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¥ Unlimited lending of samples involves too much labor and 

material for these war times. By limiting this practice we can 7 
With such economy in use of available help and 

devote our facilities, considerably curtailed by the war emer- materials we are able to continue to create fabrics 
of the fine character of the pure silk lampas (our 

#1493-1) chosen for this window treatment in the gency ‘and our own war activities, to serving you more effi- 
parlor of the recently restored Stanton Hall in 

~S 
-™ 

) ! Natchez, Mississippi — one of the finest Greek 
ciently and promptly on your fabric orders. WW ane 

Revival mansions in America. 

EARL HART MILLER, Decorator 

Samples may be purchased; also borrowed to a limited extent. 

Your cooperation is requested on our war emergency plan of 

sampling. Complete details will be forwarded you on request. 

SCALAMANDRE SILKS 
Exclusive manufacturers of 

C W all approved silk fabrics 
from Colonial Williamsburg. 

MAKERS OF FINE DRAPERY, UPHOLSTERY FABRICS AND TRIMMINGS * 598 MADISON AVENUE, NEW YORK * BOSTON + CHICAGO « LOS ANGELES 
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An Antique, 3-Tier Circular Table, a piece of rare and excep- 

tional quality. The lower tier has 5 fitted drawers and leather 

top; the middle tier is equipped with eight drawers and pigeon 

holes; the recessed top tier has compartments for books. 

ENGLISH ANTIQUES AND REPRODUCTIONS 

WOOD and HOGAN CO. 
383 MADISON AVENUE 17, NEW YORK 

IN CHICAGO— IN LOS ANGELES— 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy, 816 S. Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 
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NEXT MONTH 

We begin a New Year full of promise, if not for 

1944 itself, surely to begin blooming the day the 

sirens shriek. Ears cocked for this happy sound, 

the leading American designers have submitted to 

our annual “Interiors to Come,” their dreams for 

the future. Right along with these will be a dream 

come true, the modern house of Elizabeth Gordon, 

editor of “House Beautiful,” who built hers before 

the war cracked down on all building. And a 

review of the glassware situation, showing what 

patterns are available for the canny merchandiser. 

PUBLISHER CHARLES E€E. WHITNEY 

6DITOR FRANCIS de N. SCHROEDER 

MANAGING EDITOR ELIZABETH J. HALGREN 

ASSOCIATE EDITOR SUZANNE GLEAVES 
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INDUSTRIAL DESIGN 
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CORRESPONDENT BASEDEN BUTT, ENGLAND 

——- J. HERBERT SMYTHE, JR. 

INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
COMPANY. PUBLICATION OFFICES, 11 EAST 44TH STREET, NEW YORK 
17, TELEPHONE VANDERBILT 6-2954. ENTERED AS SECOND-CLASS 
MATTER, SEPTEMBER 22, 1942 AT THE POST OFFICE IN NEW YORK, 
N. Y., UNDER THE ACT OF MARCH 3RD, 1879. COPYRIGHT 1943 
BY THE WHITNEY PUBLISHING COMPANY. ALL RIGHTS RESERVED. 
CHICAGO: ARCHER A. KING & COMPANY, 410 N. MICHIGAN AVENUE. 
SANTA BARBARA: WARWICK S. CARPENTER, 15 EAST DE LA GUERRA. 
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SUBSCRIPTIONS: FOR THE TRADE ONLY. $2.00 PER YEAR; $3.00 FOR 
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$2.50 PER YEAR: FUREIGN $3.00 PER YEAR. PRICE PER COPY. 35¢c. 
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FURNITURE 

Grand Rapids Market in January 

Charles F. Campbell, secretary of the 

Grand Rapids Furniture Exposition has 

announced that the directors of this 

association have decided to hold a mid- 

winter furniture market in Grand Rapids 

from January 12 to 19. A poll of all 

exhibitors is being taken in an effort to 

find out (1) if they will have anything 

for sale; (2) if they will show samples; 

and (3) if salesmen and/or sales execu- 

tives be in attendance. While merchan- 

dise will continue to be scarce as hens’ 

teeth, the personal contacts with sources 

of supply will undoubtedly be beneficial. 

Western Market in February 

On the West Coast, Frank K. Runyan, 

vice president of the Western Merchan- 

dise Mart, San Francisco, announced that 

the week of February 7 to 12 had been 

selected for the 1944 Western Spring 

Market. 

Some merchandise is expected to be 

available for spring orders although most 

interior furnishing products will con- 

tinue to be released on a_ voluntary 

allotment basis. Accessory lines are in a 

better selling position. 

Hallmark of Quality 

The merchandising value of the name 

“Grand Rapids” as applied to furniture 

was emphasized by a recent order of 

the U. S. Circuit Court of Appeals which 

affirmed a permanent injunction granted 

by the Federal District Court of Chi- 

cago against an Illinois Corporation 

which has been fraudulently using the 

name “Grand Rapids” in the retail fur- 

niture field. Grand Rapids is now exert- 

ing every effort to protect the recognized 

value of its name as applied to furni- 

ture, and is planning a greater postwar 

prestige for their furniture. 

BUILDING 

Down, Down, Down 

Probably the main reason why the 

building trades are spending so much 

time and thought brooding on their 

favorite egg, Postwar Planning is to keep 

their minds off the present. The situa- 

tion is gloomy and WPB takes a dim 

view of the future. In fact they came 

right out and announced that Septem- 

ber construction took a 13 per cent drop 

from August, and August was no great 

shakes. As though this were not enough 

WPB holds out no hope of relief for 

1944, expecting that it will hit about 

51 per cent of 1943. All this, of course, 

is based on the assumption “that present 

policies for construction in relation to 

the total war effort will continue.” 

Cry for Help 

Myron L. Matthews of the Dow Service 

Daily Building Reports is pleading with 

WPB authorities for a reasonable eas- 

ing of its restrictions on construction, 

fearing the industry will take an awful 

beating in the last months of the war. 

He points out the fact that war plants 

have gone up in record time and hence 

the industry deserves consideration. 

“What the construction industry seeks 

is a timely shot in the arm to save it, 

as an industry, from internal collapse. 

Preservation of national stability calls 

for preservation of the construction in- 

dustry. . . . Most apartment houses, 

hotels, stores, theatres, dwellings, ware- 

houses, office buildings, factories are 

sorely in need of face-lifting in one way 

or another.” 
Another voice crying in the wilderness 

belongs to A. G. Lober, president of the 

Credit Associates of the Building Trades 

of New York. He would like to see L-41 

restrictions upped to at least $10,000. 
“We are advised,” he writes, “that the 

various material houses have large 

stocks of material on hand which could 

be applied to such work” (repairs and 

improvements) “without in any way in- 

terefering with construction of war con- 

tracts, as the material required is usually 

not classified by the government as 

critical.” 

Builder Bossom 

The Emily Post of the House of Com- 

mons is Mr. Alfred C. Bossom, M. P., 

who is Chairman of the Parliamentary 

Amenities Committee of all parties in 

both Lords and Commons. Mr. Bossom 

is also a very distinguished architect and 

part author of one of the many schemes 

for rebuilding London now under dis- 

cussion. Whether Mr. Bossom’s plan, 

(that of the London County Council) 

or the Royal Academy scheme, or any 

other is finally adopted, it is a safe bet 

that Mr. Bossom will have something 

to do with its execution. 

Recently he visited the United States as 

the head of a commission of four build- 

ing experts, and had things to say of 

importance to all designers: 

(1) Immediately after the war Britain 

must construct between 4,000,000 and 

5,000,000 new dwelling units, and in- 

crease school facilities by 20 per cent, 

disregarding reconditioning the factories 

and churches that have suffered. 

(2) Approximately one building in five 

has suffered bomb damage in England. 

(3) There will inevitably be a shortage 

of brick, lumber, glass, and other build- 

ing materials, which probably must be 

supplied from the United States. 

(4) To speed British reconstruction, Mr. 

Bossom and his colleagues were over 

here to buy American machines: bull- 

dozers, portable saws, plaster guns, paint 

sprayers, etc. “These will be paid for in 

cash and not lend lease.” 

(5) England’s normal building force is 

about 1,250,000 effective workers. The 

war has reduced this to some 250,000 

men. Demobilization should quickly 

make up the shortage. 

(6) American wages in the building 

trades are approximately three times 

those of the British but the finished cost 

of any given type of building is approxi- 

mately the same due to improved Ameri- 

can construction methods. 

(7) Average American construction is 

about two and two thirds cubic feet per 

man compared with one and a half for 

the British. “A great deal is due to the 

fact that you build even your smallest 

buildings on paper before putting them 

into bricks and mortar.” Designers 

should remember this. 

LIGHTING 

A Truce Is Reached 

The fifty-eight lamp manufacturers who 

have been playing fast and loose with 

OPA’s Maximum Price Regulation 188, 

have, after negotiations, agreed to be 

good in the future. From now on they 

will stay under the ceilings, following a 

series of negotiations which we can only 

guess were stormy. However, OPA was 

so relieved at the peaceful conclusion of 

the affair that James Birdsall, district 

enforcement official, went to some pains 

to compliment the manufacturers for 

“their conciliatory attitude,” and said “it 

would be OPA policy in future to work 

CONTINUED ON PAGE 61 
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Lamps and Shades 

15 East 26th Street 611 Merchandise Mart 
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PASCINALIA 

Sir: 

In your October issue you show a nude 

of Pascin’s accompanied by a brief bio- 

graphical note on his life and death. 

As a life-long friend of his, permit me 

to put you right on some of the points 

contained in your text. 

Jules Pascin was born in Ruschuk, Ru- 

mania, as Julius Pincas, the son of a 

wealthy Rumanian grain merchant and 

landowner. He had his early art training 

in Vienna where we went to Art School 

together. In 1907 Pascin went to Paris 

where he gained recognition, made his 

fame and spent most of his life. During 

the first World War he came to New 

York early in 1915 where we spent many 

years together. During this period his 

best work was done on extended visits 

to Havana, where the environment was 

more congenial to his artistic tempera- 

ment. 

Pascin was not only a great painter but 

an outstanding intellect who went his 

own way and had the courage of his own 

convictions. For choosing the lowliest of 

the low as subjects of his paintings he 

has been much criticized, but it must be 

said that no matter how repulsive his 

subject matter, it always held the interest 

of the onlooker. He was of a generous 

nature and has helped many an artist 

when in need. He made fortunes with 

his brush and crayons and spent them 

as he went. 

In 1931 Pascin died in his Paris studio 

in the Quartier Montparnasse by his own 

hand. Sitting in a hot bath, he cut both 

his wrists and waited for the end that 

came too slowly, then he hung himself 

by the neck from the studio window. 

His suicidal death, horrid as it was, 

did not come as a total surprise to those 

who knew him intimately. Twenty-five 

years before his death he made a graphic 

prediction of his end in a drawing in- 

scribed, “The Doom of the Pornog- 

rapher,” a portrait of himself hung by 

the neck. This sketch is one of my 

cherished possessions—a record of fore- 

boding—a remembrance of happy days 

spent together at Art School. It is dated 

Vienna, Spring of 1906. 

Paul T. Frankl 

Frankl Galleries 

Beverly Hills, Cal. 

Interiors apologized for giving the im- 

pression that Pascin’s sanguinary suicide 

occurred in Greenwich Village instead 

of Montparnasse, and asked for a photo- 

graph of Jules Pascin’s 1906 self portrait. 

—Ed. 

NUDE BY JULES PASCIN; COURTESY, 

PAUL FRANKL. 

Sir: 

Your letter of November tenth was just 

received. I knew you would be asking 

for the drawing which I regret is of a 

nature that makes it impossible to pub- 

lish. I should have told you so before. 

However, I am sending you a photo- 

graph of a beautiful nude by Pascin 

which you might like to reproduce. 

Paul T. Frankl 

Beverly Hills, Cal. 

Nevertheless, Postmaster Walker, Jules 

Pascin was a great artist —Ed. 

STRESS AND DISTRESS 

Sir: 

I am distressed to find your generally 

excellent magazine devoting something 

over two pages to Joel Barber’s compli- 

cated and ridiculous chair. All the 

polite patter in the world can’t explain 

it away. It is as absurdly obsolete as 

the little gilded chairs which used to 

arrive with the caterer for large parties, 

and much uglier. 

You add insult to injury when you put 

it on your cover along with the really 

delightful Pennsylvania German butter 

mold. 

Katherine Hancock 

New York, N. Y. 

Mr. Barber’s tetrahedral chair is admis- 

tedly as old as most gilt undertakers’ 

chairs. It is infinitely less complicated 

to make. For another designer’s interest 

in tension furniture see this issue of 

InTERIORS.—Ed. 

CLARIFICATION 
Sir: 

It seems that some designers have been 

disturbed by the thought that Grand 

Rapids Industries, Inc. in the exhibit of 

“Furniture Ideas for Post War Hemes,” 

which it is sponsoring, is attempting to 

“buy” specific designs for post war furni- 

ture at a very nominal fee. 

This is not the case at all. This is not 

a contest, not a competition in the ordin- 

ary sense. The awards totaling $1000 in 

War Bonds are entirely honorary and 

are given for the best visualizations of 

complete room situations. These awards 

are in no way to be confused as pay- 

ment for designs because no designs are 

being purchased, and an entry into the 

exhibit does not give Grand Rapids In- 

dustries the right to reproduce the de- 

signs in furniture. 

It is very possible that a few of the 

room visualizations may be very inter- 

esting as suggestions for the actual de- 

signs of furniture. If this is the case, 

specific additional negotiations will be 

entered into between ourselves and the 

designer in question, and the purchase 

of the rights to definite designs will be 

made through negotiations in the cus- 

tomary manner. 

The purpose of the exhibit is to show 

that the creative minds of the furniture 

industry are now thinking and planning 

a definite place of importance for furni- 

ture in the great post war markets. 

Grand Rapids Industries, Inc. feels a re- 

sponsibility to do their share and more 

to keep alive interest in furniture, both 

with the trade and with the public. We 

are also very much interested in the 

general trends of thinking as evidenced 

in the hundreds of designs that have 

been submitted. 

Howard Sluyter 

Chairman Furniture Planning Committee 

Grand Rapids Industries, Inc. 

Grand Rapids, Michigan. 

FEELINGS ABOUT AUGUST 

Sir: 

This is to let you know how much | 

enjoyed the section of the October issue 

on Industrial Design, and that I hope 

there will be more to follow in future 

issues regarding products other than 

radio, phonographs and television. . 

Nels A. Miller 

Chicago, Tl. 
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BOUND! 

HEN peace comes, we shall be 

ready once more, as we have since 

1866, to contribute the skill and hand- 

craftsmanship that is responsible for Amer- 

ica’s finest furniture . . . including Williams- 

burg Restoration Reproductions. 

In the meantime, the Kittinger organiza- 

tion intact continues the production of 

war material . . . our sole mission while 

Buffalo plant facilities are so urgently 

needed. Kittinger Company, Buffalo 7,N. Y. 

CLASALA285.9 2 2 om 
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INTERIORS’ 

“DEBBIE READING,” A CHILD PORTRAIT 

BY GLADYS ROCKMORE DAVIS, CONSIDERABLY 

AFTER RENOIR. 

CHALK TALK 

PASTEL PAINTING. By Gladys Rock- 

more Davis. 43 plates, (3 in color), 80 

pp. New York: Studio Publications, 

Inc. $2.25. 

For some time, the Studio Publications 

have been publishing a dollar series of 

small illustrated octavo volumes, by 

and for artists and art students with 

such self explanatory titles as “Soap 

Carving,” “How to Draw Birds.” “How 

to Draw Tanks in Action,” “How to 

Draw Ships,” “How to Draw Children,” 

“How to Draw Horses,” ete., etc. The 

present volume on pastel painting, by 

Mrs. Davis, is the latest in the series. 

Expounding the technique of various art 

processes is the purpose of this series, 

and her advice on the choice of papers. 

application of pastels, use of fixatif and 

prompt framing, is valuable not only for 

urtists and art students but for designers 

and architects who use pastel increas- 

ingly in making final renderings. 

Because of its elaborate illustrations and 

color plates, this book is sold at a 

higher price. Gladys Rockmore Davis 

has made a very successful career for 

10 

herself by faithfully following both the 

mood and manner of the late greai 

Auguste Renoir (see illustration); but 

she does know the technique of colored 

chalks thoroughly. 

ANTIQUES AT A GLANCE 

AMERICAN ANTIQUES IN WORDS & 

PICTURES. Being a Brief Handbook for 

All Who Seek to Acquaint themselves 

with the Elements of this Subject. 

Words by Alice Winchester, Editor of 

The magazine Antiques. Pictures by 

Liston M. Oak. Published in New York 

by the Author. Paper bound. 95 pp. $1. 

Any temptation to carp over omissions 

from this brief handbook are offset by 

genuine gratitude that a sound work 

should be offered at so low a price. 

The staggering cost of collecting repre- 

sentative books on the subject has put 

many a potential student off. 

The text is modest: (“This little book 

is just an introduction to that mysterious 

language of the collector. Leaving tech- 

nical discussion to the qualified experts, 

it gives in words and pictures the ABC 

of the subject.”) 

The cuts are concise, generous (some 23 

pages of line drawings). Naturally much 

is telescoped into too little space. But, 

as it leads naturally into wider reading, 

it has a real place as Book 1 in the col.- 

lector’s library. Incidentally, constant 

references to larger works on _ the 

specific subjects covered should bait the 

reader's curiosity. 

ODE TO A GRECIAN STYLE 

THE GREEK REVIVAL IN THE UNITED 

STATES. Catalogue of a special loan ex- 

hibition, November 9, 1943 to March 1, 

1944. With an introduction by Joseph 

Downs. Metropolitan Museum of Art. 

$.50. 

This is a remarkable catalogue. So 

remarkable, in fact, that it ranks as a 

reference book which architects and 

designers will find inspiring. The brief 

introduction, although it makes no pre- 

tense at being either the final or com- 

plete word on the subject of the Greek 

Revival, is clear and terse and will be 

enjoyed also by laymen who vaguely 

remember that Gone With the Wind 

could not have gone to glory without 

pillared porticos. 

But the charm of the booklet lies in its 

pictures (as does the main charm of the 

BOOKSHELF 

show it catalogues). There are 67 of 

them, admirably reproduced and sagely 

selected. They cover drawings by ar- 

chitects of the period, photographs of 

old houses, inside and out, details of 

woodwork, drawings of furniture, re- 

productions of paintings and sculpture, 

costumes and accessories. 

Incidentally, the follies as well as the 

beauties of the movement make them- 

selves clear. Among the former we 

would rank the massive wooden Hercules 

which Dodge and Sharpe carved in 1820, 

complete with a decidedly elegant lion 

skin, and the amazing painted and sten- 

cilled secretary which loving hands 

toiled over about 1825. When you finish 

studying the catalogue you have, if not 

a complete, certainly a concise picture 

of what went on in this country under 

Greek influence between 1800 and the 

building of the memorable Crystal Pal- 

ace Saloon which went up in Tombstone, 

Arizona, in 1878. 

BRONZE RACEHORSE FOUND IN THE SEA 

NEAR EUBOEA, ATHENS. MIDDLE OF THE 

3RD CENTURY B. C. 

THE HORSE IN THE LIBRARY 

THE HORSE IN GREEK ART. By Sidney 

David Markman, Ph.D., Professor of 

Fine Arts and Archaeology, National 

University, Panama, R.P. Baltimore: The 

Johns Hopkins Press. $5. 

This little book is strictly not for the 

hunting friend to whom you sent a print 

of the English Hunt for Christmas. It 

would frighten him, for it is an exceed- 

ingly learned treatise on the horse in 

Greek art. It is a book for scholars, 

carefully but rather charmingly writ- 

ten. Its serious value is that, from a 

thoroughgoing knowledge of blood 

strains and types, Mr. Markman can date 

many art works which have been in 

question. He also kicks into a cocked 

CONTINUED ON PAGE 68 
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BEAUTIFULLY EXECUTED, HAND-PAINTED WATER COLORS by America's foremost artists. Florals, Modern 

and Traditional Heads, and Chinese and South American masterpieces. Over 100 pictures.in the group, sizes 

14 x 14 to 30 x 40 inches. Available now for immediate delivery. 

3) Same 
EDWARD C. RUTTENBERG SALES, INC 

1215-7 Merchandise Mart, Chicago 54, Illinois Telephone: Superior 1805 

DECEMBER 1943 



Jes Midwest's big semi-annual gift market opens at the 

Palmer House January 31st and continues for 10 days. 

It’s the tested way of getting a comprehensive view of the 

entire market on a single trip. You'll see hundreds of 

interesting lines . . . and you'll do it with a real saving 

in time and travel facilities. 

Avoid disappointment. Make your hotel 

and travel reservations well in advance. 

EASTERN MANUFACTURERS 

AND IMPORTERS EXHIBIT, INC. 

S. Craig Preston, President; J. Leo Grogan, Vice 

President; George F. Little, Managing Director, 

220 Fifth Avenue, New York 

INTERIORS 
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IN ARMED FORCES 

” Clue of the Chest 
Wherever this chest may stand, today or in the future, it will hold interesting 
clues. The way it is made and finished will show that its manufacturers knew 
how to interpret for Americans the precious heritage of design handed down by 
their ancestors. A small seal in one drawer will show the name of the manufac- 
turer — the Drexel Furniture Company. And since a little research would show 

that in the early nineteen-forties this company needed five large, finely-equipped 
plants to meet the demand for its quality furniture, a further inference could be 
drawn — that a great many American families were then in a position to appre- 
ciate and own fine things. 

That would be true. And during this interim of war, we like to think that our 
chest and thousands of other Drexel pieces stand as proof of the good living 
Americans have enjoyed and to which, after the war, we will again contribute 

yr,  Surnilure Co 
AND AIRCRAFT DIVISION 

In peacetime, America’s largest manufacturers 

DREXEL, NORTH CAROLINA 

1943 

of quality bedroom and dining room furniture fees 
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@ Our own Mrs. Sara Stapler 

is pictured admiring the new mate- 

lasse pattern —“Woodbury”. The pattern- 

work of this appropriate upholstery fabric 

was designed exclusively for Stapler Fabrics, 

and is a clever adaptation from Chintz. 

50-inch width, in shades of Ruby, Waterfall, 

Broche, Corsair, Riviera, and Grey-Dove. 

Write for samples and suggestions. 

754-56 SOUTH FOURTH STREET - PHILADELPHIA, PENNA. 
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Although a portion of our factory is devoted to war 
work, we are still producing furniture of a quality 
which decorators have learned to expect of us. 

32fPlo 

calle 
OLD CoLony ®& 4¢ FURNITURE Co. 
385 MADISON AVENUE, NEW YORK * BOSTON * LOS ANGELES 
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Manufacturers may face the post-war adjustment period with greater 

confidence, if supported by the francial and credit services of a 

strong factoring organization. 

Factoring enables a manufacturer to retain his own capital funds 

in his own business, instead of providing capital for the customers 

who buy his products; — at the same time factoring provides for 

such customers the usual credit terms on their purchases. 

The factor assumes all risks of credit losses, and makes available 

immediately in cash, the net value of shipments as made. 

Wider distribution and greater sales volume can be attained through 

factoring, without risk of credit losses, and on less invested capital. 

INQUIRIES INVITED 

P. Maguire & Company 
INCORPORATED 

Factors 
AShland 4-4141 

370 FOURTH AVENUE, NEW YORK, 10, N. Y. 

INTERIORS 
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Goodall’s “‘Spencerian Horse” draperies—as used in 
The Herman Miller Showroom, New York City 

gWUT OUT THE Go yD 
Neep in the warmth 

uilh glorious pr ee Vat" Araperws and casement curdains 

There’s a chance for lovely new decorative effects in your clients’ Right now, when you often have to accept furnishings that are 
desire to keep warm and snug in spite of the fuel shortage. not up to pre-war standards, you'll be delighted to find that Goodall 

Goodall woven-with-mohair fabrics are the complete answer to _ has not yielded a mite of its traditional quality. Our fabrics will 
the problem. Their mohair content gives them ex- give long wear ... keep their freshness . . . resist 
ceptional value as insulation against cold. (Inci- 
dentally—they shut off noise, too.) And their in- 
spired designs give rare distinction to the rooms 
where you use them. 

You'll find a wide choice of colors and patterns 
to help you create exciting new beauty. Textures 
vary from gossamer-sheer casement materials to 
luscious, heavy upholstery and drapery fabrics. 
Many of the weaves and designs are the work of 
Dorothy Wright Liebes. 

wrinkles and dust as they always have. 
See our wide selection of lovely designs, colors, 

textures at our showrooms. 

Some of our cloths contain rayon blended with mohair and cotton 

YD, napertes * Uphobtevies * Sp b onaes 

; , 
Bedspreads * Casement Cuvlains 

A Division of Goodall Worsted Co 

NEW YORK. 61 EAST 53rd ST. %& CHICAGO, 6-154 MERCHANDISE MART & LOS ANGELES, 818 S. FIGUEROA ST. %& HOME OFFICE & MILLS, SANFORD, ME. 

DECEMBER 1943 17 



END TABLE 

15” x 20” x 28” high 

The tables illustrated and many 

other interesting items in various 
materials will be on display at the 

Palmer House—Chicago from Janu- 
ary 17th to February 11th. 

COFFEE TABLE 
19” x 20" x 17” high 

1k 

ERAMIC TILES with traditional 

Chinese style decorations on ivory, rose- 

beige, celadon, or yellow backgrounds. 

T hese are permanently set into sturdy solid © 

cherry. This combination completes oc- 

casional tables of exceptional attractive- 

ness enhancing living room settings, in 

addition to serving practical purposes, as 

the tiles are liquor and fire proof. 

COCKTAIL TABLE 
20” x 33” x 17” high 

LIST PRICES 

Mahogany Finish 

ee eee $55.00 

Coffee (square) ............ 37.50 

Oia een re eee 35.00 

Pickled Cherry Black or Red Lacquer 

a $60.00 CEE © ocwcucceace $60.00 

a eee ee eee 41.50 IN sca ks bs x xaos 41.50 

SS: 38.00 Brid-tale |... oo. cea sn 38.00 

The LITTLE JONES CO., INC. 
15 West 24th Street New York 10, N. Y. 

INTERIORS 

4 
- 
| 
x 

$ ¥ : 
a 

SP ONE ed Eee Ee Sart 

sek og ead « 

= te Baked a 



Here! 

YOU do the fighting! 

... Then along comes the Third War Bond Rally and I’ve hardly paid for my 

bonds when I’m asked to contribute to the National War Fund. I just 

sign the check for that when I read in the papers that the Fourth War Bond 

Rally is going to break in January. You know, with all these causes to con- 

tribute to, it’s getting pretty tough. 

Pretty tough? Hold on there, mister. Just how tough is it to take money from 

your nice fat pay envelope and put it into the surest investment in the world? 

Is it as tough, for instance, as this? 

BETIO, Tarawa, Gilbert Islands. 

Nov. 24 (Delayed)—This island was 

coming as those in front of them 

died until finally so many Japanese 

0.00 

No, it isn’t tough for you and me. It’s easy—so easy, in fact, that we lose sight 

of this: when we buy War Bonds, we are only putting a gun in a soldier’s 

won over the dead bodies of United 

States Marines. Betio fell because 

every marine who died had a shot at 

the Japanese before he went down 

and more marines kept coming and 

were dead, too, that the marines 

were able to get on the beach. 

There are already a dozen small 

marine graveyards on Betio... 

These graveyards are only begun. 

hand and saying, “Here, take it. YOU do the fighting.” 

This Space Contributed by 

150 se. @. 2ZeEOer &@&€ €¢Co@., IC. * 250 PARK AVENUE, NEW YORK 

8.00 

_Y. 
— * * * ° © o * e e * 
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ANNOUNCING THE FOURTH ANNUAL 

CONT RIiseverorss 

EGMONT ARENS 

JOSEPH ARONSON 

ALFONS BACH 

LESTER BEALL 

PAUL BRY 

MARIO CORBETT 

DOHNER & LIPPINCOTT 

GEORGE FARKAS 

JOSE A. FERNANDEZ 

ANTONIN HEYTHUM 

CLARENCE PEARSON 
HORNUNG 

SEYMOUR R. JOSEPHS 

KARL KAMRATH 

MORRIS LAPIDUS 

PAUL LASZLO 

L. MOHOLY-NAGY 

RICHARD J. NEUTRA 

EMRICH NICHOLSON 

TOMMI PARZINGER 

ERNST PAYER 

L. L. RADO (DESIGN, INC.) 

GEORGE SAKIER 

J. STANLEY SHARP 
& JEDD S. REISNER 

R. M. SCHINDLER 

PAUL THIRY 

20 

NEW YORK 

NEW YORK 

NEW YORK 

NEW YORK 

NEW YORK 

SAN FRANCISCO 

NEW YORK 

MIAMI BEACH 

NEW YORK 

PASADENA 

NEW YORK 

NEW YORK 

HOUSTON 

NEW YORK 

BEVERLY HILLS 

CHICAGO 

LOS ANGELES 

LOS ANGELES 

NEW YORK 

MORRISTOWN, N. J 

BOSTON 

NEW YORK 

NEW YORK 

LOS ANGELES 

SEATTLE, WASH. 

COLLECTION OF 

SOLA 

ORIGINAL PROJECTS BY AMERICA’S 

LEADING DESIGNERS AND ARCHITECTS 

The collection of original projects and designs which INTERIORS asks 

the country’s leading designers and architects to present to our readers 

has now become a high spot of the American Design Year. 

For the fourth successive season, the January issue of INTERIORS will 

contain this feature. It will be bigger than ever. It will be better than 

ever. We call your attention to the partial list of contributors appearing 

in the column at the left. It will be more important than ever, for two 

specific reasons. 

The time is rapidly approaching for the postwar plans of the country’s 

leading designers to move from the field of idle theory to concrete 

specification. We are presenting 1944's first assemblage of such plans. 

In inviting contributions to INTERIORS TO COME we go to some pains 

to avoid setting subjects or influencing the thought of designers in any 

way. This not only gives designers a chance to exercise their imagina- 

tions, but is the best possible method of spotting the birth of a design 

trend. , 

When a group of designers and architects start independently to tackle 

the same subject and arrive at similar solutions, that is something for 

every manufacturer and everyone interested in the field of interior 

furnishings to know. 

Such a trend is again evident in the plans to be published in the 

January issue of INTERIORS. 

INTERIORS 
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LIES THE SHAPE OF 

ZAPON-KERATOL 

THINGS TO COME 

It isn’t even named yet, but before us is 

the vision of a proud new line of Zapon- 

Keratol fabrics for the bookmaking, lug- 

gage, handbag, decorative and upholstery 

fields. Born in the crucibles of war, these 

fabrics are based on newly developed 

resins and have qualities never before 

found in coated materials. Today, they are 

serving our armed forces, tomorrow they 

will be yours. 

This new name in the Zapon-Keratol 

treasury of fine trade marks, will be of 

unusual significance to all users of coated 

fabrics. It will stand for the highest qual- 

ity, for the utmost in beauty and utility. 

The new name will be well worth watch- 

ing for and noting down for the day when 

the war job is finished. 

Back of this name will be the half cen- 

tury of Zapon-Keratol experience and 

know how, but a whole lot more besides. 

It is significant of our progress and the de- 

termination to improve present products 

and produce newer and better ones. To 

this end, synergism helps a lot—that join- 

ing of minds to do bigger and better jobs. 

WHAT IS SYNERGISM?7 

In Synergism, forces—minds—work to- 
gether to produce results greater than 
both working separately might achieve, 
making 2 + 2 = 5. 

Buy War Bonds 

ZAPON-RERATOL DIVISION 
ATLAS POWDER COMPANY ° STAMFORD, CONN. 

DECEMBER 1943 21 



© Walt Disney Productions 

What’ the word you think most of 
at Christmas ? 

HERE’S one word men of good will every- 

where associate with Christmas. 

That word is ‘‘Peace. Peace on earth’’... 

There can be no peace this Christmas. Not 

one of us would want the only kind of peace 

there could be, an inconclusive peace. 

But we do want the right kind of peace 

as soon as possible. And this Christmas 

we can help hasten the coming of that 

wonderful day, by making War Bonds 

our chief gift. 

Every Bond you buy brightens the chances 

of a better world than man has ever known. 

How, then, could you possibly give a better 

present than Bonds, Bonds, Bonds? Give them 

to each member of the family. Give them to 

your friends. Give them to everybody—the 

greatest gift of all! 

Give War Bonds for Christmas 
INTERIORS 

This advertisement prepared under the auspices of the U. S. Treasury Department and the War Advertising Council. 

INTERIORS 
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OR GUN COVERING... 

Which comes first? 
F UNCLE SaM needed only gun cov- ture, wall coverings and seating for 

restaurants, theatres and other public 

needs. You may also depend on Pan- 

tasote to bring you a wide range of 

here might still be plenty erings t I 
of Pantasote and Russialo 

around. 

id to go 

But the armed forces need a 
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“Snow alls” 

... bold, effective elements that blend to offer the 
Ft 

decorator an ideal wallpaper design for large-scaled interiors and halls. 

“Snowballs” —always a favorite—is available in Greys and Greens on Foam 

Grey, Mauves and Greens on Essex Buff and Old Ivory, Cocoa and Greens on 

Seed Pearl. #180A180 

The fabric is 50” Ombre Striped Taffeta—in eye-catching and correct contrast 

to the paper. A fine quality in Reds, Blues, Greens and Gold. #87197 /200 

Schumacher has both wallpapers and fabrics—in a wide variety to meet both 

budget and design requirements. 

F. SCHUMACHER & CO. 
60 West 40th Street, New York 18 

Uptown Showrooms: 535 Madison Avenue 

Paris + Philadelphia * Boston ¢ Chicago 

St.Louis * Los Angeles * Detroit * Grand Rapids « Dallas « Atlanta + Cleveland 
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WRITINGS 

ON 

WALLS 

DECEMBER 1943 

The January 1943 issue of this magazine carried an editorial entitled “1918.” 

It has atiracted some attention in this field, and was written just thirty days 

after the first American troops landed at Casablanca. It reported the fact. 

(true) that the Belgian underground was already scrawling the numerals 

“1918” in place of the overworked V symbol on the battered walls of their 

cities—"It is twice as effective in its moral impact upon Germany as the V 

campaign,” we wrote, “for the 1918 symbol is more than just a hope for 

victory, it means that the hour has struck. . . . Now that is a large order, and 

without the last effort of every one of us up to the last minute it is an 

impossible order.” This is written as the German armies in southern Russia 

are breaking up, after the four-power conference in Iran has squashed 

any hope of a compromise peace, when the U-boat menace seems to be 

ended, and while our own soldiers are marching on Rome. 

It was an impossible order. The war will not end by December 31, 1943. 

The Belgian underground, never at a loss for symbols, already amended 

its wall scrawls to read thus: “1 plus 9 plus 4 plus 4 equals ‘18.” 

But the war is coming to a climax. Every day it becomes more and more 

evident that ‘44 really does equal ‘18, and every day it becomes more and 

more evident that we are not ready for peace. Early in November the thought 

that war might soon end and the slaughter cease sent Wall Street stocks 

crashing nearly 10 points. Stock brokers aren’t that bloodthirsty. The fall in 

prices was simply a vivid illustration of the buying public’s uncertainty about 
the postwar world. 

Regularly as a drum this magazine has beat on the importance of housing 

and furnishing in the immediate postwar world, and we are sure that the 

profession understands it as well: the response to INTERIORS’ November 

questionnaire was most encouraging. We know that the whole industry is 

working hard on postwar plans, but we know too that the general public 

doesn’t know what they are, and we know that uncertainty in the public mind 

is the basic cause of most depressions. 

The public has heard about the little town of Albert Lea that is solving its 

postwar employment problem right now, and about the big city of Seattle 

that has hired away Park Commissioner Robert Moses of New York to help 

it do the same thing. The public has heard of the 44 nations which joined the 

United Nations Rehabilitation Relief Administration in the White House the 

other day, and how Conservative Winston Churchill plans to raise a new 

officer, a Minister of Reconstruction, to Cabinet rank. 

But the public hasn't heard anything about different groups in the housing. 

textile and furniture field getting together now to discuss their common prob- 

lems. It doesn’t know whether firms in Grand Rapids, or Jamestown, or High 

Point are holding jobs open for discharged service men, it hasn't seen any 

approved models for early postwar delivery. It has seen no detailed plans 

for the financing of prefabricated housing. And it's ready. F. de N. S. 

y 
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SHELVES, HINGES AND BASES TO GO WITH THEM. ’ 

FOR EXPLANATION, SEE TEXT. 

WANT TO MAK 

BASIC PARTS OF THE ABE KIT, WITH THE PLASTIC BALLS, 

CONNECTORS 

wn WwW > WwW 4 =x = a = z Oo uJ ” oO z 

ON HIS WORK, MORRIS 

SANDERS, EN NEGLIGEE. 
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SOMETHING OF IT? 

A PREFABRICATED CHALLENGE 

TO INTERIOR DESIGNERS’ TALENTS 

oF schemes for prefabricated housing and prefabri- 

cated furniture there is no end, and it is well for the 

ultimate consumer ‘that this is so, for from these experi- 

ments the homes and furnishings of day-after-tomorrow 

will come. 

What Mr. Morris Sanders has designed and what we 

illustrate on these pages, is not intended for the ultimate 

consumer, but for other designers, and the readers of 

INTERIORS. With the assistance of Architect Henry P. 

Glass and several others, Mr. Sanders has. invented, 

and is now in the process of patenting, two kits of 

prefabricated parts plus the accessories to go with them, 

with which the skilled designer can assemble case 

furniture, tables, screens, even wall partitions and 

closets. The effectiveness of the ultimate creation de- 

pends on the talent and invention of the assembler. 

The photographs that we have chosen show a number 

of ways in which parts of these two sets can be put 

together. There are thousands of other possibilities. 

Mr. Sanders’ two construction kits are quite similar to 

other schemes for assembling furniture out of boxes, 

bases, tops and shelving that have already been pat- 

ented and are now on the market, but with one impor- 

tant exception. These other schemes, whether they be 

for assembling expensive office desks, or inexpensive 

furniture for low cost housing, simply depend on piling 

one member on another, and trusting to the force of 

gravity. The separate parts of the two Sanders kits are 

held together in tension with interlocking screws and 

bolts of a special design (see diagram on page 56) so 

that the separate units can be locked together end to 

end or side to side, making possible such creations as 

the book cases that seem to crawl up the wall, shown 

at the upper right, and the bookcase and cellaret, right. 

Both of these would be impossible without the use of 

strong metal connectors. Mr. Sanders’ two kits are 

now known as ABC and Alpha Omega, (Mr. Sanders 

went to Yale). Both are built on a six-inch module, 

meaning that ail measurements are multiples of six 

inches. , 

Most of the component parts of the ABC set are shown 

in the illustration to the left. It consists of a large box 

(A), and a slightly smaller box (B) cut full of holes, and 

RIGHT, BUY TWO MORE LEGS AND A PAIR OF THE SPECIAL PLASTIC 

BLOCKS THAT COME WITH THE SET, AND THIS ARRANGEMENT IS 

EASILY ASSEMBLED. IT WOULD MAKE A FINE SIDEBOARD. 
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THE USE OF MORRIS SANDERS’ PATENTED METAL CONNECTORS, 

TWO THICK AND TWO THIN CASES FROM THE ALPHA OMEGA SET, 

MAKES THIS INTERESTING ARRANGEMENT POSSIBLE. 

TO CHANGE THE CLIMBING BOOKCASE INTO THIS ATTRACTIVE CELLARET 

ABOVE, SIMPLY CHANGE THE DOORS AND HINGES AND ADD TWO MORE LEGS. 

NOTE THAT THIS PIECE WOULD BE IMPOSSIBLE WITHOUT TENSION CONNECTORS. 



ONE OF THE SIMPLEST WAYS TO ASSEMBLE THE FOUR BOXES WOULD 

BE THIS HIGHBOY. NO TOOLS OTHER THAN A TWENTY-FIVE CENT PIECE 

ARE NEEDED TO CHANGE SOLID DOORS FOR OPEN ONES, SNAP HINGES IN 

AND OUT, AND MAKE ANY OTHER CHANGES YOUR FANCY MIGHT DICTATE. 

a long plank (C) equally perforated. There are in 

addition interchangeable glass and metal shelves, 

two different bases, hardware, solid doors (not 

shown) and other gadgets. If you look closely at the 

B box, you will see that the large round holes are 

tapered. They can be filled with plugs that form 

male and female connectors, or with plastic or solid 

wood disks, to suit the designer's fancy. Smaller 

holes, in between the large ones, support shelf 

brackets and other things. 

The Alpha Omega set, from which most of the illus- 

trated pieces happen to have been assembled, is 

even more complicated. In essence it consists of two 

boxes with the same overall dimensions but one of 

which is six inches thicker than the other. As in the 

case of the ABC set, there are a great many acces- 

sories. There are two sizes of legs. There are single 

and double doors, both solid and open. The open 

doors have serrated edges, so that they can be strung 

with plastic cord, (or copper wire if you prefer) in a 

variety of patterns. There are in addition sliding 

drawers, shelves, handles, hinges, and other 

hardware. 

The Alpha Omega set is also perforated with holes 

every six inches, but these holes are different. They 

are shaped like mushrooms, with their stems sticking 

out, the cap on the inner side of the board. Into these 

T-shaped holes a wooden or plastic plug can be 

fitted if a smooth outer surface is desired, and there 

is a double ended plug to serve as a drawer guide, 

and another handsome one of plastic and metal to 
CONTINUED ON PAGE 56 

SIMPLE PLUGS, EITHER MATCHING WOOD OR CONTRASTING PLASTIC 

EXIST WHERE A SMOOTH SURFACE IS DESIRED. THEY WOULD BE 

NECESSARY TO MAKE THE WRITING SURFACE OF THE SECRETARY 

SHOWN AT THE RIGHT. BUREAU DRAWERS ARE ALSO AVAILABLE 



WANT TO MAKE SOMETHING OFIT? 

THE ABC SET IS DESIGNED TO THE SAME 

SIX INCH MODULE, AND ASSEMBLED ON 

THE SAME PRINCIPLE. IT IS INTENDED 

TO CONTRAST WITH AND COMPLEMENT THE 

ALPHA OMEGA SET. NOT ONLY FURNITURE. 

BUT CLOSETS AND PARTITIONS CAN BE 

CONSTRUCTED FROM EITHER. 

AFTER A HARD DAY POSING, MORRIS THE 

MINIATURE MODEL, BEDS DOWN IN A 

CONVERTIBLE DAYBED ALSO DESIGNED 

BY MR. SANDERS. THE BED IS NO PART 

OF EITHER SET, BUT A SCREEN, COFFEE 

TABLE AND NIGHT STAND CONSTRUCTED 

FROM THE ABC UNITS APPEAR AROUND IT. 



INTERIORS’ PRINCIPLES OF COMMERCIAL DESIGN 

HE first thing that a designer attempting to do a 

jewelry store will learn is that it is an ancient profes- 

sion bound by innumerable business traditions. And 

the next thing he will learn about the jewelry trade is 

that almost all these traditions have been acquired after 

many years of practical business experience. Any one 

of these traditions may be broken, but the designer will 

have to think of a very good reason for breaking it. 

Three types of merchants sell jewelry at retail: the 

large, multi-departmented establishments like Tiffany; 

Cartier; Bailey, Banks & Biddle; Black Starr & Gorham; 

Shreve, Crump & Low; etc. Then the smaller, intimate 

jewelry shop. Finally, the busy commercial credit 

jeweler whose operations are so well known through 

newspaper and radio advertising. They all have differ- 

ent design problems. We will try to avoid a few 

headaches by sticking to the second type, the smaller 

retail store, which sells about 90 per cent of the jewelry 

and related accessories sold in this country. 

In any jewelry store the designer's main problem is 

to make the best possible background for very small 

rare objects that must be examined closely by the 

client. A large amount of space is not needed. Neither 

is a corner site, considered so important for many other 

types of merchandise. Since the object is to concentrate 

the client's attention on something small and valuable, 

backgrounds must not be distracting. A mural, even by 

Giotto, would be out of place in a jewelry store. Lighting 

is important in any commercial establishment. In selling 

jewelry it is three times as important as elsewhere, for 

the value of practically everything the jeweler sells 

depends on its ability to catch and reflect light. 

JEWELRY DEPARTMENTS 

If the modern retail jeweler’s business consisted entirely 

in selling diamond rings and fine watches, the designer's 

problems would be much simpler. But it doesn’t, and it 

isn't. The modern jewelry store is a highly departmen- 

talized gift shop combined with a workshop, for the 

repair of jewelry and watches is a major part of the 

business. The modern jeweler sells precious stores, fine 

watches, silver tableware, wooden salad bowls, fountain 

pens, pottery vases, and engraved writing paper, and 

all these things have different sales requirements. 

THE FACADE 

The facade of the jewelry store must be designed to pull 
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THE RETAIL JEWELRY STORE 

BY CARL CONRAD BRAUN 
t| 

the customer inside. It is a psychological fact that 

people don’t just drop in to browse around a jewelry 

store the way they do in a book store or even a dress 

shop. It is for this reason that jewelers put their most 

important pieces in the show windows. The facade of 

a typical jewelry store shown on the top of the opposite 

page takes this into consideration. It uses the arcade 

type of store front to get as much window space as 

possible, but the cases are kept small to concentrate 

attention on the jewelry. A broad band of glass opens 

up the front to attract the attention of the passerby to 

the rear of the store. The two floor plans shown directly 

below utilize the same type of store front. 

REPAIR DEPARTMENT 

It used to be the tradition in the jewelry trade to put 

the repair department right up by the front door, and 

not infrequently in the window, because of the impor- 

tance of this part of the business. This is one tradition 

that has been reversed. The jeweler now wants the 

repair department at the rear of the store, so that a 

man coming in to have a watch crystal replaced may 

stop to buy a collar pin or a fountain pen on his way out. 

SELLING DIAMONDS 

Fine jewelry and precious stones are bought at leisure, 

a customer wants to take his time and be comfortable 

when making so sizeable an investment. Nor does he 

like to be stared at. The fine jewelry counter of any 

store should have at least a couple of comfortable stools. 

If possible there should be a diamond room where a 

salesman and his clients may retire to squint through 

loups, flash rings around on well manicured fingers, 

and pull gauds and baubles out of the windows. Both 

of the stores whose plans appear in this article make 

provision for such a room. The larger store has two: 

one for fine jewelry, the other for choosing silver or 

laying out wedding invitations or other merchandise 

whose sale demands much palaver. You will also 

notice that the larger jewelry store does not have its 

repair department on the ground floor, though otherwise 

the layouts are basically similar. Whether it be in the 

basement or balcony, the customer will still have to 

pass the length of the store to get to it. 

SILVERWARE 

Here is another type of merchandise whose sale de- 
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THE FACADE OF A JEWELRY STORE 

SHOULD INVITE THE CUSTOMER 

INSIDE, AS IN ANY OTHER OPEN 

FACED SHOP, AND STILL CONCEN- 

TRATE HIS ATTENTION ON SMALL 

PRECIOUS OBJECTS. HENCE THESE 

COMPACT SHOW CASES, AT EYE LEVEL. 

PLAN OF A SMALL JEWELRY STORE. 

EXPERIENCED JEWELERS HAVE VERY 

DEFINITE REASONS FOR THE PLACING 

OF EVERY SHOW CASE AND 

COUNTER, AS EXPLAINED IN TEXT. 
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CASES 

THE LARGER JEWELRY STORE HAS 

TWO PRIVATE SALES ROOMS, AND 

ALCOVES FOR DISPLAYING HOLLOW- 

WARE AND OTHER LARGE OBJECTS. 

THE ALL-IMPORTANT REPAIR DE- 

PARTMENT IS ON ANOTHER FLOOR. 



INTERIOR OF A TYPICAL SMALL JEWELRY STORE, SHOWING WALL CASES 

FOR LARGE OBJECTS, USE OF LIGHT WOODS TO INCREASE 

APPARENT SIZE, AND OVERHEAD CEILING SPOTLIGHTS TO BRING 

OUT SPARKLE IN FINE JEWELRY 

WHERE SPACE IS AVAILABLE, OPEN ALCOVES ARE THE BEST WAY 

TO DISPLAY HOLLOWARE, FINE PORCELAIN AND GLASS AND 

OTHER LARGER OBJECTS. THE IDEA IS TO GET THE CUSTOMER 

CLOSE TO THE ARTICLE HE IS EXPECTED TO BUY. 

THE RETAIL JEWELRY STORE 

mands thought and sitspuce. You will notice that in 

the small jewelry store we place the silverware table 

at the rear next to the gifts and repair department. 

In the larger jewelry store, where a larger proportion 

of sterling may be sold, it is up by the front door, opposite 

the fine jewelry. In either case, special display cases 

are advisable. On page 33 are illustrated a sketch of 

one and a photograph of another. Each type contains 

separate, easily removable, pads to hold one place 

setting for every pattern to be shown. Either the flat 

top or the slanting table should be able to display about 

20 different patterns, more than the average store needs. 

HOLLOWARE AND GIFTS 

These larger objecis are best displayed in wall cases 

and open display tables. The tactile qualities of this 

type of merchandise are important from a sales point 

of view, even if handling does mean lots of finger marks 

and occasional breakage. An alcove arrangement for 

the display of holloware, porcelain and glass, such as 

the one illustrated on this page, is excellent wherever 

there is room for it. 

MATERIALS AND COLORS 

The light woods, now so fashionable for every type 

of interior, are especially recommended for jewelry 

interiors for two specific reasons. They make a small 

shop look larger, and most jewelry stores are small. 

They don't show dirt, dust and scratches as easily as 

the traditional dark finishes. Wholesale jewelers trade 

five carat diamonds in dingy offices that look like a 

cold water tenement, but the maintenance of a retail 

jewelry store is vitally important. 

On the question of colors, you will find that veteran 

jewelers have very fixed ideas. They like black to 

display silver and diamonds, but black shows every 

dust speck, so they like dark blue or a very deep green 

as next best. They like deep crimson to display gold, 

brass and copper, but it is a bad color for the white 

metals. Most of them have found a light French gray 

a good compromise. If you have a better color to 

display any type of jeweler’s merchandise, you will 

have to prove it. 

LIGHTING 

As we said earlier in this article, correct lighting is the 

secret of jewelry store design. Fluorescent lighting 

casts a glow, incandescent lighting throws a beam. 

Both are necessary to display jewelry properly. Con- 

cealed incandescent spotlights are best to bring out the 

CAT ANTS: Aa 2 red Se 

ante 



Ho Ahi 

Tabet ae, ater Sale 

brilliance of cut stones, but incandescent bulbs, except 

the best daylight bulbs, are apt to give a yellowish 

light. That is perfectly all right for gold, brass, porce- 

lain or woodenware, but a yellowish light is poison 

for silver, pewter, diarmonds or platinum. Jewelers are 

very fond of the 3500 degree, white fluorescent tubes, 

which give the blue white light they find most generally 

useful. Again, a yellowish spotlight on bronze and 

ceramic statuary casts dramatic shadows. Al] these 

things the designer must keep in mind. 

MIRRORS 

As a general rule plenty of mirrors in any kind of 

retail establishment are a foolproof combination, and 

it is obvious that at least small hand mirrors are 

essential in any place where necklaces, earrings or 

brooches are sold, but a few designers believe that 

large mirrors in a jewelry store are psychologically 

incorrect. Here is their argument: jewelry is sold on 

a psychology of scarceness. Mirrors mean reflection 

and repetition. They distract the customer’s eye from 

the object before him, suggest that he is not looking at 

the only vase of its kind but possibly one of 20. True 

or false, at least it is an interesting idea. 

DISPLAY 

When a designer has finished a shop, chosen the 

colors, furnished and equipped it, his job is supposed to 

be finished. Merchandise display is a very technical 

field and is generally considered outside the interior 

designer’s province. But the proper display of jewelry 

is a most neglected part of that field. Designers who 

can think out new ideas in this field will be doing a 

service to themselves, to their clients, and to their 

clients’ customers. 

Let us say right away that it is not an easy field to enter. 

It is much simpler to design a dramatic background for 

two $300 evening gowns than to arrange a jeweler’s 

window to show 18 bracelets and two dozen watches. 

Just one bracelet under-a dramatic light won't do. Retail 

jewelers have learned that they have to show 20 brace- 

lets, week after week, if they expect to sell one a month. 

Frankly we don’t know the proper way to display a 

number of heterogeneous small objects in a confined 

space. We do know that up to the present it has been 

badly done. We do know that there are hundreds of 

forward thinking jewelers who would be eager to try 

the experiments of the readers of INTERIORS. 

CHOOSING A FLATWARE SILVER PATTERN TAKES TIME AND 

THOUGHT. IN THE ABOVE SKETCH, COMPLETE CHESTS OF SILVER 

WOULD BE SHOWN IN THE WALL CASES, AND SEPARATE SILVER 

PATTERNS IN THE FLUORESCENT LIT TABLE IN THE FOREGROUND. 

ANOTHER VERSION OF THE SAME SALES TABLE FOR FLATWARE. A SINGLE 

PLACE SETTING OF THE DIFFERENT PATTERNS IS CLIPPED TO VELVET PADS 

AND CAN BE EASILY REMOVED FOR CUSTOMERS TO HANDLE. BLACK, DARK 

BLUE AND FRENCH GRAY ARE FAVORITE BACKGROUND COLORS FOR SILVER. 
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DESIGN LABORATORY 

? Tx elevator spews you out two blocks above Fifth 

% Avenue... turn left. On wide glass doors the name is 

q lettered neatly, modestly: Dohner & Lippincott. All at 

i once you are in the sanctum of one of the smartest and 

most energetic industrial design firms in America today. 

Dohner, whose work you meet in the pages of this 

magazine monthly, is a big burly man who talks fast 

and dynamically. ‘You must say that this firm is 

. unique. We are associated with The Douglas T. Sterling 
4 Company, management engineers, and that means that 

we work with a terrific research staff.” 

Lippincott, very preocupied, gaunt and intense, flies 

into the office, is introduced, flies out again. 

“You can get an idea of how we work from these 

offices," Dohner continues. “When we got them they'd 

had a law firm in them. You know how lawyers are. 

ete 
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2 WHEN DOHNER & LIPPINCOTT MOVED INTO THEIR OFFICES 
F Designers are at one end of the scale, always looking FIFTY-FIVE STORIES ABOVE FIFTH AVENUE AND FORTY- 
‘ into the future. Lawyers are at the other end, always SECOND STREET, THEY FOUND THE DEPRESSING AND 

j looking backward. Blackstone, Justinian. With them UNFUNCTIONAL LAYOUT ABOVE. SPACE CHOPPED UP. ROOM 
4 nothing has changed since Justinian. You could see it WASTED ON CORRIDORS. PARTITIONS BLOCKING LIGHT. 
: in these offices. Painted bathroom green, they were. PARTITIONS LOOK AS THOUGH THEY’D BEEN FITTED IN 

We had to move nine walls. We rebuilt the space. BY A CHILD WHO WANTED TO MAKE WINDOWS GO ROUND BUT 
The offices do indeed bear Dohner out. The space is DIDN'T KNOW QUITE NOW Te MAKE THEM COME OUT EVER. 

actually not large, but it is used in the clean cut, 

decisive fashion you'd expect. An erstwhile legal 

t closet, for instance, has become a miniature machine 

4 shop with machines painted a becoming and very 
Be NCOTT TORE DOWN PARTITIONS RUTHLESSLY. 

sophisticated blue, effective against the lemon yellow, Sonera SE Rear wee oe 
: wiiien ences coal tonne cules ol tes heline wom. “Sealine ELIMINATED USELESS CORRIDORS. MADE A LARGE DESIGN 

Ms has customers like Packard, Colts Fire Arms, U. S. Rub- naniuiedugmpenietenten mnttaaacindear 
; ber, Silex, Fruehauf Trailers, Anheuser-Busch. With PS Cae ee ee ee eee ee ee eee 

them we give clienis management, marketing, design. A MACHINE SHOP INTO WHAT REMAINED OF A LARGE CLOSET, 
TREATING IT AS AN ALCOVE. TURNED THREE SMALL OFFICES 

INTO TWO FAIR SIZED ONES. LEFT ONLY THE LARGE CORNER 

OFFICE. TO INSURE GOOD LIGHT, INTRODUCED GLASS BRICK. 

| Right now we're in the course of rounding up a remark- 

able file of design patents. That means that a man who 

2 wants to plan his postwar transfer from war to peace 

‘ industry will have the advantage of our organization 

putting him in touch with the kind of product his outtit, 

with its particular set-up, is best fitted to make. Our 

# organization is unique.” 

The room in which we sit has panels on opposite walls 

divided into sections and letters: Ecology. Color. 

Design Research. Texture, etc. The two panels are 

connected by yellow plastic strings. We ask what all this 

THE RECEPTION ROOM IS CUNNINGLY DESIGNED TO PUT THE 

CLIENT IN AN AMIABLE AND RECEPTIVE FRAME OF MIND. 

CREATURE COMFORTS ARE TODDIED TO BY THE RELAXING 

CHAIR, RECESSED SOFA, LOW TABLE. THE MIND IS STIMULATED 

BY THE OVERALL DESIGN, USE OF MODERN MATERIALS. 



DESIGN LABORATORY 

means. “It's the designer's business to visualize what 

his service is. Clients who don’t understand are likely 

to think it's all nonsense. We've got to make them see, 

literally see what our job means. 

“We decided when we went into partnership that 

there was no fun for us in war work. We were sure 

that there would be a demand for new products after 

the war and that many firms wouldn't want to go back 

into their old businesses then, anyway. That's where 

we come in. Study plants and get inventors and manu- 

facturers together.” 

It is increasingly clear as we walk through the offices 

of Dohner & Lippincott (Marketing, Industrial Design, 

Merchandising) that every inch of space has been 

utilized two ways, for work and showmanship. You 

come out thoroughly processed. This outfit is efficient 

and it can sell. It sells itself. 

Color is used with great art. No four walls in any room 

are the same color. This is in the best modern style 

and incidentally a revolt against that bathroom green. 

The drafting room, with its ten desks and machine 

shop, as you will see from the plan, is largest and 

arranged to have the only north windows the space 

provides as well as four windows to the east. 

Next in importance is one main office where clients can 

consult and the designer is impressive behind a large 

desk. All the furniture has been specially designed 

and, except for this desk, is scaled down. The smaller 

‘ fooms are carefully uncluttered, very bright looking 

with their blonde furniture, glass brick panels set into 

partitions. 

Like a wise actress, the firm has given special attention 

to its “face,” the reception room. It gets extra light, 

too, from glass bricks. The low cigarette table is fan- 

tastically shaped to suggest that here imagination is 

given free rein. The rug, which embodies the main 

elements of design, was woven by Marion Powers. An 

impressive and rather mysterious chart ornaments one 

wall, above a comfortable sofa. The modern, webbed 

chair is calculated to disarm even the nervous by the 

happy way it receives the client's seat. 

Even more to the point are the combination unit desks 

used in the small offices and drafting room. These are 

desks, taborets and drafting tables all in one. They 
CONTINUED ON PAGE 68 

NICE POINT OF DESIGN IS THE ATTRACTIVE GATE WHICH | 

LEADS INTO DOHNER & LIPPINCOTT’S PARTICULAR GARDEN. ra 

NOTE HOW A CORNER IS UTILIZED, A DESK SET IN IT WHICH 

HAS BEEN SCALED TO FIT IN UNDER THE SHELVES. 

THROUGH THE GATE, LOOKING BACK ON THE RECEPTION 

ROOM. DAYLIGHT FILTERS THROUGH GLASS BRICKS TO LIGHT 

SPACE WHICH MUST FORMERLY HAVE BEEN STYGIAN AND 

ILLUMINATE A MYSTERIOUS AND IMPRESSIVE WALL CHART. 
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PACKAGE D BUILDING 
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THE PACKAGED HOUSE 
waksen cnaeraah naw AD WAGHSNANN 

A SIMPLIFIED FORM OF PREFABRICATED BUILDING HAS BEEN PRODUCED BY 

KONRAD WACHSMANN AND WALTER GROPIUS. RENDERING ABOVE, OF 

PACKAGED TYPE “B’’ HOUSE, ILLUSTRATES IN PARTICULAR THE TWO WINDOW 

OPENINGS WHICH OCCUR WHEN PANELS ARE APPLIED VERTICALLY 

(GROUND FLOOR), OF HORIZONTALLY (UPPER FLOOR). DOOR, FLOOR, 

ROOF, CEILING, AND WALL PANELS COME IN STANDARD LENGTHS OF 10’ 

(THREE TIMES THE BASIC 3’ 4” MODULE); ARE DESIGNED WITHOUT 

PROJECTIONS SO THAT STACKING FOR STORAGE OR SHIPMENT IS 

FACILITATED. SLICED HOUSE ON RIGHT SHOWS MODULE FRAMEWORK, , 

DOOR PANEL AND INSULATION. 

38 



TRAME CONNECTION 

"THE PACKAGED HOUSE SYSTEM 
COPYMUCGCHT 1LOE2 BY KONRAD WAGHSMANN X& WALTER Crop a ER CROPS 1942 

PERSPECTIVE DRAWING ABOVE ILLUSTRATES THE MAIN CONSTRUCTION 

POINTS OF THE FRAMEWORK. DIRECTLY OVER EACH TOP SECTION ISA 

PHOTOGRAPH OF THE MEMBER, DISASSEMBLED. LEFT, (2) ON THE PLAN, 

IS THE CONNECTION OF TWO EXTERIOR WALL PANEL FRAMES; NOTE 

SMALL WEDGE. AT CENTER OF PLAN ARE FLOOR PANEL FRAMES WITH 

METAL CLIP AND WEDGE INSERTED; PHOTO SHOWS TYPICAL CLIPS AND 

WEDGES, THE ONLY CONSTRUCTION CONNECTORS NECESSARY. RIGHT 

HAND CORNER (1) IS AN EXTERIOR CORNER CONNECTOR WITH SLATS FOR 

WEDGES. AT LEFT IS THE BASIC JOINT, DESIGNED 3-DIMENSIONALLY. 

WEDGES, MADE OF SCRAP METAL; COULD BE OF PLYWOOD OR PLASTIC. 



PACKAGED BUILDING 

EXTERIOR OF A MODEL “PACKAGED BUILDING’ HOUSE NOW ERECTED ON 

EAST 11TH STREET IN NEW YORK. THE GENERAL PANEL CORPORATION WAS 

FOUNDED TO MAKE AND MARKET THIS PREFABRICATED SYSTEM; ARCHITECT 

KONRAD WACHSMANN IS AN OFFICIAL OF THE CORPORATION. WALTER 

GROPIUS KEEPS IN TOUCH FROM CAMBRIDGE, MASS. THE SYSTEM IS 

COPYRIGHTED AND PATENTS ARE PENDING IN THE U. S. AND ABROAD. 

THE whole system of prefabrication is at the boiling 

point. Developments are brewing at a tremendous rate. 

Jumping the gun on competitors, Architects Konrad 

Wachsmann and Dr. Walter Gropius are now out in 

front with their module cube housing plan which they 

have jointly developed. This system is being marketed 

through the General Panel Corporation in New York. 

What their brain child has which is new to the field, is 

incredibly high flexibility, incredibly low assembly de- 

mands. Using the panels, metal clips and wooden 

wedges which are its basic materials, you can have 

literally any sort of house you like. By any sort is 

meant, a house with any plan, a house of any size and 

a house of any style. As to the simplicity of putting 

the house together, all you need is one hammer. 

The key to this fantastic achievement is a standardized 

unit, a frame cube, 3’ 4” each way, held together by 

a basic joint. Onto this frame are fitted standard wall, 

window, floor, ceiling, roof and other panels. Each of 

these has a standard length of 10’, which is three times 

the measurement of the side of the cube. That makes 

everything come out even. Given such a groundwork, 

the homeowner can build as he pleases, and if the bare 

and rather mechanical looking exterior provided by the 

panels doesn't satisfy him, he can coat it with stucco, 

brick veneer, fieldstone or whatever his heart desires. 

The house is obviously going to be no problem to 

package and ship. It comes knocked down absolutely 

flat and the pieces stack tidily since they are all the 

same size. From the manufacturer's standpoint the 

house has many joys, too. He needs no complicated 

milling machinery to turn it out. Even the metal clips 

which hold it together are stamped and braked. This 

is true of other prefabricated units, to be sure, but no 

other system makes so few demands for skilled labor 

in the final assembly on the site. This is a good point 

to bear in mind, because none of us now know what 

the manpower, and especially the skilled manpower 

situation, is going to be in the next few years. 

If the home owner doesn’t feel up to planning his own 

house and is appalled at the prospect of having to allot 

space, he can avail himself of various combinations 

which have already been worked out, or use them as 

points of departure for giving him courage. He will be 

automatically assisted by the foresight of Gropius and 

Wachsmann in their original choice of measurements. 

Three feet four inches, it turns out, is right for ever so 

many human uses. It's a sound width for windows, for 

doors, for corridors and a single bed headboard, which 

will simplify bedroom planning and help in scheming 

a living room where the family sofa will be cozy. 
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A BEDROOM OF THE EXHIBITION HOUSE ON 11TH STREET WAS 

FURNISHED TO SHOW THE INTERIOR DESIGN POSSIBILITIES. ONE 

REASON FOR THE 4’ 3” MODIILE IS THAT A SINGLE BED HEADBOARD NAILED TO THE BASIC FRAMEWORK. LIVING AND DINING ROOM 

FITS COMPORTABLY INTO THOSE DIMENSIONS. ARE COMBINED IN THIS SMALL HOUSE. 

VERTICALLY APPLIED PANELS ARE USED FOR THESE WINDOWS. ANY 

TYPE OF INTERIOR FINISHING MATERIAL MAY COVER THE WALLS; 

LIGHTWEIGHT MODERN FURNITURE PROVES LIFE CAN BE PL NT IN A MODULE CUBE. EVEN BARNABY AND MR. J. J. O’MALLEY FIT IN. 
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Before the War we leaned on Europe. Now we're 

standing on our own feet of clay, ceramically. The 

results (on the whole good): Various companies are 

experimenting, developing better bodies and firing 

processes which prevent crazing. In one case a new 

flux has been found very successful which was formerly 

used in the manufacture of glass. Transfers are evolving 

which go far beyond the stereotyped decalcomania in 

beauty. Modelling in figurines and art pieces, a field 

in which the Europeans used to have it all over us, is 

becoming constantly more distinguished. We see an 

overall improvement in design, ranging from the 

vigorous and useful lines of the kitchenware shown at 

the right, below on this page, to the delicate and 

elaborate figures and desk set opposite. American 

motifs are being introduced with fine effect; note the 

Shasta daisy and the Pennsylvania Dutch tulips oppo- 

site. These make for vigorous and appealing pieces 

which more than replace the French and Italian wares 

on which we used to depend for country houses. 

Incidentally, the bodies on which these provincial 

designs are executed are crisper, less likely to chip and 

crumble than were the imported potteries. For town 

or country use there should be a growing market for 

the exquisite American lustreware being turned out. 

On the dark side of the picture is the difficulty which all 

ceramic manufacturers and dealers are having in 

meeting their delivery dates. At a time when the buying 

public is clamoring for goods, the manufacturer finds 

his hands tied by any number of complications, diffi- 

culties with labor, shipping. In some cases whole plants 

have converted to war industry or been forced to 

abandon their art lines to concentrate on hotel and like 

commercial wares. It is a tribute to the companies 

which have continued to carry on their ceramic busi- 

nesses, that they have not only managed to keep 

rolling (even slowly) but also to improve their wares. 
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IMMEDIATELY BELOW, TINY (JUST 9VER THREE INCHES LONG) AND 

EXQUISITE STAMP BOX WITH A PILLEMENT DESIGN. THIS WARE, CALLED 

“LON VALLEY CHINA,” IS PRESENTED BY THE LITTLE JONES COMPANY, INC. 

AND MORE THAN TAKES THE PLACE OF THEIR PRE-WAR IMPORTS. 

CENTER, ABOVE, A FAIENCE PLATE, MEASURING 9!/, INCHES 

IN DIAMETER, IS ONE OF A SET OF SIX, EACH DECORATED 

BY HAND WITH A DIFFERENT FLOWER DESIGN. PROMPT DELIVERY 

IS A FEATURE. FINLAND CERAMICS AND GLASS CORPORATION. 

VIGOROUS MODERN DESIGN CHARACTERIZES THE HALL CHINA > pire 
COMPANY KITCHENWARE IMMEDIATELY ABOVE. AVAILABLE - 

IN CHINESE RED OR CADET BLUE WITH WHITE HANDLES AND j TH 

KNOBS. A WARE WITH MANY EXCLUSIVE IMPROVEMENTS. a IVOR' 
> APPL 

AT LEFT IS “MONTICELLO” DINNERWARE PRODUCED BY 

POTTER H. D. WINTRINGER AND THE STEUBENVILLE POTTERY 

COMPANY FROM DESIGNS CREATED BY HERMAN C. KUPPER. 

DECORATIONS ARE IN VARIOUS STYLES. 



» CENTER, ABOVE, MARY RODNEY’S AMERICAN 
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GLADDING, McBEAN & CO., LONGTIME MAKERS OF 

EARTHENWARE, MOVES INTO THE CHINA FIELD WITH 

FRANCISCAN CHINA. THE BODY IS LIGHT, TRANSLUCENT, 

BASED ON A NEW COMPOSITION. MATERIALS AND 

DESIGN BELOW (SHASTA DAISY) ARE ALL-AMERICAN. 

MADE LUSTREWARE WHICH COMES WITH COPPER. 

GOLD OR SILVER LUSTRE TRIMMINGS. 

THESE ARE COPIES OF PERIOD PIECES. 

DIRECTLY ABOVE, “BETHWOOD” ROYAL CHINA DESK SET 

WITH ROYAL WORCESTER DECORATION. DRESDEN WITH 

IVORY OR ROSE WITH TURQUOISE DECORATIONS, DELICATELY 

APPLIED. BETH WEISSMAN. 

IN THE GREAT TRADITION. A SUPERB 

URN, BELOW, WREATHED WITH 

ROSES. HAND DECORATED, BANDED 

AND HIGHLIGHTED WITH COIN GOLD, 

THIS BY ABELS, WASSERBERG & CO. 

CENTER, ABOVE: THE MAKING OF 

GOLDSCHEIDER ART CHINA HAS 

MOVED FROM AUSTRIA TO AMERICA. 

PRESENTED BY EVERLAST. 

FOOT OF THE COLUMN: LENOX, 

AMERICA’S FINEST, PRESENTS 

“NATOMA” DINNERWARE, BLUE 

TULIPS, GREEN LEAVES. 

IN ADDITION TO HIS ‘‘JABESON” CHINA MASTERPIECES, 

BERNARD LIPMAN HAS DEVELOPED A LINE OF 

PROVINCIAL TYPE FIGURINES, SHOWN BELOW, 

CALLED “ILAWARE,” EACH SIX INCHES HIGH. 

NOTE THE NICE MODELLING OF THE FLOWERS. 

IN THE CENTER, FULPER POTTERY’S TULIP 

PATTERN IS A HAPPY ADAPTATION OF AN OLD 

PENNSYLVANIA DUTCH THEME TO MODERN USE. 

THE WARE IS VERY LIKE THE ORIGINAL. 

DIRECTLY ABOVE: FISHER, BRUCE & CO. DELLA 

WARE IN THREE VERSIONS. “EL ROSA,” TOP, 

“LAURITA,” LEFT, “FESTIVAL,” RIGHT. 

IT IS HAND PAINTED UNDER GLAZE. 



SEEN FROM THE STREET SIDE, .AMERICA 

HOUSE DISPLAYS ITS WARES ON TABLES. 

COUNTERS AND IN UNITS LIKE SQUARED 

BOOKCASES. SMALL RUGS AND FABRICS 

ARE HUNG ON THE REAR WALL, FLOODED 

WITH LIGHT FROM ABOVE AND BELOW THE 

LOW BALCONY WHICH ACTS AS A SIGNBOARD. 

NEW QUARTERS 

FOR AMERICA HOUSE 

LOOKING DOWN FROM THE BALCONY OVER 

THE STORE AND.OUT TO MADISON AVENOE. 

THE ARRANGEMENT OF SHOW CASES IS 

SIMPLE, FLEXIBLE. NOTE HOW THE HEAVY 

RED ENTRANCE DOOR HAS A PEEPHOLE CUT 

IN IT, SHAPED LIKE AN AMERICAN EAGLE. 

DESIGN AND COLOR ARE BOLDLY MODERN. 

AAmerica House, a New York shop which serves 

as retail outlet for American handicrafts, has moved 

into the erstwhile quarters of Rena Rosenthal on Madi- 

son Avenue. Appropriately it was felt that the space 

should be redesigned and the job was done on the 

architectural side by Morris Ketchum, Jr., on the deco- 

rating end by Dorothy Draper who stepped out of 

character to blazon flag reds and blues against white 

walls. From the wide windows, set on either side of 

a bold red door, you see deep into the shop. A modicum 

of intimacy is achieved by the dropped rear section 

and the overhanging balcony used for special exhibits. 

This serves also as a signboard where the name and 

eagle device are given poster treatment. The eagle 

appears also as a formalized cut-out in the massive 

door. Through this you may peer in a manner vaguely 

reminiscent of speakeasy days. In addition to the 

counters there are incidental tables with recessed tops 

which may easily be moved for flexibility of arrange 

ment in case of special exhibits. Indirect lighting is 

supplied by semi-cones attached to side walls. 
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CONDUCT ED BY DONALD B&R. 

CERAMIC PITCHERS DESIGNED PRIMARILY FOR 

FRUIT JUICES WHICH WILL BE PLACED IN THE 

REFRIGERATOR. THE SHAPE DERIVES FROM A 

PRISM, BUT HAS ROUNDED CORNERS. THIS 

MAKES FOR COMPACTNESS. EACH PITCHER 

HOLDS 1 QUART, 6 OUNCES. ROUNDED FORM 

CONDITIONED BY THE MOLD. 

FORM—FUNCTION AND FLIGHT 



HE word streamline is in the language. What it con- 

notes in terms of form is worth re-examining, as to 

how such forms came into being. Is streamlining the 

fanciful work of the designer’s imagination? 

Strictly speaking, streamlining refers to aerodynamics, 

and good aerodynamic forms are those offering the 

minimum of resistance when passed through air, or 

any medium for that matter. 

Now two of the characteristics of this form will be 

smoothness of surface and compound curvature, this 

being a curvature to axis. 

When some lyric minded copy-writer or salesman tried 

to describe the character of this curvature in some of 

our new forms, and most often those that had nothing 

whatsoever to do with taking flight through space, he 

called them streamlined. For how else was he to 

convey quickly in simple language, the idea of smooth 

surface and subtle compound curvature? He wanted a 

handle to grab hold of and like the critics who labelled 

certain types of painting: impressionistic, cubistic, mod- 

ernistic—he found one that suited his purpose in the 

term streamline. And it, like many terms before it, 

has stuck. 

The sales-minded person may have created the term 

describing the new mass produced form but he did 

not create the forms—and in a way, neither did the 

designer nor the engineer. Several of the conditioning 
CONTINUED ON PAGE 70 

INDUSTRIAL DEST 

A DESIGN OF A CHILD'S WAGON—TO BE MADE OF 

PLYWOOD WHICH WILL HAVE GREATER STRENGTH FOR ITS 

WEIGHT. IN ADDITION, ITS IMPACT, STRENGTH WILL 

BE FAR GREATER THAN THAT OF METAL. AGAIN THE 

FORM IS CONTROLLED BY THE PROCESS. 
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THE MOTOR CAR BODY IS A TYPICAL EXAMPLE OF A 

FORM MADE UP OF COMPOUND CURVATURES. THE 

MATERIAL AND DIES HELP DICTATE THE FORM. 

A MODEL OF A MOTOR CAR WITH A CLOSED BODY 

DESIGNED FOR GREATER VISION AND LIGHT. THE 

COMPOUND CURVATURE OF THE GLASS IN THE WINDSHIELD 

CARRIES OUT THE CHARACTER OF THE BODY FORM, 

BOTH CONDITIONED BY MATERIALS AND TOOLS. 



A DESIGN OF A DESK TO BE MADE OF STEEL. NOTE THAT 

NO ATTEMPT HAS BEEN MADE TO IMITATE THE QUALITIES 

OF WOOD. THE DRAWERS ARE DRAWN AND DESIGNED 

TO LOOK AS IF THEY WERE DRAWN. ABSENCE OF DRAWER 

PULLS HELPS SIMPLIFY THE WHOLE DESIGN. 

OLD FASHIONED FLAT IRON AND A MODEL OF THE NEW 

“STREAMLINED” VARIETY. THE SHELL WILL BE IN 

DRAWN STEEL WHILE THE HANDLE WILL BE OF MOLDED 

PLASTIC; THE FORM BEING CONSISTENT WITH THE 

MATERIALS AND PROCESSES. 

ANOTHER DESK, DESIGNED TO BE MADE OF STEEL. 

AGAIN WE FIND THE ROUNDED CORNERS AND GENERAL 

SOFTNESS OF EDGES SO TYPICAL OF STEEL DRAWN IN DIES. 

DRAWER HANDLES ARE STAMPED INTO THE SURFACE. 

BASE IS MOLDED SEPARATELY AND MAY TAKE OTHER FORMS. 

47 
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ONE OF A SERIES OF SIX DRAWINGS, EXECUTED BY HUGH FERRISS FOR THE 

PORTLAND CEMENT COMPANY, DEPICTING A HOUSE OF TOMORROW WITH 

LANDING DRIVE AND GARAGE FOR THE TEAR-DROP SHAPED FAMILY HELI- 

COPTER. WHITE CEMENT CONCRETE FOR HOUSE AND DRIVE, PLUS 

IDENTFYING LIGHTS, GUIDE THE OWNER DOWN TO HIS OWN YARD 

AFTER AN EVENING AT THE CLUB. 

ONE SHAPE OF THINGS TO COME IN RADIO AND TELEVISION WAS 

RENDERED BY RAYMOND LOEWY FOR ADMIRAL RADIO, CONTINENTAL 

RADIO AND TELEVISION CORPORATION OF CHICAGO. TWO KEYBOARDS 

OPERATE THE TWO UNITS. ITS SPACIOUS PROPORTIONS SEEM 

PREDICATED ON ROOMY MODERN HOUSES. BASIC FORM OF 

METAL OR PLASTIC, IS MOLDED. 

48 

1942 FACT? 

Industrial designers are seemingly choosing sides 

and entering the lists publicly with pronouncements 

concerning the kind of design that will be seen when 

civilian production is resumed. The controversy has 

been maintained at an invasion pitch by the con- 

tradictory predictions of some of industry's leading 

product stylists. All agree on the eventual appear- 

ance of advanced design: but one group expects 

many immediate changes; the other gradual change 

only mildly accelerated. 

Industrial designers Brooks Stevens and Raymond 

Loewy, among others, have spoken in opposition to 

the deluge of publicity that has been given to the 

dream-like designs of almost every imaginable 

product, because they regard such publicity as often 

misleading and a potential source of disappointment 

to the anticipations of a starved buying public. In 

general such thinking may be summed up as follows: 

For obvious reasons it will be necessary to reconvert 

as swiftly as possible; the manufacturer who delays 

while tooling a dream may find that his market of 

buyers has been sharply limited. 

Recently, further bearish news on new designs has 

been in circulation. It is alleged that several auto- 

mobile manufacturers, and a well-known maker of 

aluminum kitchenware have announced that they 

will reconvert to their 1942 models as soon as the 

war ends because new tooling would take too long 

in the face of the pent-up demand for their products. 

The all-time high of public interest in improved de- 

signs is unquestioned: and when the mechanics of 
CONTINUED ON PAGE 69 
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ARCHITECT B. F. MC MAHON IS RETAINED BY MESKER BROTHERS, 

ST. LOUIS MANUFACTURER OF METAL WINDOWS, TO SKETCH IDEAS 

FOR THE USE OF THEIR PRODUCT IN 194X CIVILIAN CONSTRUCTION. 

THE HOUSE ABOVE HAS LARGE GLASS AREAS, SET OFF AND WELL 

SUPPORTED BY EYE-APPEALING LOW-COST 194X CASEMENTS. 

THIS FIRM IS NOW MAKING RUNWAYS, STORAGE TANKS, ETC. 

DETAIL DRAWING OF THE CASEMENT WINDOW WITH PROJECTING 

SOLAR SHADE USED FOR THE HOUSE SHOWN ABOVE. DUE TO NEW 

MANUFACTURING PROCESSES DEVELOPED FOR THEIR WORK TODAY, 

MESKER WINDOWS WILL BE IMPROVED IN DESIGN AND FUNCTION; 

WILL BE CHEAPER THAN WALLS WHEN THE WAR IS WON. 



BEAUTY IS A BUSINESS: 

THIS IS ITS OFFICE 

IT is entirely seemly that an office should reflect the 

business done in it. The banker, one of the most con- 

servative forms of business life, got the idea long ago, 

and fortified the depositor’s sense of security by dis- 

playing fine wood panelling and massive furniture. 

The smart dentist allays your tremulous forebodings 

with a waiting room studded with English hunting prints. 

Harry Conover (ex Powers model) runs a model agency, 

reputed to be fabulously successful. A model is a young 

and comely lady who is photographed incessantly. 

In the jargon of the fashion editor there are two kinds 

of women: real ones and models. This distinction arises 

from the fact that the model is in great part created by 

the canny agent. As the Conover office puts it, she is 

“personalized.” 

This particular phase of the business is taken care of in 

an office created for the purpose and shown on these 

pages. Mr. Conover wisely turned over the interior 

design of ihe room to Modernline, a firm owned by 

Valentino Crescenzi and Vinicio Paladini. One reason 

why his choice was a happy one is that Crescenzi is 

married to Conover graduate Ann Graham who, having 

been personalized, knew exactly what was wanted. 

Publicity, Fashions and Photographic Studios are housed 

here and here each girl is “briefed” at the beginning of 

her career. She enters via a corridor lined with plain 

mirrors, slatted mirrors and doors framed and covered 

with pickled oak. The Modernline furniture in the Per- 

sonalized Promotion office is pickled oak, too, set against 

French gray walls under a bright green ceiling. Beige 

curtains are sharply striped with green. That this is a 

temple to beauty is signalized by classic heads, whose 

inspiration undoubtedly played a lively part in the 

creation of whopping success like “Chili Williams. 

To analyze the psychologically bright work that went 

into the room: First there is the classic theme, already 

touched on, underlined by the urns and the plaster shell 

lighting fixtures. Lighting is, incidentally, of a flattering 

sort. The design of the furniture and the striped curtains 

and upholstery throw in a necessary note of chic. This 

is the kind of office movie directors dream up for Miss 

Rosalind Russell when she’s being a fashion magazine 

editor. The room is feminine (flowers, color scheme, 

lighting and arrangement), but business-like (desks, 

built-in filing cabinets, coveys of phones). 

Finally, any girl who can walk with graceful assurance, 

chin up, tummy in, hips swaying ever so slightly, all 

the way from the door to one of the desks nestled by 

the window, can walk across an editor's office and 

into a photographer's studio. The rest will be history. 
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ANN GRAHAM CRESCENZI WAS A CONOVER MODEL BEFORE SHE MARRIED 

ONE OF THE PARTNERS WHO OWN MODERNLINE, A DESIGN AND FURNITURE 

FIRM. MODERNLINE WAS MUCH HELPED IN DESIGNING A NEW OFFICE FOR 

HARRY CONOVER BY ANN’S KNOWLEDGE OF THE MODEL BUSINESS. 

THROUGH THIS CORRIDOR PASS CONOVER GIRLS EN ROUTE TO THE 

PERSONALIZED PUBLICITY DEPARTMENT. OLD FASHIONED GLASS PARTITIONS 

ARE REPLACED BY MIRROR PANELS AND SLATTED MIRRORS, BOLDLY 

FRAMED, AS ARE THE FLUSH OAK-COVERED DOORS, IN PICKLED OAK. 



MODERNLINE FURNITURE IN OAK KEYS THE OFFICE TO CHIC. OTHER 

SMART NOTES ARE THE GREEN AND WHITE STRIPED FABRICS, THE INDIRECT 

LIGHTING, THE DISPLAY OF MAGAZINES. MODELS ARE BRIEFED FOR 

FIRST APPEARANCES AT THE TWO COMPACT DESKS BY THE WINDOW. 

me vi 

THE CLASSIC NOTE IS NICELY INTRODUCED BY CASTS OF ANCIENT ART, 

URNS FULL OF GREENERY AND PLASTER LIGHT BRACKETS. THESE, 

CHOSEN SINCE METAL FIXTURES ARE OUT FOR THE DURATION, ARE 

NOTABLY SUCCESSFUL FUNCTIONALLY AND IN THE DESIGN OF THE ROOM. 
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The large and powerful hands of artist Nicholas Mocharniuk have 

created some of the most delicate, exquisite wood carvings we 

have seen. A one-man showing of his work was recently held at 

the Marquie Gallery where some hold-over pieces are still on 

view, and for sale. Rena Rosenthal is displaying other Mocharniuks, 

including a single giraffe, similar in scale to the 10 inch high group 

at the left, of mother, father, junior and baby—carved from a single 

piece of cherry wood. A number of small native figures, sculptured 

in wood, have also been shown by this artist... . 

“Cut-out” floral wallpaper patterns are the latest additions to the 

Trimz line, produced by United Wallpaper Factories. The designs, 

on ready-gummed paper, come in packaged units containing 72 

inches of applique design, cut into six separate sections. They can 

be used on plain or painted surfaces of almost any color. Available 

about the middle of February. ... 

Decorative treatments executed in composition material are the 

specialty of A. Simkins & Co., a firm now solving many designers’ 

remodeling problems. On the left is a baroque pocket which can 

be used to camouflage unsightly lighting fixtures that cannot at 

present be ripped out. This pocket also serves as a wall plant 

container. The order number is 1748; it measures 17” x 1342” 

overall; comes in wood finishes, white or colors. .. . 

Six Winslow Homer watercolors have been reproduced by The 

Metropolitan Museum of Art, available in portfolio form at the 

Museum's Holiday Shop or by mail. The price: $2.50 plus 25 cents 

postage. These six sub-tropical scenes were selected from a group 

of twelve owned by the Museum. In reproduction they have 

retained the fresh and invigorating vitality of this outstanding 

watercolorist. Frame them discriminalingly and you will have not 

only a welcome Christmas gift, but an effective form of decoration. ... 
Berar = oe eins 

The glass accessory firm of H. H. Turchin has new ways to use 

glass decoratively. One result is shown at the left: a two-tier 

occasional table with swinging lower shelf. Top and shelf are of 

seafoam green glass with nipped edging: legs are blond wood. 

Table retails for about $55. Seaspray tray, large mixer and four 

14 ounce glasses comprise a cocktail set called “Southern Comfort” 

which retails for $9.50. Carved crystal fish figure is about $25 retail. ... 

Two of the newest shops are Wor-De-Klee, Inc., a decorating shop 

with a model room, designed to order, on display . . . and Bruce 

N. Youst’s shop on 3rd Avenue which also has furniture as well 

as bric-a-brac and silver. The former shop, opposite Johnson & 

Faulkner, derives its name from the three owners, Hans Wormann, 

architect, J. F. Dex and A. A. Klepper. Howards, on 3rd Avenue, is 

CONTINUED ON PAGE 54 
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Important 
cAntiques 

. are very rare these days... 

but this pair of unusual crystal and 

ormolu urns prove once again that 

our stock combines beauty with 

rarity. Twenty inches in height 

and in mint condition . . . only one 

item from a stock of ... 

“Antiques selected with a 

Modern point of view.” 

Lyn LAN H. USZAGH 
57 East 56th Street 

New York 4 ova 

: 

Season's Greetings 
to the Trade 

from 

the Turchins 

Stylists and Producers of 

GLass FURNITURE 

230 Fifth Ave. e« New York, N. Y. 
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Furniture designed, constructed and 
finished the ALBANO way, assures 
quality appealing to your clientele. 

THE ALBANo [OMPANY.Inc. 
SHOWROOMS 

_ 309 East 46th Street, New York, N. Y. 
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another shop which specializes in furnishings for the 
trade. This firm manufactures furniture for office and 

home, even going so far as to modernize a grand piano 
with inlaid baguette mirrors. . . . 

A Two-cup Capacity PorceLain CorreE MAKER, now 

being sold by Carbone, Inc. (dozen lots only) is a good 

giftware item for your shop. Coloring is shaded brown 

outside, white within. It’s drip-style, comes in four 
parts; pot with cover may also be used for tea. $23.10 
per doz., individually boxed. . . . 

A Basic MATERIAL FoR BACKING Rucs has been intro- 

duced by E. W. Twitchell, Inc. of Philadelphia. This 

product, called Texilene, is a boon to rug and carpet 

manufacturers who are having difficulty securing jute. 

The manufacturer of Texilene says it gives floor coverings 

more body and firmness than jute, is easy to work with, 
and will not shrink. . . . 

PLastic VENETIAN BLINDs in a multitude of colors with 

an easier tilt device are predicted for immediate post- 
war production by the Eastern Venetian Blind Co. of 

Baltimore, according to Harry A. Levy, Manager. Cost 

will be higher than metal blinds, comparable to the 

price of wood blinds at the present time. . . . 

Ruset & Fenton Has CuHancep Its NAME TO RUBEL 

& Co. according to an announcement from Mr. Edmund 

Rubel. Location, lines represented and sales personnel 

will remain the same. . . . 

Joun F. Patcuinc & Co. Has Been AssorBep BY HENRY 
Cassen, who has been with the firm for 17 years. Mr. 

Cassen will continue to carry curtain fabrics and render 
the same service for which Patching has been known 

these past 43 years. The location will remain the same 
and no changes are being made in the out-of-town sales- 
men who formerly represented Patching. Mr. Eugene 

Farmer will continue as Metropolitan sales manager. . . . 

Tue U. S. PLywoop Corp. has purchased for its executive 

offices the building at 55-57 West 44th Street, New York, 
formerly the City Club. This structure has seven stories, 
basement and penthouse. The two executive Plywood 

offices, which at present are located on West 46th Street 
and 103 Park Avenue, will be consolidated in their new 

quarters. Occupation of the premises will not take place 

until next July... . 

RayMonp Loewy, INpuSTRIAL DESIGNER, announced last 

month that five partners have been taken into his seven- 
teen-year-old organization, and from now on the firm 

will be known as Raymond Loewy Associates. The new 

partners are: Mrs. Jean Thomson Loewy; A. Baker 

Barnhart, executive designer; John B. Breen, business 

manager; C. Louis Otto, former head of the London 
office; and William T. Snaith, head of the store planning 

INTERIORS 
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division. The steady growth of the organization and 

the promise of postwar expansion inspired the move. 

Seventy-five people are now employed by this firm, in 

New York, South Bend, and Chicago. .. . 

ONE OF THE CHIEF OBJECTIONS to the compact, econom- 
ical small houses whose designs frequently appear in 
INTERIORS and the architectural press is that they smell— 

literally. The kitchen and dining alcoves, the clothes 
closets and bathrooms may be big enough for the physical 

needs of the occupants, but they are not big enough to 

cope with unwanted cooking odors and the other noxious 
vapors. The new chemical deodorants do not operate 
on the principle of trying to bury one odor under another. 

They use the common chemical principle of amalgama- 
tion, the blending of one volatile gas—which is all any 

odor is—with another that neutralizes it. To everyone 
who understands the principles of the synthetic perfume 

industry the matter is not difficult. Three or four de- 

odorants are on the market, and others will undoubtedly 
appear once the possibilities of residential and commer- 
cial deodorizing are more fully realized. The two best 
known of these products are retailed under the trade 
names of “Air Wick” (manufactured by Air Chem 

Corp.) and “Vair” (manufactured by Vapor Chemical Co.) 

The principle is the same in each case: a series of highly 
volatile oils known to combine with common odors, 

such as oil of pine, erigeson, chlorophyll, and many 

others are combined with a more or less neutral base, 

like glycol. Many such combinations are possible. The 
resulting liquid was first used to soak the air filters of 
large commercial air conditioning plants. Then it was 

realized that the same deodorants could be just as easily 

sprayed through an atomizer or even evaporated from an 
open bottle, with a cotton wick stuck in the neck. 

EXHIBITIONS 

Fabric, wallpaper and other creative designers are beating 
a track up Fifth Avenue to the Metropolitan Museum to 
see its Greek Revival show. (The catalogue is reviewed 

in this month’s INTERIORS on the Bookshelf page.) The 

material has been well rounded up, is presented effec- 

tively. That there are more photographs than objects 
for study will not disappoint the serious student. 

The star exhibit is a drawing room completely furnished. 

American craftsmen of the period carved door and 
window frames grandly with columns and pilasters in- 
spired by the Temple of the Winds at Athens. This 
was presumably not meant as a comment on either the 

local conversation or the ventilation. Furniture includes 
pieces by Duncan Phyfe and Honore Lannuier. 
Memorable historically is the statue, The Greek Slave, 
which shocked even art lovers of the day to tears by its 

nudity. The Museum points out that its serious. impor- 
tance lies in its being true sculpture, whereas most 
previous attempts at sculpture were in reality outgrowths 
of practical wood carving. 
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WANT TO MAKE SOMETHING OF IT? 
CONTINUED FROM PAGE 28 

serve as a handle or drawer pull. Most interesting is the 

special hinge which snaps into special small holes to 
hold the cabinet doors in place, and the patented con- 

nector which holds the different members together. Again 

we call your attention to the drawing shown below. The 

connector, as you can see, consists of a simple male and 

female screw bolt. Most important of all, the only too} 
that is needed to put it together is a twenty-five cent piece. 

It might be that the reader will find all this unduly 

intricate. It might be that he will find Mr. Sanders’ 
construction sets more toys than practical devices. The 
reader will probably recognize that all of these photo- 
graphs were made with a small artists’ mannikin and an 

experimental miniature set. We throw in the fact that 

the photographs were made on top of a dining room 

table. 

The importance of Mr. Sanders’ designs to INTERIORS and 

its readers is not their cleverness, nor their intricacy, 

but that they indicate one more effort on the part of 
first rank designers to cope with the tremendous shifting, 

of populations in the immediate postwar period. The 

sets are sectional, not basically to give designers some- 

thing to play with, but to save shipping and storage space. 

Still they are a challenge to a good designer in so far as 
Mr. Sanders provides him not a complete piece to be 
fitted into a fine interior, but a series of tools with which 

to construct the cabinet, table or partition he needs. 

THE PLUGS, CONNECTORS, DRAWER GUIDES, AND OTHER ACCESSORIES 

FOR MORRIS SANDERS’ ALPHA OMEGA FURNITURE CONSTRUCTION 

SET AS DESCRIBED IN THE ARTICLE COMMENCING ON PAGE 

26. NOTE CAREFULLY THE SPRING PIVOT HINGE, (LOWER LEFT) 

AND THE BASIC CONNECTOR, (UPPER RIGHT). OTHER GADGETS 

ARE SELF EXPLANATORY. 
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Five wars—more than a century of American history—have contributed to [op 

Cheney Brothers’“know how” in creating beautiful decorative fabrics. Cheney ©) 

craftsmen have solved new problems and discovered new talents during each fay 

war period. This is amply demonstrated by the marvelous Cheney fabrics of ) 

today. And Cheney Brothers’ postwar planning, inspired by the inventions , 

and developments demanded by the war economy and military needs, 
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LIMITATIONS AND RATIONING DONT APPLY TO 

. .. For Quality is the degree of perfection with 
which a company is satisfied. We have always 
sought — and usually attain — the ultimate. 

Schmieg & Kotzian 
Designers and Cabinet Makers © 527 Guat 72nd. Sweat, New York. 
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Hand Blocked Linens 
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Damasks, Brocatelles, 

Tapestries and 
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Cockade Prints .... 
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ALDEN DOW’S PLASTIC HOUSE 
The Society of the Plastics Industry, Inc., met in force 
at the Waldorf-Astoria in New York, November 8th and 

9th. The Ballroom and a special display room were 
packed with members, neatly ticketed with plastic lapel 
pins. Displays ranged through samples of what the in- 
dustry is doing in the war (including a bomber nose) to 
what it can do in peace (fabrics). 

Considerable excitement was evidenced over Alden B. 
Dow’s speech and model of the plastics home of the future. 
While Mr. Dow does not propose to start building this 
house the day the war is over, he conceives it as a chal- 
lenge to new ways of thinking in the shelter field. Some 

of his points: 
“It may be possible to build walls and roofs that are 
translucent, as well as brightly colored, so that buildings 

would appear at night as lanterns glowing outside from 

the life within. This, of course, does not mean the end of 
windows. They serve another function, but here again 
plastics may be used. Transparent areas may be like roll 

screens, opened simply by rolling them up. Or these 
transparent surfaces may be thin tanks filled with some 
solution that changes color and crystallizes as the tem- 

perature varies, producing a wall that is perfectly clear 

in temperature say down to 60°, while below that tempera- 
ture it becomes a beautiful crystal pattern, then goes 
back into solution when the temperature rises a few de- 

. . We should like to have floors . . . that would 
CONTINUED ON PAGE 60 

grees. . 
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ALDEN B. DOW HOVERS OVER A LILIPUT MODEL OF HIS ALL- 

PLASTIC HOUSE WHOSE TRANSLUCENT WALLS PROMISE CONSIDER- 

ABLE ENTERTAINMENT, IF LITTLE PRIVACY, TO ITS POSTWAR 

TENANTS. DESIGNED PRIMARILY FOR THE SOUTH, IT WILL STARTLE 

OLD-SCHOOL SOUTHERNERS WHO USED TO CLOSE THE JALOUSIES 

AT DAWN DAILY. 
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Gheerens bags for the Army and life preserver jackets for the Navy—that’s our production job in this 
» Inc. 

* a ae , * 
war. A far cry from our peace-time pursuit of bringing comfort to your client through the manufacture 

*« of upholstered furniture and sofabeds. . .. We are looking forward to the day when we can again serve you. ww 

x Ww 
w Ww 

Our Very Best Season’s Greetings 

REGENT SHOPS x* 642 Sixth Ave. ~ NEW YORK, N. Y. 

i 
HOLIDAY GREETINGS 
to all our good friends 

in the decorating profession 
ai 

OBE 

— from office furniture headquarters 

Macei? Towler 
/ncorpurated 

385 Madison Avenue * PLaza 3-7000 * New York City 
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appear in varying degrees of resiliency as well as in a 
variety of textures and colors. . . . For lawns we want a 
plastic sprinkler system that is a complete network of 
very small pipes lying just under the surface of the grass 
and filled with holes that will moisten the lawn without 
producing a spray. We should also like to be able to 

force insecticides through these pipes, with no worry 
about their deterioration upon freezing. . . . One of the 
developments along this (draperies) line will be a ma- 
terial made up of small planes and prisms, locked to- 
gether with integral fasteners.” 

Finally, “Today all we can do is dream about these things. 
But these are dreams that can come true. Some of these 
ideas may sound fantastic, but after all, one of the rea- 

sons the world is in such an upheaval today is that we 
as individuals have forgotten how to dream. . . . Plastics 
are inspiring us to dream again. Plastics will effect largely 
the realization of these dreams, but realization is not the 

only goal. Plastics must keep us dreaming.” 
On a decidedly less dreamy plane were the pronounce- 
ments of Charles C. Livingston, chairman of the postwar 
planning committee of the S.P.I. He foresees sharp com- 
petition in the future from metals and light materials such 
as glass and he warned approximately 1,000 molders and 
fabricators to gird up their loins to counter the attack. 
This should be done, he feels, by presenting a campaign 
which will dramatize the value of plastics, specifically 
that “starting with V-day a mammoth show of the in- 
dustry” should be inaugurated. He added that the next 
eighteen months will be the most critical in the industry. 

“Opportunity in the form of the forced progress through 
World War II will not repeat itself. ... 

“While our industry has developed many types of ap- 
plications of plastics for the war and has thereby greatly 
extended the peacetime possibilities of plastics, we can- 
not lose sight of the fact that competition has been busy, 
too. Aluminum, magnesium, alloys and other light metals 
and materials such as glass have new, varied products and 
applications. 

“Rubber, copper and steel have broken their old limita- 

tions and, mind you, these materials have all been in the 

public’s eye for many years. They are old favorites now 
offering many advantages and better service than ever 
before. Plastics, on the other hand, is a newcomer. 

Granted they are spectacular and glamorous, but they are 
without the plus values represented by time and. long 
usage such as these other competitive materials possess. 

“Our main competitive problem normally is going to 

come from outside our industry, and we should recognize 

this factor. In recognizing this factor it is important for 

us to bear in mind that no one of us is big enough or 
strong enough to cope single-handed with this, our main 

problem.” Mr. Livingston specifically recommended six 

separate media by which the industry could combat com- 
petition. These to include, in addition to the mammoth 

exhibition already noted, traveling lecture displays, an 

illustrated catalogue to be distributed on a national basis, 

sound movies and permanent displays in key cities. 

INTERIORS 
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with entire industries, through their trade associations, in 
similar fashion whenever such co-operation can be ob- 
tained.” In the course of settlement manufacturers paid 
heavy penalties, reported close to $25,000. This would 
be about three times the overcharges. 

COTTON INSULATION 

The National Cotton Council proudly announces from 
Memphis that cotton insulation has emerged from the 

experimental stages and is now obtaining national dis- 
tribution. Cotton growers are cheered by the prospect 

that this new type of insulation may consume some 

175,000 bales of raw cotton in 1944. 

The cotton is light, easy to handle, flame proof and 

backed with a moisture-resistant material. It’s already 
been shipped in large quantities to Army engineers to 
warm the corners where they are in the Arctic. Japs may 

save themselves bombs and effort if they will note that 
the cotton declines to burn even when you shoot an 1800- 

degree flame into it from a blow torch. Incredible though 
it sounds, the Council reports that tests show that one 

inch of cotton insulating is as good as 52 inches of stucco, 

stone, or sand and gravel concrete. 

LEFT OVERS AVAILABLE 

War contractors are soon going to be allowed to sell 
their left-over materials to manufacturers of furniture, 

hardware and other civilian goods. WPB is going to 

modify the rigid control at present sitting tight on the 

disposal of goods originally obtained with priority aid. 
The result of all this will be that materials will be avail- 
able for any product whose manufacture is not expressly 

banned or limited in volume. 

WOOL 

The WPB has amended M-73, thus removing the last 
restriction against the use of wool. The hitch on pro- 

duction seems to be lack of manpower and the size of 

government orders for military and lend-lease uses. 
Probably the biggest result of the lifting of restrictions 
will be a greater use of 10 per cent new wool. It is 
possible, however, that larger supplies of spring fabrics 
may become available, but many mill men feel that the 

first real effects of the new order will be generally felt 
in next fall’s lines. Mills will open these new lines 

shortly after the first of the year. 

CIRCUS ON 53RD STREET 

The Museum of Modern Art, which refuses to be tram- 
melled by old-fashioned museum ways, is running a 
circus for your small fry and s.f. love it. A zoo of 
animals by modern artists can be manipulated and other- 

wise mauled by the young. They can draw and paint to 
their hearts’ content at easel tables, make toys and juvenile 

Calders, put together jig-saw puzzles, instructively cut 

from reproductions of modern paintings, and generally 

have the times of their lives. Through January 30th. 
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AS FRESH AS MORNING DEW 

Cheerful viola faces 

and morning glory 

vines set off full-blown 

roses in this imported 

50” glazed chintz. Five 

colorings. #2764G. 
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Our furniture supply has been dras- 

tically reduced and it is no longer 

possible to offer the complete selec- 

tion which has characterized Knapp 

& Tubbs display for so many years. 

We hope. however, that in spite of 

inevitable disappointments we may 

enjoy your continued patronage. 

KNAPP.’ TUBBS Inc. 
Dis tinetive Furniture 

SIXTH FLOOR ° MERCHANDISE MART 

CHICAGO, ILLINOIS 

Representing 

BAKER FURNITURE, INC. JOUN WIDDICOMB CO. 

MANOR HOUSE JOH NSON-HANDLEY-JOHNSON 

THE WIDDICOMB FURNITURE CO. 

MUELLER FURNITURE COMPANY 
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62 

Cooking on a Light Bulb 

Fabulous developments in lamps were recently demon- 
strated by Samuel G. Hibben, director of applied lighting 
for the Westinghouse Lamp Division. One lamp was 
rigged to generate 95 per cent heat, only five per cent 
light. This is so efficient that Mr. Hibben cooked up a 
mess of bacon and eggs on it in four minutes. Mr. Hibben 
dreams of a day when it will not only be used for obvious 
heating purposes, but also, suspended over a bed, will re- 

place blankets and quilts. Another lamp works on a 
controlling beam and isn’t hitched to an electric outlet. 
This, he said, will probably not be practicable for general 
use for years to come, but it’s a possibility for the future. 

Finally he showed bulbs which have been rendered shat- 
terproof by lacquer and a 10,000 watt mercury vapor 
lamp which concentrates in its less than two foot length, 
as much light as is produced by 1,000 forty-watt bulbs. 

POSTWAR SITUATION 

Materials 

The Office of Civilian Requirements, we are assured by 

Arthur D. Whiteside, vice president of this agency, under 
WPB, is bending every effort to see that American ci- 
vilians get what they need in the way of materials, and 
quickly, too. This is an encouraging note which is only 
partially counteracted by his qualification as to the ef- 
fects of necessary postwar export. This means that there 
will be an increasing pinch in soft goods lines as the 
war draws to a close. Clothes, shoes, leather, some heat- 

ing apparatus and kitchen and housewares will be crying 
needs abroad. Factories for producing this sort of thing 
abroad are generally piles of rubble today, so it’s up to 
us to come through. 
Mr. Whiteside points out quite justly that this demand 
has been overlooked in many calculations. One out of 
every three in Europe’s 450,000,000 will need these items 
and so the WPB is even now planning stockpiles to be 
shipped as they’re needed. In the meantime the OCR is 

doing everything to promote the expansion of industry 
so that essential civilian goods will be increasingly avail- 

able from now on. This is the cheering side of the medal. 

He foresees an easing of shortages soon in electric irons, 
certain types of clothing and copper cording for electric 
wiring. However, don’t look for anything fancy before 
1944 is well launched. The fiber board container situation 
continues critical. 

CONSTRUCTION ORDER 

The construction limitation order, L-41, has been com- 

pletely re-drafted into a simplified, more understandable 
form. The new order also contains some changes, such 
as: a limit of $200 placed on any type of construction 
for which a higher specific limit is not authorized by the 

order (former overall limit was $1,000) ; liberalization 

on insulating of buildings; cost of used materials or value 
of labor furnished free no longer to be included in esti- 
mates; installation of plumbing equipment permitted if 
cost is under $200. 

INTERIORS 



CERAMIC STOVE 

The Bureau of Standards of the United States Government 
has just tested and approved a new insulated ceramic 

cooking stove, coal burning, that may well be of the great- 
est importance to the field of housing. 
The ceramic stove was designed frankly as a substitute 
for the Swedish designed Aga stove, already well known, 
which cannot be manufactured in wartime because of the 

shortage of metals. Both types work on exactly the same 

principle, but to the manufacturers’ delight, and hastily 

concealed surprise, the ceramic version is not only very 
much lighter and very much easier to manufacture, (once 

in production it should sell for approximately $150 com- 
pared with $1100 for the all metal Aga) but it has proved 
itself slightly more efficient in operation. 
Both types operate on the principle of heat convection 
instead of radiation. The fire pot is a small cylinder that 
holds approximately five pounds of fine anthracite and 
burns 12 hours without attention, leaving a residue of 
fine ash as easy to clean as an ash tray. Both stoves have 
two direct heating plates of steel, 914” in diameter which 
give the equivalent heating surface of four standard gas 
burners. Insulating lids shut off the heat when it is not 
in use, and both models are so carefully insulated that 

a child could sit on the edge of either one in comfort. 
They do not heat up the kitchen, an important factor in 
warm climates, and the insulation of the ceramic model 

is if anything slightly superior. Combustion is so com- 
pletely controlled that the ceramic model at least has 
been operated safely attached to a wooden flue! 
Both models have certain specific drawbacks. They have 
no broilers. They cannot be shipped fully assembled, but 

must be put together on arrival, by trained workmen. To 
operate most efficiently the cooking utensils must have 

perfectly level bottoms. Manufacturers of the ceramic 

stove plan to sell special utensils with it. 

METALS 

Drug on the Market 

Mr. Alfred G. Birkenmeier, regional redistribution chief 

of WPB, brings good ‘tidings about the metal situation. 
Metal shortages are so nearly at an end in war production 
industries, he reports, that he believes aluminum will 

soon be a drug on the market as far as war production 
goes. Some steels and copper are approaching the point, 

too, where more of the government restrictions will be 
lifted. The job now facing his bureau is to get surpluses 
back into normal trade channels, to wholesalers, jobbers 
and distributors, and to war producers and such produc- 
tion as is permitted by the easing of limitation orders. 
The inevitable warning note was sounded by Mr. Birken- 
meier, lest your hopes rise too high: Distribution of the 
surplus above military needs will be greatly influenced 
by manpower limitations. In non-critical labor areas. 

appeals from WPB limitation orders have been receiving 

increasingly favorable consideration. however, and per- 
mission to use materials for articles banned in orders 
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Authentic 

Early American 

Furniture 

Buffets, painted and decorated, approximately 20” 

wide, 44” long, 37” high. Also finished hard wood. 

Early American furniture, while particularly ap- 
propriate for the country home, also imparts an 
air of country living to the town apartment. The 
Buffet and Table illustrated are typical of the 
many interesting and authentic pieces currently 
offered by Diament. The collection includes an- 
tiques finished in natural wood as well as the 
hand-decorated type. Please let us know your 
requirements. 

Tables approximately 38” long, 29” 

high; 20” wide, closed; 50” open. 
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have been granted more frequently in the last two 
months. 

Aluminum Supply Brighter 

A substantial improvement in aluminum supplies is al- 

lowing manufacturers to submit estimates of their alu- 

minum requirements to supplant substitutes they have 
been forced to use. This applies only to producers of 
war materials and essential civilian goods. Aluminum 
production is now about seven times that of 1939 output. 
according to a WPB official, and supplies available in the 
fourth quarter of 1943 exceed allotments by 97 million 
pounds. 

PLASTICS 

Three engineers of the Formica Insulation Company re- 
cently took members of the Cincinnati Foreman’s Club 
on a “postwar tour” of possibilities imminent in applica- 
tions of laminated plastics. A portion of the new ideas 

and techniques, possible through wartime developments, 
follow: 
A flexible wall material to be applied in a manner 
similar to linoleum or wallpaper . . . in the transporta- 
tion field, semi-structural panels with an abrasive finish 
to be used as safety flooring . . . laminated plastics ma- 
chined in much the same way as brass; light in weight, 
shock resistant and electrical insulating . . . fillers of 
wood veneer and glass fabrics rather than the paper and 
cotton generally used up to now . . . new methods of heat- 
ing to dry impregnated materials, particularly those 
which are translucent . . . greater heat resistance. dimen- 
sional stability. 

LUMBER 

Consumption of lumber has outdistanced production. Mil] 
and yard stocks are so low that they can no longer be 
drawn on to make up the deficit, and the possibility of 
increasing production is slim because of serious man- 
power and equipment shortages. While various limitation 
and conservation orders have been issued restricting the 
use of certain grades and species, control is difficult 
because lumber is so diversified a product and its pro- 
duction and distribution pattern complex. There is little 

doubt but that further controls on consumption are needed 
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to balance estimated production and requirements for 
1944. 

FLATWARE PRODUCTION 

With Order L-140-b, the WPB has granted permission 
for the production of durable flatware for restaurants, 
institutions, »nd home use but has restricted this produc- 
tion to essential eating utensils. 

PLYWOOD SURPLUS 

Over-runs and cutbacks on war orders in the aviation in- 

dustry resulted in surplus stocks of plywood, now in the 
hands of various industries, which is obtainable without 

priorities. C. S. Creigh, sales manager of the U. S. Ply- 
wood Corp., who announced this news, suggested that 

these stocks would be going to vocational and other 
schools or to manufacturers. 

ANTE BELLUM SOUTH 

The boom in manufacturing and building which began 
to manifest itself in the South before the war, shows 

every evidence of continuing and growing. To its manu- 
facturers the South may turn with confidence that they 
will ease the economic strains of the next reconstruction. 

Charles Fawcett Tomlinson of High Point, who died last 
January, is already owed a great debt by his community. 
That debt will be greater. 
Tomlinson of High Point had its beginnings when 
Charles’ brother Sidney Halstead Tomlinson came to 
High Point in 1900 and started a chair jobbing business 
with a paid-in capital of $8,000. In 1904 he persuaded 
his brother to leave his work with the High Point school 
system and join him. The partnership lasted for thirty- 
nine years. The present factory has a floor space of thir- 
teen acres, represents an investment of over $1,000,000 

and employs something like seven hundred men. The 
Tomlinson brothers took an active personal interest in 
their employees, even when the numbers grew so great 

and founded three Honor Service Clubs for men who had 
served them for five, ten or twenty years. 

This Quaker family served the South well and built a 
business which helped to change the nature of Southern 
living. Charles Fawcett Tomlinson is missed in High 
Point, but the work he started will carry on. 
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ORIENTAL RUGS AS 
CHRISTMAS GIFTS 

A small Oriental rug, used on top of plain carpet, makes 
an ideal Christmas gift and adds color and warmth to the 
decorative scheme. Our large collection of Antique and 
Modern Oriental Rugs, Aubussons, Needlepoints, Bess- 
arabians, are ideal for such a purpose, particularly now, 
with the shortages of so many articles. 

KENT-COSTIKYAN, INC. 
730 FIFTH AVE. (AT 57th ST.) NEW YORK CITY 

TELEPHONE CIRCLE 6-0412 
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PRM FLOOR COVERINGS, INC. ® 136 E. 57 ST., N.Y. 

IS YOUR STOCK AMPLE 

TO START THE NEW YEAR RIGHT? 

Beautiful Oriental Lowestoft Bowl, 15% inches. Circa 1770. 

We offer you a selection of interesting items. 

The most comprehensive wholesale selection of its kind in the 
U. S. A. Including Antiques, Decorative Objects and Lamps. 

Attman-Weiss 
863 Third Ave., New York, N. Y. 

PRIORITIES IN DEMOBILIZATION 

One of the biggest headaches in the intricacies of post- 
war planning is the matter of demobilization. returning 

the millions of men now in uniform to civilian life. Na- 
tional economy makes it vital to restore as many men to 
civilian life as quickly as possible, but chaos will ensue 
if armies of unemployed men are suddenly thrown on 
the streets. 

A subcommittee of the Conservative Party in London has 
studied the problem and published a report that will 

undoubtedly have great influence in this country. Basis 
of the system is the application of priorities and the 
“point system” to demobilization. Every service man 
would be given a number of points based on his service 
record, education, whether or not a job is waiting for him, 

family status, etc, Then when the military commanders 
decide that it is safe to demobilize 15 per cent of a cer- 
tain unit, men with the highest scores, men least liable 
to remain permanently unemployed, will get first call. 

Of particular interest is the extremely high rating that 
the committee gives to the building trades, and the entire 
home furnishings industry, still another recognition of 
the vast expansion that everybody expects in this all im- 

portant field. 

Conversion to Peacetime Production 

American industry’s blueprints for the giant task of con- 
verting a record wartime production back to civilian 
goods without loss of employment have been sum- 
marized in “Post-War Planning Now,” a new study pub- 
lished by the New York Journal of Commerce. 

Actual peacetime projects already under way in 25 major 
industries bid well to startle the man on the street. 

Much of the conversion task will depend on the govern- 
ment’s policy of contract termination, inventory disposal 
and unloading the 1,753 war plants it has spent $9,000.- 
000,000 to construct during the war. This has resulted 
in government ownership of 90 per cent of all magnesium 
capacity and a high percentage of aluminum facilities. 

Heavy industry is faced with five times the pre-war steel 
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capacity. The use of powdered metal has made it possible 
to turn out machine parts in 20 seconds which formerly 
required from one to three manhours. Yet, a midwestern 

plant normally employing 32,000 workers already has 
enough postwar projects to take care of 55,000 of the 
90,000 employed there now. About 15,000 are expected 

to drift elsewhere and the remainder may find employ- 
ment on products now in the research laboratories. 

In the field of transportatiun airlines are planning for 
500 transatlantic passengers a day, and domestic pas- 
senger and cargo service on a parallel scale. Auto- 
mobile makers are set to step up their output by 50 per 
cent over pre-war production and railroads are already 
ordering new lightweight freight cars and ‘sleeper- 
coaches.” 

Textile products in the postwar years will lean largely 
to blended fabrics of cotton, rayon and wool. Born of 
necessity, blends have caught on so well that today only 
3 of New England’s 127 so-called cotton mills are still 
turning out cotton goods exclusively. Carpet mills are 
set to reach normal capacity operations providing 30,000 
jobs within five months, after having become duckmakers 
for the duration. 

Coal is slated for a mighty comeback, probably at the ex- 
pense of oil. The wartime practice of farming out work 

to sub-contractors will continue. Chemicals and plastics 
will really hit their stride. In fact, postwar plans for 
doubling ethyl cellulose output were hastily hauled out 
ahead of time to fill a vital wartime plastics gap right now. 

Products of typical American ingenuity are expected to 

open a vast potential foreign trade. One chemical pro- 
ducer is already doing $10,000,000 annually in Latin 
America, selling drugs and cosmetics to Germany’s one- 
time staunchest overseas customers. Smaller packages to 

meet smaller spending ability, along with the right kind 
of promotion did the trick in this instance. 

“Post-War Planning Now” was obtained from interviews 
with key manufacturing executives and government ofh- 
cials throughout industrial America. Copies may be had 
at 25 cents each from The N. Y. Journal of Commerce. 

63 Park Row. New York. 
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INTERIORS’ BOOKSHELF 
CONTINUED FROM PAGE 10 

hat various theories about, for instance, the age of the 

great horses on St. Marks in Venice. 
Mr. Markman has obviously had a swell time researching 

and writing this work. He appears to be a classicist of 
no mean order and he has delved happily into Greek 
writings for information, as well as into sculpture and 
the other arts. The book is far too technical and closely 

written for the average reader, but to a small group it 
will bring endless delight. The large collection of plates 
at the end of it is beautifully reproduced and extremely 
fascinating to study in conjunction with the text. 

For designers it might well prove fruitful. The Persian 
horse and the Chinese horse have galloped merrily 
through decoration, till we are all in need of a change. 

The Greek horse, as pictured in the Markman book, is 
spirited and ornamental. He could be used to advantage 
on fabrics and wallpapers as well as vases and other small 
objects. 
One of the most famous examples of the “Western” type 

of horse is happily to be seen at our own Metropolitan 

Museum of Art in New York City. This solid bronze 
beast wears an upswept mane-do and couldn’t possibly be 
more chic. Unfortunately many other beauties are in 

Berlin, Munich, Rome. 

DESIGN LABORATORY 
CONTINUED FROM PAGE 36 

were built on the premises with the firm’s own power 

equipments. The thinking back of their design: “In 

tower space, storage is always at a premium so the idea 
. was partially conditioned to this need. The designer 

has storage space at his immediate right with a small 
drawer for instruments, brushes, paints, etc. In the front 
is ample space for materials, catalogues, books, etc. 

The top is covered with linoleum to stand hard usage; 

under it are stored large drawings. 
“Nine-tenths of the creative designer’s time is spent in 

development of imaginative ideas which can be more 
comfortably done when working from the seated position 

of a chair. ; 

“Another consideration was the overall appearance of 
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the design room. Since environment influences the work 

of the creative designer, the unity and organization of 
a working space can easily play a big part in the 

development and maintenance of his inspiration. To 
remove the curse of the ordinary drafting room (where 

ideas are crystallized, rather than created and developed) 

with its maze of jittery and agitating forms, a unit was 

designed to house, in a simple manner, all functional 
spaces and at the same time give a rhythmic glow 
when repeated. 

“A closet adjoining the laboratory was turned into a 

small alcove which is now a compact and efficient shop 

with power tools. The purpose of this shop is not to make 

models, which are either done by professional model 

makers or the client in his own experimental shop, for 

this would be too disturbing to other workers in the 

room. Quite the contrary, the power tools permit the 

designer to extend his creative and manipulative abili- 

ties. He leaves his designing board and proceeds to cut, 

turn or mill some form in order better to understand 

and evaluate what he is doing. The aim being to carry 

the design along in a mobile and fluid state as long as 

the conditioning factors and talents of the designer permit. 

Then the design is crystallized—frozen—in the form of 

the working drawing. Unfortunately this is where many 

factory-made designs begin and end—in a frozen state. 

“That is why Dohner & Lippincott call it a Design 

Laboratory.” 

FANTASIA OR 1942 FACT? 
CONTINUED FROM PAGE 48 

supply and demand and competition reach something 

like normal adjustment this interest should assert itself 

through buying pressure. It seems logical to assume, 

therefore, that new designs will run a close race with 

reconversion on any basis to fill demand. 

There is also an added starter in the race to the buying 

markets. Many of the new factories that have been pro- 

ducing war material will be re-tooled for civilian 

production. Patent attorneys and industrial designers 

have noticed a growing demand for new ideas and new 
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items that may yet reach the frenzy of the mad days of 
the great war contract hunt in Washington. Such new 

competition will provide a forward stimulus to business 
generally if it develops in many fields, and it is more 
than likely to feature new designing as its principal 

weapon against established competitors. 
In the realm of prophesy, dreams, and guesses, one fact 

looms as a certainty: the industrial designer will be 

industry’s indispensable man. 

FORM—FUNCTION AND FLIGHT 
CONTINUED FROM PAGE 46 

factors of design compelled the designer or engineer to 

create these forms. 
Few realize that all creative people who practice any- 

thing tangible and physical are compelled by the very 

nature of the laws of chemistry and physics (not to 
mention psychology) to work within very closely pre- 
scribed limits. The small mind grumbles—complains 

and quickly despairs; those of bold imagination, talent 

and emotional stamina, may grumble but never despair— 
quite the contrary—they rush and rise to meet the 

challenge. 

Most people are unacquainted with all the conditioning 
factors controlling form, particularly mass produced 

form. Function may perhaps come to mind, for many 

are familiar with the alliterative phrase attributed to 

Louis Sullivan in “Form Follows Function.” This is a 
truthful and simple statement—in fact it is over-simplified 
and therein lies a danger—the danger of thinking that 

function alone conditions and controls form. And if 

one is thinking in terms of handicraft design this for the 

most part is correct. 

Indeed it is also true of Industrial Design but only 
partially so, for other factors must be given greater 

weight in this age of power tools, vast manufacturing 

set-ups, mass production and distribution. But preceding 
tools — power tools — (important as they are) — are 

materials. Never before has one seen such an array— 
such a variety, both natural and synthetic; materials 

created by science—materials that can only be fashioned 
and formed by tools of this same age—that of Science 

and Technology. 
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While form has followed function and naturally has been 

influenced to some extent by the materials and tools, the 

essential difference in resultant forms between the hand 
and power tools has been overlooked. Hand tools lend 

themselves to the fabrication of flat surfaces or surfaces 

of simple curvature. The form will be constructive or 
tectonic—that is—a form made up of thin sections 

within space or enclosing space. The early motor car 

bodies were made up of flat sheets of metal or sheets 
of simple curvature with many right angle intersections. 

This is the only form that could be made with the tools 
at hand—a form suited to low production at a high 
unit cost. 

But with the increase of business and capital, power tools 
and dies were developed, which in turn made possible 

compound curvature in mass production. The form which 
had been tectonic immediately became plastic in quality. 

And it should be pointed out that structurally the so- 
called streamlined surface is the most economic one, 
since it gives greater strength and rigidity with less 

material. Then too, the time consumed in producing the 

form is negligible. With these forms the tool cost is 
high and unit cost low. 
Now it is important to note that in the creation of these 

new motor car body forms the function of enclosing or 

housing the power plant and passengers did not change. 
Neither did the material. What then produced the change 

from tectonic to plastic quality? Tools! Power tools! 
Mass production has given the industry the capital and 

assurance of the return of the tool-money expended and 

so toasters, waffle irons, refrigerators and many mass 
produced forms developed a character that is impossible 
to duplicate by hand in large quantities at low cost. 

These are honest forms produced with the utmost econ- 

omy of time, material and money. The designer works 

within the limits of the material and tools to produce 
a form of character and distinction. As a side light 
it is interesting to observe that while mass produced 

forms were taking on the character imprint of the power 

tool, thereby becoming plastic in quality, many large 

forms that could never be produced in quantity were 
passing from the plastic stage to the tectonic. 
Take for instance our large generator frames. These 
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were formerly huge castings and as such soft, round, 

plastic—altogether in keeping with the process of casting. 

With the advent of welding came the fabricated frame— 
hard—crisp—tectonic. There is no change of function— 

or materials—rather a change of processes. 

Who is to say one form is more honest than the other? 
Who is to say one is more beautiful ? 

The old design engineers loved the flowing lines and 

grace of the large castings. To them the new fabricated 
forms appear cold, hard and austere. 

The young designers have no patience with such senti- 
ment. For them there is great beauty in the very 

directness and economy of such form. But such forms 

cannot be expected of mass production tools and 

techniques. 

The glass or slip must flow in the mold—to all parts 
quickly; the same is true of our many plastics. It is 

no easier for a plastic to flow around planar intersec- 
tions than it is for high speed motor traffic to turn sharp 

corners. The analogy of the stress can be more readily 

appreciated if we imagine the cars are going 100 miles 
per hour, bumper to bumper. 

So the smooth flowing form with rounded corner, con- 

vexities and concavities, is a form that is largely produced 
by our new power tools. The form is strong, smooth, 

easy to maintain and economic both in material and ease 

of production. 

Broadly speaking, neither the engineer nor designer is 

responsible for its general characteristics—the tools 

control and condition it. Specifically the industrial de- 
signer has a great deal to do with the subtle refinement, 

distinction and beauty of the form. 

It is the type of form that appears integral and unified. 

Therefore to most people it is satisfying and beautiful. 

Those who will, may still call it streamlined. 
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