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Two of a set of six antique mahogany Hepplewhite 

Armchairs (Circa 1780). These were formerly the 

property of the Earl of Romney, Gayton Hall, Norfolk, 

England. A set of this superb quality is rarely available. 
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LETTERS 

ART OR PROFESSION? 

The question, “IS INTERIOR DESIGN 

AN ART OR A PROFESSION,” was dis- 

cussed on the Letters page of the April 

issue by T. H. Robsjohn-Gibbings, Jan 

Reiner, Paul Bry, Edward J. Wormley, 

Ernest Payer, Kern Hines, and Peggy Ann 

Rhode. Since then other designers have 

sharpened their pencils and joined the 

fray. We print their letters below.—Ed. 

KAN ANSWER AND A REQUEST 

Sir: 

Since all interior design is more or less 

directly related to practical purposes, the 

designer’s “freedom of expression” as 

compared with that of the painter, sculp- 

tor, poet, or musician, is limited. 

Moreover, any form of design destined to 

serve can never be considered or ap- 

proached as a means of self expression in 

the sense in which art is or may be so con- 

sidered. Practical examples, illustrating 

our point of view, may be found in our 

chapter on industrial design in the sym- 

posium “Enjoyment of the Arts,” edited 

by Max Schoen (1944), Philosophical 
Library, New York. 

We have in preparation an enlarged sepa- 

rate edition of this chapter, and we would 

appreciate it if designers and architects 

sympathizing with our attitude would get 

in touch with us, because we could still 

add suitable illustrative material. Per- ° 

haps Mr. de N. Schroeder, editor of this 

magazine, who on several previous occa- 

sions has lent support to our activities, 

will be kind enough to let INTERIORS co- 

operate in establishing for us such contacts 

which may further the cause of good and 

sound design. 

Antonin and Charlotta Heythum 

California Institute of Technology 

Pasadena, Calif. 

HEYTHUM ADDENDUM ON 
DOUBLE-BREASTED HEARTS 

Sir: 

With our record of discomforting state- 

ments on interior design, we are hesitant 

to send photographs of ourselves which 

would enable any one of the proud race 

of old-and-young-fashioned interior de- 

signers to recognize and shoot us at sight. 

Therefore, instead of sending you one of 

our impressive and expressive portraits 

by Man Ray or Herbert Mather, we think 

TO THE 

THE WARY HEYTHUMS AVOID 

SNIPERS (SEE BELOW). 

it wiser to mask ourselves in the above 

drawing, which will not expose us quite 

so openly to possible assault by the ones 

who, with an artist’s tongue and tie, wear 

a businessman’s double breasted heart. 

Antonin and Charlotta Heythum 

P.S. The double-breasted businessman 

has symbolic implications, as you may 

suspect. The row of buttons which really 

button is for the side where the billfold 

goes, the phoney row for the side where 

a frustrated heart is fed on the illusion 

of the beauty of symmetry, style, prestige. 

TWO-IN-ONE 

Sir: 

I read with great interest your question 

of the month in February and I would 

like to submit my answer. An interior 

designer should charge for his services 

MRS. BARRINGER HAS LITTLE RESPECT 

FOR POOR GUESSERS. 

EDITOR 

in a simple, straightforward and profes- 

sional manner. He should lay out a job, 

ascertain his production costs, his neces- 

sary overhead, and his profit. If the 

“usual” retail mark-on covers this normal 

profit, it should be billed that way—as 

the customer is used to this method. If, 

however, because of the nature of the 

job his normal profit is not covered, he 

should then bill the client for blueprints, 

consultations, and sketches, to make a 

total expected price. If this does not turn 

out right at the end of the job, the de- 

signer is a poor guesser! 

Answering the current question of the 

month, “Is interior design an art or a 

profession?” I cannot state too strongly 

that it is a profession which uses art as 

its medium of expression. The designer 

should express the client’s personality 

and his own. It is, therefore, imperative 

for the designer to be sympathetic to the 

client so that he may supply the necessary 

service. The client’s wishes should be 

fulfilled through both the professional 

experience and the understanding by the 

designer of how to achieve these wishes 

through style, color, and design. If this 

is done simply and directly, the aims 

of both the designer and the client are 

expressed, and the job will be a success. 

I do wish to say once again what a bang- 

up job I think INTeRtors is doing for 

the entire trade; its coverage of existing 

merchandise, as well as postwar dreams, 

is most stimulating. 

Isabel Barringer 

Muller-Barringer 

New York. N. Y. 

FORCED FEEDING 

Sir: 

To answer your question on art versus 

profession, our theory: Unless the client 

is happy and satisfied, how can designers 

build up a practice? We in this office 

believe that the client knows his desires 

or problems better, whether the project 

be a machine, furniture, or an interior, 

and he knows the market for this item 

or how he wants it to function. 

In my younger days I worked in offices 

where the client had design rammed down 

his throat, and the final outcome was not 

a happy one. 

So we believe any functional design 
(which isn’t ornamentation) should be 

the result of a reasoning process. The 

materials needed and available, plus the 

CONTINUED ON PAGE 100 
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Now, there’s not a single upholstered piece that 

you won't be able to glorify with a touch of 

magic color. 

Now, for the first time, you can dare to use any 

color anywhere—from the palest of pastel tints to 

the deepest of deep, rich, jewel-like tones—in an 

infinite variety of textures, weaves and patterns! 

It can be done with Firestone’s amazing new 

fabric, Velon—unlike any other material ever created. 

Because, in even the lightest shades, the mere 

touch of a damp cloth or cleaning fluid restores 

Velon to all its original colorful glory. Dirt and 

grease can’t cling to it. Drinks can’t stain it. It’s 
waterproof, non-inflammable. And it will never fade. 

Moreover, Velon is so durable that after years of 

rugged abuse in trains, cars and planes, it has yet to 

show the slightest sign of wear. 

No wonder Velon is called the most practical 

upholstery fabric ever made. Right now, most of 

the Velon made goes to the armed forces. But you 

can’t afford to overlook its endless possibilities for 

your postwar plans. 

P.S. For completely modern seating use Foamex 

cushioning, Firestone’s rubber latex foam. 

bi Listen to the Voice of Firestone Monday evenings over NBC 

srancmmunrn ssi POSTONE 
*Trademark — Pronounced VEL-LON 
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COMPETITIONS 

Space for Living 

Of wide interest is the Rorimer Competi- 

tion sponsored by the AID. The problem, 

“Space for Living,” is directed toward 

student in schools and colleges through- 

out the United States. Drawings are to 

be delivered by June Ist. 

The problem presented to contestants: 

“How to dispose most effectively of an 

area of 685 square feet with an 8-foot, 

10-inch 

space may be used for a single room; a 

minimum height. The entire 

combination room .. .; or, as in a hotel, 

a living-sleeping room.” Other require- 

ments are: two sets of drawings in full 

color, one including a floor plan and four 

elevations, and the other an_ isometric 

drawing and detail. A. complete descrip- 

tion of the client’s needs, geographic loca- 

tion of room, lighting suitable for the 

design, and budget for furnishings, must 

be submitted. 

Besides the three customary Rorimer 

medals for first, second and third prizes, 

six cash awards will be made. Entry 

TO PETER TONACHEL AND MARY STONEHILL, 

DESIGN AWARDS FROM JUDGE LIEBOWITZ. 

blanks may be obtained at schools, or 

from AID headquarters, 41 East 57th 

Street, New York City. 

EXTRA-CURRICULAR 

Results of the 1945 Interior Decoration 

contest, planned to stimulate interest and 

develop appreciation of functional design 

among high school students, sponsored 

by the New York City Board of Educa- 

tion and the Furniture Stores Guild, were 

announced at a luncheon at the Hotel 

Biltmore on April 16th. Three prize 

YOUR 
COMPETITIONS... 

REBUILDING ABROAD ... 

POPULAR EDUCATION ... 

EXHIBITIONS... 

FURNITURE... 

BUILDING ... 

winners were selected from each of the 

five boroughs and three from the city- 

wide area of the city. 40,000 students par- 

ticipated in designing a plan and color 

scheme for a living room for a family 

with an annual income not in excess of 

$3,600. 

INFORMATION 

High School; and in the senior competi- 

tion, Mary Stonehill, 15, of the Washing. 

ton Irving High School. Prizes were $100 

and $200 war bonds, respectively. 

Judging from the gentlemen who pre. 

sented the awards, Supreme Court Judge 

Samuel Liebowitz, Bronx Borough Presi- 

dent the Honorable James J. Lyons, Man. 

hattan Borough President the Honorable 

Edgar Nathan, Jr., and Associate Super- 

intendent Frederick Ernst, our city fathers 

take the subject of design education very 
seriously. 

REVISION OF THE OPA‘S MPR-580 

The widespread stir created by home furnishings freeze MPR-580 continues. 

A great deal of discussion is still percolating with new problems pouring in 

to the OPA to be solved. Some of the latest revisions are: markdown prices 

may now be omitted by stores who substitute original prices offered on the 

base date (March 19) instead of prices prevailing when they prepared their 

price charts under MPR-580; the standing of imported goods was clarified, and 

such merchandise belonging to the categories named in the regulation and 

purchased from importers and wholesalers in the United States must be in- 

cluded in the pricing chart; OPA ruled that stores need not reveal their con- 

fidential sources, and listing of code numbers or other identifying numbers in 

lieu of suppliers names will be acceptable. 

Jury of Awards: T. H. Robesjohn-Gib- 

bings, interior decorator and author; Dan 

Cooper, interior and industrial designer; 

Virginia Hammill, designer; Walter Ren- 

dell Storey, interior design editor of the 

New York Times; Eugenia Sheppard, in- 

terior design editor of the N. Y. Herald- 

Tribune; Sylvia Schur, feature editor of 

“Seventeen.” 

First prize winner in the freshman com- 

petition was Peter Tonachel, 13, of Curtis 

ROOM BY MARY STONEHILL, 15, WON A PRIZE FROM THE FURNITURE STORES GUILD. 

Home Safety 

Lewis & Conger of New York City is 

sponsoring the first nation-wide competi- 

tion for the Annual Award for Home 

Safety and invites all manufacturers of 
home furnishings and equipment to par- 

ticipate. Of prime consideration to the 

judges: a simple, moderately priced de- 

vice which will reduce accidents in the 

home. It must be in production and 



Plan now to use Du Pont P.C. ‘‘Cavalon” 
after the war! When it’s available for peace- 

time markets, this superior upholstering 

material will help you turn out better work. 

And it will back up your good name. Thus 

it will help bring you more business despite 

stiff competition. 

MEETS THESE 

WARTIME SPECIFICATIONS 

Regular P.C.“‘Cavalon”’ meets Federal Spec- 

ification E-KK-L136A. Type 3, Class A & 

B. Fire-resistant P.C. ‘“‘Cavalon,”’ a recent 

development, meets Army Air Corps Spec- 

ification 12026A; Bureau of Ships Ad In- 

terim Specification 34L-13; U.S. Army 

Ordnance Dept. AXS-992 (Revision #1); 

and Maritime Commission Specification 

MN245. 

For more details, just write: E. I. du Pont 

de Nemours & Co. (Inc.), Fabrics Division, 

Empire State Building, New York 1, N. Y. 

*P.C.“CAVALON” is Du Pont’s trade mark for its plastic 

coated fabric. 

Write today— with V-MAIL! 

*Resistance to abrasive wear 

*Resistance to edge wear and edge 

cracking 

*Resistance to peeling 

*Resistance to cracking at low tem- 

peratures 

*Freedom from exudation at high 

temperatures 

*Resistance to color fading 

*Good aging over long period 

*Good pliability, tailoring and seat- 

ing properties 

*Resistance to tearing and puncturing 

*Freedom from crocking and color 

bleeding 

*Non-absorbent, easily cleaned with 

soap and water 

DU PONT //”’ “CAVALON” 

U.S. PaT. OFF 

plastic coated fabric 

BETTER THINGS FOR BETTER LIVING... 

THROUGH CHEMISTRY 
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ready for distribution by the end of this 

year and actual samples must be sub- 

mtted to Lewis & Conger, 6th Avenue, 

N. Y. during December, 1945. The judg- 

ing will take place in January, 1946 and 

a large bronze plaque will be awarded 

the winner. Judges are Katharine Fisher, 

Good Housekeeping Institute; Richardson 

Wright, House & Garden; Eloise Davison, 

New York Herald Tribune Institute: Col. 

John Stilwell, president of the National 

Safety Council, and Julien Elfenbein of 

House Furnishing Review, chairman. 

Pittsburgh Architectural Awards 

Announcement of the awards in the 

Pittsburgh Architectural Competition con- 

ducted by Pencil Points magazine has 

been made. . . . Jean Bodman Fletcher 

and Norman Fletcher, Birmingham, 

Michigan, first prize; I. M. Pei and Fred- 

erick G. Roth, Princeton, N. J., second 

prize; Ralph Rapson, Chicago, IIl., third 

prize; Eduardo Fernando Catalano, Cam- 

bridge, Mass., fourth prize. In addition, 

twenty-five contestants received mention 

and eight special prizes were awarded. 

The competition was judged at Hot 
Springs, Virginia, on March 14, 15, and 

16 by the following architects: Pietro 

Belluschi, Portland; Ralph Flewelling. 

Los Angeles; J. Byers Hays, Cleveland: 

Robert M. Little, Miami; Louis Skidmore, 

New York; Hugh A. Stubbins, Jr.. Bos- 

INFORMATION 

—CASSINO RESURGENT— 

MONTE CASSINO, ITALY, 

CAPITAL CITY OF THE 

BENEDICTINE ORDER, WAS 

ALMOST COMPLETELY 

DESTROYED BY U. S. ARMY aD: e’t) 

Os ol hn 

arte FS $4 3,). a —) > Aa 

BUILT. WORD HAS REACHED 

INTERIOR’S ART DIRECTOR, 

COSTANTINO NIVOLA, THAT AN 

ELABORATE CEREMONY WAS 

HELD TO INAUGURATE THE 

FIRST BUILDINGS—A CHURCH. 

JAIL, AND 6 HOMES. MR. 

NIVOLA’S CONCEPTION OF THE 

SCENE APPEARS AT LEFT. 

“a, “~\- ral 

“spn plat 
~~ 

ton; and Philip Will, Jr., Chicago. 915 

designs were submitted. 

England’s Architectural Contest 

Designs were submitted by 167 architects 

in England recently in a contest initiated 

PLANS FOR GRAND RAPIDS EXHIBITORS (P. 16) 

BOMBS. A NEW TOWN IS BEING | 

by the Timber Department Association 

and was won by 27-year-old architect 

John P. Tingay, Eastcote, England. Prob. 

lem presented: to design a pair of semi. 

detached houses for families of five. 

Severity of design and simplicity of de. 

tail, chalet type of roof made of Western 

red cedar, large living-dining room ex. 

tending from front to back of house, one 

utility washing room, open fire-place and 

a recess for dining table at end of room 

adjacent to kitchen were the main fea- 

tures of the prize winning plan. 

REBUILDING ABROAD 

American-Soviet Building Conference 

Of wide-spread importance to the build- 

ing industry is the first American-Soviet 

Building Conference held at the Ameri- 

can Societies of Engineers, 33 West 39th 

Street, New York City, May 4th and 5th, 

under the sponsorship of the National 

Council of American-Soviet Friendship. 

Architects, designers, engineers, pro- 

ducers, and all others identified with the 

building field are convening with a group 

of Soviet engineers who are now in this 

country to study American methods. 

Four all-day panel discussions are on the 

following topics: Building Industrial Or- 

ganizations in Both Countries, opened by 

Andre Fouilhoux, Chairman of the New 

York Building Congress; Prefabrication, 

led by Morris Sanders, Chairman of the 

Technical Committee of the N. Y. Chap- 

ter of the American Institute of Archi- 

tects; Industrial Buildings, led by Roland 

A. Wank of Albert Kahn Associates, Ar- 

chiteets and Engineers; Mechanical Sys- 

tem and Utilities of the Small house, led 

by Vincent T. Manas of the Technical 

Division of the Federal Public Housing 

Authority. 
The conference should prove of great 

value to the building industry in both 

countries and create a better understand- 

ing and friendship between _representa- 

tives of this country and of Russia. 

Maison Prefabriqué 

Streamlined houses designed by French 

architects during Nazi occupation are oD 
display in London. Despite political and 

material difficulties a group of architects 

and engineers have produced extra 

ordinarily significant work. They have 
developed prefabrication for permanent 

rather than temporary dwellings and em 

phasized larger apartment houses. schools, 

hospitals and small homes. 

Metal cladding and framework are used, 
and ideas for pebbling to reduce light 

INTERIORS 

| j 

‘1. = 3 

Ve eyes 

1 * \) T= eye it yy 



~\ 
—< — ee ee — ———— i ace) | aes a Ee Iie Sy 

pire rey resi ENS AP TR ey Pet es = TR Py ENR = Wee 

DAL eT el ela LPH TUM UNAM EHF HSUEH eye ns , 

* ( 

Ls me ltwe list  a(lLoll ali =ialt =m 

frie 

all wll @- 

aeppagee Sy 

afi al! 

ate 

ok ocala 

Sye qe jeq¢e true vedere trie ie eee ye 

SS 

t 

= ich ) ie 

afliesitt afl al] 

Moat | Su Salt) Taal, 

fi j mi! 

—— 

_— = 

= 

Tei WY te 

tinny 

Tey Av ) 

Heder nruraieuwrierit iy 

5 a ———— 

sale 

mI] 
, 

io 

r 

+ 
ol 

» 
- 

' 
= 

’ 
ad 

a 
> 

’ 

» 
. 
. 

7 

. 

. 

» 
» 
y 

. 

— it 

L| i ‘ 

nn ' 

- 4% rl » {| all tt 

hewmen pee : 
al 

STS = yay 

| ‘ 

} 

PE | 

atletl 
alts | | 

ae 

x(a! 
wii Ni 

wie ita ll ali ali ati all all all obo misc 
alte: oat aN etal ell al al al all all abbe  aMallaliall al! alotiallaliall al! all all 

Mat | parpetinmens emcee ic deli at Thea cieiein 5 Mamie. atin Meeall ot = Ital 
es ee sl —-. a —— heneatons ens | = 

t) 
ath oes 
4 



FOR YOUR 

KETCHUM SPEAKS FOR ARCHITECTS 

reflection and sound are included. Other 

outer facing employs stone, brick, and 

ceramic tiling. Steel framework is the 

base for most of the designs while the 

rest of the fundamentals are prefabricated 

and planned for dry assembly on the site. 

Wool, glass, and cellular concrete are 

used for insulating, and hollow blocks are 

grooved and pierced to allow passage of 

beams and wires of standardized lengths. 

Interchangeable sections ranging from 

whole rooms to cabinet shelves can be 

arranged according to whim; hinges per- 
mit doors to open in or out. All plans 

allow for sound proofing and most for 

air-conditioning. Double window panes 

prevent intense heat or cold. Exhibitors 

explained that speed and cost of assem- 

bling must be the determining factors 

in France’s rebuilding, and, with the ex- 

pressed intention of leaving the decorative 

elements to others, they have concentrated 

on new techniques to reduce costs and 

utilization of new types of material and 
labor. 

POPULAR EDUCATION 

Round 22 

The battle between modern and _tradi- 

tional continues. The New York Times 

weekly Tuesday afternoon radio program 

entitled “What’s on Your Mind?” pre- 

sented from 3:30 to 4:00 over station 

WQXR was devoted to a discussion on 

April 24th—the subject of which was 

“The House You Want—Traditional or 

Contemporary?” The adherents for the 

modern school were T. H. Robsjohn- 

Gibbings, lecturer, author of “Good-bye 

Mr. Chippendale,” and designer of con- 

temporary furniture and interiors; Shir- 

ley Plaut Schaefer, housewife, artist, and 

writer on design. The opposing view 

INFORMATION 

was presented by Theodore A. Simpson, 

past chairman of the Board of the AID 

and president of Mayfair, Inc., and Mrs. 

Robert T. Baldwin, Jr., vice-president of 

the Westport Women’s Club and affiliated 

with the firm of Wallace H. Vermilya. 

Planning Your Home 

On April 19th and 20th, a two day forum, 

sponsored by the New York Times “to 

assist homemakers in creating comfortable 

and attractive homes in the face of war- 

time shortages” was held in Times Hall, 

240 West 44th Street, New York City. 

ROBERT EDMUND JONES SETTING FOR “THE OLD 

FOOLISHNESS”—MUSEUM OF MODERN ART 

On the docket for discussion on the 19th: 

“The House to Be Remodeled” with the 

following participants — Moderator, Ger- 

trude Gheen Robinson, Miss Gheen, Inc.; 

decorators Jeanette Jukes, Mary Gogges- 

hall of Jeanette Jukes, Inc.; Grace 

Morin, director of Housing Research, 

Columbia University; landscape architect, 

Mrs. Vernon Lamson; architects Eugene 

Raskin of Columbia University, and John 

C. B. Moore, of Moore and Hitchins. 

Topic discussed Friday afternoon of the 

20th: “The Four to Six Room Apart- 

ment,” and later the same evening, “The 

One or Two Room Apartment” was the 

subject under consideration by Moderator 

Virginia Hammill, merehandising and de- 

sign consultant; decorators Kay Hardy, 

Anne de Rahm Smith; furniture designer, 

Edward J. Wormley. 

EXHIBITIONS 

What Architects Have Contributed 

Big feature of the A.1.A.’s rumored cam. 

paign to assert the real qualifications and 

importance of the architectural profession 

is the great public post V-Day exhibit 

recently announced by Morris Ketchum, 

Jr., Chairman of the Committee on Fields 

of Practice, New York Chapter of the 

American Institute of Architects. The 

Chapter will sponsor the exhibit, which 

will be held in New York City, and which 

will consist of visual evidence of the con. 
tribution which architects have made to 

the war effort and the extent to which 
the profession is prepared to make an 

even greater contribution to better peace. 

time living. Mr. Ketchum explains that 

because the public has a misconception 
of the architect’s abilities and value, “the 

New York Chapter of the A.LA. is en. 

couraged to undertake a comprehensive 

exhibit of the completed wartime work of 

its members, an exhibit which will take 

the form not only of illustrative material, 

but also of examples of products for build- 
ing and equipment for living.” 

Theatre 

Permanent gallery space in the Museum 

of Modern Art in New York City is being 

devoted to the Department of Dance and 

Theatre Design for a continuous exhibi- 

tion of its originals and occasional ac- 

quisitions. The exhibit opened April llth 

with the selective survey of theatrical 

works of designer Robert Edmond Jones, 

and illustrates the changing styles and 

trends in American stage design during 

the past three decades. 

FURNITURE 

Grand Rapids Display Center 

The Exhibitors Building Corporation was 

recently organized by officials of four 

Grand Rapids furniture companies to pur- 

chase the Fine Arts Building in Grand 

Rapids and to use it as the nation’s dis- 

play center for top-quality lines of home 

and office furniture. Conveniently situ 

ated in the heart of Grand Rapids, the 
building is near the Grand Rapids Civic 

Auditorium—the focal point of the city’s 

50,000 yearly convention visitors. The 

Exhibitors Building is being renovated 

and will not be ready for reopening until 

the end of 1945. (See cut, page 14.) 

The following companies have already 

leased space (or have indicated their im 

tention of doing so) in the new building: 

Baker Furniture, Inc., Kindel Furniture 
Company, Metal Office Furniture Com- 

pany, Widdicomb Furniture Company, 
John Widdicomb Company, Stow-Davis 

Furniture Company, and the Grand Rap 

ids Furniture Makers Guild. 

Officers of the new corporation are: 
Hollis S. Baker of Baker Furniture, Inc. 

president; David D. Hunting of Metal Of- 

fice Furniture Co. and C. M. Kindel of 

Kindel Furniture Co., vice-presidents; 
Frank Van Steenberg of Baker Furniture 

Company, Inc., secretary; Thomas G. 

Kindel of Kindel Furniture Co., treasurer 

CONTINUED ON PAGE 100 
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DREXEL * NORTH CAROLINA 

IN PEACETIME, AMERICA’S LARGEST MANUFACTURERS OF. QUALITY BEDROOM AND DINING-ROOM FURNITURE 



Glass decor that blends into any color scheme—that reflects the beauty of 

any period setting. Distinctive pieces that impart a sparkling note of splendor 

to any room. Whether strikingly simple or richly ornamented, New Era 

furniture and accessories of glass are the epitome of superb designing. 

Ali Here is furniture gracious in its simplicity, graceful CyRVALEATE U with its unique leaves of curved glass. Its remark- 

— ably simple construction eliminates bolts and 

screws, yet achieves amazing strength. 

*U. S. Design Patent No. 125002 CUSTOM DEPARTMENT 

To the decorator who ap- 
preciates the unusual in 

M | R R 0 R ED P| E ( E § —No matter what the room, no matter what the sate, Gus Gaia Waa 

i i ili i ment offers its facilities period, New Era mirrored pieces add brilliance and beauty. Available in er a tee ae 

modern or classic styles . . . each an example of enduring craftsmanship. simple to merit our pains- 
taking attention, too intri- 

cate to warrant accurate 

execution. 

NEW ERA GLASS COMPANY, INC. © 376 € 47h St, New York 17, N.Y. 
Write for Catalog 



Seautiully Sculptured 
INDIVIDUALLY 
HAND PAINTED 

"Dolly Madivon” 

LAMPS 
COMPLETE WITH PETTICOAT SHADES 

Entirely new, exquisitely designed lamps 

that fit perfectly into “discriminating in- 

teriors.” 35 inches high 19th Century fig- 

ure. Plastic composition pedestal—in the 

following color combinations: 

A Soft white and coral D Blue and white 

B Chartreuse and pink E Green and white 

€ Cardinal and white F Dubonnet and chartreuse 

Available for immediate delivery 

Hand made silk shades in com- 

plete harmony with base. 

Magnificently appointed. 

LAMPS RETAIL ABOUT $70.00 Complete 

OPA Price Approved 

MATCHED 

"Dolly Madison’ 

FIGURINES 

“Dolly Madison” Fig- 

urines, finish same as 

lamps. Can be used 

singly or in pairs. 

Order by color. 

Height 24 _ inches. 

RETAIL $37.50 each 

uttenbery tudios 
EDWARD C. RUTTENBERG SALES, INC. 

1215-7 Merchandise Mart, Chicago 54, Illinois. Telephone: Superior 1805 



193 6 Katzenbach and Warren establishes 

an AGENCY in LONDON and commences to export 

its American wallpapers to leading decorators in England. 

193 7 Katzenbach and Warren estab- 

lishes an AGENCY in PARIS and commences to 

export its American wallpapers to France from which 

K & W’s first wallpapers were imported ten years 

before. 

1939 San Francisco World’s Fair 

at Treasure Island. Katzenbach and Warren 

publishes GOLDEN GATE, a wallpaper espe- 

cially designed by Tommi Parzinger for the 
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modern dining room exhibited by Rena 

Rosenthal. 

The history of Katzenbach and Warren and the story of its 

research and plans for TOMORROW’S WALLS will be continued in 

succeeding issues. 

acon 

KATZENBACH AND WARREN, INC. 

WALLPAPERS 

NEW YORK e CHICAGO e BOSTON e SAN FRANCISCO 

20 
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designs and executes in his own shop 

the finest of custom made furniture for your most discriminating clientele 

Conferences by appointment only 

72 E. 55th St. New York 22, N. Y. Wickersham 2-4486 

Showroom at Renverne, £15 Madison Ave. N. Y. 

’ 

INLAY DESIGN COLLABORATION BY EDWARD BUK 'ILREICH, MURALIST. AT.J. OVER DIMENSIONS OF THE CABINETS BELOW: 8’ WIDE, 4’ HIGH, 18” DEEP. 4 DROP DOORS, 4 DRAWERS. 

as MAY i945 21 



Only a very beautiful woman can stand plain surroundings 

. and even then the effect is as cold as sculpture. 

. . . Any Wallpaper for Warmth 

THIBAUT WALLPAPER FOR BEAUTY 

Thibaut 
Watljpapeecd 

SINCE 18 8 6 

269 MADISON AVENUE, NEW YOR K 

BOSTON »* BUFFALO . BROOKLYN +«©§ NEWARK 

— 
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Upholiny 

FABRIC SUPPLY and DEMAND 

a wartime, the limited 

supply of many peacetime products cannot meet 

even a normal demand. Obviously, Decorative 

Fabrics take their relative position and must be 

subordinated to the vital materials and manpower 

claims of war. 

Despite well understood shortages, we are 

doing our utmost, with your sympathetic under- 

standing, to assist our many good customers. Thus 

our traditional policy of “Serving the Decorator” 

is more than ever important to you today. The 

complete facilities of this Collection are always 

at your command. 

STROHEIM & ROMANN 
and Decorative Gubsuics 

35 East. 5320 Street. 

New York 22 NY 

PHILADELPHIA CHICAGO LCS ANGELES SAN FRANCISCO 

~ 
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FOUR WALLS OF THEIR’ 

Once in a lifetime it happens to everyone 

..-the problem of furnishing a first home. 

If it turns out right, another decorating 

enthusiast is born. First flights in decorat- 

ing go hand in hand with the recognized 

authority of House & Garden. The May 

issue shows home-making neophytes how 

to counteract limited space and money 

N 
83 

Th 

with unlimited taste and ingenuity. 

Reach the people who are starting from 
scratch after the war. Convince this market 

now...these young and eager consumers 

with the taste and money to buy. The sur- 

est way to sell them is through the maga- 

zine that has won their confidence, the 

idea book that is their guide... 

House & Garden 
A CONDE NAST PUBLICATION 

INTERIORS MA 



BOSION 

MAY .945 

linens 

brocatelles 

tapestries 

brocades 

damasks 

document prints 

old england prints 

cockade prints 

casement cloth 

eo 4@ * oe *- 

qreetf fabrics, inc. 
49 EAST 53rd STREET - NEW YORK 22, N. Y. 

CHICAGO ° LOS ANGELES PHILADELPHIA 

27 
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Installing an entire wall of plate glass mirrors 

“doubled apparent size of this small, women’s 

accessory shop,” declared the architect. Not 

only was the store “opened up”, but the interior 

was brightened and given new life because of 

the light-borrowing qualities of glass. 

Commercial mirrors, whether made of 

clear or colored glass, must be of the best 

quality. Only Polished Plate Glass, like the 

ey 

DOUBLING SIZE 
Ce mmcneade Sales with 

MIRRORS 
Designed by Morris Ketchum, Jr. of Ketchum, Gina & Sharp, Architects 

Libbey‘Owens'Ford Plate Glass used for the 

mirrors in this shop, will give the architect and 

decorator the brilliance and clarity of reflec- 

tion so essential to the display and sale of 

merchandise. Wherever you use mirrors, be 

sure that they’re made with genuine L-O-F 

Polished Plate Glass for the finest reflections. 

Libbey-Owens-Ford Glass Company, 3355 

Nicholas Building, Toledo 3, Ohio. 

wt 
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Six years before 
the war America

 gained a new 

product, “Tj,S” 
Koylon Foam...that proved 

itself the most comfortable and versatile of 
ae 

all cushioning for furniture and bedding. 
: my. §."" Keylon Foam is Enginbered Comfort, proved 

Today,““U.S”’ Koy
lon Foam promises the 

ins — sige 
Baa Ree oe ered y 

and minimum maintenance cost. a 

planners of tom
orrow's interiors a new 

freedom in designs where 
comfort is a factor. 

For there will be a remark
ably wide range of 

molded standard eushioning units available, 

as well as yardage from 
which comfort can be 

“cut to fit” your most
 original creations

. 

Although ‘U.S.’ Koylon F
oam now serves 

war and medical need
s exclusively, it is none ® 

too early to investigate its wealth of possi- 
4 / ' 4 / 

ties for your pl
ans and inspiration

s for Peac®- 
Mattress

es and Seat
ing 

UNITED STATES RUBBER COMPANY 

“ys.” KOYLON
 FOAM DIVISION ° MISHAWAKA, 

INDIANA 

Serving Through Science 

Looks F _ fr y real sch “. erica—on i “Sym, n rogram BS network 3 to 4: ° sa orwa d neu Serie. of , > 
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of the United 
gifices--: 

66 
» « e We are so pleased 
with it (MARLITE) that 
we have made it a 

standard item in all of 

our installations. 99 

From a Recent Letter By 
Richard Barry, Chief Building 
Designer for United Airlines. 

eReey) 

hotos Courtesy 

Sf United Ai
rlines 

Marlite paneling helps you solve the unusual problems of interior 

decorating. A striking example of its practical versatility is a 

See, recent application by United Airlines. Silver Marlite completes 

Oo & - their characteristic color scheme of gray, blue and silver in three 

important offices;'San Diego, Washington and Vancouver, B. C. a 

WOOD-VENEER WORIZONTALINE PLAIN-COLORS TILE-PATTERN MARBLE-PATTERN 

In addition, the designer, by adapting Marlite’s warm, reflective 

Marlite’s pioneer high-heat-bake finish means 
’ ” H everything 10 yeu . . te your ellen. beauty to the counter topping, enhances the counters’ cock-pit 

@ Redecorating eliminated. design in these highly functional offices. This is just one more 
®@ Surfaces easily cleaned. 

@ Enduring beauty. instance where plastic-finished Marlite, in addition to its conven- 

© Resists attacks of dirt, grease, grime, cleaning fluids, alcohol 
end edid fumes. tional use as wall and ceiling paneling, brings interior design- 

Normally available in a wide variety of colors and patterns, these ers many opportunities for unusually imaginative construction. 

moderately priced and large, wall-size panels are easily and quickly 

installed—usually without interrupting regular routine. Equally adaptable Whatever the interior designs that now wait on your boards, you 

to all types of rooms, in all types of buildings; new construction or 

remodeling as your planning progress. too, will find that there’s a place for Marlite. 

MARSH WALL PRODUCTS, INC. rH 
570 MAIN STREET, DOVER, OHIO 

REG. U.S. PAT. OFF. 

PIONEER HIGH-HEAT-BAKE PLASTIC-FINISHED WALL PANELS 

METAL | 
30 INTERIORS 



HAVE A CHAIR! 

Chairs are such common things that their 
importance in the scheme of living is fre- 
quently overlooked. There are big chairs 
and little chairs, beautiful chairs and ugly 
chairs, comfortable chairs and backbreak- 
ers, unusual chairs and ordinary chairs but 
there is nothing ordinary about Goodform 
Aluminum Chairs. They are in a class by 
themselves. They are primarily designed 
for comfort. Their sparkling aluminum 
finish is beautiful when new and is easily 
kept that way even after many years of 
hard usage. Their sturdy welded construc- 
tion makes them strong and durable. They 
will not split, splinter, squeak or pull 
apart. They will serve for a lifetime. 

There is no better investment in seating 
than a Goodform Aluminum Chair and 
after the war, there will be one available 

for every purpose. 

HE GENERAL FIREPROOFING COMPANY 
YOUNGSTOWN 1, OHIO 

METAL DESKS . ALUMINUM CHAIRS + METAL FILING CABINETS + STEEL SHELVING - FILING SUPPLIES - SAFES - STORAGE CABINETS 
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BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 



An Exclusive Lehman-Couner Sheurcom 

Now Onen in Chicage | 

Looking forward to the post-war era, and to serve 

our Chieago and mid-western accounts more 

efficiently, we are now eperating our own exclusive 

ofice and showroom in the Merchandise Mart, 

replacing our previous agency representation. The 

facilities of this showroom will be improved and 

modernized as soon as conditions permit. 

Mr. Wilmer Snyder, for twenty years assistant to 

our Philadelphia agent and thoroughly familiar 

with Lehman-Connor fabrics and policies, will be 

resident manager. The out-of-town territory to be 

covered by our Chicago Office has been extended 

and will be covered personally by him. 

We welcome the opportunity thus afforded to be of 

greater service to our trade in the mid-western 

area. 

H. B. LEHMAN-CONNOR CO., ine. 
509 Madison Avenue « New York City, N. Y. 

Upholstery and Drapery Fabrics — Upholstery Leathers 

Wogdweave + Amsterdam Textile Carpetings 

BOSTON . CHICAGO . PHILADELPHIA . SAN FRANCISCO . LOS ANGELES 



EXOD OAD OAD QYQOADED ADO OWODOSOZ| 
For Five Generations a Part of the American Scene 

7 

= 

Detail of d ‘Room in a New York apartment. The Cheney 
= 

fabrics chosen for upholstery and lamp shades express the beauty and high = A 

quality which are characteristic of all fabrics made by Cheney Brothers. x 
513 

CHENEY BROTHERS : 
F 

Manufacturers of fabrics of exceptional quality since 1838 : 

509 MADISON AVENUE, NEW YorK 22, N. Y. as 

Velvets—Pile Fabrics—Cravats—Upholstery and Decorative Fabrics 

Yarns for Industry—Men’s Wear Fabrics—Machine Thread—Industrial Fabrics 

Sales Offices 
BOSTON * PHILADELPHIA * CHICAGO * LOS ANGELES 

MILLs AT MANCHESTER, CONN. 

ALSO AT MANCHESTER, CONNECTICUT, A SUBSIDIARY...PIONEER PARACHUTE COMPANY 

CVOE CS CIOS CS CPCS CG CSOT CE| 
INTERIORS 
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Now performing within its own establishment the 

functions of several organizations at only ONE profit! 

In the interest of a lower distributional cost, postwar, announcement is made of the 

formation of Goodall Fabrics, Inc., division of Goodall-Sanford, Inc. With a vertical 

integration of this nature, products will be manufactured from raw fiber to finished 

fabric under one roof, within one organization—AT ONE PROFIT! This will assure 

maximum value at any given price—plus an absolute quality control and mainte- 

nance of standards. 

Until further notice the New York sales and display offices will remain at 61 

East 55rd Street and 295 Fifth Avenue, New York, N. Y. 

GOODALL FABRICS, ine. 
Division of Goodall-Sanford, Ine. 

LOS ANGELES 

INTER!ORS 



FOR THE HOMES OF TODAY AIND TOMORROW 

Fine Furniture 

ee 
This 18th Century Living Room is characteristic of Grosfeld ingenuity—vivid proof that the gracious, 

Grosfeld House interiors of today will rival tomorrow's smartest fashions in home decor. * Yes, even today when 

war work comes first, Grosfeld House continues to prove its right to the title, "The Decorators Source for Fine 

Furniture.” And when Victory comes, Grosfeld House again will devote all its skills to the hand-crafting of fine 

furniture. Then, as in the past, America’s foremost decorators will assist Grosfeld House in designing pieces at once 

authentic, yet modern in conception—the Furniture of Tomorrow. 

* Plan to visit Grosfeld House in New York, Chicago or Los Angeles soon. 

~~ 

THE DECORATORS SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS C frosfeld House 

r ’ Be » Pa = it's y sa 
Netw York — 320 East 47th Street + ( hicago— 000 North Wabash Avenue + | ay Angel es—207 North Vermont Avenue 
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Bul MADE FROM GEN 
TURCHIN 

Wy PLATE GLass H. H. TURCHIN CO. 
. NEW SHOWROOM: 41 EAST 42nd ST., NEW YORK 17 

4 PITTSBURGH 

Every week 

at least one 

important store” 

joins the select list of 
those who have installed 

GLASS ROOMS 
by TURGHIN 
as the focal point of their 

GLASS FURNITURE and 

ACCESSORIES 
DEPARTMENTS 

Make Your Store 

Number ONE in your city! 

Write FOR 

MERCHANDISING PLAN 

* This week it is the 

T. EATON Stores of Canada. 



Bedding — Upholstered Furniture — Head Boards — Day Beds 
316 E. 53rd St. New York City PLaza 3-6390 

Tn 
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UPHOLSTERY and DRAPERY 

sence ASAP 

J-H-THORP & CO-INC. 

250 PARK AVENUE - MEW YORK 17, W. ¥. 



You can bring beautiful etfects to 
homes, hotels, and offices when you 
remodel with Weldwood Hardwood 
Plywood. 

You can choose versatile Weldwood 
panels in oak, mahogany, walnut, birch, 
knotty pine, and scores of other fine 
domestic and imported woods. They 
will give you the advantage of endless 
possibilities for rich, luxurious interior 
design. 

And yet Weldwood provides amazing 
economy! The big easy-to-handle panels 
make short work of large wall areas. 

By finishing its Cocktail Room in panelling of Brazilian 
Rosewood Weldwood, the Plaza Hotel, Hollywood, 

Calif., achieved elegance, richness, warmth. 
Installation by Wheat Cabinet Co., Los Angeles. 

These plywood panels are structurally 
strong. They do not need reinforcing 
or backing. 

Then, there's another way you econ- 
omize with Weldwood . . . upkeep is 
almost nil! Weldwood walls will never 
crack or crumble. Weldwood never 
fades or gets dingy. With ordinary care. 
its handsome finish remains rich and 
new-looking for a lifetime . . . and 
provides a lasting atmosphere of 
warm luxury. 

Weldwood Plywood panels are so dur- 

WELDWOOD Plywood 
Weldwood Plywood and Plywood Products are manufactured and marketed by 
UNITED STATES PLYWOOD CORPORATION 

Neu York, N. We 

Distributing 
Los Angeles, New U's 

units in Baltimore, Boston, Brooklyn 

THE MENGEL COMPANY 
Incorporated 

Louisville, Ky. 

Chicago, Cincinnati, Cleveland, Detroit, High Poinr 
yark, New York, Oakland, Philadelphia, Pitrsburgh, Rochester, San Francisco, Seattle. Alsw 

S.-Mengel Plywoods, Inc., distributing units at Atlanta, Jacksonville, Louisville. New Orleans. 
Send inquiries to nearest point 

able they are guaranteed for che lite 
of the building. 

Due to war conditions the immediate 
supply of Weldwood Plywood is lim- 
ited. But we'll be glad to help you with 
your future plans. Write for further 
information. 

THE MENGEL FLUSH DOOR 

Light... Strong ... Perma- 

nently beautiful. Matches 

perfectly with Weldwood 

Walls. 

| 
| 
dk 

Waterproof Weldwood, 

so marked, is bonded 

ThA with phenol f rmalde- 

Plastics and Wood hyde syntbeti. om 

Welded for Good Other types of water 

resistant Weldwood are 

manufactured with extended urea r:5/m5 and 

Ee yood | 

other approved bonding agents. 
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of furniture fops! 
lite 

@ Cigarettes, whiskey and cosmetics are tough and destructive enemies of the 
old fashioned furniture top. 

But Formica disarms them and leaves them helpless. 

diate F The plastic surface, cured under high heat and pressure. is immune to all 

lim- 3 Si solvents, so whiskey simp'y can’t spot it. 

with | 2 ~ Cigarette-proof Formica holds down locally applied heat below the point where 
rther a 4 it can char or injure, so that takes care of lighted cigarettes. 

, Formica is non-porous and does not absorb stains, and it is chemically inert— 
: resisting acids and alkalies—that crosses off cosmetics. 

No wonder the contract buyers of hotel, hospital and ship stateroom furniture 
had sett'ed on Formica as the modern furniture top for their requirements before 

the war came along. 

i The public has seen those instalations. It wants to know why it 
can’t have Formica also on furniture for the home and the apart- 

ment and it is going to get it—on many fine catalog lines—aiter 

the war. 

2 Each piece of furniture with a Formica top will carry a label 

wai ) af identifying the material. Look for it. 
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QO” BUSINESS is the design and construction of 

window displays, showcase trays, window 

platforms and boxes for the most display-conscious 

group of retailers in America . . . the nation’s 

jewelers. 

To the architect who plans innovations in the 

jewelry store of tomorrow, W & S can render im- 

portant service in helping to solve the window and 

showcase display problems peculiar to jewelry 
stores. 

» New jewelry store designs . . . new windows... 

new showcases must pass the test. “Will I be able 

x Shown Above — One of many 

custom-made showcase 

layouts by W & S. 

to get trays and platforms to fit?” For the answer, 
store architects turn to our experience of more than 
a half century in the design and construction of 
custom-built jewelry displays. 

The result—showcase layouts and window plat- 
forms which will complement your store motif, which 
will compliment the jeweler’s fine merchandise. 

To those architects for whom we have solved 
display problems and to whom we have referred 
requests for store designs, this plan is not new. 
Now we invite you to enjoy the benefits which this 
mutually profitable co-operation affords. 

SINCE 1888 ... THE GREATEST NAME IN THE JEWELRY BOX & DISPLAY INDUSTRY 
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. structure 

Sound structure must be a basic element of contemporary furniture. Industrial 

thinking and craftsmanship have produced this quality in H. G. Knoll products 

H.G. KNOLL OSSOCIQGTES 60: mavison AVE., NEW YORK 22, N. Y. 

7 
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BOSTON 

ANOTHER KIND OF FABRIC 

W. turn from our tapestries and chintzes to 

talk of a more urgent matter: the economic 

fabric which must support this war. Every 

individual can help in the weaving, can hold 

a thread that reaches to his boy at the front. 

The Seventh War Loan Drive has started . . . 

help it to a successful finish . . . 

buy bonds. ay, 
WAR LOAN 

ARTHUR:H-LEE&SOMS 2s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

PHILADELPHIA * CHICAGO * LOS ANGELES 

—_ 

— 
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For Beauty and Comfort 

QUIDOORS and INDOORS 

—Jalterini 
WROUGHT IRON 
FURNITURE 

Now you may again use lovely dining 

or sitting groups of Salterini Wrought 

Iron Furniture to make terrace, garden, 

breakfast nook or dining alcove more 
colorful and comfortable. 

Because of shortages of materials and 

labor we will not be able to supply you 

as fully or as quickly as you want... 

or as we'd like to be able to. We are 
sorry, too, that the exclusive NEVA-RUST* 

process that guarantees Salterini Wrought 

Iron Furniture against rust for at least 

six years is not available at present. 
As nothing replaces the complete protection 
the NEVA-RUST* process gives, we advise you 

to tell your clients to wait, if they can, 

for the “Real McCoy” — Salterini NEVA-RUST* 
“Reg. U. S. Pat. Off. Wrought Iron Furniture. 

JOHN B. SALTERINI CO. - 510 E. 72nd ST. ~NEW YORK 21, N. Y. 
ORS # May 945 
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— The Richness of Fur on the Floor 
Schumacher presents these wonderful South American fur rugs for 

delivery now. The beautiful lambskin pelts with long luxurious fleece 

have been joined by expert New York craftsmen into oval, rectangular and round 

rugs up to 9 by 12 feet in size. Each rug is pure, creamy white and fluffy, carefully 

Telslit-voMelitoM-1(-tolahil-vo Mm ZiliMiil-Mele(ol-te MelohZolatvolel-s Meh am ol-tiileMinleliies olacloh MEL dle bie -S IT ii lale 

relate ME-tort] mol (-tolile]ol(-Mi.<-lul-luilel-1amm Zol Modi MelNcoh 2 Mmilite Mel ME Lule. Mmol mn Toul lu leleal are 

Fabrics, Wallpapers, Carpets. 

F. SCHUMACHER & CO. 
60 WEST 40th STREET, NEW YORK 18, N. Y. 

UPTOWN SHOWROOMS: 535 MADISON AVE 

PARIS © PHILADEIPHIA © BOSTON e CHICAGO 

ST LOUIS © LOS ANGELES © DETROIT 

GRAND RAPIDS bd DALLAS 

ATLANTA © CLEVELAND 



Born: 1882 

Groton: 1900; Harvard: 1904 

New York State Senator: 1910 

Assistant Secretary of the Navy: 1913-1919 

Defeated for Vice President of the U. S.: 1920 

Stricken with infantile paralysis: August. 1921 

Governor of New York: 1928 

end then— — -— -— 

Press Association, Inc 

A MAN TO REMEMBER 

1929 First old age and unemployment insurance bill in the United States, 

signed at Albany. 

1932 Elected President of the United States. “We have nothing to fear but 

fear itself." Bank holiday proclaimed to halt the 1929 Depression. 

1933 Repeal of the 18th Amendment, (Prohibition.) 
Federal bank deposit insurance passed. 

Tennessee Valley Authority created, affecting the lives of 3.000.000 

people and 41,000 square miles of land. 

1935 Securities Act passed, for protection of investors. 

Federal Social Security Act, providing for national old age and un- 

employment insurance. 

1936 
Re-elected President of the United States. 

1937 (Quarantine Aggressors speech). 

1940 Re-elected President of the United States. 

First peacetime conscription in nation’s history. 

1941 The Atlantic Charter proclaimed at sea on August 14. 
Pearl Harbor, “the Day of Infamy,” December 7. . 

Establishment of Lend Lease, a financial device unique in history. 

1942 North African invasion begun. 

- The Casablanca Conference set the terms for Germany's defeat, “Un- 

conditional Surrender.” 

1944 Conference at Teheran, and agreement that Russia, Britain and the 
United States would “work together in the War, and in the peace that 

will follow.” 

Conference at Yalta, setting up the basis for the international postwar 

organization. 

April 12, Franklin Delano Roosevelt, four times elected President of the 

United States, dies. 



[ ever anyone wants to show that design imagina- 

tion is more important than materials, he can 

point to this house, remodelled by the exuberant 

California architect, Paul Laszlo. With odds and ends 

and inexpert labor (including the owner's), Mr. Las- 

zlo achieved a bravura result. 

On the history of the project, we quote the architect: 

“The house of Rene Williams is located in the Los 

Felis district of Hollywood on a hillside overlooking 

the beautiful Griffith Park and has a magnificent view 

of the very ambitious city of Glendale and toward 

the (often) snow covered mountains. 

“It is a house which was built in 1930 in a somewhat 

old fashioned style with high ceilings. One Sunday 

Mr. Williams called me at my tennis club and told 

me that he had bought a house and wanted to go 

ahead with some face lifting and furnishing. He had 

already hired a few old, broken-down carpenters, 

and had some lumber left and some panels which 

he bought before the war for his new house, which 

I also designed, but couldn't build because of the 

war. He wanted me to make the plans at once. 

“The next day I went over and made almost all of 

the plans and details eliminating a lot of office work 

and blue print costs. It is difficult to describe what we 

did, but it was a very interesting job. The owner, 

Mr. Williams, was the foreman, buyer and helper. 

He bought, borrowed and stole materials. To change 

the appearance of the whole house without going to 

too much expense, we used a lot of glass and mir- 

rors which are not at all critical materials, and, of 

course, the furniture was specially designed. 

“We gave the living room a new line with plaster 

moldings and curbs, and a low pine ceiling, uneven 

in structure. We used Mr. Williams’ walnut panels to 

change and cover the entrance hall. The color scheme 

in the living room was grayish pink for all but the 

north wall which is green. The panels are dark 

brown, the furniture is chartreuse and red, and the 

large coffee table bleached walnut.” 
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WITHOUT PRIORITIES } .- 

REMODELLING IN BOLD STROKES f T 

ornaments a 

LOOKING DOWN AT THE LIVING ROOM AND SPOTLIGHTING ONE OF THE 

HANDSOME PERSIAN RUGS, WHICH, WITH THE AMPLITUDE OF UN- 

CLUTTERED SPACE, GIVES A VAGUE ORIENTAL APPEARANCE TO THE 

ROOM. A LOWERED, UNEVEN PINE CEILING MODERNIZED THE PRO- 

PORTIONS. NOTE PLACEMENT OF FIREPLACE. 

= ace wT 

— 

M. L. Parker Photos 



-WITHOUT APOLOGIES 

TO CREATE A SUMPTUOUS AIR 

SUCH DEVICES AS PLASTER MOLDINGS AND CURBS, A MAGNIFICENT 

VIEW WINDOW, CURTAINEB SOFA RECESSES, AND HOSPITABLE, 

OVERSIZED FURNITURE FORMALLY ARRANGED IN A PROPORTION- 

ATELY LARGE AREA, ALL HELP TO GIVE THE IMPRESSION THAT 

SOLID, SUMPTUOUS, AND ELEGANT ENTERTAINING GOES ON HERE. 

rye 

git hn ~~ 

pga p BERN YS * 

FcaRR 

all 

IN THE ENTRANCE 

HALL: WALNUT PANELS. 

NON-PRIORITY GLASS 

AND MIRROR, PLANTS. 

ANTIQUE CLOCK 
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1A A OR 

IN A BAR LIKE THIS YOU DON’T NEED 

TO MAKE THE DRINKS VERY STRONG. WALLS 

AND CEILING ARE LACQUERED DARK BLUE, 

PLASTER CANOPY AND COLUMN LACQUERED 

WHITE, BAR TOP AND LOUVER DOOR MAROON. 

aE 

Soha Rat eernede on oad 

WITHOUT PRIORITIES 

THE BEDROOM DESIGN SHOWS NO UNDER- 

STATEMENT EITHER. COLORS ARE PEACH, 

GREEN, AND YELLOW. THE PANELLING, LIKE 

THE CHEST SHOWN ON OPPOSITE PAGE, IS 

BIRDSEYE MAPLE. LAMPS ARE DARK BLUE. 

Go > oa 



THE COLOR SCHEME UNIFIES THE DEN (ABOVE) WITH THE 

BAR (OPPOSITE PAGE). CARPET, BENCH, AND DRAPES 

ARE POISON GREEN, CEILING AND WALLS LACQUERED IN 

DARK BLUE, AND THE COMMODIOUS BLEACHED PHILIPPINE 

MAHOGANY TABLE IS TOPPED IN MAROON, LIKE THE BAR. 

THE BEDROOM, VIEWED FROM THE BED AND MIRRORED 

PANELLING SEEN ON THE FACING PAGE. EVERYWHERE 

ONE FINDS ONLY LARGE, FIXED PIECES OF FURNITURE, 

PRACTICALLY NO OCCASIONAL TABLES OR CHAIRS. THERE 

ARE SMALL TOUCHES, THOUGH, LIKE THE PLANT LAMP IN THE BAR. 



VAN GOGH’S “ZOUAVE” TYPIFIES THE RADIANT, FRESH COLORS OF 

QUANTA 1; THE HYDRANGEA IS ONE OF NATURE’S REPRESENTATIVES 

OF THIS FAMILY, WITH A QUANTACOLOR SLAT TAKEN FROM THE COLOR 

SCREEN BEHIND HER THE SKEPTICAL MODEL IS CHECKING ON NATURE 

FOR COLOR-RIGHTNESS. THESE COLORS ARE ALSO CALLED AGGRESSIVE 

COLOR FAMILIES 

DON*‘T MI£ 

THE MAGIC FIGURE FOUR PUTS 

T SEEMS there was a Scotchman... . But that's 

another story. This one is about a Scotchman, 

H. K. Elcock, who from early youth gave his special 

attention to colors, their harmonies and disharmonies. 

And after years of observation he realized that all 

colors fall into four separate and distinct families, one 

family of colors being those of the morning light, one 

of noon light, the third of the late afternoon and the 

fourth of sunset. Above all, he found that nature 

never mixed the colors of one family with those of 

another, and that if those colors were mixed in man- 

made creations they resulted in unpleasing hybrids. 

This four-family color idea—which Mr. Elcock em- 

phasizes is not his theory but a natural law and con- 

sequently infallible—is also based on the theory, 

fortified by research, that human vision reacts to color 

in only four differert and distinct ways, each eye type 

showing a marked preference for one of these basic 

color families, or palettes. Of course, since our vision 

is one of the intricacies of our intricate human system, 

SHE’S AS MODERN AS TOMORROW, BUT BEING A GOOD MODEL SHE’s 

INTERPRETING THE RENOIR-ESQUE MOOD OF THE QUANTA 2 COLORS 

IN HIS PAINTING OF “THE SISTERS.” EXACT DUPLICATES OF THE Li‘ac's 

COLORS—BLOSSOMS, FRESH AND FADED, STEMS, LEAVES AND 

ALL—ARE FOUND IN THE COLOR SLATS OF THIS QUANTA. 

ALL COLORS IN THEIR PLACE 

it has a lot to do with our individuality, our emotional 

and physical reactions—but that leads us into the 

Freudian jungle. And in this article we're determined 

to resist that tempting byway and stick to plain facts 

about color. 

FROM THEORY TO PRACTICE 

The Quantacolor Associates in New York claim to 

have done just that. They have used Mr. Elcock’s 

findings to set up a Quantacolor yardstick, based on 

this natural breakdown of color into four families— 

or quantas, as they call them. The yardstick, they 

say, will eliminate many a headache in assembling 

color. It can be relied on to save time in correlating 

color and design, and to save money by doing away 
with those subtly-wrong color schemes that just 

won't sell. Not that any one designeryor artist will 

mix the colors of different families. But modern pro 
duction methods frequently use several artists ©” 

INTERIORS 
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BREATHING SPACE AND WIDE HORIZONS ARE GRANT WOOD’S FAVORITE 

THEMES—NO WONDER HE PAINTED IN THE SPACIOUS THIRD QUANTA 

COLORS. IN CASE YOUR EYES OR YOUR BOTANY ARE NOT UP TO SCRATCH. 

THOSE ARE BLUE FLAGS THE MODEL IS SO HAPPY ABOUT, PERHAPS 

BECAUSE THEY’RE SUCH GOOD REPRESENTATIVES OF THIS QUANTA. 

one design or layout. Each artist may have a dif- 

ferent color affinity, use the colors of his own family, 

and the work as a whole will result in a color-hybrid. 

Or as Mr. Elcock calls it, the Fifth Column of Color. 

COLOR PREFERENCES AND PERSONALITY 

According to his theory, all of us, whether decorators, 

designers, artists, or mere laymen, show an innate 
preference for and adherence to only one of these 
color families, and this adherence governs our likes 
and dislikes, our choice of styles and our creative 

output. Consequently he, or anyone, can foretell a 

designer’s or decorator’s general approach without 

seeing his work, merely by finding out his color at- 
finity. This is not a form of legerdermain, nor is it 

extra-sensory perception. It is the sum total of knowl- 
edge gained from years of careful observation and 
painstaking color analysis and color classification of 

thousands of designs and of the works of the world’s 

MAY 1945 

AND WITH A “CARRAMBA!” WE COME TO THE FOURTH QUANTA, HERE 

EXEMPLIFIED BY RIVERA AND HIS RICH, MELLOW, DEEP COLORS. 

RHODODENDRONS AREN’T ESPECIALLY MEXICAN, BUT THEY DON’T HAVE 

TO BE—THEY BELONG TO THE RIGHT FAMILY AND THAT’S ALL THAT 

COUNTS. WE MEAN THE FQURTH COLOR FAMILY, OF COURSE. 

great painters, decorators and couturiers. He found 

that any artist, when uninhibited by extraneous con- 

siderations, works exclusively in the colors of only 

one palette, and that his or her creative style is un- 

alterably tied up with this innate color preference. 

Ii, for example, the paintings of Rembrandt, who 

worked in the rich, mellow and glowing colors of 

the fourth quanta, were to be reproduced in the vi- 

brant, sharp, dry second-quanta colors of Michel- 

angelo they would result in intolerable hybrids, 

because the style of each of these painters was gov- 

erned by his own natural quanta. 

Likewise, the creations of a Schiaparelli, beautifully 

integral in the heavy, rich colors of her quanta (the 

same as Rembrandt's), prove dismal failures when 

copied in the colors of a quanta alien to her own. 

The same holds true when Chippendale or Sheraton 

designs, which naturally belong in the third quanta 

of cool sparkling, airy colors, are combined with. 

say, the sombre hues of the fourth quanta. 

CONTINUED ON PAGE 161 
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sIN May of 1925, just twenty years ago, a 
mai fancy jamboree known as L’Exposition 

| International des Arts Decoratifs opened 

| in Paris. Twenty odd nations were repre- 

ae (but not the United States), and it extended all 

along the right bank of the Seine from the Place de 

la Concorde to beyond the Trocadero. But if the 

United States was not represented officially, Ameri- 

can buyers, and importers, and manufacturers, and 

designers, attended in droves. This exposition was 

one outstanding event that called the attention of 

the American public to the Modern movement. From 

that time on, it was no longer possible for the Ameri- 

can furniture industry, or for American design in gen- 

eral, to ignore Modernism. 

In recognizing the twentieth anniversary of the Paris 

exposition, INTERIORS would like to make two main 

points: first, to point out the tremendous improve- 

ment in proportion, line, and overall design that 

twenty years have brought to the modern movement; 

and second, to call your attention to the total lack of 

social thinking—the social thinking that has, in re 
cent years, become so much a part of modern de 

sign whether it be furniture, industrial design, archi- 

tecture, or city planning. In 1925 Modernism was 

quite frankly intended for the Filthy Rich. 

Except for the studio equipped with Ruhlmann furni- 

ture, at the top of page 60, and the curly birch and 

ivory six-legged desk on page 61, none of the photo- 

graphs shown on these pages were actual exhibits 

at the Arts Decoratifs, but all of them, from Maurice 

de Rothschild’s bathroom to the French embassy in 

Prague, were completed in 1925 and with the exposi- 

tion in mind. Even that famous shrine, the Folies 

Bergéres, tore out the fussy, gay nineties interior im- 

mortalized by Manet, and replaced it with a new 

tan and gold marble facade and a Moderne interior 

of the latest cry. 

CHILD OF THE ART NOUVEAU 

It should be stated that those of us who attended and 

reviewed the Arts Decoratifs of 1925 knew and wrote 

that with the exception of the Swedish building, and 

a few photographs from Dessau, almost all the design 

exhibited was already ten years behind the times. 

Ruhlmann’s bulging armchairs and obese desks 

looked almost as funny to us then as they do to you 

now. 

Brief study of the photographs on these pages will 

5@ 

SIuenty Years After 

ANNIVERSARY OF AN EXHIBITION OF 

The carved and etched glass of Réné 
Lalique was a headliner in the 1925 exposition 

as it had been in the Art Nouveau exposition of 
1900. Above, the entrance to M. Lalique’s 

own apartment, typical of the ornate luxury 

that was the dernier cri in 1925. 

NEw- YORK 

When Al fred L Dunhill decided to open 
a Paris branch, he chose a most prominent 

site on the Rue de la Paix, and then did it ove! 
in the height of 1925 elegance. Note 

the black marble frieze and capitals. 
oval lunettes holding tobacco jars. 

INTEF 

MODERN DESIGN 
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Aon Me eae el Stata 

Alfa-Romeo auto store (above) by Rob Mallet-Stevens, 
who had a whole street of angular apartment houses named 

after him. He was one of the few modernists whose work 

does not seem definitely dated today. The showroom 

below, for the equally expensive Minerva automobile, 
is much more typical of the kind of design 

that was all the rage in 1925. Note the carved 

plaster baskets of roses, the coffin-like wall mirror, 
the plaster frieze, the wrought iron doodles 

on the staircase, and the profusion of fluted columns. 

ad 
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Above, a studio-library specially done for the 

exposition by Ruhlmann, 1925's king-pin furniture 

designer. Note the ivory inlays, the bulbous 

legs, the gaudy rug, and what, by 1928, Americans had 

learned to call a “skyscraper” bookcase. Czechoslovakia, 

in 1925, was almost a French dependency, so the 

new French embassy in Prague (shown below) had almost 

every aspect of Moderne decoration that could be 
crowded into it. Note the flowery mosaic bands on 

the wall columns, the bulb-legged piano. 
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Be se te 

In 1925, Maurice de Rothschild, one 
of the richest men in France, was the same 

sort of patron of modern art that Lincoln Kirstein 

and Walter Chrysler, Jr., were in the New York 

of the 1930’s. Above, his bathroom, designed by 
Wallet-Stevens, and the height of 1925 sanitation. 

1925 Moderne was not meant for mass 

production. The desk and chair below were actually 

shown at the exposition. The wood is genuine 
(.ireassian birch veneer, and the top of the six-legged 

desk is of green leather. Drawer handles 
and casters on the desk legs are real ivory. 

Fenty Years After 

show you what 1925 Paris modernism was like. It 

was still a style dependent on applied decoration, 

still very much the child of the Art Nouveau move 

ment of 1900. 

That movement, you will recall, was directed by a 

group of designers who realized it was wrong te 

imitate slavishly antique forms, and turned to the 

wavy line and the wilted lily instead. The masters 

of Art Nouveau understood that it was silly to make 

an electric light fixture in the form of an Eighteenth 

Century candlestick, but they could see nothing 

wrong with making an electric light fixture look like 

a drooping tulip. Art Nouveau was also very fond 

of bugs. Wallpaper, jewelry, lamps, vases, fabrics, 

and the rest, all used ants, beetles, grasshoppers. 

dragonflies, and termites, as a motif. 

The 1925 Paris Modernists corrected the most obvious 

faults of Art Nouveau. They gave up the wavy line, 

the bugs, and the iris blossoms, but still thought 

largely in terms of applied decoration. Stylized 

bunches of roses, carved friezes, and elaborate inlays 

were all the vogue, and there was great fondness for 

long strips of etched and frosted glass, and bull 

necked nudes in theatrical attitudes with more 

muscles than you would believe possible. 

A lot of the people now prominent in the Modern 

movement were alive in 1925, and most of them were 

experimenting with the very type of design for which 

they have since become famous. In the 1925 Paris 

exposition you could walk from the Concorde obelisk 

to the Trocadero and back again and get no hint of 

this. 

IGNORING THE MACHINE AGE 

Today, the modern movement in furniture, architec 

ture, town planning, etc., has definite social signifi- 

cance, perhaps too much so, as Mr. Robsjohn-Gib- 

bings has suggested. Nevertheless most present day 

modernists are deeply concerned with trying to pro 

vide the best and cheapest housing and furnishing to 

the greatest number of people. There was no hint of 

this in the 1925 exhibition. France had just recovered 

from four years of bloody warfare and was anxious 

to re-establish herself as a great power and chief 

exponent of the grande luxe, and that is what the ex- 

hibition most emphatically did. Beauvais tapestry, 

Lyons brocades, and very little talk and even less 

understanding of the capabilities of the power tool 

—that was the stuff to give the troops. The carved 

and etched glass of Réné Lalique, a veteran of 1900, 

was still in high favor. The entrance to his apartment 

is shown on page 58. In fact, apart from the severely 

geometric architecture of Rob Mallet-Stevens (page 59) 

CONTINUED ON PAGE 108 
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CASUAL, AMUSING HANDPRINT PAPER BY 

RENVERNE CORPORATION, “SPORT."’ WOOD- 

BLOCKS, STRIKING SHADES OF RED ON WHITE. 

BLUE ON BEIGE, YELLOW ON SAGE. 

iil | 

FROM ORIGINAL ENGLISH PEN AND INK SKETCH, 

C. 1717, RICHARD E. THIBAUT, INC. HAND- 

SCREENS PICTORIAL SETS IN SEVEN 38” STRIPS. 

WHITE, GRAYS, BLUE. SEPIAS AND BLUE. 

THE PICTURE ON THE WALL 

WALLPAPER REMAINS HEALTHY DESPITE THE 60% QUOTA OF L-177 ' 

“CHINESE CHIPPENDALE"' FROM THE WARNER 

COMPANY IS RESTRAINED IN DESIGN AND 

OFFERS A CONSERVATIVE BACKGROUND FOR 

PERIOD AS WELL AS CONTEMPORARY DECOR. 

ETRUSCAN BRONZE GROUND, FLAMINGO, AND 

GREEN. PLUS THREE OTHER COLOR COMBI- 

NATIONS, ARE SKILLFULLY USED IN “THE HUNT.” 

$3.60 PER ROLL. BASSETT & VOLLUM. 



‘ETCH, 

RIPS. 
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“ARABESQUE’—GRACEFUL SCREEN PRINTED 

DESIGN MADE IN ANY 2 COLORS ON STOCK 

GROUNDS. $5.70 PER ROLL ON SILVER, $4.50 

ON COLORED GROUNDS. KATZENBACH & WARREN. 

HOBE IRWIN EDITIONS—JONES & IRWIN, 

INC., CALLS HIS MOIRE DESIGN WITH FLORAL 

TONES, “LILAC STRIPE.”” WIDE COLOR LINE. 

ONE WHITE GROUND OMITS STRIPE. 

RICHARD E£. THIBAUT’S UNUSUAL PLAID 

COMES IN SEVERAL SMART COLOR COMBI- 

NATIONS AND IS LIGHTLY EMBOSSED, GIVING 

AN INTERESTING TEXTURED EFFECT. 

LARGE DARK RED ROSES ON WHITE GROUND— 

COPY OF AN OLD FRENCH PRINT HAS AGELESS 

APPEAL. ALSO ON WHITE WITH SAME COLORATION 

IN SOFTER TONES. THOMAS STRAHAN COMPANY. 

LAVERNE’S “MARBALIA AND ROSES’’—HUGE 

8” ROSE IN A VARIETY OF COLORS ON ALL 

MARBALIA GROUNDS IS PARTICULARLY STRIKING 

WITH SHOCKING PINK ROSES ON GOLD. 

ROSES AND RIBBONS STRIPED PAPER, A SURE- 

¥ FIRE FAVORITE, HAS ALMOST UNLIMITED 

USES. EFFECTIVE AS HORIZONTAL DADO OR 

BORDER. UNITED WALLPAPER COMPANY. 



THE PICTURE ON THE WALL 

HANDMADE HAN-TEC, “CAPITAL RIBBON,” 

FROM SIGFRID K. LONEGREN, INC., COMES 

FRESHNESS OF COLOR AND SIMPLICITY OF 

PATTERN IS “BELLE ROSE.”” DOMESTIC 

IN TERRA COTTA, IVORY, AND BLUE. SPECIAL PRINTING OF A FRENCH IMPORT IN THREE 

COLORS ON STOCK GROUNDS. 

FRENCH IMPORTED ZUBER PAPER FROM 

W. H. S. LLOYD COMPANY IS ILLUSTRATED 

IN STRONG YELLOW STRIE GROUND—TOILE 

PATTERN. ALSO, TWO GROUNDS IN STOCK. 

64 

COLOR COMBINATIONS. MARGARET OWEN. 

GRACE OHANIAN’S ‘“PILLEMENT,” DESIGNED 

FOR JACKSON J. ELLIS COMPANY, HAS AN 

AIR OF DELICATE SUBTLETY. CUSTOM MADE 

IN SPECIAL COLORS ON STOCK GROUNDS. 

A. H. JACOBS COMPANY’S “ROCOCCO”’ IS 

DISTINCTLY MODERN IN FEELING. 

BROWN AND WHITE LATTICED SCROLLS ON 

BLUE, GRAY, AND PINK BACKGROUNDS. 

THE GAY PATTERN OF A. L. DIAMENT & 

COMPANY'S SCREEN PRINTED “CHINAME® 

IN SWING” COMES IN MANY COLORS. 

MATCHING FABRICS TO BE ADDED SOON 
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THE ART OF DISPLAY 

E field_of design;-which is the field that INTERIORS serves, 

has infiniteé~ramifications. Perhaps we have been remiss in 

not pointigg out thatthe art of display~is a most important seg- 

ment of design, very often a full time profeSsion in itself which 

frequently calls ‘wp every othertype of designer for asSistance and 

collaboration. We Yaay beg off by~.pointing out that for the past 

five years, INTERIORS\bas always shown the best retail shops, 

and the best wholesale shOwrooms, together with their accessories 

(and this is a major part of the%egt of display) as as they were 
available. On the next few pag@m you will find some discussion 

of four important features of display? 

First, the wholesale showroom. Simpler fhgn the retail store, which 

must make a flexible background for hundrétig of saleable articles, 

the wholesale showroom shows but one type of object, but con- 

trariwise, the wholesale showroom must give its buyers definite 

retail display ideas, if it is to expect frequent reorders. 

Second, we discuss the travelling exhibit, a display device which 

may vary in size from a standard window display for a dozen 

cities, to a whole house, roof and all, set up in giant department 

stores. 

Third, the pictorial window, before wartime blackouts one of the 

most highly developed, and highest paid, examples of American 

display art. 

And finally a group of display devices, from special furnishings 

to animated dummies, which call to the art of display, the talents 

of electricians, sculptors, cabinet makers, photographers, and a 

dozen other professions. 





MODEL OF SHOWROOM EFFICIENCY 

FROM THIS SPACE, THE MAXIMUM IN EFFECTIVE DISPLAY AND IN CONVENIENCE 

PLAN ABOVE SHOWS ONLY HALF THE SPACE. NOT SHOWN, 

AT LEFT, ARE SHIPPING AND STOCK ROOMS. BESIDES 

OTHER ADVANTAGES, THE CIRCLE—BASIC SHAPE FOR 

THE AMPHITHEATRE—GIVES GOOD VISIBILITY AND 

THEREFORE IS A GOOD SHAPE FOR A DISPLAY ROOM. 

BOTH PHOTOS: DISPLAY WINDOWS, HIGHLIGHTED SIGN, 

AND THE RECEPTIONIST AT THE NEAR WINDOW, 
WILL Gt JiDE THE CUSTOMER FROM THE ELEVATOR 

COMFORTABLE NATURAL LEATHER SETTEE 
| N THE SLUE-CEILINGED, SLATE-WALLED LOBBY. 

TO THE 

EW YORK CITY'S teeming garment district is 

crowded with wholesale establishments of a 

tremendous range in size and price. All of them, from 

the lewliest to the most snooty, are in the grip of a 

rent squeeze that was tight even before the war. 

Accordingly, the designer who would turn his hand 

to the area, must, in addition to his other qualifica- 

tions, have extreme skill in making the most of 

available footage. In some houses this “most” means 

no more than an efficient disposal of stock, good 

traffic lines, ventilation, and light. In others, 

facilities for two or three kinds of display, a pleas- 

ant, comfortable decor that speaks well for the 

taste with which the product is designed, and areas 

for stock, shipping, offices, reception of customers, 

and for those confidential conferences or “huddles” 

without which wholesale transactions can appar- 

ently not be carried through. 

The showrooms for Mack Sepler, a manufacturer 

of women’s skirts, slacks, and sportswear, fall into 

the second classification. The people who tackled 

the job were Vinicio Paladini and Leon Barmache. 

Muriel Paladini kept a sharp supervising eye on 

their progress. This is what they gave Mr. Sepler: 

1) A main showroom built around a central display 

stand, with convenient facilities for storing and bring- 

ing out current stock, semi-private conference booths. 

2) An auxiliary sales room in which display ideas 

for retail stores can be demonstrated. 

3) Display windows (second story) to be seen from 

the street. 

4) The shortest possible entrance hall, with smooth 

transition from the elevator, and an easily spotted 

information window. 



MODEL OF SHOWROOM EFFICIENCY 

ABOVE AND BELOW: PLATFORMED DISPLAY CAN BE SEEN FROM ANY 

SPOT IN THE ROUND SHOWROOM. ITS SHAPE IS ACCENTUATED BY THE 

CENTRAL FLUORESCENT COVE AND THE OUTER RECESSED LIGHT STRIP 

COVERED WITH OPALESCENT GLASS. SEMI-PRIVATE “HUDDLE” 

BOOTHS ARE FURNISHED WITH TABLES AND SETTEES OF NATURAL 

SADDLE LEATHER, WHICH WAS ALSO STRETCHED INTO THE UPPER 

PARTS OF THE DIVIDING PARTITIONS. LARGE WOODEN DOUBLE DOORS, 

DESIGNED TO LOOK LIKE A UNIT WHEN CLOSED, SWING ON DOUBLE 

RIXCON HINGES. DAYLIGHT STREAMS THROUGH THE MISSISSIPPI CoR- 

RUGATED GLASS THAT HIDES WINDOW DISPLAY SEEN FROM THE STREET. 



ABOVE: CORRUGATED GLASS SCREENS THE DOOR THROUGH WHICH 

MODELS ENTER. FLANKING ACCORDION FOLDING DOORS ARE FOR TWO 

LARGE STOCK CLOSETS—A CONVENIENCE FOR THE SALESMEN. CURVED 

ROD ON THE PARTITION IN THE FOREGROUND HOLDS HANGERS FOR STOCK. 

PLUM CEILING AND MATCHING PLUM AND WHITE ARMSTRONG LINOLEUM 

CONTRASTS WITH GOLD AND WHITE HANDPAINTED MARBALIA 

APPLIED TO THE WALLS IN LARGE BLOCKS. BELOW: THE PRIVATE 

OFFICE. SAMPLES ARE STORED IN THE CLOSET WITH ROLLING DOORS. 

GRAY AND SILVER IMITATION GRASS PAPER COVERS THE WALLS. 

TWISTED CARPET IS JADE GREEN, CEILING FRENCH GREEN. 



Age THE ART OF DISPLAY 

A SHOWROOM 

FOR NOTHING 

HERALDS POSTWAR DISPLAYS 

AT ENTRANCE A BLACK DOOR 

SLIDES FROM GRAY TRANSITE 

PARTITION TO PLATE GLASS 

WALL, WHICH RUNS 

THROUGH A SAND BOX, 

PERHAPS TO CUSHION YOUR 

FALL IF YOU MISS THE DOOR. 

NOTE DISPLAY NICHES. 

AID the manufacturer to the designer: “We want 

to display nothing, and we want it to have dra- 

matic impact.” A lesser designer than Ralph Rapson 

would have been stumped by Virginia-Lincoln Cor- 

poration’s tall order. But architect Rapson of the 

Chicago Institute of Design, went to work, and 

in three short weeks produced a display of “nothing” 

amid wide-open spaces that will make even the most 

blase buyer stop in his tracks and take notice. 

The reason behind Virginia-Lincoln’s Alice-in-W onder- 

land request is that the corporation, still up to its 

fuselage in the production of airplane parts, with 

no time for consumer goods, wants the buyer to know 

it has postwar plans and a big new showroom wait 

ing to display them. 

And it's a showroom that is bound to leave a lasting 

impression. The moment a prospective buyer steps 

onto the pitch black carpet covering the entire floor 

SLOPE. 79 RRA ith Ae 

‘ao hes tt Rai ily 

Cy Cy ome 

Aa wm ty 



ith 

OW 

xit- 

ps 

or 

space, he is dazzled by brilliant colors on strange 

devices in the spacious, almost empty room. 

The walls, of the usual drab, uninspiring office build- 

ing variety didn't suit the designer. So he took some 

inexpensive, non-priority canvas, dyed yellow, lashed 

it to the floor and ceiling in the best canvas-lash- 

ing manner, and gave the walls an undulating, al- 

most secretive effect. As though big things were 

going on behind the canvas, preparatory to an un- 

veiling. The original ceiling also belonged to the 

drab variety. It was high, plaster-beamed, spotted 

with sprinklers, and something had to be done about 

it. The first step was a coat of light gray paint. Next 

a series of yellow poles, interspersed with an oc- 

casional red one, was extended horizontally out from 

a gray corrugated transile partition, to give the ceiling 

a stepped-down appearance. Virginia-Lincoln got 

what they wanted. 

THREE OASES OF GLARINGLY SPOTLIGHTED WHITE SAND ARE 

SCATTERED OVER THE PITCH BLACK FLOOR. DUNE GRASS, CACTI AND 

VERMILLION BRANCHES RISE AGAINST YELLOW CANVAS-LASHED WALLS. 

BLUE GREEN MASONITE 

AND INTIMACY. 

POLES LEAD TO THE OFFICES 

AT ONE END. THEY HAVE 

PANELS AND ARE DIVIDED 

BY TRANSLUCENT GLASS 

PARTITION. CEILING WAS 

LOWERED TO GIVE VARIETY 



THE ART OF DISPLAY 

ee POTLIGHT on Footwear is architect Hans W. 

—— () Wormann’s theme for this showroom. In it he § 

C ) embodied all the salient features of a place designed 7 

to show a specific product to professional buyers. A : 

partition, doubling as a T-shaped display case, di- 

vides the far end of the semi-oval space into two § 

comfortable booths, each with a large window. The 3 

booths are what designer Lapidus would call “huddle | 

booths” intimate and compact, as contrasted to the J 
“ambulatory” type in which the buyer walks around 

to view the merchandise. 

There's no need for the buyer to do any walking here. 
FLOOR PLAN SHOWS PERFECT SYMMETRY OF LAYOUT, ACHIEVING MAXIMUM Gray lacquered chairs, upholstered in red top grain 

UTILIZATION OF SMALL SPACE WITHOUT SACRIFICING EFFECTIVENESS OF leather invite him to sit in comfort and view the ap- 

DISPLAY, OR COMFORT AND PRIVACY FOR THE BUYER. DIVIDING purtenances for walking. These are individually 

PARTITION FORMS TWO CONFERENCE BOOTHS, DOUBLES AS T-SHAPED 

DISPLAY CASE FOR BOTH, AND ACTS AS END SUPPORT FOR TWO TABLES. 

RED GRASS CLOTH-COVERED WALL PANEL WITH RECESSED DISPLAY 

CASE DIVIDES GLASS BLOCK PARTITION. GRAY LACQUERED ENTRANCE 

DOOR, SET FLUSH WITH GLASS BLOCKS IN ONE CURVE, IS COMPLEMENTED 

BY CLOSET DOOR IN THE OTHER CURVE. CARPET IS GRAY BROADLOOM. 

TELEPHONE AT END OF DISPLAY PARTITION SERVES BOTH BOOTHS. 
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WALKING WEAR FOR 

SPOTLIGHTED FOOTWEAR ON PARADE 

spotlighted in illuminated circles cut into the parti- 

tion, and in a paradelineup along a bottom shelf. 

The tables to “huddle” around extend from the center 

of the partition in each booth and are topped with 

red Carrara glass. With rounded end and only one 

supporting leg there are no jutting corners or shin- 

bone-knocking table legs to make a buyer mutter 

under his breath. He can give his full attention to the 

footwear display, the most important feature in a 

room so well designed that everything else acts as 

background for it. 

The color scheme is red and gray throughout. Red 

grass cloth is used as a wall covering, the carpet is 

gray broadloom, the woodwork gray lacquer, and 

the glass curtains light gray. 

NO ACHING FEET FOR BUYERS IN THIS FOOTWEAR SHOWROOM. FROM 

LEATHER UPHOLSTERED CHAIRS THERE’S A GOOD VIEW OF THE SHOES, 

EACH INDIVIDUALLY FRAMED AND SPOTLIGHTED IN GRAY LACQUERED 

PARTITION. A DUPLICATE BOOTH IS ON THE OTHER SIDE. CARRARA GLASS 

TABLE TOP AND UPHOLSTERY ARE RED, GLASS CURTAINS ARE GRAY. 
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SEDENTARY BUYERS 

IN COMPACT SHOWROOM 

Glass blocks make the curved partition. The entrance 

door is set flush into one half of this partition, a closet 

door in the other half. In the center of the glass blocks, 

a wall panel holds a recessed display case flanked 

by two wall brackets. The partition forming the sales 

booths starts directly opposite the center display case, 

giving perfect symmetry to the entire layout. 

Concealed fluorescent strips in the display circles and 

in the display shelf light up the footwear, while re- 

cessed ceiling fixtures throw light on buyer and 

seller in both booths. 

There's a telephone strategically placed at the open 

end of the display partition, handy to either booth. 

But who gets priority when the occupants of both of 

them grab for the phone at the same time? 

LEN 



THE ART OF DISPLAY 

FEMININE— 

BUT NOT FRILLY 

MODERN SHOWROOMS FOR UNMENTIONABLES 

PRIVATE SHOWROOMS FLANK BOTH SIDES OF THE CORRUGATED 

GLASS-WALLED CORRIDOR LEADING FROM RECEPTION ROOM TO MAIN 

SHOWROOM. CORRUGATED GLASS FORMS A BACKDROP FOR THE COUCH. 

TELEPHONE DESK WITH POWDER ROOM BEYOND ARE FOR THE BUYERS’ 

CONVENIENCE. NOTE DISPLAY WINDOW SET IN CURVED WALL. 

HE designer of a wholesale showroom treads a | 

narrow path. As INTERIORS has often poinied 

out, the wholesale customer is a professional shop. 

per, and raises a hooked eyebrow on oxtraneous F 

manifestations of excessive luxury. After all, it adds 

to the overhead, doesn’t it? But out-ofdate or ugly 

sales places give a bad impression and are therefore 

just as bad business. 

Display techniques, too, are not like those used where 

the ultimate customer is to be attracted. You do not 

need to stop the wholesale buyer in his tracks—be- 

cause he wouldn't be around if he were not afte 7 

your product. At the same time, it is often wise to 

display a few pieces so that the quick buyer can 

immediately note the quality of current offerings. 

Also, some displays serve as definite suggestions on 

retail display methods. 

A successful example of this type of design is shown 

on these pages. The rooms, by Helen Park, are an 

invitation to linger with lingerie in surroundings, not 

frou-frou but feminine, that give consideration to the 

buyer's business and comfort. 

Space has been well utilized without sacrificing spa- 

ciousness. This is particularly evident in the main 

showroom where two separate groups of buyers can 

be accommodated. Ombre-shaded coral and blue 

draperies, hand-loomed by Creative Looms, conceal 

two display recesses, and cover the all-glass front 

wall of the room. A heavier version is used on the 
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backs of the two curved couches. The draperies 

carry out the general color scheme—floors throughout 

are covered with Wedgewood blue carpet, chairs 

and couches are upholstered in shades of rosy coral 

and gray-blue. The glass in the shadow boxes and 

on all the coffee tables consists of two thin layers, 

between which pressed flowers and leaves create a 

pleasing pattern—a Helen Park trademark. 

For buyers who want to do business in complete 

privacy, there are two replicas of the main showroom, 

but on a smaller scale and minus the couches. In 

the spacious reception room, furnished much the 

same as the showrooms, is the added attraction of 

a curved, wood-framed show window for staging new 

models. All the tables for the buyers to work at, by 

the way, are kidney-shaped for maximum service- 

ability. But we suspect that the shape reminds the 

buyer of her dressing table and makes her feel at 

home. 

But not all lingerie buyers are women. So Miss Park 

placed a small, severely masculine room with a man- 

sized desk within bee-line reach of the entrance door. 

Next to it, a conference room for the mill men is fur- 

nished with oblong table and red leather upholstered 

chairs. Here the piéce de résistance is a large painting 

of the champion Tennessee walking horse, ‘Ace's 

Refreshing Moment,” owned by the head of the firm. 

A man’s room, if ever there was one. 

r= 

THE DOOR TO THE SALESMEN’S ROOM IS STRATEGICALLY PLACED 

OPPOSITE THE ENTRANCE DOOR, SO THE SHY MALE CAN DUCK IN WITHOUT 

ENCOUNTERING FEMININE FRIPPERY. CORRIDOR TO THE RIGHT OF 

THE CURVED RECEPTION DESK LEADS TO OFFICES. CAREFULLY MATCHED 

FLEXWOOD LINES WALLS THROUGHOUT. 

THE FURNITURE IN THE MAIN SHOWROOM IS ARRANGED IN TWO 

IDENTICAL GROUPS ON EITHER SIDE OF THE ENTRANCE. KIDNEY-SHAPED 

BUYERS’ TABLES STAND BEFORE CURTAINED DISPLAY RECESSES THAT 

USE FLUORESCENT LIGHT. SHADOW BOXES SPOTLIGHT INDIVIDUAL 

DISPLAYS. CEILING LIGHTS ARE RECESSED. 



THE ART OF DISPLAY 
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THE WHOLE FLOWER SHOP BY WILLIAM LESCAZE (FOR THE PITTSBURGH 

PLATE GLASS COMPANY) IS NOTHING BUT A PICTURE WINDOW. 

ENTIRE FRONT IS DOUBLE GLAZED TO PREVENT CONDENSATION. 

ALUMINUM CEILING LOUVERS PREVENT GLARE AND SUN SCORCH. 

THE PICTORIAL WINDOW 

A THOROUGHLY AMERICAN DEVELOPMENT IN MERCHANDISE DISPLAY 

HOP windows are as old as shops. As every vis- 

itor to Pompeii or Cairo knows, the very oldest 

retail stores—like the very newest—were completely 

open faced, lacking only plate glass and ceiling spot- 

lights to suit the most stringent modernists. But the 

pictorial window, employing the talents not only of 

professional window decorators, but quite frequently 

of stage designers, surrealist painters, architects, in- 

dustrial designers, and sculptors, is a thoroughly 

American innovation, more particularly a New York 

innovation. The first pictorial windows appeared 

about the year 1920, and they are now rapidly 

spreading throughout the country. 

THE SOLITARY VERSUS THE CROWDED DISPLAY 

Before that time the art of window display travelled 

in two entirely divergent directions. One was the 

tendency to crowd everything in stock into the win- 

dow. As the F. W. Woolworth Company well knows, 

this is still a most effective device in low income 

neighborhoods. One work shoe on a pedestal under 

a spotlight won't attract much trade on Hester Street. 

The other tendency reached its height in the mid 19th 

Century, when, behind a beautiful Georgian bow 

window, you would find nothing at all but a chaste 

copper screen, and the words: “MacPaulish 6 

Swanke, Tailors and Breeches Makers to the Queen, 

Est. 1793.” 

That tendency persists too. It wasn’t until the death 

of Lord Duveen that, passing by possibly the largest, 

certainly one of the most important art dealers in the 

world, could you ever know that they had anything 

to sell but two large Chinese pots. 

Modern department stores cannot possibly put 4 
hundredth of their stock in their windows, neither can 

they retire into the monastic seclusion of a Bespoke 

Breeches Maker, but they can and do dramatize a 

CONTINUED ON PAGE 106 



JEWELRY, ACCESSORIES, AND ALL SMALL OBJECTS MUST BE VIEWED 

CLOSE UP, SO ARCHITECT LESCAZE ARRANGES TO PLACE THEM IN 

THESE SLANTING WALL CASES, WHICH ARE AN INTERESTING 

VARIATION ON THE SHADOW-BOX TYPE OF DISPLAY WINDOW. 

ROSAMUND FULMER, DISPLAY DIRECTOR FOR NEW YORK’S HAMMER 

GALLERIES, DESIGNED THIS SPECTACULAR ARRANGEMENT FOR A 

19TH CENTURY RUSSIAN WEDDING CROWN, GREEK TESTAMENT, AND 

PECTORAL CROSS, IN THE SMALL “JEWEL BOX’ WINDOW. 

DESIGNER PAUL BRY WAS FACED WITH THE PROBLEM OF PUTTING 

A PICTURE WINDOW IN A FUR SHOP WHOSE FACADE WAS FRANKLY 

TOO NARROW. THE EFFECTIVE SOLUTION—AN ORIGINAL ONE 

AS FAR AS WE KNOW—IS THIS WEDGE-SHAPED WINDOW. 



THE ART OF DISPLAY 

IMPRESSIVE, EXPENSIVE STEUBEN GLASS DISPLAYED IN LUMINESCENT 

SKELETON STARS AND MOON OF PLASTIC. AN AREA IN THE OPEN 

FRONT OF THE GALLERY WAS SET APART AS A SORT OF SHADOW 

BOX BY CURTAINS BEHIND INVISIBLE (CONCAVE-CURVED) GLASS. 

THEATRICAL WINDOW IN A STORE FAMOUS FOR THEM. GENERALLY 

DEPARTMENT STORE DISPLAY DIRECTORS DEVOTE A PICTURE WINDOW 

TO JUST ONE DEPARTMENT, BUT LOUIS VILLELA OF B. ALTMAN & 

COMPANY ARRANGED HERE TO SELL FURS, DRESSES, AND PERFUMES. 



THIS CHRISTMAS DISPLAY OF JEWELS AND JEWELED BIBELOTS, BY 

ROSAMUND FULMER OF THE HAMMER GALLERIES, WON A SILVER CUP 

FROM THE FIFTH AVENUE ASSOCIATION, WHOSE MEMBERS KNOW 

THAT A FINE WINDOW IS AN ASSET TO THE WHOLE NEIGHBORHOOD. 

FE PICTORIAL WINDOW 

SHADOW BOXES AND A LARGE WINDOW BY DISPLAY DIRECTOR CALLAHAN 

OF LORD AND TAYLOR. MIRRORS REINFORCE THE FADING AFTERNOON 

LIGHT, AND LIKE THE SHALLOWER THAN USUAL DEPTH OF DISPLAYS, 

HELP TO COUNTERACT THE NEW YORK CITY BROWNOUT. 
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2 - THE ART OF DISPLAY 

U SEF U L DISPLAY 

A MINIATURE LOOM, BY ALPHONS BACH, DESIGNED TO LOOK THE 

SAME BOTH FROM THE STREET AND FROM THE SHOWROOM. THE WIRE 

MANIKINS SWAY SLIGHTLY AND WERE SO SUCCESSFUL THAT THEY 

BECAME THE BASIS FOR LATER ADVERTISING. TWO ARE SHOWN 

BELOW. THIS IS THEATRICAL, NOT EXPOSITORY DISPLAY. 

DEVICES 

DOZENS OF SPECIALIZED PROFESSIONS ASSIST THE ART OF WINDOW DISPLAY 

GREAT deal has happened since the days 

when a window dresser had little to work with 

but a wax dummy, two glass shelves and six yards 

of black velvet. Today's display directors can call 

on the resources of dozens of specialized trades and 

professions. They can have special lighting effects 

installed, special furniture built, special fabrics dyed; 

they can pay good fat commissions to painters and 

sculptors. Today's display directors influence the 

merchandise policy and quite often the entire adver- 

tising program of very large organizations. 

More than once a special fixture or other device, or 

a special bit of furniture created for a particular dis- 

play, has turned out to have definite commercial 

value and been hastily redesigned for general con- 

sumer use, and of course everybody knows the story 

of Elsie. At the Flushing World's Fair of 1938, a dis- 

play manager for Borden's thought that it would be a 

CONTINUED ON PAGE 104 
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FOR A CATHOLIC BOOKSTORE ON THE WEST COAST, ARCHITECT PAUL 

THIRY HAS ARRANGED PINUP BOARDS FOR ECCLESIASTICAL 

MANY COMMERCIAL FIRMS MAKE DISPLAY CASES AND COUNTERS, PAINTINGS AND PRINTS AND EFFICIENT SHELVES FOR STATUETTES 

YET MANY MODERN DESIGNERS PREFER THEIR OWN. ABOVE. AND LARGE BOOKS. WITHOUT FANFARE HE HAS DISPOSED 

DISPLAY CASES IN ERNEST SCHWADRON’S NEW YORK SHOWROOMS. SPACE AND LINE IN AN UNCLUTTERED COMPOSITION. 

SIMPLE AND UNOBTRUSIVE, THEY ARE LIGHT, SPACE SPARING, : 

PLEASANTLY PROPORTIONED, ECONOMICAL. 

RE 

j DESIGNING AND BUILDING SPECIAL FIXTURES ARE 

S 2 VERY MUCH A PART OF A DISPLAY DIRECTOR’S JOB. 

/ THESE CIRCULAR FRAMES HOLD INDIVIDUAL PLACE SETTINGS 

OF STEUBEN GLASS. SIDE CURTAINS REGULATE WIDTH OF THE 

DISPLAY IN AN OPEN-FRONT STORE. (SEE ALSO TOP OF PAGE 78). 

Novak Photo 

LAY 
Colten Photo 



. Williams Photo 

REAL MACHINERY SHINED UP AND 

OPERATING IS AN INFALLIBLE DIS- 

PLAY DEVICE. ALPHONS BACH SETS 

A TAPE LOOM BEFORE A MIRROR 

TO SHOW IT ALL IN ACTION. 

THIS TRAVELLING SHOW OF ARMY AND NAVY PAINTINGS MUST BE SET 

UP IN THEATRES, SCHOOLS, HOTELS, RAILROAD STATIONS, OR OTHER 

AVAILABLE SPACE. DESIGNER ARTHUR KNORR OF THE ROXY THEATRE 

SOLVED THE PROBLEM WITH SPECIALLY ILLUMINATED SCREENS 

THAT CAN BE ASSEMBLED IN A THOUSAND DIFFERENT PATTERNS. 

THE ART OF DISPLAY 

ONE PROBLEM IN SHOWING DRESS FABRICS IS TO MAKE THE MATERIAL 

LOOK LIKE A REAL DRESS WITHOUT ITS BEING ONE, LEST ONE 

CUSTOMER SEEM MORE FAVORED THAN ANOTHER. BELOW, MANIKINS 

ON PEDESTALS AT THE PACIFIC SILK MILLS NEW YORK SHOWROOMS. 

MORE SPECTACULAR DISPLAYS CAN BE USED, BUT ARE OFTEN AVOIDED. 
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FLAX. SHEEN, ABSORBENCY, CONDUCTIVITY, STRENGTH, AND FINENESS, 

ACCOUNT FOR THE FACT THAT LINEN IS NOT ONLY THE QUEEN 

OF WARM-WEATHER FABRICS, BUT THAT IN MANY LANGUAGES “LINENS 

MEANS TABLE COVERINGS, SHEETS. AND UNDIES. 

« * se 

ee 8 

COTTON FIBERS MAGNIFIED 500 TIMES, LIKE ALL THE FIBERS (EXCEPT 

GLASS) SHOWN ON PAGES 84 AND 85. NOT AS STRONG AS SILK, 

WARM AS WOOL, OR ABSORBENT AS LINEN, COTTON IS VALUED 

EVERYWHERE FOR ITS STRENGTH. LOW COST. AND WASHABILITY. 

WOOL VARIES FROM FINE AND LONG FIBERED (CALLED ‘“‘WORSTED” 

WHEN IT IS COMBED INSTEAD OF CARDED), THROUGH SOFT 

AND DULL (CLOTHING AND KNITTING YARN), TO LUSTROUS AND 

SPRINGY (RUG WOOL FROM THE NEAR EAST). ALL KINDS SHRINK. 

IVD USTRTAL DESTGN 

SYNTHETIC FABRICS 

THEY WILL NOT SUBSTITUTE FOR- 

HAT slogan of a great American chemical com. 

- pany, “Better things for better living through 

chemistry,” can no where be so well applied as in 1 

the field of synthetic fibers and fabrics, where the © 
wizardry of creative chemistry is developing one o/ | 

the major industrial miracles of our time. Here chemi- 

cals and plastics have already produced fibers and 

fabrics with tremendously improved characteristics 

over natural materials. Although the word “synthe | 

tic has so often in the past connoted “cheapness” | 

or a “substitute,” in the future it may suggest just 

the opposite, for the new synthetic fibers show certain 

definite improvements over many natural fibers with 

which they are in competition. 

COATING NATURAL FABRICS 

Although purely synthetic fabrics will find many new 

applications in domestic and public interiors, natural 

fabrics will not lose substantially to this formidable 

plastics competition. In fact, natural fibers will gain 

and be improved by intelligent union with chemicals 

and resins, and new markets will open for such mate 

rials as low quality, short staple cotton. A new chem: 

ical called Syton, developed by Monsanto, has been 

used in roving (the first stage in spinning) to increase 
the yarn strength 75 per cent. Syton is not essentially 

a synthetic resin but consists of a silica sal emulsion 

which, when sprayed or brushed onto a fabric of al: 

THOSE CLEVER CHINESE DISCOVERED A FINE, SMOOTH, STRONG 

(WET AND DRY) FIBER THAT TOOK DYE BEAUTIFULLY—SILK. 

LIKE THE OTHER ANIMAL FIBER, WOOL, IT BURNS SLOWLY WITH A 

CHARACTERISTIC SMELL, WHICH MAKES AN EASY TEST. 
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AND FIBER COATINGS 

BUT SUPPLEMENT—NATURAL FIBERS 

most any kind, deposits minute silica particles that 

in turn prevent the fibers from slipping. This means 

that silk, rayon, or nylon stockings when treated with 

Syton will not run, and that woven fabrics that 

would ordinarily be considered sleazy, such as wo- 

men’s slips and under garments made of cheap, sheer 

rayon, will be far more resistant to friction and strain. 

CUTTING THE COST OF WOOL 

Many recent experiments have been conducted in 

the treatment of wool to reduce its worst character- 

istic, its tendency to shrink. A substance known as 

Resloom has been developed which penetrates the 

heart of the wool fiber and promises to make wool 

shrinkproof and help it to retain creases. Much of 

the better woollen goods today undergoes a process 

known as London shrinkage, which normally results 

in a ten to fifteen per cent loss during the process. 

Inasmuch as wool is relatively expensive, the elim- 

ination of this loss will be of great importance com- 

mercially. 

It should be pointed out, however, that there is not 

a uniform acceptance of present methods of con- 
trolling wool shrinkage. The Research and Promotion 

Branch of the Philadelphia Quartermaster Depot has 

recently concluded an exhaustive investigation of 

shrinkage control in wool and thus far (March, 1945) 
no fabric garment or equipage garment made from 

pre-shrunk, raw wool has been issued for use among 

CONTINUED ON PAGE 108 

VISCOSE RAYON, ONE DF THE OLDEST SYNTHETICS, IS AN 

EXTRUDED, INTRICATELY SPUN CHEMICAL SOLUTION OF WOOD 

PULP OR COTTON LINTERS. IN MANY WAYS A GOOD IMITATION 

OF SILK, IT IS VERY WEAK WHEN WET, BURNS LIKE COTTON. 

Soa *. 

= aw 

» » 

+‘ yy _~ hd 
24 

a 

J. -% 4 
Py ela 
emer. + 

=a‘? 

i a We 

ve 

pay x Fea 

+5 

* ws 

tufy 4 

"a" ate 

: ORS 

ARALAC FIBERS, MADE FROM CASEIN—A MILK PROTEIN. LIKE 

WOOL, IT IS A GOOD INSULATOR. IT IS USED AS AN ECONOMICAL 
EXTENDER FOR WOOL, AND AS A SUBSTITUTE FOR KAPOK AND 
RABBIT HAIR; WILL NOT DO FOR RUGS AS YET. 
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THE WELL BELOVED NYLON, OF WHICH STOCKINGS ARE NO 

LONGER MADE. A NON-ORGANIC MONOFILAMENT LIKE VELON AND 

SARAN, IT IS STRONG, TOUGH, ELASTIC, HEAT RESISTANT, CAN 

BE STEAMED TO A PERMANENT SHAPE, VERY EASILY WASHED. 

FIREPROOF GLASS FIBERS CAN BE WOVEN TO IMITATE MANY STANDARD 

FABRICS. (PHOTOS ON THESE PAGES FROM “A.S.T.M. STANDARDS 

ON TEXTILE MATERIALS,” COURTESY U. S. DEPT. OF AGRICULTURE, 

“TEXTILE FIBER ATLAS,"’ AND OWENS-CORNING FIBERGLAS CORP.) 
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W HO are “the top 400”? They are the 400 leading 
quality music, furniture, radio or department 

stores—stores that have the clientele, finances, experi- 

ence and facilities for handling the finest in radio- 
phonographs. 

Only these “top 400” stores will have an oppor- 
tunity to obtain the Freed-Eisemann Protected Fran- 

chise, which will be offered on a direct-to-dealer basis. 

This franchise will be one of the industry’s most 

eagerly sought-after franchises when civilian produc- 
tion is resumed. 

This is easy to understand, of course. Before .con- 
verting to war production, Freed-Eisemann was one 

of America’s leading quality radio manufacturers. 

Freed-Eisemann radio-phonographs, which retailed up 
to $1200, were the first line of radio-phonographs in 

‘There is a tide in the 

affairs of men, which, taken at the 
flood, leads on to fortune.” 

TR een ee 
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which every model was equipped with FM. The new 
Freed-Eisemann radio-phonographs will also retail 
in upper price brackets, and once again every model 
will be FM-equipped. However, this FM will be even 
finer than before, as a result of Freed-Eisemann war- 

time engineering research and experience. 
In addition to finer FM, there will be finer standard 

radio, international shortwave and reproduction of 
recorded music. Cabinets will be outstanding exam- 
ples of authentic, beautifully styled period and con- 
temporary pieces, 

If you are one of “the top 400,” you may be able 
to qualify for the Freed-Eisemann Protected Franchise. 

Your inquiry is invited. 
Freed Radio Corporation, 200 Hudson Street, New 

York 13, New York. 

Grad Cciempn 
ONE OF THE WORLD'S GREAT RADIO-PHONOGRAPHS 
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ONE OF THE MANY FORMS OF POSTWAR NYLON, THE 

RATTAN-LIKE STRIPS FOR THESE CHAIRS ARE IN EXCELLENT 

CONDITION AFTER TWO SEASONS OF OUTDOOR EXPOSURE. 

THEY ARE EASY TO CLEAN AND RETAIN THEIR COLORING. 

(COURTESY DU PONT COMPANY) 

NEOPRENE, A DU PONT RUBBER SUBSTITUTE, RESISTS 

SUN, STEAM, AND DECAY, IS USED FOR UPHOLSTERY 

AND MATTRESS CUSHIONING, FOR TERRAZO-TYPE FLOORING, 

FOR REFRIGERATOR SEALING-STRIP, AND MATTRESSES WITH 

HOG HAIR OR ARTIFICIAL FIBERS. 

VELON UPHOLSTERY INSTALLED IN NEW YORK CITY’S 

SUBWAYS FOUR YEARS AGO SHOWS NO SIGNS OF WEAR, 

MAY WELL OUTLAST THE STEEL RAILS AND CARS. IT IS 

SMOOTH, NEVER SNAGS STOCKINGS, EASY TO WASH 

WITH SOAP. (THE FIRESTONE TIRE AND RUBBER COMPANY) 

IN 19XX, WHEN THE COMMUTER SHUTTLES BACK FROM THE 
~ les 

ae. a ae OFFICE IN HIS MODEL “T” HELICOPTER, HE WILL LOLL IN y! i} H tocar 4 
OUTDOOR FURNITURE SPRAYED WITH PLASTICS SUCH 

AS KOROSEAL, WHICH RENDERS WOOD AND FABRIC IMPERVIOUS 

TO WATER AND TEMPERATURE EXTREMES. 



ALREADY ON THE MARKET IS BEUTANOL, A VERY ECONOMICAL 

PRINTED COTTON FABRIC FINISHED TO A SOFT, CHINTZ-LIKE 

APEARANCE BY PLASTIC IMPREGNATION—A PROCESS WHICH 

PROMISES TO GIVE STRENGTH AND STAIN RESISTANCE TO MANY 

COMMON FABRICS. (HARTFORD TEXTILE COMPANY) 

IF THE TREND TO BIG WINDOW AREAS CONTINUES, ; 

THE LARGE CURTAINS NEEDED AT NIGHT WILL PLACE : 

A PREMIUM ON STRONG, FIREPROOF, EASILY CLEANED 

SYNTHETIC FIBERS SUCH AS NYLON, OR ON NATURAL 

FABRICS PROTECTED BY PLASTIC COATINGS. 

ELLA LLL PE 

| THE DRAPES BELOW, IN VARIOUS COLORS AND 

WEAVES, RESEMBLING CATIN, DAMASKS, BROCADES | 

AND TEXTURED PRINTS, ARE ALL WOVEN OF FIBERGLAS. 

AND ARE FIREPROOF, MOTHPROOF, AND CAN BE DRY 

CLEANED. (MASTER PHOTOGRAPHERS) 
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FIBERGLAS CURTAINS IN THE CHILDREN’S DEPARTMENT OF A 

NEW YORK DEPARTMENT STORE. THEY ARE ABSOLUTELY FIREPROOF 

| AND EASILY CLEANED WITH SOAP AND WATER. THE ADVANTAGES 

OF FIREPROOF FABRICS IN THEATRES, STORES, AND OTHER 

PUBLIC PLACES NEED NO EXPLANATION 



HOW TO CHOOSE 
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Smite a Mo al hte Urb la 

Right now we’reuptoournecks _ fabrics, new designs, new cote. 
in wat work, producing vitally to help you step up the sales 
needed coated fabrics for the appeal of your postwar prod- 
Armed Services. It’s a full- ucts. And remember, when you 
time, all-out job till victory is | choose a ZAPON-KERATOL 
won. Actually, at present our Coated Fabric it’s a product 
artist happens to be inthe South _— backed by over fifty years’ ex- 
Pacific, no doubt using some perience in producing better 
of the war products we ate fabrics for a better job. ~™ 
now sete which require no j¢ your postwat plans” “have 

reached the sta 
consid | 

ZAPON-KERATOL DIVISION <@Qhu> 
ATLAS POWDER COMPANY * STAMFORD, CONN. 

COATED FABRICS ... Docng “Jomorrou's Job “Soday! 



RAYNES FURNITURE & EQUIP- 

MENT COMPANY, INCORPORATED. 
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HELEN PARK DESIGNS 

Although designer Helen Park’s name is 

practically synonymous with Crystalique, 

the technique of pressing real foliage, 

or painted designs behind glass or mirror 

in furniture or interior accessories, she 

has also turned her hand to wooden furni- 

ture. An example of her work in this 

line is shown at left. It is one of those 

very convenient bar-and-storage cabinets 

that are becoming popular now. The bar 

section is thoughtfully lined with alcohol 

proof formica in a choice of bright colors, 

and the wooden frame is carved to hold 

a reasonable number of standard supplies 

of liquid refreshment. The frame is also 

treated to resist moisture. It is sold by 

the Raynes Furniture and Equipment 

Company, Inc., New York City. 

FROM BOMBER TO BISTRO 

Fast gliding into fashion is bomber nose 

and gun turret tested Plexiglass. This 

light, crystal clear plastic here used as a 

cocktail coaster set (see cut) is exciting 

news because of its shatter-proof, prac- 

tically stain-proof attributes plus the fact 

that it can be carved like wood and 

machined like metal. 

PLASTIC-COATED YARNS 

Plexon, or plastic coated yarns, promise 

to loom into increasing importance after 

the war. The yarn, produced by coating 

linen, rayon, cotton, fiber or other mate- 

rial (wool excepted) with different types 

of plastics depending on the fiber used, 

has gone to war but for a limited quantity 

reserved for civilian products and ex- 

perimentation. According to a_ report 

of Freydberg Bros.-Strauss, Inc., manufac- 

turers of Plexon, tests for its usage in 

rugs and upholstery fabrics for outdoor 

furniture, because of its resistance to 

water, grease, mild acids, alkalis, and 

almost indestructible qualities are being 

made. 

MICARTA 444 

Westinghouse has a 2-ply plastic called 

Micarta 444 made of sheets of cotton 

fabric, resin and 

solvent, and welded together under heat 

and pressure. This material is strong and 

tough, yet can be shaped into intricate 

forms without cracking or splitting. 

impregnated with 

FABRILITE 

Du Pont de Nemours & Company is also 

interested in the development of plastic 

coated fabrics, and has come out with a 

coated cotton cloth called Fabrilite, made 

with synthetic resin compositions. The 

company states that the coating ‘can be 

heat-sealed or readily cemented, and can 

be given deep shades or faint tints. 

Flexibility, light weight, and toughness 

are also claimed for the material. Other 

qualities are ease of cutting and stitching, 

resistance to perspiration, stains, moths, 

food chemicals, abrasion, cracking, 

stretching, or shrinking. They are wash- 

able. Military uses to which it has been 

put include jungle hammocks, mountain 

tents, life-raft sails, and Army raincoats. 

Civilian uses have not yet been explored. 

GLUE FOR PLYWOOD 

We hear that designers who are experi- 

menting with plywood know the impor- 

tance of a reliable glue, and value cold- 

setting glues above rubies. To facilitate 

the process of plywood bonding, the 

Bakelite Corporation has produced a new 

cold- setting phenolic-resorcinol _ resin 

glue which provides maximum water re 

sistance for exterior plywood applications. 

The properties of this new adhesive are 

described in detail in an 8-page technical 

data booklet entitled “Bakelite Cold- 

Setting Phenolic Resin Glue XC-17613." 

It is available on request to the Bake- 

lite Corporation, 30 East 42 St. New 

York 17, N. Y. 

SHRINKAGE CONTROL 

Cluett-Peabody enlarged the horizons of 

its Sanforized process and has plans for 

applying its patented shrinkage control 

to wool, rayon and various -ynthetic 

fibers. 

CONTINUED @N PAGE £4 
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LOVESETS...TOMORROW'S FUELING 
AND POST-WAR HOMES 

1 Trend-Investigating Editor Patricia Guinan takes time 
to investigate “Lovesets,” newest trousseau word referring to china, 
glassware, linens and silver bought in sets of two for complete har- 
mony. Here she’s discussing the matter with Carole Siupell, owner 
of Madison Avenue’s famous Gift Shop. Read Mrs. Guinan’s article 
on this new table setting concept in House Beautiful for May. 

3, Hearing All Sides of the story is House Beautiful’s 
business. So after she addressed the annual meeting of Ponderosa 
Pine Woodwork recently in Minneapolis, Editor-in-Chief Elizabeth 
Gordon traded opinions on likely developments in Post-War Housing 
with President E. L. Shevlin, (middle). General Manager Robert M. 
Bodkin, (extreme right) and Vice-President E. J. Curtis, (extreme left). 

YOU KNOW IT’S RIGHT WHEN 4 
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HOUSE BEAUTIFUL 

2. Post-War Comfort at home is a fetish with House 
Beautiful. So Editor Florence Paine looks into automatic fueling, 
vital part of the picture. Here she is getting all of the important 
angles of the activities going on in the stoker field from C. T. Burg, 
General Sales Manager of the Iron Fireman Manufacturing Com- 
pany, outstanding leader in the business. . 

4. Trend Checking is the watchword throughott the 
entire House Beautiful organization. Here’s Publisher R. A. Hoefer, 
weighing the pro’s and con’s of Post-War Storage in the home with 
Mr. F. J. Vogt, President of Knape & Vogt Manufacturing Co., manu- 
facturers of K-veniences, closet fixtures and A. Harold Miles, Eastern 
Representative. 

HOUSE BEAUTIFUL is the magazine that in- 
terprets your market for you! It’s FIRST in the 
home field ... the must magazine for those who 
make it their business to know their business. 
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PICTURE DISPLAY LIGHTING 

The most common fault of the average lighting fixture 

used to illuminate hung paintings is their tendency to 

concentrate light (and glare) at the top of painting, just 

under the fixture. The Klieg] Brothers Universal Electric 

Stage Lighting Company, Inc. of New York have recently 

developed an improved fixture, illustrated, which gives 

uniform light diffusion. The fact that a theatrical lighting 

firm happened to work on a problem that seems to lie 

outside of their field may be explained by the original GEORG JENSEN, INCORPORATED. 

exhibition for which these lights were intended. This 7 

first exhibition, sponsored by the U. S. Treasury Depart- 

ment, was held in the lobbies of the Roxy Theatre in 
New York. The paintings are hung on interesting folding 

screens designed for easy packing because the exhibition 

will travel all over the country, to be set up in whatever 

kind of shelter—theatre, railroad station, or hotel—may 

be available in each town. (See page 82). 

KLIEGL NO. 2055-A. 

MIRRORED FURNITURE 

Georg Jensen’s new and growing furniture department is 

chock full of mirrored pieces—screens, wall mirrors, and 

tables in a wide variety of designs—modern, baroque, 

and Chinese modern. The Chinese modern table illustrated 

at right is one of the favorites of John Dorf, who, with 

William Frey, manages to keep the department humming. 

The top mirror has a figured pattern; legs are plain. 

"RARE PFI CS neal 7 

Such Quality ...ls No Accident 

0 

Quality in furniture results from style, comfort, durability Such 
quality doesn’t just happen. It must be planned. Many of 

America’s foremost furniture designers and manufacturers 
are doing their planning with No-Sag* Springs —for they re- 
quire only a minimum of space in which to function with a 

maximum of efficiency, permitting streamlining and _ styling 

that are otherwise impossible They are considerably more 

comfortable because they provide maximum spring surface 

and conform perfectly to body contours. And they eliminate 

perishable materials, like webbing and twine-ties. They are 

also adaptable to any design or construction requirement. 

OUR ENGINEERING DEPT. is available for consultation. We will even 
spring up and upholster, free of charge, any sample frame you send us— 

and return it with complete construction specifications. 

*Patented and Patents Pending 

Write to Dept. | for 

“Progress” Booklet NO-SAG SPRING COMPANY KAY MANUFACTURING CORP. — 
describing the numer- ‘ 
ous applications of Executive Offices: Executive Offices: 
hese unique springs. 21590 Hoover Road, Detroit, Michigan Foot of Warren Street, Brooklyn, N. Y. 

Permanent Display Quarters: American Furniture Mart, Chicago 

INTERIORS 
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Mirror 
E offer the interior designer two distinct types 

of service. One, immediate selection from ou 
wide range of decorative mirrors and tables in every 
style and period; two, a special-service department 
to design and supply individual mirrors where the 
unusual in size, or decorative effect is demanded. 

196 — I. Schwarl® 

on walls 

GLASS AND MIRROR COMPANY 

317-19 East 64th St., New York 21, N. Y. 

can 24//x36’’ 

188 34//x55/’ 

Estimates submitted free 

194 28//x40"" 

on tables 

184 30//x48/" 

Phone: REgent 4-1560-1561 

WM. H. JACKSON COMPANY 
"Sverything for the Fireplace" 

& EAST 48 STREET 



ALBERT VAN LUIT 

Handprinted Scenics 

in many interesting color 

combinations, now available 

for immediate delivery. 

Bird and Flower | 

Devonshire Hunt 

H ydran ged 

Louisianne | 

Millbrook | 

Ming 

Morning Glory 

old Salem 
| 

Pillement | 
| 

Tropical | 
| 

RENVERNE 

Kandi MM wallpaper 
ELIZABETH WILSEY AFFILIATED 

515 MADISON AVE., NEW YORK, N. Y, 

MAGIC “MASTIC MIX” 

Plastics once again suggest their limitless possibilities. . . , 

An exciting new rubberlike, synthetic material called 

“Mastic-Mix” is being produced by Guaranteed Products, 

1117 Crenshaw Boulevard, Los Angeles, Calif. to eliminate 

the necessity for concrete mixers in resurfacing and in- 

stalling floors. The manufacturers claim that it has the 

following foolproof qualities: it does not chip; is noiseless; 

resilient, fireproof and skidproof; is unaffected by acids, 

heat, or constant friction, is easily applied, self-welding, 

and dries quickly; costs less than 4c per sq. foot. One coat 

is said to be the equivalent of ten coats of paint. It can 
be applied by almost anyone... . 

WELCOME ULTRA VIOLET 

Window panes of postwar homes will permit a maximum 

infiltration of vitamin D, to save you the trouble of step. 

ping outside to get your quota of health-producing ultra- 

violet. This new glass for windows has been evolved by 

Monsanto Chemical Company, St. Louis. It will also trans- 

form black ultra-violet light into visible rays for your 

fluorescent fixture. 

MENGEL FURNITURE AT RETAIL 

Warren T. Green, Vice-President of The Mengel Company, 

will direct a new postwar merchandising policy—the large 

scale manufacture of Mengel furniture for direct sale to 

the retail stores. The policy will first apply only to bed- 
room lines, later to all items. 

PEOPLE 

THOMAS J. WATSON, president of the International Business 

Machines Corporation, has been made vice-president of 

the Metropolitan Museum of Art at a recent meeting of 

the trustees. The following officers were re-elected: Wil- 

liam Church Osborn, president; Elihu Root, Jr. and Roland 

L. Redmond, vice-presidents; Devereux C. Josephs. 

treasurer, and Horace H. F. Jayne, acting secretary. 

CORNING GLASS WORKS, at a recent board of directors’ meet- 

ing, announced that: Halsey Sayles was elected to mem- 

bership in the board of directors; Charles D. LaFollette, 

vice-president and director of Corning, was elected a vice- 

president of Steuben Glass, Inc., a Corning subsidiary; 
J. Norman Reilly, manager of the consumer products divi- 

sion of the parent company was made a director of 

Steuben; and Charles H. R. Young was elected secretary 

and treasurer of Steuben and of Corning Realty Corp. 

WALTER HOVING, president of Lord and Taylor, has been 

re-elected for a seventh term as president of the Fifth 
Avenue Association. 

DAVID P. SEAMAN of the Philip Carey Manufacturing Com- 

pany, producers of building and industrial materials, has 

been appointed assistant manager of the company’s NeW 

York district. 

WALKER HAMILTON, newly named president of the Associa 

tion of Pulp Consumers, Inc., has been ‘elected executive 

vice-president and general manager of the Riege! Paper 

Corporation. 
CONTINUED ON PAGE % 
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Early American 

Drop Leat Tables 

ww 

marod UR practical ancestors appreciated the 
ower space-saving advantages of a drop leaf 
— table. A decorative piece when set against 
vice- gee . 

the wall with its leaves dropped, it was 
— lways read full-sized “divi- always ready to serve as a full-size 

table. These three tables illustrated, typi- 
or of ; 
won cal examples from the A. L. Diament 
. extensive collection, bear the unmistakable 
oa imprint of Early American design and 
nals craftsmanship. Further deta‘ls upon re- 

Fifth _ 

| : 4 * Bat) = os -” ¥ 

Com- ‘ 
. has Pg Pine. Closed, 37” long, 18%” 
’ f wide, 28!” high. Each leaf, 144%” deep. 
New 4 md LEFT—In P'ne. Closed, 36” long, 2114” wide, * _f- CG 

| = high. Each leaf, 1334” deep. , LIPO) MN 

i ao un ee a ‘i ESTABLISHED 1885 
socia } ‘gh. Each leaf, 17” deep. 34 E. 53rd ST.. NEW YORK 22, N. Y. STRAFFORD, PA. 

cutive : 1515 WALNUT STREET, PHILADELPHIA 2, PA. 

Paper | 449 SO. LA CIENEGA BLVD., LOS ANGELES 36, CALIF. 
_— | _ MAKER OF DISTINCTIVE FURNITURE HAND BLOCK MACHINE AND SCENIC WALLPAPER 

rons [fy MAY ‘945 9s 



for LIVING ROOM, 

FURNITURE by . A. DINING ROOM, BEDROOM 

Unrivalled for Excellence .. . 

ANTIQUES ... REPRODUCTIONS | 
SPER LORE RED BAIIUN h 

cAOW@No 

QUALITY 

BUYERS 

find in Bristol’s exclusive de- 

signs exceptional attractive- 

ness, sales appeal and distinc- 
tive unusualness compatible 

with artistic and exacting 

requirements. 

EVO }OVe 

TRULY A TREASURE HOUSE FOR THE TRADE 

The BRISTOL COMPANY 
319 EAST 62nd Street - East of 2nd Ave. - Tel. REgent 4-1140 - New York 21, N. Y. 

96 

California-Styled 

DRAPERY FABRICS 

HARRY F. SLATER CO. 

950 Santee Street 

LOS ANGELES 
California 
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Our cabinet work is Famous, not 

because we invent new methods; we 

| merely do our work more expertly. 

Schmieg & Kotzian 
Designers and batinet Makers «524 East 72nd. Street New Wore 

al a RN "T ~ 

ems Pins 

i ; Sots AN EXCEPTIONALLY LARGE DISPLAY OF 
‘ 4 a >, FINE. FURNITURE FOR EVERY ROOM 

WET Cian 
; 4 q | —~ 11S WEST 401m STREET * NEW YORK [8, NY. 
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Manchester Love Seat 

Delavan Credenza 

A delight to the eye and a 

comfort to live with. Desir- 

able and complimentary to 

the fine home.” 

THE ALBaANo [OMPANY.Inc. 
SHOWROOMS 

309 East 46th Street 

New York 17, N. Y. 

PEOPLE 

CONTINUED FROM PAGE 94 

CAPTAIN HARRY V. ANDERSON, former publisher of Interior 

Design and Decoration, is now with the American Military 
Government (AMG) in Germany. It is of particular in. 

terest to know that Captain Anderson was with the i01st 

Air Borne Division in its historic fight during the Ardenne [ 

breakthrough. Survivors now wear the word “Bastogne” 

over the white eagle on their shoulder patch insignia. 

LT. COL. EDMUND K. ELLIS, chairman of the board of di- 

rectors of the Eagle-Ottawa Leather Company, Grand 

Haven, Mich., has received the Bronze Star for meritorious 
achievement in action. 

EDWARD J. WORMLEY, has been retained to design Heritage 

House and half of the furniture collecticn of Mayfair, 

Inc., Albany, N. Y., by Theodore A. Simpson, owner and 
manager of the store. 

BETTY Woops has been named home furnishings coordinator 

for the Chicago Fair, and is in charge of advertising, pub- 

licity, floor and window displays, and the decoration of 

model rooms. 

HAROLD C. ZULAUF, for twelve years general superintendent 

of Alexander Smith & Sons Carpet Company, has been 

elected Vice President in charge of industrial relations. 
His assistant, Thomas Appleyard, succeeds him as general 

superintendent. 

W. & J. SLOANE of New York City has won a fourth gold 

star to add to its Maritime “M” pennant in recognition 

of an outstanding production record in supplying furniture 

and equipment for merchant vessels. 

THE BIGELOW-SANFORD CARPET COMPANY’sS mill at Amster- 

dam, N. Y., won its third Army-Navy “E.” 

ALICE M. REX has joined the staff of Leo Jiranek, consultant 

designer, to handle merchandising and public relations. 

Miss Rex was formerly with Anderson, Davis & Platte. 

THE PANTASOTE COMPANY, INC., of New York and Nev 

Jersey, manufacturers of coated and impregnated fabrics. 

has appointed S. Duane Lyon, Inc., to handle an extensive 

advertising campaign to promote greater demand for their 

product. 

HARRY J. P. BELL 

HARRY J. P. BELL, general manager and treasurer of the 

W. H. S. Lloyd Company of Chicago, died on April 9 

1945. Mr. Bell joined the Lloyd Company 56 years ago 4 
an errand boy for the late Mr. Lloyd, founder of the firm. 
and rose to the position which he held at the time of 

his death. 
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EMPIRE 
LAMP TABLE 
L. 21”—D. 23”—H. 27” 

HAND PAINTED TOP, 

ANTIQUE MIRRORED 

BACKGROUND, WITH 

INLAID MIRRORED 

LEGS 

PLAZA 
MIRROR & GLASS CO. 

Showrooms 

1158 2nd AVE., NEW YORK 

Corner 6Ist St. 
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WALTER DORWIN TEAGUE 

ADDRESS BOOK 

WALTER DORWIN TEAGUE, industrial designer, consultant for 

many industries, and designer of many complicated secret 

devices for the war effort, has located new offices in the 

Title Guarantee Building, Los Angeles, Calif. 

GOODALL FABRICS, INC., subsidiary of Goodall-Sanford Mills, 

has leased a building at 523-525 Madison Avenue, New 

York, N. Y., for administrative offices and display rooms. 

Extensive improvements and redecoration of the building 

are planned, and occupancy will take place early this Fall. 

Goodall-Sanford’s other division, Goodall Company, will 

remain in their present location at 200 Fifth Avenue. 

THE UNITED STATES PLYWOOD CORPORATION has moved their 

executive offices to the Weldwood Building, 55 West 44th 
Street, New York, N. Y. They will continue to operate 

the warehouse at 616 West 46th Street. 

PRESIDENT ROOSEVELT’S DESK 

At the suggestion of President Truman, the desk and chair 

shown on page 51 of this issue will be installed in the 

Franklin D. Roosevelt Memorial Library at Hyde Park. 

Furniture designers will be interested to know that it has 

long born this inscription on one of the drawers: 

“This desk presented to the President of the United States 

by the Grand Rapids Furniture Manufacturers Association. 
It is made entirely of American wood, and all exterior parts 
are Michigan Maple.” 
President Truman will use another desk, previously used by 
Presidents Roosevelt, Taft, Wilson, Coolidge, and Hoover. 

Q iN yATY LINES 
BAKER 

STATTON 
CENTURY 

PALMER«cEMBURY 

STIEHL'S 
NEW YORK 

The Newton Whatnot 

A NAHON REPRODUCTION of 

an extremely interesting five shelf 

Circa 

height 64”. 

antique mahogany whatnot. 

1800. Width 24”; 

435 EAST 56th STREET 
NEW YORK, N. Y. 
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Originality 

Established 1915 

Trade Mark 

7. ability to create —- the inspiration of 

skilled designers the master craftsmanship 

that works with fine materials to bring these 

dreams into reality. Such is the heritage of 

all Crest Distinctive Lamps and Shades — 

the reason why quality-conscious buyers look 

first to Crest for distinction and originality 

Look for them again as soon as wartime re- 

Strictions are fully lifted 

wy F ad Company 

1219 MERCHANDISE MART, CHICAGO, 

General Office and Factory 

1020 WEST ADAMS STREET, CHICAGO 7, ILLINOIS 

100 
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LETTERS 
CONTINUED FROM PAGE & 

desired function (of machine, furniture, or an interior) 

dictate the character of the design. It isn’t a question of 

whether the designer should suppress himself; he should 

find the best solution for the client’s needs and desires. 

George Daub 

George Daub and Associates 

Philadelphia, Pa, 

FOR YOUR INFORMATION 
CONTINUED FROM PAGE 16 

RUBBER 

On the Ball 

To keep au courant the new library that the Rubber Manu- 

facturers Association has opened at 444 Madison Ave.,, 

New York City, should include the information that the 

Japs are using raw rubber in the production of gasoline, 

and that Jesse Jones foresees a formidable competitor in 

synthetic rubber. 

Announced is the construction of a new Havana vicinity 

plant by U. S. Rubber Co. for the immediate manufacture 

of tire recap materials and rubber-soled canvas shoes 

future expansion to include their regular commodities. 

Goodyear Tire and Rubber Co. is to build a $1,500,000 

chemical plant at Natrium, W. Va. for plastics, a $10 mil- 

lion military truck tire factory at Nashville, and a large 

storage addition in Topeka. 

or, PE NUR ATS OOH? Cried 
pe: % ag es 

Regency 

A fabulous creation for gracious living 

Elegantly carved Baguetts in rich gold or 
silver leaf antique . . . hand painted 
decorated top to suit any scheme... an 
heirloom piece. 

This is one of many cocktail tables, 
mirror shadow-boxes, lamps, credenzas, 
combining artistic craftsmanship in 
mirror decoration. 

PARISIAN ARTS | 
MIRROR & GLASS CORP. | 
138 E. 74th St., N. Y. City Rh 4:8259 | 
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CHINA AND GLASS 

Increased Consumer Demand . 
ior) - 

2 Of |) at the Chicago Merchandise Mart the American manu- e 
ould facturers of china and glassware agreed that this industry e 

ie . had maintained its pre-war level and increased consumer ‘Z 

| demand will continue ot be heavy two years after the war. ‘> 

‘, Depleted inventories of retail stores and imports of china S 

) and glass cut off by the war were two of the reasons given @ 

) for the continued boom. K 
i e 

) 2 
1 COLOR FAMILIES ie 

} CONTINUED FROM PAGE 57 e 
5 

i 

’ FOR IMMEDIATE REFERENCE Ss 

e 

By way of making the Quantacolor yardstick visually and Se 
practically available, the Quantacolor Associates have @ 

anu- |) created four large double-panels of removable, narrow z 
Ave,, | slats, as shown in the photographs (pages 56 and 57). It is iS 
the ' of course impossible to convey in these pictures the impact ‘> 

line, of the color variety represented by these series of slats, < 

oles each one of a pure color, each one differing from every ie 
oe other one. There are a hundred slats in each of the four e 

nity quantas, and the display as a whole embodies all the @ 
‘ture variations of the primary colors, reassorted, and reclassified 

hoes for instant use in harmoniously correlating color and de- 

‘ sign. The color variations from spectrum to spectrum are 

0,000 subtle, yet the difference becomes immediately—and un- ; 

mil- pleasantly—apparent when a slat of one quanta is held ' lO 

large alongside a slat of similar color in another quanta. 

CONTINUED ON PAGE 102 

CREATIVE PLASTER SP iticitelad | s istinguishe 

Reproductions 

The use of imagination and skill in the 

creation of our authentic and beautiful 

reproductions has made us the leading 

resource for smart decorators. And this 

despite the wartime scarcity of quality 

raw materials. 

Our success in capturing the charm and 

chaste beauty of the 18th Century orig- 

inals is not sheer accident — but rather 

the result of painstaking care by our 

g master craftsmen, working in an un- 

30” x 39” hurried atmosphere devoid of mass _pro- 
Sketches and Suggestions Furnished duction sutteais 

DECORATIVE PLASTER SCROLLS 

A variety in right and left designs of 8 = 
plaster scrolls, which can be arranged to 
suit individual taste and requirements. 
Suitable for over-door, window valences URNITURE 
2nd wall decor. COMPANY 

E SHOWROOMS: 

D W ARD KRUMPE 300 EAST 64th STREET, NEW YORK 21, N. Y. 
Telephone: REgent 7-2 

| 212 East 54th Street, New York, N. Y. ee ene 3 
—— linnenendiaas 14(AN\(A\ (AN I/A\\(A\\/A\I/A\'(\/A\/AN/AW/AWAWAWAV'A\AVIA\IA\/ 
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THE DISPLAY of Valjen furni- 

ture daily grows more 

important to decorators. 

Many decorators, too, enlist. 

Valjen’s aid in planning the 

interiors of entire homes, 

and finer showrooms and 

offices. Valjen resources 

help bring these plans to 

early fruition. Valjen is 

always—and exclusively— 

at the decorator’s service. 

87 FIFTH AVENUE - NEW YORK 3, N. Y. 

THE QUANTA CLASSIFICATIONS 

QUANTA-1, the quanta of Van Gogh, Vermeer, Raphael, 

H. C. Christy—embodies the radiant, fresh, aggressive 

colors; even the palest tones have the same warm quality 

of the strong royal blues and scarlets. When these colors 

are used in a cold, dark room they can work near-miracles 

of brightening up. They combine particularly well with 

baroque furniture, compact and comfortable. Designers 

and decorators with an affinity for this quanta will always 

tend to centralize and carefully balance their creations. 

QUANTA-2, the vibrant, sharp, dry colors of Renoir, Michel- 

angelo, Cezanne, Sargent. Used in an interior with too 

many obtruding angles they tend to soften and smooth out 

the sharpnesses. Their “atmospheric” quality acts as an 

equalizer and neutralizer. Working in this quanta, a dec- 

orator will most frequently create trim, firm interiors, 

decorous but not ornamented, and use modern furniture. 

Designs will be flowing and nonchalant, and preferably in 

ribbed materials, such as failles. 

QUANTA-3, the cool, sparkling, clear colors of Grant Wood, 

Botticelli, El Greco. These colors lend perspective and 

give a small room a more spacious feeling. They are rest- 

ful and soothing colors. The decorator in this quanta will 

‘arrange pieces in relatively angular—almost triangular— 

effects, make use of Chippendale and Sheraton, and adopt 

elongated patterns. These airy colors combine particularly 

well with glass and silver, laces and nets. 

QuaNTA-4, the rich, mellow, deep, luminous colors of 

Rivera, Rembrandt, Gauguin, Maxfield Parrish. The furni- 

ture for interiors designed in this quanta will be of a heavy 

richness, arranged in seemingly haphazard manner, giving 

a well lived-in feeling of luxurious comfort. The decorator 

tends toward heavy background treatment, suggesting 

depth. 

RETAILING WITH THE QUANTACOLOR CODE 

The colors in the four quantas have been coded by the 

Quantacolor Associates. They frequently use the code in 

retailing when a store calls on them to reassort its mer- 

chandise and designate it by quantas. This quanta coding 
enables the store’s buyers to assemble harmonies of color 

and style in a minimum of time and with a minimum of 

doubt and confusion. And it helps the sales people in 

advising customers to make selections of home furnishings 
and wardrobes. Bloomingdale’s in New York, for instance, 
uses this Quantacolor yardstick in merchandising; Mar- 

shall Field in Chicago have Quanta-coded some of their 

merchandise. Scruggs-Vandevoort-Barney, Inc. in St. Louis 

have even redesigned their drapery and upholstery de- 
partment, and now code, break down and display all their 

fabrics and home furnishing accessories by quantas. To 

facilitate this, the merchandise is arranged in four quar- 

ters of a large circle, the hub of which consists of the 

four double-panels of the Quantacolor yardstick. This 

arrangement permits all the merchandise to be on display 
in harmonizing groups. Each quanta grouping has 4 

small cabinet with sliding trays on which are attached 
samples of everything that has been quanta-coded, fabrics, 

carpets, woodwork and wallpaper, thereby presenting 4 
complete, coordinated—and foolproof—color selection. 

Package designers, fabric designers, and many display 

people employ the Quantacolor Associates regularly t0 
advise them in correlating patterns and colors. Frequently 

a mysteriously slow-moving pattern, upon Quantacolor 

analysis, will be found to contain perhaps one color from 

a quanta alien to the rest of the pattern. This color. though 
it might be a minor one, will render the entire patter? 

INTERIORS 
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MARGARET OWEN 

§15 Madison Avenue 

New York City 

Fine domestic and imported 

wallpapers and fabrics 

Hobe Erwin Editions 
in Wallpapers 

Georgian Floral: Riotous flower garden column, used in 
continuous stripes, or as a vertical border combined with 
matching moire ground. 

Jones and Erwin, Inc. 
15 East 57th Street New York, N. Y. | 

Importers and Makers of distinctive Lighting Fix- 
tures, Crystal, Bronze and Modern 

Also—Antiques, Porrelains and Lamps 

Charles J. Winston & Co., Jur. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St., New York, N. Y. 

WIDE VARIETY 

Very High-Grade Used Estate 

FURNITURE 
Mostly 18th & 19th Century 

ANTIQUES and 
REPRODUCTIONS 

for every room in the home 

HIGHLY DESIRABLE 
| DECORATIVE OBJECTS 

| SILVER, PAINTINGS, CABINETS, 
CHINA, BRIC-A-BRAC, ENGLISH 

| & VICTORIAN SHEFFIELD, RUGS, etc. 

5 FLOORS OF SALEABLE MERCHANDISE 

LLOYDS 
DISTRIBUTORS, INC. 

116 East 60th Street 
NEW YORK CITY ELDORADO 5-8060 
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Easy to look at, 

Easy to work with 

US 
atG u Ss Pat OFF 

upholilery 
worth induding in your future plans 

” j iking colors are 
“U.S.” Naugahyde s_ stri i ‘ 

ie in selection, delicate in hue, — 

nent in their never-dimmin
g characteristics. 

“U.S.” Naugahyde is so pliant ate 

easily formed into every curve, ag
en 

or angle—greatly simplifying 

lems. 

or Naugahyde’s resistance “4 — 

most grueling wear, the attack of al _ 

of deteriorating agents and — : - 

nary dirt assures complete satis ac “ - 

decorator and user alike.‘ US. por - : 

cleans easily—simply use soap an water. 

“U.S.” Naugahyde is proving its 

ge 
. war. But 

] i as 
diness in the toughest test of a 

i information that should prove helpful to 

your postwar planning will be furnished on request. 

Write us today. 

UNITED STATES RUBBER COMPANY 
Mishawaka, Indiana 

COATED FABRICS DIVISION ° 

Serving Through Science ® 

ard’ —new series of talks by the 
Listen to "Science Looks Forw 

i he Philbarmonic-Symphony 

poe 3:00 to 4:30 E. W. T
- reat scientists of America— 

sa CBS network, Sunday afternoon, 
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unpleasing to the eye. Taken out, or changed to one of 

the same quanta, it will give the pattern new eye appeal. 

And this is true not only of patterns, but of furniture, as 
was demonstrated in the case of three sofas, which a large 

store found impossible to sell, even after several mark- 
downs. Quantacolor Associates were called in and found 
that fabric color and texture were in Quanta-4, whereas 
the Chippendale frame was in Quanta-3. They had the 
store provide three other frames of the same design, cover 
them with Quanta-3 fabrics, and put them on sale at the 
original selling price of the first sofas. The three new 
pieces were sold almost immediately at the high prices, 
while the hybrid sofas, on display nearby at marked-down 
prices, remained unsold. 

DESIGN CHECK-UP 

Industrial designers frequently send spot-jobs to the 
Quantacolor Associates for precautionary check-ups. At 
present Quantacolor are acting as regular color con- 
sultants for five industrial designers. But strangely 
enough, only two of these designers are willing to admit 
it. Not only that, but they use the Quantacolor name as 
an added selling point in their work. The other three de- 
signers, wanting to appear all things to all men, insist on 
Quantacolor remaining entirely anonymous. What makes 
an industrial designer so know-it-all and afraid to admit 
that he makes use of the aid of experts is quite beyond 
our “quanta.” The fastest growing field of industrial design 
—that of airplane and Pullman car interiors—is now con- 
sulting Quantacolor. Here, where space is at a premium, 
the Quanta-3 colors have been found to give the much 
sought-after feeling of spaciousness. It’s interesting to 
note that the colors of this quanta also were used recently 
in a successful experiment in industrial fatigue. Lathes 
in a war plant were painted in the restful Quanta-3 colors, 
and they have proved to have a soothing effect on the 
jangled nerves of their operators. 
One of the most recent adherents to the Quantacolor theory 
is a well-known furniture designer who has just com- 
pleted one of five model houses for Mayfair in Albany. 
In order to make sure that all his color schemes are in 
harmonious correlation he has asked Quantacolor Asso- 
ciates to double-check them. Being a good designer, his 
color schemes were right by instinct, but now he know: 
that they were right by nature’s law. 

DISPLAY DEVICES 
CONTINUED FROM PAGE 80 

cute idea to have a personable Jersey cow tethered 
in a very fancy stall with a wreath of black-eyed susans 
round her neck. He didn’t realize what a great idea it 
was. Other Borden advertising departments jumped at it 
with both feet. “Elsie” became a copyrighted name. All 
advertising copy was rewritten to play up the Elsie motif. 
The original Elsie was sent on tour (since then at least 
three Elsies have died of stage fright and psycho-neu- 
roses) and everybody was happy except the Guernsey and 
Alderney Breeders’ Associations. 
On these pages you will find a number of display devices. 
We call your particular attention to three. One, the series 

of self contained, illuminated screens, were designed by 
Arthur Knorr, Chief Designer of the Roxy Theatre, for 
the travelling exhibition of Army and Navy paintings now 
touring the country. 
Second, the automatic loom, all spit and polished up for 
the benefit of visitors to the Callaway Mills. A dressed 
up piece of machinery actually at work is one of the 
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@ A. Antique French Flare Vases (ce. 

1825) 7” high—one of a pair— 
$37.50 pr. (net) 

@ B. Dresden Inkwell (c. 1839) 64” 

high by 814” long—s37.50 (net) 

@ C. Bristol Lustre (c. 1850) 10” high— 

one of a pair—$75.00 (net) 

. NW. 
nglo-persian (Gz) 
MERCANTILE CO. as} 

*NWEW YORK 16,.N.Y 

PICKLED PINE MANTEL. One of our simpler and popular designs 
n pickled pine. Price, $85. Pictures of other designs, antique and 
reproduction, sent on request, 

Photographs of marble mantels, fire tools, spark 

screens and Franklin stoves, also gladly submitted. 

MANTELS SCREENS ANDIRONS GRATES 

GOrm. Sr, NEW YORK 

CHARLES H. BECKLEY 
Custom-made Bedding 
749 East 137th Street, New York, N. Y. 

Telephone: Melrose 5-2321 

- Slin Couer 

Qabnics 

ERBUN FABRICS CORP. 
19 East 21st Street New York 

"If it’s New — Look to Erbun” 

| 
| 
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Sel the Window 
Style is the keynote of the decorator’s business . . . and 

the way to sell window style is through ensemble display. 

Show your customer complete window treatments, with 

the finished professional look possible only through the 

use of modern accessories. 

She'll say, “I want mine like that!’ What’s more, 

she’ll buy whatever yardage and accessories are necessary 

to achieve the style she likes . . . there’ll be no need to 

argue for generous width, no need to sell her on the idea 

of proper fixtures. She’ll be more satisfied with the results, 

too, ready to use the same treatment in all her rooms. 

Write today for your free copy of the new Judd Book- 

let, ““5 Steps to Window Beauty”’ . . . it shows results of a 

recent Judd survey to determine which window treat- 

ments American women prefer. Use these facts in plan- 

ning your campaign to sell window style. Style, in turn, 

will boost your unit volume and bring return sales. 
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| oldest, but one of the most infallible of al] attention- 

| Mills. 

catchers, and could probably be more effectively used than 

it often is. The automobile manufacturers made much of 

gleaming, purring motors, or sliced autos with their work. 

ing cylinders in view—which looked impressively scientific, 

although actually they proved nothing. 

Third is the amusing little loom with wire figures (since 

copyrighted), designed by Alphons Bach for the Callaway 

The problem was to make a window display that 

would face both ways, outward to the street, and inward 

to the showroom. 

THE PICTORIAL WINDOW 
CONTINUED FROM PAGE 76 

particular object from a particular line of merchandise. 

So, in the lush prosperity of the early 1920’s, those who 

used to be window dressers, shuffling about in felt slip- 

pers with their mouths full of pins, found themselves called 

“display directors,” with separate offices, drafting rooms, 

and staffs of assistants, anxiously consulted at executive 

meetings, and able to call on lighting consultants, stage 

carpenters, and dozens of other specialized talents. 

| DISPLAYS SHOULD HAVE PERSONALITY 

| What the modern display director tries to do is well ex- 

pressed in a note to INTERIORS from Miss Rosamund H. 

Fulmer of the Hammer Galleries. The Hammer Galleries 

were started several years ago by a Dr. Armand Hammer, 

who discovered that his lead pencil and other Soviet con- 

cessions would be paid off in antiques, not cash. Miss Ful- 
mer’s very effective picture windows are not made easier 

to design from the fact that a large proportion of the 

gallery’s stock are examples of the barbaric Victorian taste 

of Czarist Russian grandees. She writes: 

“ ...A picture designed to inform and persuade the ob- 

server composed of the definite character of the articles 

for sale and of mood drawn with color, light and pattern 

—at the very least it arouses interest and a thinking 

habit. Addressed convincingly to the passer-by, it en- 

courages a buying habit... . I like the thought that ideas 

and objects, whatever their worth, have personalities as 

unmistakable as the people to whose notice they are di- 

rected . . . Similarly, it is interesting that each really 

creative window display possesses a quality entirely its 

own, derived from the idiom of its originator.” 

To illustrate the various problems of a display director, 

we show a new flower shop by William Lescaze. Florists 

should be the first to adopt the picture window idea, but 

it is a fact that only very recently have they begun to do so. 

FOR SMALL OBJECTS—VARIATIONS ON THE SHADOW BOX 

Also by William Lescaze is the arcade front accessory 
shop. Arranging a picture window for small objects is 

difficult since the spectator must observe them closely. The 

high, slanted display cases do the trick. We call your at- 
tention too to the clever way in which Paul Bry provided 

for a picture window in a shop front which was simply too 

narrow. The solution, applied to the Alfred Rainer Fur 

Shop (shown on page 77), is to wedge the window out into 
the street. 

THE MOTHER OF INVENTION 

| The New York City brownout, imposed to save fuel, has 
_ eliminated most of the spotlights and other window il- 
_lumination upon which display artists so universally de- 
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4s bot [ine design 
illustrated in this handsome, three-piece 

divan for Showrooms, Hotels and Restaurants 

Additional center units may be added. 

Craftsmanship Booths, Wallbenches, Chairs, Tables, etc. 

MANUFACTURERS SINCE 1852 

ex- 

1 H. “4 a IN e 

=| Chairs, Incorporated KE sohmmany SONS — DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 
con- 

Ful- - 192 Lexington Ave. (at 32nd St.), New York 16, N. Y. 559 SIXTH AVENUE (NEAR 15th STREET), NEW YORK 11, W. Y. 
ul- . oly 

asier This Furniture is the Best that Man Can Make or Money Can Buy CHELSEA 2-6766 
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BY HART 
@ Distinguished lines and clear, striking beauty 

identify these mirrored pieces by Hart. The 

octagonal wall mirror, in richly engraved overlays, 

has all the brilliance of a fine-cut jewel. The Chinese 

motif of the coffee table is repeated in lamp tables 

and also in a smaller square table to be used singly 

or in pairs. Additional Hart occasional pieces 

are available in both period and modern styles. 

HART MIRROR PLATE CO. OF GRAND RAPIDS - SHOW ROOM, WATERS BUILDING 

pend. At best, this means that windows are blotted «ut 

after dark. At worst, they may be pretty gloomy all cay 

long, or at certain hours when sunlight does not reach 

them. Not only that, but the objects to be shown may up- 

pear indistinct’ altogether. To make the most of the 
natural light that is available, much mirror is being used, 

in both large, and shadow-box type windows. <And in 

order to bring displays out of the gloomy shadows, false 

walis are being installed to make windows shallower, and 

objects are being moved closer to the glass. Another de- 

vice is the increasing use of the shadow-box type of window 

for medium-sized merchandise such as gloves, hats, and 

bags, that were more often displayed in the larger windows 

in the past. 

TWENTY YEARS AFTER 
CONTINUED FROM PAGE 61 

about the only design that we wou-d accept now, twenty 

years after, was a small case full of the first platform 

shoes that the Twentieth Century fashion world had seen. 

A GOOD TIME WAS HAD BY ALL 

What really made a success of the 1925 exposition was 

food and fun. France’s recovery from the war was ap- 

parently complete. Her mills were turning, her mines 

were digging, and la haute cuisine, one of the glories of 

western civilization, was aboil and abubble. Visitors to 

the exhibition could get a four-ounce coupe of champagne 

from any one of a dozen little booths. Dressmaker Paul 

Poiret had moored four gaudily bedizened Seine barges 

along the quais and installed tables on deck and kitchens 

below. Here hundreds of Americans sat under bright 

umbrellas and learned for the first time about chateau- 

briand sauce bearnaise, quenelles de brochet lyonnaise, and 

wild strawberries with créme Isigny, and American buyers, 

travelling in a happy daze to the boat trains in the Gare 

St. Lazare, knew that Modernism was here to stay. 

SYNTHETIC FABRICS 
CONTINUED FROM PAGE 8&5 

the troops. In commenting upon this, the New York Journal 

of Commerce stated, “Information was recently released 

. that the army purchased... . blanketing which has 

been processed for shrinkage control with melamine for- 

maldehyde resin ... As far as the pre-shrinking of raw 

wool is concerned, it is claimed (by the Army) the process 

has been found to deprive the fiber of all or part of its 

natural resistance.” 

The shrinkage loss involved in washing and dyeing rug 

woolens is very expensive because the best rug woolens 
are costly. They can be raised only in certain parts of 

the world, principally in the Near East, where the climate 

produces the requisite spring and luster in the fiber. 
Although no satisfactory way has been discovered to 

prevent shrinkage, the development of Aralac has helped 

to cut down wool costs. Aralac is a casein fiber made from 

skimmed milk. It makes a good extender for wool, as well 

as an economical substitute for kapok and rabbit hair. 
Another promising medium grade substitute and extender 

for wool is a soft, warm, crimpy fiber made from a 50Y- 

bean extract. It is very resilient, has about 80 per cent 
of the tensile strength of wool, and is as strong wet 45 

dry. When mixed with wool, it takes dye in the same 

degree, so that an adulterated fabric does not streak. It 

can be delivered for about 45 cents a pound, abot half 

the cost of comparable grades of scoured wool. 

CONTINUED ON °AGE 110 
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19TH CENTURY 

CARLTON HOUSE DESK 
L. 48” D. 2744" H. 41%” 

George Blundell 
of Zandon, Fur. 

Member of Art & Antique Dealers League of America 

385 Madison Avenue New York 17, N. Y. 

Antique Market Ltd. 

_ Aadedrerss Starting 

About _A, vil 20 

521 Madison Ave. 

‘Bet. 53rd and 54th Sts.), New York, N. Y. 

A NEW SOURCE 

for the DECORATOR and DEALER 

Antiques and Reproductions. Imported 

Porcelains, Glassware, Silver 

One of the most interesting 

Collections in New York 
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DECORATORS 
SEEKING 

ANTIQUE FURNITURE 

FABRICS ¢« RUGS 

SILVER ¢« CHINA 

DECORATIONS 

Parke-Bernet’s weekly auctions pro- 

vide an unparalleled source of supply 

of such property from wealthy estates, 

distinguished private collections, etc. 

For details ask to be placed on our 

mailing list. Address 

PARKE-BERNET 

GALLERIES, INC 
Mailing Dept. 

30 EAST 57th ST., NEW YORK 22, N. Y. 

Monte Capo di 

Two superb pieces from our large collec- 

tion of exceptionally fine old and antique 

items. 

§. 9. Skinner Cn., Bur. 
Successors to Skinner-Hill Co. 



The distinctive charm of a tastefully ap- 
pointed room is invariably accented by a 
carefully chosen floor covering. And, when 
this is a splendid Oriental, Aubusson or 
Chinese rug from Nahigian Brothers, the 

decorator’s artistry receives its perfect 
complement. If your decorating problem 
calls for an unusual or odd-size rug, take 

it to Nahigian experts who will serve your 
needs with complete understanding. In 
the world’s largest collection at Nahigian 
Brothers, you will find rugs of exquisite 
beauty to aid you in creating just the effect 
you desire. 

Nahigian Brothers, Are. 
Direct Importers for 55 Years 

169 N. Wabash Avenue, Chicago 1, III. 

SPECIAL DECORATORS’ SERVICE. Rugs sent to 
you or your clients on approval. Prices 
clearly marked, subject to discount. 
Immediate attention to written re- 
quests for rug selections. Rugs 

cleaned and restored to 
your order. 

Your inquiries are 
invited. 

COMMERCIAL SEATING UPHOLSTERY 

Well known to the designers and fabricators of commercial 

seating are such names as Nylon, Saran and Velon. Mil- 

lions of people are seated daily on these and other syn. 

thetic, monofilament fabrics in our trains, buses and sub. 

ways. After four years of the hardest imaginable use, 

the Velon covered New York subway seats give little indi. 

cation of wear, and the fabric may even outlast the struc. 

tural steel of the rolling stock. These plastic materials 
will find increased use in automobile and plane upholstery, 

theatre and boat cushions, restaurant and hotel chairs, and 

outdoor furniture of all kinds. The stain proof qualities 

of these materials will eliminate the need for supplemental 

,. Seat covers, such as have been used in the past. Experi- 

ments made with Saran show that outdoor furniture up- 

holstered in these fabrics is relatively unaffected by sun 

or rain. Velon yarn has extremely high tensile strength, 

up to 40,000 pounds per square inch. It is free from grain 

structure and splitting and cannot snag or damage deli- 

cate clothing such as stockings, millions of which have been 

ruined in the past—as so many women know—by snagging 

on natural fibers such as are commonly found in wicker 
furniture. 

Better synthetic fibers are tasteless, odorless, and non- 

toxic. They offer long life and form an upholstery that 

is cool, easily cleaned, and obtainable for almost any pur- 

pose in almost any color or combination of colors. Public 

halls, hospitals, medical and dental parlors and barber 

shops will consume vast quantities of these synthetic 

fabrics, and users may anticipate extremely low upkeep 

cost and the ultimate in antiseptic cleanliness. 

SOLVING THE HOTEL MANAGER'S PROBLEM 

There has long been a need in the hotel furnishing field 

for fabrics to withstand the abuse and downright sabo- 

tage to which hotel pieces are subjected. Replacement of 

fabrics and tapestries in hotels runs into millions of dol- 

lars each year, and frequently a chair will have more in- 

vested in its upkeep than its original price. Cigaret burns 

and stains from liquids of all kinds often require replace- 

ment of fabrics long before that material has been worn 

out. Hotel men will not be hard to sell on the idea of 

synthetic fabrics, as many are already sold and will de- 

mand those fabrics that promise increased serviceability 

and a long life of easily maintained beauty. Certainly 

fabrics that may be sponged off with soap and water, 

without damage to the furniture piece, and which may 
be immediately used by the guest, will have great popular- 

ity. 

WEATHER-PROOF SCREENS 

Window screens of Nylon and other plastic materials will 
be obtainable in volume when manufacturing restrictions 

are lifted. These screens will roll up, be impervious t0 

weather, colored to harmonize with interior or exterior 

trim, and should eliminate entirely the disfigurement in- 

evitably encountered when metal screens rust or corrode and 

pour staining streams of water on painted woodwork or 

stucco walls. 

WHY NATURAL FABRICS WILL HOLD THEIR OWN 

While monofilament synthetic fibers are headed for tre 

mendous acceptance in the fields and for the applications 

enumerated, they have on the whole a smooth, shiny 4P- 

pearance and such a generally slippery feeling that they 

do not at present make an attractive upholstery medium 

for fine domestic interior furniture. The average Amer 
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One of Pair of fine Antique French Cache Pots with Beige 
and White Flowers on Dark Blue Background with White 

and Gold decoration. 16” high. 

Beautiful to see . . . precious to own and cherish forever! 

Our showrooms, conveniently located in the heart of New 
York, hold a veritable treasure trove of priceless antiques 

and decorative objects. 

TO THE TRADE ONLY 

Attman- Weiss 
IMPORTERS 

863 Third Avenue, New York City Wickersham 2-7630 
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HALL’S BEDS and BEDDING 
cre Custom made 
We will fit your individual 

requirements 

Bedding Renovated 

Established over a century 
Entrance 11 EAST 35th ST.. NEW YORK 

FRANK A. HALL & SONS 

200 Madison Ave., New York 16, N.Y. 

MAY 1945 

a, SEATURED | IN HOUSE 4 RDEN 

[Finite 
CtaUthttre’ 

w PICKLE 

Py traditional American wood of sturdy con- 
fy we struction bringing unique color and comfort 

\ 
q | to recreation room, porch, sun room or study. 

. 1945 Catalogue upon request 

Ficks Reed Lo. CINCINNATI, O. - NEW YORK, N. Y. 

GOLD, SILVER MIRROR TABLE IN SQUARE, ROUND 
| AND OBLONG STYLES. DESIGN PATENTED. 

HARRITON 

404 E. 49th STREET, NEW YORK 17, N. Y. WI. 2-3322 

11] 



... for the Client 

who wants the Moon 

my When the room must be strikingly beauti- 

ful, distingue, charming in every detail—focus 

the living picture of the fire through Flex- 

screen’s shimmering beauty. The sheer metal 

curtains, hanging in chiffon-soft folds, give 

full protection from flying sparks. 

In the wide variety of styles, period or mod- 

ern, attached or free standing, 

the precisely right accent for any decor you 

you will find 

. . < 

plan. Flexscreen glides open and closed at the 

touch of one hand on the Unipull Control. 

(Quality is the hallmark of Flexscreen— made 

of the finest metals each right for its function, 

by skillful craftsmen. Fashioned to endure. 

When the “swords are beaten into plowshares 

... Flexsereen will be available again. Illus- 

trated catalog on request. 

BENNETT-IRELAND 

545 Ivy Street Norwich, N.Y. 

BENNETT 

CUSCI CELL 
Uv. S$ AND CANADA Pat | as aec 

THE SAFETY FIREPLACE CURTAIN 

| 
| 

can woman will buy her upholstered furniture for comfort 

and eye appeal, based on texture, warmth and softness, 
and the monofilament fabrics have done little in this 

regard as yet. 

The combination of synthetic fibers with natural fibers js 

producing new, better and more interesting fabrics than 

ever before, and there will be a greater selection of better 

fabrics both for interior and exterior application. Here 

plastics will play their greatest role, not in producing 
an a'l-plastics fabric, but rather as a chemical aid jp 
processing natural fibers. 

Brocaded draperies, marquisettes and mousselines of filmy 

weaves and exciting colors for curtains, poster bed cano- 

pies, or for use over colored bed spreads are promised in 

Nylon. And as with many other fine fabrics woven of 

synthetic yarns, these weaves will have unusual strength, 

fine draping qualities and will launder easily. They promise 

the additional advantage of retaining their shape even 

when subjected to the rigorous treatment of the washing 

machine, and when set under steam pressure by the manuv- 

facturer they will retain permanent shape and may reduce 

substantially the need for stretching or ironing. 

FIREPROOF GLASS FABRICS 

Catastrophes such as the night club fire in Boston have 

indicated clearly the need for fireproof fabrics in public 

meeting places, and it is not unreasonable to expect legis- 

lation in the future requiring their use. Here synthetic: 

woven of glass yarn seem the answer in combining fire 

prevention features with lasting, sheer beauty. The Thortel 

Company of New York has deve‘oped fabrics spun of 

Fiberglas that are so fireproof that most of their pro- 

duction goes to the Navy to form fire screens for their 

battlewagons. Limited quantities are, however, available 

for civilian consumption. The product of this company is 

unique in that they have solved the problem of printing 
their fabrics in almost any color combination with tints 

and patterns that are permanent. 
These glass fabrics have the appearance of finest silk, ten- 

sile strength greater than steel, and may be washed with 

soap and water without damage to the material. The great- 

est hazard to glass fabrics is friction, which limits their 

use, but for interior drapes in night clubs, hotels or pub- 
lic assembly halls where fire control is of great importance, 

these glass fabrics are unexcelled. 

WHAT ABOUT COSTS? 

A most important consideration to designers and consumers 

alike is that of price. How will costs of purely synthetic 

or chemicaily treated fabrics compare with costs of natural 

fabrics? In most instances costs will be somewhat higher 
but will show sharp reductions in price as mass produc: 

tion increases. For instance, the Velon used in the sub- 

ways was higher in cost than the rattan it replaced, but 

only slightly so. The additional cost of synthetics in auto 

mobile upholstery will be less than the additional cost of 

supplemental seat covers whi-h would be installed by the 

car owner after purchase. 

An example of what the postwar buying public may expett 

is Beutanol, a plastic finished fabric made by impregnating 

cotton cloth, and waich has a soft, mellow, and chintz-like 
appearance. It is well suited for draperies, slip cover 

curtains, outdoor furniture covers, and many similar uses 

This material offers many qualities found usually in far 

more expensive fabri-s, and yet is now offered fer sale 10 
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The distinction 

of 

BEAUTY — 

SIMPLICITY 

CwD 

Regency ensemble 

of particular merit. 

The 30” high table is 

hand-carved. The smoked 
. . ” 

mirror is 15” x 32”, 

Finishes: 

Pickled Pine, 

Mahogany 

or any special 

finish wanted. 

HIRSCH MIRROR & GLASS CO. 
316 East 61st Street New York 21, N. Y. 

~o 
EVERY PIECE 

cA MASTERPIECE 

— 

HERITAGE FURNITURE, INC. 
% HIGH POINT, NORTH CAROLINA . 

slo] ¢-1amelale Mi lulelelal-1 ame) | 

... French Bedroom Furniture ... 

AN. bch d al y)) /}, ee lengths 
307 East 53rd Street * New York 

Showing a collection of old and antique 
glassware and porcelain imported lamps with 

shades. 

Members of the ART & ANTIQUE DEALERS’ 

LEAGUE OF AMERICA 

MOTTAHEDEH & SONS 
225 Fifth Ave. New York 10, N. Y. 
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208 East 52nd Street New York City 

Representatives 

Harold W. Herlihy, 816 So. Figueroa St., Los Angeles, Cal. 
E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 

pI , owe 

Complete Furnishings 

For 

CLUBS * HOTELS * RESTAURANTS 

HOME RUMPUS ROOMS 

THE GANGER CO. 
71 WEST 45th ST. 
NEW YORK (19), N. Y. 

LONGACRE 3-4058 

“Ganger designed is the best of its kind” 
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New York City at less than a dollar a yard. 

It can be safely said that the cost of synthetics wi'! not : 

inhibit their general use, but there is an additional factor [7 

that will enter into their general acceptance. That is the 

question of selection based upon the use to which the ma. 

terial is to be subjected. What is the function of the prod. 

uct, under what conditions of humidity and temperature 

must it work? To what stresses will it be subjected and 
to what chemicals will it be exposed. 

Plastics are not a!l alike, but as different as the metal 

and their alloys. Similarly the fabrics from which they 

are constructed or with which they are impregnated must 

be selected with great care and with the ultimate use jp 

view. The interior designer, the architect and the fabri- 

cator must take these factors into consideration and in 

turn must pass along to the consumer information which 

will enable that consumer to obtain the greatest benefit 

from the fabrics. The consumer must have knowledge of 

the limitations of the material purchased, how it can be 

cleaned and conserved, as well as the variety of special 

methods needed for preservation of synthetics as compara 
to traditional “soap and water” care. 

The new synthetics should not create chaos in the clothing 

and house furnishings industries if anything can be pre- 

dicted from their present applications. I believe their 

first widespread use will be for commercial applications in 

transportation equipment, hotels, restaurants and theatres, 

where their remarkable durability, flexible decorative 

qualities, and safety features will make them a “must” for 

such interior styling. Shrewd consumer education pro- 

grams—such as the excellent selling program which 

launched Nylon—will undoubtedly “sell” the great mass 

consumer markets. 

CREATIVE LOOMS. Inc. 
} 

We serve the Discriminating Decorator with 
our extensive line of fine 

Hand Woven Upholstery and Drapery Fabrics 

Manufactured to your order in your individual 
color combinations. 

168 East 5ist Street, New York 22, N. Y. 

LYON 
FURNITURE MERCANTILE AGENCY 

Est. 1876—-Publishers of LYON-RED BOOK 

CINCINNATI 2, OHI0 NEW YORK 16, N. Y. 
: 6 East Fourth Street 185 Madison Avenue 

cHICAGO |, ILL. BOSTON 14, MASS. ae ae eee 
197 Friend Street 

RAPIDS 2% 

MICH. 
Ass’n of Commerce Bids 

PHILADELPHIA 7, PA. ij GRAND 
12 South {2th Street 

HIGH POINT, N. C. L 
107 West Green Street LOS ANGELES 15, GA 

1151 S$. Broadway 

THE NATIONALLY RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 
AND TRADES KINDRED—CARPET—UPHOLSTERING—REF RIGERATOR 
—STOVE—INTERIOR DECORATION—LAMP AND SHADE—FRAME ANO 

MIRROR—HOUSE FURNISHINGS 
BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 
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The new processes of synthetic fabrication will stand 

| not |) economically at the end of this war somewhat as did rayon 

‘actor | after the first world war. They represent a tremendous 

s the [) innevation, not yet standardized significantly, and rela- 

e ma- | tively untried on a mass buying basis. Like rayon, how- 

prod. ever, increased use should stimulate improvement in 

ature processing at an accelerating rate, so that it is safe to pre- 

d and — dict a wonder world of fabrics in the postwar era, once 

these new synthetics are standardized and accepted by 
netals the public. 

| they 

™ 1 CLASSIFIED ADVERTISEMENTS 
fabri- 10c A WORD, PER INSERTION. PAYABLE IN ADVANCE 

ind in = — 
which CALIFORNIA SALES ORGANIZATION seeking lines for the 

furniture and department store trade. Arthur E. Optner, benefit 
dge of Los Angeles Furniture Mart, 1157 South Broadway, Los 

‘an be Angeles 15, California. 

special 
apared PARTNER WANTED, interior designer desires to contact 

someone with kindred interest to open shop. Box 57 B 
othi INTERIORS, 11 East 44th Street, New York 17 N. Y. 
othing 

> , Our unus 
ye pre- ’ - i ; 7 pe A a USual Papers offey ae 

- the DECORATOR SALESWOMAN, thorough knowledge home dec- WOilities thee fin eC Orativg 
: t wal orating field, long years experience with retail store as $a superhhe, % need 
lons In consultant desires connection. Address: Box 58C INTERIORS, a ' . Print faith 
eatres, 11 East 44th Street, New York 17, N. Y. , \ erry ow. net ill 
orative 

you may 0 ana to your #: Avi 

st” for INTERIOR DECORATOR—Man or Woman—Unusual oppor- scheme Stihtiege Own colo, it ; 
n pro- tunity for thoroughly experienced decorator with one of _ a ry es 
which Pittsburgh’s leading interior decorators. Finest clientele. rR, ed pe { I npa + 

Reference essential. Guaranteed minumum $75 per week. Sie 4 ae. ne e (ORS ('() | t mass In reply give complete background. Box No. 59 D, INTERIORS, _ ~< Pn 299 Madison Ave, W ; AA L 

11 East 44th Street, New York 17, N. Y. ee) | NBN Cisse Sitv By) 
Ln es 

ne. — y 

“liiILORRAINE Ss 

Decorators’ Source for T 
U | IMPORTERS AND 

Slip Covers MAKERS OF 
_ 
rics FINE 

need 1 | FURNITURE 
Upholstery T 

0 Leopold Colombo 
/ 

_Y. 319 EAST 44th STREET, NEW YORK S & Bro., Inc. 
MU. 4-5376 327 EAST 34th ST. 

— NEW YORK 

— 

Made any size for any wall 

b = space from any photograph. singe 
( : ° : -< 

1, Wk. Washable — Monotone — ( Su WMUNMAE UY 
ale Street C or full color 
7108 2 is. | %¢ ay 

4 ie Write for ‘TI es AA | i i dh * _— es he ‘f 

Bids. 
oe a Details and Pric.s 

renews? Pee NEW YORK: 385 Madison Avenue 
— o ———- CHICAGO: 1666 Merchandise Mart 

ANY aaa PITTSBURGH: 907 Penn Avenue 
-RATOR HIGH POINT, North Carolina 

ANO 
a WEST-DEMPSTER CO. 
_ Grand Rapids 2, Michigan 

‘RIORS MAY 



RUDDER, 
385 MADISON AVE., NEW YORK 

7 we he) 

Founded 080 

PROFIT from RUG CLEANING 
In these war days when new homes and new interiors are rare, alert 

decorators are giving more attention to the preservation of beauty in 

their clients’ residences. 
Nothing is more important in a beautiful home than a clean rug, and 

rugs properly looked after will have greater value in the years ahead. 

For many years we have cooperated with decorators in rendering 
expert rug cleaning and repair service with a fair commission on 
business turned in. 

Write or phone for further information. 

KENT-COSTIKYAN, INC. 
307 East 63rd Street, New York 21, N. Y. 

Tel. BUtterfield 8-4831 

BAROQUE 
BRACKETS 

13” x 12" 

Shelf 5% deep 

DESIGNED 
by 

MARCO 

Consult us on your requirements for special orders 
or designs in decorative plaster. Estimates submitted 

& 

BARRON STUDIOS 
206 E. 58th Street Niw York 22, N. Y. 
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Albane Company, The, Ime.......-.ccccccccccsccsccsccccess . 
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MEYER THREADS 
The World's Best 

All sizes 
and colors 
a 

Soft and 
Glace Finish 
Mercerized 

For Upholstering 
and Decorating 

Spools 
Tubes 
Cones 

Joun C. MEYER THREAD CO. 
Lowell, Mass. 

“Samples sent if you wish them.” 
—— 
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WITH THE RED DOOR 

New York's 

Most Distinctive Show Room 

Custom Made 

Furniture 

Seminole Gurniture Shops 
'20 EAST 32nd STREET NEW YORK 16, N. Y. 

MUrray Hill 3-0445 

| 

HERMAN MILLER 

OOERN CENTER i 
presents in 

M 

its proper environ- 

ment the country’s 

finest, most com- 

prehensive show- 

ing of American 

Modern for the 

home (Living 

Room, Dining 

Room and Bed- 

room) and for the 

professional and 

executive office. 

“ONE PARK AVE., NEW YORK 16 ‘1680 MERCHANDISE MART, CHICAGO S4 
“HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANGELES14 

Me HERMAN MILLER FURNITURE CO.,ZEELAND, MICHIGAN 

| L. — 32", D. — 14". 
| W.— 281%". Solid 

| 

E. C. CARTER & SON, Inc. | 

49 E. 53rd Street 

New York 22. N. Y. 

Imported and Domestic | 

SHEER CURTAIN and CASEMENT | 
FABRICS. Also SWISS TAMBOUR | 
MUSLIN and LACE CURTAINS | 

| PHILADELPHIA LOS ANGELES 
1600 Walnut Street 816 So. Figueroa St. 

CHICAGO 
6-118A Merchandise Mart 

= — 

Pin-Up Table. 

Mahogany, with Ma- 

hogany or Pickle 

Mahogany Finish. 

Hand Carved Mahogany 

Credenzas, Tables, Sconces 

| and Wall Novelties. 

MASTERCRAFT FURNITURE SPECIALTIES 

32 East 22nd Street New York, N. Y. 

117 
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CE CABINET MAKERS )O 
10 MILLING ROAD, HOLLAND.MICHIGAN 

NEW YORK GRAND RAPIDS CHICAGO 

A. H. Steihl Furniture Co. 2nd Floor Knapp & Tubbs, Inc. 
28 West 20th St. Keeler Building Merchandise Mart 

and 

The Manos Howse. ISP « Kedhison Aue, NY Gb. 
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We have for inspection at our showrooms a supply of fine office 

furniture that will show you why leading decorators have for 

years depended on Macey Fowler for the selection of unusual 

desks, tables, desk chairs, club chairs, davenports, bookcases 

and filing equipment. 

May we extend to you a cordial invitation to visit our galleries 

the next time you contemplate an office decorating job? 

Mace lowler 
Incorporated 

385 MADISON AVENUE PLAZA 3-7000 NEW YORK CITY 

TGR. 
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CHARAK FURNITURE COMPANY 
38 WAREHAM STREET ¢ BOSTON, MASS 

NEW YORK . CHICAGO . 'Geohw a) icaaa 2) 
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