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made with loving eare... 

So much goes into a Scalamandré tie-back! Fine yarn. Expert hand 

dyeing. And most important of all, human hands! When it comes 

to tie-backs, we frankly forget our modern machinery. Only expe- 

rienced hands, with skilled and infinitely patient fingers, can create 

tie-backs of equal quality to our fabrics, perfect for your needs. 

first steps to a fine tie-hback 

Our shou rooms and factories closed 

for vacation, July 1st to July 19th. 

SCALAMANDRE SILKS 

netting 

at top 

fine twisted 
gimp 

Nr NY : “ wraps body 

the wooden mould 

on which to 

make tassel 

U 
: tasseled 

crossing 
Ss ir ski t 

on body 

an d 

top ruff 

MAKERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS 

598 MADISON AVENUE, NEW YORK -BOSTON - CHICAGO-LOS ANGELES 

clw Exclusive manufacturers of all approved 

silk fabrics front Colonial Williamsburg 



— Joanrrons 

IN THE ‘PRENCH ‘/RADITION 

BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 



Antique Mahogany Horseshoe Wine Table in three parts. (Circa 1790) 

AMERICA’S LARGEST WHOLESALE SELECTION OF DISTINGUISHED 

ENGLISH FURNITURE 

WOOD and HOGAN CO. 
383 MADISON AVENUE 17, NEW YORK 

IN CHICAGO— IN LOS ANGELES— 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy Co., 816 S. Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 

4 INTERIORS 



ori ABI DSi 2, 

ed YG 
ReE@. VU. S$. PAT. OFFICE 

PUBLISHED FOR INTERIOR DESIGNERS, 

ARCHITECTS, INDUSTRIAL DESIGNERS, 

THE INTERIOR DECORATING DEPART- 

MENTS OF RETAIL STORES, AND FOR 

ALL CONCERNED WITH THE PRODUC. 

TION OF INTERIORS. 

Publisher 

CHARLES E. WHITNEY 

Editor 

FRANCIS de N. SCHROEDER 

Managing Editor 

ELIZABETH J. HALGREN 

Associate Editor 

SUZANNE GLEAVES 

Art Editor 

COSTANTINO NIVOLA 

Industrial Design Editor 

J. GORDON LIPPINCOTT 

Foreign Correspondent 

BASEDEN BUTT, ENGLAND 

INTERIORS IS PUBLISHED MONTHLY BY THE 
WHITNEY PUBLISHING COMPANY. PUBLICA- 
TION OFFICES, 11 EAST 44TH STREET, NEV 
YORK 17, TELEPHONE VANDERBILT 6-2954. 
ENTERED AS SECOND-CLASS MATTER, SEP- 
TEMBER 22, 1942 AT THE POST OFFICE IN 
NEW YORK, N. Y., UNDER THE ACT OF MARCH 
3RD, 1879. COPYRIGHT 1944 BY THE WHIT- 
NEY PUBLISHING COMPANY. ALL RIGHTS 
RESERVED. CHICAGO: ARCHER A. KING & 
COMPANY, 410 N. MICHIGAN AVENUE. SANTA 
BARBARA: WARWICK S. CARPENTER, 15 EAST 
DE LA GUERRA. ATLANTA: BLANCHARD- 
NICHOLS-OSBORN, 805 C & S NATIONAL BANK 
BLDG. SUBSCRIPTIONS: FOR THE TRADE 
ONLY. $3.00 PER YEAR; $5.00 FOR Two 
YEARS IN THE U. S. AND ITS POSSESSIONS. 
CANADA, $3.50 PER YEAR; FOREIGN, $4.00 
PER YEAR. PRICE PER COPY, 35c. 

MAY 1944 

MAY 1944 

INTERIORS’ BOOKSHELF 8 

FOR YOUR INFORMATION 11 
NEWS OF BUILDING AND ALLIED TRADES . . . WASHINGTON REGULATIONS . . . CALENDAR. 

EDITORIAL 33 
IT LOOKS AS THOUGH THE NEW WORLD WILL BE THE OLD WORLD AFTER THE WAR. 

THE MURAL—SPECIAL ORDER DECORATION 34 
AN OLD ART OFFERS A NEW ANGLE IN SOLVING WARTIME DECORATING DIFFICULTIES 
BOTH FOR MODEST PRIVATE RESIDENTIAL JOBS AND FOR LARGER OFFICE WALL AREAS. 

INTERIORS’ HOTEL MODERNIZATION STUDIES: PART Il 

FAMOUS AMERICAN HOTELS 38 
IN THE DAYS WHEN AMERICA WAS EMPTY HISTORY WAS MADE IN THEM AND THE 

TRADITION PERSISTS. 

THREE MEALS DAILY 41 
GEORGE COOPER RUDOLPH TELLS HOW THE INTERIOR DESIGNER CAN CONTRIBUTE 
TO THE REVENUE-GETTING POTENTIAL OF THE RESTAURANTS IN ANY HOTEL. 

THE STEVENS IS MUSTERED OUT 42 
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INDUSTRIAL DESIGN: USING THE NEW MATERIALS 57 
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BUILD A MOCK-UP OF THE PASSENGER PLANE IT WILL BUILD ON LIBERATOR LINES. 

NEWSREEL 63 

INTERIOR SOURCES 89 

COVER: AGAINST A LITHOGRAPH OF NEW YORK’S OLD ST. NICHOLAS HOTEL IS SEEN A 

TELEVISION STUDIO WHICH THE AUSTIN COMPANY PLANS TO BUILD AFTER THE WAR. 
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We show the new quarters of Mademoiselle magazine, designed for a bright young 

generation by Joseph Platt . . . Part III on Hotel Modernization, concerned with bedrooms 
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Sequences from “Art in Progress,” summer show at the Museum of Modern Art... an 

article on the place of sculpture in interiors. 
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ITH mohair, the fibre of tomorrow, we look 
into the future and see new and unsurpassable 

textures, color ensembles, unusual weaves and at- 
tractive designs on which Goodall is now conducting 
promising experiments. 

With the excellent wearing qualities and high 
appeal of mohair fabrics the post-war world will be 
one of infinite wonder and delight. All the known 
“ace” features in the fabric world will be incor- 
porated in Goodall qualities as well as the “‘as-yet- 
unknown.” 

The Research Department of the Goodall Wor- 
sted Company is striving for and attaining the best 
in all the phases of fabric construction and produc- 
tion. The fabric of tomorrow will indeed be one to 
win the praises of all. 

A eas t 

Division of Goodall Worsted Co. 

* HOME OFFICE & MILLS, SANFORD, ME. 
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SLUMS IN ROANOKE, VA., TYPICAL OF 
CONDITIONS IN MOST SMALL CITIES. 
FROM “SEVEN MYTHS OF HOUSING.” 

FACTS AND FIGURES 
THE SEVEN MYTHS OF HOUSING. By 

Nathan Straus. Alfred A. Knopf. $2.75. 

The former Administrator of U.S.H.A. 

has been a member of New York City’s 

Housing Authority and President of the 

Hillside Housing Corporation, as well as 

a New York State senator. In the course 

of which career he has become a well- 

rounded housing authority. The book is a 

summary of what he has learned of the 

needs and progress of public housing, 

strongly and clearly stated. His device of 

setting up seven widely believed myths 

about housing as chapter heads, and then 

meticulously knocking them down, is ef- 

fective. These are: “There are no slums 

in my town”; “The government should 
buy up the slums”; “Public housing is 

costly and extravagant”; “—does not re- 

house families from the slums”; “The 

slum dweller creates the slums”; “Public 

housing injures private business and 

threatens to bankrupt the country.” Some 

of these tenets are patently absurd. But 

with all Mr. Straus deals with equal pa- 

tience and with a laudable display of fig- 

ures. Some of his recommendations are 

debatable, but not the facts on which he 

bases his findings. 

This is a deeply serious but continuously 

good-natured and often charming book. 

Mr. Straus, quite rightly, does not find 

public housing a dull subject and his 

readers will find “The Seven Myths” any- 

thing but a dull book. The photographs 

which are introduced to support the case 

for public housing do much to sell it. 

There are few people who will not dream 

of the pleasures of life in Jacksonville’s 

Brentwood Park or of paying rent at the 

rate of $13.35 a month (utilities included). 

THE WAY PEOPLE LIVE 
FAMILY BEHAVIOR, ATTITUDES AND 

POSSESSIONS. By Milton Blum and Bea- 

trice Candee, 211 pp. Illustrated. John 

B. Pierce Foundation, New York. Copies 

are sent to a selected mailing list for ref- 

erence, review and exchange. A limited 

number is available at $3 the copy to cover 

printing and mailing. 

Before anyone decides to design, manu- 

facture or sell the home of tomorrow, the 

furniture of tomorrow, or the teacup of 

tomorrow, it would seem a good idea to 

find out what that mythical character the 
Average American owns, how he behaves 

and what he would like in the home that 

he now occupies. That most important 

research seems to be the principal ob. 

jective of the John B. Pierce Foundation, 

which has already published such esoteric 

works as “Summer Comfort Factors as 

Influenced by the Thermal Properties of 

Building Materials,” “A History of Pre- 

fabrication,” and “Ideal Thermal Prop- 

erties of a Floor in Contact with the 

Ground,” and now presents this, the fifth 

volume in a series to be entitled “Family 

Living as the Basis for Dwelling Design.” 

The authors’ introduction points out that 

other groups studying the field of hous. 

ing research have already done good work 

on the problems relating to eating and 

ceoking, which have produced the various 

types of Ideal Kitchen. They add that 

“those functions related to leisure and 

recreation . .. tend to be diffuse and much 

of it extends outside the home.” (It 

seemed like too much work, Ed.) So this 

200 page book is devoted to the bedroom 

and bath, its problems and possibilities. 

“Sleeping, washing, dressing and elimina- 

tion are four very basic functions of fam- 

ily living,” writes the candid Miss Candee. 

In the days when Wilfred Funk defuncted 

the Literary Digest by insisting that Al. 

fred M. Landon was bound to be elected 

after sending a bunch of postcards to 

automobile owners, almost any one of the 

questions that Mr. Blum and Miss Candee 

asked of their householders would have 

caused him to be horsewhipped. Today 

the science, and the acceptance of the per- 

sonal questionnaire is very much more 

advanced. Mr. Blum and Miss Candee 

chose two representative groups in the 

$2500-$3000 income class, one living in 

apartments and the other in single family 

houses. They were subjected to not one, 

but 15 different questionnaires and a suit- 

case full of model furniture which they 

were asked to arrange. At the end of all 

this the confessors were given the blessing 

of the John B. Pierce Foundation and $5 

in war stamps, their answers were most 

intricately collated, and the present vol- 

ume published. 

The first reaction of a designer is that 

this book makes always interesting and 

occasionally hilarious reading. To pre. 

sent a random harvest: 

. . . “All families have bedroom doors 

BOOKSHELF 

but only 15 per cent keep the door closed 

at night.” . . . “Stumbling over bedroom 

furniture occurs among 23 per cent of 

the wives and 29 per cent of the hus- 

bands.” . . . “87 per cent of the husbands 

and wives sleep together in double beds, 

and only 4 per cent of the wives claim 

the bed is uncomfortable The reasons 

for the uncomfortableness are usually the 

mattress or springs.” . .. “Six women re- 

ported that they slept in the nude, how- 

ever 16 additional women reported that 

they would like to sleep in the nude (10 

in Group H). Here we have clearcut 

evidence of an inhibition.” . . . “Three 

women read, three smoked, and 15 re- 

ported that they sang in the tub. The 

average amount of time that those women 
who regard bathing as pleasure and re- 

laxation spend in the bathroom is 25 

minutes.” 

ANOTHER USE OF THE FAMILY BATHTUB, 

FOUND BY JOHN B. PIERCE FOUNDATION. 

There are pages more of such fascinating 

minutiae, but the thoughtful reader will 

lay this study down with the realization 

that all these graphs and charts and tables 

and percentages prove nothing that a 

modern designer who wasn’t a Trappist 

monk couldn’t figure out for himself. 

It should scarcely be news to the field of 

housing to learn that most people would 

like to own their own homes, someday: 

that most people’s bedrooms are over- 

crowded with unnecessary objects; that 

most women wash lingerie in the bath- 

room; that people in the $2500-$3000 in- 

come bracket would like more space; but 

manufacturers, contractors and real estate 

developers may find it comforting to have 

these truisms so scientifically presented. 

INTERIORS 
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@ Lamp illustrated is ruby and crystal, with dubonnet 
and egg-shell taffeta shade. Height 33 inches. Indirect. 
A limited number for 4 weeks’ delivery. Price retail 
complete a $1 50 

Here, at the galleries, we have America’s most outstanding selection of quality lamps 
for every decorative assignment. Write for details—or better still—come in and 
select from stock. 

uttenberg tudios 
EDWARD C. RUTTENBERG SALES, INC. 

1215-7 Merchandise Mart, Chicago 54, Illinois Telephone: Superior 1805 



PAUL HANSON CO,, we. 

Lamps and Shades 

15 East 26th Street 611 Merchandise Mart 

New York Chicago 

INTERIORS 
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WASHINGTON RULINGS 

Studio Couches 

OPA sends us a long bulletin in purple 

ink printed on both sides of the sheet to 

conserve paper, stating firmly: Manufac- 

turers and jobbers of upholstered studio 

couches and sofa beds with steel spring 

inner constructions were given specific 

maximum prices today (April 18) by the 

Office of Price Administration. Dollars- 

and-cents prices for jobbers and manufac- 

turers were set on basic models of these 

items which may now be made under a 

War Production Board ruling of March 

16, 1944. Prior to this ruling studio 

couches were made with substitutes for 

the steel innerspring construction. The 

same articles having steel inner-construc- 

tions will be less expensive to the con- 

sumer than they were when made with 

substitute materials. . . . Order No. 1509 

to maximum price regulation No. 188. 

Revision 

Although the text of Limitation Order 

L-260.a, as amended on April 8th, runs to 

considerable wordage, its impact on the 

furniture industry is not great. Shortages 

are already so acute in manpower, raw 

materials, shipping cartons, etc., that limi- 

tations are largely automatic. However, 

for the record, “During any calendar 

quarter, no manufacturer shall use in 

the manufacture and crating of furniture 

more than 21 per cent of the amount of 

wood which he used for these combined 

purposes in the calendar year 1943.” 

“Until June 1, no manufacturer shall at 

any one time be engaged in processing, 

fabricating, assembling or offering for 

sale in combined total more than 35 per 

cent of the total number of patterns of 

furniture offered for sale by him during 

the month of September, 1941, or 24 pat- 

terns, whichever is greater.” The same 

applies to on and after June 1, with the 

percentage cut to 25. Metal upholstery 

springs are held to 12144 per cent by 
weight of the total weight of metal up- 

holstery springs used by the manufacturer 
in 1941. But this ruling does not cover 
the small manufacturer whose sales of 
furniture are less than $5.000, provided 
his sales did not exceed $20,000 in any 
year from 1941 through 1943. Ete., ete. 
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YOUR 

WASHINGTON RULINGS... 

TIMBER TOUGHENER... 

PLASTICS DEVELOPMENTS... 

DOUGHNUT CHAIR... 

A TELEVISION STUDIO... 

CALENDAR OF COMING 

EVENTS... 

FOR YOUR CALENDAR 

MAY 18, 19. The Mirror Manufacturers 

Assn. semi-annual meeting. At the Hotel 

Roanoke, Roanoke, Va. 

MAY 22 through MAY 27. National Cotton 

Week. Sponsored by The Cotton-Textile 

Institute, Inc. and the National Cotton 

Council, 

MAY 23. Forum on Technics, “Paints and 

Coatings” by American Institute of Archi- 

tects. At 115 East 40th St., New York, N. Y. 

JUNE 5 through JUNE 7. Spring meeting of 

the American Society of Refrigerating Engi- 

neers. At the William Penn Hotel, Pitts- 

burgh, Pa, 

JUNE 5 through JUNE 8. Philadelphia 

Gift Show. At the Adelphia Hotel, Phila- 

de'phia, Pa. 

JUNE 6, 7. National American Wholesa‘e 

Lumber Assn. annual meeting. At the 

Edgewater Beach Hotel, Chicago, Ill. 

JUNE 13. Meeting and dinner of The 

Plastic Club of the United States, Inc. At 

the Hotel Pennsylvania, New York, N. Y. 

JUNE 19 through JUNE 23. Pre-season 

market week. At 225 Fifth Avenue, New 

York, N. Y. 

JUNE 26 through JUNE 30. Furniture mark- 

et. At the New York Furniture Exchange, 

New York, N. Y. 

JUNE 30 through JULY 8. Grand Rapids 

Furniture Assn. summer furniture market. 

At Grand Rapids, Mich. 

JULY 3—JULY 6. Southeastern Homewares 

and Gift Show. At the City Auditorium, 

Atlanta, Ga. 

JULY 6—JULY 15. Furniture market. At 

the Merchandise Mart and American Furni- 

ture Mart, Chicago, II. 

JULY 31—AUGUST 12. Eastern Manufac- 

turers and Importers gift show. At the 

Merchandise Mart, Chicago, IIl. 

SEPTEMBER 28, 29. National Hardwood 

Lumber Assn. annual meeting. At the 

Merchandise Mart, Chicago, II. 

INFORMATION 

LUMBER 

Chemical Magic 

God remains the sole manufacturer of 

trees, but man has come up with a major 

miracle in the forms of a chemical treat- 

ment capable of transforming soft woods 

into hard. What it means is that whole 

states full of timber, heretofore virtually 

unusable commercially, can be _ given 

enormous value. The implications of this 

can only be guessed at so far. 

E. I. du Pont de Nemours & Co. chemists 

have evolved the process by which “poplar 

becomes harder than hard maple, which 

in turn can be made harder than ebony.” 

And this, mind you, while each wood 

retains its characteristic graining. Vir- 

tually this is a whole new series of mate- 

rials handed to the furniture industry. 

For the hardness of wood has always up 

to now influenced the use to which it 

could be put. At the same time that the 

wood is treated it can be impregnated 

with color throughout. Householders will 

toss hats in air when they hear that wood 

which has been treated by the new process 

can be prevented from warping, swelling, 

shrinking. Think of that in terms of 

doors and bureau drawers and violins. 

PLASTICS 

Cut of the Air 

Right now U. S. Rubber’s wonderful 

plastic resin board is being used for 

helicopter cabins, bullet-sealing fuel cells 

in airplanes and for de-icer tanks. Which 

gives you an idea how strong it is. Jt 

stands all sorts of abuse equably, is not 

affected by gasoline, alcohol, acids, oils 

and the like. It is about half the weight 

of aluminum. For after the war it can be 

made in all sorts of colors or printed or 

woven designs. You can probably look 

for it then on walls, floors, table tops 

and around the house generally. 

Colored Tubing 

If you’ve ever fought your way through 

an intricate wiring system, you will covet 

the new tubing being turned out of 

thermoplastic by Carter Products Corp. 

because it can be dyed, not one but a 

number of colors. It comes in flexible or 

rigid forms and after the war, when it’s 

not being used for wiring, can be put to 

decorative purposes, too. Like most plas- 

ll 

| 



FOR You R 

tics it has a good record as to insulating 

and resisting various stains. 

Illuminated Hardware 

Life will contain practically no hazards 

after the war. Over in Carlstadt, N. J.. 

the Columbia Protektosite Co. will spring 

into action molding plastic hardware, 

especially house numbers, door knobs, 

locks and butt hinges, out of luminous 

plastics. No more fumbling with the lock. 

Plastic Sealer 

A building material which seals coping 

and other joints formed with ordinary 

mortar, is plastic, comes in the form of 

rope for convenient handling, and is 

made by Plastic Products Co. of Detroit. 

This prevents cracking and deterioration 

of mortar from leaks. 

FLOOR COVERINGS 

Outlook Bleak 

Abandon hope for better times the sec- 

ond quarter of this year. WPB is stepping 

up its production of duck for the armed 

forces and has therefore practically com- 

mandeered looms and cotton yarns. This 

leaves carpet mills about where they were, 

i.e. producing just as much duck as they 

ean get yarn for. Duck for rug backing 

will be scarce as hen’s teeth after the 

supplies on hand run out. Only relief 

in sight is offered by the fact that kraft 

fibre yarns are coming through at about 

the same rate as last year. 

Linseed Scarce 

The 70 per cent linseed oil quota which 

relieved the first quarter of the year, has 

receded to 60 for the second. But any 

surplus, not used in the first quarter, may 

be carried over into the second. The 

future hangs on what happens when the 

third quarter rolls round. 

Price Snarl 

While carpet and rug ceiling prices have 

stuck at the same spot for over two 

years, costs have not. War contracts don’t 

take up this slack, in fact they do little 

more than take care of a part of the 

mills’ overhead. Wage demands are being 

made and if they have to be met, would 

throw a large number of companies 

squarely into the red. OPA, like the tar 

baby, don’t say nuthin’. 

Color Card 

The home furnishings industry has never 

quite gotten rolling on coordinating its 

colors. It has tried but not in a big 

way. Now the Institute of Carpet Manu- 

12 
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facturers of America, Inc. has approved 

a recommendation of its color committee 

to set up a color card. It looks as though 

this were going to work. The time is 

right. Everyone has troubles and to spare, 

so that the mood of merchandisers should 

be receptive to anything calculated to 

lighten their burdens. To be a real suc- 

cess, the card will be developed in such 

a way that it will key the whole home 

furnishings industry, that is, be usable by 

fabric and wallpaper and paint and ac- 

cessory people. Big tie-ups of this nature 

will be balm to buyers and should make 

the ultimate consumer’s life simpler, too. 

FURNITURE 

Doughnut Chair 

The contribution of Mr. William Miller 

of the Gallowhur Chemical Company to 

the gaiety of the past month and the 

success of next month’s Museum of Mod- 

ern Art show, is terrific. When pictures 

first appeared of the chair (see cut) Mr. 

Miller dreamed up, the public took a 

fierce interest. The chair, which looks 

like anything but, is made of a strong, 

strong plastic flexible enough to blow 

up like a balloon. When the air is 

squished out of it you can stow it into a 

brief case. Claims are that it is vastly 

comfortable. No excuses are made for the 

way it looks, as it is intended for use at 

army bases behind the lines, not for home 

front parlors. 

This, and more like it, will be part of 

the Art in Progress Show which will 

open at the Museum of Modern Art May 

24th and include a whole section devoted 

to postwar design. 

Summer Substitutes 

They can’t get rattan. 

bamboo. 

metal. 

They can’t get 

They can get precious little 

But summer furniture manufac- 

turers are cheerfully achieving a 70 per 

cent of prewar production level, accord- 

ing to an industry man _ who-ought.to- 

know. The way it’s done is with cypress 

and ash doubling for unobtainable mate- 

rials. Ways have been evolved of bending 

these woods so that they behave very 

much like the materials they substitute 

for. Orders are being filled with prefer- 

ence to biggest prewar customers, so the 

larger the customer’s store, the larger his 

stock is likely to be. Also buyers have 

been rounding up goods steadily as they 

became available, instead of waiting till 
they were needed. 

HOUSING 

Glass Skinned Concrete 

An astonishing new building material 

DEFLATABLE PLASTIC CHAIR DEVELOPED 

BY GALLOWHUR CHEMICAL CORP. PHOTO 

COURTESY OF MUSEUM OF MODERN ART. 

is achieved by bonding Libbey-Owens 

Ford glass units with beveled edges onto 

backings of lightweight concrete. The 

back of the glass is ribbed to make it 

stick. American Concrete Corporation of 

Chicago mothers this one. 

Plywood Skinned Metal 

Out in Akron, the Goodyear research boys 

have found a way to cement a layer of 

plywood from one-48th to one inch thick 

onto metal. This is done with their new 

material called Pliobond. Applications 

for the postwar building world will be 

many and substantial. 

Election Held 

The New York Building Congress met 

together late in April to discuss postwar 

building prospects, with Thomas S. 

Holden, president of the F. D. Dodge 

Corporation as principal discusser, dwell- 

ing upon the bright sides of the picture. 

Other business before the meeting was 

to elect officers. This was not highly 

complicated as the current incumbents 

were mostly renominated. These included 

J. André Fouilhoux as president, Robert 

H. Armstrong, John J. Brennan, Louis 

Skidmore and J. A. Turner as vice-presi- 

dents and directors. 

POSTWAR TELEVISION 

After serious labor The Austin Company 

has brought forth a model for a tele- 

vision studio (see cover and herewith) 

and very odd looking it is, too. But at 

the unveiling of the model—the McCoy 

will not be built till after the war—it 

was explained that it was all exceed- 

INTERIORS 



ingly functional. GE worked on it, figur- 

ing how to fit in the big studios, the 

revolving stage which is roofed by the 

rotunda, central control rooms and all the 

things, whatever they be, which go into 

television. Naturally GE has had a field 

day with the lighting, planning water- 

cooled mercury vapor lamps worked by 

remote control and guaranteed not to 

sputter. Insulation and air conditioning 

are of the fanciest. In fact everything is 

so perfect that windows have been dis- 

pensed with entirely. Principal contrivers 

of the studio are J. K. Gannett, vice- 

president and director of engineering for 

Austin; Robert Smith, Jr., architect, and 

Brown W. Saveland, electrical engineer 

of the company’s research staff. 

PAINT 

Maintenance 

J. Merrill Richards of Boston is produc. 

ing a new maintenance paint which is 

news of distributors, coverage of the 

automotive and other transportation do- 

ings, lighting, household appliances and, 

naturally, decoration. The Association 

looks into the future with a determina- 

tion to do its best to relieve tomorrow’s 

employment slack. 

BRANCH HOTELS 

It was the late Boss Tweed of Tammany 

who put the entire art of machine politics 

in one sentence: “If you can’t lick ’em, 

join ’em.” 

When the first long distance bus lines 

were established, the railroads first ig- 

nored them, then fought them bitterly, 

and then remembering Boss Tweed, 

bought stock in bus lines and operated 

other bus lines of their own. 

Latest to remember Boss Tweed is the 

billion dollar hotel industry, the opposi- 

tion in this case being the tourist camps, 

trailer lots, motor courts, etc. that dot 

TELEVISION BROADCASTING STUDIO MODEL DEVELOPED 

BY ENGINEERS OF THE AUSTIN COMPANY. 

basically a processed carbon-silicate. 
This forms a hard, inert film when it’s 
applied, which protects metal, brick or 
concrete against great heat or corrosion. 

It also works as waterproofing and ren- 
ders floors non-skid. 

Looking Toward Tomorrow 

The Postwar Planning Committee of the 

National Paint and Lacquer Association is 
sick and tired (despite its own name) of 
the word postwar. So when releasing a 
series of market studies to do with you. 
know-what, they chose the more poetic 
and cumbersome phrase which heads this 
item. Wisely the leaflets to be publishéd 
will cover allied fields, new products, 

MAY 1944 

the nation’s highways. Having passed 

through the stage of ignoring the over- 

night tourist camp, then fighting it as a 

menace to morals, sanitation and every- 

thing else they could think of, several 

of the largest hotel chains have realized 

that the well-run tourist camp fills a 

definite place in the field of lodging. 

They have decided to join ’em. 

Final details are yet to be worked out, 

but architects and manufacturers of pre- 

fabricated houses are already licking their 

chops in the knowledge that the different 

chains entering the business of branch 

hotels will try to make their camps uni- 

form in appearance, just as the wayside 

restaurant chains, like Howard Johnson 

and White Tower, do. To a far-seeing 

hotel executive, operating a series of 

dollar a night tourist camps gives him a 

small but respectable profit, a training 

ground for his staffs, and a better than 

even chance that a transcontinental tour. 

ist who has spent three nights in Statler 

camps, let us say, will buy the big steak 

dinner in a Statler hotel at journey’s end. 

KITCHEN EQUIPMENT 

Loewy in the Kitchen 

Before the war American Central Manu- 

facturing Corporation made steel sinks 

and kitchen cabinets. Now it makes jeeps 

and bomber wing sections and parts of 

aircraft engines. After the war A.C.M.C. 

means to get right back to steel sinks 

and kitchen cabinets and to make sure 

that they lead the field, design-wise, have 

hired Mr. Raymond Loewy to design for 

them. Mr. Loewy rates high in the elec- 

trical appliance field, with a record of 

sound engineering and public acceptance 

which is the envy of many another in- 

dustrial designer. 

HOUSING 

Hot News 

When a plane flies high it gets colder 

than Greenland. The heater division of 

Stewart-Warner has wrestled with this 

problem and come out of it with a heater 

which looks like a postwar natural for 

home owners. A plane heater was shown 

to the press and its potential discussed 

by Lynn A. Williams, Jr., v.p. of the 

division. This, about the size of an ordi- 

nary waste paper basket, is light enough 

to be hung from the attic rafters, efficient 

enough to heat a great big house. Smaller 

units still, presumably offshoots of the 

“vest pocket” jobs used in some planes, 

can be installed in separate rooms, lo- 

cally controlled by their own individual 

thermostats. 

New York Tenements 

One more answer to the question of why 

New York is so crowded shows up in a 

statement by James Felt, an authority 

on old.law tenements. The worst buildings 

are being vacated and tenants moving into 

better ones. Since the demand .is ap- 

parent for better housing, it would seem 

important that the Multiple Dwelling law 

be more and more strictly enforced after 

the war when new construction resumes, 

to put the worst slums out of existence. 

Going Up 

Figures from insurance underwriters 

White & Camby, Inc., indicate that build- 

ing costs are sky-rocketing and already 

exceed the previous all.time high (the 

1920 swing following the last war). 

| 

| 



When colors and fabrics must be closely 

blended resourceful decorators find the 

textured distinction of Rippletone rugs 

the correct answer to the floor cover- 

ing problem. Styled in fourteen prestige 

shades, including the desired pastels. 
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Photo taken 1939, ‘‘Fabrikoid”’ stili in service today 

See ey: Sauae 
a How many night owls 

| have perched here? 

j paerers DS have sat on these stools... Keep ‘‘Fabrikoid’”’ in mind, even if you 

pushed them around, scuffed them up. can’t always get all you want these days. It 

Yet their handsome ‘‘Fabrikoid’’* cover will serve you well in many a post-war job. 

continues to take the beating. E. I. du Pont de Nemours & Co. (Inc.), 
For a long time, “‘Fabrikoid’”’ has been ‘**Fabrikoid”’ Division, Empire State Build- 

providing comfortable and good-looking ing, New York 1,N. Y. 

upholstering for furniture in public places. 

Night club owners like the service it’s giv- 

ing . . . depend on its durability to keep 

- their places looking smart. 

And decorators like its versatility. “‘Fab- D U |+Je) NT 
rikoid’’can be gay or conservative in color 

Ei, ... Sleek or rough in texture. Itcanfitinto 44 FAB R i K Oo s Dp” 

3 any decorative scheme. 

: PON 
Re¢.us par Ff BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 

. e . 

***Fabrikoid”’ is Du Pont’s registered trade mark 

for its pyroxylin impregnated and coated fabrics. 
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YES—It is possible to procure leather for the repair of 
commercial furniture, in compliance with the WPB 
Conservation Order M-310; however, military require- 
ments must be given first consideration. 

YES —Ic is possible to refinish the present leather on com- 
mercial furniture without removing it. We will be 
glad to give you details. 

NO—teather is not available for new commercial or resi- 

dential furniture, according to present Government 
rulings. 

LACKAWANNA LEATHER COMPAN 

765 GRAND AVE.. HACKETTSTOWN, N. J. 

LARGEST MANUFACTURERS OF BOTH FURNITURE AND AIRCRAFT UPHOLSTERY LEATHER IN THE U. S&S. 
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Design 

wt better with 

Pittsburgh Glass 

the accepted line 

for every decorative 

use 

"*PITTSBURGH’’ 

PITTSBURGH 

* 18 

@In the hands of qualified designers, glass is perhaps the most versatiie 

tool in the whole decorating kit. It is available in a wide range of types, 

sizes and thicknesses, It is adaptable to innumerable decorative uses. It 

can be bent, tempered for strength, etched, sand-blasted, colored, 

notched, drilled, carved, silvered or fired to suit your needs. It can con- 

tribute a high degree of beauty, originality and practical usefulness to 

interiors of every description. 

To insure consistent high quality in the glass products you use, we 

suggest that you standardize on Pittsburgh Glass. 

STANDS FOR QUALITY GLASS AND PAINT 

PLATE GLASS COMPANY 

INTERIORS 
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PARTIAL LIST OF 

TU RCrUN 
ORIGINATIONS 

GLASS FURNITURE Available 

SEA SPRAY SERVICE Limited 

SEA FOAM GLASS 

BLACK MIRRORS 

GLASS BOOK ENDS Available 

MORTAR & PESTLE MIXERS Available 

TABLE ARRANGEMENT KITS 

“CARRARA” GRAPH 

GLASS PEBBLES Available 

MARBLES FOR TABLE DECORATIONS Available 

GLASS BRICK VASES 

GLASS BRICK BOOK ENDS 

GLASS BRICK AQUARIA 

GLASS BRICK LAMPS Limited 

GLASS FIRE SCREENS Available 

GLASS AQUARIA Available 

GLASS ROOMS Available 

TURCTrIIN 
H. H. TURCHIN CO. * 230 FIFTH AVE, NEW YORK 1 f PII [SBURGH 

PLATE GLASS 
Victoria Mart, 
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CRAFTSMEN of KITTINGER 

turn Skills to War Use... 

John and Andy Kreppel ... 
whose cembined Peacetime Ser 
vice with us exceeds 68 years. 
John “carries on’ in the mill, 
making furniture for our ships 

. wooden assemblies for 
our planes... 

“Peace-time hands’ will help 
to give that well-tailored look 
to Kittinger Upholstery of 
“Tomorrow.” 

The skilled hands, that nou 
help to fabricate metal wings 
for planes, will return... 
soon we hope .. . to Finishing 
Kittinger Reproductions. 

by HILTON HORNADAY 

BUFFALO EVENING NEWS 

Financial Editor 

HE Kittinger Co., Inc. has suspended mak- 
ing fine furniture for which it has been noted 
for 76 years and has converted its spacious 

plant at 1893 Elmwood Ave. to war contracts, 
working for the most part with metal, instead of 
wood. 

President Spencer C. Kittinger has put on a 
uniform and gone to war and skilled upholsterers 
and cabinetmakers have learned to use their ar- 
tisanship in fashioning metal parts. The principal 
products of the plant—100% on war work—are 
specialized aircraft assemblies. 

Part of the showrooms, where in years gone by 
have been displayed elegant Williamsburg restora- 
tion reproductions of furniture, have been removed 
to make more wartime factory space. 

The Kittinger factory is a good example of a 
business that has felt the disruptive forces brought 
about by the war. It was clearly a question of 
“getting into war work or else.” Before the com- 
pany got into all-metal work, it made wooden 
furniture and other articles for all branches of the 
armed service. 

Its showrooms in New York and Chicago have 
been given up temporarily. But the company still 
maintains an office in New York where it is keeping 
its ear to the ground on post-war planning and 
style trends. 

What is impressive to the company itself is that 
its own staff of skilled artisans—those left after 
the Selective Service toll of about 25% of the force 
—have been able to adapt themselves to a new 
trade. They contradict the notion, the company 
has found, that people who have special skills along 
one line cannot apply them in another. 

The craftsmanship of the Kittinger personnel 
has stood the company in good stead. The other 
day, for instance, the former foreman of the fin- 
ishing department, Peter Guz, 59 Houghton St., 
received a War Production Board citation for an 
idea he contributed to increase production. It had 
to do with the improvement of a ball-bearing 
roller assembly on special letter files for the 
Government. 

. .. while brother, Andy, dean 
of the Kreppel clan, its tem- 
porarily devoting his skill as 
foreman of one of our metal 
aircraft assembly departments. 

Ace Upholsterer, Ray Eden- 
hofer, now in charge of one 
of Uncle Sam’s metal aircraft 
assemblies. 

“When Tomorrow Comes” 
Stanley Crosbie will resume 
his regular job of finishing . . . 
in the meantime he’s on the 
war-production front. 

KITTINGER 
Exclusive Makers of Willtamsburg Restoration Furniture Reproductions 

20 

NEW YORK *®* BUFFALO 
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3 EN. A SERIES... : 

We think many of you will recognize #4045 

as our very popular bird dog cretonne. It has 

long been a favorite among decorators. It is 

presented here as still another fine example of 

our basic policy for '44, that is (a) to offer 

for sampling only patterns of which we have 

ample stocks, and (b) to reserve such stocks 

entirely for regular customers. In fairness to 

our old friends we are respectfully declining 

new accounts for the duration. 

No. 4045 is available in 4 

color schemes and is 31" wide. 

ARTHUR:H-LEE&SOMS 2s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

Boston * Philadelphia * Chicago + Los Angeles 
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5 Cheney Brothers are weaving the fabrics of war 

and planning the fabrics of peace. 

Cheney craftsmen, engrossed in the military problems 

of the present, are discovering new methods, new fibers, 

that will be translated into new beauty and utility for the 

fabrics of the future. 

In the meantime, there are still distinguished Cheney 

fabrics available. We are endeavoring to fill the needs of 

our customers with the colors and designs now in demand. 

CHENEY BROTHERS 
Manufacturers since 1838 

509 Madison Avenue, New York + 420 Boylston Street, Boston * Merchandise Mart, Chicago 

812 West 8th Street, Los Angeles * 1717 Sansom Street, Philadelphia 

BUY AND KEEP ON BUYING WAR BONDS GOTT OEE TEST TTTTS 

OGVOIOGIOIYOIOIYOGYOIPDGGIGISES 
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#4 conspicuous elegance of this Baroque Dining Room grouping 
‘ 

is evident in every detail... in the magnificent carving of the 

serving console... in the artful contours of the beautifully turned chairs with their 

delicately handcarved intertwined aprons...in the brilliant and exciting use of a dashing upholstery fabric, quilted to 

illuminate the important design. * This touch of genius in Baroque is a reminder that Grosfeld House, in collaboration 

with America’s foremost decorators, does the unusual no matter what the period. Plan to visit Grosfeld House soon. 

Today our mastery of the cabinetmakers’ art helps speed materiél of wood for our armed forces. 

Tomorrow, the same skilled hands will fashion quality furniture in the Grosfeld House manner. 

THE DECORATORS’ SOURCE FOR FINE FURNITURE & CHENILLE CARPETS AND RUGS , ; nosleld Slouse 

New York—320 East 47th Street + Chicago—060 North Wabash Avenue + Los Angeles—207 North Vermont Avenue 
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PLASTIC-FINISHED 

WOOD-VENEER HORIZONTALINE 

Interior Walls and Ceilings of Marlite reflect the in- 

genuity of the designer. In fact, Marlite wall and ceiling 

panels have character, warmth and beauty which assure 

the whole cycle of psychological values for interiors. 

Manufactured in a wide variety of colors and patterns 

(with harmonizing moldings in plastic, wood and 

metal) plastic-finished Marlite allows complete free- 

dom of decorative originality, making it possible for 

designers to obtain any required room atmosphere. 

REG. U. S. PAT. OFF. 

PIONEER a Cs es On ee  - 

MARLITE 

oe Credling 

PLAIN-COLORS. 

MARSH WALL PRODUCTS, INC. 

PLASTIC-FINISHED 

WALL PANELS 

~TILE-PATTERN IMG) MARBLE-PATTERN | 

Marlite’s pioneer high-heat-bake finish assures full 

protection against the penetrating action of dirt and 

moisture; provides a durable, attractive surface that is 

easily cleaned, and that retains its original beauty and 

luster for years. Moderately priced, Marlite’s large wall- 

size panels are easily installed and equally adaptable for 

new construction or remodeling . . . in all types of rooms 

in all types of buildings. Most colors and patterns are 

immediately available on suitable priorities. 

We'd like to suggest that you send for Marlite samples 

and a full-color catalog — today! 

570 MAIN STREET, DOVER, OHIO 

WALL PANELS 

INTERIORS 
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M. Lapidus, Architect 

‘. a . 
Quarters that look cramped can put a crimp 
in sales for most any store. An appearance 
of spaciousness often is a good tonic for sag- 

ging business. But shop owners don’t have to 
rent extra floor space to get it . . . not when mir- 
rors skillfully are made a part of the store design. 

The apparent size of any salesroom can be 
doubled through the proper use of mirrors. Mer- 

chandise display is enhanced and the entire effect 
is one that invites customers to linger longer and 
buy more. 

But when you use mirrors, be sure to use qual- 
ity PLATE GLASS mirrors. You want mirrors 
with maximum freedom from imperfections in 

the glass that cause waviness and distortion. 
You want mirrors with rich sparkle, bril- 

liance and true reflection . . . the kind of qual- 
ity mirrors that are made of Libbey-Owens:Ford 
Polished PLATE Glass. In making this glass we 
grind it like an eyeglass and polish it like a gem 
so that it will make a mirror of the highest quality. 
When planning commercial interiors be sure 

to consider all of the things that you can do with 
glass .. . with the many types of Libbey-Owens: 
Ford Glass. Your L-O-F Distributor will be glad 
to work with you. He’s as near as your telephone. 
Libbey-Owens-Ford Glass Company, 3254 
Nicholas Building, Toledo 3, Ohio. 

ANT s import 
wneneven ay hed Plate GLASS 

use torr LIBBEY°-OWENS*FORD 

A GREAT NAME IN 

1944 
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Crown engineers’ field-experience in 
adapting Crown Zippers to meet special 

military jobs will pay big postwar divi- 
dends to you! 

When this war started, Crown Zipper engineers 
went right out into the field with our armed forces 

to develop zippers for tents, sleeping bags, aircraft 
covers, and countless other military items, 

Crown engineers were also called on to redesign 
hundreds of existing closure applications—and out of 
this experience came some of the most amazing devel- 
opments in zipper history. 

Today there’s a Crown Zipper that actually slides 
freely around curves—a zipper with ten sliders on one 
track, providing smooth closures in both directions— 
zippers that are big and tough, yet easy to operate— 
zippers that are small and dainty, yet virtually inde- 
structible! (See list of Crown superiorities below. ) 

CROWN 
aw 

ZIPPERS 
are 5 ways better 

Member of the J. & P. Coats + Clark’s Family 

When the war is over, Crown's tremendous backlog 
of experience will prove invaluable to home furnish- 
ing manufacturers, For our designers will be able to sit 
down with your designers and adapt—or, if necessary, 
create—Crown Zipper features to meet special jobs. 

Remember, when you turn to postwar planning: 
Crown Zipper designs aren’t frozen—Crown adapts 
the zipper to the job. 

NEW “Double-Acting’ Crown Zipper on airplane gun turrets opens 

ahead of gun, closes behind it, protecting gunner from cold. 

2. Die-cast 
for smoother 
action— 
extra ; : 

strength 3. Provides opening 
wherever you want it 

— ’ Resists 

“ corrosion 
open 

THE SPOOL COTTON COMPANY « 745 Fifth Avenue. New York. N. Y. (Crown Fastener Division) 
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FABRICS in WARTIME 

le would be remiss to fail 

| to acknowledge to our many Decorator customers 

the fine spirit of understanding that characterizes 

our relationships today. We are doing our utmost, 

| despite obvious shortages, to find the solutions 

to most of your problems which concern fabrics 

in decoration. 

As in the past, we are committed to the 

traditional policy of serving the Decorator. Your 

sustained interest in our Collection, as well as 

your comprehension of the problems we face, are 

warmly appreciated. 

STROHEIM bs ROMANN 

| | 35 _ 5320 Steeet. 
New York 22.NY 

BOSTON PHILADELPHIA CHICAGO LOS ANGELES SAN FRANCISCO 
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WHEN YOU CHECK UP ON YOUR PLANT’S 

PAY-ROLL SAVINGS PLAN FIGURES! 

= days, things change with astonishing speed. 

The Pay-Roll Savings Plan set-up that appeared to be 

an outstanding job a short time ago, may be less than 

satisfactory today. 

How about checking up on the situation in your plant? 

Checking up to see if everybody is playing his, or her, 

part to the full measure of his, or her, ability. Checking 

up to see if ‘multiple-salary-families’ are setting cor- 

respondingly multiple-savings records. 

A number of other groups may need attention. For 

example, workers who have come in since your plant's 

last concerted bond effort. Or, those who have been 

advanced in position and pay, but who may not have 

advanced their bond buying accordingly. Or even 

those few who have never taken part in the plan at 

all. A little planned selling may step contributions up 

materially. 

But your job isn't finished, even when you've jacked 

participation in your Pay-Roll Savings Plan up to the 

very top. You've still got a job before you—and a big 

one! It's the task of educating your workers to the 

necessity of not only buying bonds, but of holding them. 

Of teaching your people that a bond sold before full 

maturity is a bond robbed cf its chance to return its 

full value to its owner—or to his country! 

So won't you start checking . . . and teaching ... 

today? 

War Bonds To Have And To Hold! 

The Treasury Department acknowledges with appreciation 

the publication of this message by 

INTERIORS 

This is an official U. S. Treasury advertisement—prepared under auspices of Treasury Department and War Advertising Council 
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Sans-Arb mahogany 

crotch lacquer veneer 

Base 

| 

Sans-Marb Brazilian | 

marble — Mexican onyx | 

SEND FOR { 

FULL COLOR | 

BROCHURE | 

OF WOOD 

& MARBLE 

LACQUER 

V8 02:2 8 

Ze MEYERCORD CO... CHICAGO 44, ILLINOIS 
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RECIPE FOR 

SOPHISTICATED 

PRIMITIVE 

Take one Schumacher Navajo wool rug—No. 943—in 
design, as primitive as the desert, but in colors as modern 
as tomorrow— combine with it Schumacher’s printed texture 
No. 55498 and Schumacher’s ‘China Dahlia’ wallpaper 
and you come up with a grouping as sophisticated as the 
Stork Club, as much at home in present-day decor as a 
serviceman’s portrait. 

...And it's a pleasure, especially appreciated these short- 
handed days, to be able to select ALL THREE ingredients — 
fabrics, carpets and wallpapers —at Schumacher’s. 

F. SCHUMACHER & CO. 
60 West 40th Street, New York 18, N. Y. Uptown Showrooms: 535 Madison Avenue 

Paris — Philadelphia — Boston — Chicago — St. Lovis—Los Angeles 

Detroit— Grand Rapids — Dallas — Atlanta — Cleveland 



ON BECOMING 

THE OLD WORLD 

To drop the endless arguments and pontifications 

about the postwar world for a moment, one fact is as 

plain as a pikestaff. The United States today has lost 

its oldest tradition, that it represents the New World. 

When the last gunner has rammed home the last shell, 

the United States will be the Old World, and will remain 

so for the lifetime of the youngest baby born. 

We will be the only country still operating under an 

18th Century Constitution; the only country undamaged 

physically by the war. We will be the country with the 

largest national debt, and the smallest casualty list of 

any major power. We will have the greatest navy, and 

the largest air force the world has ever known, and we 

will be the only major power moving toward the right 

and conservatism while the rest of the world, and this 

goes for England too, moves sharply to the left. 

These things are known to all political thinkers, and 

their dangers to American security are obvious, but 

there is another more cheerful aspect to America’s be- 

coming the Old World, of particular interest to the pro- 
fessions of interior design. It is as certain as Sunday that 

just as many good Americans, pained and distressed 

by the growing pains of a young nation, tried to build 

German castles on the Hudson, Italian palaces in Bos- 

ton, or French manoirs in Rhode Island. Soon, many 

Europeans, pained and distressed at the difficult, and 

possibly bloody, growing pains of their new world, will 

turn to romanticized versions of the little white church 

in Vermont, or the pillared Virginia portico. There will 

be a big export market in Americana. 

Europeans, turning nostalgically to this Old World of 

ours, are going to want: 

Cigar store Indians; American cigarettes; rocking chairs: 

ice cubes in their drinks: window screens; air condition- 

ing: Stiegel glass; swivel desk chairs; grass lawns; gar- 

den walls without broken glass on top; low priced cars; 

bigger breakfasts; maple furniture: hooked rugs; quick 

lunch counters; the paintings of Grant Wood and Tom 

Benton; checks that you only endorse once; hot water 

systems; machine made stockings: white painted 

wooden houses; juke boxes; Philadelphia Chippendale 

mahogany; inner spring mattresses: cement roads; 

ready made clothes; waffles: maple syrup; pool tables; 

two-franc cigars; the novels of Frank Stockton: screened 
porches; candy bars; white bread: goldenrod, and black 

eyed susans.—F. de N. S. 
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THE MURAL—SPECIAL 

Photo by Morgan Pace PHYSICALLY AN AWKWARD BUSINESS, MURAL PAINTERS HAVE BEEN 

UNCOMFORTABLE SINCE LONG BEFORE MICHELANGELO CELEBRATED 

THE SORROWS OF PAINTING THE SISTINE CEILING, IN VERSE. 

MURALIST PAUL ROBERTSON, ON THE LADDER, SMILES WEARILY 

AT HIS GANG AND AIRPLANES OF HIS BIG TEXTRON AIRSCAPE. FOR 

THIS JOB METICULOUS SCIENTIFIC RESEARCH WAS REQUIRED. 

INTERIORS 



LE ORDER DECORATION 

THE role of the mural painter in interior design is 

thrown into high relief by shortages of war. The muralist 

is a strictly non-priority operator. His work can be 

made to take the place of wall coverings, and, with a 

dash of trompe l'oeil, become consolation for missing 

furniture and a sop for architectural remodeling can- 

celled for the duration. From the psychological stand- 

point it has much in its favor. It makes the client feel 
good; subtly he identifies himself with popes and 

princes who in the past had Bouchers and Tiepolos 

around the house painting year after year. 

The author of the pictures shown on these pages, Paul 

Robertson, is not, nor does he believe himself to be, 

either the foremost painter nor even the foremost 

muralist of his day. He will never be as celebrated as 

Diego Rivera. But he has a striking advantage over 

many another in his field, one which students would 

be wise to remember. He has a splendid background 

for working with decorators, designers and architects, 

since he includes in his training a full course at Parson's, 

both in New York and abroad. He understands the 

problems, and understanding them, is no prima donna. 

He even pitches in and helps design rooms. What is 

more, knowing the entire financial set-up of the business, 

his prices are attractive. The client who can afford a 

first-rate designer, can afford to have a Robertson mural 

included in the decorative scheme. More important 

still, he has a sensitive feeling for what the job requires. 

This analysis. brings to light what the part of the muralist 

can and should be in a commercial field. Without sacri- 

ficing his talent or integrity, he must adapt himself to 

clients and designers demanding a wide range of effects. 

Because Mr. Robertson thinks decoratively and can 

give in a variety of techniques, including oil, water 

color, gouache, ink, his jobs have run from large 

public buildings where the mural is a refined indoor 

signboard, to a day nursery. 

Nor should murals be confined, by a long shot, to 

rectangular wall panels or overmantels. The decorator’s 

dream muralist is as interested in painting an overdoor, 

in creating a screen or changing an architectural hazard 

into an asset via trompe l'oeil, as in bigger projects. The 

value of this sort of pick-up to a routine interior, is hard 

to estimate from the designer-decorator standpoint. 

MAY 1944 

WORKING HAND-IN-GLOVE WITH INTERIOR DESIGNER HELEN 

REINERS, THE ARTIST DEVISED A WIDE SWEEP OF SKY, STUDDED 

IT WITH SILVER STARS IN ROSE-OUTLINED SIGNS OF THE 

ZODIAC, FOR A DAY NURSERY. A DIFFICULT WALL AREA IS 

TURNED INTO ASSET, A CHILD LEARNS SOME ASTRONOMY. 

PHOTOGRAPH BY SAMUEL GOTTSCHO. 

THE CLIENT WANTED, AND GOT, ACHILLES. SINCE COVE LIGHTING 

WAS NOT TO BE HAD, LIGHTS WERE INSTALLED BACK OF THE 

WARRIORS’ SHIELDS WHICH ARE PIERCED TO ALLOW SOME 

LIGHT TO ESCAPE ON TO THEIR SURFACES. SCREEN REPEATS 

MURAL COLORS. CEILING REPEATS RUG SHAPE. DINING ROOM 

DESIGNED BY MILDRED IRBY. PHOTOGRAPH BY MORGAN PACE. 
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Goold Studios 

IN MACY’S MOST RECENT “FORWARD HOUSE” SHOW A FANCIFUL 

LIVING ROOM WAS SPUN OUT OF THE COLOR AND STYLE OF A 

PAIR OF WALL PANELS BY PAUL ROBERTSON. PICTURES RANK 

AS MURALS IN THE LOOSE SENSE THAT THEY ARE DECORATION 

AND INTEGRAL PART OF ROOM DESIGN, RATHER THAN PANEL ART. 

SPECIAL ORDER DECORATION CLOSE-UP OF ONE OF THE CIRCUS PAINTINGS USED AS BACK- 

BONE OF THE FORWARD HOUSE LIVING ROOM AT LEFT. THESE 

WERE LIFTED FROM THE NEARBY ‘“‘MASTERPIECES OF TOMORROW” 

GALLERY TO SHOW HOW PAINTING ON THE WALL IS ALL THE 

TREATMENT NEEDED TO ACHIEVE HIGHLY SPECIALIZED EFFECT. 

QUINTESSENCE OF PHILADEL- 

PHIA’S ARCHITECTURE, PAINTED 

ON THE WOOD WALL OF THE 

OFFICE OF THE PRESIDENT OF 

THE RADIO STATION WCAU. 
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| ' : if | ta r~ E> / 7 =\ Q iy : THE PROMOTIONAL MURAL. ALUMINUM 

[ rn ! lh : =f m "RS : CORP. OF AMERICA COMMISSIONED THIS 

mata mY os 5 A : ALUMINUM REFINING DESIGN TO REMIND 

LUNCHERS AT THE CLOUD CLUB, THAT 
MORE THAN SOUP POURS FROM LADLES. 

FP DURE EL PPAR RSG HP NR RIE 

RE aye Wie Wo ian 2 

THE PAINTED SCREEN IS AT HEART 

4 A MURAL, BUT MORE MOBILE. BRUNET 

£ CHERUBIM POKE GENTLE FUN AT PRIM 

LYRE-AND-LUTE ARTISTS ABOVE THEM 

BY PLAYING HOT MODERN JIVE. 

TROMPE L’OEIL, SPECIAL FUN OF MURALISTS, SHOULD BE USED 

DEFTLY, ARCHITECTURALLY, FOR RESIDENTIAL INTERIORS. HERE 

IT IS LIMITED TO GIVING A FRUIT PANEL A BAMBOO SCREEN 

WHICH RISES FROM A BAMBOO FENCE. (REAL) BAMBOO TABLE 

IN FOREGROUND LOOKS NO SOLIDER THAN SCENE BEHIND IT. 

IDEAL MURALIST FROM THE INTERIOR DESIGNER’S POINT OF 

VIEW, IS PAINTER WHO DOES NOT CONSIDER IT BENEATH HIM 

TO CONTRIBUTE DETAIL WORK. HERE DRAPERIES HAVE BEEN 

PAINTED TO GIVE WIDE, CHARACTERLESS WINDOW, MORE PUNCH. 

THIS WAS DONE BY USING STYLIZED, THEATRICAL TECHNIQUE. 

Six Photographs by Morgan Pace 
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FAMOUS AMERICAN 

Ot & LS 

Tre word “hotel” derives from the mediaeval Latin 

host and applied (as it still does in French) equally to the 

one who accepted and the one who proffered food and 

shelter. In France some of the oldest mediaeval hos- 

pitals are still called Hétel Dieu, God's Hotel, but the 
word “hotel’’ very quickly acquired the connotation of 

luxury and grandeur. The city palace of a French noble 

was his hdétel; what we call the city hall became the 

Hotel de Ville. The word hotel, meaning a large, luxuri- 

ant inn, was not used in the United States until approxi- 

mately 1830, but from that time on hotels spread over 

the country like mushrooms, and, what is most impor- 

tant, played an increasingly vital part in the country’s 

history. 

When the world at large thinks of the growth of hotels 

it thinks of Switzerland. With unnecessary modesty, a 

large proportion of the American hotel industry feels the 

same way. The chief fraternal hotel organization is a 

branch of the International Geneva Association, and it 

was only a few years ago that Cornell's School of Hotel 

Management was established to give hotel executives 

the sort of training they formerly thought they could get 

only in Europe. 

Actually big hotels, and good hotels, developed in this 

country sooner than they did anywhere else and for a 

simple reason. America in 1840 was enjoying its first 

teal boom, with Yankee clippers in all the seven seas 

and cotton king of the southland. The first railroads 

were stretching their steel threads over great distances, 

CONTINUED ON NEXT PAGE 

Illustration opposite, courtesy Museum of the City of New York. 

Fifth Avenue Hotel as it appeared in 1890. From 

left, Republican bosses ran the country for many 

The old Parker House, Boston, in 1900. Built in 1856 

pepe ep 

TTP AY! Mt 

the “Amen Corner,” the bar at the lower 

years. The hotel had the country’s first 

passenger elevator. 

HOTEL MODERNIZATION: 2 

Hoffman House Bar, New York, in 1890. 

Bouguereau’s famous “Nymphs and Satyrs” 

is under the red velvet canopy. Oscar 

of the Waldorf served his apprenticeship 

in this room. 

it was a favorite hangout for Longfellow, Emerson 

and Holmes. Its buttered breakfast rolls have became 
world famous. | 



4° 

a, FS vow Ad € 4 
wk 

Pride of Chicago, the Palmer House barbershop 

in 1890. Note the silver dollars set in the black 

marble squares in the floor. Illustration from Chicago 

Historical Society. 

Presidential suite, shown above, in California’s 

Perfect Day” in a nearby room. For further details 

see Page 72. 

Mission Inn. Carrie Jacobs Bond wrote “The End of a 

FAMOUS AMERICAN HOTELS 

and highly inflammable steamboats plowed the rivers, : 

but cities were far apart and the country was empty. In j 

crowded Europe, if a traveler didn’t like the little inn in 

Choisy-le-Bec or Unterknudelsdorff, he could try the 

monastery, or the chateau, or a peasant's cottage, or 

drive on three miles to the next village, but in empty 

America you slept in the only inn in town or you didn't 

sleep at all. No wonder our early hotels grew to gigantic 

size, with acres of red carpet, miles of pillared verandah, 

hundreds of rocking chairs, and platoons of spitoons. The 

influence of the American hotel on American history, 

has been greatly neglected by current historians. From 

their very size, early American hotels were able to pro- 

vide ballrooms, banquet halls, assembly rooms, not to 

speak of barrooms and billiard parlors, which made 

Se.” Aire AY ki Se 
wr ease T 2 

“Cottages” and interior courtyard of the Racing 

Fans’ Mecca: the United States Hotel 
at Saratoga, a beautiful Victorian survival. 

them in effect civic centers, a position that they have 

maintained to this day. 

Politicians quickly learned to transact their most secret 

business in hotels for still another reason. The best place 

to avoid recognition is in a crowd. The smoke filled 

hotel bedroom where great coups are planned, is one of 

the oldest of clichés among political writers, but it is a 

fact, and it works. There are a thousand reasons why 

important people might be in the lobby of a hotel at any 

particular time. Almost everybody who attended the 

secret poker games of the Ohio Gang in the little green 

house on K St. during the Harding administration was 

quickly identifed. It is an interesting fact that the man- 

agement of the present Waldorf-Astoria thinks so highly 

of its ability to protect the anonymity of its guests that 

it has a secret entrance and private elevator direct from 

| 

CONTINUED ON PAGE 66 

The Maxwell House, Nashville, completed in 

1867 has always been plagued by wartime 

shortages. The chandeliers are Civil 
vy LIILOTL WHEELS i Usis fLoLve 
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THREE MEALS DAILY 

BY GEORGE COOPER RUDOLPH, 

ARCHITECT. DESIGNER 

No hotel dining area is a success if it is pretty but 

doesn’t pay. Nor is an unattractive café which is in the 

black a real success, since if it were made attractive its 

earning capacity could be upped. 

If a dining area doesn’t pay: management should an- 

alyze the reasons at once. Probably the fault is that the 

wrong type of service is being offered for a particular 

time or place. There are mavericks in every business, 

so it's difficult to generalize. Some formal dining rooms 

do a bang-up business at lunch, which ought not to be 

the rule. But by and large (and certainly as far as busi- 

ness men and women go) a coffee shop fills the bill best 

for lunch. Their demand is for service a little faster, 

food a little plainer and checks a little lower than in the 

grande luxe restaurant. The coffee shop is also a good 

bet for breakfast, but business can be snatched from 

even it, if there is a counter-type eating area in the 

neighborhood where the service is still faster. 

To win the business which is around, managers of large 

hotels have frequently installed all three types of res- 

taurants, i.e. the formal dining room, the coffee shop 

and the lunch counter (this last sometimes allotted to 

the drug store). There is the added possibility of serving 

in the bar. If the business floating around doesn’t 

warrant all three, chances are that the least business 
will be lost if the first of the trio is allowed to go by the 

CONTINUED ON PAGE 78 

HOTEL MODERNIZATION: Q2 

THE MAYFAIR ROOM OF CHICAGO’S BLACKSTONE HOTEL 

RECEIVED A LIFT IN THE PROCESS OF MODERNIZATION THROUGH | 

THE USE OF PLASTER BANDSHELL, QUILTED UPHOLSTERY, 

SCALLOPED BANQUETTES AND BLACKAMOOR MURALS. | 

BAR AND DINING AREA OF THE MAYFLOWER HOTEL, NEW YORK, 

BECAME A MODERN, LIGHT AND FUNCTIONAL ROOM THROUGH 

MODERNIZATION. WOOD, FABRICS AND MIRROR WROUGHT THE 

MAJOR CHANGES. . THIS AND ABOVE, WALTER M. BALLARD CO. 

i 

ROBERT HIDEN AND MR. GEORGE RUDOLPH POOLED THEIR 

DESIGNING TALENTS TO EVOLVE THIS SERPENTINE LAYOUT FOR 

A PROPOSED NIGHTSPOT. THE VICTORIAN TETE-A-TETE IDEA 

WOULD AFFCRD DESIRED PRIVACY IF SCREEN WALL WAS HIGHER. 

ALL ILLUSTRATIONS FROM DRAWINGS BY THE AUTHOR 

<p or 



Wovemser Ist, 1943, the Stevens Hotel again re- 
turned to civilian life to resume its title of the ‘World's 

Largest Hotel,” after a year’s service as a home for one 

of the Air Force’s Technical Training Schools. The man 

chosen to handle the job of rehabilitation of the Stevens 

was Mr. Raymond Anthony Court. Mr. Court designed 

the restaurants of Rockefeller Center as well as many of 

the outstanding hotels in New York City. Before the 

army took over the Stevens he was engaged in reha- 

bilitating the entire building, and now was to begin 

again—this time with war-time procurement problems 

and a sixty-day time limit increasing normal difficulties 

a thousand fold. 

Although it is Mr. Court who holds the title of Director of 

Rehabilitation and Interior Design, his assistant, Mrs. 

Margaret Court, shouldered a large share of the job 

during the trying days before the opening. The first step 

to be taken was a complete survey of the building which 

Mr. Court made August 15, 1943, so that a working plan 

might be set up. September 7, 1943, the Army awarded 

the building to the new owner who announced that it 

would be open for business November Ist, 1943. 

Physically, the property was in relatively good condi- 

tion. Thirteen months of army occupancy, however, had 

left the walls and ceilings badly in need of painting 

and plastering. There was much preliminary cleaning 

to be done, for although the army had lived up to its 

reputation for good housekeeping, it had never given it 

a woman's touch, and the rooms showed the obvious 

wear that thousands of soldiers had given them. All the 

furniture was moved out of the rooms and the wall 

washers, plasterers, and painters went to work. All fur- 
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RAYMOND ANTHONY COURT, DIRECTOR OF 

REHABILITATION AND INTERIOR DESIGN OF THE 

WORLD’S BIGGEST HOTEL, THE STEVENS. 

niture was inspected and an estimate was made as to 

the amount of repairs that would be necessary. The 

heavy traffic which the members of the Air Force had 

given the carpeting had produced considerable wear, 

and despite the fact that WPB restrictions made it ex- 

tremely hard to purchase large amounts of carpeting, 

something had to be done to replace the worn sections. 

The Stevens was purchased from the Army with a 

dresser, chair, and carpets in about 50 per cent of the 

transient rooms. The 40 rooms and suites occupied by 

the officers had most of the original furnishings. The 

bedroom doors were not removed as currently reported 

by the press. The first three floors were completely 

devoid of all furniture and in addition to this there were 

15,000 ft. of temporary partitions. Much of the lobby 

furniture was scattered all over the house, and that 

which was in good repair was moved to the space 

where it belonged. With this as a start there was still 

much replacement buying to be done. Some of the pur- 

chases made were as follows: 3,850 box springs, 3,000 

ball room chairs, 150,000 pieces of silverware, 300,000 

pieces of china, 4 carloads of glassware, 15,000 yards of 

carpeting (to be placed in the lobby, Normandie Lounge 

and three corridors), 35,000 yards of drapery material, 

2,500 night tables, 3,000 luggage stands, 2,850 walnut 

beds, 550 walnut day beds for resident guests, 2,000 

upholstered arm chairs, 1,500 straight or desk chairs, 

850 open arm chairs, 300 dressers, 500 desks, 1,500 floor 

lamps, 1,000 desk lamps. To say that Mr. Court accom- 

lished a herculean task by obtaining these tremendous 

amounts of merchandise is an understatement. All the 

purchases were made with the approval of the WPB. 

CONTINUED ON PAGE 80 
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ON NOVEMBER 1ST LAST YEAR, 

ARMY AIR FORCE’S TECHNICAL 

TRAINING SCHOOLS TURNED THE 

CHICAGO STEVENS BACK TO 
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CIVILIANS. JOB OF REHABILITATION 
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HOTEL MODERNIZATION: 2 

BELOW, MR. COURT'S RECENT REMODELING JOB, THE NEW BOULEVARD 

ROOM IN THE STEVENS, IS “‘THEATRE-RESTAURANT” TYPE, WdTH 

TABLES ON FIVE LEVELS RISING FROM THE DANCE FLOOR WHICH 

RUNS ALONG THE MICHIGAN AVENUE FRONTAGE. DECOR IS 

FRENCH MODERN IN ROSY RED AND BLUE TO HARMONIZE WITH THE 

FURNISHINGS TAKEN FROM THE LATE LINER, ‘“‘NORMANDIE.”’ 

Photo, Kaufmann & Fabry Co. 

AFTER THE ARMY LEFT ALL FURNITURE HAD TO BE MOVED OUT 

AND WALL WASHERS, PLASTERERS AND PAINTERS SET TO WORK. 

HEAVY TRAFFIC OVER CARPETS ACCOUNTED FOR MOST SEVERE 

DAMAGE. FURNISHINGS, INCLUDING 35,000 YARDS OF DRAPERY 

FABRICS AND 2500 NIGHT STANDS, HAD TO BE ACQUIRED BY MR. AND 

MRS. COURT, PLUS THE OFFICIAL BLESSING OF WPB, IN TWO MONTHS. 
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PAYER DESIGNED TWO TYPES OF MOTOR CAMP CABINS, ONE SMALL ONE 

FOR OVERNIGHT, SHOWN ABOVE, AND ONE FOR WHOLE VACATIONS. 

INTERIORS’ PRINCIPLES | 

The overnight Cabin, Motor Camp, Tourist Camp, Motel : 

or whatever you want to call it, has become so definitely . 

a part of the American rural scene and the American 

travel picture that the great corporations operating 

chains of hotels have decided to enter the Motor Camp 

field themselves (see page 13—Ed.). Here is a real op- 

portunity for designers and architects. Suppose we ap- 

proach it by considering first 

THE PROBLEM i 
A Motor Camp, to be properly profitable, must be on, 

and easily visible from, the main highway. In this way 

it will catch the strictly transient trade, almost auto- 

matically. But there is a second class which will fre- 

quent it if the locale is right. This is not made up of 

overnighters but of people who will take advantage of 

the low prices of Motor Camp living to make one their 

amecanerion vacation headquarters. Neither type of customer will 
.o E, Lt °o . * . . 

MANAGERS QUARTERS want to stay in cabins which look directly on the road 
3S.OVERNIGHT CABINS 

4. VACATION CABINS he has just left, but obviously long-term vacationers will 
5.RECREATION FACILITIES 

demand the greatest seclusion the lot affords. 

Motor Camp tourists need: 

(1) Direct, rain-protected passageway from the car shelter 

IN THIS DIAGRAM THE ARCHITECT SUGGESTS A WAY TO ARRANGE CABINS to the cabin. The layout which is suggested for the 

ON A FAIRLY TYPICAL ROADSIDE PLOT. THE VACATION CABINS, WHICH smaller cabins also affords a covered terrace for each 

HOUSE FOUR COMMODIOUSLY, ARE IN SHELTERED AND PERIPHERAL AREAS. cabin, which, though not a necessity, enhances the ap- 

OVERNIGHTS ARE CLUSTERED TOGETHER. peal and costs no more. 
(2) A light so placed that it will shine into the luggage 

compartment of the car in order that unloading may be 

accomplished readily when you arrive after dark. 

(3) A solid rack or shelf for luggage in the smaller cabins. 

A closet with shelves in the larger ones where long- 

termers may settle their things. 

Stay 

(4) Cooking facilities adequate for either pick-up or semi- E 
permanent housekeeping. e 
(5) Separation of toilet from other bathroom fixtures since & 

as many as four people may be using each of the larger t 

cabins. i 

(6) Comfortable beds, preferably with metal bedsteads Fs 

HOTEL MODERNIZATION: 2 for sanitary reasons. ‘ 
CONTINUED ON PAGE 82 
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ONE LONG ROOF SERVES ALL THE SMALL CABINS, THEIR 

FOUR WALLS SET UP AT INTERVALS BENEATH IT. 

VENTILATION IS BETWEEN ROOF AND INDIVIDUAL CABIN 

WALLS. POSTS AND SUPPORTING V’S HOLD IT. 
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OF COMMERCIAL DESIGN 

THE MOTOR CAMP 

BY ERNST PAYER, A.LA. 

THE PLAN OF THE SMALL CABIN. BROKEN LINE INDICATES 

THE COMMUNAL ROOF, WHICH AFFORDS EACH CABIN A COVERED 

TERRACE. ONE BED FOLDS UP AND PUTS AWAY DURING THE 

DAYTIME TO ENLARGE THE LIVING AREA. 
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INTERIOR OF THE LARGER, OR VACATION, CABIN IS LONG 

ON STORAGE AND DRESSING SPACE. THERE ARE TWO 

BEDROOMS WITH FOLDING DOORS BETWEEN THEM AND 

THE LIVING-DINING ROOM, FOR GOOD VENTILATION. 

eT Te tS ee ae . . $18 
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PROBABLY THE MOST FLAMBOYANTLY SUCCESSFUL RESTAURANT IN 

AMERICA IS THE PUMP ROOM IN CHICAGO’S AMBASSADOR EAST. REMODELING 

BY MARX AND ASSOCIATES WAS STRICTLY NON-ARCHITECTURAL. 

RESTAURANT DESIGN 

PAYS OFF 

BY SAMUEL A. MARX, ARCHITECT 

N. L. FLINT - C. W. SCHONNE, ASSOCIATES 

HOTEL MODERNIZATION: 2 

46 

All photographs, Hedrich-Blessing Studio. 

T ue design of any restaurant, and especially of the 

hotel restaurant, presents certain difficulties. Its suc- 

cess is measured by its volume of business, and not on 

the basis of its excellence of design from the point of 

view of the architect or decorator. Whether it caters to 

transient or resident guests, the hotel restaurant must 

attract a public other than the people residing there. The 

question is what is the proper approach. 

It has been generally assumed that the average person 

has a certain nostalgia for rooms completely carried 

out in an historical style, or at least some derivation of 

a style. This theory has led to the restaurant being con- 

sidered not basically as a problem in architecture, but 

rather as a background or perhaps a stage setting. In 

attempting to arrive at a solution in this manner, the 

whole span of architecture has been raided from in one 

case, Egyptian, through the entire gamut of periods to 

the recent lush Neo-Baroque, with varying success both 

from the aesthetic and the financial points of view. 

Both this viewpoint and the various solutions are of 

course open to criticism, as the proper solution is in 

the realm of architecture and to have any significance 

must be solved in a contemporary manner. It is diffi- 

cult to make this point sufficiently valid, as the various 

solutions along these lines, as far as hotel restaurants 

are concerned, have not been particularly successful 
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from a financial point of view. The very fine roof atop 

the Mark Hopkins in San Francisco comes to mind, but 

unfortunately for the argument, does not function as a 

restaurant. 

The pleasing qualities peculiar to successful restaurants 

done in various historical styles have strangely enough 

been ignored to a great extent in more contemporary 

expressions. The stylistic solutions have invariably cer- 

tain very desirable qualities in common, that is, comfort, 

quiet, flattering color, and an intangible domestic at- 

mosphere. The average contemporary solutions have a 

tendency to be either rigidly doctrinaire or too evidently 

Striving for novelty, which results on the one hand in 

a sermon on aesthetic purity, and on the other, acute 

discomfort. The solution to this problem is not so much 

reconciling antagonistic ideas as it is in understanding 
exactly what the function of a restaurant is. As has been 
said, a problem once stated is solved. It is to be hoped 
that the contemporary approach will become perhaps a 
little less intellectual and more human. 

The accompanying photographs present three different 
restaurants, the work of this office—two in residential 
hotels, the Pump Room in the Ambassador East Hotel, 

Chicago, and the Cotillion Room in the Hotel Pierre, 
New York City. The Fred Harvey Restaurant in the 
Dearborn Station, Chicago, while not an hotel dining 

CONTINUED ON PAGE 74 

BEFORE IT BECAME THE PUMP ROOM, THE 

AMBASSADOR EAST’S DINING ROOM, DESIGNED BY 

SAMUEL A. MARX, WAS STRICTLY GEORGIAN 

AND CONSERVATIVE, DID ONLY FAIR BUSINESS. 

ELABORATE BALUSTRADES HAVE BEEN MUFFLED IN TUFTED LEATHER TO 

MATCH THE BOOTH-BANQUETTES, SEPARATE CHAIRS REFINISHED LIGHT, 

WINDOWS BLOCKED OFF, LIGHTING AND COLORS CHANGED. 



RESTAURANT DESIGN PAYS OFF 

ONE OF THE OLDEST FRED HARVEY RESTAURANTS, THE ONE IN THE 

DEARBORN STREET STATION IN CHICAGO, THOUGH NOT IN A HOTEL, 

PRESENTED TYPICAL HOTEL PROBLEMS. NO ATTEMPT WAS MADE TO RECALL 

ANY PARTICULAR STYLE BUT THE OWNER ASKED MURALIST EDGAR MILLER 

TO INCORPORATE THE OLD FORT DEARBORN THEME IN HIS PAINTINGS. 



BAR IN DEARBORN STATION WITH FUNNY, NOSTALGIC 

WESTERN VIGNETTES ON WALLS. LIGHTING FROM THE 

CAPITAL OF THE PLAIN CENTRAL COLUMN GIVES THE 

CEILING UNUSUALLY AIRY LOOK. LEATHER IS LAID ON 

LAVISHLY, AS IF THIS WERE IN A PRIVATE CLUB. 

HOTEL MODERNIZATION: 2 

GENERAL VIEW OF FRED HARVEY RESTAURANT, BY THE 

AUTHOR AND HIS ASSOCIATES. ONLY VISUAL CLUE TO 

THE FACT THAT THIS IS IN A RAILROAD STATION IS THE 

CLOCK. ARCHITECTURE IS FREE OF PERIOD CLICHES, 

BUT FAR WARMER THAN MOST MODERN ROOMS. 
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ORIGINALLY THE HOTEL PIERRE DINING ROOM WAS IMPRESSIVELY AND 

OPPRESSIVELY ITALIAN RENAISSANCE WITH COLUMNS AND VAULTING. 

MARX STRIPPED THEM AWAY TO MAKE ROOM FOR FREE VERSION OF 

SIR CHRISTOPHER (IF ANYONE CALLS, SAY I'M DESIGNING ST. PAUL’S) 

WREN INTERIORS. COMFORT, COLOR, LIGHTING HAVE BEEN STRESSED. 



HOTEL AND DESIGNER 

BY DOROTHY DRAPER. INC. 

Our firin has been lucky in its hotel work. We've never had 

to beat the bushes for clients: they come to us. This is the 

more remarkable because hotel management has a dark 

distrust of all interior designers. Not, let me say. without reason. 

It's had some nasty experiences wrestling with concealed 

costs, cash discounts and airy-fairy solutions of plain problems. 

Our hotel clients are confronted with none of these worries. 

We work this way—they lay their cards on our desk at the 

very first interview. We must know what they expect of 

us and have a bird's eye view of what they’re up against. 

What is their present clientele and are they shooting for 

a new one? What return are they expecting from the money 

they're about to spend, and just how do they propose to get it? 

FIRST STEPS 

When we know the facts we come up with an idea and 

if it sparks with the management, follow up with an initial 

survey. This may include floor plans, working drawings, 

tentative budgets. We are likely to tell him what we believe 

he’s going to have to spend to get where he wants to go and 

to give him leads as to how to merchandise his preduct, the 

hotel. If he decides to go ahead with us on the basis of the 

survey, our fee for the work of making it is credited against his. 

final account. If the job doesn’t materialize, he pays for 

our work and the drawings remain ours. 

One of the first things we've got to clear away is the hotel 

manager's block against designers. Otherwise we'll keep 

banging our heads against it from beginning to end. We have 

to make him see why he needs us and especially to under- 

stand what an interior designer is. An interior decorator 

is all too often a glorified shopper who beetles out into the 

market and collects and coordinates merchandise for him. 

An interior designer creates special lines of furniture and 

CONTINUED ON PAGE 74 



BEHIND THE SCENES AT NEW 

YORK’S PENNSYLVANIA, 

ONE OF THE CHEFS AND 

BATCH OF FRENCH FRIEDS. 

THE BUSINESS 

OF HOSPITALITY 

HOTEL MODERNIZATION: 2 

A 

WE who edit INTERIORS are not in the hotel business. 

We are strictly customers, with the usual customers’ 

mass of biases about the hotels we frequent. When first 

we undertook this three-issue survey of the hotel situa- 

tion, past, present and future in America, we wrote to 

hotel managers, we interviewed hotel contractors and 

we rounded up designers who have done hotel work. 

From designers and contractors we got good, concrete 

facts. Hotel management was coyer, harder to pin down. 

From long experience, often bitter, these gentlemen have 

discovered that the public is fickle and unpredictable. 

They didn’t want to go on record as to any eternal 

verities. However, in a few matters they concurred: War 

has made it abundantly clear that modernization must 

be a continuing process. Operators as far removed from 

each other geographically as Canadian Pacific's H. F. 

Mathews and the Hilton (Albuquerque) Hotel’s Dean 

Carpenter admit they are continuously repainting, al- 

ways planning and budgeting ahead. Morton Wolf of 

the big Quality Hotels chain looks forward to complete 

air conditioning, but little change in furniture, all new 

modern mechanical devices and an unceasing painting 

and repairing routine. Don B. Burger bemoans present 
difficulties in keeping carpets, upholstery and draperies STATLER’S OWN TRYLON STUDIOS CONTRIVED THIS DRINK-SERVING 

up to snuff and dreams wistfully of the day when he LOUNGE, CHASTELY SIMPLE WALLS, GIDDY CARPET, MODERN 

can get adequate supplies of silverware for his Cali- LIGHTING. WASHINGTON STATLER. F.-S. LINCOLN PHOTO. 

fornia hotels. Victor F. Ludewig, writing for the Roches- 

ter, Minn., Kahler Corporation, looks forward to 

conversion of one hospital building and three floors of 

the Kahler hotel, now hospitalized, to the use of the 

hearty after the war. Most detailed and enthusiastic and 

immediate plans come from-Sidney- Banks—who,—as ..-. 

president of the Banks Operating Co., Inc., is having 
N. Snellenberg & Co., Inc., give “the Hollywood touch” 
to his Rehoboth, Delaware, Henlopen Hotel. This de- 
Scription hardly does justice to a highly imaginative 
and, by hotel standards, uninhibited job. He has not 
boggled at a dashing use of mirror where mirror would 
do good for a narrow entrance corridor, nor at flowers 
on ceilings, above plain walls in sleeping corridors. 
Indirect lighting, rattan valances and new rattan furni- 
ture (wonder how they got it?) and slabs of mirror in the 
bar are being indulged in joyously and Henlopen guests 
will be exposed to four bedroom color schemes. 

WITH A ZANY DISREGARD OF GEOGRAPHY, STEVENS HOTEL “PARK 

ROW’ WINDOW-MURALS INCLUDE VIEWS OF STEVENS. RAYMOND A. 

COURT, DESIGNER. KAUFMANN & FABRY PHOTO. 



THE BUSINESS OF HOSPITALITY 

EVEN IN THE WASHINGTON STATLER, THE DESIGNER HAD HEADACHES. TRYLON 

STUDIOS BLANKED OUT POSTS WITH MIRROR, DREW ATTENTION AWAY 

BY QUILTING WALLS. PHOTO, F. S. LINCOLN. 

BAROQUE-MINDED JAC LESSMAN TURNED THIS JOB OUT FOK THE 

WORCESTER, MASS., BANCROFT. MUSICIANS’ DESKS ARE FAR MORE ORNATE 

THAN DINERS’ CHAIRS WHICH ARE SPARTANLY NEW ENGLAND. 

LEATHER-LINED BAR OF THE NORTHERN HOTEL AT BILLINGS, MONTANA. 

GOOD SOUND MASCULINE STUFF, DESPITE THE POSIES ON THE CASH REGISTER. 

PRACTICAL BUT ALSO SMART AND FRIENDLY. 

HOTEL MODERNIZATION: 2 



SAMUEL MARX WHO TREATS PERIOD STYLES FREELY, INTRODUCES NEW 

YORK PIERRE’S COTILLION ROOM VIA AN OVAL FOYER, IN THE MANNER 

OF SIR C. WREN. MATTIE EDWARDS HEWITT PHOTO. 

GOOD ARRANGEMENT IN THE KITCHEN OF THE ADMIRAL SEMMES HOTEL. BAKE 

SHOP AND STEAMER ARE SET DIRECTLY BACK OF THE RANGES, THUS 

SIMPLIFYING KITCHEN TRAFFIC. PHOTO, M. M. ROBINSON. 

RUSSELL PATTERSON, ILLUSTRATOR, CARRIES MAGAZINE-COVER SHAPED BARS ADD SERVING CAPACITY AND AN AIR OF CONVIVIALITY 

IMPOSSIBLE TO ACHIEVE WHEN ALL CUSTOMERS ARE LINED UP LIKE 

SOLDIERS ON PARADE. THIS IS IN THE BARLUM, DETROIT. 

TECHNIQUE INTO THE REDECORATED DINING ROOM OF THE SULGRAVE HOTEL, 

NEW YORK. COLORS AND DESIGN DETAILS ARE SPIRITED. 

LIGHTING, WINDOW MURALS, BAR SHAPE, SHOW FEELING BOTH FOR 

DESIGN AND CUSTOMERS’ PLEASURE. AGAIN THE “PARK ROW,” STEVENS 

HOTEL BY RAYMOND A. COURT. PHOTOGRAPH, SPENCER & WYCKOFF. 

ARRANGED LIKE A DEPARTMENT STORE, COUNTERS ARE SERVED FROM 

RANGES BACK OF THEM IN THE CLEVELAND STATLER HOTEL KITCHEN. 

LIGHTING IS SPOTTY. PHOTOGRAPH, C. W. ACKERMAN. 



W ren Mr. George Beck, head of the design depart- 
ment of General Electric's Bridgeport offices, got through 

glamorizing executive offices for the Schenectady and 

Bridgeport plants, there wasn't much money left to pretty 

up his own quarters. For the outfit's Big Shots, he had 

gone lavishly into air conditioning and other elegancies. 

There were problems, too, confronting Mr. Beck whose 

office space, in the heart of the clack and hum of a huge 

factory, has a 12-foot ceiling. This is nice for a plant but 

a little hard to compose into a designer's office. 

INTERIORS finds that over and over again a Rover Boy 

approach (pluck and resourcefulness) to design yields 

the most impressive and realistic jobs. This is a case in 

point. The pluck required of Mr. Beck was to keep costs 

down. The resourcefulness was needed to evolve an 

office in what was at heart a barn. 

He couldn't kill the ceiling. If he’d masked it down he 

would have involved himself both in expensive construc- 

tion and active suffocation, since Bridgeport in summer 

is the hottest spot this side of Tarawa. But he knew that 

he could reduce it to the limbo of forgotten things by 

making it dark, shadowy, so he painted it a green which 

is nearly black. Walls he divided, made some chocolate 

brown, faced by others of balsam blue and upholstery 

he matched up to both colors. 

Furniture is natural pine, even to the desks which are 

banks of drawers with bridges of the same wood be- 

tween, to make desk tops. All walls are Masonite except 

for the one which separates the secretary-receptionist 

from the inner sanctum. Fearing lest-she die of-claustro- 

phobia in her Stygian cupboard, he installed a screen 

of natural pine set with two-foot square panes of glass, 

deeply etched on one side. This lets light through from 

the office windows and is preferable even to GE's very 

best daylight lighting. Surprisingly the cost was little 

more than a solid-wood job would have been. Also fear- 

ing the lady with the telephone might meet Desdemona’s 

fate when the temperature went crazy, he arranged the 

screen to stand eight inches off the floor and clear of the 

ceiling, so that a trickle of air could get by. 

Those terrifically long curtains you see, which sweep 

down majestically from twelve-foot ceiling to floor,’ are 

made of common burlap and cost—Burlap: $8; Labor: $3. 

What, we suspect, Mr. Beck set out to do, and pulled 

off with flying colors, was to show how much he could 

achieve for how little. Very pleased about the outcome, 

he now sits at his desk, covering reams of paper with 

drawings for the radios and Musiphonic cabinets Gen- 

eral Electric will produce after the war and INTERIORS 

will publish as soon as Mr. Beck un-thumb tacks them 

from his drawing board. 
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DESIGNER GEORGE BECK’S OWN OFFICE DEEP IN THE BRIDGEPORT PLANT 

OF GENERAL ELECTRIC. THE PLAIN MASONITE WALLS ARE RELIEVED BY 

DRAWINGS TURNED OUT IN THE DEPARTMENT. MODERN DESK IS TWO 

TIERS OF DRAWERS WITH WOOD SLAB ACROSS TOP. 

THE DESIGNER’S 

THE LADY WITH THE TELEPHONE GETS LIGHT THROUGH HUGE PANES OF 

GLASS SET INTO A NATURAL PINE SCREEN, AND AIR AROUND IT, SINCE 

IT IS MOUNTED CLEAR OF THE FLOOR AND CEILING, IN ORDER TO GIVE HER 

A BREEZE ON HOT BRIDGEPORT AFTERNOONS. 



LOOKING DOWN ON A DESIGNER’S HANGOUT IS EASY TO DO AS THE 

CEILING IS TWELVE FEET HIGH. FULL LENGTH DRAPERIES LOOK LUXURIOUS, 

ARE ACTUALLY MADE OF GARDEN VARIETY BURLAP BY A PENNY AND 

POUND WISE DESIGNER WHO SPENT $11 FOR THE PAIR OF THEM. 

THE RECEPTION SPACE IS THE NEAREST THING TO A CUBBY- 

HOLE IMAGINABLE. MOLDING AND THE POSTWAR MUSIPHONIC 

CABINET GIVE IT ARCHITECTURAL STATURE AND KEEP IT IN 

SCALE WITH THE ALMOST IMPOSSIBLY HIGH PLANT CEILING. 

AT THIS TABLE MANY OF GE'S MOST PRESSING DESIGN PROBLEMS ARE 

THRASHED OUT. NATURAL PINE CHAIRS ARE UPHOLSTERED IN BALSAM BLUE 

TO MATCH SOME OF THE WALLS. OTHERS ARE A CHOCOLATE BROWN. 

CEILING IS DARKEST GREEN, ALMOST BLACK SO AS TO BE FORGOTTEN. 



TRANSLUCENT BLUE RIDGE 

DOUBLEX GLASS DOORS IN 

TOLEDO HOSPITAL 

REPLACE USUAL DOORS. : 

GLASS F OR 

CONVALESCENTS 

THE Toledo Hospital has recently remodeled a room 

for convalescents. Faced with a long, narrow space, 

they wisely turned their design difficulties over to Lib- 

bey-Owens-Ford and interior designer Gartha Fuller. 

It's no new idea that you can make a badly propor- 

tioned room look better than it is by using mirror. But 

the particular way that L-O-F’s design department used 

its mirror is fresh. They eschewed the obvious idea of 

lining one long wall with it, on the basis that any con- 

valescent who isn't feeling too well will be depressed 

rather than cheered by inescapable, continuous reflec- 

tions of his sallow face. So mirror was concentrated at 

either end of the room. In this way it also serves to re- 

flect daylight from the windows. The mirror has been 

effectively framed off in squares by bold bands of wood. 

This ties it in visually with the doors. These latter 

are glazed with clear Blue Ridge Doublex glass, re- 

placing customary solid doors and transoms. The glass ; 

allows light to enter the corridor outside, but guards the 4 

privacy of convalescents. When the full length door . 

panels are open, they serve further to break up the 

length of the room. Contrasting wall areas, partially 

papered with a rose vine design, partially solid color, 

are the final touch which defeats the corridor-like pro- 

portions of this space. Comfortable chairs and couches 

have been deftly arranged in inviting seating groups. 

WHEN TALL, GLAZED DOORS ARE LEFT OPEN, AS SHOWN HERE, THEY 

HELP TO COUNTERACT THE LONG NARROW EFFECT OF THIS CONVALESCENTS’ 

LOUNGE. NOTE ALSO THE CONTRAST BETWEEN WALL TREATMENTS, 

INCLUDING PAPER, MIRROR, PLAIN COLOR. 

Photographs by Harold E. Waltz 

LATTICE WORK FRAMES MIRROR SET CHECKERBOARD-WISE IN TWO 

PANELS, ONE AT EITHER END OF THE ROOM. THESE REFLECT LIGHT FROM 

THE WINDOWS, AS WELL AS CREATING AN IMPRESSION OF GREATER 

WIDTH THAN IS ACTUALLY PRESENT IN NARROW SPACE. 
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_ E AS A DAYTIME TRANSPORT, THE MODEL 39 HAS TWO BASIC SEATING 

> ARRANGEMENTS. ABOVE, THE MOST LUXURIOUS; RISING PARTITIONS CAN 

TURN THE TWO END GROUPS INTO PRIVATE COMPARTMENTS. 

USING THE NEW © Zgq 

MATERIALS ‘ 

SLIDING DOORS, ALREADY IN USE ON MILITARY 

CARGO PLANES, MAKE THE ENTRANCE. 

BEHIND THE MODEL, AND THE MAP, IS THE 

LUGGAGE COMPARTMENT. MAPS ARE 

INTERCHANGEABLE TO TRACE THE PLANE’S 

ACTUAL ROUTE. 
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THIS NEW FUSELAGE, SHOWN IN SECTION, AND A NEW TAIL ASSEMBLY, 

MAKES THE MODEL 39 OUT OF THE WINGS, MOTORS, LANDING GEAR AND i . ‘ 

CONTROLS OF THE PRESENT LIBERATOR BOMBER. 

USING THE NEW MATERIALS 

Tis department devoted its article in the March issue 

of INTERIORS to a discussion of the coming battle of 
materials. It was pointed out that the materials which 

we have had to do without during the war, the light 

metals, new alloys, plastics, wood products, glasses, etc. 

have also changed during the same period.’ The high 

test fires of war have condensed many months of normal 

research into a few months. Succeeding issues of IN- 

TERIORS will discuss these new materials singly and 

in detail, but in the meantime these pages will show 

how one great corporation is prepared to make use of 

several of these new materials: new aluminum alloys, 

polaroid glass, plastic mirror, etc. to be able to make 

the changeover from wartime to peacetime production 

as smoothly as possible. In no industry will this change- 

Over cause as much disruption as in aviation. In the 

Spring of 1941 the United States domestic airlines had a 
combined fleet of exactly 374 transport planes, and that 

is approximately one month's production at Willow Run 

today. 

Granted that air travel, and air freight will probably triple 

in the first year following hostilities, and that all airlines 

are eager to equip themselves completely with new, 

bigger, and beiter planes to cut down their overhead, 

MIRRORS IN THIS COMPACT WASHROOM. ARE the first plane manufacturer who can convert his pro- 
PLASTIC, NOT GLASS, TO SAVE WEIGHT duction lines from wartime bombers to civilian trans- 

ports, will have a tremendous advantage. 

The largest manufacturer of military aircraft in the world 

is the Consolidated Vultee Aircraft Corporation, design- 

ers and original manufacturers of the Consolidated Lib- 

erator bomber, which is doing so much to win the war. 

The Liberator is a purely military plane. It would be 

possible to put seats in it, nail up the bomb bay, and 

FULL SIZED MOCK UP OF THE PLANE’S INTERIOR SHOWING THE RECLINING 

CHAIRS, EQUIPPED WITH PILLOW RADIOS AND READING LIGHTS. 

CONTINUED ON PAGE 61 
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yo you want Degincle 

INFORMATION ON HOW TO 

USE PLASTICS? | eq 

I you do, the one sure Way to get it is to ask some
 

one who has had definite experience over a period of 

years in applying it to furniture a
nd architectural su

rfaces. 

Perhaps the best place 
of all to go wou

ld be to the people 

who originated that type of application. 
who developed 

the decorative grades that made it effective, and whose 

engineers work
ed out the means of attaching and apply- 

ing the material. 

In short go to the Formica Insulation Company. Since 

1927 we have been co-operating with leading restaurant 

and hotel equipment houses, interior decorators, archi- 

tects, in working out the use of the material 
in the world’s 

finest, hotels. ships, trains. 

So when you get pepped-up 
with the widely prevalent 

and rapidly growing idea that there is an enormous 
and 

important future for plastics in your field, and want 
deti- 

nitely to find out just how. and where, and why to use 

it—ask Formica. 
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DREYFUSS DRAWING OF THE RECLINING 

CHAIRS SHOWN IN THE PHOTOGRAPH 

ON PAGE 58. LIGHT LUGGAGE WILL FIT 

UNDERNEATH AND THERE IS A 

RADIO SPEAKER BUILT INTO THE 

HEAD REST. 

carry passengers, but that would be as uneconomical 

as shipping bananas in a battleship. 

Consolidated’s designers therefore have taken the Lib- 

erator bomber as it now flies, retained the highly effi- 

cient wing, the present motors and the tricycle landing 

gear (of which they are particularly proud) but they have 

designed an entirely new fuselage, broader and thicker 

than that of the original bomber, which will slow down 

the plane some 75 m.p.h., but vastly increase the pay 

load and can be pressurized so that the plane can cruise 

at 25,000 to 30,000 feet without the use of oxygen masks. 

The familiar twin tails of the Liberator were dropped for 

a much simpler, less resistant tail assembly. A civilian 

passenger plane will not need to dodge anti-aircraft 

fire or 400 m.p.h. Messerschmitts. 

At this point Consolidated-Vultee called on one of the 

best known industrial designers in the country, Henry 

Dreyfuss, to go to work on the interior. Mr. Dreyfuss’ 

work on the New York Central streamliners is well 

known. 

For this plane he has designed not one, but four different 

sitting and sleeping arrangements, any one of which 

can be substituted without structural changes to the 

original plane. 

The ship, now known as “Model 39,” has a commercial 

range, fully loaded, of 2,500 miles and a cruising speed 

of 240 miles an hour. 

As a daytime plane, Mr. Dreyfuss has worked out two 

seating arrangements: one, of fairly standardized pull- 

man seating, will fit in 48 passengers comfortably. The 

familiar DC-3 passenger plane holds 21. For longer, 
more expensive flights he has a more capacious ar- 

CONTINUED ON PAGE 85 

INTERIORS 

IN OUSTRTAL DEOTGN 
USING THE NEW MATERIALS 

LOWER BERTHS ON THE MODEL 39 ARE LONGER AND ROOMIER THAN THOSE 

ON A STANDARD PULLMAN. BY SIMPLY TWISTING THE FRAME OF THE 

POLAROID GLASS PORTHOLES, THE WINDOWS CAN BE DARKENED. 



“Interior of Velon” will be a feature of postwar for homes, offices, insti- 

tutions—as well as for trains, planes, buses, cars. 

It will mean an endless variety of colors—practical in even the most deli- 
cate shades — for upholstery and seating, for draperies, curtains, paneling, 
window screens, and for any kind of colorful trim. 

It will mean not only new beauty—but a new durability, too! For Velon, 
in every form, has a unique ability to “take it” day after day, year after 
year, and always look new. 

It can be wiped sparkling clean and dry in a few seconds, with water or 
with cleaning fluid. And Velon is highly resistant to fire, grease, acids, 

alkalies, solvents—is virtually indestructible. 

Keep your eye on Velon. It will be a key word in your basic English! 

P.S. For completely modern seats, make the cushioning Foamex. 

od 

iciiaeeiieena estone 
*TRADE MARK © PRONOUNCED VEL-LON 

INTERIORS 



PAUL A. LOBEL 

FORMICA INSULATION CO. 

BRUNSCHWIG & FILS, INC. 

INTERIORS 

MIRROR MAGIC IN TOLEDO 

In close harmony, manufacturer, re- 

tailer, designer and decorator worked 

together to present the “House of Mirror 

Magic” at Lasalle & Koch store in 

Toledo. Dorothy Draper, forsaking plas- 

ter, worked with Libbey-Owens-Ford 

color and plate glass, and a lavish hand 

to create six model rooms, each using 

mirrors to increase space, light and ease 

of maintenance. The children’s room, 

shown here, incorporates a full length 

mirror for the optimistic purpose of sug- 

gesting tidiness. The marked frame 

serves as a yardstick for charting the 

course of the young one’s growth. Yel- 

low is the predominating color in the 

room. ... 

TWIN FABRICS 

Identical, except for color, the fabrics 

chosen for one of Macy’s room themes 

helped brighten a wartime situation: 

that of two young girls doubling up in 

one bedroom. The photograph on the 

left shows the use of two fabrics from 

Brunschwig & Fils. One, a glazed cot. 

ton print with floral outline design on 

a pastel blue background, was chosen 

for the dressing table skirt and one of 
the pouffs . . . the same fabric in yellow 

for the twin pouff. This same print in 

pale pink is also used on the loveseat, 

in blue on the slipper chairs. The other 

fabric from this firm is a pink and white 

striped glazed chintz with yellow flowers, 

used for the draperies. .. . 

SILVER SCULPTURE 

Designer Paul A. Lobel has now opened 

his own shop at 165 West 4th Street, 

New York, for the manufacture and sale 

of sterling silver. As evident from the 

floating bittern, or whatever bird it is, 

shown here, the designs are individual 

and full of charm. The items include 

costume accessories, brooches, earrings, 

decorative buttons, bracelets and other 

pieces of silver sculpture. In addition 

to the silver, Mr. Lobel will carry on 

with his designs in wood, glass, leather 

and metals, exploiting the possibilities 

of combining these materials in various 

ways, applying them to interior design. 

LASTING LAMINATES 

The photograph of a modern office at 

the bottom of this page serves to illus- 

trate the possibilities of brightening of- 

fice space with the use of Bakelite lam- 

inated plastics. This office is in the 

NEW SREB 

Formica Insulation Company’s new En. 

gineering Offices where walls, doors, desk 

tops, bookcases, window stools, filing 

cabinets, and reference tables are all 

fabricated from colored Formica sheets 

or panels veneered to wood cores. All 
varieties of these Formica products are 

made with Bakelite laminating varnishes, 

and can, therefore, be washed easily 

with a damp cloth, will not burn readily 

and are resistant to chemicals. Tan and 

gray are the modest colors used for this 

room, but no matter what shades are 

selected, they will not fade, a fact which 

should delight designers. . . . 

IMPROVED LIGHTING 

If all the facts are not known about 

Colovolt cold cathode lighting, a little 

booklet put out by the General Lu- 

minescent Corp. will reveal them at a 

glance. Important to know in this field 

a i 

A. SIMKINS 

are such facts as: the Colovolt lamp is 

93” long and 25mm. in diameter; it 

comes in three standard colors, white, 

soft white and daylight; special dec- 

orative shapes or types of these lamps 

will be made available later on; Colo- 

volt lamps start instantaneously, there is 

no flickering; they have a low surface 

brightness (glare); they are guaranteed 

for one year of service; should give 8000 

hours of use. . . . A letter on your 

business stationery will bring you a copy 

of this booklet. Address Mr. R. L. Sulli- 

van, General Luminescent Corp, 638 S. 

Federal St., Chicago 5, Ill... . 

BY CANDLELIGHT 

Wall sconces of composition material 

owe their popularity not only to the 

decorative or giddy effect they produce, 

but to the fact that they may be painted 

or finished with such flexibility. A. Sim- 

CONTINUED ON PAGE 64 
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The Newton Whatnot 

A NAHON REPRODUCTION of 

an extremely interesting five shelf 

antique mahogany whatnot, Circa 

1800. Width 24”; height 64”. 

Dh, Piakan “enpume. 

435 EAST 56th STREET 

NEW YORK, N. Y. 

INNS W/ Si18) ab 
CONTINUED FROM PAGE 63 

kins & Co. offers another design in the lyre shaped candle 
sconce illustrated here. This number measures 19” x 12” 

overall. ... 

James PENDLETON has sent out very attractive announce- 

ments to the effect that his new decorating shop is now 
open on the second floor of 57 East 57th Street, New York. 
Featured there is a collection of French and English an- 
tique furniture and accessories, assembled with the usual 

Pendleton discriminating touch... . 

A New Source ror Furniture! Freeman Furniture 
Company has opened at 300 East 64th Street, dealing in 
fine antiques and reproductions, also art objects. Mr. 
S. M. Freeman, owner, was formerly with Bristol Co... . 

Mr. Dan Cooper, decorator, designer and fabric man, has 

decided to brush off the commercial dust of the Fifties 
and Madison Avenue and move into the Packard and 
baby belt. To this end he has bought, at a reported $37,- 
500, a palatial five story house at 21 East 70th Street. 
Former owners were The Catholic Charities of the Arch- 
diocese of New York, Inc., who probably never held a 
barbecue on the premises, a pleasure which Mr. Cooper 
looks forward to gloatingly. The lower two floors will 
be devoted to offices and will be a natural for impressing 
customers with how good Cooper wares look in the right 
setting. Above that Mr. Cooper will live and entertain, 
and keep cool in the penthouse. . . . 

A New Memser Has Been Appep to the firm of Morris 

Ketchum, Jr. and Francis X. Gina, architects. J. Stanley 

Sharp is now associated and the firm known as Ketchum, 
Gina & Sharp.... 

THREE PHOTOGRAPHS appearing in Part I of our Hotel 

Modernization Series, April issue, were supplied through 
the courtesy of the Hotel Bulletin. They were: Statler 
Hotel, page 34; Robert Treat, and Hotel Emerson on 
page 38. In this issue we also show, through courtesy of 
the Hotel Bulletin, photographs of the Washington, D. C. 
Statler on pages 51 and 52; views of the Admiral Semmes 
Hotel; Pierre; Cleveland Statler; and cook at the Hotel 

Pennsylvania appearing on pages 51 and 52.... 

LAVERNE ORIGINALS pride themselves on the speed of de- 
livery for special order papers, and have achieved the 
fine record of supplying special colorings, from swatches, 
within a week of receiving the order. The manufacturer, 
in New York, is distributing directly throughout the 
country. In case of confusion over the mention last month 
of local distribution, we add that A. H. Jacobs Co. is the 

exclusive representative for Laverne Originals in New 
| York City only.... 
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OVELY TO LOOK AT, gratifying to sell and own, WOODARD 
Wrought Iron Furniture for Homes and Gardens has been off the 
market for two years in favor of parts for war planes, tanks, trucks, 

amphibians, etc. But you may expect us back at the earliest opportunity. 

oodard sons 
OWOSSO, MICHIGAN 

Of all our many decorative fabrics, the “Dahlia” 

consistently holds its own in appeal and in popularity. 
And the reason! The dahlia itself is a bold and 

decorative flower. Here, in a beautiful cluster faith- 

fully reproduced, it is the motif for an appealing and 

attractive design. With a range of colors covering six 

combinations, and a long-lasting quality making it 
suitable for a variety of purposes, the “Dahlia” solves 
many a decorative problem. 

May we send you some 

samples? This fabric is 

30 inches wide, and the 

retail price is $3 a yard. 

VDE. Diament & Ce 
ESTABLISHED 1885 

34 E. 53rd ST., NEW YORK 22, N. Y. STRAFFORD, PA 

1515 WALNUT STREET, PHILADELPHIA 2, PA. 

449 SO. LA CIENEGA BLVD., LOS ANGELES 36, CALIF. 

HAND BLOCK MACHINE AND SCENIC WALLPAPERS 

MAY 1944 



| FAMOUS AMERICAN HOTELS 
CONTINUED FROM PAGE 40 

the tracks of the New York Central. 
On these pages we present views of a few fine hotels 

which have greatly affected the American way of life. 
It is a most inadequate selection, but it would take two 
magazines thicker than this one to do justice to the sub- (friedman 
ject. At all events we call your attention to: 

BROTHERS + DECORATIVE ARTS, INC. 
THE ST. NICHOLAS HOTEL 

At 515 Broadway, New York City, as it appeared in 1855. 
The Astor House, where the Woolworth Building now 
stands, was still New York’s most fashionable hotel in 

1850, but the St. Nicholas was not only three times the 
size, but one of the first places to use the designation 

“hotel.” As our lithograph shows, this section of Broad- 

way was a popular shopping district. But the fashionable 
district had already moved north to Madison Square, and 
the St. Nicholas, named for New Amsterdam’s patron 

saint, though it remained a highly profitable commercial 
hotel for years, was soon outdistanced by the famous Fifth 

Avenue Hotel and the Hoffman House. 

THE FIFTH AVENUE HOTEL 

It stood on the corner of 23rd St. and Broadway, facing 
Madison Square. Started in 1856, it opened to the pub- 
lic in 1859 and was the first hotel in America to install 

a passenger elevator, but the Fifth Avenue had far grater 
distinction. The bar on the lower left corner quickly 
became known as the Amen Corner, for this was the very 
unofficial headquarters of the Republican Party. At the 
table, presided over by Boss Platt and his cronies, the 
United States was indirectly governed until Boss Platt 
made the mistake of picking Teddy Roosevelt as a run- 

ning mate for McKinley. There have only been five 
Generals of the Armies in our history. Two of those five. 

ew ow The largest selection in the ex-President Grant and W. T. Sherman could be found 

United States of fine decorative Mir- almost daily in the Fifth Avenue bar, drinking their own 
ih Pog Pisce tiga i specially distilled brands of rye whiskey, on which they 

uncomplainingly paid corkage charges. tive Accessories, © ow 

HOFFMAN HOUSE 

Two blocks north of the Fifth Avenue Hotel, and on the 
By Special Appointment of 

WILLIAMSBURG RESTORATION, INC. <. = ie oa & 

’ RESTORATION oe al E wi. 
MIRROR REPRODUCTIONS 

used in the RESTORED BUILDINGS OF COLONIAL 

WILLIAMSBURG, INC. 

(Friedman = 

Wi 

BROTHERS ® DECORATIVE ARTS, INC. , eo “ 

MANUFACTURERS TO THE TRADE FOR 41 YEARS —s 
305 EAST A7th STREET, NEW YORK ROTUNDA OF THE JEFFERSON HOTEL, RICHMOND, VA., WITH 

JEFFERSON, EMPLOYED IN THE MIDDLE, HAS BEEN A 
HEADQUARTERS FOR VIRGINIA POLITICIANS FOR GENERATIONS. 
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Raymond Anthony Court 

Authority on Interior Architecture 
and Design, now in charge of the 

Rehabilitation and Modernization 

Program at Chicago's Stevens Hotel 

‘decorative value and of great importance is 
the freedom from priority problems:’ 

Says Mr. Court, “In Photomufa d est 

cially in natural color, I have found a medium 

of decoration which permits my imagination 

the widest latitude imaginable. In one move 

it combines atmosphere, human interest and 

Say we, “Here at K & F you will find Photo- 

mural headquarters for technical skill, 

mechanical facilities and seasoned experience. 
FREE Wutative ond technical date in Acquaint yourself of the power of this new 

handsome Brochure...Write today medium today.’ 

KAUFMANN & FABRY COMPANY e« 425 S. Wabash Avenue e Chicago 5, Illinois 

re etf — Domestic and Imported Decorative Fabrics 

| Hand Blocked Linens and Chintzes 
Damasks, Brocatelles, Tapestries, Brocades 

Solo Tones in Plain and Texture Rayons and Cottons 
Document, Old England, Cockade Prints; Casement Cloth 

qreefi fabrics inc. 49 E. 53rd St., New York 22, N. Y. 

+ hte IS WMI IZ ERS 

BOSTON CHICAGO LOS ANGELES PHILADELPHIA 
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WORTHY OF AMERICA’S 
FIGHTING SHIPS 

FIREPROOF NAUGAHYDE 
In the Ready Room on an Aircraft Carrier, in most rooms on our 

Navy’s ships where furniture is used you find fireproofed uphol- 

stery. The Navy Bureau of Ships’ specification for fireproofed seat 

upholstery is fulfilled by the quality of our Fireproof Naugahyde. 

Years before Pearl Harbor our Research and Development 

Departments had already evaluated the plastics and synthetic 

resins which could be used to improve rubber coated fabrics. 

Because of this preliminary work we were able to almost immedi- 

ately convert from rubber to plastic Naugahyde for upholstery in 

tanks, trucks, buses, airplanes, ships and other mobile equipment. 

Today new types of coatings developed during the war are being 

applied to all kinds of fabrics—cotton, rayon, nylon, fiber glass— 

to provide the many specialized coverings for the war in general. 

These war developments and more now being perfected in I & P 

our laboratory are important to you, as a user of Naugahyde. 

Out of war, will come a better Naugahyde, better made than 

ever, to serve you in meeting the needs of an America at peace. 

U.S. NAUGAHYDE 
*Reg. U. S. Pat. Off. UPHOLSTERY 

Serving Through Science 

United States Rubber Company 
1230 Sixth Avenue + Rockefeller Center * New York 20, N.Y. 

SALOON-BAR OF THE FIFTH WARD MUSEUM HOTEL, NEW YORK, IN 

1860. REVOLUTIONARY RELICS AND GREEK REVIVAL BAR MADE 

IT A FAVORITE HANGOUT OF SONS OF TAMMANY. 

same side of the street, the brownstone Hoffman House 

became for Tammany and Democratic politicians what 
the Fifth Avenue was for Republicans. Customers of one 
never entered the other. Originally a quiet residential 
hotel patronized by German-Americans, the place did not 
gain national fame until it was bought by Edward S. 
Stokes, who had previously served four years in Sing Sing 
for the murder of Col. Jim Fisk. Ed Stokes swore that 
he’d make the Hoffman House bar the finest in America. 
He paid $10,000 for Bouguereau’s 12 ft. by 8 ft. “Nymphs 
and Satyr” which quickly became the most famous bar- 
room nude in America, paneled the place in Honduras 

mahogany, imported eight tremendous chandeliers from 
Prague, and hired a bus boy named Oscar Tschirky, now 
world famous as Oscar of the Waldorf. It was at the 

Hoffman House that one Joe Rickey, Southern lobbyist, 
had a mixture of lime juice, gin and seltzer named after 
him that you and I know as the gin rickey. 

PARKER HOUSE 

Eighty-eight years ago, at the corner of Tremont and 

School Sts., Harvey Parker and his brother opened a 
seven-story yellow brick hotel, in the French Renaissance 

style. They employed colored waiters, a rarity in Boston, 
and a very fine chef, and the hotel became an immediate 
success for two reasons. Down on the next corner was 

the Old Corner Bookstore an 18th Century building where 

the Boston literati: Longfellow, Bronson Alcott, Thoreau. 

and Holmes met weekly for what Emerson, a fellow mem- 

ber, used to call the Mutual Admiration Society. After- 
wards they always adjourned to the Parker House for 
supper. to enjoy some of the hot buttered Parker House 
rolls, better known to many Americans than Henry 
Thoreau himself. The present Parker House, on the same 
site, serves over 1,000 of them daily. 

UNITED STATES HOTEL 

Indians knew of the curative springs at Saratoga. N. Y., 

before the coming of the white man, but it was not until 

the late 1840’s that Saratoga became fashionable. The 

period happened to coincide with the first great wave of 
hotel building, and the United States Hotel, still in active 

operation. is a perfect example of the period. It is 

notable for its block-long verandah and two-story cast 
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mirror” No. 197A. 29” x 49” 

No. 178A. 36” Diameter 

ALWAYS IN STOCK — a large and distinguished selection of 

VENETIAN, REGENCY ano COLONIAL 

No. 187. 28” x 4414” 

No. 195. 32” x51” 

COME TO US FOR SPECIALLY 

DESIGNED MIRRORED FURNITURE, 

SCREENS, DRESSING TABLES, 

VANITIES, NIGHT TABLES, COFFEE 

TABLES. WE ARE CREATIVE 

DESIGNERS OF MIRRORED ROOMS. 

GLASS and MIRROR 
COMPANY 

317-19 EAST 64th STREET 
NEW YORK, N. Y. REgent 4-1560-1561 

SELECT the furniture for your next 

office decorating job in our showrooms. 

Here you will find a most complete and 

diversified showing of office desks, chairs, 

tables, cabinets. Besides, we are accus- 

tomed to handling decorator’s require- 

ments and have the experience and 

knowledge which should prove helpful. 

| 385 MADISON AVE. (Phone: 

| 

TO DECORATORS emo 

Mace lowler 
Incorporated 

PLaza 3-7000) NEW YORK 17, N. Y. 

i 
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presents 

TRAILING TRUMPET VINE 

A new chintz 

BRUNSCHWIG & FILS 
509 Madison Avenue, New York ¥ 

Philadelphia Boston Chicago Los Angeles 
4 . 

WN 
70 

THE OPULENCE OF THE OLD WALDORF-ASTORIA AT 5TH 

AVENUE AND 34TH STREET IS WELL SHOWN IN THIS 1900 VIEW 

OF THE TURKISH PARLOR. 

iron colonnade, equipped with at least 200 rocking chairs, 
for its dining room, big as an armory, and most of all for 
its interior courtyard, as shown in the photograph on 

page 40. On either side of this romantic tree shaded 

garden, are what the hotel calls “cottages,” actually two 
bedroom and parlor apartments. During the month of 
August, the’ racing season, these “cottages” are roaring 
full ‘of politicians, socialites, bookies, horse traders, and 
ther questionable characters. For the other eleven months 

| of the year they remain shuttered in spooky silence. 

PALMER HOUSE : 

Meat to eat, and the-railroads to carry it have-made Chi- 

cago our second city. In September, 1871, Potter Palmer. 

social arbiter of Chicago, opened his big hotel; thirteen 

days later it burnt down in the famous fire. Rebuilt a 

year later it quickly became the focal point for all the 

most powerful meat packers and railroad tycoons. Some 
hotels are famous for their ballrooms, or their bars, or 

their lobbies, but the old Palmer House was different. It 
was famous for its barbershop, which quickly became a 

national institution, like the Hoffman House bar. There 

were 20 barbers always on duty, a Gothic fountain in the 
center of the room burbled hot and cold water constantly, 

but the floor was the most exciting part. It was of black 
and white marble, and in the center of each black square 
was set-a solid silver dollar. In later years bars all over 
the world copied the idea, but the Palmer House was the 
originator. As the Hoffman House bar was the original 

home of the gin rickey, the Palmer House barbershop was 
the original home of the hot towel. 

MAXWELL HOUSE 

Outside of Tennesee, the Maxwell House is best known 

for the brand of coffee named in its honor, but Nashville’s 

Maxwell House is one of the most historic hotels in 

America. The cornerstone was laid in 1860 by a Col. 

John Overton, but the Civil War broke out and Nashville 
| was occupied by Federal troops before the building was 

| completed. During the war it was renamed Zollicoffer 
| Barracks, and Confederate prisoners were confined on the 

_ fourth floor, where their names may still be read. 
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TWO GENERATIONS OF DECORATORS 
HAVE RECOGNIZED OUR 

Two generations of decorators have learned 

that with us, Quality is not just a word to 

play with but a day-by-day achievement. 

Schmieg & Kotzian 
Designers and Cabinet Mak C9750 527 bast 72nd. Street, New YWoyhe 

_VANLEIGH FURNITURE COMPANY 
tS WEST 40TH STREET ° NEW YORK CITY 

7 /* 
# al 3 
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AVIGNON 

TRADITIONALLY PERFECT IN 

DETAILS. FINISHED IN THE 

PALEST BLONDES TO 

MELLOWED SEPIAS. 

LE BRUN 

THE ALBANo [OMPANY.Inc. 
SHOWROOMS 

309 East 46th Street 

New York 17, N. Y. 

The Maxwell House was finally opened in 1869, with a 
famous supper that has been made the title of a current 

best selling novel. The hotel became a symbol of the 
Reconstruction South. Suite No. 10 became known as the 
Presidential Suite. the temporary home of half a dozen 
Presidents, (all Republican). Little Andrew Johnson. 

the ex-tailor, and Lincoln’s successor, who was nearly 
impeached, used Room No. 5 for years as his political 
headquarters. But in another part of the hotel the notori- 
ous Ku-Klux Klan was founded by the reconstructed in 
1869, and the highly respectable United Daughters of 

the Confederacy was established there in 1894. The present 
management has been attempting elaborate restoration of 

the Maxwell House for some years, but just like Col. 
Overton, the founder, it has been plagued by wartime 

shortages. 

MISSION INN 

In 1876 Riverside, Calif., was a little desert village, 70 
miles from Los Angeles, only to be reached by stage 
coach. One Christopher Columbus Miller, civil war vet- 
eran and engineer had been invited there to help lay out 
the town and he brought his wife and son, Frank A. Mil- 
ler, with him. Hotels were scarce in California and the 
Millers built a rectangular building of adobe with a 
double wooden balcony running round it, and opened for 
business under the name of Glenwood Cottage. That origi- 

nal adobe building is still standing, but you ought to see it 

now. The small building became a very small part of the 
Mission Inn, one of the most amazing hotels in America, 

which covers three acres of ground, has innumerable 

courtyards and patios, and boasts a Franciscan chapel 
(unconsecrated), a Hawaiian bar, a Spanish art gallery, 
swimming pool, golf course, St. Cecilia room, and a world 
famous collection of bells. It is almost entirely built of 
reinforced concrete. The success of the Mission Inn is 
entirely due to the late Frank A. Miller, a white haired, 
extremely shrewd publican who looked not unlike his 
fellow Californian, David Belasco, and shared the latter’s 
combination of business acumen and theatricality. Henry 
Huntington, the railroad tycoon, was one of his best 

friends, and railroadless Riverside was soon an express 
stop for the Union Pacific, Southern Pacific and Sante Fé. 
He was one of the earliest plumpers for good roads, and 
saw to it that the all concrete Highway 60 ran right past 

the Mission Inn. 

The religious atmosphere was highly developed at Mission 
Inn. Beside the Franciscan chapel, there was a St. Cecilia 
chapel, and a Garden of the Bells. Frank Miller didn’t 
wear a clerical collar like David Belasco but he did pad 
around the premises in a brown woolen dressing gown 
very much like a Franciscan habit. At nearby Mt. 
Roubidoux he inaugurated the dawn Easter Morning serv- 
ices that have been copied all over the United States. 
Teddy Roosevelt came out to Mission Inn to transplant 
one of the two original California navel oranges. Zona 
Gale wrote a book about the inn, and Carrie Jacobs Bond. 
still a welcome guest. wrote the “End of a Perfect Day” 
there. On Page 40. we illustrate the Presidential suite. 
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OUR “ANTIQUENESS” OF CARVING 
ON GLASS ... beauty without end! Z 
Alas—you will NEVER believe it possi- You owe it to yourself and your clients 

1 ble on glass unless you SEE IT! This to see this EXHIBITION at the earliest 
is our original method of antiquing that moment. 

j is truly UNIQUE . . . EXQUISITELY 
BEAUTIFUL! A myriad of period and * 
provincial designs. FOR DELIVERY NO W! 

: HARRITON ’ 

: CARVED GLASS 
404 East 49th Street | 

; New York 17, N. Y. 

| PERMANENT oe 

) EXHIBITION | 
2 Coffee and Cocktail Tables 
’ Mirrors 
t Pictures 

Daily, 10 to 4— 
Mon., through Fri. 

. Awarded 

r $3 por 

; i Silver 
: i ) Medals l a 

' | PARIS EXHIBITION 1937 SPECIFIED BY LEADING DECORATORS 
| " ; ' , a 

d 43 

| 
; Wm. H. Jackson COMPANY 
' ‘ CGoerything for the Senplace” 
n 52 East 57th Street © New York 
a Ccblisked 1827. 

1 
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Jolus P. Maguire 
& Company 

Incorporated 

Factors 
370 FOURTH AVENUE 

NEW YORK, 10, 

NEW YORK 

Check Credits 

Cash Sales 

CORRESPONDENCE INVITED 

RESTAURANT DESIGN PAYS OFF 
CONTINUED FROM PAGE 47 

room, presents an indication of what can be done on 

more contemporary lines. 

The original dining room in the Ambassador East Hotel, 
which was done by this office some years ago, was a 
Georgian room done in yellow, white and green, with 
the conventional chandelier and wall bracket lighting. 
Until the remodeling it did an indifferent business, pretty 
well confined to the residents of the hotel. In remodeling, 

booths and a bar were added, the musician’s gallery, win- 
dows, etc. closed up, and the balance of the changes were 
accomplished by a careful use of color and lighting. 
The original dining room in the Hotel Pierre was a 

rather elaborate Italian Renaissance affair with free 
standing columns and vaulting. This was completely 

stripped and the new room worked out in a free version 
of Wren’s interiors. Again the emphasis was placed on 
comfort, color, and lighting. | 

The restaurant located in the Dearborn Station, Chicago, 

was one of the earliest operated by Fred Harvey. The 
area was completely remodeled and as is evident no at- 
tempt was made to recall any particular style, the only 
request from the owner being that Fort Dearborn be 
the motif in the murals by Edgar Miller. This restaurant 
has done, as have both the Pump Room and the Cotillion 
Room, a very satisfactory business, the greatest increase 

being in people other than transients. 
With the extensive hotel postwar programs being worked 
out at the present time, it would be a pity to fall back on 

the styles of the past when such an opportunity is pre- 
sented for a touch of imagination. The general field of 

architecture has gone through exactly the same cycle, and 

the recent trend to a more humanistic and indigenous 

point of view will inevitably be felt in this field also. 

HOTEL AND DESIGNER 
CONTINUED FROM PAGE 50 

fabrics and floor coverings and the rest, just for his job. 
The way we work it, these special things are his alone, our 

manufacturers do not subsequently release them to the 
world at large. , 
Since the hotel man feels he and his clan have been let 
down by designers in the past, we make it a point not to 
let it happen here. We simply don’t make promises we 
can’t live up to. If things are going to be tough (bad 
deliveries or bad materials or bad workmanship) ‘we let 
him know that dark days are ahead but that everything’s 
going to work out. 

BUSINESS BEFORE PLEASURE 

Aside from the intangible reasons why hotel men should 
use designers, the psychological effects of style and per- 
sonality on his trade, there are good cash reasons. If he 

understands these from the word go, he’ll come along with 
you in a happier frame of mind. After all. he is a busi- 
ness man. so we talk his language. We know and he knows 

that he’s perfectly able to go direct to wholesalers and buy 
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‘ Maker and Im; 

... French Bedroom Furnituré 

i } yy * A, 4 _ a Cu .™ KR os Wheeborant 
Manufacturers of Fine Mirrors and Furniture 

' a 208 East 52nd Street New York City 
: & : Representatives 

p Ps Harold W. Herlihy, 816 So. Figueroa St., Los Angeles, Cal. 
: vi E. Virginia Kemper, Merchandise Mart, Chicago, Ill. 

ie rn — : 
1 a | 

7 | A—Sheffield Wine Coolers 

; “4 | MD 0060+. $175.00 Pr. 

1 F ah B—E. P. Victorian Kettle 

5 8 A FEW OF THE $100.00 
23 —E. P. Victorian Vegetable 
° RECENT C—E. P 

ae iii WS kkcae sway $135.00 Pr. 

4 D—Three Bottle Sheffield Tan- 
From England : “ talus Set Ci 1800..... $125.00 
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E MAKERS OF AMERICA S FINEST FURNITURE 

& FOR OVER SEVENTY YEARS 

= Wholesale Displays 

E NEW YORK: 200 MADISON AVE. 

, :. CHICAGO: MERCHANDISE MART | ANGLO-PERSIAN 
a a” GRAND RAPIDS: FACTORY MERCANTILE co 

ee en ee | 255 FIFTH AVE., NEW YORK 16, N. Y. 
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whatever he needs. But does he know that he can’t get 
anything like the cash discounts we can, and entirely 
legitimately, because of the volume of our business? 
The hotel manager who commissions us to do a job for 
him knows exactly how we work, that is with all costs 
exposed and a fee or cost-plus arrangement added which 
we arrive at depending on the size and sort of job he 

gives us. 

We can’t prove in cold figures how much hotel revenues 

are boosted by good design, but hotel managers tell us our 
work has yielded them substantial increases which have 
helped when the ceiling price regime rode in. A still more 
concrete proof of our worth is that since October of 1940, 
all our hotel clients have given us at least one repeat 

order. 

DOING THE JOB 

Our contract work goes forward according to a tried pat- 
tern. We avoid swamping our client with too many ideas. 
They confuse him and make his part harder. For each 
300 rooms to be rehabilitated, we give him no more than 
10 schemes, but these are, of course, flexible. We develop 

them after serious pencil work, figuring in the revenue 
each room must earn to be a success. In giant hotels we 
subdivide our thinking according to prices: budget, 

medium and de luxe. The basic schemes are then installed 
where they fit and repeated over and over on various 
floors. This simplifies both housekeeping and re-ordering. 

DESIGNER AND HOUSEKEEPER 

The designer who does hotel work has to gain the con- 
fidence not only of the manager and the whole board of 
directors, but also of the housekeeping and maintenance 
staffs. The method is the same in both cases—let them 
know what you’re about and that you're working for 

them. 

We have found that it isn’t sound practice to use the 
hotel’s work rooms for big re-do programs. Too expensive. 
They’re set up for upkeep and that’s what they’re best at. 
Naturally we work with them when it’s economically 
feasible, but whether we do or not, we make it clear that 

we're not competing with them. 
We discuss their problems and show them how we're 
lightening their load, making cleaning and repairing 

easier rather than harder. When we install or move fur- 
niture, every single piece is stickered with the number of 
the room where it belongs. Then we make a chart for the 
housekeeper so that she can keep everything where it 
should be. This is like 20 grains of aspirin for the head- 
ache of taking inventory. 

The housekeeper finds, too, that our jobs pep up the 
morale of her personnel. They make them sort of proud 
and keep them cheerful. 

PSYCHOLOGY 

We have spoken almost entirely of the practical end of 
hotel work. This is because it is so important, so much 
more important than in most design work. But that doesn’t 

mean that we are not deeply concerned with the psycho- 
logical aspects. As we go along we learn everything there 
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AN OUTSTANDING SOURCE FOR FINE FURNITUR, 

OUR FINE UPHOLSTERED FURNITURE IS 

AVAILABLE WITH SPRING CONSTRUCTION 

EVERY PIECE 
c4 MASTERPIECE ‘ul 

FACTORY: 336 EAST 28th STREET, NEW YORK | HERITAGE FURNITURE, INC., HIGH POINT, N.C. h 

SHOWROOM: 216 EAST 45th STREET, NEW YORK 
7 ae a ios Am. = wa vt y= ms) FS eS ONIN 

Craftsm anship 

The real value in upholstered furniture is beneath the 

colorful and decorative fabric coverings. We have 

designers and manufacturers of custom made furniture. 

Look through our catalogue and make your selection. 

Chetun Sncorpora ted 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.), New York 16, N. Y. 
This Furniture is the Best that Man Can Make or Money Can Buy 

long been noted for our superior craftsmanship as 
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The Governor's Palace , 

Katzenbach and Warren, Inc. 

Sole Licensed Manufacturers of Williamsburg Restoration 

APPROVED COMMEMORATIVE PAPER HANGINGS 

BOSTON 15 NEW YORK 22 CHICAGO 54 

is to know about the kind of people who are going to 

patronize our restaurants, live in our rooms. We have the 
subtle task of fitting our ways to theirs without sacrificing 
our individual quality. We must combine effective show- 
manship (which is salesmanship in this business) with 
sound and workable design. We must use space cannily 
without losing sight of the importance of exciting first 

impressions. We must make each guest feel a little grander. 
a little more special than he habitually does, but we must 
not overawe him. Which is why hotel work is challenging 

and rewarding. 

THREE MEALS DAILY 
CONTINUED FROM PAGE 41 

board. This is a really modern idea. Time was when a 
hotel felt it had to have a high-ceilinged, tomb-like formal 
dining room with sweeping brocade draperies and glitter- 
ing chandeliers for prestige. But the public, living in a 

period of constant speed-up, has discovered that it can 
live very happily without these monuments to the age of 

Diamond Jim Brady. 

To be a success today the formal dining room must be 
smart, attractive, both dignified and lush. Obviously it 
will fall down if the service is not the very best which can 
be achieved and the food and any entertainment offered 
on the same plane. 
Ideally the formal dining room, to be equally successful 
at noon and dinnertime, should have a color scheme which 
could be completely changed between four and six every 
afternoon. Green and yellow for lunch, say, and magenta 
and pale blue as the sun sets. The possibilities of realiz- 
ing this idea have never been studied thoroughly. It 
sounds like magic, but with developments in lighting, 
paint and treatments for fabrics, it’s far from being 
beyond the bounds of possibility. 
For years the dining room has been rectangular, as a 
matter of practical Jayout in a traditional shaped building. 
In a new building, or where a floor is to be totally reno- 
vated, new and exciting room shapes might be installed. 
Particularly on a terrace a circular or semi-circular room 
would be feasible. 

The coffee shop flourishes on the understanding that it is 
quick, efficient and spotless. Symbols of the coffee shop 
have become the rubber floor, formica table tops, leather 
or leatherette covered chairs and cove lights. The public 
not only accepts these trade marks, but likes them. Some 
of the most popular coffee shops have the cooking area 
visible through a glass partition. Still others have the 

more ambitious portions of meal preparation done in the 
kitchen, while the short order cookery is exposed to the 
public gaze. 

Designers are naturally interested in speeding up service 
still further in the coffee shop and we are studying ways 
to accomplish this. The endless moving belt and the poten- 

tialities of service islands fed from a kitchen below have 
never been fully developed. The best use for the endless 
belt would seem to be if it is concealed from the guests 
under the counter. 
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No. 1705 — ROMANTIC BAROQUE 
These decorative composition plaques reflect 
the smart design and execution for which all 
SIMCRAFT accessories are known. 

WALL SHELVES CANDLE SCONCES 

t PLANT POCKETS PLAQUES 

SHADOW Boxes NICHES 
ef CoNSOLE TABLES 

_ A. SIMKINS & CO. 
455 W.45thSTREET NEW YORK 19,N. Y. 
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§ A PAIR OF CHINESE LOWESTOFT LAMPS 

TO THE TRADE ONLY 

Att Wet 
; IMPORTERS 

863 Third Avenue. New York City Wickersham 2-7630 

If you are planning to furnish a fine hotel 
when this war is over, you'll do well to 
consider Mason Art Upholstered Furniture. 

Mason Art, Inc. 
designers and manufacturers of upholstered furniture 

45-51 West 21st Street. New York. N. Y. 
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NOT AGE ALONE 
Every piece of China and Glass from our 
stock must possess some characteristic of 
beauty and distinction. Antiquity without 
any other qualifying factor does not en- 
title any item to our attention. 

NEW ENGLISH SHIPMENTS WILL 
BE ON DISPLAY AT OUR SHOW- 
ROOM DURING PRE.SEASON MAR. 
KET WEEK, JUNE 19th TO 23rd. 

Members of the 
ART & ANTIQUE DEALERS’ LEAGUE OF AMERICA 

MOTTAHEDEH & SONS 
225 Fifth Ave. New York 10, N. Y. 



18th Century Style Breakfront, Tortoise Shell Finish 

S. M, FREEMAN 

announces the 

formation 

| of 

FREEMAN 
FURNITURE COMPANY 

Specia [;. in g 

in 

FINE REPRODUCTIONS 

ANTIQUES 

ART OBJECTS 

Showrooms 

| 300 EAST 64th STREET 

NEW YORK 

A sharp distinction should be made between the coffee 

shop and the cafeteria. This must be embodied in the basic 
design. Linen, flowers, china and the waitresses’ costumes 
help to gain the desired effect and all fall within the 
province of the designer. 

If management finds itself serving a non-business minded 
public which doesn’t cotton to the accepted coffee shop 
pattern, it may either formalize the coffee shop or make 
the dining room less formal. Either room would need to 
have a carpeted floor, soft lights and table cloths. A 
small orchestra helps a lot, too. 

The lunch counter can and should be made very attractive. 
The seats should have backs. The counter should be the 
right height, equipped with a shelf for purses or parcels. 
But when all is said and done, the greatest asset of such a 
room is a good color scheme. 

THE STEVENS IS MUSTERED OUT 
CONTINUED FROM PAGE 42 

From a hotel’s standpoint, there isn’t a great deal of dif- 
ference between pre-war and war-time rehabilitation and 
interior redecoration. Although every effort is made to 
modernize all antiquated conditions just as in normal 
times, allowances must be made for materials which are 
unobtainable. The object is always to keep all parts of 
the hotel as up-to-date as possible so that at no time in 
the future will the rehabilitation department be overcome 
by an extraordinary amount of modernization work 
which must be done at once. Inasmuch as the Stevens is 
the largest hotel in the world, this job of periodical re- 
decoration and rehabilitation is a constant one and a 
large staff is maintained for this purpose. This same de- 
partment supervises the maintenance program for the 

hotel and this work takes on a significant aspect during 
war-time inasmuch as unusual care must be given all 
equipment and furnishings to prolong their usefulness to 
the fullest extent. 

When setting aside a budget for the rehabilitation de- 

partment, those who handle the financial affairs of the 
hotel must consult those who have a practical knowledge 
of the actual expense which will be involved. Mr. Court 
is called upon for estimates of work to be done and its 
cost as well as maintenance expenditures. He has found 
that upkeep and replacement costs are greater now than 
in normal times. Ordinarily, a hotel will find its house 
count dropping off for week-ends, but in these unusual 
days the number of guests increases to a great extent over 
Saturday and Sunday. This is largely due to the many 

service men on leaves and week-end passes as well as the 
recurrent conventions which are called to solve problems 
arising from the war. Thus the hotel is filled to capacity 

365 days a year and the wear and tear exceeds any it has 

ever known before. 

Among Mr. Court’s recent work in evidence to the public. 
is the luxurious new Boulevard Room. The room is one 
of the “theater-restaurant type” with tables on five levels 

rising from the dance floor which extends along the 
Michigan Avenue frontage. The entrance is through three 
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EAGLE-OTTAWA 

LEATHER CO. 

Grand Haven 

Michigan 

"Founded 1865” 

Under Conservation Order M-273, 

the use of 

UPHOLSTERY LEATHER 
is permitted 

“For Repair and Maintenance of 

Transportation Equipment and 

Office and Commercial Furniture” 

SALES OFFICES: 

New York City: 470 Fourth Ave. Chicago: 720 N. Michigan Blvd. 

| Hobe Erwin Editions 
in Wallpapers 

Shell Spray: A colorful design with the 
exotic charm of an undersea garden 

Cincinnati: 626 Broadway Rochester, N. Y.: 82 St. Paul St. Jones and Erwin. Inc. 

Boston: 112 Beach St. Los Angeles, Cal.: 909 S. Hill : bs d N York. N.Y 

St. Louis: 1602 Locust St. High Point, N. C.: 300 S. Main St. | 15 East 57t0 Street ew Tork, N. x. | 
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Handsome Accessories 

of 
Rare Distinction 

The graceful items shown are selected at random 
from our extensive line, recognized as an 

invaluable source by all leading decorators. 

Decoratiue Plastics, Juc. 

AION. fMRI TER A EE NE MI Sc 2 

111 EAST 12th STREET NEW YORK 3, N. Y. 

to visit 

and offices... 

Directly across the street 
from our former address. 

139 East 57th St. 

NEW YORK 22, N. Y. 

PRM invites you 

their new showroom 

FLOOR OETA | noi 

TELEPHONE 
PLaza 8-0440 
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Coffee table and mirror 

frame, featuring mercury 

antique silver with hand 

painted floral designs in 

a choice of many pat- 

terns and colors. The 

frame has tortise shell 

border. 

Showrooms 
1158 2nd AVE. 
Corner 61st St. 

NEW YORK Two sizes: 34” x 44” and 36” x 48”. 
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HALL’S BEDS and BEDDING 

are Custom made 
We will fit your individual 

requirements 

Bedding Renovated 
Established over a century 

Entrance 11 EAST 35th ST.. NEW YORK 

FRANK A. HALL & SONS 

200 Madison Ave., New York 16, N.Y. 

arched doorways from the top of the famous grand stair- 
case of the Stevens Hotel. Decor is French Modern and 
the color scheme rosy-red and blue, to conform with the 
furnishings taken from the French Liner Normandie. 

To do such work as has been mentioned above at a time 
when materials are so difficult to obtain is a feat within 
itself, but throughout the process the idea has been kept 
in mind that whenever possible, antiquated sections must 

be brought up to date. There are, of course, many items 

which have been virtually impossible to buy. Among 
these are: silver, hollow ware and flat, table and bed 

linens. metal tables and floor lamps, and refrigerators. 

The present supply of these items must suffice for the 
duration, at which time they will be replenished. 

On March 23rd. Mr. Court opened the Stevens’ newest 
café. the “Park Row,” named for the fashionable street 

of residences which flourished from 1860 till the fire, on 

whose site the hotel now stands. The current room, pic- 
tures of which appear on pages 51 and 53 has thirteen 

windows framing colored photo-murals of Chicago. 

THE MOTOR CAMP 
CONTINUED FROM PAGE 44 

(7) Low rentals which can be achieved only if the cor 

struction and maintenance are simple, unwasteful. 
(8) Adequate ventilation and circulation of air since 80 
per cent of the business will take place in summer. Also 
some form of heating if the camp is to open early in 
spring. stay open into fall or is located in a territory 
where chilly nights can be expected any time. 

SOLUTION 
Proper site layout is the first consideration. I have made 
a diagram of an idealized layout suitable for a chain of 
tourist camps. It covers approximately ten acres of par- 

tially wooded land and faces a trunk highway. It con- 
tains a gas and service station set plunk on the road— 

for contact with the traveling public, in addition to care- 
fully designed road signs. Back of this is a general man- 
agement building in which are housed a store, lunch 
room, manager’s office and quarters. Notice the regula- 
tion of vehicular traffic. Still further back on the lot and 
sheltered from the road by trees and possibly a dip in 
the land. is a row of overnight cabins, each designed to 
accommodate two people, the cabins separated from each 
other but under one communal roof. Further afield is a 
group of detached vacation cottages, set at fair intervals 
from each other. 

CONSTRUCTION 
A most interesting possibility exists in the combination 

of local, on-the-site building with prefabrication. It is 
a particularly practical way of solving the problems of the 
tourist camp which may have to be built when local labor 
is scarce, inexpert. This puts a premium on having as 
much of the buildings prefabricated as possible. 
For the overnight cabins, which constitute the biggest 
revenue getters of such projects, let the local contractor 
erect a long, free standing roof, supported by upright 
post and V’s for bracing as shown at the top of page 45. 
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presents in its proper envi- 
ronment the country’s finest, most 
comprehensive showing of Ameri- 
can Modern for the home (Living 
Room, Dining Room and Bedroom) 
and for the professional and execu- 
tive office. 

Wooden Lamps 

WARD & ROME 
7 63 East 57th Street, New York 

“ONE PARK AVE., NEW YORK 16 “1680 MERCHANDISE MART, CHICAGO 54 
“HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANGELES 14 
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DECORATORS 
SEEKING 

ANTIQUE FURNITURE 

FABRICS ¢« RUGS 

SILVER ¢« CHINA 

DECORATIONS 

Soe MES 

“inept 

Parke-Bernet’s weekly auctions pro- 

vide an unparalleled source of supply 

of such property from wealthy estates, 

KANE-KRAF T 
I Ficks Reed 

distinguished private collections, etc. 

For details ask to be placed on our 
RIE PRIOR AES og int bi tie Pass 

‘ 

mailing list. Address 

PARKE-BERNET 

GALLERIES, INC 
Mailing Dept. 

Uncle Sam has the first call — 

but our dealers are still getting 

merchandise. 

30 EAST 57 STREET, NEW YORK 
CINCINNATI 14 NEW YORK 17 
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JACKSON ELLIS CO 
CUSTOM PRINTED WALLPAPERS 
152 LEXINGTON AVE. NEW YORK 16 

Lorraine Studios 

The Decorators’ Source for— 

* REUPHOLSTERING °* 

DRAPERIES © SLIP COVERS 

° BED SPREADS ® 

New Address: 319 EAST 44th ST., NEW YORK 
Phone: MUrray Hill 4-5376 
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LIEBHOLD-WALLACH inc. 
57 EAST 57™ STREET 
NEVVZ YORK; a4 
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Prefabricated floor panels are then laid over the founda- 
tions and wall panels bolted into place. These panels are 
factory-finished and already wired. Factory-fitted light 
fixtures are installed after erection, unless they are built 

in altogether. Kitchen and bathroom units are installed 
intact and connected to the utilities by local plumbers 

and electricians. The plumbing units for both the small 
and the large cabin are identical, to save on jigs in the 

factory and reduce the number of items to be stocked by 
the manufacturer. The ceiling, formed by sheets of in- 
sulating material, would be clipped, snapped or in some 
other such easy way, attached to the underside of the 
rafters. This means that there will be cooling ventilation 
above the ceiling, whether a flat or pitched roof is used. 
Since the roof is independently supported, the wall and 
ceiling sections need only be rigid enough to withstand 
the impacts of wind loads, solid enough to keep out the 
weather and insulate against heat and cold. There are 
many ways to build just such panels at very low cost. 
Panels meeting these specifications would also be suf- 
ficiently soundproof to insure reasonable privacy. 
There would, of course, be no difficulty in prefabricating 
the roof panels as well. If the walls have nothing to carry 
but the roof they could still be very light, especially if 
a stressed skin construction is used. Yet, the proposed 
system has the advantage of greatest flexibility in plan- 
ning the cabins in various arrangements. The roof—i.e., 
the layout—could follow the contours of the land or the 
drive and have any shape best fitted for the site, straight. 

Q TY LINES 
BAKER 

STAT TON 

CENTURY 

PALMERcEMBURY 
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PROFIT FROM RUG CLEANING 
In these war days when new homes and new interiors are rare, 
alert decorators are giving more attention to the preservation of 
beauty in their clients’ residences. 

Nothing is more important in a beautiful home than a clean rug 
and rugs properly looked after will have greater value in the 
years ahead. 

For many years we have co-operated with decorators in rendering 
expert rug cleaning and repair service with a fair commission 

on business turned in. 

Write or phone for further information. 

KENT-COSTIKYAN, INC. 
730 Fifth Avenue (at 57th Street) New York City 

Telephone CIrcle 6-0412 
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curved, S-shaped. All that is needed is to maintain the 
correct dimension between top of foundations and under- 
side of roof rafters. 
It is conceivable that with this type of construction, a 
dissatisfied operator might load his entire camp on trucks 

and move to another, more profitable site. Sacrificing 

only the utilities, he will be able to follow a major 
change in the trend of traveling. 

USING THE NEW MATERIALS 
CONTINUED FROM PAGE 61 

rangement which only reduces the pay load by two per- 

sons, but makes conversational groupings possible. It 
has the added advantage of making possible a private 
compartment at either end of the plane through the use 
of folding screens. Prewar experience showed that when 

a private compartment was installed on a plane it was 
only saleable on comparatively few trips. 

As a sleeper, Mr. Dreyfuss also has alternate arrange- | 

ments. The planes will carry 46 or 48 passengers in day- | 
time, and either 22 or 24 at night, depending on whether | 
individual or double chairs are used. The lower berth of 
the 46-22 transport sleeper appears on page 61, and here 

replacing the usual oblong windows of “Model 39” with 
round portholes of polaroid glass. To darken this lower 
berth at night, the passenger merely twists the inner circle 

of polaroid glass, thus obtaining any degree of opacity. 

the designer has added an additional comfort factor, by | 

| 

| Decorative 

Plaster 
Oniginals 

Urns, Consoles, Wallpockets, 

Tables, Frames, Lamps. 

Kdward Krumpe 

5 

CARTER’S J 
for the Decorative Designer: 

Offices in © CURTAIN NETS © GAUZES 
@ CASEMENTS © ORGANDIES 

PHILADELPHIA e VOILES @ NINONS 
© MARQUISETTES © TAFFETAS 

CHICAGO —_¢_ SWISS BRUSSELS, IRISH POINT 
LOS ANGELES and TAMBOUR MUSLIN CUR- 

TAINS 
E. C. CARTER & SON, INC., 49 East 53rd St., New York 

ENRICH YOUR GIFT DEPARTMENT WITH 
BETHWOOD GIFTS AND ACCESSORIES 

Hand painted accessories on delicate milk 

oo glass in white, petal pink and soft blue. 

Candy boxes—vases—cornucopias—baskets— 

perfume sets with trays to match—cigarette 

boxes. Some lamps are still available. 

Katherine Zipper 
Rose G Bertha Gelbard 712 So. Olive St. 

1298 Mdse. Mart, Chicago, Ill. Los Angeles, Calif. 

—And many other outstanding gifts by 

Creators & Manufacturers 

BETH WEISSMAN <i 2 tr 
49 W. 23rd St., New York 

Stock items and custom-made | 

212 E. 54th St., New York | 

JUST 

COR- 

NER 

OF 

“Crystatigue 

By HELEN PARK 

A tremendously sensational new line bought 
by the leading stores from coast to coast. 

Real flowers preserved under glass in all their original 
vividness of color by a secret exclusive process. Gold 
or silver leaf or plain mirror background. 

Be sure to investigate this outstanding line. 

HIRSCH MIRROR & GLASS CO. 
“The Decorator's Source of Fine Mirrors” 

316 East 61st Street New York 21, N. Y. 
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Manufacturers Since 1852 

Tables, Chairs, Booths, Wall Benches, etc., for 
Hotels, Clubs, Restaurants, Bars and Institutions, 

also Private Homes. 

Our plan and layout department is ready 
to serve you without obligation 

REISCHMANN SONS, Inc. 
559-565 Sixth Avenue (Near 15th Street) 

New York 11, N. Y. 
CHelsea 2-6766-7-8-9 

- MEYER THREADS 
The World’s Best 

For Upholstering 
and Decorating 

All sizes 
and colors 

Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

JOHN C. MEYER THREAD Co. 
Lowell, Mass. 

“Samples sent if you wish them.” 
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Probably the most important feature of any transport 

plane’s interior is the individual passenger seat, and it 
is certain that veterans who have flown any distance on 

a military transport’s aluminum bucket seats will be 
highly critical of the seating of tomorrow’s planes on 
which they will be expected to buy tickets. The seats that 
Henry Dreyfuss has designed for the “Model 39” are 
shown in a photograph on page 58 and a perspective 

drawing on page 61, They adjust quickly to an upright 
or a reclining position. The seats themselves are of a 
height to allow a small overnight bag to be slipped un- 

derneath and the headrest contains a small reading light 
in the lefthand wing and a pillow radio speaker in the 
right. Thus it is possible for a young woman, by merely 
twisting her head, either to read “War and Peace” or 
listen to Frank Sinatra without disturbing the gentleman 

in the chair next door. 

COLOR 

If tomorrow’s airlines are to pay their way, it will be 
necessary to convert to flying thousands of new passengers 
who have never yet left the ground. For them, it is most 
important that tomorrow’s planes have the same air of 
stability and reliability that you expect on the 20th Cen- 
tury Limited. For this reason Henry Dreyfuss fits his 

plane interior in rich, warm colors: tobacco browns. 
deep greens and reds that suggest the good solid earth. 

WEIGHT 

It has been estimated by veteran plane operators that one 
pound of excess weight on a plane costs $50 at the end 

of a year’s flying. For this reason Mr. Dreyfuss has gone 

to extraordinary lengths to trim off every unnecessary 

LACQUER, 
TABLES COMMODES HIGHBOYS 

CHAIRS - MIRRORS 

RUDER. 
385 MADISON AVE., NEW YORK 
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WALLPAPER and PAINT JOBS 

COLOR SPECIALIST 

Hazel Hancock 
Decorator’s Consultant 

Country Furniture 

Decorative Accessories 

Antiques 

902 SIXTH AVE. (13th St.) © NEW YORK 
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ounce in this plane’s fitting. The leather padded bulk- 

heads, which improve the soundproofing as well as the 

appearance of the ship, are extra lightweight. The car- 

peting chosen is of a weave that only weighs two ounces 

a square foot. In the washrooms, the mirrors are plastic. 

not glass, and the passengers will not even use soap to 
wash their hands, but soap impregnated paper. By such 

devices, this plane which has a basic gross weight of 

56,000 lbs., should carry a cargo payload of six tons. 

TOMORROW'S CHAIR 

There is no doubt that the present careful studies of 
seating requirements in planes and trains will influence 
furniture design in the home of tomorrow. For example 
—it has been found that no matter how comfortably de- 
signed a chair is, it should be adjustable for the com- 
plete relaxation of the occupant. The back and seat 

should be each adjustable at the convenience of the sit- 

ter, so that no position, no matter how comfortable, be- 

comes monotonous. The fact to remember in good furni- 
ture design is that a change of position is desirable. One 

of the most comfortable chairs ever devised is a real old- 
timer—the Morris chair—and here the mechanics were 

very poorly solved since only the back moved—not the 
seat. The point to remember is that no matter how com- 

fortable a chair is the human body will still squirm in it 
after it has been sitting still for a half an hour or so. The 
proof of this statement is merely to notice the average 

sleeper—there is nothing more comfortable than an inner 
spring mattress bed and yet the average person will toss 

SPECIALISTS IN 

WALL PAPERS 
OF DISTINCTION 

FOR THE HOTEL TRADE 

Exclusively designed WARNER papers are 

adaptable to most Hotel assignments. Florals, 

prints, and scenic papers in a wide range of 

colors for all types of hotel interiors. 

THE WARNER C0, * 2s, 

MIRRORS 

ACCESSORIES 

FURNITURE 

Venetian Mirror @ Antique Finish 

We specialize in requirements 
for the decorator exclusively. 

Ss U T TFT Oo NN 
GLASS & MIRROR CO. 

891 - 3rd Ave., New York PLaza 3-1025 

Charles J. Winston & Cn., Jue. | 
Importers and Makers of Distinctive Lighting Effects 

| 41 East 53rd St., New York, N. Y. 

oLighting 
IN THE 

Gran d Man ner 

exquisite crystal antiques and re- 

productions of CHANDELIERS 

SCONCES LAMPS 
e 

ALSO PORCELAIN AND CRYSTAL 
TABLE LAMPS, FLOOR LAMPS AND 

ACCESSORIES 
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MODERN NEST OF TABLES 

Bleached maple, pickled pine or walnut with 
heavy 42” beveled polished edged glass. Smartly 

styled and priced right. 
Size of largest table, 14” x 23%”, 25” high 

Set $32.50 each 

225 Fifth Avenue 
New York 10, N. Y. 



Excellent Workmanship 

PROMPT DELIVERIES 

Slip Covers Dressing Table Skirts 

Draperies Bed Spreads 

Curtains Furniture Repairs 

FINE UPHOLSTERY 
Upholstered Furniture expertly cleaned 

Mildred Lamson 
Phone: GRamercy 3-1199 145 East 17th Street 

New York, N. Y. 

cevreilashee bey 

TOMLINSON 
NEW YORK ..... 385 MADISON AVENUE 

CHICAGO ... 1666 MERCHANDISE MART 

PITTSBURGH ....... 907 PENN AVENUE 

HIGH POINT........ NORTH CAROLINA 

Ly aes 

around twenty to thirty times in one night seeking new 
positions in order to get relaxation of all muscles. 
Observation of the average passenger in today’s coaches 
shows that he adjusts his seat several times during his 
trip; thus providing a much needed change from using 
one set of muscles to using another. 
So far in the seating arrangements of planes and trains 
not enough thought has been given to what to do with 
the occupant’s feet. The fact that all mankind has been 
tilting back its chairs for years, and putting its feet up 
on tables should give some inkling as to design. After 

all, the purpose of any new design is to determine the 
human need and, as far as seating is concerned, the 

human need is for a change in position frequently and 
easily. This is particularly important when one has to 

sit in a chair for a long period of time. For this reason 
it is desirable to consider not only an adjustable seat and 
back to a chair but also an adjustable foot rest which can 
elevate the feet at various levels above the floor. 
Mr. Dreyfuss’ designs indicate initial thinking in this 
direction. There is no doubt that his new use of ma- 
terials of aluminum framing and other structural aspects 
will influence the furniture design in the home of to- 
morrow. The stringent requirements that a passenger sit 
in a chair for long periods of time is giving added em- 
phasis to the study of comfort and this knowledge will 
most certainly be applied to common household furniture 
which will not only be styled for eye appeal but most 
certainly to a much greater extent than ever before to 
comfort appeal. 

DECORATOR—Young woman with excellent background, 
including European research and experience in all phases 
of interior design, desires new connection with established 
decorating house. Write Box 22A, INTERIORS, 11 East 

44th Street, New York 17, N. Y. 

ARTIST DESIGNER: experienced in interior decoration, 
furniture illustration, design and color, offers help to 

visualize your ideas. Do you need interior perspectives, 
isometrics or layouts, any medium? Also sketch models 
and research sketches. Write Box 23B, INTERIORS, 11 

East 44th Street, New York 17, N. Y. or phone Michigan 
8903, Chicago. 
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. . - Lo spend as much time 

in the selection of your 

springs and mattresses, as you 

do in the selection of your 

furniture and fabrics. 

See Beckley for Bedding 

CHARLES H. BECKLEY 
INCORPORATED 

SHOWROOM & FACTORY—305 EAST 47th ST. 

NEW YORK, N.Y. TELEPHONE PLAZA 3-1190 
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Swiss 

Porcelain Stove 

(18th Century) 

From our rare col- 

lection of European 

porcelain stoves 
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CHARAK FURNITURE COMPANY 
58 WAREHAM STREET, BOSTON, MASS. 

444 MADISON AVENUE CHARLES B. GELLER 816 SO. FIGUEROA 

NEW YORK CITY Merchandise Mart LOS ANGELES 



READ WHAT HOTEL MEN THINK 
about John Widdicomb furniture. mS BEEN SUBJECT MOST PavoRanrp 

ON TIME AND wHosE John Widdicomb furniture ; NS WITH THEy NERE WHOLLY 
BY 

has served America’s finest 

hotels for generations. 

After the war, when you furnish that hotel, let us show you 

what hotel men (by the hundreds) say to one another 

about their experience with John Widdicomb furniture. 

Joun Wippicomes Co. 
MAKERS OF FINE FURNITURE FOR ALMOST A CENTURY 

ONE PARK AVENUE, NEW YORK «.GRAND RAPIDS, MICH. 


