


iia news for decorators 

..- when the classic traditional 

patterns of old damask are 

obtainable in printed form, with 

characteristic Scalamandré 

precision, on a special silk-and- 

cotton fabric that preserves © 

the soft, uneven feeling of 

woven damask designs. In 5 

usable color combinations, or 

your own color scheme at slight 

additional cost ... and, by the way, we can reproduce in print any of the standard woven patterns 

of the Scalamandré line when economy, war restrictions, or other requirements so dictate. 

Illustrated: Design No. 6211-1 

Scalamandré Silbs 
MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS 

598 MADISON AVENUE @® NEW YORK ® Also BOSTON ® CHICAGO @ LOS ANGELES 
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IN THE “FRENCH ‘/RADITION 

IS STILL AVAILABLE 

AT BRUNOVAN, INC. 

Our production of Fine French 18th Century Furniture for the bedroom, living room 

‘ y and dining room has naturally been affected. But in no way has the war affected the 

styling, craftsmanship and superb finish for which Brunovan has always been known. 

Decorators are invited to make their selections from our presently available stock. 
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SYLVAIN BRUNO, PRESIDENT 

211-1 383 MADISON AVENUE. NEW YORK 
LOS ANGELES: CHAS. H. JOHNSTONE °* 816 S. Figueroa St. 
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Antique Sheraton Mahogany Work Vable. (Cirea 1800) 

Regency Side Chair with Brass Mounts (set of 6). (Cirea 1810) 

li is our purpose to present to the decorator the most complete 

selection in America of fine furniture from England. — including 

both antiques and reproductions. 

We weleome your inquiry and, inspection. 

WOOD and HOGAN CO. 

383 MADISON AVENUE, NEW YORK 

IN CHICAGO— IN LOS ANGELES 

tles B. Geller, 6th Floor, Merchandise Mart Harold W. He vy. 816 Figuer 
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NEXT MONTH 

The work of America’s leading designers and 

architects from coast to coast will be shown in our 

COVER: INDEPENDENCE DAY. 

PAINTING BY NIVOLA. 

JUL 20' 1943 
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FAIR ATTITUDE 

Sir: 

Your article on page 66 of the June 

issue regarding “Black Market in Up- 

holstered Furniture” is very interesting 

and it seems to me that you have taken 

a fair attitude on this question. 

I have a great deal of sympathy with 

the small manufacturers of upholstered 

furniture that are trying to make a 

living and if there is any way that our 

Company or our National Association 

can help them, we certainly would want 

to do so. On the other hand the fact 

that they are small is no reason why 

they should evade Government regula- 

tions any more than a large manufac- 

turer. 

The large manufacturers are sharing 

the burden of the industry as far as 

designing costs and advertising costs 

and marketing costs are concerned. If 

they can adjust themselves to these 

orders surely the small manufacturers 

can also. 

That the manufacturers have 

stocks of spring wires to last them for 

a year is one of the reasons that LD-135 

order was necessary. Under the Inven- 

tory Control Act no one was supposed 

to have over 3 months supply of critical 

raw materials. 

small 

If the large manufac- 

turers had tried to carry inventories of 

this amount the Limitation order would 

have been issued long before it was. 

If the small manufacturers wish to 

dispose of their springs they can sell 

them to the bedding industry on any 

day, as they are badly needed there.... 

E. O. Hultquist, President 

Jamestown-Royal Upholstery Corp. 

Jamestown, N. Y. 

REPENTENT LOUGEE 
Sir: 

I enjoyed seeing the May issue of 

Intertors, which I found awaiting my 

return from a month’s trip through the 

East. Your editorial material is too good 

to miss and I wish you would enter my 

subscription for a year and bill me 

accordingly. I want you to know that 

I very much appreciate the review you 

gave my little book, “Plastics From 

Farm and Forest,” and your criticism in 

the final paragraph is well taken. 

Trouble is, I was asked to write only 

a brief book on plastics and if I had 

attempted to define the faults of all 

these materials as well as the advan- 

tages, the manuscript would have been 

too long. Also since the text was non- 

Oo 

technical and so brief it seemed to me 

that an index was unnecessary. 

Nevertheless, I am grateful for your 

thoughts and will try to do better next 

time. 

E. F. Lougee 

La Canada, Cal. 

THE EFFLUENCE 
Sir: 

The accompanying thoughts were in- 

spired by Mr. Francis de N. Schroeder's 

April editorial, “The Fear of Change.” 

Designers should be liberated from the 

past. We all agreed that it would be 

impractical to make use of the primitive 

comforts of life which contented our 

forefathers. Oil-lamps, tallow candles, 

gas lights have been gladly relinquished 

in favour of electricity. In this field the 

acceptance of the new was an obvious 

choice, but in the fields of Interior 

Decoration and Architecture, the course 

has not been so clear cut. Because one 

venerates the historical past one is prone 

The public 

in general upholds a subjective rather 

than objective appreciation of beauty. 

Some of the works produced in past 

periods are undeniably remarkable, but 

they have an obvious weakness in that 

they are no longer fitted aesthetically to 

our mode of living, although the public 

may believe 

to cling to its symbols. 

otherwise. If everyone 

could possess flawless originals or care- 

ful reproductions the offense would 

not be so great. The trouble lies with 

the unscrupulous manufacturers who, 

after all, supply the great majority of 

the public, and persist in producing a 

plethora of freaks which are XXth Cen- 

tury interpretations of the periods they 

would represent. These manufacturers 

argue in self defense: “This is what the 

public wants.” That may be so, but the 

public does not know, the public is 

ignorant. How can this ignorance be 

remedied? 

In the better world of tomorrow, which 

we are now trying to shape, courses in 

aesthetic appreciation should be in- 

cluded in every schoolboy’s curriculum. 

The goal would be to give him a good 

grounding in the following subjects— 

1. Architecture and Design 

2. Music and Literature (already in- 

cluded to a certain extent in today’s 

curriculums) 

3. Physical Culture and Dancing (Phys- 

ical Culture alone lacks spiritual value, 

Dancing provides it. It has been said 

that “A nation that dances is a happy 

nation” ) 

3 ta the Oller 
The reactionaries would call such a 

scheme utopian and deride it by saying 

that the aim would be to make every 

one a Leonardo da Vinci, but democ- 

racy must hold a different view. 

Of all the peoples of the world none 

has ever been so interested in the study 

of beauty, per se, as the Greeks of the 

Vth Century B. C. In all fields our 

indebtedness to them is overwhelming; 

therefore let us go back to them. Not 

by copying their products (and those 

of later periods) as it is practised today, 

but by being guided by such of their 

timeless principles as this one: “Orna- 

ment is not Beauty.” 

Plato exhorts: “Let our artists rather 

be those who are gifted to discern the 

true nature of the beautiful and grace- 

ful; then will our youth dwell in a land 

of health, amid fair sights and sounds, 

and receive the good in everything; and 

beauty, the effluence of fair works, shall 

flow into the eye and ear, like a health- 

giving breeze from a purer region, and 

insensibly draw the soul from the 

earliest years into likeness and sympathy 

with the beauty of reason.” 

It is the responsibility of every designer 

and architect to see to it that such a 

plan, vague though it may be here, be 

developed in his community. 

Alexander Tristram Yelin 

Toronto, Ont. 

GOURMET 

Sir: 

As a Chicagoan for some 18 years I 

must take issue with whoever compiled 

the “Interiors’ Guide to Chicago,” in 

your June issue. The restaurant section 

in particular is incomplete. It reminds 

me of the “nothing-West-of-the-Hudson” 

attitude of some New Yorkers. 

Now. I will admit that New York has 

a larger choice of interesting restaurants 

than Chicago. But Chicago has no lack 

of very good eating places, where both 

foreign and American foods are served. 

I recall eating at both Scholgl’s and the 

College Inn years ago, but meanwhile I 

have been eating very well in a great 

variety of places of which your cor- 

respondent is evidently unaware. 

Katherine Chandler 

Assistant Art Director 

Container Corporation of America 

Chicago, Il. 

We trust that other readers did not get 

the impression that one column was all 

Inter1ors would devote to America’s 

second city.—Ed. 

INTERIORS 



In view of the steadily growing confidence of top 
flight hotel organizations in Formica as a surfacing 
material, it is not surprising that the splendid new 
hotel of the Statler system just completed in Wash- 
ington, D. C. made a greater use of Formica than 
any previous hotel. It was the last big job of the 
kind that Formica handled before it became neces- 
sary to devote all Formica resources to the war 
effort for the duration. 

Figured Red Gum Realwood was used for table 
tops in the men’s bar and Grey Formica tops in 
the Veranda Lounge. It was also extensively used 
in the Embassy Room, restaurants and guest rooms. 

Formica was specified by the Statler design staff 
and Holabird & Root, architects. 

Veranda Lounge with 

Grey Formica Cigarette-proof Table Tops 

THE FORMICA INSULATION COMPANY, 4¢ 



ae STATLER = ROOM FURNITURE 
A striking feature of the guest rooms is the Formica Quartered Walnut 
Cigarette-Proof “Realwood”, a plastic sheet in which an actual veneer is 
incorporated. This was used for tops on dressers and combination writing 
desks and vanities, as well as tops and shelves on coffee tables. It was 
used also for base on dressers. 

The clarity of the genuine wood grain is remarkable, the most brilliant 
finish available on wood. Yet the tops have all the useful characteristics 
of a plastic. They are non-absorbent, cigarette-resisting, chemically inert. 
They are not stained or injured by conditions that would ruin wood. 

Formica was used also for window stools covering the radiator and air 
conditioning unit. The dial on the Air Conditioning Control is a Formica 
“Permaprint”. 

The Washington Statler provides a look into the future of hotel equip- 
ment in America and the large part Formica laminated plastics are 
destined to play in it. 

~—=-.7r AVWENIIIE CINCINNATI, OHIO 
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BLUEBELLS 

Quast-taden Govan Brees 

Will Not ,* , = Beauly 

HE paradox that Goodall materials are especially cool for summer decoration 

is easy to understand. They are woven-with-mohair—the fine, fuzz-free, 
airy fleece of the Angora Goat. The habitat of these animals is the hottest part 
of our Southwest, and nature provides their fleece as a cool protective covering 

against the torrid rays of the sun. 

Dust-laden breezes will not mar the newness of Goodall mohair fabrics, for the 
smooth, lustrous surface repels dirt to a remarkable degree. And mohair has no 

absorbent qualities; hence fabrics possessing this fibre will keep their fresh 
unwilted crispness throughout the hottest weather. 

Goodall fabrics are available in a wide range of designs, colors and textures for 

every decorative need. Many designs are the creations of Dorothy Wright Liebes. 

(Some of our cloths contain rayon blended with mohair and cotton.) 
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OOM 
DECORATIVE 

A Division of Goodall Worsted Co, 

FRIENDSHIP QUILT 

NATCHEZ 

Draperies * Sef Covers & Casement 

Curtains « Upholteries Bedspreads 

NEW YORK, 61 EAST 53rd ST. * CHICAGO, 6-154 MERCHANDISE MART ® LOS ANGELES, 818 S. FIGUEROA ST. * HOME OFFICE & MILLS, SANFORD, ME. 
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THE TERRORS OF PEACE 

It was William Ruskin who propounded 

the theory that though the interiors of 

a man’s house are his to do with as he 

likes, the outside of a house is not 

private property. His unfortunate neigh- 

bors have to look at it every day. 

One of the terrors of the peace to come 

is foreshadowed in the illustration on 

this page. This strange erection repre- 

sents a victory arch, to be erected in 

Times Square, New York, immediately 

after the next armistice, and the design 

of this bastard descendant of the Arch 

of Titus has been presented in all 

seriousness to Mayor La Guardia and 

the President of the Borough of Man- 

hattan, Edgar J. Nathan, by the politi- 

cally powerful Broadway Association, 

whose President is Robert K. Christen- 

berry of the Hotel Astor, and whose 

Chairman is P. A. Willoughby, Treas- 

urer of John David, Inc., Gent’s 

Clothiers. The arch, nattily double- 

breasted, was designed by Mr. Wil- 

loughby’s daughter. 

The central pylon of painted plywood 

will rise 30 feet from the central “island” 

in the middle of Times Square. Its 

sides will bé covered with murals rep- 

resenting the Four Freedoms, and there 

will be a group of allegorical figures, 

representing the Spirit of Something or 

Other on top. On the base, very handy 

for match scratchers and other sgrafit- 

tists, are four figures representing the 

Army, Navy, Air Force and United States 

Marines. Two enormous gilt plaster 

palm leaves will swoop east and west. 

10 

The westbound one is anchored to an 

eagle-topped pylon in front of the Para- 

mount Theatre, and the eastern palm in 

front of Chin Lee’s. “They are canti- 

levered in principle,” explained the 

Broadway Association. 

Serious art associations treated the pub- 

lication of this strange design with 

amused tolerance.. Some, who remem- 

bered other victory arches after the last 

war, such as the one with the inflated 

balloons on top of it in Madison Square, 

and the large fishnet full of artificial 

jewels suspended across Fifth Avenue 

at 60th St., were more seriously alarmed. 

POSTWAR PROSPERITY 

UP TO INVENTORS 

Peacetime products for 1,500 war plants 

should be invented now, according to 

Richard P. Brown, Chairman of the 

Board of the Brown Instrument division 

of the Minneapolis-Honeywell Regula- 

tor Company, who spoke on June 10 to 

the graduating class of Drexel Insti- 

tute’s Evening School in Philadelphia. 

Mr. Brown further stated: 

“The Defense Plant Corporation has 

furnished the money to build and equip 

1,500 new plants...a study should be 

made now as to peacetime articles which 

ean be made in these plants...we must 

start now... the welcome mat awaits the 
i? inventor...the time is ripe...’ 

WOOL SUPPLY IMPROVES 

On June 8 WPB eliminated wool quotas 

assigned for production of blended 

worsted and woolen yarns and cloth for 

civilian use and at the same time in- 

creased substantially the amount of wool 

which can be used for civilian products 

without restrictions as to wool content. 

However, while more wool will be avail- 

able, facility and manpower shortages 

remain serious obstacles to full civilian 

production. 

WINTER FURNITURE MARKET 

Since WPB Office of Civilian Require- 

ments has pointed out that because of 

their important place in furniture dis- 

tribution certain furniture markets 

should continue to be held, the board 

of governors of the American Furniture 

Mart voted unanimously on June 23 to 

hold a winter market for two weeks 

starting January 17, 1944. This date, 

two weeks later than the usual winter 

buying period, will avoid holiday travel 

concentration, permit merchants and 

manufacturers to have ample time for 

inventory-taking and help distribute the 

load of hotel traffic, usually heavier 

around the first of the year. 

WPB CUTS CONFUSION 

Strict regulation by the government has 

been abandoned in the case of textiles, 

clothing and leather. All outstanding 

preference ratings for those commodities 

have been abolished, except for mili- 

tary and governmental needs. Priorities 

will remain in those two cases, but a 

free market will be restored for all other 

purposes. The WPB explains that the 

old system produced confusion. 

NEW BOARD AT 

SCHUMACHERS 

As a result of the passing away of Mr. 

Paul Gadebusch, the late President of 

F. Schumacher & Co., a meeting of the 

Board of Directors, held on June 7, 

elected the following officers: Pierre 

Pozier, President; Carlton Brose, Vice- 

President; Paul H. Gadebusch, Trea- 

surer and General Manager; Everett 

Higby, Secretary. 

The directors elected Walter Puschel as 

an interim member of the board. F. 

Schumacher & Company’s decorative 

fabric business will carry on exactly as 

heretofore. 

INTERIORS 
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J. H. THORP & CO... INC. 
Upholstery and Drapery Fabrices—Since 1819 

250 PARK AVENUE — at 47th Street NEW YORK 

PHILADELPHIA CHICAGO LOS ANGELES’ 
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SiynC1G tt HELPS WIN 
IMPORTANT MILITARY OBJECTIVES 

Synergism—the uniting of minds for achieve- 
ments far beyond expectations—has helped win 
important military objectives. A case in point 

is the providing, quickly and in quantity, of 
needed resin coated fabrics for our armed forces. 

Zapon’s technical know-how and extensive 
facilities for producing coated materials were 
placed at the service of Government and its 
contractors at the beginning of the war. 

Skilled in coated fabrics and knowing other 
chemical companies had done 

coated fabrics in weight from three ounces per 
square yard to thirty and more ounces. 

These materials serve a wide variety of uses 
with the Army, Navy, Marines, WAVE and 

WAAC. They meet tests including flame-proof- 
ness, cracking test at 40 below zero, tackiness 
test up to 200° F, abrasion tests, many others— 
another triumph for synergistic thinking in 
American industry. 

Synergism is forging new industrial 
frontiers all the time—giving 

° e ™ ’ 

considerable research in resins, 

our technicians and facilities 

went into action with those of 

the other manufacturers. Ideas 

clicked and today we are pro- 
ducing, in vast quantities, resin 

WHAT IS SYNERGISM? 
Synergism is an old word with new 
meaning for industry. Men working to- 
gether so that minds click to produce 
a result that is far greater than the 
sum of ideas expressed, making 2+2—5. 

us new products, better 
products. Synergism chal- 
lenges any problem no matter 

how difficult, and can lick it. 

Let’s talk things over, syner- 
gistically. 

ZAPON-RERATOL DIVISION 
ATLAS POWDER COMPANY ° STAMFORD, CONN. 
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AN UNUSUAL SOURCE OF SUPPLY 

for 

INTERIOR DESIGNERS AND DECORATORS 

Qo many years interior designers and decorators have been relying upon our 

large and varied selection of fine office furniture as an invaluable aid in creat- 

ing an interior volubly expressive of the individuality of a client. 

Therefore, in these busy times, we suggest that you visit our galleries, view the 

many unusual desks, bookcases, club chairs, davenports and filing equipment 

on display—and learn for yourself why Macey-Fowler furniture is preferred by 

many leading decorators. 

Macew~ lowler 
Incorporated 

383 MADISON AVENUE + PLAZA 3-7000 ’ NEW YORK CITY 

TULY 1943 13 



FRANCIS HENRY LENYGON 

BBY training and by conviction Francis Henry Lenygon 

so carefully avoided personal publicity, that it was not 

until he died, early in June, that many people deeply 

concerned with the profession of interior design realized 

ance in the field, this too in spite of the fact that 

he was a past president of the American Institute of 

Decorators, of the Art & Antique Dealers League of 

New York, and of the British Club of New York. They 

realized it belatedly because almost without exception 

SIR PHILIP SASSOON’S HOME, LONDON. 

PALACE DECORATOR 

obituary about him, and the Herald-Tribune, going 

further, published an editorial by Mr. Lenygon's good 

friend, the dean of art critics, Royal Cortissoz. 

Mr. Lenygon was born in Lincoln, England, 66 years 

ago, in the shadow of one of England's greatest cathe- 

drals. Like almost every decorator of proven success, 

he studied architecture, first at the London Polytechnic 

and then at the City and Guild Institutes; but he did 

more, he studied and practiced cabinet making. In 

recent years Mr. Lenygon had many a quiet chuckle 

finding pieces that he had made with his own hands 

put up for sale assgenuine antiques. 

In 1904 he established the firm of Lenygon & Co. at 31 

Old Burlington St., London. Its specialty then, as it 

has remained, was the fine furniture and decoration 

of 18th Century England. Not long thereafter he at- 

tracted the attention of King Edward VII who was 

GOVERNOR’S PALACE, WILLIAMSBURG, VA. 

anxious to change some of his mother’s most Victorian 

interiors in Buckingham Palace and Windsor Castle. 

Mr. Lenygon’s connections with the British Royal 

family continued to the day of his death. His firm holds 

warrants from the households of Edward VII, George V, 

Edward VIII, and George VI. Dowager Queen Mary, 

an inveterate antique shopper, before the war, was a 

particularly good customer. 

When Mr. Lenygon was establishing a reputation in 

the very highest circles as a palace decorator, the U. S. 

Ambassador to the Court of St. James was the magnifico, 

Whitelaw Reid, who owned a block-long brownstone 

Italian Renaissance palace of his own at 50th St. and 

CONTINUED ON PAGE 66 
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THE SALTERINI NEVA-RUST PROCESS 

IS BEING TESTED 

ON TWO FRONTS 

* 

JULY 

ON THE HOME FRONT 

When the Neva-Rust process was first applied to 

Salterini wrought iron furniture in 1937 we were 

faced with the question of how long we could 

guarantee our furniture against rust. Laboratory 

tests indicated a twenty year period but we con- 

servatively limited the guarantee to six years. 

This spring the guarantee expired on merchan- 

dise bought in 1937 but in the past six years 

NOT ONE PIECE HAS BEEN RETURNED 

UNDER OUR GUARANTEE. So the Neva-Rust 
Process, tested by rain and snow, by sun and 

wind, has proved itself to be impervious to 

the elements. 

ON THE FIGHTING FRONT 

When the Maritime Commission asked Salterini 

to make escape ladders for ships, we realized 

that they would meet the most trying conditions 

of salt air and salt water—both speedy producers 

of rust. We therefore have been giving Uncle 

Sam’s ladders protection equivalent to the Neva- 

Rust process used on Salterini furniture. 

These escape ladders have undergone conditions 
which wrought iron furniture is not called upon 

to face, yet they have remained entirely free of 

rust. We haven’t given our six year guarantee 

with these escape ladders. We don’t have to; 

it won't take that long to beat the Axis. 

JOHN B. SALTERINI CO. 
510 EAST 72nd STREET * NEW YORK 

1943 
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CARPETS AND FABRICS 

NATSHEX BRAIB - « « Forget carpet 
worries when you see this exciting new floor-covering. It is made 
with alternate wide and narrow cotton braids, in a rugged tex- 
ture as modern as tomorrow, yet reminiscent of the crinoline South. 
Immensely practical, too...it is both washable and reversible. 

Natchez Braid comes in ten plain colors, three mottled effects, 
or in your choice of plain color with alternate white braids as 
shown here —all thickly fringed. 

For mid-August delivery, Schumacher’s entire production of Nat- 
chez Braid will be concentrated in the following most-wanted sizes: 

27” x48" | 4#x@ =i 

3x5’ 6x9’ 12’ x 15’ 

8’ x 10’ 

P.S. SCHUMACHER FABRICS, OF COURSE, 

like those shown above .. . for 

happy use with Natchez Braid. 
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“Bird, Branch and Beetle” has 
the charm of its parental Eng- 
lish document. Fringe border 
motif you'll find inspiring. 
Printed on lustrous cotton, 
it’s Schumacher’s 56481. 

“Damask,” 30877, from 
Schumacher’s own mill. 
A 50” textured uphol- 
stery Damask adapted 
from a fine import...and 
equally durable. 

F. SCHUMACHER & CO. 
60 West 40th Street, New York 18, N. Y. 

Uptown Showrooms: 535 Madison Avenue 

Paris « Philadelphia - Boston + Chicago « St. Louis « Los Angeles + Detroit » Grand Rapids + Dallas + Atlanta + Cleveland 
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A SENS &E 

As Mr. Churchill's mellow light of victory grows brighter, 

it casts a deepening shadow, in the form of increasing 

labor troubles, political and economic squabbles, and 

all the other difficulties that affect civilians as a crisis 

passes. 

One of the quarrels that you will hear more and more 

loudly disputed in the next few weeks is the problem 

of grade labelling. In its essence it is an effort on the 

(iin air 7 

aed 
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part of certain government agencies to force manufac- 

turers to mark their products according to the quality 

of the raw materials involved. Currently it has the 

entire food indusiry simmering, but it may easily boil 

over to affect manufacturers of every product important 

to the field of interior design. 

Because there is so much truth on both sides of this 

grade labelling argument, it is important for us all to 

maintain a sense of balance, and review the principal 

points at issue. 

Believers in grade labelling think somewhat as follows: 

1) Rationing and price control are two of the most 

important weapons in the battle against inflation. 

JULY 1943 
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2) The strongest breeder of black markets is the belief 

that a fixed price in wartime is a sign of a constantly 

deteriorating product. 3) Prices can only be controlled 

where the quality, as well as the price of goods, is 

clearly marked. 4) Manufacturers have always bought 

graded raw materials: No. 1 Durum wheat, Grade A 

Honduras mahogany, No. 5 Pima cotton, etc., etc., but 

they have always fought every effort to make them 

give their customers the information that they. as 

customers, demand. 

Opponents of grade labelling believe these things: 

1) A brand name, and the public confidence in it that 

years of effort have built up, are the most valuable 

properties that a manufacturer owns. Arbitrary grading 

of a product ruins the value of that brand name. 

2) If six cans of peas are all marked Grade A, it merely 

means that they have passed a certain minimum 

standard of quality. There is no recognition of the 

time and money that the manufacturer of a nationally 

advertised pea has spent to improve the value of his 

brand. 3) Any threat to the value of brand names is a 

threat to advertising in general and thus to the entire 

American press. 4) Who are to be the oe of quality? 

How is an industry to know what type of bureaucrat 

will decide whether a certain proportion of silk, rayon, 

and cotton makes a fabric A, B, or C? 5) Nobody likes 

to buy anything labelled Grade B, yet lower quality 

and lower priced goods are frequently perfectly satis- 

factory for most uses. Grade labelling will tend to 

raise prices. 

After some thought, it seems that if the owners of 

brand names did more advertising to prove the quality 

of their products; and less to encourage a blind accept- 

ance of a certain name, most of this argument would 

be unnecessary.—F. de N. S. 



LIVING ROOM OF THE JOHN B. NESBITT HOUSE IN BRENTWOOD, CALIFORNIA. 

HOUSE IS MADE OF NON-CRITICAL MATERIALS. PRIME CONSTRUCTION: REDWOOD 

AND COMMON BRICK. FLOORS. EXTERIOR PAVING AND THREE FIREPLACES ARE 

OF BRICK. NEUTRA DESIGNED ALL FURNITURE, MADE ON PREMISES. CHAIRS 

OF BENTWOOD AND PLYWOOD, SIMILAR TO HIS “CHANNEL HEIGHTS” DESIGNS. 
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NEUTRA LOOKS AT WOOD AND STEEL 

Richard J. Neutra, who has designed super-sensational 

homes for cinemactors, can engineer a solid substantial 

dwelling as easily as he dreams up a wandering house 

that becomes confused with the garden. Two examples 

of his prewar architecture are shown in this article. 

One house was created without restrictions on material 

for construction—it was built of prefabricated steel sec- 

tions 24’ long; the other was erected during that brief 

period when restrictions were on building materials, but 

not building—this house was built of non-critical red- 

wood and brick. 

The home of Dr. and Mrs. Grant Beckstrand was perched 

(solidly) on a steep hillside overlooking the Pacific. Its 

steel sections were welded at the site. Although its 

structural elements are visible from every angle, and 

it has the typical Neutra display of windows across 

steadily prevailing winds from the ocean, the front i 
i 

iit mm i i ie any the front, the interiors are homelike. Because of the 

A I A ijininsvits NH uli windows are immobile. Doors and open windows are 

at the rear. Its plan is more compact than that of the 

second house shown here—the home of John B. Nesbitt, 

described by the architect as “the last of an era.” 

The Nesbitt house, of redwood and common brick, 

went furthest in the use of non-critical materials. It 

includes furniture, lamps, etc., which were made on the 

premises of available materials, from designs by the 

architect. The house was built in three sections divided 

by a sheltered terrace. Entrance hall and living room 

were combined for a more spacious effect and wide 

sliding glass door-walls merge the garden with the 

interiors. 

Neutra himself feels that welded steel construction will 

be extensively used in the postwar period. It also seems 

evident that his once idealized type of architecture 

where his own personality dominated, has given way 

to a more realistic approach, taking into account the 

owner's personality, the necessities of postwar living 

and the elimination of luxuries to which we have grown 

too accustomed. 



NEUTRA LOOKS AT WOOD AND STEEL 
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CONSTRUCTED OF VERY CRITICAL MATERIAL, THIS HOUSE BY RICHARD 

NEUTRA WAS BUILT FOR DR. AND MRS. GRANT BECKSTRAND OF 

PREFABRICATED STEEL SECTIONS WELDED ON THE SITE. ALTHOUGH IT 

HAS A MORE ENCLOSED FEELING THAN THE NESBITT HOUSE, IT IS RECOG- 

NIZABLY NEUTRA’S, ESPECIALLY BY THE EXPANSE OF WINDOW GLASS. 

FLOOR PLAN OF THE BECKSTRAND HOUSE, BUILT PRIOR TO THE NESBITT 

HOUSE. ITS LOCATION IS ON A STEEP HILLSIDE OVERLOOKING THE PACIFIC 

OCEAN. ITS CONSTRUCTION SHOULD FIND EXTENSIVE USE IN THE POSTWAR 

PERIOD: PREFABRICATED STEEL SECTIONS IN 24’ UNITS FOR FRAMEWORK, 

LIGHT METAL TRUSSES TO SPAN THE CEILING AND INSULATION BOARD OR 

METAL PANELS T@ FORM INTERIOR SURFACES. WINDOWS FACING THE 

OCEAN ARE FIXED DUE TO PREVAILING OCEAN BREEZE. STEPS FROM THE 

GOUND TERRACE IN REAR LEAD TO ANOTHER TERRACE ON GARAGE ROOF. 

INTERIORS 



ENTRANCE HALL OF THE NESBITT HOUSE LOOKING TOWARD LIVING ROOM 

AREA SHOWN ON PAGE 18. BRICK FIREPLACE OPENING IS ON THE UPPER 

LEVEL, TWO STEPS UP FROM THE LIVING ROOM. OPEN TREATMENT ADDS TO 

a SPACIOUSNESS AND BRINGS THE OUTDOORS EVEN CLOSER. THE LILY POND 

# ALSO WANDERS INTO THE HOUSE; MIRRORED WALL, INSIDE, ON LEFT. 
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ROR ES FLOOR PLAN OF THE WELL PUBLICIZED HOUSE FOR JOHN B. NESBITT, 

COMPLETED SHORTLY BEFORE CIVILIAN BUILDING WAS CURTAILED, BUT 

DURING THE TIME MATERIALS WERE SCARCE. ENTRANCE HALL AND LIVING 

ROOM, IN THE CENTER OF THE HOUSE, ARE TREATED AS ONE UNIT BETWEEN 

GLASS WALLS. THE MAIN LIVING QUARTERS ARE CONTAINED IN THIS 

SECTION. A SHELTERED TERRACE LEADS TO THE STUDIO, GUESTROOM AND 

BATH; EXTENDING OFF THESE ROOMS IS THE GARAGE. SERVICE YARD 

SEPARATED FROM REAR LAWN AND DINING TERRACE BY A SERPENTINE BRICK WALL. 

JULY 1943 
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BEDROOM OF THE BECKSTRAND HOUSE 

SHOWING BUILT-IN FURNITURE WHICH 

APPEARS TO EXTEND ON FOREVER BE- 

CAUSE OF THE MIRROR AT QE FAR END <> 

OF THE ALCOVE. THIS ROOM ALSO 

OVERLOOKS THE PACIFIC OCEAN. 

NEUTRA LOOKS AT WOOD AND STEEL 

LIVING RCOM OF THE BECKSTRAND 

HOUSE WHICH HAS A HOMELIKE ATMOS- 

PHERE DESPITE RIGID CONSTRUCTION. 

THE COLOR SCHEME, USED THROUGHOUT 

THE HOUSE, IS CREAM AND MOUSE-GRAY 

WITH ACCENTS OF CHINESE RED. 

INTERIORS 
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DINING ROOM OF THE NESBITT HOUSE 

LOOKING TOWARD THE LIVING ROOM. 

CURTAIN DRAWS TO MAKE A WALL. ALL 

FURNITURE MADE ON THE PREMISES 

FROM DESIGNS OF THE ARCHITECT, 

RICHARD J. NEUTRA. 

CORNER STUDY AT THE REAR OF THE 

HOUSE WHICH ALSO HAS A BRICK 

FLOOR, BUILT-IN FURNITURE UNITS 

AND SPOTTED COWHIDE THROWN OVER 

A MODERN RATTAN ROCKING CHAIR. 

WOOOWORK, REDWOOD. 
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LOUNGE AREA OF THE PROJECTED PLAN FOR A RECEPTION ROOM An inexpensive and flexible playroom to provide 

needed recreational and relaxational facilities for de- 

fense workers in an Eastern aircraft plant has been 

designed by H. G. Knoll Associates. The playroom 

utilizes existing ground floor space, 165’ x 57’, not needed 

for production. Such a plan would give all workers a 

pleasant environment, and should have special appeal 

to the Swing Shift whose late hours deprive them of 

most recreational facilities other than the juke box. 

This plan was also evolved to dispel the boredom and 

REST BETWEEN RIVETING tedium of commuters who have bad train and bus 

connections. 

The varied recreational facilities would include: a 

lounge, dispensary for equipment and soft drinks, a 

stage, boxing ring, skill games, card games, shuffle- 

board, quoits, horse-shoes, billiards, darts, ping-pong, 

posture equipment, etc. 

On the ceiling and portions of the walls, treatment with 

acoustical material is suggested. Other wall facings 

would depend on how flexible the plant's budget 

CONTINUED ON PAGE 65 

IN AN AIRCRAFT PLANT. FURNITURE SHOWN IS FROM THE NEW LINE 

OF H. G. KNOLL ASSOCIATES, FLORENCE SCHUST AND PETER HARNDEN, 

DESIGNERS, WHO CREATED THE PROJECT. NOTE ROPE-LACED WALL. 

FLOOR PLAN OF EXISTING UNUSED AREA, 165’ X 57’, WHICH HAS 

TWO PARALLEL ROWS OF COLUMNS. DIVISIONAL SCREENS ARE 

REMOVABLE FOR USE ON STAGE. A VARIETY OF GAMES ARE 

PROVIDED. DRAWINGS BY FLORENCE SCHUST. 
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SNAPSHOTS 

One of America’s younger industrial designers, and 

an able interior designer, Robert Gruen, was born 

thirty years ago in New York City. A graduate of 

Carnegie Institute of Technology, Mr. Gruen began 

his career as a scenic designer in the theater. He later 

heeded a call from Twentieth Century-Fox Film Corpo- 

ration and went to work for them in Hollywood. Return- 

ing to New York in 1936 he became art director for 

National Screen Service Corporation, producers of 

motion picture Prevues. By 1940 Mr. Gruen had opened 

his own office in New York City for the practice of 

industrial design. That year the Metropolitan Museum 

Exhibit of American Industrial Art included in its show 

a group of ten pieces of off-hand blown glassware de- 

signed by Robert Gruen and made in this country. 

Mr. Gruen’s glassware designs have also been pro- 

duced in Sweden. This is important recognition indeed, 

coming from a country which has been known for fine 

glassware ever since the 17th Century when the Tessins, 

father and son, were the Court architects. It was they 

who developed the Swedish Baroque style with the aid 

of French and Italian workmen. 

Dipping into the various fields of design, as all good 

industrial designers do, Mr. Gruen has also designed 

furniture, packaging, lighting, and products in metal, 

wood and plastics. 

The interiors he has done have been both commercial 

and residential. Illustrated on the following four pages 

are three examples of Mr. Gruen’s interior design work, 

completed in 1942 before severe material shortages 

developed. In the law offices shown the lighting fix- 

tures, interior remodeling, furnishing, and a more 

functional plan for business operations were all spe- 

cially designed. 

The showroom for “Seaforth!” cosmetics presented a 

ticklish problem of installing an inset showcase in a 

ROBERT GRUEN curved wall with lighting at the top and bottom of each 

shelf; the doors for this showcase were made to roll 

behind the case and lock at night—the upper and lower 

doors working as a unit. 

The combined recording studio and movie projection 

room required precise acoustical treatment plus the 

overcoming of material restrictions, such as steel springs 

(i.e. by using old theater seats, boxing them in natural 

birch panels, making them in units of two, and covering 

same with bright red, flat mohair). 
Mr. Gruen is the Secretary of the New York Chapter of 

the American Designers Institute, and at present is 

greatly engrossed in developing his own idea on 

camouflage technique. 
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SNAPSHOTS: ROBERT GRUEN 
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LAW FIRM RECEPTION ROOM DESIGNED BY ROBERT GRUEN TO UTILIZE 

WASTEFUL HALL SPACE AND GIVE LAW CLERKS AMPLE WORK SPACE. 

FOR A WIDER APPEARANCE THE WINDOW WALL AND FLOOR ARE 

DARK BROWN; OPPOSITE WALL AND CEILING, LIGHT GRAY-BEIGE. 

BRIGHT GREEN MOHAIR CURTAINS AND LEATHER UPHOLSTERY. ZEBRA 

WOOD FURNITURE AND WOODWORK. 

INTERIORS 
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THE LIBRARY OF THIS LAW FIRM IN THE PARAMOUNT 

BUILDING WAS UNCHANGED EXCEPT FOR THE SPE- 

CIALLY DESIGNED LIGHTING FIXTURES WHICH WERE 

PANELLED IN KEEPING WITH THE ROOM. THESE, 

AND THE MODERN FIXTURE IN THE RECEPTION 

ROOM, HAVE DIRECT AND INDIRECT ILLUMINATION. 

BEYOND THE GLASS FLUTED PARTITION 

(SEEN IN THE PHOTOGRAPH ON THE 

OPPOSITE PAGE) ARE TWO DESKS FOR 

THE LAW CLERKS. THESE DESKS, SPE- 

CIALLY DESIGNED BY MR. GRUEN, ARE 

OF ZEBRA WOOD. CURTAINS, GREEN. 



COMBINATION RECORDING STUDIO AND MOVIE PROJECTION 

RODM SHOWING ACOUSTICAL TILES ON WALL, MOVEABLE 

ANNOUNCER’S TABLE OF REDWOGD, AND END CURTAIN WHICH 

COVERS ENTIRE PROJECTION SCREEN WALL. CEILING, 

DARK BLUE; CARPETING, BEIGE. 

BELOW IS A VIEW TOWARD THE BACK OF THE STUDIO. BAR, 

STORAGE SPACE FOR 20 FOLDING CHAIRS, AND RADIATOR 

COVER ARE BUILT OF REDWOOD—IN ONE UNIT. OPPOSITE 

PAGE, LOWER LEFT, SHOWS REMODELED THEATER CHAIRS 

NOW SHEATHED IN BIRCH, WITH REDWOOD TRIM. 

SHOWN ABOVE ARE A GROUP OF a 

PIECES FROM THE PEWTERWARE 

LINE DESIGNED BY ROBERT GRUEN 

FOR AMERICA DESIGNS, INC. 



EXAMPLE OF THE GLASSWARE CREATED BY 

THIS INDUSTRIAL DESIGNER FOR SWEDEN 

HOUSE, INC. OTHER TYPES OF GLASSWARE 

HAVE ETCHED DESIGNS. THEY HAVE BEEN 

MADE IN AMERICA AND SWEDEN. 

SNAPSHOTS: 

SHOWROOM FOR THE ALFRED D. MC KELVY CO., MANUFACTURERS OF THE 

MEN’S COSMETIC LINE, ‘“‘SEAFORTH!”’ CURVED SHOWCASE PAINTED RED 

INSIDE, GLASS SHELVES LIT FROM ABOVE AND BELOW, ROLL DOORS OF 

WALNUT ARE ROLLED BACK. PRODUCT PICTURES CAN BE SHOWN 

FROM SQUARE OPENING BEHIND THE COUNTER. 

ROBERT GRUEN 

OPPOSITE END OF THE ‘“‘SEAFORTH!”’ SHOWROOM. APPROPRIATE BREEZY 

PHOTOMURAL COVERS THE WALL. OTHER WALLS AND CABINET PIECES ARE 

OF PIGMENTED WELDTEX TRIMMED WITH WALNUT. INTERIOR 

COLORINGS OF LIGHT TAN, DARK BROWN AND BRILLIANT RED MATCH 

THE EXTERIOR PACKAGING OF THE PRODUCT 
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ONE OF THE MOST IMPORTANT FUNCTIONS OF THIS EXECUTIVE’S OFFICE 

DESIGNED BY VINICIO PALADINI, ARE THE DAILY SALES MEETINGS, 

ATTENDED BY EIGHT OR TEN PEOPLE. ON THIS ITS FAN SHAPE WAS 

PREDICATED. BLEACHED OAK WOODWORK, TAN CALFSKIN SETTEE, DEEP 

RUST CARPET. PHOTO BY EZRA STOLLER. 
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INTERIORS’ PRINCIPLES OF COMMERCIAL DESIGN 

REQUIREMENTS 

The successful design of an executive office depends on 

a thorough understanding of your client and his type 

of business. There are many useful details and ideas 

which may never have occurred to him which if sug- 

gested by the designer will afford greater comfort and 

efficiency for your client. It is therefore advisable to 

aim plenty of questions at the client to elicit informa- 

tion which will be necessary and should be used as 

a basis for the plan. For example: 

HOW DOES HE WORK? 

It is not enough to know that a man is an executive of 

a bank, or a manufacturer of gadgets, or a doctor, 

or an engineer. Before an executive's office can be 

intelligently designed you will have to find out how he 

works. Is he methodical or impulsive? Is his desk 

an actual work table or is it principally used for signing 

papers? How many visitors does he receive? How long 

does each interview usually take? Mr. A. and Mr. B. 

may be Vice-Presidents of the same concern with equal 

authority and adjoining offices, but because of their 

different habits of work the good designer will treat 

each one in an entirely separate manner. " 

WORK ROOM. OR RECEPTION ROOM? 

Very often the problem boils down to the decision of 

whether the office is basically a work room or a recep- 

tion room. A private office denotes privacy, but is that 

privacy needed to enable the client to do creative work 

undisturbed, or is his office mainly a place to interview 

customers, hold meetings, etc., etc. This has a vital 

bearing on whether the secretary's desk should be in 

the same room (unless the client is constantly dictating 

this is generally unwise), the arrangement of furniture, 

the number of chairs needed, etc. 

DIMENSIONS 

The minimum dimensions of an executive's office should 

be 15’-0” x 15’-0”. A rectangular room is often more 

desirable although the square room is excellent design. 

The entrance to the office should be at the opposite end 

from the desk; this is a tradition most jealously guarded 

by executives. 

ILLUMINATION 

Among the things least understood about office design 

is proper illumination and the use of light colors which 
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THE EXECUTIVE'S OFFICE 

by JOHN M. HATTON 

contribute to good reflected light. The effect of inter- 

esting lighting is probably most important, and not only 

creates a positive first impression but reduces eyestrain 

for those working in the room. The avoidance of eye- 

strain is naturally all-important. There is little room in 

a private office for concealed spotlights or dramatic 

shadows, and in fact the glass topped desk, beloved 

of many executives, can be a bad thing if it reflects 

overhead lights too brilliantly. 

Along with the electric illumination comes the control 

of daylight by venetian blinds or louvres. Strong day- 

light, even on misty days, should be softened to relax 

the eyes. 

AIR CONDITIONING 

It is generally recognized that proper air conditioning 

is no longer a luxury in a business office. I would 

like to go further and call it a necessity, on account of 

the increase in efficiency and absence of fatigue that 

it produces. Since no new air conditioning units may 

be purchased or installed and even second hand ones 

are in demand for defense plants, this belongs distinctly 

in the field of postwar planning. 

ACCOUSTICAL TREATMENT 

Something can be done about sound conditioning, and 

designers are apt to forget that it is just as important as 

air conditioning in preventing fatigue. A carpet instead 

of linoleum on the floor is often a symbol of an execu- 

tive’s importance in his firm, but it is also an important 

sound deadener. Acoustic plasters should also be 

used in rooms where loud typing occurs. 

FURNITURE 

A fairly large desk giving ample work space is desir- 

able; avoid an enormous desk that supports nothing but 

two fountain pens and a blotter. The object is to make 

the client impressive, not pompous. The designer will 

probably have to design the desk to be in character 

with his room. Above all, avoid stodginess in the design 

of any type. Meaningless portraits, pictures and gad- 

gets should be avoided. If such elements are insisted 

on the designer should incorporate them in a construc- 

tive manner, giving them*a sense of purpose in his 

scheme. 

EASY CHAIRS 
A few side chairs, ged af ‘least two very comfortable 

<4 
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ANOTHER PALADINI OFFICE HAPPINS TO USE THE SAME MATERIALS AND 

COLORS AS THAT ON PAGE 30. USED PRINCIPALLY FOR VERY PRIVATE 

INTERVIEWS WITH VALUED CLIENTS, IT CONTAINS A WELL EQUIPPED BAR 

IN THE CABINETS BEHIND THE DESK, AND A VERY RESTFUL EASY 

CHAIR FOR VISITORS. STOLLER PHOTO 
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CHEERFULNESS WAS THE EMOTION THIS CONSULTANT ON BUSINESS PROBLEMS 

NEEDED TO SELL TO WORRIED TYCOONS. DESIGNER DOROTHY DRAPER HAS 

WADE IT CHEERFUL IF SLIGHTLY FEMININE WITH BRIGHT TASSELED 

CURTAINS AND GREEN AND GOLD LACQUERED DESK. PLENTY OF CHAIRS 

ANC ASH TRAYS SHOW ITS USE FOR MEETINGS. 

deep arm chairs should provide the required seating. 

In fact a deep arm chair is a good place to sit while 

dictating, and offers an opportunity to relax—something 

noi many people think of doing during a business day. 

Occasionally, a sofa is useful, especially in a large 

office where a number of people gather in conference. 

In many offices there is use for a fairly large table 

where documents or drawings may be neatly arranged 

for a meeting. 

A well appointed dressing room and shower is certainly 

not out of hand for an executive who leads a strenuous 

business life. A sudden call for a meeting in Washing- 

ton would mean no inconvenience at all with a ward- 

robe and bag conveniently handy. 

RADIATORS AND WIRING 

The radiators which disfigure most offices provide the 

excuse for an interesting and useful base on at least 

one side of’ the office. Part of this can be for book- 

shelves handy to the executive's desk chair. Current 

records and books used frequently can be kept here 

and closed cabinets may house other records and data. 

Do not fail to design an adequate opening at the floor 

in front of the radiator to insure convector type of 

heating. 

Naturally the proper outlets and conduits for telephones 

and the intercommuncating system as well as electric 

outlets will be provided in the floor and cleverly con- 

cealed under the desk. There should be no loose 

extension wires lying about. 

SELLING THE EMOTION 
You will notice that in this discussion no recommenda- 

tions have yet been made about the styling or appear- 

ance of the executive's office that you are preparing 

to design. That was intentional, because the planning, 

and all these functional features must be decided before 

the general character of the office can be determined. 

In this connection I remember an article that appeared 

in INTERIORS some months ago, entitled, I think, ‘’Sell- 

ing an Emotion.” It described a pair of young Wall St. 

men with plenty of backing and experience who bought 

a seat on the Exchange and set up their own brokerage 

office. Being a new firm, the only element lacking in the 

establishment was age and the impression of stability. 

Intelligently, they took as the leading motif of their office 

design the spirit of a Victorian counting house, with 

haircloth sofas, high clerk’s stools, and roll top desks. 

That was the emotion they needed to sell, and in that 

case they did the right thing. On the other hand, I do 

not believe that the executive of a large airline, for 

example, is establishing the right emotional appeal, by 

attempting to run that business from something that 

looks like an 18th century living room. 

COORDINATED DESIGN 

In the last analysis, the design of a modern executive's 

INTERIORS 
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office consists principally in packaging all the mechan- 

ical equipment so that these numerous mechanical 

servants are unobtrusive, and yet function easily in 

serene and dignified, smoothly efficient surroundings. 

Yet, as in every other type of interior design, the real 

problem is one of coordinating design, in finding objects, 

whether they be desks, chairs, lights, curtains, rugs 

accessories, or whatnot, that will remain in harmony 

when assembled into the final setting. This, too, whether 

the different objects are products of your own drawing 

board, from the stocks of commercial manufacturers, or 

picked up in auction galleries or antique stores. 

In my own practice in executive's offices I have had 

great difficulty in finding ready built desks that would 

do the job that I felt was necessary. I found it easier to 

design my own, and so apparently did most of the 

designers whose work is illustrated in these pages. That 

merely means that we probably did not look far enough 

or hard enough, in most cases. 

In coordinated design, harmony cannot preclude the 

use of contrast. A red lacquer bowl on a pickled oak 

table is one form of contrast, and stepping from the roar 

and clash of a machine shop into a soundproofed 

superintendent's office filled with Chippendale furniture 

is another. The question remains, was that the most 

effective kind of contrast to use in that instance? We all 

dream of a chance that a few favored designers have 

won, to integrate all the parts of a corporation's busi- 

ness, from the offices, showrooms, and factory space, 

down to the side chairs and the stationery. The best 

way to win that kind of a commission is to show how 

well ‘you can integrate the different parts of one execu- 

tive’s office. 

(EDITOR’S NOTE: This is the first of a series of 

articles on the principles of commercial design to 

appear monthly in INTERIORS. Mr. Hatton is at 

present resident architect for Abraham & Straus, 

Brooklyn, N. Y. As such he has designed, and is 

designing, many a private office. No. 2 in this 

series, to appear next month, will be “The Retail 

Store” and is being written by Morris Ketcham, Jr., 

A.l.A., now associated with the firm of Harrison, 

Fouilhoux & Abramowitz. A specialist in retail store 

design for many years, he is the designer of the 

Pepsi-Cola Service Centers in New York, Washing- 

ton, and San Francisco that serve soft drinks and 

sandwiches to thousands of service men nearly 24 

hours a day.) 
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THE EDITOR OF AN IMPORTANT BOOK PUBLISHING HOUSE NEEDS A SMALL 

AND VERY PRIVATE OFFICE TO READ PROOFS, STUDY FORMATS, AND 

CONFER WITH TEMPERAMENTAL NOVELISTS. THIS, BY INTRAMURAL, 

INC., HAS GRASS CLOTH WALLS, A CREAM RUBBER DESK TOP AND BARREL 

CHAIRS IN DEEP BEIGE. NOTE SPOTLIGHTS IN CEILING. 

WHEN THE EXECUTIVE IS A MANUFACTURER IT IS OFTEN ESSENTIAL 

TO USE HIS PARTICULAR PRODUCT IN DESIGNING THE EXECUTIVE 

OFFICE. IN THIS CASE IT WAS RAWHIDE. EXTRA SIZED SKINS COVER THE 

LARGE DESK AND THE DOOR, AND MAKE A DADO ROUND THE WALL. 

THE TEXAS LONGHORNS ARE PERHAPS TOO OBVIOUS A TOUCH. 



THE PRESIDENT OF THIS NATIONAL CHAIN OF DRESS AND NOVELTY SHOPS 

CONDUCTS MUCH OF HIS BUSINESS BY MAIL AND TELEGRAPH, SO DESIGNER 

MORRIS LAPIDUS HAS PLACED THE SECRETARY'S DESK HANDY TO THE 

PRESIDENT’S ELBOW. THE CURVES OF THE TWO DESKS FOLLOW THE 

CURVES OF THE WALL. CEILING LIGHTS PLACED FOR EACH DESK. 

THE EXECUTIVE'S OFFICE 

DESPITE MR. HATTON’S ARGUMENT, OVER 70 PER CENT OF DECORATED 

PRIVATE OFFICES ARE STILL HEAVILY TRADITIONAL. THIS HANDSOME PINE 

PANELLED ROOM, BELOW, IS BY MORRIS LAPIDUS. THE ROOM’S LENGTH 

BRINGS THE VERY DARK FEDERAL FURNITURE INTO BETTER PROPORTION 

THAN THIS PHOTOGRAPH WOULD INDICATE. 



ASSISTANT 

. 

Ss 
SECRETARIES 

LD PRESIDENTS OFFICE 

C. CRESTON DONER, CHIEF DESIGNER OF LIBBEY-OWENS-FORD GLASS CO., 

DESIGNED THIS DESK FOR HIS OWN PARTICULAR PROBLEMS: A LARGE WORK- 

ING SPACE FOR CORRECTING DRAWINGS AND PROOFS, AND THE SAME 

AMOUNT OF SPACE FOR OTHER DRAWINGS THAT MUST BE REFERRED TO FROM 

TIME TO TIME. THE DESK, INCIDENTALLY, ADVERTISES COMPANY’S PRODUCT. 

THE PRINCIPLES OF MR. HATTON’S ARTICLE ARE WELL ILLUSTRATED IN 

THIS PLAN BY HARRY S. PACK, INDUSTRIAL DESIGNER, FOR THE 

EXECUTIVE SUITE OF A COMMERCIAL AIRLINE. THE PRESIDENT’S Orrices 

IS LARGELY USED FOR MEETINGS, AND IS SO ARRANGED. THE ASSISTANT 

AND BOTH SECRETARIES ARE EASILY AVAILABLE. 
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DESIGN TECHNIQUES FOR WAR-WARE 

CONDUCTED BY DONALD R. DOHNER 

INTERIORS 



THE EQUIVALENT OF A SKILLET WITH DETACHABLE HANDLE; IT FITS 

ON TOP OF DOUBLE BOILER SHOWN ON THE OPPOSITE PAGE AND ALSO CAN 

BE USED IN COMBINATION WITH OTHER PIECES SHOWN IN THIS ARTICLE. 

T HERE isn’t a designer in the world who hasn't, at 

some time or other, longed for more freedom from the 

many restricting factors always present in an industrial 

design problem, while knowing full well that these 

same restrictions have always compelled more direct 

thinking, and challenged the ingenuity and resource- 

fulness of the designer. The exigencies of a wartime 

economy have intensified restrictions in all fields. 

Where production has not been completely curtailed, 

reduction and simplification of design and manufac- 

turing operations have been necessary. This situation 

presents a bright opportunity for the imaginative, tal- 

ented designer to show backward industries, long in 

the doldrums of design mediocrity, what can be done. 

Yes, restrictions are forcing the manufacturer to accept 

new, fresh, stimulating design—an undisguised blessing 

for him and for the consumer, as well as for the 

designer. 

American pottery is no exception; the kitchen and 

dinner ware here presented are stimulated by limited 

production facilities. These designs, produced under 

THREE SAMPLE MODELS OF WAR-WARE OF RESTRAINED DESIGN. THE CUP 

WITH JIGGERED HANDLE IS A SIMPLE DESIGN WHICH WILL RESULT IN 

SPEEDIER PRODUCTION AND LOWERED COST TO THE CONSUMER. 

Ww ave 

COSTS SPRING FROM MANY SOURCES. INTERCHANGEABILITY DOES NOT OCCUR 

TO THE STUDIO DESIGNER. STANDARD HEIGHTS HELP TO CUT DOWN ON 

THE VARIETY OF SAGGER SIZES AND TO ADJUST CONVEYORS ECONOMICALLY. 

the supervision of Mrs. Eva Zeisel, were designed to: 

l—lend greater convenience in use 

2—reduce production costs through 

a—use of fewer models 

b—saving of labor 

c—saving of shipping and storage space 

3—facilitate greater productivity of plants 

4—produce simple shapes of pleasing appearance— 

de-frilled shapes, simple and strong in character. 

Here is a splendid example of good design which has 

been directly influenced by war conditions, also an 

excellent example of three-dimensional design tech- 

nique—a technique bringing out all qualities for evalu- 

ation and decision prior to tooling for production. Well 

studied and fully developed design in any field can 

only have a wholesome and stimulating effect on 

postwar design. Pottery design has always been a 

sensitive index to the general culture of a people, and 

postwar design, to be successful, must be developed 

in the light of postwar times so far as we can foresee 

them. 

DIAGRAM LEFT SHOWS DESIGN FLEXIBILITY FROM SAME MOLD IN 

COMBINATION WITH VARIOUS TOOLS. DIAGRAM RIGHT SHOWS JIGGERED 

HANDLES BECOMING SPOUTS BY USING SAME SHAPE, OTHER ATTACHMENTS. 



DUST —- 

SHIPPING SPACE AND STORAGE ARE OF PARAMOUNT 

INTEREST TODAY. HOW SELDOM IDENTICAL PIECES CAN BE 

STACKED, THEREBY SAVING IN SHIPPING AND STORAGE 

4 SPACE. HOW EASY TO DESIGN FOR STACKING. 

MOLD COSTS PRESENT A REAL SAVING. HERE ARE PRESENTED 

FORTY ITEMS PRODUCED FROM ONLY TWELVE MOLDS. THESE ARE 

PRODUCED FROM 12 ONE-PIECE MOLDS WITH FIVE CAST HANDLES. 

MANY OF THE PIECES CAN BE USED FOR MORE THAN ONE PURPOSE. 

SHOWN HERE ARE SOWE OF THE KITCHEN WARE ITEMS 

DESIGNED FOR USE ON TOP GF THE STOVE—SUCH AS 

WATER KETTLES. SKILLETS. DOUBLE BOILERS 

ETC. ALSO A SIEVE FRYING PANS 



STACKING DEPENDS ON STANDARDIZATION OF DIAM- 

ETER, DESIGN OF PROFILE AND ARRANGEMENT OF 

HANDLES. IT SAVES KITCHEN SHELF SPACE. LIDS, 

TURNED OVER, BECOME SERVING PLATTERS. 

STANDARDIZATION PROMOTES INTERCHANGEABILITY, ALLOWING THE 

LIDS TO BE USED AS SAUCERS OR PLATES. SIEVES COMBINE WITH 

OTHER PIECES OF SAME DIAMETER, AS SIEVES OR STEAM POTS. 

CASSEROLES BECOME VEGETABLE DISHES OR DOUBLE BOJLERS. 

A GROUPING OF THE DINNER WARE ITEMS, AGAIN 

SHOWING INTERCHANGEABLE PARTS: LIDS WITH SLIGHT 

ALTERATIONS BECOMING SAUCERS OR PLATES; 

HANDLES BECOMING SPOUTS 



LIGHTS ON LINGERIE 

DOVE GRAY CARPET AND A YELLOW AND GRAY 

PHOTOMURAL CURTAIN LIGHTEN THE SOMBER 

WALNUT PANELLING OF THE JULIUS KAYSER 

SHOWROOM. MANIKINS ON THE RIGHT SUGGEST 

WINDOW DISPLAYS FOR CLIENTS. 

“Comparisons are odorous,” as Mrs. Malaprop said, but 

when two able interior designers are given the chance 

to do over offices and showrooms for two important 

firms who are direct competitors in the same line of 

business, then comparisons are fragrant indeed for 

other designers who would profit by the way that two 

differing mentalities approach the same problem. 

Within the year, the Vanity Fair Mills and the Julius 

Kayser Co., both manufacturers of girdles, brassieres, 

nighties, panties, and other products close to the modern 

woman, have had their main offices and showroom 

remodelled. The firms are equally well known in that 

other world of underwear, and they occupy approxi- 

mately the same amount of floor space. The Vanity 

Fair offices were designed by Virginia Conner, and 

illustrated in the July, 1942 issue of INTERIORS. The 

Julius Kayser offices, shown on these pages, are the 

work of Carl Conrad Braun. 

Too close a comparison is patently unfair, for Miss 

Conner was able to start practically from scratch in 

designing the Vanity Fair offices, Mr. Braun’s work 

consisted in remodelling handsome offices that had 

become outmoded. 

Where the comparison is valuable is in the number of 

instances in which these two designers independently 

reached the same conclusions. Both decided that the 

entrance and reception space is of unusual importance 

INTERIORS 
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in this type of business, both made them as dramatic as 

possible. Both had difficulty finding the correct. lighting 

to show delicate lingerie fabrics. Both realized that most 

retail window displays of lingerie are shockingly bad, 

and both set aside a certain space where model window 

displays could be set up for the benefit of the show- 

room's clients. Both found it advisable to set up what 

might be called “buying nooks.” The wholesale pur- 

chase of lingerie seems to be conducted largely in 

huddles around a small table. 

Mr. Braun's chief effort was in lightening and relighting 

the area. The entrance area, including elevator lobby 

and reception room was already panelled from floor 

to ceiling in dark oriental walnut. This was bleached to 

a more cheerful shade. A new reception desk was 

designed and banquettes with illuminated magazine 

racks installed. A vista was created by hanging large 

yellow curtains at the far end, photoprinted with a 

flower mural design in gray. The same gray is repeated 

in the carpeting which covers the entire showroom— 

over 550 yards of it were used. 

After considerable experimenting, Mr. Braun found the 

most effective type of lighting to be a combination of 

fluorescent and incandescent light. Special fixtures 

approximately ten feet long and one foot wide were set 

flush in the ceiling. The two end sections contain incan- 

descent bulbs, two center strips hold fluorescent tubes. 

IULY 1943 

RECEPTION AREA ORIGINALLY LED DIRECTLY 

INTO THE MAIN SHOWROOM. TEXTURED GLASS 

PANELS WERE INSTALLED TO INCREASE 

PRIVACY. YELLOWISH WHITE CEILING HELPS 

BRIGHTEN THE ROOM. 

GENERAL VIEW OF MAIN SHOWROOM. TEAKWOOD 

WALLS HAVE BEEN BLEACHED AND SPECIAL CHAIRS 

DESIGNED FOR MAIN SALESMEN’S TABLE. THE 

CEILING FIXTURES ARE INCANDESCENT AT THE 

ENDS, FLUORESCENT IN THE MIDDLE. 

etn CT ERCAT AEE 



IN THIS INDUSTRY MOST SALES ARE CON- 

SUMMATED IN HUDDLES AROUND SMALL 

TABLES. ALL FURNITURE FOR THIS RE- 

MODELLED SHOWROOM IS NEW AND WAS 

DESIGNED BY CARL CONRAD BRAUN. 

LIGHTS ON LINGERIE 

CHAIR IN LIGHT WALNUT AND YELLOW LEATHER. 

DESIGNED FOR THE MAIN SALESMAN’S 

TABLE, IT IS ALSO USED IN OTHER 

PLACES THROUGHOUT THE OFFICES. 

ANOTHER BUYING NOOK, THIS TIME 

IN A SEPARATE ROOM. LONG YELLOW 

CURTAINS AND DOVE GRAY CARPET 

ARE A MOTIF CARRIED THROUGHOUT 

THE DIFFERENT OFFICES. 

42 



ON MANY DAYS THIS KIDNEY-SHAPED TABLE IS AS BUSY 

AS A DRUGSTORE LUNCH COUNTER. HERE SITS THE CHIEF 

LINGERIE SALESWOMAN. IT IS SO SHAPED TO ENABLE HER 

TO SERVE SEVERAL BUYERS AT ONCE. 

A FLORAL PHOTO MURAL IN GRAY IS PRINTED ON 

THESE LONG YELLOW CURTAINS AT THE END OF 

THE RECEPTION ROOM. THE CABINET WAS SPECIALLY 

DESIGNED AS A DECORATIVE ACCENT. 

WALNUT WALLS, THOUGH BLEACHED, ARE STILL 

DARKER THAN EITHER THE KAYSER CO. OR THE 

DESIGNER WOULD NOW CHOOSE. ILLUMINATED MAGAZINE 

BOXES ARE TWO OF THE MOST INTERESTING FEATURES. 

JULY 1943 



The business-like atmosphere of the National Head- 

quarters of the American Institute of Decorators is 

seldom disturbed by exhibitions. However, they re- 

cently held a showing of Chinese paintings of 

“Courtyards and Flowers” which was acclaimed by 

members and visitors alike. A portion of the conference 

room, showing some of the pieces, is illustrated here # 

on the left. Contributors to this stimulating show were: 

The Metropolitan Museum of Art, G. Del Drago, Dirkran 

G. Kelekian, C. T. Loo, S. H. Hoo, Malvina Hoffman, 

Lucile Swan and Mrs. Kenneth Torrance, A. I. D. 

The small altar table, large table, and ¢hairs are 

16th Century white lacquer: paintings are 16th, 17th 

and 18th Century. ... 
oe 

Also on the left is shown a view of the new fabric 

showroom at 509 Madison Avenue of Braunschwig & 

Fils, Inc. Fabric racks are recessed within three walls; 

the walls are painted a soft clear green which does 

not detract from the many fabric colorings. The 

tradition of the firm is artfully suggested by the few 

pieces of French furniture in the showroom. Compact 

and efficient work space behind the scenes contributes 

to the facilities and service that are rendered. 

Even though you may not be able to obtain the lamp 

you want from Lightolier, don’t forget the extensive line 

of decorative porcelain and glassware accessories 

carried by this firm which are suitable for 18th Century 

and modern rooms. Maurice Heaton and David 

Harriton created the two groups of glassware. Porcelain 

pieces include book ends, wall plaques, cache-pots 

and vases, with scenic, floral and amusing blackamoor 

figures. This firm also has a large line of decorative 

mirrors and a selected group of coffee tables. . . . 

The seventh truckload of gaily decorated Peter Hunt 

furniture and accessories has reached the New York 

showroom of Carbone, Inc., the firm now nationally 

distributing this popular line. A typical Peter Hunt 

grouping of pieces priced from $2.50 to $62.50 wholesale 

is shown on the left. Carbone has also added a new 

line of hand-painted tiles in a variety of designs, in- 

cluding quaint Amish birds and figures. Orders now 

placed on ovenproof “Country Fare Hostess Ware” 

can be shipped in October. 

Ingenuity by Consolidated Trimming Corp. had devel- 

oped another new technic for buttoning slip covers and 

CONTNUED ON PAGE 58 
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A CELL, AND AROOM 

No matter how rich the table (or desk), or how elaborate the bed, 

a room is little more than a cell unless it contains a lamp to shed 

a pleasant light, a picture on the wall, or a mirror, a vase for flowers, 

an ash tray, or perhaps a bright statuette. These are the things that make 

the difference between a room and a cell. 

It has become traditional to refer to these articles as Decorative Acces- 

sories. We are not altogether happy about that word Accessory which 

according to the dictionary means “accompanying as a subordinate, 

aiding or contributing in a secondary way.” 

There is nothing secondary about the type of accessory illustrated in 

the following pages, and every designer knows that the choice of the 

proper accessory is one of the most difficult and important problems in 

interior design. Almost every designer has suffered at the sight of a 

well planned interior spoiled by a thoughtless collection of miscellaneous 

objects. 

The economic importance of occasional furnishings is seen in the last 

A.LD. survey, which gives $4000 as the average figure spent annually 

for such items by the interior designer, but statistics are always mis- 

leading. One designer spent $4000 for lamps alone in a suite of offices 

in New York, while another bought 165 matching ash trays and lamps 

for one job—a hotel coffee shop. When in addition you consider wartime 

difficulties in obtaining most large furniture types, and restrictions 

which put a limit of $200 in new construction for any one interior, that 

$4000 average expenditure for decorative accessories suddenly comes 

to represent over 90 per cent of the year’s business. 

Just at this time, when the choice and the sale of fine accessories has 

become the dominant factor in so many interior design offices, the major 

summer gift and accessory shows have been canceled. For this reason 

INTERIORS has combed the hundreds of accessory lines to select the 

many types of occasional pieces presented in this issue. 





FIRST ROW, LEFT TO RIGHT: CHINA PIECES, HAND DECORATED FLORAL DESIGN. 

BOX, VASE AND BOTTLE FROM A NEW LINE INTRODUCED BY LITTLE JONES CO. 

PAIR OF DECORATIVE COOLIES 13!/2” TALL AND A SHALLOW DISH, MADE OF COMPO- 

SITION MATERIAL. CHAPMAN MANUFACTURING CO., INEZ TROCA, REPRESENTATIVE. 

PAIR OF REGENCY VASES, 15” TALL IN A MAUVE COLORING WITH FIGURES IN 

DULL GOLD. FROM THE ATTMAN-WEISS COLLECTION OF ANTIQUE ACCESSORIES. 

SECOND ROW, LEFT TO RIGHT: SIX PIECE GLASS COCKTAIL SET #W12. SOLD 

BY RUBEL & FENTON FOR $1.75 NET COMPLETE. INDIVIDUALLY BOXED. 

PAIR OF EMPIRE CANDELABRA, BRONZE DORE; ALSO, PAIR ANTIQUE MARBLEIZED 

PLASTER FIGURES, TAN MARBLE AND GOLD ORNAMENT. LYMAN HUSZAGH. 

TWO GILT MIRRORS FROM HARRIS INTERIOR ARTS. CHIPPENDALE PATTERN, 

LEFT, #957; MIRROR, RIGHT, #958. 40” and 34!/2” RESPECTIVELY. 

THIRD ROW, LEFT TO RIGHT: PAIR OF DECORATIVE BIRDS MADE OF COMPOSITION 

MATERIAL DECORATED IN NATURAL COLORS, PLAIN COLORS AND WHITE. VAN CLEFF. 

FOUR-FOLD SCREEN PAINTED BY A. CHAMPANIER IN NATURAL COLORS, DEPICTING 

“MEANDER FARM” IN VIRGINIA AND SCENES OF THE FARM’S ACTIVITIES. 

“FAIRFORD’ CHINAWARE PATTERN FROM JOSIAH WEDGWOOD & SONS, INC. SHOWING 

DINNER PLATE, SOUP CUP AND SAUCER, AND DEMI-TASSE CUP AND SAUCER. 

BOTTOM ROW, LEFT TO RIGHT: CRYSTAL LAMP BASES WITH SPECIALLY DESIGNED 

SHADES, HAND DECORATED BOTTLES AND JARS. EDWARD G. RUTTENBERG SALES, INC. 

TWO CANDLE SCONCES FROM A. SIMKINS & CO., INC. FRUIT CLUSTER DESIGN, 

$7.50, RET., WHITE; $8.50, ANTIQUE GOLD. LION’S HEAD, $6.50, TWO COMBINATIONS. 

CHINESE CELESTIALS OF “TAUBE TRUE CHINA” HAND PAINTED IN COLORS, ABOUT 

$20 RETAIL THE PAIR. $8 IN WHITE, 9” HIGH. GOTTSCHALK SALES CO. 

BELOW: SKETCHES OF ANTIQUE ACCESSORIES AT BRISTOL CO. VENETIAN GLASS 

CANDLESTICK, ETCHED CRYSTAL WALL SCONCE AND OLD STAFFORDSHIRE PUG. 

BORDER ON PAGE 45 IS THE FRAME OF A MIRROR FROM ACCESSORIES 

FOR INTERIORS, HAND DECORATED ON THE BACK IN COLORS. 



ACCESSORIES Two items from the current display 

of decorative furnishings by DIAMENT 

ORIGINAL CHINESE FIGURE, DELICATELY EXECUTED 

IN EVERY DETAIL, INSPIRED BY ONE OF EUROPE’S 

RENOWNED SPECIALISTS ON CERAMICS. OTHER 

LA PANIER MIRROR SIMILAR LIFELIKE SUBJECTS ARE IN THIS LINE, 

Wood frame, with boldly-designed carved dec- RECENTLY INTRODUCED BY CORDEY CHINA CO., INC. 
cration, Basket motif. Finished in Antique Gold, 
or Pickle Pine. 

Large size, 2442” wide by 43” high, (mirror 19” 
by 25%”), $66. Small size, 15” by 30” (mirror 
9” by 14%”), $50. 

TENIERS TABLE 
The hand-painted top has a fruit-and-flower de- 
sign on a light background. Festoon decoration | 

on base is also hand-painted. 21” high, 27%” | 
diameter, $54. 

ASF DLuament & Ca Rint aS 
ESTABLISHED 1885 

34 E. 53rd St., New York 22 @ 449 So. La Cienega Blvd., Los Angeles 36, Calif. | FRAME. BEADING ON INNER EDGE. #1464 AT D. 
1515 Walnut Street, Philadelphia 2, Pa. } MILCH & SON, INC. THE GLASS MEASURES 30” X 36”, 

HAND BLOCK MACHINE AND SCENIC WALLPAPERS THE FRAME IS 3” WIDE. ONE OF NUMEROUS MIRROR 

MAKERS OF DISTINCTIVE FURNITURE 
DESIGNS CARRIED BY THIS FIRM. OTHERS TO ORDER. 

INTERIORS 



x Ser “ 
seam eed. > 

I 

SF 

recto 

hs 

N
E
S
 

Re
at
ae
s 

o
n
a
 



ACCESSORIES 

FROW BRAZIL 

PAIR OF BAND-CUT CRYSTAL DECANTERS IMPORTED ALL-MIRROR MIRROR WITH TOP DECORATION MADE OF 

OWLY A LIWITED STOCK AVAILABLE SEPARATE MIRRORED PIECES. EACH WITH BEVELED 

PER PAIR. RETA. AT S. P. SKINWEP CO. INC EOGES. THIS AND OTHER DESIGNS CAN BE MADE 

TREY ARE 12” SIGH. OWE OF THE RECENT IWPORTS TO ORDER IN ANY SIZE DESIRED OR IN OTHER 

RECEIWED SY THIS FIRE. PATTERNS BY HIRSCH MIRROR & GLASS CO. 

The Old and the New 

American made accessories—cigaretie boxes. 

ACCESSORIES 

in- 
terior designers with all manner 
OR wears we have served 

Chinese artwares. To augment our 
owing of Chinese goods—now shut off by 

e have created many new and lovely 

vs. bowls and vases of china. occasional tile top 
bles. figurines. etc.. In typical Chinese shapes and 
erations. these new things mingle in our showroom 

th old imports from China 
Utility Box (No. 22) hase a tile 
inset top in white, yellow or celadon 
with assorted decorations. Box in 

IES ’ choice « ‘ finish ¥ The LITTLE JONES CO., Inc. cis of mebease fathom 
Pea ; ” E " an China Tray (No. 9358) Artistic 

15 West 24th Street New York, N. Y. fan shape in a variety of decora- 
tone. 

INTERIORS 
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eP 21” x 134%”. Mirror 9” x 

134%”. Frame of processed 
wood in Chalk White. 

NRW puack MAGIC... 

36” over all. Mirror 25” 
square. Frame of hand carved 
wood in Silver Gilt. 

camer? 

24” x 32”. Mirror 13”. Frame 
of hand carved wood in Chalk 
White. 

... to hang on the wall! Alluring, startling, 

exotic! Lustrous black mirrors in unique, 

original frames. Wall decor with imagination 

... to make a lovely home unforgettable! 

Write for beautifully illustrated catalogue 

BOSTON 

H.H.TURCHIN CO. 
230 FIFTH AVENUE ° NEW YORK CITY 

THE VictrortA Mart 
CHICAGO Los ANGELES 

JULY 1943 



SMART dyed INEXPENSIVE 

The season’s most outstanding success and the best 
seller of the year. Individually boxed. 

10 piece cocktail set No. W 14, $2.75 net. Minimum order 6 sets. 

This is but one example of the marvelous values displayed in our 
showrooms, which contain the products of our seventeen factories. 

RUBEL & FENTON 
225 Fifth Avenue New York 10, N. Y. 
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tylists and manufacturer 

go.W0. 29TH ST... NEW YORK.:N. Y. 

ACCESSORIES 

TOP: PRIM AND DECOROUS SUB-DEBS OF THE VICTORIAN 

ERA—A PAIR OF DECORATIVE CERAMIC FIGURES NEW 

TO THE FINE GIFTWARE LINE OF FANNY MORSE. 

ANOTHER PAIR SHOWS TWO SIMILAR FIGURES 

SEATED IN HIGH BACKED CHAIRS. 

CENTER: THE EDNA LEWIS STUDIOS OF BALTIMORE 

ARE KNOWN FOR ORIGINAL OIL PAINTINGS, SUCH AS 

THE FLORAL SHOWN HERE. THEY ARE INEXPENSIVE 

YET WELL EXECUTED. THIS ONE SELLS FOR $10 RETAIL. 

MEASURES 16” X 20”. GOLD METAL LEAF FRAME. 

BOTTOM: ONE OF THE MIRRORS SHOWN ON THE NEW 

ACCESSORY FLOOR AT A. H. STIEHL FURNITURE 

CO. MADE BY BAKER FURNITURE, INC. BORDER IS 

HAND PAINTED IN RIBBON DESIGN WITH PASTEL 

COLORINGS. FRAME MEASURES 2812” X 36!/2”. 

INTERIORS 



TOP: THREE PIECE DRESSING TABLE SET FROM 

BETH WEISSMAN. PERFUME BOTTLES ARE 9” 

TALL, COVERED JAR, 4” TALL. MADE OF MILK 

AND CLEAR GLASS, THEY ARE DECORATED 

IN PASTEL COLORS. FRENCH OPALINE TRAY. 

CENTER: THE CHINESE GODDESS WITH THE 

SERENE EXPRESSION IS MADE OF “GEMSTONE 

WARE,” A MATERIAL WHICH IS A HARD CAST 

STONE IDEALLY SUITED TO THE REPRODUCTION 

OF CARVINGS. FROM THE FAN COMPANY. 

BOTTOM: FINE QUALITY TRENTON PORCELAIN IS 

USED TO FAITHFULLY REPRODUCE THESE 6LD 

FRENCH PIECES. THE URNS ARE 14” HIGH, 

$37.50 A PAIR NET; THE OVAL BOWL IS 6” 

HIGH, $17.50 EACH. GROW & CUTTLE, INC. 

1943 

(friedman 
BROTHERS + DECORATIVE ARTS, INC. 

Se Se The largest selection in the United 

States of fine decorative Mirrors, Mantels, 

Cornices, Consoles, Paintings, Wall Brackets 

and Decorative Accessories. 

Dealers and decorators are advised to 
anticipate their own and their clients’ 

needs while our production remains un- 

affected by restrictions and shortages. 

(friedman 
BROTHERS ® DECORATIVE ARTS, INC. 

MANUFACTURERS TO THE TRADE FOR 40 YEARS 
305 EAST 47th STREET, NEW YORK 
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Imported and Domestic Lamps, Shades and Objects d’ Art 
AMERICA’S MOST BEAUTIFUL SHOW ROOMS 

EDWARD C, RUTTENBERG SALES, INC. 
ROOMS 1215-16-17 - THE MERCHANDISE MART - CHICAGO 
ALL TELEPHONES SUPERIOR 1805 

SILK LAMP SHADES 
RECONDITIONED 

AND RESTYLED 

Announcing a new service for 

decorators. Send your client's silk lamp shades 

to us. We will recover them with new fabrics, 

add new trimmings, repair frames and restyle 

+e to fit present interior designing trends. 

Ail NEW lamp shade making is stopped by 

W.P.B. order. Avail yourself of our shade- 

rebuilding service. 

AMERICA’S MOST BEAUTIFUL SHOW ROOMS 

RUTTENBERG STUDIOS 
ROOMS 1215-16-17 * THE MERCHANDISE MART * CHICAGO 

ALL TELEPHONES SUPERIOR 1805 

ACCESSORIES 

TOP: ONE OF A PAIR OF COLORFULLY PAINTED CHINESE 

SCENIC MIRRORS WITH FILLED IN BORDER. SEEN 

AT WARD & ROME WHERE LAMPSHADES CAN BE 

MADE UP TO MATCH IN COLOR OR DESIGN VARIOUS 

. MOTIFS ON THE MIRROR. 

CHEESE AND CRACKER OR GENERAL SERVICE 14” TRAY, 

FROM “JOHN JUNGE—BIRCHINA SERVICES.” REMOV- 

ABLE PLATE WITH “FLOWER” PATTERN AND “COBALT 

REGATTA” DESIGN. $3.50 RETAIL COMPLETE AT 

FINLAND CERAMICS & GLASS CO. 

INTERIORS 



TOP: REPRESENTATIVE OF THE TYPE OF ANTIQUE 

ORIENTAL “LOWESTOFT” CONSTANTLY RECEIVED IN 

SHIPMENTS FROM ABROAD BY MOTTAHEDEH & SONS. 

TEAPOT AND PLATE WITH DELICATE DESIGN AND 

COLORS IS SHOWN HERE. 

CENTER: ONE OF THE LARGE GROUP OF SMALL 

SIZED ORIGINAL OIL PAINTINGS RECENTLY ADDED 

TO THE LINES REPRESENTED BY INEZ TROCA. 

SUBJECTS INCLUDE A SUFFICIENT VARIETY TO GIVE 

THEM A PLACE IN ALL TRADITIONAL INTERIORS. 

BOTTOM: “ORSAY” FINE CHINA FIGURES, TRUE REPRO- 

DUCTIONS OF ANTIQUES. THE “HUNTERS” SHOWN ARE 

72” TALL, COPIES OF EARLY 19TH CENTURY STAF- 

FORDSHIRE PIECES. THEY SELL FOR ABOUT $40 A PAIR. 

IN WHITE AND GOLD, $25. HERMAN C. KUPPER, INC. 
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OHELL 

CONSOLE 

TABLE 
AND 

MIRROR 

e 

Available for 10-Day Delivery 
SHELL CONSOLE TABLE (No. 1709)—33? high, 38” x 1414” 
top. Table top and base of wood, shel! of durable composition. 
ORE I A PTR Bee. $60.00 ea. 
MIRROR (No. 1710)—24” x 36”. List ... $35.00 ea. 

A. SIMKINS & CO., INC. 
C West 45th Street New York City 

OP 

Bethwood Royal China 

Decorative Accessories 

Showrooms 

CHICAGO 
1298 

Merchandise 

Mart 

The Gelbards 

LOS ANGELES 
712 S. Olive 
Cath. Zipper 

Here interior designers find exclusive accessories, in- 
cluding faithful copies of French and English antiques, 
lamps and vanity fittings. 

ps Creator d 
Beth Weissman Paes mahal 

49 West 23rd Street, New York 
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An important Saxe au point Dresden group in 
3 sections, depicting Venus, Cupid, Bacchus, and 
other figures. Circa 1765. — From a new ship- 
ment of English and Continental antiques just 
received. A visit is suggested. 

MOTTAHEDEH & SONS 
225 Sth Ave. New York, N. Y. 

| 

THREE SIZES 

Specially Priced: 

Wholesale 

30” square .. .$65.00 

36” square ... 75.00 

20” x 38”.... 65.00 

Upper view | MIRROR GLASS 

mn ie} CHINESE 
au Hann | COFFEE TABLE 
DECORATED BY 
(NO DECAL). | HIRSCH MIRROR 
MADE IN| & GLASS COMPANY 
ANY COLOR 
WITH BACK- “The Decorator’s Source 

for Fine Mirrors” 
GROUND OF 

GOLD AND 316 East 61st Street 

SILVER. New York 

96 
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| 
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ACCESSORIES 

ONE OF THE RECENT CREATIONS IN PLASTER, MADE 

BY EDWARD KRUMPE, IS THIS WHITE PLASTER 

CONSOLE WITH WHITE BLACKAMOOR SUPPORT. THE 

BAROQUE MIRROR ABOVE AND THE FLUTED VASE 

ARE ALSO DONE IN PLASTER. 

A GROUP OF ITEMS FROM PERIOD ART REPRODUC- 

TIONS, INC.: HANGING VASE (HALF SHAPE), $15 

PR., VASE OF MILK GLASS, $8 PR., OLD PRINT IN 

FRAMES, TOLE TRAY WITH HAND DECORATION AND 

TWO ARM CANDELABRA. PRICES, RETAIL. 

Sandwich 

GLASS LAMP 

Painted 

PAPER SHADE 

WARD AND ROME 

03 E. 57th St.. New York City 

INTERIORS 



MORTAR AND PESTLE OF GLASS, STYLED BY 

TURCHIN. ONE OF THE MANY ACCESSORY ITEMS 

MADE OF DIFFERENT TYPES OF GLASS—FROM BLACK 

“CARRARA” TO CLEAR GLASS BLOCKS. 

FROM H. H. TURCHIN CO. 

LEATHER ‘“‘NAILHEAD” DESK SET IN BLACK OR 

DUBONNET. DESK PAD, $18.50; DOUBLE INKWELL, 

$27; MEMO PAD, $13.50; HAND BLOTTER, $5.25; 

CIGARETTE BOX, $12.50; HUMIDOR, $32.50; FRAME, 

$21.50. FROM GEORG JENSEN, INC. 

2. Bs | Cu . 

208-210 East 52nd Street 

New York 

MANUFACTURERS OF 

FRAMES AND MIRRORS — REPD. FURNITURE 

IMPORTERS OF ANTIQUE FURNITURE — OBJECTS OF ART 

Phone: ELdorado 5-3174 

HH 
| | 

THT 

with 

BRISTOL 
C§CABOCNO 

Ht x 

hin ean The most comprehensive 
collection of 

DIsTINGUISHED FURNITURE 

ANTIQUES ART OBjECTs _! 
DECORATIVE ACCESSORIES }! 

i AVAILABLE TO THE TRADE ¢ —= 

il Cr All 
i Definitely a Peer oli 3 Z | 
Hii til 
1 

ee ee 319 East 62 Street 

Sm 
New York City 

es ae 

AIRCHINA SER VICES 
BIRCHwood and CHINAware combined to make 

attractive and practical serving pieces. 

Shown is Lazy Susan with three large compart- 
ments and removable center Bowl and Servers. 

The Lazy Susan revolves on a footed base 134” high. It is also 
available as a Tray without the foot. 

Your inspection of the complete line at 
our New York Showroom, is suggested. 

Send for Catalog. 

JOHN. JUNGE {es CERAMICS 
“GLASS CORPORAT ION 

Sint ae 5 FIFTH AVENUE NEW 
225 FIFTH AVENUE « NEW YORK 
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“Decorative cAccessories 
N EVER before has our shop been so 

crammed with lovely antiques, thou- 

sands of new and enticing items you will 

want to own .. . they are truly antiques 

selected with a modern point of view. 

Lyman Hus ZAGH ” New York” 

PERIOD REPRODUCTIONS 
Decorative Accessories 

in Glass, Porcelain 

and Metal, such as: 

Lamps, Vases, Drap- 

ery and Curtain Tie- 

backs, Old Prints and 

Trays. 

Catalog on request. Visit our showrooms. 

PERIOD ART REPRODUCTIONS, INC. 
Manufacturers, Importers, Decorators 

19 West 24th Street New York City 

VENETIAN 

REGENCY and 

COLONIAL MIRRORS 

A large assortment always in 
stock 

Come to us for specially designed 
mirrored furniture, Screens, Dressing 
Tables, Vanities, Night Tables. etc. 

Creative Designers of Mirrored 
Rooms 

I. SCHWARTZ 
GLASS & MIRROR CO. 

REgent 4-1560-1561 

317-19 East 64th Street, New York 

’ FEATURED is one of a pair of 

French lamps. We maintain for your 

convenience one of the largest wholesale 

4 collections of Lamps, Antiques and Dec- 

orative Objects in this country. 

TO THE TRADE 

q ’ IMPORTERS 

| 8563 THIRD AVENUE, NEW YORK CITY 

Between 52nd and 53rd Streets 

Wickersham 2-7630 

uw oO 

NEWSRERI, 
CONTINUED FROM PAGE 44 

other openings, now that zippers are “out.” This time 

the firm has introduced “Cord Loc” which can be easily 

attached to the article in question by using a single row 

of stitches on the tape on each side of the fastener 
opening. A lacing cord attached to the top of the opening 

is drawn through successive loops by a needle to make 

a neat closure when drawn tight. The lacing cord pulls 

easily up through the loops when the opening is to be 

opened. Fastener is available in lengths ranging from 

18” to 72”. 

ToMLiNnSON OF HicH Point has moved from their large 

quarters on the 17th floor of Chicago’s Merchandise Mart 
to somewhat smaller quarters on the 16th floor. They 
were squeezed out of their regular showrooms, like sev- 

eral other firms, when Government agencies moved in. 

The new showroom is attractively designed and a cordial 
welcome awaits all buyers. 

“MopDERNLINE” FURNITURE designed and made exclusively 

by Paladini & Valentino can be seen in the new show- 

room at 26 East 55th Street, New York. 

E. C. Carter & Sons has announced the appointment 

of Harold W. Davies as representative of the firm in Los 
Angeles. The address is 8165 Figueroa Street. 

Morris LAPIDUS HAS ANNOUNCED the opening of his own 

offices, for the practice of architecture and design, at 
1841 Broadway, New York City. 

THE ENTIRE BENNETT FIREPLACE LINE of fireplaces, Flex- 

screens, and fireplace construction items is being newly 

designed for immediate postwar production to give the 

Bennett line maximum engineering and sales appeal, 

according to a recent announcement from this firm. The 
company is now 100 per cent in war work. 

A NEW, YET OLD 

SOURCE 

Vy) nteresting Antique Furni- 

ture and Porcelains. Lovely 

Old Lamp Bases, Figurines, 

Vases, Dessert, Tea and Coffee 

Services. Shipments arriving 

monthly from England. 

Beulah Beresford, 
385 Madison Ave., New York 

PLaza 8-1189 

INTERIORS 



THE Nawon Company Reports on their ability to supply 
the trade with furniture for this coming season: While 
part of their plant facilities is consumed with vital war 
work, this has not interfered with the production of fur- 
niture for the trade. This company, therefore, fully ex- 
pects to continue supplying the needs of interior designers 

and stores. 

THE Brower FuRNITURE CoMPANY Reports that they are 
now concentrating on war work and have discontinued the 
manufacture of chairs for the retail trade until after the 
war. The only chair now offered by this company, which 
they have a fair stock of, is a Hitchcock side chair fin- 

ished in black and gold with chintz covered seat. 

AN ANNOUNCEMENT HAS BEEN RECEIVED that the corpora- 

tion of Coulaz & Riesen, Inc. is dissolved, and that the 

business is now being operated by Fred Riesen. The 
address remains the same. .. . 

IN TIME FOR SPRING CLEANING comes announcement from 

Du Pont that they have introduced a new self-polish wax 

which retards slipping and resists water. It will give a 

durable protective glossy coating to linoleum, rubber tile 

and wood floors. Because of its resistance to water it cuts 

down the frequency of re-waxing—a boon to busy war- 

time households. . . . 

A NEW RUG LINE is now being shown by Jerry Lipman 

and J. E. Ericson of the Artistic Rug Company, New 
Britain, Conn. Named “Hildegarde,” the line is a wash- 

able, cotton loop braid type, made in rectangular, oval 

and round shapes, all sizes from 21” x 32” up to 4’ x 6; 

‘there are nine colors available. . . . 

NOT FOR INTERIOR DESIGNERS at the present time, but 
offering possibilities for the postwar period, is the an- 

nouncement that Bigelow-Sanford Carpet Co. has devel- 

oped a synthetic outer sole for shoes which will give 50 

per cent more “mileage” than grade A leather. It is made 
entirely of tightly woven cotton treated chemically under 

pressure with a synthetic resin to increase its resistance 

to abrasion, heat and moisture. If it could later on be 
obtained in colors, you might be able to develop many 

interior uses for such a product... . 

Decorative 

We have numerous stock items. 

Urns, Consoles, Wallpockets, 

Tables, Frames, Lamps, Mirrors 

or will make to your specifica- 

tions. 

Kdward Krumpe 
212 E. 54th St., New York 

Plaster Originals 

JULY 1943 

A onINING 
EXAMPLE 

of period hurricanes 

that will lend atmos- 

phere to any setting. 

Cut ruby glass shades 

with candlesticks of 

old brass. No. 2974. 

RR RRR eg RRR at 

19,” high. 

$16.50 pair, wholesale. 

S. Zi. Skinner Cn., Inc. 
Successors to Skinner-Hill Co. 

bah 

225 FIFTH AVE. NEW YORK 10, N. Y. 
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UR traditional and mellow fin- 

ishes enhance the eye-value 

and longevity of our reproduc- 

tions. 

THE ALBANo [OMPANY.Inc. 
SHOWROOMS 

309 East 46th Street, New York, N. Y. 
AND 

816 South Figueroa St, Los Angeles 

ait st 

VIEW OF THE NEW METROPOLITAN UNDERWRITING OFFICE 

OF THE GENERAL TRANSPORTATION CASUALTY & SURETY 

COMPANY, 1790 BROADWAY. ELI JACQUES KAHN WAS THE 

ARCHITECT-DESIGNER. OFFICE FURNITURE DESIGNED BY 

HANS KNOLL. 

LINOLEUM IN THREE “Grass Mattinc” Patterns has 

been introduced by The Parafine Companies, Inc., makers 
of Pabco Soil-Seal and Stainless Sheen linoleum. This 

durable, heavy duty hard enamel surface provides an 

inexpensive way to recover floors and have them look 

like a cool rug or wall-to-wall carpeting of the unavail- 

able fiber type coverings. .. . 

PATCHING CONCRETE FOR Less THAN A NICKEL a square 

foot is possible with Emery strengthened Hercules Speedy 
Patch, made by the Evercrete Corporation. This material 
can be used to fill a little hole or surface an entire floor. 

It is waterproof, resilient, non-skid and is made in red 
or the color of concrete. Ready-mixed, it can be used 

in busy defense plants without interrupting operations... 

THe Rormer Mepat ANNUAL ComMPETITION in Interior 

Design and Decoration has been suspended for the dura- 

tion, according to a report received from the American 
Institute of Decorators. This decision was reached after 
members of the Design Competition Committee met with 

heads of school, many of whose students, in former years, 
were active participants in these competitions. . . 

STEINER STUDIO 
316 East 61 Street, New York City 

Workroom for the trade since 1907 

Ceelelin(aay 
= Drapery 

08 ——————— 
= and Embroidery 
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Tue J. C. Kruckman Co. Has Movep to 302 East 45th 
Street and from now on will specialize exclusively in 

reupholstery work. This firm has given up the manu- 
facture of custom quality upholstered furniture for the 
duration because of the restrictions on steel springs, and 
the difficulties in sercuring raw materials. .. . 

A TRANSLUCENT SHEET OF LAMINATED PLAsTIC material 
is one of the new products now being talked about by The 

Formica Insulation Company whose laboratories are find- 
ing many postwar applications for their wartime research 
in the laminated plastics field. A wide variety of other 
developments in the decorative field will also be available 

after the war for use in private and commercial interiors. 

RICHARD BENNETT, NATIONALLY Famous ARCHITECT, and 

for the past three years, chief critic in architectural design 
at the Yale Fine Arts School, has been appointed by 
Montgomery Ward & Co. as architect and product de- 

signer of this organization’s Bureau of Style and Design. 
Until now the styling end of home furnishings merchan- 
dising and decorating, and the product and packaging 
design department, have been directed by one head. Mr. 
Bennett assumed his now full time position June lst. 

His work, widely publicized in a variety of magazines, 

has also been represented in INTERIORS. You will recall 
the Student-Alumnae Building at Wheaton College, a 
competition project won by Mr. Bennett in collaboration 

with his architectural partner, Caleb Hornbostel (Febru- 
ary, 1941); and Mr. Bennett’s postwar house design in 
our January, 1943 collection of “Interiors to Come.” . . . 

Miss JosePpHINE HoweLL, INTERIOR DeEsIGNER, has re- 

cently accepted the chairmanship of the Interior Decora- 
tors division of The Greater New York Fund campaign. 
according to Mark Woods, Blue Network president who 

is chairman of the Manhattan Professions Section of the 

Fund. Miss Howell has expressed confidence in the loy- 
alty of the interior designing profession for this annual 
appeal... . 

THE DeEcorATIVE FURNISHER, formerly published by 

T. A. Cawthra Co., has been sold to the Haire Publishing 

Co., specialists in merchandising papers... . 

Yop TY LINE S : presents 

40 BAKER | PRAIRIE GRASS 
STAT TON eS A “Regional American” Cretonne 

CENTURY 
mm, PALMERsGEMBURY . ' 

’ al~ ig ‘ : a 3 
© . e 509 Madison Avenue, New York eS 

STIE HL S 7 Philadelphia Boston Chicago Los Angeles 

‘ 

NEW YORK 
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c= eony 
GLAZED CHINTZ 

A lovely and very versatile 

pattern in our new collec= 

tion. #2875G is available 

in six color schemes. 

Please note our new main office address 

ARTHUR:H-LEE&SONS £¢ 
Makers and importers of fine decorative fabrics 

501 MADISON AVENUE, NEW YORK 22, N. Y. 

Boston * Philadelphia « Chicago « Los Angeles 

THE TRAPHAGEN SCHOOL HAS TWO NEW COURSES: one in 

Drafting, designed to qualify students for positions as 
junior draftsmen, junior draftswomen or tracers in in- 
dustrial -or commercial drafting rooms; the second, in 
Industrial Camouflage which is planned for architects, 
engineers and public service employees, inductees who 

desire Selective Service assignments, and any home owner 
who wants to make his Cape Cod cottage look like a 
maple tree. Also, those interested in the theory of Low 

Visibility vs. the Dazzle System should find the course 

interesting. There are afternoon and evening sessions for 

both courses. For further details, address the school at 

1680 Broadway, New York City. 

NoN-INFLAMMABLE “FIBERGLAS” TEXTILES. which have 
been unobtainable by designers since they were listed as 
critical materials, are serving the Navy’s fighting ships 

and auxiliary vessels. Because of their light weight and 
resistance to dampness, they are replacing certain metal 
doors on these ships. . . . 

PLATING, REPAIRING AND REFINISHING of ornaments of all 

kinds, art objects, silverware, jewelry, etc., both antique 
and modern, is done by the Gem Specialty Co. who are 
now catering more than ever to the work of conserving 

property at a time when many such objects are irre- 

placeable. . 

AN AUGMENTED DIRECTORY OF VICTORIA MART, of 230 

Fifth Avenue and 1150 Broadway, is being published. 
This guide to Victoria Mart tenants will be distributed 
as a service to the wholesale trade, and will be sufficiently 

illustrated to act as a catalog for mail order buying. 

Copies will be mailed to those interested. Charles Van 

Tassell and Henry H. Turchin are co-chairmen of the 
Management Committee... . 

Morris Sanpers, well known industrial designer, 

architect and specialist in plastics, who recently returned 

from the OPA in Washington, is directing a Designers’ 

Research Group which has been formed in New York. 
Research will be carried on in woods, metals, ceramics, 
glass, pulp, paper, and other materials including, ulti- 
mately, plastics. Round table sessions are planned at 
regular intervals. ... 

MEYER THREADS 
The World’s Best 

“aes 

For Upholstering All sizes 
and Decorating and colors 

Spools Sojt and 
Tubes Glace Finish 
Cones Mercerized 

Joun C. MEYER THREAD Co. 
Lowell, Mass. 

“Samples sent if you wish them.” 
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The Mackey executive desk is of important 

proportions. Constructed of selected mahogany, it is finished in warm 

mellow tones. Interesting tooled borders enhance the beauty of the 

hand finished leather top. Size 66” x 36”. 

435 EAST 56th STREET NEW YORK, N. Y. 

LIMITATIONS AND RATIONING DON’T APPLY TO 

. . . For Quality is the degree of perfection with 

which a company is satisfied. We have always 
sought — and usually attain — the ultimate. 

Schmieg & Kotzian 
Designers and feadbiniel AMahors 0 327 aut 72nd. Geweot ‘ Now Yorke 

ad 
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Boston: 420 Boylston St. 

Cuicaco: Merchandise Mart 

Hand Blocked Linens 

And Chintzes .... 

Damasks, Brocatelles, 

Tapestries and 

Brocades ....... 

Solo-Tones in 

Plain and Textured 

Rayons and Cottons... 

Novelty Weaves 

Document Prints... 

Old England Prints... 

Cockade Prints .... 

Casement Cloth 

qreett tabrics inc. 

Importers of Decorative Fabrics 

NEW YORK: 49 East 53rd Street 

Los ANGELES: 816 S. Figueroa St. 

PHILADELPHIA: 1717 Sansom St. 

EXHIBITIONS 
THe Metropo.itan Museum oF Art will have on view 
through July 21 an exhibition called Anvil, Forge, and 
Foundry which reviews American craftsmen’s skill in 
metal work from Colonial days through the 19th Cen- 
tury. One hundred examples of metal work from the col- 
lection of the American Wing are exhibited together with 
one hundred and thirty watercolor drawings of metal 

work from the Index of American design. The crafts- 
men’s appreciation of their materials, originality, and 
sense of humor are well illustrated in their fish, grass- 
hopper and fire engine weathervanes, house markers, and 

andirons of half-dressed Colonial ladies. 

The Metropolitan Museum will also show, through Sep- 

tember, the stirring Jules S. Bache collection of 83 mas- 

terpieces of European painting, and over 100 objects 

of sculpture and decorative art. The collection, previously 

shown at the Bache mansion, is being brought to the 

Metropolitan in order to give a larger number of people 

the opportunity of enjoying it. 

THE Museum oF Mopern Art has opened a summer show, 

Occupational Therapy: Its Function and Purpose, which 
will be on view until September 19. The exhibit was 
planned in collaboration with the American Occupational 
Therapy Association and designed to illustrate the func- 
tion and purpose of this subject which the war has 
brought into greater prominence. 

“Airways to Peace” exhibition occupies the entire sec- 

ond floor of the Museum of Modern Art and will be on 

view through October 17. The purpose of this new 

exhibition, a sequel to last year’s “Road to Victory,” 

is to explain to the layman, in lucid and dramatic 

sequence, the basic factors of air-age geography. The 

most unusual feature of the exhibition is an immense 
sphere into which the visitor can walk, enabling him to 

view at a glance the strategic areas of the war and the 
flight distances between them. 

OT TOMLINSON 
NEW YORK..... 385 MADISON AVENUE 

CHICAGO ... 1666 MERCHANDISE MART 

PITTSBURGH....... 907 PENN AVENUE 

HIGH POINT....... NORTH CAROLINA 
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AN EXHIBITION OF WOOD CARVING entitled “Artists in 

Wood” will open July 16 at The Brooklyn Museum. 

The material shown, from the Museum’s permanent col- 

lection, not only demonstrates the use of wood in art, 

both utilitarian and asthetic, but also emphasizes con- 

trasts in the skillful handling of this medium. Examples 

are from all parts of the world, from earliest times to 

the present. 

Thirty primitive paintings by Morris Hirshfield, the 

retired cloak-and-suit man and slipper manufacturer of 

Brooklyn, will be on view at the Museum through 

August 1. 

Cooper Union Has Openep A New Exuisit of work done 
by students of the Art School. The projects include every 
field of art from industrial design to sculpture, and illus- 
trate the complete shift of art training to war needs. The 
work shown includes: models to illustrate the art of cam- 
ouflage; plywood articles including a collapsible desk 
with storage cabinet for drawings in sheet or rolled form; 
and houses made of rammed earth. 

REST BETWEEN RIVETING 
CONTINUED FROM PAGE 24 
happens to be. The existing floors would be painted; 

matting used on the lounge floor. 

For convenience, the dispensary is placed near the 

entrance. The lounge, also at the entrance end, is divided 

from the active games by a rope-laced wall to give a 
feeling of separation, provide a full view of the activities, 

and keep ping-pong balls from bouncing off the spec- 

tators’ heads. Current reading matter would be kept in 
this space. 

Removable curtains, from floor to ceiling, used to 

separate the game areas, are varied in color; when the 

floor is cleared for a stage performance these curtains 

can be transformed into back-drops for the performers. 
A low sectional screen which divides the cards from the 

central area can also be used for photography exhibitions 
or, again, as stage props. The boxing area, indicated by 

a broken line drawn in the center of the floor plan, has 
a low suspended ceiling of acoustical tiles with recessed 

EC 
PROFIT FROM RUG CLEANING 
In these war days when new homes and new interiors are rare, 
alert decorators are giving more attention to the preservation of 
beauty in their clients’ residences. 

Nothing is more important in a beautiful home than a clean rug 
and rugs properly looked after will have greater value in the 
years ahead. 

For many years we have co-operated with decorators in rendering 
expert rug cleaning and repair service with a fair commission 
on business turned in. 

Write or phone for further information. 

KENT-COSTIKYAN, INC: 
730 Fifth Avenue (at 57th Street) New York City 

Telephone CIrcle 6-0412 
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Yes, practically 

everyone can find 

what they want in 

the way of furniture 

at Knapp & Tubbs. Living room, 

bedroom or dining room; tradi- 

tional or modern styles; for 

budgets modest or magnificent 

_.. there is a fine choice in each. 

Experienced, skillful service is 

another reason why it is worth 

while, always, to bring your clients to 

the beast source pirat 

KNAPP-’ TUBBS Inc. 
Distinctive Furniture 

SIXTH FLOOR e MERCHANDISE MART 

CHICAGO, ILLINOIS 

Representing 

BAKER FURNITURE, INC. JOHN WIDDICOMB CO. 

.MANOR HOUSE JOHNSON-HANDLEY-JOHNSON 

THE WIDDICOMB FURNITURE CO, 

MUELLER FURNITURE COMPANY 



Let Us Help You Solve Your Customer's 

-— BEDDING PROBLEMS 
Box Springs and Mattresses remade now will add years of 

service to each article. Send your customers to our | 

Showrooms where we have on display— 

Wood Beds and Day Beds 

Cotton Layer Felt Mattresses 
Upholstered Box Springs 

Hair Mattresses 

Hall Frank A. HALL & Sons 
Specialists in Beds and Bedding Since 1828 

200 Madison Ave., New York 

Entrance 11 E. 35th St. or 12 E. 36th St. © LExington 2-1617 

You can’t do the impossible — and 
neither can we. 

on the table. 

So let’s put the cards 

We are working as hard as we can to 
fill your orders, but the Army, the Navy, 
the WAVES, the WAACS and other gov- 
ernment agencies are taking an ever- 
increasing percentage of our output. 

And so please bear with us until we 
are able to take care of your requirements. 

FICKS REED CO. 

66 

lights. The stage is designed for only simple productions. 

The apron accommodates a lecturer with the stage 

curtain as a back-drop. Space on either side is divided by 

lashed canvas walls which can be converted into dressing 

rooms or storage space for athletic equipment. 
The plan, though simple to execute, appears to afford a 

maximum of pleasure for war workers at a minimum of 

expense. 

PALACE DECORATOR 
CONTINUED FROM PAGE 14 

Madison Avenue. It had been built in the late 90's by 

Stanford White, but Mr. Reid wanted the interiors more 

English and less Italian. He imported Francis Lenygon 

to do the job, with such success that not many years later 

Mr. Lenygon was able to open his own New York branch, 

first at 16 East 60th St.; later at 1016 Madison Avenue, 

the building in which he died. 
Meanwhile the decorative fabric house of Morant & Co. 

was absorbed in 1912, and the firm became Lenygon & 

Morant. J. H. Thorpe & Co. is justly proud of the fact 

that it is well over 100 years old. Morant & Co. is well 

over 200 years old. 

The Burlington St. headquarters of Lenygon & Morant 
was London headquarters for American women volun- 

teers during the last war, and was severely though not 
irreparably bombed in this. The building looks very 

much like 10 Downing Street, from the color of the 

brick to the little lantern over the door. The resemblance 

seems to have struck that old umbrella man, the late 

Neville Chamberlain, for during his hapless Prime 

Ministry he had Mr. Lenygon do over several of No. 10 

Downing St.’s rooms. 

Mr. Lenygon lectured on 18th Century British interiors 

at the Metropolitan Museum and at New York University, 

and he has published three volumes that have become 

standard textbooks: “Decoration and Furniture of Eng- 

lish Mansions,” “Decoration in England” and “Furniture 

in England.” 

All of Mr. Lenygon’s palaces did not belong to royalty. 

The Palladian window and the two fine oriental chests 

(> CARTER’S 
for the Decorative Designer: odless 

re © CURTAIN NETS @ GAUZES 
PHILADELPHIA e a @ ORGANDIES 

e @ MADRAS 
CHICAGO —@ MARQUISETTES @ TAFFETAS 

LOS ANGELES @ RUFFLED and LACE CURTAINS 

E. C, CARTER & SON, INC., 49 East 53rd St., New York 
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illustrated on this page are from the home of Sir Philip 

Sassoon, head of the great banking clan that once ruled 

the international settlement in Shanghai. Equally Pal- 

ladian, and more familiar to Americans, are the im- 

pressive interiors of the Royal Automobile Club, which 

Mr. Lenygon completed also. 

In this country he designed interiors for Ogden Reid, 

Whitelaw Reid’s son (owner of the Herald Tribune), 

Guy F. Cary, H. McK. Twombley, Harry F. and Col. 

Robert Guggenheim, Percy R. Pine, and Grafton Minot, 

among others, but he will be remembered longest for 

his work on the Williamsburg Restoration. Working 

with the architects and the Rockefeller family, he assem- 

bled most of the antiques to be found in the Governor’s 
Palace and in the House of Burgesses. An interesting 

sidelight on this work can be found in the fact that 

contemporary inventories of the furnishings of these 

two palaces exists. Quite naturally, they merely listed 

“6 chairs, 1 table,” etc., etc., for most of the rooms. It 

was up to Mr. Lenygon to find the type of chair that 

that list was supposed to represent. 

Mr. Lenygon’s other affiliations, here and in England, 

were: Fellow of the Royal Society of Arts, England; 

member of the Incorporated Institute of British Deco- 

rators; the Metropolitan Club of New York; the Pilgrims; 

Devonshire Club of London; English Speaking Union; 

Beaux Arts Institute; and the Architectural League. 

ERRATA 

In our Fabric City Directory last month we omitted 
listing the name of Dan Cooper, 41 East 57th Street, an 

important firm in Fabric City.. The fabrics carried here 

are all original designs selected by Mr. Cooper for his 

own exclusive line because of their outstanding indi- 

viduality. 

The mention in Fabric City Biographies, also in the June, 

1943 issue of INTERIORS, of the Gilford Leather Company 

line should have read: “. . . The firm carries only genuine 

and simulated leathers of every description, including 
genuine kid, pig, and lamb skins, moroccos, spotted calf 
skins, hair calf skins and. cowhides.” 
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BROADLOOMS 
We have them in stock—all widths and colors. 

DECORATORS and their CLIENTS 

ALWAYS WELCOME IN OUR SHOWROOM 

ALFRED EHRLICH 
WHOLESALER 

of the 

Finest Selected 

Rugs 

Persia Produced 

IMPORTER 

KIRMANS TABRIZ 

BOKHARA - 

KASHANS 

TEHERANS 

ALL SIZES 

Showrooms 

295 FIFTH AVENUE 
llth FLOOR 

New York 

Phone: MUrray Hill 4-7363 
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Reserve stock of fine upholstered pieces— 
steel spring construction. Look through 
our catalogue and make your selection. 

Chairs, Sncorporated | 
DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 

192 Lexington Ave. (at 32nd St.) 
New York, N. Y. } 

This Furniture is the Best that Man Can Make or Money Can Buy 
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“HAROLD HERLIHY COMPANY, 816 FICUEROA, LOS ANCELES 

HERMAN MILLER FURNITURE CO. ZEELAND, MICHIGAN. 
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CLASSIFIED ADVERTISEMENTS 

JUNIOR DECORATOR 

Young woman with knowledge of antiques, wishes part- 

time position. New Jersey or New York. Write Box 
11-A, Interiors, 11 East 44th Street, New York 17, 

New York. 

INTERIOR DECORATORS 

S. P. Brown Co., operators of Drapery and Floor Cover- 
ing departments in Midwestern cities, require women 
with knowledge of Interior Decorating and the Drapery 

business generally. Splendid opportunities, permanent 

positions. State experience, age, starting salary expected. 

Address: S. P. Brown Co., 432 Fourth Avenue, New York 

City. 

INTERIOR DECORATORS: 

ASSISTANT MANAGERS 

S. P. Brown Co., operators of Drapery and Floor Cover- 
ing Departments in Midwestern cities, require Interior 

decorators with thorough knowledge of Drapery and 

Floor Covering business. Opportunity to become De- 

partment Managers, permanent positions. State experi- 
ence, age, starting salary expected. Address: S. P. Brown 

Co., 432 Fourth Avenue, New York City. 

Charles J. Winston & Co., Jur. 
Importers and Makers of Distinctive Lighting Effects 

41 East 53rd St., New York, N. Y. 

Lighting Equipment 

or Rompitiites accessories 

LAMPS CHANDELIERS 

SCONCES ARTWARES 

VASES 

LYON 
FURNITURE MERCANTILE AGENCY 

Est. 1876—Publishers of LYON-RED BOOK 

7 CINCINNATI, smal 
6 East Fourth wrest 

NEW YORK, N. Y. 
185 Madison Avenue 

BOSTON, MASS. Pp Lrox CHICAGO, ILL. 
197 Friend Street 221 North LaSalle Street 

PHILADELPHIA, PA. ‘ GRAND RAPIDS, MICH. 
12 South 2th Street / Ass’n of Commerce Bldg. 

HIGH POINT, N. C. = LOS ANGELES, CALIF. 
107 West Green Street Yee - 12th Street at Broadway 

THE NATIONALLY RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 
AND TRADES KINDRED—CARPET—UPHOLSTERING—REFRIGERATOR 
—STOVE—INTERIOR DECORATION—LAMP AND SHADE—FRAME AND 

MIRROR—HOUSE FURNISHINGS 
BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 

INTERIORS 



AGAIN PRESENTS: 

AUGUST 1943 

I LOS ANGELES To make the third annual collection of “The Year's Work” the finest 
Ni cvs umiinecled NEW YORK 
BARLOW-SCHNEIDER, Inc..................0- ST. LOUIS 
PIETRO BELLUSCHI.................. PORTLAND, ORE. that INTERIORS has ever published, our editors have been assem- 
See RST PR Pete tee WILMETTE, ILL. 
ae SAN FRANCISCO 
I I og. vv van acietaasinecoenia NEW YORK bling, for many weeks, the best examples of the recent work of 
EO ARON en. NEW YORK 
VIRGINIA CONNER ....................00-- NEW YORK : 
0 TT NEW YORK America’s active designers and architects. Among the scores of entries 
OA REP Bene SAN FRANCISCO 

ae peseneene Pe NEW YORK received, every section of the country is represented. 
I nei his casas MIDLAND, MICH. 
I Bio cceescsnkcvasessi NEW YORK Pte 
GEORGE FARKAS ............cc.ccccceee MIAMI, FLA. In recognition of the fact that August always marks the beginning of 
JOSEPH A. FERNANDEZ.................... NEW YORK 

PETER GRANAM HARNDEN..........--new york _‘the fall season for interior designers, this collection will again be 
HARWELL HAMILTON HARRIS............ LOS ANGELES 
et NEW YORK the feature of our August issue. 
ALBERT KAHN ASSOCIATED 

ARCHITECTS & ENGINEERS, Inc............. DETROIT 
MORRIS KETCHUM, Jr..................000. NEW YORK ' " : sie : 
FREDERICK J. KIESLER.................... NEW YORK It is presented also in particular recognition of the fact that while we 
Ra i oa Rae ae ee BELMONT, MASS. 
BEERS, NEW YORK begin to see Mr. Churchill’s mellow light of victory through the 
OS Eee oo LOS ANGELES 
I a re NEW YORK 
Gr I ogo cnn'eie-c eed eens a ceewe HOUSTON bloodiest August this country has known, the nation’s designers have 

a ae CHICAGO 
NANCY V. MC CLELLAND.................4. NEW YORK 
RICHARD J. NEUTRA.................... LOS ANGELES here proven their ability and their readiness to give us that better, 
VINICIO PALADIN ..................e0e00e NEW YORK 
TOMMI PARZINGER ....................005 NEW YORK 
ERNST PAYER ................... MORRISTOWN, N. J. newer America for which we fight. 
eae NEW YORK 

Re Se eer arn bres hs sonencvetaneny seoniunad oe For these reasons, this comprehensive August issue of INTERIORS 
a NEW YORK 
CS Pee ee aa o> SEATTLE 
EUGENE SCHOEN & SONS................... NEW YORK should be prized by designers, architects, retail executives and manu- 

ERNST SCHWADRON ....................00. NEW YORK 
TOWN AND COUNTRY SHOP............... KANSAS CITY , 
ALEXANDER TRISTRAM YELIN................ TORONTO facturers as an inspiration and guide in the important days ahead. 
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Guide lo 
57TH STREET 
It is now recognized that the fine arts trading center of the 
world consists of the four blocks between Sixth and Lexington 
Avenues on Manhattan’s 57th Street. It wasn’t so long ago that 
this claim was loudly protested by the Picadilly district in 
London, and the Etoile in Paris, but Mr. Hitler abruptly settled 
the argument. 57th St. is the fine arts trading center of the 
world, if you will allow radii a few blocks north and south, and 
any center ought to be allowed a few radii. Moving westward, 
like the course of Empire, the tourist will discover that 57th 
Street starts at the East River in a group of swank apartment 
houses round Sutton Place, then debouches to a group of gift 
shops, cabinet makers and antique dealers, in the midst of which 
sharp eyes will discover: 

THE EAST SIDE WEEK-END COURT 
A rather pleasing red brick and limestone edifice largely con- 
cerned with the misdemeanors of husbands, pet dogs and wives. 
(153 E. 57) One of the finest collections of butcher knives in the 
city will be found two doors West, at Hammacher & Schlemmer 
and the headquarters of the National Casket Co. is directly 
across the street at No. 138. Goldfarb’s the most successful florist 
in the city is at No. 160. 

GALLERIES 
It is beyond the scope of this column to list all the important art 
galleries in the 57th St. district, but any designer visiting New 
York should drop in at these at least: Duveen & Co., 5th Ave. & 
56th St.; Knoedler Art Galleries, 14 E. 57 (Old Masters); Durand- 
Ruel, 12 E. 57 (French Impressionists); Parke-Bernet Galleries, 
30 E. 57 (important auctions and exhibitions); Macbeth Gallery, 
11 E. 57 (Conservative American painting); Pierre Matisse Gal- 
lery, 41 E. 57 (French moderns); Ackerman Galleries, 50 E. 57 
(sporting prints, etchings. mezzotints); Art of This Century, 30 
W. 57 (surrealists and other experimenters); Ferargil Gallery, 
63 E. 57 (American moderns, but milder). 

MUSIC CENTER 
But 57th St. is much more than an art center. Famous retail 
shops like Henri Bendel, Stein & Blaine, Bergdorf Goodman, and 
many others make the half block between 5th and 6th Avenues 
a dress center. The rest of the block, and all the way west to 
Broadway is New York’s music center, grouped about the big 
brown pile of Carnegie Hall. Here are dozens of studios and 
teachers, and the offices and recital halls of the big piano com- 
panies: Steinway, Chickering, Aeolian, Mason & Hammond, 
Hardman, Peck. 

AUTOMOBILE ROW 
At the Broadway corner 57th St. abruptly drops music for 
machinery. Here on what used to be automobile row, the show- 
rooms stretch north to Columbus Circle and south nearly to 
52nd St. It is very peaceful now. 

ART STUDENTS LEAGUE 
The fine arts return abruptly to 57th St. in the building of the 
Art Students League at 215 W. 57. This ornate French Renaissance 
structure where hundreds of well known American artists have 
studied and dozens have taught, is almost the only building of 
architectural distinction on the length of the street. Time was 
when you could stand on the corner of 5th Avenue & 57th Street 
and look at the beautiful Vanderbilt chateau on one side, and 
the Huntington mansion on the other. Now you can stand there 
and look at Tiffany’s and Bonwit, Teller & Co. 

RESTAURANTS 
Presupposing that readers of this column are already aware 
of the Ritz Tower, the Madison (at 58th), the Savoy-Plaza, the 
Plaza, and Longchamps, we might suggest these eating places in 
the 57th St. district. 

GRIPSHOLM 
324 E. 57. One of the best Swedish restaurants in town with 
the inevitable smorgasbord and excellent aquavit. 

OLD DENMARK 
135 E. 57. Possibly the smallest restaurant in town, it boasts 
just one table. It is actually a super delicatessen, dedicated to 
cold salads and open faced sandwiches. 

CERUTTI'S 

643 Madison Ave. Having operated a series of swank night spots 
all over the East Side, the Cerutti brothers are now back where 
they started, on the corner of 59th St. with very good food 
and very suave decorations. 

JOE MADDEN’S 
16 W. 56. Favored by college boys and Broadway reporters, this 
steak and chop house is operated by an extrovert ex-prizefighter 
who speaks only “dese and doze.” 

RUSSIAN TEA ROOM 
150 W. 57. A very different atmosphere from Joe Madden. This 
restaurant, whose cuisine is only passable, is the definite head- 
quarters of symphony players, music students, second string 
opera stars, and other musicians who do not care for 52nd, or 
Swing Street. 
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New Le - a Ave. Eldorado 5- 5045 Cincinnati, 4655 Spring Grove Ave., Kirby 3670 
Chicago, Merchandise art, Superior 4 
Boston, 38 Wareham St., Hancock 4780 Los Angeles, 816 Figueroa St. THREAD yr pg Maggy Bean yp EE Pe rere er 62 
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New York, 34 East 53rd St., Plaza 3-5455 TRADE SE IE, Sic tndies cobb onancedomanees ber esigs 60 

ima @nLtim—a eee ee 
Strafford, Pa. : : 

HERITAGE FURNITURE COMPANY................... 59 eB rere eee 2 
High Point, North Carolina, 2123 TRIMMINGS New York, 598 Madison Ave., Plaza 3-9840 

KNAPP & TUBBS, ING............. Gai tuttdnidlace 65 a: OG itt ia 
Chicago, Merchandise Mart, Delaware 7144 Los Angeles, 955% N. La Cienega Blvd., Bradshaw 22486 

MILLER, HERMAN, FURNITURE COMPANY.......... 68 tt % = eer ee oe errr i 

New York, One Park Ave., Murray Hill 5-0644 New York, 250 Park Ave., Eldorado 5- 5300 
Chicago, Merchandise Mart, Whitehall 5731 Chicago, Merchandise Mart, Superior 8754 
Los Angeles, 816 Figueroa St Boston, 420 Boylston St., Kenmore 7415 
Zeeland, Michigan, 84 ice, See = “* a ne 

ade , 1717 nsom 8t., ust MANO GOUIPANE, THB. ..06050acsescrcccvccessserers 63 ee ee 
a ee non See eee Tene Se WALL DIAMENT, A. L., & COMPANY...............000000008 48 
ee OO ee err eee 57 re) IN New York, 34 East 53rd St., Plaza 3- 5455 
New York, 208 East 52nd St., Eldorado 5-3174 COVERINGS Philadelphia, 1515 Walnut St., Rittenhouse 3870 
SCARSELLI, A. Fe 449 So, La Cienega Blvd. 

Cepeseeccerceosersacesasseseragercecces Strafford, Pa. 

New York, 212 East 52nd St., Volunteer 5- 2572 oe ee eT ee, ee 16 
New York, 60 West 40th St., Longacre 5-5700 

pang nf Rg eg a gg ene ae aaa bad New York, 535 Madison Ave., Eldorado 5-4270 
on ’ ‘ Philedelphi erele W aoe Bt Per al 8290 SCHWARTZ, |., GLASS & MIRROR CO................ adelphia, Yalnut St., Pennypacker 

— York, 317 East 64th St., Regent 4-1560 = Chicago, Merchandise Mart, Whitehall 4650 

SULT PRECEDING ISSUES. AN UP-TO-DATE FILE OF INTERIORS 1S YOUR BEST GUIDE TO QUALITY SOURCES OF SUPPLY 
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Today, the characteristics of design, quality and craftsmanship, which brought 

Baker furniture recognition as America’s finest, are more important than ever. 

They mean permanent value, the essential quality in a sensible purchase. 

New York, A. H. Stiehl Furn. Co., 28 West 20th Street. The Manor House, 383 Madison Ave. 

Cuicaco, Knapp & Tubbs, Inc., 6th Floor, Merchandise Mart. Granp Rapins, 2nd Floor, Keeler Bldg. 
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CHARAK FURNITURE COMPANY 
58 WAREHAM STREET, BOSTON, MASS. 

444 MADISON AVENUE CHARLES B. GELLER 816 SO. FIGHE 
NEW YORK CITY Biccivcaies weet 253 Los, ANG: 

CHICAGO, ILL. ae 



Wy YOU CAN Sal six 

JOHN WIDDICOMB FURNITURE 

4 may surprise you to know that you can still sell all but thPee groups in the John 
Widdicomb line. 

You may wonder how we can do this and still produce gliders for Uncle Sam, chart tables 
and chests for Kaiser ships and many other essential war products. 

The secret is partly that we converted every section of our plant that could be converted to 

war production. Then we increased hours and added extra shifts. But more important 

is the fact that our peace-time product is one that employs older men, entirely unsuited to 

mass production methods. These old cabinet makers and hand finishers, some of them with 

the John Widdicomb Company 20, 25 and 30 years and more, are the best type of men for 

making our grade of furniture, but they are entirely unsuited for much else. 

That’s why we are still producing all but eleven groups in our current line. Of course all this 

must change after July Ist. The WPB order just issued will force us to reduce the number 

of patterns by two-thirds. Other restrictions, still unknown, are sure to come. Our stocks 

of raw materials are being used up faster than we can replace them. The same is true of our 
stock of completed furniture and of furniture in process. That’s why we say “As long as 
you can,” IT y Widdicomb ow 

poem we 
Aawriee For 

ee TIN Dienninniiiias Co. 
NEW YORK: ONE PARK AVENUE FACTORY: GRAND RAPIDS, MICH. 

* 85 years, to be exact 




