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TO THE AMERICAN PEOPLE: 

Your sons, husbands and brothers who are stand- 
ing today upon the battlefronts are fighting 

for more than victory in war. They are fight- 

ing for a new world of freedom and peace. 

We, upon whom has been placed the responsibil- 

ity of leading the American forces, appeal to 
you with all possible earnestness to invest in 
War Bonds to the fullest extent of your 

capacity. 

Give us not only the needed implements of war, 

but the assurance and backing of a united 

people so necessary to hasten the victory and 
speed the return of your fighting men. 



¢ The Jacquard Leom is the 

magic genii that has woven 
into breathless beauty this 
classic modern fabric de- 
signed by Flora Seala- 
mandré, The rough surface 
is a new and interesting treat- 

ment in the process of weaving 
on Jacquard Looms, devel- 
oped exclusively by Seala- 
mandré. Most of the yarns 
employed in weaving this fab- 
ric are not adaptable to the 

war effort, but are of excep- 

tionally fine and sturdy fiber. 
Threads, skilfully twisted, 

combine to give this cloth an 
artistically iridescent sheen 
and long lasting quality. 
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MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS 

598 MADISON AVENUE © NEW YORK @¢ Also BOSTON ¢ CHICAGO e LOS ANGELES 

*WHOLESALE EXCLUSIVELY—CONSULT YOUR LOCAL DECORATOR 

EXCLUSIVE MANUFACTURERS OF ALL APPROVED SILK FABRICS FOR WILLIAMSBURG RESTORATIO’ 
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The Heart of Our BusteRsseippapy 
and How It Ticks 8" }?848 

HE Spirit and Pride of an organization now 

dedicated to the fight for victory, and the 

future production of the finest furniture, shows it- 

self in each of our new pieces. 

We hope the “know how” hands of skilled 

Kittinger craftsmen may soon bring you the latest 

120 YEARS OF KITTINGER CRAFTSMANSHIP. 
Ceremony honoring workers who have been with us for forty 
years each...“ Barney” Jack, “Hank” Reger, “Andy” Kreppel. 

From Museum Original . . . to drawing board .. . to the “sample 
room meticulous attention to detail of design, construction and 
finish, is constantly under the eyes of experts. 

DETROIT 
designs of our creative staff, also the Wilhamsburg 

Restoration Reproductions. Interest in these 

cherished copies is mounting steadily, based upon 

thousands of consumer inquiries from our national 

advertising. For a profitable post-war program 

line up now with these two lines. 

CANDID OPINIONS AT THE DESIGNER'S TABLE. 
Though still 100% engaged in aircraft production . .. our 
post-war plans are in action now! 

The men and women whose war record won us the Army-Navy 
“E” flag now strive to win awards for improvements in furniture 
production ... master turner Joe Bauer being the first winner. 

KITTINGER COMPANY, BUFFALO 7, N. Y. 

JUNE 1645 

* FINE FURNITURE SINCE 1866 



Superb quality and colour in an antique sideboard in our collection 

AMERICA’S LARGEST WHOLESALE SELECTION OF DISTINGUISHED 

ENGLISH FURNITURE 

WOOD and HOGAN CO. 
383 MADISON AVENUE, NEW YORK 17, N. Y. 

IN CHICAGO— IN LOS ANGELES— 

Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy Co., 816 S. Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 
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SOLDIER-DESIGNERS SPEED UP THE EVOLUTION OF A PERMANENT MILITARY BASE. 

DESIGNED BOTH FOR WORK AND FOR DISPLAY 62 

ONE OF THE AIMS OF THESE “LOOK’’ MAGAZINE OFFICES IS TO KNOCK YOUR EYE OUT. 

“THE APPLICATION OF ARTS TO PRACTICAL LIFE” 67 

75 YEARS AGO THE METROPOLITAN MUSEUM’S FOUNDERS WANTED TO SEE THIS DONE. 

PRACTICAL PATTERNS FOR MANUFACTURERS 70 

THE WORK OF THREE DESIGNERS SHOWS A THOROUGH GRASP OF INDUSTRIAL METHODS. 

A NIGHT CLUB CALLED “THE CARNIVAL” 72 
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MERCHANDISE CUES, PEOPLE, ADDRESS BOOK. 

COVER—THE MESSAGE FROM THE COMMANDERS OF OUR ARMED FORCES SPEAKS FOR 

iTSELF. WHEN CLOSED, THE DOOR IS COMPLETELY MASKED BY THE PAPER THAT COVERS 

IT AND THE ADJACENT WALL. BERNARD RUDOFSKY DESIGNED THE APARTMENT IN 
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NEXT MONTH— 
A portfolio of Industrial Design ideas waiting for reconversion and reconstruction. .. . 

Interior and Industrial Design make progress at Cooper Union, Pratt Institute, and the 

Parson’s School of Design. . . . New Display Galleries at the Metropolitan Museum 

of Art. ... Some good examples of the Swedish Art of glass manufacture. . 
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LETTERS 

L. MOHOLY-NAGY OF THE INSTITUTE OF DESIGN. 

CONTRADICTION 

Sir: 

I have read with surprise Mr. Robsjohn- 

Gibbings’ negative statement about the 

Bauhaus in your April issue—which ap- 

peared quite contradictory if compared 

with the paragraph in his book, “Good- 

bye, Mr. Chippendale,” where he says 

on page 75, “The Bauhaus was a school 

of design, or if you prefer it, a laboratory 

of design. Architecture and furniture 

were included, together with all forms 

of creative work. The dream of the 

founders was that architecture, sculpture, 

and painting would be completely in- 

tegrated in the building of the future, 

which was pretty sound thinking, it seems 

to me.” 

Perhaps after the tension of the war years 

is over, Mr. Robsjohn-Gibbings will be 

able to reconsider his judgement in a 

more objective manner, especially when 

the students of the Institute of Design 

(which is a direct continuation of the 

Bauhaus in this country) have proven the 

soundness of its teaching in American 

life. 

L. Moholy-Nagy 

Institute of Design 

Chicago, Tl. 

NAIL ON THE HEAD 

Sir: 

Many interior designers fail to receive 

justifiable prices for their products and 

their work—or art, as I should call it. 

The buyer is always attempting to ap- 

praise the item or article by his own 

commercial experience. Little credit is 

given to the artist who takes this or that 

low-cost item and makes it look like a 

million in the home. 

TO THE 
One interior designer, a friend of mine, 

complained bitterly about this situation 

and asked if I could help him. I gave 

the matter thought, and, 

dizzy as it may sound at first, I told him 

to use this slogan: 

considerable 

“The Material Is Immaterial” 

Give it the study it deserves. Simple 

looking, but it answers the problem 100 

per cent. The customer must be made 

to understand that it is not the material 

but what the interior designer does. 

I would like to see this slogan installed 

in every interior designer’s studio—or at 

least have them use it in their discus- 

sions with the public. 
You may print it as you see fit; there is 

no charge. Or throw it in the waste 

Nevertheless, I 

know that it got results in one case. No 

one else has heard about it—the pages of 

your book would do the trick. 

basket if you so desire. 

E. T. Jones 

Westmont, N. J. 

ARCHITECT-BLEAKNESS 

Sir: 

Your courtesy in supplying me with issues 

of Inrertors which were lost in the mails 

due to my constantly changing address 

has been brought to my attention. I sin- 

cerely appreciate this. The issues which 

you are forwarding to my home address 

will wait for me there until a more fortu- 

nate day, when I can enjoy them peace- 

fully and apply their excellent content 

to peacetime purposes. 

I know that the excellent editorial policy 

of the magazine will make them a useful 

refresher course when I am free to brush 

up on my peacetime profession of in- 

terior design. And while on the subject 

of editorial policy, I would like to say 

that I find your magazine the only pub- 

lication in which a happy course is fol- 

THEATRE SPECIALIST HANNS R. TEICHERT. 

EDITOR! 
lowed between what I call “decorator. 

prettyness” and “architect-bleakness,” two 

tendencies in decoration which often seem 

to be entirely distinct and mutually ap. 

tagonistic and yet need not be. A contin. 

uation of this policy, if such it be, will, 

in my estimation, be a not inconsiderable 

contribution to the satisfying postwar 

life we are all looking forward to. 

Lt. (jg) Richard G. Brown, USNR 

ACTUAL THEATRE PROBLEMS 

Note: The following letter was sent by 

Hanns R. Teichert, design consultant of 

Boxoffice magazine’s section on The Mod. 

ern Theatre. The subject is his article in 

the March Interiors, “Trends in Theatre 

Decoration,” and a few references in the 

issue’s article on “Acoustics” to 

Ben Schlanger, theatre architect, who pre- 

fers utmost neutrality 

decoration.—Ed. 

same 

in auditorium 

I think the whole issue was very inter- 

esting and should be received enthusias- 

tically by the layman as well as the pro [ 

fessional. r 

I would like to go on record that my 

article, of course, does not deal with new 

theatres only, but more or less gives ideas 

especially aimed at the problems of re- 

decorating existing houses. I definitely 

agree with Mr. Schlanger that modern the- } 

atres, especially those built on a smaller [ 

scale, do not need much applied decora- 

tion—that is, if the interior is designed 

so that wall surfaces are broken up for 

acoustical purposes, ete., but I still think 

that in every theatre there is room for 

color as well as a certain amount of decor- 

ation. I would like to see Mr. Schlanger 

decorate a large old theatre with all the 

ornamental bric-a-brac’ and try to create 

an effect without the use of complemen- 

tary colors. 

We stress the fact that most old theatre 

interiors are very badly designed and 

badly proportioned. We are trying to 

obliterate the confusing details of orna 

mental plaster by painting it out and 
dramatizing nicely proportioned surfaces 

in dominant colors in order to minimize 

badly proportioned details and add scale 

to the rooms even if only by optical 

illusion. 

I definitely think that Mr. Schlanger is 4 

very good designer and will not design 

a theatre without rhyme and reason. How- 

ever, again I say, every theatre is “make 
” 

believe” and needs color and design. 

Hanns R. Teichert 

Chicago. Tl. 

CONTINUED ON PAGE 102 
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economy 

through mass-production and standardization, our furniture provides 

economic, flexible usefulness for home... housing... and institution. 

H. G. KNOLL GSSOCIates 601 madison AVENUE, NEW YORK 22, NEW YORK 

ey 



You can’t imagine a queen in a bare plastered room. Great 

ladies need their proper setting . .. Thibaut Wallpaper is 

beautiful enoiigh to set off a queen. 

for warmth and beauty — 

Thibaut 
Watipopercd 

SINCE 1886 

269 MADISON AVENUE, NEW YORK 

BOSTON » BUFFALO ° BROOKLYN + NEWARK 
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FURNITURE 

Trade Code 

In a recent action, the Association of 

Decorative Furniture Manufacturers, Inc. 

unanimously adopted a Code to promote 

ethical standards, prevent misrepresenta- 

tion, and protect the interests of legiti- 

mate retailers. 

Under the terms, members have pledged 

themselves to sell only to stores, regis- 

tered designers, and such others ethically 

and correctly entitled to buy from them. 

All accounts whose qualifications have 

not been established must be referred 

to the Association’s clearing house, which 

has the power to accept or reject the ac. 

count, 

The Code prohibits misrepresentation and 

improper trade practices, including rendi- 

tion of fictitious bills of sale, the dis- 

YOUR 
FURNITURE... 

POSTWAR PLANNING... 

INDUSTRIAL RESEARCH ... 

TEXTILES ... 

CERAMICS... 

PAPER... 

Dunbar Furniture Company 

Ficks Reed Company 

Friedman Brothers 

Grosfeld House 

Robert Irwin Company 

Kittinger Company 

Manor House 

Herman Miller Company 

Northern Furniture Company 

Old Colony Company 

Angelo Romano, Ltd. 

Schmieg & Kotzian 

Tomlinson, Ine. 

Wood & Hogan 

Clad Wood is an honorary member. 

QUITO’S OLD ARCHITECTURE (LEFT), AND SOME POSTWAR PLANS. 

play—for sale—as a member's product, 

of merchandise designed by another man- 

ufacturer which has been refinished or 

otherwise altered in whole or in part, or 

wilful violation of any state or federal 

statute. 

The Association of Decorative Furniture 

Manufacturers, Inc., is composed of manu- 

facturers and direct importers of fine 

furniture. At present there are 21 mem- 

bers, as follows: 

Albano Company, Ine. 

American Furniture Company 

Jacques Bodart, Ine. 

Bourke Furniture Company 

Brunovan, Ine. 

Cassard-Romano Company 

Charak Furniture Company 

INFORMATION 

POSTWAR PLANNING 

South American Architecture 

As Francis Violich pointed out in his re- 

cent book on Cities of Latin America, 

the ancient Incas were undoubtedly the 

best city planners South America ever 

knew, and many of their plans, laid down 

before the Spanish conquest in the six- 

teenth century, are the basis of existing 

cities. Quito, Ecuador’s capital, is one 

of these, but with population increases 

and modern developments it is now burst- 

ing at the seams, and plans had to be 

made for its architectural development. 

Photographs of models of these plans, 

designed by a leading Uruguayan archi- 

tect, Guillermo Jones Odriozola, are now 

on exhibit at the New York Metropolitan 

Museum of Art. They form a part of the 

Museum’s photographic exhibition of 

Architecture of the Andes, some 150 pic- 

tures taken by Mr. Odriozola, Alfredo 

Altamirano, another Uruguayan architect, 

and Dr. José Gabriel Navarro, the 

Museum’s first Visiting Fellow in Latin 

American Art. 

The photographs show the most important 

ecclesiastical and domestic buildings re- 

maining from the period of Spanish co- 

lonization in Quito, Cuzco, LaPaz, Lima 

and Arequipa. Mr. Odriozola’s architect- 

ural models for Quito call for an area 

of important government buildings laid 

out on two crossing central axes, and a 

recreation area for race track, sports 

fields, and buildings. Both areas are to 

be built outside the present city of Quito 

and leave untouched the charm of the 

old city. 
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FOR YOUR INFORMATION 

FOR THE INFORMATION OF THOSE WHO JUMPED TO THE CONCLUSION THAT THE GENTLEMAN 

PICTURED ON THE APRIL COVER WAS OUR EDITOR, MR. SCHROEDER, THE SUBJECT WAS 

ACTUALLY MR. JOSE A. FERNANDEZ, ARCHITECT, AND DESIGNER OF THE BON BON EMPORIUM 

PRESENTED IN THAT ISSUE. THIS FACT WAS DULY NOTED ON THE CONTENTS PAGE. TO 

FURTHER DISPEL CONFUSION, WE REPRINT MR. F.’S PORTRAIT WITH MR. S.’S. MR. S CLAIMS 

THAT THE DRAWING IS LIBELOUS, FOR HE IS NEVER SEEN WITH A MARTINI GLASS—IN HIS 

LEFT HAND. AS YOU CAN SEE, MR. S. IS LARGER THAN MR. F. 

Pre-Packaged Communities 

Step right up, folks and get your new 

community off the assembly line. Henry 

J. Kaiser’s Kaiser Community Homes 

Corporation will build “complete com- 

munities” by auto assembly line produc- 

tion, but he promises that the homes will 

be individually styled, nevertheless. You 

can pick either Cape Cod, Georgian, Ran- 

cho, Colonial, or Modern architecture. 

The corporation has purchased land for 

10,000 homes, to be built this year. The 

idea is to develop communities with an 

average of 500 two and three bedroom 

homes on large, attractively landscaped 

lots, to cost less than $5,000 each. “Rep- 

resentative contractors” all over the coun- 

try are to build them under contract to 

the corporation. The homes are definitely 

not to be prefabricated, although kitchen 

and bathroom units will be factory built, 

complete with hydraulic dishwasher, 

clothes washers, garbage disposal units, 

and “turret-type” rotating showers. And 

if the home buyer is subject to hay fever 

(and has an additional $150 to spare) 

he can also get electronic air cleaners to 

eliminate hay fever pollen. 

14 

Building Prospects 

At least 250,000 homes and apartments 

are expected to be built during the next 

12 months, although the figure might be 

as high as 400,000, said Fred M. Vinson, 

Director of War Mobilization, in a recent 

report to the President. But he warned 

that restrictions on home building will 

not end until manpower and materials 

are generally available, and that many 

kinds of building materials will probably 

remain in short supply. Returning vete- 

rans, however, are given priorities for 

home building. 

One of the major considerations in hous- 

ing production is the searcity of seasoned 

lumber. 

There’s an encouraging note, though, in 

the statement recently made by the presi- 

dent of the Structural Clay Products In. 

stitute that due to recent developments in 

masonry construction, only about 2.500 

board feet of lumber are required for the 

average five-room house, and an even 

smaller amount of lumber is needed per 

unit for some types of multiple-family 
dwellings. 

“Small House of the Month Club” 

A new service, called “House of the 

Month Club,” to promote and facilitate 

postwar home planning for civilians and 

veterans, was inaugurated recently in De- 

troit. The Peoples Outfitting Company 

and The United Savings Bank are the 

sponsors of the service, together with the 

cooperation of manufacturers of home 

appliances and builders. 

The nucleus of the exhibit consists of 11] 

miniature houses of different types, and 

every thirty days a large model of the 

“House of the Month” will be featured 

so that the advantages of the various 

models may be compared. Models were 

designed by leading architects and were 

approved by the Federal Housing Ad- 

ministration and the Adequate Wiring 

Bureau. A_ series of small dioramas 

illustrate in detail bathrooms, kitchens, 

furnaces, etc. of the houses. Sketches and 

floor plans of the models are available 

without charge and when selection is 

made, specifications can be purchased for 

a small sum. 

House of Tomorrow 

New trends in building and furnishing 

will be shown in an exhibition of Homes 

of Tomorrow, now being planned by the 

Newark (N. J.) Museum for a November 

30 opening. The scale models, using new 

materials, will show such home furnishing 

items as “Pacto” furniture designed by 

Dan Cooper, plastics from Celanese Cor- 

poration and the Eastman Kodak Com- 

pany; fireproof fabrics from the Owens- 

Corning Fiberglas Corporation; and deco- 

rative fabrics, including Dorothy Liebes 

designs, from Goodall Fabrics, Inc. 

Foreign Factories 

Already under way is a constructive plan 

which selects representative men from in- 

textiles, clothing. 

shoes, underwear, hose, paper, and metal 

dustries, including 

products, for foreign service. 

After surveying the existing facilities they 

will act as consultants in reorganizing 

French and Belgian factories. The Quar- 
termaster General of the E.T.O. declares 
that the plan will achieve a great saving 

of vital U. S. shipping space, and that it 

will further the economic rehabilitation 

of the two countries. 

The men, on Army payroll, remain in 

Europe 60 to 90 days. wear officers’ uni- 
forms and insignia with the exception of 

that of rank, and are under the jurisdic- 

tion of the Office of the Secretary of War's 

Overseas Branch. 

INTER!IORS 
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FOR YOUR 

GREEK MONOCHROME JUG, 300 B.C. (PAGE 98) 

INDUSTRIAL RESEARCH 

Chinaware Standards 

The Vitrified 

nounces the 

China Association  an- 

completion of plans for 

establishing a vitrified chinaware research 

fellowship in the U. S. Bureau of Stand- 

ards. First project to be undertaken will 

be an accelerated use test for hotel and 

institutional chinaware, which through 

speed-up laboratory tests will indicate the 

principal failure. 

Findings will form the basis of advice 

causes of wear and 

to users on care and handling, and to 

manufacturers for improvement of the 

ware. 

Magnesium 

A new research program to encourage 

studies and experiments in magnesium 

and its alloys has been inaugurated by 

the Reconstruction Finance Corporation. 

Washington. Under the plan, universities 

and schools will be without 

charge, up to 200 pounds of pure mag: 

nesium for experimentation in develop- 

ing new uses for the metal. It is believed 

that through the development and use of 

loaned. 

magnesium alloys, the postwar utilization 

of this metal will be on a seale to in- 

fluence the national economy and peace- 

time living standards. 

INFORMATION 

library of Industrial Research 

Master theses of importance to industry 

and research are being released for the 

first time by the Library of Industrial Re- 

search, a non-profit organization, which 

acts as a clearinghouse for the exchange 

of technical, scientific, and management 

The supply 

these theses cn microfilm, and they will 

information. Library will 

be indexed in the “Digest-Index” issued 

hy The National Research Bureau, Inc.. 

Chicago. 

COMPETITIONS AND AWARD 

General Motors’ Contest 

The judges for the $55,000 architectural 

competition for automobile dealers’ 

places of business, sponsored by General 

Motors Corporation, are now deeply im- 

mersed in judging the entries, and ex- 

pect to finish their work late in June. 

The Architectural Forum, which con- 

ducted the competition, said that 4,300 

entries had been received five months 

after the contest was first announced, and 

that they had come in from every state, 

as well as from Canada, Hawaii, Alaska, 

and the armed forces overseas. The larg- 

est number of registrations, of course, 

came from architects, with designers run- 

ning second in number. Also represented 

were draftsmen, engineers, mechanics, 

and others in the automobile trade. 

Civic Achievement 

New York’s ebullient Park Commissioner. 

Robert Moses, has been presented with a 

achievement 

by the National Sculpture Society. 

In accepting the award he referred to 

himself in typically Moses-like fashion 

medal of honor for civic 

as “one who is charged with being noth- 

ing more than a builder of seesaws and 

-oftball very young, 

railroad grade crossing eliminations to 

separate the quick and the dead, walled 

towns and villages in place of old slums, 

end gasoline gullies through which aim- 

half-witted 

and faster toward futility.” 

diamonds for the 

less, motorists travel faster 

TEXTILES 

No Abundance Yet 

We understand that WPB’s aim to bring 

current production of wool, cotton fab- 

ries, and synthetie textiles back to the 

peak levels of 1942 and 1943 is not ex- 

pected to result in any immediately in- 

creased availability of upholstery, drap- 
ery or curtain goods. 

As Fred M. Vinson, 

Mobilization, stated in his report to 

President Truman: “The new OPA-WPB 

program is designed to channel most of 

the available of all kinds— 

cotton, rayon—into lower-priced 

clothing items sorely needed at present. 

Director of War 

materials 

wool, 

What is left can be made into any mate. 

rial a manufacturer may wish to produce, 

But supplies of luxury materials—heavy 

rayon, satin upholstering, brocades, and 

similar textiles—will be strictly limited, 

probably until after the defeat of Japan.” 

Good Neighbor Tour 

The Brazilian Educational Commission is 

touring the U. S. to study our teaching 

methods in scientific schools. Inspection 

of the Philadelphia Textile Institute was 

interesting in its emphasis on the student 

actually doing every operation that enters 

into the making of textiles, ice.—design- 

ing, color selection, yarn dyeing, spinning, 

blending—in short the manipulation 

from the start to the marketing of fin- 

ished products—rather than merely train- 

ing for skilled operators. 

Manchu Colors 

The Textile Color Card Association has 

just sent out its advance fall rayon colors 

according to Mrs. Margaret Hayden Rorke, 

managing director. On the inspiration of 

colors of the Chinese Dynasty robes now 

en display at the Metropolitan Museum, 

these dyes bear such tempting names as 

temple jade, pagoda violet, and forbidden 

gold. Also 

volors in 12 groups of light and medium 

lone-on-tones. 

in the collection are basic 

Cloth of Aluminum 

Superman will have nothing on us in the 

postwar world, when we go about clad 

in aluminum, ready to deflect not only 
the sun’s rays but fire’s flames. All this 

thanks to Aluminum Company of Amer- 

ica, who will produce aluminum cloth 

to be used for clothing, curtains, and 

drapes. The cloth is made by laminating 

thin sheets of aluminum foil, and can be 

produced in all colors. 

Non-Woven Fabrics 

Laboratories 

believe that the most revolutionary fab- 

International Electronics 

rics after the war will be those manufac- 

tured with non-weaving techniques. and 

that both electronics and the development 

of thermo-plastics will play a great part 

in the production of such fabrics. Elee- 

tronies and electro-mechanical develop 

CONTINUED ON PAGE % 
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ITS "REALWOOD BUT CZ 

Formica ‘‘Realwood” is genuine wood with all the depth, beauty and delicacy 

of the finest woods. In fact the finish is clearer, deeper, more brilliant than was 

ever attained with conventional finishing methods. 

This actual wood is introduced into the Formica sheet near the surface, and is 

then protected by a transparent, water white sheet of plastic that is cured 

under 1100 pounds of pressure to the inch and over 300 degrees of heat. 

The result is a rock hard, insoluble and infusable material that absorbs no 

stains, that, in the cigarette proof grade, is free from injury by lighted cigar- 

ettes, that can be washed with soap and water or with alcohol or gasoline 

without the slightest injury. 

Formica “Realwood” represents a fusion of two most desirable materials: 

familiar and beautiful old woods, and modern plastics with their great ability 

to resist all sorts of destructive conditions. 

Furniture with these tops can be expected to stand the most severe use and 

be permanently free from upkeep and refinishing expense. 

A genuine Formica top is marked by a label identifying the material. Look for it. 



4 CARRARA STRUCTURAL GLASS offers o 

combination of polished beauty, 
permanence and sanitation which 

qualifies it exceptionally well for use 

in the washrooms of public build- 

ings. It is impervious to moisture, 

chemicals, pencil marks. It is easily 

cleaned. In the interesting applica- 

tion shown, Carrara partitions and 

stiles are hung from ceiling and 

walls so that the floor area remains 

clear and unobstructed. Architects: 
Hart, Freeland & Roberts. 

COMBINING DECORATIVE BEAUTY and 

practical usefulness. Pittsburgh Pol- 

ished Plate Glass can serve a hun- 

dred purposes in public buildings. 

In this striking bank interior, heavy 

Plate Glass both bent and flat, is an 

important factor in creating a smart, 

business-like atmosphere. Note the 
large window at the rear. Architect: 

Walter W. Ahischlager. 

WHEN WINDOWS occupy such a large 

percentage of wail area, as in this 

University Building, it becomes es- 

pecially important to specify a qual- 
ity glass. Pennvernon Window Glass 

and Pittsburgh Polished Plate Glass 

are always dependable choices for 

glazing structures like- this.” Archi- 

tects: Cram & Ferguson. 
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Pittshurgh Plate Glass Company 

JUNE 

Leuga  bittr with producll of 

G) PITTSBURGH stand fer Luallig Glavs and Paine 
1945 

TRANSPARENT STAIR RAILS of Herculite Tempered Plata 

Glass offer new design possibilities, not only in public 

buildings, but in commercial and residential structures as 

well. Herculite Glass is tempered to give it many times 

the strength and impact resistance of normal Plate Glass. 

Architects: Reinhard & Hofmeister and Harrison & Fouilhoux. 

, pte ih Mate bet sos oe ee ae 
We believe you will find much to interest you in 
our new illustrated booklet of ideas concerning the 
use of Pittsburgh Glass in building design. Send the 
coupon for your free copy. 

Pittsburgh Plate Glass Company 
2129-5 Grant Building, Pittsburgh 19, Pa. 

Please send me, without obligation, your new 
booklet entitled: ‘“‘Ideas for the Use of Pittsburgh 
Glass in Building Design.”’ 
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VAN DER WEYDEN—DETAIL FROM “MARY 

AND JOHN,”’ (JOHNSON COLLECTION) 

GOLDEN AGE OF FLEMISH ART 

THE LAST FLOWERING OF THE MIDDLE 

AGES. By Baron Joseph Van Der Elst. 
112 plates. 127 pages. Doubleday, Doran 

& Company, Garden City, N. Y. $7.50. 

In introducing his book about the people 

and paintings of Flanders of five centuries 

ago, Baron Van Der Elst says that the 

search for an ideal after which to fashion 

a better world, inevitably leads to an 

which 

And that, 

startling as it may seem, leads us to the 

examination of the sources from 

our own way of life derives. 

fifteenth century with its amazing simi- 

larity to the twentieth. “Then as today, 

the world stood in one era watching the 

first faint light of an approaching dawn. 

Then, as today, men were appraising the 

past for its value to the future. Then, 

as today, workers were finding a voice in 

government, and a vigorous and articu- 

late middle class was making its demands 

heard in all the cities of Europe. Above 

all, then, as today, men were learning to 

think in terms of a rapidly expanding 

world.” 

With fine simplicity, and with a loving 

interest in the land and its people, Elst 

shows how the Flemish masters of that 

period revealed its social history and the 

day-by-day life. Each picture he discusses, 

and discusses in eye-opening detail, is 

illustrated, either in black and white or 

in color. His selection of pictures is ex- 

cellent, as is their reproduction. The 16 

color plates are above the average in 

quality. 

By breaking down his work into three 

sections he integrates art and history 

painlessly and humanly. After talking 

about the times and the men who made 

20 

them he takes up the nine Flemish mas- 

And 

then he sums up the Flemish style of 

ters he considers most important. 

painting with its peculiar power to bring 

those things which are most profound and 

spiritual down to earth and within the 

grasp of the The Flemish 

masters, he says, are unique in the history 

untutored. 

of Western painting because they were 

so simple and so honest that their ap- 

proach to their problems never allowed 

them to overload their art with earthly 

realism or heavenly mysticism. Their ob- 

ject was to make their work enjoyable 

to their fellow-men, and by doing that 

they felt they were making it acceptable 

to the Lord. 

Leaving anything unsaid was unthinkable 

to the Flemish master. “He goes on and 

on in his careful, word-by-word descrip- 

tion, telling his story by means of many 

carefully thought-out details.” It is this 

love of the quaint, simple everyday things 

with which the filled their 

paintings, that drew an ill-tempered re- 

The Italians 

had dismissed these things from art as 

But Baron Elst defends 

love of detail because, he 

Flemings 

buke from Michelangelo. 

commonplace. 

the Flemish 

says, each little part of each painting is 

harmonious suitable to the whole. 

“To the Flemish painter the world around 

him 

and 

awe and 

mystery. His honesty did not allow him 

to suppress evidence if it contributed to 

the understanding of the case at hand, and 

that evidence was never unimportant.” 

presented an_ infinite 

Elst points out that the reason why the 

pictures painted in Flanders during the 

fifteenth century still remain fresh, rich 

clear in color, and undimmed by time is 

no doubt the strict supervision exercised 

by the painters’ guilds, which flourished 

at the time, over the works their mem- 

bers produced. They saw to it that the 

painters made use of only the best ma- 

terials available adhered 

entiously to the guilds’ regulations for 

preparing the wooden panels, since the 

and consci- 

old Flemish masters did not paint on 

canvas, but on wood. 

IN SIX EASY LESSONS 

HOW TO BE YOUR OWN DECORATOR. 

By Helen Koues. 128 pages. Over 300 il- 

lustrations. Tudor Publishing Company, 

New York, N. Y. 

To be your own decorator is “a lot of 

fun” says Miss Koues, former director 

of Good Housekeeping Studio. So she 

went to work and wrote a book about it. 

It’s a nice slick paper job, well laid out 

between paper covers that bear colorful 

BOOKSHELF 

With word 

and pictures she describes “the underlying 

which all 

based,” namely, type, background, color, 

scale and individuality. Then, after ask. 

ing “Why be like everyone else?” she 

illustrations of her theory. 

principles on decorating js 

proceeds to lay down rules and regula. 

tions about furniture arrangements, color, 

ete. that would lead the layman who fol. 

lows them to be just like everyone else, 

Although the author stresses today’s new 

approach to decorating, she illustrate. 

rooms cluttered with frills and furbelows 

here, there, and everywhere that belie 

today’s trend toward the beauty of sim. 
plicity and functionalism. 

Miss Koues, who writes from a wealth of 

knowledge and experience and undoubted 

good taste, gives some excellent data on 

such basic essentials as period furniture, 

and how to make slipcovers and draperies, 

and she concludes her lessons with a 

useful glossary. But unfortunately she 

assumes that any woman who absorbs the 

contents of this book automatically be- 

comes a decorator. And that is not only a 

highly debatable point. but a rather dan. 

gerous premise. 

AMERICANA 

THE PRIMER OF AMERICAN ANTIQUES. 

By Carl W. Drepperd. 1200 drawings. 

271 pages. Doubleday, Doran & Com- 

pany, Garden City, New York. $3.00. 

A primer is a primer is a primer, 4 la 

Gertrude Stein. But here is one that is 

the first of its kind, an American antique 

primer, which the author hopes will be a 

signpost pointing to the need for an ency- 

clopedia of American antiques. We 

second the hope. 
But in the meantime, this primer, written 

by an antiquarian who is also a research 

analyst, will do very nicely for anyone 

who wants to acquire some knowledge 

about a great many different kinds of 

American antiques. It is a most informa: 

tive little volume containing data on 7 

different categories of antique objects, in 

as many chapters graphically illustrated 

with 1200 drawings. After ending up his 

primer with a glossary of 2200 terms, the 

author blithely says that there are 3000 

more terms—but the paper shortage - - - 

However, if the reader is looking for 4 

definition not given in the book, he * 

invited to drop the author a reply-paid 
postcard for subsequent enlightenment. 

That’s what we call establishing a right 

neighborly author-reader relationship. 

Just in case you are looking for a back- 

thumping reason for an interest in a 

tiques: They are now recognized as 4 
CONTINUED ON PAGE 94 
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OLNEY BREAKFRONT SECRETARY. Magnificent reproduction of a Chippendale original, Circa 1780. 

Beautifully selected crotch mahogany, in antique brown finish, tooled leather desk flap. Width, 6 ft.; depth, 

015". height, 96”. 
Comp 

423-35 EAST 56th STREET NEW YORK, N. Y. 

91 



Thanks to Hafner'’s unique skill at fibre 

blending, new and exciting contributions to 

the fabric picture are ‘constantly being 

developed. Plastics are being blended 

with rayons and cottons, rayons are being 

blended with wool to create fabrics with 

rich deep textures that are the perfect 

complement for Period or Modern interiors. 

HAFNER ASSOCIATES, INC. 

350 FIFTH AVENUE, NEW YORK 1 

Blending 

INTES1ORS 



ant ««Van Luit scenics... because of their 

striking designs and charming colors become an impor- 

tant part of a smart interior. 

MORNING GLORY .. . two panels form- 

ing a continuous leafy design, avoiding 

- the monotony of the average “repeat” 

pattern. In clear, bright colors or in subtle 

pastels. Each panel trims to 28" and 

SO. FIGUEROA ST. * LOS ANGELES 14, CALIF.  gomes in 10' lengths. The highest point of » 
: the design is ty og 



A job for seasoned executives—this 7th War 

Loan! Especially when we've got to make 2 war 

loans total just about as much as all 3 in 1944! 

Putting this over demands the combined and 

continued efforts of the “‘No. 1’ men of Ameri- 

ean industry. 

This means marshaling your plant drive to make 

every payday—from now '’til June 30th—do its 

share toward the success of the 7th. Directing 

the drive is not enough. It's equally important 

to check to see that your directions are being 

carried out—intelligently! 

For example, has every employee had: 

1 an opportunity to see the new Treasury film, 
*"Mr. and Mrs. America’? 

2 acopy of “How To Get There,” the new Finance 
Division booklet? 

3 anewbond-holding envelope with explanation 
of its convenience? 

4 th War Loan posters prominently displayed 
in his or her department? 

5 information on the department quota—and an 
urgent personal solicitation to do his or her 
share? 

if you haven't a copy of this imporfant 
booklet, “7th War Loan Company Quotas,” 

get in touch immediately with your local 

War Finance Chairman. 

& ~ 
\/ ee 

|e 
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1 

y \ ws 
” 

WAR LOAN 
Remember, meeting—and beating—your 

highest-yet 7th War Loan quota is a task call- 

ing for “No. 1” executive ability. Your full 

cooperation is needed to make a fine showing 

in the 7th! Do not hesitate to ask your local 

War Finance Chairman for any desired aid. 

It will be gladly and promptly given. 

The Treasury Department acknowledges with appreciation the publication of this message by 

INTERIORS 

* This is an official U.S. Treasury advertisement prepared under the auspices of Treasury Department and War Advertising Council x 
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For Five Generations a Part of the American Scene (o)| 

INTERIOR VIEW... the Mansion of the Governor of Kentucky 

Decorated by Burdorf’s, Inc., of Louisville 

TyPicaL of the gracious dignity of this Southern residence is the 

Family Drawing Room, where Cheney decorative fabrics are used 

exclusively. Draperies of soft blue-green damask harmonize beau- 

tifully with the rich striped cut velvet . . . the gold silk velvet . . . the 

multi-colored brocades and brocatelles used for sofa and uphol- 

stered chairs. Notable fabrics for notable surroundings, they are 

worthy examples of Cheney Brothers’ fine craftsmanship and high 

standards of quality. 

CHENEY BROTHERS 
Quality manufacturers since 1838 

509 MADISON AVENUE, NEW YoRK 22, N. Y. 

Velvets—Pile Fabrics—Cravats—U pholstery and Decorative Fabrics 

* 

CHENEY Yarns for Industry—Men’s Wear Fabrics—Machine Thread—Industrial Fabrics 

FABRICS Sales Offices 

BOSTON e¢ PHILADELPHIA e CHICAGO e LOS ANGELES 

MILLs AT MANCHESTER, CONN. 

ALSO AT MANCHESTER, CONNECTICUT, A SUBSIDIARY...PIONEER PARACHUTE COMPANY 

Ka) 

TOD ODOT ODO OS CSCS OS OS OCS SE . 
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Ii i, conspicuous elegance of this Baroque Dining Room grouping 

is evident in every detail... in the magnificent carving of the 

serving console ... in the artful contours of the beautifully turned chairs with their 

delicately handcarved intertwined aprons... in the brilliant and exciting use of a dashing upholstery fabric, quilted to 

illuminate the important design. * This touch of genius in Baroque is a reminder that Grosfeld House, in collaboration 

with America s foremost decorators, does the unusual no matter what the period. Plan to visit Grosfeld House soon. 

N 

WE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS Sf Anosfold Slouse 

New Yori, — 320 East 47th Street + Chicago—6606 North Wabash Avenue + Los Angeles —207 North Vermont Avenue 



COLUMBIA 

“What's the matter with HER . . . did she get a raise ?“’ 

“No, they just gave her the office that has Columbia Window Shades! “’ 

That's the kind of “lift” our handsome, easy-to- 

handle window coverings always used to give... 

and will again, as soon as normal production is 

resumed. 

Right now, your buildings may have to get 
along with present window shades or Venetian 

blinds, since stock is limited. But soon, we hope, 

you'll be able to get the same fine-quclity win- 

dow coverings Columbia is known for. Plus that 

“service” touch our hand-picked dealers know 

how to give so well. You can always count on 

them for expert advice and help. 

See Sweet’s Architectural Catalogue for more complete information on Columbia products. 

WINDOW SHADES 

AND VENETIAN 

MILLS, INC. ° 225 FIFTH 

BLINDS 

AVENUE, NEW YORK 10, N. Y. 
ee 
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Expanding 
A SMALL SALESROOM WITH 

Mirrors 
Designed by Morris Ketchum Jr. of 

Ketchum, Gina & Sharp, architects. 

Facing an entire wall with plate glass mirrors to Only Polished Plate Glass, like the Libbey‘Owens* 

“provide extra spaciousness and a good reflecting Ford glass used in the installation shown above. 

surface for department merchandise” was the pur- will give the architect and designer the brilliance. 

pose of this installation, according to the designer. clarity and faithfulness of reflection so essential 

Not only was the store “opened up”, but the en- to the display and sale of merchandise. Whenever 

tire interior was brightened and given new life and wherever you use mirrors, be sure that they re 

hecause of the light-borrowing quality of mirrors. made with genuine L*O-F Polished Plate Glass for 

Commercial mirrors, whether made with clear the finest reflections. Libbey‘Owens:Ford Glass 

or colored plate glass must be of the best quality. Company, 3365 Nicholas Bldg., Toledo 3, Ohio. 

wt 
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weenie" Dished Plate «**** use Lor LIBBEY* OWENS - FORD 



inside | 
outside | 

June House & Garden shows how a house 

can acquire new dimensions by the simple 

addition of all outdoors. Summer living sug- 

gests sky-high porches, trim terraces. fresh 

paint, circus-striped awnings...and a gay 

story: scene 5 

assembly of furniture indigenous to fresh 

air. Timely as a weather report, House & 

Garden creates new decorating trends, keeps 

its readers buying, converts seasonal changes 

into sales for its advertisers. 

OUSe & Garden 
A CONDE NAST PUBLICATION 



Se | 

225 FIFTH AVENUE, NEW YORK 10. N. Y_ 
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| For the designer of int2riors, a 

| renaissance of endless possibilities 
, 

forcolor,movementandform. A } 

challenge to do — to dare. 

ORS 



PLASTIC VENEER 
ye 

One of six modern end tables finished in 

Rose de Brignoles Sans-Marb Plastic Veneer, 

designed by Harper Richards for the Associated 

American Artists Galleries, Chicago 

SEND FOR FULL COLOR BROCHURE OF WOOD GRAINS AND MARBLE RECREATIONS 

THE MEYERCORD CO. ° CHICAGO 44, ILLINOIS 

INTERIORS 



| The Wood of the Masters 
In the golden age of woodworking, Thomas Sheraton wrote, 
“Of all woods, mahogany is the best suited . . . it works up 

easily, has beautiful figures, and polishes so well that it is 

an ornament to any room in which it is placed.” 

In the practical thirties, the Forest Products Laboratory 

reported, “No wood equals it (mahogany) in workability 
and resistance to warpage, shrinkage and expansion.” 

When Pearl Harbor sent scientists on a hunt for the best 

material out of which to build such new weapons as PT 

boats and gliders, mahogany again provided the answer. 

Today, with a world to rebuild, designers, experimenting 

with plywoods, report mahogany the most satisfactory 
because no other wood equals it in structural quality, 
stability, affinity for modern adhesives, and range of 
decorative applications. 

Truly, mahogany is the wood of the masters, whether the 

basis of judgment be beauty or utility or strength, whether 

the application be traditional or contemporary. 

Write for your copy of 
the informative 71-page 
**Mahogany Book.” 

¥ 

MAHOGANY ASSOCIATION, Inc. 
MAHOGANY 75 EAST WACKER DRIVE 2s CHICAGO 1, ILLINOIS 

“After all... there’s nothing like MAHOGANY” 

33 
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UELEL? 
you're bound to hit what you planned to, 

but you hit a lot of unnecessary 

territory, too, waste ammunition. 

Bullets go where they're aimed. 

Don't waste circulation. Aim your Selling 

message at the customer-group that 

literally moves mountains of merchandise 

— the readers of MADEMOISELLE. A mammoth 

with mass pulling-power! It’s the group 

so influential that upon publication of one store's 

sweaters in a town where MADEMOISELLE’S circulation 

was only 1000. How come? The readers of this 

magazine have such confidence in the merchandise 

advertised between its covers, that they not only 

buy for themselves, but exert a strong 

influence on others to buy. 

When you're in a buyer’s market again, 

and when space is available in MADEMOISELLE, 

aim your advertising at the young reader-audience 

that always has bought, and will continue 

to buy at a terrific rate, the worthwhile 

merchandise advertised in MADEMOISELLE. 

<> WOME *name on request 

Dea ‘ADEHOISELLE 
BUY 

WAR EDITORIAL OFFICES: 122 E. 42 ST., NEW YORK 17 + ADVERTISING OFFICES: 122 E. 42 ST. 
NEW YORK 17 + 230 N. MICHIGAN AVE., CHICAGO 1 + 403 STATLER OFFICE BLDG. 

BONDS BOSTON 16 + 101 MARIETTA, ATLANTA 34 + 702 GARFIELD BLDG., LOS ANGELES 4 
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Buckshot peppers a wide area. True, 

mass-group? No, a highly selective group 

ad,* they created an immediate demand for 600 | 
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TO SIT ON... 

..-18 SO RESTFUL AS 

Cross-section above shows how Foamex sim- 

plifies deep-cushioned seating. One molded 

material does the job of both springs and 

stuffing. And does it better. 

If you're a designer fighting for simplicity, Foamex is 
your ally. 

If you're an advocate of more comfortable living, 
Foamex is on your side. 
A single layer of this Firestone rubber-latex foam 

is all that’s needed for deep-cushioned ease in easy 
chairs, sofas, built-in seating. 

Foamex provides its own springy-ness, its own soft- 
ness—both in one sag-proof, lump-proof material. 

It transforms upholstering into a cloud of air-and- 

ANOTHER CONTRIBUTION TO A BETTER WAY OF LIFE by 

NOTHING TO SLEEP ON 
IS SO RESTFUL AS FOAMEX 

FoaMEX 

latex bubbles . . . millions in a seat. Each is a tiny air 
cushion. Each is a little spring cushion. Each is a 
breathing valve to keep seating air-cooled, dust-free, 
damp-proof, odor-proof. All are welded together into 
one time-and-wear-defying unit. 

Foamex is proven. Long before the war, it became 
standard for railroad, bus and airline seats, and in 
several leading automobile models. Put it into your 
post-war plans for homes, hotels, restaurants—wher- 
ever it pays to be economical with space and lavish 
with comfort. 

Meanwhile, those little Foamex bubbles have a big 
job to do—shielding fighting men from concussion. 
P.S. The iceal covering for Foamex seats— 
Velon*, Firestone’s wonder fabric. Makes 
smarter colors practical. @ TRADEMARK 

Firestone 
LISTEN TO THE VOICE OF FIRESTONE MONDAY EVENINGS OVER NBC 



AGELESS BEAUTY— 
Wood is truly a decorator’s most ver- 

satile instrument of expression, when 

ageless, dignified beauty is the goal. 

Weldwood Hardwood Plywoods 
offer a practical method of endow- 
ing offices, stores, hotels and homes 
with the lasting beauty of genuine 
wood ... at relatively low cost. 

Plastics and Wood Be 
Welded for Good ** 

Practically every hardwood is on the 

Weldwood list . . . from fine domes- 
tic walnuts, oaks and birches to ex- 

quisite imported woods. War condi- 
tions limit present stocks. 

Office of Mr. L. M. Giannini, President, Bank of 
America, San Francisco. Designed by F. G. Munk 
and installed by The Fink & Schindler Company. 
Laurel Weldwood with Mengel Flush Doors were 
used, 

Waterproof Weldwood, so marked, is bonded 
with phenol formaldehyde synthetic resin. 
Other types of water-resistant Weldwood 
are manufactured with extended urea 
resins and other approved bonding agents. 

WELDWOOD Plywood 
Weldwood Plywood and Plywood Products are manufactured and marketed by 

UNITED STATES PLYWOOD CORPORATION 

New York, N. Y. 
Offices in principal cities 

THE MENGEL COMPANY 
Incor porated 

Louisville, Ky. 

INTERIORS 



Have you ever noticed the contented look 

on a man’s face when he sits down on a 

comfortable chair? Goodform Aluminum 

Chairs are primarily designed for Comfort. 

They are strong and sturdy. Their light 

weight makes them easy to move about. Their 

modern design and sparkling aluminum finish 

gives them a distinguished appearance. They 

require a minimum of maintenance and will 

serve for a lifetime. 

After the war there will be a Goodform 

Aluminum Chair for every purpose — for 

offices, hotels, restaurants, clubs, hospitals, 

ships, trains and public buildings. There will 

be no better investment in seating than a 

GOODFORM ALUMINUM CHAIR. 

HE GENERAL FIREPROOFING COMPANY 
os YOUNGSTOWN 1, OHIO 

METAL DESKS: « ALUMINUM CHAIRS + METAL FILING CABINETS - STEEL SHELVING - FILING SUPPLIES - SAFES - STORAGE CABINETS 



A TRADITIONAL POLICY 

\X e acknowledge gratelully 

the fine spirit of cooperation our many good cus- 

tomers have extended to us in these difficult times. 

In facing the facts of short supply and long 

demand realistically, we have frequently found a 

mutually happy solution to the problems the Dec- 

orator meets which concern fabrics in decoration. 

We are committed to a continuation of our 

close support of the Decorator — in fact, Serving 

the Decorator has been a traditional policy here 

for more than three-quarters of a century. Your 

needs have first claim upon our attention now as : 

in the past. 

STROHEIM & ROMANN 
Uphobtecy and Decorative Gubuics | | 35 Cast. 5320 Steeet. | 

New York 22 NY 

BOSTON PHILADELPHIA CHICAGO LOS ANGELES SAN FRANCISCO 

INTERIORS 



RIORS 

4 
: 
: 
i 

s 
4 

*R 

jtor Beauty and Comfort 

OUTDOORS and INDOORS 

—Jalterini 
WROUGHT IRON 

FURNITURE 

U. S. Pat. Off. 

K B. SALTERINI CO. - 510 E. 72nd ST. ~NEW YORK 21, N. Y. 
JUNE 1945 

eS 

7a 
54 Ps 

Now you may again use lovely dining 

or sitting groups of Salterini Wrought 

Iron Furniture to make terrace, garden, 

breakfast nook or dining alcove more 

colorful and comfortable. 

Because of shortages of materials and 

labor we will not be able to supply you 

as fully or as quickly as you want... 

or as we’d like to be able to. We are 

sorry, too, that the exclusive NEVA-RUST* 

process that guarantees Salterini Wrought 

Iron Furniture against rust for at least 

six years is not available at present. 

As nothing replaces the complete protection 

the NEVA-RUST* process gives, we advise you 

to tell your clients to wait, if they can, 

for the “Real McCoy” — Salterini NEVA-RUST* 

Wrought Iron Furniture. 

= ——— 

die 
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W. had a choice of two roads when emergency struck. 

One course would have been easy .. . the way we went 

was hard. For we decided to maintain our standards and 

cut production of cloth. We turned away new clients and 

discontinued some lines. But those we served were offered 

only the best of good craftsmanship. Now that some of the 

worst is over we look to peaceful days when we'll be able 

to meet all demands of discriminating decorators. In the 

meantime we are pleased with.our course and hope that 

you are too. For in a small way we prove that fine tradition 

can ...and will... survive. 

ARTHUR:H-LEE6SOMS 2s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

PHILADELPHIA CHICAGO LOS ANGELES 
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Conferences by afp joie ment onky 

EXAMPLES OF OUR CRAFTSMANSHIP ARE SHOWN ANY TIME AT RENVERNE 515 MADISON AVE. NEW YORK 

Rec RATER 

BS dont 

# ag ee e 2 x ‘ OS > ee : 

THE IMPRESSION THAT ALL OUR WORK IS OVER-ELABORATE PLEASE 

STUDY THE CABINETS ILLUSTRATED ABOVE. THEY ARE RECORD CABINETS AND ARE 

PART OF A LARGER INSTALLATION. THE MAIN WOODS ARE MAIDOU & MYRTLE BURL. 

THERE ARE ALSO TWO HANGING CABINETS. INLAY DESIGNS AFTER E. BUK ULREICH. 

945 

IF YOU HAD 

ORS JUNE 
4} 
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A glimpse of 

an intimate 

and charming corner 

in the Hotel Pierre. 

Wore aul Wore 

decorators and architects, when planning the remodelling and 

redecorating of hotels, theaters, clubs and other public buildings, 

look to us for the re-styling and re-building of furniture as well 

as for many new articles to be specially created for their purposes. 

Our facilities for the increasingly extensive handling of this type 
of service are necessarily being greatly expanded. 

The illustration shows an appropriate grouping in an installation 

that we recently created in one of New York’s most exclusive hotels, 

where the noted Mrs. Marie B. Garvey designed the interior 

decorations with all the effectiveness so characteristic of her art. 

URNITURE 
COMPANY 

SHOWROOMS: 300 EAST 64th STREET, NEW YORK 21, N. Y. ® Telephone: REgent 7-2890 

INTERIORS 
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| Mi grrors 

ON CHESTS 

No. 803 

No. 809 

ON TABLES 

No. 801 

HESE chests and tables by 

I. Schwartz reveal the 

artistic and decorative qual- 

ities of mirrors when used on 

furniture. Smoked dark antique 

mirrors with bead edges fin- 

ished in antique gold leaf 
zharacterize each of these well- 

made, useful and adaptable 

pieces. A wide selection is al- 
ways available, or our special 

service department will gladly 

submit ideas and designs to 

meet individual requirements. 

809—LAMP TABLE, with drawer, 18/’x24/’x 
28/7 

802—CHEST, with trays and shelves, 18/’x 

808—COFFEE TABLE, 34/’x34/’x17’” 
806—BEDSIDE TABLE, with 3 trays, 20/’x 

801—CHEST, with trays and shelves, 18/’x 
Also in 18/’x42/7x54” 

803—COMMODE, trays and shelves, 18/’x 

No. 806 

GLASS AND MIRROR COMPANY 

317-19 East 64th St., New York 21, N. Y. 

REgent 4-1560-1561 

43 



Furniture designed by NORMAN BEL GEDDE' 

VALLEY FURNITURE CO. Fabrics by CHENEY BROS. 

A PICTURE OF {juality 
Pe ee 

The inescapable attractiveness of this setting is the product 
FRAO Vt he 

of quality. It is pleasant to the eye. What does not meet 

the eye is the No-Sag* Spring construction that makes 

such quality possible. For No-Sag Springs supply the ele- 

ments that create quality . . . and here they are: 

®@ Because No-Sag Springs are self- 

conforming, they create luxurious comfort. 

®@ Because No-Sag Springs are self- 

supporting, they eliminate perishable 

materials like webbing and twine-ties, 
c : ty The ONLY Self-Supporting + Self-Conforming Spring 

thereby adding years of serviceability. 

@ Because No-Sag Springs function in O ms S, a 1] YA 

a minimum of space, they permit Z BLE TUUNLY 

styling and designing impossible 
with any other spring construction. OUR ENGINEERING DEPT. is available for consultation. We will 

even spring up and upholster, free of charge, any sample frame you send 

us—and return it with complete construction svecifications. 

*Pctented and Pats. Pending. 

Write to 

Dept. | for “Progress NO-SAG SPRING COMPANY KAY MANUFACTURING CORP. 
Booklet describing the : 

numerous applications Executive Offices: Executive Offices: 

of these unique 21590 Hoover Road, Detroit, Michigan Foot of Warren Street, Brooklyn, N. Y. 

springs. Permanent Display Quarters: American Furniture Mart, Chicago 

INTERIORS 



Rah ot gna 

ne eee 

ee ee ee 

Fy 

even 

nit RNA AEN ee nT SF 

Sin 

OLtp COLONY 
FURNITURE COMPANY 

wy Ploy, es i x< Zz 
<a) © 
Yor we 

NEW YORK: 385 Mapison Ave. *& BOSTON %* LOS ANGELES: Haroto Hertiny, 816 SoutH Figueroa St. 



r te | 
XY 

CHINESE 
TEMPLE 
GARDEN Attn iininsiicat 

Schumacher’s exquisite inf 

terpretation of the fame) 

Willow Ware design 

done with the delicaf) 

artistry of old Chines) 

brush strokes. A fabulouf : 

wallpaper for living room 

dining rooms and receptit 

halls. White on Venetia 

Rose and Creme on Antti 

26" trimmed width, 

repeat. Remember, you wil 

always find “ALL-THREE 

at Schumacher’s: Fabris 

Wallpapers, Carpets. 

F. SCHUMACHER & C6 

60 WEST 40th ST., N.Y. 18,N.! 

Uptown Showroom: 535 Madison Aven 

— att 

PARIS * PHILADELPHIA » BOSTON « CHICA 

ST. LOUIS * LOS ANGELES * DETROIT 

DALLAS « GRAND RAPIDS « ATLANTA # CLEVEA™ 
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TE DEUM LAUDAMUS 

WE PRAISE THEE, O GOD; WE ACKNOWLEDGE THEE TO BE THE LORD. 

ALL THE EARTH DOTH WORSHIP THEE, THE FATHER EVERLASTING. 

TO THEE ALL ANGELS CRY ALOUD; THE HEAVENS, 

AND ALL THE POWERS THEREIN; 

TO THEE CHERUBIM AND SERAPHIM CONTINUALLY DO CRY, 

HOLY, HOLY, HOLY, LORD GOD OF SABAOTH;: 

HEAVEN AND EARTH ARE FULL OF THE MAJESTY OF THY GLORY. 

THE GLORIUS COMPANY OF THE APOSTLES PRAISE THEE. 

THE GOODLY FELLOWSHIP OF THE PROPHETS PRAISE THEE. 

THE NOBLE ARMY OF MARTYRS PRAISE THEE. 

THE HOLY CHURCH THROUGHOUT ALL THE WORLD 

DOTH ACKNOWLEDGE THEE; 

THE FATHER, OF AN INFINITE MAJESTY: 

THINE ADORABLE, TRUE, AND ONLY SON; 

ALSO THE HOLY GHOST, THE COMFORTER. 

THOU ART THE KING OF GLORY, O CHRIST. 

THOU ART THE EVERLASTING SON OF THE FATHER. 

WHEN THOU TOOKEST UPON THEE TO DELIVER MAN, 

THOU DIDST HUMBLE THYSELF TO BE BORN OF A VIRGIN. 

WHEN THOU HADST OVERCOME THE SHARPNESS OF DEATH, 

THOU DIDST OPEN THE KINGDOM OF HEAVEN TO ALL BELIEVERS. 

THOU SITTEST AT THE RIGHT HAND OF GOD, 

IN THE GLORY OF THE FATHER. 

WE BELIEVE THAT THOU SHALT COME TO BE OUR JUDGE. 

WE THEREFORE PRAY THEE, HELP THY SERVANTS, 

WHOM THOU HAST REDEEMED WITH THY PRECIOUS BLOOD. 

MAKE THEM TO BE NUMBERED WITH THY SAINTS, 

IN GLORY EVERLASTING. 

O LORD, SAVE THY PEOPLE, AND BLESS THINE HERITAGE. 

GOVERN THEM, AND LIFT THEM UP FOR EVER. 

DAY BY DAY WE MAGNIFY THEE; 

AND WE WORSHIP THY NAME EVER, WORLD WITHOUT END. 

VOUCHSAFE, O LORD, TO KEEP US THIS DAY WITHOUT SIN. 

O LORD, HAVE MERCY UPON US, HAVE MERCY UPON US. 

O LORD, LET THY MERCY BE UPON US, AS OUR TRUST IS IN THEE. 

O LORD, IN THEE HAVE I TRUSTED; LET ME NEVER BE CONFOUNDED. 

47 



ART AND COMFORT 
MAIN GALLERY, SHOWING CLEVER CONCEALMENT OF INCANDESCENT 

HOLLOPHANE UNITS AND GENERAL FLUORESCENT TUBES, DIFFERING ASSOCIATED AMERICAN ARTISTS 

TEXTURAL BACKGROUNDS ON WALLS DIVIDED BY TRANSITE COLUMNS. 

Pyne, ee 
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GO WELL TOGETHER 

OPEN A NEW GALLERY IN CHICAGO 

N past years, struggling young artists have evolved 

| all sorts of cooperative marketing schemes to get 

around the 20 per cent to 50 per cent commissions 

that traditional art dealers charge for the marketing 

of their opera. It is not to be denied that when the 

Associated American Artists were organized in 1934, 

some such idea was in their minds, but with this all 

important difference: the Associated American Artists 

were by no means unknown and struggling, and a 

good many of them were none too young. Today 

their membership includes a very large proportion of 

those more affluent modernists who might be de- 

scribed as ‘a little left of center’; Peggy Bacon, Tom 

Benton, John Steuart Curry, George Biddle, Adolf 

Dehn, Ernest Fiene, George Grosz, Doris Lee, Luigi 

Lucioni, Frank Mechau, Paul Sample, Raphael Soyer, 

and dozens of others. 

When the group was organized, they outraged 57th 

Street tradition by offering original lithographs and 

prints at five dollars apiece—and these are still the 

backlog of their commercial success. But very soon 

they were selling major works at prices that would 

be very satisfactory to 57th Street, and only a few 

weeks ago they were able to open the Chciago gal- 

leries illustrated on these pages. 

ARTISTS PICK A PROFESSIONAL 

Here too, the Associated American Artists broke with 

a couple of art world traditions. They chose as di- 

tector of the Chicago gallery an ordained minister 

and professional organist named Floris Ferwerda 

(Ph.D.), and these highly vocal and extremely indi- 

vidualistic Art Artists agreed to let a trained industrial 

designer, Harper Richards, newly elected president 

of the American Design Institute, do their new gal- 

leries for them. Architect Harry Harman worked with 

him on the job. 

The space that designer Richards had to work with 

wads once used as showrooms by Yamanaka & Com- 

pany, and was acquired from the Alien Property Cus- 

todian. It consists of a ground floor and basement, 

the latter now devoted to five dollar prints and in- 

expensive water colors. 

THAT HOME ATMOSPHERE—AND DISPLAY SPACE 

“My first desire,”’ Mr. Richards writes, ‘“was to correct 

the faults I have found with most art galleries: 
namely cold, austere, uncomfortable surroundings 

which do so little to enhance the art which they dis- 

CONTINUED ON PAGE 106 
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TERRA COTTA WALLS AND BLACK ASPHALT TILE FLOOR MARK THE 

ENTRANCE LOBBY. LOUVERS HIDE RADIATORS. MEYERCORD SANS-ARB 

STAND UNDER WOOD SCULPTURE IS REMOVABLE FOR OTHER EXHIBITS. 

Chicago Architectural Photo Co. 

SIMPLE DOWNSTAIRS GALLERY FOR $5 PRINTS IS WHERE GREATEST 

VOLUME OF BUSINESS IS TRANSACTED. INTERESTING FEATURES ARE 

WHITE SAND-FILLED PLASTER ASHTRAYS SCREWED TO THE WALL. 

DESIGNER RICHARDS’ OBJECT WAS TO HANG PICTURES IN THE ATMOSPHERE 

OF A COMFORTABLE MODERN HOME. UPHOLSTERED SOFAS, TABLES, 

ETC., ARE AS MUCH A DISPLAY DEVICE AS AN AID TO THE FOOTSORE. 



BLUE GREEN LOBBY AND GENERAL RECEPTION 

ROOM HAS A 13-FOOT CEILING IN INTERESTING 

CONTRAST TO THE COMPARATIVELY 

LOW-CEILINGED GALLERY BEYOND, WHICH 

IS IN SOFT BEIGES AND BROWNS. PICTURES 

HANG ON RODS FROM CONCEALED TROUGHS 

IN THE PARTITIONS. 

ART AND COMFORT 

PRIVATE VIEWING ROOM WHERE FAVORED 

CLIENTS ARE GIVEN AND SHOWN THE WORKS. 

THE OAK CABINET CONTAINS SUITABLE BOTTLES 

AND GLASSES. BACK OF THE LITTLE STAGE 

IS A STOCKROOM FROM WHICH MORE 

MASTERPIECES CAN BE INSTANTLY PRODUCED. 
By, 
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CIRCULAR ENTRANCE VESTIBULE AT 

UPPER RIGHT. LOW-CEILINGED LOBBY 

IN FOREGROUND IS SEPARATED 

FROM IT BY WIRE GLASS AND 

TRANSITE. BRASS RAIL IS PART OF 

THE ORIGINAL STAIRWAY. THE REST 

HAS BEEN PLASTERED IN. 

CLEARER VIEW OF THE WIRE GLASS 

SCREENS THAT ENCLOSE THE 

PLANTING. THE LONG DRAPE IS DEEP 

BLUE-GREEN WITH A LAUREL PATTERN 

THE DOOR AT UPPER RIGHT LEADS 

OUT TO THE STREET. CEILING IS 

GREEN-WHITE. 
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PLANNED FOR BUSINESS AND PLEASURE 

)BERNARD RUDOFSKY DESIGNS AN OFFICE-RETREAT FOR JOHN B. SALTERINI 

i OTH owner and designer of the pleasant place de- 

> scribed here are known to readers of INTERIORS. 
| The gentlemen differ markedly in personality. 

"Stormy petrel Rudofsky can always be counted on 

\to throw a bombshell into complacently accepted 

designs for living. Food, clothing, and shelter are all 

) within his range. Last winter he made a frontal attack 

on the idiocies of contemporary attire in the form of 

the Museum of Modern Art exhibit, Are Clothes 

) Modern?. The attack will be sustained by his forth- 

coming book. And he has plugged the patio house, 

and horizontal dining @ Ja Roman Empire, and many 

other re-arrangements for living, all the while carry- 

ing on an architectural career recorded by the 

journals of three continents. 

The benign Mr. Salterini pioneered in wrought iron 

funiture many years ago, as craftsman, designer, 

and manufacturer. (During the war he has added the 

large-scale manufacture of iron jacobs ladders to 

his accomplishments.) In the course of his career, he 

has gradually amassed wide respect and a host of 

friends, along with more material rewards. 

lt happened that Mr. Salterini had an empty top 
(third) floor loft, 23 by 80 feet, in one of the New York 

City buildings where his furniture is manufactured. 

He wanted to install offices and an apartment there, 
and asked Mr. Rudofsky to take charge. Surprisingly 

enough they found themselves in accord about the 
desirability and requirements of a retreat—at his 
place of work—where a busy business man could rest ABOVE, OWNER SALTERINI. OPPOSITE, ARCHITECT RUDOFSKY, 

oe entertain friends. The plan above shows how the WHOM STEINBERG HAS PICTURED IN ALL THE MULTI- 

“Oor was laid out. PLICITY OF RAIMENT WHICH HE DETESTS. 

i 





OFFICE-RETREAT 

I," ct 

Ge APRA NE 

4 GLANCE AT THE PHOTO ON 

PAGE 56 WILL DEMONSTRATE THAT THE 

000R TO THE DORMITIORIO IS QUITE 

INVISIBLE WHEN CLOSED. THE TABLE 

iS ALL THAT REMAINS OF AN ORNATE 

BRONZE, MARBLE-TOPPED (REAL) DESK. 

LIGHT COMES FROM FLUSH CEILING 

FIXTURES AND SHADED SPOTLIGHTS. 

A GRAND PIANO HAS YET 

TO BE INSTALLED. 

CARPETING IS CLEARFLEX, OF A 

RUST RED. WOODWORK OF PARTITIONS 

AND DOORS IS A LIGHT BLUE-GREEN, 

CURTAINS BLUE-GREEN AND YELLOW. 

MR. SALTERINPS REGARD FOR 

HOSPITALITY CAN BE JUDGED 

FROM THE FACT THAT HE SPECIFIEC 

A COMPLETELY EQUIPPED 

KITCHEN AND PANTRY WITH 

A MAMMOTH ICE BOX. 

'N THE CONSERVATORY ARCHITECT 

RUDOFSKY USED HIS CLIENT’S OWN 

FURNITURE. LIGHT OAK DESK AND 

SAR IN THE LIVING ROOM, AND DINING 

FURNITURE WERE DESIGNED BY MR. 

RUDOFSKY. LEATHER TRIM IS BRIGHT RED 

A GLASS PARTITION DIVIDES THE 

CONSERVATORY FROM THE MAIN “PARLOR.” 

THERE ARE UN-ENCLOSED COLUMNS 

BETWEEN ALCOVE AND CONSERVATORY. 
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METAMORPHOSIS OF 

AN UGLY DUCKLING 

A BOMBER BASE COMES OF AGE 

RAB construction and army posts are considered 

more or less synonymous. However, the dreary 

immediacy of isolated ugly shacks and barracks, 

placed haphazardly on a piece of bleak land, does 

gradually grow into a solid permanence as the years 

go by and nature assumes her prerogative of giving 

roots and validity to naked man-made structures. 

Witness West Point, Governor's Island, Fort Totten, 

and others. They started much as our army posts for 

this war were started—for instant use and not for 

creature comfort. But with the passing of generations 

they acquired a mellow beauty of their own. 

After V-Day a number of our war-created army train- 

ing centers will of necessity become permanent posts, 

and in time they, too, will take root and grow up to 

become one with their surroundings. But that's 

usually a slow process, requiring decades at best, 

and nature’s cooperation in producing the necessary 

background of trees and shrubs. 

At our largest heavy bombardment air base in the 

Southeast, MacDill Field at Tampa, Florida, slated 

to become a permanent base, a telescoped time 

schedule and the fortunate presence of architects and 

designers in uniform, is speeding up the natural slow- 

ness of that process. Here's a field that started liter- 

ally from nothing. The land had to be dredged from 

Tampa Bay and buildings erected on it before it was 

barely dry. (The first plane landed there on Janu- 

ary 14, 1941.) 

As usual, Army Engineers had charge of the building 

construction, and saw to it that necessary buildings 

went up with a minimum of delay, but also with a 

minimum of the human element. They were utili- 

tarian, they served their purpose—but there comes a 

time when even Army needs outgrow the inflexi 

bility of a utilitarian structure. 

THE POST EXCHANGE 

The first to feel this inflexibility was MacDill Field's 

post exchange. It consisted of three random, dreary 

structures, one of which housed the general merchan 

dise store, the soda fountain and G.I. recreation hall 

Its overcrowded conditions finally had to be allevi- 

ited, and the job fell to architects and designers 

serving in their new war capacity at the Field. Plans 

for expansion were provided by Major Meyer Katz- 
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PATIOS BETWEEN SODA BAR AND MERCHANDISE BUILDINGS 

ARE PAVED IN GREEN CEMENT AND LANDSCAPED WITH FLORIDA 

FAUNA. BRIGHTLY COLORED TABLES, CHAIRS AND UMBRELLAS 

MAKE THEM MOST UNMILITARY RETREATS ON A MILITARY POST 

THE FORMER RECREATION HALL 

WAS CLEARLY MARKED; ITS 

APPEARANCE EXTENDED NO INVI- 

TATION TO COME IN AND RELAX. 

CANOPIES OVER THE THREE ENTRANCE DUORS TO THE REDESIGNED 

POST EXCHANGE UNIT WERE SHAPED TO SUGGEST STRUCTURAL FORMS 

IN AIRPLANE WINGS. SCREENED LOUVERS ABOVE THE STORE’S CANOPY 

PLUS ADDED WINDOWS, IMPROVED THE VENTILATION. 

So | | La 



SCREENED, COVERED ARCADES TIE THE PX BUILDINGS INTO A UNIFIED 

GROUP. THREE PUBLIC TELEPHONE BOOTHS WITH ACCESS FROM THE 

STREET, WERE INCORPORATED INTO THE DESIGN. THE ARCADES GIVE 

PRIVACY TO SODA AND RESTAURANT PATIOS BEYOND. 

Photos by S/ Sgt. Henry M. Jameson 

IN THE ORIGINAL FIELD EXCHANGE, GENERAL MERCHAN- 

DISE DREARILY RUBBED ELBOWS WITH SODA FOUNTAIN 

AND RECREATION AREA, ALL HOUSED IN ONE BUILDING. 

FUNCTIONALLY AND ESTHETICALLY INADEQUATE. 

D THE REDESIGNED GENERAL STORE WAS ABLE TO DISPLAY A LARGER 

RMS VARIETY OF ITEMS TO BETTER ADVANTAGE. SALVAGED SHOWCASES 

\NOPY WERE REASSEMBLED AND LINKED BY STORAGE CABINETS. NEW 

COUNTER FRONTS AND SHOWCASES WERE FACED WITH NATURAL CYPRESS. 
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man, former New York architect, and were developed 

and supervised by Captain Joseph J. Roberto, who had 

worked on jobs ranging from furniture design to pre- 

fabricated housing. He was ably assisted by other 

designers and artists in uniform, and by his wife, 

designer Carolyn Kane Roberto. 

It was decided to use one of the three PX structures 

for the general store alone, another for the service 

men's soda bar and the officers’ room, and the third 

for cafeteria and soft drink bar. The three isolated 

structures were tied into a coherent unit by connect- 

ing them with covered arcades. The enclosures they 

formed were made into soda and restaurant gardens. 

PREMIUM ON INGENUITY 

Army recreational projects of this kind get no pri- 

orities, and only locally available materials could be 

used. Funds were far from plentiful. A top appropri- 

ation of $1000 was augmented by profits from the 

CONTINUED ON PAGE 104 

LONG BEFORE COMPLETION THIS STRIKINGLY DESIGNED ENLISTED ey 

MEN’S SODA BAR WAS THE SUBJECT OF AN ENTHUSIASTIC NAME 

CONTEST RESULTING IN ‘“‘WINGSPREAD.’”’ MURAL DEPICTING LIFE 

IN THE ARMED FORCES WAS DONE BY PVTS. RITCHIE AND LIMPUS 

AND IS DRAMATIZED BY EXCELLENT HANDLING OF THE LIGHTING 

A BOMBER BASE COMES OF AGE 

‘“‘WINGSPREAD” INFORMALLY DIVIDES THE OFFICERS’ ROOM (BEFORE 

IT WAS FINALLY DRESSED UP) FROM THE ENLISTED MEN’S SIDE. 

AIR FORCE COLORS RED, YELLOW AND BLUE, ARE USED THROUGHOUT 

THE WHOLE ROOM. LEATHER UPHOLSTERED SEATS ARE RED, THE 

WALLS LIGHT CYPRESS AND WALLBOARD. LIGHT SOFFIT IS BEIGE. 



THE SAME TWO YOUNG PRIVATES (NOW SERGEANTS) ALSO PAINTED 

A MURAL ON THE OFFICERS’ SIDE OF ‘“‘WINGSPREAD” TELLING THE 

STORY OF FLORIDA, FROM SPANISH CONQUEST TO THE PRESENT. 

THE MURAL ON THE REAR WALL, SERVING BOTH ROOMS. IS THE WORK 

OF SGT. CABORE, ANOTHER YOUNG ARTIST IN UNIFORM. 

“BEFORE” AND “AFTER” OF THE ALL-IMPORTANT TELEPHONE CENTER 

LOCATING ALL BOOTHS ON ONE WALL GAVE A MORE SPACIOUS 

INTERIOR, PERMITTED ADDITION OF WRITING DESK AND SPACE FOR 

OUT-OF-TOWN DIRECTORIES. THE COLOR SCHEME CONSISTS OF 

YELLOW WALLS, RED AND GREEN CHAIRS, BLACK ASPHALT TILED FLOOR 
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DESIGNED BOTH FOR WORK AND FOR DISPLAY 

62 

LOOK MAGAZINE'S VISUAL RESEARCH OFFICES 

HE fact that one picture is worth ten thousand words 

is no news to the guiding spirits of Look magazine. 

The rapid increase in circulation from nothing to two 

million in nine short years is largely the result of con- 

stant preoccupation with the persuasiveness of things 

that can be seen and understood with little assistance 

from the alphabet. During a comparatively short period, 

the business of telling, teaching, and explaining by 

means of drawings, diagrams, and other graphic devices 

has been developed into a highly skilled art and a 

highly complicated science. 

For practical reasons Look regards this art and science 

so reverently that the organization maintains a depart- 

ment of Visual Research to study and extend the job 

that can be done with it. 

Director of this department is a twenty-nine year old 

Westerner, Alvin Lustig, who grew up with the school 

of modern design which found such nourishing ground 

on the West Coast. It is pertinent to mention here that 

Mr. Lustig is at home in the fields of interior and archi- 

tectural design, and that he created the typography 

and format of the distinctive California Arts and Archt 

tecture magazine. 

On these pages are shown the offices which Mr. Lustig 

designed for himself and his department in Look’s New 

=a nm 



THE RECEPTION ROOM IS PRIMARILY A DISPLAY AREA, AS 

THESE STAGGERED, ANGLED BOARDS INDICATE. SPOTLIGHTS 

EMERGE THROUGH THE LOWERED CEILING OF WOOD STRIPS. 

OTHERS COME CLOSER TO THE DESK AND WRITING TABLES. 

Photos by Maya-Derren 

OTHER DISPLAY DEVICES IN THE RECEPTION ROOM INCLUDE 

A BACK-LIGHTED BOARD FOR KODACHROMES AND A SLANTED 

TABLE FOR LAYOUTS. KNOLL CHAIRS REST ON A PALE 

YELLOW COTTON RUG ISLAND IN FRONT OF YELLOW DRAPES. 



VISUAL RESEARCH OFFICES 

DIRECTOR LUSTIG’S OFFICE IS A STUDY IN BOLD CONTRASTS— 

BLACK LINOLEUM AGAINST NATURAL RUG, BLACK CABINET 

DOORS AGAINST OPEN SHELVES, BLACK LIGHT COVE AGAINST 

WHITE CEILING. EXTREME FUNCTIONALISM IS LEAVENED WITH 

A STRIKING WALL MOTIF AND AMUSING ORNAMENTS. 
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York headquarters. The offices do three things: they 

are a display area for graphic devices; they serve 

(very efficiently) as a place for the work of the de- 

partment; and they are a testing ground for new 

designs for office furniture and office layouts. 

ae of the experimental nature of the project, 

} Mr. Lustig purposely departed far from the accepted 

pattern of office design. In general, this freshness of 
approach is the most striking characteristic. Handling 

of forms and masses is characteristic of the designer's 

work—effective results are obtained with bold con- 

trasts and rhythms of parallel and opposing line. 

Although furniture and fixtures are unpretentious as 

to decoration and finish, a minute study of functional 

problems is everywhere evident. “A place for every- 

thing and everything in its place,” is obviously the 

working motto, for the order is awe-inspiring. Lighting 

is excellent, and consists of Kurt Versen fixtures care- 

fully placed in an infinite variety of ways. 

Order and efficiency do not create an air of bleakness, 

however. This may be due to the pleasant use of color 

—much natural and gray accented with black and 

white and warmed by soft wall areas of yellow and 

terra cotta—all of which serves as a not too obtrusive 

background for the displays. Another humanizing 

factor is Mr. Lustig’s somewhat whimsical choice of 

omaments—for example, a silver Mexican mask, an 

Aztec figurine or two, a neo-Calderesque reed struc- 

ture, and a pair of polished prisms from a tank 

periscope. 

BLACK AND WHITE DISPLAY BOARD IN THE DIRECTOR’S OFFICE 

STANDS BEFORE A TERRA COTTA WALL. TABLE IS TOPPED BY 

PLATE GLASS. THAT’S AN AERONAUTICAL GLOBE AT LEFT. 

MORE OF THE DESK AND SUPPLY TABLES GLIMPSED ON THE 

OPPOSITE PAGE. BLACK COVE SHEDS BOTH DIRECT AND 

INDIRECT LIGHT. STORAGE ARRANGEMENTS ARE EXCELLENT. 
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i PHOTOGRAPHERS WORK 

AT THESE STAGGERED DESKS. 

RAISED PIGEON HOLES 

GIVE GADGET SPACE 

WITHOUT EATING UP 

DESK-TOP AREA. 

VISUAL RESEARCH OFFICES 

ANTEROOM FOR THE 

SECRETARY IS NEAT 

AND SIMPLE. THERE 

IS PLENTY OF SHELF, 

DRAWER, AND TABLE 

SPACE. GOOD LIGHT. 
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GRANDILOQUENT MAIN ENTRANCE 

rT 7 u 1 comme «=—«OF':«THE METROPOLITAN MUSEUM 

WAS DESIGNED BY FAMED RICHARD 

MORRIS HUNT IN 1902. 10,000 

PEOPLE EACH SUNDAY PASS 

THROUGH THE TURNSTILES. 

myTy ppt AVES 
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“THE APPLICATION OF ARTS TO PRACTICAL LIFE” 

THE GREATEST MUSEUM IN THE WESTERN HEMISPHERE IS 75 YEARS OLD 

N April 13, 1870 a number of distinguished gen- 

tlemen who had been lobbying busily for 

months, received word of the favorable passage of 

a bill by the New York State Legislature. The com- 

mittee included such memorable gentlemen as 

William Cullen (‘To a Wildfowl”) Bryant; Joseph H. 

Choate, Ambassador and raconteur; George Palmer 

Putnam, publisher; Robert Hoe, the printing press 

man; Architect Frederick Law Olmstead, designer or 

Central Park; and Artists Frederick E. Church and 

Eastman Johnson, among others. 

The bill that these gentlemen had sponsored provided 

for". . . establishing and maintaining in said city 

(New York) a museum and library of art, for the pur- 

pose of encouraging and developing the study of fine 

arts, and the application of arts to manufacture and 

Practical life . . . and to that end of furnishing popular 

Instruction and recreation.” 

63 Oe ee ee ee 

Note well those words, “the application of arts to 

manufacture and practical life.” In 1870 the founders 

of the Metropolitan Museum of Art had no money, 

no pictures, no building, not even an Etruscan pot to 

look in (the first object they actually owned was a 
Presuinably Roman sarcophagus, presented by one 

Abdo Debbas), but from the very first they were 

“ware of the importance of Industrial Design. 

FIRST HOME OF THE MUSEUM, 

DODWORTH’S DANCING ACADEMY, 

WAS RENTED FOR $9,000 A YEAR IN 

1871. IT IS NOW THE SITE OF 

GLIZABETH ARDEN’S BEAUTY PARLOR, 

681 FIFTH AVENUE. 



Today the Metropolitan Museum of Art is incontro- 

vertibly the greatest museum of art in the western 

hemisphere and one of the three or four greatest in 

the world. It is decorously celebrating its 75th birth- 

day with the publication of a slender volume on the 

problems of museum administration in general by 

the museum's hawk-billed Director, Francis Henry 

Taylor, to which we will return later in this article, 

and the announcement of a grandiloquent scheme of 

expanding, and at the same time subdividing the 

museum into five separate museums, all under one 

roof but all with their own entrances. As Director 

Taylor announced, ‘The Museum, which has now 

reached such proportions that no normal human being 

can be expected to digest the whole in a single visit 

with any degree of comfort or sanity, will become 

under the new scheme a complex of museums under 

one administration.” New lighting and interior parti- 

tions alone will cost $3,000,000. 

SECOND HOME OF THE MUSEUM, THE DOUGLAS MANSION 

ON WEST 14TH STREET, IS NOW PART OF HEARN’S 

DEPARTMENT STORE. SUBLEASING THE STABLES ADDED 

CONSIDERABLY TO THE MUSEUM'S INCOME. 

Now that the Metropolitan Museum has become one 

of the world’s greatest repositories, the staff has 

become ai little stuffy about its earliest collections. 

It's a little like asking John D. Rockefeller Jr. about 

his buggy riding grandfather’s cancer cure. At all 

events in 1871 William T. Blodgett and John Taylor 

Johnson were able to purchase 174 Flemish and Dutch 

paintings from tycoons who feared the Prussians’ 

advance on Paris, and there had to be a place to 

show them. The first home of the Museum was a 

brownstone house, on Fifth Avenue at 53rd Street, 

then occupied by Frank Dodworth's Dancing Acad- 

emy for Young Ladies and Gentlemen. There the first 

exhibitions were held, and there the general public 

first became aware of the Metropolitan Museum. 

THE GREATEST MUSEUM IN THE WESTERN HEMISPHERE 1S 75 YEARS OLD 

Five thousand people attended in the first two 

months and paid from 25c to 50c apiece to do it. 

In 1873 the Met moved to the Douglas Mansion, 128 

West 14th Street, where now stands Hearn's Depart 

ment Store, and Mr. Dodworth, who, as this depatt- 

ment can testify, operated very differently from 

Arthur Murray, moved back with his black satin knee 

breeches and long wooden pointer. 681 Fifth Avenue 

has always been an arty site. After Dodworth’s and 

the Metropolitan, it is now occupied by Elizabeth 

Arden's Salon de Beauté. 

When Frederick Law Olmstead published his ex- 

tremely advanced designs for Central Park (he 

thought of traffic underpasses in the 1870's), he pro- 

vided space for a future museum of natural history 

on the west side and a future museum of art on the 

east side, and on those two identical sites the two 

museums stand today. The Metropolitan Museum 

moved to its present site and its first permanent 

Ss Wie 
N eras 

THIS MOORISH WHATNOT BY J. W. MOULD WAS THE 

MUSEUM’S FIRST PERMANENT BUILDING AND IS STILL PART 

OF THE STRUCTURE IN CENTRAL PARK. TODAY IT HOLDS 

THE ARMOR COLLECTION AND SOME MEDIEVAL SCULPTURE. 

siructure in 1880, and this Moorish Gothic weirdy, by 

an architect called J. W. Mould, is still part of the 

museum structure today. It takes sharp eyes to find 

it, but it now houses the armor and part of the 

medieval sculpture. In 1880, too, the museum opened 

its Industrial Art School. 

Through the years the collections grew, and the 

building threw out additional tentacles, all designed 

by different architects: Arthur L. Tuckerman made 

the first addition, famous Richard Morris Hunt (of the 
Vanderbilt chateaux) made the monumental Fifth 

Avenue entrance (see page 67) in 1902, and the two 

wings stretching north and south of this were the 

last things designed by Stanford White before he 

got himself shot. 
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The first part of the Metropolitan's collections to attract 

international interest were the pots and jars, carvings, 

and other statuettes dug up on the island of Cyprus 

by an Italian-born Civil War veteran, General Louis 

Palma di Cesnola, who was the museum's first paid 

director and had a droopy white moustache like a 

walrus in a snowstorm. Still, though the museum 

continued to grow in richness and importance, it was 

not until the mid 1920's, after it had acquired the 

Hearn, Altman, Morgan, and Havemeyer collections, 

that the Metropolitan could houestly stand in the 

same company with such great institutions as the 

Louvre, the British Museum, the Vatican or the 

Uffizzi. It can now, positively. If the Museum owned 

nothing else but the El Greco ‘View of Toledo’’ shown 

on this page, it would still be a place of pilgrimage 

for students and designers. 

While the Museum was acquiring these masterpieces, 

- 

EVERY SCHOOLBOY KNOWS WINSLOW HOMER’S “THE 

GULF STREAM,” ONE OF THE MUSEUM’S MOST POPULAR 

WORKS. A WATER COLOR SKETCH OF THE SAME SUBJECT 

IS FAR MORE HIGHLY REGARDED BY ART CRITICS. 

it also acquired a vast number of lesser works, many 

of which are known to every schoolboy in the land. 

We illustrate two of these, Winslow Homer's famous 

Painting “The Gulf Stream,” and J. P. Morgan's gold 
and enamel salt cellar, which may or may not be 

the work of Benvenuto Cellini. There are many more: 

Romney's portrait of “The Calmady Children,” Sar- 

gent's portrait of “Madame X,” and last but not least, 

“Washington Crossing the Delaware” by E. Leutze. 
Ever since the Metropolitan became really important, 

arty directors and curators have been secretly 
ashamed of this enormously sentimentalized canvas, 
and they are always trying to hide it somewhere, 
on a back staircase or little visited corridor, and just 

aS regularly patriotic societies scream for it restora- 
CONTINUED ON PAGE 104 

ONE OF THE WORLD’S GREAT PAINTINGS, EL GRECO’S 

“VIEW OF TOLEDO,’’ CAME TO THE METROPOLITAN IN 1929 

AS PART OF THE HAVEMEYER COLLECTION. THAT SAME YEAR 

THE MUSEUM HELD ITS 11TH INDUSTRIAL ART EXHIBITION. 

WHETHER OR NOT THIS GOLD AND ENAMEL SALT CELLAR 

WAS MOLDED BY BENVENUTO CELLINI IS A MOOT 

POINT, BUT IT ONCE BELONGED TO J. P. MORGAN AND IS 

ONE OF THE METROPOLITAN’S BEST KNOWN TREASURES. 



GEORGE FARKAS’ TRADE MARK SHOWS THE BASIC SHAPE 

USED WITH LITTLE MODIFICATION THROUGH HIS ENTIRE 

LINE OF MEXICAN CYPRESS FURNITURE. IT MAKES SIDES 

FOR A SURPRISINGLY COMFORTABLE CHAIR, SOFA, OR 

LOVE SEAT, IS CUT DOWN FOR TABLE BASES. 

AS YOU SEE, TABLE AND CHAIR WERE MADE FROM 

IDENTICAL CUTS OF LUMBER—WITH OBVIOUS DIVI- 

DENDS IN MANUFACTURING EFFICIENCY. CRISS-CROSSED 

CANVAS OR LEATHER MAKES THE WEBBING. OPTIONAL 

SEAT AND BACK CUSHIONS ARE ALSO IDENTICAL. 

PRACTICAL PATTERNS | | 

NEW FURNITURE LINES HERALD A 

HE problems of furniture design can be divided 

into two classes, those which affect the qualities 

of the finished product, and those which affect the 

method of its manufacture. It is curious but true that 

in discussing design we almost always limit ourselves 

to “use” factors—esthetics and mechanical perform. 

ance—to the exclusion of the ease or efficiency with 

which the design can be translated into a manufac. 

tured product. That side of it has always seemed a 

little vulgar, like the profit on the work of Very Fine 

Art. Moreover, holding handwork in reverence (not 

that we mean to disparage it here), many of us have 

blindly accepted the theorem that the better adapted 

to mass manufacture an article may be, the poorer 

its design. 

But a change is becoming noticeable. Maybe manv- 

facturers are beginning to believe that good design 

pays, or maybe designers acknowledge that the 

machine is here to stay. Whatever the reason, the 

DOUBLE THE LENGTH OF THE STRONG CONNECTING RODS 

FOR FARKAS’ LOVE SEAT; TRIPLE IT FOR THE SOFA. 

DU PONT CHROMATED ZINC PRESSURE TREATMENT GIVES 

A FIRMER GRAIN AS WELL AS FIRE AND TERMITE 

RESISTANCE TO MR. FARKAS’ MEXICAN CYPRESS. 

4 

i 

H 

As 

H 

ee ee) ee ee ee © | 

~~ eh Ue hlUrrlCUr. 



i 

z 

NS} FOR MANUFACTURERS 

> AL HEALTHIER APPROACH TO DESIGN 

rided fact is that better design talent is being brought to 

tlities bear on the design of furniture intended for mass 

t the manufacture. 

> that On these pages we show three new lines of furniture 

elves developed by designers who are deeply concerned 

form. with manufacturing problems. In one case the de- 

with signer Owns and manages the company. All three 

ufac —F are extremely successful, and all three are excellent 

1ed a in terms of mechanical performance. As to esthetic 

Fine qualities, they vary considerably in type and effect- 

> (no but look at the photos for yourself. HOT FOODS STAY HOT AND COOL FOODS COOL LONGER 
have Illustrations on page 70 and the diagram on page 7] 

' IN THE EARTHENWARE JARS ON THIS SERVING WAGON 
opted show the line developed by George Farkas. Mr. 

: a DESIGNED BY PAUL BRY FOR THE RAYMOR MANUFAC. 
jooTer Farkas staged a triple coup by creating an original 

TURING DIVISION. FLUTED GLASS AND BINDING TRIM 
basic shape adaptable to chairs, love seats, sofas, 

at Be ARE PRIORITY FREE. BLEACHED WOOD IMITATES REED 
and tables; by obtaining four million board feet of 

nanu- Mexican Cypress of a type usually unsatisfactory for 

esign furniture manufacture; and by processing it with the 

tthe Du Pont Chromated Zinc Chloride pressure treatment. 

1, the Who says designers are impractical? 

DIAGRAM SHOWS THE UNUSUALLY SHORT 

CUTS OF LUMBER THAT ARE SUFFICIENT 

FOR THE FARKAS FURNITURE. NO NAILS 

ARE USED, AS THE PIECES ARE DOWELLED 

AND GLUED FIRMLY TOGETHER. 

SOMETHING NEW HAS BEEN ADDED TO THE CONVENIENT, 

STORABLE PUT-AWAY FURNITURE BY FERDINAND KRAMER 

AND FRED V. GERSTEL, WHICH WAS SHOWN IN THE 1943 

INTERIORS. LEFT, A NEW TRAY STAND. ABOVE, WEATHER- 

PROOF KOROSEAL STRIPPING IS NOW USED ON CHAIRS. 





A NIGHT CLUB CALLED ‘‘THE CARNIVAL” 

CREATED FROM AN OLD-FASHIONED WHITE ELEPHANT 

N 1925, when New York's Capitol Hotel was new, 

the amusement district in which it was located 

differed from its present self in one important respect. 

It had not yet acquired the sharp differentiation be- 

tween East and West that is so noticeable today. The 

midtown section east of Fifth Avenue is now the 

habitat of Cafe Society, and of a few pink bohemians 

and connoisseurs of hot jazz who have strayed up 

from Greenwich Village or down from Harlem. The 

area west of Fifth Avenue, fanning out northward 

from Times Square, is the mecca of just folks, civilian 

or military, out for an uninhibited though not too 

extravagant good time. 

The Capitol Hotel is on the plebeian side of town, and 
so situated as to attract sizable crowds of pleasure 

seekers, when it has anything to attract them with. 

Last year, the hotel’s managers were sadly aware 

that their main amusement place was a gargantuan 

ballroom evidently designed for the carriage trade. 
een 06 foot biel. deccected in the hetelt of 1835 THE BAR IS LINED WITH BLACK MIRROR AND TRIMMED WITH 

Tits ai iin enadiiniisiets endl Chaba: didninan tn WHITE PLASTER, REMINISCENT OF THE BLACK AND WHITE 

relief MARBLE USED ON THE NEW FACADE OF THE HOTEL. LEATHER 

ik Pieces init wiih wees we tei eaiaiiion TRIM IS EMERALD GREEN. MOTIFS ARE FRANKLY ROCOCO. 

about this white elephant. He was chosen partly 

because of his versatility. His clients range from 

theatrical and motion picture producers (Artists and 

Models) through window display artists who use his 

manikins, to newspapers that print his syndicated 

comic strips. 

The problem was to make advantageous use of an 

extremely awkward space without extensive, expen- 

sive architectural alterations. Mr. Patterson saw 1) 

that the space was a natural theatre as far as sight 

lines were concerned; 2) that acoustics were bound 

to be relatively poor; 3) the 44-foot ceiling. And he 

decided that the answer to the problem was a theat- 

tical layout devoted to circus-type entertainment in 

addition to the usual night-club dinner, drink, and 

dance. 

A circular, 35-foot proscenium extends into the table 

area. Between performances (bona fide aerial and 

acrobatic acts) the customers use it as a dance floor. 

A movable ring fences in the dancers. It is lowered 

out of the way during performances. 

Harry M. Clawson was the architect on structural 

Problems, and the decorative contractors were G. E. 

Walter & Sons. 

THE ORCHESTRA NESTLES AGAINST STAR-SPANGLED CURTAINS RED, WHITE, AND SILVER DRAPERIES NOT ONLY CONTRIBUTE TO 

ON THE STAGE. IT IS FRAMED BY THREE BROAD STRIPS OF THE CARNIVAL SPIRIT BUT HELP TO ABSORB ECHOES. TWO 

DULL GOLD, HIGHLIGHTED BY FLUORESCENT STRIPS. THE BALCONIES WITH GENEROUS TABLE SPACE CIRCLE THE ROOM. 

CEILING HAS TACKLE FOR BONA FIDE CIRCUS AERIALISTS. SIGHT LINES ARE PRACTICALLY PERFECT EVERYWHERE. 



MODERN BACKGROUNDS 

—PERIOD FURNITURE 

SHOWROOMS FOR CUSTOM MADES 

AN “OUTSIDE-LOOKING-IN” VIEW 

SHOWS HOW GREENERY IS USED To 

TOUCH UP BEIGE COLOR SCHEME 

FIREPLACE IS SET IN FLUSH 

MIRRORED PANELS, WALL LIGHTS 

ARE ABOVE DECORATIVE BRACKETS 

ROOM SHOWN BELOW CARRIES OUT 

THE SCHEME OF COMBINING PERIOD 

AND MODERN, AND DESIGNING 

DRAPERY-LESS WINDOWS AS AN 

INTEGRAL PART OF THE INTERIOR 

ESIGNED primarily to show their special line of 

custom made and custom finished furniture, the 

Manor House showrooms in New York are also a 

medium for displaying new designs and finishes 

developed by the company. Two of their newest 

showrooms emphasize the attractive results that can 

be obtained by using traditional furniture with a con- 

temporary background. In the room illustrated above, 

this is done with some 18th century English pieces. 

The motif of one wall is a large, latticed bay window, 

entirely framed in mirrored panelling, which obviates 

the use of draperies. Walls, ceiling, upholstery, and 

chenille rug are beige, with touches of sharp green 

in accessories. 
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HOW TO TALK TO A CLIENT 

INTERIORS is devoted to every branch of interior and industrial 

design, but it is also devoted to the successful practice of that 

design, and it is an unfortunate thing that the most important 

thing in any designer's office is a client. We feel it our duty. 

therefore, to inaugurate this series of documented and carefully 

illustrated articles on How to Talk to a Client. This all important 

subject will be divided into five segments. The first, starting 

overleaf discusses the Art of Approach, or how to locate, stalk 

and trap a client. The second, shortly to follow, is on the Art of 

the Interview, or how to find out what is on the client's mind. 

Third, and just as important, will be Combatting Sketch Fright. 

or how to soothe the client in the presence of preliminary plans. 

This will be followed by the Grande Premiere, or how to present 

finished drawings with a flourish, and last but by no means 

least. How to Talk About Money. 
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PROFESSIONAL DESIGNERS CANNOT USE ROADSIDE BILLBOARDS. 

THE ART OF APPROACH, OR HOW TO CATCH A CLIENT 

OU are a designer of one type or another, or an 

architect. You have an effective office, and a hat 

full of ideas, but all of these are useless without a 

client. What to do? 

BILLBOARDS ARE OUT 

Unfortunately, members of all the professions are not 

supposed to indulge in direct advertising. Painless 

Parker, that almost legendary dentist, could cover 

half the cow barns of New England with 20 foot 

signs but that is not considered au fait with members 

of either the A.I.A., the A.D.I., or the A.I.D. Members 

of the professions have to be a little subtler. 

The most reputable form of advertising for the pro- 

fessions is to let their works be known, either through 

the pages of the professional press, (adv.) or through 

public exhibitions, or through the kind words of kind 

friends. But there occasionally comes a time when 

this is not quite sufficient, a client has to be trapped, 

or hunted, and caught. 

THE SPIDER TECHNIQUE 

As our artist, Sr. Carreno has suggested, the most 

usual method of entrapping a client is what we might 

call the spider technique. Here the architect or de- 

signer builds himself a fine web in the form of a hand- 

some suite of offices, complete with drafting and re- 

ception rooms, highly decorative renderings from a 

number of art school competitions, a highly decora- 

tive receptionist—and then he just sits there, waiting 

for a thoughtless client to walk into his parlor, and 

once enmeshed in all the impedimenta of the profes- 

sion of design, sign a contract. It is dignified, but not 

always productive. 

THE STALK 

Sometimes it is better to go out and hunt for a clien 

and here the technique approaches that of the trained 

deer stalker. Your hunter-designer must first scoy 

the countryside, sharp-eyed and alert, to see wher 

likely quarry lie: Feinberg’s supermarket needs a new 

facade and a new floor plan; Mrs. Aster-Faster need 

a terrace and a guest wing; there is a chance ¢ 

turning Col. Bownder’s Victorian mansion into a con 

vent school. 

dack guide would go hurtling through the bush, sho: 

gun in hand, and expect to find anything at all on the 

other side of the poison ivy. Guide and designe 

alike have to make their plans, and lay their traps 

(see cut). 

THE LURE 

At this point the business of acquiring a client be 

comes less like hunting and more like fishing, be 

cause, to change the metaphor, having once spotted 

a likely fish, the thing to do is to attract him or he 

with a likely lure. A really well drawn plan and 

elevation is probably the best, (see cut) but many 

designers have done quite well with some of these: 

The social lure: Here we will include attending cock: 

tail parties, country club dances, persistently losing 

at golf and poker with the prospective client, and work 

ing hard to introduce your client to somebody that he 

expects to make his client. 

The educational lure: If professional designers car 

not put out billboards on the railroad tracks, they ca: 

give free lectures at women’s clubs, rotary clubs 

local museums. Particularly in the smaller cities ¢ 

culture conscious America this has proven, time and 

SOME DESIGNERS JUST SIT, SPIDERWISE, AND WAIT. 
(Yrv 

Y, 
BT 

It is not wise to come bursting in of 

these quarries unprepared any more than an Adiror. | 
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OTHERS, TRY TO HUNT AND TRAP A LIKELY CLIENT. 

time again, one of the most effective lures for hooking 

clients. 

The sumptuary lure: As the original sumptuary laws 

were intended to regulate extravagance and irregu- 

larity in dress, a good many famous designers have 

hooked many a client by the irregularity and extra- 

vagance of their own costume. It should be pointed 

out that this is no longer as popular or as effective 

ds it was half a generation ago, but many students 

will remember how the late great H. H. Richardson 

used to wander about in a long brown bathrobe like 

a Franciscan monk's habit; how Stanford White and 

Raymond Hood trimmed their locks in what is now 
known as a crew haircut; how Whitney Warren wore 

asky blue stock instead of a necktie; and how Harrie 

T. Lindeberg wears a single nether garment, cut 
from one piece of cloth, which makes shirt, shorts, 
and a neat bow tie. 
The economic lure: Almost everybody tries to collect 

something or other, and the most popular thing to col- 
‘ect is money. There are many fine fat clients who 
don't care about Keeping Up with the Jones's, are not 
softened by winning at poker, and remain unim- 

pressed by the most colorful water color renderings, 

with air brush cloud effects, but they rise easily if it 

"an be proven that good design, modern design, is 
*conomical, that by spending money they can save 

Nore money. 
ndustric! designers find this is most effective lure in 
‘Aeir tackle box. A third generation manufacturer of 

sewing machines is not very much impressed with 

talk about streamlining. He finds the problem of wind 

resistance in hemstitching practically nil, but once 

convince him that a redesigned sewing machine will 

cost less to manufacture and greatly increase con- 

sumer acceptance, and he will listen, hard. 

This is such a very good lure in fact, that workers in 

the more familiar fields of interior design might well 

use it more often. It is surprising how many people 

expect either to rent or sell their homes. A rose cov- 

ered Dorothy Drapery may be just the thing for the 

bedroom windows, but it is sometimes easier to win 

a client to this and other features if he or she is first 

made to understand that it will increase the rental and 

sale value of the house and help squeeze a bigger 

mortgage out of the bank. 

Art dealers and antique dealers, of course use the 

economic lure for all it is worth. The sale of a Shera- 

ton sideboard is consummated partly on account of its 

line and patina, partly as a good place to keep the 

silver, and mostly as a financial investment. Against 

such an attitude, the Modern designer must insist that 

what he is selling are tomorrow's heirlooms. It works. 

THE RISE, AND STRIKE 

We will now suppose that our designing friend has 

stalked his sites and cast his lure, but as every fisher- 

man knows, that is still a long way from hooking a 

fish. At this point the likely client knows just two 

things: first, that he has a job of work that needs to be 

done,—be it a new home, a new factory, or a new 

package for Kwispy Kwunchies; and second, that you, 

the designer are a qualified person. He still can be 

frightened away. The fisherman knows that the next 

move is up to the fish. The fisherman has to await 

the rise, and then skillfully time the strike. 
CONTINUED ON PAGE 100 

A GOOD PLAN IS THE BEST LURE TO HOOK A CLIENT. 



ON THIS PAGE, TWO VIEWS OF THE STANDARD BRANDS EXHIBIT 

AS IT WAS SET UP AT THE CHICAGO NATIONAL RESTAURANT 

ASSOCIATION CONVENTION IN SPACE 20’ X 40’. SOLID GREEN 

LEATHERETTE WALL PANELS ALTERNATE WITH STRIPED SECTIONS 

SECTIONAL FURNITURE IS FITTED INTO CORNERS VERY COZILY 

FOOD SMARTLY PROMOTED 

TRAVELING EXHIBIT FITS IN ANYWHERE 

THE CHICAGO SET-UP AGAIN, SHOWING PRODUCTS DISPLAY SCREEN 

FEATURING TWELVE COLORED PHOTOGRAPHS ON GLASS, SPECIALLY 

LIT. SERVING BUFFET IN FOREGROUND IS MADE IN TWO SECTIONS, 

USED HERE SEPARATELY, WHEREAS AT TOP OF OPPOSITE PAGE THEY 

ARE FITTED TOGETHER. DETAILS ARE ROCOCO, DECIDEDLY SMART. 
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TANDARD BRANDS, mammoth food firm, has 

progressed in merchandising methods so far it 

could not contemplate with equanimity sending an 

old-style exhibit to the last spate of conventions. So 

rather than build pyramids of cans and jars on 

baize-covered tables before banners, Mr. R. W. 

Varney, Director of Industry Services for its Fleisch- 

mann Division, designed this new method of display. 

General Exhibits and Displays of Chicago produced 

the job under the direction of Mr. Fairweather. 

This is probably one of the first times that notably 

chic design has been used for such a purpose. The 

intermingling of rococo flourishes with modern fur- 

nishings, the modish color scheme (moss green, plas- 

ter white, shocking pink), the dramatic lighting make 

1 setting for serving up samples. Wisely it is calcu- 

AT THE AMERICAN DIETETIC ASSOCIATION CONVENTION. 

AVAILABLE SPACE MEASURED 10’ X 20’, SO STRIPED 

PANELS WERE LEFT HOME, SERVING BUFFETS MOVED 

TOGETHER AND SET AGAINST BACK WALL TO SAVE SPACE 

HOWEVER, TWO GENEROUS GROUPS WERE ACHIEVED 

AND THE KEY SCREEN GOT THE STAR POSITION. 

lated that with the spine relaxed, the eye soothed, a 

potential customer is more easily won than when he 

is victim of a spartan mis-en-scene. 

The second great feature of the Standard display is 

even more obviously practical. The whole thing is 

composed of a series of panels, screens, sectional 

furniture and small individual pieces. Which means 

that it can be broken down into manageable pro- 

portions for shipping, can be set up and made to fit in 

about any space available. On these pages you see 

how it appeared at three different get-togethers. At 

all three the space was as different as could be, 

depths ranging from 7 to 20 feet, lengths from 20 

to 40. It worked well in all three and afforded decided 

variety. If conventions continue, it is further planned 

to revamp the entire unit from time to time. 

PRACTICALLY A CORRIDOR, HOTEL ASSOCIATION 

CONVENTION SPACE WAS ONLY 7’ DEEP, THOUGH 34 LONG 

TO PROMOTE INTIMACY, SOME SEATS WERE BACKED TO 

THE ROOM. CEILINGS WERE FAR TOO HIGH FOR PANELS. 

BUT FOCALIZED LIGHTING HELD THE EYE AT THE LEVEL 

OF THE EXHIBIT. NOTE BUFFET FITTED IN AT END. 



COLOR COORDINATION IN THE CARPET INDUSTRY 

FREDA DIAMOND BELIEVES IT WILL BRING ORDER OUT OF CHAOS 

Note: The following article is about the color card sys- 

tem sponsored by the Institute of Carpet Manufacturers 
of America, Inc. The color card will represent nine basic 

accepted colors to serve as a universal guide in retailing 

not only floor coverings but also all related furnishings 

—curtains, drapes, wall papers, upholstery fabrics, and 

so on. It is not to be a rigid arrangement, and the first 

card will be selected when normal production can be re- 

sumed. The author, Freda Diamond, is well known to 

readers of INTERIORS as a designer of interiors and 

furniture, and as a home furnishings consultant to several 

department stores throughout the country. 

HE need for coordination in the home furnishings 

field can best be described by the words of a car- 

pet buyer after a big promotion day at his store: 

“Gee,” he said, “I’m always surprised that 80 per cent 

of the rugs they buy are not thrown back at us the 

next day. There was just no attention paid to the 

rooms in which they were to go.” 

Even under such conditions, the need for coordination 

in home furnishings merchandising was not an im- 

portant one for the retail stores. But during the last 

seven or eight years consumer tastes have improved 

and retailers are beginning to realize that they cannot 

hope to satisfy their customers unless they find some 

way to insure a harmonious effect in the homes 

where their products go. 

WHY THE CARPET INDUSTRY? 

A basic approach to the problem has been started by 

the carpet industry, in consultation with the great re- 

tail groups, The National Retail Dry Goods Associa- 

tion and The National Retail Furniture Association. It 

is perhaps natural that the carpet industry should take 

the first step. After all, the carpet is the most important 

color area in the room. It is the logical starting point 

for the whole decorative scheme. It is the item that 

ties together all the furniture and provides the back- 

ground against which sparkle the other accessories. 

When the customer is sure of her background—which 

is a combination of carpet, wall paper, wall paint, and 

ceiling, she knows that half the job is done. 

The color card will appear as soon as production is 

normal, and will feature nine basic colors. The en- 

thusiasm with which the plan has been received by 

manufacturers of draperies, printed fabrics, wall 

paper, and paints, is a sign that the need is there. It 
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will enable these manufacturers to key their own 

products to harmonize. Note the word basic colors, 

The nine colors will cover the grades sold in greatest 

quantity. They will be selected on the basis of their 

sales record. 

For the retailer, the plan will accomplish most of the 

job of coordination and will provide an advertising 

theme. It will also act as a tonic to the floor salesman, 

who too often talks price when the customer is in- 

terested in color and style. 

BEFORE YOU GET THE WRONG IDEA 

The color card is not an attempt at tight regimentation. 

No carpet manufacturer is obliged to make these col- 

ors in his line. He can include none, some, or all of 

the colors as he wishes. It is a pretty safe bet, how- 

ever, that manufacturers will be only too eager to 

use them. 

The card is not an attempt to restrict carpet colors. 

Carpet manufacturers will produce others, particu- 

larly to cater to the high style field. From the high 

style colors with most appeal, basic colors will event- 

ually be drawn. 

It is not a set of colors dictated from on high. Colors 

will be selected by a special committee formed in 

the name of the Carpet Color Council. Judges will 

be stylists of the various manufacturers. But their job 

will be to analyze and interpret public demand rather 

than to impose their tastes. Thus the risk of non 

acceptance by the public is practically nil. 

It is not a rigid set of colors. It will be reviewed 

periodically and new colors will be added as trends 

in public taste demand. There will be a certain 

amount of leeway in the application of the colors to 

manufacturers’ lines. One exact shade need not be 

carried throughout all items in a producer's merchan- 

dise, but the general hue must remain the same so as 

not to affect blending with allied products. 

You are likely to see the card applied most in the solid 

color carpets, not only plain shades and hard twists 

but also tone-on-tone Wiltons. The ground colors of 

better Axminsters will come second. 

The system will make for more economical produc: 

tion in the mills, as dye batches will be fewer, and it 

will make for faster production, which in turn will 
mean faster turn-over in the retail stores. This will be 

a special advantage in the immediate future when 

demand throughout the country will be overwhelm 

ing—-both for rugs and related accessories. 

INTERIORS 





IN DUSTHUAL Pesto 

MAN REGULATED WEATHER FOR THE AVERAGE HOME IN A DECADE 

YOU CAN INSTALL THE WESTINGHOUSE MOBILAIRE IN ANY ORDINARY 

WINDOW WITHOUT REMOVING RADIATORS OR CALLING ON THE 

PLUMBER FOR HELP. IT BRINGS IN, COOLS, FILTERS, AND CIRCU- 

LATES 60 CU. FT. OF OUTSIDE AIR A MINUTE, OR EXPELS 75 CU. FT 

OF STALE ROOM AIR PER MINUTE. (WESTINGHOUSE PHOTO.) 

AMONG CONVENIENCES TO BE ENJOYED BY THE POSTWAR HOME 

OWNER ARE AIR CONDITIONERS THAT CAN BE REGULATED BY 

THERMOSTATS OR DIALS, AND AIR CLEANING PRECIPITRONS THAT 

WILL CUT CLEANING CHORES TO A MINIMUM AND REMOVE THE BAN 

OF IMPRACTICALITY FROM LIGHT, BRIGHT INTERIOR COLORS 

AIR CONDITIONING| / 

GH on the American home-owner’s list of de 

sired postwar improvements is the installation 

of air-conditioning equipment which will make him 

as comfortable during his leisure hours at home as 

he is in the air-conditioned atmosphere of the wa 

plant. There is every possibility that this dream may 

be realized, at least in some measure, depending 
partly on developments in house structure. Present 

experiments with new techniques in methods of air 

conditioning itself promise to develop systems cap 

able of low-cost mass production in the decade 

following the end of the war. 

Outside of the elemental struggle for food itself, one 

of man’s chief problems since the beginning of time 

has been to overcome unfavorable climate. It is even 

possible to describe the history of man’s development 

as a process of adaptation to inclement weather and 

changing climatic conditions. Scientists tell us that 

ape man descended from the trees because the winds 

blowing over what is now the vast Gobi desert o/ 

central Asia changed that early paradise into o 

desert waste. From the fierce primitive struggle fo 

survival itself to modern times, man has continued 

to develop methods of coping with climate and 

weather—and with varying success. 

a 



LEFT, A TURN OF THE DIAL WILL REGULATE THE ATMOSPHERE IN THIS 

ROOM IN THE WASHINGTON STATLER HOTEL. THE UNIT, INSTALLED 

UNDER WHAT LOOKS LIKE A RADIATOR COVER, IS SHOWN OPEN. 

THERE ARE NO MOVING PARTS, WHICH ACCOUNTS FOR ITS SILENT 

OPERATION. THIS IS A CARRIER CORPORATION WEATHERMASTER. 

> 

=. 

ation FIRST SURVIVAL, THEN COMFORT 

Although the chief problem at first was simple sur- : eS. 

— vival, inventive man soon began to create methods ya 
het for making his environment comfortable as well. z 
— In the ruins of ancient Pompeii are evidences that 

ding wealthy Romans built water systems to cool their 
woes villas in hot weather. Central heating, a characteristic 

air. of American civilization, became standard equipment : 

oP in homes built in the United States after the turn of ? : 

the century, but it was not until the Twenties that 

Mark Twain's old saw, “Everybody talks about the 

om weather but nobody ever does anything about it” 
fime began to lose its accuracy. Air conditioning of homes 

oe had become a practical reality, and for the first time 

men in history man could create his own “weather” 
"and simply by turning a dial toward “warm” or “cold” 
that in his own home. 

vinds 

rt ol FIRST APPLICATIONS 
ito a . 
= bs As is true of most new inventions, air conditioning 

mm equipment was at first costly and available only to 

a fortunate few. But by the time the present war 

began, there were widespread applications on a 
commercial basis, especially for installations in fac- 

and 

GENERAL ELECTRIC AIR CONDITIONER FOR 

STORES OR APARTMENT BUILDINGS. IT USES 

THE SAME DUCTS AS THE WINTER AIR CON- 

DITIONING SYSTEM. BUILT-IN THERMOSTAT 

IS OPTIONAL. (TYPE FD-50-C.) 

AIR-CONDITIONING ENABLES HOTELS TO 

MAKE PROFITABLE USE OF LARGE 

ROOMS ALMOST DEVOID OF WINDOWS, AS, 

FOR EXAMPLE, THE EMBASSY ROOM OF 

THE WASHINGTON STATLER. 

INNER 



WE HAVE THE WORD OF WESTINGHOUSE RESEARCHER G. W. PENNEY 

THAT BOTH CATS WERE ONCE SNOW WHITE. TWO MONTHS BEFORE THE 

PHOTO WAS TAKEN, THE CAT AT LEFT WAS REMOVED FROM THE 

PRECIPITRON-CLEAN PENNEY HOME TO AN ORDINARY HOUSEHOLD, 

WHERE CAT LICKS FAILED TO PREVENT THE DEPOSIT OF GRIME. 

WESTINGHOUSE HOPES TO RETAIL PRECIPITRONS FOR ABOUT $250 

AFTER THE WAR. BELOW, A GLASS-COVERED PRECIPITRON IN ACTION. 

MILLIONS OF SMOKE PARTICLES ARE DRAWN FROM A TOBACCO BURNER 

BY A FAN. THE PARTICLES ARE IONIZED—CHARGED ELECTRICALLLY 

AND TRAPPED ON OPPOSITELY-CHARGED METAL PLATES. 

tories where manufacture or use of delicate precision 

instruments demanded a constant, unchanging qi 

mosphere. In addition, air conditioned motion picture 

theatres became the hot weather haven of million; 

of theatre-goers in urban areas, and it was standard 

equipment for luxurious night clubs and places oj 

entertainment. 

Domestic applications, moreover, were now out of the 

“dream” stage, and the builder of an average ten. 

room house could have a complete year-around air. 

conditioning system built into the structure for 

approximately two thousand dollars. Air conditioning 

is now rapidly being removed from the luxury class, 

Current progress indicates that postwar applications 

will be mass-produced so that the average home 

owner can afford to buy. 

NOW A “CUSTOM TAILORING” JOB 

As it stands today, air conditioning, like custom 

tailoring, must be fitted to the individual customer's 

needs. Factories and homes that had been built 

before new techniques in heating and air conditioning 

were developed, must have costly changes in equip- 

ment and circuits before a system will operate effec- 

tively. Local atmospheric conditions, too, dictate 

the kind and extent of equipment needed for indi- 

vidual installations, and the layout of the room plan 

with reference to sun exposure must be studied 

carefully in order to make proper adjustments befcre 

the system is built in. The new builder, of course, has 

fewer worries in this respect, even though the installa 

tion still must be done on a “custom built” basis. 

Although air conditioning equipment is not available 

for domestic production for the duration, it is being 

used widely in production of equipment needed for 

the war effort. It is a vital part of the Link Trainer 

method for training fledgling pilots, and Link Trainer 

and Celestial Navigation buildings could not operate 

effectively without it. Radio control towers at ai 

fields, too, must be air-conditioned to counteract the 

effect of the sun’s direct rays on these towers, which 

are completely enclosed in glass. In the manufacture 

of war materiel, air-borne dust, wide variations in 

room temperature and relative humidity are a te 

mendous production hazard, but air conditioning has 

reduced the hazard to a minimum. 

As a result of wartime conditions few manufacturers 

are in a position to give more than general indications 

of the “shape of things to come” for postwar equip 
ment for the home, but in addition to the types 
conditioners available before the war, experimentation 

CONTINUED ON PAGE 108 



HOW TO CHOOSE 

Right now we're up to our necks 
in war work, producing vitally 
needed coated fabrics for the 
Armed Services. It’s a full- 
time, all-out job till victory is 
won. Actually, at present our 
artist happens to be in the South 
Pacific, no doubt using some 
of the war products we are 
now making which require no 
styling. 

Busy we are with war work, 

fabrics, new designs, new colors 
to help you step up the sales 
appeal of your postwar prod- 
ucts. And remember, when you 
choose a ZAPON-KERATOL 
Coated Fabric it’s a product 
backed by over fifty years’ ex- 
perience in producing better 
fabrics for a better job. 

If your postwar . plans have 
reached the stage whe ey 
_considering 7 wha: 

ZAPON-KERATOL DIVISION <p 
ATLAS POWDER COMPANY * STAMFORD, CONN. 

Dotng “Tomorrow's Job “Seday! COATED FABRICS . . 



AMERICA HOUSE 

STYNE & BALLARD 

MODERNLINE 

STYNE & BALLARD 

PEOPLE... 

ADDRESS BOOK... 

FINE WARE 

America House is one of the few New 

York City stores that carries the lovely 

pottery of Beatrice Wood. The tea set 

pictured on this page is of pale blue, with 

the soft glaze for which this artist is 

famous. The ware is paper thin. Set in- 

cludes large and small pots, sugar bowl 

and creamer, and six cups and saucers. 

GRACEFUL AND USEFUL 

The new interior design studio of Styne 

& Ballard, Inc. at 716 Madison Avenue, 

New York City, is showing many small 

pieces designed by Alexander F. Styne 

that are hard to beat for simplicity, grace- 

ful line, and practicality. The small tables 

illustrated at left are characteristic. They 

can easily be carried about by the small 

knob in the center. Legs and knob are of 

walnut or birch, the top of glass. A 

twenty-six-inch coffee table will find favor 

with those who dread the many slips 

“twixt cup and lip” that menace the guest 

who partakes at the usual sixteen-inch 

table. Ingenious built-ins and a drop-leaf 

dinner wagon with a heat-resistant lino- 

leum top are other finds. The same stu- 

dio is also showing ceramic bowls, ash 

trays, vases, and lamp bases by Ethel 

Tyrell, an instructor of art at New York 

University, and Phyllis Blundell, an 

English sculptor and member of the Royal 

Academy. The bowl shown at the bottom 

of this page is by Miss Tyrell. 

ADAPTABLE CHAIRS 

In times like these, when so many fami- 

lies must content themselves with tem- 

porary menages, designers have more rea- 

son than ever to value furniture whose 

design enables them to live gracefully 

with interiors ranging in style from Louis 

XV to Swedish Modern. The Modernline 

chairs shown here (second illustration 

from bottom) have just this quality. 

HOSABLE WALLS 

Perhaps interior designers had better get 

to work on the problem of good drainage 

MERCHANDISE CUES... 

for living quarters, now that Monsanto 

Chemical Company has developed 

plastic-coated wall covering cleanable by 

water sprayed from a garden hese. |t 

won't be long now until mother tek 

Johnny to turn the hose on the dining 

room wall after he’s finished eating his 

bread and jam. Monsanto has found 

many new civilian applications for their 

products on the basis of military findings, 

LIQUID PLASTICS 

Small quantities of a new family of liquid 

plastics developed by United States Rub- 

ber Co. and known as Vibron resin, are 

now available for experimental purposes, 

the company announced. It is claimed 

that these new plastics, when combined 

with spun glass or other fabrics have a 

strength per pound equivalent to that of 

steel, and will make possible stronger 

building materials for prefabricated hou: 

ing and lighter furniture, impervious to 

dampness. They may also be combined 

with wood veneer to form decorative 

structural panels. 

MULTICORD 

Celanese is producing “Multicord,” 2 

fabric a little like faille, in 12 plain col- 

ors, 1 stripe and 5 prints. W. & J. Sloane 

have introduced the fabric in New York 

by the yard and in ready-made draperies, 

bedspreads and dressing table skirts. 

WHAT NEXT? 

“Will you tear a herring with me on the 

sound waves of Beethoven’s ‘Moonlight 

Sonata’?” will be the future hostess’ i- 
vitation to her guests. That is, if she’s 

the proud possessor of an Auroratone 

dinnerware set, the brain child of 

Auroratone Motion Picture Productions 

who are using Cecil Stokes’ invention for 

projecting the color of sound waves 

the screen, to put out a line of china and 

pottery. The constantly interweaving ab 

stract color patterns, reproduced by bom 

barding highly sensitized plates with 

short wave impulses from a_ recording 

CONTINUED ON PAGE 8 
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POUSE BRAUTIFUL 

npycuntces 

search Contests 
a Series of he 

to Determine 

How AWERICA WANTS TO LIVE 

a how America wants to live after the war is the most valuable information that American 

Industry needs right now. 

For if we know what America wants now, then we can project what they can be made to want 

in the future. If we can get the dimensions of America’s desires we will have the key to the design- 
ing and merchandising questions of manufacturer, builder, and retailer. 

Beginning in the June issue, House Beautiful starts a series of research editorials. We present 

a room, embodying post-war innovations, describe it in non-leading language, and ask the readers 

to compete to win the furnishings. To win they must tell what they think of the room, whether 
they would want to live in it themselves. 

Get a copy of House Beautiful’s June issue. See for yourself just what this new program will 
uncover—in terms of information you want. You'll also see why House Beautiful’s editorial policy 
is regarded as so sound — from the reader and the advertiser point of view. 
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stepped up to radio frequency, may be stopped at the de- 

sired point and reproduced on china or fabric. The first 

commercial dinnerware set will take its color and pattern 

from the “Moonlight Sonata.” “Musical” draperies are also 

being produced, but for the time being their distribution is 

confined to Government hospitals. If they don’t drive the 

patients nuts they’ll probably be let loose on the general 

public. 

NEW FURNITURE LINE 

Morgan Manufacturing Company, of Black Mountain, 

N. C., has started furniture production at its new finishing 

plant at Woodfin in the suburbs of Asheville. President 

David B. Morgan, Sr. announced the company’s expansion 

from a business estimated at $1,500,000 a year to a $6,000,- 

000 a year furniture manufacturing concern. The company 

is planning to develop a brand name. 

PLYWOOD GOES CANADIAN 

United States Plywood Corporation has formed United 

States Plywood of Canada, Ltd., a wholly-owned subsidiary 

to acquire Hay & Co., Ltd., of Woodstock, Ontario. It will 

act as Hay’s marketing agents, and also conduct an in- 

dependent business in adhesives and other materials not 

previously marketed in Canada. U.S. Plywood’s president, 

Lawrence Ottinger, says some of these will be immediately 

available, while others will have to be tagged “postwar.” 

Hay & Co. will not only continue to manufacture its full 

line of plywood, flat and fabricated, but will enlarge its 

character'stic 

AT LEFT—Cabinet in Pine. 

57” wide, 84” 

IN CENTER—Chest, 

tionally well preserved. Brass handles. 43’ 

wide, 45’” high, 22/” deep. 

AT RIGHT—Cabinet in Pine. With painted 

shelves. Roomy cupboard. 48” wide, 78” 

high, 18/” deep. 

production with additional equipment. It has acquired 

44,000 acres of timberland in Haliburton County, Ontario, 

POSTWAR FURNITURE 

Sloanemaster, a new line of furniture to be advertised na. 

tionally and merchandised by selected stores throughout 

the country, will be produced by The Company of Mastey 
Craftsmen, Inc., of New York City and Oneida, N. Y. 
when Government contracts are completed. (The company 

has won its fifth Army, Navy, Marine “E.”) 

RADIANT BASEBOARD 

That is the name which the University of Illinois and the 
Institute of Boiler and Radiator Manufacturers have given 

to their new heating development. This baseboard is of 

hollow cast iron, and supplied with hot water from a regu- 

lar home heating boiler. About six inches high, it projects 

2 inches from the wall, though in the future, it may be 

recessed within it. Pipe connections are concealed; the 

I.B.R. states that installation is relatively simple. Accord- 

ing to the I.B.R. report, a winter of testing has proved 

that floor-to-ceiling temperatures were more even than 

any ever achieved before. Research was conducted at the 

special I.B.R. research home at the University of Illinois, 

which was built to resemble an average 6-room, well- 

insulated brick veneer house. 

This is a way to install radiant heating in homes not 

built for it—without the expense of tearing up the floor. 

From A. L. Diament’s extensive collection 

Simple lines, 

of Early American furniture. 

high, 19” deep. 

in Cherry. Excep- 

34 E. 53rd ST., NEW YORK 22, N. Y 

STRAFFORD, PA 449 SO. LA 

ws, lf. inert & Fa 
ESTABLISHED 1885 

1515 WALNUT STREET, PHILADELPHIA 2, PA. 

CIENEGA BLVD., LOS ANGELES 36, CALIF. 
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SLATER STYLES 

Of California 

# 

Petts 

aah gape. FS Rete 

Printed and Woven Draperies 

950 Santee Street. LOS ANGELES 15. California 

“Work “Ooday- 
“Play “©omorrow 
We are still too busy making 

War products to turn out any 

Woodard Wrought Iron Furni- 

ture. Our drawing boards, 

though, have been busy in spare 

hours, and at the first opportun- 

ity we will be back with a 

sparkling new line. Thanks for 

the letters. 

HARRY F. SLATER CO. 

Owosso, MICHIGAN 



PEO PILE 

MILES COLEAN, authority on housing and building, has been 

appointed Building Advisor of House Beautiful magazine. 

Mr. Colean was Housing Research Director of the Twenti. 

™ t an @e r eth Century Fund, and Technical Director and Assistant 

Administrator of FHA. He is the author of the book, 

American Housing, and in private practice has been asso. 

ciated with Holabird & Root, and with Starrett Brothers 

& Eken. 

FAMOUS 

FOR FINE 

FABRICS 

) Bat BD 
HUBERT WATSON JOINS TEAGUE 

tits HUBERT C. WATSON has joined the staff of Walter Dorwin 

Teague in the capacity of Consultant on Aviation Design. 

He will act as counsel on aircraft interiors, traffic facilities, 

exposition exhibits, ground equipment, aircraft markings, 

uniform and insignia design. Mr. Watson was formerly 

Assistant Advertising Manager of Pan American World 

Airways, more recently Special Assistant to the Atlantic 

Division Traffic Manager at the New York Municipal Air- 

port. 

MAX W. SULLIVAN has been elected Dean of the Rhode Island 

School of Design, to succeed acting dean, John E. Alcott, 

head of the advertising and industrial design department 

on June 30. He will continue to direct the educational work 

of the Museum of Art. 

GEORGE A. BOMANN, SR., president of J. H. Thorp & (Co, 
Inc., importers and distributors of upholstery and dec- 

orative fabrics, celebrated his sixty-fifth year of service 

with his firm, on May tenth. Mr. Bomann started in tke 

firm’s shipping department in 1880. 

ALFONS BACH will design a line of metal dinette and kitchen 

furniture for the National Manufacturing Company, 4 

division of Doehler Metal Furniture Corporation. 

HELEN PARK has been retained by National Carbon Co. 

Ine. to style the company’s “Krene” fabric products for 

postwar home applications. 

ey Sh) ee ae) || 
RICHARD M. BENNETT, Professor of Design, Department of 

Architecture, Yale School of Fine Arts, has been employed 

by Lander, Frary & Clark as consultant for Universal's 

INTERIORS 
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retail “Moderneering” program which is now being pre. J 

pared to assist 17,000 “U” Plan dealers to modernize their F 
stores for postwar business. 

JOSEPH B. MASON, former editor of The American Builder. 

is now in charge of the new home building department of 

Good Housekeeping Magazine. 

JOHN TJAARDA AND ASSOCIATES has been retained by the 

Sparton Division of the Sparks-Withington Company ty 
design their radio and radio-phonograph cabinets and ap. 

pliances. Rigas sah 

FELIX AUGENFELD, architect and desiner, has been engaged 

by the American Chair Company of Sheboygan, Wisconsin, 

as consultant designer. At present he is renovating their 

showrooms at the Chicago Mart and designing their post. 

war furniture line. 

PETER MULLER-MUNK has resigned from the faculty of 

Carnegie Institute of Technology and has taken offices in 

the Clark Building, Pittsburgh 22, Pa., in order to devote 

full time to War Department orders and to product design 

for industry. 

SHIRLEY AND FRANCES SUMMON announce the merger of 

their respective fields of industrial and interior design, and 

of packaging and advertising design, and have opened an 

office at 114 East 54 Street, New York 22, N. Y. 

Vv YZ 4 [ | MARVIN FINE and JULES KABAT have joined the firm of 

Horace Ginsbern and Associates, Architects. 

Established 1915 | JOSEPH G. GRISWOLD, JR., vice-president and general man- 

ager of the Widdicomb Furniture Company, has been made 

president of the Furniture Manufacturers’ Association of 

Grand Rapids, and FREDERICK H. MUELLER of Mueller Fur- 

niture Company and president of Grand Rapids Industries, 

Inc., was reelected secretary-treasurer. 

JANET CORNELL, designer of lace fabrics, has been retained 

by Columbia Mills to design lace table cloths and curtains. 

Trade Mark 

JOHN AUGUR HOLABIRD 

-.-aname that calls up an almost endless JOHN AUGUR HOLABIRD, noted architect, died in Chicago 0 

review of America’s most outstanding May 4th. He was a member of the firm of Holabird & 

Root, who designed such important Chicago buildings 4 

| the Chicago Daily News Building, the Palmolive Building, 
of master craftsmen that have added new _ the Palmer House and Stevens Hotel, among many others. 

His firm won the competition for the Chrysler Building 

at the Century of Progress in 1933 and for the Art In- 

lovely homes. Look for Crest.Lamps and stitute and Soldiers Field. Mr. Holabird was chief at 
Shades of even greater quality and dis- chitect for the Jane Addams and Trumbull Park housing 

projects in Chicago. 

lamps and shades... exquisite creations 

notes of gracious living to thousands of 

tinction . . . as soon as they can be pro- 

duced without interfering with war pro- 
LEON N. GILLETTE 

duction. 

LEON N. GILLETTE, of Walker & Gillette, architects, died 
recently in New York City. A fellow of the Americal 

Institute of Architects, and former president of the New 
}) C t (- York Society of Beaux-Arts Architects, he was chairmal 

é res ompany of the jury to choose architects eligible for municipal 4? 

pointment in 1937. The work of his firm includes the Firs 
1219 MERCHANDISE MART, CHICAGO, ILL. National Bank Building, 2 Wall Street, New York City; 

the Grasslands Hospital Buildings, East View, N. Y-; the 

General Office and Factory County Center, White Plains, N. Y.; and the Housing 
1020 WEST ADAMS STREET. CHICAGO 7. ILLINOIS Development at Lake Charles, La. Awards to the firm ! 

INT ©RIORS 
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We don't know if genius is the in- 

finite capacity for taking pains but 

that is how our quality is achieved. 

Schmieg & Kotzian 
Designers and Cabinet Makers «524 Cuil 72nd.  Simool A ous YWorhe 

Bedding — Upholstered Furniture — Head Boards — Day Beds 
316 E. 53rd St. New York 22, N. Y. PLaza 3-6390 
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presents 

SPRING GARDEN 

A new chintz 

BRUNSCHWIG & FILS 
509 Madison Avenue, New York 

Philadelphia Boston Chicago Los Angeles 

> 

94 

clude the Gold Medal of the Architectural League of New 

York (1922); the Gold Medal of the A.I.A. (1925); and 

the Medal of the Pittsburgh Plate Glass Institute for the 

entrance to the building at 40 Wall Street, New York City, 

ADDRESS BOOK 
THE UNITED STATES PLYWOOD CORPORATION have moved 

their offices to the Weldwood Building, 55 West 44 Street, 

New York, N. Y.; telephone: MUrray Hill 2-1900. 

MIDLAND FABRICS COMPANY has moved its general offices 

and national headquarters from Chicago to 212 Fifth 

Avenue, New York 10, N. Y., which is the same address as 

the newiy decorated Midland Manor. 

DISPLAY GUILD-FORMED PRODUCTS COMPANY have moved to a 

new and larger plant at 85-09 57th Avenue, Elmhurst, 

Queens, N. Y.; telephone: NEwtown 0-5222. 

INTERIORS’ BOOKSHELF 
CONTINUED FROM PAGE 20 

legitimate branch of historical study and are classed as 

cultural history. Any collector or home owner, or mere 

outsider, who plunges into this primer will emerge drip- 

ping with knowledge. And if he wants to make a bigger 

splash in erudition, excellent references for further 

study are appended to each chapter. 

The antiques mentioned are not all of the tangible variety. 

In discussing old glass paperweights, Mr. Drepperd says 

that certain of the workmen in the glass companies pro- 

ducing them “did ‘government jobs’ which was the jovial 

term they used to designate making something for them- 

selves.” Or is this an “antique”? 

THE STEEL AGE 

STEEL IN ACTION. Science for War and Peace Series. By 

Charles M. Parker. The Jacques Cattell Press, Lancaster, 

Penna. $2.50. 

This is good background stuff for men who work with steel 

in this steel age. For though the struggle among basic ma- 

terials is on full blast, we are still fighting a steel war and, 

until the present situation is overthrown, will live in 4 

steel world. Nearly ten tons of steel are in use in the 

U.S. for every man, woman and child. 
Iron is incalculably old. It is mentioned as far back as 

3000 B.C. and the iron worker sat on Solomon’s right 
hand at the feast commemorating the completion of the 

temple. On the very wrappings around the body of Tut- 

ankh-amen lay a dagger blade, a bracelet and a miniature 

headrest of wrought iron, so they must have been his most 

prized possessions. The Chaldeans knew iron, and the 

Babylonians and the Assyrians. The Hittites worked iron 

near the Black Sea. The Persians and the Medes and the 

Parthians had iron and iron from Tarshish was brought 
to Tyre. Homer mentions it often, but as a rare and 
precious metal. Herodotus wrote of the iron ores of Elba. 

Steel and modern history are inextricably tangled, %° 
through this study of the various forms and phases of 

steel, runs the history of recent years. Reading figures of 

steel production in Japan and at the Tata mills in India, 

makes you understand much that has happened and }s 

happening still. 
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ANTIQUES — REPRODUCTIONS | 

of unrivaled excellence | 

For Livinc Room 

BEDROOM | 

DINING Room 

| 
TRULY A TREASURE HOUSE FOR THE TRADE | 

319 EAST 62nd Street - East of 2nd Ave. * Tel. REgent 4-1140 - New York 21, N. Y. | 
_ : : ee 

ow = = eee nn nn a — = J 

Montrose Dining Table 

Preeminently representative of the 

works of the traditional mastercraftsmen. 

THE ALBANo [OMPANY Inc. 
* Showrooms — 309 East 46th Street, New York, N. Y. 

JUNE 945 



Things are happening 

at Valjen. The furni- 

ture is more beautiful 

than ever. The staff, 

headed by John Tavis, is 

alertly at your service 

with able and smartly 

constructive counsel. 

Decorators are discover- 

ing too, that Valjen 

deliveries are consistently 

good. 

LJEN 
87 FIFTH AVENUE 

NEW YORK. 3 

FOR ART’S SAKE 

THE ENJOYMENT OF THE ARTS. Edited by Max Schoen. Philo. 

sophical Library. New York, N. Y. $5.00. 

There are eleven chapters, or essays, in this book: The 

Realm of Art by Max Schoen, The Enjoyment of Painting 
by Thomas Munro, The Why and Wherefore of Sculpture 
by Joseph Bailey Ellis, Aesthetics in Architecture by 
Laszlo Gabor, The Industrial Arts by Antonin and Char. 

lotta Heythum, Poetry by David Daiches, The Drama ang 

Theater by Barrett H. Clark, Enjoying the Novel by Van 

Meter Ames, The Movies by Milton S. Fox, Music by Glen 
Haydon and The Problem of Criticism by George Boas, 

In explanation of its purpose, Dr. Schoen says “This book 

offers the reader the means for obtaining his orientation 
in the realm of art by careful study of what those who 
have a right to speak have to say about the art which 
is their main interest because it is the art to which they 

are most highly responsive.” The object is sound enough, 

but unfortunately for the overall context, Dr. Schoen’s ten 

colleagues have interpreted “means” variously, so that 

here together is everything from lectures on aesthetics, to 

a plea that everyone ought to take up sculpting. Some 

authors have delved deep into the historic roots of their 

arts, some have avoided specific examples even, like the 

plague. This makes it difficult to know whether the as. 

sembled work is meant for the complete tyro (the painting 

chapter would be excellent for him) or for the sophisticated 

and knowledgeable (see the chapter on the movies). But for 

all that it has a good many vital observations, writing at 

almost every level of craftsmanship, paper of a grade 

seldom found in books these days and 63 illustrations, 

many of them fine. 

TREATISE FOR EXPERTS 

THE HOUSING MARKET IN NEW YORK CITY. A Study Made 

for the Institute of Public Administration. By Herbert S. 

Swan. Reinhold Publishing Corporation, New York, N. Y. 

$2.00. 

There are a great many fascinating facts in this book. 

There are also a great many facts, and typewritten, too, 

so that they are difficult to read. All of what is to be found 

here is profoundly important to New York dwellers, but 

most of it is far too technical for any but housing experts, 

realtors, architects, though many of these may logically 

be excused, and local construction engineers. It is not a 

work to be tackled for pleasure, but only because it is to 

your interest to know more about a very complicated 

situation. 
That Mr. Swan knows his business, we haven’t a doubt. 

No man could collect as many figures unless he had the 
scientific bent and a crusading spirit. Top marks, of 

course, for conscientious effort. We feel only that it would 

be pleasant if the fascinating facts in this work, and we 
have said that they are many, could reach a larger audi- 

ence than they will in this form. Perhaps Mr. Swan wil 
find time to write a book in the next year or so whit! 

will widen the sadly-narrow public concern with this vital 

problem. In the meantime The Housing Market will t 

main a housing expert’s textbook. 

FOR YOUR INFORMATION 
CONTINUED FROM PAGE 16 

ments in both looms and spinning machinery will increase 

the rate and uniformity of production, with the result that 
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A. Antique French Flare Vase (one 

of a pair), $200 pair (net) 

B. Antique Lowestoft Teapot, $100 

(net) 

C. Antique English Hurricane chim- 

ney with Sheffield reproduction 

base, $37.50 pair (net) 
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aDesign 

... LIMITED ONLY BY 

YOUR IMAGINATION 

The deep, rich colors and the infinite variety of 

design possibilities will stimulate your imagina- 

tion . .. when you work with Thos. Moulding 

Moultile Asphalt Tile. This material, laid in 

individual squares lends itself to original pat- 

terns in keeping with wall treatments and 

furnishings. 

With Moultile, moreover, you can have a 

“custom-designed” floor for the price of “in- 

stock” flooring. Actually, this material costs less 

than most resilient type floors. And it offers 

outstanding value in terms of long wear, com- 

fortable underfoot resiliency, quiet and non- 
slipperiness. Write for free samples and our 

1945 catalog to: THOS. MOULDING FLOOR 

MFG. CO., 165 W. Wacker Drive, Chicago 1, 

Illinois. 

THOS. MOULDING 

Flexible-Reinforced 

MASTER ASPHALT TILE 

An original Moultile pattern in green and tan follows the layout 

of the rooms in the offices of Cruttenden & Eger Advertising 

Agency, Chicago. ARTHUR EHRLICH, designer. 

synthetic fibers will no longer be the only ones in which 

uniformity can be guaranteed. 

CERAMICS 

New Interior for Antiquities 

Greek art from the stone age to the Third Century B.C, 

will be displayed in newly arranged and redecorated 

galleries at the Metropolitan Museum of Art. The new 

installation is designed, in color, floor plan and grouping, 

to stimulate the interest of the Museum visitor. The 

“modern” looking jug pictured here (see page 16) is 

one of the large collection, including recent acquisitions 

and loans which have never before been shown in the 

Museum. 

Footnote to Ceramics 

What looks like the remains of a terrific dish-throwing 

melee has been accidentally uncovered in the Alice Holt 

Forest near Bentley in England. An area of three miles 

by half a mile was found to be made up almost solidly of 

pottery fragments to a depth of ten feet. There were 

remains of millions of utensils used in Roman households 

of nearly 2,000 years ago, such as jugs, fruit bowls, soup 

plates, honey pots, drinking cups, and vases. The discovery 

of this largest collection of Roman pottery found in Britain 

in recent generations was due to a chance remark by a 

British Home Guard, who told an archeologist that his 

grandfather had found old pottery in the forest. 

PAPER 

Import Prospects 

Pulp and paper manufacturers here are anxiously await- 

ing the resumption of shipments of pulp from Scandinavian 

countries. Sweden is prepared to ship 2,550,000 tons of 

chemical and mechanical pulp to Europe and South America 

in twelve months, and during that same period can ship 

1,200,000 tons to the United States. However, this latter 

amount might be increased by the inability of European 

pulp consumers to use all that has been reserved for them. 

According to one mill representative, American paper mills 

have placed tentative orders or reservations for 900,000 

tons. 

Even in normal times pulp production in this country has 

never been sufficient to take care of domestic require- 

ments, and imports in peace time have been as high as 

3,000,000 tons annually. 

However, there are prospects for increased domestic pro- 

duction in the program recently adopted by producers of 

two-thirds of all the country’s forest products, which 

stresses the necessity for forest fire prevention and pro- 

ductive private management of forest lands. During the 

last two decades most private timber owners in the country 
have become convinced, from their own experience and 

from the rapid development of the science of industrial 

forestry, that timber farming is an economic feasibility. 

AIR-CONDITIONING 

Cool Comfort Ahead 

WPB has lifted the restrictions on Freon-12 (dichlorodi- 
fluormethane) for air-conditioning and certain types of 

refrigeration systems and has authorized retail stores to 

INTERIORS 

i 



vhich 

B.C, 

rated 

new 

ping, 

The 

5b) is 

itions 

1 the 

wing 

Holt 

miles 

lly of 

were 

holds 

soup 

overy 

ritain 

by a 

t his 

wait- 

avian 

ns of 

erica 

ship 

latter 

ypean 

them. 

mills 

10,000 

y has 

juire- 

rh as 

pro- 

rs of 

which 

pro- 

x the 

untry 

. and 

strial 

lity. 

orodi- 
es of 

- Upholstery 

- Drapery 

and 

° Slip Couer 

Gabnrics 

ERBUN FABRICS CORP. 
19 East 21st Street New York 

“If it’s New — Look to Erbun” 
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6-117 MERCHANDISE MART 

NEW YORK 2 
SIS MADISON AVENUE 

FIREPLACE EQUIPMENT 

A fine Georgian Mantel in green and white marble. 

MANTELS SCREENS ANDIRONS ~~ GRATES 

(72. 4£ASt GOrn. Sr NEW YORK 

Sor the 
i 

a“ iscermning ~~ ecorator. ee 

ANTIQUE FURNITURE OF MANY PERIODS 

TAPESTRIES- HANGINGS- DECORATIVE CHINA 

PORGELAINS - PAINTINGS OLD AND MODERN 

May be acquired at Parke-Bernet Galleries weekly 

auction sales, September to June. The 1944-45 season 

included distinguished property from the Mrs. Chris- 

tian Holmes, George McFadden, Leon Schinasi, 

Mrs. Joseph Heine, Mrs. Henry Evans, Virginia M. 

Rosenthal, Walter P. Chrysler Jr., Jacquemar, 

Vernon C. Brown and other collections. 

Sales scheduled for the 1945-46 season include 

many other prominent collections. Ask to be placed 

on our mailing list for advance announcements. 

PARKE-BERNET GALLERIES, INC 

Madison Avenue at 57th Street, New York 22 



Glass . . . one of the oldest of materials. . . 

possessor of unique qualities of strength 

and beauty . . . impervious to the ravages 

of heat, moisture, time 

glass . .. when fashioned by TURCHIN— 

originators of glass furniture and decorative 

accessories—becomes the very 

embodiment of MODERN. 

TURCTIIN 

H. H. TURCHIN CO. ®@ 41 East 42nd St., New York 17 

file applications with their dealers for their supply of 

coolth now. First come won’t be first served, however— 

| essential users will receive primary consideration. The 

_ reason for this heartening news is that the Army has 

| built up a sufficient backlog of the refrigerant to permit 

| stores, theatres, hotels, offices, restaurants, amusement 

, centers, etc. to turn on the gas and enjoy cool comfort this 

summer. 

FURNITURE OPENING 

Mayfair Rooms in Albany 

| One of the oldest and most respected home furnishings 

| firms in New York State, Mayfair of Albany, recently 

| moved into an equally venerable building which has been 

elaborately modernized and renovated. One of the chief fea- 

| tures of the new-old building is a series of handsome rooms 

| combining formal antiques and modern pieces against mod- 

| ernized backgrounds. A reception on May 21 to open these 

| rooms attracted important figures in the design world from 

New York City, Detroit, Chicago and Grand Rapids. Among 

| those present were: Designers Edward J. Wormley, Dorothy 

Liebes, Dorothy Draper, and Major William Pahlmann, re- 

cently returnd from a tour of duty in the South Pacific; 

also Hollis Baker of the Baker Furniture Co., Car] Fowler 

| of the Widdicomb Co., Herbert Rothschild of John Stuart, 

Inc., Curator Jerry Hatch of the Albany Museum, and 

| representatives from House & Garden, House Beautiful, 

McCall’s Magazine, Good Housekeeping, and INTERIORS. 

Ted Simpson, head of the Mayfair firm acted as host and 

served as Master of Ceremonies for an impromptu radio 

broadcast. Pictures and detailed descriptions of the new 

rooms will appear in INTERIORS’ July issue. 

_HOW TO TALK TO A CLIENT 

CONTINUED FROM PAGE 75 

Therefore do not rush up to the prospective client—we al- 

most said victim—with a full set of plans and an accusing 

| finger, and try to force him to take what you think he 

| wants. All effective design is a collaboration between de- 

signer and client. You have got to find out not only what 

| the client thinks he wants, but more particularly what he 

really needs, and the way to do that is to let him rise, like a 

trout to a fly with some such remark as “Mr. Wright, we're 

| not quite satisfied with the appearance of our Ye Olde 
| Polly Adler Tea Shoppe.” Then comes the strike. ‘Curious 

| you should mention it,” says the wily designer, quickly pr0- 

| ducing an old envelope and a soft pencil, “but I had a few 

random ideas about the place just the other day, while 

enjoying one of your delicious meatless meals.” 

ABOUT INTERIORS’ NEWEST CARTOONIST 

| At 31, Mario Carrefio has not only achieved recognition. 

but has won it in Havana, Madrid, Paris, and New York. 

He is remembered as one of the most important of the 

Cuban painters whose work was recently exhibited by the 

Museum of Modern Art. He likes to create vibrant, rhythmic 

| compositions with Duco, although he is expert at othe! 

moods in other media, as the cartoons in this issue testify: 

| Carreno and his work are the subject of the first of a series 

| of volumes on Cuban Artists, “Cuadernos de Plastica 

| Cubana,” published under the auspices of the Galeria del 

Prado of Havana. Possessor of a colossal technique, h¢ 
has experimented with numberless forms and styles in the 

effort to gain a thorough mastery of his metier. Carre? 
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One of 4 Late English Cut Crystal 
3 Light Brackets. 2742” Spread x 27” Height. 

GZ. KR. Nesle & Co. 
Member of the Art and Antique Dealers 

110 East 57th Street 

Plaza 5-0515 

League of America 

Vew York City 

WIDE VARIETY 

Very High-Grade Used Estate 

FURNITURE 
Mostly 18th & 19th Century 

ANTIQUES and 
REPRODUCTIONS 

for every room in the home 

HIGHLY DESIRABLE 
DECORATIVE OBJECTS 

SILVER, PAINTINGS, CABINETS, 
CHINA, BRIC-A-BRAC, ENGLISH 
& VICTORIAN SHEFFIELD, RUGS, ete. 

» FLOORS OF SALEABLE MERCHANDISE 

LLOYDS 
DISTRIBUTORS, INC. 

116 East 60th Street 
NEW YORK CITY 

seiceis 
ELDORADO 5-8060 | 

OUR FINE UPHOLSTERED FURNITURE 
IS AVAILABLE FOR PROMPT DELIV- 
ERY TO OLD AND NEW CUSTOMERS. 

il _keeP 
wok pate” 

Write for our new catalogue. 

WYCOMBE, MEYER, INC. 
FACTORY: 336 E. 28th ST.. NEW YORK 

SHOWROOM: 216 E. 45th ST.. NEW YORK 

why 

GOLD. SILVER MIRROR TABLE IN SQUARE, ROUND 
AND OBLONG STYLES. DESIGN PATEINTED. 

HARRITON 

404 E. 49th STREET, NEW YORK 17, N.Y. WI. 2-3322 
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The distinctive charm of a tastefully ap- 
pointed room is invariably accented by a 
carefully chosen floor covering. And, when 

this is a splendid Oriental, Aubusson or 
Chinese rug from Nahigian Brothers, the 
decorator’s artistry receives its perfect 
complement. If your decorating problem 
calls for an unusual or odd-size rug, take 

it to Nahigian experts who will serve your 
needs with complete understanding. In 
the world’s largest collection at Nahigian 
Brothers, you will find rugs of exquisite 
beauty to aid you in creating just the effect 
you desire. 

Nahigian Brothers, ée 
Direct Importers for 55 Years 

169 N. Wabash Avenue, Chicago 1, III. 

SPECIAL DECORATORS’ SERVICE. Rugs sent to 
you Or your clients on approval. Prices 
clearly marked, subject to discount. 
Immediate attention to written re- 
quests for rug selections. Rugs 

cleaned and restored to 
your order. 

Your inquiries are 
invited. 

MARIO CARRENO AND DUCO 

left Cuba for Spain while still in his teens, and made a 

living in Madrid by illustrating magazines, drawing 

political cartoons, and designing (very successful) cubistic 

decors for the ballet. He later acquired an understanding 

of classical forms in Paris and Italy. What he acquires in 

New York will be exhibited next autumn. 

LETTERS TO THE EDITOR 
CONTINUED FROM PAGE & 

PRACTICAL DESIGN IS NOT ART 

Sir: 

The fundamental principle which should govern an in- 

terior designer is that of creating for a client a mechanism 

for living which is easier for the client to live with because 

of the designer’s knowledge and experience. It is as funda- 

mental that a client should be provided with a closet 

designed to hold the typical amount of clothing that the 

client has learned to live with as it is that the closet 

should be painted the right color; that the living room 

should be so adjusted and laid out as to cater to the type 

of entertainment and the number of people a_ olient 

habitually entertains as it is that the type of furniture 

in that room should be smart and comfortable. 
An interior designer’s job is to create for a client an 

interior adjusted to the client’s way of living, to make the 

interiors and layouts symbolic of the client, and to see 

that the client’s money is not wasted. If, at the end of a 

job, the room, by its style, or coloring, is so symbolic of 
the designer as to be recognizable by laymen, in my 

estimation the job is a failure. ; 

I think that in this work if a designer develops a certain 

personality in the turn of a leg or the shape of a knob 

so as to make it recognizable to the trade, this does not 
constitute an art, although it does allow the development 

of personality in design. 
As far as an industrial design is concerned, I believé, 

as Donald Dohner did, that industrial design is a matter 

of economics, machinery, processes, and materials, in which 

esthetics play an important part. A designer’s job is to 

design, for a certain price market, an item which }§ 

better designed than the previous one, but which is 10% 

INTERIORS 
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Baroque 
A fabulous creation for gracious living 

Exquisitely carved, finished in goldleaf 

and combined with smoked antique mirror 
lined with jewels. Can be finished to suit 
any decorative scheme. 
This is one of many cocktail tables, mirror 
shadow-boxes, lamps, credenzas, combin- 

ing artistic craftsmanship in mirror deco- 
ration, 

PARISIAN ARTS 
MIRROR & GLASS CORP. 
138 E. 74th St., N. Y. City RH 4-8259 

Antique Lamps and Furniture also 
Furniture Reproductions from 

“An Interior Designer's Point of View” 

Our Decorators’ Workroom is 

Equipped to Serve Your Every Need. 

Yo 
874 Third Avenue (At 53rd St.) 

New York, N. Y. 

REGENCY SIDEBOARD 
L.—with Pedestal 80/”, Center 26/’” 

W.—with Pedestal 22’”, Center 2612’%. Height 3534’’ 

George Blundell 
of DGondon, Jur. 

385 Madison Avenue New York 17, N. Y. 
Member of Art & Antique Dealers League of America 

FRAMES and MIRRORS 
FURNITURE REPRODUCTIONS 

Importers of Antique Furniture 
Objects of Art 

P| pS _ a Cun Slew 
208-210 EAST 52nd STREET NEW YORK 

Phone: Eldorado 5-3174 

Representatives 
Harold W. Herlihy, 816 So. Figueroa St., Los Angeles, Cal. 
E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 
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FINE CUSTOM 

UPHOLSTERY 

CONTRACT UPHOLSTERY 

SPECIAL ORDER 

DEPARTMENT 

ATHAN SONS 
INCORPORATED 

e NEW YORK 

P. 

425 East 53rd St. 
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so out of this world that it no longer is saleable. I «hink 

the industrial man has definite responsibilities, to his 

clients and also to his profession, that preclude the crea. 

tion of products of bad taste. 

In furniture design I personally feel that a knowledge of 

materials and processes, including both machining and 

finishing, are vitally important. I also believe that the 

ability to design to a price is important in this field. 

It is my personal opinion that the fields of interior, indus. 

trial, and furniture design require a professional basis of 

conduct, standards, and ethics. I do not think they are 

art, as I interpret it, for art to me is the creation of 

objective beauty with no relation to market or sale. 

Gordon Obrig 

Gordon Obrig Associates, Inc. 

New York, N. Y. 

ART AND PRACTICAL LIFE 
CONTINUED FROM PAGE 69 

tion to a place of importance. 

The little book which Director Taylor has published to 

celebrate the Museum’s birthday is entitled Babel’s Tower, 

costs a dollar, and is published by the Columbia University 

Press. Every museum has three functions: It must act as 

a simple repository for the collection and preservation of 

fine art. It must act as a laboratory for research and 

scholarship. Finally, it is a place for popular education 

and entertainment. Mr. Taylor discusses all this ably 

and pungently. Two quotations are worth noting: 

“. .. Ten thousand people coming Sunday after Sunday, 

year in and year out, is proof that art is filling some gap 

in the life of the community. Much of the interest which 

a generation ago was centered in the parish house has been 

transferred to the museum, and possibly our greatest 

civic problem is how best to canalize this latent power 

and curiosity of the American people. ... 

“Here then is the final and basic justification for the 

museum and for the pursuit of archeology—to be the 

midwife of democracy. To study man himself through 

those creative expressions of his which have survived him, 
and to recognize those elements which have contributed 

not so much to the history of mere patterns or designs, 

but to the general welfare of the human race.” 

METAMORPHOSIS 
CONTINUED FROM PAGE 60 

base theatre and the post exchange. Consequently, it was 

necessary to salvage everything salvageable—old doors. 

windows, toilets, interior equipment and furnishings— 

for reuse. 

TELEPHONE EXCHANGE, BANDSHELL, AND WISHING WELL 

The immediate success of the converted post exchang’ 

caught the imagination of the base commandant, wh? 

could see the salutory effect of its friendly atmosphere 

the bomber crews receiving their final operational training 

before embarking on a savage struggle for survival. As # 

result he fell in with the visionary plans of the architects 

and designers for a camp community project that would 

have a present morale-building value and would also be 

the basis for a permanent army post of the future. The! 
theory that immediate needs were to be served immediately: 

but not haphazardly, received his enthusiastic support. 
Probably one of the busiest places on a military base * 

INTERIORS 
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Wall 

Boudhet 

All made of mirror beautifully bevelled with a handy 

removable metal container for flowers or plants. 

Approximately 1012” x 18” high. 

HIRSCH MIRROR & GLASS CO. 
316 East 61st Street New York 21, N. Y. 
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JACKSON ELLIS CO. 
152 LEXINGTON AVENUE 
NEW YORK 16, N. Y. 

tol ¢-tamelile Mi lulelelal-lame)| 

. French Bedroom Furniture ... 

Richard Medina 
aie) 

307 East 53rd Street * New York 

Plaza 8-2750 

CREATIVE PLASTER 

9 

I th 
Wy 

3 0”" x 39” 

Sketches and Suggestions Furnished 

DECORATIVE PLASTER SCROLLS 

A variety in right and left designs of 
plaster scrolls, which can be arranged to 
suit individual taste and requirements 
Suitable for over-door, window valences 
and wall decor. 

EDWARD KRUMPE 
212 East 54th Street. New York, N. Y. 
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Sevres Dish with Bronze Ormolu Mount 

from our large collection of fine old and © 

antique items, 

S. J. Skinner Co., Jur. 
Successors to Skinner-Hill Co. 

225 FIFTH AVENUE NEW YORK 10, N.Y. | 

Member of the 225 Fifth Ave. Ass’n, Inc. 

v) : ‘alll! 
Le BR) | 

; presents in its proper envi- 
ronment the country’s finest, most 
comprehensive showing of Ameri- 
can Modern for the home (Living 
Room, Dining Room and Bedroom) 
and for the professional and execu- 
tive office. 

“ONE PARK AVE., NEW YORK "6 °1680 MERCHANDISE MART, CHICAGO 54 
“HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANGELES 14 

HERMAN MILLER FURNITURE CO.,ZEELAND, MICHIGAN 
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| FOR THE FUTURE 

the telephone exchange. MacDill had one, but one that had 

best become a dark secret of the past. Our designers 

ripped it apart with a vengeance, brought scattered tele. 
phone booths together, added a long writing desk, and the 

kind of furniture that eliminated the old “horror-chamber” 

atmosphere. 

The Base also had a theatre, but here again the engineer- 

design was inflexible and eminently utilitarian, the result 

depressing. It didn’t attract much of an audience and the 

shows were desultory. Captain Roberto and his soldier- 

designers came up with an acoustically perfect bandshell 

(INTERIORS—March ’45) which has been the scene of many 

a USO show, and of dances, band concerts, and the popu- 

lar MacDill band broadcasts. An integral part of this 

bandshell design is a wishing well to the rear of the out- 

door audience and dance floor area. The psychological 

value of this well can be measured in part by the thou- 

sands upon thousands of pennies thrown into it by young 

men hopeful of a better world to come. At present their 

wishful offerings are helping the Infantile Paralysis Fund. 

In keeping with the long-term aspect of the MacDill Field 

project, the designers and architects also improved the 

appearance as well as the usefulness of the Provost Mar- 

shal’s office at one of the entrance gates, the Sentry House 

at another, and the Bus Terminal outside the gate. The 
interior of the Base Commander’s Quarters got a much 

needed face lifting. 

Complete plans are on hand for a swimming pool—the 

swill-swept waters of Tampa Bay are taboo for swimming 

—but since last July all Army base profits are being allo- 

| eated to the Central Welfare Fund, which now uses them 

| for recreational activities for men overseas. However, the 

| taking root of MacDill Field in made-land is going on 

apace, and as long as architects and designers are stationed 

there, the process will continue to be swift. 

ART AND COMFORT 
CONTINUED FROM PAGE 49 

play. My one desire was, by the use of color, lighting, and 

materials, to achieve an atmosphere in which one could 

visualize one’s personal surroundings, and could choose 

| paintings and sculpture with a feeling of assuredness.” 

| Quite as much to the point is the fact that though the 

same organization’s New York galleries have more floor 

_ space, Mr. Richards has been able to give the Chicago gal- 

leries more picture hanging space—1,250 feet. Extra hang- 

ing space has been gained by dividing the main gallery 

into three parts with a T-shaped wall. In the downstairs 

gallery, quite different from the ground floor, Mr. Richards 

has provided for flexibility and ease in changing exhibits 

| by putting up four-foot strips of half-inch composition 

| board. For the main gallery, Mr. Richards has devised 4 

| special gadget for hanging pictures, in the form of con- 

_ cealed hooks sliding in a narrow slot at the top of each 
partition. 

| Designer Richards worked hard to get interesting textural 

| effects in his backgrounds for painting and sculpture. A 

| corrugated building material is quite freely used, and the 

glass screens separating the entrance lobby from the main 
_ lobby are not of the more traditional plate glass, but of 

| and skylights. 

Mississippi wire glass, generally used for factory windows 

In the dark gray, white-trimmed down- 

| stairs gallery, a pleasant color accent was devised in 4 

| soft rose background, which shines through wall strips of 
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Additional center units may be added. 

Booths, Wallbenches, Chairs, Tables, etc. 

MANUFACTURERS SINCE 1852 

INC, 

“ischnaun ons 
559 SIXTH AVENUE (NEAR 15th STREET), NEW YORK 11, W. Y. 

CHELSEA 2-6766 

56: 
A IN ARDEN Pye © fixe Cooceore JULY HOUSE & GARDEN Pe 

oven sunshine for relaxed summer living. 

ya \Smartly designed to beautify your recre- 

r \ 

. - 

tA i \ation room, porch or outdoor living room. 

E q 1945 Catalogue upon request 

Ficks Rood Lo. CINCINNATI, O - NEW YORK, N.Y. 

Pair of Old Paris Empire Compotiers and Clock in Biscuit 
Porcelain, Decorated with Gold. 

To the seeker of the unusual . . . the finest in 

precious antiques and exquisite decorative objects 

. we extend a cordial invitation to visit our 

showrooms . . . conveniently located in the heart 

of Manhattan. Here will be found thousands of 

priceless treasures . . . beautiful and distinctive 

contributions to the art of fine decorating. 

TO THE TRADE ONLY 

Attman-Weiss 
IMPORTERS 

863 Third Avenue, New York City Wickersham 2-7630 

CHARM .. VERSATILITY .. DISTINCTION 

Warner Cf. 

WALLPAPERS 

Exclusive designs to 

dramatize every hotel 

interior 

There is a Warner wall- 

paper to achieve just the 

mood you desire . . . 

from formal sophistica- 

tion to simple warm- 

hearted friendliness. The 

pattern you choose 

will keynote and 

harmonize the 

furnishings of an 

entire room. Con- 

sider one of the 

famous Warner 

designs by out- 

standing artists. 

A NATIONALLY FAMOUS LINE especially 

adaptable for hotel decoration. 

The WARNER co. 
418 S. Wabash Ave. Chicago 5, Ill. 



corrugated glass. 

All of the furniture is from Mr. Richards’ own designs, anj 
mostly of rift sawn wood. Carpeting is extensive on the 

ground floor; the downstairs galleries have uncarpete(, 
dark grey parquet floors. 
Lighting follows the newest museum practice, with a com. 

bination of fluorescent indirect lighting and concealed jn. 

candescent hollophane spotlights. 
a 

INNER SANCTUM 

The greatest thought went into that invaluable adjunct t 

any major art gallery, the Huddle Parlor or private view. 

ing room, where prosperous clients, brought to a certaiy 

state of ripeness, are shown, and given, the works. Many 

_ famous firms in Paris, London, and New York operate 

| this part of the business with no more equipment than a 

dusty little room, a bottle of brandy, and a somewhat grimy 
velvet covered easel. Nothing like that for the Associated 

American Artists. As the photograph on page 50 shows. 

their Huddle Parlor sports brilliant print curtains from 

Goodall, concealed strip lighting shining from three side 
Antique English Sheffield Hot | of the dropped ceiling, two spotlights, a specially designed 
Water Kettle on Stand. Circa 1800. | love seat upholstered in rose beige, soft carpeting, and « 

| softer rug (beige) on top of that. The persuaders are kep: 

in a special liquor cabinet of rift sawn oak with the mono- 

gram of the Associated American Artists carved thereon, 

and instead of the traditional velvet-covered easel, there 

| is a whole little frame-shaped stage, on which obsequiou 

| attendants display modern masterpieces from the stock 

MOTTAHEDEH & SONS | room. The walls are the color of tawny port, but there is 

295 Fifth Ave New York 10. N. Y | as yet no provision for soft music. 

Members of the ART & ANTIQUE DEALERS’ 

LEAGUE OF AMERICA 

AIR CONDITIONING 
CONTINUED FROM PAGE 84 

ecorator Siyle 
2 Ss now in progress should make available radically new 

Upholstered Qurniture departures in air conditioning methods in the immediate 

postwar future. The buyer who believes that he will be 

able to step out at the end of the war and buy “pack 

aged” air conditioning for home use—just as he will bu 

a refrigerator—is going to be sadly disappointed, bu! 

certain types of equipment definitely will be available 

to contribute to the improvement of even those older homes 

where installation of “tailor-made” systems would be to 

costly. 

A PORTABLE UNIT FOR $250 

The Westinghouse Mobilaire Unit, for example, is a pol 

able air conditioner which may be moved from room 

room at the convenience of the owner, fits into the window 

sill, and needs only be connected with the electric outlet 
to produce a gratifyingly lower temperature than prevails 

in hot summer weather. A compact unit, it is not unsightl!. 
and answers the need of those who find it impossible t 

install permanent systems in their homes. It should prov? 

a boon to apartment dwellers, for the unit will sell f 

around $250, fitting well within the limits of the mor 

modest budgets, and can be moved easily with other 

furniture if a change of residence is desired. 

FOR MANUFACTURING AREAS 

DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE . 

192 Lexington Ave. (at 32nd St.), New York 16, N. Y. A decidedly interesting innovation in air conditioning * 
: the “cleaning” of air by electronic methods, such as tH? 

Westinghouse Precipitron, which will be manufactured ' 
This Furniture is the Best that Man Can Make or Money Can Buy 

108 INT ERIOPS 
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E RIOR: 

The Golden Fleece Hand-hooked Rugs 

have been well received by the Decorative 

Trade. 

They are woven of wool yarn hooked 

through a sturdy cotton backing, in an all 

looped pile to any size in any one of 27 

colors. 

DELIVERIES WILL NOT EXCEED 

EIGHT WEEKS. 

If you have not seen this quality, write for 

a sample and complete information. 

FLOOR COVERINGS, INCORPORATED 

139 East 57th St. 

NEW YORK 22, N. Y. 
TELEPHONE 

PLaza 8-0440 

One of a pair of painted directoire Arm Chairs, 

black off-green with gilt trim and ormolu 

mounts—chosen from a large stock of “Antiques 

selected with a modern point of view.” 

Lyman Huszacu 57 Bast 56th St 

Inporters and Makers of distinctive Lighting Fix- 
tures, Crystal, Bronze and Modern 

Also—Antiques, Porrelains and Lamps 

Charles J. Winston & Co., Jue. 
Importers and Makers of Distinctive Lighting Effects 

11 East 53rd St., New York. N. Y. 
‘teens 
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eMirrors 
with 

Custom-built Frames 
with or without 

Baguettes 
in all 

Finishes 

Creators and Manufacturers: 

‘Victory 
ARTS & MIRROR 

Office and Showroom 

32 E. 22nd St., New York 10, N. Y. 

Tel.: GR. 3-1105 

IMPORTERS AND 
MAKERS OF 

FINE 
FURNITURE 
Leopold Colombo 

& Bro., Inc. 
327 EAST 34th ST. 

NEW YORK 

"The “White House” 

WITH THE RED DOOR 

New York's 

Most Distinctive Show Room 

Custom Made 

Furniture 

Seminole Gurniture Shops 
120 EAST 32nd STREET NEW YORK 16, N. Y. 

MUrray Hill 3-0445 

‘furniture by 

4mN Oe Be O. BND 

...in NEW YORK: 385 Madison Avenue 

.in CHICAGO: 1666 Merchandise Mart 

...in PITTSBURGH: 907 Penn Avenue 

...in HIGH POINT, North Carolina 

sell for about $250, and which is designed to remove dust, 

dirt and pollen from the outside air as it is drawn into 

the air conditioning system. Experiments already con. 

ducted in Pittsburgh homes equipped with air conditioning 

and Precipitrons indicate that upwards of 90% efficiency 

in air “cleaning” results, with a dramatic reduction of 

cleaning and dusting from a daily to a bi-weekly house. 

hold routine. To keep a home clean with a Precipitron, 
however, the windows must be kept closed and the house 

ventilated mechanically, so that it can be used only jn 

conjunction with a standard air conditioning system. 

AIR CONDITIONING IN HOTELS 

An outstanding example of effective use of air conditioning 
in the hotel field is that of the Washington Statler, where 

each guest room is equipped with a Carrier air conditioning 

unit which is controlled to suit the taste of the individual 

guest merely by the turning of a knob indicator on the win- 

dow sill. This well-articulated system produces exceptional 

comfort for the guest, and since the room installations 

have no moving parts, it is noiseless in function. This 

feature has proved a great drawing card for the Statler, 

and without doubt the decade following the war will see 

a definite move of all better hotels to instal] air condition- 

ing systems. 

AND IN APARTMENT HOUSES 

Apartment builders, too, are giving serious attention to 

the value of air conditioning in “selling” prospective 

clients in postwar years. A de luxe apartment housing 

unit planned for a Philadelphia location as soon as postwar 

conditions permit, includes air conditioning of all public 

areas such as shops, restaurant, etc., while air conditioning 

for individual apartments will be provided at the wish 

of the tenant, with room temperature controlled by thermo- 

stats, one or two of which will be supplied for each 

apartment, depending on the size of the unit. 

REVERSE-CYCLE REFRIGERATION 

Manufacturers in general indicate that they plan to make 

postwar models more compact, simplified in design, and 

more economical to operate—while still selling at a lower- 

than-prewar cost. On the basis of existing costs, hov- 

ever, this will not permit the average home owner 10 

realize his dream of air conditioning in his own home. 

The General Electric Company have been conducting some 

interesting experiments with the so-called “heat pump” 

or reverse cycle refrigeration which, if successful, may 

introduce a radically different approach to domestic and 

commercial air conditioning. 

This method utilizes the scientific fact that there is heal 

in the air at all times—summer and winter, and heat pump 
equipment is designed to separate heat in the air from 

whatever cold there is in the air, adding the heat used by 

the electrical energy used to do this work, then piping 
the result through the house. An evaporator, compress0, 

condenser, and motor are necessary for this system, whit! 

in operation utilizes a liquid refrigerant. With a few rela- 

tively inexpensive additions to the equipment, the syste” 
can be reversed from supplying heat to drawing heat ou 

of the house, and thus, acting on the refrigerating prin- 

ciple, cool the house as required. 

Present operational costs of such a system produce results 

equal to that of coal at $14.00 a ton, which is somewhat 

beyond the reach of mass consumers. However, utili 

tion of ground water or well water when available locally 
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reduces the cost; it is predicted by General Electric engi- 

neers that within the next ten years a substantial propor- 
tion of our homes may be heated or cooled, as desired by 

reverse-cycle refrigeration installations. 

EFFECT ON INTERIOR DESIGN 

Mechanically cleaned and conditioned air for residential 

purposes will have a significant effect on interior designs 

and fabrics, permitting use of delicate tints in drapes and 

furniture coverings, with rugs of lighter values. It will 

tend to obsolete existing structures which do not have 

heating systems and floor layouts adaptable to the installa- 

tion of air conditioning equipment—and this may happen 

faster once low-cost mass production of such equipment 

gets under way. 

Innovations of this kind in the postwar decade are certain 

to produce drastic changes in home construction and 

design. This is a very sensitive point in the field today; 

future-minded designers will keep a watchful eye on prac- 

tical developments in the field of air conditioning, building 

today to inelude arrangements for the utilization of such 

methods as reverse-cycle refrigeration when it becomes 
practical. 

CLASSIFIED ADVERTISEMENTS 

10c A WORD, PER INSERTION. PAYABLE IN ADVANCE 

DESIGNER—occupying position of responsibility with na- 

tionally known manufacturer of Silverware desires to 

establish new connection where broad experience in the 

design and development of successful sterling and plated- 

ware lines is prerequisite. Minimum salary requirement 

—$7500.00. Box 59 E, INTERIORS, 11 East 44th Street, New 
York 17, N. Y. 

MANUFACTURERS’ REPRESENTATIVE interested in obtaining 

ercluswe representation on straight commission basis for 
the southwestern territory with headquarters in Dallas. A 
good line of 18th century English, French. A smart mod- 
ern line and a very good line of upholstered furniture; also 
interested in representing some smart accessory lines. 
Texas, New Mexico, Colorado, Kansas, Oklahoma, Ar- 
kansas, Mississippi, New Orleans and Memphis, Tenn. Has 
covered this territory successfully for a number of years 
and knows all dealers, decorators and buyers. Address 
~ 60 F, INTERIORS, 11 East 44th Street, New York 17, 
 * Z 

SALESMAN: Experienced custom upholstered furniture, 
head boards and bedding. Thoroughly familiar in all phases 
of production. Finest decorator following. Seeks affiliation 

with firm offering future. Address: Box 61 G, INTERIORS, 
ll East 44th Street, New York 17, N. Y. 

MANAGERS AND INTERIOR DECORATORS WANTED 

S. P. Brown Co., operators of drapery and floor covering 
departments in department stores, would like to hear from 
men and women thoroughly experienced in the drapery and 
floor cour ring business, interested in making a change now 
or in the near future. Permanent positions, advancement, 

*Pportunities. 432 - 4th Avenue, New York. 
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PAINTED BEDROOM 
«Ase FURNITURE 

(BSS: RUDDER, 

|JLORRAINE 
| Decorators’ Source for 

Slip Covers 

Draperies 

Upholstery 
Ou Dadan 

319 EAST 44th STREET, NEW YORK 
MU. 4-5376 

ITY LINES 
BAKER 

STAT TON 

CENTURY 

™ PALMERcEMBURY 

€ _— STIEHLS 
NEW YORK 

QUILTING and + «+ 
Decorative Embroideries 

= 

Street, New York City 
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R,U DER, 
385 MADISON AVE., NEW YORK 
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Complete Furnishings 

For 

CLUBS * HOTELS * RESTAURANTS 

HOME RUMPUS ROOMS 

THE GANGER CO. 
71 WEST 45th ST. 
NEW YORK (19), N. Y. 

LOnGacrE 3-4058 

“Ganger designed is the best of its kind” 

Lloyd's 
can still supply hundreds of 
English, French, Canadian and 
high class special domestic wall 
papers. 

Samples supplied for special jobs. 
Please state requirements specifically. 

W. H. S. LLOYD CO., Inc. 
NEW YORK—CHICAGO—BOSTON—NEWARK 
48 W. 48th St. - 67 E. Monroe St. - 420 Boylston St. - 45 Central Ave. 

DECORATE WITH PHOTO-MURALS 

Made any size for any wall 

space from any photograph. 

Washable — Monotone — 

or full color 

Write for 

Details and Pricve 

Specialists in photo-murals, 
furniture and interior 

photographs 

WEST-DEMPSTER CO. 
Grand Rapids 2, Michigan 
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MEYER THREADS 
The World’s Best 

For Upholstering All sizes 
and Decorating and colors 

————— 

Soft and 
Glace Finish 
Mercerized 

Joun C. MEYER THREAD CO. 
Lowell, Mass. 

“Samples sent if you wish them.” ; 
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PROFIT from RUG CLEANING 
In these war days when new homes and new interiors are rare, alert 
decorators are giving more attention to the preservation of beauty in 
their clients’ residences. 
Nothing is more important in a beautiful home than a clean rug, and 
rugs properly looked after will have greater value in the years ahead. 
For many years we have cooperated with decorators in rendering 
expert rug cleaning and repair service with a fair commission on 
business turned in. 
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Write or phone for further information. 

KENT-COSTIKYAN, INC. 
307 East 63rd Street, New York 21, N. Y. 

Tel. BUtterfield 8-4831 

LYON 
FURNITURE MERCANTILE AGENCY 

Est. 1876—-Publishers ef LYON-RED BOOK 

NEW YORK 16, N. Y. CINCINNATI 2, OHIO 
'85 Madison Avenue 6 East Fourth Street 

ILL. 
197 Friend Street FE caning 221 North LaSaNe Street 

PHILADELPHIA 7, PA. P/GRAND RAPIDS 2, 
'2 South 12th Street ; MICH. 

Ass’n of Commerce Bidg. 

HIGH POINT, N. C. 

| Boston 14, mass. //enen Hy CHICAGO 1, 

| '07 West Green Street it LOS ANGELES 15, CAL. 
i) 115) S. Broadway 

THE NATIONALLY RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY And TRADES KINDRED—CARPET—UPHOLSTERING—REF RIGERATOR VE—INTERIOR DECORATION—LAMP AND SHADE—FRAME AND 

MIRROR—HOUSE FURNISHINGS 800K OF RATINGS—CREDIT REPORTS—COLLECTIONS 

JUNE 1¢45 

EMPIRE 
LAMP TABLE 
L. 21”—D. 23”—H. 27” 

HAND PAINTED TOP, 

ANTIQUE MIRRORED 

BACKGROUND, WITH 

INLAID MIRRORED 

LEGS 

PLAZA 
MIRROR & GLASS CO. 

Showrooms 

1158 2nd AVE., NEW YORK 

Corner 6Ist St. 

113 



“Ba ex’ ta sprecial hind of furniture. . . designed, tall and 
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CABIONIET ™ LNKIEIRS 
— — —— > —— —_——_— aL 

10 MILLING ROAD, ee @ MICHIGAN 

NEW YORK GRAND RAPIDS CHICAGO 

A. H. Steihl Furniture Co. 2nd Floor Knapp & Tubbs, Inc. 
28 West 20th St. Keeler Building Merchandise Mart 

and 

The Manoe House. 383 Madison Aue, N Y E. 5 
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Come and see for yourself our large and varied selection of 

fine office desks, chairs, tables and cabinets. It will prove to you 

why leading interior designers and decorators have for many 

: years availed themselves of our unusual source of supply. 

| Our knowledge and experience in handling decorators’ re- 

quirements are at your disposal, too. Let us help you with your 

next office decorating job. 

Macevu~ lowler 
Incorporated 

385 MADISON AVENUE PLAZA 3-7000 NEW YORK CITY 
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CHARAK FURNITURE COMPANY F 
38 WAREHAM STREET « BOSTON, MASS. : 

NEW YORK © CHICAGO «LOS ANGELES hi 


