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A far cry from the Governor’s Palace in 
Old Williamsburg, with its rare and lovely 
furniture, to a 100° war plant! 
However, Williamsburg Restoration Furniture 
Reproductions hand-fashioned exclusively at 
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GOVERNOR’ - PALACE 

naked 

Kittinger, will again be available when war 

commitments are completed. 

The only “furniture” we’ll deliver meanwhile 

is tagged exclusively for the defeat of the Axis. 

Another recognition of Kittinger’s 78 Year Old Reputation for Quality. 
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Choice antique satinwood writing table with 

easel writing bed and 5 drawers. (Circa 1785.) 
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Markets, Textiles and Calendar 9 

Industrial Design, Heating, Transportation 10 

Glass and Exhibitions 12 

COMPETITIONS 12 

General Motors presents the largest cash prizes ever offered for a design competition, invites the talent to 

create proper quarters for their dealers to build immediately after the war. 

INTERIORS’ BOOKSHELF 20 

EDITORIAL: GOOD WILL 55 

The Editor views with alarm a foreign policy which is not creating that good will essential for those of you 

to whom the task of re-building Europe will inevitably fall after the war. 

CAREER COUPLE’S HOUSE 56 

Two careers, a dressmaker’s and an architect’s, as well as a family apartment, have heen fitted into a 

rambling West Coast house with a delightful walled patio-garden. 

INTERIORS TO COME 

Contributors for the year 1945 listed. 59 

An introduction and analysis discusses design trends. 60 

PROJECTS 60 

INDUSTRIAL DESIGN 91 

Ceramics: Man’s Oldest Industry has a potentially great future in the postwar world, but a vigorous and 

aggressive policy must be pursued by its practitioners to meet competition from other materials. 

NEWSREEL 98 

PEOPLE 100 

ADDRESS BOOK 104 

AMERICAN INSTITUTE OF DECORATORS ANNUAL CONFERENCE 118 

An outline of the events scheduled for the January meeting in New York, including a list of speakers and their 

topics of discussion. 

INTERIOR SOURCES 123 

COVER: Symbolizing INTERIORS TO COME, feature published each January, a globe, a triangle and a sketch 

of one of the projects, The Atrium House by Dahong Wang, shown in its entirety on pages 68 and 69. 

NEXT MONTH— As a continuation of INTERIORS’ December feature, Sweden Carries On, the 
February issue will show something of the state of Dutch architecture and interior design . . . A wholesale 

carpet house has had its space remodeled progressively by Raymond Loewy Associates . . . Industrial Design 

is devoted to Copper and Brass . . . Looking into the future, advance models of low-pressure laminated furniture 

start the civilian ball rolling . . . Additional projects submitted to INTERIORS TO COME. 
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Conversation Group... 
Living room in a New York apartment, showing Cheney 

drapery and upholstery fabrics of unusual beauty and distinction. 

CHENEY BROTHERS 
Manufacturers of fabrics of exceptional quality since 1838 

HENE 509 MADISON AVENUE, NEW YORK 22, N. Y. 

( ! Velvets—Pile Fabrics—Cravats—Upholstery and Decorative Fabrics 
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Ss On Our Side 

- It takes more than skill and crafts- 

w= . - . 

manship to create product perfection. 
ae 
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In the making of fine furniture, it is the tradition of : ! 

experience which results in the superior product. Only : : 

time can create tradition . . . and time is on our side. H 

For almost a century, John Widdicomb Co. has been 1 

an important creator and maker of a very special kind ) 

of furniture. This means that when you sell John ! 

Widdicomb furniture you are secure in the knowledge 

that it is styling that will withstand the changes that 

time will bring. Furniture, in order to have a future, 

must have a past. 
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FOR 

MARKETS 

Letdown 

Although buyers overran both Chicago 

and Grand Rapids, their hunting was not 

rewarded as they had hoped a month ago. 

Reverses in the European fighting left 

their mark on civilian supply of all types 

of merchandise, since recent WPB freezes 

suspended increased furniture production, 

sales or delivery of cotton, wool or other 

types of yarns. All this on top of the 

glaring fact that retailers’ and wholesal- 

ers’ stocks are at the lowest ebb yet. 
What the buyers did get was a chance 

to hear latest developments in the supply 

situation, discuss impending orders and 

work together with the manufacturers on 

postwar planning. Many meetings were 

held in both Chicago and Grand Rapids. 

As a special feature of the January mid- 

winter furniture market in Grand Rapids, 

a Furniture Forum was held the first two 

days—January 2 and 3—sponsored by the 

Grand Rapids Furniture Exposition Asso- 

ciation and Grand Rapids Industries, Inc. 

“Looking Ahead” was the theme of the 

first day’s dinner meeting, discussed by J. 

Lippincott, Industrial Gordon Design 

YOUR 
JANUARY MARKETS... 

TEXTILE DIRECTIVES... 

INDUSTRIAL DESIGN... 

EXHIBITIONS... 

BUILDING... 

COMPETITIONS... 

Editor of IntERtors; Richard N. Green- 

wood, president of Heywood-Wakefield 

Co.; and Fredericka Fox, managing editor 

of House & Garden. Talks were concerned 

with warborn materials, postwar problems 

and selling techniques, all, naturally, 

bound up in the furniture industry. See- 

ond day’s theme was “What to Expect” 

and those who ventured their opinion 

were: Howard Meyers, editor of Archi- 

tectural Forum; Gladys Miller, merchan- 

dising counsel and editor; and Luke J. 

McCarthy, director of marketing, Hearst 

Magazines, Ine. Provocative subjects, pre- 

sented at a critical time, the sessions were 

well attended. 

TEXTILES 

Prices Revised Downward 

Beginning December 2, manufacturers’ 

and jobbers’ ceiling prices on decorative 

fabrics became lower, as result of a ruling 

by O.P.A., which called attention to the 

INFORMATION 

fact that furniture covered with woven, 

decorative fabrics, slip covers and drap- 

eries and yard goods in this category, 

should be lower, too. The action is aimed 

at averting inflation. 

Peanuts 

You never know where synthetics will 

crop up. Imperial Chemical Industries 

(London) reports a synthetic wool fibre 

made from the protein in peanuts, after 

the oil has been taken out. Name selected 

is ardil, but no reason vouchsafed. Cost, 

it is predicted, will be about the same as 

rayon currently, and moths detest it. 

Rayon Yarn Control 

So acute is the shortage, so complicated 

the situation, that leaders in the rayon 

yarn industry feel the government will 

have to step in and exercise control. This 

drastic step was postponed until the scare- 

ity began forcing looms in certain large 

mills to stop operating. Discussion of the 

impending crisis has, however, been under 

way for months, with divergence of opin- 

ion as to the soundest way to correct a 

tangled situation, rigid over-all control be- 

ing considered impracticable. 

(PBS cesar mss Pee 

FOR YouUR 

JANUARY 2 through JANUARY 12. 

Grand Rapids furniture market. At 

Grand Rapids, Mich. 

JANUARY 4—JANUARY 13. Winter 

furniture market. At the Merchandise 

Mart and the American Furniture Mart, 

Chicago, Il. 

JANUARY 7—JANUARY 12. Exhibit and 

sales conference by the Housewares 

Manufacturers Association. At the 

Palmer House, Chicago, Ill. 

JANUARY 8. Meeting of the Retail Dry 

Goods Asociation. At the Hotel Penn- 

sylvania, New York, N. Y. 

JANUARY 15—JANUARY 20. National 

convention of the National Association 

of Home Builders. At the Hotel Sherman, 

Chicago, III. 

JANUARY 17. Annual dinner of the 

Curtain and Drapery Club of New York. 

At the Waldorf-Astoria, New York, N. Y. 

JANUARY 22—JANUARY 26. Travel- 

CAL END AR 

Saving gift show. At the Parker House, 

Boston, Mass. 

JANUARY 22—JANUARY 27. Annual 

meeting of FM broadcasters. At the 

Commodore, New York, N. Y. 

JANUARY 23. Dinner meeting of the 

Infants’ Furniture Representatives Assn. 

At the Hotel New Yorker, New York, 

ie 

JANUARY 24—JANUARY 27. Institute 

of Radio Engineers winter technical 

meeting. At the Commodore, New York. 

N. Y. 

JANUARY 29 through FEBRUARY 8. 

Gift show. At the Stevens, Chicago, Ill. 

JANUARY 31. Inauguration of the New 

York Housewares Club. At New York, 

nw. F. 

FEBRUARY 5 through FEBRUARY 9. 

Notions show. At the Hotel Pennsyl- 

vania, New York, N. Y. 

FEBRUARY 5—FEBRUARY 9. New Eng- 

land housewares show. At the Parker 

House, Boston, Mass. 

FEBRUARY 5—FEBRUARY 10. Spring 

market week of the Western Merchan- 

dise Mart Exhibitors Association. At 

San Francisco, Cal. 

FEBRUARY 19—FEBRUARY 23. Allied 

gift and jewelry show. At the Hotel 

Adolphus, Dallas, Texas. 

FEBRUARY 21. Annual banquet of the 

Maryland Furniture, Carpet and Uphol- 

stery Association. At the Lord Baltimore, 

Baltimore, Md. 

FEBRUARY 25—MARCH 1. Pacific 

Northwest gift market. At the Olympic 

Hotel, Seattle, Wash. 

MARCH 5—MARCH 10, incl. Twin City 

furniture market week. At Minneapolis, 

Minn, 

APRIL 19—APRIL 23. International light- 

ing exposition. At the Palmer House, 

Chicago, Ill. 

JANUARY 1945 
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POSTWAR 
FAUCET - KITCHEN — 

Cotton Yarn Freeze 

On December 26 WPB passed a ruling 

prohibiting anyone from selling or deliver- 

ing from Jan. 15 to March 31 carded cotton 

weaving yarns, single or ply, natural, 

colored, white or dinged, or waste yarn, 

except on Government or specially rated 

orders. The action was taken to relieve 

the critical shortage of cotton duck. 

INDUSTRIAL DESIGN 

The Bumps 

Industrial designers note: Senator James 

M. Mead (Dem., N.Y.) came out of com- 

mittee meeting, called to study Army 

ordnance relations with auto makers, with 

the firm statement, “What this country 

needs is an automobile bumper that bumps 

instead of locking with other bumpers.” 

Possibly just to prove that there is a dif- 

ference between Democrats and Republi- 

cans, Republican Homer Ferguson, Senator 

from Missouri, countered dolefully, “How 

do you expect them to sell fenders if 

they do that?” Obviously the issue can 

best be smoothed over by an ingenious 

designer with no great interest in polities. 

We await results. 

DESIGN—? 

The Schaible’s Things to Come 

[It is no secret at this point that the Janu- 

ary issue of INTERIORS is devoted to annual 

exercises for designers’ imaginations, and 

that we consider these exercises, however 

practical or however wild they may be. 

INFORMATION 

ANOTHER WORLD DREAM KITCHEN, PRESENTED AS A PUN BY THE SCHAIBLE CO. 

just as important as the early morning 

workout at any racetrack. 

The dream Kitchen of Tomorrow appear- 

ing on this page was produced more in 

anger than sorrow by the Schaible Co. of 

Cincinnati, manufacturers of brass valves, 

faucets, tank traps, radiator handles. and 

other plumbing and heating equipment, 

and arrived accompanied by four pages 

of solid satire, printed in three colors, 

largely directed at such admittedly ex- 

perimental ideas as the well known all- 

glass kitchen which has been exhibited in 

wooden mock-up in many parts of the 

country. 

Text accompanying the drawing of the 

Postwar Faucet Kitchen explains that 

everything is under electronic control 

from the giant Whirling Faucet Unit and 

attached Self Rocking Rocket Cradle. The 

floor, no longer useful, can become a 

swimming pool (there’s a built in diving 

board). The family of tomorrow eats 

the meals of tomorrow, at the seats of 

tomorrow off tomorrow’s plates. and as 

the drawing shows, the operator’s control 

cabin contains a built in flit gun with 

range sufficient to neutralize a Fuller 

brush man, leaving only his foot, still 

stuck in the door. Copies of the folders 

are available from the company. 

HEATING 

Central System Serves a City 

First and only city in the country to be 

heated entirely from a central steam heat- 

ing system is Virginia, Minnesota (pop. 

12,264) as noted in a bulletin issue by the 

Technical Division of the FHA. Steam 

mains run down every street in town, a 

master thermostat controls the tempera- 

ture in each house, average householder 

in a 5-room house pays $70 per year, about 

half what it would cost the individual to 

More than the 

lower cost, residents glory in an almost 

heat rooms and water. 

smokeless city, fewer cleaning bills, less 

laundry work, reduced fire hazard, a mini- 

mum of colds—and no ashes to be shov- 

eled or collected. 

TRANSPORTATION 

Faster and Faster 

From Spain, reports of a train which can 

go round curves at 80 m.p.h.: Cars are 12 

to 14 feet long, each with two wheels on 

the rear, none on the front where it hooks 

into the next car, overall height is seven 

CROSS-SECTION OF NEW BOEING 377 

STRATOCRUISER, POSTWAR SUPER TRANSPORT 

WITH DOUBLE-DECK LOUNGE ACHIEVED BY 

PILING ONE FUSELAGE ON TOP OF ANOTHER. 

or eight feet, with car-bottoms clearing 

the tracks by about a foot; there are no 

axles, each wheel mounted separately on 

the bottom of its car. No comment. 

From America, reports from the Pennsy 

of a coal-burning steam engine powered 

by turbine, designed by Baldwin Loco- 

motive Works and Westinghouse along 

with the R.R.: Reciprocating parts have 

been eliminated and a uniform flow of 

power obtained in highly economical 

fashion, sufficient to pull a long passen- 

ger train 100 m.p.h But not around curves, 

we hope. 

Also from America, disclosures by Mr. 

Vincent Bendix of a postwar, four-passen- 

ger helicopter, little more expensive than 

a ear, with cruising speed of 120 m.p-.h., 

top speed of 140. Safe as anything, 100, 
CONTINUED ON PAGE 12 

INTERIORS 
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FOR YOUR 

soothes the president of Bendix Heli- 

copter, Ine. 

Budget Sleeper 

Pullman-Standard is spending a lot of time 

and money thinking up new ways to ar- 

range people in trains. The latest, a 

three-decker sleeper, passengers laid in, 

neat as sardines, crosswise, and the aisle 

moved over to one side. This means more 

people, cheaper rates, they fondly hope. 

Anyway, you'll get to know a lot of new 

people when you go on a trip. 

Miracle 

Probably not tomorrow, but pretty soon 

Mr. Joseph S. Pecker of Rotawing Corp. 

INFORMATION 

but all models produced now will be 

used only for military service. 

GLASS 

New Development 

Glass, as all articles on the subject are 

wont to say in the first sentence, has re- 

mained about the same for thousands of 

years. No more. The American Optical 

Company has announced a new one, made 

without sand but with phosphorus pento- 

vide which you get when you burn phos- 

phorus in air. Advantages: It is not 

affected by hydrofluoric acid which used 

to have to be done up in lead or wax, 

since gold and platinum, the only other 

two things it doesn’t eat, were too costly. 

FOR THE “ARE CLOTHES MODERN?” EXHIBIT AT THE MUSEUM OF MODERN ART, 

BERNARD RUDOFSKY DESIGNS, LAVERNE ORIGINALS DECORATES DINING AREA. 

is sure there will be a jet-propelled heli- 

copter which will take all sorts of bugs 

out of the helicopter as now conceived. 

He describes it as an industrial miracle. 

The Boeing 377 

New Boeing giant of the skies, with 

double-deck passenger comfort,  out- 

growth of the B-29 Superfort, has been 

announced by C. L. Egtvedt, chairman of 

Boeing Aircraft Co. From 72 to 100 pas- 

sengers can be carried, cruising speed will 

be 340 m.p.h., it will sleep 36 passengers 

comfortably, have an observation, dining 

and cocktail lounge seating 14 (see cut, 

page 10). A military prototype of the 

new transport is now undergoing tests, 

Uses include goggles and laboratory win- 

dows, test tubes and, as suggested, con- 

Dr. Alexis G. 

the new glass. 

tainers. Pincus developed 

EXHIBITIONS 

Are Clothes Modern? 

For the Museum of Modern Art, Vienna- 

windmill -tilter Bernard Rudof- 

sky has staged a show which examines, 

among other customs, certain architec- 

tural conventions, and finds them wanting. 

Mr. Rudofsky, himself an expert furniture 

designer, as proved by his capturing 

a prize in the Organic Design show, is a 

professed chair-hater. He prefers shelves 
CONTINUED ON PAGE 112 

born, 

COMPETITIONS 

General Motors Presents 

An announcement from General Motors 

has sent big and little designers all over 

the United States and Canada scurrying to 

their drawing boards. It describes a com. 

petition to be rewarded with the greatest 

aggregate of cash prizes ever offered the 

design field, $55,000 divided up into sixty 

prizes, ranging from five $5.000 firsts, to 

twenty $250 honorable mentions and 

twenty special awards of $250 each. 

The problem is to design places of busi- 

ness for automobile dealers and there are 

All en. 

trants must register. This is done by writ- 

ing to George Nelson, A.I.A., Professional 

Adviser c/o Architectural Forum, 350 

Fifth Avenue, New York 1, N. Y., who will 

supply you with pertinent rules and facts. 

Closing date is midnight of April 16th, 

1945. You are eligible to compete if you 

live in the continental U. S. or Canada. 

but do not work for General Motors or 

its subsidiaries, Architectural Forum or 

ad agency Campbell-Ewald. 

Back of the competition is a realization 

five classifications of premises. 

that though cars have improved immeasur- 

ably in design and efficiency, many of the 

buildings where they are sold are “out- 

moded and inadequate” already, and will 

be more so tomorrow. The competition, 

like any big effort of this sort, will have 

repercussions beyond itself. Other busi- 

nesses will be forced to follow suit. It's 

gravy for designers, indirectly gravy to 

the general public. 

When the first “steamers” were scorching 

along the roads and the phrase “Get a 

horse” was a roaring witticism, the garage. 

private and professional, was indistin- 

guishable from a stable, because it gener- 

ally was a stable. Since then the horse has 

threatened to join the buffalo in rarity. 

except on the tracks and in the rings, but 

with few exceptions, the garage and the 

dealer’s plant has not evolved much 

farther from the stable than to lose feed 

bins and hay lofts. 
In framing this competition, GM has in 

vited the architectural and design profes 

sion to acquaint itself with a potentially 

big phase of building (30 per cent of 
dealers queried by them mean to build, 

and if only half the plans now projected 

are accomplished, over $60,000,000 will be 

invested in new plants). It is therefore, 

aside from the large prize money, likely 

to be profitable to designers to familiarize 

themselves with the dealers’ problems. 
Wisely, the company does not wish to hit 

upon a standard solution. Dealers i 
CONTINUED ON PAGE 110 
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DESIGN --- the American Way 

Americans are proud of the great 

traditions of their well-remembered his- 

tory ... the heritage of Freedom and 

Free Enterprise. But in architectural and 

technological developments, we look 

constantly forward . . . blending the best 

of the old with the best of the new into 

a glorious new American Way. 

The interiors of our offices, institu- 

tions, hospitals, and schools demand 

equipment in keeping with the rapid 

strides of architectural progress in ex- 

terior design. 

Modern comfort . . . new styling... 

utmost utility... are represented in the 

blueprints of GF engineers and craftsmen 

. waiting for the day when men and 

metal and machines are released to build 

again Aluminum Chairs, Tables, Desks, 

Filing Cabinets and other equipment 

that will flow into the peacetime com- 

merce of a prosperous, confident Nation. 

THE GENERAL FIREPROOFING COMPANY « Youngstown 1, Ohio 
METAL DESKS » ALUMINUM CHAIRS ¢ METAL FILING CABINETS + STEEL SHELVING » FILING SUPPLIES » SAFES » STORAGE CABINETS 



GENERAL 
MOTORS 

« DESIGN 
COMPETITION 

DETAILS ON FOLLOWING PAGES 



Recognizing its dealers’ demands for improved 
facilities for their customers, and in anticipa- 

tion of a greatly expanded postwar business— 

GENERAL MOTORS 
CORPORATION 

announces 

A DESIGN 
COMPETITION 

for 

AUTOMOBILE DEALER 
PLACES OF BUSINESS 

Conducted by The Architectural Forum 

The Problem Involves the Use of Buildings 

and Grounds for Showrooms and Offices, 

Service Facilities, Parts and Accessories 
Merchandising and Used Car Display. 

The vast improvement in design, operating 

efficiency and economy, which has made 
the automobile a universal means of trans- 
portation, has outdistanced the facilities and 
locations in which these cars are sold and 
serviced. Most of these buildings are out- 
moded and inadequate in terms of today's 
standards, even more soin terms of tomorrow's. 



Recent surveys show that many General 

Motors dealers plan to correct this situation 

as soonas building restrictions are relaxed. As 
its contribution toward an improved standard 
of automotive sales and service facilities, 

General Motors believes it should call on the 
creative talents of the architectural profes- 
sion in arriving at forward-looking solutions 
to this unique and important problem. 

General Motors has therefore established 

60 PRIZE AVVARDS 

TOTALING $55,000 

to induce the widespread participation of 
architects, designers, draftsmen and students 

in the competition. 

The Professional Adviser, in collaboration with 

automotive experts, has prepared the pro- 

gram, which will include all data necessary 
to guide competitors. 

SEE FOLLOWING PAGE FOR AWARD DETAILS 



CS hes eee 

$55,000—60 PRIZES 

CAR AND _CAR AND 

Rating 

Ist $5,000 $5,000 

2nd 2,500 2,500 

Rize) mrelele) 1,000 

4th 16) 0) 

VAOM aleln el gel o){-) 
Mentions at 

$250 each mrelele) 

Subtotals $10,000 $10,000 $ 

20 Special Awards at $250 each 

Grand Total 

*DESIGN 
PLANNING PROJECTS Waris 

PASSENGER PASSENGER PASSENGER 
A CAR COMMERCIAL STRUCTURAL 

DECORATIVE TOTAL COMMERCIAL COMMERCIAL EXCLUSIVELY EXCLUSIVELY 
(Average Size) (Medium Size) (Large Size) 

$5,000 $5,000 $5,000 $25,000 

2,500 2,500 2,500. 12,500 

17.0] 0] en 01010 un x 01010 Bro 01010) 

500 500 500 2,500 

elele 1000 1,000 ~ 5,000 

10,000 $10,000 $10,000 $50,000 

5,000 

$55,000 

“The awards for design detail are in addition to the awards for the planning projects. 

This competition is limited to residents of the continental United 

States and Canada. Employees of General Motors or its sub- 

sidiaries, of The Architectural Forum or of advertising agencies 

serving the above, are not eligible. Competitors must register 

in order to receive the program and complete instructions. 

The competition closes at midnight, April 16, 1945, 

George Nelson, A. |. A., Professional Adviser, c/o The Architectural Forum, 

Empire State Building, 350 Fifth Avenue, New York 1, N. Y. 

l intend to enter the GENERAL MOTORS competition. Please send me the 

program, including the conditions governing the competition and awards. 

Name 7 

Firm lif any) ‘ 

Address an 

City_ State 

Check one: Architect____ Designer____ Draftsman Student__ 

Other Occupation 



PLASTIC-FINISHED MARLITE WALL PANELS 

for Faithful Reproduction of 

“Design Ddeas 
If it is a note of friendliness; a cheerful, fes- 

tive design; a pattern of grace or symmetry; 

or a stately, dignified atmosphere you want 

to capture for a room interior you’re plan- 

ning—ithen you'll want the character, 

warmth, color and beauty of Marlite wall 

paneling to bring your creative designs to 

purposeful life. 

Marlite is manufactured in a wide variety 

of colors and patterns. Large, wall-size 

panels range from plain-colors to genuine 

These two photos typify the ultra modern and 

attractive interiors possible with Marlite paneling. 

Genuine Marlite wood-veneers provide the set- 

ting for the hat shoppe with plastic-finished Mar- 

lite (mirror black finish for walls and white Marlite 

for ceiling) in the bedroom. 

wood-veneers, permitting full freedom of 

decorative originality and design ingenuity. 

Harmonizing moldings in plastic, wood, 

presdwood and metal are available. 

Marlite’s pioneer high-heat-bake-finish is 

impervious to the penetrating effects of dirt 

and moisture, and retains its original lustre 

and beauty for many years. Marlite is mod- 

erately priced and serves equally well for 

new construction or remodeling — for all 

types of rooms in all types of buildings. 

Examine Marlite in your 

own office — write today 

for complete information! 

WRITE TODAY! 

MARSH WALL PRODUCTS, Ine. 
170 MAIN STREET DOVER, OHIO 

REG. U.S. PAT. OFF. 

PIONEER nC ee a Be ; PLASTIC-FINIS HED WALL PANELS 



THREE PICTURE BOOKS 

CEZANNE. By Edward Alden Jewell. 

RENOIR. By Rosamund Frost. 

MARY CASSATT. By Margaret Breuning. 

Each with 8 reproductions in full color, 

48 black-and-white half tone lithographs, 

11” x 14”. Distributed by The Hyperion 

Press. Published by Duell, Sloan & 

Pearce, New York, N. Y. $3.00 apiece. 

Again the publication of first-rate art 

books at so reasonable a price is cause 

WATER COLOR SKETCH BY CEZANNE IN BOOK 

BY EDWARD A. JEWELL, COURTESY OF ERICH 

MARIA REMARQUE, OWNER. 

for rejoicing. This trio, identically 

treated, reproduces pictures which are 

owned in America, is introduced by mono- 

graphs by American critics. The texts, as 

far as possible, center on the pictures 

shown. This has been done with special 

care in the case of Miss Frost’s Renoir, 

whose points are made with constant ref- 

erence to the photographs which follow. 

Incidentally, the writing and reproduction 

in this volume, reaches a higher level than 

that achieved in the other two, though all 

three are consistently serious and informa- 

tive. Through her sympathetic and intelli- 

gible analysis, the reader is even made 

sympathetic to the final period, when 

canvasses were suffused with garish rose- 

red, a period which the average person 

finds hideous today. 

Mary Cassatt, gifted painter though she 

undoubtedly was, presents Miss Breuning 

with the problem of vitalizing a basically 

dry and unappealing character. She has 

done her best, but the American lady ex- 

patriate never emerges as warm or well- 

rounded. Mr. Jewell’s Cezanne is authori- 

tative, as was to be expected, but a little 

diffuse and with far too much emphasis 

on Mr. Jewell’s various states of affection 

and admiration for the painter’s works. 

These are small matters. The layout, 

typography and plates are admirable. The 

books cannot fail to give pleasure and 

INTERIORS’ 
promote understanding in anyone who 

leafs through them. They also furnish 

an impressive record of how wisely and 

well Americans have selected their pic- 

tures. 

COLLECTOR'S ITEM 

PENNSYLVANIA DUTCH STUFF. A Guide 

to Country Antiques. By Earl F. Robacker. 

University of Pennsylvania Press, Phila- 

delphia, Pa. $3.50. 

Pennsylvania Dutch furniture, old and in 

contemporary copies, has had an enor- 

mous vogue these past few years. And in 

the course of this fashion, a good deal of 

nonesense has been talked and printed. 

To clear the air, no better book has come 

along than this one from Pennsylvanian 

Robacker. 
You do not need to have unlimited money 

nor a museum for your purchases if you 

follow the recommendations given. Avail- 

able types of furniture are listed, de- 

scribed, analyzed. You are told what you 

may expect to find and what is rare as 

hen’s teeth. You are also told by a 

collector who lives with what he buys, 

best ways to fit your Pennsylvania Dutch 

stuff into an ordinary house, what to use 

it for and where. One suspects that many 

of the pleasant photographs used as illus- 

trations were taken in Mr. Robacker’s own 

house. He has obviously brought home 

chests and chairs in the back of his station 

wagon after a successful day’s foraging, 

and then wrestled with the problem of 

what to do with them. It is exceptional 

to find this sort of help in an authoritative 

book on antiques. But this is no run-of- 

the-mill book. It is never stuffy. It is 

never high-falutin’. It is charming, friend- 

ly, understandable. The fact that the last 

chapter deals with copies without scorn 

is typical. 

Mr. Robacker writes very simply and very 

well, from a deep understanding and a 

constant enthusiasm. His text is as unpre- 

tentious as the title he has set at its head. 

Note this book, not only to buy and read 

now, but also to take to weekend hosts 

and hostesses, whether they live in Bucks 

County or Santa Monica, next summer. 

TREATISE 

THREE LECTURES ON ARCHITECTURE. 

By Eric Mendelsohn. Architecture in a 
World Crisis. Architecture Today. Archi- 

tecture in a Rebuilt World. University of 

California Press, Berkeley and Los An- 

geles, Cal. $2.50. 

Eric Mendelsohn is not only the author 

of some of the most commanding build- 

BOOKSHELF 
ings of his time, he is also a man with g 

great many strong views. A number of 

them are expressed in these three lectures, 
ideas tumbling out in a profusion and 

frequently, confusion, warranted to make 

the average reader more than a little dizzy, 

Mr. Mendelsohn’s English is sometimes 

vivid, his sentence structure sometimes 

obscure. The book is not easy reading, 

A collection of exciting pictures has been 

reduced to little more than 3-cent stamp 

size, which detracts from the pleasure of 

the handsome typography and the wonder. 

ful coated stock used. 

The message, when you arrive at it, is 

true and old as architecture itself: That 

the prime objective of the architect is to 

serve the life of his times. That history, 

politics, religion, technical progress and 

sociology should be actively incorporated 

into buildings, we all know. Few archi- 

tects in our time have managed to embody 

living forces in buildings better than Eric 

Mendelsohn. His works speak for his 

knowledge and his genius far better than 
do his words, 

CHARACTERISTIC DUTCH BENCH FROM 

“PENNSYLVANIA DUTCH STUFF” BY EARL F. 

ROBACKER OF PENNSYLVANIA. 

PATCHWORK 

NEW ARCHITECTURE AND CITY PLAN- 

NING. A Symposium edited by Paul 

Zucker. Philosophical Library, N. Y. $10. 

Fifty-nine remarkably talented and get 
erally articulate architects, designers, edu- 

cators, city planners, etc., have contributed 

to this volume, covered vast territory. Mr. 

Zucker has, it is obvious from reading 4 

random selection, tampered very little, if 
at all, with their articles. The results are, 
therefore, highly personal and uneven. 

There is no one philosophy set forth and 

the book suffers somewhat, as a result. 

CONTINUED ON PAGE 104 

INTERIORS 



— FORNITURE 

IN THE ‘PRENCH ‘c/RADITION 

BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 
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POWER LOOMS = You. Weantc f Tomorrow 
Even tho today shortages, production and manpower problems face all of us— 

we are dreaming of the weaves of tomorrow by Dorothy Liebes which will find 

their home in the Goodall line. Her exciling creations in colors and textures — 

lovely beyond a verbal picture — will be power-loomed by Goodall craftsmen 

and emerge as stunning a series of fabrics as have met the eye in this generation. 

(Some of our « loths contain rayon blended with cotton and mohair) 
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Division of Goodall-Sanford, Inc. 
NEW YORK 22, 61 EAST 53rd ST. * CHICAGO 54, 6-154 MERCHANDISE MART 
LOS ANGELES 14, 818 SO. FIGUEROA ST. * HOME OFFICE & MILLS, SANFORD, ME. 

JANUARY 1945 
23 



When a dashing young matron of the Mauve Decade raced the 

first electric sewing-machine around a 20-yard skirt, she literally 

astonished the Friday Afternoon Sewing Circle. The ladies were 

even more intrigued to hear that the electric machine upped the 

foot-treadle’s speed by several hundred stitches per minute. 

Others were quick to see the advantage of this time-saver, and 

enthusiasm for the new invention soon transformed it from an 

oddity in 1889 to a demand product. Once more an “entering- 

wedge” group had established a market. 

The first step in launching sales of your product is an influential 

first customer. The readers of HOUSE & GARDEN are progres- 

sive leaders whose buying habits guide the buying of a nation. 

They are your “entering-wedge” to a vast waiting market. 

sell America’s entering-wedge market with 

House & Garden 
According to WPB figures, 2,300,000 sewing-machines will be 

bought when factories start rolling out peacetime products. 

Right now, your prospective customers are studying brand names 

and qualities. Among the first to buy will be those who depend 

on HOUSE & GARDEN for first news of first products. 
Copyright The Conde Nast Publications Inc. 

INTERIORS 
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ia is an invitation to gracious dining in this magnificent Georgian room, designed by an eminent decorator in 

collaboration with Grosfeld House. * Its major motif is of Heppelwhite inspiration, as keynoted by the exquisitely 

graceful plume back chairs of bleached mahogany, with seats in gay yellow gnd gray stripes to contrast 

with the rich mahogany of the beautifully crafted two-pedestal oval table. % A serving commode with mirrored doors (not 

shown here) and the modernized China cabinet, reminiscent of Chippendale, add important notes of contemporary decor. 

This happy mating of Grosfeld House craftsmanship and ingenuity characterizes all Grosfeld House 

furniture. * Plan to visit our showrooms soon — in New York, Chicago or Los Angeles. 

THE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS , ; hes leld Slouse 

New York—320 East 47th Street + Chicago— 666 North Wabash Avenue + Los Angeles—207 North Vermont Avenue 



Lure 

TO YM 

Articles of worth... 

delightful pieces that 

make a room significant 

. +. await you in the 

Tomlinson Galleries of 

antique and traditional 

furniture. You are 

cordially invited 

to call. 

. IN NEW YORK: 385 MADISON AVENUE .. . IN PITTSBURGH: 907 PENN AVENUE 
EXHIBITS 

, . . IN CHICAGO: 1666 MERCHANDISE MART AND IN HIGH POINT, NORTH CAROLINA 





nglish hand needlework is still available for chair sets 
i, 

as well as wall panels in the fine collection shown by 

ARTHUR:H-LEE&SONs 8 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N.Y. 

Boston Philadelphia Chicago Los Angeles 

INTERIORS 



the right pieces are again available. When 

that day comes, we predict that the pieces Cae in 

in the Drexel collections will be outstanding / Ke Jurnilare 

in their quality, beauty, and practicality, 
ea DREXEL, . CAROLINA 

IN PEACETIME, AMERICA’S LARGEST MANUFACTURERS OF QUALITY BEDROOM AND DINING-ROOM FURNITURE 

JARY 1945 29 



Choose your 
opening 

where you 

New “‘double-acting” Crown Zipper per- 
mits two or more sliders on one track— 
opens at given point—spells new conve- 
nience in postwar home furnishings! 

In the thick of the mud, blood, sweat and strain 
of today’s fighting, hundreds of military items 
equipped with Crown Zippers are proving zippers 

can be big and tough yet amazingly easy to operate, 

small and dainty yet virtually indestructible! 

One of the most sensational Crown developments 
is a zipper that permits two or more sliders on one 
track — opens instantly at any given point. (One 
recent Crown application actually has se sliders!) 

This amazing Crown Zipper feature, coupled with 
four other basic superiorities over old-style, conven- 

tional zippers (see list below), will result in new con- 

sharp 

are 5 ways better 

Member of the J. & 

venience, easier operation, in postwar home furnish- 

ings. Slipcovers, awnings, covers for fans are but a 
few of many items Crown Zippers will fasten better. 

When you turn to postwar products, Crown engi- 
neers, fresh from their experience in designing hun- 
dreds of military items, will work with your design- 
ers to adapt—or, if necessary, create—special zipper ap- 
plications to meet your own manufacturing problems. 

DAL HL EEEFEE EEE 
Ni 77> Seeeeeeene 

v 

2. Die-cast 
for smoother 
action— 
extra ; . 

strength 3. Provides opening 
wherever you want it 

4. 

THE SPOOL COTTON COMPANY « 745 Fifth Avenue, New York, N. Y. (Crown Fastener Division) 

INTERIORS 



hERAZON 
The Weather-Resistant, 

Eye-Catching, 

Plastic Coated Fabric 

the mew plastic coated 

hERAZ ON fabric, is built to take the 

weather as it comes. This is no idle claim! KERA- 

ZON has “stood up” like a Major under our scien- 

tific accelerated weathering test in our own lab- 

oratory. That means KERAZON will not fade 

or break down under sunlight, heat and moisture 

—at points far beyond normal requirements! 

The Zapon-Keratol weathering test is just one 

of many scientific tests that have proved KERA- 

ZON’s resistance to heat, cold, moisture, alcohol, 

grease and oil. Its durability has been established 

before it is offered to you for your product. This 

means you can depend on KERAZON! 

And remember, the Zapon-Keratol trade mark 

is behind KERAZON. That’s mighty important 

because you will hear a lot about plastic coated 

fabrics from now on. Some will be good, others not 
KERAZON - Reg. U. S. Pat. Off 

JANUARY 1945 

ZAPON-RERATOL DIVISION 
ATLAS POWDER COMPANY * STAMFORD, CONN. 

COATED FABRICS ... . . . Dong Tomorrow's Job Today! 

fe 

Zapon-Keratol’s accelerated weathering machine contains a cat- i 

bon arc to provide intense sun, as well as a water spray to provide ; 

rain. Samples of coated fabrics are placed inside the device and © 

receive the effect of months of exposure to outdoor conditions in 

a short time. It is one of Zapon-Keratol’s scientific tests to judge 

so dependable. There’s one sure way to be sure: 

the behaviour of coated fabrics before they are. put into use. 

Judge every coated fabric offered to you by the 

name behind it. 

Think how important this is: It takes sea- 

soned, experienced skill to produce a really fine 

coated fabric. That’s what you get when you use 

KERAZON — research and manufacturing skill 

built up by more than fifty years’ actual experience. 

If the postwar coated fabric you use is Zapon- 

Keratol you can be sure there is no finer coated 

FRAT —_ <a 
se 

fabric made! 
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Photo by—Philip Gendreau 

Glass defies time. 

Fortunately—and worthy of note by designers of 
tomorrow’s products, equipment or buildings—glass 
has remarkable resistance to elements that are gen- 
erally considered active causes of deterioration. 

You can expose glass to the severest weathering 
and to all but a few chemicals, with confidence that 
it will never lose its high transparency or its smooth, 
hard, lustrous finish. 

Glass stays “as is” dimensionally, too. Its low 
co-efficient of expansion makes it ideal where pre- 
cision is desired. 

Even the problem of impact has been countered to 
a large extent by the development of tempered glass. 
L-O-F Tuf-flex Glass will withstand the impact of a 
2 |b. steel ball dropped 60 inches—or a thermal 
shock of 460° F. Modern glass is tough. 

The great east window of York 

Minster, England — glazed in 

the 15th century. : 

Year.. 

after year.. 

after year 

glass stays 

“as is” 

These characteristics of glass are good reasons 
why it is today performing many services never 
dreamed of a few years ago—good reasons why you 
can count on glass to help make tomorrow’s prod- 
ucts, equipment and buildings better. 

There are many types of glass—many colors, 
shapes and finishes. We'd like an opportunity to 
discuss with you the practicability of any uses of 
glass that may occur to you. Libbey-Owens-Ford 

Glass Company, 3315 Nicholas Bldg., Toledo 3, 0. 

Destriuctible? Wood—Metal—Plastics—Glass. 

No material is indestructible. However, barring un- 

seen conditions, no material will fail on a job in which 

it has been properly specified and engineered. When 

our application engineers say “Yes”, you can be 

sure about glass. 

LIBBEY OWENS - FORD 

a Gneat lame in GLASS 

INTERIORS 
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designs and executes in his own shoy 

the finest of custom made furniture for your mo 

poi 

m 2- 

va) discriminating clientele. Conferences by ar 

72 EB. 55th St. New York 22, N. Y. Wickersha 
a 

Showroom at Renverne, 51% 
r 

Madison Ave. N. . 

Se 

et 

for example: 

The cabinet above is 4' wide, 5! high, 1'8&" deep 

inlay design--the seasons--by Dankoo-Szoeke 

principal woods: caucasian walnut, walnut burl 

and about 75 other rare woods. Four doors. 

Inquiries invited 
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Elunom 4 

this mark of the three plus signs . . . symbols of 

clean design, sound construction and low cost 

will from now on help you to identify our products: 

furniture ... equipment for living ... developed 

by our Planning Unit. Send your name for our new 

catalog to 601 Madison Avenue, New York 22, N.Y. 

H. G. KNOLL &<s0~azES 

slag 
he 
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1928 Katzenbach and Warren founded 

First K & W papers imported from Vienna and Paris 

1929 First K & W paper manufactured 

in America from a design by Paul Poiret 

193 () First collection of K & W AMERI- 

CAN DESIGNS published: “Snowflake,” “Wheat,” 

“Rose Leaves”’ 

The history of Katzenbach and Warren and the story of its 

research and plans for TOMORROW’S WALLS will be continued in 

succeeding issues. 

mae 

G ~~ oO - 

SS ( _) GFA. 

KATZENBACH AND WARREN, INC. 

WALLPAPERS 

NEW YORK e CHICAGO e BOSTON e SAN FRANCISCO 

ae 

INTERIORS 
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eae fabrics, inc. 

49 EAST 53rd: STREET - NEW. YORK 22,'N..Y. 

BOSTON *¢ CHICAGO * LOS ANGELES * PHILADELPHIA: 
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The Hursley Serpentine Chest 
Mahogany and Cross Band Borders. — Size 39’” x 21” 

— Circa 1770 — 

From Nahon’s Reproductions of fine 18th Century 

Tradition Furniture 

423-35 EAST 56th STREET NEW YORK, N. Y. 

INTERIORS 
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Traditionally Georgian in motif, traditionally 

Hafner in quality, these antique rayon satins 

and boucles will be a rich contribution to 

beautiful interiors. Loomed by master 

craftsmen gifted in weaving fabrics that 

will be as cherished tomorrow as they are today. © 

HAFNER ASSOCIATES, INC. ¢ 350 FIFTH AVENUE, NEW YORK 1 

JANUARY 1945 
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od Great Show. a 

at 9 Great Hotels 

I Hotel Pennsylvania 
Motel New lorker 

Connected by underground pedestrian tunnel 

Feb. 26th tu Mar. 2nd 

Here’s the modern marketing method 

that helps buyers do their work 

quicker. You'll see all the top line id : . ae 

on exhibit here for speedy nepectiom NN eo 

Sponsored by The National Gift and 

Art Association, Incorporated. 

Directed by George F. Little Manage- 

ment, Inc., 220 Fifth Avenue, New 

York 1, N. Y. 

40 INTERIORS 



A distinguished mirror 

relate Macy ict: ele) (= 

of sculptured glass 

equally appropriate for 

daeleltatelatel melaleMuaalel:(ciaaMialiciatel ss 

The mirror, 

size 24” x 36’’, $60 list. 

The coffee table, 

size 24” x 36’, $200 list. 

Plus freight from factory and boxing. 

TURCrIUN 
H. H. TURCHIN CO. e 230 Fifth Ave., N.Y. 1 

JANUARY 1945 



BOSTON 

“THANK YOU" 

As the New Year starts, it 

is fitting that we acknowledge formally the fine 

spirit of cooperation you and so many of our 

Decorator friends have given us during these 

troubled times. 

Despite a well understood inability to meet 

many of your needs as we would like, we are con- 

tinuing to serve to the limit of our ability. In fact, 

Serving the Decorator has been a tradition with 

us for more than three quarters of a century. It is 

a continuing policy and one which we hope will 

merit your patronage in the better days that await 

Victory and are ahead for us all. 

STROHEIM & ROMANN 
Uphobtecy and Decorative Gubsis 

I5 Cast. 5320 Steeet 
New York DIN Y 

PHILADELPHIA CHICAGO LOS ANGELES SAN FRANCISCO 

I 

INTERIORS 
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*Reg. U. S. Pat. Off 

The touch that distinguishes... 

handmade, colorful, washable 

wallpapers ...available 

225 FIFTH AVE.. NEW YORK 10.N. Y. for immediate delivery 

at better sources everywhere. 



Members of the A.1D. attending the 
annual meeting in New York, are cor- 
dially invited to visit the showrooms of 
I. Schwartz at 317-319 East 64th Street. 

Mirrer® 
HE use of mirrors as a decorative accessory on 
movable furniture, and not simply on walls, is 

a distinct modern vogue. Its success can readily 
be ascribed to the good taste in design and the fine 
craftsmanship in construction of the various pieces 
that have been made available to the interior de- 
signer. 

Mirror-equipped tables and chests are specialties 
of the I. Schwartz studio, which prides itself on the 
large collection of distinguished pieces it always 
maintains, and particularly on the wide range of 

ON WALLS styles and sizes it offers. 

For the difficult-to-fill mirror order, we have a 
special service department, through which we are 

happy to co-operate with clients to design and supply 
individual mirrors and articles of furniture to meet 
unusual requirements in size or style. 

Whether from our regular stock, or custom. 
designed, every piece reflects I. Schwartz good taste. 
fine workmanship and sound value. 

I. Schwarl 
AND MIRROR COMPANY 

317-19 East 64th Street New York 21, N. Y. 

AND TABLES mm GLASS 

REgent 4-1560-1561 

A.—No. 802. CHEST, smoked dark antique mirrors with 
bead edges finished in antique gold leaf. Inside has 
English trays on one side, and shelves on the other 
side. 18” x 30” x 54”. 

B.—No. 205. 3514” x 45” D.—No. 204. 30’ x 48” 
C.—No. 184. 30” «x 40” E.—No. 507. 36” dia. 

INTERIORS 
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JOHN STUART INC 
STUART BUILDING Ls 

FOURTH AVENUE at 32nd STREET, NEW YORK 

Steg OLE 



RICHNESS AND DIGNITY 

An |8th Century reproduction in tortoise- 
shell finish, which will provide a strikingly 
handsome accent in any arrangement. The 
bow ends, the top-grain tortoiseshell leather 
top, the fine brass pulls, and the admirable § 
proportions all contribute to an extremely 
harmonious effect. One of an extensive 
group of most interesting flat-top desks in 
mahogany, walnut, lacquer and many other 
finishes. 

FURNITURE 
COMPANY New York 21, 





HANDBILLS Of 

HEART TY HEART 
Scatter handbills, and some of them will 

land in the hands of the customers you want 

to reach. Wouldn't a personal chat with 

each potential customer bring better results? 

‘Makes sense,’’ you say, ‘but where 

would I line up my customers?” 

They're already lined up, Mister. They‘re 

the readers of MADEMOISELLE. Do they read 

and run? Yes—run right out to buy the 

fine merchandise they see between our 

covers. How do we know? Here's a sample: 

5500 dresses sold in 1371 cities in 48 states, the 

Panama Canal Zone, Alaska and Hawaii 

from one two-column ad.* That's what 

you: might call mass movement from class 

circulation, Mister, proving beyond the shadow 

of a doubt that it doesn't take fancy circulation 

figures to build up fancy sales figures. 

When you're in a buyer's market again, and 

when space is available again, talk directly to 

that young reader-audience which always has 

bought and will continue to buy the worth-while 

merchandise advertised in MADEMOISELLE. 
* name on request. 

EDITORIAL OFFICE: 122 EAST 42 STREET, NEW YORK 17 © ADVERTISING OFFICES : 122 EAST 4? 

STREET. NEW YORK 17 © 403 STATLER OFFICE BLDG.. BOSTON 16 © 101 MARIETTA, ATLANTA 3 

230 NORTH MICHIGAN AVENUE, CHICAGO | @ 7C2 GARFIELD BLDG., LOS ANGELES /4 
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WROUGAT IRON FURNITURE 
is here again! 

See it at the Factory 
after March Ist 

JOHN: Bs SALTERINT C0. 
510 EAST 72nd STREET * NEW YORK 21, N.Y. 
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for sixty years the firm of A. L. Diament 

& Company has been serving the decora- 

tive trades. The mere fact that it has been in 

business for so long a period is indisputable 

testimony to the quality of service rendered 

and to the contributions it has made to the 

interior decorative arts. 

Through these six decades A. L. Diament & 

Company has seen many changes in styles in 

fabrics and furnishings. It prides itself not 

only on the fact that it has always kept abreast 

of current fashions, meeting promptly current 

demands, but also that it has constantly ob- 

served trends in the field of interior design, 

enabling it to anticipate changes and to be 

ready with the new in fashion and fabric. 

Many ideas and innovations have been intro- 

duced by Diament, later to become established 

vogue. Notably was the introduction of the 

famous Zuber French scenic wallpapers; the 

use of hand-decorated and painted furniture 

for the smaller country home; while the popu- 

larity of primitive Pennsylvania furniture can 

rightly be ascribed to the Diament Company, 

who were one of the first to recognize its charm 

and sterling qualities. 

The firm’s history has been marked by con- 

tinual progress. Today it maintains establish- 

ments in New York, Philadelphia, Los Angeles 

and in Strafford, Pennsylvania. Its founder, 

Albert L. Diament, left a heritage of good 

taste, scrupulous attention to details, and a 

high code of business principles—Diament tra- 

ditions worthily maintained by his son, Francis 

H. Diament, now in control of the business. 

With this record of achievement and prog- 

ress, A. L. Diament & Company looks forward 

to its second sixty years of useful service to all 

associated with the interior decorative arts and 

profession. 

If you have a decorative problem, let 

us belb you solve it. We promise you 

as prompt service as possible within 

wartime restrictions and regulations. 

ESTABLISHED 1885 

34 E. 53rd ST.. NEW YORK 22, N. Y. STRAFFORD, PA. 
151s WALNUT STREET, PHILADELPHIA 2, PA. 

449 50. LA CIENEGA BLVD., LOS ANGELES 36, CALIF. 
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REVELATION 22 

g But the fearful, an
d unbelieving, 

and the abominable, 
and murderers, 
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TWELVE PRECIOUS STONES 

Even if the twelve kinds of stones mentioned in St. John’s dream 

came in sheets and were inexpensive you would choose Formica 

laminated plastic to glorify the new America of your dreams. 

HARDNESS. Fortunately, since it has to be cut, Formica is not as 

hard as sapphire, 

its satin sheen. 

COLOR 

It comes in more colors than 

the sapphire — and the colors 

are warm and rich and limpid. 

It also comes in all the friendly 

and well known wood finishes 

and many fabric finishes. These 

are achieved by impregnating 

actual veneers and topping with 

a layer of transparent plastic. 

but it is harder than many metals . . 

that ordinary abrasion will not dull for many years 

. so hard 

the lustre of 

PERMANENCE 

Formica does not check or 

crack or chip. The gases and 

vapors of the atmosphere do 

not tarnish, pit, or dull its lus- 

trous surface. Neither water nor 

any commonly used substance 

will spot or stain it. 

needs refinishing. 

It never 

Soap and 

water will restore its birthday 

complexion. 

It is used for panels, wainscot, interior doors, column covering, 

furniture tops, push and kick plates. 

THE FORMICA INSULATION 

4620 SPRING GROVE AVENUE 

COMPANY 

* CINCINNATI 32, OHIO 

Of Christ's coming and éternity 
al sere in it; — servant 

and his name all 
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Now dare to use any color—anywhere, on 
any upholstered piece. Put the bright- 

est, lightest shades where seating gets 

the hardest use, the heaviest traffic. 

You can do it with Velon—Firestone’s 

new wonder fabric, the completely new, 

utterly different kind of upholstery and 

decorative material. 

Velon makes every color possible, any 

color practical— from the palest of pastel 

tints to the deepest of dark tones, in an 

infinite variety of weaves and patterns. 

No matter what the color, Velon comes 

back new-clean and bright at a mere 

wipe with a damp cloth or cleaning fluid. 

Grease won’t hold. Dust can’t cling. 

Water won’t absorb. Nothing can stain 

2 

ANOTHER CONTRIBUTION TO A BETTER WAY OF LIFE by ¢ 

JANUARY 1945 

it. It’s safe, non-inflammable, and it abso- 

lutely can not fade. 

Velon is virtually everlasting. That’s 

been proved by years of use in the uphol- 

stery of thousands of car, plane, and 

train seats. Not one of these Velon seats 

has ever needed to be replaced, or lost its 

original, colorful, bright-new beauty. 

You can’t afford to pass up the limit- 

less possibilities of this amazing, new, 

entirely different material. Unfortunately 

you can’t have Velon quite yet—it all ——~ 

goes to the armed forces. But be sure to 

include Ve/on in your postwar planning. 

P.S. For completely modern seating use 

Foamex cushioning, Firestone’s rubber 

latex foam. 

L LISTEN TO THE VOICE OF FIRESTONE MONDAY EVENINGS OVER NBC 

*Trademark Pronounced VEL-LON 

restone 
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GOOD WILL 

When a business is sold, or goes bankrupt, or comes to any other 

termination, little men with pencils take over to list all the assets and 

liabilities. They put down so much for stock and equipment, so much 

for buildings and real estate, so much for negotiable securities, and 

finally so much for Good Will. Good Will is an elusive thing, you can’t 

see it, you can’t touch it, but all accountants have agreed that it has an 

actual cash value. 

As this is written the armies of the United Nations are doing as well as 

anyone has a right to expect, yet in Greece, in Italy, in Belgium, Hol- 

land, even Poland, we are losing Good Will at the rate of several mil- 

lion dollars a day. If you believe that all this has nothing to do with 

the field of interior design you are very, very wrong. Interior design is 

a@ pretty important segment of the very much larger field of Housing, 

and it is in the hope of a tremendous world wide boom in housing and 

everything dependent on it that economists everywhere pin their faith 

on averting a disastrous postwar slump. 

Perhaps they are asking too much. We know the need, and every bomb 

that is dropped makes it more urgent, but if the housing industry, the 

architects and designers, the furniture and fabric manufacturers and all 

their tangential professions, are to do what is expected of them: employ 

displaced shipyard workers, and airplane workers, and shell loaders, 

and discharged veterans and still make enough money to pay taxes, 

then we must trade abroad and trade abroad consistently for a great 

many years. 

We can only do this with friendly neighbors, with peoples who hold 

us in Good Will. Ever since the turn of the tide of this war at Alamein 

and Stalingrad, the State Department and the British Foreign Office in 

nervous fear of any change, have been supporting either reactionary 

or discredited governments in every liberated country. 

From a hard boiled business point of view it wouldn't have been so bad 

if the policy had ever been successful, but every single time we have 

tried it it has failed. It failed in the Darlan business in North Africa, it 

failed with Badoglio in Italy, it failed in our treatment of De Gaulle, it 

is failing in Poland, and just as sure as Monday it will fail in Greece, 

and Belgium, and in Franco’s Spain. With each of these failures Ameri- 

can Good Will suffers, and thousands of people whose interest in local 

politics has been lukewarm are instinctively drawn toward the more 

violent parties of the Left, in anger at what they consider unnecessary 

interference. 

Even a Communist Europe will trade with us immediately after the 

war, but only so long as it absolutely has to. We will have to do much 

better than this if we are to avoid a major depression.—F. de N. S. 

55 



SEPARATE ENTRY FOR THE DRESS SHOP. NOTE GLASS AROUND 

THE DOOR. BELOW, THE GARDEN OFF THE APARTMENT LIVING ROOM 

HAS TREES ESPALIERED AGAINST [TS SEMI-CIRCULAR WOOD FENCE, 

A TINY POOL SET IN ONE CORNER, ROOM TO SUN-BATHE 

AS DEMONSTRATED BY THE PHOTOGRAPH. 

CAREER COUPLE’S 
UNDER ONE ROOF: APARTMENT, 

P. A. Dearborn, Photographer 

LIVELY, 

BRICK 

CREAM 



THE WILLIAMS LIVING ROOM HAS ONE ALL-GLASS WALL, 

GRASS-CLOTH COVERED OTHER WALLS. COLOR SCHEME IS 

LIVELY, TURQUOISE DOORS IN NEUTRAL WALLS, NATURAL 

BRICK FIREPLACE, FLAME SCATTER RUGS, CHARTREUSE, 

CREAM AND SCARLET UPHOLSTERY FABRICS. 

HOUSE 
SHOP, OFFICE 
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R. (now Lieut., j.g.) and MRS. DONALD 

DWIGHT WILLIAMS of Seattle, Washington, 

have a house to live and work in, and as Mrs. Wil- 

liams is a couturiére and Mr. Williams an architect, 

the house has to take care of both careers, as well 

as affording them an apartment. 

It is low, it rambles and it has a lot of glass set into 

its outer skin. Mr. Williams, who, as an architect, 

naturally designed the family’s three-way house, 

estimates he’s got about a third of the house glass. 

The rest is generally gray, hand-cut limestone, light 

heartedly trimmed in chocolate brown and turquoise, 

the woman's touch. 

The house rambles right into a terrace-garden, kept 

secret from the neighbors by a high, semi-circular 

fence, so Mrs. Williams can sun-bathe discreetly, 

except when there are photographers in the vicinity. 

Above, another view, from the apartment living 

room, of the garden. 

When Mr. and Mrs. Williams listed what they were 

going to need in their house, it came to a pretty 

formidable lot to fit in: 

(1) For Marie’s Dresses, a main lobby, a second lobby 

off which opens a sound-proofed factory, Marie's 

designing office, the showroom, 

(2) Mr. William's architectural office, 

(3) The apartment dressing room and entry hall, which 

Mr. Williams combined, living room, kitchen, and 

(4) The garden. 

All was accomplished successfully because Mr. Wil- 

liams allowed there to be no confusion. The dress 

shop is a dress shop. It has its own entrance, its 

complete entity and it is used for nothing but design- 

ing, making, selling dresses. The architect's office is 

similarly respected. No one lives there out of hours, 

nor sells clothes there. Yet the building hangs to- 

gether architecturally, because it is low, informal and 

very simple. 



CAREER COUPLE'‘'S HOUSE 

THE ENTRY HALL TO THE WILLIAMS APARTMENT SERVES ALSO AS A 

DRESSING ROOM, CNE WALL IS ALL BUILT-IN WARDROBES, WHITE WITH 

SCARLET VERTICAL DOOR PULLS, THE OTHERS PAPERED, SCARLET AND 

WHITE, WHILE A SEAT AGAINST WARDROBES, IS SCARLET TUFTED. 

THE SHOWROOM HAS ONE WALL OF GLASS, ONE 

MIRRORED, ONE PAPERED WITH SILVER AND WHITE 

STRIPES, ONE BLACK WITH WHITE MOTIFS, WHICH 

CONCEALS STORAGE CABINETS, DRESSING ROOMS, ETC. 

SLEEPING END OF THE WILLIAMS LIVING ROOM, THE BIG COUCH 

OPENS OUT TO BECOME TWIN BEDS. HOME LIFE OF THE WILLIAMS IS 

SEVERELY CONFINED TO LIVING QUARTERS. NOT PERMITTED TO 

SPILL OVER INTO SHOP OR OFFICE. 
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THE 1945 COLLECTION 

N this, the fifth successive year of this collection’s 

appearance it should not be necessary to repeat 

how and why it is annually assembled. “Interiors tc 

Come” gives designers all over the country a chance 

to show without fear, favor or financial worries the 

projects that they would like to build. We scrupu- 

lously avoid suggesting any particular type of build- 

ing to any particular designer, for one of the most 
important objects of this annual number is to point 

out, for manufacturers and clients, any trend in de- 

sign thought. 

In the following pages we call your attention to 30 

different projects by architects and designers who 

are, almost without exception, nationally famous. 

Studying them closely we can make these four gen- 

eralizations: 

1. For the first time, the majority of these Interiors to 

Come are not just wishful dreams, but projects ap- 

proved and contracted for, ready to be built the 

moment wartime restrictions are lifted. There is the 

pleasant clink of hard cash in a great many design 

offices today, and that is something for everyone to 

keep in mind. 

2. A year ago the majority of projects submitted to 

this collection were for small postwar residences. 

This year the majority seems to be interested in store 

modernization. It is just possible that all the pub- 

licity about the many millions that retail store asso- 

ciations plan to spend immediately after the war 

is responsible. 

3. Because all the projects in this collection are in the 

modern mode, we should not rush to the conclusion 

that the American dream is not still strictly Colonial. 

It is largely because our designers have difficulty in 

visualizing the Cape Cod Cottage of Tomorrow, with 

electronic kitchenette. 

4. If it is not possible to pick any particular design 

trend in these projects (beyond a slight tendency to 

eat off the floor from lower and lower tables and 

chairs) and if the majority of designs is similar in 

feeling to those we published in 1943 and 1944, it is 

for the very sound reason that there have been prac- 

tically no new materials available for designers to 

experiment with, nor has there yet been any great 

political, economic or emotional change in our way 

of life to produce a corresponding change in Ameri- 

can design thought. 

On the credit side we can say that today’s designers 

are handling the materials that they do know more 

intelligently, more conservatively. Word seems to 

have gotten around that no television set yet in ex- 

istence can project an image more than 18” x 24”, 

so people are not quite so eager to plan a living room 

around a television mural—or to inlay squiggles of 

shaggy carpet on cn ordinary living room floor. 

TRELLISED ROOF LETS THROUGH LIGHT AND alIR. 

THE Y FOR CALIFORNIA 

1 PAULLASZLO 7 

HE late William Lyons Phelps of Yale once a-man-. 

whoed a distinguished statesman as ‘a man who 

has won his Y in life.” Mr. Paul Laszlé6, once of Buda- 

pest, but now so ardently Californian that he writes: 

“Of course, I always plan for the California climate,” 
herewith presents his Y for California living. The 

theory of this design is based on his observation that 

though California's climate is excellent (and perfect, 

if you are an orange) the grass is frequently wet, and 

the sun, not infrequently, too strong, and outdoor 

living is more comfortable on a half covered terrace. 

This house has not one, but three such terraces, which 

he achieves by making his house in the shape o! 

the letter Y, the fork facing Southeast, and covering 

the whole thing with a gigantic flat roof like a per- 

forated pancake, supported on streamlined pillars 

reminiscent of the struts of a prewar biplane. The 

perforations shown in three of these four drawings 

are not purely ornamental. They let just the right 

amount of California sunshine through, make an in- 

teresting shadow pattern on the terraces below, anc 

cut down wind resistance, which in any flat rool 

with as large an overhang as this can be quite a 

serious problem. 

The plan, like all of Mr. Ldszlo’s plans, is extremely 

CONTINUED ON PAGE 112 

DETAILED FLOOR PLAN OF THE Y HOUSE. 

BARBECU 

DINING I 

THAT MR 

THAN MI 



BARBECUE TERRACE OF THE Y HOUSE IS RIGHT NEXT TO THE INDOOR 

DINING ROOM AND KITCHEN, AS THIS DRAWING SHOWS. THE FURNITURE 

THAT MR. LASZL6 HAS DESIGNED FOR IT IS LIGHTER, AND LOWER 

THAN MUCH OF HIS FORMER WORK. 

PAUL LASZLO IS DIFFERENT FROM EMILY DICKINSON IN NOT LIKING 

TO WALK BAREFOOTED THROUGH THE DEW, AND THAT IS THE REASON 

FOR EXTENDING THE FLAG OR BRICK TERRACE RIGHT OUT TO THE 

SWIMMING POOL, AND FOR THE ROOF’S TREMENDOUS OVERHANG 



LARGE GLASS AREAS TAKE ADVANTAGE OF LIGHT AND WARMTH OF SUN. 

j 

PARTITIONS SLIDE BACK, SO ENTIRE GROUND FLOOR CAN BECOME ONE. 

INTERIOR, BELOW, SHOWS HOW VAST VISTAS CAN BE ACHIEVED. 

THE PLAN IS FLEXIBLE 

2 ERNST PAYER 

O Ernst Payer, A.I.A., of Rideout and Payer, the 

answer to efficient planning, getting the most for 

your building dollar, lies in flexibility. This he sees 

best achieved through the use of sliding panels and 

doors, rather than fixed partitions. In this project the 

ground floor of the house can be divided convention- 

ally into entrance hall, living area, dining space and 

kitchen. Or panels can be slid back and combinations 

effected, living and dining areas, for instance, thrown 

into one. A cozy family evening will call for one 

set-up, a big all-over-the-house party another. So, 

too, the warmth of summer will dictate opening up 
the house for through ventilation. 

So that you may get double service from all interior 

areas, Mr. Payer recommends making the kitchen 

bright and gay, rather than operating-room white, so 

it, too, can be included in your party plans. An 

eating bar may be used as a dinking bar, then, and 

guests mill comfortably about from front door to back. 

Nor is a concern for solar planning ever far from this 

architect's mind. The house has large glass areas 

and he recommends your studying the sun situation 

in your part of the world before you work out your 

house. New York can expect 158 hours of sunlight in 

December, Cleveland only 68. 
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“SELF SERVICE 
ELECTRIC SHAVES: 

- APPOINTMENTS 
*CIGARETTES: 

* PREPARATIONS: 
“CASHIER 

- OISPLAY 
ee | 

FIGARO IS SET UP TO GIVE HIS CUSTOMERS THE WORKS, PLUS SOME 

NEW WRINKLES, LIKE ULTRA-VIOLET FOOT TREATMENTS AND RADIO 

PROGRAMS. THE OPEN STORE FRONT CONFORMS TO MODERN STANDARDS, 

BUT PARTITIONS ARE ARRANGED TO AFFORD REQUIRED PRIVACY. 

SOMETHING FOR THE BOYS 

3 ROBERT GRUEN ASSOCIATES 

JANUARY 1945 

>SHOE SHINES- 

F you patronize Figaro’s de luxe barbering estab- 

lishment, you will get, Robert Gruen notes, beside 

the services indicated on his drawing: 

Hooded foot rests containing ultra-violet radiation to 

freshen up tired feet. The shoe shine polishes your 

shces at his booth during this process. 

Radio reception through a speaker in each head-rest. 

This spares the barber the necessity to entertain you, 

and vice versa. 

Ash receivers attached to the chairs, supplanting spit- 

toons,—and about time. 

Rear-lit mirrors in the self-service electric shaving 

booths. 

‘We had originally decided to include television, but, 

on second thought, decided that a barber who is too 

interested in baseball might be dangerous.” 

Nicely solved here is how to have a modern, open- 

front shop and still salvage sufficient privacy for so 

intimate an operation as a gent’'s beauty parlor. Space 

in the interior is handled economically, made to create 

both open areas and semi-booths. It would all fit 

into an average store size, too. 



THE MORE THE MERRIER 

4 ANTONIN & CHARLOTTA HEYTHUM 

STEP-BY-STEP PLANNING, BUILDING AND FURNISHING MEANS THAT THE 

HOUSE NOT ONLY GROWS BUT ALSO KEEPS PACE WITH IMPROVING 

BUILDING TECHNIQUES (NOTE THAT HELICOPTER, NO LARGER THAN A 

MAN’S HAND ON THE HEYTHUM HORIZON). CHILDREN ARE NOT FITTED 

INTO THE HOME, BUT THE HOME IS RETAILORED TO FIT THE CHILDREN. 

THE PLANS SHOW HOW THE PROGRAM FOR EXPANSION IS WORKED OUT 

A HOME THAT GROWS WITH THE FAMILY a 

be 

SE wt t 

(Hi 

HE studio-workshop which the Heythums de 

signed for last year’s Interiors to Come brought 

them requests for a house. Here it is, and becausg 

these designers think building a house is fun, they 

have made it grow through the years, as the family 

and its finances grow. That way the fun is spread out 

You start by living in the studio. Next add garage 

and small living space across the terrace when the 

first baby shows up. The second baby adds a second 

floor and the downstairs bath becomes a laundry, 

the sleeping alcove a study. When the children ge 

a little grown, the nursery is split into two rooms, 

The studio gallery has guest beds. 

Of the drawing the Heythums write: “—the fathe 

is just busy preparing concrete for the foundation of 

the living room. He has decided to have the large 

living room before he builds a second floor, because 

the second baby did not arrive as soon as was 

planned originally, and also because he is tired of 

cleaning up the workshop every time there is going 

to be a larger party to be entertained.”’ In the Hey- 

thums’ world we work and love it. 
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DRAWING NO: 2889-HR-22-22 -NOVEMBER 1944 -A.&C. HEYT 

LAYOUT 
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LAYOUT OF A SHOWROOM, DIVIDED IN TWO BY A PLATE GLASS PARTITION, 

FOYER SPACE AND EXECUTIVE OFFICE, FOR A MANUFACTURER OF 

ORNAMENTAL GLASSWARE. SPACE IS TREATED FREELY, DISPLAY 

AMPHITHEATRES SURROUND THE CUSTOMER WITH MERCHANDISE. 

GLASSWARE EVERYWHERE 

5 MORRIS LAPIDUS 

GLASS IS USED WHEREVER FEASIBLE—FOR FURNITURE AND IN 

ARCHITECTURAL BACKGROUNDS. SPECIAL LIGHTING SETS IT ALL OFF 

BRIGHTLY. THE CUSTOMER AND THE SALESMAN ARE THE MOST 

SOLID-LOOKING OBJECTS IN A TRANSPARENT WORLD, FLOATING HAPPILY. 

HIS interior project for foyer, showroom and of- 

fice of a manufacturer of ornamental glassware 

will cease to be a project the minute construction ma- 

terials are available. Areas are treated informally but 

fit into the conventional office building. 

Glassware is shown not in standard cases, but on 

an amphitheatre, illuminated by incandescent lights, 

elsewhere fluorescents are used. Furniture is glass. 

Structural glass is used freely, a glass wall and doors 

hushes sounds of selling while affording visual 

sweep. A photomural of glassmaking on the entrance 

wall has a real glass bubble emerging from the pic- 

ture of the glass blower's pontil, seen in the drawing 

above, to the right of the persuading salesman in the 

immaculate white jacket. 

Morris Lapidus, A.I.A., points with pride to the plan, 

as representative of his personal approach to jobs of 

this sort. He believes that in using unconventional 

forms in his plans, he fosters the inter-relationship 

of the various units which must go into a successful 

showroom. Thus he has sought to surround the client 

with merchandise, rather than have it run away from 

him in straight lines just because ordinary building 

space is allocated in rectangles. What becomes of 

the extra space, or whether he has hypnotized the 

renting agent into letting him have an odd lot, he 

does not divulge. The most likely guess is that it 

becomes storage, curiously shaped. 

Decoratively, everything else is subordinated to the 

sparkle of glass. Colors are neutral and lighting is 

concentrated on the glassware. 



A MOPPET’S PULLMAN BED 

6 MARIO CORBETT 

ERE is a room for small fry who have, univer- 

sally, romantic notions about beds, like them 

either higher or lower than standard. This one is high, 

cantilevered out from the window, with a skylight 

overhead. The idea is that children, being imagi- 

native, will find in clouds, fog, rain and stars, the 

stuff that dreams are made on. 

The slide is for fun. Up the ladder to bed, whoosh 

down the slide in the morning. 

The center sash of the window is fixed, the others 

slide, but can be regulated to open only a safe five 

inches or so, and they are of tempered, unbreakable 

glass, strong and safe as the solid walls. In case of 

measles or other ‘dark room" plagues, or even plain 

hot weather, curtains can be drawn, shades pulled 

over the skylight. 

Furniture, slide and fixings are of molded plywood, 

walls of celotex, so that drawings and pictures can 

be pinned up. Its sound-proofing qualities are also 

an advantage. One or more panels will be of slate 

for bursts of self-expression in chalk. The floor is 

linoleum-covered. 

When the nursery swings into daytime action, the 

bed is folded down, pullman style, thus all space is 

cleared for action. The whole room was planned to 

be fun for a child, to be his own, not his parents 

idea of what he ought to have. Mr. Corbett enters 

a feeling plea that the child be allowed to pick its 

colors himself. He's tried this system and assures us 

that it works, as he says “joyously.” 

There's lots of storage space, in the interests of tidi- 

ness, with big toy cupboards and built-in book 

shelves above the desk. 

AS DAWN’S ROSY FINGER APPEARS IN THE CALIFORNIA SKY, THE SMALL 

DENIZEN OF MR. CORBETT’S NURSERY, TAKES DOLL IN ARM AND 

WHOOSHES DOWN THE SLIDE FROM HIS HIGH, UNDER-THE-STARS BED, 

WHICH IS CANTILEVERED TO THE WINDOW, FOLDS DOWN FLAT AT WILL. 

CROSS-SECTIONS SHOW NOT ONLY THE WONDERFUL BED AND WINDOW 

WALL, BUT ALSO THE BUILT-IN DESK WITH BOOKCASES ABOVE AND 

CUPBOARDS STILL HIGHER, THE BUREAU ALCOVE, AND THE STORAGE 

ARRANGEMENTS. ANGLED CEILING LINE INDICATES THE SKYLIGHT. 

me -y7 a] 
—+ Ee 

PLAN AT RIGHT REVEALS HOW EVERY INCH OF AN ODD-SHAPED ROOM : 

HAS BEEN USED TO MAKE A GAY NURSERY. FURTHER, SINCE BED CAN BE a pom 

FOLDED TO THE WALL, ITS AREA CAN BE TURNED INTO PLAY SPACE. WALL ey — 7 

PANELS CAN BE USED FOR PIN-UPS. SLATE SECTIONS FOR DRAWING. 
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HOUSEBOAT FOR HOLIDAYS 

7 PETER SCHLADERMUNDT 

SCHLADERMUNDT of Van Doren, Nowland 

& Schladermundt, has pondered how Americans 

take to the water (800,000 motor and sail boats, 130 

million dollars spent in 1941), and come up with a 

postwar houseboat ideally suited to vacation one to 

our people. One of the four may well be a mus 

tered-out serviceman, since a boatmaker reports 25 

per cent of the inquiries he is getting come from our 

armed forces. 

To boat addicts no inducements are needed. To 

tyros, Mr. Schladermundt confides these advantages: 

None of the roar and strain of the broad highway; 

Constantly changing scenes; No greater investment 

‘hon for a bungalow and lot and no continuing taxes; 

And as his drawing indicates, all the swimming and 

sun bathing you've a mind for. 

Boat planning should be the neatest there is and this 

plan lives up to standards. What's more it's flexible, 
since the cabin is set up one way for day (see top 

plan), another for night (see plan drawn on stygian 

black). A key to daytime arrangements indicates 

\l) pilot house used for meals, (2) kitchen and storage, 

3) fold-out table over engine hatch, (4) bathroom, 

More generally known to sailors as the “head,” 

) more storage, (6) two double-deck, Pullman type 

bunks, couches by day, with storage space beneath, 

7) living room and (8) outside lounge space, more 

hautically, deck. 

Remarkable is the amount of open space for lounging 

Tound on bad days, always nerve-wracking at sea. 

SOME OF THE JOYS OF HOUSEBOATING ARE THE IMPROMPTU SWIMS YOU 

TAKE, THE SUN YOU SOAK UP ON THE AFTER DECK ON SPARKLING DAYS. 

DAYTIME ARRANGEMENTS. EXPLANATION OF NUMBERS INCLUDED IN TEXT. 

SET UP FOR NIGHT, DOUBLE-DECKER BUNKS SLEEP FOUR PEOPLE. 
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LIVING ROOM AND ATRIUM DIVIDED FROM EACH OTHER BY LIGHTWEIGHT 

SLIDING WINDOWS. BRICK PARTY WALLS ARE FACED WITH STONE 

SLABS, FLOORS FINISHED WITH CONCRETE SLABS. THE CITY IS SHUT AWAY, 

BUT SUN SHINES INTO THE COURTYARD AND PERISTYLE, VERY MUCH AS 

IT MUST HAVE DONE INTO THE CLASSIC HOUSES OF GREECE AND ROME. 

THE ATRIUM TOWN HOUSE 

8 DAHONG WANG 

68 

REEK, Roman and Chinese houses, with rooms 

grouped around an inner court or atrium, make 

maximum use of outdoor spaces within the confines 

of a restricted site. 

Translate the domus of the Pompeian house into « 

modern American city and you achieve outdoor liv- 

ing without sacrificing privacy, while completely 

segregating the living from the sleeping quarters. 

Improved systems of unit and radiant heating will 

make the atrium plan work in unpredictable climates 

as well as in temperate zones. So reasons Dahong 

Wang, proves his points with this serene and fascinat- 

ing house with classic lines, Oriental overtones. 

Shown also on the cover. 

Great interest arises in his use of materials, too, in 

the brick party walls faced with light gray stone 

slabs, continuing indoors to form end walls of living 

and dining areas, in the polished marble fireplace, 

the white plywood ceilings, the gray terrazzo floors 

with brass expansion joints. Furniture of hardwood 

is variously dressed with pigskin cushions, vermilion 

morocco leather. Dull-finished brass is a constant 

accent echoed by the yellow ochre Chinese rug. 

Concealed floodlights in a row above the canopy 

ceiling give the illusion of daylight shining through 

the clerestory windows. They are supplemented by 

standing lamps for reading. 

Built into the dining room wall is a mirror-backed 

cupboard with an inset hardwood wine chest. This 

is also a hatch through to the kitchen, fitted with 

translucent glass shelves. Dining and living areas ale 

separated by a six-fold green plastic screen. 
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DETAIL OF THE SCREEN BETWEEN DINING AND 

LIVING AREAS, SHOWING HOW IT FOLDS. 

CIRCULAR CONVEX LENSES ARE MOUNTED ON 

|. AT THE FAR RIGHT IS A WORKING DRAWING 

OF THE LIGHTING, WHICH SHINES THROUGH 

THE CLERESTORY ONTO THE PITCHED CEILING. 
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THE DINING AREA IS SHUT OFF FROM THE LIVING ROOM 

BY A FLEXIBLE GREEN PLASTIC SCREEN. INTO THE INNER 

WALL OF WHITE PLASTERED BRICK, IS BUILT A WINE 

AND GLASSWARE CUPBOARD WHICH IS ALSO A HATCH 

THROUGH TO THE KITCHEN. THE LONG SIDEBOARD IS OF 

BLACK HARDWOOD, SUPPORTED BY TUBULAR BRASS LEGS. 

DAN:NG ROUM AND DINING TERRACE 

SECTION SHOWING ARTIFICIAL LIGHTING ARRANGEMENT 

THE PLAN REVEALS ANTIQUE ORIGINS, BUT A NEW APPROACH 

FOR A CONTEMPORARY CITY HOUSE. CAR-PORT AND ALL 

SERVICE AREAS FRONT THE STREET. BACK OF THESE IS A 

GREAT ROOM FOR DAYTIME DOINGS, OPEN ALONG ITS 

ENTIRE LENGTH TO THE ATRIUM. NOTE THAT THE ONLY 

OTHER OPENING IS THE DOOR BY WHICH YOU ENTER. BED 

AND BATHROOMS ARE ENTIRELY SEGREGATED, AT THE FAR 

END OF THE COURTYARD. INDICATED IS A FURTHER 

GARDEN, BUT THE PLAN IS COMPLETE WITHOUT IT AND 

MANY CITY LOTS ARE NOT SUFFICIENTLY DEEP FOR THIS. 



FOR THE BON BON TRADE 

9 LESTER C. TICHY 

SUE 

10 

NE more solution to designing the small candy i 

shop so it catches the eye of the passer-by, to 

gives the come-on-in signal. Gay decorations can be buyin 
changed with the season or the candy vendor's whim, : a. 
are built into wall cases so there’s plenty of room ree for le: 
for the overweight to wrestle with their dietary con- Sea ee To m 

sciences in comfort, while watching wonderful choco- the p 
late creams being dipped at a platform in the rear. FACADE: REDWOOD, GLASS, STRIPES AND REVOLVING CANDY BOXES. pat 

All these features have been fitted by Mr. Tichy into the sc 
a shop which will function well except during holi- store | 

day scrambles. The curved background wall at the nity, 
rear, eliminates the need for doors, yet hides stock Klein’ 

and “ladies’’ from sight. Colors would naturally be The s 

those of the company’s packaging job, or if this were 

a new company, Mr. Tichy would happily dream “ = 

up a scheme from marshmallow white to Jordan ac o 

almond pink for the room, the candy boxes, labels, ED lady 
ribbons and sales girls’ frocks. | when 
Lighting is mainly from ceiling spots and indirect Two 

installations above the lowered, scalloped ceiling oreve 
with supplemental beams in the wall shadow boxes. for sl 

Natural wood poles, set only a fraction out from the your 

solid-colored side wall makes the space look wider to cli 

than it is. Mirror panel behind the bon bon dipper BEST PLAN FEATURE IS CURVED REAR WALL HIDING STOCK, “LADIES.” in ge 

doubles her so it looks as if she were making up two self-s 
pounds instead of one. Mirror on the side wall also Light 

makes the shop seem wider. deule 

Redwood, used around the glass show window on con f 

the outside, is continued indoors and the striped peop 

ceiling leads the eye in with come-hither effect. The tet 

cartwheel candy boxes in the window go round. MIRROR, WOOD POLES, TRICK CEILING, GIVE SPACIOUS IMPRESSION. interi 

A 

} 
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SUPERMARKETING CLOTHES 

10 ALFONS BACH ASSOCIATES 

HE women’s wear specialty shop is up against 

tough competition from department stores which, 

buying in larger quantities, can afford to retail hats, 

bags, gloves, lingerie, costume jewelry and dresses 

for less. 

To meet this, the Bach Associates have here applied 

the principles of the self-service grocery, or super- 

market, to such a specialty shop, trying to preserve 

the savings in operating costs that every self-service By masa ) a mT 

THE PLAN BELOW SHOWS OPEN WALL UNITS AND C-SHAPED FLOOR COUNTES 

WHERE CUSTOMERS CAN CHOOSE THEIR OWN MERCHANDISE; DRESS 

RACKS, FITTING ROOM, REAR. 

SHOW 

store has, and at the same time add a little more dig- mone rene i ieee 

nity, a little more chic, than is found in, let us say, ore 

Klein's Union Square emporium. i 

The simple floor plan is self explanatory. Hats, bags at ie 

and other accessories are in open bins within easy = Ye 

reach of the customers. Dresses are hung in a wide | SEPM ta 

arc on an open rack in the rear. Selection made, the an — —~ ——— -———— 

lady takes her choice to the counter in the center 

where she pays and her bundle is wrapped. DLAN 

Two or three floor supervisors, strategically placed, 

prevent the place from becoming a finishing school 

for shoplifters, but you'd better keep your eye on 

your purse, anyway. It also takes a tenacious spirit 

to cling to the slip you've picked. There are hazards 

in getting bargains, even in an Alfons Bach-designed 

self-service shop. 

Lighting and clear labeling of departments are par- 

ticularly crucial when a woman's on her own so she 

can find her way about without nagging the few sales 

people. Counters are flexible so departments can be 

changed around seasonally, the appearance of the 

interior altered at will. 

FLEXiISLE WHEL UN! oe 

THIS SELF-SERVICE DRESS SHOP EVOLVED FROM EARLIER AND 

SUCCESSFUL STORES RUN ON THE SAME LINE, AND THE WELL-ESTABLISHED 

SUPERMARKET FOR FOOD. 
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SCHEMATIC LAY-OUT -- AUTO- SERV FOOD MARKET 

OPERATIONS ARE LARGELY MECHANIZED, CONCENTRATED IN SHOP SPACE. 

THE CUSTOMER LUXURIATES AMONG DISPLAYS OF UNTOUCHABLE SAMPLES. 
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PREPACKAGED MARKET 

1] COHNER & LIPPINCOTT 

HE Auto-Serv has nothing to do with having , 

Sundae brought to you while you sit in your co, 
It's Mr. Paul M. Farmer’s dream of a super super. 

market, which he took to J. Gordon Lippincott to make 

into paper-and-ink reality. 

This is the way it works: You go to market and find 

yourself in a room fixed up rather like a Museum of 

Modern Art show. Samples of prepackaged foods 

(everything is prepackaged in the Farmer merchan. 

dising plan so you may neither nibble, pinch or sniff 

things till you’ve bought them) confront you, sanitary 

behind glass. Under each sample is a covey of 

tickets. If you want a box of Wheaties, you help you: 

self, not to Wheaties, but to a ticket. When you've 

got what you suppose you need, you turn in your 

tickets to the cashier, who is only partially enclosed 

in glass but pretty sanitary anyway. She pushes 

your tickets into a machine which figures what you 

owe and at the same time sets in motion a Rube 

Goldberg machine in the next room. This joggles 

items onto a conveyor belt, never mind how, and 

they roll along to the bagging department. All this 

takes as long as it takes to make change. 

If there is a weakness, it is to suppose that cabbages 

will all be identical forever to oblige super-marketers. 

From the designer's standpoint it gives a chance to 

go to town on new materials and streamlining, safe 

in the knowledge that no stray tomato will ever mar 

the frigid beauty of his concept. 
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ASSEMBLED LARGELY FROM PLYWOOD AND STRUCTURAL GLASS, THIS 

SMALL ICE CREAM BAR, FLAVOR OF THE MONTH DISPLAYED ON ONE 

CORNER, IS A SIMPLER VARIANT OF THE IMPOSING STRUCTURE BELOW, 

USES MANY IDENTICAL PARTS, ESPECIALLY IN SERVICE SECTION. 

COMPLETE WITH ITS OWN ROOF, A SUBSTANTIAL STRUCTURE IS THIS 

DRUG STORE UNIT FOR DISPENSING NATIONAL DAIRY PRODUCTS. IT HAS 

AN ELABORATE SYSTEM OF FLUORESCENT LIGHTING WHICH FLOODS 

THE SODA SIPPER AND THE TRADE MARKS AND THE JERKER WITH GLORY. 
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FLAVOR OF THE MONTH 

12 PETER MULLER-MUNK 

DOPTING machine-engine technique, Carnegie 

Institute of Technology's Peter Muller-Munk has 

designed a series of ice cream bars for National 

Dairy, assembled out of various identical parts. The 

way these are combined makes the visual differences 

between the bars. The two on this page have been 

gotten together out of essentially the same materials, 

using the same lighting arrangements, yet the one 

below is ambitious, the one above at the left is rela- 

tively simple. Either one can be installed, intact, in 

a drug store, department store or roadside stand. 

The bar below has its own plywood roof and an 

illumination trough below the Sealtest emblem. Pre- 

fabricated boxes, under the ceiling, overhang a mir- 

ror. The interior of each box is equipped with flu- 

orescent lighting to brighten up the signs as well as 

the glassware and dispensing and rnixing devices. 

Fluorescent lighting is also employed directly under 

the overhanging front of the bar, down its entire 

length. Structural glass and plywood are calculated 

to give the unit strength. 

The smaller design has a free-standing counter, fluted 

back from customers’ knees, virtually the same serv- 

ing arrangements as the larger job, though it lacks 

the impressive ceiling and many of the lights. 

There are more versions than these, but all variations 

on the same theme. So far they exist on paper, but 

models are to be built shortly and tested, presumably 

with real ice-cream, real clients. 



TEXAS HOUSE 

13 MACKIE AND KAMRATH 

ESIGNED for a client who shared 

the conviction of Karl Kamrath, 
_—— A.LA., that his house should conform 

to the vast reaches of his ranch land, 

extend along the broad horizon. Depth 

also was striven after. The plan pro 

vides for free-and-easy living, as pre 

ferred in Texas. Not shown, but actually 

included, is a thick-walled basement to 

serve as a retreat from the hot summer 

day. The cool, closed-in space is in 

sharp contrast to the torrid open spaces A MAN’ 
j PLAN 

.  f—nAr I , ' : 
laa. x ae | <1 outside, and the architect hopes it may 

: Ko, =” “GB be a solution of a difficult local problem. 
os. oF In every word he writes about the proj- 

. : ~ ect, in every line of his drawing, Kam- 

| DESIGNED FOR WIDE OPEN SPACES, THE TEXAS HOUSE STRETCHES OUT tath’s interest in and enthusiasm for 
ACROSS THE HORIZON. HAS A BASEMENT RETREAT AGAINST HEAT. the Southwest is manifest. He is trying 

to find an ultimate architectural formula 

for the country he loves, and he believes SPEC 

that this long, low house is a step in its 

logical evolution. 

FOR THE COMMON MAN 

14 IAN REINER 

OR the common man Jan Reiner 

replaces rectangular rooms by one 

large space subdivided for various ac- 

tivities. Main traffic lanes are indicated 

on the plan and off them are bays for 

conversation, games and the like. These 

bays are flexibly furnished so that indi- 

vidual pieces may be interchanged. 
His modern furniture is not a matter of 

horizontal lines, chromium tubes, lami- 

nated plywood and the theatrical slick- 

ness of a beauty parlor. It is gay, 

sincere, informal, according to its de 

signer. He dotes on sectional furniture 

which can be arranged variously, is in- 

terested in the concern with human pro 

portions and mechanical improvements 

demonstrated in ‘plane and train fur 

nishings. Therefore he would use reed 

webbing, latex upholstery glued to 

molded forms or demountable uphol- 

stery standardized to fit sectional units 

made of wood, metals or plastics. 

74 
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SPECIALLY DESIGNED, COMBINATION CALL BUTTON FOR WAITERS AND CLOCK. 

TO THE POPCORN TRADE 

IN PEACE 

15 GORDON OBRIG 

UT of Mr. Gordon Obrig's loathing 

for having waiters hang over his 

shoulder and his hatred of being late 

for the theatre, grows this “drinkery” 

where menials are summoned by bell, 

show times are announced on an elec- 

tric sign. He also dislikes drinking at 

high tables, so substitutes low ones and 

easy chairs. 

Construction notes: simulated marble 

flooring is carried onto one wall. One 

partition of mahogany poles is crossed 

with glass, another holds brass flower 

pots. The fireplace is raised so it can 

be readily viewed from the lowest chair. 

It is of fieldstone with a hammered cop- 

per hood. One wall is covered with red- 

wood or birch planks, set at an angle so 

that lighting fixtures are concealed. An- 

other is of fieldstone. On the floor is 

coconut or sisal matting, in large 

squares. It's a man’s world. 

16 PAUL THIRY 

RITES Paul Thiry, A.LA.: 

To the discriminating popcorn 

trade. GREETINGS. 

1. Body all plastic, clear and colored, 

the upper portions translucent and 

lighted. 

2. Folds up for mobility. . . . Folds down 

for utility. 

3. The customary whistle is retained, 

the tone a little shriller. 

4. Greater service, more light and air. 

(Why be cooped up? Give the customers 

a break, let ‘em sit.) 

Tony, the popcorn man, also dispenses 

a line of hot dogs, ice cream, candy and 

cigarettes (this is postwar) as the plan 

shows. Along his ridgepole parade 

seven dachshunde, tails on the alert. A 

dog is still a dog in the popcorn trade. 

Otherwise INTERIORS can only report 

that’ Mr. Thiry seemed in good health, 

and cheerful, when we last saw him. 



A GLASS TOWER SERVES AS SIGN, ILLUMINATION AND ROUTE-FINDER 

OUTSIDE THE MAIN BUILDING OF THE STOP-OVER CAMP, ONE OF A CHAIN. 

CABINS ARE DESIGNED TO GIVE LOTS OF FRESH AIR AND SUN AND MAKE 

IT POSSIBLE TO UNLOAD YOUR LUGGAGE COMPARTMENT UNDER COVER. 

ONE OF INNUMERABLE POSSIBLE ARRANGEMENTS OF THE UNITS OF THE 

CAMPS, WHICH WERE DESIGNED TO FIT ANY SITE BESIDE A HIGHWAY. 

CHAIN STOP-OVER CAMPS 

17 GEORGE DAUB 

RCHITECT GEORGE DAUB has designed a tourist 

and trailer camp which will fit any site, for a 

company planning to operate a chain at 250 to 300 

mile intervals on main highways. Dominating it is 

a glass tower for general illumination, showing a map 

with route numbers and locations of the other camps. 

By this system you can travel cheap and with a 

minimum of argument about where to stop. When 

you arrive the struggle to find a garage, restaurants 

and even amusement will be eliminated. Nor will 

you have to have the usual battle with luggage. Each 

camp has its service station which will fill-her-up, 

check oil, water, etc.; each camp cabin will have 

comfortable beds, maximum ventilation and sunshine, 

intercommunicating rooms for families, shelter over 

the car's luggage compartment. It is hoped that 

swimming pool and movie concessions will be set 

up, to be patronized by nearby townspeople as well. 

On the operational end, the site can be an inexpen- 

sive one, so long as it's on a through traffic artery. 

The service station will supply heat and hot water 

for the cabins. Restaurateurs will run the cabins, as 

part of the restaurant concession. 

The designer has created flexible units which can be 

expanded with success. His main group is brilliantly 

lighted to bring in the business of people, timid after 

nightfall of dark, unknown places. He uses glass 
extensively to lure the weary waytarer off the road 

with sights and cheer. 



RAMP TO MEZZANINE, ARTFULLY SET WITH ATTRACTIVE DISPLAY CASES. 

SALES 

[ ) ° 

PLANS SHOWS HOW RAMP CAN 

BE FITTED INTO SHOE STORE. 

SHOE STORE 
scare Ye" «1'-0" 

LOOKING DOWN INTO THE LOWER LEVEL OF THE SHOE SHOP, WHICH MIGHT 

CONTAIN SPORTS OR CHILDREN’S SHOES. NOTE GLASS-SUPPORTED CASES. 
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RAMPING ‘ROUND STORES 

18 GEORGE COOPER RUDOLPH 
& ASSOCIATES 

AST November Fortune said that Mr. Edgar Kauf- 

mann, of Pittsburgh's Kaufmann's store which sold 

37 million dollars’ worth of merchandise during the 

past year, thinks his branch department stores should 

be three-storied with ramps instead of elevators. 

So happy does this idea seem to the architectural 

and design firm of George Cooper Rudolph & Asso- 

ciates, that they offer two developments of it in these 

two drawings, the one a department store mezzanine 

(above), the other a shoe shop (below). Though ramps 

are space consuming, they can serve a larger pur- 

pose than just as means to get from floor to floor. 

They can be wound round display cases or they can 

be studded with show windows, so that the customer's 

susceptibilities are played upon even in transit. 

Mr. Rudolph has ideas about display cases, too. In 

the shoe shop he has suggested that they be sup- 

ported by glass, so they seem to float. Thermopane, 

either double or triple thickness, running the full 

height of the cases on either side, would provide 

sound support, he notes. The ramp, beside saving 

elevator operators’ wages and elevator operating ex- 

pense, has a subtle effect on the clients who walk 

them. Since they are rarely found in anyone’s home, 

they make the store as gala and unreal as a castle. 

Also, since it is neither graceful nor particularly safe 

to gallop up and down them, they induce a leisurely 

mood, fine build-up for buying. 
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ENTERTAINMENT AREA 

19 KETCHUM. GINA & SHARP 

IKE many other projects in this issue, this Interior 

to Come is to come, positively, come the end of 

the war, and the architects are naturally excited 

about it, since grateful as they are for their grow- 

ing reputation as retail store specialists, yet they 

want people to know that they are still equipped 

to design a residence of any given size at any given 

moment or place. 

For purposes of design study, the house was divided 

into five areas: 1. Entrance court and parking space 

for guest cars. 2. Service area including kitchen and 

maids’ quarters. 3. Children’s wing, with a study 

and lavatory next to the entertainment area. 4. Living 

quarters on the second floor, containing master bed- 

room, guest room, dressing rooms and baths. 5. The 

entertainment area. It is only the latter that is shown 

on this page, but all the headaches that the detailing 

of its solution entailed were repeated in all four other 

areas, plus the additional headache of fitting all five 

of them into a unified whole. 

The clients are affluent, and had very special re 

quirements: 1. They do a lot of what they call “in- 

formal entertaining,” which means that they fre 

quently have to seat twelve people at dinner. 2. The 

wife is a bridge fiend, the husband loathes the game. 

3. They love outdoor living, but dislike mosquitoes. 

4. They are what might be called passive music 

CONTINUED ON PAGE 108 
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DINING SPACE FOR TWELVE, FREE-STANDING COAT AND LIQUOR CABINET 

AND MAIN LIVING SPACE ARE ALL SHOWN IN THIS DRAWING. 

yy 

SHOWING CONCEALED CEILING SPOTLIGHTS AND FIREPLACES, BACK 

TO BACK. 

GENERAL PLAN OF THE ENTERTAINMENT AREA 

INTERIORS 
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LUXURY SHOP—PATIO PLAN 

20 GEORGE FARKAS 

LTHOUGH Mr. Farkas’ dream dress shop is 

bounded by conventionally rectangular walls, 

the interior has the informality of a Florida patio. In 

fact its long-haired green carpets are very like grass, 

and are divided by squared cork flooring like tiled 

paths. As a result the showroom falls into interesting 

patterns lending themselves to various groups, some 

intimate, some general. 

For selling expensive gowns, the designer utilizes 

— plenty of light, from two big windows, indirect and 

spot artificial lighting; a minimum of drapery and 

pattern; quiet colors, high-lighted sparingly, so there 

is no competition offered the merchandise. 

Much glass and mirror is used, but one translucent 

glass wall is purposely not carried to the ceiling in 

the interests of good ventilation. Mr. Farkas, though 

he previously practiced in Paris and London, has be- 

come identified with the Florida picture, understands *“/4*** 

its problems. With the local climate in mind, he has 

taken pains to allocate ample space to the five fitting 

rooms, and arranged them at convenient points. 

It is interesting to note that designers who are busy 

contriving free forms for store interiors, inevitably 

come up with remarkably generous, if odd-shaped, 

storage sections, simply in the course of masking out 

the rigid, static outer walls. This is particularly true 

in this case, where, back of a large sophisticated 

mural, and various curved partitions, fitting rooms 

and stock-hanging areas are formed automatically. 
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THE PLAN REVEALS HOW IN GEORGE FARKAS’ LUXURIOUS FLORIDA DRESS 

SHOP, PLASTIC ARRANGEMENTS OF PARTITIONS RESULTS IN EXCELLENT 

STORAGE SPACES AND AMPLE FITTING ROOMS, AS WELL AS VERSATILE 

SEATING GROUPS, GENERAL AND PARTICULAR, IN A LARGE, OPEN AREA. 

THE DESIGNER BELIEVES THAT THE SOUNDEST WAY TO MERCHANDISE 

CLOTHES IS TO MAKE A BACKGROUND OF INTERESTING BASIC MATERIALS, 

AVOIDING GREAT CLUTCHES OF DRAPERY AND COMPETITIVE PATTERN AND 

BRIGHT COLORS WHICH MAY CLASH WITH THE CLOTHES TO BE SHOWN. 
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QUADRANT-SHAPED BATHROOM OF LAMINATED PLASTICS. 

PLASTIC BATHROOM 

Zi SUNDBERG- FERAR 

HE plan of this bathroom is like a slice of pie, a 

quadrant, with the tub at the apex, and toilet and 

lavatory around the rim. Most interesting is the fact 

that the walls and most of the fixtures are made of 

the new low pressure laminates, such as the plastic 

impregnated plywoods that made the Mosquito 

bomber and the PT boat possible. The stuff doesn’t 

rot or chip, corners are rounded for easy cleaning, 

and since permanent colors and textures are possible 

the whole thing can be bright as a bandwagon. At- 

tention is called to the swingaway stool under the 

lavatory. Lighting is indirect, overhead, but with 

direct spotlighting on the three-way mirror. The 

double shower head is adjustable to any height, and 

the oval bathtub provides seating space on the cor- 

ners so that you can soak your feet in comfort; a 

great convenience for shopgirls, policemen, and bar- 

tenders, if they know each other sufficiently well. 

80 

A RESTORATIVE FOR MEN 

22 PEGGY ANN ROHDE & BETSY McMILLEN 

HE office of Gilbert Rohde is being continued by 

his widow. It was while suffering from the ex- 

hausted feeling that this big job induces that Mrs. 

Rohde and her associate, Miss McMillen, got to talk- 

ing about the treatments in relaxation and rejuvena- 

tion with which such institutes as Elizabeth Arden 

and Helena Rubinstein tempt weary women. Why 

not, they argued, offer the same sort of treatment for 

tired business men? Drawings on this and the op 

posite page are the result. 

You will notice that it doesn’t look at all like a 

gymnasium. There isn’t a punching bag or an elec- 

tric horse in sight. It does look quite a lot like the 

place Ponce de Leon was looking for (including the 

waterfall) and it is all based on the theory, so per- 

suasively presented by Mesdames Arden, Rubinstein, 

etc. that complete relaxation plus what they call 

“passive exercise’ can be just as effective as a stiff 

game of handball, and much easier to take. 

Secret of the whole set-up is the All Purpose Chair, 

illustrated on opposite page. As the caption shows 

this hybrid by a barber's chair out of a hospital bed 

is motor driven, equipped with a radio speaker, read- 

ing light, book rest and telephone, and is adjustable 

to the most intricate positions. One of these chairs 

is in each of the alcoves that surround the central 

swimming pool shown in the detail plan. A client, 

making his first visit to the Gentleman's Restorer, goes 

CONTINUED ON PAGE 104 
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A BOUTONNIERE TREE, FROM a | 

WHICH THE CLIENT CAN PICK ; 

HIS OWN POSY, IS THE | 
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GENTLEMAN’S RESTORER. | 
‘ a 

Ses | 
a 

x 

PLAN OF 

AND WA 

INDIVID 

FOR THI 

telepho 

mirror 

boutonn 

lights ~ 

ENTRAI 

UNREC! 

THE RI 

COUNT! 

PERSP! 

ABOVE 

RUG | 

INDIRE 

‘| 
il A 

aii 

Se oo ee 



PLAN OF THE SOLARIUM, SHOWING SWIMMING POOL 

AND WATERFALL, SUN TERRACE, LIBRARY, AND eters on webs eed deed 

INDIVIDUAL RESTING ROOMS, WITH SUGGESTIONS waaeeasine+ 

FOR THEIR DECORATION. 

mMevies projected 
on esiting trom 
abeve 

lockers,etc. 
sf 

telephone booths 

mirror alcove 

boutonniere tree 

lights 

ENTRANCE AND EXIT IS MADE PAST THIS WAITING ROOM. NOTE THAT THE 

UNRECONSTRUCTED NEWCOMER IS ONLY SEEN BY THE DESK ATTENDANT. 

THE REFINISHED PRODUCT STRIDES MANFULLY OUT PAST THE GIFT 

COUNTER AND OVER THE WOLFSKIN RUG. 

PERSPECTIVE RENDERING OF THE WAITING ROOM, SHOWN IN PLAN 

ABOVE, WALLS ARE IMITATION VERDE ANTIQUE MARBLE. WOLFSKIN 

RUG IS AN INTERESTING GRAY. GIFT COMPARTMENTS ARE 

INDIRECTLY ILLUMINATED. 
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hair treatment 

— attendant’s 

wagon connects 
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collapsible arm with 

/ connection tor table 

4 ‘| or reading stand and 

countersunk controls 

for chair operation, 

radio, movie , liqhts, 

and pillow 

, telephone 

yhospital bed mattress 

washable cover 

tipper 

chair in fired location may be raised. lowered, revolved 

acd hinged as shown by means of electric motor 

JUST A FEW OF THE USES OF THE ALL PURPOSE CHAIR WILL 

BE FOUND LETTERED ON THE ABOVE DRAWING. IT 

COMBINES THE FEATURES OF A HOSPITAL BED, A BARBER’S 

CHAIR AND A POSTWAR AIRPLANE SEAT. 
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COMMUNITY CHURCH 

23 R. M. SCHINDLER 

HE Bethlehem Baptist Church and Community 

Center is to serve a small negro community which 

owns a modest city lot, encumbered by an old resi- 

dence. This, architect Schindler has incorporated. 

So as to have space for the Center, the Church was 

set on the corner of the lot. It has two wings which 

seat the worshippers. These result in a patio which, 

together with the roof terraces, afford attractive space 

for outdoor gatherings. 

If attendance is sufficiently large, the class room may 

be used as a part of the church, materially enlarging 

its capacity. 

Both the outside and inside of the walls will be sur- 

faced with a slab material which comes in long sec- 

tions. Mr. Schindler is having this applied horizon- 

tally, as the drawings reveal. This material has sound 

absorbent qualities which will help the acoustics of 

the church. 

Although at first glance the building doesn’t look a 

bit like a church, the superstructure is cruciform, the 

mood, if not devout in any conventional old-world 

sense, is serious and purposeful. Most compelling fea- 

ture of the design is the breaking with clichés in 

order to utilize a limited area sensibly, and so that 

it will give pleasure to the members of the community. 

It must be remembered that the locale is California, 

so that this building is probably unique of its sort, in 

its outdoor aspects. 
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SUBWAY DINER 

24 MAJESKA 

Pullman car home, has submitted a diner for 

subways to New York City authorities. A cook and 

server are all the attendants required. Signal lights 

on the station indicate, before the train pulls in, how 

many additional diners can be accommodated in the 

car which can take care of 51 strap-hangers grate- 

tully seated at one-armed chairs, with their trays be 

side them, or on upholstered siools at tables. 

The car has electric ranges and ample refrigerators, 

so this is to be no mere sandwich-and-pop affair. 

Majeska suggests that the car be operated day and 

night, to keep swing shifters well fed and happy. 

STRICTLY CAFETERIA, THE DINER FOR NEW YORK CITY SUBWAYS HAS 

ROOM FOR 51 HUNGRY COMMUTERS AT A TIME, SEATED AT TABLES OR AT 

ONE-ARMED CHAIRS WHERE THEY CAN SET THEIR TRAYS DOWN. 

EXTERIOR OF THE CAR CONFORMS IN GENERAL TO ORDINARY SUBWAY 

CARS, BUT IS AIR CONDITIONED. DOORS NEED NOT BE OPENED AS 

OFTEN AS OTHER CARS SINCE PASSENGER-DINERS GET LONGEST RIDE. 

” 



SHEAF OF 

25 HARVEY PROBER 

IDEAS 

X-COAST GUARDSMAN PROBER contributes 34% 

ideas: 

1. Potato-shaped ‘free form’ sofa has no permanent 

back to obstruct the view, no sharp corners to catch 

the unwary. At a party, as an overblown hassock, it 

can seat eight in comfort. Fitted with the removable 

backs, right, it turns into a series of armchairs. The 

designer insists it can sleep two in comfort, but how 

to anchor bedclothes, deponent sayeth not. 

2. Occasional table, top, which seems to clip to sofa. 

Built of steamed plywood with liquor and cigarette 

proof finish, it will fit at any point around the circum- 

ference, occupies practically no floor space and 

should be extremely cheap to manufacture. 

3. The traditional file cabinet on easy-operating run- 

ners with front slanted forward to look prettier and 

provide a top shelf. Could be used as bookcase, radio- 

phonograph, private bar or what you will. 

3¥%2. Mr. Prober’s version of the designer's beloved 

bulletin board is set out from the wall 4 or 5 inches, 

allowing for theatrical back-lighting and interesting 

shadow effects. Like the sofa it has a free form, but 

otherwise serves the purpose traditionally associated 

with any other bulletin board. 

THE CLIP-ON TABLE DOESN’T REALLY CLIP ON TO ANYTHING, BUT FITS 

THE CIRCUMFERENCE OF THE BIG CENTRAL SOFA SO NEATLY THAT IT 

SEEMS TO. ADVANTAGES: IT IS PROOF AGAINST LIQUOR AND CIGARETTES 

AND, BEING VERY SIMPLE IN CONSTRUCTION, SHOULD BE CHEAP TO MAKE. 

ON THE OVERGROWN HASSOCK IN THE CENTER OF THE LIVING ROOM 

PICTURE, SEPARATE SEATS CAN BE ARRANGED, LIKE BED BACK-RESTS. 

THESE MAKE IT POSSIBLE TO TURN COUCH INTO ANY NUMBER OF 

ARMCHAIRS, TO FIT THE OCCASION, SUIT THE FAMILY. 

THE LIVING ROOM INCORPORATES MR. PROBER'’S IDEAS: 

THE BACKLESS CENTER SOFA WHICH CAN BE TURNED INTO 

ARMCHAIRS OR BED, HAVE SMALL TABLES FITTED TO 

ITS CIRCUMFERENCE, THE FILE CABINETS FLANKING THE 

FIREPLACE AND THE OVERMANTEL BULLETIN BOARD SET 

AWAY FROM THE WALL A FEW INCHES SO THAT LIGHTING CAN 

BE INSTALLED BACK OF IT. 

THE CABINET FRONT OPENS TO EXPOSE A SMALL INNER 

SHELF AT THE TOP, INTERIOR DRAWERS. COULD 

EASILY HOUSE A RADIO, RADIO-PHONOGRAPH OR 

COLLECTION, INSTEAD OF THE BAR FIXINGS SHOWN. 
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IN SIDE 0 U T 

26 ROSS-FRANKEL. INC. 

OSS-FRANKEL started in 1935 bringing the in- 

terior of a store out to the exterior, creating the 

open-faced front. This firm concentrates on arriving 
at a continuity between indoors and out, feels that to 

do this most successfully, stuffing windows with gin- 

gerbread decor and merchandise must be avoided. 

Two new products which they use to achieve their 

effects are Frankelite, an enamel metal which comes 

in a wide range of pastels and Plastique Glass which 

can be incorporated in bulkheads and facades. This 

last is made in convex tiles and convex and concave 

fluted segments. It makes it possible to do away with 

objectionable supporting members, which cut into 

the vista. Till the war's end these products will not 

be generally on the market, but will be employed 

only by the Ross-Frankel firm. 

The three store fronts shown are designed for jewelry 

and accessory shops, the one at the foot of the page 

intended for a corner site. All three have outdoor show 

cases, set into the outer walls and free-standing. They 

are all lighted from within to dramatize the merchan- 

dise they contain. Two of the fronts have a decided 

overhang to protect window shoppers from the ele- 

ments. Slim vertical columns support cases, are 

architecturally pleasant. 

DESIGNED FOR A CORNER SITE, ENTRANCE DOORS ARE FLANKED BY 

ANGLED SHOW CASES LIT FROM WITHIN AND A CENTRAL CASE IS 

SUPPORTED BY TWO SLENDER PILLARS, RUNNING FROM THE PAVEMENT 

UP TO THE WIDE PROJECTING ROOF, WHICH PROTECTS CUSTOMERS. 

THE FACADE OF THIS SHOP IS CUT BACK DEEPLY FROM THE BUILDING 

LINE, LEADING CUSTOMERS IN TO THE ACTUAL DOORWAY BY 

INTERESTING THEM IN THE EYE-LEVEL DISPLAY CASES RANGED ROUND 

THE ENTRY COURT. ONE STANDS FREE IN THE CENTER OF IT. 

SUGGESTED FOR A SMALL SHOP IS THIS TREATMENT OF THE FRONT, 

ANGLED BACK ON ONE SIDE. DISPLAY AREA IS LIMITED TO RECTANGULAR 

BOXES AT THE PROPER HEIGHT AND THESE ARE CAREFULLY NOT 

OVERSTUFFED WITH EITHER MERCHANDISE OR EXTRANEOUS DECORATION. 
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IN THE NEAR FUTURE, ONE SEGMENT OF 34TH STREET SHOULD LOOK 

LIKE THIS, AN ULTRA-MODERN DISPLAY BEHIND GLASS FOR AN 

ULTRA-MODERN LINE OF FURNITURE, FABRICS, GIFTS, LAMPS, ETC. 

PROPOSED OPEN-FRONT DESIGN IS BEST SUITED TO JOB OF THIS SORT 

MERCHANDISING MODERN 

27 jOSt A. FERNANDEZ 

86 
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EW firms have been so relentlessly faithful to one 

style of merchandise as Modernage, through 

whose doors a cabriole leg has never passed. But 

only now has it gotten round to having designed a 

store which embodies its aesthetic principles and 

which will soon, on 34th Street East, provide an ap 

propriate setting for its wares. 

José A. Fernandez, A.I.A., long an exponent of the 

open-front shop, has contrived in block-deep space to 

arrange a series of departments so that selling be 

gins at the sidewalk, with gift and furniture displays. 

leads gradually into elaborate fabric and room set 

ups. Space is used fluidly. There are few solid 

boundaries or real interruptions. A variety of con- 

temporary architectural formulae have been invoked 

for their dramatic values: egg-crate ceiling, fluted 

screens, plate glass partitions, spaced poles and a 

variant of ship’s knees. Color photographs, specially 

illuminated are calculated to reassure the timid who 

wonder if they'll like modern furniture after they ge 

it home. 

There is more to this shop than shows on the plan 

opposite. The gift department, which begins in the 

window, goes on up to the mezzanine, which also 

houses additional room settings. These last ate 

treated throughout as compartments off a main gal: 

lery, each one only partially partitioned off from the 

next, so that rooms are suggested rather than built. 
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ROOM DISPLAYS HAVE MODERN BACKGROUNDS, ARE SEEN FROM A ARCHITECTURE SERVES DISPLAY BRILLIANTLY IN THE DRAPERY FABRIC 

GALLERY WITH EGG-CRATE CEILING OVERHEAD. BETWEEN THEM ARE DEPARTMENT. YARD GOODS ARE CASUALLY DRAPED FROM SWISS-CHEESE 

NO REAL HARD-AND-FAST PARTITIONS, BUT MODERN ARCHITECTURAL HOLES IN PLYWOOD JOINTS, A MODERN REMINISCENCE OF FLYING 

DEVICES LIKE THE SVELTE UPRIGHTS USED HERE BETWEEN LIVING AREAS. BUTTRESSES. BOLTS ARE LAID OUT ON LOW SHELVES IN EASY REACH. 
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A BREAK IN THE ROOM DISPLAYS IS FURNISHED BY A VESTIBULE 

NEAR THE 33RD STREET END OF THE STORE, WHERE PLANT BOXES 

ATTACHED TO UPRIGHT POLES PREPARE THE CUSTOMER FOR A NEW 

BURST OF MODERN LIVING ROOM FURNITURE. NOTE FLUTED SCREEN 

THE PLAN AT THE LEFT REVEALS NOT ONLY HOW CLEVERLY ONE 

DEPARTMENT FUSES INTO THE NEXT, WITHOUT ENTIRELY SACRIFICING 

THE PRIVACY DEMANDED BY A LADY TRYING TO MAKE UP HER MIND. 

BUT ALSO HOW OFFICES HAVE BEEN ALLOWED FOR AT STRATEGIC 

POINTS, WITHOUT CUTTING TOO DEEPLY INTO THE NARROW SPACE 

AFFORDED BY THIS BLOCK-DEEP STORE. 



GOODBYE AGAIN 

28 T. H. ROBSJOHN-GIBBINGS 

RUE to his manifesto, Mr. Robsjohn-Gibbings pro- 

duces a living-dining room totally devoid of 

minutiae, except for one rather surprising sofa 

cushion. Any resemblance to a private art gallery 

is purely coincidental, arises from a wall-long stretch 

vf glass broken only by heavy teakwood posts. 

The family Mr. Robsjohn-Gibbings has in mind does 

not like large parties. The designer sets six chairs 

around the dining table, and arranges to seat six in 

the living room, which should please the servants. 

The fireplace wall and facing bookcases are bleached 

teakwood, dining room walls gray. Patterned rugs 

are gray, yellow, white and living room draperies 

are bright yellow. With the greatest of chastity, Mr. 

Robsjohn-Gibbings abjures curtaining the big win- 

dow, or fussing up his scheme with such knick-knacks 

as serving tables, sideboard, chair-side tables or other 

petty comforts. The only intrusion of pattern into 

this austere interior is in the art and the rugs and the 

books. In place of it he relies on textures for such 

warmth as the room has: glass, the grain of wood, 

the linen of draperies, the deep pile of floor coverings 

and the suitably cold surface of the massive marble 

pedestal supporting a piece of sculpture. 

88 

LIT BY A WALL-LENGTH OF GLASS, THIS LIVING-DINING ROOM SHOWS A 

DETERMINED MODERNIST IN HIS MOST MONASTIC AND AUSTERE MOOD. 

NO EXTRAS IN THE WAY OF FURNITURE CLUTTER UP SPACE. SIX CAN SIT 

DOWN TO DINNER, AND JUST SIX CAN GATHER AROUND THE FIREPLACE. 
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DESIGN - COORDINATOR 

29 MULLER-BARRINGER 

HEN a new design firm appears (Mrs. Barringer 

and Mr. Muller are late of Dorothy Draper, 

Inc.), it can best show its mettle in the set-up of its 

own offices. The one sketched here is as full of ideas 

as a Jack Horner pie, a successful blend of tradi- 

tional and modern design. The client is soothed and 

charmed first, then gradually becomes aware of the 

extreme efficiency with which his commission is 

handled, thanks in part to the ingenious physical ar- 

rangement of the office. In the foyer a receptionist 

greets you from back of shutter doors, split across 

like Dutch doors so that the bottom can be closed 

while the top remains open. A panel mirror wall 

opposite gives her visual command of all-comers so 

no one is overlooked. 

You are shown into an ante-room, after which build- 

up comes the piéce de resistance, the circular confer- 

ence room. Particular attention has been given to 

having luxuriantly comfortable furniture (upholstered 

in various grays), again the soothing theme, and a 

simple color scheme so that projects will show off 

well. There are three seating groups arranged within 

CONTINUED ON PAGE 106 

ISOMETRIC ENABLES YOU TO LOOK INTO TWO FOYERS, CIRCULAR 

CONFERENCE ROOM AND WORKING OFFICES OF NEW DESIGN FIRM, 

SEE INNUMERABLE IDEAS. 

THE CONFERENCE ROOM AS SEEN FROM BEHIND MRS. BARRINGER’S 

DESK. NOTE WONDERFUL COMFORT OF APPOINTMENTS FOR CLIENTS, 

ELEGANT ATMOSPHERE. 

DESIGNERS’ OFFICE, ALSO ELEGANT 

BUT INGENIOUSLY PRACTICAL, 

BUSINESS-LIKE. 



FATHER’S RETREAT 

30 j|OSEPH ARONSON 

N June 16th the family moved into its remodeled 

farmhouse. On June 17th father decided he'd 

been slighted, lived thereafter for the moment when 

he could move into the barn, not to sleep with the 

cows, but to arrange his own things his own way. 

The barn is furnished by father, for father, with a 

7-foot Formica topped desk and cabinets, work 

bench surrounded by plain maple-planked surfaces, 

wood working machines, a center table for clutter. 

The woodworking machines are on the long side, 

since father’s old shop in the basement had every- 

thing except room to swing a panel. 

Windows are big as possible (Thermopane against 

heat loss, and father’s thinking about solar heating 

to be fitted between the ancient 12’ x 12’ posts, while 

getting along with a fireplace and heater pro tem). 

The large windows are fixed, only the smaller ones 

and the doors open. Father likes to (and can here) 

carpenter, paint, store and play records, keep books, 

fishing and hunting gear and barbecue stuff and 

various other moss collected through thirty years. 

It is interesting to note that father intends to collect 

no moss in the way of furniture. He looks forward to 

having upholstered pieces which are light and look 

light, with foam rubber upholstery, easy, low con- 

tours. He does not want to retreat to a shabby replica 

of a men’s fishing club. He wants lots of space, lots 

of storage, comfort and in his own way, considerable 

style in the best modern manner. 
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THE PLAN SHOWS HOW FATHER FIXED UP THE BARN, BUT MORE, IT 

INDICATES WHAT COULD BE DONE WITH ANY OLD BARN YOU HAVE AROUND. 

THERE’S LOTS OF GLASS SET INTO THE WALLS OF FATHER’S BARN AND 

WILL BE MORE WHEN HE GETS SOLAR HEATING STUDIED OUT. IN THE 

MEAN TIME HE HAS CONCENTRATED ON MAKING A ROOM WHERE HE CAN 

WORK AND RELAX WITH LOTS OF SPACE AROUND HIM. HE CONFINES 

CLUTTER TO A CENTRAL TABLE, EVERYTHING ELSE IS BUSINESS-LIKE. 
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OW long the peoples of the world have been 

using products of clay is unknown, but without 

doubt ceramics-making is the oldest industry, fur- 

nishing domestic utensils and structural products long 

before the advent of metals. The ancient walls of 

Thebes, probably built more than 6,000 years ago, 

depict the Egyptian god Ptah as fashioning the egg 

of the world on a potter’s wheel, and the craftsmen 

to whom that artistry is credited designed their pic- 

ture from an already age-old prehistoric legend. 

Many phases of the ceramics industry have devel- 

oped only slightly since the time of the ancients and, 

in general, methods and modes of fabrication, use 

of the potter's wheel, and firing are quite the same. 

Discoveries of better ingredients, such as kaolin, de- 

velopment of the continuous kiln, and more advanced 

production methods have resulted in manufacture of 

better and cheaper products, but as a whole the 

same general principles have been passed down 

through the ages. 

War's stimulus on industrial America has had an 

enormous effect on the industry—shortages of raw 

materials and labor have brought out true American 

inventiveness, in many instances doubling and 

LEFT: STEADYING A NEW FORM ON THE JIGGER 

USUALLY BEGINS WITH LIQUID PLASTER. PHOTOS 

COURTESY OF PRATT INSTITUTE. 

RIGHT: SLIP IS POURED INTO A PLASTER MOLD, 

ADHERES TO INSIDE SURFACES TO MAKE, 

WHEN THE MOLD IS REMOVED, A HOLLOW FORM. 

SPINNING A NEW TEA CUP FORM ON A 

JIGGER, USING A TAPPET. IT CAN BE 

READILY APPRECIATED THAT IN CERAMICS 

DESIGNER ACHIEVES HIS FINEST WORK 

IN THREE-DIMENSIONAL STUDIES. 

tripling kiln production. Discoveries of tremendous 

stores of steatite in California, known as diatomaceous 

earth and composed of the shells of untold billions 

of sea animals found before only in deposits in 

France and Manchuria, is expected greatly to influ- 

ence the postwar improvement of high-performance, 

pure-ceramics products in which this talc is so essen- 

tial an ingredient. 

Ceramics in the structural field—both exterior and 
interior—has made great strides during the war 

period, stimulated to a great degree by shortage of 
metals and lumber. Builders have turned to brick and 

tile in war-housing construction, private homes, hous- 

ing centers, and war plants. Particularly in new home 

building, they have in some instances built better 

homes and cheaper than would have been possible 

with frame construction. This has been publicized 

by the clay interests, which intend to capitalize upon 

it and induce more and more postwar home builders 

to use their products. A movement is even now under 
way to train thousands of laborers to become expert 

brick and tile masons. 

Vitrified brick, one of our most important road build- 

ing materials a few years ago—before being re 
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WHILE THE CERAMIC MEDIUM MAY BE CAST, EXTRUDED, MOLDED, 

PRESSED, AND EVEN SPRAYED WITH AN AIR GUN LIKE PAINT, STILL THE 

OLDEST WAY IS TO DEVELOP A FORM BY ROTATING A JIGGER. 

INTAGLIO DESIGN IS WELL SUITED TO THE CERAMIC MEDIUM. IT IS OF 

COURSE A HANDICRAFT APPLICATION NOT EASILY SUITED TO HIGH 

MASS PRODUCTION BUT IT SHOWS THE VERSATILITY OF CERAMICS. 

AD USTH EAL Destoh 

CERAMICS: MAN’S OLDEST INDUSTRY 

1S placed by concrete and asphalt—has received in- have long been used in Mexico for sheer beauty of 

1S tensive thought and study, and there has emerged color and design, and if properly set in a mastic base 

1S the Poston brick pavement which requires no con- will provide a restful, resilient surface upon which 

in crete base but is a rigid reinforced pavement which to walk. 

u- it is claimed is better, and yet can be built at less That portion of ceramics devoted to porcelain enamel- 

@, cost, than comparable ones of concrete. Reinforced ing will also be heard from when materials and 

n- and mortar-filled, it is reputed to be skid-proof, labor are again available for unrestricted manufac- 

weather-proof and glare-proof and potentially of long ture. The greatest problem this industry has to face 

id life with small expense of upkeep. is the solution to chipping and high temperature fir- 

or Glazed brick and tile have been put to more and ing, and with more efficient controls in sight this 

of more uses in war plant construction, both for interiors should be definitely improved, eliminating much of 

id and exteriors, and have proved their definite value the guess work and materially reducing losses, so 

S- because of low maintenance costs. These products that a greatly improved product will cost less money. 

1e will be more widely used in construction of postwar If the enamelers solve the chipping problems, there 

er churches, schools, public buildings, private resi- is no reason why integrated kitchen and bathroom 

le dences, and store fronts. units should not be made with units and walls all of 

od The ceramics industry has lost countless opportuni- one-piece construction and immediately ready for 

on ties in the floor covering field to linoleum and com- home installation. One-piece prefabricated built-ins, 

rs Position—losses which could have been minimized including closets, cabinets, shelves and even set-in 

er through more aggressive advertising and merchan- basement walls, can be foreseen for porcelain 

ort dising. The industry can and should greatly increase enamelers, as well as gutters, downspouts, pipes and 

the use of tile in homes and furnish a far greater per- drains. And where dampness is prevalent, as in 

d- centage of the surfaces of floors in kitchens and bath- basements, the walls as well as floors can conceiv- 

e- rooms as well as panels. Colorful floors of ceramics ably be constructed of waterproof clay products. 

CONTINUED ON PAGE 96 
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“as complete 

GENERAL ELECTRIC presents another 

in its series of postwar lighting 

perspectives. Here you see some inter- 

esting home lighting suggestions by 

Theodore Criley, Jr., AIA, Los Angeles. 4 

Says Mr. Criley: ra 

“As I see it, home lighting should be planned for living . . . as 

completely planned as the home itself. It should serve not only 

to add to the attractiveness and decoration of the home but it 

should also provide protection and comfort for eyesight .. . 

even in a small home. 

m7 i } LL ae 

“The sketch at the right suggests one way that living-and-dining 

space in a modest home might be given these benefits. Cove 

lighting with two rows of continuous fluorescent lamps and a 

switch for each row, offers general lighting flexible in color 

and intensity. Built-in over the couch are prefabricated fluores- 

cent ceiling units to provide good light for reading. Floor and 

table lamps that combine the new circular fluorescent with 

filament lamps could supply pleasing light for other furniture 

groups. While over the dining table is a unit which gives both 

dramatic downlight and a spread of soft indirect light.” 

An Interesting New Booklet which pictures 
more of Mr. Criley’s suggestions will be 
sent to you on request. 

THE CONSTANT AIM OF G-E LAMP 

RESEARCH IS TO MAKE G-E LAMPS 

Stay B Pa 
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MODERN STORE FRONT EMPLOYING SHINING PORCELAIN 

ENAMEL SHEETS FOR EXTERIOR SURFACING. COURTESY OF 

VESCO CORPORATION. 

A CLEAN DESIGN IN CERAMIC WARE, WELL CALCULATED TO PLEASE THE 

EYE AS WELL AS THE LIMITATIONS OF ECONOMIC MASS PRODUCTION. 

THE DRINKING HANDLES ON THE CUPS MAY BE QUESTIONED FROM A 

UTILITY STANDPOINT BUT THEY OFFER A NEW DECORATIVE NOTE. 

WOODEN COVERED REFRIGERATOR JARS THAT MAY STAND TWO WAYS, 

SHOW THE INHERENT BEAUTY OF THE CERAMIC FORM, AND WERE CREATED 

TO OFFER A GOOD FUNCTIONAL USE OF SPACE WITHIN THE CONFINED 

INTERIOR OF THE AVERAGE FRIGIDAIRE. 

EXAMPLE OF CERAMICS FOR THE TABLE, DECORATED WITH 

FOXGLOVE AND OTHER BLOOMS, ON THE PRISCILLA SHAPE. 

COURTESY OF THEODORE HAVILAND & CO. 
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RUBEL & CO. 

NEO DESIGNS CO. 

CREATIVE PLASTICS 

INFLE WY SLR 1818 Lh 
MERCHANDISE CUES . 

PEOPLE... 

ADDRESS BOOK ... 

FOR HOME BAR-FLIES 

To the many drinking accessories needed 

for the home bar, Rubel & Co., 225 Fifth 

Avenue, has added a complete line of new 

bars, one of which is shown here. Wall 

bar shelf and standing bar are of leather- 

ette, nail head studded, with vitro grass 

top and shelves. Wall unit measures 40” 

x 30” x 9”; bar itself is 42” high, 42” 

wide, 18” deep; stool is 30” high. With a 

few painted wall decorations, or some of 

this company’s appropriate accessories, an 

attractive bar corner can be set up almost 

anywhere in a minimum of space. . . 

PLASTICS SPECIALISTS 

Firms specializing in decorative plastic 

items, once ready at the drop of a lucite 

lamp to design a new and novel one, have 

had a tough pull during the war. One 

firm which has continued despite several 

changes of address—and lack of basic 

materials—is Neo Designs Co., now per- 

manently located on the second floor at 6 

East 53rd Street. The new showroom is 

attractively arranged, and displays an 

endless variety of designs though all can- 

not be ordered at this writing. Lucite 

pieces still available are specially deco- 

rated and matching trays, boxes and 

wastebaskets with floral, animal or bird 

(see cut) motifs. Some special order work 

can be done now that the Christmas rush 

is over. ... 

NOVELTIES OF FANTASY 

Plastics have been lifted far above the 

coat hanger and hat box phase by the 

introduction of original designs in Cre- 

ative Plastics executed by Emile Norman. 

This collection of one-of-a-kind creations, 

styled and arranged by Peter Fink, was 

recently shown at James Pendelton’s shop 

in New York, is now enroute to top de- 

partment stores in leading cities. Pieces 

in this collection are exquisitely and 

intricately wrought, have three dimen- 

sional depths, etched and erosion surface 

decorations. Subjects touch such fantasies 

as a transparent coach with a cargo of 

flowers; valentine-like shadow boxes; cen- 

ter pieces fashioned as a pagoda or sprawl- 

ing tropical leaves, and many more. Prices 

hover around one and two hundred dol 

lar. The transparent lamp base shown 

MASTERCRAFT HOOKED RUGS 

here, with free-standing découpage ar. 

rangement within, is from this group. ... 

HOOKED RUGS FOR MODERN HOMES 

Setting above is proof that a fifth-genere 

tion-pattern hand hooked rug can go @ 

well with modern furniture as carpeting 

with a pile monkey-hair long. Illustration 

shows one pattern from the Mastercrafl 

Hooked Rugs line, deftly arranged with 

a plasti-glass topped table and Norman 

Bel Geddes’ sectional sofa, the work of 

the decorating studio at Loeser’s depart: 

ment store. This makes a good sellin 

setting for these traditional rugs made in 

the North Carolina mountains. . . 

NEW TYPE STICKUM 

If your drafting room has been low on. 

or entirely out of, any kind of rubber 

cement, and gives up when it comes to 

flour and water, The Craftint Mfg. Co. of 

Cleveland, Ohio, has a new synthetic rub 

ber cement which is a good substitute. 

Immediate shipment can be made, with 

out priorities or restrictions of any kind 

—since no critical materials are required 
CONTINUED OW PAGE 100 
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House Beautiful Keeps Ahead... The January House 
Beautiful gives the first sane evaluation of quick freezing, 
and how it will affect your future life. To get an overall 
picture of the field, Editor Florence Paine goes to top-notch 
authority Dr. Donald K. Tressler, Manager, G.E.’s Consumer 
Institute. Read her article in January's House Beautiful. 

Getting All Angles..is House Beautiful’s job. So Editor 
Florence Paine investigates the newest packaging materials 
for Frozen Foods. V. W. Moody, Jr., Eastern Sales Manager, 
Foil Division, Reynolds Metals, describes the advantages of 

their new sheet aluminum foil for wrapping foods for both 
home freezer and refrigerator storage. 

Digging Out Facts for her article “How Quick Freezing Will 

Affect Your Future Life” took House Beautiful’s Florence 

Paine up to Robert M. Ruddick, Air Cargo Area Manager of 

United Air Lines. Here they discuss the possibility of freezing 

airflown novelty foods so every meal will be an adventure. 

~ 

' 

Interpreter of Trends . . House Beautiful shows the effects 
of quick freezing on our future life. Here Editor Paine gets 
a preview of one of the 2,000 Frozen Food Stores Howard R. 
Roberts, General Sales Manager, Deepfreeze, says will be open 

by June 1946. Even department stores consider putting in 
Frozen Food Departments and Delivery. 

x | 

‘HOUSE BEA UTIFUL is the magazine that interprets living and markets for you. It’s FIRST in 

the home field... the must magazine for those who make it their business to know their business. 

JANUARY 1945 

High fo 
HOUSE BRAUTIFUL 



OF GRAND RAPIDS 

a 

eit 43s 

lamourous mirrored 
G tables and wall mir- 

rors with hand-engrav- 

ed overlays will be on 
display at the Hart 
showroom during the 
coming market. Be sure 
to see these decorative 
pieces that will be avail- 
able in greater quan- 
tity after V-day. 

Hart Mirror PlateCo-Grand Rapids 

SHOWROOM + WATERS BUILDING 
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PEO PILE 
DESIGNER ROBERT Dorr, JR. has been appointed to design 

furnishings and equipment for Chicago’s 1,000-room Con- 

gress Hotel, formerly occupied by the Army, scheduled 

to reopen about May 1, 1945. In 1940 Mr. Dorr designed 

the furnishings for this hotel and has moved back once 

more to establish his office, rebuy everything all over 

again. Several public dining and drinking rooms will be 

redone, and Mr. Dorr has developed a new formula for the 

bedrooms to change them into more livable quarters. 

RICHARD MARSH BENNETT, architect and industrial design 

adviser, who not so long ago left an assistant professor- 

ship of architecture at Yale to join Montgomery Ward, 

is now rejoining Yale as professor of design in the depart- 

ment of architecture of the Yale School of Fine Arts, ac- 

cording to an announcement made Christmas Day by 

Charles Seymour, Yale’s president. 

LEWIS MITTMAN, recently honorab-y discharged from the 
Army Air Corps, has rejoined M. Mittman & Co., Inc. as 

general manager. For the past eighteen months Mr. Mitt- 

man has been working for the Special Services and Public 
Relations Office of the Air Corps. 

DONALD K. Woopwarp has been elected vice president and 

general manager in charge of yarn and fabric manufac- 

turing for Textron, Inc. 

J. E. FRAWLEY, president of Frawley Hotel Co., has been 

elected president of the American Hotel Association. 

Mrs. CarRL T. HOGAN, wife of C. T. (“Pat”) Hogan of 

Wood & Hogan Co., English furniture importers, has been 

named by Governor Thomas E. Dewey as a member for a 

four-year term of the State Commission of Correction to 

succeed Mrs. Evelyn Q. Gonzales of Scarsdale whose term 

expires June 21. The Hogans have long been friends of 

the Deweys, own adjoining farms in Pawling. Mrs. Hogan 
has been active in Red Cross work and accompanied Mrs. 

Dewey on part of the recent Presidential campaign tour. 

Miss ALICE NADEL, for the past three years assistant 

drapery buyer for Abraham & Straus, has joined Barret 

Textile Corp. according to an announcement by Edgar 

Silberman, vice president of Barret. At Barret Miss Nadel 

will assist in showroom sales. 

CHARLES E. WILSON, president of General Electric Co., has 

announced the formation of a new chemical department 

which will have Dr. Zay Jeffries, present technical director 

of the lamp department, as general manager. M. L. Sloan 

has been elected vice president of the company, R. H. 

Luebbe vice president and general counsel of the company. 

J. E. Kewley, a former vice president, has retired. 

Tom STEVENSON has been appointed general manager of 

Midland Fabrics Co. and will assist Mr. Henry Rose, prin- 

cipal of the company. 

JOSEPH V. O’BRIEN, recently returned from the Armed 
Services, has been named style director by Bigelow-Sanford 

Carpet Co., with Charles W. Gentsch as his assistant. 

THE FURNITURE MANUFACTURERS’ REPRESENTATIVES of 

New York, Inc. elected: Albert A. Sohmer of Sandel Manuv- 

INTERIORS JA) 



—— The Rose Fountain — Portsmouth Pineapple — Twelve Oaks Rose Vine 

Representative designs of enduring charm and style, selected 
from a line of distinguished papers for the decorative trade. 

Jones and Erwin, Inc. 15 East 57th St., New York | 
| 1] 

“Antue French Provincial Mantel WM. H. JACKSON COMPANY 
oe f } P. ” 
in C/rench —:imestone. 

‘Gverything for the Fireplace” 

& EAST 48 STREET 
NEW YORK 

JANUARY 1945 



facturing Co., Chicago, President; Samuel Reiner, first 

v.p.; Ferd M. Lowenthal, second v.p.; Harry Hall, secre- 

tary; Arthur Ulman, treasurer; J. J. Shlivek, Linde J. 

Bernstein, Leon Freincle, E. J. Morrissey, Al Miller, di- 

rectors to serve three years. 

RECENTLY NAMED CHAIRMAN of the board of Sloane-Blabon 

is William F. C. Ewing, succeeding Bror Dahlberg. Rob- 

ert P. Ridges becomes a director, succeeding Hector J. 

Dowd. 

GRACE PENNOCK, who for the past eight years has been 

household editor of Ladies Home Journal, has left to direct 

practical research for the Bendix Laundry Institute at 

South Bend, Ind. 

GENERAL ELECTRIC announces that J. F. McBride has been 

appointed sales manager of their range division. 

THE AMERICAN SOCIETY of Mechanical Engineers awarded 

medals to Edward G. Budd, Carl L. Norden (bombsight), 

Dr. Lillian Moller Gilbreth and posthumously to her hus- 

band, the late Major Frank B. Gilbreth, Earl Buckingham 

(M.1.T.), Ernest L. Robinson (G.E.), Dr. George W. Lewis, 

Martin Goland, Jr. (Curtiss-Wright) and Ralph Edward 
Flanders. 

Mrs. Evsig D. B. SWINDELL has just retired after sixteen 

years as assistant civil engineer of sewer drainage in the 

Queens (N.Y.) division of design and construction. She 

was the first woman civil engineer the city ever hired, and 

up to now, the only one. 

LAUREN K. HAGAMAN has resigned as Sales Promotion 

Manager of the Lees-Cochrane Co. to become Assistant 

Sales Manager of the Furniture Division of the Menge] 

Company, Louisville, Kentucky. He will specialize in sales 

training and sales promotion for this company which ex. 

pects to expand its mass production of wood items to a 

20-million-dollar furniture business after the war. 

W. D. “Britt” HARTMAN, sales manager of Heritage Furni- 

ture, Inc., has been appointed Assistant Sales Manager of 

Drexel Furniture Company, will assume his new duties 

following the January Markets. 

BENJAMIN WISTAR MORRIS 

On December 4, 1944, died Benjamin Wistar Morris, 74; 

Fellow of the A.I.A., Gold Medalist of the Architectural 

League and the Beaux Arts, Trustee of the Metropolitan 

Museum and the National Fine Arts Commission. A New 

York gentleman of the old school, he happened to be born 

in Portland Oregon, because his father was Missionary 

Bishop there at the time. Young architects and students 

should honor his memory while regarding these landmarks: 

(1) New York Public Library: as chief designer for Car- 

rere and Hastings, which won the competition and erected 

the building. (2) Cathedral of St. John the Divine: Choir 

and Ambulatory, completed just before the late R. A, 

Cram took over as official architect. (3) Long Island coun- 

try home of J. Pierpont Morgans, I and II. (4) Brooks’ 

Bros. Gents Clothing Store, on the former site of (a) 

Columbia College, (bt) St. Bartholomew’s Church, Madison 

Ave. & 44th St. (4) 25 Broadway, New York headquarters 

of the Cunard Steamship Co., still one of the most im- 

pressive Italian Renaissance buildings in the country. 

tol -tamelslo Mi lulelelal tame) 

... French Bedroom Furniture ... 

a aay 
A tehiard y) Re lovdght 

INTERIORS 



Macey lowler 
Incorporated 

displays literally acres of fine 
office furniture—the kind decora- 
tors specify—Your inspection is 
invited. 

385 Madison Avenue 
New York 17, N. Y. 
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California-Styled 

DRAPERY FABRICS 

— HARRY F. SLATER CO. 

950 Santee Street 
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ADDRESS BOOK 
BROWN AND GORMAN, a new firm, representing Stickley 
Bros. of Grand Rapids, has set up an office and showroom 

at 1 Park Avenue, New York. 

JOAN PLUSH MILLs this month opened a showroom in the 

Williamsburg manner and furnished largely with antiques, 

at the American Furniture Mart in Chicago. 

EpwWaArp S. LAVIN, erstwhile of Bonwit Teller, has opened 

his own interior decoration shop at 206 East 17th Street, 
Philadeiphia, Pa. 

JOHN D. STRICKLAND recently resigned from Sears, Roe- 

buck, opens an office at 1341 Hope Street, Los Angeles, 
April 1, to distribute shower curtains and hampers. 

F. A. Foster & Co. moves from 245 Fifth Avenue to 240 

Madison early this year. 

GOODWYN CROCKERY Co. moved January 1 to 350-356 Mon- 

roe Avenue, Memphis, Tenn. 

GLOBE AMERICAN CorP. general sales office moves from 

Kokomo to Chicago, where it will be at 800 Field Building, 

135 S. La Salle Street. 

ALFRED AUERBACH ASSOCIATES are now located at 130 West 

57th Street, telephone, Columbus 5-7806. 

EHRLICH UPHOLSTERY WoRKs have announced that their 

new address for the duration will be 306 Eckford Street, 

Brooklyn 22. Helpfully, the announcement card says take 

an Independent Subway GG train to Greenpoint Avenue 

Station to get there with the least amount of wasted time. 

INTERIORS’ BOOKSHELF 
CONTINUED FROM PAGE 20 

It is a patchwork quilt, all of whose bright small pieces 

do not really add up. They are, however, stimulating and 

well worth reading. 

Some of the writers have limited themselves to theory and 

generalities, others have taken off their coats and gotten 

down to cases. Obviously these last give the volume its 

greatest value. It would, for example, be incautious for 

a designer to undertake to plan a museum without acquaint- 

ing himself with “The Museum of Tomorrow” by William 

R. Valentiner. Not that this is necessarily the last word 

on the subject, but because it contains so much specific 

hard sense and such a grasp of the particular problem. 

Over and over again the designer would do well to consult 

the various chapters for guide lines before tackling projects. 

The text is divided, after an introduction by its editor, 

into six classifications: Specific Building Types, New Mate- 

rials and New Construction Methods, Housing, City and 

Regional Planning, The Problem of a New Monumentality 

and Education. 

RESTORATIVE FOR MEN 
CONTINUED FROM PAGE 80 

through a process something like this: He enters along 

the narrow corridor shown upper right in the small plan. 
Nobody sees him but the attendant who makes the ap- 
pointment and gives him a locker key. He now proceeds 

stealthily along the corridor to the locker room where he 
removes his clothes and The Business commences. While 

INTERIORS 
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AN EXCEPTIONALLY LARGE DISPLAY OF 
FINE FURNITURE FOR EVERY ROOM 

WET CHa 
115 WEST 401m STREET » NEW YORK 18, N.Y. 
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beneath the colorful and decorative fabric cov- 

erings 

real value in upholstered furniture 1s 

We have long been noted for our 

superior craftsmanship as designers and manu- 

Look 

through our catalogue and make your selection 

facturers of custom made furniture 

Chains, Incorporated 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.), New York 16,N.Y. | 
This Furniture is the Best that Man Can Make or Money Can Buy 
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he is gelling a steam bath, shower and electric massage, 

his suit will be sponged and pressed, his hat brushed, his 
shoes shined, his socks darned, and if necessary his toupee 

waved and set. 

From here he progresses to the solarium, (see plan detail). 

The central feature is a swimming pool, frankly suggested 

by the famous St. Gellert pool in Budapest. It has a water. 

fall at one end, and every 15 minutes concealed paddles 

make waves. Along the ox-bow northern wall you wil] 

find shelves filled with books of special interest, and there 

are seven All Purpose chairs for those who like to do 

their relaxing in public. Drinks may be served, for this 

school of physical restoration believes that alcohol may or 

may not be fattening but is incontrovertibly stimulating, 

The shyer will find 14 private booths around the southern 
perimeter, and here the business be:omes most complicated, 
because as our illustration shows the booths are decorated 

to suit Mrs. Rohde’s idea of the basic masculine types. 

The Dreamy goes off to sleep in a darkened room with 

fluorescent stars on the ceiling and clouds on the floor. The 

Escapist reclines in the posture recommended for tired 

ballet dancers, having his toes manipulated while he in- 
spects private movies on the ceiling. The Realist can look 

out at the busy world and send orders to his broker through 

the telephone built in the chair while an attendant app.ies 

the Herpicide. The Tarzanical sits in a booth fitted up 

with palm leaves, bamboo screens, plaster rocks and grass 

mats, uttering low growls and combing his chest. At the 

end of all this the client rushes out of his booth and into 

his clothes, restored, refreshed, relaxed and relieved, but 

this isn’t the end. Ahead is the waiting room, with three 

soundproof telephone booths for his convenience, three easy 

chairs on a rug of reconstructed wolf, and wall cases con- 

taining candy, perfume, bracelets, Viennese record albums, 

the poems of Laurence Hope, caviar, and other persuasive 

gifts. The final touch to the masculine morale is the 

Boutonniére tree, right by the exit. A section of dead tree 

trunk seems to be blooming again with red and white car- 

nations, cornflowers, and chrysanthemums, all with the 

compliments of the management. 

DESIGN-COORDINATOR 
CONTINUED FROM PAGE 89 

the white-washed brick walls, following good living room 

practice in general. In addition a long shelf is installed 
over the radiator, which extends by a drop-leaf, so that 

six chairs can be pulled up for group consultation over 

plans. On either side of the desk are display niches to 

remind you that this is an office. Generous storage space 

is secreted back of the curved contours. 
In the business office, supply cupboards run from floor to 

ceiling and files are set under desk-tops. One small office 

has been set aside for interviewing manufacturers. Here, 

too, lives the bookkeeper. The telephone is on a Lazy 
Susan so it is equally available to the office or the adjacent 

plan table. Under a 16-foot counter in the designers’ of- 
ce, are slots for filing individual drafting boards, so that 

each job may be kept separate. Opposite is a pin-up wall, 

in front of which from a pole, in billiard-marker fashion, 

hang boards. On each one is a client’s case history. 

The drafting room for six is simple and uncluttered, what's 

more it should remain so, since there is a lot of storage 

space. 
The color scheme of the firm and of its offices is aqua- 
marine blue with red accents and gray and white. Add 
to this an extensive use of fluted glass for partitions and 

you can see that the rooms are all light, bright and full 

of promise for successful business operations. 

INTER! ORS 
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Bedding — Upholstered Furniture — Head Boards — Day Beds 

316 E. 53rd St. New York City PLaza 3-6390 

E-C 
bounded 1886 

KENT-COSTIKYAN, INC. 

Vw _Ardldbowas starting February Ist 

307 EAST 63rd STREET (East of Second Avenue) NEW YORK 21, N. Y. 

THIS LARGER SHOWROOM IS ANOTHER STEP FORWARD IN A MARCH OF 

PROGRESS THAT BEGAN MANY YEARS AGO. IT MEANS THAT THIS RAPIDLY 

EXPANDING BUSINESS WILL BE ESTABLISHED IN A MORE CENTRAL LOCATION, 

POSSESSING EXCELLENT PARKING CONVENIENCES AND WITH BETTER TAXI- 

CAB SERVICE. 

WE FEEL CERTAIN THAT YOU WILL LIKE THE CONVENIENCE WHICH THIS NEW 

LOCATION PROVIDES. IT WILL GIVE US A GREAT DEAL OF PLEASURE TO HAVE 

YOU VISIT US. 

ORIENTAL AND EUROPEAN RUGS 

ANTIQUE AND MODERN RUGS 

PLAIN SEAMLESS CARPETS 

Cleaning Repairing Storing 

NUARY 1945 



Every clamp of Cuil 

Established 1915 

Trade Mark 

is the result of expert craftsmanship and 

painstaking care in every phase of its 

production; fashioned to endure and 

styled for the American home. Crest 

is truly America’s most outstanding name 

in distinctive lamps. 

Se Cseil Company 

1219 MERCHANDISE MART, CHICAGO, ILL. 

General Office and Factory 

1020 WEST ADAMS STREET, CHICAGO 7, ILLINOIS 
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ENTERTAINMENT AREA 
CONTINUED FROM PAGE 78 

lovers, which means that they have a large and powerfy] 

Capehart, but no need for a piano. 

Remembering that there is a more or less orthodox den 

and library in the children’s wing (not shown), Mr. 
Ketchum and his partners have fitted all the other re. 

quirements into one large room, for their long experience 

in retail store design has given them a morbid dislike of 

fixed partitions. Past the front door you are faced not with 

a closet or a wall, but a modern version of the antique 

commode on raised legs with doors on both sides. The 

outer side is for hats and coats, the inner side opens out 

as a bar and liquor cabinet. Beyond is the dining space 

with the table that seats twelve, cabinets for silver and 

china, and a dual-purpose fireplace, which can be either 

a traditional fireplace or a barbecue grill, depending. 

Folding glass and wood walls open this whole end up to 

a grass terrace in midsummer, and concealed in the ceiling 

is a tremendous roll-up flyscreen, big as a theatre curtain, 

for buggy nights. 

Down three steps and at right angles to this is the main 

living space, again separated from the garden by a per- 

manent glass wall. The three-quarter partition at the 

end—cutting it off from the bridge nook—with space for 

three bridge tabies, is pretty permanent for Ketchum, 

Gina & Sharp too, for it consists of two fireplaces, back- 

to-back, and a built-in phonograph, but the end wall also 

consists of folding doors, and it too has the same roll-up 

fly dingus. 

As the drawings show, in silent revolt at too great en- 

thusiasm for fluorescent lighting, the whole place is il- 

luminated with concealed ceiling spotlights. 

CERAMICS 
CONTINUED FROM PAGE 93 

That section of ceramics devoted to production of the 

nation’s plates, cups and saucers is truly most interesting 

and fascinating, and one that requires the greatest degree 

of craftsmanship and artistic skill. Few realize the skill 

and handcraft employed in producing really fine china. 

Here, still in use from the beginning of time, is the pat- 

ter’s wheel upon which the article is spun while being 

fashioned by the potter’s fingers. 
The making of chinaware holds the most promise of any 

industry of continuing to maintain its present basic ma- 

terials. Glass, although of itself a ceramic substance, 
seems to be the only real competitor and the only really 

competitive point seems to be that of price. Gass no 
longer breaks under sudden changes of temperature and 

is becoming more and more artistic, but it still lacks the 

universal appeal to the sense of touch and innate fitness 

so long connected with fine china. However, it does have 

the same general characteristics as china—such as free- 

dom from warping, an easily cleaned and moderately 

scratch-proof surface—and is without doubt the only seri- 

ous competitor in the field. There is little question that in 

the lower priced markets, such as the five-and-ten-cent 

store trade, glass will be bought in ever-increasing quan- 

tities in the postwar era. 
Plastics, if certain qualities are improved and raw ma- 

terial costs reduced, could challenge clay as the material 

for dinnerware. The main factor in favor of plastics is 

its phenomenal adaptability to mass production with low- 

production costs. However, with the raw material selling 

at 25 cents a pound, the finished product being susceptible 
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TWO GENERATIONS OF DECORATORS 
HAVE RECOGNIZED OUR 

Two generations of decorators have learned 
that with us, Quality is not just a word to 
play with but a day-by-day achievement. 

Schmieg & Kotzian 
Designers and Cabinel Makers © 327 Goud 72nd.  Sivael, New Yorke 

> bo tlders 

KRANREL 
mm, 402 W 27" ST. 

_, NEW YORK I,N.Y. 

VJIARY 1945 
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to scratching and warping, and with a relatively low melt- 

ing point, it is quite doubtful that plastics can immediately 

compete with clay in this or other well-established 

ceramics fields. 

There is, however, an urgent need for the ceramics jin- 
dustry to adopt an intensive program of research if com- 

petition from other materials is to be held in check. Other 
materials, particularly plastics, aluminum and magnesium, 

have been developing recently with surprising speed and 

are becoming increasingly competitive with ceramics and 

glass. The plastics industry is a young, energetic, growing 

and aggressive industry that is outstandingly versatile and 
a competitor to be taken into consideration. But when you 

compare the costly tooling operations and expensive dies 
necessary for plastics with the relatively low cost of too!s 

and dies for ceramic manufacture, it is apparent that the 

ceramics field has lost many products unnecessarily. 

For example, in the electric industry ceramic parts were 

used in many switching devices, electric light sockets, ete. 

They have now nearly all been displaced by the phenolic 
plastics which have been used because they have closer di- 

mensional tolerances and can be molded with thermic wall 

sections, resulting in cleaner design, more attractive ap- 

pearance. Here research should develop new means of 

ceramic fabrication where the ceramic will be formed 

with steel dies and where the product will be fired, holding 

to much closer tolerance than was ever possible before. 

The entire realm of ceramics can generally hold its own 

in the coming battle of materials. In 1926 the value of 

all ceramics products made in the United States was esti- 

mated at $459,049,470. What difference the past 18 years 

have made I cannot truthfully say, but I feel that the 

years immediately following the war will be some of the 

most profitable in the history of the industry. Products of 

clay were better, stronger, lighter, more resistant to heat, 

and in a much greater range of color. 

Color will sell an ever-increasing volume of merchandise 

in the postwar era, and color is native to ceramics, being 

built into the very clay itself. Here it is not a paint or 

surface application susceptible to acids, grease, gasoline 

or water, for in a ceramic medium the color remains to 

the end—a finish that need not be renewed. 

Materials, techniques, and methods of fabrication are 

changing daily and will continue to do so under the Ameri- 

can system of research and experimentation. Science and 

industry will create new materials and discover new and 

different applications of existing ones. Metals and syn- 

thetics will replace ceramics in many industries, but others 

will in turn be replaced by articles of clay, and the new 

concept of ceramics as a wholly functional form will con- 

tribute many surprising innovations for better living in 

the postwar world. 

COMPETITIONS 
CONTINUED FROM PAGE 12 

various parts of the country have different problems. Lots 

vary, as do their locations. What they propose is to focus 

the best brains in the profession, on a real need which has 

been largely neglected. They have, to help, rounded up 4 

great deal of pertinent information based on the dealers’ 

knowledge of their needs. To all who compete it is planned 

to explain what the dealer wants, supplying also a back- 

ground of the evolution of the business, through periods 

when the market was glutted with models, standing in 

parking lots beside the premises, to times when the great 

plate glass windows showed a meager line, if any. 

A great many factors should influence the designs, not only 
the potentials and availability of practically new materials, 

but consideration of the postwar improvements bound te 
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Post War Planning 

FE! RBUN’S plans for the future are now 
in the making. Based on many years’ 

experience and observation in the textile 
field, the styling of our new upholstery 
and drapery fabrics will meet the demands 
of America’s decorative trade. 

Despite the shortage of fabrics, because 
of existing conditions, we shall continue 
to welcome your inquiry for swatches and 
information on deliveries, and we will do 
our utmost to serve your needs, 

ERBUN FABRICS CORP. yes KN v 

19 East 21st Street New York WALLPAPERS | 
. in the tempo and versatility of 

decorators’ requirements. Exclusive and \ | 

original designs. Grimmer Hand Prints. : 

Marbalia Papers. Viset Curm® Bow tlwoom., 

"If I?s New — Look to Erbun” 

DECORATORS 
PFROM A SOURCE OF ULTIMATE-STYLING SEEKING 

ss ANTIQUE FURNITURE 
FABRICS e RUGS 

SILVER ¢ CHINA 

DECORATIONS 

Parke-Bernet’s weekly auctions pro- 

vide an unparalleled source of supply 

of such property from wea'thy estates, 

distinguished private collections, etc. 

For details ask to be placed on our 

mailing list. Address 

PARKE-BERNET 

GALLERIES, INC 
Mailing Dent. 

30 EAST 57th ST.. NEW YORK 22, N. Y. 

JANUARY 1945 



Lda 
to a Decorator 

More and more decorators are using 

Nahigian Brothers as their first source of 

fine floor coverings ...they know that 

the individuality and beauty of fine Ori- 

entals and Aubussons, antique or mod- 

ern, are adaptable to any setting. They 

know, too, the value of Nahigian service 

and selection assistance, built upon 54 

years of leadership in the rug business. 

Problems of floor decoration and budget 

are quickly and permanently solved at 

Nahigian Brothers, the world’s largest 

and most diversified collection offinerugs. 

Nahigian Brothers, Are. 
Direct Importers for 54 Years 

169 N. Wabash Avenue, Chicago 1, III. 

SPECIAL DECORATORS’ SERVICE. Rugs sent to 
you or your clients on approval. Prices 
clearly marked, subject to discount. 
Immediate attention to written re- 
quests for rug selections. Rugs 

cleaned and restored to 
your order. 

Your inquiries are 
invited. 

come in the nation’s roads, the desire for luxury in a 

public which has learned unwillingly that it had to exist 

with no service. Dozens of things will have to be taken into 

consideration and they will call for ingenious solutions. 

THE Y FOR CALIFORNIA 
CONTINUED FROM PAGE 60 

original. Entrance is up the stem of the Y either directly 

through the garage or past the walled-in children’s play 

garden. The kitchen is just left of the entrance hall. Right 

branch and fork of the Y make one big living and dining 

room, the left branch of the Y contains two bedrooms, 

two baths, and a dressing room. The main terrace extends 

almost out to the swimming pool, to keep mud off your 

feet, and to give pattern and privacy protecting walls ex- 

tend beyond, and on the right hand side through, the great 

flat roof. The inevitable California Barbecue and dining 

terrace are strategically handy to the kitchen. 

Mr. Laszlé6 is one who firmly believes that a house and 

its furniture should be designed together. You will notice 
that in this case he seems to have abandoned the extremely 

heavy overstuffed sofas and chairs of much of his recent 

work, for very light tables and chairs, very low to the 

ground. This trend in modern design has already been 

noted. 

FOR YOUR INFORMATION 
CONTINUED FROM PAGE 12 

which jut out from walls. He also would rather lie down 

than sit up when he eats. This leads to the setting (see cut) 

which is reminiscent of classic and archaic interiors and a 

world when slaves were rampant. Be that as it may, to 

pretty up his rather stark decoration, he has wisely turned 

for help to Laverne Originals, whose beautiful marbleized 

wallpapers give rhythm and grace both to this and to 

another interior where the floor is as erratic as the surface 

of a child’s sand-box. 

Dymaxion House Resurrected 

Like every other airplane company worried about postwar 

deflation, the Beech Aircraft Co. of Wichita, Kans. has 

been casting eager eyes at the field of postwar housing, 

and this despite the fact that Beech, because of its prewar 

reputation for small private planes, will probably be in a 

better position, come the Peace, than most of its com- 

petitors. 

Early in November Beech announced that it was ready 

to enter the field of mass-produced, low-cost housing. 

The announcement was interesting for two facts. The 

manner in which it was made, and the particular type of 

house that the company plans to build. 

The announcement was signed jointly by the Beech Air- 

craft Co., by the International Association of Machinists, 

A. F. of L., and by something known as Dymaxion Dwelling 

Machines, Inc. As many people suspected, Dymaxion 

Dwelling Machines, Inc., means R. Buckminster Fuller, 

one of the most extraordinary characters in the entire 

field of design. Gray haired, dynamic Mr. Fuller, who looks 

like a conservative broker till he starts talking, has been 

a consultant on science for Fortune Magazine, and more 

recently a consultant on housing for Henry J. Kaiser. 

Among his more widely publicized inventions have been: 

(1) A three-wheeled, all-aluminum automobile that had a 

tendency to overturn on sharp curves, but as Mr. Fuller 

proudly points out, never injured any of the passengers. 
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One of a pair of important old FRENCH 
COMMODES, 45” long, with a SEVRES 
BOWL. 

Choice Pieces of 

ESTATE FURNITURE 
Furnishings, Decorations, Antiques, 

Reproductions, Fabrics, Textiles, 
Silver, Paintings, etc. 

LLOYDS 
DISTRIBUTORS, INC. 

116 E. 60th St., New York City ELdorado 5-8060 

‘Persian ‘Richn ess 

Sturdy wrought iron tables topped with Persian tiles in 

sparkling colors. About 20’ high and 17” square. 

$20.00 each 

Members of the 

ART & ANTIQUE DEALERS’ LEAGUE OF AMERICA 

MOTTAHEDEH & SONS 
225 Fifth Ave. New York 10, N. Y. 

REGAL REGENCY 

This exceptionally handsome table, in fin- 

ishes to suit any decorative scheme, which 

has met a wide consumer acceptance from 

coast to coast, will soon be supplemented 

by a matching end-table. 

HIRSCH MIRROR & GLASS CO. 
316 East 61st Street New York 21, N. Y. 

EDWARD KRUMPE 
212 East 54th Street, New York, N. Y. 

SPECIAL PLASTER CREATIONS 

Hotel Work—Lobbies and Homes 
Sketches and Suggestions 

In Philadelphia, Pa. 

Bellevue-Stratford and Barclay Hotels 

In New York City 

Beekman Towers and Gotham Hotels 

Hillcrest Hotel, Toledo, Ohio 



Dori ton Breakfront 

Avignon Commode 

Designed and manufactured 

to retain their natural vigor 

and attractiveness for more 

than a lifetime. 

THE ALBANo [OMPANYInc. 
SHOWROOMS 

309 East 46th Street 
New York 17, N. Y. 

(2) A prefabricated bathroom unit, stamped from a single 

sheet of solid copper, whose only fault was a tendency jy 

scorch the bottom of anyone filling the tub with hot wate. 

(3) An entirely different prefabricated bathroom, in whic 
complete ablutions could be performed in a soapy steam 

that only consumed two quarts of water per ablution, 

(4) A “dymaxion globe,” printed flat in the pages of Lif 

Magazine, for the readers to paste together. (5) A domej 

house of corrugated metal, looking something like an oye. 

grown tea cozy, and built from the roof down (many of 

these are actually in use on different war fronts). 

Since 1927, “Bucky” Fuller’s dearest project has been what 

he calls Dymaxion House No. 1, and that, or something 
that sounds suspiciously like it is what Beech Aircraft anj 

the A. F. of L. machinists are going to make. 

It all started in the early ’20’s when Mr. Fuller went to, 
country fair and observed the merry-go-round. He ob. 

served that the contraption was light, easily transportable, 
needed practically no foundation preparation, and sup. 

ported the weight of a great many people from a single 

central mast. There have been several models of the 

dymaxion house since, but in essence they are all alike: 

a six-sided merry-go-round of a house (but we believe the 

thing doesn’t revolve) suspended from a central mast off 

duraluminum that contains a staircase and plumbing and 

heating equipment. The wedge shaped rooms have clear 

plastic outer walls, and translucent panels for inner par- 

titions. Doors are pneumatic, and roll up and down like a 

paper tickler at a Hallowe’en party, and the floors are 

pneumatic, too, made of triangular sheets of duraluminum 

filled with compressed air. It is also supposed to include 

that soap spray bathing unit and a washing machine that 

will do the laundry in three minutes. 

METALS 

Convention Returns 

The American Institute of Steel Construction held a cor- 

vention in Atlantic City the beginning of November ani 

there announced the development of a new light-gauge 

steel, predicted by Milton Male of U. S. Steel, as likely to 

offer keen competition to wood for postwar houses and 

factories. It is stronger, less exacting of maintenance 

and fire-proof. Factory prefabrication will cut its cost. 

When combined with structural steel it will be suitable 

even for very large buildings. Mr. Robert T. Brooks, v.. 

of the Institute, went on record as expecting steady em- 

ployment and no reconversion problems after V-E Day. 

Restrictions Eased 

WPB announced modification of schedule A so that certail 

builders may now use a number of materials which have 

been either right out of the civilian picture, or heavily 

restricted. Among these are steel plate, aluminum, metal 

lath and such building compounds as hardware, plumbing 

and heating items and other things made from steel or strip 

or copper. Buildings which profit by the new ruling al 

commercial, industrial and agricultural and housing 4) 
proved by NHA for certain Army and Navy constructi0. 

WPB and Alloy Steel 

Since production is outstripping demand, WPB abolishel 
its alloy steel branch at the beginning of November. De 

ferred allotments of some types of steel are expected 
soon. Striking a gloomy note, WPB warned that there 

is no prospect that chromium plating will be soon avail- 

able for office furniture and there isn’t a hope of getting 

any nickel. 

INTERIORS 
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-- Decorators 

and Better Furniture Shops 

LOOK 
TO 

BRISTOL 

Furniture and Decorative 

Accessories 

for 

Amazing collections of 

ENGLISH and FRENCH 
ANTIQUES REPRODUCTIONS 

IMPORTATIONS 

for 

Living Room Dining Room 
Bedroom 

THE BRISTOL COMPARY 
319 EAST 62nd STREET NEW YORK CITY 

REgent 4-1140 

Beer in Aluminum 

A member of Alcoa arose at a recent NY State Wholesal 
Beer Distributors Association meeting and proclaimed tha 

he foresaw an all-aluminum beer case which anyone with 

a moderately strong arm and a strong thirst could cary 

out of a store easily. Beer still weighs the same, but the 

cases can be far lighter. Postwar, of course. 

HEATING 

Household Fuel 

A new household fuel which is made of compressed anthra- 

cite and bituminous coal in cubes will be packaged by 

Blaw-Knox of Pittsburgh with machines to be installed jp 

a $400,000 plant financed by D.P.C. 

APPLIANCES 

All for All 

Cooperation by appliance and electrical manufacturers js 

everywhere seen as the key of a huge postwar market. 

J. R. Poteat, manager of the range and water heater divi- 

sion of General Electric, sees no reason why such a course 

cannot double the estimated 150 million dollar market 

which has been foretold. He would like to see electrification 

cost 3 rather than the “normal” 1.5 per cent of the cost 

of a home. Incredible though it may seem, there are 8 

million homes which aren’t hitched to any electricity what- 

soever. To remedy the lack of electrical consumption the 

National Electrical Manufacturers Association adopted a 

Declaration of Electrical Interdependence by which em- 

ployees in member-company plants would serve as a volun- 

teer salesman-educator army. 

The Electric Industry and the Retailer 

Again stressing cooperation, C. E. Greenwood, commercial 

| 

director of Edison Electric Institute, wants to see better 

understanding between manufacturer and retailer. Speak- 

ing before the National Retail Dry Goods Association, he 

said “it would appear to me that any dealer should be able 

to retail an appliance the industry controls . . . and wher- 

ever practicable, utilities will refrain from accepting 

exclusive franchises for appliances other than those which 

are in the pioneering stages.” 

Retailers Participate 

Plans, according to the Associated Merchandising Corp., 

have been completed for the participation of Marshall 

Field and Frederick Nelson both in the development of 

large appliances and the development of foreign markets. 

Mr. Chester A. Bowles, chairman of Continental Industries, 

a group of twelve small and middling big industries ¢dl- 

laborating under the above title, is doing research on 

washing machines, one low, one higher priced, vacuum 

cleaners, plug-in or with a motor, and a self-locking 

electric cord for home appliances. 

Ironing Free 

After the war, the Eureka Vacuum Cleaner Co. of Detroit, 

plans to make a pressing iron without a cord. This will 

have a thermostat-controlled electric safety base, supply- 
ing heat which will be absorbed by a songe-iron plate 

inside the iron. As in good irons with cords, you will be 

able to control heat so it can be set for pressing specific 

fabrics. 

More immediate news is that the company has been granted 
permission by WPB to start producing vacuum cleaners 45 

CONTINUED ON PAGE 120 
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A. Colebrookdale Vase (one of a pair) 
B. Old Persian Copper Bowl 
C. Persian Ceramic Cat (Inkwell) 
D. Old English Sheffield and Crystal Cruet Set 
E. Old English Bristol Lustre (one of a pair) 

CHICAGO GIFT SHOW 

January 29 to February 8 

Room 893, Palmer House 

anglo-persian 
MERCANTILE CO. 

Persian Fires + Persian Rags « Laropean Antiques 

Pair of Compana-shaped White and Gold Overlay 

Urns with Floral Decorations. 19 Inches Tall 

These and thousands of other priceless lamps, vases, and decorative 
treasures may be found in our showrooms . . . conveniently located 
in Midtown. As connoisseurs and experienced collectors, we bring 

you the finest in rare objets d’art. 

TO THE TRADE ONLY 

Attman-Weiss 
IMPORTERS 

863 Third Avenue, New York City Wickersham 2-7630 

4 New Shop for Decorators 
Distinguished Antiques and Accessories 
Specially Designed Furniture and Lamps 

Queen Ann Lacquer Game Table and Pair of 

Regency Arm Chairs in Red and Gold. Part 
of a distinctive collection obtainable at 

DAVID AYERS 
155 E. 54th STREET NEW YORK 

4474 

mY 

“ 

e4 

te) - 

Brass Hot Water Urn (1810) 
From our extensive collection of unusual and 

beautiful antiques and old pieces. 

Repiesentations: 

B. E. Kann & Associates B. E. Kann & Associates A. L. Dillon & Company 

1355 Market Street 712 S. Olive Street 800 Main Street 

San Francisco 3, Calif. Ios Angeles 14, Calif. Dallas 2, Texas 

S. Hi. Skinner Co., Jur. 
Successors to Skinner-Hill Co. 

225 FIFTH AVENUE NEW YORK 10, N.Y. 



| 14TH ANNUAL CONFERENCE OF THE 

_ AMERICAN INSTITUTE OF DECORATORS 

TO BE HELD AT THE HOTEL ST. REGIS—JANUARY 24-26 

Strategically choosing a date immediately after the clos- 

ing of the Chicago and Grand Rapids furniture markets, 

the annual three day conference of the A.I.D. will open 

in the St. Regis Hotel, New York City on January 24, 1945. 
| Over 200 active and associated members are expected to 

attend. 

As usual, the high point of the assembly will be the an- 

nual dinner dance, on the night of January 24, but the 

American Institute of Decorators will have many serious 

problems to discuss. Prominent speakers include: 

Architect Harvey Wiley Corbett—“Postwar Building.” 

Designer Paul Planert—“Modular Design.” 

Designer Charles Tuite and Naval Architect Frank A. 

Faillance—“Trends in Ship Design and Decoration.” 
. Designer Edward J. Wormley—“Built-In Furniture.” 

IN THE DEVELOPM ENT OF Morris Sanders, A.I.A.—*Plastic Furnishings.” 

Raymond P. Sloan—“Hospital Color and Decoration.” 

CELLULOSE-BASE RUG-YARNS _ Thomas Smith Kelly— "Lighting 
OUTLINE OF PROGRAM 

Nor YESTERDAY, not last year, but 28 years ago we 

began the development of TEXTILENE . . . the revolu- Wednesday, January 24th, 1945 
; « y D , ~_ ? ., . y.Ves € bd oO 7 tionary, _made mm America rug yarn that is now 9:60.06 Rion os es 

featured in the rugs of 25 leading manufacturers. 
: . ‘ 10:00-12:30—MEETING OF MEMBERS 

First in the field, TEXTILENE has come forth with 

many “‘firsts’”’ which have established it asa pioneering |  2:30- 5:00—INFoRMAL ROUND TaBLE DISCUSSION WITH 

leader in the development of this superior yarn for THE TRADES 
backing rugs and carpets For Active Members and the Trades Only »acking sé ‘arpets. 

TEXTILENE has shown the way in the accomplish- 7:30 —RECEPTION 

ment of new rug-manufacturing economies. TEXTILENE 8:30 —Dowm Dance 

has opened the way to the attainment of better Ameri- 

"f iS -coverings which have new “back- can Tugs. . . floor coverings \ hs —— 

bone,” holding the pile securely for longer life and 

greater eye-appeal. How about washing? TEXTILENE ' 9:30-12:30—SPEAKERS ON VARIOUS SUBJECTS PERTAINING 

has demonstrated that it will take repeated sham pooings TO DESIGN AND DECORATION ; 
; ; aa " xe , 

with no adverse reactions. Write and we shall send Open to all Members, the Trades and t 

you the impressive record as told by the U. 5. Testing Press 

Company (February 17, 1944). 12:45- 2:30—LUNCHEON MEETING OF THE NATIONAL Boarb 

Make certain that you are using the original, the OF GOVERNORS AND ADVISORY COUNCIL 

genuine TEXTILENE in your rug-backings. We have 2:30- 5:00—SPEAKERS ON VARIOUS SUBJECTS PERTAINING 

some interesting literature giving you the whole story. TO DESIGN AND DECORATION 
Write for your copy. = all Members, the Trades and the 

NOTE: Material for loom-tests will be sent, and plans will be 
5:30 —EXHIBIT OF NEW DEsIGNS—National Head- 

quarters 

For Active Members Only 

made to supply you as ineréasing production makes it possible. 

Nationally advertised in 

House & Garden and House Ber tiful 

Friday, January 26th, 1945 

9:30-12:00—-MEETING OF MEMBERS—The St. Regis. 

12:15- 1:45—LUNCHEON MEETING OF THE NATIONAL BOARD 

OF GOVERNORS AND ADVISORY COUNCIL 

2:00- 5:00—SPEcCIAL TOUR OF RES’DENCES, ETC. 

For Members Only 

E. W. TWITCHELL, INC. 5:00- 7:00—CocKTAIL PARTY 

Third and Somerset Streets, Philadelphia 33, Pa. For Members Only 

Pioneers in Cellulose-Base Rug-Yarns for 28 Years Hosts: Uptown Drapery and Fabric Association 
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FRAMES and MIRRORS 
FURNITURE REPRODUCTIONS 

Importers of Antique Furniture 
Objects of Art 

ef a Fiewwnd Ce. .s 
208-210 EAST 52nd STREET NEW YORK 

Phone: Eldorado 5-3174 

Representatives 
Harold W. Herl‘hy, 816 So. Figueroa St., Los Angeles, Cal. 
E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 

BUSTON-MADE 
pragee. 

HALL’S BEDS and BEDDING 

are Custom made 
We will fit vour individual 

requirements 
Bedding Renovated 

CHARLES H. BECKLEY, Inc. tstablished over a century 
* r “a 

a Entrance 1\ EAST 35th ST., NEW YORK 
SHOWROOM & FACTORY +305 EAST 47TH STREET 3 

NEW YORK,N. ¥. A FRANK A. HALL & SONS 
TELEPHONE + PLAZA 3-1190 pe 200 Madison Ave., New York 16,N.Y. 
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BRUNSCHWIG & FILS ©, ra 
509 Madison Avenue, New York > 
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materials become available and expects to make initia] 
deliveries early in 1945. The president, H. W. Burritt, 

says that they will be restyled, and better. 

Vacuum Cleaner Prices 

OPA has ruled that manufacturers may take orders for 

vacuum cleaners for delivery at whatever price ceiling 

is in effect when delivery is made. 

Postwar Plans 

One distributor, Bruno-New York, will add materially to 

its lines as soon as the war is over. To Victor and R.C.A.- 

Victor products, Bendix automatic home laundries, Eureka 

vacuum cleaners and Ironrite ironers, will be added Ameri- 

ean Kitchen cabinets, Estate Heatrolas and GE small 

home appliances. 

Laundry Machines for S. A. 

So confident is the Prosperity Co., Inc., that laundry 

machines have a wide geographical future, that plans are 

being laid by it for a Mexico City office, various South 

American agencies. An agency in Switzerland operated 

throughout the war, will be center for European-markets. 

Electric Goods Settlements 

Manufacturers of electrical equipment have been told by 

representatives of the Army and Navy that profit allow- 

ances in negotiating war contract termination settlements, 

will not be held down to the 6 per cent which applies where 

negotiations have broken down. Profits are vaguely limited 

to a state described as “reasonable under the circum- 

stances,” but the various branches of the services are not 

agreed as to what that means. 

Oil Burners 

For shivering civilians (replacement and hardship cases), 

WPB authorized the release of enough raw material to 

make 30,000 domestic-type oil burners, during the fourth 

quarter of last year. It is hoped that L-74, which controls 

oil burner production will soon be amended, until which 

time producers must qualify under spot authorization 

procedures to begin work on burners. 

Convention-at-Home 

The National Paint, Varnish and Lacquer Association has 

patriotically resisted meeting together in conventions these 

many months and has substituted a program of con- 

SAXON & CLEMENS 
PICTURES FOR DECORATORS 

UNUSUAL AND EXCLUSIVE COLLECTION 

OF FRAMED ANTIQUE ENGRAVINGS AND 

MIRROR PICTURES. 

64 East 55th St., New York 22 PL. 9-579 

INTERIORS 
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. Handsome Accessories of 
Rare Distinction 

& » 
are A Small Niche and a Baroque Shadow Box, from a ia 3 Aye sareli ng oes ata7 

our extensive collection specially designed to cater " z . . ‘J 

s., to the leaders in the field of interior decoration. 

‘ Decorative Plastics, Inc. 
its, 68 EAST 131st STREET NEW YORK 35, N. Y. 
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SHERATON WHATNOT 
WITH THREE INLAID DRAWERS, 

SPINDLE GALLERY AND INSET MARBLE TOP 
H48” = =L20” 8 D12%” 

seo George Blundell 
“ONE PARK AVE., NEW YORK 16 °1680 MERCHANDISE MART, CHICAGO 4 7 
“HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANGELES 14 of London, Jur. 

TIT 

Member of Art & Antique Dealers League of America 

HERMAN MILLER FURNITURE CO., ZEELAND, MICHIGAN 385 Madison Avenue New York 17, N. Y. 
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for Their Postwar Windows 

A wealth of information which we gathered for our 

guidance in planning postwar drapery fixtures would, we 

believe, be equally helpful to the decorators of America. 

Accordingly, it is made available to you on request. 

nationwide survey among hundreds of women in 44 

states. The information gained from the survey is thor- 

oughly analyzed and tabulated. In addition to nation- 

wide preferences, it is broken down geographically, so 

that you can tell at a glance what the trends are in your 

territory and how they differ from others. 

Write today for your free copy of *‘ Postwar Window 

Shopping — What Mrs. America Prefers for Her Postwar 

Windows.” Use it in forecasting styles in your city. 

What Women ace Hanning 

“Postwar Window Shopping”’ is an 11 page report of a | 

ventions-at-home, a happy idea which should be more 

general. Mr. Jesse H. Jones, speaking to members through 

the mails, sees an enormous future for the industry, 

based on the simple necessities for building, repair and 

maintenance, to say nothing of special finishes like those 

required for cars. J. A. Krug, chairman of WPB, promises 

that the industry will be relieved of restrictions at the 

earliest possible instance, and everyone agrees that in view 

of its fine war record, this is only fair. Unfortunately, the 

difficulties of obtaining raw materials, even at the war’s 

close, are admitted as being probably considerable. 

CLARIFICATION 

In November this department reported a tie-up between 

designer W. C. Nichols and Joseph Palma, Jr., united as 

the firm of Product Designers of Chicago, and Johnson 

Fare Box Company. Mr. Nichols writes to ask that we 

make it quite clear that this connection in no way hinders 

Product Designers from taking on jobs offered by any 

other firm and giving the same confidential treatment as 

any private concern. Also, he wishes it known that the 

louvered window shown on the same page was specifically 

designed for a reception room. 

New YorK City’s HOTEL ASSOCIATION has announced re- 

sults of its recent elections: Martin Sweeny, Hotel Com- 

modore president, reelected president; Burton F. White, 

Jr. of Allerton-New York Corp., first vice president; Emile 

H. Ronay of Ronay Operated Hotels, treasurer; Robert 

P. Williford of the Hotel Plaza, director. 

Harry B. HIGGINS, president of Pittsburgh Plate Glass 

Co., has been elected a director of Westinghouse Electric 

& Mfg. Co. 

George III Inlaid Low Boy 
Heighth 27%”. Depth 1542”. Width 30”. 

WEATHERVANE COMPANY 

Reproductions of English Antique Furniture 

325 East 64th Street — New York, N. Y. 

INTERIORS 



A. R. COLLINS has been appointed head of the Research 

Department of Stewart-Warner Corp. and J. H. Leslie is 

Chief Engineer, both in the South Wind heater division. 

STEWART ROBERTS has been elected vice president and gen- 

eral sales manager of the Trimz Company, Inc., subsidiary 

of United Wallpaper, Inc. Mr. Roberts for the past eleven 

years has been promotion manager of American Magazine. 

CLASSIFIED ADVERTISEMENTS 

10¢ A WORD, PER INSERTION, PAYABLE IN ADVANCE 

DECORATOR, SALESMAN with excellent connections and 

knowledge of market, specialist in better modern interiors 

and design, seeks business affiliation with established firm. 

Box 49T, INTERIORS, 11 East 44th Street, New York 17, 

a ws 

DECORATOR. We are looking for a practical live-wire man 

to take charge of all decorating and general maintenance 

work for the Tangney-McGinn Hotel System, Des Moines, 

lowa. This is a permanent position with an excellent fu- 

ture for the right man who is free to travel. Salary open. 

State age, experience, and references in first letter. Replies 

will be kept in confidence. Wm. W. Wallace, General 

Manager. 

SALESMAN+~—E xperienced custom upholstered furniture and 

bedding, finest decorator following, desires to make change 

offering future. Box 50U, INTERIORS, 11 East 44th Street, 

New York 17, N. Y. 

CREATIVE LOOMS, Inc. 
- — 

We serve the Discriminating Decorator with 
our extensive line of fine 

| 

| Hand W oven Upholstery and Drapery Fabrics | 

Manufactured to your order in your individual 
color combinations. 

168 East 51st Street, New York 22, N. Y. | 

LAMP TABLE 

WIDTH 22” DEPTH 24” HEIGHT 26” 

Pickle Pine finish hand-carved legs. Hand-painted 
top with flower design on silverleaf or mercury 

antique background. 

“Plaza MIRROR & GLASS CO. 
Showrooms 

1158 2nd AVE. Corner 61st St. NEW YORK 

One of the 

Largest Selections 

of Exclusive 

Antique Lamps 

FOR THE DECORATOR 

ENGEL 
22 East 55th Street 

New York, N. Y. 

PLaza 3-5237 

Importers and Makers of distinctive Lighting Fix- 
turzs, Crystal, Bronze and Modern 

Also— Wide selection of Antiques, 
Porrelains and Lamps 

Charles J. Winston & Co., Inc. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St.. New York, N. Y. 
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STEINER STUDIO, 316 EAST 6lst STREET, NEW YORK 
Workrooms For The Trade Since 1907 
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CHESTS -MIRRORS-TEA TABLES 

I 75 10 'A50 
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MEYER THREADS 
The World’s Best 

For Upholstering All sizes 
and Decorating and colors 

Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

JoHN C. MEYER THREAD Co. 
Lowell, Mass. 

“Samples sent if you wish them.” 

Copy of an Ol Cad 

Wooden Lamp 

P. in led Paper Si a de 
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WALLPAPER and PAINT JOBS 

COLOR SPECIALIST 

llazel Hancock 
Decorator’s Consultant 

Country Furniture 

Decorative Accessories 

Antiques 

502 SIXTH AVE. (13th St. © NEW YORK 

WITH THE RED DOOR 

New York's 

Most Distinctive Show Room 

Custom Made 

Furniture 

Seminole Qurniture Sheps 
120 EAST 32nd STREET NEW YORK 16, N. Y. 

MUrray Hill 3-0445 

pat , er 5 

ORIENTAL RUGS 
THE BEST OBTAINABLE 

IN AMERICA 

ALFRED EHRLICH 
WHOLESALER IMPORTER 

New York 
TEXTILE BLDG. llth FLOOR 

MUrray Hill 4-7 363 
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Peace terms every man 
shou!d make NOW! 

The war is still on... and will be for some time to come. 

But right now—before the war ends—every man in America 
has an unprecedented opportunity to make terms with him- 
self for his own peace ... his peace of mind. 

For now, as never before, a man should look at his wife 
and family and say, “What can I offer them for the future?” 

Now, as never before, a man should look at his house and 
worldly goods and say, “How can I improve these so my 
family may better enjoy life?” 

Now, as never before, a man should look at tomorrow and 
say, “How can I best prepare for some unforeseen emer- 
gency which might affect my family?” 

And now, as never before, every man in America has a 

chance to answer all these questions—an opportunity to pro- 
vide for the future. 

That opportunity is War Bonds. No doubt you are buying 
War Bonds through the Payroll Saving Plan. Arrange to buy 
more War Bonds. All you can afford. More than you thought 

you could afford. 

What’s even more important—don’t cash in those War 

Bonds before they mature. Stick them away in a safe place 
—and forget about them till you can reap the full harvest 

on them. 

Now is the time to make your plans for peace of mind. 
It’s something you owe yourself ... owe your family. Buy 

War Bonds and hold onto them! 

INTERIORS 

This is an official U.S. Treasury advertisement — prepared under auspices of Treasury Department and War Advertising Council 
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