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Every step is done by hand, except the heading which is 

woven on the loom. The warp for the heading (not pics 

tured) is hand-made. So is the spinning of the cord. 

Skilled fingers also make the gimp for the leaves and shape 

both the leaves and the fruit. Assembling is entirely by hand. 

We had such fun making our whimsical Strawberry Fringe. But like all our 

trimmings, it took time, plenty of hand work, and the Scalamandré knack 

of faithfully following the original. Whether your search is for the dignified, 

amusing, formal or informal trimming, see the Scalamandré variety, lovelier 

than ever, still sensible in price. 

Important! Our showrooms and factories closed for vacation July 1-July 19th 

i 

S CA LAMA N D R E S | LK S MAKERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS 
598 MADISON AVENUE, NEW YORK -BOSTON-CHICAGO-LOS ANGELES 

fw Exclusive manufacturers of all approved silk fabrics from Colonial Williamsburg 
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when limitations of manufacture have narrowe 

furniture $v Yet this versatility is not offected through sacrifice of 

inbred authenticity ¥¢ That is because Grosfeld ‘House Furniture 

is styled in collaboration with America’s foremost. decorators a. 

hen built with meticulous, unhurried craftsmanship in our own 

workrooms. Plan to consul Grosfeld House soon. 
% 

THE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS hesleld Ske US 

New York—320 East 47th Street + Chicago—6066 North Wabash Avenue + Los Angeles—-207 North Vermont Avenue 



Antique Regency Center Writing Table 
(Circa 1810) ... a fine example of the Regency era. 

AMERICA’S LARGEST WHOLESALE SELECTION OF DISTINGUISHED 

ENGLISH FURNITURE 

WOOD and HOGAN CO. 
383 MADISON AVENUE 17, NEW YORK 

IN CHICAGO— IN LOS ANGELES— 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy Co., 816 S. Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 

INTERIORS 
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FOR YOUR INFORMATION 11 
HOUSING DEVELOPMENTS . . . PRE-MARKET NEWS ... AWARDS... WASHINGTON RULINGS. 

OPEN HOUSE 18 
SOME BITTER WORDS AND WISTFUL THOUGHTS ON PLASTICS, OPENLY WRITTEN BY MR. 

CHARLES A. PETERS OF LEWIS & CONGER, NEW YORK SPECIALTY SHOP. 

EDITORIAL 43 
AT THE MOMENT OF GOING TO PRESS, SOME THOUGHTS ON CURRENT CONDITIONS, WRITTEN 

AROUND THOMAS PAINE’S WORDS, “THE TIMES THAT TRY MEN’S SOULS.” 

MADEMOISELLE CARRIES ON 44 
WITH THE ABLE HAND OF INTERIOR DESIGNER JOSEPH PLATT, MADEMOISELLE’S EDITORIAL 

OFFICES FUNCTION MORE SMOOTHLY IN THEIR NEW LOCATION. 

INTERIORS’ HOTEL MODERNIZATION STUDIES: PART III ‘ 

THE BEDROOM SUITE 48 
BEING THE TRANSIENT HOME FOR GUESTS OF THE BISMARCK HOTEL, CHICAGO, 

DESIGNED BY KEM WEBER IN A MODERN, WHOLLY FUNCTIONAL MANNER. 

COLOR—THE MAGICIAN 52 
DAN COOPER, COLOR CONSULTANT, FABRIC MAN AND WELL KNOWN INTERIOR 

DESIGNER EXPOUNDS A FEW OF HIS THEORIES ON COLOR IN HOTEL WORK. 

REMODELING ROYAL SUITES 53 
OF THE HUNDRED-ODD MIAMI BEACH HOTELS FACING RENOVATION, GEORGE 

FARKAS SHOWS US TWO SUITES—ONE FOR THE DUKE AND DUTCHESS OF WINDSOR. 

SCULPTURE AS AN INTEGRAL PART OF DESIGN 56 
FOLLOWING OUR ARTICLE ON MURALS, WE NOW SHOW A NUMBER OF INTERIORS IN WHICH 

SCULPTURE PLAYS AN IMPORTANT PART; ESPECIALLY IN THE NEW “‘SEA FARE”’ RESTAURANT. 

FAR EAST MEETS MIDDLE WEST IN A BACHELOR FLAT 60 
GOOD, SOUND USE OF ANTIQUES AND MODERN PIECES IN A SMALL APARTMENT DESIGNED 

BY GERTRUDE RUBEN, CHICAGO DESIGNER, WHO ONCE WROTE US A LETTER. 

RETAIL STORY 62 
THIS MONTH FROM THE RETAIL STORES COME A VARIETY OF NEW MODEL ROOMS AND 

SETTINGS, INCLUDING LORD & TAYLOR’S HOUSE BY ARCHITECT, VICTOR PROETZ. 

INDUSTRIAL DESIGN 65 

“DESIGN FOR USE” SHOW AT THE MUSEUM OF MODERN ART 66 
THE INDUSTRIAL DESIGN SECTION OF THE LARGE SUMMER SHOW, “ART IN PROG- 
RESS,”’ AT THE MUSEUM. REVIEWED IN TEXT AND PICTURES. 

ALUMINUM—A BASIC MATERIAL OF TOMORROW 68 
CONSIDERING THE BASIC NATURE OF THIS METAL, AND WHAT IT HAS TO OFFER 

THE DESIGNERS WHO WILL SHAPE ITS PEACE-TIME FUTURE. 

NEWSREEL 73 

INTERIOR SOURCES 95 

COVER: as BACKGROUND, A PORTION OF THE FLOORING SEEN IN PHOTO OF W. & J. SLOANE’S 

MODEL ROOM ON PAGE 62. THE WAR BOND IS A REMINDER TO YOU TO HELP SUPPORT THE 

FIFTH WAR LOAN DRIVE, OPENING THIS MONTH. 

VOLUME Clill p> NUMBER 11 

NEXT MONTH 

We reprint in full the eight installments of our “Anatomy for Designers” series of 

measured drawings which first appeared in INTERICRS, August 1941 . . . We show the 

home of Peter Schladermundt, industrial designer, who accepted his father’s 18th Cenutry 

gingerbread house and furniture, but rep!anned them for 1944 living . . . Industrial 

Design coverage next month will be on plastics, with an article by Morris Sanders; 

illustrations by well known industrial designers. 
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Originals in color, texture and design by Goodall in 
the tomorrow will far exceed the fondest dreams. 

The wonders that will be conceived with new dyes, 
weaves and yarns plus Goodall’s creative science 
and research will bring to the future fabric world 
spellbinding glory. 

The combined talents of Dorothy Liebes and Goodall 
craftsmen will mold creations of enchanting beauty 
because the reproduction of brilliant, clear colors is 
no mystery to Goodall since they have always be- 
lieved in the theory of blended yarns for more depth 
of color and texture. 

The Dorothy Liebes originals, machine translated 
by Goodall, will be some of the finest chef-d’ oeuvres 

yet seen. 

(Some of our cloths contain rayon blended with cotton and mohair. ) 

Pa 8 CS ae 

Division of Goodall Worsted Co. 

NEW YORK, 61 EAST 53rd ST. * CHICAGO, 6-154 MERCHANDISE MART 

LOS ANGELES, 818 SO. FIGUEROA ST. * HOME OFFICE & MILLS, SANFORD, ME. 
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INTERIORS’ 

FROM “YOUR WORLD TOMORROW,” PASSENGER BOAT PLANNED BY ANDREW HIGGINS. 

PIE IN THE SKY 

YOUR WORLD TOMORROW. By Donald 

G. Cooley, and Editors of Mechanix Il- 

lustrated. Elaborately illustrated. 252 pp. 

New York: Essential Books. $2.50. 

Every true hobo knows that grand old 

ballad, “There'll Be Pie in the Sky, By 

and By.” The business of writing about 

pie in the sky, the bright new world a 

comin’, and other happy dreams is a large 

and prosperous one, and of that sky pie 

this book represents a large and fruitful 

slice. 

The combined authors write with gusto, 

and illustrate with mouth watering draw- 

ings and photographs, all about such 

things as radio road maps to steer you 

through unfamiliar cities; packaged hous- 

ing; combination helicopter-automobiles ; 

amphibious freight cars; fluorescent type- 

writer rollers; and television murals. The 

double hulled, 40 mile an hour motor- 

boat designed by Higgins Industries, mak- 

ers of PT and landing boats, is typical. 

It should be said at once that none of the 

dreams projected in this volume are tech- 

nically impossible. It should be added 

that there is very little proof of their 

practicality, and it is almost certain that 

practically none will be in common use 

for at least ten years after the war. 
Sensible manufacturers are well aware of 

the dangers in expecting too much too 

soon. At first enthusiastic backers of the 

pie in the sky school, they have lately 

begun to realize that this attitude entails 

a hazard for industry. Half of America, 

apparently, wants to buy a jeep immedi- 

ately after the war, but its makers are al. 

ready pointing out that it occasionally 

does get stuck in the mud just like any 

other car, that its springs are purposely 

extremely stiff, and that it is rather unfair 

to expect it to plow the field, milk the 

cow, drive you to the movies and rock the 

baby to sleep. 

THE CASE FOR LOW COST 
HOUSING 

AMER°‘CAN HOUSING: PROBLEMS AND 

PROSPECTS. Factual Findings by Miles L. 

Colean and the Program for Action by 

the Housing Committee of the Twentieth 

Century Fund. 488 pages, 61 tables, 36 

charts. $3. 

This is a strong and rather staggeringly 

well documented case for a huge postwar 

building effort concentrated in the $2,000 

to $4,000 price range. The committee finds 
the state of cheap housing today deplor- 

able. The housing census of 1940 showed, 

for example, nearly 17 million houses 

with no private bath out of a little over 

37 millions covered. Nearly 11 million 

had no refrigeration, and perhaps even 

more shocking, better than 4 million were 

without central heating or stoves. The 

demand for replacement and repairs is 

obvious from these figures, especially if 

you make a fast mental calculation as to 

probable deterioration added in four years 

of war conditions. “No strain is required 

to build up an estimate of potential new 

housing demand amounting to 1,300,000 

or even more, non-farm units a year dur- 

ing the first decade after the war. There 

would, in addition, be a heavy demand 

for farm housing, repairs and alterations.” 

Tireless and brave, the researchers have 

tackled all the major building problems: 

Prefabrication, mortgage financing, sub- 

contracting, manufacturing and distribu- 

tion, labor, management, unionization and 

wages in the building trades, building 

codes, the place of government, land for 

housing, sales contracts, etc. The mind 

BOOKSHELF 

reels before the magnitude of the effort. 

It is not surprising that each division is 

dealt with on large lines and that there 

is still plenty of room for more detailed 

studies of the various phases considered. 

This is, however, first class groundwork 

and the facts assembled are valuable. 

DESIGN REFERENCE 

2000 YEARS OF SILK WEAVING. An 

exhibition sponsored by the Los Angeles 

County Museum in collaboration with The 

Cleveland Museum of Art and The Detroit 

Institute of Arts. N. Y.: E. Weyhe, $2.50. 

This pictorial record of an important ex- 

hibition should provide a useful reference 

tool for designers and manufacturers of 

wallpapers and fabrics. Within this ex- 

tensive, well presented catalog are illus- 

trations of 477 silk fabrics, shown in 87 

plates, all cross-indexed to brief descrip. 

tions of each. Further helpful informa- 

tion includes the name of the lender, size 

of the textile (many are fragments) and 

the sources for those which have been 

illustrated elsewhere. Assembled as to 

period, they start with “China, Han 

Dynasty, 296 B.C. to 220 A.D.,” end with 

“Various Silks, 1800 to 1850 A.D.” 

Roland McKinney, Director of the Los 

Angeles County Museum points out in his 

foreword the particular importance of 

Italian fabrics from Palermo, Lucca, and 

Venice of the 13th and 14th Centuries; a 

group of Hispano-Moresque textiles, prod- 

ucts of the artistic Arabic civilization of 

Spain from the 12th to the 15th Centuries; 

and the Persian examples, culled from 

numerous American collection. 

Adele Coulin Weibel, curator of textiles 

for The Detroit Institute of Arts sketches 

briefly the historical background of silk 

weaving. 

TURNING YOUR QUESTION MARKS INTO PERIODS . 

PAGE 43 FROM ‘“‘DECORATING FOR YOU.” 

DECORATION PRIMER 

DECORATING FOR YOU. By Florence B. 

Terhune. Illustrated with sketches by 

CONTINUED ON PAGE 82 
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a delightfully new decorative dea... 

SCULPTURED CHINESE LAMPS and WAND PAINTED PICTURES 

at a Matched Set 
Full-length Chinese figure from hand-painted water color picture is reproduced in magni- 

ficently sculptured lamp with matched second figure. Plastic composition pedestal—full 

wood base. Originals by the nation’s leading sculptors. Choice of 4 gorgeous color combina- 

tions. Height. with hand-made silk shade. 31 inches. This set will be the dramatic focal 

point of any style room. Limited number available NOW for immediate delivery. 

uttenberg tudios 
EDWARD C. RUTTENBERG SALES, INC. 

1215-7 Merchandise Mart, Chicago 54, Illinois Telephone: Superior 1805 
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No. 502. 24” x 46’ No. 503. 36” x 36” 

red Elegane€ Mirre 

SCHWARTZ is proud to announce a new series of seven 

mirror-topped tables in the grand manner. 

The mirror is in antique silver finish, hand painted with 

te ee eee ee ee ae 
a elaborate designs. Their bases, in pickled pine finish, are 

hand carved. Numbers 501 through 505 have mirrored aprons. 

Exquisite craftsmanship and subtle styling have been lavished 

upon these pieces. They meet the standards of the most 

fastidious. 

I. Schwartz Glass and Mirror Company will take pleasure 

in working with the decorator or architect on any project 

involving the use of mirror, developing special designs or 

supplying you with a wide range of articles from stock. 

No. 504, 36” x 36” A wide selection of Colonial, Regency and Venetian mirrors 

is always in stock for your inspection. \ 

I. Schwart : 

GLASS AND MIRROR COMPANY 

ee 

ae te na aie 

annals 317-19 East 64th Street New York 21, N. Y. 
Fhe 

REgent 4-1560.1561 

Diameter: 36” 

No. 505. 24” x 46” No. 506. Diameter: 36” 
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Straws in the Wind 

U. S. Steel is not the first heavy industry 

which is casting more than an eye at the 

prefab housing field. Nor will it be the 

last. The importance of this company’s 

buying into Gunnison Housing Corp. is 

as a tender of the future. U. S. Steel, 
Bethlehem and the other companies which 

are moving into the housing field at this 

time, obviously foresee that America and 

the world is going to be rebuilt. Their 

combined resources are so enormous that 

they would not bother with prefabrication 

if they were not certain that its future is 

sky-high. The method of acquiring large 

rights in firms which have spent years re- 
searching is a smart one. In this way they 

can spring, full panoplied for the sharp 

competition of the future, out of the 

routine of war production. 

For Now 

The committee on postwar housing for the 

National Association of Housing Officials 

turned in a report at the May meeting in 

Chicago, recommending that postwar home 

building begin right now. The need later 

will be so enormous that it is feared it 
cannot be met quickly enough and hard- 

ship will result in some communities. 

Building now would also provide a small 

testing ground for the big task that lies 

ahead. Another phase of the problem 
which was seriously discussed, was the 

demolition of present temporary housing. 

The fear is that this might not be pulled 

down in time, and in the stress of a period 

of inadequate housing, might become the 

nucleus of a whole new crop of slums. 

While emphasizing the fact that housing 

is everywhere a local problem which 
should be solved in each district by the 

district, the Association still urges the 

federal government to set up a federal 

bureau at this time, to be ready to co- 

ordinate local efforts to the national 

whole. 

Homemade 

Not one bit intimidated by the great offi. 

cial rumblings about city planning up on 

39th Street, the Washington Square Associ- 

ation is sailing into its own city planning 
scheme, on its own. Mr. C. King Wood- 

bridge has announced that plans are being 

dreamed up for all sorts of pleasaunces. 

Gardens on roofs of low garages to be 

used as playgrounds, through traffic routes 

and the inevitable art center. Washington 

JUNE 1944 

YOUR 

MATERIALS FOR HOUSING... 

CHICAGO MARKET PRELUDE... 

ART TREASURES RETURNED... 

CITY PLANNING AWARD... 

NYC POSTWAR PROGRAM... 

WASHINGTON RULINGS... 

COMING EVENTS... 

FOR YOUR CALENDAR 

JUNE 11—JUNE 20. Twentieth California 

Gift & Art Show. At the Merchandise Mart, 

Galeria of the Biltmore and showrooms, Los 

Angeles, Cal. 

JUNE 18—JUNE 24. Institute for Chamber 

of Commerce and trade associations. At 

Southeastern University of North Carolina, 

Greensboro, N. C. 

JUNE 19 through JUNE 23. Pre-season 

market week. At 225 Fifth Avenue, New 

York, N. Y. 

JUNE 25—JUNE 30. Allied Market week. At 

the New Washington Hotel, Seattle, Wash. 

JUNE 25—JULY 1. Institute for Chamber of 

Commerce and trade associations. Ai 

Western Oregon State U., Eugene, Ore. 

JUNE 26—30. Convention of American So- 

ciety for Testing Materials. At the Wal- 

dorf-Astoria, New York, N. Y. 

JUNE 26 through JUNE 30. Furniture mark- 

et. At the New York Furniture Exchange, 

New York, N. Y. 

JUNE 30 through JULY 8. Grand Rapids 

Furniture Assn. summer furniture market. 

At Grand Rapids, Mich. 

JULY 3—JULY 6. Southeastern Homewares 

and Gift Show. At the City Auditorium, 

Atlanta, Ga. 

JULY 3 through July 7. Dallas Gift Show. 

At the Baker Hotel and The Mercantile 

Banking Room, Dallas, Texas. 

JULY 6—JULY 15. Furniture market. At 

the Merchandise Mart and American Furni- 

ture Mart, Chicago, III. 

JULY 9—JULY 14. Pacific Northwest Gift 

Show. At Portland, Benson and Multnomah 

Hotels, Portland, Ore. 

JULY 31—AUGUST 12. Eastern Manufac- 

turers and Importers gift show. At the 

Merchandise Mart, Chicago, Ill. 

SEPTEMBER 28, 29. National Hardwood 

Lumber Assn. annual meeting. At the 

Merchandise Mart, Chicago, Ml. 

INFORMATION 

Square wants at one and the same time to 

preserve its own and Greenwich Village’s 

residential characters, to keep its old 

houses and to make a paradise of shining 

new ones which would do credit to Stock- 

holm. The plan, when complete, will be 

inspectable by other civic groups, by mer- 

chants and house hunters and real estate 

men. It will have to be well studied by 

the civic powers who guard our zoning 
and traffic laws. They will be called upon 

to authorize severe changes. 

Out of Concrete ; 

Through thirty-five years, a group of con- 

crete houses at Forest Hills Gardens, 

N. Y., has been weathering whatever came 

along. Recent inspection showed that de- 
spite a minimum of upkeep they’re just 

as good as they ever were. However. the 

building of concrete houses has not prog- 

ressed at any great rate. The reason: 

High costs owing to the slowness with 

which forms hardened. WPB made a 

grant to Yale University to research the 

possibilities of developing quicker drying 

which would make the whole project pay. 

Yale has licked the concrete troubles and 

now WPB has supplied the needful for a 

small pilot plant where the newly dis- 

covered methods can be further explored 

in actual practice. Concrete houses them- 

selves are considered to need no further 

proving. Now all that’s lacking is the 

starter’s gun. 

Asphalt Roofing Worries 

A situation very similar to the one which 

has driven certain furniture manufacturers 

to shut up shop, faces the asphalt roofing 

industry. Raw materials costs are up, but 

not so returns. One of the smaller com- 

panies, Cooper, of Elizabeth, N. J., has 

announced that it will fold as it cannot 

continue to take losses. Other companies 

threaten to follow suit. Industry members 

are appealing to the government for re- 

lief. As demand for industry products 

exceeds supply, it would be exceedingly 

serious if production capacity were cut at 

this time. Up to now, however, the gov- 

ernment authorities have been adamant. 

The average cost per ton of asphalt is esti- 

mated to be 28 per cent above 1941 levels. 

FURNITURE 

Prelude to Chicago 

INTERIORS’ department of divination offers 

the following guesses about the July Chi- 

cago market: It will be hot as tophet in 

1] 
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Chicago, and although the powers that be 

say that under the present allocations sys- 

tem of selling, second-week visitors stand 

as good a chance of getting theirs as first 

weekers, the hotels will be popping with 
buyers from the start too nervous to wait. 

With patterns at one quarter of what they 

were in 1941, there will be about nothing 

new. So the scales will be tipped to 

eighteenth century (English and Ameri- 

can), and twentieth. Unless something 

unforseen happens, there should be more 

American walnut than formerly, as the 

walnut boys are pretty much caught up 

on gun stock manufacture. Other hard- 

woods scarce. Stress is to be placed, dur- 

ing the week of the 10th, on appliances. 

A display hall has been set aside for this 

enterprise, but, sagely, merchandising of 

appliances, rather than the appliances 

themselves, is to be played up. And 

there'll be talk unrationed about the post- 

war period with everyone trying to out- 

guess everyone else. 

WASHINGTON RULINGS 

Glad Tidings 

Best news the furniture manufacturers 

have heard from Washington in many a 

moon is contained in an addition to OPA 
maximum.price regulation 188. It allows 

manufacturers whose overall operations 

have been rendered unprofitable by wage 

increases (allowed by WLB),. to appeal 

for relief now. Although the manufac- 

turers won a 5 per cent increase not long 

ago, it has in many cases proved inade- 

quate, with the result that some of them 

threatened to go out of business rather 

than continue to lose money. OPA states 

its revised stand cautiously, saying that 
“sufficient relief will be granted to elimi- 

nate the loss on furniture operations, but 
in no case will such relief be more than 

the amount necessary to cover the in- 

creased costs resulting from the wage ad- 

justments.” As we understand it, that’s all 

anyone was asking. 

Shellac 

The government stock of shellac is now 

piled high enough for the WPB to have 

revoked Allocation Order M-106 which 

had shellac dealers and consumers asking 

permission whenever they needed this ma- 

terial. The fly in the ointment, and there 

always is one, is that certain grades, not. 

ably that from which bleached shellac is 

made and orange shellac, are scarce and 

likely to remain so, because of lack of 

imports. Also WPB has cut to 50 per 

cent the quantity of ethyl aleohol which 

may be used for cutting shellac and shellac 
substitutes. 

12 
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FLOOR COVERINGS 

What's Coming 

In a singularly frank statement, a spokes- 

man for the soft floor covering manufac- 

turers revealed some of the factors which 

will complicate conversion to civilian pro- 

duction. Seems it’s harder to change over 

to peace than to war. In the former case 

each company grapples with its own prob- 

lems, in the latter the industry was teamed 

and working under specific orders. Prac. 

tically everybody will need to achieve 

whole new looms, and how quickly or 

smoothly that can be done is anyone’s 

guess. To further snarl up the situation, 

demand will be colossal, a lot of people 

make a lot of different guesses—and we’ll 

spare you them—as to what it will total 

in yards and dollars. The fact remains 

that it will be big. 

Those factories which have continued to 

weave fabrics like duck, have looms, of 

course, it looks as though they'd be 

worn to a nub by the end of the war. Still 
others have been batting up war equip- 

ment like flame throwers. They really do 

have to start from scratch. 

ART 

Back Home Again 

The story of the taking-off of the Metro- 

politan Museum’s most valuable paintings 

to Whitemarsh and their return, is by now 

familiar. The best part of it is undoubted- 

ly that they’re home again and went on 
view May 28th in specially designed gal. 

leries. The Museum, a quarter million 

dollars poorer for having protected its 

finest, has reaped a staggering amount of 

publicity, even more than they dreamed 

they'd rate. Partly the public fancy was 

caught by the elaborateness of the ar- 

rangements of shipping (only a meagre 

million dollars’ worth of art was stowed 

in any one truck), partly it was touched 

at the long and lonely vigil of the Chap- 

mans and their assistants. Certainly the 

return was jubilant and the result, as 

when Boston brought back its hidden art 

and staged one of the loveliest and most 

important Chinese painting exhibits ever 

seen in America, was a memorable show. 

Only people known to have been de- 

pressed were the last faithful Air Raid 

Wardens. They were plunged in gloom at 

the impossibility of ever getting anyone 

out o’ nights again. 

ARCHITECTURAL 

Brunner Scholarship 

Author of this year’s Brunner Scholarship 

project is Simon Breines, (see cut) who 

also carried off the prize with his entry 

“City Living.” The idea was to “make the 

processes and objectives of planning in- 

telligible to the public, and thus to estab. 

lish the position of the architect as a pro- 

fessional who is not only technically 

skilled, but intensely concerned as a citi- 

zen in the well being of his fellow citizens 

and their environment.” Or, boiled down, 

to take the presentation of City Planning 

out of the shorthand class. Another step 

in this direction was trodden in the 

Mayorial-Moses show at Park Avenue and 

59th Street (any afternoon), where pres- 

entation has all the gaiety and clarity of 

the best exhibits of the late great World’s 

Fair. Any layman who has struggled to 
make sense out of such technical mys. 

teries as the charts in the London County 

SIMON BREINES, A.1.A., WINNER OF THE 

ARNOLD W. BRUNNER SCHOLARSHIP FOR 

1944. PROPOSED PROJECT: CITY LIVING. 

PHOTOGRAPHED BY MYRON EHRENBERG. 

Council plan will be grateful to Messrs. 

Breines, Moses and LaGuardia. 

Mr. Breines is a partner in the firm of 

Pomerance & Breines and a member of 

the New York chapter of A.A. 

“THERE'LL ALWAYS BE AN ENG- 
LAND” 

On the subject of accessories, and ceramics 

in general, Mr. Frederick Kuh, longtime 

Berlin correspondent for the United Press 

and now chief London correspondent for 

the Marshall Field newspapers, has dis- 

covered this item in the general catalog 

of the Army & Navy Stores. British class 

distinctions are apparently eternal. 

“Pots. Chamber, plain, for general use... . 

Pots. Chamber, gilt rim, fluted, with 

crest, for use of Flag Lieutenants.” Note 

for Americans: a Flag Lieutenant is the 

personal aide of a Flag Officer, which 

INTERIORS 



means a Commodore, Rear Admiral, Vice 

\dmiral or Admiral, entitled to fly his 

own flag. On duty a Flag Lieutenant is 

pretty gold-rimmed himself, with a crest 

on his cap and glittering gold aiguillettes, 

drooping from his right shoulder. 

CHICAGO SCHOOL NEWS 

The famous School of Design in Chicago 

is changing its name officially to the slight- 

ly more formidable “Institute of Design.” 

L. Maholy-Nagy remains its president and 

its officers and directors make up into an 

impressive roster of Chicago’s great. Plans 

are afoot to enlarge the faculty and take 
on extra equipment for the summer ses- 

sion. This begins June 26, runs to August 

5, includes no night classes. The summer 

term, with which it shouldn’t be confused, 

is from June 12 to August 25 and does 

have night classes. There is also to be a 

ing dramatic moves were made toward the 

restoration and rehabilitation of this bat- 
tered and bleeding world: 

Stalingrad received word that four giant 

generators, to be paid for in cash on de- 

livery, were already under construction 

in England. Several Stalingrad factories 
are now in production. 

Kharkov, not six months rescued from the 

Nazis, reopened 15 technical schools and 

a meat processing plant, planted 10,000 

new shade trees and complained chiefly of 

a total lack of window glass. 

Plymouth, next to London the most 

bombed city in Britain, beat London to 

the draw by announcing through Lord 

Astor, its mayor, final approval of recon- 

struction plans. They entail restoration of 

most historic monuments in the medieval 

center of the city, with an eye to the 

tourist trade, and the building of a new 

city in concentric strips separated by park- 

ns 
} my }1}) Wan 

i}? ryt 

iis 

MODEL OF PROPOSED RECONSTRUCTION AND ADDITION FOR AMERICAN 

MUSEUM OF NATURAL HISTORY, TO COST $3,310,000. FROM THE 

CURRENT N. Y. POSTWAR PROGRAM EXHIBIT. 

children’s summer art camp and junior 

workshop for tikes between 6 and 13, in 

the country 65 miles from Chicago. Camp 

keeps from June 26 to August 5. 

A project by the Institute will appear in 
a forthcoming issue of INTERIORS. 

PLASTICS 

New One 

You can’t turn your back for a minute 

without a new plastic cropping up. Latest 

one that we’ve had sprung on us is a com- 

bine of plastic and fibreglass strong 

enough to be substituted for light metals 

and the baby of Libbey - Owens - Ford’s 

Plaskon Division. It involves lamination 
and a new contact resin. Further details 

were not available at press time. 

RESTORATION DRAMA 

During the first week in May the follow- 
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ways and super highways. Extremely mod- 

ern in layout, the new Plymouth will be 

sort of Kew Gardens Tudor in appear- 

ance. 

Naples, whose military Governor, Charles 

Poletti, former Lieut. Gov. of New York, 

is the prototype of the Major Joppolo in 

John Hersey’s “A Bell for Adano,” was 

credited by American correspondents with 

tremendous strides in rehabilitation after 

months of far niente. Lt. Col. Poletti was 

given all credit. Streets were cleaned, 

garbage removed, walls shored up only 

after the Lt. Gov.-Lt. Col. had inaugurated 

the extremely smart trick of replanting 

flowers in the city parks. Neapolitans fig- 

ured that the Americans wouldn't plant 
flowers if they expected the Germans to 

return, so they went to work. 

In New York, the City Planning Commis- 

sion took over 8,000 square feet of the 

Board of Education building at Park Ave- 

nue and 59th Street to show with photo- 

graphs, models, plans and drawings what 

is proposed to improve the city and keep 

down unemployment immediately after 

the war. 
There is nothing picayune about it. Most 

expertly mounted by the firm of Skid- 

more, Owings & Merrill, architects with a 

sense of modern styling and an under- 

standing of the traffic problems of exhibi- 

tion space that we wish more of the proj- 

ects designated had understood, the ex- 

hibition cost $90,000 to mount and em- 

braced projects that will cost well over 

a billion dollars and take possibly ten 

years to complete. 

Center of the exhibit is a 15’ x 20’ model 

of the entire city, showing all postwar 

projects in colored symbols. Largest sin- 

gle item will be completion of the Dela- 

ware watershed development, largest new 

item will be the super-colossal Idlewilde 

airport that will make La Guardia Field 

look like a back yard. Also on the cards 

are 50 grammar schools, 20 high schools, 

six new hospitals, nine police precincts, 

17 fire houses, a new restaurant for the 

Bronx zoo, 93 miles of highway, 43 miles 

of parkway and 151 miles of sewer. 

It should be repeated that there is nothing 

“iffey” about any of the projects shown. 

Everyone of them has been discussed and 

approved by the city government. Twenty- 

one per cent of them have their plans 

completed down to the last blueprint, and 

another 18 per cent are more than 50 per 

cent completely planned. 

PLYWOOD 

In a New Field 

Paper-faced plywood is being used now to 

make shipping containers and table tops. 

After the war its uses will probably in. 

clude furniture, concrete forms. The paper 

surfacing is made from fabric serap con- 

taining phenolic resins and high-strength 

sulphite-base paper, after being resin im- 

pregnated. The processed facings are 

bonded to plywood. The resulting mate- 

rial has high tensile strength, is moisture 

resistant with a splinter proof surface. 

Kimberly-Clark Corp. of Neenah, Wis. is 

the manufacturer. 

UPKEEP 

Wall Cleaner 

A new product which decorators might 

well present to clients after the job is 

done is rather whimsically called “Parko 

Wallshine.” Park Chemical Co. in Detroit 

has developed a wall cleaner which is said 

not to streak and is certainly very eco- 

nomical to use. Two to four tablespoons 

in a pail full of water will clean up a lot 

of wall. Another recommendation is that 

the smell, though vaguely antiseptic, is not 

unpleasant and does not spread horrid 

fumes through the house. 

CONTINUED ON PAGE 88 
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Jabron 
REG. U. 8. PAT, OFF. 

Subject: Post-War Planning with Jroron 

the permanent fabric wall covering 
belongs in every 

HOTEL MODERNIZATION PLAN 

OTEL MANAGERS are today giving much 

H thought to planning for post-war years. 

Modernization projects are already in the blue- 

print stage. Equipment is already being ex- 
amined to determine its life as a dividend-paying 

investment. 

For wall and ceiling treatment, hundreds of 

hotels have turned to FABRON because of its 

value as an investment. It has been definitely 

proved that FABRON eliminates the need for 

periodic redecoration, the loss of income from 
rooms out of service, and the repeated cost of 
materials and labor entailed by the usual re- 

decorating methods. FABRON’s first cost is its 

only cost. It is a lasting investment. 

FABRON is a washable, sunfast fabric. Its 

sturdy canvas foundation, specially treated with 

plastic and lacquer paints, enables it to with- 
stand the hardest usage, making it ideal for hotel 

use. It combines structural, practical, decora- 

tive. economical advantages, and provides dec- 
oration in a permanent form, architecturally 

correct. [t comes in a wide range of solid colors, 

functional textures, and decorative patterns, 

affording great latitude of expression to archi- 

tects and interior designers. 

In considering FABRON as part of your 
modernization program, the time to put that part 

of your plan to work is NOW — for these 

reasons: 
(1) As with many materials, specification NOW 

will insure early delivery of your supply 

after the war. You establish your hotel on 

the priority list for delivery when your job 

is ready. 

(2) Our Estimating Department can work from 

blueprints, determine costs, cooperate with 

your architect, designer or your staff to 
organize NOW a decorative schedule which 

will insure a co-ordinated scheme and a 

sound continuity of 

throughout your hotel. This may not be 
easy to achieve under post-war pressure. 

(3) Settling the question of decorating NOW 

means one less worry to you when your 
post-war program is under way and many 

other problems will demand your attention. 

color and design 

Taking these steps NOW will prepare for post- 

war activity. - But fortunately, at very little cost, 
you can go a step further right now: INSTALL 

A TRIAL ROOM, AND FIGURE FOR YOUR- 
SELF THE DIVIDENDS AND SAVINGS 
FABRON WALL COVERING WILL BRING 
YOU. Then. when you are ready for post-war 
work, you will have your own experience with 

FABRON, plus the experience of hundreds of 
other hotels. as a practical guide to a wall and 
ceiling decoration that is truly an investment. 

Write to us for further information—without 

obligation. Address all communications to: 

FREDERIC BLANK & CO., INC. + 230 PARK AVE. + NEW YORK 17, N.Y. 
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Pattern Foxglove — 50 inch 
Hand Printed Glazed Chintz 
in five colorations — series 

14590 to 14594. 

Available for delivery in July. 

\ H. B. LEHMAN-CONNOR CO. 
J INCORPORATED 

Y f 509 Madison Avenue, New York 
, oy Boston @ Chicago @ Philadelphia 

, aa % San Francisco 7 Los Angeles 
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Exclusive Crown Zipper tooth design 

makes the Crown zipper track a two-way 

“‘street’’—sliders work quickly, smoothly, 
almost effortlessly, in both directions! 

Things began to happen fast when Crown Zipper 
engineers went out into the field with our armed forces 

to adapt zippers to special military jobs. 

Out of Crown’s experience have come five big basic 
advancements over old-style, conventional zippers (see 
list below )—and one of the most important of these is 

the superior construction of Crown Zipper teeth. 

If you examine a Crown Zipper closely, you see 
that both sides of each tooth are identical. This per- 
mits sliders to operate smoothly, quickly, almost 
effortlessly, in either direction along the zipper track. 

In addition, this exclusive Crown Zipper tooth de- 
sign permits two or more sliders on the same track— 
making Crown the only zipper in the world that pro- 

1 
Takes 
sharp 
curves 

CROWN | 
ww 

ZIPPERS || 2 
i 

ail Opp Wy 
SREY wand x 

sha ms 

lage « 
are 5 ways better : 

Member of the J. & v 

ay 

. Coats + Clark’s Family 

vides quick, convenient openings at any given point, 
with smooth closures in both directions. (One recent 

Crown application actually has ten sliders!) 

After the war, Crown’s new “double-acting”’ zippers 
will mean big improvements in home furnishing ap- 

plications—on slip covers, awnings, many other items. 

When you turn to postwar, Crown engineers, fresh 

from their experience in designing hundreds of mili- 
tary items, will adapt—or, if necessary, create—special 

zipper applications to meet special problems. 
fe 

CLOSE-UP OF CROWN ZIPPER TEETH 
REVEALS BOTH SIDES OF EACH TOOTH IDENTICAL 

2. Die-cast 
for smoother 
action— 
extra ; 
strength 3. Provides opening 

wherever you want it 

/ 4 #7 

Won't od R 7 

lock yy = Resists 

\ open ¥ - corrosion 
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THE SPOOL COTTON COMPANY .« 745 Fifth Avenue, New York, N. Y. (Crown Fastener Division) 
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FORTUNATELY... Fortuny’s too 

Forgivé us the pun please, but we do consider ourselves 

rather fortunate for having available so ample a collec- 

tion of Fortuny’s for your current needs. May we 

present this as another example of our current mer- 

chandising policy — that is to offer only patterns of we TO SUS — 

which we have adequate stocks and to reserve such fan Wee oT” ala ¥ 

stocks exclusively for our regular customers. In fairness ) 

ey “ge? “ae “hay 

to our old friends we are respectfully declining new 

accounts during the emergency. 

ARTHUR:H-LEE&SONS #s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

Boston Philadelphia Chicago Los Angeles 
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A BUYER LOOKS AT’ PLASTICS 

A. BUYER Looks at Plastics . . . is rather 
a large subject. A buyer is a critic, he is 

supposed to learn all the facts. He is 

supposed to know what his customers will 

buy, what his sales staff will and will not 

sell. Buying is easy, selling is a different 

story. A buyer has to picture not only 

the item itself but he has to see it sold 

before he places an order. How can a 

buyer do a good job when he does not 

know much about the merchandise shown 

him ... and the salesman selling it knows 

even less? I am referring to plastics now. 

What does Thermo-setting mean? What 

does Thermo-plastic mean? What has stress, 

strain or elasticity have to do with buying 

us in the dark for monetary gain. On the 

other side, there are those who feel it 

should be unveiled, to call a spade a spade. 

It will help us better to appreciate the 

value of things plastic. Again “What is a 

plastic?” Do you know? Well, why not 

tell us? This much I have learned, thermo- 

setting is a process of which resin is heat- 

hardened. Once it has been heated under 

pressure it polymerizes into a dense, hard, 

infusible mass that will not remelt with 

further heating. Thermo-plastic on the 

other hand, is heat-softened. It is formed 

into final shape by cooling and can be re- 

molded or shaped by heating and cooling. 

Until the war stopped the manufacture of 

to their solution. 

OPEN HOUSE 
This page is devoted to the free discussion of various problems 

facing the interior designer. We invite comment from designers, 

wholesalers, manufacturers or others associated or interested in 

this profession, on the subject herewith presented, or on any other 

question. INTERIORS may not always concur with the opinions 

expressed on this page. It is our hope that sincere discussion of 

many of the problems vexing our readers may eventually lead 

merchandise? I found out . but the 

hard way. Experience is a hard taskmaster 

and an expensive way to learn. I will take 

the critical view and attempt to point out 

some of the headaches that have been con- 

nected with the buying of plastics. 

First, I wish to say war has cleared the 

shelves of many items, plastics among them. 

The manufacturer can start with a clean 

slate and do a good job, providing he has 

profited by his mistakes in the past. He 

should have learned one fact and that is 

that it will be necessary to educate him. 

self, his salesmen, who in turn will help 

“wise up” the buyer, and the clerks. “What 

is a plastic?” Is it something out of this 

world? Something veiled by mystery? 

Something made from nothing? Is it ani- 

mal, animate or inanimate? Or is it man- 

made? Is it beyond the understanding and 

conception of man? Yes and no. Perhaps 

there are those who would like to keep 

18 

plastics for civilian consumption much 

fumbling and groping in the dark was done 

by most manufacturers. The trial and error 

method was all they knew. Many items put 

on the market, should have never left the 

exit door of the plant. Many items were 

improperly designed, too often the right 

plastics were used in the wrong places, 

causing faulty items. It was not the fault 

of the plastics but of the manufacturer. 

Many times plastics were used when some 

other material could have done a better 

job, even if combined with other mate- 

rials. After a number of sad experiences 

with items. it was thumbs down on all 

items of plastics. I wanted nothing more 

to do with them. Like many others, I had 

expected too much of plastics. The dream 

world of plastics built up by the news- 

papers and other publications caused many 

of us to expect the impossible. 

We thought all that was necessary to make 

by CHARLES A. PETERS 

PRESIDENT OF THE PLASTIC CLUB OF THE U. S., 

INC.; ALSO KNOWN AS THE ‘“‘CLOSETEER,” FOUN- 

DER OF THE CLOSET & BATH SHOPS AND BUYER- 

MANAGER OF THESE DEPARTMENTS AT LEWIS & 

CONGER, NEW YORK, N. Y. 

a fortune for our firms, was to wave a 

wand and plastic items would do the job. 

The “eure all” or “cure for all ills” was 

plastics, so I thought. But after learning 

that an unbreakable tumbler would break 

and that another one which did not break 

warped out of shape when sterilized and 

that combs took on all sorts of grotesque 

shapes when sterilized and hooks would 

double up when a garment was left on it 

too long; that certain hangers softened and 

let garments fall onto the floor—when coffee 

tables and knick-knack stands wound up 

with broken legs— when chairs broke in 

many places—when cigarette boxes fell 

apart because of faulty fabrication and ad- 

hesion—when orange squeezers cracked— 

when customers came into the store and 

deliberately dropped plastic items on the 

floor only to see them break, then ex- 

claimed “Oh, my lands I thought plastics 

wouldn’t break”—when customers com- 

plained about garments getting dusty al- 

though covered with a plastic sheeting and 

you learn that the type of film attracts dust 

like a magnet, you began to feel like shoot- 

ing the next plastics salesman who might 

happen in. Just a few more woes of the 

plastics buyer. Some fabrics, films, sheet- 

ings, carry static electricity which causes 

anything made of them to attract dust. 

Dresses will show dark streaks across the 

shoulderline when hung too long without 

using a shoulder cover made of a fabric 

which does not attract dust. 

Who is to blame for all of the above abuses 

of plastics? The manufacturer, the sales- 

man, the material manufacturer, the chem- 

ist? In a way, they are all to blame... 

the chemist, too, for not advising the mate- 

rial men what certain plastics can and can- 

not do. 

The material manufacturer is to blame for 

not advising the manufacturer-user not to 

use it where it should not be used. The 

salesman is to blame for selling wrong 

plastics. Plastics when used right do a 

better all-around job than any other single 

or combination of materials. Many irre- 

sponsible manufacturers don’t give a good 

gosh darn. When they are told they should 

not make hangers out of a certain plastic 

material or resins they remark “We know 

that but they look pretty and sell easily, 

so what?” 

How can these irresponsible manufacturers 

be handled? By the buyer learning more 

about plastics—what they will and will not 

CONTINUED ON PAGE 92 
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—for the 5th War Loan drive during June 
and July. The need for the 5th War Loan 
is immediate, crucial. For impending 
events may make the 5th the supreme 
financial effort of the war. 

u 
The U.S. Treasury has set the overall goal 

at $16,000,000,000 — $6,000,000,000 

from individuals alone. This is the big- 

gest sum ever asked of the American 
people—and it must be raised. 

That's why the U. S. Treasury asks Man- 

agement and Labor to sit down together 
and organize—NOW! 

For organization—good organization— 

-has been responsible for the excellent 

showing of the payroll market. And its 

most important single superiority has 

been personal solicitation—desk to desk, 

tas 
ant quo 

1. pros 4 (not mé 1 Savings - 
ar Payro dited tow 

meniod will be cre are expect 

2— cash. 
tions plus ca 

Examp le: x $100 
loyees ions 

Oat "Payto ger 
Regoring the eight i 

the Alert \ 
MANAGEMENT 

LABOR 
bench to bench, machine to machine 
personal solicitation. 71% of all persons 

on payroll deductions were solicited for 
the 4th War Loan. 

Now, to personal solicitation, add the 
sales incentive of a definitely established 

plant quota. Build your campaign around 

a quota plan. Set up departmental goals. 

Stress percentage of participation fig- 
ures. Stimulate group enthusiasm. 

In planning your quota campaign, work 

in close cooperation with the Chairman 

of your War Finance Committee. Every- 

thing is set to make the 5th War Loan 

drive a huge success—with your help! 

(Note: You’ve read this message. If it 
doesn’t apply to you please see that it 
reaches the one person who can put it 
in action!) 

INTERIORS 

* = This is an official U.S. Treasury advertisement—prepared under the auspices of Treasury Department and War Advertising Council. 

The Treasury Department acknowledges wit? 
appreciation the publication of this message by 



Design 

at better with 

Pittsburgh Glass 

the accepted line 

for every decorative 

use 

“*PIiTTéssvaGcHr** 
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@In the hands of qualified designers, glass is perhaps the most versatfie 

tool in the whole decorating kit. It is available in a wide range of types, 

sizes and thicknesses. It is adaptable to innumerable decorative uses. It 

can be bent, tempered for strength, etched, sand-blasted, colored, 

notched, drilled, carved, silvered or fired to suit your needs. It can con- 

tribute a high degree of beauty, originality and practical usefulness to 

interiors of every description. 

To insure consistent high quality in the glass products you use, we 

suggest that you standardize on Pittsburgh Glass. 

STANDS FOR QUALITY GLASS AND PAINT 

PITTSBURGH PLATE GLASS COMPANY 
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ANVOUNCING 

a ‘Program of 

National Advertising 

L. IS HOPED that this advertising will help many of your 

customers to understand the difficulties under which the 

decorator is working today, and thus to ease somewhat 

your wartime problems. 

Watch Harper’s Bazaar, Vogue, House Beautiful, 

House and Garden, Mademoiselle, and Woman’s Home 

Companion during the following months. 

* 

CHENEY 
FABRICS 

CHENEY BROTHERS 
Manufacturers since 1838 

509 Madison Avenue, New York + 420 Boylston Street, Boston * Merchandise Mart, Chicago 

812 West 8th Street, Los Angeles * 1717 Sansom Street, Philadelphia 

BUY AND KEEP ON BUYING WAR BONDS 

CSPOGOST CSCI SCS OSCE GIGS OGG GYCSG OP CV GIGIGIG 
COVOE CVG COO CPSOSCS CSCS OGLE 
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* NEW YORK: 385 Mavison Ave. *& BOSTON * : , } OLD COLONY 

LOS ANGELES: Harotp Heartutny Co., 816 So. Figueroa Sr. Wap. we FURNITURE COMPANY 
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INEXHAUSTIBLE 

IN ITS 

POSSIBILITIES! 

THAT IS WHAT DECORATORS SAY ABOUT OUR Stains GROUP 

Decorators say they use this group over and over again, for the same circle of 

clients, with no repetitions! So flexible are these designs that they can be grouped 

and regrouped in an endless variety of individual combinations, with no two 

interiors alike. And you will find our scale models, available for decorators’ use, 

very helpful to work with. 

JOHN STUART INC 
STUART BUILDING 

FOURTH AVENUE at 32nd STREET, NEW YORK 

24 INTERIORS 
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You rarely associate a room of intimate 
characteristics with one of spaciousness. Yet 
proof that you can have both is found in the 
design of the above cocktail lounge in the Ft. 

Meigs Hotel, Toledo, Ohio. It’s done with mir- 

rors, you'll note on close inspection. 
Proof that this combination pays in a cocktail 

lounge is attested by the fact that sales more than 
doubled after this room was modernized with 
mirrors and other glass features. 

When mirrors are properly used in the design 
of commercial rooms they not only add distinc- 
tiveness and spaciousness but they also create an 
atmosphere that stimulates sales. These mirrors 

should be of the highest quality, with maxi- 
mum freedom from imperfections that cause 
waviness and distortion. And your best as- 

surance of getting this kind of mirror is to spec- 
ify mirrors made of Libbey -Owens-Ford Polished 

PLATE Glass, the glass that’s ground like an 
eyeglass and polished like a gem for truer 
reflective qualities. 

Your L-O-F Distributor will be glad to give 
you complete details about mirrors, and about 
the many things you can do with L-O-F Glass 
in modern interior design. He’s as close to you as 
your telephone. Libbey-Owens:‘Ford Glass 

Company, 3264 Nicholas Bldg., Toledo 3, Ohio. 

Design Inc., Designers 
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When, in peace, there are beautiful rooms to be made, 

Drexel Furniture will help to make them. Rooms where people can 

eat, entertain, dress or retire, with 7 a sense of well-being. Rooms 

where the furniture becomes a | & y Y, delightful part of living. Where it 

charms the eye with its lines and es y aids the hand with its convenience. 

Well chosen furniture contributes — sO much. Look for the Drexel seal, 

therefore, hefore you buy. Drexel, North Carolina 

INTERIORS 





our reasons are two-fold :- 
First « Normal! inventory taking at the close of 

* our fiscal year, which ends June 30, 
1944. 

+ In order to give our faithful em- 
Second * ployees a much needed rest, so that 

they can better serve our customers 
during the long season ahead. 

Aine asi 

. ie ett —=Domestic and Imported Decorative Fabrics 

Hand Blocked Linens and Chintzes 
Damasks, Brocatelles, Tapestries, Brocades 

Solo Tones in Plain and Texture Rayons and Cottons 
Document, Old England, Cockade Prints; Casement Cloth 

qreeti tabrics inc. 49 E. 53rd St., New York 22, N. Y. 
BOSTON CHICAGO LOS ANGELES PHILADELPHIA 

INTERIORS 
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The magnificent stairway in 
the entrance hall of the 

WYTHE HOUSE 

JUNE 1944 
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The WYTHE HOUSE on the Palace Green, WILLIAMSBURG 

CF lived George Wythe, signer of the Dec- 
laration of Independence and first profes- 

sor of law in America . . . teacher of John Mar- 
shall, Thomas Jefferson and many other famous 
students of the College of William and Mary. 
In this restored home are now enshrined many 
of the Originals of Williamsburg Restoration 
Reproductions of Furniture. 

Although not available today, they 
will again be produced by our skilled 
Craftsmen when present war commit- 
ments are completed. 

KITTINGER 
BUFFALO 7, N. Y. 

29 



@ A Sans-Marb lacquer veneer reproduc- 

tion of Rose de Brignoles marble, applied under glass, 

contributes the characteristic elegance and charm of 

>» = genuine marble to the table top illustrated. Meyercord, 

A ’ originators of lacquer veneer, now offer hundreds of un- 

‘ a a : usual reproductions of wood grains and marbles for the 

ey creation of greater surface beauty on a commercial scale. 
4 ; 

A fine interpretation of 
18th Century designing. 
Base of this 43 inch cir- 
cular table is a reproduc- 
tron of an 18th Century 
Rococo pedestal. 

sti 

SEND FOR FULL COLOR 

BROCHURE OF WOOD 

AND MARBLE LACQUER 

VENEERS. 

The MEYERCORD CO.... CHICAGO 44 ILLINOIS 
30 INTERIORS 
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ABRICS from the Stroheim & our privilege to provide Fabrics which 

Romann Collection have played a have contributed to the splendid realiza- 
colorful supporting role in the notable 
result Mr. Kem Weber has achieved in 
redecorating the deluxe suites in the 
Bismark Hotel at Chicago. Today, despite the limitations of troubled 

tion of another important decorating 

project. 

It is always a source of gratification to times, this Collection of Decorative Fab- 

us to collaborate with America’s leading rics of Distinction remains a constant 

Decorators . . . once again it has been source of stimulation.for good Decorators. 

STROHEIM & ROMANN 
Uf ahr obstecy and Decorative Gubzics 

35 Cust. 5320 Steeet 

a York 

BOSTON salle eldadallal CHICAGO LOS ANGELES SAN FRANCISCO 

INTERIORS 



Jack Dempsey’s Sugar Bowl 

James S. Kuhne, Designer 
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Alden Hotel, New York 
Corridors by Bing G Bing 

Hotel Statler Bedroom. Kenneth M. McCann, Designer 

HAN-TEC 

WALLCOVERING 

THE development of HAN-TEC wall- 
covering was the result of a dual 

purpose—an endeavor to create a wall- 

covering of fine quality and superb 
decorative value. We believe that our 
rigid adherence to this policy has been 
responsible for its popularity from coast 
to coast. The artistic excellence and 
practical physical characteristics of 
HAN-TEC work hand-in-hand in 

achieving a beautiful, yet functional 
decor. 

Sigfrid K. Lonegren, Ine. 

515 MADISON AVE., NEW YORK 22 

6-118 Merchandise Mart 9205 Detroit Ave. 

CHICAGO 54, ILL. CLEVELAND 2, OHIO 

Shoreham Hotel, Washington, D. C. 

Corridors by Kenneth S. Wilkins 

20 Fifth Ave., New York 

Corridors by Simon Bros. 
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Normandy Apts., New York 

Corridors by Emory Roth, Arch. 



SALTERIN| “Amphibious” 

A New CONCEPTION 
~ IN FURNITURE DESIGN 

CYPRESS FURNITURE 
Sold by the manufacturers 
NEVA-RUST* WROUGHT 

“If outdoor furniture can be used indoors (as 

Salterini NEVA-RUST is) why can’t indoor 

furniture be used outdoors?” 

As simple a thought as that started us on the 

trail which ended with the creation of Salterini 

“Amphibious” Cypress furniture. 

Use it indoors to create a smart interior — 

simple and straight forward — in keeping with 

JOHN B. SALTERINI CO.. 

34 

of nationally famous 

IRON FURNITURE 

LEROKG 

ed ee net eee: — 

OUR SELLING POLICY 
Because there is only a limited quantity of Salterini 

Cypress available, it is imbossible, at the present time, to 

open new accounts. Even old customers have to be 

rationed, so great is the demand and so small the supply. 

the Modern trend which is sweeping the country. 

Outdoors, in garden or terrace, you can devise 

divinely comfortable and colorful groupings. 
The durable finish and waterproof glue make 
possible this “amphibious” indoor-outdoor usage. 

That is why this new conception in furniture 
design received such a warm welcome from 
decorators everywhere. 

* REG. U. S. PAT. OFF. 

SELLING AGENTS ¢ 510 East 72nd Street, New York 21, N. Y. 

INTERIORS 
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TOWN AND COUNTRY RUGS by 

KLEARFLAX 
Selected by Joseph B. Platt, New York, Designer of Interiors 

FOR THE NEW OFFICES OF MADEMOISELLE 

Town and Country Rugs are delightfully different 

. — floor coverings of luxurious, deep, wool pile, available 

As featured in this issue of in four different textures and fifty different colors. 

INTERIORS They are tailored to individual requirements and can 

be supplied in standard sizes as well as oval, round 

or irregular shapes. Available in limited quantities. 

THE KLEARFLAX LINEN LOOMS, INC. 
Mills and General Offices at Duluth, Minn. - Calumet 4811 

Display Rooms 

CHICAGO LOS ANGELES NEW YORK 

Merchandise Mart 205 Sawyer Bldg. 295 Fifth Avenue 
Superior 0502 Vandyke 8988 Murray Hill 5-0633 

JUNE 1944 



THE INVASION 

IS ONLY THE BEGINNING 
The war is not over when the invasion starts. It may be the 

beginning of the end but there’s a long, hard road to be 

traversed before we reach Berlin and Tokio . . . a gruelling 

journey that requires ammunition, guns, tanks, ships—equip- 

ment of a thousand kinds. It is to pay for this materiel that 

our government is asking us to buy War Bonds. We on the 

home front cannot falter in our duty. We cannot fail our 

fighting men at the most critical and crucial period of the war. 

Let's Alt 4, Attack 
ar ack Fullest BUY WAR BONDS 

J. H. THORP & CO. INC. « Drapery and Upholstery Fabrics Since 1819 « 250 PARK AVE., NEW YORK 17 

36 INTERIORS 
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Every “functional” minded architect and interior 
designer should know Foamex. 

It does the job of two old-fashioned mate- 
rials, and does it better. 

Foamex replaces springs and stuffing in seating 
and mattresses with one molded unit of buoyant 
latex foam. 

Because it is both soft and resilient, Foamex 
can shape itself more perfectly to the sitting or 
reclining body, providing more complete sup- 
port and more even weight distribution. 

For the same reason it can’t pack down hard 
@TRADE MARK 

1944 

vt Ss 

under you and cramp you tiresomely out of shape. 
You can’t make Foamex sag or lump out of 

shape either. Foamex is proving this under to- 
day’s terrific pounding in train, bus, and plane 
seats. 

Of course you can’t use Foamex now, except 
for war purposes. But you can plan its superb 
restfulness and functional simplicity into to- 
motrow’s beds, chairs and sofas — especially 

the space-saving built-in types. 

P.S. The ideal covering for Foamex seats —Velon* 
upholstery fabric. Makes smz ter colors practical. 

37 



“ARC OF CONVERSATION”, A VITAL 

FACTOR IN LIVING ROOM ARRANGEMENT. 

THIS SINGLE DRAWING FROM “ANATOMY 

FOR DESIGNERS” INCLUDES A DOZEN 

OTHER IMPORTANT MEASUREMENTS. 

You cannot afford to miss 

the revised and expanded edition of 

INTERIORS’ famous series of measured drawings 

IN THE JULY NUMBER 

One of the most popular series that this magazine ever published 

was “Anatomy for Designers”, which traced in a series of gay 

illustrations and carefully checked figures the relationship of the 

human body to the particular problems of interior design. Showing 

the correct height of chair seats, standard sizes of beds, office 

desks, clothes closets, restaurant tables and all the other cases in 

which human proportions are important, we published, during 

1941 and 1942, well over 180 special measurements of vital 

importance to modern designers. 

The paper shortage and a total lack of back copies has made it 

impossible to fulfill our many requests for the original issues of this 

series, though the need for such material in 1944 is greater than 

ever before. The July issue of INTERIORS will contain a new 

presentation of this entire series rearranged, re-edited, and 

expanded, and bound as a whole, ready for a place on your 

reference shelf. 

A. -. 

bs To subscribers, this special issue is included in the regular annual 
S ecaneeie ae fee. ($3.00 a year, $5.00 for two years.) A limited number of 
nr oe pro — copies of this special number, which will contain most of 
New York 17. N. Y. INTERIORS’ usual features as well, may be obtained at $1.00 each. 

1e 8) INTERIORS 



“Of one thing you 

can be certain... 

GLASS WILL BE 

MORE IMPORTANT IN 

YOUR POST-WAR LIFE.” 

“House Beautiful’ magazine 

used Turchin Originations 

to point the way in 

this important article. 

Your clients will see it, 

be guided by it. 

If you want your store to have 

the sparkle and distinction TODAY 

which comes only from 

the display and sale of 

ahead-of-the parade merchandise 

write us 

for complete details. 

MADE FROM GE? 

TURCTIN 
PLATE GLASS » H. H. TURCHIN CO. ¢ 230 FIFTH AVE, NEW YORK 1 

Victoria Mart 



Light helps create both spaciousness aud intimacy in 
this unusual store interior. Luminous pos 
together with vertical light masses on the pillars — 
and room end niche seem to push back | and 2 

ceilings. While light from adjustable spots draws the — 
eye to details of merchandise, he create sates, 

LAREN TE ELE OIE EE A 

Right, wall units like this, with shielded fluo- 
rescent lamps in front of corrugated reflectors, 
could give featured merchandise silhouette back- 
lighting to provide effective selling display. G-E MAZDA LAMPS 

Hear the General Electric radio programs: 
“The G-E All-Girl Orchestra’, Sunday 
10 p.m. EWT, NBC; “The World Today’ 
news, every weekday 6:45 p.m. FW’T, CBS. 

40 INTERIORS 



Make your war bond investment 

count to the full — 

BUY WAR BONDS AND HOLD THEM. 

IN THE POSTWAR 

DEPARTMENT STORE 

GENERAL ELECTRIC brings you another in 
its series of postwar lighting perspectives by 

outstanding architects and designers. Here 

are some stimulating ideas on store light- 
ing developed by a well-known designer 

who knows stores, EGMONT ARENS. 

This is what Mr. Arens sees ahead: 

“In my opinion, modern store interiors will depend more and 
more on the architecture of light in which the decorative elements 
and fixtures will be subordinated to the lighting pattern to 
create atmosphere. 

“Using light as a building material was an abstract idea until 
the 1939 World’s Fair proved what amazing effects were possible. 
There this new art of architectonic display lighting was demon- 
strated on a large scale. 

“This department store interior shows how a designer could use 
prefabricated sectional or unit lighting fixtures to build up spa- 
ciousness that invites customers and intimacy that provokes a 

buying mood ... an irresistible combination 
for sales.” 

A NEW BOOKLET, “Lighting to invite more customers” 

will give you more details on Mr. Arens’ ideas on 
building with light to add distinction to new stores 
and modernize existing stores. Write General Electric, 

Dept. 166-16, Nela Park, Cleveland 12, Ohio. 
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»» AND PENICILLIN 

...A tar cry from fabrics, carpets and Just the other day our staff (good 

wallpapers, but they are the measure neighbors, all!) were on the phone 

of that extra service which Schumacher trying to unearth a supply of precious 

is called on to give and is proud to penicillin in answer to an urgent cable 

render... for example — from a customer in South America. 

A customer in Rochester recently Extra services that transcend the 

asked us to design a miniature room usual dimensions of ‘‘business’’— ser- 

in which “Black Light’ (or ‘Captured vices we are proud and happy to 

Moonlight,” to quote our artist) was render for those whose friendship 

to be used to get a unique decorat- and loyalty we value above all else. 

ing effect. Result: the charming Lilli- 
F. SCHUMACHER & CO. 
60 West 40th Street, New York 18, N. Y. Uptown Showrooms: 

5 535 Madison Ave. Paris, Phila., Boston, Chicago, St. Louis, 

into the future. Los Angeles, Detroit, Grand Rapids, Dall , a pids, Dallas, Atlanta, Cleveland 

putian room above—a sort of peek 

Is bo INTERIORS 
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“THE TIMES THAT TRY MEN’S SOULS” 

It is hard to be on the sidelines these days. It is hard to think of line and form, 

of fabric and function, plastics and proportions when the minds of all of us are 

fixed on the Pas de Calais, Jutland, and the Rhone Valley, tank traps and rocket 

guns. As Thomas Paine wrote bal ea even darker hour in our nation’s history, 

these are indeed “the times that try men’s souls.” 

In these fateful weeks men and women in the fields of interior design can best 

serve by remembering that they have two separate duties to perform. 

The first is to stick to the job of designing new and better homes, and a new and 

better world for our fighting men to come back to. That is the whole purpose of 

this profession, and it is twice as important in times of national crisis. 

The second duty is to remember the obligations of citizenship. This may be the 

beginning of the invasion, but it is also the beginning of the most savagely con- 

tested presidential campaign since 1916. Problems and principles must be de- 

cided that will vitally affect the future of the world for years to come. 

Now despite all the angry invective of political debate, our delegates and repre- 

sentatives and other elected public servants are basically honest people. It is 

not only their duty but their wish to reflect your desires and your opinions on 

the vital questions of today, but to do so they will have to know what those 

desires and what those opinions are. In this crucial year it is not enough to vote, 

blindly, for the party of your choice; your duty as a citizen includes a personal 

duty toward your representative. Do you even know your Congressman’s name? 

Does he or she know how you feel about any of the issues on which this cam- 

paign will be fought? 

Men work best with easy minds. Designing a better America is good work. It 

will seem easier work when we have performed our duty as citizens. F. de N. S. 
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THROUGH STREET AND SMITH’S GENERAL RECEPTION ROOM VISITORS 

ALIKE TO “MADEMOISELLE’’ AND “ASTOUNDING” PASS. JOSEPH PLATT HAS 

MADE IT CHIC BUT ALSO BUSINESS-LIKE, WITH BEIGE AND WHITE 

TEXTURED WALLS, DARK GREEN LEATHER MOLDINGS AROUND DOORS AND 

MIRRORS. FURNITURE IS BLEACHED OAK, CEILING. PALE TERRA COTTA. 

Photos by Emelie Danielson 

INTERIORS 



MARCHES ON 

OFF MAIN RECEPTION ROOM IS AN INTERVIEWING ROOM, A CLEVER DEVICE 

FOR KEEPING CALLERS OUT OF BUSY OFFICES. SCHEME REPEATS 

RECEPTION ROOM’S, WALLS AND SOFA ARE PINK-BEIGE, CEILING YELLOW. 

“MADEMOISELLE’S” OWN RECEPTION ROOM. ANTIQUE MIRROR FRAMES 

FOUR SHADOW BOXES FOR PALE PINK AND WHITE PAPER SCULPTURE. WALLS 

ARE RED SHADED, BANQUETTES PALE GREEN, PARQUET PALE PINK. 

STREET AND SMITH, publishers, have gathered up 
their scattered editorial offices and come to rest on two 

floors of the Chanin Building on East 42nd Street, New 

York, where Mademoiselle and Charm, Astounding, Dark 

Savage, Romantic Range, assorted comics and various 

others, are as happy together as the lion and the lamb. 

Fanciest of the offices, as well they might be, are those 

of Street and Smith's young bonanza, Mademoiselle 

(affectionately known to the trade as ‘’Millie’’). On these, 

expert and publication-wise Joseph Platt has lavished his 

best talent and no little humor. Faced with a hoard of 

executives, predominantly young, predominantly femi- 

nine and all notably career conscious, Mr. Platt had 

problems, but worked all out to a highly successful con- 

clusion. The trend in chic offices, which was started by 

the late Condé Nast decades ago, should here reach a 

grand climax. Mlle. must be a place, as well, where 

everyone could rip through a lot of work, while still look- 

ing as cool as Editor Betsy Talbot Blackwell. There could 

be no standardization, any more than any two of the 

girls on the sffit would be caught dead wearing the 

same John Fredericks hat. 

Therefore Mr. Platt invited each lady to pick her own 

color scheme and speak her mind about what she 

wanted. This generous gesture was complicated by the 

fact that the whole move had to be done in a virtually 

impossibly short time for the year 1944. 

The results are totally successful and a bright feather 

in Mr. Platt’'s cap. He has devised an attractive and 

reasonably conservative outer office through which traf- 

fic to all magazines is routed. Mademoiselle callers are 

then taken into a far more recherché reception room. 

Offices of most key editors are clustered close to this 

and also a conference room with a miniscule stag2 for 

showing and selecting clothes and a pin-up board dis- 

creetly shrouded by curtains which pull back. 

High fashion colors are used to great effect in all these 

offices, with emphasis on sharp accents. A great deal of 

fabric has been hung not only at windows, but also over 

walls. Built-in cabinets have made it possible to keep 

each office small, while uncountable pretty and busy 

secretaries live in one big room, each in her own little 

pen. The ladies rooms take into particular account 

woman's duty in a war torn world—to be always beauti- 

ful, always perfect. 

Although we show only the general reception space, 

and the Mademoiselle editorial offices, Mr. Platt’s de- 

signing extended much further. In the offices. of Charm 

magazine, he wrought wonders with color; gave the 

staff cheerful work space, and their own editorial con- 

ference room. The general executive offices were also 

a part of the job, though carried out in a more conserva- 

tive, pompous, less youthful manner. 



FOR DECORATION EDITOR ELINOR HILLYER, PALE BLUE WALLS AND FLOOR, 

QUILTED CHAIRS FUCHSIA. DESK IS MADE OF TWO FILING CABINETS 

WITH BLACK LINOLEUM TOP. SHELF IS DRAFTING TABLE. 

FASHION EDITOR KAY SILVER LUXURIATES AGAINST A BACKGROUND 

OF SILVER AND WHITE TEABOX PAPER. FABRICS ARE GREY-PINK. FURNITURE 

IS REGENCY. TREE HAS SINCE BEEN MOVED TO TERRACE. 



AGAINST MISTY GREEN, OFFSET BY RED CURTAINS AND DASHES 

OF PINK, MRS. BETSY TALBOT BLACKWELL, EDITOR OF 

“*MADEMOISELLE,”” OPERATES BEHIND AN ASTONISHING VICTORIAN 

TABLE, UNEARTHED ON SECOND AVENUE, AS WAS THE CRYSTAL 

PLUME CHANDELIER, BY THE INDEFATIGABLE MR. JOSEPH PLATT, 

AND PAINTED GREEN AND WHITE. 
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SPACE HAD TO BE FOUND FOR THE BLACKWELL BOOTERY, A 

COLLECTION THE EDITOR CANNOT BE PARTED FROM. IT NOW 

LIVES IN A RED LACQUERED CABINET. LEFT, THE CONFERENCE 

ROOM HAS A TINY WHITE STAGE FOR FASHION SHOWS, 

BRIGHT-DARK GREEN WALLS SHROUDED IN NATURAL SHANTUNG, 

COVERING A BULLETIN BOARD, MAGENTA COVERED CHAIRS. 
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HOTEL MODERNIZATION: PART 3 

THE BEDROOM SUITE 

PARAMOUNT question in the minds of Chicago Hotel 

Bismarck’s managing director Otto K. Eitel and designer 

Kem Weber when they set out to redesign the hotel 

suites was: Must these rooms have four sharply defined 

walls? 

They have answered their own question in the negative 

as is vividly proved by the pictures on these and the 

two succeeding pages. What Weber characterizes as 

T-square architecture has been broken down by a series 

cf devices: Actually curved walls; walls with various 

finishes; use of mirror; a circular arrangement of sitting 

room furniture suggesting a circular room; jutting cab- 

inets hung by slim rods from the ceilings; horizontal cove 

lighting and vertical lighting. 

Another prime consideration is put by Mr. Eitel this way: 

“We want the beauty and modernity of our lobby to 

continue right into the rooms.” He finds that guests ac- 

cept the Bismarck rooms as having an agreeable feel- 

ing, atmosphere. 

Mr. Eitel was fortunate in his designer, Mr. Weber in 

his employer. Mr. Eiiel, whose interests are sufficiently 

wide to make him sponsor a chart of dates of the lives 

of great musicians, is a trained engineer, so he was 

fascinated by the engineering problems propounded by 

the Weber project. Weber is a designer of free imagina- 

tion who likes to “model” rooms as a sculptor models 

clay. He supervised the design of the 50-acre Walt 

Disney studios in Burbank, Cal., and gained, in addition 

to his stipend, immortal praise from the master who 

said, ‘‘Kem, I want to keep your sketches. Your rooms 

actually fecl like your sketches look.” 
Come now into Mr. Eitel’s parlor. From the front door 

you do not look bleakly across to a bank of windows. 

Your first view of the room, from the foyer, is only par- 

tial, being masked by a curved wall against which 

hangs a sideboard, at the left. The wall on what is tra- 

ditionally the closet-side of the vestibule was taken 

down, an open space left where coats and hats are hung, 

an illusion of greater space gained. 

Two living room walls are of primavera, with horizontal 

design, one of fluted primavera, used vertically, and the 

fourth, the window wall, is widely curtained, with an 

unframed panel of glass between window sections. 

The bedroom vestibule has a larger look, too. Its walls 

are primavera and primavera flexwood and a wide 

closet has sliding mirror panels instead of conventional 
doors. Beds are set, one flush against the wall, the other 
againsi a built-in wood cabinet topped by a spun glass 

Partition. Beiween the beds is a nightstand at the bot- 
tom of which are pivots attached to each bed. The space 
usually lost between bed and walls is thus eliminated. 

Beds are made up simply by swinging the foot of either 

‘oward the other. Rubber wheels, which turn in a set 

CONTINUED ON PAGE 80 

CONCLUDING INTERIORS’ STUDY OF THE HOTEL SITUATION 

WITH SPECIAL REFERENCE, IN THIS ISSUE, TO LIVING 

QUARTERS AND THE USE OF COLOR. 

ENTRANCE TO BEDROOM IN BISMARCK HOTEL SUITE WITH PARTIAL 

PARTITION MADE UP OF A FLUSH-DOORED CABINET WITH OPEN 

SHELVES BENEATH AND A FLUTED, OPAQUE GLASS SCREEN ABOVE IT. 



THE BEDROOM SUITE 

AGAINST PRIMAVERA WALLS, CABINETS ARE HUNG BY SLENDER 

RODS FROM THE CEILING. LIGHT TROUGHS, AT DOOR HEIGHT, SERVE 

TO BREAK UP THE BOXY LOOK COMMON TO MOST HOTEL ROOMS. 

PACKING MADE EASY BY HAVING BAGGAGE RACK NEXT TO DOVE BLUE 

CHEST. NOTE BLACK STRIPE AT WALL BASE, NEAT READING-IN-BED 

LIGHT AND THE MIRROR, LEFT, VERTICALLY LIGHTED. 
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MIRROR BETWEEN WINDOWS TENDS TO OPEN OUT ROOM DIMENSIONS, 

COVE LIGHTING TO HEIGHTEN CEILING. THE DROP-LEAF DESK HOUSED IN 

WALL CABINET DOES AWAY WITH SET DESK PIECE. 

HOTEL MODERNIZATION: 3 

ere 

BEDS SET AGAINST WALLS PIVOT 

TO CENTER WHEN BEING MADE UP. 

BISMARCK SUITE BY KEM WEBER. 

et gate Re tS, plan REET a oi a BEE 



COLOR-THE 

BY DAN COOPER 

© OLOR can either make or break a building. It presents 

a problen. to the architect or decorator whether the job 

be small or big, the budget limited or lavish, the build- 

ing old or new. Outside of personal taste, there are a 

very few simple rules which generally hold good and 

can be applied to any job. 

Let's take the problem of the hotel, specifically the old 

hotel with long, unending halls, dismal, small, dingy 

rooms and cold, uninviting lounge areas. And let us 

devoutly hope that modern architects will never repeat 

such atrocities as this. If the old hotel has a distinct 

period style, and is not a bastard mixture of many 

periods, then the designer is, or should be, limited to a 

range of colors which might have been chosen during 

the same epoch which produced the original building. 

That in a sense is archaeology, but it is sound since in 

order to achieve unity between the architecture and the 

interior, the original concept of the building must be kept 

intact. In other words, if the building is bona fide 

Georgian, or bona fide any other past period, furniture, 

fabrics and color, though they need not necessarily be 

antique, should attempt to preserve the feeling of the 

period. This is not archaeology in the dry sense, for 

there's still room for,the designer to turn around in. He 

can exercise plenty of ingenuity and creative effort. The 

feeling is all important and if the designer fails to cap- 

ture it, his finished job will be inharmonious and un- 

pleasing and the very purpose for which he was con- 

sulted will be defeated. 

To get down to the problem of the old, decrepit hotel, 

before the designer can supervise the mixing of paints 

he must consider the nature of the place. Is this a beach 

hotel, a commercial hotel, a residential hotel? Is it 

patronized by a conservative or progressive clientele? 

Are its inhabitants old or young? Permanent or transient? 

Most important of all, what effect does the management 

want to create? One of formality or informality; warmth 

or coldness; comfort, leisure, relaxation? Then with the 

answers to these questions well in mind, he can choose 

the color scheme. 

In general, large public spaces should be pleasing and 

inviting—they should be places which people are drawn 

to, rooms they will want to enter and use, whether for 

active enjoyment or plain, simple relaxation. The 

ubiquitous cream color, unimaginative, tiresome, which 

we have so much with us should be avoided like the 

plague, because it is such a safe” color. Instead, warm 

yellows, reds, cool greys, greens: colors for contrast, 

for direction; to foreshorten or lengthen, to enlarge or 

minimize—the constructive use of these is the means by 

which the particular problem can be solved. Contrast 
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of surfaces is invaluable and may be achieved in a 

number of ways: perhaps a plaster wall in a deep tone, 

and a floor-to-ceiling lemon yellow curtain forming an- 

other wall, is only one of a hundred different schemes 

that might be used to avoid monotony and create a 

warm, attractive and livable atmosphere. A bare use 

of wallpaper is not always the answer, because often 

papers are lacking in personality because of their weak 

design, and mean nothing, and on the other hand, they 

can sometimes be positively overpowering in their in- 

trusion, if the design is too strong. Warmer colors should 

be used on the cold sides, the north, northeast and north- 

west; coolor colors where the sun strikes. 

Treatment of halls and rooms should follow the same 

logical principles. To foreshorten hall lengths, paint the 

ends colors that approach, that come toward you, the 

yellows and reds, and the side walls grey-blue, the re- 

ceding colors to broaden the narrow halls. Rooms should 

be made as pleasant as possible, cheerful, playful, en- 

livened by the choice of fabric, furniture and wall treat- 

ments. One must remember that the guests should be 

encouraged to return, that a hotel is, after all, a money- 

making proposition. 

Moreover, the psychological effect has got to be right. 

This is always important, and never more so than now. 

Due to the times there is a great deal of general anxiety, 

restlessness and tension everywhere—and often the dull 

lives people live and the uninspired places they live in 

add immeasurably to all this. Here is where the use of 

good color comes in—and when one considers the large 

number of people who travel either because of necessity 

or choice, it becomes increasingly important that hotel 

rooms be pleasant and livable. No more of the institu- 

tion type of furniture, no more sombre, morbid colors, 

but something to add rich experience, something more 

beautiful and pleasant, something to invite people to 

come back again is the ideal to work for. 

This is not only sound business but plain common sense. 

It is not a fantastic ideal because such a scheme is prac- 

tical and within the physical and economic means of 

everyone. Painting is being done now; it is necessary 

to the proper maintenance of every hotel. The use of 

color and its effect, not only as it applies to hotels (taken 

here as a particular example) but to all kinds of build- 

ings where living or working quarters are involved— 

whether home, office, factory, workshop—is terribly im- 

portant, more important than people realize. To ignore 

it is like ignoring what time it is when time is all impor- 

tant. But here I am back to where I began—color can 

either make or break a building. 

INTERIORS 
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REMODELING 

HOTEL MODERNIZATION: 3 

AB 5m 1 (0 Sam a 

FLOOR PLAN AND PERSPECTIVE OF BEDROOM AND BREAKFAST 

TERRACE OF A SUITE FOR THE PROPOSED MIAMI BEACH RIVIERA 

HOTEL, AN 11-STORY OCEAN FRONT BUILDING. 

FLOOR IS DEEP BLUE LINOLEUM, SHAGGY RUG WHITE, HANGINGS 

SMOKE GREY, WOOD FINISHES DARK GREY AND WELDTEX IN A SUITE 

BEDROOM, OCEAN LEVEL, DESIGNED BY GEORGE FARKAS. 

ROYAL SUITES 

About 400 hotels and apartment houses cover the 5-mile 

waterfront of Miami Beach, Florida. The Army moved 

into some 300 of them with dispatch after Pearl Harbor, 

is now in the throes of returning the greater number of 

them to their previous owners. This entails extensive re- 

modeling and to talented local designer George Farkas, 

examples of whose projects appear on these pages, has 

fallen a substantial number of jobs. His approach to 

hotel design, whether it be intended for the Duke and 

Duchess of Windsor’s suite at the Roney Plaza (pages 

54 and 55), or more modest jobs, is individual and 

stimulating. 

The necessity for eliminating non-essentials, Mr. Farkas 

feels, is a blessing in disguise. Functionalism is coming 

into its own. Contemporary modern design is merely a 

return to the purity of basic forms in art. Baroque over- 

embellishment is a stupid and pretentious affectation. 

Many of these hotels have managed to survive since 

the boom days, ill proportioned, overburdened with 

Spanish-Moorish themes, of which they will now be 

stripped. Mr. Farkas foresees a future in which shadows 

of the past will fade under the Florida sun. In the course 

of colossal house-cleaning he hopes that the old mis- 

conception, that a hotel should be just like home, will 

vanish. Miami Beach is a super-resort. Its tourists don’t 

want to be reminded of the comforts and discomforts of 

Main Street. They want te live in Wonderland and 
Wonderland is what George Farkas is planning for 

them to enjoy. 
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AIRBORNE PHOTOGRAPHER RICHARD B. HOIT SHOWS YOU THAT MIAMI 

BEACH IS A WORLD OF HOTELS, EACH WITH ITS OWN BREAKWATER, ITS 

OWN PALMS. PRACTICALLY ALL NEED DRASTIC REMODELING. 

REMODELLING ROYAL SUITES 

STOP AT THE RONEY PLAZA. GEORGE FARKAS IS REMODELING THEIR 

és. 

WHEN THE DUKE AND DUCHESS OF WINDSOR COME TO MiAMI BEACH THEY 

PET SUITE. BELOW, PROPOSED SKETCH FOR THE DUCHESS’ DRESSING ROOM. 

Hod 
eens 

Two BEDROOM SUITE 

IN THE ROONEY PLAZA HOTEL 

Miami BEACH, FLORIiVA @ 

Scare Va*roi-s 

THE WINDSOR DUCAL SUITE IS BASICALLY NOT PARTICULARLY ELABORATE. 

GEORGE FARKAS WILL MODERNIZE IT WITH SEA GREENS, TROPICAL LEAVES, 

TROPICAL WOODS, MUCH GLASS AND MODERN FURNITURE. 
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PROTRUDING STRUCTURAL BEAMS HAVE BEEN CAPITALIZED AND BED HEADS 

RECESSED IN BOTH BEDROOMS, SURROUNDED BY BUILT-IN UNITS. 

THE DUCHESS’ ROOM IS SOFT BLUES, PINKS, OFF-WHITES. 

THE RECEPTION ROOM IS IMPOSING WITH AN OFFICIAL-LOOKING DESK 

TO REMIND VISITORS THAT THE GOVERNOR AND HIS LADY ARE WORKING 

PEOPLE EVEN IN THE BALMY AIR OF FLORIDA, U. S. A. 

TROPICAL WOOD PANELS MASK AWKWARD BEAMS IN THE DUCAL 

BEDROOM. BUILT-IN RADIO, NIGHT TABLES AND READING LIGHTS 

ARE NEATLY DESIGNED. COLORS: SEA GREEN, OYSTER WHITE. 

HOTEL MODERNIZATION: 3 



A PLUNGING FISH SERVES AS ONLY SIGNBOARD AND HOUSING FOR 

THE OVER-DOOR LIGHT ON THE FACADE OF THE NEW “SEA FARE” 

RESTAURANT. WIRE TWISTER AND ARCHITECT IS ZAREH SOURIAN 

WHO CONTRIVED THE WHIMSICAL NEW ENGLAND BUILDING. 

EIGHT SCULPTORS CONTRIBUTED TO “SEA FARE'S” INTERIOR AND 

EACH OF THE PLAQUES OVER FIREPLACE IS BY ONZ: JOHN HOVANNES, 

RHEIS CAPARN, HELENA SIMKHOVITCH, RUBEN NAKIAN, MILTON HEBALD. 

GEORGE LACROIX, MARGARET KANE, ARLINE WINGATE, 

SCULPTURE AS AN! 

LAST month INTERIORS pointed to mural painting as 

one way out of the dilemma put to interior designers by 

wartime shortages. Another string to the same bow is 

sculpture, which when used integrally, not just strewn 

about on odd tables, can fill a vital decorative need. 

Particularly striking examples on these pages are sup- 

plied by New York's new Sea Fare restaurant. It was 

created by Zareh Sourian who, beside being an archi- 

tect, is no mean sculptor, as attested by the ferocious 

fish he twisted out of wire to adorn the stylized New 

England facade of Chris Bastis’ newest restaurant. For 

the interior he rounded up a stable of eight gifted artists 

and turned them loose on the long walls, their definitely 

modern work forming a nice and not inappropriate con- 

trast to the old wood used in parts of the interior which 

Mr. Sourian took from a 175-year-old Litchfield barn. 

But because sculpture is an accepted form of public 

building design, besides the Sea Fare pictures we pre- 

sent four others to show how it works equally well in the 

home scene and two showrooms. In each of these, the 

sculptured piece or relief has been deeply integrated 

into the design of the whole, either recessed into niches, 

or, as in the case of the Schwadron living room, set on a 

mantel keystone designed specially to support the base 

and backed by a wall proportioned to the figure. One 

of the most interesting uses devised for sculpture and 

one of the most purely decorative, is in the showroom, 

shown at the foot of page 59. Here, thcugh the urn used 

is in itself of only moderate interest, the composition is 

attractive and the trick of insetting it, shadowhox-style, 

into the wall, is chic. 



INTEGRAL PART OF DESIGN 

Photos of Sea Fare: André Kertesz 

Photo: Soichi Sunam 

CLOSEUP OF ONE LONG WALL OF THE “‘SEA FARE” RESTAURANT SHOWS 

CHECKERBOARD ARRANGEMENT OF PLAQUES BY EIGHT ARTISTS. HIGH DEGREE 

OF UNANIMITY IS ACHIEVED BY LIMITING SCULPTORS TO APPROPRIATE 

SEA SUBJECTS WITH SOME NICE MYTHICAL TURNS. 

TWO SCULPTURES BY ARLINE WINGATE (ALSO A CONTRIBUTOR TO 

“SEA FARE’) IN THE APARTMENT OF MRS. WILLIAM H. SYDEMAN. CAST 

STONE STANDING FIGURE HAS FOUR-SHELF NICHE, SMALLER PIECE IS 

SET DIRECTLY INTO SHELVES WITH BRACKET BELOW. 



SCULPTURE AS AN INTEGRAL PART OF DESIGN 
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a“ 
ERNST SCHWADRON DESIGNED THIS WHOLE MANTEL 

WALL WITH REFERENCE TO THE WOOD CARVING. 

KEYSTONE IS CORRECT SIZE FOR ITS BASE 

AND LIGHT MANTEL BREAST FORMS DRAMATIC, 

OVER-SCALED BACKGROUND FOR IT. 

SHAPED LIKE AN OCEAN COMBER, THE ROPE-BOUND BAR OF THE “SEA E 

FARE” IS BACKED BY ONE PANEL INTO WHICH BOTTLES HAVE BEEN . 

SET TEMPTINGLY, ANOTHER ALONG WHICH SCULPTURE RELIEFS BY JOHN j 

HOVANNES ARE RANGED AT RANDOM ON A WOOD BACKGROUND. 



WHEN DUNBAR OPENED ITS NEW YORK SHOWROOMS WITH ROOM SETTINGS 

TO DISPLAY ITS FURNITURE, A STRIKING FEATURE WAS THE CLEVERLY 

LIT PANEL PLASTER RELIEF BY WALLY WIESELTIER, WITH CHERRY 

VIGNETTES OF SEA AND WIND AND SAIL BOATS AND ISLAND PINES. 

WHILE CREATING DISPLAY BACKGROUNDS 

FOR THEIR “MODERN LINE’’ FURNITURE, 

PALADINI AND VALENTINO CONTRIVED A 

SCULPTURE-PICTURE, RECESSED INTO THE 

WALL. IN FRONT OF IT A CLASSIC HEAD. 

Photo: John D. Schiff 

% 

WOOD FROM AN OLD LITCHFIELD BARN MOVED TO TOWN TO FURNISH 

BRISK CONTRAST TO SNOW-WHITE MODERN SCULPTURE IN THE 

SOURIAN-DESIGNED “SEA FARE.” HIGH SET PLANT BOXES AND THE USUAL 

FISH RESTAURANT TANK OF TAME FISH ARE OTHER FEATURES. 



FAR EAST MEETS 

MIDDLE WEST IN 

A BACHELOR FLAT 

Photos, Hedrich-Blessing 
ae 

MING DYNASTY WOOD CARVING 

OF KWAN YIN PRESIDES OVER 

A DINING ROOM WINDOW BOX. 

In the February issue of INTERIORS appeared a letter 

from Chicago decorator Gertrude Ruben, accusing us of 

favoring name” designers and passing over the work 

of thousands of “unimportant” decorators. We immedi- 

ately invited Miss Ruben to send us some of her work 

and she obliged with the distinguished job which ap- 

pears here. 

It is the apartment of a bachelor collector and connois- 

seur of Chinese objets d’art. From the design angle Miss 

Ruben was faced with a tiny foyer, box-like rooms 

totally devoid of architectural interest and encumbered 

with moldings from which the building refused to be 

parted. Consequently she had the walls painted as dark 

a green as permissible in an effort to lose the moldings. 

A 17th century gold leaf Chinese screen furnished the 

color theme: beige, off-white and oxblood. A mirror at- 

tached to the dining room wall reflects the screen in 

that room, linking the scheme. Antique furniture and 

lamps have been combined with bleached modern 

pieces. In the dining room, the design of the table base 

forms the motif of the chair backs and the brass mounts 

on the buffet. Magnificent pieces here are the mortuary 

horse of the Tang Dynasty and the Sung carved wood 

altar piece. 

Miss Ruben writes: The matter of price plays an impor- 

tant role among my clientele of average means and of 

necessity eliminates the effectiveness of structural 

changes. As a result I concentrate on the quality of the 

furnishings, realizing that over a period of time these 

will give the most satisfaction. . . . 1 can’t say whether 

these pictures show ‘constructive design,” but I do feel 

that there is a pleasant mingling of antique and modern 

in a thoroughly livable fashion—concrete proof that the 

good designs of all periods do live harmoniously to- 

gether. Unfortunately one charm of the small place— 

the color—is lost in these photographs. 
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THE SEVENTEENTH CENTURY CHINESE SCREEN SETS THE COLOR SCHEME OF 

THE APARTMENT. WITH IT GERTRUDE RUBEN USES ENGLISH ANTIQUES, 

AMERICAN MODERNS. COCKTAIL TABLE IS MING TEMPLE DOOR PANEL. 

IN THE TINY FOYER A QUEEN ANNE MIRROR 

HANGS AGAINST A PINEAPPLE WALLPAPER, ABOVE 

A BLEACHED WOOD MODERN CHEST. 

DINERS CAN SEE THE CHINESE SCREEN REFLECTED. CUSTOM BUILT 

FURNITURE IS OF BLEACHED AND LIMED OAK, BRASS TRIMMED. THE 

UPHOLSTERY LEATHER AND FLOWERS ON DRAPERIES ARE SAME DARK RED. 



IN May lambs gambol, birds sing, flowers bloom, and 

big department stores present their newest ideas in sum- 

mer decor. In general this season the retail store de- 

signers’ work has been a little like Governor Bricker of 

Ohio, handsome, if not unduly original. Priorities and 

a total lack of new materials has choked much inven- 

tion. Checks and plaids are greatly in vogue, and that 

was true a year ago. Legs of chairs, like legs of lamb, 

are still wreathed in ruffles. Conversion, i.e., making 

cocktail tables out of cobbler’s benches, chandeliers out 

of wagon wheels, bars out of bureaus, etc. is as rampant 

as ever. In too many cases this type of conversion 

comes close to perversion of purpose. The dressing 

table made out of an old monkey cage shown on page 

64 is as good as any of them. 

Lord & Taylor, whose interior design department is cer- 

tainly one of the best known in the country has been 

notably successful in this field of make-over, budget 

decorating. But in a group of six new rooms they went 

whole hog for luxury, elegance and sky high prices, and 

incidentally introduced the first new note in conserva- 

tive, luxurious interiors seen in many a month. Ever 

since William Pahlmann left the store to become a Cap- 

tain of camouflage the store’s executives have looked for 

another prominent designer to take his place. They be- 

lieve they have found one in the person of the extremely 

social Victor Proetz, architect, of St. Louis. The six rooms 

that he has designed and built were apparently based 

on this thesis: 

Many of the people who have the kind of money that 

Mr. Proetz needs for his creations live in Florida. The 

Wilson Mizner-Maurice Fatio Spanish style of Florida's 

first boom days is now definitely passé, and the white- 

washed Georgian-with-banana trees which succeeded 

it is no longer new. A kind of tropical French furniture 

would seem like a good idea, and what do you get? 

Why, Martinique and the Empress Josephine, Jean La- 

fitte and the Louisiana pirates, Directoire furniture 

against shuttered windows, lemon trees and smoky 

mirrors. 

Using this theme, Victor Proetz has designed and erected 

a whole house-——a garden living room, dining room, li- 

brary, music room, and two master bedrooms, one for 

a man, one for a woman. We illustrate the woman's bed- 

room, and the large gray and yellow garden room. The 

furniture all looks antique, clinging very closely to the 
French-Italian Directoire influence, but except for the 
tall caryatid lamps and most of the accessories, almost 

all of it was built by New York cabinet makers to Mr. 
Proetz's designs. Many of his ideas are extremely prac- 
tical, such as covering filing cabinets and console tables 

CONTINUED ON PAGE 64 
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BOY'S ROOM AT THIS YEAR’S W. & J. SLOANE’S HOUSE OF 

YEARS. PATRIOTICALLY IT’S ALL RED, WHITE AND BLUE, THE 

PAINTED FLOOR, THE GLAZED CHINTZ. EASY CHAIRS ARE 

COVERED IN BLUE AND RED, BASKET WOVEN, LAMPS RED. 

THE DAYBED IS COUCH BY DAY, BED BY NIGHT. ROOM WAS 

REPRODUCED IN A SLOANE FIFTH AVENUE WINDOW. 

SLOANE LIBRARY TAKES ITS COLORS FROM THE IMPRESSIVE 

CHINESE RUG. DRAPERIES ARE YELLOW CROSS-BARRED 

MOHAIR, PICKLED FINISH DESK AND SECTIONAL COFFEE TABLES 

HAVE ANTIQUE WHITE LEATHER TOPS. UPHOLSTERY IS 

CHINESE YELLOW SAILCLOTH. OVERMANTEL BY JOSEPH 

HEIL. DECORATORS ARE WILLIAM F. TODE AND WILLIAM FRY. 



WOMAN’S OCTAGONAL BEDROOM BY VICTOR PROETZ, LORD & 

TAYLOR. ROUGH PLANK WALLS, PAINTED WHITE, CONTRAST WITH 

THE OPULENT DIRECTOIRE FURNITURE AND A FINE COLLECTION 

OF BACCARAT CRYSTAL. JALOUSIES, RUFFLED CURTAINS 

AND AN OCELOT RUG GIVE THE PROPER TROPICAL NOTE. 

GRAY AND YELLOW GARDEN ROOM, ALSO BY VICTOR PROETZ. 

NEARLY 20’ X 40’, IT IS SPACIOUS ENOUGH, AND WELL ARRANGED 

FOR CONVERSATIONAL GROUPINGS, BUT THE HEAVILY BEAMED 

CEILING SEEMS PRETTY LOW FOR THE TROPICS. NOTE 

LIFE SIZED CARYATID LAMP, ONE OF A PAIR. 
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EVERY OLD FASHIONED STOVE OUGHT TO HAVE A POT HOLDER. AGAIN FROM MARSHALL FIELD’S GINGHAM HOUSE. THIS 

THESE OLD FASHIONED STOVES ARE POT HOLDERS, FOR PLANTS, 

IN MARSHALL FIELD’S GINGHAM HOUSE, INTENDED TO 

REMIND AMERICANS OF THE DECORATIVE POSSIBILITIES OF THIS 

CHEAP AND SERVICEABLE FABRIC. EVERETT BROWN, DESIGNER. 

LIBRARY GIVES A MORE FORMAL ATMOSPHERE BY BRAVELY 

RESTRICTING THE RUFFLES TO THE WINDOW, AND PASTING 

THE REST OF THE GINGHAM ON THE BOOKCASES. NOTE 

THE INSET FIREPLACE AND BUILT OUT SHELVING. 



RETAIL STORY 

A MINOR MISOGYNIST AT LORD & TAYLOR 

MAKES DRESSING TABLE FROM AN OLD 

MONKEY’S CAGE, AND FLOUNCES IT WITH RED, 

GREEN AND PURPLE PETUNIAS. ARTIFICIAL 

IVY PEEKS AS APPEALINGLY AS THE 

MONKEY’S LITTLE PINK FINGERS, BETWEEN 

THE WHITE PAINTED BARS. 

with lacquered butcher paper. Others are purely the 

atrical, like the library desk, completely covered with 

bright green billiard cloth, a standing invitation to moths 

and ink stains. Lord & Taylor guides fondly point out 

that the wallpaper in the library is in reality the store's 

dark green wrapping paper, applied in squares. All of 

Proetz’ ideas are stimulating. 

Just to get judicial for a minute, it ought to be explained 

that designers for the other stores illustrated in this ar- 

ticle were limited to material that they had, or could ac- 

quire for immediate sale. Mr. Proetz’s Martinique medley 

is not. A great many of his pieces are pure stage furni- 

ture, not to be sat on or slept on, and still others are ex- 

tremely valuable originals, not for sale at any price. 

Lord & Taylor, in looking for a way to introduce their 

new designer, wanted something to knock the customer's 

eye out. They got it. 

FOLLOWING STEPHEN FOSTER’S ADVICE TO “HANG UP THE SHOVEL AND 

THE HOE,’ DESIGNERS T. CHACE AND H. S. DECKER OF ALTMAN’S BUILT 

THIS FLOWER ARRANGING ROOM FOR NOT TOO DIRT FARMERS. LIME GREEN 

WALLS, GRASS RUG, RED ACCENTS TO SET OFF THE LIGHT WOOD FURNITURE. 

COACH MODELS ARE BECOMING MORE 

POPULAR THAN SHIP MODELS WITH MANY 

HOME HOBBYISTS. TO SHOW THEM 

PROPERLY, ALTMAN’S SETS THEM ON 

BRACKETS ABOUT THE MANTEL AGAINST 

CANARY YELLOW WALLS. BLACK FELT 

SOFA, AND BLACK LACQUER BREAKFRONT. 



“DESIGN FOR USE’’ IS THE INDUSTRIAL DESIGN PART OF THE LARGE 

“ART IN PROGRESS’ SUMMER EXHIBITION AT THE MUSEUM OF MODERN 

ART. AS THE BACKGROUND FOR THIS PAGE, WE REPRODUCE, FROM THE SHOW, 

A BIT OF MOLDED PLYWOOD SCULPTURE, DESIGNED BY RAY EAMES; PURPOSE 

IS TO STUDY POSSIBILITIES OF MOLDING PLYWOOD. INSET PHOTO ILLUSTRATES 

OUR SECOND ARTICLE: ‘“‘ALUMINUM—A BASIC MATERIAL OF TOMORROW"; 

AND SHOWS WORKMAN INSPECTING ALUMINUM CASTINGS FOR AIRCRAFT. 



PRACTICALLY AN ANTIQUE, THE FIRST TUBULAR CHAIR DESIGNED 

BY BAUHAUS MARCEL BREUER BACK IN 1925. NEWBORN BABIES ARE SELDOM 

BEAUTIES. THIS, NO EXCEPTION, IS APPALLINGLY COMPLEX. 

“DESIGN FOR USE” SHOW 

T HE Museum of Modern Art is just turned fifteen. To 

celebrate its birthday, it is staging a show so large that 

the whole building, film auditorium only excepted, was 

closed for two weeks in preparation. On May 24th 

Art in Progress opened to stay open all summer. 

To readers of INTERIORS, unquestionably the most pro- 

vocalive section of the exhibit is that titled “Design for 

Use,” from which the objects on these pages were 

culled. Serge Chermayetff supervised it and Reneé 

d‘Harnoncourt collaborated in writing the introductory 

text which explains that “Since the phenomenal progress 

of technology, made in the last two years under pressure 

of war demands, was applied almost exclusively to the 

development of military equipment, it is not yet possible 

to give a complete picture of its results on the production 

of articles for peace-time use. We know, however, that 

the need for conservation of critical materials has been 

a powerful incentive to inventiveness, and that many 

substitute materials have been found that are not only 

equal in quality to those they replace but offer oppor- 

tunilies for new developments that increase incalculably 

the resources on which the designer will be able to draw 

in future.” 

This is the fourth and for the present the culminating 

show which the Museum has presented dealing with 

product design and related objects. The first, just ten 

years ago, was a survey of machine art. The second, in 

1938, was principally Bauhaus. In 194] came the well- 

publicized competition for furniture design (“Organic 

Design”), which was also addressed to improving inter- 

NOT A WELDER’S MASK, BUT A STEP, POSSIBLY OFF-SIDE, IN THE 

EVOLUTION OF SEATING PIECES: A GUN TURRET SEAT MOLDED OF HIGH 

STRENGTH PHENOLIC PAPER LAMINATE 1 10” THICK. BAKELITE. 

PLYWOOD, WITH ITS CAPACITY TO CURVE, MAKES POSSIBLE FRAMES LIKE 

THIS, WITH WEBBING STRUNG ON THEM. BRUNO MATHSSON IS THE 

DESIGNER, ARTEK-PASCOE THE MAKER, RUSSO PHOTOGRAPHER. 

IN TIME TO SHOW AT THE BARCELONA EXPOSITION OF 1929 THE 

RENOWNED DESIGNER MIES VAN DER ROHE SIMPLIFIED METAL-FRAME CHAIRS. 

ADDED LEATHER UPHOLSTERY. JULEY & SONS PHOTOGRAPH. 
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NEWEST OBJECT IN THE ENTIRE SHOW, INFLATABLE CHAIR FOR USE 

BEHIND BATTLE LINES DEVELOPED OF FLEXIBLE PLASTIC STRONGER THAN 

RUBBER, BY WILLIAM MILLER FOR GALLOWHUR CHEMICAL CORP. 

American relations and extended to collaboration with 

manufacturers and retailers. 

The dual nature of the present presentation is suggested RUNNING MATES OF THE TRANSPARENT LUNCH BOXES ARE TOOL 

in the pictures here. Among the seating pieces you will KITS, FISHING KITS. AT THIS RATE IT IS BECOMING HARD TO 

find a gun turret seat, and a collapsible chair looking LOSE OR HIDE ANYTHING. BOXES BY CELANESE CELLULOID corp. 

remarkably like a bent doughnut and intended for use 

behind the lines. What effect these exigencies-of-war 

articles will have on later design the Museum does not 

presume to prophesy. But being an organization which 

has for fifteen years steadfastly declined to operate in 

a vacuum, it presents them for the consideration of de- 

signers, along with more tranquil objects like soap dis- 

pensers and cooking utensils. Their aesthetic merits 

must be considered strictly in relation to their function 

and the times. Nevertheless they succeed in raising a 

little, the veil which has shrouded the future. The very 

assembling of them serves to clarify the over-all picture. 

Transparent boxes, like the tool kits at the right, moved 

into civilian economy so rapidly that one fine day, not 

long ago, New Yorkers woke to find counters in their 

favorite department stores laden with day laborer’s 

lunch boxes. Items found efficient in industry have taken 

the home front, over and over again. When the war ends 

designers will be free to translate such conversion to 

adaptation, to their heart's content. Right now the 

Museum of Modern Art is setting the stage by indicating 

what has been done, tracing the design development of 

certain objects back as far as 1878 in the case of the 

typewriter. On this stage tomorrow's designers must 

show what they can do, next. 

ABOVE IS THREE-QUARTERS OF BOAT HULL MADE OF MOLDED WELDWOOD, 

DISPLAYED SUSPENDED FROM THE CEILING AT THE MUSEUM OF 

MODERN ART. CONTRIBUTED TO SHOW BY U. S. PLYWOOD. 

SEVERELY SIMPLE DESIGN WHICH LOOKS EASIER 

THAN IT IS. A 4-QUART STAINLESS STEEL PITCHER 

AND A CHOP PLATE RATHER LIKE A RANGE UNIT. 

CARROLTON METAL PRODUCTS CO. SUNANI PHOTO. 

RIGHT, SOAP DISPENSER DESIGNED 

BY BARNES AND REINECKE. 

MANUFACTURED BY PACKWOOD, 

PHOTOGRAPHED BY WRIGHT & 

McKINNEY. 



ALUMINUM-—A BASIC 

MATERIAL OF TOMORROW 

ALUMINUM, due to tremendous advances stimulated 

by the war, will be available in such quantities and at so 

low a cost, that it must now be considered, along with 

steel, as a basic material upon which the structure of 

our industrial world will be built. 

It may seem strange that a metal which only a few 

years ago was a laboratory curiosity, has almost over- 

night become a crucially important raw material. But 

the speed-up in technology has telescoped into the last 

two years, twenty years of normal development. 

The aircraft industry has been largely instrumental in 

this speed-up by enlarging aluminum plant capacity 

(which has been decisive in reducing costs) and forcing 

the metal into many new applications by perfecting 

methods of fabrication, which will be discussed later. 

The extension of applications in wartime is a prelude 

to wider peacetime uses. 

Consider the nature of aluminum, what it has to offer 

the designers who will shape its peacetime future. 

IT IS LIGHT 

Its weight is a third the weight of steel. Presumably 

this single ataibute may revolutionize our entire trans- 

portation system. In freight cars and trucks the ratio 

of deadload to payload determines the economy of 

shipping. Structural aluminum offers an increase in 

payload, through the life of each unit, sufficient to offset 

increased capital investment. The automotive industry 

has been using aluminum for reciprocating parts for 

many years. Aluminum pistons are common to all 

internal combustion engines. 

IT RESISTS CORROSION 

This fact has long made aluminum both common to and 

ideal for the American kitchen. Another characteristic 

which indicates an affinity between aluminum and food 

preparation is that it is non-toxic, which has recom- 

mended it highly and for some time to the food industry. 

IT TAKES MANY FINISHES 

No other metal lends itself to so various a range of 

finishing treatments. It can become mirror-like for use 

as a reflector, be brushed to satin finish, etched or 

sand-blasted. Noteworthy advances have been made 

in electrolytic processes applied to it. Anodizing is a 

more or less typical example. Finally it may be dyed 

any color, while maintaining a surface both hard and 

resistant to abrasion and corrosion. The cost of color 

PROJECT FOR AN OFFICE CHAIR WHICH, SINCE IT IS LARGELY 

FABRICATED OF ALUMINUM, PROMISES TO BE LIGHT, VIRTUALLY 

INDESTRUCTIBLE AND, IN MASS PRODUCTION, RELATIVELY CHEAP. 

YOUR POSTWAR RADIO MAY WELL BE MADE OF ALUMINUM AND 

LOOK LIKE THIS. NOTE THE MOTIF OF ETCHED PARALLEL LINES. 

IT CAN BE ANY COLOR YOU FANCY TO HARMONIZE WITH YOUR DECOR. 
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treatment is so low as to be in many cases cheaper 

than the sprayed enamel finish commonly used on steel. 

IT IS WORKABLE 

Aluminum is capable of being formed cold to various 

shapes and requires less annealing between forming 

operations than most other metals. Its ductility is such 

that it may be rolled into foil a few thousandths of an 

inch thick. This may then be printed or lithographed 

to adapt it for packaging. 

The workability of aluminum also means that it may 

be formed in lower mass production by power hammer 

and spinning with wood, plastic or masonite dies, so 

that surfaces of compound curvature may be formed PET PIE-IN-THE-SKY OF DESIGNERS IS THE HELICOPTER. FIRM 

without the high die investment required by steel. OF DOHNER AND LIPPINCOTT VISIONS IT IN ALUMINUM, CONFORMING 
Lower die cost lets small manufacturers into the TO PREWAR STREAMLINED CAR DESIGN, NOT FOR OVERSIZED MORTALS. 
aluminum field, puts them in a position to make common 

objects in relatively low mass production. 

IT RESISTS MOISTURE, REFLECTS HEAT 

In order to keep such perishable commodities as food 

fresh, it is important to have a packaging medium which 

resists moisture and reflects heat externally, thus keep- 

ing the contents of the package cool. Both these qualities 

are native to aluminum, which further commends it for 

both roof paint and insulating material. 

Because of its high reflectivity, aluminum was the ideal 
coating for the 200” telescope mirror installed on Mount ALUMINUM SHEETS 50 TIMES AS FAST AS BEFORE THIS WAR. 

Palomar in California. Most lighting reflectors now use 

aluminum because the patented Alzak process of 

finishing reflector surfaces produces a hard oxide coat- 

ing providing high lighting efficiency and preventing 

loss of this efficiency from exposure to industrial 

atmosphere. 

Aluminum is also a good reflector for radiant heat. A 

sheet of aluminum foil set behind a radiator greatly 

enhances the quantity of heat projected into the room. 

Aluminum Venetian blinds turn back summer sun and 

keep rooms cool. The aluminum cover on your kettle 

turns the heat back into this utensil. 

SHAPE OF THINGS TO COME IS SUGGESTED BY THESE COILED SHEETS 

OF ALUMINUM WHICH WILL BECOME BOMBER SKINS. ALCOA ROLLS 

IT HAS A LOW MELTING POINT 

This may put aluminum in competition with bronze as 

an ornamental casting material after the war. The 

chances are that it will be cheaper. The field of archi- 

tectural metal will be enriched by the addition of a 

metal which is far more versatile in its finishes than 

any of the older, staple metals. 

CONTINUED ON NEXT PAGE 
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ALUMINUM — A BASIC MATERIAL OF TOMORROW 

The low melting point of aluminum renders it suscep- 

tible of die casting. It may be injected under pressure 

in a steel die so that when it solidifies, it takes the 

shape of the confining mold. This type of fabrication 

is sympathetic to the American instinct for spending 

more man-hours in the preparation of the die and fewer 

man-hours in actual manufacture. 

Further, the low melting point and ductility of aluminum 

makes possible low cost extrusion. After extrusion 

tubing and structural shapes can be strengthened 

through various hardening processes. 

IT HAS HIGH HEAT CONDUCTIVITY 

Aluminum cooking utensils do not develop “hot spots” 

which scorch food, and a large kettle of food cooks 

uniformly without scorching from the bottom. Aluminum 

conducts heat rapidly away from the bottom surface, 

which is exposed to the heating unit, to the sides. 

A new ice cream dipper of die-cast aluminum is free 

of the old style mechanisms which were so hard to 

clean. It utilizes the heat of the user's hand which is 

rapidly transferred down the handle to the scoop so 

that the ice cream loosens rapidly. Ice cube trays and 

evaporators in your refrigerator will continue to be 

made of aluminum. Radiant heating, which will be 

common in the home of tomorrow, will have aluminum 

tubes buried in floors and walls. 

IT CAN BE ALLOYED 

The war is directly responsible for the growth of alumi- 

num alloys. Alloying it with other materials improves 

its structural characteristics, adapting it for different 

purposes. 

Approximately 75 per cent of the materials in our 

fighting aircraft today are strong, durable aluminum 

~ 
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LEFT: UNBELIEVABLY FINE PRECISION IS 

5 ACHIEVED IN THE LABORATORIES OF 

THE ALUMINUM COMPANY OF AMERICA 

WHERE ALUMINUM CASTINGS ARE 

EXAMINED BY MODERN SCIENTISTS 

we UNDER X-RAY MACHINES. 

RIGHT: ALUMINUM FRAME CHAIR WITH 

TRANSPARENT PLASTIC ARMS, DESIGNED 

BY GEORGE C. SHARP, NAVAL ARCHITECT, 

FOR PRE-WAR USE ON CARGO-PASSENGER 

; Vy, VESSELS. THE GENERAL FIREPROOFING 

CO., MANUFACTURERS, WILL RESUME 

PRODUCTION AFTER THE WAR. 

alloys and many of these alloys have the strength of 

structural steel. Alloys have also been developed which 

may be fabricated in their softened state and then 

hardened by heat treatment processes and by cold 

working. 

IT CAN BE VARIOUSLY TREATED 

No other material lends itself, as does aluminum, to 

every known process for shaping metal. It can be die- 

cast, sand-cast, rolled, extruded, hammered, stamp 

drawn, forged, machined, welded, riveted, brazed and 

stranded. Because of our vast war effort there is new 

“know-how” and new equipment in all the manufactur- 

ing plants in America for performing these operations 

on aluminum. 

Till recently aluminum was considered too difficult to 

weld. It is so good a conductor of heat that it was a 

problem to keep it at the proper welding temperature 

so that the heat would not travel rapidly away from 

the point of welding. Today techniques have been 

developed which oxyacetylene or resistance-weld 

aluminum. This satisfies the tendency in industry 

toward welding and away from riveting. The all-alumi- 

num beer barrel shows clearly how the welding tech- 

nique has made possible a new consumer product. 

THE FUTURE 

It is important to remember that while form follows 

function, it also follows the limitation of materials. For 

this reason, whenever a really new basic material is 

evolved, it will yield many, many new products, render 

new services and enrich the lives of the social 

community. 

As man discovers and masters new materials, he 

opens up an entire new era of life for himself. 

Because aluminum is light it will stimulate transportation. 

CONTINUED ON PAGE 8&2 
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g time in the midst of 

plans. In fa ct, we are building 
“stockpile” of ideas and 

than-ever coated fabrics 

skills Which will] result in better. 
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The ALCOHOL and 

CIGARETTE TAXES 

have been removed! 

For years alcohol levied a tax on furniture. Per- 
fume (largely alcohol) and manicure requisites 
(largely alcohol esters) could ruin a dresser top 
when spilled on it. Alcoholic beverages could 
wreck the finish of dining room and living room 
furniture. Cigarettes fell out of ash trays and left 
the mark of Cain in every room in the house. 

But now all furniture can have a Formica laminated 
plastic top that will successfully resist damage by 
cigarettes, alcohol or food products. 

In Formica “Realwood” fine veneers provide beau- 
tiful grains with the clearest most eye-satisfying 
finish that was ever put on wood. 

“The Formica Story” is a moving picture in color 
showing the qualities of Formica, how it is made 
and how it is used. Available for meetings of de- 
signers and production men. 

Li 

THE FORMICA INSULATION COMPANY 

4655 Spring Grove Avenue 

Cincinnati 32, Ohio 

INTERIORS 



RAINBOW HOUSE 

WILLOW AND REED, ART WORKS MFG. CO. 

LIBBEY-OWENS-FORD GLASS CO. “THERMOPANE”’ 

ARMSTRONG CORK COMPANY 

INDE WY 'S 1 1818 1h 

COUNTRY ATMOSPHERE 

To be able to buy a spool bed or a 

Hitchcock chair without the usual New 

York sales pressure is a pleasant way to 

shop—and one rarely encountered in 

Manhattan. But Mrs. Hazel Hancock’s 

recently opened Rainbow House (Sixth 

Avenue at 13th Street) has a comfortable 

atmosphere, reminiscent of New Eng- 

land. On a hot summer day you may 

even have an orangeade in the garden. 

Stock in this shop is diversified—with 

an excellent variety of country furniture 

(see cut for a sample) from Regency 

to Vermont pine; items include a Belter 

sofa and chair, Welsh cupboard, Cap- 

tain’s chairs, clocks with wooden works. 

Upholstering service is available and 

a selection of material stocked; refinish- 

ing and repairing of furniture, old or 

new, is another service. The shop is di- 

vided into small room settings complete 

with windows. Walls of the partitions 

are painted solid colors on one side; 

wallpapered on the other. An excellent 

idea for those who want to be shown, 

exactly. Designers will find the atmos- 

phere inviting, the pieces well chosen. 

Because the shop is in Greenwich 

Village, Mrs. Hancock had to dispense 

with her daily cleaning woman; the 

place proved too neat to attract Vil- 

lagers... . 

GLASS SANDWICH 

The availability of Libbey-Owens-Ford 

Glass Company’s “thermopane” window 
glass has been announced. This trans. 

parent, insulating window is made of 

two panes of glass, dehydrated air space 

between, hermetically sealed by a spe- 

cial metal-to-glass bond at the edges. Dr. 

George B. Watkins, research director of 

L-O.F fully expects thermopane_ win- 

dows will change and improve postwar 

architecture; decorative changes and 

new trends in furniture to conform to 

the “added livability” of bringing the 

outdoors inside the home also are pre- 

dicted. A tested, “open plan” house. 

using large expanses of thermopane, is 

shown here. Besides the added view, 

Jack Frost can’t design icy patterns, heat 

loss by single widnow panes is cut 60 

per cent, the cold is barred out... . 

SUMMER SUNNING 

The comfortable outdoor furniture 

grouping illustrated on this page looks 

as much like the real rattan as is pos- 

sible today. Willow and Reed Art 

Works Mfg. Co. made it; Hammacher 

Schlemmer, among other stores, has it 

on display. This year birchwood with 

burnt notches is used for the basic con- 

struction; joints and connecting parts 

are hand.tied with rattan windings; two 

coats of outdoor varnish give it a 

weather-resistant quality. Tables have 

frosted glass tops, and cotton cushions 

are of sailcloth in fast colors. . 

FOR STORE REMODELING 

Promotion for Armstrong Cork Co. 

linoleum has taken a new turn, hooking 

up with the National Association of Re- 

tail Grocers. One possibility for grocery 

store modernization is shown in the ac- 

companying sketch. Other designs being 

developed into “model” store plans are 

by Lurelle Guild and George Cooper 

Rudolph. “Better Floors for Better 

Business” is the title of a booklet which 
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GOODALL DECORATIVE FABRICS 

expounds the advantages and further 

possibilities of using the company prod- 

uct in commercial interiors. . 

FABRIC BACKGROUND 

One of the more striking patterns from 

Goodall Decorative Fabrics is their 

Spencerian Horse, which is destined to 

snap up any room in which it is used. 

It was recently installed in the Herman 

Miller New York showroom, where it 

forms a gay background for this manu- 

facturer’s furniture. Color, in this in- 

stance, is a deep terra cotta shade, 

pleasant foil for the dark woods of the 

furniture pieces. . 

SPEED UP FOR BUILDING 

The U. S. Gypsum Co. of Chicago is 

licking the lumber shortage with a new 

type of partition construction made of 

a two inch solid sheet of Rocklath 

CONTINUED ON PAGE 74 
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Coburn arm chair 

- = furniture 

contains an extra 

measure of beauty 

and permanence. 

Avignon 

THE ALBANo [OMPANY Inc. 
SHOWROOMS 

309 East 46th Street 

New York 17, N. Y. 
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plasterboard and Red Top plaster, both company prod- 
ucts. Lumber requirements for partitions are cut 90 per 
cent below the standard frame construction, and the 
amount of metal required in previous types of solid 
plaster partitions is also cut a sizable 90 per cent. In- 
stallation procedure is duck soup even for a layman. 

Runner strips with grooves in them are simply nailed to 
floor and ceiling, then the Rocklath is fitted into the floor 
groove, bent slightly and snapped into the ceiling groove. 
Plaster is applied to one side at a time. For further de- 
tails see A. I, A. File No. 20-B-31.... 

WueEN You Can’t Get your Zapon simulated snake or 
alligator skin in sky-blue pink or what have you, it is 
solely because the Zapon-Keratol Division of the Atlas 
Powder Co. is producing 84 per cent of its coated fabrics 
for military use. The remainder goes into essential 
civilian work, under allocation or priority. Mr. Fred L. 
Ford, Director of Sales, in explaining the above situation. 
shed one bright ray of hope in mentioning the company’s 
postwar plans which are gradually building up to a good 
“stockpile” of ideas and skills to help designers in their 
future work... . 

Mary’s TrapE SHop, recently moved to 116 East 59th 

Street, delves into a little of everything . . . upholstering, 

draperies, curtains, bed spreads, slip covers all to special 
order, reproduction of English and French furniture 
under the direction of John Findeisen, and also repairing 
and refinishing of antiques... . 

Louis Me.inp Co. or Cuicaco, manufacturers of “Just- 

rite” marking equipment products are offering gratis a 

large (2214 x 35 inches) wall chart which demonstrates 
the basic principles of mechanical illustration. The chart. 
naturally, was drawn in “Justrite” drawing ink by 

M. Vaughn Millbourn, instructor at the Chicago Academy 

of Fine Arts. Artist-readers of INTERIors should find it 

helpful. ... 

ONE OF THE PROGRESSIVE FaBric MANUFACTURERS hatch- 
ing ideas for the expansion of their lines is Hafner Asso- 

ciates, Inc. Their planning for peacetime production is 

taking the form of improving and adding to their uphol- 
stery and drapery fabrics, incorporating new develop- 
ments, especially in the plastics field. Hafner looms are 
now weaving, on war contracts, Firestone’s “Velon” ex- 

truded plastic thread. But for peacetime, samples have 
been made which would utilize “Velon” in the weft 
of a brocatelle; weave it with cotton for cool, cleaner. 

long-wearing fabrics. This firm’s present fabric situation 
equals anyone else’s, with no new patterns, colors reduced 

and stocks limited. But we did cock an appreciative eye 
toward a Bemberg damask, a spider-web patterned 
matelassé¢ and upholstery stripes in excellent color com- 

INTERIORS 
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NHIS man has just missed his train. He’s been left behind and 

™ so will you be if you miss the Chicago Gift Show, the great 

midwest market for discriminating, wide-awake buyers with 

fingers on the pulse of next season’s Gift trade. Without waste of 

time and energy you can choose from a wide range of merchan- 

dise displayed by more than 300 exhibitors—tops in their re- 

spective lines. 

Ten days in which to make your selection from merchandise per- 

sonifying tomorrow’s trend in Gifts. 

DON’T MISS THIS SHOW 

Start off on the right track 

CHICAGO 
GIFT SHOW 

IMPORTERS EXHIBIT, Inc. Villy 51 thru ptuqgust 10 

EASTERN MANUFACTURERS 

and 

S. CRAIG PRESTON ..... President 
J. LEo GroGANn . . . . Vice President 
GeorcE F. LittTLe . Managing Director 

220 Fifth Avenue, New York 

PALMER HOUSE 
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LAMPS Ano SHADES 
0 

DISTINGTLO 

15 East 26th Street, New York City 

611 Merchandise Mart, Chicago 

76 

ADDITIONAL SETTING FOR THE WROUGHT IRON AND WIRE SHOW AT 

LORD & TAYLOR. WIRE FORMS VALANCE AND BACKGROUND FOR 

MIRROR. OTHER PHOTO ON PAGE 64. 

binations. Being manufacturers. sales are to jobbers and 

the retail stores only. ... 

Any Materia Can Be STEAM PREssEp easily with “Pres- 

Kloth,” a new chemically treated steam pressing cloth; 

even velvet is included. Wrinkles in slip covers are said 

to smooth out like magic, pleats and ruffles on delicate 
curtain fabrics will also emerge fresh and unharmed. 

The manufacturer is Weaver Pres-Kloth Co. of Omaha. 

Nebraska; the cloth, as well as a Pres Mit is now dis- 

tributed through retail stores and shops. . . . 

“NAMEL” CLEANS AND WAXES in one operation any white 

woodwork in the house, and will also work on light 

painted woodwork. Spots, fingermarks, grime, vanish with 

the first rub, leaving the surface with a smooth, protective 

wax finish to make the paint job last longer and prevent 

it from turning yellow. Manufactured by the Windsor 
Wax Co. of Hoboken, N. J., it sells in small bottles. or 

8c for a quart, $3.25 the gallon. ... 

“Prastic Patcu” Is’ a New Propuct of the makers of 
Kem-Tone wall finish, developed to speed the process of 
patching plaster, wallboard, brick, metal and all painted 
surfaces without the usual fuss to prepare cracks and 

holes first. We gather from the description that you 
simply slap it on after mixing with water... . 

THE Parke-BeRNET GALLERIES will exhibit on Friday, 

June 16, country house and garden furniture from various 
owners. The sale takes place June 22... . 

ART ON THE INSTALLMENT PLAN is the unusual feature 

of the new O’Connor Gallery which recently opened at 

35 Jane Street, Greenwich Village. The gallery is run by 

Patrick O’Connor, painter and sculptor, and Mortimer 
Levitt, young writer and art patron. Their plan is to make 
the gallery an exclusive exhibit spot for a limited number 

of artists of recognized merit. to sell their works at an 

appealing price. Art lovers without the ready cash can 

CONTINUED ON PAGE 80 
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OUR “ANTIQUENESS” OF CARVING 
ON GLASS ... beauty without end! 
Alas—you will NEVER believe it possi- | You owe it to yourself and your clients 
ble on glass unless you SEE IT! This _ to see this EXHIBITION at the earliest 
is our original method of antiquing that moment. 
is truly UNIQUE . . . EXQUISITELY 
BEAUTIFUL! A myriad of period and *EOR DELIVERY Now! 
provincial designs. 

HARRITON 
CARVED GLASS 

404 East 49th Street 

New York 17, N. Y. 

PERMANENT arog 

EXHIBITION : 
Coffee and Cocktail Tables 

Mirrors 

Pictures 

Daily, 10 to 4— 
Mon., through Fri. 

Awarded 
Gold 
and 
Silver 
Medals 

PARIS EXHIBITION 1937 

HARMING IS THE WORD, for this Woodard Wrought Iron Table. Of 
ek2 course, they are not available now—we are too busy making parts for war 

tanks, trucks, planes, amphibians and the like. But it’s fun to anticipate the 
time when all homes and gardens can again have the Woodard brightening up treatment. 

L7 Woodard x Cas OWOSSO, MICHIGAN = 
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Macey? Towler 
Incorporated 

displays literally acres of fine 

office furniture—the kind decora- 

tors specify—Your inspection is 

invited. 

385 Madison Avenue 

New York 17, N. Y. 

WE HAVE BUT ONE STANDARD OF 

a 

It is a tradition here that only the finest is good enough to bear our 

name. That is our standard of quality—the only one we recognize. 

Schmieg & Kotzian 
Y, C5 ign evs and baténet Makers « 3PF Gast 72nd. Street, SF ( ous Work 
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An oceasional (and serviceable) chair and table 

ESPITE the prevailing shortage in high quality 

furniture, we still have many interesting pieces 

items are the chair and table illustrated and described 

| 

| for the interior designer to choose from. Two typical 
| 

, , ‘ 
| herewith. Both of these, because of their good design, 

good taste, good construction and good value, should 

help you to meet the problem where an occasional. 

or additional. piece of furniture is required. 
Wing Chair, upholstered in muslin; well con- 

structed with fine quality springs and_ hair. | 
Retail $105 Let us help you with your 
CTA we eee eres eereeeeeeeeeeesesees 

decorative’ problems. 

Samples of materials, and 

suggestions submitted free. 

AHF. Yemen Ee On 
ESTABLISHED 1885 

34 E. 53rd ST.. NEW YORK 22, N. Y. STRAFFORD, PA. 

[ae se es sins Ceinchniee: aeuenane weiesaeibiaiaiae: toe 
— ——— ; 449 SO. LA CIENEGA BLVD., LOS ANGELES 36, CALIF. 

MAKER OF DISTINCTIVE FURNITURE HAND BLOCK MACHINE AND SCENIC WALLPAPER 

ron 

Wa. H. JacKSON COMPANY 

‘ Cuery thing for the Sereplace” 
o2 East.57th Street New York 

Catdblahied 1827. 
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TRAILING TRUMPET VINE 

A new chintz 

BRUNSCHWIG & FILS 
509 Madison Avenue, New York 

neal Boston Chicago Los Angeles 

we ho 
80 

y 

pay in installments, while those who can’t make up their 

minds in a rush may rent a painting for a while and even 
invite the artist over to explain what it represents. . . 

For THE Mont or Juty Greeff Fabrics, Inc. will close 
offices and showrooms. Reasons given for this decision 

are the normal inventory taking at that time of year, and 

the critical labor conditions which have overworked their 

faithful employees since new help cannot be found any- 

where. We wish them all restful vacations! . 

Betty KENDALL. whose interior designing work has taken 

her all over America to work with a number of out- 

standing designers, has recently joined George Cooper 

Rudolph Associates, interior and architectural designers. 

Her work will be that of a consultant interior designer. 

in the residential and commercial fields. . . . 

Pau A. Tittey has been appointed manager of the ap- 
pliance distributing branches of the General Electric 

Company. His headquarters wil! be in Bridgeport from 

where he will supervise the operations of branches in 

Boston, Newark, New York. Philadelphia, Tampa. Cin- 
cinnati, St. Louis and Los Angeles. 

Cosmo De SaALvo, artist, has announced the removal of 

his studio to 216 East 57th Street. New York. The tele- 

phone number remains the same. . . . 

Mr. M. V. Turcuin. President of the Decorative Lamp 
Co., passed away May 18 after more than 80 years of an 
active life. His son, Henry H. Turchin, will take over 

the lamp business, conducting it under the same name 

from 230 Fifth Avenue. . 

Grorce H. CLark, vice president in charge of engineering 

The Formica Insulation Company, Cincinnati, was 

elected a director of the Society of the Plastics Industry 
at the recent meeting in Chicago. Mr. Clark is particu- 

larly known for his fine work in setting up and developing 

of a specially-operated laboratory at Johns Hopkins Uni- 

versity where an important program for testing plastics 

contributed valuable findings. . 

THe AMERICAN AviATION Mart, on June 5th, will open 

on the 17th floor of the American Furniture Mart, Chi- 
cago, according to an announcement made by Col. 

Lawrence H. Whiting, American Furniture Mart Presi- 

dent. Sale of surplus materials and equipment no longer 

needed by the aviation industry because of design and 
specification changes. will be the first objective of the 
Mart; later it is expected that the American Aviation Mart 

will serve as a distributing point for parts. supplies and 

airplanes. 

THE BEDROOM SUITE 
CONTINUED FROM PAGE 49 

arc. enable the maid to get around to the wall sides. One 

bedroom wall is painted pale yellow. two others have 
darker wallpaper at the top. primavera at the bottom, a 

INTERIORS 



KANE-KRAFT 
I Ficks Reed 

Uncle Sam has the first call — 

but our dealers are still getting 

merchandise. 

CINCINNATI 14 NEW YORK 17 

FIREPLACE EQUIPMENT 

Dark brown Porcelain 

Stove, end of 18th Cen- 

tury period (Swiss). 

From our most unusual 

Collection of Porcelain 

Stoves—which includes 

many types in various 

colors and sizes. 

MANTELS e 

ANDIRONS e 

SCREENS 

GRATES 

ie 

17.5. 8AST GOrn. Str. NEW YORK 
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FINE PAIR OF JACOB PETIT CORNUCOPIA VASES, CIRCA 1820 

. One 

of the largest wholesale stocks in the country. 

Antiques, lamps, decorative objects . . 

New shipments are constantly arriving from 

England. 

TO THE TRADE ONLY 

a ieiiniieessatss: 
IMPORTERS 

863 Third Avenue. New York City Wickersham 

Craftsmanship 

The real value in upholstered furniture is beneath the 

colorful and decorative fabric coverings. We have 

long been noted for our superior craftsmanship as 

designers and manufacturers of custom made furniture. 

Look through our catalogue and make your selection. 

Ci hes irs, Sncorpora ted 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.), New York 16, N. Y. 
This Furniture is the Best that Man Can Make or Money Can Buy 
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When our furniture factory was converted 
to making glider wings. we did it in double- 
quick time. Our Master Craftsmen had to 

match the pace. 

But years in fine woodworking made these 

men naturals for the intricate business of 
glider wings. This, together with our sound 
technical background, has enabled us to es- 
tablish a record in production and cost with- 
out sacrifice of the high standards synony- 

mous with Sloane. 

The time will soon come when you will 

have new problems that must be dealt with. 
Frankly, those answers you’ve been search- 

ing for are the kind we feel confident to find. 
Sloane’s facilities are yours for the asking. 
We'd like to talk things over with you. 

Contract Division 

WeJ 

SLOANE 
575 FIFTH AVENUE 

NEW YORK 

black line at the base adds contrast. Near the corner of 

one wall is a mirror lit at the side and a similar one is 

set across the room. 
Despite countless new designs, hotel rooms have remained 

generally standardized. The Bismarck has accomplished 

more than a routine change in decor. Now Messrs. Eitel 
and Weber are waiting to see whether they have sown 

seeds of revolt against the old T-square hotel room 

treatment. 

ALUMINUM—A BASIC MATERIAL 
CONTINUED FROM PAGE 70 

The ditch digger, wielding his aluminum shovel, will lift 

tons less shovel a day than when he hoisted a heavier 

shovel. The furniture manufacturer’s outdoor furniture 

will be easy to move into the shade as the sun travels 

across the sky and it will be long-lived and pretty. The 
decorator will offer clients aluminum wallpaper in every 

shade of color, which can withstand the ravages of time 

and will further insulate the rooms where it is used. The 

manufacturer will make die castings out of aluminum 

which do not require to have their surfaces specially 

finished and which will be versatile and economical. 

Aluminum will enter our homes as a many-facetted mate- 
rial, beautiful, strong, efficient. It is bound to influence 
our styling. our taste and our arts. 

INTERIORS’ BOOKSHELF 
CONTINUED FROM PAGE 8 

Robinson and photographs. M. Barrows & Company, Inc., New 

York. $3.75. 

This is a sound, down to earth book not above advising 
the home decorator how to do with what she’s got, as well 

as what to buy. The drawings are both informative and 
fun, the photographs handsome and well reproduced. 
However, despite the substantial amount of basic material 
packed into it, it is written in slightly irritating style. 

Every page is loaded with quotation marks (“overdone” 

furniture, “kitchen” Colonial interiors, “hard-riding” ex- 

panses, the “tuck-in,” ‘etc., etc., ad nauseam). If you can 

overlook this sort of writing, you'll find the information 
well correlated and gratifyingly complete. The glossary 

and quizzes on the chapters should recommend it to 
teachers. 

GOLD MINE 

“DAN RIVER'S DICTIONARY OF MILL TERMS.” 89 page booklet 

compiled by Dan River Mills of Danville, Va. Free by writing 

| to: Dan River Mills at 40 Worth Street, New York 13, N. Y. 

| This small, fat little booklet is a gold mine. It has more 

than 600 listings and full, simple definitions which should 

clarify any confusion in the minds of store people or con- 

sumers. To test its usefulness we looked up all the things 

that have ever bothered us about textiles, and they are 

many. found them all and got straightened out. An extra 

feature is a coda of Trade Names, probably less complete 
than the main section, but still excellent. 

INTERIORS 



Manufacturers Since 1852 

Tables, Chairs, Booths, Wall Benches, etc., for 

Hotels, Clubs, Restaurants, Bars and Institutions, 

also Private Homes. 

Our plan and layout department is ready 
to serve you without obligation 

REISCHMANN SONS, Inc. 
559-565 Sixth Avenue (Near 15th Street) 

New York 11, N. Y. 
CHelsea 2-6766-7-8-9 

MAKERS OF AMERICA S FINEST FURNITURE 

FOR OVER SEVENTY YEARS 

Wholesale Displays 

NEW YORK: 200 MADISON AVE. 

CHICAGO: MERCHANDISE MART 

GRAND RAPIDS: FACTORY 

Sold Through Furniture Dealers 

JUNE 1944 
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. French Bedroom Furniture... 
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307 East 53rd Street * New York 

Plaza 8-2750 

SHADOW BOX MIRROR 

Two sizes: 34” x 44” and 36” x 48”. 

Hand Painted Design with Background of 
Antique Silver, Silver Leaf, or Gold Leaf. 

Choice of Many Patterns and Colors 

“Plaza Mirror & GLASS CO. 
Showrooms 

1158 2nd AVE Corner 61st St. NEW YORK 
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4 WALLPAPER BY 

Katzenbach and \\ re Ine. 

BOSTON 15 NEW YORK 22 CHICAGO 54 

POLITICS AND PICTURES 

NOTES ON THE NEW SCHOOL MURALS. By Alvin Johnson. 

New School for Social Research, 66 West 12th Street, New York 

ll, N. Y. 25 cents. 

Here is the story of how the New School murals came 
to be painted, as told by the School’s director, Dr. 

Johnson. Here, too, are brief histories of artists José 

Clemente Orozco, Thomas Hart Benton and Camilo Egas, 

photographs and analyses of their paintings at the School. 
There is also a tribute to the late Joseph Urban. 
Dr. Johnson estimates that over a hundred million people 
have seen the murals and reproductions of them by now. 

He believes in them both as art and doctrine. His con- 
clusions, like most things in art, are disputable. But he 
makes his case well. However, the most attractive thing 

about this little booklet is the last section, “One Final 

Word” (of which he says apologetically: “all final words 

are irrelevant”). In the little story of the Cyrenean 
Aphrodite and how she came to stand in his office he 

writes with rancor toward none, and ends disarmingly. 

“But the New School, bent on meanings, is broad enough 

to admit beauty that has no head and means nothing— 

but itself.” 

COVERALL 

THE STORY OF PAINTING FROM CAVE PICTURES TO MODERN 

ART. By Thomas Craven. With twelve full-color illustrations 

and about eighty black-and-whites. New York: Simon and 

Schuster. $5. 

Make no allowances for the title of this book. Mr. Craven 

means it. You will salute both his courage at putting so 

many centuries between one pair of covers, and the way 

in which he’s done it. 

This is not a book for people who know all about art. 

It is not’so intended. But it would be a pleasant addition 

to any art library. It is a book for learners, simply 

written in layman’s language, totally without chichi. Mr. 

Craven is an independent critic, a man who thinks for 

himself. But this book will arouse little or no controversy. 

It cleaves to the established line. The remarkable thing is 

that Mr. Craven has made his text so lively. 

The binding, layout, type and reproductions are of the 
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We cannot over-emphasize the fact that 
Mason Art has held firmly to the very 
highest standards of — craftsmanship. 

Mason Art 
designers and manufacturers of upholstered furniture 

£5-51 West 2Ist St.. New York, N. Y. 

Recent additions to the 

ANGLO-PERSIAN MERCANTILE 

COMPANY 

Collection of 

Choice Heirloom Pieces 

2 WW 
(Ys) anqglo-persian Cs) 
| Ee 

Persian rts + Persian Rugs . Luropean Antigues 

EAGLE-OTTAWA 

LEATHER CO. 

Grand Haven 

Michigan 

Founded 1865” 

Under Conservation Order M-273, 

the use of 

UPHOLSTERY LEATHER 
is permitted 

“For Repair and Maintenance of 

Transportation Equipment and 

Office and Commercial Furniture” 

SALES OFFICES: 
New York City: 470 Fourth Ave. Chicago: 720 N. Michigan Blvd. 

: Cincinnati: 626 Broadway Rochester, N. Y.: 82 St. Paul St. 
Boston: 112 Beach St. Los Angeles, Cal.: 909 S. Hill 
St. Louis: 1602 Locust St. High Point, N. C.: 300 S. Main St. 

No. 1733 No. 1701 

Correlated Accessories 
New, Imaginative and Dramatic 

A. SIMKINS & CO. 
455 WEST 45th ST. NEW YORK 19, N. Y. 
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BROTHERS + DECORATIVE ARTS, INC. 
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Circa 1785-90 James Fenimore Cooper 

% % The largest selection in the 

United States of fine decorative 

Mirrors, Mantels, Cornices, Consoles, 

Paintings, Wall Brackets and Decora- 

tive Accessories. 

(friedman 
BROTHERS ® DECORATIVE ARTS, INC. 

MANUFACTURERS TO THE TRADE FOR 41 YEARS 
305 EAST 47th STREET, NEW YORK 

NEW YORK..... 385 MADISON AVENUE 
CHICAGO ... 1666 MERCHANDISE MART 

- PITTSBURGH ....... 907 PENN AVENUE 

_[E HIGH POINT....... NORTH CAROLINA | 
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highest order. It has only been within recent years that 

books of this calibre have been available at popular 

prices. Mr. Craven has wisely chosen many of the best 

known pictures for illustration, further underlining the 
fact that this is a popular book. The originals which are 

in this country have their locations noted. Presumably 
because no one knows where most pictures in Europe are, 

or whether they have all survived, the others are given 
no geographic designations. 

FOR YOUR INFORMATION 

CONTINUED FROM PAGE 13 

CERAMICS 
London Calling 

Mr. A. E. Hewitt, director of W. T. Copeland & Sons, 

Ltd., self-described as a “plain, simple potter,” is also 
an outspoken man. He spoke out at London’s Burlington 
House before the British Design & Industries Association 
in words which echoed right across the Atlantic. 
The theme of Mr. Hewitt’s song was pointed. He worked 
up to the question: “What exactly do you mean by good 
design and what is to be the standard of good design ?— 
something set up by schools, Governments, the exclusive 
few, buyers, manufacturers?” One gather that Mr. Hewitt 
is not entirely in sympathy with the association before 

which he fulminated. As far as pottery goes, he feels 
that improvement in design must originate not on the 

outside, but within the industry itself. “We have the art. 
the technical ability and the craftsmen.” 
Mr. Hewitt feels that the industry is doing very well. 

thank you, and has been improving steadily for all the 
thirty years he’s been watching it as an active member. 
Designs which have been developed outside the industry 
haven’t worked out when it came either to manufacture 

or selling. 

The “stylist.” Mr. Hewitt feels, has a smattering of every- 
thing, but a thorough knowledge of no one industry. 

“Creative development has nothing to do with styling. 

Design, to be successful, is just as much concerned with 

practical potting, ceramic technology and mechanical 

engineering as it is with art. The artist must be trained 
in the industry.” 

TOMLINSON 

INTERIORS 



Kenmore Hotel, Boston 

PHOTOMURALS...ring the bell 
WITH YOUR CUSTOMERS and YOUR REGISTER 

Regardless of rationing or priorities you can attract new 
customers and make repeaters of old customers with 
Photomurals. Give them the right atmosphere .. . a 
majestic mountain view . . . the expanse of the open 
sea... unlimited possibilities are offered through the 
medium of Photomurals. No priority red tape for 
America’s Modern Decorative Motif. Available in full 
color, transparent, illuminated, sepia, gold or black and 
white. No K & F installation has ever failed to attract 
more business! 

FREE Handsome illustrated Brochure fully describes specific 
applications of Photomurals. Write for your copy today. 

KAUFMANN & FABRY CO. 
425 SOUTH WABASH AVE., CHICAGO 5, ILL. 

MIRRORS 

ACCESSORIES 

FURNITURE CLASS sae 

Venetian Mirror @ Antique Finish 

We specialize in requirements 
for the decorator exclusively. 

Ss U T T Oo N 
GLASS & MIRROR CO. 

891 - 3rd Ave., New York PLaza 3-1025 

JUNE 1944 

The a p) ye Cac . 

Manufacturers of Fine Mirrors and Furniture 

208 East 52nd Street New York City 

Representatives 

Harold W. Herlihy, 816 So. Figueroa St., Los Angeles, Cal. 
E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 

HERMAN MILLER 

OOERN CENTER 

tT] 
presents in 

its proper environ- 

ment the country’s 

finest, most com- 

prehensive show- 

ing of American 

Modern for the 

home (Living 

Room, Dining 

Room and Bed- 

room) and for the 

professional and 

executive office. 

*“ONE PARK AVE., NEW YORK [6 . *1680 MDSE. MART, CHICAGO 54 

*HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANGELES 14 

HERMAN MILLER FURNITURE CO., ZEELAND, MICHIGAN 
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300 East 64th Street 

Rare specimen of a mahogany work rable 

of the Regency Period. The lift-top reveals 

an interior exquisitely fitted and trimmed 

with ivory. 

Buyers of Quality Furniture are 

cordially invited to see the 

Freeman collection of superb re- 

productions of 18th Century 

originals now on exhibition at 

our showrooms. Special emphasis 

is being placed on the fine 

antique patina usually associated 

with the authentic masterpieces 

of this period. 

FREEMAN 
FURNITURE COMPANY 

Showrooms: 

New York 21, N. Y. 

Telephone: REgent 7-2890 
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MUSEUM BY THE MASTER 
Fifth Avenue’s face will be altered, but radically, after 

the war. Already an uncompromisingly rectangular office 
building has come off the drawing board to replace the 

Jay Gould mansion (INTERIORS for February). After the 
war Frank Lloyd Wright, seer of modern architects, is 

going to take a crack at upper Fifth Avenue. He will 

design a museum for the non-objective art collection 
which has been managing up to now in near-Fifth Avenue 
quarters on 54th street. 

The plot is bought, 145 feet on Fifth Avenue, 128 on 
Eighty-Ninth. Baroness Hilla Rebay, who as a trustee of 

the Solomon R. Guggenheim Foundation which backs the 
non-objective art collection of which she is a curator, an- 
nounced plans and admitted freely that the museum’s 

architecture will bear no relation to any other uptown 
museum (Frick, Metropolitan). Architectural plans up 
to now are not concluded and are subject to change. 

TEXTILES 
Plenty of Nothin’ 

Aside from the shortage of textile materials, the industry 

is hampered by shortages of copper rollers and dyestuffs. 
Over the manpower situation it’s pleasanter to pass silent- 

ly. During the past year rather less than half the number 

of designs were submitted for registration as compared to 

1942. Actually purchases of new designs were only some- 

thing like 10 per cent of what they’d run in a normal 
year. These sorry facts were produced at a meeting of 

the National Federation of Textiles, Inc. by Miss Irene 
Blunt who was reelected secretary of the organization. 
William G. Lord was reelected president. Otis Stanton of 

Hathaway became vice president. New members of the 

board are John J. Goldsmith and W. Oakman Hay. 

International 

The British textile industry is not in a good way, either, 

according to Sir Frank Platt, who recently headed an 
unofficial cotton trade mission to this country. Output is 
down to 50 per cent of prewar, with demand much heavier 

and no new machines in sight. The man and woman- 
power shortage needs no description at this time. To keep 

things lined up as well as may be, the cotton controller 
(Sir Frank, as it happens, working with the Combined 

Production and Resources Board) attempts to screen 

IMPORTERS AND 

MAKERS OF 

FINE 
FURNITURE 
Leopold Colombo 

& Bro., Inc. 
327 EAST 34th ST. 

NEW YORK 
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EARLY WEDGWOOD 

This striking example of the earlier works of this 

famous ware is but one piece from shipments con- 

stantly being received from abroad, which contain 

many rare and fine items of true value. 

Members of the 

ART & ANTIQUE DEALERS’ LEAGUE OF AMERICA 

MOTTAHEDEH & SONS 
225 Fifth Ave. New York 10, N. Y. 

ENRICH YOUR GIFT DEPARTMENT WITH 
BETHWOOD GIFTS AND ACCESSORIES 

Hand painted accessories on delicate milk 

glass in white, petal pink and soft blue. 

Candy boxes—vases—cornucopias—baskets— 

perfume sets with trays to match—cigarette 

boxes. Some lamps are still available. 

Katherine Zipper 
Rose G Bertha Gelbard 712 So. Olive St. 

1298 Mdse. Mart, Chicago, Ill. Los Angeles, Calif. 

—And many other outstanding gifts by 

BETH WEISSMAN 
Creators & Manufacturers 

of Gifts and Lamps 

49 W. 23rd St., New York 

Handsome Accessories 

of 
Rare Distinction 

The beautiful shadow box shown features 

a convex mirror and is but one of an 

extensive line of varied designs. 

Decorative Plastics, Iuc. 
111 EAST 12th STREET NEW YORK 3, N. Y. 
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For thirty long years, discriminating buyers have A 

used two words to express the expert workmanship, ie 

the intrinsic qua'ity, the imagination, and sheer e 

daring beauty of each new creation of Crest’s Master .e 

Ke) 
Lampmakers. = 
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Z “Typically Crest’ is as true as the day it was @ 

iz coined. Crest Lamps have lost none of their tradi- @ 
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tional quality. Their exquisite materials .. . in- iS 
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=" imitable craftsmanship . . . cameo detail . . . make = 

xX them the first choice of decorators whose reputation, iz 
= = 

4\i like ours, is built upon ability to create the distinctive. 
() 

"TomorRROW... 
When we can again obtain critical materials with- 

cout interference with war production, you will be 

able to choose distinctive Crest Lamps from a much 

(A\I/AVi/4\i: broader selection. You can hasten that day by pur- 

chasing United States War Bonds now. 

THE CREST COMPANY 
1219 MERCHANDISE MART, CHICAGO 

GENERAL OFFICE AND FACTORY 

1020 WEST ADAMS STREET 

SBCA CGC. 7, ILLINOIS 
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world requirements and keep complete track of produc- 
tion facilities, so that supply and demand may be handled 
with the utmost economy and efficiency. 

So it follows as the night the day that America looks for- 
ward to a really staggering export demand for textiles 

(betting is on 3 billion yards annually) off our looms 

from all over the world after the war. The financing will 

be extremely complicated, but the need is apparent and 

the weavers are squaring off to deal with it. 

New Latex 

A new synthesized latex, not unlike unvulcanized latex in 

texture, doesn’t require vulcanizing since it gains strength 

at room temperature. It is tough, non-inflammable, flexi- 

ble, won’t stain and can be applied with standard coating 

equipment, so it looks like a natural for backing pile fab- 
rics and carpets. The Union Bay State Co. of Cambridge. 
Mass., makes it. 

GADGETS 
Better Rat Trap 

Charles B. Benedict of Rochester, N. Y., is distributing a 
better rat trap. Very elegant, too. An electric eye closes 
the door behind the rat who enters the trap. He is then 
electrocuted and his corpse dumped into a container. If 
you have 150 rats you will be glad to know that this trap 

can kill 150 rats a night. 

Blow the Bug Down 

A new electric fan blows so insistently that it grounds 
flies, mosquitoes and other attackers-by-air. Set to whoosh 
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LACQUER. 
TABLES COMMODES HIGHBOYS 

CHAIRS - MIRRORS 

RUDER. 
385 MADISON AVE., NEW YORK 
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WALLPAPERS and FABRICS 

COLOR SPECIALIST 

Hazel Hancock 
Decorator’s Consultant 

a~> 

Country Furniture 

Decorative Accessories 

Antiques 

502 SIXTH AVE. NEW YORK (13th St.) 
* ms 
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Knightsbridge Desk 

42"x22” Height 372” 

Tooled Leather Slide 

435 East 56th Street New York 
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PAP ERS 
THIBAUT pong York 
269 Madison Ave. EWARK é 

g + BROOKLYN ° . 
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No. 35 — Round table with 
elaborately carved legs and mag- 
nificently designed top of glass in 
gold and silver leaf, with orna- 
ments of off-white. The wood of 
pickled pine or any finish desired. 

HIRSCH MIRROR & GLASS‘CO. 
“The Decorator’s Source of Fine Mirrors” 

316 East 6Ist Street New York 21, N. Y. 



across a door or window four feet wide, it will guard 
the portal till doomsday, while still allowing ordinary 
mortals to go in and out. Manufacturer is Reynolds 
Electric Company of Chicago. Jou P. 
EQUIPMENT 
Glass Sink 

Vitrolite is a form of glass and Libbey-Owens-Ford makes 
it, and from it, sinks. Great feature is that, except for the 

outside plumbing fixtures, it uses only 134 pounds of 

Incorporated | critical material, comes in all the pretty pastel colors. 

You can hit, but hard, if you’ve a mind to. It’s hard to 

hurt and proof against chipping. 

2. OPEN HOUSE 
r CONTINUED FROM PAGE 18 

learn that plastics will not take the place of everything 
as he has been led to believe and that it is not a cure for 

370 FOURTH AVENUE all ills. Also that it is not a substitute any longer but 
has a definite place and need. Keep it where it belongs. 

NEW Y ORK R 10 , Play up the good features of its end use when used in 
combination with other materials. Don’t over-advertise 

NEW YORK it or over-sell it. Much more fun can be derived from 

under-selling it and letting the customer learn through 

use that it is better than he expected it to be. Speaking 
of selling, reminds me of a plastics salesman who came 
in the other day with some plastics items. He was selling 

plastics but asked “What is Lucite? Is Lucite plastics?” 

do—then refuse to buy from such people. He should 

SPECIALISTS IN 

WALL PAPERS 
OF DISTINCTION 

FOR THE HOTEL TRADE 

Check Credits 

Exclusively designed WARNER papers are 

adaptable to most Hotel assignments. Florals, 

prints, and scenic papers in a wide range of 

colors for all types of hotel interiors. 

THE WARNER (0, «3.x, 
Charles I. Winston & Cn., Ine. 

Importers Makers of Distinctive Lighting E 

Absorb Credit Losses om"gl East S8rd St, New York, NY. 
Lighting 

IN THE 

Grand ee 

exquisite crystal antiques and re- 

productions of CHANDELIERS 

SCONCES LAMPS 
+ 

ALSO PORCELAIN AND CRYSTAL 
TABLE LAMPS, FLOOR LAMPS AND 

ACCESSORIES 

Cask Sates 

CORRESPONDENCE INVITED 

92 INTERIORS 



Another fellow came in all enthused about a new comb 
he was selling. When asked what type of plastics it was 
made of he said “I don’t know but it is plastic and I am 
selling thousands of them . . . listen to the ring.” 
When told it was made of polystyrene, he got all excited 
and asked if he could tell the other buyers what it was. 
Plastics manufacturers seem to be of two classes. The 
industry which produces items for commercial use only, 

which is very careful and thorough as to the items it 
makes. The other class makes items for civilian use. It 

doesn’t seem to be as thorough nor as careful about what 
it makes or what plastics it uses. This last group I have 
had in mind while writing this article. Will the manu- 
facturer know enough to educate his salesmen for the 

postwar period or will it be necessary for salesmen to 

take a specialized course of instruction on plastics sales- 
manship and merchandising? Because selling will not 
be sufficient in this new era, we will find ourselves in 

display and merchandising knowledge will be of great 

value to the salesman. Buyers will need expert advice 
and assistance from the new engineer-salesman. Many 

buyers long for the day when competition will return 
and with it the real SALESMAN, one who can build up 
an intelligent sales plan point by point. Order takers 
are shiftless, impolite, arrogant and too self-important. 

They know little or nothing about their products. All 
buyers are keeping records in a little black book of such 
salesmen and manufacturers who are too important today 
to be bothered. 

EDWARD KRUMPE 
212 East 54th Street, New York, N. Y. 

SPECIAL PLASTER CREATIONS 

Hotel Work—Lobbies and Homes 

Sketches and Suggestions 

In Philadelphia, Pa. 

Bellevue-Stratford and Barclay Hotels 

In New York City 

Beekman Towers and Gotham Hotels 

Hillcrest Hotel, Toledo, Ohio 

PERIOD BORDERS 
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JACKSON ELLIS CO. 
CUSTOM PRINTED WALLPAPERS 

152 Lexington Avenue New York 16 

Founded 1886 

PROFIT FROM RUG CLEANING 
In these war days when new homes and new interiors are rare, 
alert decorators are giving more attention to the preservation of 
beauty in their clients’ residences. 

Nothing is more important in a beautiful home than a clean rug 
and rugs properly looked after will have greater value in the 
years ahead. 

For many years we have co-operated with decorators in rendering 
expert rug cleaning and repair service with a fair commission 
on business turned in. 

Write or phone for further information. 

KENT-COSTIKYAN, INC. 
730 Fifth Avenue (at 57th Street) New York City 

Telephone CIrcle 6-0412 
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DECORATORS 
SEEKING 

ANTIQUE FURNITURE 

FABRICS ¢ RUGS 

SILVER « CHINA 

DECORATIONS 

Parke-Bernet’s weekly auctions pro- 

vide an unparalleled source of supply 

of such property from wealthy estates, 

distinguished private collections, etc. 

For details ask to be placed on our 

mailing list. Address 

PARKE-BERNET 

GALLERIES, INC 
Mailing Dept. 

30 EAST 57 STREET, NEW YORK 



MODERN CURVED GLASS COFFEE TABLE 

MADE ENTIRELY OF 2” PLATE GLASS 

WOOD BASE FURNISHED IN ANY COLOR 

Gail Glass & Mirror Co. 

240 E. 47th Street New York, N. Y. 

Lorraine Studios 

The Decorators’ Source for— 

° REUPHOLSTERING e 

DRAPERIES * SLIP COVERS 

° BED SPREADS ° 

319 EAST 44th ST., NEW YORK 

Phone: MUrray Hill 4-5376 

There is a big job to be done by the combined efforts of 
manufacturer and material companies . . . if they don’t 
want customers to turn against plastics for home use. 
The plastics industry has been going through a period of 
evolution and growing pains and should emerge after 
victory with the experience and knowledge of a sage. 

WOMAN DESIGNER WANTED by leading manujfac- 
turer in home furnishings field to divide time between 
creative designing and contacting retailers for the purpose 
of instituting proper sales presentation and product dis- 
play ideas. (Qualifications should include outstanding 
creative ability in product designing; good personal taste 
in home furnishings; feeling for attractive display of 
goods in retail stores; sound business sense; pleasing 

personality and skill in meeting the public. An excellent 
opportunity to build an unusual career and future with 
an established and progressive manufacturer. State age, 

artistic training, design and business experience. Photo- 

graph of applicant and representative sketches or photo- 
graphs of previous design work should be submitted. Con- 
fidence respected and work promptly returned. Interviews 
may be arranged. Box 24A, INTERIORS, 11 East 44th 
Street, New York 17, N. Y. 

W ANTED—Mature women with department or furniture 
store selling experience and knowledge of interior decora- 
tion. Louis R. Gans Co., Queens Blvd. cor. Hillside 
Avenue, Jamaica, N. Y. 

Before After 

Steiner Studio, 316 East 6lst St., N. Y. 
Workrooms For The Trade Since 1907 

94 

MEYER THREADS | 
The World’s Best 

For Upholstering All sizes 
and Decorating and colors 

Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

 Joun C. MEYER THREAD Co. 
Lowell, Mass. 

| “Samples sent if you wish them.” 

LYON 

FURNITURE MERCANTILE AGENCY 
Est. 1876—Publishers of LYON-RED BOOK 

CINCINNATI 2, OHIO 
6 East Fourth Street 

NEW YORK 16, N. Y. 
185 Madison Avenue 

W CHICAGO i, ILL. 
acres Eee W 221 North LaSalle Street 197 Friend Street 

PHILADELPHIA 7, PA. HY SRAND RAPIDS 2, 
12 South {2th Street by ki MICH. 

H Ass’n of Commerce Bldg. 

HIGH POINT, N. C. } 
107 West Green Street LOS ANGELES 15, CAL. | 

1151 S. Broadway) 

THE NATIONALLY RECOGNIZED CREDIT AND | 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 
AND TRADES KINDRED—CARPET—UPHOLSTERING—REF RIGERATOR 
—STOVE—INTERIOR DECORATION—LAMP AND SHADE—FRAME AND 

MIRROR—HOUSE FURNISHINGS 
BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 

INTERIORS 
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D. MILCH & SON 
SHOWROOMS: 238 EAST 44th ST.. NEW YORK 

Lloyd s 
can still supply hundreds of 
English, French, Canadian and 
high class special domestic wall 
papers. 

Samples supplied for special jobs. 
Please state requirements specifically. 

W. H. S. LLOYD CO., Inc. 
NEW YORK—CHICAGO— BOSTON—NEWARK 

Decorative 

Screens 
SCREENS CAN BE 

TAKEN FROM STOCK 

OR MADE TO YOUR 

SPECIAL ORDER. 

FOLDER ON REQUEST 

HOUSE OF 
SCREENS 

513 Sixth Avenue 
New York 11, N. Y. 

CHelsea 3-5857 



a , 

WE 

Uy M% 

Sw er 

po 
nm 

o. we 

7 

" SES 

a 

Ss 
w ho: aN 

- 
w¢ a~ 

02 

Ax 

y 
a 

oh 
ar ~ 

- 

Ue DE 
-¢ A> 

DS pe 
L 

SON, 
RK 
6 = 

rail as 

25%" 

96 

mg 

ME BA 

SEG BALE EL RWB SRSRORIICA LEH CRNA WEE De dss 

Lippy 4S yy 3, "| 

xX oy os L- 

~ re 
42 

; AN PGI 

.- -. WX 

Br! Pooh 

= 2 

L ay 
- 

pO 

G oo 
Sy pe (4 Gogoi VE, INC. 

a le 

Acker Bus MAKERS 
eee eg ot ge aa ™ 

10 MILLING ROAD, Re es Mic HIGAN 

BVO 

QWs 
4 

Gado 

New York, A. H. Stiehl Furn. Co., 28 West 20th St. The Manor House, 383 Madison Ave. 

Chicago, Knapp & Tubbs, Inc., 6th Floor, Merchandise Mart.. Grand Rapids, Keeler Bldg. 
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CHARAK FURNITURE COMPANY 
58 WAREHAM STREET, BOSTON, MASS. 

444 MADISON AVENUE CHARLES B. GELLER 816 SO. FIGUEROA ST. 

NEW YORK CITY Merchandise Mart | LOS: ANGELES 



READ WHAT HOTEL MEN THINK 
about John Widdicomb furniture. 

John Widdicomb furniture 

has served America’s finest 

hotels for generations. 

After the war, when you furnish that hotel, let us show you 

what hotel men (by the hundreds) say to one another 

about their experience with John Widdicomb furniture. 

Joun Wippicomes Co. 
MAKERS OF FINE FURNITURE FOR ALMOST A CENTURY 

ONE PARK AVENUE, NEW YORK «+ GRAND RAPIDS, MICH. 


