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Exclusive Manufacturers of 
All Approved Silk Fabrics 
from Colonial Williamsburg. 

eviva 

OF AN ANCIENT ART 

Scalamandré now brings the graceful and gracious 

hand painted silk panel within convenient 

reach of the decorator . . . executed 

with traditional perfection of line and color 

of fine pure silk . . . in designs of 

Our origination or your own. For a center 

of interest in the period or modern room, few 

things surpass the hand painted panel. At 

Scalamandré, its cost is modest 

and its artistic integrity assured. 
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MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS ‘ 

598 MADISON AVENUE @® NEW YORK ® Also BOSTON ® CHICAGO @ LOS ANGELES 



eo C shenags TURE 
IN THE ‘TRENCH ‘/RADITION 

IS STILL AVAILABLE 

AT BRUNOVAN, INC. 

Not, perhaps, in the lavish variety of pre-war times. But 

decorators may still choose from our collection of Fine French 

Furniture for the bedroom, dining room and living room 

which shows no lack of finesse in both styling and craftsmanship. 

BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 

383 MADISON AVENUE. NEW YORK 
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ANTIQUE MAHOGANY HEPPLEWHITE SIDEBOARD WITH SERPENTINE FRONT 

AND BRASS RAIL—A SIDEBOARD OF THE VERY FINEST QUALITY (CIRCA 1790) 

AMERICA’S LARGEST WHOLESALE SELECTION c, 

OF DISTINGUISHED ENGLISH FURNITURE. y 
a 

WOOD and HOGAN CO. 1 
383 MADISON AVENUE, NEW YORK 17, N. Y. . 

IN CHICAGO— IN LOS ANGELES— ‘ 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy, 816 Figueroa Street 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 
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early 18th Century Dutch and German refugees 
in Pennsylvania offer new ideas for interior design. 
Available for immediate sale are items culled from 
the antique and furniture accessory markets, re- 
viewed in this issue. Additional features include: 
Ideas for postwar television and radio . . . some 
newly designed quarters for service men... “In- 
teriors’ Principles of Commercial Design”: Part IV, 
on the wholesale apparel showroom, written for 
INTERIORS by Morris Lapidus. 
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OBVIOUS CLAPTRAP 

Sir: 

It is amazing to me that a critical group 

such as you have on your staff could 

be duped into publishing such obvious 

claptrap (the enclosed plan) and en- 

couraging the culprit with the “well il- 

lustrated” blurb. This neat little pack. 

age with the secretaries in a dark hole 

hits a new low in planning, and I, for 

one, wouldn’t want to be one of the 

smug executives behind those desks 

lighted and ventilated by continuous 

windows, knowing well that “sweat 

shop” atmosphere for employees was 

proven economically unsound a long 

time ago. Even little white mice in a 

laboratory have a healthier orientation. 

And if Mr. Big should suddenly dis- 

cover that his secretaries spend three- 

quarters of their time in the light, airy 

toilet ... well . . . how can you blame 
them? 

Daniel Laitin, Architect 

Brooklyn, New York 

The plan, shown above, which Mr. Laitin 

objects to is that of the executive of- 

fices of the Pennsylvania Central Air- 

lines, illustrated in the July 1943 issue 

of INTERIORS. The designer insists 

that special lighting, glass doors and air 

conditioning make the secretaries’ office 

lighter and airier than any toilet—Ed. 

AGAIN, 1918 

Sir: 

Just the other day I reread your excel- 
lent editorial “1918” in the January 

issue of INTERIORS. 

In view of the events of the last seven 

months, I wonder how many of your 

readers appreciated the timeliness of 

your editorial and the foresight which 

you showed. It was impressive to read 

then, and definitely warrants rereading 

today. 

Leo H. Rich 

Associate Designer with 

Walter Dorwin Teague 

New York, N. Y. 

Thanks for those kind words. Uncom- 

fortably aware that declines in produc- 

tion have occurred in many war indus- 

tries, we point out that our January 

editorial suggested that the war could 

end in 1943 only after a constantly in- 

creasing national effort. As of today, a 

fair bet on the defeat of Germany would 

be April 1944. Add a full year to con- 

quer Japan.—Ed. 

HIGH STANDARDS IN 

TRYING TIMES 

Sir: 

I thank you for the marked copy of the 

July issue of Inrertors. Although I am 

not subscribing to INTERIORS at the mo- 

ment, I read it regularly. May I con- 

gratulate you on your success in keeping 

to such high standards of quality and 

interest in these trying times? 

Morris Sanders, Architect 

New York, N. Y. 

PLANKS, PEGS, AND ANTIQUES 

Sir: 

I am always interested in the editorial 

ideas of INTERIORS, and I must confess 

that I am quite as often disturbed by 

them. The leading article in your 

August issue, “Planks and Pegs,” is a 

case in point. This shows a line of 

knock-down, portable furniture of ply- 

wood, that all comes apart, like a set 

of Chinese puzzles, to save shipping 

space, and is as uncompromisingly 

bleak in design as the work of a second 

year manual training student. Your pho- 

tographer, who seems to have a finer 

sense of design, makes it all seem much 

better than the products deserve. . . . I 

am not at all sure that I approve of 

this idea of designing for impermanency, 

for a postwar population that expects 

to shift from house to house, and state 

to state, as the spirit moves it, though 

I do realize how important it is for your 

magazine to report this trend among the 

younger designers. 

I believe that one of the most impor- 

tant things we can do is to try to make 

people settle down, to surround them 

with objects of real value and grace 

that they will come to love and cherish, 

instead of making it easier for them to 

pull up and move away the first moment 

that things seem tough. 

In this connection I notice another re- 

port in the same issue of your magazine 

that the fine art and antique auctions 

have had the busiest season, and have 

brought the highest prices in a decade. 

This was no news to those of us who 

follow fine antiques, but I am still glad 

that you recorded it. 

I am a little sorry that Mr. Parke of the 

Parke-Bernet Galleries stressed the idea 

of auction buyers purchasing antique 

furniture for its investment value, in- 

stead of for its own sake, because the 

more I study the world situation, the 

more I am convinced that the flow of 

valuable antiques that we have already 

seen is nothing to that which will arrive 

immediately after the war, when all the 

world, anxious to rebuild, will be de- 

pendent on American industry for the 

consumer goods that destroyed German 

factories used to give them. They will 

have to pay for these with something, and 

that something is apt to be the remain- 

ing treasures that have survived the 

holocaust. 

Large shipments of works of art weaken 

the price structure. Americans who have 

only bought for the investment value 

will be tempted to sell too, and that 
will only make a bad situation worse. 

But if we buy and keep these things for 

their own sake, America will become 

the greatest artistic treasure house in 

the world. 

A 3 2. 

New York 

Miss P’s suggestion that a postwar flood 

of antiques will break the market seems 

unduly alarming to us if for no other 

reason than the great artistic treasures 

of France, Italy, Germany, Britain, 

Egypt, China, and many other countries 

have long been nationalized. There 

just aren’t enough first class art treas- 

ures available for private sale to break 

the market. We believe that prices will 

continue to rise, though we share Miss 

P’s distaste for people who buy fine 

art for its investment value—Ed. 

INTERIORS 



sence 493 SIP 

and G) fry 
Fabs 

Up pilser
y 

SE PTEMBER 
1943 



POSTWAR BUILDING 
AND FURNISHING 

FHA Is Getting Ready 

In every section of the country the fieid 

offices of the Federal Housing Admin- 

istration have been asked by their di- 

rector, Abner H. Ferguson, to help in 

postwar planning by preparing a survey 

which will attempt to answer the fol- 

lowing questions: 

1. Is there sufficient land suitable for 

residential development, and available 

to operative builders, to allow resump 

tion of home building activity immedi- 

ately after the war? 

2. Will a substantial and continuing de- 

mand for residential construction de- 

velop, in your opinion, after the war? 

3. If so will there be a sufficient amount 

of suitable land to satisfy such a 
demand? 

4. If this demand develops, what pro- 

portion of the building sites will need 

to be developed from acreage not now 

improved? 

5. How many building and furnishing 

firms now operating in all areas will be 

in a position to begin home construc- 

tion immediately after wartime restric- 

tions are lifted, assuming a normal 

housing demand? 

6. If a seareity of builders or building 

capacity is anticipated in any individual 

locality, what are the principal causes 

contributing to that scarcity? 

Readers of Interiors who are getting 

ready to take their part in the postwar 

building boom should immediately get 

in touch either with their local FHA 

office, or directly with Commissioner 

Abner H. Ferguson, in Washington. 

‘Frisco’s Boom Plan 

The San Francisco Chamber of Com- 

merce is publicizing a “work pile” plan 

to insure jobs and prosperity for a six 

months transition period after the war. 

The Chamber has just released figures, 

reached by projecting to San Francisco 

a percentage of the total figures com- 

piled by the U. S. Chamber and based 

on the 1940 census, which purport to 

show the estimated purchases of build- 

ing, remodeling, and home furnishing 

items within the first six months of the 

postwar period. A portion of the fig- 

ures are: 10,097 mechanical refrigerators, 

7.417 washing machines, 8,449 stoves, 

6.182 vacuum cleaners, 7,830 radios, 3,091 

sewing machines, 5,975 electric irons, 

2,267 electric kitchen mixers; 8,036 will 

purchase living room furniture; 4,527, 

dining room furniture; 7,418, bedroom 

furniture; 9,478, rugs and carpets; 8,448, 

linoleum; 10,754, will paint their house 

outside; 4,637 will put on new roofing; 

2.383 to modernize kitchen; 4,187, dec- 

orate interior; 1.996, add new bathrooins. 

It all looks promising, and figures are 

said to be conservative. 

Canadian Building Plans 

Canada is visioning a great new era of 

postwar building according to research 

officials of Canadian Industries, Ltd. 

who are already talking of tomorrow’s 

homes which will be shaped from newly 

developed materials. This concern looks 

toward standard mass-produced parts or 

sections which will be assembled by 

architect or owner into any shape or 

form desired. Plywood, bent or molded, 

to make furniture, bathtubs, walls and 

movable partitions which will produce 
cheaper and more durable homes, is ex- 

pected to come soon after the war, this 

firm believes. 

FURNITURE 

Show Dates 

Gazing far distant into the future, for 

these uncertain times, the New York 

Furniture Exchange has announced that 

the winter furniture market in New 

York is scheduled to take place definitely 

from January 10th to 15th. 

Adjustable Pricing Plan 

Pending completion of the current OPA 

inquiry into the furniture industry’s 

operation position, the OPA has issued 

an additional statement clarifying the 

privileges of furniture manufacturers 

under the adjustable pricing provisions. 

Rather than have manufacturers choose 

tentative prices, labeling them subject 

to adjustments after the inquiry is com- 

pleted, it is recommended that manu- 

facturers confirm orders at the current 

maximum prices, stipulating that those 

prices may be adjusted to the maximum 

OPA prices prevailing at time of ship- 

ufermilion 

ment. In this way orders can continue 

to be booked in advance. If the ques- 

tionnaires from furniture manufacturers 

are received promptly, the OPA feels 

that they should be able to reach a de- 

cision early in October. 

Liberalization 

Hereafter, furniture manufacturers will 

be permitted to make a maximum of 

three minor changes in any single item 

without being required to re-price it, 

according to an OPA revision of MPR 

188, which appears in Order No. 590. 

This applies only in case the changes 

do not conflict with the manufacturer’s 

established practices of granting price 

differentials for alternative features. The 

following range of allowable minor 

changes are meant as a measure to con- 

serve material: (1) simplification, but 

not omission, of incidental ornamenta! 

turnings, carvings, moldings, ete.; (2) 

substitution for gimp for ornamental 

nails on upholstered furniture; (3) sub- 

stitution of metal or plastic drawer 

pulls; (4) changes in materials used in 

finishing, providing that substantially 

the same durability and effect are main- 

tained; (5) simplification or elimination 

of inner drawer partitions, and other 

minor parts, which are conveniences, but 

not really necessary to the total function; 

(6) elimination of “water-fall” features 

and substitution of flat tops or flat mem- 

bers; (7) substitutions of joinery meth- 

ods calculated to save essential hardware 

where construction is not weakened; 

(8) change of face veneers within maxi- 
mum range of 10 per cent of cost per 

foot in either direction; (9) substitution 

of solid-filling for metal springs in din- 

ing chairs and open-arm pull-up chairs; 
(10) slight reduction in’ weight of 

Bedpost stock. 

Swap Column 

One solution to the increasing problems 

concerning furniture stocks is a trade- 

buy-or-sell plan which operates through 

a listing which appears in “Barcalo 

Brief,” a monthly publication sent to 

furniture dealers by Barcalo Manufac- 

turing Co. of Buffalo. Surplus inven- 

tories of various firms are listed, en- 

abling other dealers to secure items 

which they are short on. This program 

was originally suggested by Ted Rosenski 

CONTINUED ON PAGE 57 
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Despite our preoccupation with war work, we are still producing 

furniture of a quality which decorators have learned to expect of us. 
j 

* 

CO 

OLD CoLony ss. “FURNITURE Co. 
385 MADISON AVENUE, NEW YORK *« BOSTON * LOS ANGELES 

~ 
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Cte Bond Selling Responsibilities Double! 
Starting September 9th, your Government will conduct the 
greatest drive for dollars from individuals in the history of the 
world—the 3rd War Loan. 

This money, to finance the invasion phase of the war, must 
come in large part from individuals on payrolls. 

Right here’s where YOUR bond selling responsibilities 

DOUBLE! 

For this extra money must be raised in addition to keeping the 
already established Pay Roll Allotment Plan steadily climbing. 
At the same time, every individual on Pay Roll Allotment 
must be urged to dig deep into his pocket to buy extra bonds, 
in order to play his full part in the 3rd War Loan. 

Your now doubled duties call for these two steps: 

1. If you are in charge of your Pay Roll Plan, check up on 
it at once—or see that whoever is in charge, does so. See 
that it is hitting on all cylinders—and keep it climbing! Sharply 

BACK THE ATTACK 

increased Pay Roll percentages are the best warranty of sufh- 
cient post war purchasing power to keep the nation’s plants 
(and yours) busy. 

2. In the 3rd War Loan, every individual on the Pay Roll 
Plan will be asked to put an extra two weeks salary into War 
Bonds—over and above his regular allotment. Appoint your- 
self as one of the salesmen—and see that this sales force has 
every opportunity to do a real selling job. The sale of these 
extra bonds cuts the inflationary gap and builds added post- 
war purchasing power. 

Financing this war is a tremendous task—but 130,000,000 
Americans are going to sce it through 100°;! This is their own 
best individual opportunity to share in winning the war. The 
more frequently and more intelligently this sales story is told, 
the better the average citizen can be made to understand the 
wisdom of turning every available loose dollar into the finest 
and safest investment in the world—United States War Bonds. 

With War Bonds! 
This space is a contribution to victory today and sound business tomorrow by INTERIORS 

12 INTERIORS 
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Jalu P. Maguire & Company 
INCORPORATED 

Factors 
370 FOURTH AVENUE 

NEW YORK, 10, N. Y. 

Factoring enalles you to sell more goods 

ny grant nequired leram4 of credit — 

te aueid credit losses. 

Facicring provides Ga prompt and con- 

dtant relurin of capital G4 rapidly G4 

your goods Gre shipped. 
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Here at John Stuart’s we are not using the war as 

an excuse to do as little as possible for our dealers. 

On the contrary, it is a challenge to us to do more 

than is required of us. 

JOHN STUART INC. 
FOURTH AVENUE AT 32nd STREET @ NEW YORK, N. Y. 

INTERIORS 
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— easily achieved with 

Goodall Woven-With-Mohair Fabrics 
This vear when vour clients want to redecorate without 

buying new furniture, you'll thank your lucky stars that 

beautiful Goodall Woven-With-Mohair 
available in such variety! 

Fabrics are still 

Color-coordinated Goodall prints, textures and plain 

weaves suggest charming treatments for modern or period 
rooms. Without any other changes, vou can work miracles 
with new draperies, casements, upholsteries, slipcovers. 

ce? J. Sloane's “Touse of Years” 

NEW YORK—61 EAST 53rd STREET 

CHICAGO —6-154 MERCHANDISE MART 

LOS ANGELES—818 S. FIGUEROA ST. 

HOME OFFICE & MILLS—SANFORD, ME. 

1943 

Many of the designs were created by Dorothy Wright 
Liebes. 

All Goodall fabrics are woven with Mohair, the most 

durable natural texture fibre known. They shed dust, resist 
wrinkles, look fresh and new for ages! Visit our showrooms 
or write us what your problem is and we'll send samples and 
suggestions. Address Dept. 169, 61 East 53rd Street, New 
York 22, N. Y. 
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(Division of Goodall Worsted Co.) 

(Some of our cloths contain rayon blended with mohair and cotton.) 



EAST and WEST do meet ata SCHUMACHER’S 

Where you expect the unexpected 

Decoe —A Schumacher exclusive made outside the holy 
city of Benares, India, in the United Provinces of 
Agra and Ough—Embossed Wool Carpet— Hand- 
knotted and Handcarved. 

In perfect harmony with the rich tones of the 
carpet design is this Schumacher print . . . made in 
America ...an authentic reproduction of an original 
document. 

A blending of East and West that will please your 
practiced eye at prices that are attractive. We invite 
your inquiry. 

36" Floral Stripe — Choice of four 
colorations—series 56535 to 56538. 

Decor Embossed Hand- 
knotted Wool Carpet. 

Available in two tone 
greenon natural ground 
in 12’, 15‘ and 18’. 

In two tone blue on 
natural ground in 12' 
only. Design has 18” 
repeat. 

"FE. SCHUMACHER & CO. 
60 West 40th Street, New York 18, N. Y. 

Uptown Showrooms: 535 Madison Avenue 

Paris + Philadelphia « Boston + Chicago » St. Louis » Los Angeles « Detroit » Grand Rapids + Dallas - Atlanta « Cleveland 

16 INTERIORS 
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De Profundis, “Out of the deep do I call unto thee, O Lord,—" 

Thus starts one of the great poems of Christianity. 

Out of the deep mud of the Hudson River the great former 

liner Normandie has risen, too slowly for the human eye to 

mark its progress, but as inexorably as the tides that lap its 

scarred sides. 

It has been one of the great engineering achievements of this 

war, and one that every reader of INTERIORS should mark 

and honor, for we in the field of interior design are dedicated 

to Construction, not Destruction, and here, more dramatically 

than ever before, the power of the United States at war has 

proved itself in a constructive, not a destructive task. 

Eighteen months ago the Normandie, renamed the U. S. S. 

Lafayette and almost ready to sail as a transport, was set afire 

when the careless torch of a workman struck a pile of kapok 

filled life preservers. The ship's forced draught turned the whole 

quarter mile length of its hull into one giant chimney. With a 

falling tide, and thousands of tons of water pouring into it from 

every side, spouting great clouds of yellow smoke, the great 

ship, like a tired dragon, sank and rolled over on its side. The 

bow rested on a submerged rock ledge, and the stern was stuck 

in the mud tight as a bog-bound rubber boot. Nothing that 

size had ever been salvaged before, but she came up, and 

today she floats. On her upper deck in the construction engi- 

neer’s shack there hangs a little sign: “Difficult things we do at 

once, the Impossible takes a little longer.” 

She will not be ready for service for eight or nine months, and 

the Navy and her civilian salvage engineers have been acutely 

sensitive about the amount of money that this great salvage 

operation has already cost. The Normandie, on her maiden 

voyage, was valued at $55,000,000. Salvage costs to date are 

about $13,000,000 and it may cost $8,000,000 more before she 

is ready for sea again. In other words, for approximately the 

cost of one new light cruiser we shall have, less than a year 

from today, a ship that can outrun any enemy raider and 

carry a full armored division to the South Seas, India, China, 

or Japan itself. 

More important, she will be ready to bring a full armored 

division home again, at 35 miles an hour, and it is for this 

reason that we believe that this great salvage operation would 

have been worth while had it cost twice as much and taken 

twice as long. 

We all talk and plan for the postwar world. Here is a symbol, a 

76,000 ton symbol, of what reconstruction can mean if we put 

our minds, and our hearts, and our hands to it.—F. de N. S. 
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> house illustrated on these and the following pages 

3 designed by Harwell Hamilton Harris, one of the 

re imaginative of the young California modernists, 

and stands on the shores of San Francisco Bay, in 

sorkeley, Calif. Many architects have hailed it as one 

{ the most dramatic buildings in the country. The 

neighbors, who are largely faithful to the transplanted 

Cape Cod and El Patio schools of California architec- 

ture, have other ideas about it, but the designer refuses 

to see anything extreme about it, and calls it a simple 
exercise in logic. THE INVERTED TRIANGLES WHICH FORM THIS HOUSE WERE NOT 

The site on which this house stands is a very steep DESIGNED FOR THEATRICALITY, BUT FOLLOW THE LOGIC OF 

hillside, backing on an important motor road. Architect THE PLAN. PHOTO BY MAN RAY. 

Harris spent an afternoon climbing up and down it with 

the owner, a well-to-do bachelor interested in music, and 

realized that the site had just one thing to recommend it 

and that was the view, one of the most extraordinary 

in the country. Looking due west into the sunset, it has 

| the beauty of the Bay before it, the towered hills 

of San Francisco, the Golden Gate, the new bridge, and 

all the excitement of the West Coast's busiest harbor. It 

was obvious that any house that didn't squeeze every 

atom of value out of that view had much better be 

built somewhere else. That's all Mr. Harris thought 

about on that first visit. 

He went back to his office and started doodling. He 

made a little sketch of a man sitting on a bare hillside 

looking at a view through a telescope, a sketch some- 

thing like the figure that he has kindly redrawn for 

us on this page. (Fig. 1.) 

The lines of sight from that telescope make an acute 

angle. That was the shape a room should be to get 

the best benefit from any view. Well now, was there 

any type of building shaped like a truncated slice of 

pie? There certainly was, what about the carriage shed 

back of almost any New England church? New England 

reminded Mr. Harris of something else. The sun may 

set past the Golden Gate, but it rises somewhere off 

Cape Cod, and this hillside had its back to the east. 

Some provision had to be made for the morning sun, 

and that thought led him to Figure 2, the idea on which 

this whole house has been built. 

He cantilevered his New England carriage sheds so 

that they could be balanced on a California cliffside, 

and he piled one on top of another to make the building 

compact enough for the required number of rooms. He 

moved the whole pile out from the cliffside to get added 

privacy from the motor road at top, and this gave him 

space for an interior garden and badminton court, and 

incidentally gave cross ventilation to every room. 

(Fig. 3.) 

Always. remembering that the view is the all important 

factor in this house, he put the music room-library and 

CONTINUED ON PAGE 23 

THE STAIRS LEAD DOWN TO BED. 

A PHOTOGRAPH BY MAN RAY. 



A HOUSE WITH A VIEW 

OWNER’S BEDROOM, SHOWING PART OF THE VIEW FOR WHICH 

THE HOUSE WAS DESIGNED. NATURAL MATTING ON FLOOR AND 

NATURAL REDWOOD WOODWORK CONCENTRATES ATTENTION ON THE 

BRIGHT VISTA OUTSIDE AND THE FLOWERS ON THE TERRACE. 

THE SAME BEDROOM OPENS ON THE OTHER SIDE TO THE INNER 

GARDEN AND BADMINTON COURT. FOLDING GLASS DOORS AND 

HEAVY CURTAINS PROVIDE NEEDED PRIVACY AT BEDTIME. 

SHARPLY PITCHED CEILING IS SILVER GRAY. 
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THE UPPER LIVING ROOM FLOOR IS ACTUALLY ONE LARGE ROOM 

DIVIDED INTO SUITABLE BAYS. AT THE FAR END IS THE MUSIC 

ROOM, THEN THE LIBRARY, DINING ROOM IN FOREGROUND. 

THE GLASS CEILING PANELS ADMIT THE MORNING SUN. 

BRIGHT BLUE DOORS OPENING DIRECTLY INTO THE KITCHEN 

BEAR A MAP OF THE WORLD. THE BLUE LINOLEUM TABLE 

TOP MATCHES, AND THE GLASS CEILING PANELS CAN BE 

ILLUMINATED FROM OUTSIDE AT NIGHT. 
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FROM THE BEDROOM, LOOKING OUT TO THE BADMINTON COURT 

AND GARDEN WALL. AT UPPER LEFT IS THE BRIDGE LEADING 

ACROSS FROM THE UPPER STORY TO THE GARAGE AND STREET. 

THE TERRACES REQUIRE AN AGILE GARDENER. 

A HOUSE WITH A VIEW 
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dining room on the top floor (where the view is best) 

and built the oval stairway shown on the opposite page 

down to the bedrooms below. In all these slanting rooms 

the western, outer windows are 14’ high. The inner, 

or eastern wall, has a clearance of only 8’ 6”. 

Even before wartime blackouts it was realized that 

lighting would be a difficult problem if interior lights 

were not to shut out the night view entirely through 

reflections from the plate glass windows. Lights from the 

outside balconies, turned upward to the light painted 

underside of the roof, reflected inward to the house to 

solve this problem. The original shape of the two canti- 

levered triangles gave the architect a chance to install 

a unique heating system. There are no radiators. The 

inverted apex of each triangle is waste space. Covering 

the ceilings with natural gray flexboard, Mr. Harris has 

turned this space into a hot air duct. Air blown along 

this at a temperature of about 90 degrees and carried 

through to the second floor, with a cold air return to the 

cellar makes the ceilings a radiant heating unit which 

has proved extremely successful to date. Hot water 



radiant heating in floors or ceilings is fairly common. 

Very few hot air installations have been made. 

As for the color scheme, it has largely been left to God 

and the view of San Francisco. Walls are natural red- 

wood, curtains beige, ceilings gray, and the floors 

mainly covered with matting from Samoa. Maroon up- 

holstery on the library banquettes, and a peacock blue 

map on the doors separating the kitchen from the dining 

terrace are the principal color accents. 

New houses, like new marriages, receive their severest 

test during the first year. Mr. Harris’ original house on a 

cliff has been occupied long enough to have passed that 

test with flying colors. It works. 

No designer worth his salt is ever completely satisfied 

with anything he has done, and today Mr. Harris might 

have chosen slightly different materials, but the ones 

he did choose have not buckled, faded, cracked or 

warped, and the owner has made no complaints. 

Contrariwise, he would never design another house in 

exactly this manner unless he found a client, and a site, 

and a view all exactly similar. 

THE LIBARY AT NIGHT. DARK RED BANQUETTES EMPHASIZE 

THE RICH RED BRICK OF THE FIREPLACE AND HEARTH. 

FLUORESCENT TUBES BETWEEN THE GLASS CEILING PANELS GIVE 

PLENTY OF LIGHT FOR READING. 



After one of their busiest summers on record, New York's fabric houses look 

anxiously toward the fall and winter season, inasmuch as many numbers are 

out of stock, deliveries from manufacturers are disappointing, gray goods is 

very scarce and the deluge of orders and buyers still continues. Today’s biggest 

business headache, that of demand far out-stripping supply, has given the fab- 

ric firms a severe case of migraine. 

Shortages of materials and manpower, and the diversion of normal supplies to 

the war, have caused the present unbalance. Lines have been drastically cut 

in many instances, and there has been emphasis on available materials rather 

than competitive items. Buyers of large lots have been chiefly affected: de- 

signers least. According to present estimates the most critical period should 

be reached in about six months; but a turn in the situation may come as soon 

as October 1, when current government orders are due to taper off. 

The immediate situation is entirely due to diminishing stocks, and the inability 

of manufacturers to maintain an even flow of deliveries and designs. This in- 

ability comes from an acute gray goods pinch, complicated by decreasing 

manpower. Consequently, some wholesale houses find themselves in a posi- 

tion where they might easily sell themselves out of business—unless a loosening 

of gray goods stocks occurs soon. 

However, the individual designer is in a far better strategic position than the 

department store, since the designer buys in smaller quantities and therefore 

has greater latitude in making selections. The designer can also devise a scheme 

by using substitute combinations to fill in for available merchandise. The de- 

partment store buyer is in a graver situation since he buys by the piece. Of 

late, it is the general manager or even the president of a store who comes to 

plead for goods. 

From the new designs that have come through, the selections on the following 

pages have been chosen. As can be seen, a fair variety is still available to 

designers. Many of the patterns expected for the fall will be unavoidably de- 

layed until spring; other firms are not bothering with seasonal presentations, but 

feel fortunate if they can bring out anything new, at any time. The main con- 

cern is to restock popular patterns already in the line, though the wide range 

of colorings in certain numbers has been greatly abbreviated. 

Those patterns that are new range in the higher priced field, but this invokes 

no hardship for stores which formerly sold cheaper goods: a demand for higher 

quality fabrics has risen with increased sales. 

Many of the printed fabrics are done by screen printing, but the supply on these 

is very slow. Colors continue to be limited. There are few new upholstery fab- 

rics. The curtain and sheer goods shortage is acute. 

A hopeful note is sounded by a recent statement from the War Department, 

announcing that Army orders for standard cotton fabrics will be tapered off be- 

ginning October 1; that requirements for next year will be 50 per cent below 

1943; that initial clothing requirements for troops have been met almost com- 

pletely and stocks of cotton fabrics on hand with deliveries at the reduced rate 

are expected to be plenty to meet 1944 needs. A comforting thought for gloomy 

buyers who had scarcely a cotton handkerchief left to weep in. 

OPPOSITE PAGE, LEFT TO RIGHT: “MADAME 

CHIANG” BLOCK PRINT FROM DAN COOPER. 

ANY COLOR ON TEXTURED CLOTH, $4.95 

PER YARD; ON PERCALE, $3.30 RETAIL. 

A LARGE SCALE FLORAL DESIGN PRINTED 

ON LINEN-LIKE COTTON IN YELLOW, GREEN 

AND GRAY ON WHITE. UNLIMITED COLOR 

RANGE. $6.30 AT HOWARD & SCHAFFER. 

HIGHLY GLAZED CHINTZ FROM .ARTHUR 

H. LEE & SONS. SMALL ROSE BUDS ON WHITE, 

WITH WIDE ROSE BORDER ON EITHER SIDE. 

#2980G, $6.75 RETAIL. 

a 

FLORAL BROCADE OF COTTON AND RAYON 

IN SAGE AND BROWN COLORS. 19!/.” REPEAT. 

#13132, $6.40 PER YARD, AT J. H. THORP 

& CO. 50” WIDE. 

STRIKING “PERUVIAN” DESIGN FROM 

GOODALL DECORATIVE FABRICS. ONE 

COLORING, BROWN WITH TOUCHES OF 

GREEN AND NATURAL. 50” WIDTH, $4.65. 

“QUINCE” SMALL SCALE PATTERN FROM 

LIEBHOLD-WALLACH, INC. IN BLUE, GREEN 

OR ROSE ON WHITE PERCALE. 36” WIDE, 

PRICED AT $2.70 PER YARD. 

& 

TEXTURAL FABRIC WITH SMALL LEAF 

DESIGN SCATTERED IN AN ALL-OVER 

PATTERN. COCOA AND BEIGE COLORING, 

54” WIDE, $4.80 AT GEORGE A. MEYER. 

POPPY AND BLOSSOM PATTERN FROM 

BRUNSCHWIG & FILS. POPPY RED AND 

BLOSSOM PINK ON A GREEN GROUND. OTHER 

COLORINGS. 50” WIDE. APPROXIMATELY $7. 

“ORANGE STAR’—OR OTHER COLORS, 

PRINTED ON A LOOSE TEXTURAL FABRIC. 

ALSO AVAILABLE ON PERCALE. WIDTH 50”. 

ANOTHER CREATION OF DAN COOPER'S. 
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TOP ROW, LEFT TO RIGHT: GIANT SWEET PEA 

DESIGN ON GLAZED CHINTZ, 50” WIDE, $4.15 RETAIL. 

#14570 RED ON WHITE. H. B. LEHMAN-CONNOR CO. 7 Ne a 

i GOLD AND RASPBERRY STRIPE, OTHER COLORS 

SUBORDINATE, OF RAYON AND COTTON. #12898, 

50” WIDE, $6.70 PER YARD RETAIL AT J. H. THORP 

& CO., INC. 
* 

* .* ee 

de” Ae 

? 

nek i s FREELY PAINTED DESIGN OF ROSES ON LINEN; 

COLORS, YELLOW AND PEACH. FABRIC IS 

50” WIDE, $9.60 PER YARD. #14532 AT H. B. 

LEHMAN-CONNOR CO. 

A see tae, 

ICE BLUE DAMASK WITH LIGHT TAN PATTERN, 

50” WIDE, #6848/4 FROM CHENEY BROTHERS. WOVEN 

OF SILK, COTTON AND RAYON, IT IS PRICED 

AT $10.50 RETAIL. 

WHITE AND CHERRY “ANEMONE” GLAZED CHINTZ, 

A BRAND NEW DESIGN AT GREEFF FABRICS, 

INC. $2.70 PER YARD, 50” WIDE. ORDER NUMBER 

IS 17483. 

oe 

SECOND ROW, LEFT TO RIGHT: EMERALD GREEN 

AND WHITE UPHOLSTERY OR DRAPERY FABRIC 

FROM RODOMA. DESIGN NUMBER IS 14060; PRICE, 

$7.25 RETAIL. 

UPHOLSTERY FABRIC WITH YELLOW TAPESTRY 

BACKGROUND, BLUE AND PINK ROSES IN ALL-OVER 

PATTERN. #15564 AT THE S. M. HEXTER COMPANY. 

“HOLLYHOCK” DESIGN IN DEEP NATURAL COLORS 

ON WHITE, WOVEN-WITH-MOHAIR FABRIC FROM 

GOODALL DECORATIVE FABRICS. 50” WIDE, 

$6.40 RETAIL. 

A GAY CHINTZ PATTERN OF VIVIDLY COLORED 

PANSIES STREWN OVER A CHALK WHITE GROUND. 

UNLIMITED COLOR RANGE. $6.30 RETAIL AT 

HOWARD & SCHAFFER. 

A CHENEY BROTHERS PINK FLORAL BROCADE WITH 

SOFT GRAYED BLUE BACKGROUND. WOVEN WITH 

100 PER CENT COTTON. #6766/1, 50” WIDE, $14.25 

PER YD. RETAIL. 

be 

BOTTOM ROW, LEFT TO RIGHT: 48” SPIRAL PRINT 

ON A LIGHT CANVAS FABRIC. GREEN AND 

COPPER ON WHITE. EXCLUSIVE “JOFA” FABRIC 

(J & F) AT $3.90 RETAIL. 

SAGE GREEN AND WHITE COTTON PRINT, #8057, 

50” WIDE. OTHER COLOR COMBINATIONS OF THIS 

PATTERN AT GEORGE A. MEYER. PRICE $2.80 A YARD. 

STRIKE-OFF OF A NEW BRUNSCHWIG & FILS 

PRINT OF TULIPS, IRIS AND MIMOSA. ONE COLORING, 

YELLOW AND BROWNS ON WHITE GROUND. 

AROUND $7 RETAIL. 

100 PER CENT COTTON TEXTURAL FABRIC OF 

SQUARES, RELIEVED BY FLORAL STRIPE. SAGE GREEN 

AND OTHER COLORS. #30852, $6 PER YARD AT 

E. SCHUMACHER & CO. 

DOCUMENTARY GLAZED CHINTZ IN A VARIETY OF 

COLORS ON WHITE GROUND. #56122 AT 

E. SCHUMACHER & CO. OTHER BACKGROUND COLORS. 

$6 RETAIL. 



36” “PAGODA” SEMI-GLAZED CHINTZ 

FROM A. L. DIAMENT & CO. ONE 

COLORING, BLUE-GREEN ON WHITE, WIDE, $1.50 RETAIL, #19171. A 

$3 RETAIL. ORDER NUMBER GLAZED CHINTZ FROM THE 

#10290-11. S. M. HEXTER COMPANY. 

PINK OR YELLOW ROSES ON 

CONTRASTING STRIPE GROUND. ~36” 

WHITE GLAZED CHINTZ QUILTED 

IN A FLORAL PATTERN WITH 

AMBER COLORED SILK THREAD. 

#3604 MADE BY STEINER STUDIO. 

OTHER COMBINATIONS. 

A 48” GLAZED CHINTZ FROM 4 y 

LEE & SONS, 4#3785G. FLOWERs 

IN EGGPLANT, WINE AND PINK: 

GREEN LEAVES, AQUA GROUND. 

PRICED AT $6.75 RETAIL. 
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IMPORTED COTTON BROCADE, PINK 

FLOWERS, YELLOW AND BLACK 

PATTERN, GREEN GROUNDS. 32” 

WIDE, $15 RETAIL. DESIGN 

31076-3812 AT RODOMA. 

ANOTHER EXAMPLE OF THE WORK 

DONE BY STEINER STUDIO. 

BOUCLE EMBROIDERY ON EGGSHELL 

SILK SHANTUNG, 50” WIDE. #4395. 

OTHER DESIGNS TO ORDER. 

“BOSCOMBE” SEMI-GLAZED, 36” 

“CUMBERLAND” HAND PRINT FROM 

MORTON-SUNDOUR. PINK AND 

GREEN FLOWERS ON WHITE GROUND. 

$2.63 PER YD. RETAIL. 

“THISTLE” PANEL IN PURPLE, AN) 

GREEN ON YELLOW. A “‘JOMOUR’ 

DESIGN DISTRIBUTED BY ARTHUR: 

HOFFMAN. ANY DESIGN, COLOR, 

AND FABRIC TO ORDER. 
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INTERIORS’ PRINCIPLES OF COMMERCIAL DESIGN 

You get out the dictionary, and you look up the words, 

“inn” and “hotel” and what you get is ‘a public house 

for the entertainment of travellers and others.” 

Well, that may be all right for Funk & Wagnalls, but a 

modern hotel is a great deal more than a place for 

travellers to eat and sleep. It is very often the unofficial 

civic center of the town. 

It is a public meeting place. 

It is a restaurant. 

It is a concert and lecture hall. 

It is a night club. 

It generally includes a group of small shops. 

It is an apartment house, for people wishing to avoid 

problems of housekeeping. 

And, primarily, of course, as Funk & Wagnalls say, it 

is a place for travellers to spend the night. 

Every one of these functions of a modern hotel embraces 

different design problems, and I am very glad that 

INTERIORS has had the good judgement to treat them 

all separately in this series.* 

My topic for this month is entitled ‘The Transient Hotel 

Bedroom,” by which is meant those rooms that are 

rented on a day to day basis, in contrast to those rooms, 

apartments ,or suites that are rented by the week, month, 

or season. In the average hotel they account for 85% 

of the rentable space. In the hotel business we call them 

“commercial’’ rooms as contrasted with “residential” 

rooms. I shall probably refer to them as “commercial” 

bedrooms through most of this article. Force of habit. 

THE HOTEL PROBLEM 

Good designers wouldn't have half the important hotel 

work now on their desks if it weren't for the fact that 

this country was tremendously overbuilt with hotels 
during the happy days of 1923-30 when somebody paid 
over $400,000 for a seat on the New York Stock Exchange 
and Hoover talked about “two chickens in every pot.” 

If you haven't been able to find a bed to sleep in in 
Washington, Boston of Detroit, don't make fun of this 
statement. Hotels were overbuilt, and the worst of it 
was they were overbuilt by real estate speculators, fur 
salesmen, oil operators and others who knew nothing 
at all about the hotel business. Their only idea was to 
Squeeze every cent of revenue out of every square inch 
of space. Rooms were small and horribly overcrowded. 
In the inevitable slump, good designers were called in 

"INTERIORS will not guarantee that all eight functions of a 
modern hotel will be given separate articles, but at least three are 
already in research —Ed. 

THE TRANSIENT HOTEL BEDROOM 

by Jac Lessman 

to do what they could. Generally, they first tackled the 

public rooms, whose problems are outside the scope of 

this article, then, not one but a number of research sur- 

veys were made on the hotel bedroom. 

THE TRANSIENT BEDROOM 

Investigating everything from overnight tourist camps 

to palace hotels with private balconies and cut glass 

chandeliers, we discovered that the average commercial 

bedroom-and-bath would look something like this: 

It will be too small, particularly if the hotel was built 

during the 1923-30 hotel building boom. 

It will be a parallelogram, approximately 12’ x 16’, with 

one window at the far end, (two if you're lucky), and two 

cubicles on either side of the entrance door. One will be 

a clothes closet, and the other a bath, and the bath, small 

and compact as it is, will probably be the best designed 

part of the whole set up. The room will be illuminated by 

a central drop light, fixed so that it shines right in your 

eyes, no matter what part of the room you're in. It will 

be furnished with an entire suite (pronounced ‘‘soot’’) 

of furniture, consisting of a large double bed backed up 

against the bathroom partition, or a pair of high posted 

twin beds sticking straight out into the room. There will 

ke in addition a chiffonier, and a bureau (they come 

with the set), a small ricketty writing desk, a so-called 

easy chair, one side chair, and a bedside stand, with 

the place that used to house the chamber pot now hold- 

ing a radio loud speaker. You can hardly turn around 

without stumbling over something. That is the typical 

hotel bedroom. There are lots better, but believe me 

there are lots worse. 

THE PROBLEM 

Now ihe transient hotel bedroom must serve four 

purposes. 

(1) It is a place to sleep, bathe, and change clothes, 

naturally. 

(2) It is the client's home, as long as he or she occupies 

it. A place to rest between appointments, read, or write 

letters. 

(3) It is a place to entertain business and social friends. 

(4) It must often serve as a business office and small 

showroom. 

It is obvious that three of these four are what you might 

call daytime functions. It should be obvious thot the 

properly designed hotel bedroom should look, during 

the day, like a comfortable living-room, and that there 

29 



THE TRADITIONAL HOTEL BEDROOM HAS TOO MUCH, AND TOO BIG 

| FURNITURE. IT CANNOT SERVE AS AN OFFICE, SHOWROOM, AND 

i| LIVING ROOM, THREE OF THE FOUR USES FOR WHICH A MODERN 
i 

} HOTEL BEDROOM MUST BE PREPARED. 

MINIATURE MODEL F 4 MODERNIZED BEDROOM DESIGNED FOR A 

NEW YORK HOTEL BY MR. LeSSMAN. DRAWINGS OF THE SEPARATE 

PIECES APPEAR ON PAGES 32 & 33. WHEN BUILT, COLORS AND 

PATTERNS WERE NOT AS STRONG AS THIS PICTURE WOULD INDICATE. 
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isn't a stick of furniture in the average hotel suite so 

designed. 

All of this has been obvious to the few modern designers 

who have made an intelligent study of the problem, 

and they have done something about it. So much so 

that the properly designed hotel bedroom has had a 

totally unexpected effect on private residential design 

—but we'll take that up later on. 

MAINTENANCE 

I greatly enjoyed another article in this series, which, 

referring to the problems of retail store design, said that 

no single stick of furniture or equipment should ever be 

put in a store that doesn't help the client sell his goods. 

(INTERIORS, August, ‘43.) I wish it were as easy to 

generalize about the furnishing of a hotel room, but we 

can say this: the most important factor in the hotel busi- 

ness is the question of maintenance and labor costs. 

Your home guest room may be used 20 or 30 times a 

year, if you entertain a great deal. If a hotel has a guest 

room that is not used at least twice a week that hotel 

is going out of business. Every piece of furniture, every 

yard of material must be chosen for its resistance to 

wear and stains, for its strength and ability not to show 

scratches or cigarette burns. 

Hotel bedrooms are cleaned and made up between 9:30 

A.M. and noon. If you can design a room that can be 

cleaned and aired in 20 minutes instead of 35, you will 

have saved the management thousands of dollars at 

the end of the year. 

THE BED 

It is pretty generally recognized that some form of con- 
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vertible couch, a bed to sleep in at night, and a sofa to 

sit on by day is the ideal solution for the Transient bed- 

room. But, and its a big BUT, it must not look like a 

studio couch. The average travelling man or woman is 

tired. He or she wants a good bed. They generally 

want a bed bigger than they actually need, but they 

certainly don't want the kind of studio couch you used 

to find in a borax furniture store. It's got to be a real 

bed, and it must not be too tricky in construction. 

Regular hotel beds are turned down for the night be- 

tween 6 P.M. and 9 P.M. It is just at that time that a 

great deal of entertaining is going on in hotel bedrooms, 

where the presence of a chambermaid is not desirable. 

On the other hand if you buy or design a convertikle 

bed in which the guest is expected to turn over mat- 

tresses, push buttons and pull levers, before he can 

sleep in it, you are asking for trouble. The most that 

you can ask is that the guest will pull off the bedspread, 

and find the pillow. 

On page 33 you will see a sketch of a bed that our firm 

designed for the particular clientele of a Broadway 

hotel in New York. It was not the Ritz. 

I would like you to look particularly at the practical de- 

tails of this bed. The ends are a good deal larger than 

you would ever like in your home, but there is not an 

inch of waste space in it. 

At the foot end is a desk, at the right height to support 

a portable typewriter, with a surface big enough to 

spread out a number of order and sample books. The 

box at the upper end contains an inset reading light, 

very much like the bed-head light you now find in Pull- 

man roomettes. A compartment nearer the wall lifts up 

to make space for sleeping pillows and extra blankets, 

THE EFFICIENCY OF MODERN HOTEL BEDROOM DESIGN IS ALREADY 

AFFECTING RESIDENTIAL INTERIORS. GUEST ROOM ABOVE, BY ERNST 

SCHWADRON, EMBRACES MOST OF THE IDEAS EXPRESSED HERE, FROM THE 

CONVERTIBLE BEDS TO THE DUAL PURPOSE LAMPS AND TABLES. 

THE TRANSIENT HOTEL BEDROOM 

FLOOR PLAN OF THE AVERAGE HOTEL 

BEDROOM IS THIS SIMPLE 12’ X 16’ 

PARALLELOGRAM. IT IS TOO NARROW, HAS 

AN INTERIOR BATHROOM, LACKS CROSS 

VENTILATION, AND HAS OTHER FAULTS, 

BUT UNTIL THE WAR IS OVER THIS IS THE 

RIGID FRAME INTO WHICH THE AVERAGE 

I HOTEL DESIGNER MUST FIT HIS FURNITURE. 

31 



TRADITIONAL STYLES TOO CAN BE ADAPTED TO THE REQUIREMENTS OF 

THE MODERN HOTEL BEDROOM. THIS ROOM IN THE WALDORF ASTORIA IS 

BY W. & J. SLOANE. THE BED IS MORE COMFORTABLE THAN IT LOOKS. 

eee EI 

DRESSING TABLE, IRONING BOARD, ALARM CLOCK, BED, BUREAU AND LAUNDRY 

BASKET ARE ALL COMBINED IN THIS PIECE OF FURNITURE. REAR 

CUSHION IS FASTENED TO THE WALL, THE BED SLIDES FORWARD ON TRACKS. 

A RADIATOR COVER, COMBINING A BOOKSHELF AND A RADIO IS ANOTHER 

SPACE SAVER IN HOTEL FURNITURE. THE SIMPLE PICTURE FRAME 

MAKES IT EASY FOR THE TRAVELLING MAN TO SLIDE IN NEW ETCHINGS. 
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THE TRANSIENT HOTEL BEDROOM 

and on the other side of this same cabinet are three 

shallow drawers which give all the space that the aver- 

age guest, living out of a suitcase, really needs for his 

or her clothes. This cannot be over-emphasized. There 

is also a bin-shaped compartment just the right size to 

hold a paper laundry bag with laundry list attached. 

The whole is finished in liquci proof, cigarette proof, 

and scratch proof formica. 

The top is broader and bulkier than we would design 

for a private residence but it serves as an additional 

table to hold the telephone and other things. Here is one 

piece of furniture that is a bed, a sofa, a writing desk, a 

chest of drawers, an occasional table, a bedside lamp 

and a laundry cabinet. And that is the sort of space 

saving that hotel designers must keep constantly in 

mind. 

Unit #2, another version of the same piece of furniture, 

has a vanity shelf instead of the writing desk, with a 

pivoting ironing board under one arm. It also has a 

CLOCK 

Hotel guests are always worrying about the time. This 

clock is wired to the central system, and contains a self 

setting alarm. It saves hundreds of calls on the central 

switchboard between 6:30 and 9 A.M. You will remem- 

ber what we wrote about the importance of Maintenance 

in hotel design. 

LUGGAGE RACK 

In algebra, X represents the unknown quantity. In the 

hotel business a couple of folding X’s aren't good 

enough for a luggage rack, because the average 

transient hotel guest lives out of his suitcase. The lug- 

gage rack illustrated on page 33 may not be the ideal 

solution, but it is an effort to deal with this problem 

intelligently. 

It is a permanent piece of furniture, not something that 

a tired bellboy has to fetch in and out of a closet. It 

can serve as an extra seat for an occasional guest. It 

has a plastic top and is studded with large flat nails so 

that it will not scratch, or be scratched by a big suitcase 

and, finally, it has a fabric covered bumper at the back 

to keep the whole contraption from marking the wall. 

It holds up the suitcase, makes a chair, a shoe rack and 

a cocktail table. These are some of the functions of a 

hotel luggage rack. Designers, see if you can do better. 

CHAIRS 

Remembering that our modern hotel room will have 

three soft seats on the bed, a fourth and fifth with the 

desk and vanity chairs, (two matching side chairs are 

necessary for the room service of meals) and a sixth 

in the luggage rack, one easy chair is all that is neces- 

sary. That one easy chair is very necessary, but the 

smaller it is the better. If it is comfortable enough to read 

the works of Wendell Willkie or the Gideon Bible, (a 

receptacle for the Gideon is provided in the writing desk 
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drawer) it will do. 

LIGHTS 

Correct lighting is one of the most difficult problems in 

interior design, but since almost any change in the light- 

ing of the average hotel bedroom would be an improve- 

ment, we can take it easy. Cut out the central ceiling 

fixture, there is no reason for it. 

A built-in light in the bed head should solve the reading 

in bed problem. A full length mirror is necessary in 

every bedroom. It is generally fixed to the closet door. 

A small fluorescent tube either directly over the mirror 

or in the ceiling before it, should light this. 

There are three other parts of the room where correct 

light is important: by the easy chair, by the desk, and 

by the vanity shelf. Two lamps, properly designed, will 

do this work. They should be of the convertible type, 

to give either direct or indirect light, and the table light 

should have an extension arm, the better to serve as a 

desk lamp or boudoir lamp. The floor lamp that we il- 

lustrate has a projecting rim to serve as an occasional 

table. It saves one more piece of furniture. 

Just one more word about lighting. Remember always 

that Maintenance is the big problem in hotel design. 

One light left burning in a private home is an annoy- 

ance, but not very serious. 300 forgotten lights in a hotel 

runs into real money. Be sure that there is a master 

switch by the entrance door. 

FLOOR COVERINGS 

Don't use rugs in hotel bedrooms. Do use wall to wall 

carpeting. Rugs slip. The management and the hotel's 

lawyers will probably have told you this long before, 

should you have a hotel decorating job, but slippery 

rugs cause lawsuits, and that's bad. Highly figured car- 

pets are disiurbing, and solid colors show every foot- 

print and stain. A textured carpeting or a subdued col- 

ored pattern would be the answer. You should remem- 

ber, incidentally, that the patterns of figured rugs show 

up much more strongly in a photograph than they do 

to the naked eye. This fact has created an unfortunate 

impression in the photographs of a great many well 

designed interiors. 

VENETIAN BLINDS 

They wear better than shades. We recommend the 

type that is self locking and has side guides to keep 

the slats from rattling. Again, it's the old business of 

Maintenance. 

COLORS 

Nothing is more deadly than 100 hotel bedrooms all 

decorated alike. Vary the colors and fabrics as much 

as you can, remembering to use the darker, stronger 

colors for the biggest and brightest rooms and the pale 

yellows, blues and creams for the inside court rooms of 

which the average hotel has much too many. 
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ANOTHER VERSION OF THE CONVERTIBLE BED SHOWN ON THE OPPOSITE 

PAGE, HAS A DESK AT ONE END. TOP SURFACES ARE PLASTIC TO AVOID 

CIGARETTES AND LIQUOR STAINS, AND BROAD ENOUGH TO SPREAD OUT 

SAMPLES, BOOKS AND PAPERS. 

A PERMANENT LUGGAGE RACK IS A MOST IMPORTANT PIECE OF FURNITURE. 

THIS ONE HAS A PLASTIC TOP, TO AVOID SCRATCHES, A SHOE RACK 

BELOW AND A PADDED BUMPER AT THE BACK. IT ALSO SERVES AS AN 

EXTRA CHAIR. 

COMBINATION DIRECT AND INDIRECT LAMPS ARE BEST FOR A HOTEL 

BEDROOM. THESE TWO LAMPS, PLUS A BUILT IN BEDSIDE LIGHT AND LIGHT 

BY THE FULL LENGTH MIRROR, ARE ALL THE FIXTURES THE AVERAGE 

HOTEL BEDROOM NEEDS. 
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VIEW INTO THE 7 TO 14 SHOP FROM THE LAYETTE AND TODDLER 

DEPARTMENT. WALLS ARE LIGHT BLUE, CEILINGS GROW PROGRESSIVELY 

YELLOWER. CARPET IS A HORIZON BLUE. BOOK FIXTURE, ON LEFT, 

PAINTED TURQUOISE AND TERRA COTTA. AT WINDOW, PALE PINK GLASS 

CURTAIN, DRAPES HAVE LEAF DESIGN IN BROWN AND TURQUOISE. 

gser Ser 

When Stanley Marcus comes to his fashion shop these 

bright Texas mornings, he makes it a point to enter 

through the new Children’s Shop recently designed by 

Eleanor Le Maire. It puts him in the right mood, he says, 

to begin the day. 

It evidently has the same effect on the young folks of 

Dallas, for in the few months since its opening, sales for 

the tender ages have multiplied three times over. 

But this is something more than a triumph of the colors 

which Miss Le Maire knows so well how to use. It is 

an example of what effects can be achieved within the 

limits of WPB budget rulings and war priorities. Starting 

from scratch (the shop is on Marcus property reacquired 

when the tenant's lease expired), this designer decided 

to make an advantage out of what could haye been a 
handicap. Since it was not permissible to change the 

basic architectural structure of the shop, the thing to 

do was to change the effect. 

A smart suburban shop emerged, with Southern brick 

and wide plank floors, plant arrangements, open show 

windows and wide-open-space planned to give an out- 

door feeling. Knowing that a primary function of any 

retail shop is to put the customer in a buying mood, 

Eleanor Le Maire used bright, fresh, young colors, care- 

fully keyed in sophistication to the advancing ages. 

And to whet their interest further, most of the merchan- 

dise is arranged in open-faced cases, encouraging 

eye-selection. 

Yellow ceilings throughout try to keep the sun always 

shining. The Layette shop is in baby pinks (fem.), 

and blues (masc.). These shades are deepened slightly, 

and yellow is introduced for the Toddler’s Shop section. 

There is no biological reason for this. In the 7-to-14 

Shop, the blue changes to a turquoise, the pink to a pinky 

red, and the yellow ripens to orange. The Sophomore 

Shop, for the high school crowd, steps up the red, brings 

in vivid green with chartreuse, a sophisticated blue wall, 

an accessory bar and three big pinky-red love seats. 
No juke box to date, but the spirit is there, even if 

Nieman-Marcus is a little busy for such shenanigans. 

This gay informality is quite in contrast with the Man's 

Shop, created in 1941, in the same store. Miss Le Maire 

feels the possibilities of men’s wear presentation have 

barely begun to be realized and she hopes to develop 

more or her ideas in this field when emphasis shifts 

from uniforms to civilian clothes again. 

At Nieman-Marcus, a new and separate man’s shop was 

designed. Massive, and masculine, effect was achieved 

by rough textured woods and natural leathers, and the 

CONTINUED ON PAGE 56 



fAR END OF THE LAYETTE SHOP. ALL CASES ARE OF BLEACHED BIRCH 

VITH TURQUOISE TRIM. INTERIOR OF THE CASES AND DISPLAYS PAINTED, 

4S MIGHT BE EXPECTED, BABY PINK (f.) AND BABY BLUE (m.). CHAIRS 

\RE UPHOLSTERED IN TURQUOISE LEATHER. SPOTLIGHT SET FLUSH IN THE 

YELLOW CEILING; FLUORESCENT LIGHTING FIXTURES SET WITHIN WALL CASES. 

THE SOPHOMORE SHOP. WALL CASES, SET IN DARK STAINED OAK 

BOARDING, ARE LEMON YELLOW INSIDE, LACQUER RED TRIM. FLOOR 

ALSO OAK BOARDING. ACCESSORY BAR IN FOREGROUND COVERED WITH 

CHARTREUSE LEATHER, TOP AND TRIM ARE STAINED LEAF GREEN. 

BAR STOOLS, MADE OF BENT BIRCHWOOD, HAVE GREEN TOPS. 

7 TO 14 SHOP. NATURAL BIRCH SCREEN 

AT END. FLOOR AND WALL, SOFT RED 

BRICK; TURQUOISE RUGS. FIXTURES 

ARE NATURAL BIRCH; INTERIOR OF 

HANGING CASES, YELLOW; AND EX- 

TERIOR, RED-ORANGE. COUNTER TOPS 

ARE YELLOW. CHAIR UPHOLSTERY, 

TURQUOISE LEATHER. 



Jl . UL J 
CONDUCTED BY DONALD R. DOH NER 

PHOTOGRAPH OF COMPLETE PRE- 

FABRICATED BATHROOM DESIGNED BY 

BUCKMINSTER FULLER IN 1937. THIS 

UNIT WAS FABRICATED ENTIRELY OF 

COPPER, WHICH IS A QUESTIONABLE 

MATERIAL BECAUSE OF ITS HIGH CON- 

DUCTIVITY OF HEAT. PHOTO BY 

EMELIE DANIELSON, COURTESY OF 

THE ARCHITECTURAL FORUM. 

THE PREFABRICATED BATHROOM 
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All design studies for this article, with the exception 

of the rendering by Carl Sundberg, shown on Page 

41, were designed especially for INTERIORS by 

Dohner & Lippincott, Industrial Designers. 

Tx prefabricated bathroom, fully packaged, ready to 

ship to location for quick and economical installation 

belongs and is an integral part of the prefabricated 

house or a house of modern structural design. The post- 

war period will undoubtedly offer the opportunity to 

develop house design ideas that take full advantage 

of our vast industrial set-up and “know how.” 

The two most modern and efficient rooms in the house— 

the kitchen and bathroom—will continue to lead, and 

new structural units or interchangeable units will take 

the place of the present motley assemblage. But for 

every new house of modern structural design that will 

be built after the war, there are hundreds if not thou- 

sands of antiquated houses that take no cognizance of 

the age of science and technology. The average Ameri- 

can—that is, the average thinking American—is intrigued 

with what a $1,000 will do in purchasing a motor car 

with its 15,000 precision made parts: he is amazed at 

how little his money buys in a house. 

Now all vital design grows out of a people’s needs and 

certainly one of our living needs is concerned with 

bathroom design for the older structures. 

The new postwar bathroom units capable of being eco- 

nomically installed will be made in interchangeable 

units, also integrated compact units that minimize 

plumbing and materials. New materials such as the 

plastics and resin-bonded plywood as well as drawn 

steel may conceivably play an important role in the 

development of new bathroom units. 

Since the crying need in every American home is for 

more bathrooms, and since an additional room is not 

only costly but often impossible to add, there is no 

serves as a structural wall between adjacent rooms 

could not be of service, especially to a growing family. 

These units could be constructed of metal or resin- 

bonded plywood. 

The plywood panels could be treated naturally or 

veneered with laminated plastic sheet such as Micarta 

or Formica or with anodized and dyed aluminum sheet. 

Various partitions could be made of translucent glass, 

and the exterior of the doors on one side at least could 

be full length mirrors. Hinging could be worked out 

CONTINUED ON PAGE 41 

PREFABRICATED BATHROOM UNIT OF DRAWN STEEL, WELDED CONSTRUCTION, | 

END UNITS CANTILEVERED, OVERHEAD LIGHTING AND VENTILATION. \ 

THREE INTERCHANGEABLE UNITS, EACH WITH MIRROR. ALL UNITS MADE OF 

DRAWN STEEL, LACQUER FINISH TO SUIT PURCHASER. ONE UNIT HAS 

DRAWERS, CLOTHES HAMPER AND TOWEL DRYING COMPARTMENT. 
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All design studies for this article, with the exception 

of the rendering by Carl Sundberg, shown on Page 

41, were designed especially for INTERIORS by 

Dohner & Lippincott, Industrial Designers. 

Tx prefabricated bathroom, fully packaged, ready to 

ship to location for quick and economical installation 

belongs and is an integral part of the prefabricated 

house or a house of modern structural design. The post- 

war period will undoubtedly offer the opportunity to 

develop house design ideas that take full advantage 

of our vast industrial set-up and “know how.” 

The two most modern and efficient rooms in the house-- 

the kitchen and bathroom—will continue to lead, and 

new structural units or interchangeable units will take 

the place of the present motley assemblage. But for 

every new house of modern structural design that will 

be built after the war, there are hundreds if not thou- 

sands of antiquated houses that take no cognizance of 

the age of science and technology. The average Ameri- 

can—that is, the average thinking American—is intrigued 

with what a $1,000 will do in purchasing a motor car 

with its 15,000 precision made parts; he is amazed at 

how little his money buys in a house. 

Now all vital design grows out of a people’s needs and 

certainly one of our living needs is concerned with 

bathroom design for the older structures. 

The new postwar bathroom units capable of being eco- 

nomically installed will be made in interchangeable 

units, also integrated compact units that minimize 

plumbing and materials. New materials such as the 

plastics and resin-bonded plywood as well as drawn 

steel may conceivably play an important role in the 

development of new bathroom units. 

Since the crying need in every American home is for 

more bathrooms, and since an additional room is not 

only costly but often impossible to add, there is no 

serves as a structural wall between adjacent rooms 

could not be of service, especially to a growing family. 

These units could be constructed of metal or resin- 

bonded plywood. 

The plywood panels could be treated naturally or 

veneered with laminated plastic sheet such as Micarta 

or Formica or with anodized and dyed aluminum sheet. 

Various partitions could be made of translucent glass, 

and the exterior of the doors on one side at least could 

be full length mirrors. Hinging could be worked out 

CONTINUED ON PAGE 41 

PREFABRICATED BATHROOM UNIT OF DRAWN STEEL, WELDED CONSTRUCTION, | 

END UNITS CANTILEVERED, OVERHEAD LIGHTING AND VENTILATION. 

THREE INTERCHANGEABLE UNITS, EACH WITH MIRROR. ALL UNITS MADE OF 

DRAWN STEEL, LACQUER FINISH TO SUIT PURCHASER. ONE UNIT HAS 

DRAWERS, CLOTHES HAMPER AND TOWEL DRYING COMPARTMENT. 
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DESIGN OF A COMPLETE BATHROOM UNIT PERMITTING THE ADDITION OF 

A SUPPLEMENTARY BATH, LAVATORY, AND WATER CLOSET WITHOUT THE 

ADDITION OF ANOTHER ROOM. BATHROOM UNIT DESIGNED TO FIT 

BETWEEN TWO ROOMS AND ACTING AS A SUPPORTING WALL. WIDTH OF 

| | | } | | | | k | THE COMPLETE UNIT SAME AS AVERAGE BATH TUB. THIS ARRANGEMENT 

PERMITS PRIVATE ACCESS TO VARIOUS UNITS FROM EITHER SIDE. DOORS i 

CAN BE LOCKED WHEN ENTRY IS MADE FROM EITHER SIDE. UNIT CONTAINS 

THE PREFABRICATED BATHROOM DOWN LIGHTING, VENTILATING, AND FANS IN CEILING. ADJUSTABLE 

SIDE FIXTURES FOR LIGHTING THE FACE. HAMPER SPACE BELOW BASIN. 

COMPACT BATHROOM UNIT OF DRAWN METAL PERMITTING MINIMUM 

AMOUNT OF PLUMBING. TOWEL CABINET IS UNDER BASIN. 



ANOTHER VIEW OF DESIGN SHOWN ON THE OPPOSITE PAGE, ILLUSTRATING 

OPERATION OF DOORS. PANELS MADE OF RESIN-BONDED PLYWOOD 

LAMINATED WITH PLASTIC ON INSIDE. ANOTHER POSSIBILITY WOULD BE 

RESIN-BONDED PLYWOOD VENEERED WITH ANODIZED AND DYED SHEET 

ALUMINUM. FULL LENGTH MIRRORS LINE DOORS OF THE MIDDLE SECTION. 

THIS PERMITS USE OF A HALF MIRROR ON OPPOSITE SIDE FOR SHAVING, 

ETC. FULL LENGTH MIRROR CAN BE USED IN THE BEDROOM WHEN DOOR 

IS OPENED. NOTE THE STREAMLINED SPRAY UNIT ABOVE BATHTUBS 

AND OTHER TYPE FIXTURES. 

LAVATORY UNIT INCLUDING STORAGE SPACE, MADE OF DRAWN METAL 

WITH PLASTIC TOP. FITTED IN ANY CORNER, FOR BASEMENT, GARAGE, ETC. 



BATHROOM UNIT COMPLETE WITH CLOSET FOR ALL ACCESSORIES. UNIT 

ADJACENT TO TWO BEDROOMS WITH PRIVATE ACCESS TO EITHER. 

CURVED SLIDING DOOR OF MOLDED PLYWOOD PERMITS PRIVACY FOR 

EITHER BEDROOM. BATHTUB SUNK IN FLOOR TO FACILITATE ACCESS TO 

THE TUB. WHICH HAS SEAT AT EITHER END. TRANSLUCENT SCREEN 

SEPARATES BATH SECTION FROM OTHER UNITS OF BATHROOM—THIS 

SCREEN BUTTING THE WALL ON ONE SIDE BUT NOT THE OTHER, 

ALLOWING ACCESS TO BATH. 

FLOOR PLAN OF ABOVE UNIT SHOWING ACCESS FROM EITHER ROOM. 

DOORS SLIDE IN EITHER DIRECTION. MIDDLE SLIDING DOOR PERMITS 

PRIVATE USE OF THIS UNIT BY TWO PERSONS. 

DRAWING SHOWING BALANCED AND ATTACHED UNITS SUPPORTED BY 

VERTICAL WALL. SEAT CANTILEVERED ELIMINATING ALMOST 5 LINEAR 

FEET OF DIRT CATCHING CREVICE. CLOSE ASSEMBLY OF UNITS SIMPLIFIES 

PLUMBING IN COST AND QUANTITY OF MATERIALS. 



A BATHROOM STRESSING THE USE OF PLASTICS, DESIGNED BY CARL 

SUNDBERG OF SUNDBERG AND FERAR. THIS DESIGN OFFERS SEVERAL 

UNIQUE FEATURES, PARTICULARLY THE SHOWER WHICH FOLDS INTO THE 

WALL WHEN NOT IN USE. IN ADDITION, THIS SHOWER IS ADJUSTABLE IN 

HEIGHT, ELIMINATING THE NEED FOR SHOWER CAPS. THE SHOWER HEAD 

AND FAUCETS ARE IMPROVED IN APPEARANCE THROUGH THE USE OF 

PLASTICS, BUT MAY GIVE WAY TO METAL FOR LONG AND HARD USAGE. 

ILLUSTRATION COURTESY OF DUREZ PLASTICS & CHEMICALS, INC. 

MDUSTRIAL Deseo 
THE PREFABRICATED BATHROOM 
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permitting a three-way mirror—the delight of every 

woman’s heart. 

Such a unit would be the width of an average bathtub 

and, consequently, would not take more than a foot from 

either room. When in use the units become a part of 

the room, the other side being locked. Division of the 

complete unit into several compartments makes possi- 

ble the private use of several units at the same time. 

In addition to the auxiliary unit, there is a need for 

the development of interchangeable integrated units— 

units incorporating more and better storage and hamper 

space, and for many sections of the country, a drying 

compartment. 

More efficient lighting must be a part of these new bath- 

rooms. Sidelights, preferably fluorescent, that are 

easily adjusted to light the face and not the mirror are 

essential in addition to some general lighting. 

Better and certainly adjustable showers are a must. 

Sliding glass panels on doors will replace the make- 

shift shower curtain, steam and vapor will be drawn 

off with properly designed exhausts. The water closet 

when separate from lavatory or tub will be cantilevered 

from the wall, thereby eliminating almost five linear 

CONTINUED ON PAGE 59 
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The rapid building of entire cities has become a major 

wartime job for America’s architects and engineers. 

Henry Kaiser's Vanport City, built for defense workers, 

is an example of civilian construction. Bainbridge Naval 

Training Station (pop. 30,000) at Port Deposit, Maryland, 

shown here, is a new city that was builtrecently for the 

Navy by the New York firm of Eggers, Higgins, Wilcox 

& Erickson, architects and engineers. 

Bare farmland, totaling 1,070 acres, was selected as the 

site of the new naval city, and all the essentials of 

modern life had to be supplied. Among these essentials 

were: a water system with reservoirs holding 3,700,000 

gallons; a pump house; the distribution of electricity 

(entailing 33 miles of pole lines); a sewage disposal 

plant; a bridge; 8 miles of railroad line; a boat house, 

and docks. 

Like other wartime architectural structures, those at 

Bainbridge are called temporary, but they should stand 

at least 25 years, with minor repairs. The “‘temporary”’ 

Navy buildings in Washington, erected during the last 

war, are still serving in this one, although that type of 

construction was then not as well perfected as it is today. 

With an expanded Navy after the war, Bainbridge is 

expected to continue its function for many years to 

come. Its proximity to Washington and Philadelphia 

increases its lasting value to the Navy Department. 

The construction story of this project has a number of 

interesting features because solutions of its problems 

were dictated by wartime conditions. Foremost of these 

was the WPB’s limitations on metal, and the use of 

wood frames. 

The curved beams used in the drill hall, for example, 

are war-developed wood arches with a 100 foot span. 

Laminations of thin wood sirips were built up to desired 

thickness, bent and hardened into the necessary forms. 

For the built-up, supporting members, big timbers, ordi- 

narily used, were needed by the shipyards; hence a 

new method had to be devised to build up members 

in the field. This was accomplished by forming large 

members out of small ones, fastened by bolts and split 

ting connectors. Lengths were cut to predetermined 

measurements to withstand figured stresses (see photo 3). 

The exterior of the buildings (with the exception of 

ndividual homes for the commanding staff) are of 

cement asbestos board in 4’ x 8’ sections. This material 

has a hard surface and is in its natural gray limestone 

BUILDING A CITY FOR THE:NAVY 

color. The dividing metal ‘'H” sections are painted for 

weather protection. Inside, the walls are also of wall- 

board of the same sectional dimensions, but in a lighter 

weight material, painted light cream. 

Floors are primarily of oak, except in the galleys, where 

they are cement. For economical reasons all roofs are 

flat. Strip window design (see photo 2) was adopted for 

the barracks in order to obtain maximum light and air 

for the dormitories—and to afford a pleasanter life 

during training for former civilians who will eventually 

bunk in blacked-out holds. Double-deck bunks accom- 

modate 112 men in each dormitory. 

Fluorescent trough lighting is used extensively (see 

photo 3) except where other types better suit specific 

purposes. 

The main chapel with a smaller extension at the rear 

(photos 1 and 6) is a separate building within the 

station. 

Some additional facts will give a better picture of the 

tremendous size of this Navy city of 352 buildings, which 

is still expanding. 

Each basic unit of 5,000 men has its own barracks, mess 

hall, ship service building, and administrative offices. 

There is a general administration building for the whole 

station. There are four school group buildings, a perma- 

nent bakery, community stores for officers’ wives, four 

drill halls, six ship service buildings (one for each basic 

unit which contains recreation rooms, a soda bar, 

library, etc.), a 1,000 bed hospital, a Post Office, an 

Express Office, and an air trainer building. Each week 

about 2,000 men are graduated from Bainbridge and 

2,000 fresh recruits arrive for training. 

Those who have followed town planning and design 

practice for many years might be less impressed with 

the use of plywoods, wall boards, built up timbers and 

connectors, and other extremely modern devices in the 

construction of Bainbridge Station, than with the fact 

that this advanced architectural thinking comes from 

the firm of Eggers & Higgins. For the firm of Eggers & 

Higgins not so very long ago was known as the John 

Russell Pope Associates, and the late John Russell 

Pope, a fixture of Newport society, was one of the most 

conservative of traditional designers, famous for his red 

and white Georgian brick country houses, and the 

monumental Jefferson Memorial in Washington, which 

the present firm completed. 

CONTINUED ON PAGE 59 
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WAITING ROOM OF THE SANITARY AUTOMATIC CANDY CO., FROM 

THE SECRETARIES’ OFFICE. GLASS PANELS SHUT OFF THE LARGE STOCK 

ROOM. PISTACHIO CEILING, MARSHMALLOW LEATHERETTE WALLS, 

LIGHT COCOA LINOLEUM FLOOR. THE SPECIALLY DESIGNED CENTER 

TABLE IS OF PICKLED OAK. 

SNAKESKIN, PICKLED 

OAK, AND CANDY BARS 

44 
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If you are standing on a subway platform, or in a bus 

station, or movie lobby, and that old feeling comes over 

you, you may very well put a penny or a nickel in a 

slot (depending on the strength of the feeling) and re- 

ceive some form of kokonut kwunchy, toasted peanut, 

marshmallow brick or other goody, depending on which 

button you pushed. 

It is a better than even chance that one or more of these 

packaged delights will be a product of the Sanitary 

Automatic Candy Co., ("America’s Best Candy’’) of 45 

West 36th St., New York. 

For many years the offices of the S.A.C.C. have been in 

a walk-up loft building, very handy for business pur- 

poses but scarcely distingué. Latterly, with candy bars 
in eager demand on every front and in every PX and 

base hospita: from Kiska to Calcutta, the Sanitary Auto- 

matic Candy Co. decided to do something about it, and 

put themselves in the very capable hands of Designer 

Jose A. Fernandez, whose retail store designs have 

frequently appeared in INTERIORS. 

The office space remains the same. It consists of a stair- 

case from the street level, leading up to a large square 

waiting room. Beyond this is an open pen for two sec- 

retaries, and a good sized stock room, which has not 

been decorated. On the other side is an executive office. 

Mr. Fernandez’s first problem stemmed from the fact 

that the loft building boasted a very low ceiling, with 
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heavy projecting beams and a network of old and ugly 

sprinkler system pipes. He solved this by inclosing the 

pipes in plaster U-shaped shields, and putting flu- 

orescent tubing for general illumination inside as well. 

All the ceilings were painted a pale pistachio. 

The staircase to the waiting room had an Italianate 

wrought iron railing. This was covered with wire lathe, 

then covered with marshmallow white leatherette. The 

same leatherette was also used as a dado. 

The east wall of the central waiting room has a false 

mantel surmounted by a cocoa-tan eagle and the letters 

ABC. This stands for “America’s Best Candy.” It is sur- 

rounded by projecting squares of wood covered with 

cocoa colored water snake leatherette. The balance 

of the walls are marshmallow white leatherette and 

louvrex glass. The open office for the two secretaries 

have spinach green Wall-tex walls and pickled oak 

furniture. 

The executive office is panelled in bleached walnut with 

a contrasting panel of pickled oak over the mantel. It 

boasts an extremely handsome desk in figured cir- 

cassian walnut with matching coffee table, leaf green 

figured carpet, copper colored leather sofa and chairs. 

There isn't a jelly bean or marshmallow bar in sight, but 
behind a sliding oak panel is a small but effective liquor 

bar, ready to produce an extremely dry martini at any 
instant. 

OPPOSITE END OF THE SAME WAITING ROOM. RAISED WOODEN SQUARES 

ON THE END WALL ARE COVERED IN PALE COCOA WATERSNAKE 

LEATHERETTE. THE HEAVY CEILING BEAMS CONTAIN FLUORESCENT LIGHT 

TUBES AND THE PIPES OF THE SPRINKLER SYSTEM. THE SECRETARIES’ 

OFFICE IN FOREGROUND HAS SPINACH GREEN WALL-TEX WALLS. 



AND CANDY BARS 

SINCE THE OFFICES ARE IN A WALK-UP LOFT BUILDING, THE ENTRANCE 

HALL IS IMPORTANT. STAIR RAIL ON THE LEFT WAS ORIGINALLY 

ITALIANATE WROUGHT IRON. IT HAS BEEN COVERED WITH WIRE LATHE 

AND MARSHMALLOW-WHITE LEATHERETTE WHICH ALSO COVERS 

THE WALLS UP TO THE LOUVREX GLASS WINDOWS. 

ANOTHER VIEW OF THE RECEPTION ROOM SHOWING THE IMITATION 

SNAKESKIN WALL, THE PLAQUE MARKED ABC (FOR “AMERICA’S BEST 

CANDY") AND THE COCOA TAN LINOLEUM, WITH CHOCOLATE INLAYS. THE 

SECRETARIES’ OFFICE BEYOND THE GRILL IS IN DARK GREEN WALL-TEX 

A COLOR REPEATED IN THE FABRIC OF THE COMFORTABLE CHAIRS. 

x * 
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USUALLY A SLIDING PANEL COVERS THIS SMALL MIRRORED BAR IN 

THE PRES!IDENT’S OFFICE. CUPBOARDS BENEATH HOLD MORE LIQUOR, 

A SMALL SAFE, AND SAMPLES OF CANDY. THE SOFA IS IN COPPER 

COLORED LEATHER, AND THE SELF-FIGURED CARPET IS PEPPERMINT 

GREEN. COFFEE TABLE MATCHES THE PRESIDENT'S DESK. IN THE HIGH-BACKED CHAIR BEHIND THIS HANDSOME BURL WALNUT 

DESK, SITS THE PRESIDENT OF THE SANITARY AUTOMATIC CANDY CO. 

NOTE THE SLIDING SHELVES ON THE FRONT, FOR SECRETARIAL 

DICTATION. THE WALLS ARE PANELLED IN BLEACHED WALNUT AND 

WINDOW DRAPERIES ARE GRAY, OFF WHITE, AND COPPER. 
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The South’s famous ante-bellum mansion, Stanton Hall, in Natchez, 

Mississippi, built by the cotton merchant, Frederick Stanton of 

Ireland in 1851, is still in the process of restoration. The interest of 

persons in the interior design field in this showplace of the South 

has led to the donation of specially designed furnishings to aid 

in the restoration. The draperies and period sofa were installed 

through the generosity of Franco Scalamandre, head of Scalamandre 

Silks. The illustration on the left shows one of the elaborate window 

treatments, draped with a Scalamandre brocade specially woven 

in an authentic design of the period. Nancy McClelland, whose 

interest in authentic design is well known, gave Stanton Hall 

its restoration wallpaper. The work, and period detail, is being 

supervised by interior designer Earl Hart Miller of Dallas, Texas. 

Stanton Hall is owned by the Pilgrimage Garden Club of Natchez, 

who arrange tours through this, and other points of historic interest 

in Natchez. ... 

Mary Rodney of 225 Fifth Avenue had just added an appealing 

new line of furniture, artistically hand-painted with Pennsylvania- 

Dutch designs. The first shipment includes a wide variety of 

pieces: dough trays, chests, storage cabinets (made from small 

washstands), coffee tables, shadow boxes, foot stools, vanity boxes, 

and cradles—to mention only a few. One of the small cabinets 

is shown at the left. Three and four drawer chests sell for around 

$70 and $80 retail: mirrors, $15 to $25, and make-up boxes from 
$6.75 to $7.50. They are painted by Emelia Maxey, who will 

execute special designs on individual pieces, or match furniture 

for a whole room... . 

A heavy quality American-made linen is being produced in limited 

quantities by the Barrett Textile Corp. Several screen printed 

patterns come in various colors; the cloth is 50” wide. ... 

Thinking up new ways to employ Congoleum-Nairn’s linoleum in 

interiors is one of the big jobs of designer C. E. Stephenson of 

this concern. At the left is a bedroom executed by Mr. Stephenson 

which shows an especially useful application: bedsprings and 

mattress become a full bed by applying to the wall a plum-colored 

linoleum “headboard” with an incised line design filled in with 

turquoise paint. Floor is also plum linoleum: rug, off-white. A 

fluorescent reading light is tucked under the bottom surface of the 

bookcase above the headboard. ... 

The Magee Carpet Co. is now manufacturing small cotton rugs, 

available in two types: Fluffytone, woven with a shaggy twist, 

available in eight pastel colors: and Kotton Kurl, made by sewing 

cotton fringe on a duck backing. This rug comes in three shapes, 

eight pastel colors. Various sizes are obtainable in each. This 

company is now weaving duck for the Army and Navy, in addition 

to their Wilton and Axminster carpets... . 

CONTINUED ON PAGE 50 
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Maintaining a Tradition 
The experience of one hundred and five years in designing and weav- 

ing fabrics of the highest quality from natural fibers is now evident in 

items of a synthetic nature. All the beauty and authenticity of design 

and superb craftsmanship which characterized Cheney fabrics for 

more than a century are being steadfastly maintained. New lines are 

ready and well worth seeing. 

CHENEY BROTHERS 
Manufacturers since 1838 

509 Madison Avenue, New York * 420 Boylston Street, Boston * Merchandise Mart, Chicago 

812 West 8th Street, Los Angeles * 1717 Sansom Street, Philadelphia 
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Office Design and Decoration 
A PROFITABLE FIELD FOR INTERIOR DESIGNERS 

The interior designer interested in office design and decoration will find 
in our extensive line of office furniture many items that will aid in 
creating an interior that will precisely express the individuality of a client. 

| Why not visit our showrooms and view the many unusual desks, chairs, 
| bookcases, club chairs, davenports and filing equipment now on display. 

Macel? Towler 
Incorporated 

385 MADISON AVENUE @ PLAZA 3-7000 @ NEW YORK CITY 
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A floral design in colorings of English Hand 

Blocks, 36 inches wide. Nos. 17500 

through 17504. 

q reeti tabrics 

49 East 53rd Street New York 22, N. Y. 
Boston Chicago Los Angeles Philadelphia 
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_ TENNESSEE MARBLE in pink, gray and other colors is being 

| utilized for kitchen table tops by the C. B. Atkin Manu- 
| facturing Co. of Knoxville. Tops measure 25” x 40”. 

| All good cooks know the advantages of this type of work 

| surface in the kitchen. . . 
| 

A 3,” WIDE UPHOLSTERY WEBBING, suitable for almost 

| all webbing needs, has been introduced by E. W. 

| Twitchell, Inc. of Philadelphia. Despite its narrow 
| 

width, it has a breaking strength of 560 pounds and has 
| a close weave. It is identified as #312 Kraft Web... . 

| J. N. Srewart of The Merchandise Mart in Chicago is 
| now devoting his full time to management of the Mart’s 
_ Trade Promotion Division, according to a statement by 

| John C. Goodall, General Manager of The Merchandise 

Mart. J. E. Jacobs, who will head the News Bureau, has 

just recently joined this organization. The appointment 
of Rex Heald to represent The Merchandise Mart in the 
furniture division was also announced. . . . 

THe Decorators Cus, INc. is on the move again . . 

now located at 4 East 53rd Street. on the 7th Floor... . 

| THe Nanon Company has been busily engaged in manu- 
facturing and supplying furniture, hardware and other 
equipment for U. S. Maritime Commission Ships. Pieces 
were made to conform to Maritime specifications and 

designs. They have the important advantage of being 
rat-proofed. The larger pieces, such as the chart table 

_ shown below which is nine feet long, are made in sec- 

I" tions for final assembly on board ship. Incidentally, this 
_ chart table is interesting in that it includes a padded 
| housing for the chronometer and other delicate instru- 
| ments, with a glass top for vision. A slot at the front 
_ allows maps to be rolled up over the top without taking 

them out of the drawers. 36 boats were completely fur- 
nished by Nahon; 49 partly furnished. About 130 pieces 
of furniture were supplied for each boat. 

SHIP CHART TABLE MADE BY THE NAHON COMPANY. 

INTERIORS 



UNDER PRESENT CONDITIONS 

IT’S WISER THAN EVER TO BUY 

“The best is always the cheapest” goes the old saying. Never was this 
truer than today, with the supply of all grades of furniture becoming scarce. 

Schmieg & Kotzian 
Designers and Cbinad AMahove 0 2/ ast 72nd. Gael : ( oon York. 

‘“THE COAST OF VILLEFRANGHE’’ « zuser vesicnep For A Low CEILINGED ROOM 

ON Champagne Rese 

This French scenic wall paper, after a charming old drawing, is for rooms with low ceilings 
or over high wainscotings, the greatest height of the pattern being 36 inches. It is 

: available in lovely grey on grey with color; and in champagne rose with color. 14 breadths, 
i 18 inches wide. Retail $225 per set. 

—~_ | 34 E. 53rd STREET, NEW YORK e@ STRAFFORD, PA. 

io A Y, imal MG 1515 WALNUT STREET @ PHILADELPHIA, PA 

° Ye LM, “i, > 449 SO. LA. CIENEGA BLVD. @ LOS ANGELES 36, CALIF. 
ESTABLISHED 1885 

HAND BLOCK MACHINE AND SCENIC WALLPAPERS @ MAKERS OF DISTINCTIVE FURNITURE 
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The FUTURE of 
FINE PERIOD REPRODUCTIONS 

IS ASSURED! 

No matter what the “thome of the future” may be, 

there will always be an appreciative market for Fine 

Reproductions . we and we mean Fine Reproductions! 

As exclusive makers of 

Chi 2 ( Op ali 
FURNITURE REPRODUCTIONS 

we plan to resume the manufacture of these famous 

Craft designs just as soon as conditions will permit. 

The influence of Colonial Wi lliamsburg i 1s undying 

and Ww ill be stronger th an ever w hen ‘ “Tomorrow” comes. 

KITTINGER COMPANY + BUFFALO 

K I NG TING’ ER 

RE OR CE ORF OF LF OE I LF OE OE OF CO S| 
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Among the variety of items supplied were: crew benches, 
officers’ dining tables, mess tables, sideboard and serving 
tables, bureau-desks, dressers and chiffoniers, hanging 

and standing book cases, mirrors, single and double 

berths, battery boxes, lockers, interior and exterior 

binocular boxes, radio work tables, hospital desks, etc. 
The wood used throughout is oak. A special waterproof 
glue, used in construction, and for plywood, was em- 
ployed. Special hardware anchors the larger pieces to 
decks and bulkheads. Linoleum tops are used on cabinet 

pieces. Many of the larger units had to be given a slight 

curve at the backs to allow conformation to the ships’ 
lines. The photograph below shows a typical view of 
one corner in the officers’ quarters. Table, chairs and 
benches were all specially designed by Nahon. This 
example of war work illustrates the vital part our interior 
furnishing industry is playing in the war effort, where a 
thorough knowledge of specific work is needed to meet 
required standards and specifications. 

FURNISHINGS MADE BY NAHON FOR THE OFFICERS’ QUARTERS. 

ANTICIPATING RAPID POST-WAR EXPANSION in the field of 
home lighting, the New York Residence Lighting Forum 
is planning a series of educational meetings for the 

coming year, beginning in October. Home lighting spe- 
cialists are devoting most of their time at present to 

problems of eyesight conservation under conditions of 
blackout, dimout and electricity conservation. The 
Forum meetings will give members an opportunity to 
obtain information on new lighting developments and 
their application in the home, and thereby prepare them- 
selves to render a service to the public which will be as 
valuable after the war as it has always been. Although 
wartime restrictions prohibit expansion of residence 
lighting facilities for the duration, it is vital that special- 

ists in this field keep abreast of the many recent advances 
in the field of illumination. 
The New York Residence Lighting Forum is affliated 

with the Illuminating Engineering Society, New York 

Section, whose Forum representative is Mr. Henry L. 
Logan. Miss Myrtle Fahsbender represents the I.E.S. 

National Sub-committee on Residence Lighting Forums. 

Elizabeth L. Woolley will be Forum Chairman and Pris- 
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A pattern in free, harmonious trans- 

lation from the Chinese, with per- 
Vi) aes 
+. tinence for almost any decorative 
“a Ny 

y AW plan. The six colors it comes in 

point up the exquisite artistry of the 

design, #5870 G. 

ARTHUR:-H-LEE&SONS #s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

Boston + Philadelphia » Chicago « Los Angeles 
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cilla Presbrey, Secretary-Treasurer, for the coming year. 
Members of the Board are: Caroline E. Horn, Thomas A. 

Pilkey, and Bertha Schaefer. 

IN ORDER TO GIVE GREATER SERVICE to interior designers. 
Wycombe, Meyer, Inc., furniture manufacturers, are 
moving their factory from Connecticut back to New York. 
The showroom of this firm will remain in its present 
location; the factory will be at 340 East 28th Street. With 
a New York location for both ends of the business, quicker 
service can be rendered and special work can be checked 

on the spot by the designer... . ‘ 

THE AMERICAN INSTITUTE OF DeEcorRATORS will open a 
photographic show on September 20th at the Architec- 
tural League, entitled “The A.I.D. in the War.” Photo- 

graphs of the work done by members from coast to coast 
will show lounges and service clubs which have been 
designed for the men and women in the service. This 

show will continue through October 9th. A National 
Board Meeting of the A.I.D. will be held September 22nd. 

THE MIDDLE OF THIS MONTH Leopold Colombo & Bro., 
Inc. will be established in the new showroom at 327 East 

34th Street. where this firm has moved from their former 

location on 44th Street... . 

THE ANTIQUE ACCESSORY DEPARTMENT of S. P. Skinner 

Co., Inc. is steadily growing in range and importance. 
The unusual piece of Capo-di-Monte, shown below, has 
a mellow coloring, unusually deep relief and fine patina; 

it measures about 10” high and is priced at $135 retail. 
This is one of many which might be termed “collector’s 
pieces” which include Meissen and other rare wares. Also 
featured in this department are a variety of old pieces 
at popular prices. . . . 

CAPO-DI-MONTE WARE FROM S. P. SKINNER CO. 

INTERIORS 



TWO EXAMPLES OF HARDWARE FROM JOSEPH RENKEL, INC. 

THOUGH THE HARDWARE BUSINESS of Joseph Renkel, Inc. 
has diminished, this firm still has a limited stock of 

imported cabinet fittings, and a domestic line of Colonial 
drawer pulls and ovals. Upholstery supplies are also 
carried here, including webbing, tacks, canvas and some 

upholstery fabrics—all available in small orders only. 
The drawer pull and finial shown above is one of the 

items from this firm... . 

Formica INSULATION CoMPANY’s “PREGWOOD,” wartime 

laminated product, is now being used for runners on the 
freight sleds employed by ski troops. The snow does not 
adhere to these plastic runners. Uses of this product for 
civilian “Snow-born” equipment and other products will 
by a new boon to the postwar era... . 

Sir James Morton, L.L.D., President of Morton Sundour 

Fabrics Ltd., Carlisle, England, died at his home, Dalston 

Hall, Carlisle, on August 22 after an illness of several 

months. He was 76 years of age. James Morton is remem- 

bered for his tireless energy and patient research on dyes. 
which led, in 1904, to the introduction of guaranteed 

unfadable fabrics. named “Sundour.” Sir James Morton 

was also President of Morton Sundour Company, Inc.. 
444. Madison Avenue, New York, and a Director of 

Imperial Chemicals. Ltd, . . 
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BROADLOOMS 
We have them in stock—all widths and colors. 

DECORATORS and their CLIENTS 

ALWAYS WELCOME IN OUR SHOWROOM 

12 
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Banning finishes and color comb ina- 

tions. New, wide-awake young style i 

Bedroom and Dining Room groups. 

ar *Reg. U.S. Pat. Of. 

TOMLINSON EXHIBITS 

385 Madison Avenue, New York 

se 

1666 Merchandise Mart, Chicago 

Seay 
907 Penn Avenue, Pittsburgh 

* 

Tomlinson Exhibition Building 

High Point, North Carolina 

FURNITURE % [OMLINSON | 
Arssures Quality in ood Sasle 



= that is outstanding for 

its beauty of design and fullest 

possible value. 

Orleans we 2 

THE ALBANO [OMPANY.Inc. 
SHOWROOMS 

309 East 46th Street, New York, N. Y. 
AND 

816 South Figueroa St., Los Angeles 

FOR THE YOUNGER SET 

CONTINUED FROM PAGE 35 

colors were the muted desert shades of the Southwest. 
Back in 1929 Miss Le Maire introduced, in Bullock’s 

Wilshire in Los Angeles, the first important specialty 
shop in America to go completely modern in its interiors. 

It was this job, in fact, which intrigued the Marcus family 
and led to Miss Le Maire’s first commission from the 
shop—color-designing the Lingerie and Corset Depart- 
ments. This, says Miss Le Maire, was largely a “paint 

and carpet” job, in which she used turquoise and other 

blues to complement the flesh and pink tones of the mer- 

chandise, and the customers. The effect was satisfactory, 

for Miss Le Maire has been called in regularly since for 

rebuilding and decorating other departments, and now 

enjoys the status of a member of the Nieman-Marcus 

working family. In 1941 she was given the Nieman- 

Marcus award for outstanding service to the field of 

fashion. 

Eleanor Le Maire’s name has been signed to such widely 

different projects as an Elizabeth Arden Beauty Salon 

and a Ladies Home Journal Budget House, a $300,000 

illuminated glass escalator for San Francisco’s Empo- 

rium, and the presentation of the annual Fashion Future 

shows for the New York Fashion Group. In Miami she 

did Burdine’s Department Store, and at Miami Beach the 

famous Show Place for men’s Palm Beach clothes. She 

has just completed a five-year remodeling plan for 

Hutzler Bros. Department Store in Baltimore. Her clients 

include many others of America’s leading specialty 

shops and manufacturers. 

As can be imagined, Miss Le Maire’s work takes her 

back and forth across the country in flying leaps, like a 

tennis ball. Literally flying, since she will not take a 

job unless it is on a direct air route. She won her 

membership in the United Airlines Hundred Thousand 

Mile Club years ago. 

Recently, since travel and building have been reduced, 

Miss Le Maire has stayed in New York for longer periods. 

" 

CARTER’S J 
ate for the Decorative Designer: 

Offices in 
@ CURTAIN NETS @ GAUZES 

PHILADELPHIA @ CASEMENTS @ ORGANDIES 
e VOILES @ MADRAS 

CHICAGO @ MARQUISETTES © TAFFETAS 
LOS ANGELES @ RUFFLED and LACE CURTAINS 

E. C, GARTER & SON, INC., 49 East 53rd St., New York 
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But she has not been idle. She is engaged in numerous 
projects of postwar planning for stores and other clients. 
She has found time to collect considerable sums from the 
field for United Nations relief funds, and to organize 

for the American Red Cross the Arts and Skills Project, 
Greater New York Area. Through this project, artists 
and craftsmen are enabled to make their personal and 
professional contribution to the war effort by teaching 
arts and skills to servicemen convalescing at Base Hos- 

pitals in the New York area. 

FOR YOUR INFORMATION 

CONTINUED FROM PAGE 8 

of the Rosenski Furniture Co. and endorsed by the West- 
ern New York Furniture Dealers Assn. It is working 

successfully for firms in all parts of the country. 

FABRICS 

Cotton Order 

WPB Order M-317 turns a large part of the total annual 
production of specified woven cotton textiles over to cer- 
tain industrial and agricultural uses, and gives a prefer- 
ence rating for such production. The order also makes 
provision for future clamping down on cotton textiles 
for all other uses if this should become necessary. The 
decorative fabrics market seems little affected by this 
new order. 

LIGHTING 

More Control Over Fluorescent 

General Limitation Order L-78 has been amended by the 
WPB to give added control over fluorescent fixtures. 

Those for office or drafting room use may, after Decem- 
ber 1, 1943, be manufactured subject to specific weight 
limitations on the use of metal. Prohibition on manu- 
facture of certain industrial type fixtures becomes ef- 
fective September 8. Sales on unrated orders between 
manufacturers and distributors begins September 1. 

Copy of an Old 

Tole Lamp 

Painted Paper 

Stade 

WARD & ROME 

| 63 East 57th St., New York 

(friedman 
BROTHERS + DECORATIVE ARTS, INC. 
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By Special Appointment of 

WILLIAMSBURG RESTORATION, INC. 

y 

27 RESTORATION 

MIRROR REPRODUCTIONS 

used in the RESTORED BUILDINGS OF COLONIAL 
WILLIAMSBURG, INC. 

Deaiers and decorators are advised to 

anticipate their own and their clients’ 

needs while our production remains un- 

affected by restrictions and shortages. 

(Friedman 
BROTHERS ® DECORATIVE ARTS, INC. 

MANUFACTURERS TO THE TRADE FOR 40 YEARS 
305 EAST 47th STREET, NEW YORK 
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Yes, practically 

everyone can find 

what they want in 

¥ “¥ the way of furniture 

Pe at Knapp & Tubbs. Living room, 

| bedroom or dining room; tradi- 

tional or modern styles; for 

budgets modest.or magnificent 

_ there is a fine choice in each. 

Experienced, skillful service is 

another reason why it is worth 

while, always, to bring your clients to 

the best source first | 

KNAPP.’ TUBBS. Inc. 

Distinctive Furacttire 

SIXTH FLOOR ° MERCHANDISE MART 

CHICAGO, ILLINOIS 

Representing 

BAKER FURNITURE, INC, JOHN WIDDICOMB CO, 

.MANOR HOUSE JOUNSON-HANDLEY-JOHNSON 

THE WIDDICOMB FURNITURE CO. 

MUELLER FURNITURE COMPANY 

BEDDING AND UPHOLSTERING 
Cotton Linters 

Now that 25 per cent of the 1943-44 cotton linter crop 
for non-chemical purposes is available to the bedding 
and upholstery industries, a pricing regulation has been 
issued by OPA. The gist of the ruling is: when cotton 
linters are substituted for another raw material in the 
manufacture of mattresses, box springs and other prod- 
ucts under Maximum Price Regulation No. 188, the mat- 
tress, box spring and other product represent changed 

itms unless they are idntical with articles produced by 
the manufacturer in March, 1942... . If manufacturers 

revert to an identical article produced in March, 1942, 
using cotton linters as one of the raw materials, no change 
is required in the ceiling price. 

METAL 

Steel Released for Civilians 

125,000 tons of steel for the third quarter of this year 
has been allocated for use in kitchen and household 
equipment for civilians. Included are cooking and heat- 

ing units. 12,500 tons will go toward bedsprings. 

Postwar Uses for Aluminum 

To insure continued postwar operation of the new light 

metals plants which have opened in Spokane as war in- 
dustries, a postwar planning committee has been ap- 
pointed by the Spokane Chamber of Commerce. As two 
of these plants are aluminum mills, manufacturers are 

being sought who will use this material in their prod- 
ucts. The committee has other objectives but light metals 
are their primary concern. 

WOOD 

Red Cedar Prices 

Ceiling prices at producer’s level have been provided by 
the OPA for aromatic red cedar lumber. The general 
levels prevailing in March 1942 will be maintained. 

WEEDS 

Substitute for Kapok 

The substitution of milkweed for Kapok, formerly im- 

VENETIAN 
REGENCY and 
COLONIAL MIRRORS 

A large assortment always in 
stock 

Come to us for specially designed 
mirrored furniture, Screens, Dressing 
Tables, Vanities, Night Tables, etc. 

Creative Designers of Mirrored 
Rooms 

I. SCHWARTZ 
GLASS & MIRROR CO. 

REgent 4-1560-1561 
317-19 East 64th Street, New York 
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ported from the Netherlands East Indies, has been an- 
nounced by the WPB. A three year program to encourage 

the collection of the pods from wild plants has been out- 

lined, with harvest goals amounting to one million pounds 

of milk weed floss this year, three million pounds for 

1944, and five million pounds for 1945. Buying centers 
will be established in four midwestern states: Minnesota, 

Wisconsin, Michigan and Indiana. 

THE PREFABRICATED BATHROOM 
CONTINUED FROM PAGE 41 

feet of dirt collecting crevice. The basin and fixtures will 
certainly be improved and a choice of a double lavatory 

offered. 
Whether or not the bathroom of tomorrow is completely 
fabricated in the factory is of less importance to most 

Americans than efficient and economic design capable of 

quick and low-cost assembly. 
Our vast production facilities, our new production knowl- 
edge, plus that good old incurable American habit of 
always demanding something better at lower costs should 
insure better home utility design in the postwar period. 

' BUILDING A CITY FOR THE NAVY 
CONTINUED FROM PAGE 43 

Any such thought is an injustice to Messrs. Eggers & 
Higgins. It was not any discourtesy to the memory of 

their former employer, but an honest desire to stand on 
their own feet that made them change the name of the 

firm. They can still whip up a carved Georgian mantel 
or a southern portico at the drop of a client’s check, but 

Eggers and Higgins and their new engineering associates, 

the 30 year old firm of Wilcox and Erickson, are vitally 
interested in the development of new building methods 

and materials, as they have been ever since they, indi- 

vidually, started practicing, about the year 1910. 
The plywood and building board Protestant chapel shown 

in photos | and 6 has the instinctive sense of design that 
we might expect from these veterans, but it is just as 
important to know that when Mr. Eggers, and Mr. Hig- 

gins, and Mr. Wilcox, and Mr. Erickson say that this 

building will last for 25 years, it will last for 25 years. 

Charles J. Winston & Cu., Jue. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St.. New York, N. Y. 

Lighting 
IN THE 

Gran J Wan ner 

exquisite crystal reproductions 

of CHANDELIERS 

SCONCES LAMPS 

ALSO PORCELAIN AND CRYSTAL 
TABLE LAMPS, FLOOR LAMPS AND 

ACCESSORIES 
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EVERY PIECE 
A MASTERPIECE 

HERITAGE FURNITURE, INC., HIGH POINT, N. C. 
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ate REE Bane Ae 
POST WAR STORM WINDOW DESIGN OF “LUMARITH” 
BY MORRIS SANDERS FOR THE CELANESE CELLULOID 
CORPORATION. THIS TYPE OF WINDOW WILL ALLOW 
TRANSMISSION OF ULTRA VIOLET RAYS, PROVIDE 
INSULATION, AND FORM A BAY. 

PLASTICS IN THE POST WAR 
BUILDING FIELD 
Editor’s Note: Leading lights in the plastics, architec- 

tural, interior design, and retail selling fields foregathered 
during the second week of September to discuss devel- 
opments in their various fields. 

Activities centered at the Architectural League in New 
York. Interior designer Nancy McClelland, industrial 
designer Freda Diamond, Harriet E. Raymond of Celanese 
Celluloid Corp., Joseph Kasper of R. H. Macy & Co., 
and others were among the speakers on September 8th. 
At a dinner on September 9th, Morris Sanders, architect 

and consultant on plastics and product developments, 
spoke. A resume of Mr. Sanders’ subject, “Plastics in the 
Post War Building Field,” follows: 

PRE WAR 

Since their beginnings, plastics have had a minor but in- 

creasingly important place among the 100,000 items 
that are said to comprise the building materials list. They 
found early application to electrical uses; their service 

as paints, binders, coatings, and finishes was less notice- 
able but equally important. 
During the 1930's, the introduction of urea and acetate, 

the improvement of color, and lowering of costs began 

a steady use of plastics as laminates, veneers, lighting 

fixtures, and minor hardware. In the late 30's, resin- 
bonded plywood was introduced and began its spectacular 
rise as a structural material. 

RESIN-BONDED PLYWOOD 

The promotional efforts of lumber and resin manufac- 
turers, vastly reinforced by war need, has brought a 
truly phenomenal expansion to the resin-bonded plywood 

field; casein, cassaba, and soybean glues have faded in 

importance. Besides dominating the stock panel field, 
plastics are used today in the bonding of arch, girder, 

and a variety of structural members. Urea and phenolic 
resins are most commonly used although melamine resin 
is used on occasion, 

TECHNIQUES AND RESINS FOR LARGE MOLDINGS 

The war has also popularized the molding of resin-treated 

INTERIORS 



Mason Art is distinguished tor NEWELL CHAIR 

originality of design as well | 
| 
| as quality in upholstery. | efor Compan 

Mason Art | og oh token 435 EAST 56th STREET NEW YORK, N. Y. 
designers and manufacturers of upholstered furniture 

45-51 West 21st Street, New York, N. Y. 

THE TRADE’S MOST COMPLETE DISPLAY. Cotfee and Occasional 

MIRRORS __  ohane 

ie T ABLES shipped KD. 

SS eS 
All styles Pickled Pine legs and 

caps. Seafoam glass or 
Black, Wine and Blue 
Carrara. All edges hand 
nipped, creating un- 
usual highlight effect. 

All sizes 

Top—3114% 20”x34”. 
Left—3134% 30”. 

Oblong 20”x34”. 

Below—31014—30" diam. 

ALSO 

SCONCES 

e Tier tables, round or ob- 

COFFEE TABLES long. 14” glass throughout. 

e 
WALL BRACKETS Ideal for 

Christmas Giving 

Write for Promotional Prices 

+. min Ce © ee HLHTURCHIN CO. 
2 RK 38 EAST 44th ST. — 230 Fifth Avenue New York, N. Y. 
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hss Blaadamens 
had heen placed 

We've shipped him to Miami, to Hollywood and Newport. He 
serves drinks in a Park Avenue Club, holds a plant in Saratoga 
Springs and enlivens the settings in a hundred other places. We 
are taxed to keep up with the social bids for our little Blackamoor. 
You should meet him. 

SHADOW NICHES 

BOXES 

PLANT 

mamas : POCKETS 
SCONCES © MS 

ans ” aceneen 
SHELVES 

Glass top— 301” tall— 

20” on wood 

diameter— base 

7/16” thick 

A. SIMKINS & CO., INC. 
@ 455 WEST 45th STREET NEW YORK 19, N. Y. 

iF , on Earth ° 

Imported and Domestic Lamps, Shades and Objects d’ Art 

AMERICA’S MOST BEAUTIFUL SHOW ROOMS 

EDWARD C. RUTTENBERG SALES, INC. 
ROOMS 1215-16-17 - THE MERCHANDISE MART - CHICAGO 

ALL TELEPHONES SUPERIOR 1805 

wood, paper and fabric in large simple and compound 
curved sheet forms. In aircraft and boat work, the sheets 

are either molded at low-pressures (with phenol, urea. 

and melamine) or with little or no pressure (with 
allyl resins, laminac, and alkyd resin). More recently, 
the post-forming of seemingly cured high-pressure lami- 
nate stock has been in the news, and of very recent 

date has come a duPont announcement of “a radically 

new type of adhesive .. . (with) the unusual quality of 
being both thermoplastic and thermosetting.” As duPont’s 
Butacite was used by the aircraft industry before the 
Bureau of Standards ruled it out because of its poten- 
tial thermoplastic cold-flow, one would assume their new 
resin to be vinyl butyral treated with suitable aldehydes. 
In any case, interest in low-pressure molding runs high. 

THEIR USES 

Such developments promise to have significant and broad 
effect on American post-war construction. Bomber, fur- 

niture, piano, and wood-working plants from coast to 
coast, are forming channels, tubing, fuselages, gasoline 
tanks, and a variety of complex forms by low-pressure 
molding methods to the tune of millions of dollars per 

month. The change to curved walls, roof members, 

gutters, vent ducts, stair runs, leaders, built-in and knock- 
down furniture, would be both easy and desirable. The 

same combinations of strength with light-weight that are 
required in aircraft are economic advantages in portable 
buildings and building parts. The end products can be 
handsome and, like plastics (and unlike most inorganics) 
they are insulents by nature and sympathetic to the touch. 
Low-pressure molding can hardly hope to approach pro- 
duction-stamped or formed metal in cost. But it can 
be far cheaper and more satisfactory than traditional 
nail-and-glue assembled work. The new industry would 
appear to be in a particularly favorable position to enter 
upon the coming pre-fabricated scene and other phases 

of building as well. 

EXTRUSIONS 

With the advent of large molded products to the post-war 
building field, the use of plastic extrusions will doubtless 

RESTYLED 

After 

STEINER STUDIO 
316 East 6lst Street New York 
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ANTIQUES OF 
PERMANENT MERIT 

LL of our antiques are carefully selected importations, 

chosen for their value and because they were pieces of 

excellent quality when originally made. 

MERCHANDISE shortage has not created a fictitious 

value which will disappear after victory, since the impor- 

tance of our items will exist just as much years from now as it 

did long before the war. 

F you. are not thoroughly acquainted with genuine antiques 

or are in doubt about values we earnestly request the pleasure 

of placing the benefit of our years of knowledge and experience 

at your service. 

MOTTAHEDEH & SONS 
225 Fifth Ave. New York 10, N. Y. 

TEXTILE BUILDING, 11th FLOOR 
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ORIENTAL RUGS 
THE BEST OBTAINABLE 

IN AMERICA 

KIRMANS, CHINESE AND 
OTHER SELECT QUALITIES 

IN ALL SIZES 
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PARKE-BERNET: GALLERIES 
INCORPORATED 

30 EAST 57th STREET NEW YORK 

Public Aili A 

September 23, 24, 25, at 2 p. m. 
A Choice Collection of 

FINE ENGLISH 
XVII CENTURY FURNITURE 

Property of 

EASTERNS, LTD. LONDON 
ALSO AMERICAN FURNITURE ° TABLE 

GLASS AND PORCELAINS ° SILVER 

CHINESE PORCELAINS ¢@ PAINTINGS @ PRINTS 

HOOKED AND ORIENTAL RUGS 

FROM VARIOUS OWNERS 

Send 50c for the Illustrated Catalogue 

ON EXHIBITION FROM SEPTEMBER 18 

Phone: MUrray Hill 4-7363 

295 FIFTH AVENUE 
NEW YORK, N. Y. 



CONTINUING 

10 SERVE 

THE 

DECORATORS 

WITH OUR COMPLETE LINE OF LUXURIOUS UPHOLSTERED 

FURNITURE, BEAUTIFULLY DISPLAYED AT OUR SHOWROOMS. 

ALSO—OUR AMAZING REMODELING SERVICE, THAT TRANS- 

FORMS ANY OUT-MODED SOFA OR CHAIR TO A NEW SMART 

DESIGN. 

FACTORY: 336 EAST 28th STREET, NEW YORK 

SHOWROOM: 216 EAST 45th STREET, NEW YORK 
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Let Us Help You Solve Your Customer's 

| -——BEDDING PROBLEMS 
Box Springs and Mattresses remade now will add years of 

service to each article. Send your customers to our 

Showrooms where we have on display— 

Wood Beds and Day Beds Upholstered Box Springs 

Cotton Laver Felt Mattresses Hair Mattresses 

YD Fran A. Hatt & Sons 
Specialists in Beds and Bedding Since 1828 

200 Madison Ave., New York 

Entrance 11 E. 35th St. or 12 E. 36th St. © LExington 2-1617 
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increase. Popular today, they should continue to prove 
a logical means for sealing cut edges, covering meeting 
joints, in finishing openings. Plastic water pipes and 
conduits can sensibly be incorporated with the plastic- 

bonded wall structure. 

Thermoplastic tubing is put to great military and indus- 
trial uses today and has even received the formal approval 
of the Federal Public Housing Authority for use in war 
housing. Such approval coupled with building trades 
familiarity should go far in earning post-war popularity 
for plastic piping and fittings. 

PROTECTIVE INTERIOR COVERINGS, FLOOR AND WALL 

Polyvinyl chloride and vinyl chloride acetate resins had 
made a mere beginning in construction and furnishing 

fields before the war. They had been successfully tried 
in a limited way as elements in flooring and in sheet 
form, as covering and upholstering materials. The astro- 
nomically increased war production of these and other 
synthetic elastomerics is well known. Their manufac- 
turers rightfully feel that their properties of resistance 
to oil and water, and their flexibility recommend them 
for many building applications. Among them are, resil- 
ient flooring, wall and wainscot covering, and coatings 

for molded shower enclosures. 

Whether full or semi-prefabrication prevails after the 
war, dry wall construction is here to stay. The joints 
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of plywood, celotex, masonite, or homasote can most 
effectively be hidden with the agency of wall coverings. 
Cellulosic and other protective and attractive thermo- 
plastic materials should find increasing popularity. Price, 
performance, and promotion will determine the lead- 

ership. 

LIGHTING 

Incandescent lighting fixtures of urea were commonly 
used before the war; because of superior heat resistance, 
melamine formaldehyde promises to surpass urea in the 
future incandescent field. But the outstanding war de- 

velopment in the lighting field has been the rise of fluores- 
cent lighting by 16,500% since 1938. The entire rise has 

been limited by war need to the industrial lighting uses. 

Since fluorescent is cold (the lamp never generates more 
than 110 degrees F.), thermoplastics will logically be 

employed to diffuse and modify the light for commercial 
and domestic needs whether concealed or exposed. Cellu- 
lose acetate, both molded and sheet forms, seems espe- 
cially well-fitted for the job. It is superior to glass in 
light weight, flexibility of use, and impact resistance. 
It lends itself to a wide variety of diffusion and design 
techniques. Its one seeming disadvantage, tendency to 
cold flow, can and probably will be overcome by good 
design. The lamp manufacturers expect a great post-war 
demand for their product; plastic fixtures should right- 
fully share in that market. 

. presents in its proper environment the country’s 

finest, most comprehensive showing of American Mod- 
ern for the home (Living Room, Dining Room and 
Bedroom) and for the professional and executive office. 

“ONE PARK AVE., NEW YORK - *1680 MERCHANDISE MART, CHICACO 
“HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANCELES 
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EXCEPTIONAL— 
Presenting a mirror of distinguished design. The center is 
beveled. The 4” border is beveled with gold leaf, while the 
design is in chalk, off white, pink or other colors on a silver 
leaf background 

No. 788, 36” x 42”. Other sizes to order. 

HIRSCH MIRROR & GLASS CO. 
“The Decorator's Source of Fine Mirrors” 

316 East 61st Street New York 21, N. Y. 

| Stull Avuttahdel 

Reserve stock of fine upholstered pieces— 
steel spring construction. Look through 
our catalogue and make your selection. 

Cha irs, Sn corpora ted 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.) 
| New York, N. Y. 

This Furniture is the Best that Man Can Make or M-ney Can Buy 
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HARDWARE 

In the past, plastics only had limited acceptance in the 
hardware field. A fairly large quantity of material was 
used as pulls and knobs on furniture, kitchen equipment, 
and cabinets. So little plastic architectural hardware was 
manufactured that it was rumored that the leading 

hardware manufacturers had agreed among themselves to 
avoid synthetics because of their metal working invest- 
ments. 
Nevertheless, the late thirties found plastic hardware 

rising in public esteem, forcing manufacturers to take 
a greater interest. The success of automobile hardware. 
the N. Y. World’s Fair, and the pressure of publicized 

custom-made design began to convince the manufac- 
turers that the public liked plastics. Molding develop- 
ments during the war have furthered their education to 

the point where a serious presentation of plastic hard- 
ware seems assured after the war. 

FITTINGS 

Bathroom fittings—hooks, receptacles, holders, brackets, 
bars, etc.—are somewhat akin to hardware. In modern 
dry wall construction, properly chosen plastics should 
prove more suitable than heavy and friable ceramic, 

more attractive and easier of upkeep than plated metal. 

GLAZING 

Aside from their use in shatter-proof glass, plastics have 
hitherto played little part in architectural glazing. 

Custom 

Made 
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Adverse factors of cost, dimensional stability, and scratch 

resistance have outweighed advantage. Among the advan- 

tages are flexibility of use, toughness, complete and easy 
variation of form, and admission of ultra-violet light. 
But the post-war period will find the scratch resistance 
and stability of clear plastics improved, their costs 
lowered; it will find the technique of sheet forming 
widespread. These improvements coupled with advanced 
design requirements should bring plastic glazing closer 

to reality. 

INSULATION 

Aside from the heavy use of phenol formaldehyde in the 
coating of glass insulating fibre and the binding of cellu- 

lar materials, plastics have received little consideration 
for domestic insulation. Although bulky, rock, glass, and 
vegetable fibres are cheap and have proved satisfactory 
for traditional construction, lighter, more compact post- 
war construction may find special wartime plastic 

developments worthy of investigation. Among them are 
the synthetic foams, the molded cellular aircraft struc- 
tures, and the compound packaging laminates of plastics, 

foil, and paper. 

ACCESSORIES 

Plastics had attained a high point of public acceptance 

in home furnishings long before Pearl Harbor. The public 
liked plastic blinds, grilles, curtain tiebacks, chime and 
instrument housings, table lamps, and most of the other 

— (hoice cAntiques 

are what we specialize in, and there is gold on our 

floors which will sparkle in your choicest setting or 

add real lustre to your stock—Truly here are 

“antiques, selected with a modern point of view.” 
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57 East 56th St. | 
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Urns, Consoles, Wallpockets, 

Tables, Frames, Lamps, Mirrors 

or will make to your specifica- 
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Kdward Krompe 
212 E. 54th St., New York 
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Fireplaces Will Be A Necessity Next Winter 
Your clients are interested in practical equipment. 
You can help them select items which will also be 
attractive! 
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15 East 57th Street 

Rabbit Hunt: One of the distinctive 

Harriett C. Bryant 
wallpapers which have been 

added to the line of 

Hobe Erwin Editions 

Jones and Erwin, Inc. 
New York, N. Y. 

ingenious and colorful plastic articles that brightened 
the home and simplified upkeep. Whereas high cost, poor 
design, and uninspired merchandising handicapped pre- 

war sales, we have every reason to expect more advan- 

tageous conditions after the war. Designers and merchan- 

disers now know the materials better and will se them 
more intelligently, thus broadening the home furnishings 

applications of the plastics and rendering them more 

secure. 

CONCLUSION 

Looking less narrowly at the post-war building potentials 
of plastics, we find individuals, professional groups, 
industrial and even research organizations actively 

studying the problem of plastics in building for the first 
time—and in a broad way. As an example of such 

progress, the Institute of Paper Chemistry, hitherto con- 
fined in interest to paper itself, now develops and tests 

plastic-and-paper combinations and has even begun to 

study a “paper house” which can only reach realization 

through the agency of plastic binders. 

Over the entire country, the war has caused a thorough, 

thoughtful, and refreshing consideration of all plastics 

in terms of structural properties and potential perform- 
ance. Most companies of importance either maintain 
plastics engineers or retain them. 

Bethwood Royal China 
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Exclusive copies of rare French and English antiques 

available in no other collection. 
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PROFIT FROM RUG CLEANING 
In these war days when new homes and new interiors are rare, 
alert decorators are giving more attention to the preservation of 
beauty in their clients’ residences. 

Nothing is more important in a beautiful home than a clean rug 
and rugs properly looked after will have greater value in the 
years ahead. 

For many years we have co-operated with decorators in rendering 
expert rug cleaning and repair service with a fair commission 
on business turned in. 

Write or phone for further information. 

KENT-COSTIKYAN, INC. 
730 FIFTH AVE. (AT 57th ST.) NEW YORK CITY 

TELEPHONE CIRCLE 6-0412 
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Manufacturers of boats and planes are talking of molding 
a telephone booth, an entire bathroom, or a kitchen in 
one piece. Vidal molded station wagon tops before the 
war; there is no reason why trailer tops or standard home 

roofs should not be so manufactured. For, in our present 

large molding development, no female form being re- 
quired, limitations of size are removed, and structure can 
be integrally molded with skin. 

Planners promise decentralized living after the war, speak 
of air and truck transport, or homes in remote places, of 

mobility of population. Light weight, resilience, strong 

and inexpensive factory construction are indicated—and 
that means plastics in every form, used alone, and com- 
bined with other materials. 

In this year of 1943 one can foresee the sound future 

of plastics in the coming building industry and can 
prophesy specific minor developments. One cannot go 
further. Answers to questions of specific resins, forms, 

and costs must depend upon the efforts of mass builders 
and manufacturers and the decisions of designers and 
planners. Today, those decisions and efforts are only be- 
ginning to take form. 

INSIDE SALESMEN wanted by old established wallpaper 
house. Write fully to Box 12-A, INTERIORS, 11 East 44th 
Street, New York 17, New York. 

OUR SHOWING OF 
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W*5 maintain for your convenience one of the 
largest wholesale collections of Lamps, Antiques 

and Decorative Objects in this country. 
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DOWNTOWN 
Historic New York, the little town 
that was the first capital of the 
United States, began at the Battery, 
and ended in a straggle of Dutch 
cow fields along the muddy ditch now 
known as Canal Street. But since 
everything north of the rear wall of 
City Hall was countrified, (which is 
the reason that that same rear wall 
is sandstone, and not marble) historic 
New York covers no more ground 
than historic Boston. Since it con- 
tains a great many memorable sites 
and very few actual relics, the in- 
quisitive tourist can cover most of it 
in a two hour stroll. 

We will take it for granted that on a 
visit to Downtown New York you 
have already seen Macomber’s City 
Hall; St. Paul’s Chapel, with Wash- 
ington’s pew; old Trinity at the head 
of Wall St., and its graveyard; and 
Faunces Tavern on Broad Street, 
where Washington bade farewell to 
his officers. But have you also taken 
time to visit: 

THE CUSTOM HOUSE 
This elaborately French Renaissance 
building, facing Broadway from the 
foot of Bowling Green, established 
the reputation of the late Whitney 

Warren as an architect. Its over ornate interior has recently been 
ennobled by fine murals by Edward Laning and Reginald Marsh 
showing the development of the Port of New York. 

CUNARD BUILDING 
Despite the skyscrapers, there are no good examples of modern 
architecture in downtown New York. The main hall of the British 
owned Cunard-White Star Building, at 25 Broadway has a dignity 
and impressiveness that few modernists can laugh off. 

SUB-TREASURY 
This Doric Greek temple with the heroic statue of Washington 
on the front steps stands at the corner of Broad & Wall, with the 
Stock Exchange to its right, and J. P. Morgan on the left. Built 
in 1840 on the site of the Federal Hall where Washington was 
inaugurated, it is one of the best known buildings in the country. 
Too few visitors have bothered to visit the small historical 
museum in the basement, which has already assembled an im- 
portant collection of prints, maps, and early American memora- 
bilia. It is no secret that, come Peace, the entire Sub-treasury 
will be restored to its 1840 appearance, following plans now being 
prepared by architect Eric Gugler. 

MENDOZA BOOK STORE 
The tarnished gold dome of the World Building and the statue of 
Benjamin Franklin below, are about the only reminders of the 
days when Park Row, on the eastern side of City Hall Park, 
was the literary and journalistic center of New York. Another 
reminder is the dingy book store of Isaac Mendoza, round the 
corner at 15 Ann Street. Its dusty alcoves and cluttered shelves 
hold a most important collection of early and rare editions. It 
is heavily patronized by literate junior executives. 
For all the Wall St. tycoon’s boasting of lunching at his desk on 
an apple and a glass of milk, the district holds a remarkable 
number of very hearty chop houses. Among them are: 

FARRISH’S CHOP HOUSE 
42 John St. is nearly 100 years old, and looks at British as Church- 
ill’s bowler. Sawdust on the floor, a large collection of framed 
prints, and thick mutton chops in season. During the winter you 
are apt to find a dead deer, and a string of mallard duck, feathers 
and all, hanging by their feet in the doorway. Patronized by 
British insurance men and lend-lease administrators. 

OLDE CHOP HOUSE 
118 Cedar St. Similar in every respect to Farrish’s, but even older, 
it adds home made mustard pickles to the sawdust, framed prints, 
stock brokers, etc. and the oldest operating cash register in the 
city. The only other one like it is in Locke-Ober’s in Boston. 

CAPT. BILLY SWEET’S 
2 Fulton St. With sunny windows filled with antique ship models, 
this simple second story restaurant overlooks Fulton Fish 
Market and has perhaps the best seafood in town. Further up 
Fulton St., at #168, is the site of Duncan Phyfe’s furniture shop. 

INDIA HOUSE 
Hanover Square. This handsome American Federal building 
houses one of the oldest merchants’ clubs in the city, whose 
members are generally in the coffee and spice trade. In the 
basement is a public restaurant and bar, served by the same 
kitchen. Do not fail to walk east to the river noticing the old 
brick houses on Old Slip Street, Cuyler’s Alley, and Jones’s Lane. 
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I N T E RIO R 
ACCESSORIES 

ANTIQUES 

AUCTION 
GALLERIES 

BEDDING 

CORNICES & 
DRAPERY 
FIXTURES 

CURTAINS 

FABRICS 

STEED nivb ce ccsdenteddnamucr es senendonness 
New York, 863 Third Ave., Wickersham 2-7630 

BRISTOL GCOMPAMY,. BG... cccscsccccccccse- 
New York, 319 East 62nd St., Regent 4-1140 

DIAMENT, A. L., & COMPANY..................... 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Los Angeles, 449 So. La Cienega Blvd. 
Strafford, Pa. 

FRIEDMAN BROTHERS DECORATIVE ARTS, INC.... 
New York, 305 East 47th St., Wickersham 2-2737 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

a eS SS eee 
New York, 15 East 56th St., Ashland 4-9816 
Chicago, Merchandise Mart, Superior 3170 

HIRSCH MIRROR & GLASS COMPANY.... 
New York, 316 East 61st St., Regent 7-1842 

EG EEE se. dcrntcctnscectsaseece 
New York, 57 East 56th St., Plaza 3-2146 

a DE. secsranendecewannastanscse: 
New York, 212 East 54th St., Eldorado 5-8166 

SS Sie Me ME SE ic vbccedeestasassesccue nes 
New York, 238 East 44th St., Murray Hill 2-1360 

a Se er eee 
New York, 225 Fifth Ave., Murray Hill 5-3050 
Los Angeles, 760 W. 7th St., Vandike 7711 

os a RE rere eee 
New York, 208 East 52nd St., Eldorado 5-3174 

RUTTENBERG, EDWARD C., SALES, INC.... 
Chicago, Merchandise Mart, Superior 1805 

SCHWARTZ, |., GLASS & MIRROR CO........ 
New York, 317 East 64th St., Regent 4-1560 

Bes Bin GB Ge Mic secs caves ccnvesess. 
New York, 455 West 45th St., Columbus 5-6856 
Chicago, Merchandise Mart 

STIENL, A. H.. FURNITURE CO.................... 
New York, 28 West 20th St., Chelsea 3-500u 

TURCHIN, H. H., COMPANY................. 
New York, 230 Fifth Ave., Caleaunia 5-5338 
Los Angeles, 712 S. Olive St. 
Chicago Merchandise Mart 

WARD & ROME 
New York, 63 East 57th St., Volunteer 5-1915 

...  . i ARR ee 
New York, 49 West 23rd St., Stuyvesant 9-1586 
Chicago, Merchandise Mart, Delaware 2675 
Los Angeles, 712 S. Olive St., Tucker 8580 

WINSTON, CHARLES J., & CO., INC...... 
New York, 41 East 53rd St., Plaza 3-3612 

8 er errr rT ree 
New York, 309 East 46th St., Wickersham 2-3273 
Los Angeles, 816 S. Figueroa St. 
San Francisco, 442 Post St. 

ee te Mt Fe Ree 
New York, 319 East 62nd St., Regent 4-1140 

BRUNOVAN, INC. 
New York, 383 Madison Ave., Eldorado 5-2267 
Los Angeles, 816 S. Figueroa St. 

a a ik eh ind wi a Gi Gude waa 8 oii 
New York, 57 East 56th St., Plaza 3-2146 

ee Ce Oe I on ot cwccctccesscnces 
New York, 225 Fifth Ave., Murray Hill 5-3050 
Los Angeles, 760 W. 7th St., Vandike 7711 

NEWCOMB, F. J., CO., IN 
New York, 208 East 52nd St., Eldorado 5-3174 

WOOD & HOGAN COMPANY.................... ee 
New York, 383 Madison Ave., Eldorado 5-1335 
Chicago, Merchandise Mart, Superior 3774 
Los Angeles, 816 S. Figueroa St., Vandyke 9163 

PARKE-BERNET GALLERIES, INC............ 
New York, 30 East 57th St., Plaza 3-7573 

HALE’S BEDDING STORES, INC............... 
New York, 605 Fifth Ave., Wickersham 2-3360 

Bb ere 
New York, 200 Madison Ave., Lexington 2-1617 

FRIEDMAN BROTHERS DECORATIVE ARTS, INC... 
New York, 305 East 47th St., Wickersham 2-2737 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

i a a ae | eee 
New York, 49 E. 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 
Los Angeles, 816 S. Figueroa St., Vandyke 5523 
Philadelphia, 1600 Walnut St., Kingsley 2879 

BRUNSCHWIG & FULD, ING......-cvcccccccces 
New York, 509 Madison Ave., Eldorado 5-4087 
Los Angeles, 816 S. Figueroa St., Vandyke 5504 
Boston, 420 Boylston St., Kenmore 1415 
Chicago, Merchandise Mart, Superior 3774 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 

ne ee eS SS Oe 
New York, 49 East 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 
Los Angeles, 816 S. Figueroa St., Vandyke 5523 
Philadelphia, 1600 Walnut St., Kingsley 2879 

 . 2 Seen 
New York, 509 Madison Ave., Plaza 3-4350 
Boston, 420 Boylston St., Commonwealth 3842 
Chicago, Merchandise Mart, Superior 7334 
Los Angeles, 812 West 8th St., Vandyke 7010 
Ihiladelphia, 1717 Sansom St., Rittenhouse 2906 

DIAMENT, A. L.. & COMPANY................. 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Los Angeles, 449 So. La Cienega Blvd. 
Strafford, Pa. 

GOODALL DECORATIVE FABRICS............. 
New York, 61 East 52rd St., Plaza 3-8440 
Chicago, Merchandise Mart, Whitehall 6843 
Los Angeles, 818 S. Figueroa St., Trinity 1447 
Sanford, Maine 80 
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s Oo U R C €E S 
GREEFF FABRICS, BB occ ccc ccccccccccsss.. ee 
New York, 49 East 53rd St., Eldorado 5-4900 
Boston, 420 Boylston St., Kenmore 6095 
Chicago, Merchandise Mart, Superior 6795 

Angeles, 816 S. Figueroa Os Ba 5523 
Philadelphia, 1717 S St., 8582 

LEE, ARTHUR H., & SONS, ‘o.. cesceeesce Oe 
New York, 501 Madison Ave., Eldorado B- 1711 
Chicago, Merchandise Mart, Superior 3312 
Philadelphia, 1717 Sansom St., Rittenhouse 2906 
Boston, 420 Boylston St., Kenmore 1415 

LIEBHOLD-WALLACH, INC. ........ e 
New York, 57 East 57th St., Plaza 5- -0802 
Los Angeles, 816 8S. Figueroa St., Va. 3609 
San Francisco, 442 Post St., Vandyke 7639 

ee 2nd Cover 
New York, 598 Madison Ave., Plaza 3- 9840 
Chicago, 620 N. Michigan Ave., Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 
Los Angeles, 95542 N. La Cienega Blvd., Bradshaw 22486 

SCHUMACHER, F., & CO. 
New York, 60 West 40th St., Longacre 5-5700 
New York, 535 Madison Ave., Eldorado 5-4270 
Boston, 420 Boylston St., Kenmore 1881 
Philadelphia, 1616 Walnut St., Pennypacker 8290 
Chicago, Merchandise Mart, Whitehall 4650 

STEINER STUDIO ..... Se eee ae i 
New York, 316 East 61st St. “Regent 4-0951 

Tere, Fe Bic B Gig WiRiccccccsecccce Micaness ee eee 
New York, 250 Park Ave., Eldorado 5-5300 
Chicago, Merchandise Mart, Superior 8754 
Boston, 420 Boylston St., Kenmore 7415 
Los Angeles, 168 S. Figueroa St., Tucker 4274 
Philadelphia, 1717 Sansom St., Locust 1595 

MAGUIRE, JOHN P., & COMPANY, INC.... ; . & 
New York, 370 Fourth Ave., Ashland 4-4141 

oo Ee 67 
New York, 175 East 60th St., Regent 4-0864 

ee I ct ecamadudneinn sieeeas 56 
New York, 309 East 46th St., Wickersham 2-3273 
Los Angeles, 816 S. Figueroa St. 
San Francisco, 442 Post St. 
CEE PUP, Si ccdccdcccccccccncvcssceess 72 
Grand Kapids, Keeler Bldg., 81359 
Chicago, Merchandise Mart, Delaware 7144 
New York, 383 Madison Ave., Wickersham 2-7703 
New York, 28 West 20th St., Chelsea 3-5000 
BRISTOL COMPANY, BG.....6.ccccccccccccccs. . . 65 
New York. 319 East 62nd St., Regent 4-1140 
Ree ; 2 
New York, 383 Madison Ave., Eldorado 5-2267 
Los Angeles, 816 8. Figueroa’ St. 
. ee neers 66 
New York, 192 Lexington Ave., heswatn 2-3249 
CHARAK FURNITURE COMPANY................ 3rd Cover 
New York, 444 Madison Ave., Eldorado 5- 5045 
Chicago, Merchandise Mart, Superior 3774 
Boston, 38 Wareham St., Hancock 4780 
Los Angeles, 816 Figueroa St. 
LEOPOLD COLOMBO & BRO., INC.................... 67 
New York, 327 East 34th St., Murray Hill 5-3975 
DIAMENT, A. L., & COMPANY.......0...0...- ae Oe 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St, Rittenhouse 3870 
Los — 449 So, La Cienega Blvd. 
Strafford, P: 

HERITAGE FURNITURE COMPANY............ 60 
High Point. North Carolina, 2123 
ote. © .... =e 52 
Buffalo, 1893 Elmwood Ave., Riverside 3010 
New York, 385 Madison Ave., Wickersham 2-4523 
Chicago, Merchandise Mart, Superior 4717 
ale A 2 eee ; 58 
Chicago, Merchandise Mart. Delaware 7144 
LIEBOLD-WALLACH, INC. ................ ia 68 
New York, 57 East 57th St., Plaza 5-0802 
Los Angeles, 816 8S. Figueroa St., Va. 3609 
San Francisco, 442 Post St., Vandyke 7639 
..... Se ee ae soo ae 
New York, 45 West 21st St., Gramercy 5-2616 
MILLER, HERMAN, FURNITURE COMPANY. . 
New York, One Park Ave., Murray Hill 5-0644 
Chicago, Merchandise Mart, Whitehall 5731 
Los Angeles, 816 Figueroa St. 
Zeeland. Michican, &4 
Ce, Gs Wis cccacbececdnperccesvbrdeas 61 
New York, 435 East 56th St., Plaza 3-6590 
tp an, 2 SS Rae ' . 66 
New York, 208 East 52nd "St., Eldorado 5-3174 
OLD COLONY FURNITURE COMPANY........ setasicgigt | 
New York, 385 Madison Ave., Eldorado 5-7447 
Boston, 495 Albany St., Hancock 7086 
Los Angeles, 816 S. Figueroa St., Vandike 9163 
eet iat ow ee eee are ae 
New York. 521 East 72nd St., Butterfield 8-8165 
SCHWARTZ, I., GLASS & MIRROR CO............... 58 
New York, 317 East 64th St.. Regent 4-1560 
STIEHL, A. H., FURNITURE COMPANY.............. 64 
New York, 28 West 20th St., Chelsea 3-5000 
eee eer 14 
New York, 32nd St. at 4th Ave., Murray Hill 4-5510 
mo Ee | ree 55 
New York, 385 Madison Ave., Plaza 8-2990 
Chicago, Merchandise Mart, Whitehall 7884 
Pittsburgh, 907 Penn Ave., Grant 1014 
High Point, North Carolina, 4521 
co ee, eee Senay ae 
New York, 230 Fifth Ave., {Caledonia 5-5338 
Los Angeles, 712 8. Olive S 
Chicago, Merchandise Mart 
VANLEIGH FURNITURE COMPANY........... paeiiet ae 
New York, 115 West 40th St., Lackawanna 4-1900 
oa eA 8 rare .. 60 
New York, 307 East 53rd St., Plaza 8-2750 
a, Se SS er ree sake. Ve 
New York, One Park Ave., Murray Hill 4-5510 
Grand Rapids, Michigan 
WOOD & HOGAN COMPANY................. ; . « 
New York, 383 Madison Ave., Eldorado 5-1335 
Chicago, Merchandise Mart, Superior 3774 
Los Angeles, 816 S. Figueroa St., Vandyke 9163 
\ao,. . ej ere bee xceun. See 
New York, 216 East 45th St., Vanderbilt 6-2250 
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ADDRESSES OF CURRENT ADVERTISERS 

EHRLICH, ALFRED .ncccccccccccscescevves 
New York, 295 Fifth Ave., Murray Hill 4-7363 

KENT-COSTIKYAN, c. 
New York, 730 Fifth Ave., 

PLYMOUTH CARPET COMPANY. press 
New York, 120 East 25th St., 

SCHUMACHER, F., & CO 
New York, 60 West 40th St., 
New York, 535 Madison Ave., 
Boston, 420 Boylston St., 
Philadelphia, 1616 Walnut 8t., 
Chicago, Merchandise Mart, 

FICKS REED COMPANY 

New York, 385 Madison Ave., Plaza 3-8217 
Grand Rapids, Waters Klingman Bldg. 

MACEY-FOWLER, ° 
New York, 385 Madison “Aave., , Plaza 3- 7000 

Pennypacker 8290 

THORP, J. H., & CO., 

Chicago, Merchandise Mart, 

, 816 S. Figueroa St., 

idiot. SEPP ererrrrrerr re 
New York, 863 Third Ave., Wickersham :‘ 
HANSON, PAUL, CO., INC 
New York, 15 East 26th St., 
Chicago, Merchandise Mart, 

mai ge ag & SONS.. 
225 Fifth Ave., Murray Hill 5-3050 

RUTTENBERG, EDWARD ry SALES, 
Chicago, Merchandise Mart, 

TURCHIN, H. H., COMPANY 
f , 230 Fifth Ave., Caledonia 5-5338 

Chicago, Merchandise Mart 

WARD & ROME 
New York, 63 East 57 

WEISSMAN, BETH  ......cccccccccccccvecses 
p , Stuyvesant 9-1586 

, Merchandise Mart, Delaware 2675 
Los Angeles, 712 S. Olive St., 

WINSTON, CHARLES J., 
New York, 41 East 53rd St., 

JACKSON, EDWIN, 
New York, 175 East 60th St., 

FRIEDMAN BROTHERS DECORATIVE ARTS, 
New York, 305 East 47th St., 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

HIRSCH MIRROR & GLASS COMPANY.... 
New York, 316 East 61st St., 

MILCH, D., & SON, INC . 
fork, 238 East 44th St., Murray Hill 2-1360 

NEWCOMB, F. Jy CO., INC 
New York, 208 East 52nd St., 

» GLASS & MIRROR CO.... 
New York, 317 East 64th St., 

SIMKINS, A., & CO., 
New York, 455 West 45th St., 
Chicago, Merchandise Mart 

H. H., COMPANY 

Los Angeles, 712 S. Olive St 
icago, Merchandise Mart 

VICTORY ARTS 

Wickersham 2-2737 

KRUMPE, EDWARD 
New York, 212 East 54th St., 

FORMICA INSULATION COMPANY 
inci i, 4655 Spring Grove Ave., 

MEYER, JOHN C., THREAD COMPANY. 
yell, Mass., Lowell 5881 

WORKROOMS steiner sTuDIo 
New York, 316 East 61st St., 

SCALAMANDRE SILKS 
New York, 598 Madison Ave., Plaza 3-9840 
Chicago, 620 N. Michigan Ave., Superior 9252 
Boston, 420 Boylston St., 
Los Angeles, 955% N. La Cienega Bivd., Bradshaw 22486 

250 Park Ave., Eldorado 5-5: 
ee Mart, 

DIAMENT, A. L., & COMPANY 
New York, 34 East 53rd St., 
Philadelphia, 1515 Walnut St., 

, 449 So. La Cienega Blvd. 

JONES & ERWIN, 
New York, 15 East 57th St., 

SCHUMACHER, F., & CO., 
New York, 60 West 40th St., 
New York, 535 Madison Ave., 
Boston, 420 Boylston St., 
Philadelphia, 1616 Walnut St., 
Chicago, Merchandise Mart, Whitehall 4650 

STRAHAN, THOMAS, COMPANY 
New York, 417 Fifth Ave., 

, Merchandise Mart, § 

THIBAUT, RICHARD E., : 
. ( 269 Madison Ave., Lexington 2-7580 
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Visit ous showneoms today 
See that you can still sel your custemens 

JOHN WIDDICOMB FURNITURE 

Our display is still reasonably complete. 

Deliveries are not too far behind to satisfy 

most needs. Prices, of course, are unchanged 

and the quality is the same John Widdicomb 

standard. 

Joun Wippicome Co. 
NEW YORK GRAND RAPIDS 


