW FACILITATE HIGHLIGHTING DISPLAYS ON BULLETIN | 

SOME PANELS HAVE LIGHT BOXES TO SHOW KODACHROMES. BOARD OR STAGE, CAN BE CONCEALED BEHIND WINDOW FRAME. 



— EVEN CONFERENCES 

LEAD MULTIPLE AND USEFUL LIVES 

and when drawn they overlap so as to insure com- 

plete darkness when the projector is being used. For 

the latter, an oak stand was designed that neatly 

stores the entire machinery. 

One of the important functions of this room is the dis- 

So, of 

course, the designer gave particular attention to the 

play of merchandise and pictorial matter. 

wherewithal for arranging displays, and designed 

it in such a manner as to facilitate dramatic arrange- 

ments even by non-experts. The removable wooden 

buttons on the bulletin board, for instance, lend them- 

selves miraculously to the draping of materials, and 

demountable rods can ke used for miscellaneous 

hangings. 

Provision has been made to replace the present 

forced ventilating system (to dispel hot air, no doubt) 

by air-conditioning, when that again becomes avail- 

able. The stenographers desk is mobile and can be 

shunted hither and yon to place the busy little note- 

taker at the most strategic spot during conferences. 

STAGE ON WALL OPPOSITE BULLETIN BOARD IS FOR ANIMATE 

AND INANIMATE SHOWS. SECTIONAL HINGED SCREWS FOLD 

BACK FLAT TO FORM BACKDROP. FOOTLIGHTS, SPOTLIGHTS AND 

CEILING LIGHTS ARE SEPARATELY CONTROLLED. 

BULLETIN DISPLAY BOARD OF HOMASOTE COVERED WITH BEIGE 

WOVEN FABRIC HAS DEMOUNTABLE RODS AND HUGE WOODEN 

BUTTONS TO HELP CREATE VARYING DRAMATIC MERCHANDISE 

DISPLAYS. LIGHTS CONCEALED IN COVES AROUND BOARD. 

Ty 

HERE THE FOUR HINGED BACKGROUND SCREENS ARE SWUNG OPEN. 

SHOWING NINE SEPARATE DISPLAY SURFACES OF HOMASOTE. 

REPORTER-STENOGRAPHER’S DESK ON CASTERS CAN BE EASILY 

MOVED TO ANOTHER PART OF ROOM AS NEEDED. 





HOW THEY SELL WATCHES IN BRAZIL 

SHOP WITH DOUBLE-DUTY DISPLAY CASES DOES LAND OFFICE BUSINESS 

Ooo00 O0000 

A COMPACT LAYOUT DESIGNED TO SMOOTH THE PROCESS OF 

SELLING EXPENSIVE WATCHES—WHICH APPEAR TO BE VERY 

POPULAR IN SAO PAULO. BY CURVING THE WALL, ARCHITECT 

RUDOFSKY KEEPS MUCH OF THE WINDOW DISPLAY IN SIGHT. 

CANTILEVERED STEEL EXTERIOR-INTERIOR DISPLAY CASES WITH 

SLIDING GLASS DOORS MAKE IT EASY FOR THE CUSTOMER TO 

POINT OUT WHAT HE IS INTERESTED IN, EASY FOR THE 

SALESPERSON TO REACH IT. CASES ARE FLUSH WITH EXTERIOR WALL. 

Leon Liberman 

+ 

SUNLIGHT STREAMING THROUGH THE GLASS BRICK WALLS LIGHT 

THE SMALL BUT NOBLY PROPORTIONED BLACK AND WHITE 

INTERIOR. AT NIGHT THE SHOP PRESENTS A SOFTLY GLOWING 

FACADE. SPOTLIGHTS SHINE INTO DISPLAY CASES. 

OR all their notorious rush and hurry, time-con- 

scious North Americans have left the develop- 

ment of specialized watch shops to nations that 

practice a more leisurely way of living. In the large 

cities of Europe and South America are many shops 

devoted exclusively to the sale of watches, whereas 

in New York only one such establishment exists, and 

that one, of recent launching, is owned by a French- 

man. Brazilians, particularly, buy watches like hot 

cakes—valuing them as objects of jewelry and as 

mechanical marvels, and amadores think nothing of 

collecting several. 

The compact little shop pictured here is devoted to 

the sale of very expensive Swiss watches. It stands 

on a corner of a busy street in Sao Paulo, which has 

thrived spectacularly to the point of becoming Ric 

de Janeiro’s most serious rival for the position of 

Brazil's wealthiest and most magnificent city. The 

shop was designed by architect Bernard Rudofsky, 

who, as INTERIORS’ readers know, has managed to 

see quite a lot of the world in the course of his career. 

An absence of ornamentation helps immediately to 

focus attention on the product, which is displayed 

with extreme efficiency. Steel cases freely canti- 

levered from the curved glass brick exterior wall 

serve as show windows to the passers-by, and as 

purchasing aids for those who already have been 

lured inside. Placed at the proper height for close 

examination of the $200-and-up watches, they make 

it possible to keep a large percentage of the stock 

in the window, without necessitating cumbersome 

withdrawals for customers who wish further to ex- 

amine the pieces that attracted them. Sliding glass 

doors provide easy access. On the street, the cases 

are flush with the exterior. 

Lighting for the cases is a relatively expensive item. 

An incandescent but diffused light was essential. Since 

the heat of incandescent bulbs would have damaged 

the merchandise, the light source had to be kept out- 

side of the cases. Spotlights were therefore hung 

from a curved bar that follows the contour of the 

wall. The almost opaque white glass tops of the 

cases act as diffusers. At night the entire glass brick 

exterior shines with a soft glow from the light re- 

flected upward from these white glass surfaces, plus 

the general interior lighting. 

Sheer interior walls and well proportioned columns 

and slabs finished in white stucco give the small area 

CONTINUED ON PAGE 102 
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From ‘Period Furnishings,’ by C. R. Clifford 

BMROQUE 
USED FESTOONED FRUITS AND 

MYTHOLOGICAL MOTIFS TO CREATE A GORGEOUS MILIEU. 

’ 

LOUIS XIV, OVERWHELMED EUROPE NOT ONLY 

WITH POWER BUT WITH A POMPOUS COURT. JEAN BERAIN 

“LE GRAND MONARQUE,” 

A DESIGNER OF THE PERIOD 



AN EXPLANATION OF THE MOST GRANDILOQUENT OF ALL STYLES 

OT very long before Pearl Harbor, a curious 

development arose in contemporary interior de- 

sign. It was a matter of large swags and swirls of 

oversized printed fabrics, dark primitive colors, and 

irregular extrusions of stark white plaster. Depart- 

ment stores and fashion writers called it Baroque 

Moderne. More earnest modernists had ruder names 

for it. INTERIORS’ secret agents report that it is now 

definitely on the down grade, but it must be admitted 

that it appealed to a great many people, was able 

to support a small number of designers in consider- 

able comfort, and in a few cases where it has been 

most skillfully used—the Viennese Roof of New York's 

St. Regis Hotel or Dorothy Draper's Camellia Room 

at the Drake Hotel in Chicago might be examples— 

it gives a bright air of artificial gayety to large com- 

mercial restaurants and night clubs. The purpose of 

this article is to explain why a group of people living 

in the Twentieth Century turned toward a type of 

decoration that has nothing to do with their way of 

life and would seem to be the complete antithesis 

of everything we believe in today. 

Certainly the most theatrical definition of Baroque 

comes from the talented and extremely voluble 

modern architect. Paul Frankl. In 1916 he visited 

Havana with his wife, and opined that the cathedral 

was a fine example of Baroque. 

“And what is Baroque?” asks Mrs. Frankl. 

“And what did we have for lunch?” says Mr. Frankl. 

“It was filet mignon au Café de Paris. And what was 
that? It was first a big piece of toast, and on top of 

that two slices of filet mignon, and on top of that a 

CONTINUED ON PAGE 114 

THE STILL INSECURE GERMAN PRINCIPALITIES EMBRACED BAROQUE WITH, 

OPEN ARMS, ADDED LUSH GROTESQUERIES TO AWE CONTEMPORARIES, 

AS HUGE STATUES, PAINTED DOMES, SCROLLS, DISTORTED CLASSICISM 

OF FREDERICK WILLIAM UNIVERSITY CHAPEL, BRESLAU, TESTIFY. 





WHERE THE BAROQUE STYLE NEED APOLOGIZE TO NO ONE, THE 

FORMAL GARDEN. QUITE ACCIDENTALLY, THE FOUNTAINS, ARTIFICIAL 

WATERFALLS, OVERSIZED NYMPHS AND FAUNS, TWISTING PATHS, 

LARGE STAIRWAYS, AND GROTTOS DEVISED BY BAROQUE 

ARCHITECTS FITTED NATURALLY AND CHARMINGLY INTO THE 

ASSYMETRY OF NATURE ITSELF. BELOW, SALZBURG GARDENS. 
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A BAROQUE MASTERPIECE, THE PALAZZINA DI STUPINIGI. 

ARCHITECTURE, SCULPTURE, AND PAINTING WERE DYNAMICALLY 

COMBINED IN SPLENDID EFFECTS OF PERSPECTIVE, LIGHT AND 

SHADE, AND BRILLIANT COLOR. THE SWEEPING, ENGARLANDED 

ARCHITECTURE IS JUVARRA’S, THE PAINTINGS BY THE VALERIANI 

BROTHERS, THE LARGER THAN LIFE STATUES BY THE COLLINO BROTHERS. 

GARDENS OF THE VILLA D’ESTE AT LAKE COMO, WHERE AN 

EXQUISITE NATURAL LANDSCAPE, AND AN ARTIFICIAL, 

FANTASTICALLY GRANDIOSE DESIGN SUIT EACH OTHER ADMIRABLY. 

THE TERM “ROCOCO,”’ APPLIED TO THE LAST AND MOST EXTREME 

BAROQUE PERIOD, WAS DERIVED FROM THE FONDNESS FOR ROCK AND 

SHELL GARDEN WORK, AND THEIR GENERAL USE AS DESIGN MOTIFS. 

FUNCTIONALISM WAS NOT IN THE THOUGHTS OF THE ITALIAN NOBLE 

WHO ORDERED THIS GRANDLY IMPORTANT, MASSIVE BAROQUE BED. 

THE CARVED, PAINTED HEADBOARD SPORTS FLOWERS, FRUIT, AND 

A LANDSCAPE OF CASTLE AND LAKE CRADLED IN A TYPICAL SHELL 

MOTIF. TWISTED COLUMNS ENTWINED WITH SERPENTS, TOPPED BY 

ORNATE POST HEADS, COMPLETE AN ORGY OF UNRESTRAINED DESIGN. 

A. Olivotti & Company 
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SHEER BALLS, BIRDCAGES, OR WHATEVER YOU CHOOSE TO CALL THEN. 

THESE FANTASTIC HOLDERS DISPLAY MANY GIFTS IN A SMALL 

SPACE WITHOUT CROWDING. SCALLOPED DOMES HOLD INDIVIDUAL 

LIGHTS, WHILE ATTENTION IS DIRECTED TO THE COUNTER BY A 

ROW OF OVERHEAD SPOTLIGHTS. MIRROR ENLARGES THE SHOP. 



BIRDCAG E BAROQUE 

A NEW TREND IN COMMERCIAL DESIGN BLOOMS FORTH IN A LUXURY GIFT SHOP 

MONG the modern variations of the ego-soothing 

Baroque style, which we discussed in the pre- 

ceding article, we omitted one recent ramification. 

Illustrated on these pages is a full blown example 

of the type, the luxurious, expensive, and very suc- 

cessful Guildery Gift Shop. Because of what it calls 

to mind, we will refer to this new style as Birdcage 

Baroque. Where Baroque Moderne swirls in massive 
plaster swags and conches, Birdcage Baroque weaves 
a fantasy of hollow globular cages and interlaced 

nets of wrought iron wire. 

Adherents of the more ascetic schools of design may 

) judge the project to be impractical, because, in spite 

of its wedding cake charm, it appears completely 

non-functional. But precisely because it does function 

with undeniable success it deserves study. 

Guildery Gifts is the joint brain child of a young 

couple, Eve Brand and Mel Gussow, who met and 

married while working for R. H. Macy & Company. 
Mrs. Gussow organized Macy's special packaging THE PASSERBY SEES A GAY, DAINTY WINDOW. DELICATE COLORS 

service, devising confections of colored paper, ribbon, N° 4 TRACERY OF ICY WHITE WIRE-WORK SET THE MOOD, IDENTIFY 

and tinsel to delight recipients of gifts from the store THE PRODUCT AS AN EXPENSIVE BUT VERY CHARMING LUXURY. 

far out of proportion to their actual worth. She also WE TEMPTINGLY LOADED CENTRAL PLATFORM REVOLVES. ACTUALLY. 

designed packages for cosmetics and other lines sold “0ST OF THE DISPLAY IS PART OF THE INTERIOR OF THE SHOP. 

under the Macy trademark. 

Mr. Gussow’s metier is harder to describe. Perhaps 
merchandising visualizer would be a proper title for 4 VIEW FROM THE INTERIOR DISCLOSES THAT THE FLOOR OF THE 

an expert in his combined fields of design and mer- SHOP IS ABOVE THE STREET—ALMOST LEVEL WITH THE BASE 

chandise promotion. OF THE WINDOW. NAME LETTERS SHOWN IN THE PHOTO ABOVE 

Leaving Macy’s to strike out on her own, Mrs.Gussow _L!E ON A SLANTED PLATFORM SET A FEW INCHES ABOVE THE 

planned the merchandise of Guildery Gifts as the FLOOR. NOTE HOW SPOTLIGHTS FOLLOW THE CENTRAL PLATFORM. 

creme de la créme of gift-cdom. Candy, fruit, lingerie, 

knick-knack, perfume, objet d'art or what have you, 

each offering has a price-is-no-object, best-of-its-kind 

air. Clever packaging plays a big part in this 

psychological effect. 

In a little less than a year at a comparatively out of 

the way location, Mrs. Gussow developed a thriving 

wholesale business. To exploit retail possibilities 

more fully, she acquired a likely spot on Madison 

Avenue and enlisted the services of her husband. 

Captions and illustrations describe the results. Let 

it suffice here to say that in spite of the dust-catching, 

garment-ensnaring tendencies of the ornaments, the 

design has many practical features. The window dis- 

play, which is also the interior of the shop, is a 

passerby stopper. 

Incidentally, Mr. Gussow tried to follow a basic rule 

of display, to spotlight the merchandise rather than 

the decor. His success in this may be seriously ques- 

tioned. But sales are soaring. 



WINDOW ON A SIDE STREET IS SMALLER AND HIGHER THAN FRONT 

WINDOW, IS MORE OF A SOURCE OF LIGHT AND AIR THAN A DISPLAY 

DEVICE. ROW OF TWISTED AND BEADED WOODEN RODS BELOW THE 

CURVED COUNTER DISGUISES AN UGLY RADIATOR BUT MUST BE DEVILISHLY 

HARD TO KEEP CLEAN. THE WALL IS PLEASANTLY UNCLUTTERED. 

BIRDCAGE BAROQUE 

ANOTHER VIEW OF THE REVOLVING PLATFORM WHICH PERFORMS THE 

DOUBLE FUNCTION OF STARRING IN THE WINDOW DISPLAY AND 

OFFERING SELECTIONS TO PURCHASES WITHIN THE SHOP. SCALLOPED, 

NET-SKIRTED DOME OF THE WIRE GLOBE CONTAINS A SPOTLIGHT. 

PROFUSE ORNAMENTATION DOES NOT HIDE THE MERCHANDISE. 



WRITING UNIT FOR BILLETS DOUX CONSISTS 

OF GENUINE ICE CREAM PARLOR FURNITURE. 

MAUVE WALLS, BLUE-GRAY RUG, SURPRISE 

PINK SCALLOPED COUNTER (AT LEFT), WHITE 

WIRE, SET THE PROPER MOOD. 

VIEW INTO THE NARROW CORRIDOR 

FROM FRONT SHOP TO WHOLESALE 

OFFICE AND WORKROOMS. SCHUMACHER 

DRAPERY HIDES AN UGLY DOOR. LIGHTS 

FOLLOW MIRRORED WALL TRAYS. 



HEAVY, CANTILEVERED CEILING OVERHANG OVER A LONG FRAMED HEADQUARTERS OF A 

MIRROR AND CURVED TABLE CREATES A POWERFUL FOCAL POINT 

IN THE RECEPTION ROOM. CORRUGATED, OAK-FRAMED GLASS 

BOLD DESIGN MINGLES FREELY WITH 
SCREEN PARTITIONS WITHOUT STEALING LIGHT. NOTE FLUSH 

LIGHTS. COLORS, FROM GROUND UP, BLACK, ROYAL BLUE, LEMON. 
H. Brammer 



COLORFUL PRODUCT 
WHIMSY AT CRAYON COMPANY OFFICE 

he oftices look businesslike. Others are smart, 

snappy, and original. Still others are somberly 

sumptuous. But few have whimsy—even a diluted, 

restrained, and inoffensive whimsy. Except for the 

offices of certain designers, whimsy is the habitue, 

as far as commercial interiors go, primarily of shops 

and showrooms devoted to the sale of the more ex- 

travagant and irresponsible products, for example 

gifts, ladies’ hats, accessories, and cosmetics. Candy 

has also joined the list, with enthusiasm. For ex- 

amples see pages 66-69 of this issue, page 76 of the 

August issue, and pages 68-71 of the April issue. 

But the interiors shown on these pages are something 

else again—now sweeps of bold design in the most 

modern vein—and then doll-like details associated 

with the fresh peasant styles of the Tyrol, Switzer- 

land, or Holland. The fact that such a combination 

sounds slightly impossible makes the ease and natu- 

ralness of this example all the more remarkable. 

On the opposite page is the reception room, and on 

this page an office, of the American Crayon Com- 

pany in Rockefeller Center, New York City. They 

were designed by two Vienna-trained architects of 

formidable academic and professional qualifications, 

Ernst Schwadron and Leopold Kleiner. 

Much-published Mr. Schwadron designed housing 

developments, interiors, and furniture, in Europe, all 

in a modern, simple, clean-cut style. He also de- 

signed the not-so-simple palace of His Highness the 

Maharajah of Baria, India. His associate, Mr. Kleiner, 

was a professor at the Vienna College of Architecture, 

and wrote many articles and books, among them a 

biography of the famous Austrian architect, Joseph 

Hoffman. In the United States he helped to design 

the Brazilian Pavilion at the World's Fair, and has 

worked with special interest on design problems of 

mass produced furniture and house prefabrication. 

For many years he was associated with Paul Lester 

Wiener, of prefabricated modular units fame. 

The colorfully decorated foyer of these offices was 

published on page 70 of the August INTERIORS. 

Some of the gay designs by Professor Emmy Zwey- 

druck of that company appear again on the cover 

of this issue, reflected in the reception room mirror 

which also appears on the opposite page. 

FROM THE SUBLIME TO THE DOLL-LIKE. PROFESSOR EMMY ZWEYBRUK'S 

OFFICE IS DECORATED WITH A BEVY OF TULIPS PAINTED BY 

THE PROFESSOR AND SCREEN-PRINTED BY THE AMERICAN CRAYON 

COMPANY. ON THE GLASS CURTAINS AND UPHOLSTERED SEATS 

OF THE CHAIRS, IT STRIKES A MILDLY NON-FUNCTIONAL, GAY NOTE 

SCALLOPED OUTLINE GIVES A DECEPTIVELY FRIVOLOUS APPEARANCE 

TO THE VERY SENSIBLE FURNITURE IN THE PROFESSOR’S OFFICE. 

DRAPERIES ARE OF BLUE AND WHITE, WALLS WHITE, CARPET 

TAN, WOOD WHIT OAK. UNPRETENTIOUS WINDOW TREATMENT 

IS ATTRACTIVE. PATTERNED PERFORATIONS OF RADIATOR COVER HELP. 

ee
e 



HARPER RICHARDS 

ARCHITECT-DESIGNER WITH VERSATILITY 
THE INDUSTRIAL DESIGNER’S “PALETTE” IS PROMINENTLY DISPLAYED 

ON THE SLATE GREY WALL OF HIS OFFICE. ALL FURNITURE OF 

WELDTEX, DESK COVERED IN LINOLEUM. DRAWING BOARD TO 

ONE SIDE ALLOWS FULL USE OF DESK. BEIGE RUG. RUST, NATURAL 

AND GRAY STRIPE DRAPERIES FROM SCHUMACHER. 
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HARPER RICHARDS IN A CONTEMPLATIVE 

MOOD. COULD BE HE’S ENVISIONING NEW 

INDUSTRIAL DESIGNS; COULD BE HE’S 

MULLING OVER A WAY TO CROSS BREED 

CORN WITH HOME-GROWN MINT FOR JULEPS. 

OUNTRY versus city living raises one of those 

questions that can bring on a heated and 
eventually vituperative discussion. The country-ites 

sneer contemptuously at the cliff dwellers who, they 

insist, are immured in brick cubby holes, rarely 

glimpse the sky, have no idea what a tree looks like, 

and lead isolated existences, knowing neither neigh- 

bors nor friends. These accusations the city addicts 

pooh-pooh while shuddering at the thought of com- 

muning with cows and bugs and thunderstorms. 

Leave it to a designer to resolve this controversy as 

far as he is concerned by getting astride a city- 

country fence, making use of the advantages both 

sides have to offer, and thumbing his nose at the 

discomforts of either. Harper Richards, industrial 

and interior designer par excellence, who finds the 

metropolis a necessary inspiration for his work, but 

who also craves rural relaxation, ferretted out an old 

coach house in the heart of Chicago with a brick 

wall-enclosed garden where not one but a dozen 

trees indiscriminately play host to birds and insect 

pests alike. He rebuilt the house to his liking—and 

there's little doubt that a Harper Richards re 

designed home would be to anybody’s liking. The 

garden also sports a terrace and a charcoal fireplace, 

and the lord of the manor grows his own mint be- 

cause being a dyed-in-the-cotton Mississippian he 

must have specially grown mint for his specially con- 

cocted mint juleps. 

Having given away Mr. Harper Richards’ origin it 

might be well to flash back and begin this success 

story where success stories are supposed to begin: 

With the protagonist's coming into this world in the 

town of Greenville, Mississippi, where no doubt he 

grew up in the manner of boys growing up every- 

where. Eventually he concentrated on architecture, 

and finished his architectural studies at the Massa- 

chusetts Institute of Technology in 1931. For three 

CONTINUED ON PAGE 117 
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VIEW THROUGH ENTRANCE DOOR SHOWING RECEPTION DESK AND 

CABINET OF WELDTEX. WALLS ARE SLATE GRAY AGAINST 

BLACK LINOLEUM FLOOR. TRANSLUCENT GLASS PANELS AT THE 

LEFT ALLOW PLENTY OF DAYLIGHT TO ENTER THIS CHEERFUL 

ROOM WITH ITS ODD SHAPE AND INVITING COUCH. 

ALTHOUGH DECIDEDLY A MODERN DESIGNER, HARPER RICHARDS 

DID THE PRESIDENT’S OFFICE AT CORY COFFEE COMPANY TO 

SUIT THE CLIENT. WALLS ARE TEAK FLEXWOOD. RECESSED BOOK 

CASES ON EITHER SIDE OF WINDOWS CONNECTED BY LOWERED 

FLEXWOOD CEILING TO FORM VALANCE FOR DRAPERIES. 



EIGHTEENTH CENTURY RECEPTION ROOM OF THE 

CORY COFFEE BREWER COMPANY OF WALNUT TRAI 

FLEXWOOD. HERCULITE DOORS ARE INSIDE CREA 

A VESTIBULE AND HAVE SPECIALLY STAN 

DESIGNED WOOD AND BRASS PUSH PLATE AND 

ANOTHER VIEW OF RICHARDS’ OFFICE. 

RUST CHENILLE COUCH BY JOFA. 

OLD CHINESE VASE LAMPS HAVE WHITE 

LACQUER SHADES. PLANTS UNDER 

GLASS TOPPED COFFEE TABLE. 

Sh 
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NAIL-DRI PACKAGE, A NEW RICHARDS DESIGN, HAS 

FOUND ENTHUSIASTIC ACCEPTANCE. CREAM CHEESE PACKAGE 

1S ONE OF LARGE SERIES IN THE MEADOW-GOLD LINE FOR 

BEATRICE CREAMERIES. NAIL-DRI HAS RED PRINTING 

ON WHITE, CREAMERIES PACKAGE HAS DARK BLUE. 

74 



ARCHITECT-DESIGNER WITH VERSATILITY 

od THE BURLINGTON TRAILWAYS BUS, ONE OF THE NATIONAL 

ur TRAILWAYS BUSES, HAS THE RICHARDS DESIGNED PAINT SCHEME OF 

' CREAM AND RED. THESE COLORS HAVE BEEN ADOPTED AS THE 

STANDARD COLORS FOR TRAILWAYS BUSES FROM COAST TO COAST. 

AND HAVE MADE THIS LINE DISTINCTIVE IN BUS TRANSPORTATION 

TWO VIEWS OF MR. ADLER'S OFFICE IN THE WILLIAM HART 

ADLER ADVERTISING AGENCY, CHICAGO. IT IS DONE 

IN SHADES OF BROWN WITH NATURAL GRASS CLOTH WALLS 

DRAPERIES FROM JOFA HAVE LARGE LEAF PATTERN IN 

BROWN AND YELLOW. TUFTED RUG IS BEIGE. 

MR. RICHARDS DESIGNED THE SPECIAL FURNITURE FOR 

THIS OFFICE IN RIFT OAK FILLED WITH WHITE. THE 

SCHUMACHER COUCH IS IN BROWN TWEED WITH SPECIALLY 

BUILT ARM ENDS FOR LAMPS. AUDUBON PRINT OVER 

cIOK CASE CARRIES OUT THE BROWN COLOR SCHEME. 

&* + ss BSESESEE ROE Es a hEEEE TED ELD Owe « 



PHYSICIANS’ BUILDING IN BEVERLY HILLS. GRAY PLASTER WALLS 

CONTRASTED WITH WHITE TRIM AND DEEP RED LACQUER OF THE STEEL 

COLUMNS AND LETTERING MAKE UNPRETENTIOUS ENTRANCE. 

ONE OF THE MANY EXAMINATION ROOMS, ALL OF WHICH ARE CARRIED 

OUT IN BLACK AND WHITE, EXCEPT FOR THE GRAY WAINSCOTTING. 

DAYLIGHT STREAMS IN THROUGH A SKYLIGHT. SCREENS OF TRANSLUCENT 

GLASS AND WOOD SLATS (LEFT) ARE EASY TO CLEAN. NOTE TELEPHONE. 

STORAGE UNITS IN EXAMINATION TABLE, SHELF IN SMALL TABLE. 

A GENUINE AID TO 

EFFICIENCY AND A PSYCHOLOGICAL 

HYSICIANS’ and dentists’ private offices, as dis. 

tinct from hospitals and clinics, are compara- 

tively unexplored as provinces for the design pro 

fessions. This ought not to be. The designer has as 

much to offer the approximately 163,000 American 

physicians and 69,000 dentists who maintain a pri- 

vate practice in peace time as he has to offer to all 

the residential and commercial fields where the de 

sirability of his services is taken for granted. Perhaps 

the most definite contributions by good design to 

these professions are higher working efficiency and 

a definite improvement in the patients’ confidence and 

general mood. 

Design for the medical and dental professions im- 

plies a special psychological approach and special 

problems. The right psychological balance is not 

easy to achieve. On one hand patients want comfort 

and an attractive decor, but they tend to be suspi- 

cious of luxury and of ‘extreme’ design, which tend 

-~ +to*be-associated with exorbitant fees or even unsound 

methods. On the other hand, shabbiness and dull 

conservatism may suggest a similar lag in profes. 

sional practice. 

Another problem is the achievement of an atmos. 

phere soothing enough for the nervous patient, and 

Maynard Parker 

M 

BO! 

chee 

remeé 

clas: 

ease 

nece 

tion 

tic c 

sept 

As 

offic 

cian 

Beve 

ture 

Gall 

reac 

forn: 

senc 

atte 

whil 

is n 

esth 

som 

ful 1 

seat 

wor 



MEDICAL PRACTICE 

BOOST FOR A PHYSICIAN’S OFFICE 

cheerful enough for the depressed one. It is well to 

remember that many patients fall into one of these 

classifications. Also, while cleanliness, neatness, and 

ease of upkeep are much to be desired, they do not 

necessitate a dull or cold design. In all but examina- 

tion or treatment rooms, patients dispense with asep- 

tic color schemes, as well as with the smell of anti- 

septics. 

A successful example of design for a physician's 

office, or rather for offices used by a group of physi- 

cians, is published on these pages. It is located in 

Beverly Hills and is the work of Paul Frankl. All furni- 

ture except special medical units is from the Frankl 

Galleries. We stress these latter facts because many 

readers of INTERIORS will probably miss the ‘’Cali- 

fornia’’ stamp of so much of Frankl’s work. Its ab- 

sence is the natural result of the designer's strict 

attention to the problems of medical practice. But 

while there is no vivid “personality” in this design, it 

is not coldly impersonal. The good—that is to say 

esthetically successful design—has given the patients 

something honest, balanced, uncluttered, and beauti- 

ful to look at, as well as a plenitude of comfortable 

seats. The physicians and nurses enjoy convenient 

working and storage arrangements. 

CORNER OF THE WAITING ROOM, SHOWING RECEPTIONIST’S WINDOW. 

BEYOND FACTROLITE GLASS SCREEN, AN ARMCHAIR UPHOLSTERED IN 

SAND AND HENNA, A TABLE, A FRAMED BLACK AND WHITE RUBBING. 

WAITING ROOM. WALLS AND WOODWORK IN TWO SHADES OF PALE GREY, 

FLOORING OF SAND BROADFELT, ARE WARMLY ACCENTED BY HENNA 

FABRICOID ON CAPACIOUS SECHIONAL SEATING UNITS. FRAME OF BLACK 

AND WHITE CHINESE RUBBING IS BLACK LACQUER, LIKE TOP OF COMBED 

WOOD TABLE. SCREEN IS WOOD AND GLASS. ALL WOOD NATURAL ASH. 



THE GRANDEiP 

OR, HOW TO PRES ENTF FI 

HIS series, devoted to the theory that design 

fascinating as it is, is a very arid professiop 

without a client, has already discussed 1) how to trai] 

and trap a client, 2) how to interview a client or find 

out what he wants and needs, and 3) how to overcome 

sketch fright or the fear of preliminary designs. Now 

we come to the designers’ big moment, the Grande 

Premiere, when the finished design, the completed 

drawing, or the final model, is presented for the 

benediction and approval of the client. 

If you look through your back copies of INTERIORS 

at the photographs of designers’ offices, wholesale 

showrooms, art galleries, advertising agencies, etc., 

you will notice that this all important ceremony is 

always held in very carefully designed surroundings. 

The devices may be as simple as a carefully illum- 

inated bulletin board in the designer’s own office STILL 

or as elaborate as a little theatre complete with 

H Oo WwW T Oo T AL K lights, curtains, and wired music, but however this 

4 great moment is staged, it embraces these three Con 

TO A CLIENT essentials: clie 

Privacy. The Grande Premiere must be held in an 

area in which both client and designer are safe from 

needless interruption. Art dealers and advertising 

agencies generally set aside special “viewing 

rooms.” Stir 

DESIGNER AND CLIENT, READY FOR THE FINAL PRESENTATION 

a. 

Th 

Ca 

OTHER CLIENTS ARE IMPRESSED BY LITTLE BITSY MODELS. Wi 

SOME CLIENTS LIKE THE BIGGEST POSSIBLE DRAWINGS. 
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STILL OTHERS LIKE RENDERINGS WITH VERY FANCY BACKGROUNDS. 

Comfort. Every effort is expended to be sure that the 

client is made as comfortable as possible during this 

all important moment. It is essential to have an easy 

chair, a sofa, a love seat, or if necessary a hospital 

bed, so that the client’s thought processes, such as 

they are, need not be disturbed. 

Stimulus. It is possible to have a client give final 

approval to finished drawing without the use of 

alcohol but it is apparently seldom done. A cellarette, 

or some form of private bar seems to be as essential 

to the modern designer's ofice as a T square. 

THE THREE APPROACHES 

These: three requisites being attended to, we find 

that there are three general methods of presenting 

the finished drawing or plan. We will suppose in this 

case that our designer is an industrial designer, and 

what he has designed is a streamlined, super-duper 

flatiron. The first thing he does is to place the client 

in a comfortable chair and place a comfortable bot- 

tle of scotch within easy reach. From here on he can 

use any one of three methods: 

Gigantism. A great many Americans are deeply im- 

pressed by mere bigness. From the original under- 

writers of the Empire State Building to the press agent 

who once described Mayor La Guardia as the big- 

gest midget in the world, this passion for size is a com- 

mon failing. A flatiron, streamlined or not, will be 

about seven inches long by five inches high. But 

to suit this type of client the clever designer will make 

his final rendering as big as a postoffice mural, five 

by seven feet if necessary, and he will embellish this 

design with a great many dotted lines and technical 

symbols, giving the impression that the designer 

knows just as much about the working of the flat- 

iron as the engineer, and that the client-manufactur- 

er does too. 

Liliputiae. On the other hand there is almost as large 

a group of clients who like little bitsy things—the 

race of frustrated ship model makers is enormous. 

For them, a finished drawing is out of the question. 

The presentation must be a three dimensional model, 

and the smaller the better. About an inch and a half 

would be about right for a model of a full sized flat- 

iron, but three-quarters of an inch would be even 

better. The whole to be viewed under a spotlight and 

through a magnifying glass. 

The Background Glamorous. In architecture, par. 

ticularly, designers have found a large number of 

clients particularly susceptible to very fancy render- 

ings. They like lots of clouds in the background, and 

trees, sunsets, and shooting stars. Applied to a pre 

sentation of a flatiron, it might be hard to find the flat- 

iron, but it would all be mighty pretty. 

Restraint. As our artist, Sr. Carreno has suggested, 

there is just one note of warning to be made in this 

matter of keeping the client both comfortable and 

stimulated while viewing final designs. Don't overdo 

it. Always remember that the designer's object should 

be to see that his drawings, and not his client, are 

carried out. 

STILL OTHERS ARE CONFUSED BY TOO MUCH HOSPITALITY. 



WALLS, COUNTERS, 

AND PROMONTORIES 

BUILT-INS FURNISH OFFICES 

THE DETROLA EXECUTIVE WHO ASKED MR. GIRARD TO REDESIGN HIS 

OFFICE CAN HOLD SMALL CONFERENCES AT HIS CURVED DESK-TABLE. 

BOOKS AND TELEPHONE ARE WITHIN EASY REACH. DRAWINGS OR 

CHARTS CAN BE DISPLAYED ABOVE THE BOOKSHELF. A SNUG, 

NOT CRAMPED SPACE HAS BEEN ALLOWED FOR HIS CHAIR AND HIMSELF. 

HE saga of Sandro (Alexander H.) Girarc: has 

been recorded in several issues of INTER!ORS 

In October we presented his designs for the expanded 

plants and cafeteria of Detroit's International Detrol, 

Corporation, manufacturers of radio and electronic 

devices; in March his design offices in that plant 

and in April the transformation of his home from gq 

melange of stray furniture and haphazard devices 

into an accurate expression of his design principles, 

The work presented on these pages is a continuation 

of the design episode published in March—the of 
fices for Mr. Girard’s own design department. | 

seems that various Detrola executives strayed into 

these offices, where Mr. Girard designs radios 

and sundry improvements of the company’s plant 

and products. Some time after these visits, there 

transpired an exchange of inquiries, a prepara 

tion of designs, and the dispatch of workmen. And 

in different parts of the Detrola plant there have ap 

peared several offices bearing an unmistakable re 

semblance to Mr. Girard’s. 

Not that Mr. Girard has followed his own original 

office plan slavishly. On one hand there was no 

need to demarcate separate work areas with curving 

partitions. On the other hand, individual needs gave 

rise to a few innovations not included in Mr. Girard’s 

office. 

A distressing goldfish bow] atmosphere was relieved 

by the substitution of fluted glass for plate glass in 

CONTINUED ON PAGE 114 



TABLE FOR YWO EXECUTIVES, AND THEIR INTERVIEWEES, PLUS SHELF AREA FOR BOOKS, AND DISPLAY MATERIAL, IS AMPLY 

PROVIDED WITH A MINIMUM LOSS OF FLOOR SPACE BY MEANS OF TRE DOUBLE-PROMONTORIED SHELF COUNTER RUNNING 

ALONG ONE WALL OF A DOUBLE OFFICE. NOTE UNBROKEN MOLDING FROM SILL TO WALL NICHE. 

TO THE SAME SHELF AND DESK PLAN OF THE OTHER OFFICES SHOWN ON THESE PAGES ARE ADDED BUILT-IN FILES AND 

CABINETS. DESKS SHOWN ON THIS PAGE ARE CANTILEVERED. DARK GREEN RUGS WILL BE INSTALLED (AS IN OFFICE ON 

OPPOSITE PAGE). DESK AND COUNTER LINOLEUM ARE DARK GREEN. NATURAL WOOD AND WELDTEX. 



MACY’S 

IN FIRST POSTWAR SHOW 

82 

COUNTRY GENTLEMAN’S LIVING 

ROOM AT MACY’S MIDSUMMER SHOW 

1S A STRUGGLE TO COMBINE MODERNISM 

MASCULINITY, RURAL SIMPLICITY. 

WHITE PAINTED POKER TABLE, 

CHAIRS. STUFFED BIRDS. 

BANKS ON MODERN 

ECAUSE of its size, and the enormous group of 

middle income buyers whose patronage it com- 

mands, New York’s R. H. Macy and Company affords 

a significant revelation of public taste, which is one 

reason why INTERIORS presents here some of the 

highlights of Macy’s midsummer furniture show. The 

home furnishings department could not have known 

how imminent the end of the war actually was, as 

they worked on the plans, but they were definitely 

not caught napping. The whole ninth floor was in: 

cluded in the presentation, and stocks—gathered 

while restrictions were still in force—were never 

theless far more generous than at any time durine 

the last three years. 

The crowds of prospective home-owners and home- 

remodelers who attended the showing were ex- 

posed to a vast number of suggestions, most of them 

in the contemporary idiom. 

“HOUSES FOR CHEERFUL LIVING’ 

Perhaps the most compelling group were the ful 

scale models of rooms from the six prize-winning 

houses in the Pittsburgh Plate Glass-Pencil Points Ar 

chitectural Competition. Miniature models of these 

“Houses for Cheerful Living’’ are now on exhibition 

CONTINUED ON PAGE 108 
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ALMOST ORIENTAL WITH ITS FREEDOM 

FROM NON-ESSENTIALS, BOOK CORNER 

IS MADE STRIKING BY WELL SPACED 

TERRA COTTA AND BLACK STRIPES, TERRA 

COTTA COVERED LOUNGES, BLACK SHELVES, 

OYSTER COLORED ACCESSORIES. 

SAME COUNTRY GENTLEMAN’S LIVING ROOM AS ON OPPOSITE PAGE. 

FURNITURE’S WOOD GRAIN SHOWS THROUGH WHITE PAINT; WALLS 

DEEP BLUE; CUSHIONS ORANGE. NOTE DOUBLE DECK, GLASS TOPPED 

TABLE, SWINGING ARMS ON LOUNGES. FURNITURE IS FUNCTIONAL, 

ROUGH-HEWN. INVERTED TRIANGLES SOMEWHAT RESTLESS. 

TREATMENT OF GOOD AUDUBON PRINTS IS POOR, OVER-‘ AMUSING.” 



PECKY PINE CORE OF GLASS TABLE CONCEALS STEAM TABLE. 

MIRRORS SHUTTER LIVING-DINING AREA. GERANIUM SAILCLOTH 

AND BLACK CHAIRS, FAWN CARPET, COMPLETE GROUP DESIGNED 

BY MACY’S AND ‘‘HOUSE AND GARDEN” FOR ALEXIS DUKELSKI’S 

PRIZE WINNING HOUSE IN PITTSBURGH PLATE GLASS COMPETITION. 

RETAIL STORY 

PRACTICAL DESIGN HAS NOT PRECLUDED AN ELEGANT AND LUXURIOUS 

EFFECT IN THIS ENTRANCE HALL FOR THE MODERN HOME AT 

MACY’S—WHICH ALSO SERVES AS LIBRARY AND WRITING CORNER. 

SIMPLE, WELL PROPORTIONED, WELL DETAILED FURNITURE LACQUERED 

IN MUSTARD COLOR. HUGE LAMP LIGHTS BOTH BOOKCASES. 

BEDROOM SETTING FOR THE SAME “HOUSE FOR CHEERFUL LIVING.” 

EMERALD PERFUME CABINET, CHESTS, WALLS; GERANIUM “POUFF”; 

CHARTREUSE LAMP BASES; BLACK SHADES; RAFFIA RUG. FLEXIBLE 

DRAWER UNITS LIKE THESE ARE BECOMING MORE POPULAR. 

INCIDENTALLY, PERFUME DETERIORATES ON EXPOSURE TO LIGHT. 

SPACE SAVING IDEA FROM “CHIPPING COURT,’ MACY’S STRONGHOLD 

OF TRADITIONAL FURNITURE, HAS A CONTEMPORARY AIR. FOLDING 

TABLE SEATS FOUR IN SMALL DINING FOYER. WALL FRAME 

AND FLOOR IN CITRON AND HENNA MARBALIA, CHAIRS IN GOLD 

TEXTURED FABRIC, BENCH FOR TWO IN RUST SATIN, GOLD WALLS 
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OSTWAR sales cannot be planned by picking 

ne daisy-petals. The product that is going to sell, tin 
iit showing increasing and repeat sales, is the product Pl 

that is insured with VALUE. to 
VALUE, as you note in the illustrative equation, is “ 

broken into three quantities. Each is vitally impor. 

tant. The smart executive strives for perfection in d 

function, a balanced, reasonable price, and appeal 

in style. To meet his competition successfully he T 

must equal other manufacturers in two of these ele- tc 
ments, and excel in the third. a 

FUNCTION, the first quality, is really the product's be 
“raison d'etre.” His own particular baby is style, of ° 
course, but the good designer has a firm basic knowl- T 

edge of the tools and methods of mass production. tl 

H. G. KNOLL ASSOCIATES HAVE BEEN AMONG THE FIRST IN THE He knows that this wisdom is essential in the creation : 
UNITED STATES TO BRING OUT A TRULY WELL-STYLED LINE OF of a product that can be manufactured at a competi- ; 
MODERN FURNITURE AT A PRICE THE MASS CONSUMER CAN AFFORD 

TO PAY. MODERN DESIGN, SINCE IT IS IN A STATE OF GROWTH, 

HAS WIDELY DIVERSE FORMS OF EXPRESSION AND HANS KNOLL 

RANKS NEAR THE TOP IN STYLING. HIS SOUND APPROACH TO 

MERCHANDISING ENABLED HIM TO PRODUCE IN LARGE QUANTITIES 

AND CREATE MASS ACCEPTANCE OF THE MODERN TREND. 

Cf 

THERE IS NOTHING MORE COMFORTABLE THAN THE OLD- 

FASHIONED ROCKING CHAIR. YET, FOR YEARS IT HAS BEEN 

DISAPPEARING FROM THE MODERN ROOM. THIS FRESH AND 

FUNCTIONAL RETURN TO OLD ROCKING CHAIR COMFORT BY HANS 

KNOLL SHOWS MODERN DESIGN'S WIDE ADAPTABILITY. 

THOUGH KNOLL CHAIRS COME FROM THE SAME BASIC PATTERN 

THEY CAN BE PRODUCED IN AN ENDLESS VARIETY OF MATERIALS 

AND COLORS AND FITTED INTO ALMOST ANY DESIGN SCHEME. 

RUSSEL WRIGHT'S AMERICAN MODERN DINNERWAR 

FOR STEUBENVILLE POTTERY COMPANY—AN 

EXCELLENT EXAMPLE OF FINE DESIGN SELLING IN 

MARKET PRICED FOR MASS PRODUCTION. 

PHENOMENAL SALES RECORD OF THIS LINE 

INDICATES CONSUMER TASTES ARE HIGHER THAN * 

MANUFACTURERS REALIZE. MR. WRIGHT HAS CONE! 

SENSITIVE TASTE IN HIS FORM AND COLORS. 



PRODUCT SELL ? 

VALUE STYLE 

: tive price. He is retained by industry for the express 

“ purpose of helping, through his particular talent, 

to move more merchandise. The performance of the 

) product, however, is still up to the manufacturer, and 
8 : : : 
" happy is the designer engaged by an executive who 

“ has realized the tremendous importance of both in- 

A dustrial and consumer research. 

e Through industrial research this executive has ascer- 

> tained which potential material exhibits the keenest 

adaptability to his product, as well as having 

. weighed the latest methods of fabrication and con- 

if cepts of mass production relative to each material. 

1. Through consumer research he has determined what 

. the consumer wants and how to distribute it with 

. expedience and at lowest cost. Through the work 

: and advice of his designer, who understands humani- 
ties, he is assured that his product will have consumer THESE RADIOS BY NORMAN BEL GEDDES FOR EMERSON RADIO AND 

PHONOGRAPH COMPANY WERE SOMETHING REFRESHING IN A FIELD 

DOMINATED BY PLASTIC RADIO CABINETS IN HIGH KEY BORAX. 

CABINETS IN THE LOW PRICE RADIO FIELD, PRODUCED IN 

TREMENDOUS VOLUME, ALWAYS SEEM TO HAVE BEEN AIMED AT THE 

LOWEST LEVELS OF CONSUMER TASTE. THE HIGH RECORD OF 

SALES SUCCESS OF THIS BEL GEDDES DESIGN INDICATES THAT 

MANUFACTURERS ARE UNDERESTIMATING THEIR MARKET. 

aa %Sse 

THE TOLEDO SCALES COMPANY MODERNIZED ITS LINE FOR 

GREATER DEALER ACCEPTANCE, AND HAROLD VAN DOREN HAS 

DONE AN OUTSTANDING JOB OF PRODUCING A WELL-STYLED 

PRODUCT WITHIN SEVERE MANUFACTURING LIMITATIONS. THERE 

WILL BE A TREMENDOUS ACCENT AFTER THE WAR ON BETTER 

MERCHANDISING, AND ALL STORE INTERIORS, DISPLAYS, AND 

MERCHANDISING EQUIPMENT WILL HAVE TO BE RESTYLED. TOLEDO 

J NERWAR SCALES HAS STARTED THIS FORWARD STEP. 
MARY WRIGHT’S LINE OF FROSTED OAK TRAYS AND Harold E. Waltz 

AN BOWLS HAS MET WITH THE SAME POPULAR SUCCESS AS HER 

LING IN HUSBAND'S DINNERWARE. ALTHOUGH NOT MANUFACTURED AT 

N. PRESENT, ORDERS ARE STACKING UP FOR IMMINENT RESUMPTION al ‘ean WR AT TA & 
. —s 

INE OF SALES. THE DESIGNS SHOWN HERE WERE ALL GOOD MASS 

THAN M PRODUCTION ITEMS, BUT THE NUT BOWL TOPPED THEM ALL. 

AS cowel THE WRIGHTS ARE PROBABLY BETTER KNOWN TO AVERAGE 

RS. AMERICAN CONSUMERS THAN ANY OTHER INDUSTRIAL DESIGNER. 
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that Attracts and a 

GENERAL ELECTRIC presents some 
interesting new ideas for lighting a 

restaurant, by RIDEOUT & PAYER, 

Chagrin Falls, Ohio. 

| 
~ 
oe 

_ sit “New G-E Lamps Simplify New Treatments,” 
Jay these desiguers . , , JOHN GORDON RIDEOUT, FSID 

ERNST PAYER, AIA 

“In tomorrow’s restaurant, you want an atmosphere somewhat 

festive, but still a pleasing, quiet atmosphere. You want a setting 

that invites customers, that helps them relax, makes them want 

to return. 

“Lighting offers flexibility to help you create this atmosphere. 

And the new lamps of General Electric, Slimline and Circline, 

suggest new ways to achieve this. 

“For example, overhead, Circline lamps form “capitals of light” 

to provide a touch of novelty; while below they focus attention 

on decorative figures and light waiter-stations. In the fore- 
ground room, the Slimline cove has the effect of raising the 

ceiling; while the treatment in the farther room lowers it. In 

short, Lighting is an integral part of the design.” 

This new booklet “Lighting. . . that attracts and 

pleases” will bring you more details on modern 

restaurant lighting as visualized by Rideout & 
Payer. For a copy, write General Electric, Div. 

166--I 9, Nela Park, Cleveland 12. 

THE CONSTANT AIM OF G-E LAMP RESEARCH 

IS TO MAKE G-E LAMPS Sy Drughtrn Longer! 

GE LAMPS 
GENERAL @ ELECTRIC 

S SEPTEMBER 1945 



OF HOW CLOSEL 

CROW ABOUT. 

EDUCATES AND 

THEM GOOD GIFT 

COSMETIC CASES DESIGNED BY BARNES & REINECKE FOR THE 

i NATIONALLY SOLD CHEN YU LINE ARE EXCELLENT EXAMPLES 

Y AN INDUSTRIAL DESIGNER CAN WORK 

WITH THE MANUFACTURER AND ADVERTISING 

AGENCY. THESE DISTINCTIVE DESIGNS HAVE GIVEN 

CHEN YU’S ADVERTISING SOMETHING DISTINCTIVE TO 

INDUSTRIAL DESIGN OBVIOUSLY IS A MEANS 

OF MAKING THE ADVERTISING DOLLAR MORE EFFECTIVE. 

NORMAN BEL GEDDES' CONCEPTION OF A CARBONATED WATER 

DISPENSER EXEMPLIFIES AN INDUSTRIAL DESIGNER MAKING 

GOOD USE OF MODERN MATERIALS AND WITH A BEAUTIFULLY 

SIMPLIFIED FORM ACHIEVING A DESIGN THAT REALLY 

SINGS. THE LUXURIOUS EFFECT OF THESE SIPHONS MAKES 

ITEMS AND STIMULATES SALES. 

THERE’S NO DOUBT THAT THE INDUSTRIAL DESIGNER 

INFLUENCES 

DUST 
WHAT MAKES A 

AL UCT GN 
PRODUCT SELL? 

appeal. Otherwise, research or not, it will sit unsold 

in the showroom. 

PRICE is the next consideration. As an element of 

value it must be recognized, and figured with solid 

common sense. Cut-throat price competition is neither 

dependable nor desirable in the long run, and will 

be practiced only by those who have little to offer 

the consumer. Even if his price is ridiculously low, 

the man who offers a cheap and poorly functioning 

product, badly styled, is heading for oblivion. A 

F. S. Lincoln 

CONSUMER TASTE. 

COMBINATION DESK-DRESSER-TABLE DESIGNED BY WALTER P. 

MARGULIES FOR THE WASHINGTON STATLER. A HOTEL PLANNED 

NOT AS AN ARCHITECTURAL MASTERPIECE BUT FOR THE 

COMFORT OF ITS CLIENTS. ROOMS ARE ONE-THIRD SMALLER 

THAN AVERAGE, YET IN USEFUL AREA AND APPOINTMENTS 

SEEM LARGER. MODERN INTERIORS WERE DESIGNED 

FOR LOW MAINTENANCE, LONG LIFE. INTEGRATED DESIGN BROUGHT 

GREATER FINANCIAL RETURNS ON INVESTMENT. 



KERAZON* is our newly developed plastic coated fabric that is 

going to make decoration history with color, grain plus durability. 

There are many kinds of plastics—some better than others. In this 

new field, ZAPON-KERATOL's fifty years of experience in making 

better coated fabrics is an outstanding advantage in using new resin 

materials for better coatings. 

Now that our war job is over, we hope to be able to fill your orders 

soon—but we'll be glad to tell you in detail about the amazing quali- 

ties inherent in KERAZON and its new possibilities | in design and color. 

Just drop us a line—while 

ZAPON-KERATOL DIVISION 
~~ Atlas Powder Company, Stamford, Conn. wee 

COATED FABRICS... Pregaring For Tomorrow's Yob Joday! 

SEPTEMBER 1945 



safer course is fundamental competitive pricing sub- 

stantial equality with competition of equal character 

and reputation. The price here is in balance with 

the business economy. It assures a satisfied con. 

sumer and a reasonable profit for the producer. 

STYLE is the spark—the drawing card—the person. 

ality of a product. Since function and price are com- 

parable in most highly competitive markets, STYLE 

is proved the outstanding means of product selection. 

Through style, the manufacturer appeals to his con- 

sumer, and the man who has not yet realized that the 

emotional factor prompts well over 50 per cent of his 

entire sales will do well to realize it immediately. 

The designer can, through his knowledge of art, form, 

texture, material, and color, style a product that has 

distinction. This is the primary function of the de- 

signer—to sell more goods for his client through 

greater consumer acceptance. 

The manufacturer will have to be on his toes con- 

tinually as production increases and the amazing 

growth of American indusiry continues. Here he 

meets style obsolescence, which will become of 
CONTINUED ON PAGE 118 

Shigeta-Wright, Inc. 

CAMEO CORPORATION'S PLASTIC DISPENSER FOR ITS 

CLEANSER, DESIGNED BY BARNES & REINECKE, ON 

SALE IN NEARLY EVERY SELF-SERVICE STCRE IN 

THE UNITED STATES, HAS PROVED EPOCH-MAKING. 

MASS ACCEPTANCE OF THIS PACKAGE HAS BEEN 

TREMENDOUS AND INDICATES THAT EVEN THE COMMONEST 

OBJECT CAN BE MADE TO SELL IN GREATER VOLUME 

AND AT GREATER PROFIT THROUGH GOOD STYLING 

INDUS THERE Dest 
WHAT MAKES A PRODUCT SELL? 

STUDEBAKER BEING ONE OF THE INDEPENDENT AUTOMOBILE 

MANUFACTURERS IS FACED WITH THE COMPETITION OF TREMENDOUSLY 

LARGER ORGANIZATIONS. THE REASON THEY ARE ABLE TO 

FACE THIS COMPETITION PROFITABLY YEAR AFTER YEAR IS 

THAT STUDEBAKER CARS HAVE BOTH QUALITY AND GOOD STYLING. 

THE 1942 STUDEBAKER, STYLED BY RAYMOND LOEWY ASSOCIATES, 

HAD LESS CHROME TRIM AND GADGETS THAN ANY OTHER CAR 

OUT OF DETROIT AND WAS THE SMARTEST CAR OF THAT YEAR. 

FRIGIDAIRE’S CONTINUED SALES LEADERSHIP HAS BEEN DUE IN 

NO SMALL PART TO RAYMOND LOEWY’S STYLING. DOMINATING 

CHARACTERISTIC OF HIS DESIGN HAS BEEN HIS SENSITIVITY 

TO FEMININE BUYING TASTES. IT’S ONE THING TO DESIGN 

ONE SUCCESSFUL REFRIGERATOR MODEL BUT QUITE ANOTHER TO 

BRING OUT A NEW MODEL EACH YEAR THAT IS ALWAYS TOPS IN 

SALES APPEAL. THAT RAYMOND LOEWY HAS BEEN ABLE TO DO 

THIS DEMONSTRATES HIS TALENT AND INGENUITY. 
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PLANES: Koylon lightness 
fits plans for tomorrow's 
plane interiors. 

HOTELS: Koylon comfort meets 
schemes for room, lobby and 

restaurant furnishings in 
tomorrow's hotels 

Planners of the future 
plan with “U.S.” KOYLON FOAM 

TRAINS: Koyion all-condition 
restfulness is ideal for the cars 
of tomorrow's streamiiners. 

BUSSES: Koylon clean, 
cross-country comfort is perfect 
for tomorrow's busses. 

TRUCKS : Koylon durability Dot mre ee pps call 

is particularly valuable to 
tomorrow's trucks, 

You can plan with Koylon, too 

If you’re tomorrow-minded—yovu’re bound to be Koylon- 
minded. Because, after the war, ‘“‘U. S.”” Koylon Foam 

will return— Comfort Engineered to meet your particular 
requirements. 

salar For ten years, Koylon has proved the ultimate in 
—— ng comfort. To sit or lie on Koylon means to be caressed 

, morrow'sinteriors. in bottomless comfort that only a combination of pure 
( air and buoyant rubber latex can give. 

Koylon comfort is equalled by its vermin-free, per- 
spiration-free cleanliness. Koylon durability makes it a 

‘\ : v amazingly economical. Not only does Koylon keep its 
Comfort Eagineered shape permanently, but its even support gives longer 

life to the upholstery around it. Repairs, renovations, 
F w replacements become rarities, because Koylon has no 
L., J. troublesome supporting parts. 

Comfort Engineered ‘“‘U.S.” Koylon Foam merits a 
place in your future plans. 

LOAM 
1230 SIXTH AVENUE - ROCKEFELLER CENTER - NEW YORK 20, N. Y. ay Serving Through Science 

UNITED STATES RUBBER COMPANY 
e SEPTEMBER 1945 re 



A. L. DIAMENT AND COMPANY 

Pal (dad Wd | WA 

DOUGLAS CURRY 

RUDER BROTHERS 

HERMAN MILLER 

INF LE WY 'S 1 18 18 Ub 

PEOPLE ... 

ADDRESS BOOK... 

EXACT REPRODUCTION 

The sofa illustrated above is an exact 

reproduction of the type of antique that 

gladdens the heart of those who love 

finesse, simplicity, and elegance in furni- 

ture, the type of antique that proves that 

the tenets of today’s good taste were 

honored in the past. A. L. Diament and 

Company can again fill orders on the Re- 

gency sofa-settee. Made in fine dark wal- 

nut, it measures 20°,” by 4934” by 293,” 

high, is tithed “Antoine,” priced at $150. 

ANTIQUE DRUM TABLE 

Connoisseurs will recognize the unusual 

feature of the mahogany drum table shown 

at left. The drum top is edged with a 

knorl or Gudrun molding, very rarely 

seen on this type of table. Usually they 

are trimmed with a molded horizontal 

line. The top is covered with carved 

brown leather. Height 31”, diameter 48”, 

with four drawers. English, Chippendale. 

cirea 1775. At Douglas Curry. 

ULTRA-FEMININE 

One of the most appealing examples of 

fantastically delicate, painted period fur- 

niture is the flowered coffee table. after 

Louis XVI, which is offered by Ruder 

Brothers in their collection of orna- 

mented pieces. The carefully delineated 

decoration is applied in raised Chinese 

lacquer, and the pattern itself is Chinese 

in character—true to a type of design that 

was often used in Louis XVI's reign. It 

can be had in any color or combination. 

MERCHANDISE CUES... 

TWO-WAY DESK 

Another item that can now be obtained is 

the extremely practical and very smart 
double-faced office desk designed by the 

late Gilbert Rohde. We have shown it 

both open and closed. As you can see, it 
has drawers opening towards both sides, 

which not only means a greater number 

of partitions for differentiated storage, 

but avoids wasted space in the back of 

over-deep drawers. At Herman Miller. 

WOOD VENEER ACCESSORIES 

Patterns of wood veneer are combined in 

an amusing and charming way in a series 

of decorative accessories. Typical is a 

guitar, made in San Jose for the Marsh 

Wall Products Corporation of English 

Harewood Marlite veneer. It is a real 

guitar, complete with cat-gut or whatever 

they use on guitars, and we have been 

assured that it has a lovely tone. Our 

point is that it looks attractive leaning 

against a wall, and incidentally shows the 

versatility and = attractiveness of _ fine 

veneers. 

PENNSYLVANIA DUTCH 

A Pennsylvania Dutch touch that is also 

useful around the kitchen, dinette, or 

country dining room is a colorful knife 

rack put out by the National Silver Com- 

pany. Measuring 11 by 74”, it consists 
of a rounded-edge wood plaque on which 

is mounted a bright red enameled strip 

slotted for five assorted knives and a 
sharpening steel. Holes punched in the 

top corners make it mountable anywhere. 

Costs all of $1.00. 

DISPLAY UNITS FOR GLASS 

A cure for what’s wrong with the display 
of glassware in retail stores—particularly 

department stores—is offered by the Lib- 

hey Glass Philadelphia. 

Convinced that most glassware displays 

Company of 

throughout the country suffer from 4 

CONTINUED ON PAGE 9% 
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CONTINUED FROM PAGE 94 

general neglect that has permitted overcrowding, an un- 

economical use of available space, and just plain ugliness 

and lack of imagination, the company called in designers 

Freda Diamond and Virginia Hamill. After studying glass- 

ware displays and departments in scores of stores in 25 

cities, they made suggestions to W. A. Jukes and W. E. 

Flint of the Owens-Display Department in Toledo, who 

worked out a series of glassware display units and plans. 

A small showroom incorporating them was built at the 

Philadelphia offices of the Libbey Glass Company. 
Specifications, plans, and sample colors for the building of 

such units may be had on request. 

Special colors were worked out. A deep gray registered 

as “Libbey Tone” is used on walls and backdrops. Wood 

trim and ceiling are painted a warm, contrasting coral. 

Other features are the use of cold cathode fluorescent 

lighting both above and below the glass display shelves, 

and effectively designed shadow boxes. 

To kill the green refraction of glass, the edges of the glass 

shelves were painted the same gray “Libbey-Tone” as the 

walls, so that the ware seems to float against the back- 

ground. Unusual shelf shapes and arrangements were 

devised, the monotony of wall-to-wall shelves avoided. 

Inquiries regarding specifications and plans should be 

addressed to Mr. Kenneth C. White, General Sales Man- 

ager of Libbey Glass Division, 1616 Walnut Street, Phila- 

delphia, Pa., or to Mr. Merrill E. Compton, Steve Hannagan 

Associates, 247 Park Avenue, New York 17. 
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307 East 53rd Street * New York 

Plaza 8-2750 

SUGGESTED DISPLAY UNIT FOR EXPENSIVE “OCCASIONAL” 

GLASSWARE BY THE LIBBEY GLASS COMPANY, FREDA 

DIAMOND AND VIRGINIA HAMILL, CONSULTANTS. 
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«Classic Landscape’’—an original hand blocked Zuber scenic. 

ie | +! The decorative effects available to the Interior 
designer through the use of hand blocked scenic 
papers are unlimited. A. L. Diament & Company 
prides itself upon the large and choice collection 
of these superbly printed wall papers it has 
always maintained — in time of restrictions as 
well as in times of plenty. An excellent ex- 
ample, “Classic Landscape,” is here illustrated 
and described. Further details upon request. 

“CLASSIC LANDSCAPE,’’ ORIGINALLY PRO- 
DUCED BY J. ZUBER & CIE. MANUFACTUR- Y LG; A 
ERS SINCE 1797, AND WHO STI KE THI . af 
PATER. IN TWO COLORINGS, ONE IN yy , la 
LOVELY TONES OF SOFT GREY. AND THE a “2 MUP OC Tl 2 
OTHER IN SOFT TONES OF SEPIA AND ESTABLISHED 1885 

ae” 34 E. 53rd ST., NEW YORK 22,N. Y. STRAFFORD, PA. 
1515 WALNUT STREET, PHILADELPHIA 2, PA. 

449 SO. LA CIENEGA BLVD., LOS ANGELES 36, CALIF. 

HAND BLOCK MACHINE AND SCENIC WALLPAPERS MAKERS OF DISTINCTIVE FURNITURE 

x, a SG See 
Ppa lg: A AAR i ig nine PRO elk gy eds og ae 

Sele Cu tmgill 
el ON Salley jill RT Agta oe 

i - “4 é ek a : : p 3 

SLA TER STYLES 
of California 

meees HARRY F. SLATER CO. 
950 Santee Street, LOS ANGELES 15. California 
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Two generations of decorators have learned 

that with us, Quality is not just a word to 

play with but a day-by-day achievement. 

Schmieg & Kotzian 
Designers and Cabinet Makers «524 Gast 72nd.  Simeot, an Voce Yorke 

ntique Pine 

"959 Mantel re- 

cently installed by us 

in the “Jumel Mansion” 

—the House Museum in 

upper New York City. 

WM. H. JACKSON COMPANY 
‘Guerything for the Fireplace” 

& EAST 48 ™ STREET 
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115 WEST 401s STREET> NEW YORK [8, N.Y. 

—in I7 selective shades 

ee the distinctive all-purpose fabric with the character- | 

istics of pure linen, long-wearing and decorative, used for | 
upholstery, slip covers and draperies, is now available in seven- 

teen important colors. 

TO PRR RRARBARRRRRRRRRR RRR 

Lintex is typical of the quality merchandise, fairly priced, which 

we have offered to the trade at all times. 

May we urge an early visit to our showroom, where an increas- 
ingly larger assortment of fabrics of all types will be available 

for your immediate selection. If you cannot call, your inquiries 

are cordially solicited. 

Decorative Fabrics ...in fact as well as in name 

DECORATIVE FABRICS, we. 
443 FOURTH AVENUE, NEW YORK, N. Y. MUrray Hill 3-6947 
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table, with hand tooled 

leather top, is but one of 

many features of our large 

and diversified collection of 

reproductions of occasional 

~ pieces in the 18th century 

manner, expertly designed 

for the knowing and fasti- 

dious. 

SHOWROOMS: 300 EAST 64th STREET 

NEW YORK 21, N. Y. 

Telephone: REgent 7-2890 
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SCOTT WILSON, industrial designer, who has recently re. 

turned from three years of service with the Army and 
the American Red Cross overseas, is entering into part- 

nership with Fritz Foord, who carried on during his ab- 

sence. The firm will be known as SCOTT WILSON & FRITZ 

FOORD. 

TOM LEE, until recently Major Tom Lee of the Army, has 

received an honorable discharge and has been named co- 

ordinator of design on House and Garden magazine. 

STANLEY F. CHAMBERLAIN has been retained by the Mark 
Simpson Manufacturing Company to style and package 

their Masco line of public address systems, inter-office 

communicators, and record players. Mr. Chamberlain’s 

organization will prepare instruction and maintenance 

data to be distributed with the items. 

STICKLEY BROTHERS, LTD., of Chicago, announces the ap- 

pointment of BERT J. KLEIN as General Manager. Affiliated 

with Barker Brothers, Inc., of Los Angeles for 15 years, 

Mr. Klein was manager and buyer of the Table Shops, 

which became the largest department of its kind in the 
world under his management. 

THE BRISTOL COMPANY has acknowledged the air age by 

shipping the famous grilled doors and screen from the 

entrance hall of the late John Jacob Astor’s former Fifth 

Avenue mansion, in New York, to the West Coast by air. 

They had belonged to the Company since the mansion was 

torn down, but will become the property of Paramount 

Pictures, to grace the sets of many a gallant costume 

drammer. Shipped in the first all freight airplane, the 

CONTINUED ON PAGE 119 

INTERIORS’ BOOKSHELF 
CONTINUED FROM PAGE 18 

of Frank Lloyd Wright’s current attack on the large 

metropolis. Mumford finds it richer in cultural] heritage 

and opportunities than the smaller city, and no worse 

stricken with the blighting effects of industrialism. 

Subject of The Metropolitan Milieu is not New York City 

as much as Alfred Steiglitz and how he recorded the city 

with his camera. Its comparative irrelevance and sub- 

jectivity does not make it less brilliant. Mumford found 

the vivid life of some of our slum districts less horrifying 

than the deadened monotony of certain more respectable 

but more dehumanized areas. 

The plea for a many-sided study of prefabrication in 

Mass Production and Housing is all the more interesting 

because it was written in 1929, when comparatively little 

was known about them. Mumford doubts both the economy 

and desirability of mass production of homes if it is 

limited to factory techniques and fails to incorporate all 

factors of community planning, including the choice of 

sites. 

In this essay he came to the conclusion that has since 

often been expressed about housing for lower income 

groups: that private, unsubsidized business cannot do an 

adequate job. And at that date he raised a cry that has 
since been taken up by many others—an exhortation to 

the architect, bidding him move decisively to end the era 

of contractor-built, unplanned housing. 

Mass Production and Housing is noteworthy for two other 

prophetic elements. One is a repudiation of the free- 
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A marvelous pair of French porcelain Cornucopias — beautifully executed 
in glowing natural colors on cream background with gold embellishments— 
13% inches high, bases 8 by 10% inches—just one item from our large 

stock of 

| “ANTIQUES SELECTED WITH A MODERN POINT OF VIEW” 

— Lyman Hus ZAGH 
New York, N. Y. 

Mirrors eS 
for your immediate selection, a wide range of 

mirrors and mirror-equipped tables and chests is al- 
ways available. 

For your special order, our Service Department is 
always ready to give expert advice and to submit 
sketches and ideas. 

Whether from our regular stock, or custom-designed, 
every article reflects I. Schwartz good design, fine 
workmanship and sound value. 

No. 184 30” x 48” 

1.8 ehwart= 

GLASS AND MIRROR COMPANY 

317-19 East 64th St., New York 21, N. Y. 
No. 194 28” x 40” 

REgent 4-1560-1561 

No. 178 30” x 36” 
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FOR FINE 

FABRICS 

SINCE 

1897 

754-56 s. 4™ ST., PHILA. 47, PA. 

standing house on the grounds of its high cost in terms 

of construction, use of utilities, and service to the oceu- 

pants. The second is a study—not conclusive—on certain 

questionab!e aspects of mass production: its tendency to 

foster the development of products that must be replaced 

often, lest the original plant become idle. 

Report on Honolulu, written in 1938, shows us Mumford 
as a technician and realist. He studied the superbly lo- 

cated city, noted the deterioration that threatened to en- 

gulf it, and suggested improvements to restore its fresh- 

ness and insure space and park area for the enjoyment 

of all its residents. And again the emotional Mumford 

touch—one reason he wants parks is “to serve as a har- 

monious meeting place for young lovers.” Commendable, 

And he urges the use of certain beaches for bathing, where 

the sexes, segregated, may have “the privilege of con- 

fronting the primeval forces of the ocean and the sun in 

Adam’s original garb.” It is here that he borrows Herman 

Melville’s term, “snivelization.” 

The Social Foundations of Postwar Building was written 

in 1942 for the “Rebuilding Britain Series,” No. 9. Mum- 

ford’s advice extends beyond the reconstruction of Eng- 

land. Most valuable is his stress on the fact that we can 

no longer count on an expanding population and an ex- 

panding economy. This means that we should spend our 

money and energy building different things—more for 

health and recreation facilities, less for production. 

The Plan of London was originally commissioned for the 

British “Architectural Review.” Mumford attacks the 

status quo concentration of the London population called 

for in the famous London County Council Plan, and asserts 

that the enormous cost of decentralizing would pay for 

itself in the long run. Chief argument here is typical of 

Mumford, and not necessarily valid. He fears the cut in 

birth-rate that results from an over-crowded city environ- 

ment, urges spacious, rather than over-gadgeted homes to 

give large families breathing space. 

FOR YOUR INFORMATION 

CONTINUED FROM PAGE 14 

Adequate Housing 

The American insistence on being well-housed is reflected 

in the steadily growing number of medium-rent housing 

projects all over the country, many of the largest getting 

under way in New York City. This American belief that 

good housing is part of our birthright also was reflected 

to some extent in the recent strike of Pennsylvania miners, 

who said they no longer wanted to live under the intoler- 

ably bad sanitary conditions existing in their mining town. 

It appears, however, that some few Americans prefer a 

certain “neighborhood” to better housing. At Columbus, 

Georgia, new homes built for about forty Negro families 

who had been living in a tent colony for years, were 

spurned by them. They liked the modern facilities in the 

neat new homes, but they didn’t want to move clear across 

town, away from their accustomed neighborhood. 

Plants for Congoleum-Nairn 

Foreshadowing the tremendous increase in the output of 
peacetime products is the stepped-up construction activity 

in industrial building. Congoleum-Nairn, Inc. soon will 

have two new buildings which will increase its capacity 

for producing linoleum and linoleum products at _ its 

Kearny, N. J. plant. One will be a “stove” building for 

drying linoleum, and the other a building for Nairn’s 

INTERIORS 
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Fine Mahogany Leather 

Top Library Table 

H. 29%, Diameter 47” 

George Blundell 
of Dondon, Iur. 

385 Madison Avenue New York 17, N. Y. 

Member of Art & Antique Dealers League of Americu 

Hobe Erwin 

Editions 

in 

Wall papers 

This historic 

commemorative 

wallpaper is a 
magnificent ex- 
pression of the 
pride America 
has always felt 
in the exploits of 
its Navy. Copied 
faithfully from 
its original of 
the period its 
two brilliant 
handblocked me- 
dallions honor 
Commodore Isaac 
Hull and his vic- 
torious Constitu- 
tion in the en- 
gagement of Au- 
gust 18, 1812. 

Jones & Erwin 
Inc. 

15 East $7 St. 

New York 
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REG. U. S. PAT. OFF. 

OUTDOOR UPHOLSTERY 
Come postwar times and you'll really be able to put 
interior refinement into outdoor furniture—an 
amazing range of never-dimming, pastel-tone colors, 

top-quality grain effects and lasting luxury texture 
—with “U.S.” Naugahyde. Highly resistant to 
wear, rain-resistant, non-fading and immune to 

perspiration, it carries a potent selling argument 
for the outdoor furniture it covers. 

U.S. Rubber Company research and develop- 
ment chemists have put the accumulated knowledge 
of many years of upholstery making, as well as coat- 
ing millions of yards of rayon, nylon, glass cloth 
and other fabrics for the Armed Forces, into the 
new “U.S.” Naugahyde. The advancements in- 
clude giving it a combination of flexibility and 
strength which makes it a joy-to-work-with for 

craftsmen in your shop. 

Information that should 
be helpful to your post- 
war planning will be fur- 
nished on request. Write 
us today. 

@ 
UNITED STATES RUBBER COMPANY 

COATED FABRICS DIVISION * MISHAWAKA, INDIANA 

special finishing treatment. Both buildings are expected 
to be completed early in 1946. They were designed by 

Albert Kahn Associated Architects and Engineers, Ine, 

Goodyear to Get Plastics Plant 

Goodyear Tire & Rubber Company is scheduling a new 

vinyl plastics plant at Niagara Falls, New York for the 

manufacture of a group of plastics made from acetylene 

derived from lime and coke. The plant’s new product will 

be shipped to other plants for processing, and will be use¢ 

among other things, in the manufacture of fabric coatings 

flooring, and wall coverings. 

Stromberg-Carlson Building 

Adjoining its main plant Stromberg-Carlson Company o 

Rochester, N. Y. has begun construction of a new $300,0: 

building with a capacity of 60,000 square feet, for the 

manufacture of chassis for radio and television sets. 

MERCHANDISE MARTS 

Chicago’s Famous Mart Sold 

The new owners of the Merchandise Mart in Chicago— 

interests representing Joseph P. Kennedy, former am- 

bassador to Great Britain—will take title and begin operat- 

ing the property about December 1, according to Hughston 

M. McBain, president of Marshall Field & Company, 

builders of the Mart in 1930. Mr. McBain explained that 

liquidation of the company’s wholesale business between 

1935 and 1937 resulted in a decrease of its occupancy in 

the Mart to less than one-fifth of its former space, and 

eventually prompted it to sell the property. Mr. Kennedy, 

who termed the Mart one of the world’s greatest market 

centers, said he expected to continue the principles and 

_ policies of the management which will continue to operate 

| 

the Mart, headed by John C. Goodall, the General Manager. 

Kansas City Merchandise Mart 

The building which will house the new Kansas City Mer- 

chandise Mart, a short distance from the Kansas City 

Union Railroad Station, is in process of being remodeled. 

It is expected that the first tenants will be established 

in the Mart by October. Space in the Kansas City Mart is 

limited, and it will be leased only to manufacturers and 

wholesalers, their representatives, agents and brokers in 

soft lines of all kinds, home furnishings, housewares and 

appliances. Homer E. Anderson will be Managing Director 

of the new Mart. Offices for the time being are at 913 

Baltimore Avenue, Kansas City 6, Missouri. 

LIGHTING 

Suggests New Light Meter 

A survey conducted among power companies by the West- 
inghouse Lamp Division, Bloomfield, N. J., revealed the need 

for a simplified home lighting technique, according to Miss 

Myrtle Fahsbender, director of home lighting at that divi- 
sion. Consequently she developed a new meter with light- 

ing levels graded alphabetically from A through E, 4s 

well as comparable foot-candle readings. 
By way of illustrating the new method Miss Fahsbender 

lists “levels of lighting” in tabular form keyed to recently 

established foot-candle values recommended for residential 

lighting by the Illuminating Engineering Society. With 

this new light meter tailored to illustrate “levels of light- 

INTERIORS 8] 
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l ANTIQUE FURNITURE OF MANY PERIODS 

TAPESTRIES- HANGINGS- DECORATIVE CHINA 

PORCELAINS - PAINTINGS OLD AND MODERN 

(May be acquired at Parke-Bernet Galleries weekly 
auction sales, September to June. The 1944-45 season 
included distinguished property from the Mrs. Chris- 

tian Holmes, George McFadden, Leon Schinasi, 

Mrs. Joseph Heine, Mrs. Henry Evans, Virginia M. 
Rosenthal, Walter P. Chrysler Jr., Jacquemar, 
Vernon C. Brown and other collections. 

Sales scheduled for the 1945-46 season include 

many other prominent collections. Ask to be placed 

on our mailing list for advance announcements. . peng. 

t- A traditional American wood in modem dress 

7 PARKE-BERNET GALLERIES, INC =) and color - - - offering hospitality “plus” for 
y; " ‘ 

at Madison Avenue at 57th Street, New York 22 sun room, porch, or recreation room. 
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1945 Catalogue upon request 
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” Visit our new galleries—see our col- 

* lection of Antique Furniture and 

F Fine Reproductions; Choice English, 

nd French, and Meissen Porcelains; 

Finest Old Glassware: and Silver— 

one of the most fascinating displays 

in New York. 

Patique Market, Ltd,’ 
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“3 Nathan Laws 
ins Crafismanship 521 Madison Ave.. NewYork 22,N. Y. 
~ Between 53rd and 54th Streets 

PLaza 8-2140 4 Chains, Incorporated 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

tly "3 , 

tial 192 Lexington Ave. (at 32nd St.), New York 16, N. Y. 17 
‘ith This Furniture is the Best that Man Can Make or Money Can Buy Bae 

ht- 
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| ing” she believes it will be possible for the homemaker end 

the home lighting consultant to discuss residential lighting 
on a more understanding basis. 

Sylvania Fixture Design Contest 

The second annual fixture design contest has been an- 

' nounced by Sylvania Electric Products, Inc., open to any- 

one connected with the lighting division of a public utility. 

Twenty-two cash awards, totaling $2,000, and ranging from 

$500 to $50 will be made. The purpose is to develop an 

improved design for a commercial fluorescent fixture. The 

type of design submitted should be suitable for general 

lighting in the main floors of department stores in a 

ceiling-mounted position. 

General Electric Predicts 

Apropos of the new $8,000,000 laboratory for “pure re. 

search” the General Electric Company is building at 

Schenectady, the GE lamp department let it be known that 

it is preparing to convert the principles of wartime lighting 

and reflecting devices to the advantage of peacetime con- 

sumers. Fluorescent lighting is being improved for wider 

use, they say, and the 3,000-watt mercury lamp developed 

| for “high bay” lighting in war plants is certain to solve 

A } . illumination problems in large structures. 

uthentic 
STORE DESIGN 

Established 1915 Frigidaire Store Planning Guide 

A number of the larger manufacturers now are putting out 

store planning guides to help their dealers arrange at- 

tractive and successful store displays. Frigidaire Division 

of General Motors will send to its dealers (and to them 

exclusively) a book, “Design for Selling,’ which is the 

work of Raymond Loewy Associates in cooperation with 

Frigidaire. It shows the dealer how to make completely 

Trade Mark functional use of floor space in any type of store, any size 

department and any style of decoration, and also provides 
working drawings for local architects or builders. 

SF rom historical masterpieces of fine crafts- 

manship come the inspiration for Crest Tradi- 
Kelvinator Display Manual 

tional Lamps. Kelvinator, too, is distributing to its retailers a 40-page, 

four-color store display manual, the purpose of which is 
Fine materials, painstaking accuracy, and to give them an up-to-the-minute guide and reference work 

meticulous finish give these famous lamps for store planning and display improvements. Called “Dis- 
ne ‘ playing Appliances of Tomorrow” it is complete with accu- 

the authenticity so appreciated by those who rate, detailed construction blueprints. Basic styles are 

recognize its importance in the decorative Colonial, Baroque, Modern, Simplicity, Cascades and 
then Functional. 

Thirty years of experience has earned Crest Drug Store Design Portfolio 

the reputation as America’s leading creator ; 
; P . g creator of McKesson & Robbins, Inc., also has published a portfolio 

traditional lamps and shades. on store design, to aid retail druggists. It presents examples 
of what some progressive druggists already have done to 

modernize stores, and gives detailed information on store 

fronts, interior layouts, fixtures, floor covering, lighting 
Sd, * f C. and air-conditioning, etc. 

e ves oo 

1219 Merchandise Mart, Chicago, | ELECTRONICS EXPLAINED 

General Office and Factory | Electronic Corporation of America has published a booklet, 
1020 W. Adams Street Chicago 7, Ilinois “The Amazing Electron” which in simple language and 

| amusing cartoons describes the basic facts about electronics 

| for the lay public. It gives the reader a good idea of the 
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EDWARD GARRATT l- 
INCORPORATED 

FALL OPENING 

SEPTEMBER 12 

ANTIQUES AND REPRODUCTIONS 

OF THE 

XVIII AND EARLY XIX CENTURIES 

LAMPS AND SHADES 

DECORATIVE ACCESSORIES 

FOURTH FLOOR 

51 EAST 57th STREET, NEW YORK 

749 East 137th Street, New York, N. Y. . 
Telephone: Melrose 5-2321 — 

SEPTEMBER 1945 

LILLIAN GOTTLIEB 

RUBS 

— 
Our new display showrooms feature 

custom-built furniture 

in contemporary styles 

toh mol (-Valo MM nslole(-1aa Meat iim igeloliilelale] mm 

original designs 

TaMRilal-MmyZorere Molate MEU] olslol i ti-1a-te Mag-tol ileal 

LIRU DEALER POLICY PROVIDES FULL PROTECTION 

320 EAST 63rd STREET, 

NEW YORK 21,N. Y. 

Now 
that the long looked-for 

PEACE 

is here, 

we hope soon to be 

able to meet 

decorators’ requirements 

with a complete line 

of fabrics. 

ERBUN FABRICS 
Corporation 

19 East 21st Street New York 

“If it?s New — Look to Erbun” 

RUTH GOTTLIEB 

Telephone: REgent 7-3680 

furniture and desiqns 
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Yténe of lx 
Nine out of ten women want traverse tracks.* The 
Nation’s future homes will have more and wider win- 
dows—where tracks will be essential. 

_ So... No. 6727 Traverse Tracks will be one of the 
first Judd Drapery Fixtures off the production lines. 
(We hope that will be soon.) This is in accordance 
with a two-part plan that has long been under way. . . 

*Part A was completed in 1944, when a survey of 
home-makers in 44 states showed us what women want in 
drapery fixtures. 

Part B is to supply Judd’s customers with the fixtures 
to meet those needs fully in the order of their volume 
importance. 

Plan to take advantage of the popular demand. Plan 
to stock Judd Traverse Tracks. 

JUDD 
Drapery Firlures 
H. L. JUDD COMPANY, WALLINGFORD, CONN. 

87 CHAMBERS ST., NEW YORK 7, eS. ¥. 

importance of electronics and the part they will pla» in 

new and improved products of all kinds. Booklets are 
available from the company at $1.00 for 20 copies. 

NEW FABRIC 

At the Southern Regional Laboratory of the U. S. Depart- 

ment of Ariculture a new modified cotton fabric has been 

developed that does not mildew or rot, even under severe 

conditions. The new material has the appearance and 

strength of ordinary cotton, but differs in its unusual! re- 

sistance to the attack of micro-organisms which succeed 

in rotting ordinary cotton. It will be particularly suitable 
for use in awnings. 

RETAIL STORY 
CONTINUED FROM PAGE 72 

on the ninth floor. Store designers, collaborating with the 

decorating editor of House and Garden, designed furniture 

and interiors for one of these prize winning designs, by 

architect Alexis Dukelski, which is identified by the 

descriptive title, “If You Want a Better Home for Your 

Money,” and which was planned for a locale in the North- 

west United States. Four other rooms from other of the 

prize-winning houses were furnished by the store furniture 

from regular stocks available now. 

NOT ZANY “INGENUITY” BUT NEW IDEAS 

It is quite clear that in Macy’s, at least, the collective 

brain wave that converted birdcages into umbrella stands 

and red velvet draperies into bathroom accessories is re- 

ceding with other confusions, substitutions, and exaggera- 

tions encouraged by the war. The exhibition is not entirely 

free of screwball ideas, but they are few. On the other 

hand, there is much evidence of a refreshing and practical 

approach to interior design. 

THE ART OF INTERIOR DESIGN IN THE DEPARTMENT STORE 

The interior design departments of some of our large 

stores are widely advertised and wield considerable influ- 

ence extending even beyond their immediate metropolitan 

clientele. Though it is understood that huge organizations 

cannot hope to reach the esthetic standards of individual 

interior designers or of furniture designers—even those 

who design mass-produced lines—we must concede that 

such stores vary enormously in their grasp and presenta- 

tion of this group of arts. 

In this showing, Macy’s staff did itself proud, and placed 

itself high on the scale, a difficult feat with such a large 

exhibition. To be sure, there was some interior design 

that was more “moderne” than contemporary, some furni- 

ture displaying the restless staccato jerks of 1925 mod- 

ernism, and some tasteless “feminine frills.”” Not to men- 

tion simple mediocrity. But the general level was not only 

above the average department store standard but even 

above the level which this gargantuan and influential 

store had previously reached. Which is a good omen. 

FIXED EXTERIORS, MOVABLE INTERIORS 
CONTINUED FROM PAGE 55 

considers that the most important and basic units of 4 

research laboratory’s interior consist of such supposedly 
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Originals by EDWARD KRUMPE 

Lamps, Consoles, 
Wall Light Brackets, 

Chandeliers, Sconces, Urns. 

Mirrors, Valance Scrolls, ete. 

EDWARD KRUMPE 
212 East 54th Street, New York, N. Y. 

Pr. Antique Porcelain Vienna Birds (Circa 1800) 

Charming decorative objects to highlight the 
beauty of a room. These, and thousands of 
other rare objects of art . . . priceless lamps 

. . and precious antiques . . . await your 
inspection at our show-rooms, conveniently 
located in the heart of Manhattan. 

TO THE TRADE ONLY 

Attman- Weiss 
IMPORTERS 

863 Third Avenue, New York City Wickersham 2-7630 

ee 

OXFORD DUAL COMMODE 

Mahogany or painted finish, with nine drawer: 

60” long, 36” high, 21” deep 

Your INQUIRIES FOR FURNITURE TO SPECIAL 

ORDER AND DESIGN ARE CORDIALLY SOLICITED 

THE MAGDALANY CO. 
Designers and Manufacturers of Fine Furniture and Antique Reproductions 

Since 1920 

306 East 6Glst Street, New York, N. Y. 

One of a set of 4 three-light Antique Brackets 
Rock Crystal trimming. 

QF]. KR. Nesle & Co. 
LicgHTING FIxTURES 

ANTIQUES 
DECORATIVE 
ACCESSORIES 

110 East 57th Street Yew York, YY. 
Phase 5-0515 
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For your interiors... 

Distinctive Beauty 
plus 

Fireplace Safety 

BENNETT 

REG. U.S. AND CANADA PAT. OFF. 

THE SAFETY FIREPLACE CURTAIN 

provides these outstanding 

functional advantages 

@ Flexible, woven-metal curtain lets fire- 

light shine through. 

@ Stops flying sparks—prevents fire-dam- 

age to floors, rugs, furniture. 

@ Sheer beauty adds distinctive charm to 

any fireplace in any room. 

@ Easy to open or close with one hand, ex- 

clusive Unipull Control. 

@ Need not be moved to add fuel—no 

fuss, bother, or burned hands. 

e@ Wide variety of types and styles for 
every interior—period or modern. 

Send for Bennett Fireplace Catalog 

é BENNETT-IRELAND 

945 IVY STREET, NORWICH, NEW YORK 

stable equipment as outlets for water, steam, gas, vacuum, 
compressed air, and a wide variety of electrical currents, 

The building with approximately 100,000 square fect of 

floor space not only houses the necessary offices but a raft 

of individual laboratories that can be increased anc de. 

creased in both number and size as the experimental -vork 

demands. The basic design is such that the changes can 

be effected with a minimum loss of time and with no loss 

of existing construction material or equipment. Whether 

there is an immediate need for a very small laboratory 
in which one man can work out a problem, or for a large 

one in which, say, six scientists can pool their abilities 

on a project, the exact space and equipment requirements 

can be created in perfect functional detail almost at the 

drop of a hat. The fascinating flexibility of walls and fix- 

tures is somewhat reminiscent of the “Erector” sets that 

delight youngsters by the ease with which different struc- 

tures can be snapped into being. Except that this inte. 

rior, far from being designed as a plaything, bears the 

stamp of much hard work and a touch of genius. 

The architects and engineers of Voorhees, Walker, Foley § 

& Smith created this quick-change layout after four 

months of designing and about a year of construction 

supervision. And, although they are old hands in the J 

laboratory construction field (they created many of the 

innovations in the Bell Laboratories completed in 1940), 

they say they’ve never before dreamed up one that is as 

efficient and as all-around functional as this one is. 

THE BASIC PLAN 

As can be seen from the floor plan on page 54, there are 

eight central shafts or service cores each providing hot, 

cold, and distilled water, steam of 50 to 160 pounds 

pressure, gas, vacuum, compressed air, and a wide variety 

of AC and DC electrical currents, all running from base- 
ment to the penthouse. Each service core is capable of 

distributing complete services to four laboratories on each 

floor. All walls, ceilings, column enclosures and partitions 

are of prefabricated insulated steel, and they all can be 

moved, either as complete units or in parts. That enables 

rearrangement of the existing space to create laboratories 

for from one to six men, each laboratory completely 

equipped in every essential detail for the research project 

it is to serve, with all the necessary outlets at each sci- 

entist’s fingertips. 

SERVICE TRENCHES AND OUTLETS 

As each laboratory is assembled, all the services—water, 
steam, current, etc.—are run from the nearest central 

core via specially designed service strips along the walls 

or through service trenches sunk into the floor, and pre- 

designed outlets are hung or snapped into place wherever 

needed. There are a number of keyhole slots in all the 

metal wall panels onto which are hung various service 

strips and clamps to hold pipes and spigots. This gives 

each work island in each laboratory a full complement of 

all the services. Moving the laboratory work islands to 

various positions consequently offers no problem despite 

the number of outlets required, because the profusion of 

wall panel slots and floor trenches permits immediate 

connection of all services without resorting to “open 
plumbing.” Special filler strips have been designed to fit 

into any gaps resulting from certain combinations of 

service strips and service trenches with work units, s0 

that all surfaces of assembled laboratory units are smooth 

and clean. The sections used in assembling these labora- 

tory islands—such as cupboards, cabinets, tables, and 

sinks of various sizes and shapes, equipped with adjustable 

INTERIORS 
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A fabulous creation for gracious living 

Exquisite end table for livingroom and bed- 

room—one drawer —antique mirror — 

painted with soft browns, greens and whites 

—gold mirrored legs—pickled pine finish. 

This is one of many cocktail tables, mirror 

shadow-boxes, lamps, credenzas, combining 

artistic craftsmanship in mirror decoration. 

PARISIAN ARTS 
MIRROR & GLASS CORP. 
138 E. 74th St., N.Y. City | RH 4-8259 

EYE APPEAL 
IS A PRIMARY 
FACTOR IN 
DESIGN 

A CORDIAL INVITATION 
IS EXTENDED TO CALL 
AND SEE NEW COLORINGS 
OF WALLPAPER DESIGN. 

P.NATHAN 
ONS INC. 

FOR DECORATORS 
425 EAST 53rd ST. © NEW YORK 22 ® Eldorado 5-0766 

PTEMBER 1945 

Top: Pair of Meissen Marcolini Shepherd 
and Shepherdess. Height: 1014”—Base 
44%". Circa 1800. 

Left to Right 

Bottom: Pair of Derby Figurines. The Musicians. Height: 714”—Base 
3%”. Circa 1800. 

Pair of fine French Porcelain Candlesticks. The Dancers. Height: 6” 
Base 53%”. Circa 1810. 
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nglo-persian (G2 
MERCANTILE CO. ——_s 

255 FIFTH AVENUE + NEW YORK 16,N.Y 
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and removable shelves, drawers, tilting bins, waste re- 

ceptacles, drying, storage and filing cabinets—were all 
especially designed by the architects for maximum effi. 

ciency and flexibility. All of these sections are blue-green 

in color, and work surfaces are of greenish-black Alberene 
stone. Individual streamlined covers in matching color 

also were designed to protect all the equipment, even 

though air-conditioning throughout the building makes 

the atmosphere fairly dust-free. The laboratory walls are 
straw color, and the floors are of light buff colored quarry 

tile. 

FLEXIBLE LIGHTING 

The lighting troughs in the acoustical metal ceilings also 

are a part of the quick-change design in this quick-change 

scheme of things. The ceiling is studded with recessed 

steel covered troughs which are uncovered to shed fiu- 

orescent light on any work surface, no matter where it is 

moved. 

To give the laboratories more light and an airy appear- 

ance the walls facing the corridor that separates them 

from the outer offices are of glass, as are the opposite 

office walls, and the offices themselves have rows of eight- 

foot windows. 

GLASS-FRONTED LOBBY 

Leading into this scientific kaleidoscope of functional 

mobility is a lobby of structural glass and Thermopane, 

blue with white trim. Inside a light sand carpet and a 

white ceiling with recessed lights set off the cadet blue 

Vitrolite walls. Glass is predominant in this lobby—there 

is a plate glass railing on the Terrazzo stairs leading to 

the upper floor, and directly opposite the entrance is a 

glass enclosed area housing tropical plants, grown partly 

for experimental purposes, partly to add a touch of nature 

to the lobby. But this enclosure can also be used for 

product displays. 

THE LIBRARY AND ITS FURNITURE 

Since scientific research is not done exclusively in test 

tubes but requires the absorption of a profusion of book 

knowledge, the architect-designers gave a good deal of 

attention to the library. The room runs the full width of 

the building, with ample filing and work space at one 

end. The outside wall consists of a row of eight-foot win- 

dows, and ceiling lights are the same as in the laboratories. 

The blond oak furniture was designed for maximum use- 

fulness and beauty of line. The architects designed not 

only the library furniture but also that used in the of- 

fices and in the lobby, and all of it was built by Schmieg 

& Kotzian. Firestone’s Foamex rubber was used for the 

upholstery throughout, and undoubtedly meets with the 

wholehearted approval, particularly, of the library users 

who must sit and cram—probably while the laboratories 

are being shifted for a new experiment. 

WALLS, COUNTERS, PROMONTORIES 
CONTINUED FROM PAGE 81 

the wall-window inserts which let daylight into window- 

less offices beyond. 

File and storage space fairly close to the occupant’s desk 

was desired in one case. The illustration on page 81 shows 

how Mr. Girard met the requirement with built-in drawers 

and cabinets. The fortunate executive can refer to some 
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handsome rose- 

wood mantel 

clock with ormolu 

trim, 24” high. 

Our outstanding 

stock of fine antique 

porcelains, glass- 

ware, lamps and 

decorative objects 

are the finest ob- 

tainable from the 

European markets, 

arriving every 

month. Your visit 

to our showrooms 

will be most wel- 

Ru 

come. 

MOTTAHEDEH & SONS 
Members of the ART & ANTIQUE DEALERS’ 

LEAGUE OF AMERICA 

225 Fifth Ave New York 10, N. Y. 
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Beautiful Clock Set. from 

our extensive department of 

choice old and antique pieces. 

5. J. Skinner Cn., Buc. 
Member of the 225 

Fifth Ave. Ass’n, Inc. 

Successors to 

Skinner-Hill Co. 
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@ We are happy to 

inform you that 

MR. NAT L. GOLDFARB 

has joined the Valjen 

staff. His rare background 

of twenty-five years of 

practical experience in 

the field of fine furniture 

and floor coverings is a 

bright forecast of accomplishment 

for Valjen clients. 

th ben 

87 Fifth Avenue New York 3, N. Y. 

of them without leaving his chair. Cabinets are bui!t jy 

below the book-shelf-counter, files above it. 

Circling the rooms you will notice Mr. Girard’s charac. 

teristic linoleum-topped counters, which provide ample 

bookshelf and drawing-display space. The desks are simply 

extensions or promontories of these counters. Some are 

long and curved to double as conference tables. The first 

desk built in the group rests on a V-shaped iron support 

(page 80). Later Mr. Girard found that he could canti- 

lever the desks out from the wall, relying for support 

simply on an iron bar driven through the thick wooden 
floor flush with the wall. 

By framing the fluted glass inserts with molding, by con- 

trasting the textures of Weldtex walls and wood cabinet 

and file fronts, visual interest was achieved without the 

addition of extraneous ornament. Color scheme is pleasant 

but not distracting—natural walls and natural Celotex 

ceilings with dark green linoleum counter and desk tops, 
and dark green rugs (some yet to be installed). 

BAROQUE 
CONTINUED FROM PAGE 63 
slice of smoked liver, and on top of that a fried egg, and 

on top of that half a broiled mushroom, and on top of that 

three green peas stuck on a toothpick—and that, is 

Baroque!” 

We can be a little more specific than this. The word 

baroque comes from the Spanish Barrueco, which in turn 

comes from the Moorish-Arabic, and means a misshapen 

or diseased pearl. Cellini and other jewellers of the 

High Renaissance were forced by the wily traders to buy 

these pearls together with the perfectly formed ones, and 

exerted the greatest ingenuity in setting these baroques in 

enamelled pendants, brooches, etc. When, about 1580, the 

BAROQUE MODERNE. THE CAMELLIA ROOM OF THE DRAKE HOTEL 

IN CHICAGO WAS DESIGNED BY DOROTHY DRAPER TO BRING 

OUT THAT SUMPTUOUS FEELING. 

INTERIORS 



the 
Sant 

otex 

Ops, 

and 

that 

vord 

turn 

apen 

the 

buy 

and 

1s in 

the 

SOPHISTICATED GRACE 
Creative styling makes this glass coffee table a charming 

accessory to highlight any decorative theme. Mirror 

legs with top and apron hand painted in blue, white, 

gold, silver, or any combination on a gold leaf background. 

30’” square as shown or oblong 
available 

Lamp tables to match 

HIRSCH MIRROR & GLASS CO. 
316 East 6Ist Street New York 21, N. Y. 

SEPTEMBER 

B® FIREPLACE EQUIPMENT 

The “Trenton” Franklin Stove — one of our several reproductions. 

Franklin Stoves give more heat and better draft than a regular 

open fireplace! and can be used with a good chimney where 

there is no fireplace. 

MANTELS SCREENS ANDIRONS~ GRATES 

INC 

NEW YORK 

Clben Jackson 
P72 GAS?  .4Orn. $+. 

1945 

HALL’S BEDS and BEDDING 

are Custom made 
We will fit your individual 

requirements 

Bedding Renovated 

Established over a century 

Entrance 11 EAST 35th ST., NEW YORK 

FRANK A. HALL & SONS 

200 Madison Ave., New York 16,N.Y. 

Importers and Makers uf distinctive Lighting Fix- 
tures, Crystal, Brouze and Modern 

Also—Antigques, Porrelains and Lamps 

Charles J. Winston & Co., Jur. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St., New York, N. Y. 



HERMAN MILLER 

; i in its proper envi- 
ronment the country’s finest, most 
comprehen howing of Ameri- 
can Modern for the home (Living 
Room, Dining Room and Bedroom) 
and for the professional and execu- 
tive office. 

“ONE PARK AVE., NEW YORK ‘6 
“HAROLD HERLIHY COMPANY, 

1680 MERCHANDISE MART, CHICAGO 
816 FIGUEROA, LOS ANGELES 

HERMAN MILLER FURNITURE CO.,ZEELAND, MICHIGAN 

_A Rolbable ae of Supply 

for INTERIOR DECORATORS 
At THOUGH Windsor is primarily an exclusive 

retail shop, decorators find it to their advantage to 
depend on us as an immediate source of supply for Antique 
Lamps, Upholstered Furniture and Tables. Windsor en- 
able you to offer to your clients a varied selection of 
materials for draperies, curtains, bedspreads, etc., and we 
will measure, fabricate in our workrooms and completely 
install in your client’s home. Your inquiry is invited. 
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high classicism of Renaissance architecture began to erupt 

in irregular curves, distorted proportions, and serpentine 

| columns, it was natural that this new, modern style should 

be named after the pearls that were distorted and out of 

proportion, too. 

The Baroque style was a child of Rome, and between 1600 

and 1720 it was spread all over the world by two power- 

ful groups: The little kings and princelings of Europe 

anxious to outdo the magnificence of the Versailles of 

Louis XIV; and the Society of Jesus, better known as the 

Jesuit order. The latter may seem strange if you think 

| of the stiff asceticism of the founders, Ignatius Loyola and 

Francis Xavier, but it is not strange when you remember 

that both of these Saints were dead in their tombs nearly 

100 years before the Baroque style was fully developed. 

THE PSYCHOLOGICAL CAUSE 

It is fair to say that the Baroque style, ancient or modern, 

is the loud expression of a suppressed inferiority com- 

plex. In 1580 Rome was still an enormously powerful 

city state and the capital of Western Christendom, but it 

had been hurt more than it wanted to admit by the power 

and spread of the Protestant Reformation. Something 

| was needed to reestablish the idea of the grandeur and 

magnificence of Rome, and it turned out to be wavy col- 

umns, painted ceilings, bulls-eye windows, and twelve-foot 

plaster angels. When the brave, indomitable Jesuit mis- 

sionaries went out into the wilderness to establish mission 

schools, colleges, and churches, they too felt that this 

| grandiloquent style was just the thing to impress their 

fledgling Christian flocks. 

| When Richelieu broke the power of French feudalism and 

| | 
established an absolute monarchy in France, Baroque 

seemed an ideal style. A thesis could be made that the 

| more insecure the patron, the more extreme the use of 

Baroque. Louis XIV’s Versailles seems almost classical 

compared to the fussiness of Frederick the Great’s Pots- 

dam, but if you want to see German Baroque at its fattest 

and fruitiest, study the palaces and the court theatres of 

the little princes in Bavaria, Saxony, and Wiirtemberg. 

Likewise Tiepolo’s painted ceilings in Venice seem posi- 

tively restrained compared to the 17th Century cathedrals 

of half pagan Mexico, Brazil, and Peru. 

NATURE IS NOT CLASSICAL 

It is easy, and it has long been fashionable, to make fun 

of Baroque architecture and Baroque furniture, but there 

is one place where the Baroque style need apologize to no 

one, and that is outdoors in the formal garden. The effect 

was largely accidental. The architects used the same 

grandiloquent staircases, twisting curves, and oversized 

nymphs, and embellished the whole with fountains, arti- 

ficial waterfalls, and grottos (this fondness for rockwork 

led to the term, rococo, for the last, most extreme form 

of Baroque) but nature, too, likes irregular curves and 

assymetrical shapes, and makes such Baroque gardens 

as those of the Villa d’Este far more beautiful than any 
strictly classical pattern could ever be. 
INTERIORS would never dream of suggesting that this sense 

of suppressed inferiority, this desire to look big and talk 

loud could have anything to do with the recent success of 

Baroque Moderne, but still, it’s a thought. It is the strength 

as well as the weakness of the best contemporary design 

that it is intellectual and not emotional in appeal. There 

are a great many people who frequent big hotels, and night 

clubs, and barrooms, and powder rooms, and when they 

go there they don’t want to feel functional, they want to 

feel Grand. 
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HARPER RICHARDS 

CONT:NUED FROM PAGE 75 

years after that he helped beautify his home town, work- 

ing from his own architectural office there. Then he went 

to New York where he was commissioned to do several 

stage designs. He stayed on there to free lance in com- 

mercial art and later joined Raymond Loewy, who in 

1937 sent him to Chicago to open an office and head it as 

manager and design executive for the Western division. 

After five years of that the wanderlust got the better of 

him and he took what he calls “an extended vacation” in 

Mexico. It seems to have “extended” for months and 

months, and to have been in the nature of a grand fling 

prior to his anticipated induction into the Army. But the 

Army rejected him and he went into war work handling 

VACATION LODGE BY HARPER RICHARDS IS LOCATED ON AN ISLAND 

TO WHICH ALL SUPPLIES HAD TO BE SHIPPED BY BARGE. SPRUCE HALF 

LOGS OUTSIDE, WAXED NATURAL WOOD WITHIN. 

special assignments as an industrial engineer for North 

American Aviation in Dallas, Texas. 

Finally, the fall of 1943 brought our hero back to Chicago 
where he opened his own industrial design office. From 
the striking entrance hall to this office, shown on page 00, 

it is only a seven minute walk to his walled-in garden re- 
treat. In and out of this office he has worked on such 
projects as the new Abbott Laboratories’ building in New 

York, the recently opened Chicago galleries of the Asso- 
ciated American Artists (shown in the June issue of 
INTERIORS), the Beatrice Creameries, Fostoria Glass Com- 
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FRIARGATE GAME TABLE 

with Backgammon Board in 

decorated leather. 

Inlaid Checker Board, reversible top. 

435 EAST 56th STREET 

NEW YORK, N. Y. 
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EMPIRE 
LAMP TABLE 
L. 21”—D. 23”—H. 27” 
HAND PAINTED TOP, 
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BACKGROUND, WITH 
INLAID MIRRORED 

LEGS 
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Showrooms 
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AN OUTSTANDING SOURCE FOR FINE FURN 

Specialists in 

UPHOLSTERED FURNITURE 
for the 

Interior Designer who desires the 
best—in design and craftsmanship 

FACTORY: 336 E. 28th ST.. NEW YORK 

SHOWROOM: 216 E. 45th ST.. NEW YORK 

oc 

Founded 806 

Right now when most types of floor coverings 
are unobtainable, you will find a comprehensive 
selection of fine 

ORIENTAL RUGS 
in our new showrooms — a great variety of 
colors and sizes—one of the largest assortments 
in New York City. 

KENT-COSTIKYAN, INC. 
307 East 63rd Street New York 21, N. Y. 

Telephone: BUtterfield 8-4831 

Pin-Up Table. 

L. — 32”. D. — 14”. 

W.— 28144”. Solid 

Mahogany, with Ma- 

hogany or Pickle 

Mahogany Finish. 

Hand Carved Mahogany 

Credenzas, Tables, Sconces 

and Wall Novelties. 

pany, The Richardson Company, Webster Products, Na. 

tional Trailways, for whose coast to coast buses he de. 

signed the new paint scheme; and the United States Ply. 

wood offices in that company’s new building in New York 

City. Mr. Richards, who gives much thought to the use of 
color in industry and business, put some of his findings to 

practical application in his work for the Abbott Labora. 

tories. He worked out a color scheme for their penicillin ma. 

chinery which converted a maze of depressing pipes and ff 

vats into a pleasing color design. 

Recently elected national president of the American De. 

signers Institute, Mr. Richards had previously served on 

the Board of Directors of the Institute, as national vice 

president and twice as chairman of the Chicago Chapter. 

While travelling up the road toward fame and fortune, 

Harper Richards met a fellow wayfarer in the comely 

shape of Louise Beville of Washington, D. C. She had 

been a fashion designer in New York, later studied paint- 

ing in Paris and then returned to New York to do more 

fashion work. Harper and Louise worked together for a 

time, and in the middle of 1941 decided that marriage was 

the only thing lacking in their harmonious two-some. So 

—they got married. And they’re still married and working 

together, and expect to continue that way. 

Their now somewhat curtailed leisure time is given over 

mostly to sailing and painting. Mr. Richards has been a 

life-long sailboat addict, and from tinkering with toy boats 

he graduated into recently designing and building a smal 

sail boat which he claims has radically new lines. He has 

also found time to paint some watercolors that have been 

exhibited in several shows. 

WHAT MAKES A PRODUCT SELL? 

CONTINUED FROM PAGE 22 

greater and greater significance as the consumer’s con- 

sciousness of style and design is sharpened. For the con- 

sumer, although he may not be actively aware of it, is 

constantly being educated in industrial art—through the 

industrial designer. This is progress in style, and as the 

consumer becomes accustomed to modern art, cleaner, 

finer of line, and more colorful, the designer steps up an- 

other rung, with his learning market coming along behind, 

more and more conscious of style in industry. 

Women are particularly sensitive and receptive to style in 
all products and women (note this well) are responsible 

for close to 90 per cent of all purchases. Style obsolescence 

is the very foundation of the women’s clothing industry. It 

is a means of moving merchandise and keeping the market 

active. More recently this method has been used to sales 

advantage in the automotive and appliance fields. Better 

and newer styling reflects the better product within. To 

the consumer it means: It’s smarter; it’s better; it’s in 

vogue. 

Through the imaginative and specialized work of his de- 

signer the manufacturer’s product takes on appeal and 4 

distinctive personality. The consumer’s eye is caught, his 
emotions influenced, and the product is selling itself 

MASTERCRAFT FURNITURE SPECIALTIES | through the third element of value—through the individual 

32 East 22nd Street New York, N. Y. 
ingredient—ST YLE. 

Function + Price + Style = VALUE 
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PEOPLE || 
_ Na. | Post-war Opportunity for... 
© de. CONTINUED FROM PAGE 100 | 

Ph | FURNITURE MAN 
York f load, measuring 600 cubic feet, travelled 13 hours, at a | |) 

se of FH = cost of $18.00 per hundred weight. who knows fine cabinet craftsmanship | 

math i BEN SCHLANGER, theatre architect, announces the dissolu- | | to take charge of Cabinet Department of | 

1 ma. fg tion of a recent partnership. | manufacturer of top-price bracket Radio- | 
> and F} = spWARD R. BARTLETT, president of RICHARD E. THIBAUT, IN- | Phonographs | 

|} © cORPORATED, announces that the company is opening a new The man we want must take complete charge of 
- protec? poi t a ~ Se iene seein planning and executing fine period and modern 
dal esagee a Se 8 cabinets for our post-war line of quality radio- 
| vice Pp ects only. | phonographs. 

ter, WILLIAM HUGH BAGBY, of the Bagby Company, Baltimore, | He will work with designers; supervise construc- 
/ Md., was elected President of the NATIONAL WHOLESALE _ tion of samples; select sources of cabinet produc- 

‘tune, |} | FURNITURE ASSOCIATION. His term will run to July 1946. tion and negotiate with them; supervise final 
omely He had served as Vice President of the Association for installations in our plant. 

» had —& two years. We need a well-rounded furniture man, with 
aint. f | experience in the quality field — preferably one 
more | with radio-phonograph experience, although this 
for a is not essential. This position is ready to be filled 

i.“ CLASSIFIED ADVERTISEMENTS now. 
e. So We are an old, established radio organization— 
rking 10c A WORD, PER INSERTION, PAYABLE IN ADVANCE now engaged in war production. Our plant is 

ee ~~ located in New York City. 

ia Wantep—Volwme om, Pat ag —_ -—.” This is an unusual post-war opportunity for the 
Pr Treasury.” Miss Pauline Baker, South Egremont, Mass. — right man. Write in full confidence. Our staff 
boats EXPERIENCED INTERIOR DECORATOR wanted for well opel knows of this advertisement. 

mil igx cue diel tig ook eamtiaen good hae Box 63-J, INTERIORS, 11 E. 44th Street 
e has jor right party. Jeannette Studios, Inc., 7404 W. MecNichols New York 17, N. Y. 
been Road, Detroit, Mich., write in c/o Mr. Stewart. a 

DESIGN-DISPLAY EXECUTIVE of “multi-unit national retail 
organization seeks new connection with emphasis on con- 
temporary design. Ten years thorough field and central 
office experience in all phases of department store mer- 
chandise presentation. Display fixture designer. Excellent 
in organization work and handling personnel. Beginning 
salary $10,000. Address Box 71 S, INTERIORS, 11 FE. 44th 
Street, New York 17, N. Y. 

ARCHITECT- DESIGNER: located in New York City. Specializ- 

Decorative Plaster 

Specialties 

BAROQUE SCROLL LAMP 

32” tall overall, including shade. 
A stunning lamp in the moderne 

con- ing in store design, show rooms, offices, furniture and in- manner, selected from an extensive 
—— teriors. Will make plans and handle details. Wants free and distinguished group of Creative 
Aaa: lance work. Write Box 70 R, INTERIORS, 11 E. 44th Street, Plaster Accessories. Unusual wall 
it, 1s New York 17, N. Y. treatments . . . brackets . . . pockets 
h the ——s 4 floral pieces... scrolls “s 

eens MANAGERS, ASSISTANTS, INTERIOR DECORATORS  engggte ne Brea, Seay 
for estimates on your designs or 
sketches. 

BARRON STUDIOS 
206 East 58th St., New York 22, N. Y. 

S. P. Brown Co., operators of drapery and floor covering 
departments in department stores, in smaller cities east of 

; the Mississippi River, would like to hear from men thor- 
hind, oughly experienced in the drapery and floor covering busi- 

ness, interested in making a change now or in the near 
future. Permanent positions, advancement, opportunities. 
432 Fourth Avenue, New York. 

‘aner, 

p an- 

yle in —————_______— aa LYON | 
sible & ARCHITECT- DESIGNER WANTED. Must ‘be topnotch with suc- | 
penne cessful background in MODERN design. Capable of han- FURNITURE MERCANTILE AGENCY | 

I dling complete projects from conception to finish. Rendering Est. 1876—Publishers of 1 V9" REM ROOK | 
ry. it and styling important. Ability to meet clients and handle 
arket accounts desirable. Excellent and permanent future. High Pg Be wd > >. > /f§ pee yong ty Street, 
sales salary. Write or visit office nearest you. J. Gordon Lip- jf ere iene ¢ 11, 
etter pincott & Co., 500 Fifth Avenue, New York City, 230 1S” Priena’ et / saunas H 221 North LaSalle Stent 

To North Michigan Avenue, Chicago. Mescanries Acewcr |] jy 
. —— PHILADELPHIA 7, PA. ‘RAND RAPIDS § 2, 
Je in SALESMAN: Experienced custom upholstered "furniture, | 12 South {2th Street — all site| 

head boards and bedding. Thoroughly familiar in all phases | HIGH POINT, N. C. 
of production. Finest decorator following. Seeks affiliation | 107 West Green Street rT} is. Greaewant ; ; 
=? te York City firm offering future. Address: Box 

s de- INTERIORS, 11 East 44th Street, New York 17, N. Y. nye — henna niche esi | THE NATIONALLY KECUGNIZED CREDIT AND | 
his ecorator, Lecturer, Public ‘Relations woman seeks oppor- _ || COLLECTION AGENCY OF THE FURNITURE INDUSTRY | 
” tunity with scope... . College, Paris trained, World travel. AND TRADES KINDRED—CARPET—UPHOLSTERING—REFRIGERATOR | 

itself Fine decorating record, outstanding lecturer, executive Oe nee ee ee 
idual preg eg gg ee 74 V, INTERIORS, 11 East BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 

i Street, New York 17, 1 
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DECORATIVE SCREENS 

HAND-PAINTED Chinese Wall 
Panels. 

WALLPAPER, PRINT, FABRIC, etc., 
all designs. 

PLAIN SCREENS for Decorators, 
Artists, Window Display, etc. 

Fibre Board, Artists’ Canvas, Leath- 
er, Imitation Leather, etc. 

Screens can be taken from stock 
or made to your special order. 
Any size and as many panels as 
desired. 

FINE REPAIRS 
Folder on request. 

HOUSE 
OF SCREENS 
513 SIXTH AVE., NEW YORK 

(CHelsea 3-5857) 

E. C. CARTER & SON, Inc. 

49 E. 53rd Street 

New York 22, N. Y. 

Imported and Domestic 

SHEER CURTAIN and CASEMENT 

FABRICS. Also SWISS TAMBOUR 

MUSLIN and LACE CURTAINS 

PHILADELPHIA LOS ANGELES 
1600 Walnut Street 816 So. Figueroa St. 

CHICAGO 
6-118A Merchandise Mart 

) 

rm Y,, leriors 

Complete Furnishings 

For 

CLUBS * HOTELS * RESTAURANTS 
HOME RUMPUS ROOMS 

THE GANGER CO 
71 WEST 45th ST. 

NEW YORK (19), N. Y. 

LONGACRE 3-4058 

“Ganger designed is the best of its kind” 

INTERIOR 
AN INDEX OF 

DECORATE WITH PHOTO- MURALS 
Made any size for any wall 

space from any photograph. 

Washable — Monotone — 

or full color 

Write for 

Details and Prices 

Specialists in photo-murals, 
furniture and interior 

photographs 

WEST-DEMPSTER CO. 
Grand Rapids 2, Michigan 
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4 The World’s Best 
Gs 

For Upholstering All sizes 
| and Decorating and colors 

| Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

| 

' 

| JOHN C. MEYER THREAD Co. 
Lowell, Mass. 

| “Samples sent if you wish them.” | 

| 

FURNITURE 
Leopold Colombo 

& Bro., Inc. 

327 EAST 34th ST. 
NEW YORK 

| 

iN 
y by Our Unusual 

<y Possib 

SC hem 
e SPECifications 

. «fan 
Db 209 Madison Ave SBN Gon: 

WITH THE RED DOOR 

New York's 

Most Distinctive Show Room 

Custom Made 

Furniture 

Seminole Gurniture Shons 

120 EAST 32nd STREET NEW YORK 16, N. Y. 

MUrray Hill 3-0445 

IMPORTERS AND 

MAKERS OF 

FINE 
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C special y for Decoratovws ... a distinguished collection f unique 

‘ ? © . 

fee enitire, selected and prvesen fed to meet pfrrofesstonal wequirements. 

The Manor House 
383 Madison Avenue 

New York City 
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We have for inspection at our showrooms a supply of fine office 

furniture that will show you why leading decorators have for 

years depended on Macey Fowler for the selection of unusual 

desks, tables, desk chairs, club chairs, davenports, bookcases 

and filing equipment. 

May we extend to you a cordial invitation to visit our galleries 

the next time you contemplate an office decorating job? 

Macev~ lowler 
Incorporated 

385 MADISON AVENUE PLAZA 3-7000 NEW YORK CITY 
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CHARAK FURNITURE COMPANY 

358 WAREHAM STREET «+ BOSTON, MASS: 

New York * Chicago + Los Angeles 

© 
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