


MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS 

c») 

Exclusive Manufacturers of A 
All Approved Silk Fabrics 
from Colonial Williamsburg. 

am 

OF AN ANCIENT ART 

Scalamandré now brings the graceful and gracious 

hand painted silk panel within convenient 

reach of the decorator . . . executed 

with traditional perfection of line and color 

of fine pure silk . . . in designs of 

Our origination or your own. For a center 

of interest in the period or modern room, few 

things surpass the hand painted panel. At 

Scalamiandré, its cost is modest 

and it ‘stic integrity assured. 
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200 YEARS AGO 
THOMAS CHIPPENDALE STYLED 

THIS MAGNIFICENT 

RADIO-PHONOGRAPH 

This elegant traditional furniture piece, encasing the world’s finest 

automatic radio-phonograph, follows the Chinese motif of Thomas 

Chippendale . . . London’s fashionable cabinet maker from & Fi 

1750 to 1775. It is the Belvedere, one of several ; 

Magnavox models from which to choose an instrument “3 af! > ; 

to add a new note of charm to any home. For its _ , . 

owner, it will provide years of entertainment on a 

powerful radio that gives international coverage e- oy 

of regular broadcasts, a splendid 

FM receiver, and a fine automatic 

phonograph. The exclusive Duosonic 

speaker system will reproduce voice 

and music with rich, true, life- 

like fidelity. Many of America’s 

finer stores still have Magnavox 

stocks . . . and there have been 

no substitutions of materials, 

nor sacrifice in quality, in these 

superb instruments. Illustrated 

literature on request. 

uch won for = The fe craftsmansh+ 
Magnavox the firs © _ “E” award 

(and White Star Renewal Citations) am xg instrument 

manufacturers has made these radio-phcnographs the 
first choice of discriminating buyers. 

Write for Illustrated Brochure 

navox 
RADIO PHONOGRAPH 

THE CHOICE OF GREAT ARTISTS 

THE MAGNAVOX COMPANY + DIVISION IM-1 © FORT WAYNE 4, INDIANA 

AUGUST 1943 



Ae Mahogany Sec- 

retaire Bookcase of fine 
quality (Circa 1800); Antique . 
Mahogany Adjustable Reading F 
Table, top covered with gold- 
tooled leather (Circa 1790); 
one of a set of 4 Antique i 
Mahogany Chippendale Side 
Chairs (Circa 1780). ; 

a 

ENGLISH ANTIQUES and REPRODUCTIONS 
ea em 

Our very large selection of distinguished English furniture is 
maintained for the service of the interior decorator. We are ex- 
clusively wholesale and we welcome your inquiries and inspection. 

WOOD and HOGAN CO. 
383 MADISON AVENUE, NEW YORK 

IN CHICAGO— IN LOS ANGELES— 4 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy, 816 S. Figueroa Street a 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 
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NEXT MONTH 

As the fall season gets under way, INTERIORS 
points out the great diversity of interior problems 
already being solved by able designers with elab- 
orately illustrated articles on an inland naval train- 
ing station, a startlingly original house for a 
California bachelor, an executive's office for a 
vending machine manufacturer, and a remodelled 
store interior. In addition, we publish our usual 
resumé of the new fall fabrics, and the third install- 
ment of “INTERIORS’ Principles of Commercial 
Design,” concerned with the hotel bedroom. 
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PATTERSON’S QUESTIONABLE 
PROFESSION 
Sir: 
. .. It is mighty refreshing to have a 

monthly look at the antics of my ques- 

tionable profession as depicted in your 

excellent book. Eight months of be- 

wildering experiences among the na- 

tion’s best bureaucrats serve only to 

make it more so. 
Life in Washington is dreadful but stim- 

ulating. I'm hungry half the time, fre- 

quently bored, always tired; but my 

work is exciting, far more colossal than 

I had anticipated and, I hope, pretty 

damned important to the guys who sail 

our ships. .. . 

James R. Patterson 

Washington, D. C. 

Mr. Patterson, former head of the De- 

partment of Interior Design at Pratt In- 

stitute, promised to write us .. . eight 

months ago . . . after he was settled in 

his new job with the U. S. Maritime 

Commission. We fully understand his 

silence up to now.—Ed. 

INTERIORS’ STUD BOOK, I 
Sir: 

I am a subscriber of your magazine 

INTERIORS so naturally I read it. I read 

the article about Russel and Mary Wright 

(June, 1943) but what intrigued me was 

the cat. 

Our place is definitely not Park Avenue. 

He (our cat) poses against dirty up- 

holstering work, but he is pure white, 

he has one blue eye and one amber eye, 

and his name is “Cheepie.” Also have 

a red Persian. I would like to contact 

Mrs. Wright for we, too, are artists. 

Mr. and Mrs. Benson 

New York, N. Y. 

It’s too late to contact Mrs. Wright about 

introducing “Cheepie” to “Sugar.” The 

latter was married a few months ago and 

is now the proud mother of four chil- 

dren—three white and one red. You say 

you have a red Persian?—Ed. 

PEDAGOGY 
Sir: 

A dozen or more years ago I was ready 

at the drop of a hat to fight with any 
manufacturer of furniture about his 

obligation to society in purifying furni- 

ture design, in shaking off the eighteenth 

century shackles of artistic serfdom. 

Working through these years for a very 

sane as well as successful manufacturer 

has not dimmed in the least my ardor 

for creative design. It has increased my 
respect for profits. 

But this I have learned. A wise manu- 

facturer does not throw away a success- 

ful business of making “replicas,” good 

or bad, because designers are smitten 

with a holy and insatiable zeal for a 

good American housecleaning, a house- 

cleaning that would entail a revolution 

beginning with the first foundation block 

and ending with a clean sweep from 

cellar to attic. 

Which leads me back to the stump from 

which I have shouted for years. It is 

just this. We are getting the cart before 

the horse. 

Beauty and purity of design are recog- 

nized by very few. I believe it was Ken- 

neth Collins, a good many years ago, 

who was goaded by aspersions cast on 

the beauty of the merchandise in the 

store he was then representing, into say- 

ing that he could prove that eighty-nine 

per cent of the American people have 

bad taste. I think it too conservative. 

We cannot all provide the furniture of 

good taste for the remaining eleven 

per cent. 

We are all watching, and I trust with un- 

jaundiced eye, the latest approach of the 

big mail order houses. With generous 

lucre they have lured a dozen style con- 

scious names from our own gay metrop- 

olis. Their catalogues have assumed 

unwonted color and enormous propor- 

tion. In the old days they were as drab 

as a New York telephone directory and 

outside of a barrel of sugar or a sack 

of lime you never were sure what was 

coming after your order was placed. But 

a breath-taking and expensive four color 

printing job should help materially. 

I still don’t believe that it should be 

necessary for factories and stores to take 

over the expense and responsibility of 

our educational institutions. If we should 

seriously begin teaching children art as 

applied to the home (the dearest ma- 

terial thing in our American way) can 

we not produce a race of young people 

who might speak intelligently of interior 

design as well as of religion, politics or 

science. They might in the course of 

time (because of popular demand natu- 

rally) find between the homely covers 

of such periodicals as the Saturday Eve- 

ning Post or Life, articles by such zeal- 

ous missionaries as Tommi Parzinger, 

Donald Dohner, Maurice Heaton, Hil- 

dreth Meiere, and literally hosts of others 

who now are permitted to crusade only 

through such publications as [nrertors. 

Some of our best designers teach. But 

whom? A handful of mature students 

who have elected a course from which 

they expect to make a living or enjoy 

a hobby. 
But for the millions of students in 

America there is no required study of 

creative design. Above the “grades” in 

public school all fine arts are elective 

and provide such low credit points as 

to discourage any student except the 

definitely artistic. Something would 

have to make room for more art. 

A child is not born with a recognition 

of beauty of design. It requires the in- 

spiration of a good teacher whether at 

home or at school. And teaching art is 

a specialist’s job. Did you ever study 

pedagogy? It leaves little room for cre- 

ative design, it is just pedagogy. 

I was interrupted at breakfast a couple 

of days ago by a fond mother whom I 

do not know. “Mrs. Thomas, this is 

Mrs. So-and-so, I hate to bother you 

but my daughter has her heart set on 

studying Interior Decoration and we are 

afraid there is no field for it.” 

Lady! go up and down the length and 

breadth of this our dear and native land. 

A Divine Hand makes beautiful rivers 

and trees and plains and, with man’s 

aid, incredible acres of wheat and wav- 

ing corn. But man, well, man creates 

for himself a stupid house filled with 

ugly baubles, nine times out of ten, and 

knows no better than to call it beautiful 

because it is his home. 

So I answered her as I have answered 

many another, “Yes, Mrs. So-and-so, by 

al! means send your daughter to a 

school of Interior Design, and the best 

one you know of.” 

Yes, we have the cart before the horse 

and at that I am afraid the horse is a 

cripple. 

We haven't a moment to waste. So far 

we have posture chairs and completely 

concealed tables, plastic dresser drawers 

and zippered up walls, and, oh yes, we 

are going to cut chair frames from 

plastics as a butcher cuts lamp chops 

from old mutton. 

How nice they will be. 

BUT—they will have to be sold, and 

to the self same American folks who 

have been saying right along, “Well, I 

don’t believe I like modernistic furni- 

ture and as for this modern painting, I 

just don’t understand it and everybody 

knows that Van Gogh was crazy. Give 

me the good old fashioned things. Cape 

Cod maple is so homey and I like the 

idea of a string of flower prints over the 

sofa. Of course you don’t feel a picture 

is good unless it is an original oil with 

a gilt frame.” 

CONTINUED ON PAGE 64 
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GOODA 
NEW YORK CITY, 61 E. 53rd ST. % CHICAGO, 6-154 MERCHANDISE MART * LOS ANGELES, 818 SO. 

AUGUST 

FOR BEAUTY AND LONG LIFE, CHOOSE 

GOODALL woven-with-mohair FABRICS 

Right now Goodall offers an amazingly varied selec- 
tion of distinguished upholstery fabrics. They are 
woven with Mohair—the most durable, natural tex- 

tile fibre known—for beauty, long wear and precise 
tailoring. You can be proud of the lovely effects you 
can achieve with Goodall’s fascinating designs, colors 
and textures. Many are the intriguing masterpieces of 
Dorothy Wright Liebes. 

The war has not altered the quality of Goodall 
fabrics! Their outstanding tones and versatile weaves 
are as always—attractive and serviceable. They at- 
tract the most attention—yet require the least! 

Visit our showrooms—or write at once for samples 
and suggestions to Dept. 168, 61 East 53rd Street, 

New York 22, N. Y. 

(Some cf our cloths contain rayon blended with mohair and cotton.) 

A Division of 

Goodall Worsted Co. 

FIGUEROA ST. * HOME OFFICE & MILLS, SANFORD, ME. 



THE 1942-3 AUCTION SEASON 

World over, the prices of every com- 

modity are fixed at public auction. Fine 

arts and antiques being no different in 

this respect from Wall St. stocks, Chi- 

cago steers, or Boston haddock. Ending 

the most successful season in a decade, 

which sent a gross total of $3,611,847 

under the hammer, and preparing for 

another that he trusts will be just as 

fruitful, Mr. Hiram H. Parke, President 

of the Parke-Bernet Galleries, reviewed 

the season’s sales in general. Much of 

what he had to say is of importance to 

everyone serving the field of interior 

design. 

Agreeing with the general opinion that 

recent high prices in antiques could be 

attributed to the fear of inflation plus 

the difficulty in obtaining new furnish- 

ings. Mr. Parke did make special refer- 

ence to the important purchases by 

“foreign collectors who are here for the 

duration.” 

Without the Sunday exhibitions that 

used to be a regular feature of big New 

York auction galleries, and with far 

fewer evening sales than usual, 125,000 

people attended the gallery’s sales and 

exhibitions. Trying to spot trends in 

public buying, Mr. Parke noticed that 

jewelry sales brought particularly high 

prices, a fact that economists have often 

noted in times of national unrest, and 

also noted that fine paintings were com- 

ing back with a rush—this despite all 

the arguments of modernist architects 

over the beauty of plain wall surfaces. 

The “High Dutch” school seems to be 

coming into favor again. Highest price 

of the season went for Frans Hals’ little 

portrait of Caspar Sibelius, preaching 

at Daventer (see cut). In typical Hals 

chalky blacks and reds against a gray- 

green background, the whole panel is 

slightly smaller than this page of In- 

Terrors and was sold for $30,000 to Mr. 

Billy Rose, amateur des arts. This means 

that the mighty midget paid a little 

more than $33 a square inch for it. The 

Aquacade was cheaper. 

English furniture of the early 18th Cen- 

tury still was in greatest demand, with 

more interest in Queen Anne walnut 

than for some years past. The high 

prices paid for Miss Juliana Force’s re- 

markable Victorian furniture (reviewed 

in the May, 1943 issue of INTERIORS, is 

still surprising to the gallery, if not to 

many designers. 

FURNITURE PRICING 

The newly reorganized OPA Furniture 

Industry Advisory Committee held its 

first meeting last month. Its first act 

was to arrange for a questionnaire to 

be sent to a large and representative 

group of furniture manufacturers con- 

cerning their financial status and cur- 

rent operating conditions; price modifi- 

cations in the furiture industry will be 

based on the facts brought out by this 

survey. Applications for price adjust- 

ment, revision of MPR 188, and ways 

to stamp out the black market which 

still continues to operate were also dis- 

cussed. The new committee, appointed 

by Prentiss M. Brown, is composed 

mainly of representative executives who 

have been serving in an advisory ca- 

pacity for OPA since the fall of 1941. 

Among those serving are Hollis Baker, 

Raker Furniture Co.; Walter Charak, 

Charak Furniture Co.; B. L. Davies, 

Michigan Seating Co.; Richard Green- 

wood, Heywood-Wakeltield Co.; Harold 

Hines, Pullman Couch Co.; Earl Hult- 

quist, Jamestown Royal Upholstery Co.; 

H. Niederhauser, Dunbar Furniture Mfg. 

Co.; P. A. Statton, Statton Furniture 

Mfg. Co.; and Henry Wilson, Drexel 

Furniture Co. Members of this com- 

mittee, at the same meeting, voted unani- 

mously for the election of the following 

permanent officers: Chairman, J. E. Broy- 

hill, Lenoir Furn. Corp.; vice chairman, 

Delmar Kroehler, Kroehler Mfg. Co.; 

secretary, J. C. MeCarthy, secretary of 

the National Association of Furniture 

Mfgrs., Chicago; and treasurer, J. T. 

Ryan, executive vice president of the 

Southern Furniture Mfgrs. Assn. 

CERAMIC STOVES 

ON THE WAY 

Stoves and room heaters made of clay 

have been developed experimentally ac- 

cording to WPB’s Building Materials 

Division and their use by the public 

can be expected soon. Ohio State Uni- 

versity Research Foundation has been 

conducting the research in this field. 

Various designs have been developed 

and a study has been made of refractory 

clays best adapted to their manufacture. 

Four designs for space heaters and one 

for a cooking unit have been worked 

out. Producers who may want to manu- 

facture any of the models can now find 

out more specific details from the 

Foundation. 

SHORT-TERM POSTWAR 
HOUSING 

There will not be a postwar housing 

revolution when the war ends, in the 

opinion of Carl F. Boester, senior fellow 

in housing study of Purdue University 

Research Foundation. Mr. Boester con- 

tends that statements by employment 

theorists and visionary writers who are 

banking on revolutionary changes in 

housing to absorb man power are 

nething but magnificent “flights of 

fancy.” He sees a slow evolution rather 

than a revolution, and believes that be- 

fore the housing industry can provide 

a sizeable employment cushion, there 

must be such a trend toward “short- 

term” housing to meet the needs of the 

next three to seven years after the war. 

These houses could then be traded in on 

a more modern structure. 

FROZEN COTTON 

A new WPB order, freezing the produc- 

tion of cotton sale yarn, will affect ap- 

proximately 400 mills. This order ap- 

plies to the counts on which the spindles 

were operating July 3. Its purpose is 

to stabilize cotton sale yarn output tem- 

perarily, pending a review of the pound- 

age being produced in each yarn group 

counting which may result in a shifting 

of cotton spindles to other yarns if war 

requirements warrant it. 

CONTINUED ON PAGE 68 

INTERIORS 

can ornare.) bala bells de 

et BOD om 

Daweebiitowsie S 

a ail 



—_ eit | a ee Se — ——_— ; —— — > | ——- <> - _——)\~— — 

el; > Nesey Diath) Nod) inet ch inet Bell bal bok a RR ere TTS Vy Evy sy = i aye ris 
Let iriye MVUT TNF Ue ye fe A Mice acl 0 Binet 8 hn A Pic | Mal | Bcd | Sel FD Sel | Pall De yrune\ ye wee 
omy 

| t— 

ome | 

aliallalt i 

Nie nt uFrieue Huei it Prerentceredan ities: =) Te Nene jy 

mV paper | 

ee ae | 
Le i 

fi 
—-— | 

ei 

em = 
Sy 1 iF ie 

} 

=| —<— =< | eS | LENT | REPENS IAT 

adieltali ol) sll aii ali olla lie! 
eo 

rey ey ey yi 
| 

| L 
SS 

i am | 

Wie (ice Cle tm (Le 

a nd 

4 
t 

a? pile 
a 

eh 
ae 

* 
a 

J 
7 
4 
= 

7 = 
= 

" 

. 
= 

a 

r 
" 
"i 

: 
, 

aoa %, 
be J 

well 
} , : 

rien #1 allel 

mm 

i= Evy = 
PUFFS UT UT TFs pepe iri ty 

aii « ath oj) sla 

— . — em, | ee mms 

q }* 

am) 
| L { 

ne 

a 

Newey 

we I x Il ali ali a! allealli sila bbe llallaliali al! al! all eit all ali all a!! allall alli a bhea il allall al) all al! afl etiall Si aie aie Sie sie 
is, 

elalleli all sNothaltallaliall al all alls bbe ll allallaliall al! aletiallsliallat! allalla: 
f oe llelt x T mn Mali (halls = Ilalt late ape |boaunetiageen| Wiis Wats thadl.sJt zllalleo 

l Le - | 
sami (Cat ie 

—y —_— | om eee a 

AUGUST 1943 



Frank{fort-on-the-Main, 
Germany 

Fig. 14 

William Penn's plan 

for Philadelphia 

PROPHET OF 

DECENTRALIZATION 

THE CITY. ITS GROWTH. ITS DECAY. 

ITS FUTURE 

By Eliel Saarinen. 50 illustrations. 380 

pp. Reinhold Publishing Co., New York. 

$3.50. 

If the reports of conferences and the 

files of architectural papers speak true, 

present day architects spend more time 

discussing the problems of urbanism 

and town planning than anything else. 

In which case this book is required 

reading, for Eliel Saarinen has been 

preaching and practicing city planning 

longer than any of them. America first 

heard of him in 1922, when he didn’t 

win the competition to design the 

Chicago Tribune Tower, but when he 

came to this country from Finland a 

year or two. earlier he was already 

well known for his schemes to remodel 

Helsinki and Reval, Estonia. He is now 

an American citizen and Director of 

the Cranbrook Academy at Bloomfield 

Hills. 

Mr. Saarinen does not write easily, but 

his history of the growth of cities from 

the medieval fortress town to the indus- 

trial slum is important. Like most 

present-day planners, he is violently 

opposed to the much maligned sky- 

scraper, and is in favor of the “green 

belt” system of decentralizing the city 

of the future. This means cutting up a 

large city into a number of self con- 

tained blobs, each with its shopping, 

10 

INTERIOR S’ 

commercial and _ residential districts, 

separated from each other by broad 

strips of parkland, these green belts 

of parkland being designed to contain 

recreation and traffic facilities. 

There is nothing new about the green 

belt system. Even before the Blitz, the 

London County Council had decided to 

adopt it, but what makes Mr. Saarinen’s 

book worth the money is his insistence 

on the fact that a city planner should 

never put too many or too definite plans 

on paper. Buildings are planned for the 

present and the immediate future. Cities 

are planned for the uses and social 

habits of three generations hence. It 

is just as silly to design six-lane high- 

ways for a generation which may easily 

conduct 50 per cent of its transportation 

by air as it was to build outer walls 

and outer moats around Paris the very 

year that James Watt was perfecting his 

steam engine. 

City planning, in other words, is archi- 

tectural philosophy. That might be one 

reason why it appeals to young archi- 

tects who have so little actual planning 

to do. 

AGAIN, 1918 
ATTACK CAN WIN IN ‘43 
By Max Werner. Little, Brown & Co. 

Boston. $1.75. 

Like every other form of fortune telling, 

the business of being a journalistic 

military expert is a highly competitive 

one. Like every other form of fortune 

telling, three right prophesies will for- 

give three times that many errors in 

the public mind. 

Currently the European born Max 

Werner has a higher batting average 

than any of his competitors, because in 

June 1941 he insisted that the Russian 

army would hold, and eventually defeat 

the Nazis when all the others were 

giving the Red Army anywhere from six 

weeks to six months of effective 

resistance. 

Mr. Werner has made other good 

guesses too, most of them based on his 

intimate knowledge of Russia. (He has 

been prudently silent on the Pacific 

war, about which he knows little.) He 

did write that self interest would drive 

Britain, the U. S. and the U. S. S. R. into 

partnership, and he did write that Stalin 

the nationalist was only using Lenin’s 

Third Internationale as a_ defensive 

weapon against capitalist aggression 

from abroad, and that he would drop 

it the instant he felt that a militarily 

secure Russia could gain more from 

collaboration with the outside world. 

BOOKSHELF 

In this book, Mr. Werner makes his 

brashest statement yet. The Victory 

that he is talking about is the defeat 

of Hitler and his satellites. He believes 

that a coordinated Russian, British and 

American offensive can bring this about 

by New Year’s, and that the combined 

British and U. S. navies, plus the com- 

bined British and American bomber 

force, plus a million Chinese troops 

equipped with German and _ Italian 

materiel, should make short work of 

Japan thereafter. 

Mr. Werner adds the gruesome predic- 

tion that if we do not undertake this 

combined offensive now, the Axis, which 

lost all hope of definite victory at 

Stalingrad, will be able to stretch this 

into a Seven Years War (i.e., three 

more years) and almost certainly win 

from the tired Allies, hopeful of return- 

ing to Harding’s “normalcy,” the sort 

of negotiated peace that is their only 

hope. 

Mr. Werner’s belief in victory in 1943 

rests on these premises: 

1) Victory will be won on the Eastern 

front, in Russia and in Poland, where 

280 German and Axis divisions and 

about 300 Russian divisions are now 

going hammer and tongs. To speed that 

victory a second front on the European 

continent is necessary. 

2) It is not necessary to try to land 

and support another 200 divisions in 

order to break this stalemate. An 

offensive that would force the with- 

drawal of 20 divisions from the Russian 

front would do the trick. 

3) An attack on Italy, or Norway, or 

the Balkans won’t do, though all are 

important as diversions. The main 

attack must come from our main base, 

which ‘is Britain, and aimed at the heart 

of Europe either through Holland, 

Belgium or Northern France. 

HOW TO STAY AN ARCHITECT 

THE HANDBOOK OF ARCHITECTURAL 
PRACTICE. 

Issued by the American Institute of 

Architects, at the Octagon, Washington, 

D.C. %$. 

In 1920, the late Frank Miles Day of 

Philadelphia decided that one of the 

most important services that the Ameri- 

can Institute of Architects could perform 

for its members would be to publish a 

guide or handbook of business prac- 

tice, so that the smaller architectural 

firms, who could not afford the luxury 

of a separate business partner, would 

know how to draw up a contract, sys- 

tematize his office, find the principles 

of professional practice in handy form, 

CONTINUED ON PAGE 56 
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OLNEY BREAKFRONT SECRETARY. Magnificent reproduction of a Chippendale original, Circa 1780. 

Beautifully selected crotch mahogany, in antique brown finish, teoled leather desk flap. Width, 6 ft.; depth, 

2014”, height, 96”. 

435 EAST 56th STREET NEW YORK, N. Y. 

AUGUST 1943 



AN UNUSUAL SOURCE OF SUPPLY 
| for 

INTERIOR DESIGNERS AND DECORATORS 

Zr many years interior designers and decorators have been relying upon our 

large and varied selection of fine office furniture as an invaluable aid in creat- 

ing an interior volubly expressive of the individuality of a client. 

Therefore, in these busy times, we suggest that you visit our galleries, view the 

many unusual desks, bookcases, club chairs, davenports and filing equipment 

on display—and learn for yourself why Macey-Fowler furniture is preferred by 

many leading decorators. 

Macew lowler 
Incorporated 

385 MADISON AVENUE e PLAZA 3-7000 * NEW YORK CITY 
fied btg sa nasiake wet ead atta aie tel A ocak a nat, Bins Ate 
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\VEM ( VK — the Windflower 

oe Chenin. 

In three headtone shades—wine, red and rust. An 

informal, usable floral chintz pattern 50 inches wide, 

moderately priced. Nos. 17480 through 17485. 

| q reeti fabrics ine. 49 E. 53rd St, New York 19 

4 Boston Chicago Los Angeles Philadelphia 

AUGUST 1943 13 



THE EXECUTIVE WHO STOPS TO 
f : Fm BING. § big)" “— 

THINK ... 
v1 | 

Knows that “10% for War Bonds isn’t enough these days’ 

Workers’ Living Costs going up... and 
Income and Victory Tax now deducted 
at source for thousands of workers... 

Check! You're perfectly right . . . but 
all these burdens are more than balanced 
by much higher FAMILY INCOMES for 
most of your workers! 

Millions of new workers have entered 
the picture. Millions of women who 
never worked before. Millions of others 
who never began to earn what they are 
getting today! 

This spd¢e is a contribution to 

America’s all-out war effort by 

INTERIORS 

A 10% Pay-Roll Allotment for War 
Bonds from the wages of the family 
bread-winner is one thing—a 10% Pay- 
Roll Allotment from each of several workers 
in the same family is quité another matter! 
Why, in many such cases, it could well 
be jacked up to 30%—50% or even more 
of the family’s mew money! 

That’s why the Treasury Department 
now urges you to revise your War Bond 
thinking—and your War Bond se/ling—on 
the basis of family incomes. The current 

War Bond campaign is built around the 
family unit—and labor-management sales 
programs should be revised accordingly. 

For details get in touch with your local 
War Savings Staff which will supply you 
with all necessary material for the proper 
presentation of the new plan. 

Last year’s bonds got us started—+shis 
year’s bonds are to win! So let's all raise 
our sights, and get going. If we all pull 
together, we'll put it over with a bang! 

you've done your bit 

...now do your best! 

, a a ae a ae ae a a a a ae 2 
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#56547 

56553 

+605E 

+606E 

T’ang Floral Chintz 

T'ang Fret Chintz 

T'ang Floral Wallpaper 

T’ang Fret Wallpaper 

. 

Dhunrache HAS BOI 
WALLPAPERS AND FABRICS 

... perfect examples of Schumacher 

know-how in design coordination. 
The delicate figurines in the original 

chintz design have been deliberately 
omitted from its companion floral wall- 

paper. For latitude in decorative effect 
the Fret motif is simplicity itself. 

These Schumacher interpretations are 
from authentic T’ang Dynasty source 

material. The chintzes are 46” wide, and 

with the wallpapers, afford a delightful 
color range. We have many more groups 

to please your practiced eye—all priced 
attractively—we welcome inquiries. 

F. SCHUMACHER & CO. 
60 West 40th Street, New York 18, N.Y. 

Uptown Showrooms: 535 Madison Avenue 

Paris + Philadelnhia + Boston ¢ Chicago * St.Louis * Los Anseles * Detroit *« Grand Rapids « Dallas «* Atlanta « Cleveland 
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THE BATTLES ARE JOINED 

As you read these lines, the great battles for which the 

United Nations have been preparing so arduously will 

be joined. The first united offensive, one of the most 

crucial moments of this war, is under way. 

Turn the following pages, and you will see very little 

that seems to bear upon this great blood letting: an 

article about transportable furniture for the shifting 

population, another illustrated article showing how to 

design an efficient retail store, and finally what has 

become one of our most important annual features, a 

collection of the work of some forty of the country’s lead- 

ing interior designers and architects. This doesn’t seem 

to have much to do with the gunfire over the sea. 

Stop and think a minute, and you will realize that it 

has a great deal to do with it. Wars are not fought 

for the sake of killing, but to build a newer, better, safer 

world, and it is to help build that kind of a world that 

designers work and study and practice, and that we 

publish this magazine. 

A signalman in a listening post on the slopes of Mount 

Etna may or may not want to come back to the kind of 

a bedroom that Miss Virginia Conner hos designed 

(page 36) but the knowledge and the practice that this 

talented young designer has acquired through the years 

has made her thoroughly capable of designing the kind 

of bedroom that he would like, and that he could afford, 

and so it is with industrial designers, manufacturers, 

and every other profession in this field. When men are 

fighting on seven fronts for better homes to come back 

to, it is our duty to see that they can be available. 

F. de N.S. 

3 DETROIT PUBLIC LIBRARY 17 
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ABOVE IS A LOW COFFEE TABLE WITH PLANK TOP OF LIGHT PLYWOOD, 

V-SHAPED LEGS AND UNDER BRACE OF DARKER WOOD. IT IS STURDY 

AND LIGHT WEIGHT, BUT CAN BE TAKEN APART WITHOUT EFFORT. 

IT WILL RETAIL FOR ABOUT $6.24. 

THE COMPOSITION ON THE OPPOSITE PAGE IS NOT AN ABSTRACTION 

BY FERNAND LEGE AS ONE MIGHT SUPPOSE; IT IS THE TABLE SHOWN 

ABOVE PACKED COMPACTLY, SAVING 90 PER CENT SHIPPING SPACE. NOTE 

WOOD PEGS AND THE NEAT WAY THE PIECES PACK. 

‘ 
ABOVE IS A KNOCKED-DOWN DINETTE OR BRIDGE TABLE. THE TWO LEG 

PIECES CRISS-CROSS AND FIT INTO THE WOODEN GROOVES ATTACHED 

TO THE TABLE. THEY ARE SECURED BY MEANS OF WOODEN DOWELS. 

ONE DOWEL, IN PLACE, CAN BE SEEN HERE. 

BELOW IS THE DINETTE TABLE, VOW PUT TOGETHER FOR A MEAL. 

A LIGHT AND DARK WOOD COMB {ATION IS AGAIN USED. THE FOLDING 

CHAIR IS ALSO A DESIGN FROM THIS NEW LINE. THE TABLE IS 

PRICED AT UNDER $10 RETAIL. 

PLANKS AND PEGS 

Within the past year INTERIORS has reviewed two 

important developments in low-cost furniture designing 

for our shifting population as it masses around defense 

plant areas and otherwise adjusts to the needs of the 

times. INTERIORS, July 1942, called attention to the 

design of compact packaged furniture, easily assembled 

or dismantled, and easily moved. The parallel develop- 

ment of built-in furniture, installed as a basic part of 

low-cost house design, was snown in an article in 

INTERIORS, May 1943. Both approaches to the problem 

are of considerable interest to designers. We now 

present a new version of the knock-down type pro- 

duced by architects Ferdinand Kramer and F. V. Gerstel 

of New York. 

Anomalous in styling, it suggests a smooth blend of 

country-built craftsmanship with urban modern. The 

peg-consiructed coffee and dinette tables, with their 

V-shaped planks for legs, might have descended lineally 

from the workrooms of Early American carpenters; but 

the tri-functional bench, expanded to serve as a coffee 

table, has overtones of big-city sophistication. 

Plywood, glued lumber planks, and all wood parts are 

the special features of the line. Not one ounce of metal 

enters into its consiruction. Exact engineering, glue, and 

wood dowels give it the sturdiness required for satis- 

factory wear, yet make it possible to quickly dismantle 

the pieces. for shipment in a fraction of the space needed 

for ordinary furniture. These advantages make it inex- 

pensive to produce and ship. 

Exhaustive tests were made for the customary weak- 

nesses found in wood construction of this sort: wobbli- 

ness, bad articulation during high humidity, and shrink- 

age leading to poor support. Tests over a period of 

three weeks at sub-zero and high temperatures, accom- 

panied with heavy humidity, failed to impair the 

functional principles used, and the pieces tested were 

assembled and dismantled as easily after as before. 

Capacity loading was also carefully investigated and 

proved. 

All pieces are cut from 4’ x 8’ plywood to eliminate 

waste of material. Each cabinet piece has been scaled 

to fit specific needs—such as the closet unit to accom- 

modate various parts of a wardrobe, shelves to take 

china and other utensils according to the room in which 

they will be used. The cabinets and bookcases are the 

same height to permit interchangeability of units. Fin- 

ishes will be two-toned gray and brown and unpainted, 

an all-blond finish is expected to be added later. A trade 

name for the line still waits upon an argument now in 

progress between the stores, who are plumping for a 

CONTINUED ON PAGE 55 
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PHOTOS BY RUDY BLESTON. 



PLANKS AND PEGS 

BELOW IS A SINGLE CABINET PIECE WITH ONE DOOR, SHOWN 

DISASSEMBLED FOR SHIPPING. NOTE WOOD LOCKING DEVICE 

IN THREE PARTS WITH DARKER WOOD KNOB ATTACHED TO 

THE OUTSIDE END. THE EXTRA BASE IS MISSING HERE. 

THREE SECTIONS COMBINED FOR USE IN LIVING ROOM OR 

DINING ROOM. SLIDING DOORS WORK SMOOTHLY IN WOOD 

GROOVES. THE BASE IS ALSO IN THREE SECTIONS. STANDARD 

BASES WILL SELL. FOR ABOUT $1.39 EACH. 

FOUR SECTION CABINET PIECE ARRANGED FOR USE IN LIVING 

ROOM OR BEDROOM. THE TOP AND BOTTOM DRAWERS IN LOWER 

RIGHT SECTION ARE MADE SMALLER IN SIZE SO THAT THEY 

WILL FIT INSIDE CENTER DRAWERS. 

ANOTHER SECTIONAL PIECE ARRANGEMENT SHOWING CABINET i 

WITH CLOTHES HANGER. THIS SINGLE PIECE WILL COST ABOUT 

$20.49. FOUR DRAWER UNIT IS AROUND $23.24, AND THE UNIT 

WITH NICHE ON TOP WILL BE ABOUT $18.34. ALL PRICES RETAIL. 

ea ee 





PLANKS AND PEGS 

AN EXTRA PIECE OF FURNITURE WHICH FUNCTIONS THREE 

WAYS: AS A STOOL, A BOOKCASE, OR COFFEE TABLE. ALSO, 

A SMALL DOG COULD USE THE LOWER SHELF AS A BED. 

THE CUSHION IS SEPARATE. 

A START HAS BEEN MADE TOWARD DEVELOPING A SUMMER 

FURNITURE LINE. THIS REFRESHMENT CART IS ONE OF 

THE FIRST PIECES. TRAYS ARE REMOVABLE; EVERY PART 

OF WOOD; TWO-TONE FINISH. 

THE SAME STOOL WITHOUT CUSHION, CONVERTED INTO A 

COFFEE TABLE. THIS PIECE COMES TO ABOUT $8.98. HINGES, 

OF COURSE, ARE OF WOOD, BUT YOU DON’T SIT ON IT 

WHEN IT IS OPENED. 

NO. 1 COUCH WITH CUSHIONS AND MATTRESS. THE PRICE, 

WITHOUT UPHOLSTERY, $19.85. A HANGING WALL CABINET 

($8.98) AND THE TWO-DRAWER DESK ($20.49) ARE ALSO 

SHOWN HERE. ALL PRICES STILL APPROXIMATE. 

INTERIORS 



Wels WAR'S WORE 

Each August since 1941 INTERIORS has made contact with the country’s leading designers 

and architects, asking them for examples of their most recent work with which to form a col- 

lection to open the fall season. 

Each August since 1941, after the pictures have been assembled, described and edited, this de- 

partment has gone over them all again to see if it were possible to discover any theme or 

any critique of the past year’s work that would be of use for our readers. 

It is a biological fact that any three-year-old baby is bigger, better, and generally more intelli- 

gent than a yearling, and we think you will agree that the collection presented on the following 

pages follows that rule. 

In 1941 we felt that the interiors submitted, handsome and impressive as they were, suffered 

from a general imitative quality that has always been a chief fault of American design. Too 

many of the modernists were thinking in terms of Dessau, 1932. Too many of the traditionalists 

acted as though they had just returned from a first visit to the Metropolitan’s American Wing. 

In 1942 we felt better. Shortages, priorities, and wartime restrictions seemed to act as a spur to 

the imaginations of designers. They seemed to prove again the ancient truism that the best 

wine grows on stony soil. 

This year we feel better still. We know that this collection is the largest and most representative 

we have ever published, and we feel that the invention and originality shown last year is still 

more evident here. 

Our principal reaction is that the private practice of architecture and interior design is not 

half as sickly a child as most pessimists think. Bearing in mind that to all intents and purposes 

private building construction has ceased for the duration, and bearing in mind the reticence of 

clients to having their new homes photographed in war time, and the impossibility of obtain- 

ing pictures of most interiors connected with the war effort, it is obvious that the field of interior 

design has not only great opportunities tomorrow, but plenty of work to do right now. 

: AUGUST 1943 
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Ernst Payer 

MORRISTOWN, N. J. 
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IN AN EFFORT TO FORGET THE HEAT, MR. PAYER RECENTLY SAT 

DOWN TO DRAW US THE STORY OF HIS OWN FIREPLACE, SHOWN ABOVE. 

RESENTING THE WAY LOGS FELL AGAINST THE FLAT BACK OF THE FIREPLACE, 

CONTINUALLY HAVING TO BE MOVED, THE ARCHITECT FIRST DOODLED 

WITH THE IDEAS SKETCHED ABOVE: STEEL ANGLE IRONS, OR OILED 

CORRUGATED ASBESTOS TO RESEMBLE CONCRETE. BUT THE SOLUTION 

DAWNED WHEN A MASON DUMPED BRICKS IN A STAGGERED PILE (SEE 

SKETCH, RIGHT). MR. PAYER SIMILARLY ZIG-ZAGGED HIS FIREPLACE BACK 

TO MAKE SMALL TRIANGULAR FLUES. HEARTH IS GREEN SLATE, 

s STAINLESS STEEL MOLDING. PLYWOOD WALLS AND CEILING. 

24 
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Eggers & Higgins NEW YORK 
ONE OF THE FEW NEW BUILDINGS COMPLETED SINCE THE WAR, NOT DIRECTLY CONCERNED 

WITH THE WAR EFFORT, WAS THE JEFFERSON MEMORIAL IN THE NATION’S CAPITOL, DEDICATED 

IN APRIL OF THIS YEAR, THE 200TH ANNIVERSARY OF THIS ARCHITECT-PRESIDENT'S BIRTHDAY. 

THE ARCHITECTS WERE EGGERS & HIGGINS. EXTERIOR UPPER STRUCTURE IS ALABAMA MARBLE; THE 

INTERIOR, GEORGIA MARBLE. INTERIOR FACING, INDIANA LIMESTONE. STATUE, WON 

IN COMPETITION, IS BY RUDOLPH EVANS. 

Frederick J. Kiesler NEW YORK 

BELOW IS THE MAIN TUNNEL OF “ART OF THIS CENTURY,”’ A NEW YORK MODERN ART GALLERY 

DESIGNED DURING THE PAST YEAR BY FREDERICK J. KIESLER. CONCAVE PLYWOOD WALLS 

HAVE WOOD ARMS WHICH FASTEN TO THE PICTURE BACKS, PUSHING THEM OUT INTO SPACE— 

A TECHNIQUE DEVELOPED BY MR. KIESLER. THE DISPLAY UNITS IN THE CENTER OF THE 

FLOOR HAVE SEEMINGLY ENDLESS USES, SUCH AS FOR BENCHES, EASELS, TABLES AND CHAIRS. 

HOLES IN THE PLYWOOD CEILING ALLOW INTERCHANGEABILITY OF LIGHTING UNITS. 

George Farkas MIAMI BEACH 

LIVING IN THE MIDST OF INTERNATIONAL AIRWAY COMPANIES, 

THIS DESIGNER HAS HAD THE OPPORTUNITY TO DO A GREAT DEAL 

OF WORK IN THE AVIATION FIELD. THE PHOTO-SKETCH MONTAGE >. 

AT THE RIGHT IS THE WAITING ROOM OF PAN AMERICAN i i 

AIR FERRIES, INC. FLOOR IS OLD CUBAN TILE, FURNITURE 

OF GENUINE LEATHER. A TABLE, 6’ IN DIAMETER, OCCUPIES 

THE CENTER OF THE ROOM; TOP IS INLAID WITH THE ARMY 

AND PAN AMERICAN INSIGNIAS IN DARK BLUE AND WHITE 

FORMICA. THE ROOM IS AIR CONDITIONED ALL YEAR AROUND. 



Joseph B. Platt NEW YORK 
THE NEW YORK SHOWROOM OF DUNDEE MILLS, INC., WHO ARE WEAVING TOWELS AND FACE CLOTHS 

FOR THE ARMED FORCES, WAS DESIGNED WITHOUT THE USE OF CRITICAL MATERIALS. WOODWORK AND 

CHAIRS ARE BLEACHED WALNUT. LIGHT BEIGE LEATHER ALTERNATES WITH WARM BROWN FOR 

CHAIR UPHOLSTERY. LINOLEUM IS IN MOTTLED BEIGE TONES AND PAINTED WALLS ARE BUFF TO COMPLETE 

THE MONOTONE SCHEME. PHOTO BY EMELIE DANIELSON. 

Harrison, Fouilhoux & Abramovitz, Morris Ketchum, Jr. Associate NEW 

SECOND FLOOR LOUNGE OF THE PEPSI-COLA SERVICE CENTER FOR MEN IN WASHINGTON, D. C. OPERATED 

BY THAT CITY’S WAR HOUSING COMMITTEE. CHECKING FACILITIES ARE HERE AND ON THE GROUND 

FLOOR. WALLS COMBINE WOOD PANELING WITH WALL-TEX COATED FABRIC. FLOORS ARE LINOLEUM AND 

THE PRINTED FABRIC CURTAINS ARE BY DAN COOPER. THE MAP OF WASHINGTON WAS DESIGNED AND 

EXECUTED BY DOMENICO MORTELLITO. HESSLER STUDIO PHOTO. 
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Paladini & Valentino 

SMALL PRIVATE BAR DESIGNED WITH BLEACHED OAK FURNITURE AND WOODWORK. DOORS HAVE LEATHER 

SUITCASE HANDLES. CURTAINS AND UPHOLSTERY ARE STRIPED IN DARK GREEN AND BEIGE. WALLS 

COVERED WITH ISLAND SAND AMBERSPUN. FLOOR COVERING IS PLATINUM BEIGE. MORE STIMULATING 

TO THESE DESIGNERS THAN THE BAR WAS ANOTHER JOB RECENTLY COMPLETED—THE NEW OFFICES 

FOR HARRY CONOVER’S (BEAUTIFUL GALS) MODEL AGENCY. PHOTO BY JOHN D. SCHIFF. 

Joseph Aronson NEW YORK 
EXHIBIT ROOM OF THE ARMY’S QUARTERMASTER CORPS IN NEW YORK. BACKGROUNDS DESIGNED BY 

MR. ARONSON SUGGEST THE SIMPLICITY OF ARMY BARRACKS. THE MAIN PROBLEM WAS HOW TO CROWD A 

LOT OF MERCHANDISE INTO LIMITED SPACE YET GIVE THE PROSPECTIVE SUPPLIERS PLENTY OF ROOM. 

THE ARCTIC EQUIPMENT ON A PLYWOOD ISLAND AND UNIFORM DISPLAY IN THE BACKGROUND SHOW 

HOW THIS PROBLEM WAS SOLVED IN ONE PORTION OF THE ROOM. RICHARD AVERILL SMITH PHOTO. 



JULIUS SHULMAN 

Richard J. Neutra 

LOS ANGELES 

MASTER BEDROOM OF BROADCAST PRODUCER JOHN B. NESBITT’S HOME 

IN BRENTWOOD, CALIFORNIA. REDWOOD AND LIGHT BIRCH ARE THE WOODS 

USED. COLORFULLY DYED CARPETS ENHANCE THE BANDS OF BRICK 

FLOORING VISIBLE BETWEEN. PRACTICALLY ALL CRITICAL MATERIALS ARE 

ELIMINATED IN THE CONSTRUCTION OF THIS HOUSE. THE EXPANSE OF 

TREES BETWEEN CABINETS AND ROOF TYPIFY NEUTRA’S ‘OPEN 

FACE” ARCHITECTURE. 



Paul Bry 

NEW YORK 

PAUL BRY’S OWN SHOP AND SHOWROOM ON EAST 57TH STREET IN NEW 

YORK. EXTERIOR IS OF REDWOOD; INTERIOR HAS LIGHT GRAY WALLS, 

STONE GRAY CARPET. FURNITURE IS OF PICKLED OAK WITH UPHOLSTERY 

IN GREEN LEATHER. ALL FURNITURE AND ACCESSORIES SHOWN HERE 

WERE DESIGNED BY MR. BRY, INCLUDING THE SELF-DIVIDING 

CONSOLE-DINING TABLE AND OCCASIONAL TABLE WITH TILE TOP. A 

POTTERY WORKROOM IS UPSTAIRS. 



Albert Kahn Associated Architects & Engineers, Ince. 
6h adn EES tan nob 

SHIP ENGINEERING DEPARTMENT OF THE FORD MOTOR BOMBER PLANT AT 

DETROIT WILLOW RUN, SHOWN IN ACTION. ACOUSTIC CEILINGS PAINTED WHITE; CREAM 

TILE WAINSCOT, AND BROWN LINOLEUM ON THE FLOOR. STEEL SASH PAINTED 

WHITE AND RADIATOR GRILLES GRAY. FLUORESCENT LIGHTING IN THE CEILING 

IS USED THROUGHOUT. THE IMMENSE SIZE OF THE DRAWINGS IS RESPONSIBLE 

FOR THE DRAFTSMEN’S HORIZONTAL POSITION. HEDRICH-BLESSING PHOTO. 

Roy B. Blass i 
: 

. THIS MIDWESTERN DESIGNER, WHOSE WORK IS PRIMARILY IN THE CONTRACT 
WILMETTE, ILL. 

FIELD, RECENTLY COMPLETED THE OFFICES, RECEPTION ROOM AND DINING ROOM 

OF THE NEW KROPP FORGE CO. OFFICE BUILDING IN CHICAGO. THE RECEPTION 

/ ROOM, SHOWN HERE, HAS ACOUSTI-CELOTEX CEILING AND FLEXWOOD VENEER 

WALLS OF LACEWOOD. PHOTOMURAL WAS SNAPPED IN THE KROPP PLANT. NOTE 

}) BUILT-IN SEATS AND INSTALLED LIGHTING. HEDRICH-BLESSING STUDIO PHOTO 

30 



Maurice Sands Interiors 

SAN FRANCISCO 

Ladislav L. Rado (Design, Inc.) 

BOSTON 

DISPLAY ROOM BY MAURICE AND WINONA SANDS. SPECIALLY DESIGNED BASIC 

TABLE HAS RED LACQUER SIDES AND TOP; UNDER PORTION AND MOVEABLE 

EXTENSION, EGGPLANT LACQUER. CHARTREUSE DRAPERIES, OLIVE GREEN RUG, 

LACQUER RED SOFA AND OATMEAL-TEXTURED CHAIR. MR. SANDS NOW PURCHASES 

EQUIPMENT FOR ABOUT 8000 DORMITORIES AND APARTMENTS IN SAN 

FRANCISCO BUT THE FURNISHINGS ARE BOUGHT IN WASHINGTON! 

THE FORMER BOILER ROOM OF AN OLD WAREHOUSE, TWO STORIES HIGH, CONVERTED 

INTO A RECEPTION ROOM AND OFFICES OF THE U. S. PLYWOOD CORP. IN BOSTON. 

THIS VIEW, TAKEN FROM THE OPEN STAIRCASE, SHOWS A LARGE FLEXWOOD 

WALL AND BIRCH PLYWOOD DOOR. OTHER COMPANY PRODUCTS ARE UTILIZED 

THROUGHOUT THE INTERIORS. SOFA IS BLUE-GRAY TEXTURAL FABRIC. 

FLOOR IS TETE DE NEGRE ASPHALT TILE. CUSHING-GELLATLY PHOTO. 
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OPPOSITE PAGE: SHOWROOM OF THE MARY PICKFORD COSMETIC 

COMPANY DESIGNED BY THEDLOW, INC. MISS PICKFORD, WHO YEARS 

AGO DRANK MILK FOR HER COMPLEXION AND TALKED TO ALL 

INTERVIEWERS ABOUT IT, HAD IN THIS SHOWROOM A MILK WHITE 

CARVED LACQUERED LINOLEUM TABLE BY PIERRE BOURDELLE, 

PLACED IN THE CENTER OF THE ROOM. SHELL CONSOLES AND PICTURE 

FRAME ARE WHITE PLASTER, GRAY PATENT LEATHER SOFA, GRAY 

CURTAINS AND WALLS, BLACK LINOLEUM FLOOR. STOLLER PHOTO. 

Rudi Blesh 

SAN FRANCISCO 

LIVING ROOM OF A RICH BACHELOR’S APARTMENT ON TELEGRAPH HILL 

IN SAN FRANCISCO WITH ALL FURNITURE AND APPOINTMENTS SPECIALLY 

DESIGNED. WALLS ARE YELLOWISH WHITE, CARPET IS SOFT, BLAND 

YELLOW. THE COCKTAIL TABLE IS OF POLISHED BRASS AND GLASS 

WITH CONCEALED FLUORESCENT LIGHTING. THE SCATTERED CHAIRS 

WHICH FORM A SOFA ARE OF BLEACHED CURLEY MAPLE ON WALNUT 

BASES. SHETLAND WOOL BLANKETS IN TROPICAL COLORS ARE 

ACTUALLY USED FOR UPHOLSTERY. 

OPPOSITE PAGE: THE “‘CORSETORIUM” IN REGO PARK, L. I., DESIGNED 

BY JOSE A. FERNANDEZ WHO HAS EMPLOYED MANY SEDUCTIVE 

CURVES IN THE SHOP WHERE CUSTOMERS CAN HAVE THEIR CORSETS 

MADE TO ORDER, CLEANED OR RE-BONED. COLOR SCHEME IS TURQUOISE, 

PALE ROSE AND GRAY. (CORSETS MAY ALSO BE HAD IN SAME 

COLORS.) ALL WOODWORK, BLEACHED WALNUT. CURVED BACK WALL 

IS OF WOVEN WOOD, PAINTED PALE ROSE. LIGHTING IS FLUORESCENT. 

PHOTOGRAPH BY EZRA STOLLER. 

Leonard L. Hutton 

NEW YORK 

ENTRANCE HALL OF MR. HUTTON’S OWN STUDIO. TO DETRACT FROM 

THE AREA’S LIMITED SPACE, THE WALL WAS BUILT OUT AND SHADOW 

BOXES INSTALLED. WALLS ARE DOVE GRAY, CEILING IS COCOANUT 

BROWN. THE TWO CONSOLES ARE OF PICKLED FRUITWOOD WITH 

MALACHITE TOPS. WALLPAPER PANEL IN CENTER CONTAINS COLORS OF 

THE SHADOW-BOXED ORIGINAL PAINTINGS, WORKED FROM A SNAPSHOT, 

OF BALANESE DANCERS. PHOTO BY GOTTSCHO-SCHLEISNER. 



EZRA STOLLER 

Morris Lapidus 

NEW YORK 

RECEPTION LOBBY OF THE BUSINESS OFFICE OF MANGEL’S, LADIES’ 

APPAREL CHAIN STORES, EXECUTED BY MORRIS LAPIDUS WHO HAS ALSO 

DESIGNED MANGEL’S STORES. IN THIS INTERIOR FLOOR IS DEEP BLUE 

ASPHALT TILE; PICTURE WALL DUSKY BLUE; PHOTOS OF MANGEL’S STORES 

FRAMED IN WHITE. OTHER WALLS COVERED WITH PALE YELLOW 

SIMULATED LEATHER. CHAIRS ARE IN LIKE MATERIAL, TAN COLOR. 

LIGHTING IS ZEON. THE CLIENT'S ONLY COMPLAINT IS THAT THE PLANTS 

KEEP DYING. MR. LAPIDUS, BEING NO HORTICULTURIST, JUST KEEPS 

ON PUTTING IN NEW ONES. 



Mario Corbett 

HAYWARD, CALIFORNIA 
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THIS ARCHITECT AND DESIGNER IS ONE OF THE SO-TERMED “CALIFORNIA PHILIP FEIN 

SCHOOL” THOUGH HE ORIGINALLY CAME FROM NEW YORK. THE LIVING 

ROOM OF THE CONTEMPORARY CALIFORNIA HOUSE SHOWN HERE HAS 

EXTERIOR BLOCK MASONRY EXPOSED INSIDE FOR ONE WALL AND TO 

ENCIRCLE FIREPLACE. PLASTER WALLS PAINTED CHARTREUSE YELLOW; 

FLOOR, NATURAL CHINESE MATTING. CURTAINS ARE NATURAL HAND-LOOMED 

TEXTILES FROM GUATEMALA. CEILING OF NATURAL VERTICAL GRAIN 

WAXED PINE WHICH RUNS IN A CONTINUOUS PLANE OUT UNDER ROOF 

SOFFITS. GLASS VIEW PANELS ARE OF UNIFORM SIZE. 



Virginia Conner 

Laszlo, Ine. BEVERLY 

NEW YORK 

HILLS 

MORE ANTIQUES ARE APPEARING IN MISS CONNER’S WORK: NOTE THE ANTIQUE WHITE AND GOLD OIL 

LAMPS; OIL PAINTING OVER BED, FRAMED WITH ANTIQUE MIRROR; AND ANTIQUE BIBELOTS BEHIND THE BED. 

WALLS AND CEILING, POWDER BLUE; CARPET, BEIGE CHENILLE: CURTAINS, BLUE HAND-WOVEN RAW SILK. 

REVOLVING BEDSIDE TABLES DESIGNED BY MISS CONNER ARE COVERED IN MAUVE DI-NOC. SIDE CHAIR, 

BLACK LACQUER AND LUCITE; PURE BRED HOLSTINE CALF SKIN SEAT. PETER NYHOLM PHOTO. 

MASTER BEDROOM IN A HOUSE IN THE SAN FERNANDO VALLEY. THE ROUGH TEXTURED CARPET IS LIGHT 

BEIGE; WALLS ARE LIGHT GRAY WITH WELDTEX COVERING ONE WALL. FURNITURE, BLEACHED ASH. 

QUILTED BEDSPREAD IS DUSTY ROSE WITH CHINTZ SKIRT OF THE SAME MATERIAL AS THE CURTAINS. 

NATURAL WOODWEAVE, A FAVORITE MATERIAL OF PAUL LASZLO’S, MAKES THE LAMP BASES. LAMP SHADES ARE 

OF NATURAL SILK. NIGHT TABLES AND DRESSING TABLES HAVE ROUNDED CORNERS. JULIUS SHULMAN PHOTO. 
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Dorothy Draper, Ince. NEW YORK THE LATEST HOTEL APARTMENTS TO RECEIVE A DOROTHY DRAPER FACE-LIFTING TREATMENT WERE 
AT THE SAVOY PLAZA WHERE THREE SUITES WERE REMODELED, USING MUCH OF THE EXISTING 
FURNITURE. PAINT, NEW FABRICS, WALLPAPER, PICTURES, LAMPS AND STENCILED DECOR WROUGHT 
THE MAJOR CHANGES. THE LIVING ROOM ABOVE IS ONE OF THE SUITES; COLOR SCHEME IS BEIGE AND 

BLUE WITH COLORFUL WALLPAPER MOLDING FRAME. HANS VAN NES PHOTO. 

THIS DESIGNER, ASSOCIATED WITH RENA ROSENTHAL, INC., RECENTLY COMPLETED A SUN PORCH, THE 

FAR BAR END OF WHICH IS SHOWN HERE. SPECIALLY DESIGNEL FURNITURE IS OF PICKLED OAK. 

BAR HAS METAL COVERED WORKING TRAYS AND OTHER EQUIPMENT PLUS A CAPEHART RADIO LOUD SPEAKER 

COMPARTMENT. SPECIALLY PRINTED FABRIC HAS GREEN LEAVES ON ECRU GROUND. WALLS ARE 

WHITE AND FLOOR IS OF NATURAL BLUE STONE. H. BRAMMER PHOTO. Ernst Schwadron NEW YORK 



Nancy McClelland, Ince. NEW YORK 

A LIGHT AND AIRY CANOPY OF NET OVER 

SIMPLY UPHOLSTERED FRENCH BED WITH 

BLUE FRENCH WALLPAPER SHOWING 

THROUGH THE NET. THE ROSE COLORING 

OF ITS FLOWER PATTERN IS REPEATED IN 

THE TIE BACKS AND TAFFETA CURTAINS. 

THE BED WAS REPRODUCED FROM AN 

ORIGINAL PIECE TO FIT IN WITH THE 

ANTIQUE FRENCH FURNITURE IN THE ROOM. 

HANS VAN NES PHOTO. 

Barlow-Schneider, Ine. SAINT LOUIS 

THE STATELY AND EXPENSIVE DINING 

ROOM IN THE HOME OF MAJOR AUGUST A. 

(ANHEUSER-BUSCH BREWING CO.) BUSCH, 

ONE OF SAINT LOUIS’ OLDEST RESIDENTS. 

ZUBER'S “ISOBELLA"’ PAPER ON WALLS; 

CEILING AND WOODWORK, BLUE-WHITE; 

CHENILLE RUG, PALE BLUE-GREEN. 

RAW SILK DRAPERIES MATCH RUG. 

WATERFORD CRYSTAL CHANDELIER. PANEL 

DOORS OF ANAGLYPTA APPLIQUES. PAIGET 

PHOTO. 



Dora Brahms NEW YORK 

A MODERN VERSION OF A FRENCH 

PROVINCIAL SITTING ROOM-BEDROOM 

DESIGNED FOR THE GROWING 

YOUNGSTERS OF THE HOUSEHOLD. 

FRENCH CLOTHES CLOSETS ARE 

DIVIDED IN HALF FOR USE AS 

BOOKCASES AND RADIO CABINET. 

QUILT-COVERED STUDIO BED 

UNFOLDS. PERCALE FABRIC AND 

WALLPAPER IN RED AND ECRU. 

Peter Graham Harnden YORK 

THE “MOCAMBO”’ NIGHT CLUB IN 

LOS ANGELES. CEILING IS MADE OF 

BLACK WIRE MESH COVERING 

PERFORATED BLUE PANELS TO ALLOW 

SMOKE THROUGH; PANELS ARE 

REMOVABLE. TERRA COTTA WALLS. 

SOFFIT OF BAR TAN COLOR WITH 

CHOCOLATE BROWN UPHOLSTERY ON 

FRONT OF BAR. FLCOR, CHOCOLATE 

BROWN. MURAL BY BERLANDINA. 



Mackie & Kamrath 

HOUSTON 
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THE KAMRATH LIVING ROOM WITH TEXAS LIMESTONE LAID IN LEDGE 

STONE MANNER. OTHER WALLS, NATURAL UNFINISHED PLASTER AND 

HORIZONTAL PINE PANELING STAINED GRAY-BROWN. BEAMED CEILING 

COVERED WITH GRASS CLOTH. SAND COLORED CARPETING LAID OVER 

CONCRETE SLAB. FOLDING DOORS OPEN ON TO PORCH. THE OWNER, NOW 

A LIEUTENANT AT FT. SAM HOUSTON, DESIGNED THE ANDIRONS, PAINTED 

THE PICTURES AND SEEMS TO HAVE WON A SLEW OF TENNIS TROPHIES. 



Paul T. Frankl 
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THIS DESIGNER REARRANGED HIS GALLERIES SEVERAL MONTHS AGO AS KEYSTONE, PHOTOGRAPHER 

A PLANT DEPARTMENT (INTERIORS, APRIL 1943). VIEW FROM THE 

GARDEN ROOM TOWARD THE FRONT OF THE SHOP SHOWS HOW ARTFULLY 

THE PLANTS HAVE TANGLED INTO THE INTERIOR—FROM CEILING TO 

FLOOR. AN EXOTIC VARIETY OF CONTAINERS AND ACCESSORIES SHOW A 

FEW OF THE POSSIBLE PLANT ARRANGEMENTS. GIVE PAUL FRANKL A SPRIG 

OF MINT AND A PIECE OF DRIFTWOOD, AND JUST WATCH! 
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Town and Country Shop KANSAS CITY 

INTERIOR DESIGNERS EARL ALTAIRE AND KENNETH CRAWLEY EFFECTIVELY 

ADDED A MODERN TOUCH TO A FORMAL 18TH CENTURY PINE PANELED 

LIVING ROOM BY CHOOSING THIS CONTEMPORARY “PRAIRIE GRASS” 

CHINTZ DESIGNED BY ZELINA BRUNSCHWIG. PREDOMINATE COLORS OF 

DULL RED TONES AND GREEN ARE REPEATED IN THE AUBUSSON RUG AND 

OTHER FABRICS IN THE ROOM. 

Eleanor Lemaire NEW YORK 
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THE OFFICE OF A VERY BUSY EXECUTIVE—STANLEY MARCUS OF THE 

NEIMAN-MARCUS STORE IN DALLAS—DESIGNED TO EMBRACE SUCH PLEASANT 

TASKS AS REVIEWING READY-TO-WEAR MODELS FOR PROMOTION, AND 

INSPECTING FASHION PICTURES FOR PUBLICATION. A CONTINUOUS HANGING 

ROD IS PROVIDED ON THE RIGHT. ILLUMINATED PICTURE RAIL HOLDS 

SKETCHES. EZRA STOLLER PHOTO. 
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Alden B. Dow HOUSTON 

THIS ARCHITECT EXECUTED THE SAUNDERS RESIDENCE, BLOOMFIELD 

HILLS, MICH. FROM HIS HOME OFFICE IN MIDLAND, MICH. WHITE WALLS, 

NATURAL CYPRESS WOODWORK, APPLE GREEN CARPETING, AND BRIGHT 

COLORED UPHOLSTERED FURNITURE (GREEN, YELLOW AND RED) MAKE 

THIS A VIVID MODERN INTERIOR. BESIDES FULL STRENGTH COLORS, ALDEN 

DOW LIKES ROW-TYPE LIGHTING. ELMER L. ASTLEFORD PHOTO. 

MUSIC ROOM OF THE MUCH DISCUSSED SHERMAN FAIRCHILD HOUSE. ROOM 

IS ACOUSTICALLY TREATED WITH A ROCK WOOL WALL COVERED BY 

GRASS MATTING, CEILING OF NATURAL LINEN STRETCHED OVER WOOD 

FRAMES. A RAMP BREAKS THROUGH CEILING AT LEFT. TWIN PIANOS, 

WHICH NESTLE COZILY TOGETHER, WERE DESIGNED BY JENS RISOM 

WHO ALSO DESIGNED THE STUDY. ROBERT DAMORA PHOTO. 

Hamby & Nelson; Dan Cooper NEW YORK 
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OPPOSITE PAGE: MODERN DINING ROOM IN A CANADIAN HOUSE 

DESIGNED BY ALEXANDER TRISTRAM YELIN WHOSE TRADITIONAL 

WORK WAS ILLUSTRATED IN THE MAY, 1943 ISSUE OF INTERIORS. 

CHAIRS, WHICH MIGHT BE DISTURBING TO LADIES IN EVENING 

DRESS, ARE UPHOLSTERED WITH BROWN AND WHITE HIDES, ALSO 

USED AS TRIMMING ON THE BASE OF THE SIDEBOARD. WHITE 

PLASTER LIGHTING FIXTURES ALSO CUSTOM DESIGNED. PHOTO 

BY ASSOCIATED SCREEN NEWS LTD. 

Paul Thiry 

SEATTLE 

WHAT APPEARS TO BE THE FOYER OF AN EXCLUSIVE NIGHT CLUB 

IS ACTUALLY THE ENTRANCE HALL OF A TOWN HOUSE IN 

SEATTLE. STRAW MATTING ALTERNATES NATURAL AND BROWN. 

PLATFORM IS TEAKWOOD LACQUER. STAIRWAY LEADING TO LIVING 

ROOM IS PAINTED PEARL GRAY; CARPETING IS YELLOW. YELLOW 

CURTAIN DIVIDES HALL FROM GARDEN ROOM. WALLS ARE 

SILVER TEA PAPER WHICH REFLECTS OUTSIDE FOLIAGE AT NIGHT. 

CANVAS CEILING PAINTED JADE GREEN. 

OPPOSITE PAGE: SAMUEL MARX, WITH HIS ASSOCIATES, NOEL 

L. FLINT AND C. W. SCHONNE, DESIGNED THE RESIDENCE OF 

LIEUT. (j.g.) MORTON D. MAY OF LADUE, MO. THE MOUNTAINOUS 

MURAL OF “SNAKE RIVER RANGE” IS BY EDGAR MILLER. TABLE 

AND SIDEBOARD WITH STITCHED LEATHER KNOBS AND BASE, 

ENGLISH OAK BURL. CHAIRS UPHOLSTERED WITH HAND-WOVEN 

FABRIC IN WHITE, BLUE AND CHARTREUSE. WALLS AND CEILING, 

OFF-WHITE SAND FLOAT PLASTER. HEDR!CH-BLESSING STUDIO PHOTO. 

Pietro Belluschi 

PORTLAND, OREGON 

INDICATIVE OF THE INCREASING USE OF MODERN DESIGN FOR 

COMMERCIAL BUILDINGS, THE PORTLAND CHAMBER OF COMMERCE 

BUILDING IS SHOWN AT LEFT. WALLS ARE PLASTER WITH SAND 

FINISH, PAINTED IN BLUE, LIGHT YELLOW AND GRAY. CEILING 

HAS A PLYWOOD GRILLE UNDER SKYLIGHT AND BALANCE IS OF 

PLASTER PAINTED LIGHT IVORY. LINOLEUM FLOOR IN CORAL 

AND VENETIAN RED. THE SWISS CHEESE PLYWOOD PANEL DIVIDES 

THE MAIN FLOOR AREA. ALFRED A. MONNER, PHOTOGRAPHER. 

45 
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Carl Koch IN THE EXTREMELY MODERN HOME OF A MASSACHUSETTS PAPER 

MAKER, RUBBER PLANTS AND CACTI GROW UNDER THE CORRUGATED 

BEMONT, MASS. IRON CEILING OF THE GLASSED-IN ENTRY. FLOOR AND END WALL ARE OF 

LOCAL FIELDSTONE. SLIDING CORRUGATED GLASS SCREEN KEEPS 

DRAFTS OUT OF THE LIVING ROOM. ALL WOODWORK IS OF LIGHT FINISHED 

LOCAL OAK. NOTE SLIM VERTICAL PANELS ON WALL AT RIGHT. 

THE YEAR'S 
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INTERIORS’ PRINCIPLES OF COMMERCIAL DESIGN 

Commercial interior design is no place for a prima 

donna: an architect or a designer who wants to impress 

his own personality on a building for which the client 

is expected to pay good money. Nowhere is this more 

true than in the highly specialized subdivision of retail 

store design. Retail selling is the most highly competi- 

tive business in the world. In this field the designer's 

business is to help his client sell his merchandise— 

that and nothing more. In a retail shop, every stick of 

furniture and equipment, every yard of fabric, and pane 

of glass, must pay for itself within five years or the 

merchant goes out of business. If designers new to this 

field learn nothing from this article but that, it will have 

been worth-while. 

THE ARAB UNDER A TREE 

Thousands of Americans have seen him along all the 

dusty roads of Morocco, Algeria and Tunisia: a grimy 

little arab squatting patiently under a palm tree, his 

miserable stock of goods for sale spread in a semi- 

circle around him, and a moth-eaten donkey nibbling 

thistle tops nearby. Few people realize that the arab 

under the tree, his stock, and his donkey together make 

a very efficient sales organization. They represent the 

seven functions of retail shop design that we believe to 

be essential. They are: 

Display. Obviously everything that the arab has for 
sale is perfectly displayed right in front of him. 

Sales & Service. Squatting in the middle of his stock, the 

arab is in the most efficient position to make sales, and 

serve his customers. 

Circulation. The customer can easily reach every part 

of this one man department store by simply walking 

around the tree. 

\lanagement. The arab, as manager, is in a perfect 

position to see what the arab, as salesman, is doing. 

Reserve Stock. Following the best modern practice, it is 

kept out of sight, under his bournous, and instantly 

available. 

Deliveries. That's what the donkey is for. 

Flexibility. This, the most important function of modern 
store design, as we will explain further on, is still ex- 

emplified by the arab, who can change his entire dis- 

play without shifting his seat, and move his entire estab- 

lishment by simply climbing on the donkey, and looking 

for another tree. 

There are the seven functions of retail store design. The 

trouble is that a merchant who has asked you to design 

x shop for him will seldom be satisfied with a bournous, 

AUGUST 1943 

THE RETAIL SHOP 

by MORRIS KETCHUM, JR. 

a donkey and a palm tree. Let us take these seven func- 

tions one by one, and see what we can learn from them. 

DISPLAY 

Perhaps the most important function of any store is to 

show the merchant's merchandise to the best possible 

advantage. It is such an important function that mer- 

chandise display has become a separate profession, 

divorcing itself from its ancient mother, Architecture, 

just as interior decoration has done. 

The intricacy and elaboration of present day window 

displays have led modern designers to concenirate on 

what we have come to call “The Open Faced Shop,” 

described in a previous article in INTERIORS (July, 1942). 

I cannot overemphasize its importance to small retai! 

merchants who cannot afford to compete directly with 

the theatrical window displays of the larger department 

stores. Its object is to eliminate the formal show win- 

dow and, in effect, make the whole shop a show win- 

dow, by opening the facade with large sheets of glass, 

glass doors, or perhaps an adaptation of the old arcade 

entrance. Often it is possible to design the interior show 

cases so that they too can be seen from the street. If 

so, so much the better. 

It should be noted that the Open Faced Shop is no 

handicap to a talented display manager. It should help 

him. The entire store is now his province. When a formal 

window display is advisable (as from time to time it 

well may be) it is easy enough to build one with the use 

of plywood and a couple of spotlights. A traditional 

shop front can not be opened up without sending for 

mascns, carpenters, and a contractor. 

LIGHTING 

This is an important subdivision of the problems of dis- 

play. Bear in mind that the lighting, like every other 

element of retail store design, should be concentrated 

on the objects for sale. Concentrating is one thing that 

the broad glow of fluorescent lighting cannot do. Move- 

able ceiling spotlights seem to be the answer. 

A dark painted ceiling is another valuable trick. Ceilings 

in retail stores often have to make provision for sprinkler 

outlets, air conditioning vents, and other mechanical 

devices. The bright beam of an overhead spotlight . 

against a dark ceiling makes perfect camouflage, and 

keeps the customer's eye where it ought to be: on the 

sales display. 

SALES & SERVICE 

In designing the actual sales space, with its counters 

47 
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THE ARAB, SQUATTING PATIENTLY UNDER A PALM TREE, WITH HIS WARES 

SCATTERED ABOUT HIM, PROVIDES THE SIMPLEST ILLUSTRATION OF THE 

SEVEN FUNCTIONS OF RETAIL STORE DESIGN: 1) HIS GOODS ARE DISPLAYED 

PLAINLY BEFORE HIM; 2) HE IS SQUATTING IN THE MIDST OF HIS WARES, 

THE BEST PLACE FOR EFFICIENT SALES AND SERVICE; 3) CIRCULATION 

OF CUSTOMERS (AND THEIR PETS) IS UNIMPEDED; 4) GOOD MANAGEMENT 

1S ASSURED—THE ARAB, AS MANAGER, CAN KEEP TABS ON WHAT THE 

ARAB, AS SALESMAN, IS DOING; 5) RESERVE STOCK CAN BE REACHED 

UNDER THE ARAB’S BURNOUS; 6) DELIVERIES—WELL, THERE’S THE 

DONKEY; 7) AND FLEXIBILITY IS ACHIEVED WHEN THE ARAB MOVES 

OFF TO ANOTHER TREE. 
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THE RETAIL SHOP 

and show cases, remember that the customer wants to 

see for himself one example of every article in stock, 

but he doesn’t want to be distracted by piles of that 

same article in every known size. Here is where the 

design of sales and display cases becomes of the great- 

est importance. As you all know, there are many store 

equipment companies geared to turn out these things 

by the mile, in every type of wood, and in a great vari- 

ety of shapes. I have no objection to stock cases or to 

stock furniture, provided that you, as a designer, can 

really find a model that will do the job it is intended to 

do. For those who would prefer to design their own fix- 

tures and have them made by a properly equipped 

cabinet maker, we print the diagram on page 49 show- 

ing the height and width of the commoner store fixtures. 

CIRCULATION 

In retail store design, circulation is the function of get- 

ting the customer in through the proper door, moving 

him easily from one department or counter to the next, 

in and out of dressing rooms, etc. and finally out the 

proper exit. It is a minor problem in the typical 20’ x 50’ 

middle-of-the-block retail store. It is often a very serious 

problem in designing a specialty shop of the same size 

in one part of a large department store. 

One design solution that was very successful when 

first inaugurated was the use of those wavy walls and 

serpentine curves seen in so many modern store in- 

teriors. When used successfully they do give a sense of 

liveliness, of movement, to the whole shop interior, and 

they lead the lamblike from one place to another. But 

all too often they have become one of the most over- 

worked of modern clichés. My advice is that unless 

there is a real reason for a curving wall or a snake 

shaped partition, don’t use it—keep your store interior 

as simple as you can! 

RESERVE STOCK 

A customer does want to see every different pattern of 

shirt in a haberdashery, but he doesn't want to look at 

a three foot pile of assorted sizes of the same number. 

On the other hand he doesn’t want to wait half an hour 

while a harried clerk scurries down to the cellar, or up 

to the third floor to find his particular size. Reserve stock 

should be instantly available, yet out of sight, and cellar 

storage space is definitely not the best solution. For the 

problem of reserve stock alone, the ideal retail shop 

might be shaped something like a poached egg, with a 

central yolk for sales and service, and an outer ring 

of shelves and stacks hidden behind false walls, but 

readily available from the nearest counter. 

CONTINUED ON PAGE 50 



NONE KNOWS BETTER THAN ARCHITECT ERNST PAYER THE IMPORTANCE 

OF FLEXIBILITY. WITH THREE TYPES OF REMOVABLE BRACKETS AND 

AN ASSORTMENT OF PEGS, HE HAS DEVISED A WAY TO CHANGE THE Li 

DESIGNED SHELVES WHICH CAN BE HOOKED TO THE PROFILES BY MEANS 

OF TWO SMALL HOOKS (SEE SKETCH AT RIGHT). TRIANGULAR ‘‘OUTRIGGERS”’ 

r , 
APPEARANCE OF AT LEAST ONE DISPLAY WALL RATHER THAN PUT 
DIFFERENT GOODS ON THE SHELVES. FOR THIS SPORTS SHOP MR. PAYER 

q “§ FOR NECKTIES, SCARFS, ETC., ARE DESIGNED TO WORK THE SAME WAY 
es BUT REST IN THE GROOVE OF THE PROFILE BELOW INSTEAD OF AGAINST 
e THE WALL. WINTER SPORTING ATTIRE CAN BE DISPLAYED EQUALLY WELL. a 2. 

STOCK CABINETS, WHEN PLACED BEHIND THE SALESPERSON SHOULD NOT 

BE HIGHER THAN THE SALESPERSON’S HEAD, THOUGH THE UNIT ITSELF 

CAN BE HIGHER, WITH A DISPLAY SHELF ON TOP. SHOPPING STOOLS, 

WHEN SPACE ALLOWS THEIR USE, SHOULD BE OF A HEIGHT TO ALLOW 

THE CUSTOMER TO HANDLE MERCHANDISE COMFORTABLY FROM A SITTING 

POSITION. COUNTERS SHOULD BE RECESSED FOR KNEE-ROOM. 

display 

DIAGRAM ON THE LEFT SHOWS STANDARD MEASUREMENTS FOR SHOP 

: 4 COUNTERS, SHELVING AND WALL FITTINGS (WHEN STOCK IS KEPT THAT NEAR 
4 

‘ ‘dis play —1+—- THE SALESPERSON). AVERAGE COUNTER HEIGHT IS 3’ 3”. RESERVE 

4 *s zee 

PLAN 

FITTINGS. AVERAGE DIMENSIONS, 
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THIS EXTREMELY OPEN FACED RETAIL FURNITURE SHOP, DESIGNED BY 

MORRIS KETCHAM, JR. AND FRANCIS X. GINA, ILLUSTRATES MOST OF THE 

PKINCIPLES OF THIS ARTICLE. MANAGEMENT SPACE IS ON THE BALCONY. 

ALL SCREENS AND PARTITIONS ARE MOVEABLE, LIKEWISE THE LIGHTING 

FIXTURES. INCIDENTALLY, PRACTICALLY NO CRITICAL MATERIALS HAVE 

BEEN USED. THE WINDOW IS SET ON A SLANT, WITH THE ENTRANCE 

DOOR ON THE RIGHT. PANELING ON THE LEFT IS NATURAL CALIFORNIA 

REDWOOD, SO ARE THE TREADS OF THE STAIRS. 

THE RETAIL SHOP 
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Few shops are shaped like poached eggs, yet this 

scheme of storing reserve stock is being more and more 

widely used, particularly in department stores. 

DELIVERIES 

If possible, a separate trucking and loading entrance 

at the rear should be provided for incoming and out- 

going deliveries. In crowded cities it is seldom possible, 

but the problem of deliveries should engage the de- 

signer’s full attention long before he starts thinking about 

color schemes or drapery fabrics. 

MANAGEMENT 

At the back of the store is the space for private offices, 

wrapping, accounting and other working quarters. Un- 

like the store front, these must be screened from the 

customers, but for security and many other reasons it 

should be possible for those in the management section 

to be instantly aware of everything going on in the 

public selling space. 

FLEXIBILITY 

I have said before that this is the most important func- 

tion to be stressed in modern store design. Yet many 

ot ihe ablest designers do not recognize it. A success- 

INTERIORS 
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ful businessman will continue to work at the same desk THE ESTABLISHMENT OF MR. DUNCAN PHYFE IN NEW YORK, AS IT APPEARED 

in very much the same way, year after year. The de- IN 1820. THE CENTER BUILDING, #170 FULTON STREET, WAS THE SHOWROOM 

signer of his private office can make ot that a pretty AND IS THE NEAREST APPROACH OF THAT DAY TO A MODERN OPEN FACED 

permanent setting, with assurance. But the retail shop- SHOP, WITH ITS LARGE WINDOW EXPANSE FROM FLOOR TO CEILING. 

‘xcover doos noi know, and cannot know, exactly what THE BRICK RESIDENCE ON THE RIGHT WAS PHYFE’S OWN HOME, AND THE 

goods he will have to feature six months from now. OTHER BUILDING, WITH THE EAGLE ON THE PEDIMENT, WAS FOR DELIVERY 

The specialist in retail shop design is really a sort of AND RESERVE STOCK. NOTE MR. PHYFE HIMSELF MAKING A SALE. 

stage designer, making a semi-permanent set that must FROM A WATER COLOR IN THE METROPOLITAN MUSEUM. 

be flexible enough to form a proper background for any 

type of merchandise that must be featured. All parii- 

tions should be moveable, and so should all showcases. 

The ideal lighting fixture would be a type of spotlight 

that could be plugged in any part of the ceiling at will. 

The principle of the Open Faced Shop, which makes the 

whole interior the show window, only emphasizes the 

importance of this principle of flexibility. 

In the Morristown sporting goods shop illustrated on 

page 49, Designer Ernst Payer seems to undersiand this 

principle of flexibility thoroughly. Practically the only 

permanent decoration is an irregular-shaped platform 

with three supporting rods, and three horizontal strips 

of moulding running around the entire store. From this 

moulding he can hang moveable wall cabinets, or three 

different types of plywood bracket on which to display 

different types of sporting equipment. At regular inter- 

CONTINUED ON PAGE 55 
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The tin can shortage is of little consequence to the aristocracy of 

the goat world—such,as the Angora goat whose lustrous fleece goes 

into the popular Goodall Decorative Fabrics. The picture on the 

left shows a window of Paine Furniture Co. in Boston, the 

first of a series of such Goodall displays which will be seen 

throughout the country. Three versatile Goodall fabrics surround 

this straw-nibbling billy-goat: white “Rhododendron,” coral color 

Satin Mohair, and leaf green “Satinglo.” The window was designed 

by Mr. Fox, display manager for Paine. .. . 

Because of the shortages in wire frames, reconditioners are now 

employed by Edward G. Ruttenberg Sales, Inc. of Chicago to 

recover and revamp silk lamp shades. . 

The growing number of auction sales in New York undoubtedly 

influenced the opening of the Auction Center Galleries at 139 East 

55th Street. Sales are held monthly after exhibitions on the 

preceding three days of each sale. Auctions are conducted by 

Pierre Bader... . 

The horrendous woman and her fascinating bird-man suitor, seen 

on the lett, is one of the fantasy compositions of Dora Kaminsky 

whose “paintings in tapestry” will be shown at the Norlyst Gallery 

until the end of this month. These brush paintings (adapted from 

Javanese batik) can be executed on a variety of materials 

from heavy velvet to sheer silk and are suited to as many varied 

interiors. The one shown here, from the exhibit, would snap up 

any interior in need of a Baroque eye-stopper. Special orders 

can be filled in a short time and you may be sure it is yours alone 

as each design will be an original of Miss Kaminsky’s. Prices are 

from $10 to $125. ... 

Especially suitable for reduced living quarters are “Broadweave” 

folding screens. As the name implies, they are woven of broad 

natural wood slats with each panel measuring 17” x 65”. They are 

an original design by Paul A. Lobel, 230 Fifth Avenue... . 

Sturdily constructed, unfinished cedar chests are now being made 

by Bruns Kimball & Co., ship builders: style #421 is shown on the 

left. They set on an even keel and seem quite seaworthy with 

workmanship as exact as a Star boat. Department stores are ordering 

hundred lots. ... 

A “Simulated Sunshine Generator” which closely approximates 

summer sunlight has been developed by the Hanovia Chemical & 

Mfg. Co., Inc. of Newark. First used to test light-tightness of 

photographic apparatus for the armed forces, it will be a boon to all 

manufacturers whose products are tested for resistance to fading 

or other effects of sunlight. ... 

CONTINUED ON PAGE 54 
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Two generations of decorators have learned 

that with us, Quality is not just a word to 

play with but a day-by-day achievement. 
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on a different floor (the 

.at SUITE NO. 200. Because 

the U. S. Army required our showroom 

space, the Kittinger New York Exhibit 

has been temporarily dismantled. We 

hope that you will drop in whenever 

you are in the vicinity ... at 
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A COMPREHENSIVE “BIRCHINA SERVICES” BOOKLET is 

now available from Finland Ceramics & Glass Corp. 

This line, introduced last fall by John Junge of this con- 

cern, includes “Birchwood” and “Chinaware” combina- 

tions for indoor and outdoor table service. A number of 

these patterns are reproduced in full colors and copies 
will gladly be sent to those who are interested. . . . 

EXHIBITIONS 

The ten new acquisitions of the Museum of Modern Art 

went on view July 28 in the New Acquisitions Gallery. 
Two paintings by living masters of American art head 

the list. They are: “Gas,” an oil by Edward Hopper; and 

Marsden Hartley’s “Evening Storm, Schoodic. Maine.” 
A rug by Stuart Davis, “Flying Carpet,” and another by 
John Ferren were both woven by V’Soske. Other acqui- 

sitions include: a de Chirico, and oils by Andre Masson, 
Roberto Matta Echaurren, Piet Mondrian, Oskar Schlem- 

mer and Rufino Tamayo. 
Another exhibition which opened at the Museum of Mod- 

ern Art on August 11 gives New Yorkers the opportunity 

to study some of the problems which will confront our 

forces in the military occupation of foreign soil. En- 
titled “Bali, Background for War; The Human Problem 

of Reoccupation,” the exhibition illustrates through a 
specific example (the Jap-held Dutch island) the habits 
of thought and behavior in conquered countries. This 

exhibit was assembled and directed by Gregory Bateson, 
anthropologist. who took thousands of photographs dur- 
ing his two-year stay on the island. Examples of native 
sculpture, painting and idols collected by Mr. Bateson 
are also exhibited. 

On September 3 the results of a competition for magazine 

covers, “Women in Necessary Civilian Employment” will 

go on view. This competition was sponsored by the 

Office of War Information and the War Manpower Com- 

mission. 

The National Gallery of Art in Washington, D. C., has 

received an important present from Solomon R. Guggen- 

heim of New York: more than 60,000 reproductions of 

paintings of all schools, comprising the Richter Archive 

of Illustrations on Art. The reproductions were collected 
by the late Dr. George Martin Richter, noted authority on 
Giorgione and other Italian artists. A statemen from the 

. the importance of the Richter 

Archive has been increased by the war. The photographs 
gallery noted that ~ 

it contains will be an invaluable record of many works 
of art from the great European museums now either de- 

stroyed or dispersed. The photographs of paintings in 

private collections. to which Dr. Richter has access, are 

in many cases unique, and may be of great assistance in 

establishing the rightful ownership of works of art when 

the war is over.” 
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PLANKS AND PEGS 

CONTINUED FROM PAGE 19 

“pretty” name, and the manufacturers who want a name 

that will click nationally. 
The development has been sponsored by the Allied Pur- 
chasing Corporation, and the furniture will be distributed 

through a nationally known manufacturer in the south. 

a subsidiary of Allied Stores Corporation. It will be 
sold through member stores of the Allied Stores and in 

other stores and cities where they are not represented. 

Production will be under way shortly, but already orders 

running in thousands of units have been received, and 

the line will soon be seen in stores from coast to coast. 

Patents have been applied for on all pieces. 

Architect Kramer has worked on numerous housing proj- 
ects which have familiarized him with the needs of the 

people who will use this type of furniture. F. V. Gerstel 
was formerly a director of the U. S. Plywood Corp. and 

brought to the collaboration a knowledge of the charac- 
teristics of the material so ingeniously used. Judging from 
the impressive orders to date it looks as thought the 
much talked of low-cost furniture famine is not only a 

reality, but that Messrs. Kramer and Gerstel have hit one 
of the jack-pots waiting to be taken by bold aggressive 

design in this field. 

THE RETAIL SHOP 

CONTINUED FROM PAGE 51 

vals along the moulding. holes are drilled, and pegs can 
be fitted into each hole against which to lean hockey 

sticks, shotguns, fishing rods and other objects too large 

to be shown on the brackets. The disp!ay possibilities 

of the whole set-up are limitless. 
Through the courtesy of the Metropolitan Museum there 
is illustrated on page 51 the establishment of that tal- 

ented little Scot. Mr. Duncan Phyfe, as it appeared in 

1820. Mr. Phyfe was one of America’s four greatest 

cabinetmakers. He was not. nor did he ever pretend to 
be. an architect. In the handsome little brick house, at 

#172 Fulton Street, he worked and he lived, until the 

need for larger Display, Sales and Service, became im- 
portant. Whereupon he built the very Sheraton showroom 
at #170. with its elaborate arches and handsome fan- 

lights. You will notice that there is no formal window 

display, the windows are as big as 18th Century crafts- 
men could make them—not only in the showrooms, but 

in the cabinetmakers’ rooms up above. 

The unknown draftsman not only shows the Phyfe house- 
maid leaning out the garret window for a breath of fresh 

air, but Mr. Phyfe himself, selling a very modernistic 

chair (1820) to a lady who probably still preferred 

Queen Anne. Number 168 Fulton St.. the building with 

the eagle on the pediment, was for delivery and reserve 
stock. You will notice that a cellar entrance on the street 

front, was the best he could do for incoming and outgoing 

deliveries. 
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When TOMORROW Comes 
THE GLORY OF 

Clenial Wtaresharg 
WILL BE UNDIMMED 

and the Reproductions of Furniture 
by KITTINGER will be available 
again .. . for a still larger and more 
appreciative market. 

There is no “post-war” guess- 
work here. The future of good period 
reproductions is assured. 

KITTINGER COMPANY 

Buffalo 
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enlivens a charming “traditional” 

One of our contemporized classics, to be 

prized for its adaptability, the spirited 

new treatment of its authentic pattern. 

Blue, red or yellow with the dramatic 

contrast of white, or beautifully 

blended tones of beige. 5671 is the 

number of this creative cretonne. 

ARTHUR:H-LEE&SONS 8s 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 
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Salesmanship and store design have always been con- 
trolled by the simple needs of the arab, Mr. Duncan 
Phyfe or of the modern storekeeper, and there is little 
likelihood they will change in the future. The postwar 
scene may give store designers so many new tools and 
so many new tricks that the modern shops illustrated 
here will have a fine historical flavor in the next five years 
after the war. For this reason commercial design is a 

never changing and fresh field for designers with 

imagination and skill. 

INTERIOR’S BOOKSHELF 

CONTINUED FROM PAGE 10 

learn where to send for specific professional documents, 
find a resume of legal building codes, find standard con- 
tract forms, and most of the other matters which archi- 
tects, as individual artists, are apt to ignore. 
In 1923, and again in 1927 this handbook was completely 
revised and reedited. This, the fourth edition, has just 

been issued in connection with the 50th anniversary of 

the A.I.A. Scarcely to be considered light reading, this 
volume is as necessary to the average architect and de- 
signer as an almanac and an encyclopedia are to a news 

commentator. It would be a service if the American In- 
stitute of Decorators could assemble a smaller. more com- 
pact volume of similar type dealing with discounts, 
commissions. and other problems peculiar to their pro- 
fession, and including a more complete index than the 
A.I.A.’s book has yet included. 

Many of the individual chapters of this handbook can be 
obtained as separate pamphlets directly from the Octagon. 

THE STORY OF A LABORATORY 

The Museum of Modern Art, the First Ten Years, by A. Conger 

Goodyear. 9 four color reproductions, 160 pp. Museum of 

Vodern Art, New York. $3.00. 

Most of the misunderstanding about the purposes and 
practices of New York’s Museum of Modern Art are due 

to the confusion that has attended most of that lively 
institution’s history. 
The present volume, written by the Museum’s first di- 
rector, suffers from the same fault. The first ten years 

of the Museum of Modern Art ended in 1939 and inter- 
nal evidence shows that this book was written at that 
time. But it wasn’t published until May 1943. a fact which 
has made a great many hasty footnotes necessary. It is 

illustrated with nine handsome color prints. Only two 
of the pictures reproduced belong to the museum. It is 
suspected that the others have been exhibited there but 

there is nothing in this book to prove it. They come from 
such sources as the manufacturer of Tabasco Sauce, Mr. 

H. P. Mcllhenny; the Chicago Art Institute, and the 

British Ministry of Information. 

The best known single object that the Museum of Modern 

Art owns is Salvador Dali’s small panel of the limp 
watches on the rocks. Thumbing this volume three times 

CONTINUED ON PAGE 58 
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Yes, practically 

everyone can find 

what they want in 

a “~ the way of furniture 

at Knapp & Tubbs. Living room, 

bedroom or dining room; tradi- 

tional or modern styles; for 

budgets modest or magnificent 

there is a fine choice in each. 

Experienced, skillful service is 

another reason why it is worth 

while, always, to bring your clients to 

the best source fret! 

KNAPP.’ TUBBS.Inc. 
Distinetive Furnttire 

SIXTH FLOOR +*© MERCHANDISE MART 

CHICAGO, ILLINOIS 

Representing 

BAKER FURNITURE, INC, JOHN WIDDICOMB CO, 

MANOR HOUSE JOUNSON-HANDLEY-JOHNSON 

THE WIDDICOMB FURNITURE CO, 

MUELLER FURNITURE COMPANY 

Se 

has disclosed no reference to it. The most successful ex- 

hibition that this or any other museum has held for a 

generation, was the great Van Gogh show of September 
1935, which toured the country and attracted nearly 
1.000.000 paid visitors before it was finally dispersed. 
It occupies four paragraphs in Mr. Goodyear’s book. 
The best description of the Museum of Modern Art ap- 
pears in the final sentence of the jacket blurb: “The story 

of a laboratory.” It is not, nor was it ever intended to be, 

a final repository for a great collection. If it has done 
nothing else. it has developed a technique in the presenta- 

tion of temporary exhibits for which we should all be 
grateful. 

PLASTICS AFTER THE WAR 
By JOHN DELMONTE, Technical Director, Plastics Industries 

Technical Institute 

A talk delivered at the First West Coast meeting sponsored by 

The Seciety of the Plastics Industry, Inc.—Ed. 

There have been many outstanding accomplishments in plastics 

during the past two years. It is quite significant that many of 

these achievements have been marked by the transition of 

plastics from colorful, decorative applications to industrial pur- 

poses. I am not overlooking the numerous mechanical and 

electrical applications which have been featured in plastics in 

years past, but I can remind you that during the past year we 

have changed our evaluation of plastics in terms of color, gem- 

like qualities, decorative appeal, to the more sober aspects of 

strength, behavior at —70° F. to 180° F., electrical propertie: 

at high altitudes. and dimensional stability. As a matter of 

fact we have subdued our tastes for attractive, colorful names 

in plastics, such as those with word endings of on (Vinyon, 

Nylon), or prene (Vuprene, Neoprene). or ites (Durite, Bake- 

lite), and so on. Today we assign some hieroglyphics to our 

new materials such as CR-38 or CR-39, or C-9, Resin X. We 

have not forgotten the decorative qualities of plastics by any 

means. These have proven themselves already in years preceding 

the war, and in the hands of a new generation of industrial de- 

signers will resume their accelerating pace after the war. How- 

ever, the war has given plastics a more prominent role in in- 

dustral activity and therein we can look for greater and greater 

activity. 

Engineers Now Look to Plastics. The present world struggle 

of materials and production have opened the eyes of engineers 

and technicians to the possibilities of plastics. For us this is 

a fortunate circumstance, because as you well know, one’s for- 

mal technical education in the universities today is developed 

around metals and sometimes woods, but seldom plastics. With 

engineers and technicians now weighing the advantages of plas- 

tics as well as metals and woods, we can take some satisfaction 

in this present trend, though forceful as the circumstances were 

which brought it on. Let us not relax our cooperation with 

these individuals, however. because it takes more than a few 

technical bulletins to counteract the habits of thinking of years 

which have concentrated upon metals. I hardly need to point 

out that a table of properties of a new plastic, while important, 

will not necessarily point the way towards, let us say, the «ase 

of this plastie on some aircraft part. We must encourage en- 

gineers and technicians responsible for material development: 

to reason along the following lines: “Here is a part required 

for a certain assembly. It can be manufactured out of 1. ¢tauls. 

out of plastics, or a combination of both. I will design it from 

those n .erials which will give it functional perfection at the 

lowest east.” This reasoning admits either metals or plastics, 

whichever does the job better, whereas in the past the trends 

of thought were all too one-sided, in favor of metals. From 
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this newly developed attitude we can expect intelligent plan- 

ning in the years to follow. 

Plastics in Combination with Other Materials. In this period 

of increasing plastics activity we are impressed with the ver- 

satility of plastics and ease with which the materials lend them- 

selves to combinations with other products. The plastic may 

in itself appear as the outstanding element in this combination 

or may in a limited manner contribute to the efficiency of other 

materials. For example, the small amount of plastic in a ply- 

wood structure is less significant than the wood veneers selected 

for strength. On the other hand the plastic in the fairing shaped 

for an aircraft assembly may be more significant than the cloth 

reinforcement. The combinations of plastics with other ma- 

terials are growing rapidly and in years to follow will feature 

many design trends. This activity is largely due to ingenuity 

displayed by various technicians faced with the material 

shortages. 

I am not trying to say that cloth, paper, and wood are new 

to the plastics field. They are not, and are well-known in their 

mascerated form in molding compositions. However, in such 

new activities as low pressure laminating, production methods 

are designed in accordance with the special physical character- 

istics of cloth, wood, or paper. Many of these unusual combina- 

tions and trends can be followed in such journals as the Weekly 

Patent Gazettes, which are replete with activities involving 

plastics in combination with other materials. 

Textiles. Perhaps one clue to the manner in which the textile 

industry is examining plastics is the editorial space devoted in 

their trade journals to synthetic fibers. This is suggestive not 

only of things to come, but also of activities already in prac- 

tice. Their evaluation of synthetic fibers has passed the pri- 

mary stage of the hows, wheres, and whys of plastics and syn- 

thetic resins, of differences between thermosetting and thermo- 

plastic, etc.. and they have reached an advanced stage. of inter- 

pretative analysis wherein their questions on synthetic fibers 

are concerned with the singular problems of textile manufactur- 

ing such as dyeing, twisting, ete. Based upon their own pre- 

dictions we can expect in the years to come that most of the 

raw materials of the textile field will be prepared from plastic 

materials or natural fibers treated with plastics in some man- 

ner. The so-called synthetic fibers can in fact be controlled in 

much more uniform manner than fibers obtained from animal 

or vegetable origin. 

However, there are subjects which the textile journals do not 

treat as yet such as low pressure laminating. whereby large 

semi-structural shapes can be built up at low cost without ex- 

pensive dies, through the aid of resin impregnated cloth. These 

are now prominently appearing in the war effort, and will no 

doubt provide activities in the postwar period. It means that 

many small fabricators can develop shapes in plastics without 
costly dies and equipments. Many valuable lessons in low 

pressure laminating are being learned and we can expect small 

fabricators to manufacture everything from lamp shades to 

awnings from textiles and plastics. 

From present textile trends we can readily assume that every- 

one will have some intimate contact with plastics after the war 

as wearing apparel. Among those plastics appearing most prom- presents 

ising in this direction, aside from rayon and rayon acetate, are 7| by 

nylon products, vinyon products, aralae materials, Saran prod- f 

“ets, and various protein and natural resin fibers. However, in ew ex ures 
listing these materials we are behaving quite conservatively in 

listing fibers already known. One might also venture to predict 

some fiber-forming materials from lignin, bitumen, zein, Vinsol, 

andl picollyte resins—all very brittle materials—but need they 

be? At least if we cannot obtain properties suitable for textile 

products we might hold some hope for them as fibrous ins“lating f} I | WNC | WI, & Il \ ATE 
materials, WOU j IW, i ° 

Woods. The subject of wood and wood products warrant much 509 Madison Avenue, New York 

more space than a few spoken words. If there ever was a ma- Philadelphia 
terial which the plastics industry should grow better acquainted 

or au fumn 

Boston Chicago Los Angeles 

AUGUST 1943 



with—it is wood, for it is quite likely that in developing struc- 

tural applications we are going to depend much upon wood. 

Relationships between woods and plastics are not new to plastics 

technologists or wood technologists in the medium of wood 

flour and raw materials origin. Likewise we have some working 

knowledge of resin requirements in plywood manufacture. The 

next step of full resin impregnation has been suggested and 

proven. However, this has not enjoyed as wide an acceptance 

in our present war effort as we would like. Unfortunately up 

to the present, the increase in physical properties of wood 

through the impregnation of plastics has been attained only an 

appreciable increase in the weight or density of the wood—to 

the dissatisfaction of the weight-conscious aircraft engineers. 

However, let me direct a pointed question to the plastics tech- 

nicians present. “Need the combination of woods and plastics 

be accompanied by a density increase?” New wood and plastic 

developments not only after the war but in the near future will 

answer this question. I look for the day when we can call a 
plastic airplane “Plastic” with a clear conscience—not because 

a mere 5 to 10 per cent weight of plastic holds wood veneers to- 

gether, but because 40 to 50 per cent plastic material employs 

cellulosic fillers either in wood or pulp form. 

Inorganic Materials. Now that we have permeated the realms 

of cellulosic products, let us strike up an acquaintance with in- 

organic materials such as clay, plaster, glass, cement, and 

ceramics—which are plastic in a certain sense. Some of us have 

the knowledge of glass fibrous materials and the physical con- 

tributions these fibers have made to laminated plastics. This 

is a noteworthy beginning. Let us give a free rein to our thoughts 

for the moment and in examining possible combinations suggest 

further trends to be followed in the years to follow. Whereas 

in the case of wood, the plastics engineer is seeking to aug- 

ment the properties of wood with the more germane qualities 

of plastics, in the case of inorganic materials, the clay, plaster, 

cement, etc., have been suppressed to the somewhat dubious 

role of inert fillers. I expect to see in the postwar period the 

emergence of inorganic materials in a more prominent role than 

fillers in combination with plastics. The ceramics man may 

ask, “Why plastics?” We know the answers: colors, dimen- 

sional stability, lighter weight, design combinations, strengthen- 

ing advantages, etc. 

Plastics and Metals. In conjunction and combination with 

metals, plastics will assume a prominent role in postwar ac- 

tivities. I look for the day when every metal working establish- 

ment will have a plastics division. There are many industrial 

designs where these two materials can be designed in a com- 

plementary rather than competitive manner. Metal castings in 

molded plastics, resin bonded metal fillers, metal plated plas- 

ties, and plastic sealed metal castings,—these are a few of the 

well-known combinations. Let us look further and we will find 

plastics adhesives for metal parts, wood and plastic laminates 

structurally reinforced with metal, and powder metallurgy bor- 

rowing the production techniques of plastics. I would recom- 

mend that plastics molders familiarize themselves with powder 

metallurgy, for therein is an industry in which they can make 

outstanding contributions. 

Plastics and Liquids. Having briefly surveyed plastics and solids 

—both organic and inorganic—I can now introduce liquids and 

fluids into the picture. Aside from plastics contributions to the 

closure field, let us with an eye toward the future look for more 

intimate contacts not necessarily based upon color and cost. 

For example, let us cite with pride the recent activities in resin 

—ion exchangers, which give promise of noteworthy develop- 

ments in water and liquid purifiers. This field is still young, 

but certain of our plastics are proving their worth as liquid 

purifiers. 
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Of course, in dealing with plastics and liquids we can stretch 

a point and say liquid plastics, implying surface coatings in 

enamels and lacquers, which in the after war period will be as 

prominent as in prewar days. We can, however, expect pro- 

nounced emphasis upon water emulsion paints and enamels, 

which for amateur housepainters is a god-send, because paints 

may be thinned out with tap water. Noteworthy among the water 

emulsion paints are the “carbic” anhydrides which have opened 

up new possibilities in the surface coating field. 

We have generalized enough on the combinations of plastics 

and other materials. Let us attempt to evaluate potential con- 

tributions of plastics to specific industries in the postwar era. 

Of course we can venture guesses at this time as to the potential 

outlets, but we would be safe in examining aircraft and auto- 

motive fields, industrial designing, building materials, and special 

laboratory uses. Our problem is all the more difficult because 

the postwar plastic materials may differ appreciably from the 

present outstanding types. We undoubtedly will hear much more 

about copolymers and interpolymers, as well as mixed esters, 

largely because present research efforts are directed towards 

finding new and more economic sources of raw materials. Fur- 

ther, plastics and synthetic rubbers are demonstrating comple- 

mentary qualities and there is every reason to hope for con- 

tinuance of the combined efforts of the plastics and rubber 

industry after the war. 

Plastics in Aircraft and Automotive Fields. The war has made 

the engineering personnel of aircraft companies quite plastic 

minded due largely to the strategic importance of aluminum. 

Resin bonded plywoods and high strength paper laminates owe 

their position in the present spotlight because of this situation. 

At the end of the war plastics and resin bonded adhesives will 

have to compete with large production capacities of aluminum 

which will probably be cheaper than ever before. To simplify 

EC 
Founded 1886 

Give your clients values 
and a wide choice in their selection of floor 

coverings. 

Our large collection of Oriental rugs — 

antique and modern — supplemented by 

many European carpets, makes an ideal dec- 
orative background for all types of rooms. 

o 

In these days of shortages due to the conver- 
sion of carpet plants into war work, the Ori- 

ental rug will solve the decorator’s problem. 

° 

A fair exchange can be arranged for rugs 
traded in. 

KENT-COSTIKYAN, INC. 
730 FIFTH AVE. (AT 57th ST.) NEW YORK CITY 

TELEPHONE CIRCLE 6-0412 
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FURNITURE % [TOMLINSON 
if Ouality in Good Gaste 

the problem let us assume equivalence in strengthweight factors 

and materials costs; aircraft and automotive manufacturers will 

base decisions upon speed and ease of production. The speed 

and simplicity of production of resin bonded plywood structures 

have never been too obvious. 

In other words, aircraft or automotive manufacturer faced with 

the problem of tooling up for large scale civilian requirements 

or production of cargo planes, would return to that which he 

knows best—sheet metals—unless the plastics industry has de- 

veloped techniques of forming large plastics sections with at 

least equivalent ease and speed obtainable from sheet metal. 

Perhaps the war program has not nurtured this idea far enough 

yet. At least one automotive manufacturer before the war 

pointed out the direction when he produced impregnated pulp 

forms and shaped these under heat and pressure. The first ob- 

jection which the plastics industry may raise is the question of 

excessive metal tool and die cost. Yet one even today can ask 

with justification—need the die be metal and need the heating 

method be steam? Tooling developments in plastics and high 

frequency heating methods still represent somewhat novel ap- 

proaches to the problem. 

Transparent, shock resisting, plastics will always be popular on 

aircraft. With more scratch resistant types being developed, 

we may experience a more extensive utilization on automobiles, 

if not for all the transparent panels—at least for front wind- 

shields with light polarizing panels to reduce the headlight 

glare from oncoming cars. In addition, emphasis will be placed 

on greater visibility and large, generously curved windshields 

will find an answer in transparent plastics. 

Plastics and the Machine and Product Designer. Rather a pre- 

than postwar developments, plastics and industrial designers 

have become well acquainted. We can continue to expect a 

lavish as well as functional display of plastics in machine and 

product designs in the years to follow. Industrial designers will 

be appreciative of not only the aesthetic qualities of plastics. 

but also in those industrial plastic materials which can claim 

only utility and economy as well as color availability. De- 

velopments in jet molding and transfer molding of thermo- 

setting materials will extend the utility of this type of molding 

compound into new and more significant applications. Further. 

the field of low pressure laminating will also permit greater 

latitude of design. The new production methods as well as 

new materials are all the tools the product and machine de- 

signer require. As large seale applications are developed we 

can expect some specializing in the machinery and tools—for 

example, molding machines to produce only one type of article. 

In consequence there may appear more consumer molders who 

are prepared to mold a limited range of moldings or extrusions 

of their own special design. 

On the other hand, the war is teaching the plastics industry 

BROADLOOMS 
We have them in stock—all widths and colors. 

DECORATORS and their CLIENTS 

ALWAYS WELCOME IN OUR SHOWROOM 
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that it cannot ignore the production requirements of even sev- 

eral hundred units and means must be found to turn these 

pieces out. One obvious method is mold standardization as far 

as possible, with replaceable mold construction elements such 

as inserts and the like. Small custom molders specializing in 

temporary molds and limited production may be an outcome 

of this war. This means greater production facilities for trans- 

lating into finished pieces the thoughts of machine and product 

designers. 

Plastics and Building Materials. It is not unreasonable to expect 

plasties to make a strong bid for pre-eminence in the field of 

building materials in the years to follow. They have made a 

noteworthy start already in the development of outdoor grades 

of plywood. However, one can expect a further expansion in 

the applications and forms of extruded channels, tubes, conduits, 

hardware, trimmings. decorative edges and many others. Post 

war kitchens and bathrooms should be replete with extruded 

plastic aceessories in various colors. Articles of furniture should 

reflect the wartime experiences of wood manufacturers , and 

cabinet makers who today are much engrossed in the problems 

of resin adhesives. The recently developed wooden springs re- 

flect the ingenuity of woodmen in meeting the exigency of 

disappearing metal springs. 

Throughout private homes. architects will feature the decorative 

aspects of newer plastics, perhaps in indirect lighting, perhaps 

in the replacement of brass hardware throughout the house, or 

perhaps as insulation in the wall spaces or roof. Plastics ap- 

plied to or in combination with such commonplace materials 

as Celotex, wooden laths, and veneers are to be expected. While 

we might find plywood or plastic bathtubs a consequence of 

war developments, it is unlikely that their replacement of metal 

is anything more than a temporary expediency. However, the 

valves, faucets, shower heads, fittings,—these are to stay in 

plastics. 

Plastics in Packaging. Semi-rigid transparent containers con- 

sumed a large volume of plastics before the war and will no 

doubt repeat this performance after the war. However, we can 

hopefully look forward to an even greater role for plastics in 

the packaging field. With air transport planes bringing remote 

corners of the world to within a few days travel from the United 

States, we are going to ship more goods than before and we are 

going to require more satisfactory containers fo overseas ser- 

vice. Combinations of plastics and paper or wood may provide 

the best answer for the container problem. 

Back on the home front we can expect a conversion of the 

output of certain types of plastics essential to the war program 

into peacetime channels, important ones being developed in the 

packaging field. 

Plastics in Scientific Research. In many small, but nevertheless 

valuable ways plastics are aiding specialized scientific researches. 

The character of these researches are of such far reaching im- 

Wirro rs 

with 
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with or without 

Baguettes 

in all 

Finishes 

Prompt Delivery 
Creators & Mfrs.: | Sole 

VICTORY ARTS Renreventative: 
MIRROR, Inc. H. H. ANDELMAN 

32 E. 22nd St. | 444 Fourth Ave. 
New York 10, N. Y. | New York 16, N. Y. 

Tel.: GR. 5-9135 Tel. MU. 5-7856 

THEIR GROWING POPULARITY 
If, for the time being, no more 
Flexscreens may be had, blame it 

solely on the international gang- 

sters. Right now... our job is 
to help crush them. That done, 
we'll be back better equipped 

than ever to produce and pro- 

mote Bennett Fireplace Special- 
ties that will resume their grow- 
ing popularity. 

BENNETT FIREPLACE CO. 
NORWICH, N.Y. 

Flexible metal curtains that revolutionized the 

screening of the fireplace. After the war... 
you can expect further improvements and ad- 
vances that will keep Flexscreens in the lead. 
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Se Be The largest selection in the United 
States of fine decorative Mirrors, Mantels, 

Cornices, Consoles, Paintings, Wall Brackets 

and Decorative Accessories. 

Dealers and decorators are advised 

to anticipate their own and their 

clients’ needs while our production 

remains unaffected by restrictions 

and shortages. 

(friedman 
BROTHERS e DECORATIVE ARTS, INC. 

MANUFACTURERS TO THE TRADE FOR 39 YEARS 
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portance as to merit expanding applications after the war. For 

example we find: 
1. The mounting and preparation of samples for electron micro- 

scope require transparent plastic films. 

2. Stresses and strains in structures are now being studied with 

the aid of brittle plastic coatings deposited on the surface or 

with the aid of polarized light through transparent models. Not 

only will plastics be enjoying continued success in this field, 

but also further techniques of stress analysis will be developed 

as through craze marks on acrylic materials. Extended activity 

in transparent models of industrial equipments is a certainty. 

3. Polarized light, always a useful tool for scientific research, 

will enjoy many more applications due to the future availability 

of transparent plastics. 
4. Electric voltage stresses in solid insulating will be studied 

with the aid of transparent plastics. This should prove of funda- 

mental importance to certain types of electrical equipment. 

5. Numerous scientific instruments formerly housed in metals 

have been redesigned during the war period into plastic hous- 

ings or at least units incorporating important plastic components. 

The trend towards plastics in the instrument field should con- 

tinue strong. 

In conclusion we cannot display too unbridled an enthusiasm 

for plastics after the war—but we can, in applying lessons learned 

during the war, be better prepared for meeting industrial 

requirements. 

LETTERS TO THE EDITOR 
CONTINUED FROM PAGE 6 

Yes, we who call ourselves designers have the greatest 

opportunity the world has ever known, for the wide 

world will indeed be our scope and there will be hardly 
a chair left to sit on and few cathedrals left to go and see. 

Truthfully, selling our little lamb chop chair in 
Baluchistan may be easier than in America. They 
have not such important traditions to uphold as a 

Cape Cod Ancestry, and no yardstick by which they 
can measure its lineage. 

It will do us good to remember how we muffed our 

one other great opportunity. That, you will remember, 
was after the Civil War. We said it was because money 

got into the wrong hands (and it will again). 
What we seem to forget is that there are hundreds of 
manufacturers who don’t care what they make if it is 
profitable. They will not hire good designers. There 
will be no one to stop them making cheaper and ever 
cheaper “traditional” furniture that is never inexpen- 
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sive. Why? Because no one has attended to the basic 

problem of demand. 

After the Civil War, education in the fine arts lagged 

far, far behind all fiscal advantages. And while we 

are still blushing at the General Grant Era, we may 

permit something worse to happen because the stakes 

are greater. 
The base rocker and the folding bed were pretty shrewd 
mechanical contrivances but the ideas fell into bad 
ways. Some one thought of using Mrs. Cleveland’s 
portrait on the back of the chair (INTERIORS, June, 1943). 
A neighbor I remember in Ohio when I was a little girl 
(a judge no less), had a big house and plenty of guest 

rooms but they had a folding bed that looked just like 
an upright piano. Every one marveled at it. I never 

did hear whether guests really slept in that piano-— 
I mean bed. 

Edith Chatterton Thomas, 

Mason Art Furniture Co., 
New York, N. Y. 

Mrs. Thomas’ idea that the traditions of Baluchistan 
(Persian) art are inferior to Cape Cod is not shared by 

InTERIORS.—-Ed. 

PRODUCT DATA YOU MAY WRITE FOR 

All large manufacturers issue pamphlets, booklets or 
catalogs describing their products which they will gladly 

distribute to all who are interested. For those who are 

reviewing in this issue the Year's Work of designers 

throughout the country, we review some of the printed 

Ed. matter available concerning products designers use. 

BUILDING MATERIALS 

THE Propucers’ Councit, Inc., 815 15th St. N. W.. 

Washington, D. C. has issued their Bulletin #44 on build- 

ing materials. Factual information is given on new prod- 

ucts and recently developed uses for established materi- 
als. 66 pages. 
ARMSTRONG Cork Co.. Lancaster, Pa. has an 8-page bro- 

chure about their fiberboard: “Specifications for Install- 

ing Armstrong’s Temlock Insulation.” This material can 

he used equally well for decorative paneling or insulating. 
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Phone: Eldorado 5-3174 

Zz 4 , Ci. ne. 
208-210 EAST 52nd STREET NEW YORK 

HE best endures for a lifetime 

or longer. There can be no 

compromise. 

THE ALBANo [OMPANY. Inc. 
SHOWROOMS 

| 309 East 46th Street, New York, N. Y. 
AND 

816 South Figueroa St., Los Angeles 
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SHADOW BOXES 

PLAQUES — CONSOL 

WALL SHELVES — PL. — CONSOLE ENSEMBLES — MIRROR: 

A Magnilicent Creation 

by Beth Weissman 

Showrooms 

CHICAGO 
1298 

Merchandise 

Mart 

The Gelbards 

LOS ANGELES 
712 S. Olive 
Kath’n Zipper 

No. 1716—Reproduction of a Royal Bonn china vase, hand- 
painted in multi-colored florals, highlighted in coin gold. Shade 
custom made of gold satin with deep ruching top and bottom 

colored to match floral blendings on base. Overall ht. 36”. 

Shade 224%”. WE CAN DELIVER. 

Creators and y . 

Beth Weissman Manufacturers 
49 West 23rd Street, New York 

THe Formica Insucation Co., 4613 Spring Grove Ave.. 
Cincinnati, Ohio has a 12-page booklet to offer which 
gives full information on Formica and Formica Realwood. 

Illustrations of decorative ways to use these products in 
interiors are given, together with color samples and 

construction data. 

Fir-Tex INsuLATION Boarp Co., Portland, Ore. manufac- 
tures a durable insulation board which can also be used 

as a decorative finish. Typical installations are illustrated 

in color in their 28-page catalog on this material. 

U. S. PLywoop Corp., 616 West 46th St., New York has 
put out a 16-page catalog. “Weldwood—the Modern Ma- 
terial of Infinite Application” which discusses the many 

ways of using this structural and decorative plywood 

material. 

CorNELL Iron Works, INc., 36th Ave. at 13th St., Long 

Island City, N. Y. has put out an 8-page brochure on 
upward-swinging doors, sliding grilles and rolling grilles. 

describing their recent designs made of wood instead of 

metal. Construction details and specifications for these 

products are given. 

GLUE 

I. F. Laucks, Inc., Seattle, Washington. manufacturers of 

wood preservatives, sell a very popular and important 

product. The ways to treat wood for protection from 

moisture and fungi decay is told in an 8-page illustrated 

booklet. Vol. 1, No. 5 of “Construction Clues” includes 

articles on the use of this firm’s glues for prefabricated 

housing construction. 

QUALITY LINES 
Me Cc 

BAKER 
STATTON 
CENTURY 

PALMERéEMBURY 

© STIEHL'S 
NEW YORK 

VENETIAN 
REGENCY and 
COLONIAL MIRRORS 

A large assortment always in 
stock 

Come to us for specially designed 
mirrored furniture, Screens, Dressing 

Tables, Vanities, Night Tables, etc. 

Creative Designers of Mirrored 
Rooms 

I. SCHWARTZ 
GLASS & MIRROR CO. 

REgent 4-1560-1561 

317-19 East 64th Street, New York 
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KITCHENS in 
THE Parsons Co., Detroit, Michigan describes a compact | 
kitchen unit for postwar production in a four-page folder, | —* 
“Parsons Pureaire Kitchen.” This complete unit occupies | . 
less than 8 square feet of floor space, has a patented self- ° 

p ventilating system, and 20 square feet of shelf space. | 

LIGHTING 

Curtis Licutine, INc., 6135 W. 65th St.. Chicago in- 
cludes in their booklet #2130 the types of products most : ; 

frequently used in industrial plants producing war goods. — se WALLPA 
Also given are data on fluorescent industrial lighting 

3 units, and units for the industrial office and drafting 
pense une 

or a 

ant distinction 
1 g 
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3 room. has me 

, Epwin F. Guta Co., 2615 Washington Blvd., St. Louis. utmost in quality — rare 

F Mo. manufacture fluorescent lighting equipment. Their 7 aul 

# L-78 Catalog sheets show seven new industrial lighting E l 
units for use with fluorescent lamps. Masonite reflectors. Wallpoy , 

non-metallic shielding eggcrates, Florlamp units, me- New York 
og . . “ json Avenue, 

a chanic’s portable, and quick-starting fluorescent units are 260 Met puooxuxs_SERABE 5 : 2 o__380°——————-— 

included. Catalog #40 tells of fluorescent and incan- poston __BUFFAL 
descent lighting equipment for the office. factory and | =~) | 

store. 

PitTsBURGH ReriLector Co., Oliver Bldg., Pittsburgh. 
Pa. has added new equipment to their Permaflector line 
of fluorescent and incandescent lighting equipment. Sup- 

plement #2 to Catalog #40 describes this equipment. 

PAINT, VARNISH AND WAX : ‘ Wy Y 7 

Minwax Co., 11 West 42nd St.. New York has put out . ’ ; ; . ; y ie 

THE 

Mayfair 
CABINET 

A characteristic example of the distinctive 

furniture offered to the interior designer by 

A. L. Diament. The MAYFAIR Cabinet, 

a) of knotty pine, in natural finish. Also avail- 

3 able in birch, which may be painted. Upper 

4 doors in either grilling or glass. 65” long; 

| 78” high; 12” deep at middle; 9” deep at sides. 

i Retail price, $385 

* 
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: A SF Djiementd & Co M4 AS Ytmen & Ce 
| ESTABLISHED 1885 

34 E. 53rd St., New York 22 @ 449 So. La. Cienega Blvd., Los Angeles 36, Calif, 

1515 Walnat Street, Philadelphia 2, Pa. 

MAKERS OF DISTINCTIVE FURNITURE ® HAND BLOCK MACHINE AND SCENIC WALLPAPERS 
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dates the design of this 

distinguished candlestick of 
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high 

S. J. Skinner Co., Inc. 
Successors to Skinner-Hill Co. 
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omplete showing of mirrors 

. all sizes. Also wall brackets, 
Decorators invited. 

SHOWROOMS & OFFICES 

238 EAST 44th STREET, NEW YORK 

a 6-page booklet (A.I.A. File No. 25-C-11) with specifi- 
cations for wood floor finishes for residential, school, 

industrial and apartment construction, and for wood 
paneling and trim. 

S. C. Jounson & Son, Inc., Racine, Wisc. manufactures 

Wax-Fortified paints and enamels which are impregnated 
with protective wax. This firm offers a 12-page catalog 

explaining the use of their products for industrial or 
commercial work. Specifications, price lists, and color 
charts are included. 
SHERWIN-WILLIAMS Co., 101 Prospect Ave., N. W., Cleve- 

land, Ohio has a 16-page booklet entitled “Architectural 
Specifications for Painting, Varnishing and Finishing.” 
The finishing of exteriors and interiors of private and 

commercial buildings is illustrated and other matter in- 

cludes color chips and description of Kem-Tone resin 
emulsion paint. 

PREFABRICATION 

THE HomasorTe Co., Trenton, N. J. tells the story of the 
development of Homasote Precision-Built construction in 
a 16-page catalog, and proves that all styles are possible 
with this construction. 

THE Upson Co., Lockport, N. Y., has issued “The Story 

of Prefab Housing,” a 24-page catalog which illustrates 
several ways this firm’s Strong-Bilt panels are installed 
in prefabricated housing. These panels, made in 8’ widths 
and room length, make it unnecessary to use batten strips 

or to taper the joints. 

WALL AND FLOOR MATERIALS 
Tue TiLe-Tex Co., Chicago Heights, Ill. shows the com- 

plete range of plain and marbleized colors of Tile-Tex 
resilient flooring in a 12-page booklet called “Floors 
That Endure.” Installations in residential and commer- 
cial interiors are also shown in color. 

Conco_eum-Nairn, Inc., Kearny, N. J. has issued Catalog 
#200 with about 26 pages brimful of color illustrations 
of varied types of interiors which have used linoleam— 
decoratively and practically. Installation specifications 
and helpful drawings to show how this material is applied 
are also included. 

_ woops 
Manocany Association, INc., 75 East Wacker Drive, 
Chicago has published the fourth edition of “The Ma- 
hogany Book” written by George N. Lamb. This issue 

mainly concerns itself with role mahogany is now play- 

ing in the war. A review of mahogany veneers, plywood, 

lumber and a brief history of this wood are also included. 

FOR YOUR INFORMATION 
CONTINUED FROM PAGE 8 

TILE SIMPLIFICATION 

The simplification of shapes and patterns of glazed 

wall tile and trimmers. ceramic floor tile. and quarry 

tile was under discussion recently at a meeting of 

WPB’s Floor and Wall Tile Industry Advisory Com- 
mittee. The program, as outlined, was approved. 

CONTINUED ON PAGE 70 
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has been mainly a matter of trying to confine the decorator’s 

floor-covering problems to those actually dictated by war- 

borne shortages and restrictions. 

By not “letting down” too easily in the face of forbidding 

conditions, and by bearing hard on our experience, ingenuity 

and intimate contact with the current floor-covering picture, 

we have been able to achieve some surprising results. 

This leads us to suggest that you regard no floor-covering 

difficulty as hopeless until you've let us have a try at it. 

FLOOR Ove BR Vv Vall Gurr 
and manufactu rer NEW YORK 

PLaza 8-0440 

136 EAST 

57th STREET 36 W.. 25TH: St... NEW YORK N.Y. 

ALFRED EHRLICH 
WHOLESALER IMPORTER 

Finest Selected 

Rugs 

Persia Produced 
KIRMANS TABRIZ KASHANS 

BOKHARA TEHERANS 

ALL SIZES 

CHINESE 
ALL SIZES 

Showrooms 

i masvenel 295 FIFTH AVENUE 
llth FLOOR TEXTILE BLDG. 

New York 

Phone: MUrray Hill 4-7363 
HERITAGE FURNITURE, INC., HIGH POINT, N. C. 
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Gur REMODELING SERVICE 

4 Amazing ! 

BEFORE — & stiff camel) AFTER — A luxuriously 

back Queen Anne Sofa. comfortable sofa with smart 
straight lines. 

We transform your client's old sofa or chair to the 
design and comfort of any of our smart stock models. 

AN OUTSTANDING SOURCE FOR FINE FURNITURE: 

| SHOWROOM: 216 EAST 45th STREET, NEW YORK 

“A e om on Earth 7 

Imported and Domestic Lamps, Shades and Objects d’ Art 
AMERICA’S MOST BEAUTIFUL SHOW ROOMS 

EDWARD C, RUTTENBERG SALES, INC. 
ROOMS 1215-16-17 - THE MERCHANDISE MART - CHICAGO 
ALL TELEPHONES SUPERIOR 1805 

CONTINUED FROM PAGE 68 

LINOLEUM PLENTIFUL 
Although patterns have been reduced, and colorings 
now consist of only the most practical ones, and a 
shortage of some essential chemicals still persists. smooth 
durable linoleum and printed floor coverings are never- 
theless being produced in substantial quantities. Because 
of linoleum’s suitability to new housing projects and 
remodeled homes, the demand has continued to increase. 

NAT'L FURNITURE WEEK CANCELED 
Because stores are urged to reduce volume sales in 

order to conserve stocks and to control distribution, 

the fall promotional program, National Furniture Week. 
sponsored by the home furnishings industry has been 
dropped for 1943 and “probably for the duration” 
according to an announcement made by Leonard W. 

Stratton, Chairman of the Home Furnishings Industry 

Committee. 

AIRCRAFT CONSULTANT 
Henry Dreyfuss, New York industrial designer, has been 
appointed as a consultant in the design of aircraft to 

Consolidated Vultee Aircraft Corporation. 

JOHN WIDDICOMB ELECTIONS 
Faithful to their former officers, the John Widdicomb 

Co. recently reelected the principal directors at a recent 
annual meeting. The officers are: President, Ralph H. 

Widdicomb; vice-president and general manager, John 

L. Stuart; secretary-treasurer, Edward C. Corwin. Willis 

Heetderks was elected assistant treasurer. Other directors 

are Herbert Rothschild of New York City and James 
Victor Stuart, vice-president of Michigan National Bank. 

FURNITURE “TASK GROUPS” 

The Furniture Section of the Consumer’s Durable Goods 

Division of the WPB has had a new idea with which to 

tackle the confusion resulting from conflicting govern- 

ment orders that followed furniture pattern limitations 
under General Limitation Order L-260. 

Arbitrarily they divided the entire furniture industry into 

15 types, and then invited “task groups” of experts in 

the manufacture of each particular type, to come to 
Washington and try to thresh out their specific problems. 
Technical consultants in the first four task groups have 

been already chosen. They are: 
Office Desks. Allen Joseph, Jasper Desk Co., Jasper. 
Ind.; Carl Leopold, Leopold Co., Burlington, Iowa; 
W. T. Powell. Myrtle Desk Co., High Point, N. C.; D. A. 
Raggio, Clemco Desk Co., Chicago, III. 

Office Chairs. F. J. Bolling, High Point Bending & Chair. 

Siler City, N. C.; Harold Cramer, Cramer Posture Chair 
Co.. Kansas City, Mo.; H. W. Koehn, Sikes Co.. Buffalo. 
\. Y.; Louis Koerner, Jasper Chair Co., Jasper, Ind.; 

Gleeson Murphy, Jr., Murphy Chair Co.. Owensboro, Ky.; 

H. G. O'Connor, W. H. Gunlocke Chair Co., Wayland. 

N. Y.; Arthur D. Pettibone. B. L. Marble Chair Co.. 

Bedford. Ohio: H. Seymour Walcott. Domore Chair Co.. 

Elkhart, Ind. 

Juvenile Furniture. W. H. Allen. Bylo Furniture Co.. 

CONTINUED ON PAGE 72 
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furniture, 

Blame it on 

the L-orders... 

If we haven't been able to take care of 

your needs for P. Nathan upholstered 

the L-Orders. blame it on 

Government limitations have naturally 

curtailed our production but we are 

doing our best under present conditions 

to meet your requirements. 

P. NATHAN SONS 
INCORPORATED 

Upholstery Service for Decorators 

S3rd St. ” 

TELEPHONE @ ELDORADO 5-0766 

NEW YORK 

AUGUST 

KANE-KRAFT 
by Fick 

Harmoniously and gracefully 

this “tete-a-tete” lends itself to 

modern year-round living at 

home or club. 

FICKS REED COMPANY 

s Reed 

PPELTIVORE LOUD EEDNTTIVUULE PUTCO TT TTT 
NEW YORK wasn 

1943 

itt 
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Our removal to our own plant and 
showrooms, where you will find 

importations and reproductions of the finest in English, 
French and Italian furniture. 

327 E. 34th ST. 

Ca 

NEW YORK 

Leopold Colombo & Brow. 

Wa. H. JacKSON COMPANY 

‘Coerything for the Kereplace” 
52 East 57th Street 

Cutdblished 1827. 

New York 

PLANS FOR POST WAR 

Our new plant equipment and facilities have so 

greatly improved the production capacity of our 

factory that our clients will find after the war 

that we are better equipped than ever to serve 

their special requirements. 

in the meantime. you are invited to submit your 

fireplace problems to us as we are ready to 

solve them for you. Now as always we are 

the quality source of America for— 



Mason Art, today as yesterday, the reliable 

source of guaranteed quality in furniture. 

WMUASOWN Sri 
designers and manufacturers of upholstered furniture 

45-51 West 2lst Street. New York, N. Y. 

SPLENDOR 

A fine pair of Angouleme coolers in three pieces 

(body, cover and liner as shown on right). 

Decorated by Dihl & Guerhard, France, Circa 
1810-15. 

A constantly arriving flow of new items 

from abroad makes a visit to our show- 

rooms a worthwhile investment. 

MOTTAHEDEH & SONS 
225 Fifth Avenue New York 10, N. Y. 
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CONTINUED FROM PAGE 70 

Statesville, N. C.; W. L. Beaman, Gem Crib & Cradle Co. ? 

Gardner, Mass.; Charles T. De Puy, Trimble Nurseryland 

Furniture, Inc., Rochester, N. Y.; W. D. Funk, Gem Mfg. 

Co., Basco, Ohio; Arthur J. Lehman, Lehman Co. of 

America, Cannelton, Ind.; Earle E. Merrett, Hamilton 

Mfg. Co., Two Rivers, Wis. 

Case Goods. G. A. Anderson, Rockford Republic Furn. 

Co., Rockford, Ill.; Hollis Baker, Baker Furniture Co. 

Holland. Mich.; W. Barnhorst, American Furniture Co. 

Batesville, Ind.; J. E. Broyhill, Lenoir Furniture Co. 

Lenoir, N. C.; J. D. Bassett, W. M. Bassett Furniture Co. 

? 

? 

° 

? 

Martinsville, Va.; Chester Helgram, Kling Factories, 

Mayville, N. Y.; D. E. Rowe, Kroehler Mfg. Co., Napers- 

ville, Iil.; A. N. Skinner, Frederick Couch Co., Los 

Angeles, Calif.; E. S. Wall. Thomasville Chair Co. 

Thomasville, N. C. 

? 

Other task groups, representing dining room furniture, 

upholstered furniture, etc., etc., will be announced shortly. 

PICTURES & FRAMES 

A 34 per cent increase in the number of firms handling 

pictures and frames since the war began is reported by 

John C. Goodall, General Manager of the Merchandise 

Mart in Chicago. 

Chine cAntiques 
are hard to find these days . . . but, our floors are 

crowded with things you'll want to own... 

antiques that add lustre to any interior, or to 

your stock . . . Our year’s work has been to 

bring together the biggest and best stock of 

“antiques, selected with a modern point of view.” 

57 East 56th St. 
New York Lyman Huszacu 

Charles J. Winston & Co., Inc. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St.. New York, N. Y. 

Lighting 
IN THE 

Grand —_— 

exquisite crystal reproductions 

of CHANDELIERS 

SCONCES LAMPS 
4 

ALSO PORCELAIN AND CRYSTAL 
TABLE LAMPS, FLOOR LAMPS AND 

ACCESSORIES 

INTERIORS 
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LUMBER STOCKS LOW 

A survey being made by the War Production Board’s 

Lumber ‘and Lumber Products is already bringing in 

some gloomy returns which indicate a critical reduction 

in inventories during the past six months. A _ large 

number of yards report little or no stocks on hand and 

some report that they have been forced to close because 
they cannot obtain needed species. grades and sizes of 

lumber. 

SOFTWOOD PLYWOOD 

Limitation Order L-150. covering the scheduling of soft- 

wood plywood, was interpreted by the WPB as requiring 
producers of softwood plywood to accept all orders for 
that product which meet their regularly established 

prices and terms. This condition, the interpretation holds, 
applies to the seller who regularly supplies only certain 

types of purchasers, such as wholesalers. jobbers and 
retailers. He may reject orders from other types of pur- 

chasers only when it is practicable for such purchasers 
to obtain the merchandise required and in the quantity 
desired through regular trade channels. 

NEW METHODS FOR GRAND RAPIDS 

Boasting, with reason, of the wartime conversion job 

that Grand Rapids has completed, F. Stuart Foote. Presi- 

dent of the Grand Rapids Furniture Manufacturers Asso- 

by 

212 East 54th St. 

Several new numbers for 
Fall have been added to 
our line of Wall lights, 

: Urns, Consoles. Mirror 
* Frames, Coffee Tables and 

Lamps. 

Custom 

Made Workrooms 
Draperies FOR THE TRADE 
Curtains 

Bedspreads 
Slip Covers With a reputation for meeting the 
Furniture exacting requirements of profes- 

Reconditioning sional decorators and designers. 

moe CELA ROWH, Inc 3-9514 9 ® 

305 EAST 47th STREET, NEW YORK, N. Y. 

AUGUST 1943 

REAKFRONTS by BRISTOL 
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1\ presentation offers the decorator widest choice in styles 

| 
| 
| 
| 

Decorative Plaster Originals 

Kdward Krumpe 
NEW YORK | 

of 18th Century and Regency inspiration in Cuban mahogany, 
fruitwood, knotty and pickled pine and lacquer. 

Mullioned glass doors, brass grilles. Desk sections fitted with 
hand tooled leather. Sizes range from 50” to 96”. 

The BRISTOL COMPANY 
319 East 62nd Street ~ New York 

Sold through Interior Decorators and Dealers 

Mai 

proper 

presents in its 

) 

try S 

environmen
t the country 

most comprehe 
erican Modern 

(Living Room, 
a Bedroom) 

nal and 

nsive 

finest, 

showing of Am 

for the home 

Dining Room an 

and for the professio 

executive office. 

*ONE PARK AVE., NEW YORK - *1680 MERCHANDISE MART, CHICACO 

*HAROLD HERLIHY COMPANY, 816 FIGUEROA, LOS ANCELES 

HERMAN MILLER FURNITURE CO. ZEELAND, MICHIGAN. 
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MIRROR 

GLASS 

CHINESE 

COFFEE 

Upper view 

shows design 

of top. 

ALL HAND 

DECORATED 

(NO DECAL). 

MADE IN 

ANY COLOR 

WITH BACK- 

GROUND OF 

GOLD AND 

SILVER. 

TABLE 

THREE SIZES 

30” square 36” square 

20” x 38” 

BY 

HIRSCH MIRROR 
& GLASS COMPANY 

“The Decorator's Source 

for Fine Mirrors” 

316 East 61st Street 

New York 

ciation, gave a few hints about Grand Rapids postwar 
prospects recently. Said he: 
“We are not concerned one whit where we stand in any- 

body’s table of statistics. We are concerned only that we 
stand at the top of everybody’s list in quality... . Our 
craftsmen. the best in the land, are today making the fine 
interiors and instrument boards of war planes, and put- 
ting their greatest zeal into a product that requires wood- 

working perfection. Thus they are occupied at their 

crafts and they are teaching their art to their sons and 

others who will help them in the future at their furniture 

workers benches. . . . Our designers and our craftsmen 
know that this war will not last forever. They have a 

future also... . 

“We are furniture makers, and we intend to continue as 

furniture makers, the best there are. We shall perhaps 

utilize more modern methods, more new machinery, more 

new materials than ever before. and our production lines 

—yes. there probably will be production lines—will focus 

the attention of the markets of the world on our city.” 

MORE OPEN FACED SHOPS 

The new trend in retail store design known as the “Open 

Faced Shop” (see page 47) is of great benefit to the 

retail store owner. but it also doesn’t do any harm to the 

manufacturers of plate glass either. R. L. Clause, Presi- 

dent of Pittsburgh Plate Glass. gleefully announced that 

from one to three hundred million dollars will be spent 

in modernizing store fronts in the first year after the war. 

Still Available! 

Reserve stock of fine upholstered pieces— 
steel spring construction. Look through 
our catalogue and make your selection. 

a Yr, corpora ted 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.) 
New York, N. Y. 

This Furniture is the Best that Man Can Make or Money Can Buy 
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MEYER THREADS 
The World’s Best 

For Upholstering All sizes 
and Decorating and colors 

Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 

Joun C. eg THREAD Co. 
Lowell, Mass. 

“Samples sent if you wish them.” 

LYON. 
FURNITURE MERCANTILE AGENCY 

Est. 1876—Publishers of LYON-RED BOOK 

NEW YORK, N. Y. CINCINNATI, OHIO 
185 Madison Avenue 6 East Fourth Street | 

|BOSTON, MASS. Fomniront WCHICAGO, ILL. 
|197 Friend Street Mencaveret AGENCY @ 221 North LaSalle Street 

| PHILADELPHIA, PA. GRAND RAPIDS, MICH. 
12 South 12th Street Ass’n of Commerce Bldg. 

HIGH POINT, N. C. LOS ANGELES, CALIF. 
107 West Green Street \ 115t S. Broadway 

THE NATIONALLY RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 
AND TRADES KINDRED—CARPET—UPHOLSTERING—REFRIGERATOR 
atta | DECORATION—LAMP — — AND 

MIRROR—HOUSE FURNIS GS 
BOOK OF RATINGS—CREDIT REPORTS COLLECTIONS 
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“Some analysts seem inclined to look for an increase in 

the number of retail stores after the war, but this is not a 

universal belief. But even if the number of retail stores 

goes no higher than the present figure of about a million 
and a half, we certainly can expect that two to four hun- 

dred thousand of these retailers will undertake moderni- 

zation in the first year of peace. 

“If only two hundred thousand store fronts are planned 
and installed in that first year of conversion to normal 

business, the total expenditure will run in the neighbor- 

hood of $90.000.000 to $100.000.000. . . .” 

FORMED SHEET PLASTICS 

The postwar planning department of the Formica Insula- 

tion Co. announced the most vivid interest in a simple 

process of plastic manufacture known as “formed sheet 

laminated plastics.” 

The process involved in “formed” plastics is simply this: 

a finished sheet is heated and then bent immediately into 

shape to make curved or formed parts, the designed 
shapes having retention qualities that are fixed. stable, 

and permanent. Sink tops with back splashboard com- 

bined have been fabricated in a single sheet, this process 

requiring the simple bending of a sheet with a decorative 

wear resisting surface. 

INTERIOR DECORATOR wanted for permanent posi- 

tion. References. Colonial Art Furniture Company. 

Pittsburgh, 13. Penna. 

Offices ia for the Decorative Designer: 

@ CURTAIN NETS © GAUZES 
PHILADELPHIA @ CASEMENTS © ORGANDIES 

- @ VOILES @ MADRAS 
CHICAGO @ MARQUISETTES © TAFFETAS 

LOS ANGELES @ RUFFLED and LACE CURTAINS 

E. C. CARTER & SON, INC,, 49 East 53rd St., New York 

oe Made i R. pudwitions p 

A. SCARSELLI 

212E. 52nd St.. New York 

= 

CARTER’S | 
Se YES, WE 00 ) 

$i RECONDITIONING 

BEDDING 

STEINER STUDIO 
316 East 61 Street, New York City 

Workroom for the trade since 1907 

Cee sins 
— Drapery 

Quilting ———— 
= and Embroidery 

AUGUST 1943 

..-AS WELL AS oy 

REMODELING OF Sip 
L 

AND ye 
BOX SPRINGS “I 

ALSO NEW 

MATTRESSES 

CHARLES H. BECKLEY 
SHOWROOM & FACTORY— 205 

NEW YORK. WN. Y TELEPHONE Pl 



INTERIORS’ GUIDE TO BOSTON 
The Indian name for Boston was Shawmut, which means “The 
Meeting of the Waters,’’ and was not the name of the Indian 
Chief, so prominent on the Shawmut Bank’s stationery, and refers 
to the sandy promontory where the Charles River joins the 
deepest, finest harbor on the Atlantic seaboard. If the Charles 
had been as navigable as the Hudson, Boston would be bigger 
than New York today. * 
The peninsula that is old Boston contained three steep hills, 
hence Tri-Mount or Tremont St. Behind it was a stinking muddy 
swamp crossed by a cowpath now known as Boylston St. This 
Back Bay, flooded only at high tide has now become the social 
center of Boston. It was largely filled in by scraping the tops of 
Old Boston’s three hills. The ground level of Beacon Hill was 
originally higher than the (temporarily) gray dome of Bulfinch’s 
famous State House. Many of the best known fabric houses have 
their headquarters at #420 Boylston St., and nearby Newbury 
St. has developed within the past ten years as a center for fine 
antiques and the showrooms of well known decorators. But Back 

Bay is still only 15 minutes walk from historic Old Boston, and 
anybody who visits Boston on business and has not seen 
these sites of our Revolutionary beginnings, is merely cheating 
himself. 
We trust that all readers of INTEerRIorS can find their way to the 
Boston Museum of Fine Arts, with the finest collection of Ameri- 
can furniture and 18th Century rooms in the country; the Isabella 
Gardner Museum on the Fenway (Italian Rennaissance painting) ; 
and the Fogg and Peabody (glass flowers) museums at Harvard, 
but have you perhaps missed: 

THE OLD GRANARY 

A hundred thousand visitors pass this graveyard immediately 
back of the Park St. Congregational Church on the Tremont St. 
corner of the Common every day, without bothering to step 
through the cast iron gates to see the tombs of Sam Adams, John 
Hancock, Paul Revere, and the mother and father of Benjamin 
Franklin. Thousands of the same visitors have a confused idea 
that the same Park St. Church is the Old North Church from 
whose tower Paul Revere watched for the lanterns. It isn’t. 

THE SACRED COD 

Bulfinch’s great State House, with its gold dome temporarily 
camouflaged a battleship gray, is a great monument of Federal 
architecture. Tourists who bother to go through it often miss the 
carved wooden codfish that hangs suspended on wires directly 
over the Speaker’s desk, a symbol of Massachusetts’ dependence 
on the fishing industry. Naughty Harvard boys have kidnapped 
it from time to time. 

OLD CORNER BOOK STORE 

Corner of Washington and School Streets, is no longer a book- 
store, but a hip-roofed 18th Century little brick building with a 
number of vacant shops on the street level. Here was the book- 
shop of Ticknor & Fields, the publishers who later became ab- 
sorbed by what is now Houghton, Mifflin & Co., and here the New 
England poets: Longfellow, Lowell, Holmes, Emerson, etc., met 
and gabbed for hours, so much so that the Autocrat, Holmes, 
called it the Mutual Admiration Society. Afterwards they re- 
paired to the Old Parker House, on the site of the present Parker 
House, for some of those rolls, and coffee. 

THE GOLDEN GRASSHOPPER 

On the top of Faneuil Hall, is one of the most famous weather 
vanes in America, and was either designed by Paul Revere or by 
Deacon Shem Drowne, the wood carver. The arguments are 
endless. At all events Faneuil Hall differs from most of the other 
cradles of American liberty in that it is not a dead museum but 
still in active operation for the purposes for which it was de- 
signed. The ground floor is still a public market, the second floor 
is still a public meeting hall, as it was in Sam Adams’ day, and 
the third floor is still the drill floor of the Ancient and Honorable 
Artillery Co. 

BOSTON STONE 

Diagonally north from Faneuil Hall is a crumby little alley known 
as Creek Lane. Embedded in the base of an old barber shop is 
a round stone that once stood in front of a paint mill. This is the 
Boston Stone from which, in the 18th Century all distances in 
New England were measured and gave Boston, Mass., the nick- 
name of “The Hub.” The idea probably goes back to 17th Century 
England, for the squat Gothic tower of Boston, England’s church 
was called Boston Stump, and served the same purpose through- 
out the parish. 
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I N T E RIOR 
ACCESSORIES 

ANTIQUES 

BEDDING 

CORNICES & 
DRAPERY 
FIXTURES 

CURTAINS 

FABRICS 

FOR ADDITIONAL 

BRISTOL COMPANY, INC...................-- 
New York, 319 East 62nd St., Regent 4-1140 

DIAMENT, A. L., & COMPANY............ 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Los Angeles, 449 So. La Cienega Blvd. 
Strafford, Pa. 

FRIEDMAN BROTHERS DECORATIVE ARTS, INC..... 
New York, 305 East 47th St., Wickersham 2-2737 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

MANSON, PACL. CO.. IMG... 2.0. ceccccesess- 
New York, 15 East 56th St., Ashland 4-9816 
Chicago, Merchandise Mart, Superior 3170 

HIRSCH MIRROR & GLASS COMPANY.... 
New York, 316 East 61st St., Regent 7-1812 

I, SED. ns a wicnesineie cose ees'da ps 
New York, 57 East 56th St., Plaza 3-2146 

KRUMPE, EDWARD 
New York, 212 East 54th St., Eldorado 5-8166 

MILCH, D., & SONS, INC 
New York, 238 East 44th St., Murray Hill 2-1360 

il! EY Serer eee : 
New York, 225 Fifth Ave., Murray Hill 5-3050 
Los Angeles, 760 W. 7th St., Vandike 7711 

NEWCOMB, F. 5., CO., INCG...................--- 
New York, 208 East 52nd St., Eldorado 5-3174 

RUTTENBERG, EDWARD C., SALES, INC... 
Chicago, Merchandise Mart, Superior 1805 

SCHWARTZ, I., GLASS & MIRROR CO......... 
New York, 317 East 64th St., Regent 4-1560 

SOMMING, A.. B GO. BMG... ccvcsscccccccess 
New York, 455 West 45th St., Columbus 5-6856 
Chicago, Merchandise Mart 

SKINNER, S. P., CO., INC 
New York, 225 Fifth Ave., Murray Hill 5-8970 

STIEHL, A. H., FURNITURE CO............. 
New York, 28 West 20th St., Chelsea 3-5000 

TURCHIN, H. H., COMPANY................. 
New York, 230 Fifth Ave., Caledonia 5-5338 
Los Angeles, 712 S. Olive St. 
Chicago Merchandise Mart 

Ct SE sido nispeeadecece Ohne eeeheesnnons st 
New York, 36 West 25th St., Watkins 9-8969 

es SED nik ocnccsesdcncesazers ae 
New York, 49 West 23rd St., Stuyvesant 9-1586 
Chicago, Merchandise Mart, Delaware 2675 
Los Angeles, 712 S. Olive St., Tucker 8580 

WINSTON, CHARLES J., & CO., INC.... 
New York, 41 East 53rd St., Plaza 3-3612 

Pe Pee ee 
New York, 309 East 46th St., Wickersham 2-3273 
Los Angeles, 816 S. Figueroa St. 
San Francisco, 442 Post St. 

BRISTOL COMPANY, INC..................... 
New York, 319 East 62nd St., Regent 4-1140 

SE cs anpacctcvedatanrseeree 
New York, 57 East 56th St., Plaza 3-2146 

gs ree ee 
New York, 225 Fifth Ave., Murray Hill 5-3050 
Los Angeles, 760 W. 7th St., Vandike 7711 

NEWCOMB, F. J., CO., INC 
New York, 208 East 52nd St., Eldorado 5-3174 

SKINNER, S. P., CO., INC 
New York, 225 Fifth Ave., Murray Hill 5-8970 

WOOD & HOGAN COMPANY................... 
New York, 383 Madison Ave., Eldorado 5-1335 
Chicago, Merchandise Mart, Superior 3774 
Los Angeles, 816 S. Figueroa St., Vandyke 9163 

BECKLEY, CHARLES H., INC.............. 
New York, 305 East 47th St., Plaza 3-1190 

FRIEDMAN BROTHERS DECORATIVE ARTS, INC 
New York, 305 East 47th St., Wickersham 2-2737 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

GARTER, ©. Cis B GO, Wie cis ccs ccvcccscnvone. 
New York, 49 E. 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 
Los Angeles, 816 S. Figueroa St., Vandyke 5523 
Philadelphia, 1600 Walnut St., Kingsley 2879 

BRUNSCHWIG & FILS, INC...................... 
New York, 509 Madison Ave., Eldorado 5-4087 
Los Angeles, 816 S. Figueroa St., Vandyke 5504 
Boston, 420 Boylston St., Kenmore 1415 
Chicago, Merchandise Mart, Superior 3774 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 

CARTER, E. C., & SON, INC................... 
New York, 49 East 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 
Los Angeles, 816 S. Figueroa St., Vandyke 5523 
Philadelphia, 1600 Walnut St., Kingsley 2879 

DIAMENT, A. L.. & COMPANY.................. 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Los Angeles, 449 So. La Cienega Blvd. 
Strafford, Pa. 

GOODALL DECORATIVE FABRICS........... 
New York, 61 East 52rd St., Plaza 3-8440 
Chicago, Merchandise Mart, Whitehall 6843 
Los Angeles, 818 S. Figueroa St., Trinity 1447 
Sanford, Maine 80 
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FIREPLACE 
EQUIPMENT 

FURNITURE 

PRECEDING ISSUES. 

AUGUST 

s 0 U R C €E 5 
GREEFF FABRICS, INC.......--6-e- cere cere eer teeeeee 13 

New York, 49 East 53rd St., Eldorado 5-4900 
Boston, 420 Boylston St., Kenmore 6095 
Chicago, Merchandise Mart, Superior 6795 
Los Angeles, 816 S. Figueroa St., Vandyke 5523 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 

LEE, ARTHUR H., & SONS, INC..........---- 5-0 ee eeee 56 

New York, 501 Madison Ave., Eldorado 5-1711 
Chicago, Merchandise Mart, Superior 3312 
Philadelphia, 1717 Sansom St., Rittenhouse 2906 
Boston, 420 Boylston St., Kenmore 1415 

SCALAMANDRE SILKS ........ccceccecereererves 2nd Cover 
New York, 598 Madison Ave., Plaza 3-9840 
Chicago, 620 N. Michigan Ave., Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 
Los Angeles, 95542 N. La Cienega Blvd., Bradshaw 22486 

SCHUMACHER, F., & CO...... cece cee ececee ere erecees 16 
New York, 60 West 40th St., Longacre 5- 5700 
New York, 535 Madison Ave., Eldorado 5-4270 
Boston, 420 Boylston St., Kenmore 1881 
Philadelphia, 1616 Walnut St., Pennypacker 8290 
Chicago, Merchandise Mart, Whitehall 4650 

STEIMER STUDIO 2... cccccccccrcccccccccccscesecccees 75 
New York, 316 East 61st St., Regent 4-0951 

BENNETT FIREPLACE COMPANY.............---+++5- 63 
Norwich, N. Y., State St., Norwich 146 

JACKSON, EDWIN, INC.........cccccccccessescererees 64 
New York, 175 East 60th St., Regent 4-0864 

JACKSON, WM. H., COMPANY.........62---- 555. 0000s 71 
New York, 32 East 37th St., Plaza 3- 9400 

SKINNER, S. P., CO., INC.......ccceeeeeeceeeeeeeee 68 
New York, 225 Fifth Ave., Murray Hill 5-8970 

ALBANO COMPANY, INC..........--cccecccecssececees 65 
New York, 309 East 46th St., Wickersham 2-3273 
Los Angeles, 816 S. Figueroa St. 
San Francisco, 442 Post St. 

BAKER FURNITURE, INC............---5----005- coe 
Grand Rapids, Keeler Bldg., 81359 
Chicago, Merchandise Mart, Delaware 7144 
New York, 383 Madison Ave., Wickersham 2-7703 
New York, 28 West 20th St., Chelsea 3-5000 

BRISTOL COMPANY, ING......ccccccccccccccrescceece 73 
New York, 319 East 62nd St., Regent 4-1140 

GHAIRG, BB. .ncrccvcccccvccccccccceccccccesssscscces 74 
New York, 192 Lexington Ave., Lexington 2-3249 

CHARAK FURNITURE COMPANY................ 3rd Cover 
New York, 444 Madison Ave., Eldorado 5- 5045 
Chicago, Merchandise Mart, Superior 3774 
Boston, 38 Wareham St., Hancock 4780 
Los Angeles, 816 Figueroa St. 

LEOPOLD COLOMBO & BRO., INC 
New York, 327 East 34th St., Vanderbilt 6-259: 

DIAMENT, A. L., & COMPANY.......... nkwe<aeuwes 67 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St, Rittenhouse 3876 
Los Angeles, 449 So, La Cienega Blvd, 
Strafford, Pa. 

HERITAGE FURNITURE COMPANY.......... a 
High Point, North Carolina, 2123 

hi. OB ae 
Buffalo, 1893 Elmwood Ave., Riverside 3010 
New York, 385 Madison Ave., Wickersham 2-452% 
Chicago, Merchandise Mart, Superior 4717 

MORPP GB TRG, BIG... cecccccsscccveccccccsne — ok 
Chicago, Merchandise Mart, Delaware 7144 

En cncudncdecdkedecewewa bate deheus1seveeosee 72 
New York, 45 West 21st St., Gramercy 5-2616 

MILLER, HERMAN, FURNITURE COMPANY.......... 73 
New York, One Park Ave., Murray Hill 5-0644 
Chicago, Merchandise Mart, Whitehall 5731 
Los Angeles, 816 Figueroa St. 
Zeeland, Michigan, 84 

Bo, ee re Tree Tee i 
New York, 435 East 56th St., Plaza 3-6590 

.54 and 55 

I We CR Mrskc bce esecicccedceccoveses <s 
New York, 425 East ag St., Eldorado 5-0766 

NEWCOMB, F. J., CO., INC.. Beewenasesan Se 
New York, 208 East Sand St., “Eldorado | 5- 5-3174 

OLD COLONY FURNITURE COMPANY................. 15 
New York, 385 Madison Ave., Eldorado 5-7447 
Boston, 495 Albany St., Hancock 7086 
Los Angeles, 816 S. Figueroa St., Vandike 9163 

NE, ER. kina 6abbenekewsSedsekeRaveadeaere on sanssis 75 
New York, 212 East 52nd St., Volunteer 5-2572 

ere eee reer 53 
New York, 521 East 72nd St., Butterfield 8-8165 

SCHWARTZ, |., GLASS & MIRROR CO...... ee Te 
New York, 317 East 64th St., Regent 4-1560 

STIEHL, A. H., FURNITURE COMPANY............... 66 
New York, 28 West 20th St., Chelsea 3-5000 

Pe Ge BD PS aici nsec eis ccceescees 62 
New York, 385 Madison Ave., Plaza 8-2990 
Chicago, Merchadise Mart, Whitehall 7884 
Pittsburgh, 907 Penn Ave., Grant 1014 
High Point, North Carolina, 4521 

CS ie Mie MEE ccktcrctegentsaspicsorenee 
New York, 230 Fifth Ave., Caledonia 5-5338 
Los Angeles, 712 S. Olive St. 
Chicago, Merchandise Mart 

VANLEIGH FURNITLRE COMPANY................... 57 
New York, 115 West 40th St., Lackawanna 4-1900 

bo eM 60 
New York, 307 East 53rd St., Plaza 8-2750 

Ps By Cio vse cctccsessueccescsces Back Cover 
New York, One Park Ave., Murray Hill 4-5510 
Grand Rapids, Michigan 

Lo. me ... Bg Pere 4 
New York, 383 Madison Ave., Eldorado 5-1335 
Chicago, Merchandise Mart, Superior 3774 
Los Angeles, 816 S. Figueroa St., Vandyke 9163 

Lepr ee ee 70 
New York, 216 East 45th St., Vanderbilt 6-2250 

AN UP-TO-DATE FILE OF INTERIORS 

1943 

ADDRESSES OF CURRENT ADVERTISERS 

FLOOR 
COVERINGS 

FURNITURE, 
GARDEN & 
TERRACE 

FURNITURE, 
OFFICE 

LIGHTING 
FIXTURES, 
LAMPS & 
SHADES 

MANTELS 

MIRRORS 

PLASTER 

RADIO 

THREAD 

TRADE 
WORKROOMS 

TRIMMINGS 

WALL 
COVERINGS 

1S YOUR BEST GUIDE 

ee ee 69 
New York, 295 Fifth Ave., Murray Hill 4- 7363 

rere 61 
New York, 730 Fifth Ave., Circle 6-0412 

eee CARPET COMPANY.......... 62 
New York, 120 East 25th St., Gramercy 3- 5915 

PRM FLOOR COVERINGS, INC............. 69 
New York, 136 East 57th St., Plaza 8-0440 

nth ees npg tn) fo ee eee 16 
New York, 60 West 40th St., Longacre 5-5700 
New York, 535 Madison Ave., Eldorado 5-4270 
Boston, 420 Boylston St., Kenmore 1881 
Philadelphia, 1616 Walnut St., Pennypacker 8290 
Chicago, Merchandise Mart, Whitehall 4650 

FICKS REED COMPANY............... A 
Cincinnati, 424 Findlay St., Main 0303 
New York, 385 Madison Ave., Plaza 3-8217 
Grand Rapids, Waters Klingman Bldg. 

ORE FOr es FU. in kcccccncnsscsccsss 12 
New York, 385 Madison Ave., Plaza 3-7000 

HANSON, PAUL, CO., INC............. st 
New York, 15 East 26th St., Ashland 4- 9816 
Chicago, Merchandise Mart, Superior 3170 

A. MARCHAND, INC..................-. . F 
New York, 680 Fifth Ave., Circle 7-1771 
Stamford, 744 Main St., Stamford 4-0621 

MOT UAMEOEN B BOB. 2.00cccccccscccns 72 
New York, 225 Fifth Ave., Murray Hill 5-30.00 
Los Angeles, 760 W. 7th St., Vandyke 7711 

RUTTENBERG, EDWARD C., SALES, INC.. — 
Chicago, Merchandise Mart, Superior 1805 

SRINNER, &. 0... OB., B0B.......000000.: . 68 
New York, 225 Fifth Ave., Murray Hill 5 -8970 

TURCHIN, H. H., COMPANY............... . 
New York, 230 Fifth Ave., Caledonia 5-5338 
Los Angeles, 712 S. Olive St. 
Chicago, Merchandise Mart 

ge RE ne ere ar . 69 
New York, 36 West 25th St., Watkins 9-8969 

I MD inicias an ccenienebebdes ces . 66 
New York, 49 West 23rd St., Stuyvesant 9-1586 
Chicago, Merchandise Mart, Delaware 2675 
Los Angeles, 712 S. Olive St., Tucker 8580 

WINSTON, CHARLES J., & CO., INC....... . 
New York, 41 East 53rd St., Plaza 3-3612 

JACKSON, EDWIN, INC............... . 64 
New York, 175 East 60th St., a 4-0864 

JACKSON, WM. H., COMPANY........ as 71 
New York, 32 East 57th St., Pinsa 3-9400 

FRIEDMAN BROTHERS DECORATIVE ARTS, INC. 64 
New York, 305 East 47th St., Wickersham 2-2737 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 

HIRSCH MIRROR & GLASS COMPANY...... 74 
New York, 316 East 61st St., Regent 7-1842 

MILCH, D., & SON, INC.. , . 68 
New York, 338 East 44th St... Murray “Hill ‘2- 1360 

WEWSOWE.. ©. 3... GOue WG eaccvcccces.: ; . 65 
New York, 208 East 52nd St., Eldorado 5- -3174 

SCHWARTZ, I., GLASS & MIRROR CO..... . 66 
New York, 317 East 64th St., Regent 4-1560 

SOMOS, A... B GOup WB... ccccccess. <~ ae 
New York, 455 West 45th St., Columbus 5-685 5ti 
Chicago, Merchandise Mart 

TURCHIN, H. H., COMPANY............... : a N 
New York, 230 Fitth Ave., Caledonia 5-5338 
Los Angeles, 712 S. Olive St. 
Chicago, Merchandise Mart 

VICTORY ARTS MIRROR, INC............. Ft ech ae 63 
New York, 32 East 22nd St., Gramercy 5-9135 

ce op rer rrr 73 
New York, 212 East 54th St., Eldorado 5-8166 

MAGNAVOX COMPANY ............. 3 
Fort Wayne, Indiana, Anthony 4574 

MEYER, JOHN C., THREAD COMPANY ~ 
Lowell, Mass., Lowell 5881 

a ee ee eee onaey ae 
New York, 305 East 47th St., Plaza 3-9514 

i, ET CCE PTO OT er wee. See 
New York, 316 East 61st St., Regent 4-0951 

SBALAMAMBRE GILKS onc ccccccccccccsces ..2nd Cover 
New York, 598 Madison Ave., Plaza 3-9840 
Chicago, 620 N. Michigan Ave., Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 
Los Angeles, 955% N. La Cienega Blvd., Bradshaw 22486 

DIAMENT, A. L., & COMPANY............ » 
New York, 34 East 58rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Los Angeles, 449 So, La Cienega Blvd. 
Strafford, Pa. 

SCHUMACHER, F., & CO., INC............ , : a 
New York, 69 West 40th St., Longacre 5-5700 
New York, 535 Madison Ave., Eldorado 5-4270 
Boston, 420 Boylston St., Kenmore 1881 
Philadelphia, 1616 Walnut St., Pennypacker 8290 
Chicago, Merchandise Mart, Whitehall 4650 

STRAHAN, THOMAS, COMPANY.......... 
New York, 417 Fifth Ave., Caledonia 5-4310 
Chicago, Merchandise Mart, Superior 5858 
Chelsea, Mass. 

THIGAUT, BIGHMARS G.. OG........ccccceceoe, ene ae 
New York, 269 Madison Ave., Lexington 2-7580 

TO QUALITY SOURCES OF SUPPLY 
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~. 

The Home of Fine 

Cnaflh he ren yanais uf 

Toda Ye, the Baker f/ lant and cbs cuflsmen are shaving tn a war 

' | ree \ 
lime fob, Seon, cve hope, the Baker skills ana y once again te entirely \ 

. y . » , a le ° 
devoted Ca making Lnerica s forest Onglish and French Reproductions 

Air View of the Baker Plant at Holland, Mic higan 

bx pe Garmiture Sou: 
; CE CABINET MAKERS 

10 MILLING ROAD, ee 

CHECAGO GRAND RAPIDS 
Knapp & Tusss, Inc. dig Vans SgoaAre ond Floor 

6th Floor D>] LI: 
Merchandise Mart ie Keeler Building 

NEW YORK: A. H. Stient Furniture Co., 28 West 20th St. 

Tue Manor House, 383 Madison Ave. 

~ 
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CHARAR FURNITURE COMPANY 
38 WAREHAM STREET, BOSTON, MASS. 

444 MADISON AVENUE CHARLES B. GELLER 816 SO. FIGUEROA ST. 

NEW YORK CITY Merchandise Mart LOS ANGELES 

CHICAGO, ILL. 



ou want te buy 

JOHN WIDDICOMB FURNITURE 

.. We HU self it 

ALL OF US have to settle for “next best” things 

often enough these days. You needn’t do that with 

furniture ... not just yet. 

We are still managing to make enough John Widdi- 

comb Furniture to fill most needs of old customers 

. and even, believe it or not, to accommodate a 

few new ones. 

Come in and see us now. 

, prratere 

ia i ents 
fv herve © 

Joun Wippicome Co. 
NEW YORK GRAND RAPIDS 


