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A CABLE FROM THE WAR ZONE 

and a stirring example for the interior 

designer and his sources of supply 

Ps to the treacherous attack on the Philippines and Hawaii, Scala- 
mandré Silks were asked by Miss Alice Spalding Bowen of Gump's, 
Honolulu, to participate in an exhibition of fine fabrics to be held at 
the Honolulu Academy of Fine Arts. We were in the midst of preparation 
of our exhibit when the news burst upon us that America’s Pacific out- 
posts had been set upon in an all-out attack. 

When the first horror and excitement had subsided and we could give 
a moment's thought to other things, we reflected that obviously this 
would be no time for the beleaguered residents of Hawaii to give atten- 
tion to such normal peacetime pursuits as an art exhibit. Consequently, 
we wrote to Miss Bowen expressing our sympathy and concern, and ask- 
ing whether we should not cancel our shipment, adding automatically 
that of course we were willing to send the fabrics on our own 
responsibility. 

We received the following in reply: 

NU460 23 VIA RCA-F HONOLULU DEC 23 
NLT FRANCO SCALAMANDRE 598 MADISON AVENUE 

PLEASE SHIP EXHIBIT EVERYONE HERE CARRYING ON 

SPLENDIDLY BEST WISHES CHRISTMAS NEW YEAR 

ALICE BOWEN GUMPS HONOLULU 

We reproduce this terse and eloquent cable here in the belief that 
others may be affected as we were by its stirring message of defiance 
to the enemies of normality and peace; and with the hope that others 
will share our resolve that we, too, will try to ‘‘carry on splendidly’’ with 
business as near as possible to normal, as our best contribution to 
national morale and defense. 

Faced with the calm and courageous example of the non-combatants 
in the midst of the Pacific battleground, we can do no less. 

Scatamandhé Silks 
MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS & TRIMMINGS 

598 MADISON AVENUE * NEW YORK « Also BOSTON * CHICAGO «+ LOS ANGELES 
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Unquestioned Quality . . . and the largest 

collection of famous furniture lines shown 

under one roof...that is what you give to 

the clients you bring or send to Stiehl’s. 

Ve 

a 

ftatton Are: tr Cc e 

QUALITY LINES 

Leading lines featured in all price ranges. Ohe four above are Prestige Groups at Stiehl’s 

28 W. 20th: A. H. STIEHL FURNITURE COMPANY: NEW YORK 
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For February— 

INTERIORS will present its furniture 

review, an anthology of the pieces to be 

found in the 1942 Chicago and Grand 

Rapids markets, carefully chosen by our 

editors and presented with particular 

regard for the differing types of clients 

with whom you must deal during the coming 

year. 

PUBLISHER CHARLES E. WHITNEY 

EDITOR FRANCIS de N. SCHROEDER 

MANAGING EDITOR GLADYS WELLS LAWRENCE 

ART EDITOR COSTANTINO NIVOLA 

INDUSTRIAL DESIGN 
EDITOR DONALD RR. DOHNER 

TECHNICAL EDITOR ELEZASRGET HR EAUPER 

STAFF 

PHOTOGRAPHER CResWet & BOWEN 

A ~ BASEDEN BUTT, ENGLAND 

MAUDE T. FERRIERE 

F R A N Cc E 

INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
COMPANY, PUBLICATION OFFICE, 34 NORTH CRYSTAL STREET, 
EAST STROUDSBURG, PA. EXECUTIVE AND EDITORIAL OFFICES, 
11 EAST 44TH STREET, NEW YORK, N. Y., PHONE VANDERBILT 
6-2954. JOHN R. FRITTS, ADVERTISING MANAGER. SUBSCRIPTION 
PRICE $2.00 PER YEAR, $3.00 FOR 2 YEARS IN THE U. S. AND 
ITS POSSESSIONS. CANADA, $2.50 PER YEAR, FOREIGN, $3.00 

PER YEAR. FOR THE TRADE ONLY. PRICE 25C PER COPY. 
COPYRIGHT 1942 BY THE WHITNEY PUBLISHING COMPANY. 
ALL RIGHTS RESERVED. PRINTED IN U. S. A, ENTERED AS 
SECOND CLASS MATTER AT THE POST OFFICE AT EAST 

STROUDSBURG, PA., UNDER THE ACT OF MARCH 3, 1879. 

FOR THE PROFESSIONAL INTERIOR DESIGNER 

Cover—Officers’ Club by Nicholson & Maier. 

Open House—T. H. Robsjohn-Gibbings 6 

Letters to the Editor 12 

Editorial 23 

An Office for Audicles 24 

Portfolio of Interiors to Come 27 

An Officers’ Club 28 

For Hamburgers and Love, a Roadside Tavern 30 

Fishing Camp on the Florida Keys 32 

An Interior Designer’s Office 34 

An Office for Tomorrow’s Dentists 36 

Interior Designers on Air Raid Protection 38 

California Modernism At Its Best 40 

For Stiff Shirts and Soft Shoulders ai 

The Application of Wall Materials, Part! — 46 

Anatomy for Decorators—Storage Space, Feminine 41 

Backgrounds for a Picture 50 

Walls of Paper Stone 52 

Industrial Design—Some Notes on Color 55 

Newsreel 56 

Interior Sources 19 

A Member of the Audit ABE Bureau of Circulations 



4. Two Patterns 

rty Eight Inches Wide 
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- HH. THORP & CO... INC. 
Upholstery and Drapery Fabrics—Since 1819 

250 PARK AVENUE — at 47th Street —-NEW YORK 

BOSTON PHILADELPHIA CHICAGO 
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HE article in your December issue 

called “Decorators for Defense”, 
contributed by Gladys Miller, is a tre- 

mendous challenge, and it seems to me 

that Miss Miller has not merely thrown 

down the gauntlet, but hurled it with 

determined vigor in the face of all de- 

signers. It behooves us to accept the 

challenge and act with equal vigor. 

First, I would like to say that the 

choice of Miss Miller as Consultant on 

Home Planning seems to me a reason- 

able and excellent beginning. I had 

the privilege of hearing Miss Miller 

speak at the meeting of the American 

Designers’ Institute on December 16th, 

and I was impressed by the warm hu- 

manitarianism of her whole approach to 

the stupendous problem of which she 

PICKING UP A GAUNTLET 

of these houses is not now under the 

jurisdiction of the government, but is 

to be done by the individuals them- 
selves. Some tenants of the housing 

projects bring their own furniture with 

them. The rest are more or less de- 

pendent on local department stores and 

mail order houses. 

The problem seems to be to find a way 

of making available to these people the 

best and most practical furniture and 

fabrics for their homes, and to offer 

them the opportunity of consulting 

professional designers and decorators if 

they wish to avail themselves of the 
privilege. 

In view of the vastness of the project, 

OPEN HOUSE 
This page is devoted to the free discussion of various problems facing 

the interior designer. We invite comment from designers, whole- 

salers, manufacturers or others associated or interested in this pro- 

fession, on the subject herewith presented, or on any other question. 

INTERIORS may not always concur with the opinions expressed on 

this page. It is our hope that sincere discussion of many of the 

problems vexing our readers may eventually lead to their solution. 

is a part. She spoke at this meeting 

with the utmost honesty, and explained 

with admirable clarity the problems of 

the undertaking. 

It is fortunate for Home Planning that 

Miss Miller has emphasized so strongly 

the point that in approaching the prob- 

lem the emphasis should be placed on 

consideration for the individual tenant 

and not on mass housing. 

The picture in a nutshell is this: The 

government is building, or about to 

build, 40,000 houses in various regions 

where big defense projects are at work, 

and from every state in the union come 

the defense workers who are given a 

house to rent. Then they are told. in 

effect, by the government—“From now 
” 

on you are on your own, 

Miss Miller tells us that the furnishing 

it is not surprising that Miss Miller, 

with her admirable frankness, says, “I 
> 

don’t know exactly how to do it, 

It seems to me that the Home Planning 

Bureau, of which Miss Miller is a rep- 

resentative, should establish headquar- 

ters in New York, which is the center 

of supply, and that the best talent of 

the designing profession should be se- 

lected to make a complete survey of 

the resources of the furniture and fab- 

ric industries. On the basis of the vari- 

ous conditions, as indicated by the pro- 

ject plans and locations, these designers 

should select from the present market 

the most practical and appropriate fur- 

Other answers to Miss Gladys Miller’s 

article in last month’s INTERIORS are to 

be found in “Letters to the Editor”, 
page 12.—Ed. 

by T. H. ROBSJOHN-GIBBINGS 

niture, fabrics and accessories for the 
houses. 

Following this, representatives of the 

Bureau will be sent to the sites of the 

defense projects, where they will con- 

sult with the tenants and the local mer- 

chants. They will take with them all 

the available information with which 

the Bureau has supplied them. Their 

job will be not only to offer a service 

to the tenants in collaboration with the 

local stores, but to send back to the 

bureau suggestions which they will be 

capable of making from their actual 

experience on the job. 

In the meantime, the Bureau in New 

York, working on the suggestions and 

information supplied by the field work- 

ers, will endeavor to supplement the 

available merchandise with new designs 

in cooperation with the manufacturers. 

The contributions that this Bureau will 

make in the way of new design would 

be welcomed by the industries involved, 

since they would be the result of pool- 

ing the best design resources of the 

country. It would be of inestimable 

aid to the manufacturers because they 

would have a guide to a_ problem 

which they have never faced before. 

They would be able to manufacture 

much more efficiently because they 

would have more accurate information 

on what the local stores would require. 

Since, in addition to the requirements 

of the Home Planning Bureau, small 

houses up to $6,000.00 for private indi- 

viduals will continue to be built all 

over the country, the new designs and 

selections would also be admirable, and 

available to this other market. 

In this entire plan there, of course, 

would be no attempt to force the sug- 
gestions on the people. It would be 

purely a service offered by the best 

talent of America, which the local stores 

and the defense workers might avail 

themselves of or not as they chose. It 

seems unlikely that such a_ service 

would be other than warmly weleomed. 

Many of the tenants are in unfamiliar 

districts, removed from their friends, 

and there is nobody in the world who 

does not appreciate friendly impartial 

advice on the purchases that they make. 

Frankly, such a program should be put 

into operation with the utmost expedi- 

ency; and in order that this expediency 

may be facilitated, it should unque-- 

CONTINUED ON PAGE 60 
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BRITAIN STILL 

DELIVERS 

Since September, 1939—when 
Britain entered the war—we 
have received a large shipment 
of furniture from England on 
the average of every nine days. 
Not a sliver has gone down. Not 
a piece has been lost. 

And still these shipments come 
every nine days—great vans full 
of exciting, time-mellowed pieces 
from the historic country houses 
of England. That is how we 
maintain the largest wholesale 
selection of distinguished Eng- 
lish furniture in America. 

A very choice antique 
Sheraton sideboard 
with candle slides. The 
wood is of an excep- 
tionally lovely grain 
and colour. 

The two chairs are from a set of six antique Sheraton armchairs 
decorated in black and gold. The breakfast table is an antique 
Sheraton plece of fine colour. 

WOOD and HOGAN, INC., 383 MADISON AVENUE, NEW YORK 

IN CHICAGO—Charles B. Geller, 6th Floor Merchandise Mart 

Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 

. IN LOS ANGELES—Harold W. Herlihy, 816 S. Figueroa Street ( 

INTERIORS 
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BASSETT AnD VOLLUM 
MAKERS OF EINE WALLPAPERS 

Weleome the Snloriot Designers to lhel New Shoniroones 
515 MADISON AVENUE 

GENERAL OFFICES 74O RUSH STREET CHICAGO 



Old England prints by Greeff are faithful reproductions of 
time-honored, traditional English designs, produced domesti- 
cally in a quality of engraving and printing which is said to rival 
the best examples of the mother country’s craftsmen. Repro- 
duced through the courtesy of the Westport Antique Shop, New 
York, No. 16470, shown, has a mellow. leaf motif in six color 
selections. 

INc. 

q reeti tabrics 

49 EAST 53rp STREET, NEW YORK, N. Y. 

INTERIORS 



Quality combined with creative ability, good taste and superior 

craftsmanship has distinguished designs by M. Singer & Sons for more than 

fifty-five years. Today, as ever, we pledge continued adherence to these ideals. 

Members of the A. I. D.: You are cordially invited to visit our 

exhibit in the Merchandise Mart during your Chicago convention. 

fl. Sinaer & Sons 
Designers and HMlakers of 

Gpholstered and Gabinet Furniture 
IN CHICAGO ' 

The Merchandise Mart 2 
222 No. Bank Drive-Space 1796 

SINGER RSS IN NEW YORK 
Gass m CUk 2 
Fhe Seat of Honor” KG 32-38 East 19th Sereet 

IN CLEVELAND IN PHILADELPHIA 
The KANE Co. David Satz, Inc. 

2621 East 9th Street 1222-24 Walnut Street 



The letters we print on this page are a 

further answer to the article, “Decora- 

tors for Defense” by Gladys Miller, in 

our December issue.—Ed., 

My Dear Miss Miller: 

The following are my suggestions. I 

hope they prove helpful to you, in your 

defense housing work. 

1—An organization of volunteer deco- 

rators would have to be established 

throughout the nation. Those decora- 

tors who are very active business peo- 

ple should devote part of their time in- 

structing men and women giving their 

services. 

Qualified decorators can give a series 

of lectures, prepare pamphlets and 

radio broadcasts outlining the prin- 

ciples to be employed in correct home 

decorating. 

For example a group of school teachers 

can attend these lectures and those who 

qualify can carry the correct teachings 

to other groups, as city employees, 

church groups, social workers, charity 

organizations and unlimited channels 

which can be listed. Plans for the 

new house can be submitted to a Head 

Decorator together with the individual 

owner’s preference in furnishings, who 

will approve it and then place into the 

workers’ charge to be carried out. 

2—Regarding the purchasing of the 

right merchandise at prices the home 

owner will afford. This is one way it 

can be worked out. 

Create a main buying office wherein all 

manufacturer’s wares will be catalogued 

correctly as to style, quality, sizes, full 

and complete information and _ price. 

Then the home owner can submit his 

budget for complete furnishing and 

from there, the rest can be worked out 

very satisfactorily. 

I am sure that most of our manufac- 

turers will assist in view of the fine 

purpose of this enterprise. 

Of course there are many details and 

angles to be carried out from such a 

plan but the general scheme is highly 

feasible despite the many problems it 

will encounter. It can be worked out 

very easily with the unity that America 

is blessed with. 

I will be glad to answer any questions 

at any time. 

William Solerwitz 

New York City 

OTHER OFFERS 

My dear Miss Miller: 

Congratulations on being chosen for the 

big government project that the “IN- 

TERIORS” note in their current issue. In- 

cidentally the government is to be con- 

gratulated also upon obtaining your 

services. 

I am writing in answer to your open 

request to Decorators, to offer any as- 

sistance that I may be able to give you 

in this territory. This particular field 

of decorating I have been closely in 

touch with for the past seven years that 
I have had the Studio in the Kresge 

Department Store in Newark. Before 

that I was associated with building 

projects and understand the architec- 

tural and structural difficulties that this 

type of programme entails. 

If I can help you, not only in my own 

Jersey territory, but other places, I 

shall be very happy to do so, if it will 

not necessitate too much time away 

from my work, 

Model and Budget Homes have seemed 

to be our specialty here. In the past 

few years we have always had them. 

sometimes as many as three at once, 

exhibited, featuring very definitely 

“Style on a Budget”—with originality 

in color and accessories, using com- 

mercially “possible” furnishings always. 

The effort and value of this work seems 

justified in the fact that almost invari- 

ably, the house and all the furnishings 

(if fairly priced) sell as a unit. In all 

cases the houses are not owned by the 

Kresge Store, but by corporations or 

individuals. 

Again extending any co-operation 

within my power, 

Helen S. Newman 

Newark, N. J. 

My dear Miss Miller: 

My suggestion is the chain stores! 

That is, if they can be persuaded to add 

a house furnishing department planned 

by competent and creative designers. It 

does not seem to me that the tenants of 

these small houses can afford to hire 

interior designers, or that they would 

do so, if they could. They would be 

afraid of the very idea. But there 

would be no resistance to trading with 

a chain store, and if merchandise were 

controlled, so that only good things 

were stocked, possibly in different 

styles for the different parts of the 

country to be suited to the houses of 

the locality they could not go wrong, 

and the public taste would be im- 
proved unconsciously. 
I once did a hospital floor of private 
rooms, with different color schemes for 

each room, but all interchangeable, so 

that when the curtains, rugs and bed- 

spreads came back from the laundry 

there would be no need to look for 

numbers on them to get them into the 

right rooms. Every article harmonized 

with every other and made a _ new 

scheme when changed around. This 

method could be applied to the houses 

now being built by the government. 

The success of this idea would depend 

entirely on whether we could get co- 

operation from the chain stores. I am 

told that Woolworth now has twelve 

‘stylists, and that they realize that the 

public taste has improved to such as 

extent that industrial workers now want 

good designs. I also hear that art 

teachers in the New York public 
schools take their students to the five 
and ten cent stores and ask them to 

pick out the best merchandise, niark- 

ing the children on their selections. 

The chain stores have facilities for 

mass production; and the simplest lines 

in furniture of the right sizes for the 

houses being planned, with variations in 

color or finish or hardware, could be 

interesting and homelike. It seems to 

me that when made in_ quantity, its 

manufacture would be profitable. 
You may have heard of the movement 

in Boston to help occupants of the new 

housing projects “do over” their old 

furniture. The Robert Gould Shaw 

Settlement House furnished an apart- 

ment of living room, kitchen alcove, 

CONTINUED ON PAGE 69 
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CHARAR FURNITURE COMPANY 
444 MADISON AVENUE CHARLES B. GELLER 538 WAREHAM STREET 

NEW YORK GITY Merchandise Mart . BOSTON, MASS. 
CHICAGO, ILL. 

CABINET SHOPS AT 38 WAREHAM STREET, BOSTON, MASS. 



Nhe Davey « « « An exciting new wallpaper inspired by the famous 

handpainted Chinese scenic in Darcy C Castle, England.. . espec ially cre ‘ated and made by hand for 

fine interiors. Ask to see The Darcy in colors of White and Maroon on Putty... Wine and White on Duck’s-Egg Blue...Grays on Lemon Yellow. 

Thomas Strahan Company 

MAKERS OF FINE WALLPAPERS SINCE 1886 e SHOWROOMS AT 417 FIFTH AVENUE, NEW YORK, AND MERCHANDISE MART, ROOM 7-153, CHICAGO 

INTERIORS 



DUNBAR 

NEW YORK: 385 MADISON AVENUE 

BOSTON: 203 CLARENDON STREET 

CHICAGO: 1638 MERCHANDISE MART 

DUNBAR FURNITURE MANUFACTURING COMPANY : BERNE, INDIANA 
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No STAINS/ 
No 

CIGARETTE 
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NEVER 

CHIPS OR 
CRrAcKs / 

ORMICA 

O great is the variety of decorative effects made possible by 

the many Formica colors and the inlays of one color over 

another that table tops and paneling of Formica can be flexibly 

adjusted to any desired color scheme. The photo shows the attrac- 

tive Balkan Room in the Earle Theater Restaurant, Washington, 

D. C., where Formica table tops were installed by S. W. Steinmetz. 

In first class places like this from coast to coast you almost invari- 

ably find Formica table tops. They are beautiful and thrill your 

customers. They are easy to keep clean and sanitary. They do 

not chip, crack or stain. 

So their original beauty lasts. It builds business for you through 

the years. And they cost no more than other tops of good quality. 

Let us send you the facts with color suggestions for inlays. 

The Formica Insulation Company 
4631 Spring Grove Avenue, Cincinnati, Ohio 

FOR FURNITURE & FIXTURES 

INTERIORS 



PERUVIAN “GERANIUMS” J 

for the Pahimann-Peruvian Rooms at Lord & Taylor’s 

E t 

...one of a group of “stopper” fabrics produced V 

' When Pahlmann, decorating genius of Lord & Taylor, wanted to 

achieve the impossible . . . he came to us. In a brief span of six weeks, 

working from bits of fabric and gloves and rough sketches, we pro- 

duced the exciting and imaginative materials and rugs which are such 

an important part of the Pahlmann-Peruvian Rooms. 

For example . . . this, “Geraniums,” national flower of Peru, used 

against a design taken from the grillwork in the Perricholi Palace. 

Others include a “fiesta” stripe in tropical colors, a monotone print 

showing facades of famous buildings in Lima, a design of clay Indian 

figures. All are versatile as well as exciting, suitable for many kinds 

of effects. 

Schumacher’s is headquarters for special fabrics to your require- 

ment. Won’t you write for our Peruvian folder? 

4 YY ™ fe a4 

° le a3 . 

By ce) 

Bedroom of the Pahlmann- 

Peruvian Rooms, where “Geraniums” 

provides excitement and color. 

F., SCHUMACHER & CO. . 60 West 40th Street, New York 

Paris : Philadelphia ° Joston ° Chicago . St. Louis 

Uptown Showrooms: 535 Madison Avenue 

Los Angeles ‘ Detroit 

Grand Rapids . Dallas . Atlanta . Cleveland 



Joku P. Maguire & Company 
INCORPORATED 

Factors 
370 FOURTH AVENUE 

ee Oa 

Check Credits 

Cask Sates 

Absorb Credit Lasses 

CORRESPONDENCE INVITED 



“Thank you 
for your patronage ... 

SAYS oodall “Fobotes 

& 
“And may we continue to serve 
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you in the years to come” 

To the thousands of decorators who became new users of 

Goodall Fabrics last year, we offer our sincere appreciation. 

And may we continue to serve you in the years to come. 

Goodall Decorative Fabrics are available in extra heavy or 

extra sheer textures. There are over 1500 exquisite pat- 

terns to choose from. 

Enduring Beauty 

These materials, woven with mohair at the Goodall Mills, are 

famous for their beauty. But that’s not all! Derived from the 

Angora Goat, they’re the most durable of all decorative fabrics. 

That’s why Goodall Fabrics are more economical. for they keep 

their new-looking beauty! 

All of the Goodall Fabrics are ready in quantity . . . heaped 

at the mill. And a direct wire from our showroom will speed 

your order out to you. No priorities—no unnecessary delay! 

Visit the Goodall showrooms and receive expert assistance from 

our fabric specialists who have a close understanding of your 

needs. Be sure to get the genuine — always look for the 

Goodall Selvage Marking! 

me Se Fobetes 
A Division of Goodall Worsted Co. 

61 East 53rd Street, New York City 

6-154 Merchandise Mart, Chicago 

818 South Figueroa Street, Los Angeles 

Home Office & Mills, Sanford, Me. 
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The many changes introduced into manu- 

facturing because of the war program 

make it vitally important for you to check every possible 

source of supply. 

The shows listed below provide buyers of decorative acces- 

sories, lamps, pictures and associated lines with the best 

opportunity to cover the market thoroughly, quickly and 

economically. 

Directed by 

GEORGE F. LITTLE 

MANAGEMENT, INC. 

220 Fifth Avenue, New York 

INTERIORS 
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STROHEIM & ROMANN 
Uphets lecy and Decorative Fubctcs 
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The article reprinted on this page was written on the 21st of May, and 

published in this space three weeks later. At that time we were not at war, 

Pearl Harbor had not been attacked, nor Singapore endangered. But at 

that time Russia was expected to fall within a month, Wavell had been 

WE REPE AT driven out of Libya. Nazis were threatening the Suez canal from Syria 

and Lebanon, Latin America was crawling with fascist intrigue. People 

took Lindbergh seriously; and Britain was girding herself for a September 

invasion attempt. Today there seems nothing better that we can write than 

the words we wrote in May, and today we repeat that these are Great Days. 

—F. de N.S. 

4 / 
EDITORIAL FROM INTERIORS, JUNE 1941 P (5 R E A - D A Y “ 

\ It is very hard, sometimes, to put down the noontime paper and 
get back to the rendering that has to be finished by Monday, or to 
the desk with swatches of samples that have to be matched. For 
though these are great days in which we are privileged to be alive, 

= and though these will be great days to remember when our grand- 
‘\ children have reached the questioning age — right now, in the heat 

? of it, when the news blazes bitter in every headline, they seem 
frightening days to many of us who work at the decorative arts. 

We, too, are patriots. We know that the country that has made 
our way of life possible is facing the greatest test in its entire history, 
and we want to help. But what can we do? We all can’t drive 
trucks, and the army is in no hurry to revive the Camouflage Section 
of the last World War that gave so many artists and decorators a 

chance to serve. 

What can we do? The whole training of most of us has been 
directed toward making still more pleasant and comfortable the 
lives of pleasant people whose future, but yesterday, seemed secure. 

One thing we can all do is to stick to our last; and work harder at 
it. Some of the projects we used to dream of: those private dining 
rooms with pilasters of verde antique marble, or the sapphire glass 
bathroom to make the client's wife look thinner, are no longer for 
us, or for this day. They are no longer important. But sound decora- 
tion is important. Good design is very important. 

The pattern of this war grows clearer day by day. The fields it is 
being fought on hold the industrial plants of totalitarian Europe, 
Great Britain, and America. If we can help that battle we make 

no small contribution. 

The workers in totalitarian industry are housed, and they are fed, 
after a fashion. But the workers in our system want more than that. 
They want homes, homes that they can be proud of. They want to 
go to offices and shops, whose appearance should be an incentive 
to higher production. Soldiers, when the flag comes down at Eve- 
ning Parade, want to find recreation buildings that don't look like 
abandoned tobacco barns. People want to ride on trains that don’t 

} 
| 

smell like a menagerie. They want to forget their troubles in 
theatres that are at least as attractive as the shadows on the screen. 

We repeat: these are great days, and great days for the interior 
designer too, if he but recognize his responsibilities and take ad- 
vantage of his opportunities—F. de N. S. 

JANUARY 1942 a = 



DIRECTOR’S OFFICE IN THE EDUCATIONAL DEPARTMENT, WHICH 

SONOTONE MAINTAINS BECAUSE SO MANY OF THE HARD OF 

HEARING ARE APT TO BE CRANKY, NOTE THE UNUSUAL BUILT IN 

TABLE AND THE INTERESTING USE OF FLUTED GLASS PANELLING. 

WPHOSE little private telephone sets that deaf- 

ened people screw into their ears and hide in 

their clothes, are known as “audicles,’’ to the 

trade, and selling them is a difficult business, not 

the least difficulty being that they cost nearly 

$200 apiece. People who don't know what others 

are saying to or about them, are prone to be 

querulous, and most of the hard of hearing 

clients who are brought to an audicle emporium 

are elderly people with a fine thick crust of 

sales resistance. 

These are some of the problems that the young 

architects Emrich Nicholson and Douglas Maier 

were faced with in remodelling new offices for 

the Sonotone Corporation, one of the country’s 

most successful purveyors of audicles. 

What they have produced is as fresh as this 

morning's milk, but it is yet not too extreme 

in design to frighten the old gentlemen who 

have learned that they must be wired for sound. 

TYPICAL CONSULTATION ROOM, WHERE HEARING DEVICES ARE 

ACTUALLY FITTED. AN ASSORTMENT OF THESE LITTLE MACHINES IS 

KEPT IN THE BUILT IN WALL CABINET. ELECTROSONIC TESTING 

MACHINERY SLIDES SMOOTHLY IN THE DESK DRAWER. THE LONG 

CURTAIN HELPS IMPROVE ACOUSTICS. 

AN OFFICE! _ 
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RECEPTION DESK, LIT BY CONCEALED SPOTLIGHT IN THE CEILING 

GENERAL LIGHTING IS SUBDUED, SO THAT CLIENTS SHALL NOT 

FEEL UNCOMFORTABLY ‘‘ON DISPLAY.” FLUTED GLASS PANEL 

SCREENS THE RECEPTION DESK FROM THE MAIN WAITING ROOM. 

A SECONDARY WAITING ROOM IS ON THE FOURTH FLOOR. 

NOTE INTERESTING CURVE OF THE MAGAZINE SHELF, AND THE 

ILLUMINATED FLOWER DISPLAY BOX, AN IDEA ADOPTED 

FROM METROPOLITAN FLOWER SHOWS. THE SAME SIMPLE 

ARM CHAIRS ARE USED THROUGHOUT. 



AN OFFICE FOR AUDICLES 

MAIN WAITING ROOM OF THE SONOTONE CORPORATION. 

MAUVE CARPETING, NATURAL GRASSCLOTH WALLS, SALMON 

SOFAS, SAGE GREEN CHAIRS. AUDUBON PRINT IS OF A RUFFED 

GROUSE, PROBABY THE NOISIEST BIRD IN NEW ENGLAND. 

INTERIORS 



PRESENTS ITS SECOND PORTFOLIO OF 

INTERIORS TO COME 

New Year's the time to look forward; Mid-Year is 

the time to take stock. As it did in 1941, INTERIORS 

is presenting a portfolio of constructive projects by 

five of America’s leading interior designers, pro- 

jects that we would all like to see realized in the 

ensuing months. 

For August, we will again offer our other annual 

portfolio, “The Year’s Work,” which will consist of 

commercial and residential interiors that have 

actually been completed during the past twelve 

months. Meanwhile we continue to look forward. 
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BOOKS, GOOD READING LIGHTS, A FIREPLACE THAT 

REALLY HEATS THANKS TO THE RADIATING METAL HOOD 

AND HUGE WINDOWS THAT PIVOT AT THE CENTER TO GIVE ACCESS 

TO THE TERRACE ARE THIS OFFICERS’ CLUB'S CHIEF FEATURES. 



1BiroR AN ARMY POST 
BY EMRICH NICHOLSON & DOUGLAS MAIER 
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66 E have not attempted to solve every problem 

connected with an Officers’ Club. We have 

tried to establish a character for this Club that sug- 

gests a warm, comfortable, convenient, and practical 

place to lounge and entertain. 

“Our setting is in the North East on some hill where the 

view is good. However, the design might be adapted 

for any part of the country. 

“Materials are of natural wood and stone. The hearth 

is one great slab of stone, the natural form of the stone 

forming the shape. This also makes a seat around the 

fireplace—ideal for conversation groups. We choose 

a hood instead of chimney because of the radiant heat 

offered. 

“When a dance is planned, the excess furniture may 

be taken through the doors provided (between the 

lounge and locker room) to the locker room for storage. 

“A feature is the great windows facing the view and 

separating the terrace from the lounge, These win- 

dows are pivoted in the center and may be slightly 

opened or completely swung horizontal. In the sum- 

mertime when these windows are open the terrace be- 

comes part of the lounge and would be ideal for social 

functions. Should screens be needed then they should 

be of the roller variety. 

“The fireplace is located where it may be seen from 

all three of the rooms. 

“The materials chosen were so picked because of their 

masculine quality and also to create the feeling of 

restfulness. The map on the fireplace wall should be 
’ 

.a decorative spot as well as a thing of interest.’ 

EXPLANATION OF THE FLOOR PLAN SHOWN AT LEFT, 

(1) ENTRANCE. (2) COATS. (3) BILLIARDS. (4) BAR. 

(5) KITCHEN. (6) WOMEN’S POWDER ROOM. (7) MEN’S 

TOILET AND SHOWER ROOM. (8) LOCKERS AND STORAGE. 

(9) LOUNGE AND LIBRARY. (10) TERRACE. (11) TROPHIES. 
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FISHING CAMP ON THE FLORIDA KEY 

B Y J A C K CAMERON 

“The one room shanty is built on stilts, which, after 

being placed in the sand and worked down about four 

feet, are almost impossible to move. The shanty design 

has jalousies used in place of windows and doors. 

They are adjustable to light and air. The ceiling of the 

room has been covered with a split bamboo porch 

screen, All chairs are covered in palmetto matting. 

The upholsteries are in the Florida cowhides, black, tan 

and white mixtures. The two ‘on the floor’ lounge chairs 

go back to old ‘cracker style’ for stretching out without 

lying down. 

“The table, covered in formica or like material, has a 

map of the surrounding keys painted on the top. A 

large bamboo pole supports the table. 

“Sliding door panels close off the sink, the stove and 

ice box. 

“Pine floors, oiled, are used. 

“Walls are driftwood finish, which is obtained by using 

a casine paint with no filler. 

“No tub is needed as there are miles of water for a dip.” 

PRESUPPOSING A HURRICANE-FREE SITE, THIS SIMPLE 

FISHING CAMP IS BUILT IN AND OVER THE WATER 

IT SLEEPS FOUR PEOPLE AND DINES SEVEN. 

FRESH WATER IS PIPED FROM THE MAIN ISLAND. 

4 ey 4S! 

SLIDING 

ING T 

Vi \ 1 } ice 4~— 

§ 

JALOUSIE BLINDS STOVE? | 

RODS AS 

CABINET 

sun 
DRESSING ROOM eZ 



NOTE THE FLORIDA CALFSKIN COVERED SPRAWLING CHAIRS, 

THE ACCURATE FISHING MAP ON THE FORMICA TABLE TOP, AND 

THE SHREWD USE OF SPLIT BAMBOO PORCH SCREENS TO COVER 

THE CEILING. GOOD DESIGN NEED NEVER BE EXPENSIVE. 



NIVOLA 

DECORATIVE, IN THIS CHASTE DESIGNER'S OFFICE, ARE 

THE LARGE RUBBER PLANT AND THE PHIDIAN TORSO. 

THE VIEW THROUGH THE GREAT OFFICE WINDOWS IS EVEN MORE 

SO. BUT IT CAN BE CUT OFF BY SLIDING TOURQUISE CURTAINS. 
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Though they seldom can afford it, Interior Designers 

need a large office space even more than licensed 

architects, for cardboard models and shrewd water- 

color renderings are seldom enough for their particular 

clients. They have to be shown real furniture, bulky 

rolls of wallpaper and great lengths of fabric and other 

cumbrous enticements. 

Mr. Platt’s ideal office for a designer keeps this well in 

mind, with the actual office furniture as simple as it 

can possibly be and a whole wall of bulletin board 

material to pin up drawings, prints and samples. 

Though chaste, it is far from drab. The curtains are 

turquoise blue, the upholstery sapphire blue, and the 

rug is in oyster white squares of coiled manila hemp. 

‘ THE JUMBO SIZE OF THE RECEPTION SPACE 
WRAPPING | RECEPTION DRAFTING RM. IN THIS OFFICE PLAN IS DUE TO THE 

AS A DISPLAY ROOM AS WELL AS A WAIT- 

FACT THAT IT IS SUPPOSED TO BE USED 

ING ROOM. THE LARGE DRAFTING ROOM 

PRESUPPOSES A NUMBER OF EMPLOYEES. 



AN OFFICE FORIT O 
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NIVOLA SLANTING WINDOWS AND ROOF OVERHANG PREVENT DIRECT 

SUNLIGHT GLARE. GLASS PARTITION BETWEEN OPERATING 

ROOM AND WAITING ROOM IS PRESUMABLY SOUNDPROOF. DRILL, 

SPOTLIGHT, AND X-RAY TUBE ARE CONTAINED IN OVERHEAD GLOBE. 

t 

INTERIORS 



nr OMORROW’S 

BY PLANERT AND LANGE 

BECAUSE PAUL ALFRED PLANERT AND ALBERT LEOPOLD 

LANGE ARE TWO OF THE MOST STIMULATING DESIGNERS 

IN THE PITTSBURGH DISTRICT, DESIGNERS WHOSE ACTUAL 

INTERIORS THIS MAGAZINE HEARTILY ENDORSES, WE ARE 

GLAD TO PRESENT THEIR SOLUTION FOR ONE OF THE MOST 

DIFFICULT PROBLEMS IN MODERN DESIGN: A REALLY ATTRAC- 

TIVE DENTIST'S OFFICE AND WAITING ROOM. MR. LANGE 

INSISTS THAT NO FLOOR PLAN IS NECESSARY. WE APPEND 

HIS EXPLANATION OF THE PROJECT EXACTLY AS IT WAS 

RECEIVED. 

37 

DENTISTS 

“Who among us can make a future plan for MAN un- 

less we know the man, Hypothesize—yes, that we can. 

The detailed requirements of future professional en- 

tities are too ambiguous to permit the making of a posi- 

tive plan for tomorrow, This, however, we know to be 

true:—First, that the dentist can exist only where other 

men do. There will be undoubtedly the specialist with 

his urban office. 

“The city as we know it today will pass away. With 

the bomb and the plane, our economic status will also 

change and our country will continue to develop upon 

a national growth toward decentralization of man’s 

habitations. 

“Presupposing the dentist's urban office of tomorrow. 

This will probably be an integral part of a medical 

center, allowing close cooperation with all branches 

of medical science. This future urban community will 

be a highly developed mechanical center with a rigid 

and severe decor, reflected throughout its buildings. 

This is most natural and logical for does it not follow 

that science is facts proven and not poetic assumption, 

and as such, these buildings will reflect the living as- 

pects of their personal needs. 

“The future will ratify that which we may suggest to- 

day but none can deny that we have entered a life of 

esthetic freedom for all who would so choose. The 

accompanying sketch we hope, will help to clarify our 

point of view.” 



UNTIL THE BOMBING OF PEARL HARBOR, THIS SPACE 

HAD BEEN RESERVED FOR OUR EXPOSITION OF THE 

CONCORD, OR ATHENAEUM STYLE. THE NEWEST VOGUE 

IN AMERICAN ANTIQUE FURNITURE. WE BELIEVE OUR 

READERS WILL APPROVE THIS SUBSTITUTION AND 

PATIENTLY AWAIT OUR FEBRUARY ISSUE. 

Take the sworn words of many veterans, the most hor- 

rible fact about air raids is not the physical danger, to 

which one quickly gets accustomed, but the discomfort 

and boredom of sitting in cramped and ill ventilated 

quarters for six and eight hours at a time, waiting 

for an all clear signal that nobody seems to hear. 

If the profession of interior design has any purpose in 

life, it is to make people comfortable, and comfort 

implies more than a soft seat for the fundament, it im- 

plies surroundings as physically attractive as possible 

to look at while the clock ticks endlessly on. 

Through the kind offices of Mr. Joseph Mullen, New 

York President of the A. I. D., we have asked a random 

group of decorators and students of design to offer 

what suggestions they can for this great problem. Our 

art director, Mr. Nivola’s own solution for the ideal air 

raid shelter will be found on page 62. 

INTERIOR DESIGNERS 

JAMES BLAUVELT & ASSOCIATES 

“It is doubtful that any sort of shelter—short of extra 

heavy reinforced concrete or steel—can withstand q 

direct bomb hit. What the house shelter can do, how- 

ever, is to minimize injuries due to flying glass, splin- 

ters, debris, etc. 

“In the average dwelling of three stories and cellar, the 

two most suitable locations are the second story and 

the cellar. A room with one window is best. The window 

should be protected on the outside with wire netting of 

mesh not greater than 2 inch, placed as near the glass 

as possible. So that windows may be cleaned or 

opened, the mesh should be fastened to a removable 

wood frame. Additional wood shutters or a mattress 

made of metal wool at least 4” thick should be pro- 

vided. If a mattress is used, it should be suspended 

not less than 2’ from the glass and should extend 12” 

or more on all sides. 

The inside of the window should have either solid ply- 

wood shutters 2 to %" thick, braced with 2” x 4° wood 

cross pieces, or Venetian blinds and heavy curtains 

which should be fastened securely to resist flying glass 

and act as obscuration. Large glass panes should be 

taped to simulate leaded glass. Surgical adhesive 

tape or insulation of tire tape are suitable, but no glass 

area should be larger than six inches square. 

“Cellar shelters should not be considered unless there 

are two or more means of egress and it is possible to 

shut off the gas at the meter. Cellar windows should 

be similarly protected as directed above and glass 

should be painted black. 

Since glass may be broken in the first raid and require 

a long time to replace, it is well that a supply of light 

INTERIORS 
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HN AIR RAID PROTECTION 

weight materials such as plywood, sheet metal, fibre 4! 

board, linoleum or even cardboard be on hand for Hh "1 
= aé Sh tates " es 

repairs. These are suitable both for a protection 

against wind and rain and for blackout. 

“Equipment in home bomb shelters should include a 

first aid kit, radio (which should be turned in for in- 

structions) axe, fire extinguisher (not to be used on in- 

cendiary bombs, however) rope or rope ladder, gas 

masks, flash lights, lantern, candles. Low day beds 

or mattresses on the floor give the best accommoda- 

tions, a folding card table and chair, small cabinet for 

food, water containers and a small electric or ‘‘sterno”’ 

stove are invaluable for protracted air raids. 

BRUNSCHWIG & FILS INC. 

“ 

. and may I particularly recommend a pickaxe 

and shovel, in case of near hits, and also a cot, as 

many blankets as possible, equipment for a Sterno 

heater, a kettle to boil water and a coffee and tea pot, 

sugar, salt, tea and coffee, canned soups if possible, 

or any canned goods that can be easily heated such 
HENRY P. GLASS 
PDRFSiarnet & 

as baked beans, etc., Holland rusks, chocolate bars, 

condensed or powdered milk. Also, plastic spoons, 

cups and plates, stainless steel kitchen knives—all ob- 

tainable from Five & Ten Cent Stores, first aid kit, 

aspirin and, if possible, a bottle of sedatives, soap and A PRIME EXAMPLE OF THE SORT OF WORK THAT INTERIOR DESIGNERS 

towels, contai \ 
ners for water, equipment for some sort CAN DO TO FURTHER AIR RAID PROTECTION LIES IN THE FOLDING CHAIR, 

of lighting, if electricity is not available, such as 
SPECIALLY DESIGNED FOR INTERIORS BY HENRY P. GLASS. IT IS 

matches, candles, flashlights, etc.’’ 
GOOD LOOKING ENOUGH TO MAKE A HANDSOME BEACH CHAIR AND AN 

EXCITING SOUVENIR WHEN THE LIGHTS OF THE WORLD TURN ON AGAIN. 
MISS GHEEN INC. 

> = IT CAN BE USED TO READ IN, TO DOZE IN, AND IF NECESSARY AS AN 
Mr. Mullen has asked the members of this firm to send 

you any suggestions we may have for the making of EMERGENCY STRETCHER—AFTER A QUALIFIED RED CROSS WORKER HAS 

the interior of air raid shelters more comfortable for SAID THAT IT IS SAFE TO MOVE THE CASUALTY TO ANY STRETCHER AT ALL. 

CONTINUED ON PAGE 62 
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PRIVATE THEATRE, LINED WITH PINKISH TAN ACOUSTIC BOARD. 

GRAY-BLUE TERRAZZO FLOOR WITH MATCHING BANQUETTES OF THE 

SAME COLOR. THESE MOVE FORWARD TO MAKE ORCHESTRA SEATS. 

QUILTED CURTAINS LEAD TO A LARGE TERRACE OVERLOOKING 

THE CITY, THE SEA, AND THE MOUNTAINS. 

CALIFORNIA MODERNISM AT ITS BEST 

INTERIORS 



CIRCULAR MORNING ROOM, FOR MRS. BOYER. ICE BLUE WALLS 

AND PINKISH BEIGE RUG AND UPHOLSTERY. THE WOODWORK IS 

NATURAL SYCAMORE. LAMPS ARE PALE BLUE SWEDISH GLASS. 

MOST OF THE COLOR COMES FROM THE THREE PIECES OF 

SPINACH JADE ON THE MANTEL, AND THE BOOK BINDINGS. 

LABORATE homes are no novelty in Hollywood, 

where well known movie stars must either enter- 

tain at home or risk being trampled to death by their 

goggle-eyed public. Elaborate homes of comparatively 

good taste are not as rare in Hollywood as they were 

half a dozen years ago, but a tasteful Hollywood home 

that represents at the same time the best type of Cali- 

fornian modern design is a rarity. INTERIORS is proud 

to present the home of Mr. & Mrs. Charles Boyer, as re- 

designed and redecorated by Robert Hiden. 

The property, which stands on a ship-shaped cliff with 

a magnificent view over the distant Pacific, consists of 

1 large main house, a guest house, swimming pool and 

tennis courts. It was originally built by a Los Angeles 

tycoon, named Slater who had no connection with the 

movie industry, and was heavily Spanish mission in 

style. Later it was bought by Ruth Roland, a star of in- 

numerable early horse operas, who soon became even 

JANUARY 1942 

VIEW INTO SOLARIUM FROM MR. BOYER’S LIBRARY. 

WOODWORK IN BLEACHED JUANA COSTA MAHOGANY, 

CONTINUOUS CARPETING IN BEIGE WITH GREENISH THREADS. 

BECAUSE THESE WINDOWS COMMAND THE BEST VIEWS IN THE 

HOUSE THE COLORING IS PURPOSELY KEPT SUBDUED. 

more successful as a real estate operator, and then 

for many years it remained empty. 

Robert Hiden, born in Birmingham, Alabama, 31 years 

ago and for many years a student of painting, fell in 

love with the view from the property and wanted to 

buy a small part of it. He had come to California for 

the first time in 1938, after becoming a professional in- 

terior designer almost by accident: he had used the 

knowledge of two or three courses at the Harvard 

School of Architecture to do over some friends’ apart- 

ments in the East. Efforts to buy part of the Slater- 

Roland property came to nothing, for Charles Boyer, 

who knows a bargain as well as any other Frenchman, 

bought himself the whole works. 

Mr. Hiden felt that if he couldn't have it himself, he 

would at least like to remodel it, and this was ar- 

ranged. The exterior, though not quite what either the 

owner or the designer would have built, has been left 

CONTINUED ON PAGE 58 
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INDOOR-OUTDOOR ROOM (FORMERLY THE SWIMMING POOL) CLOSED 

FOR STORMY WEATHER. NATURAL COLORED HAWAIIAN MATTING 

COVERS THE WALLS AND THE BACKS OF THE CIRCULAR SETTEES. 

UPHOLSTERY MATCHES THE COLORS OF THE PERUVIAN TILE PANEL. 

THE IMITATION BAMBOO CORNICE AND LIGHTS ARE BI EACHED MAPLE. 

CALIFORNIA MODERNISM AT ITS BEST 

PUSH A BUTTON, AND LOOKIT! THE WHOLE ROOF SLIDES BACK 

TO EXPOSE THE NAKED SKY. FRENCH CHAIRS IN THE DINING ROOM 

ARE STILL A POINT OF DISCUSSION BETWEEN DESIGNER HIDEN AND 

OWNER BOYER. GRAY-GREEN TERRAZZO FLOOR RUNS UNINTERRUPTEDLY 

THROUGH DINING ROOM, PATIO, AND MUSIC ROOM, FOR DANCING. 
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UPSTAIRS LIBRARY. THE ANTIQUE SPANISH DOOR, BLEACHED AND 

REFINISHED IS ONE OF THE FEW REMNANTS OF THE HOUSE’S ORIGINAL 

FURNISHINGS. GREEN MARBLE MANTEL MATCHES THE JADE FIGURES 

ABOVE THE BOOKCASES, INDIRECT LIGHTING IN THE PLASTER DOME 

IN THE CEILING. VERY PALE BLEACHED MAHOGANY WOODWORK. 

CORNER VIEW OF MR, BOYER’S SOLARIUM. NOTE HOW THE CURTAINS, 

AND THE VENETIAN BLINDS RUN UP INTO THE WOODWORK. THE TEN 

FOOT SOFA IS ACTUALLY A BED. A BATH, A BAR, AND A KITCHENETTE, 

COMPLETELY CUT OFF FROM THE REST OF THE HOUSE, 

ADJOIN, FOR WHEN CHARLES BOYER WANTS TO BE ALONE. 
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COTILLION ROOM, HOTEL PIERRE. THE ROOM'S VAST PROPORTIONS 

MAKE IT DIFFICULT TO FILL WITH SUFFICIENTLY SWANK CITIZENS 

ON MANY NIGHTS, HENCE THE ROLLING CURVED BANQUETTES WHICH 

CAN BE PUSHED FORWARD TO GIVE A SENSE OF INTIMACY. 

FOR STIFF SHIRTS AND SOFT SHOULDERS 

ANOTHER VIEW OF THE COTILLION ROOM. VIOLET BLUE WALLS, STRIPED 

RED AND WHITE CURTAINS, WHITE TRIM. THE HEAVY CARPET IS BLUE. 

TO MATCH THE WALLS, WITH A GRAY MOTIF. MOST OF THE FURNITURE 

WAS BUILT IN THE HOTEL’S OWN SHOPS, TO MR. MARX'S DESIGNS. 



% 

od 

em 
- Lame, 

a ee aed 
5, el 

LL OOK again. The four pictures on these pages are not 

different views of the same expensive night club, but of 

two separate establishments, designed by two separate 

designers in two different cities, to appeal however to 

the same type of customer: the white tie and cham- 

pagne cocktail set. On the left we have the Cotillion 

PLEASE TURN TO PAGE 60 

MIRAGE ROOM, HOTEL BARCLAY. DESIGNER LESSMAN, A FIRM BELIEVER 

IN LOW CEILINGS FOR NIGHT CLUBS, HAS PADDED THE WALLS, AND 

THE CEILING AS WELL, WITH WHITE LEATHERETTE. THE CHAIR BACKS 

ARE BAROQUE PINK, THE CARPET: BLACK. PINK AND GREEN. 

BAROQUE LOUNGE, AGAIN IN THE BARCLAY. BLACK AND WHITE FLOOR 

AND UPHOLSTERY, DOVE GRAY SILK ON WALLS AND CEILING TRIMMED 

WITH BAROQUE PINK ROPE, THE UPHOLSTERY IS PATENT LEATHER. 

THE MURAL IS BY THE LESSMAN STAFF. 



THE APPLICATION OF 

Page Fs 

The opportunities that walls present for design integra- 

tion, for surface decoration in harmony with the pur- 

pose of the interior are today practically always taken 

sometimes to good advantage, and sometimes not— 

depending on the designer's knowledge of materials 

and the techniques of their use. 

New materials are constantly being added to the wall 

covering field; old materials are constantly being made 

available in new forms; and new methods of applica- 

tion for old materials are constantly being evolved. 

Incomplete knowledge of the materials available or 

unfamiliarity with their proper use not only limits deco- 

rative possibilities but can also lead to a choice of 

materials not suited to the problem. A knowledge of 

some of the pitfalls in installation and what to do about 

them may help the designer to a better use of material 

for decorative and utilitarian purposes. 

That very ancient form of decoration which has made 

the very name of wall its own, mural painting or sculp- 

ture, is today revitalized because of its imaginative use 

of new materials and its adaptation to present art con- 

cepts. 

The medium of a mural should be conditioned by its 

use, so that the strength of the material for its purpose 

is taken into consideration; and by its surroundings, 

so that it will have a harmony of properties with its 

environment and the same facility of upkeep. With 

wood, leather or parchment might be used, or canvas 

with appropriate varnish. With marble, where canvas 

might give too flat a feeling, mosiac, metal, plastic or 

tile would have the requisite body. With stone, a 

material of the same porous quality should be sought— 

‘ement, stucco, sandblasted wood or glass. 

WALL MATERIALS 

. Cliabclh Kaufer 

Painting is, of course, the most usual mural in interiors, 

and while this can be done directly on the wall, de- 

pending on its surface, most paintings are done on 

canvas which has been applied to the wall. The can- 

vas is attached with a flour paste of medium consis- 

tency. If a firmer bond is needed a small quantity of 

molasses can be added. Stronger glues, such as casein, 

are not suitable because their strength shrivels the 

canvas. 

Since walls are never truly straight canvas should be 

put on overlapping at the joints. Butt joints should not 

be made a priori, for the canvas in drying will pull 

away. After the adhesive is dry on both sides of the 

overlapped canvas seams are cut away to make a 

perfect butt joint. 

As soon as the canvas is put against the wall it must 

be firmly rolled down. Bubbles may then appear, and 

if they do they must be pricked and the area they have 

covered refilled with adhesive to the same extent as 

that under the rest of the canvas. To inject the glue 

into the right spot a large hypodermic needle is the 

best instrument. (You are able to buy these only after 

convincing the proper authorities that you do not plan 

to dope a race horse). 

It has been, and is, common practice to varnish mural 

paintings as soon as they are painted. This almost 

certainly leads to checking, for the paint and the var- 

nish dry at different rates. A gum or temporary var- 

nish should be put on for at least a year. Lacquer is 

never a good varnish for oils, for here again the differ- 

ing rates of drying will always cause checking. A 

very good temporary protective coating tor oils is 

buttermilk cut with water—twenty parts buttermilk to 

CONTINUED ON PAGE 64 
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ANATOMY FOR DECORATORS 

PART FOUR: STORAGE SPACE, FEMININE 

For all the clothing needed to cover the average man’s anatomy for a whole season, our artist Nino Repetto was 

able to design a cabinet six foot four inches long by two feet deep, This appeared in the November installment 

of this series. Its portions and proportions, carefully studied, should help any designer of closets, bureaus, 

luggage, or other clothing storage. Turning to the ladies was a pleasure and a problem. The editors of the 

Brides Magazine have kindly provided us with a list embracing a complete wardrobe for the average young 

woman. You will find it itemized on the following pages. 

Though research, which was fun, showed that all that the average young woman wears at any one time weighs 

just | Ib. 11 0z., it has seemed impossible to compress her complete wardrobe into anything less than three 

cases, three feet nine inches wide by two feet two inches deep. The fact that many girls have to get along with half 

as much closet space may be due to the fact that their wardrobes would never suit the Brides Magazine. 

JANUARY 1942 
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THESE DRAWINGS SHOULD BE SELF EXPLANATORY, BUT LET US REPEAT 

THAT THE OBJECT OF THIS SERIES IS NOT SO MUCH TO DESIGN A 

SPECIFIC PIECE OF FURNITURE SUCH AS THESE THREE CABINETS, BUT TO 

ILLUSTRATE GRAPHICALLY THE SMALLEST SPACE IN WHICH WOMEN’S 

CLOTHING CAN BE STORED. 

MAKE A PILE THREE INCHES THICK. 

SIX BRASSIERES, FOR EXAMPLE, 

INTERIORS JANU 
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“THE POWER AND THE GLORY” IS A PAINTING, SPECIALLY 

DONE FOR INTERIORS BY PAT COLLINS. THE BACK- 

GROUND IS DEEP SAPPHIRE BLUE, THE TABLECLOTH 

ON WHICH STRANGE OBJECTS STAND, EMERALD GREEN. 

A LIVING ROOM. THE GREEN AND YELLOW OF THE TABLE 

CLOTH IN THE PICTURE GOES WELL WITH THE DARK GREEN 

EASY CHAIR AND THE ABSINTHE YELLOW UPHOLSTERY OF THE 

EMPIRE CHAIR. COURTESY DUNBAR FURNITURE CO. 

BACKGROUNDS FOR A PICTURE 

INTERIORS 



A LIBRARY. MR. COLLINS’ EXTREMELY MODERN 

PICTURE FITS JUST AS WELL ON THE EMPIRE GREEN WALLS 

OF THIS 18TH CENTURY TRADITIONAL FRENCH LIBRARY. 

COURTESY BRUNOVAN, INC. 

Goon interior designers are very fond of one special 

trick,—particularly for exhibitions. That is to take a 

fine picture and build an entire room around it, with 

fabrics, furniture and the rest of it carrying out the com- 

position and color scheme of the original painting. It 

E was an effective stunt many years ago, and it’s still 

jood, but it has one drawback: it frightens a certain 

number of possible customers from buying any paint- 

ings at all lest they be expected to redecorate their 

entire homes. On the opposite page we show a picture 

specially painted for INTERIORS by the well known 

lrish painter—and onetime heavyweight fighter—Pat 

ollins, whose recent exhibition at the St. Laurence 

)'Toole Galleries was widely publicized in the New 

York press. It is a still life, faintly tinged with sur- 

‘ANUARY 1942 

A BEDROOM, WITH PALE PEACH COLORED WALLS AND VERY 

FEMININE MODERN FURNITURE IN BLEACHED WOOD BUT WITH THE 

AID OF A SIMPLE WHITE FRAME “‘THE POWER AND THE GLORY” LOOKS 

AS WELL HERE AS ANYWHERE. COURTESY CHARAK FURNITURE CO. 

realism, which Mr. Collins calls ‘The Power and the 

Glory,’’ and which represents his own sense of the 

bitterness and confusion of present day life. Note the 

laughing clown’s head balanced insecurely in the 

wooden spoon, the little dog and the weeping woman 

in the cracked bowl, and the black robed funeral pro- 

cession in the background. 

Painted in brilliant blues, greens and yellows with an 

amazingly skillful use of whites, we believe that it is 

a fine painting. We also believe that it is not neces- 

sary to redecorate any room to show it properly. Here- 

with are a living room, a library and a bedroom,— 

traditional and modern—in which this picture could be 

hung to advantage. All photographs on this and the 

opposite page, taken for INTERIORS by Liliane Bates. 



ANCIENT ATHENS RESTORED IS THE SUBJECT MATTER 

OF THE “GOLDEN AGE SCENIC’’ PAPER WITH GRISAILLE FIGURES 

AND BUILDINGS AGAINST A SKYBLUE GROUND, COVERING THREE 

WALLS. FOURTH IS OF STONEWALL PAPER. 

Re ee 

WALLS OF PAPER STONE 
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The interiors shown on these pages are not stage sets 

from a new Broadway production, but represent an en- 

core, decoratively speaking, of a highly successful in- 

terior scheme for a Chicago showroom. In creating a 

New York office, Bassett & Vollum have duplicated 

exactly the decor of their Chicago showroom. 

With its boldly patterned floor in black and white lino- 

leum blocks, and striking architectural wall paper of 

grisaille figures and buildings against a skyblue back- 

ground, this reception room has a surrealistic quality 

suggestive of Salvador Dali. The doorway, set in 

Stonewall paper, has been made up of various por- 

INTERIORS 
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WALLS IN THE SHOWROOM ARE COVERED WITH ETRUSCAN BRONZE 

BACKGROUND PAPER WITH DADO OF AQUAMARINE PIRANESI MARBLE. 

COLOR SCHEME IS CARRIED OUT IN FURNITURE COVERINGS OF 

OYSTER WHITE, OLIVE GREEN AND GOLD. CARPET IS CHAMPAGNE COLORED. 

y 
r. 
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tions of still another architectural paper called Piranesi. 

The showroom proper again indicates the possibilities 

t cleverly applied architectural papers. A background 

i plain Etruscan Bronze has a dado of aquamarine 

Piranesi marble, designed by Frederick Dunn, St. Louis 

irchitect. Entire decoration consists of frieze, chair 

rail, headpieces, pilaster sections and plinths, all 

printed over marble paper. 

Not forgetting ihe primary purpose of their new show- 

om, the entire collection of wall papers has been 

used in specially designed cabinets with easel fronts 

t individual inspection. 

ANUARY 1942 
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CONDUCTED BY DONALD R. DOHNER 

THE REGION OF VISIBLE COLOR EXTENDS FROM 3900 TO 7700 ANGSTROM UNITS 

IN THE ETHER SPECTRUM. THIS REPRESENTS BUT ONE OCTAVE OUT OF 62 THAT 

HAVE BEEN INVESTIGATED, LYING OUTSIDE OF THE VISIBLE REGION IN THE 

ULTRA VIOLET RANGE ARE THE WAVES THAT WHEN TRANSFORMED INTO THE 

VISIBLE RANGE PRODUCE FLUORESCENT LIGHT. THE ANCHROMATIC FILM 

RANGE EXTENDS FROM ABOUT 2500 A.U. TO 7090 A.U. ORTHO FILM FROM 2500 A.U. 

TO ABOVE €000 A.U. AND ORDINARY FILM FROM 2500 TO 5000 A.U. 

THE EYE IS MOST EFFICIENT AT ABOUT 5600 A.U. OR IN THE YELLOW-GREEN RANGE. 

SOME NOTES ON COLOR 

INTERIORS 



i Color Symposium and Exhibition at the Avery Memorial, 

jointly sponsored by the Wadsworth Atheneum and Trinity 

College, with the assistance of Wesleyan University and 

the Connecticut Horticultural Society, was of considerable 

interest and educational value to people who use color. 

The subject matter here has been arranged under three 

headings: Physics, Chemistry, and Psychology. 

PHYSICS. The sensation of white light is caused by electro- 

magnetic vibrations of a certain wave length impinging upon 

the retina of the eye. The sensation of color is produced by 

the absorption of one or another of the colored components 

of white light when the light strikes some suitable surface or 

passes through a suitable medium. 

Color has no objective existence. It is solely a psychological 

phenomenon in which certain functions of light are affected 

by inherent, plus momentary, conditions of the retina of the 

eye for interpretation by the brain. 

Color as the artist-designer or layman knows it, does not 

exist to the physicist. He, the physicist, is interested only in 

the measurement of light, the velocity, wave length, and 

oscillation frequency. The layman, the artist, the designer, 

thinks only of color he can see, The physicist, on the other 

hand, speaks of visible and invisible color, for he knows it 

is scientifically illogical to restrict the term “colored” to those 

substances which cause absorption only within the short 

region capable of being detected by the human eye. 

JANUARY 1942 

The physicist studies wave lengths and frequencies that the 

human eye is unequipped to tune in. He speaks of these wave- 

lengths in Angstrom units—named for the famous Swedish 

physicist Anders Jonas Angstrom. A. U. - i of a 

10,000,000 

millimetre—i.e. 1 x 10-'° metres, or { x 10-® centimetres. 

The visible spectrum ranges from 3900 A. U., violet limit, to 

7600 A, U., red extreme. This, however, is but one of 62 

octaves of wave lengths from 0.0001 to 3.5 x 10'° A. U. 

which have been investigated. The wave-length of the red 

line of hydrogen is 6,562.79 A. U., Cadmium R. 6,438.4691 

A, U. Wave-lengths, especially in connection with the invisible 

infra-red part of the spectrum, are also often expressed in 

terms of the micron (), which is 1 of a millimetre. Red 

1,000 

(H) wave-length might be written 0.656279... 

Absolute wave-lengths cannot be determined directly by use 

of prisms, but are determined by observations made with 

diffraction gratings, or by interference methods. 

Equally important as the wave-length, is the oscillation 

frequency (0.F.), since this is independent-of the medium 

through which the light passes. 0. F. may be defined as the 

number of waves which pass a given point in one second and 

is equal to the velocity of light (c) divided by the wave- 

length (A), ie. N = c/dA. Thus R. of 6500 A.U, has 0.F. 

462,000,000,000 per second. (V. of wave-length 4200 

A.U.—O.F. is 713 billion per second). 0.F.’s are not di- 

rectly measurable but, as stated before, are deduced from 

CONTINUED ON PAGE 69 



newsreel 

The Dancers shown at left, are from a delightful new group of figures 

by Richard Senie—this young artist, whose work was seen recently 

at the New York Ceramics Show and more recently at the Alma 

Reed Galleries, has created a great many interesting and useful 

small objects for the decorator—ash trays and cigarette containers 

in typical Senie colors and simplicity of form, remind one of fall 

leaves... 

New ideas in draperies are always intriguing—we liked the ones 

designed by Architect Stott for his New York office—his initials, in 

simple monogram fashion were air-brush printed on natural colored 

sail cloth—the initials, in reddish coral and blue on the natural 

ground, carry out the color scheme of the office .. . 

Speaking of draperies—this reminds us of the new fabrics designed 

by Scott Wilson for F. Schumacher & Co.—We illustrate one of these 

at the left—its strong architectural quality makes it an effective 

choice for any number of decorative purposes—this pattern is 

printed on glazed and unglazed chintz—another oversize architectural 

motif as well as huge florals, are printed on linen and chintz... 

Everyone is talking about the vogue for things South American, but few 

decorators can go to our good-neighbor countries and select their 

own art objects and accessories as William Pahlmann did for 

his Peruvian rooms recently shown at Lord & Taylor’s—The next best 

bet that we know of (if you are interested in a glimpse of things 

South American) is to see the collection at Mottahedeh and 

Sons, in New York—here are colorful miniature figures—the work 

of two Chilean sculptors—hand painted tiles—hand carved wood 

and wrought iron from Peru—bookends of onyx and wood in native 

motifs—and among other things—bowls, pitchers and vases— 

all in the gayer and stronger colors that are the favorites of our 

South American neighbors... 

A new line of custom upholstered English period living room furniture 

is now offered to decorators by the Chateau Furniture Co.— 

called Chateau Custom, this line is now on view at the firm’s new 

showrooms, 10 East 49 Street, New York—it consists of fifty 18th 

Century English pieces for the living room—upholstered chairs, 

sofas, love seats, benches—these finely crafted pieces may be 

covered in the decorator’s own fabrics or in fabrics selected from a 

large collection of manufacturer's samples—this 18th Century 

group supplements the Chateau bedding line, the other specialty of 

this firm—the pert looking Regency bench, illustrated at left, has 

exposed parts of Honduras mahogany, and is covered in a boldly 

striped satin—it costs $46. in muslin .. . 

ee ee nae ee ye PT ee 

wh, QE ‘ 4 Simultaneously with the opening of their new showrooms in New York. 

Bassett & Vollum are introducing a very large group of new wall 

papers for 1942—Polished white is a new ground on which some of 

the most brilliant motifs have been printed—Tulip Bouquet is one of 

these—a great bunch of tulips makes a vivid splash against a \ 
CONTINUED ON PAGE 53 
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Line, plane and mass are what the designer makes 

them! Hurdling the limitations of a long, tubular steel 

shell, Designer Paul Cret has projected the flowing 

smoothness of its exterior into the interiors of the new 

Empire State Express. Yet in car after car, there is an 

apparent illusion. Somehow the cars seem wider, less 

tunnel-like, better proportioned ... as if geometry were 

not so inflexible a science! 

Except in the coaches, Cret has divided each car into 

“living units.” This innovation, combined with the 

clever use of curved surfaces, the avoidance of archi- 

tectural forms, the careful placing of fluorescent lights 

and the subtle use of complementary and analogous 

colors gives the car comfortable spaciousness. 

pv () cv [ Go | in geometry! 

In the Observation-Lounge, a bar at the center breaks 

the long vista and creates two separate rooms—one for 

lounging and observing—the other for making merry. 

Dining car length has been disguised and width empha- 

sized by dividing it into intimate “dining rooms.” In 

the center section serpentine wall-seats face tables for 

two. At either end are sections with tables for four. 

Necessarily, upholstery fabrics are the dominating 

color-tone in a railroad car. The wide selection of Chase 

Velmo colors and patterns helped make possible the 

unusual decorative effects of the Empire State Express. 

There are patterns, textures and colors in Chase Velmo 

for all types of interiors. Whatever your problem, you 

will find a Chase Velmo to provide the solution. 

CHASE VELMO L. C. CHASE AND COMPANY 205 FIFTH AVENUE, NEW YORK CITY 
SALES DIVISION OF SANFORD MILLS ° OFFICES: BOSTON, DETROIT, CHICAGO, LOS ANGELES 
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a great bunch of tulips makes a vivid splash against a 

ground that is almost as vivid with its wide stripes of 

rose red and white—larger than life azaleas, also in 

brilliant colorings, make up another pattern printed on 

polished white—there are so many new papers in Bas- 

sett & Vollum’s new line, it is not possible to describe 

all of them here—however, they have all been designed 

with the decorator’s demand for versatility in mind .... 

The January market will offer intriguing new selections 

L. C. Chase & 

Co., besides their regular line of Seamloc qualities, are 

in rugs and carpets for the decorator 

introducing three new loop pile carpets—Chase Im- 

perial mohair upholstery will also be shown—here is a 

new idea—Imperial upholstery, in color range and in 

texture, has been designed to be used with Chase Im- 

perial quality Seamloc .... 

Additions to the lines of Alexander Smith & Sons Car- 

pet Co. for 1942, include 30 rug patterns and 17 carpet 

patterns in addition to new colorings of present plain 

goods—Period floral and textured patterns predominate 

—more definite colorings are featured in plain goods .... 

There are many interior designers who have found it 

difficult to attune their color schemes to the deep, at 

times almost overpowering tones of Oriental rugs and 

carpets—The solution to this objection to these other- 

wise very desirable floor coverings has been solved by 

persistent research in the field of chemistry—H. Mich- 

aelyan, whose knowledge of antique rugs is of long 

standing, has now announced a new and _ perfected 

method of bleaching Orientals—with this improved 

chemical process, the strongest reds can be subdued to 

soft rose tones—and if need be, a multi colored Oriental 

bleached to soft beige and brown in duo tone effect .... 

Eight new colors have been added by Fay Carpet Co. 

to their Embassy, Crown, Rismont and General quali- 

ties of broadlooms—these include Rosado, Samovar 

gold, Mocha rose, Satinweod Olive, Chianti Red and 

Wine-rose nine new shades have augmented their 

Twistex and Bestex lines—Mocha-rose, rose-beige, Fed- 

Del Rio em- 

bossed broadlooms are in two new colors—Pilgrim gray 

eral blue, Baroque rose and Jadestone 

and dusty coral.... 

CALIFORNIA MODERNISM 

CONTINUED FROM PAGE 41 

unchanged for the present, but Ruth Roland the second 

owner completely Alice Foote McDougalled the place 

with more hand hewn beams and Spanish tiles than a 

man would believe possible. All this had to be cleaned 

out like an ulcerated tooth. 

INTERIORS 
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| Salterini 
NEVA-RUST" 
WROUGHT IRON FURNITURE 

* GUARANTEED 

AGAINST RUST 

FOR SIX YEARS. 

This exclusive Salte- 

ccna nitaalitiaanneaannsiciseicinaaantinbigs ae rini process, in addi- 

The Horn of Plenty table from the new Della Robbia Group. tion to protectin g the 

— . beauty of the furniture 
Decorators are invited to see the complete 1942 collection—now on against rust, protects 

display. 1942 Catalog of Neva-Rust Furniture just off the press. the decorator against 

Write for your copy. complaints. 

JOHN B. SALTERINI CO. © 322 EAST 44TH STREET® NEW YORK 

L \ LIT | Uy \holstered Divito has everylhing / 
Style, decorator-design, beauty and custom-craftsmanship . . . every- 

CHAIRS - SOFAS thing that makes for lasting satisfaction, quality and value is built 
LOVE SEAT BEDS right into every Regent piece. That is why many leading interior de- 

SOFABEDS signers think of Regent as their most dependable source of supply. 
Write for the New Regent Brochure! 

REGENT SHOPS, inc. 642 sixth avenue (ar 20th Street) New York Cin 

JANUARY 1942 



Faithful to the traditions of 

this {irm—lamous in France 

and America since 1875. 

BRUNSCHWIG & FILS, INC. 
383 Madison Avenue, New York 

Philadelphia Boston Chicago Los Angeles 

CONTINUED FROM PAGE 58 

All the furniture, fabrics, most of the carpets, all the 

lamps and lighting. and the entire interior shell of the 

house was designed, supervised and executed by Robert 

Hiden. 

FOR STIFF SHIRTS AND SOFT SHOULDERS 
CONTINUED FROM PAGE 45 

Room in Fitth Avenue’s Hotel Pierre, designed by 

Samuel Marx of Chicago, with Edward Klein of New 

York as resident architect. On the right we have the 

Mirage Room in Philadelphia’s equally swank Barclay 

Hotel, designed by Jac Lessman of New York, whose 

large experience in decorating and redecorating failing 

hotels and ailing ballrooms has made many newspapers 

Mr. Less- 

man’s long years at this type of work have given him 

refer to him as “the Night Club Doctor.” 

very definite ideas on the psychology of night club 

Mr. 

architects in the Chicago area has never claimed any 

design. Marx, one of the best known residential 

special knowledge in this field. It is therefore inter- 

esting to note how similar their solutions have been. 

Independently, both decided that the proper atmos- 

phere for stiff shirts and soft shoulders embraced lots 

of white banquettes, tall thin candles with miniature 

bulbs, brightly patterned carpets, and a generous ap- 

plication of the style known as “Restaurant Baroque” 

which would certainly confuse the ghost of Piranesi 

almost as much as Le Corbusier modernism. 

It is fair to point out that the color schemes in these 

two lush halls are entirely different. That of the Cotil- 

lion Room is patriotically red, white and blue. That of 

the Mirage Room is white. dove gray, and baroque pink. 

PICKING UP A GAUNTLET 
CONTINUED FROM PAGE 6 

tionably be financed at the beginning by the United 

States government, to whose advantage it is that the 

morale of the defense workers be sustained. In a devel- 

oped stage, the expenses of such an organization might 

be worked out in collaboration with the furniture and 

fabric manufacturers. But until then, if Miss Miller is 

to recruit the resources of the profession, she must at 

least be in a position to finance them—because. however 

patriotic they feel, they must eat. 

If Miss Gladys Miller is half the woman that I think 

she is, she is completely aware that here is her oppor- 

tunity to be remembered as the woman who put Ameri- 

can design on the greatest pinnacle of its history. She 

has approached the decorating profession through your 

magazine and asked for suggestions. I am sure she 

will receive the cooperation of every designer in the 

country. It is up to her to offer a major organized 

plan which will utilize the best resources of the pro- 

fession during this emergency to the advantage of 

American design and the people of America. 

I would like Miss Miller to know that she may be 

assured of my fullest cooperation. 

INTERIORS 



Tx beauty of line and color 
offered to interior designers in 
hand blocked Zuber scenic 
papers requires no explanation— 

and to those who have once 
seen them—no description. 

A. L. Diament & Co. are happy to 
announce that a number of 
these superbly printed scenics 
are still available. 

(ial . 
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We illustrate “Horse Racing”, 
originally produced by Zuber 
and composed of 32 panels, 
in beautiful tones of French 
grey. The set, $325, retail. 

CS SW; Ep 34 E. 53rd ST. ° NEW YORK 
1515 WALNUT ST. ¢ PHILADELPHIA, PA. 

COMM EH VA 7: Ot, SPREAD EAGLE MANSION e¢ STRAFFORD, PA. 

HAND BLOCK MACHINE AND SCENIC WALLPAPERS @© MAKERS OF DISTINCTIVE FURNITURE 

TUFRAW 
GENUINE 

Makes It More So 
The office of Tom Molesworth of 
the Shoshone Furniture Company, 
Cody, Wyoming, as illustrated, is 
decidedly Western. And as 
though to match their slogan: 
“Distinctive Western Furniture”, 
Tufraw Rawhide has provided un- 
questioned § distinction, 

The ‘Tufraw paneled walls to- 
gether with the desk sides and 
counter front, have an eye ap- 
peal . . . a natural beauty few 
materials eon equal. 

It adds zest to interiors, has a 
versatility that permits wide and 
varied adaptations. Write for 
free samples of Tufraw in the 
Natural and in colors, 

GUTMANN 
and 

COMPANY, _ INC. 
Makers of Quality Leathers 
For Over Half a Century 

1511 WEBSTER AVENUE 
CHICAGO, ILL. 

Dept. I-1 
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Cheney 

Brothers 

report: 

While it is obvious that there will 

be no more silk from Japan... 

there is still a substantial amount 

of non-defense silk available for 

decorative fabrics. But of more 

importance is another factor in 

textile merchandising. Cheney 

Brothers have studied and per- 

fected the weaving, dyeing, and 

finishing of American made fibers 

... and can announce with satis- 

faction that they will continue to 

supply interesting and beautiful 

new fabrics of characteristic 

Cheney quality. 

CHENEY BROTHERS 
Manufacturers since 1838 

509 Madison Avenue, Nea York 

420 Boylston Street, Boston 

Merchandise Mart, Chicago 

S12 West 8th Street, Los Angeles 

1717 Sansom Street, Philadelphia 

INTERIOR DESIGNERS ON 
CONTINUED FROM PAGE 39 

the occupants. The time has been very short, but we 

make the following suggestions in the hope that they 

will be of some use to you. 1. Beach pad and pillow 

which can be rolled up and stored in the daytime. 2. 

Chemical hand warmers to slip in pocket. 3. Battery 

lamps or acetylene lamps and lanterns, in case of cut- 

ting off of electricity. 4. Shelves with hook underneath 

and gay cretonne or linen hung from them to serve as 

closets and also to lend a cheerful note. 

EDNA H. KERN: Deck chairs, folding stools, string ham- 

mocks, folding tables. Thermos jugs, for food and liq- 

uid. Old blankets or steamer rugs. Flashlights. Maga- 

zines, newspapers. First aid equipment such as Iodine, 

aromatic spirits, band-aids, adhesive, cotton, bandage. 

Portable radios. 

WILDENSTEIN & CO.: Small rubber mattress that can be 

inflated by owner once in air shelter, or a narrow flat 

mattress that can be rolled into small package. 

Thermos with tea, coffee or soup, and package of 

crackers or sandwiches. 

Blankets—warm ones. 

Playing cards. 

Inexpensive nontransparent material for privy curtain. 

Bucket with cut-out round seat of wood. 

Hurricane lamp that will not blow out, or heavy battery 

flashlight good for 24 hours. 

THE IDEAL AIR RAID SHELTER — 

INTERIORS 
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AIR RAID PROTECTION 

JOSEPH AND JOANNA MULLEN: 

regulations, if possible the room should be painted a 

Because of 

light tone, preferably yellow, which will reflect the dim 

light of the necessary battery lanterns. 

An inner-bed couch, seating three to four people, serv- 

ing as a bed for resting or sleeping, is a comfortable 

addition to the room. This should be covered in a dur- 

able dark fabric, to withstand hard usage. 

A sturdy table, approximately 30 inches high by any 

desired length, should be at one end of the room. On 

each side of this long table could be placed wooden 

benches with backs. 

The floor could be bare or covered in linoleum which 

can be easily cleaned. 

A portable radio, most necessary for information as 

well as entertainment, magazines, and games of as many 

kinds as are available, should give the shelter an air | 

of an emergency club room. 

A bucket with a sanitary solution for disposal could be 

placed in a corner behind a three-fold screen. 

Automatic sand heater bags. 

Folding deck chairs. 

Folding bridge. tables with legs cut down to enable 

players to play while sitting on the floor. 

Phosphorescent signs which may be hung over exits 

and which are movable in order that they may be sub- 

jected to the necessary light when shelter is not in use. 

Flashlights which will run for at least 24 hours. 

Pocket sprays for silver germicide to freshen the air, 

and kill germs and which have a pleasant odor. 

Waterproof six-way pillows. 

Waterproof canvas strips with tape handles on each 

end for carrying pillows, blankets, ete. 

CONTINUED ON PAGE 65 

A POCKET TO PUT YOURSELF IN. 

JANUARY 1942 
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HERE'S YOUR BEST BET 
FOR GOOD BUSINESS... 

Shown above is one 

effect made possible 
by use of Judd Met- 
al Cornice No. 404 

—deep-drawn, rich 

looking, available 

in several attractive 

finishes. Comes in 

50” lengths, suffi- 

cient for normal 

window width and 
returns without 

piecing. If hold- 
backs are in order, 
try Judd No. 25 
(above), similar in 
style, matched in 
finish. 

Now stocked by workroom hard- 

ware distributors everywhere, 

Judd drapery equipment—the 

world’s finest and most complete 

line—satisfies the decorator’s every 

need. You'll find it looks good, 

works as it should, and is priced 

for your profit! 

What about deliveries? Note 

this: through three wars, Judd'has 

stood by the decorator . . . a rec- 

ord which stands in evidence of 

both our ability and our will to 

keep supply channels open and to 

serve you well. Of course, the war 

comes first. But in war as in peace, 

Judd will help you if anybody can. 

Your best bet for the duration is 

a firm alliance with Judd. 

H. L. JUDD COMPANY 

Wallingford, Conn. 
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Seale tn design 

is 50 tmporlant 

Winer is why we have always 

made it a point to carry beautiful and 

authentic patterns in so many different 

scales of design. In modern schemes 

especially, scale and proportion are 

particularly significant. Our new 1942 

7 collection has given particular attention 

‘ to this phase of the Decorator's problem. 

Fabric shown: # 3875 - five colors 

ARTHUR:H-LEE&6SORS *s 
Makers of Fine Period Fabrics 

383 MADISON AVENUE, NEW YORK 

Boston * Philadelphia ¢ Chicago * Los Angeles 
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APPLICATION OF WALL MATERIALS 

CONTINUED FROM PAGE 4o 

one part water—stippled on with a sponge. This gives 

a flat finish. In finishing a mural in this way, start at 

the bottom and work up, in order to avoid the streaks 

caused by running. The buttermilk finish can be re- 

moved with tepid water before the final varnish is ap- 

plied. 

Many people feel that it is a defect if a painting is 

given a flat finish. In reality the diminishing of values 

that it affords gives the artist added possibilities in ex- 

pression. 

Any painting is only as permanent as the pigments that 

are used for it. The same pigments are used for artists’ 

paints as for decorative paints. (See InrEer1ors, August 

1941, Permanence in Paint Pigments.) Aniline pig- 

ments should not be used. The old form of pigments 

suspended in a vehicle is being superseded to some ex- 

tent by emulsion in a vehicle, which supports a greater 

quantity of pigment in the same amount of vehicle, and 

is therefore better. 

Oil is the traditional vehicle for paint pigments most 

widely used. This does not necessarily make it the ideal 

medium, With age it vellows, changing original color 

values; and it becomes brittle, which causes cracking. 

In mural sculpture one of the newer mediums is lino- 

leum. This is applied in a brown or other neutral color, 

and then colored after sculpturing. Linoleum is bonded 

to the wall with various adhesives, depending on the 

nature of the wall. A white (rabbit skin origin) glue 

which was at first preferred for plaster walls has been 

widely superseded by a latex base glue. Both the wall 

and the linoleum back must have a coat of these glues 

—they are put together when both layers are equally 

tacky and drying at the same rate. For bonding lino- 

leum to wood walls, casein is most frequently used. For 

asbestos compounds, or some of the plastics, a glue 

which has a chicle gum base is successful. (The lime 

content in the asbestos compound walls makes some of 

the plastic cements bubble.) For binding linoleum to 

brick or cement a trade formula which combines iron 

CONTINUED ON PAGE 66 
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RAID AIR PROTECTION 

CONTINUED FROM PAGE 63 

NANCY McCLELLAND INC.: My suggestion is to have 

some kind of chair with a back that would let down to | 

various positions so that the person employing it might 

be partially reclining or stretched out flat if necessary. 

This chair could be fitted with waterproof cushions. 

If opened out entirely, it could be used as a bench for | 

three or four people —if it were made without arms. 

HAROLD F, LE BARON: Assuming heat, light and venti- 

lation are available, there must be comfortable folding | 

chairs (those with canvas seats and backs which do not 

Water is 

essential. Stermo stoves for heating soup or tea. Brandy 

become too unbearable during long nights). 

or some stimulant for extreme cases. A victrola with 

some rather gay records. 

EMMA ROMEYN: As I am just as much in a rush as I 

would be as if a siren were driving me to the cellar the 

only suggestions that occur to me are the following: 

Gin for Jitters; Food for Fear; Blankets for Bundling; 

Perfume for Prissiness; Sheets for Shivvers; Scents for 

Smells; Radio for Recreation; Games for Girls and 

Bingo for Boys; Sterno for Stoves; Quilts for Quiv- 

vers; “V" for Victory. 

Captain Roger E. Brunschwig, of Brunschwig & Fils 

Inc. who enlisted in the Free French Forces of General 

De Gaulle, has recently been promoted to the rank of 

Lieutenant Colonel. 

Colonel Brunschwig expects to return to New York at 

an early date where he will continue his activities with 

the Free French Delegation located here. 

Croswell Bowen, staff photographer of INrTER1ors and 

“The Hudson, Great River of the 

is now on leave of absence as an 

author of Moun- 

tains’’, ambulance 

driver and photographer with the American Field Serv- 

ice, stationed at Cairo. 

FEATURING fri ry a . 2 
CASEMENT r 
FABRICS f_a b 
WITH 

‘Owed PR FEO COTTON, SPUN RAYON and BEMBERG 
Aim RESISTANT DAMASKS SPOT 4s $ 

50-inch figured, striped and plain 

ENTER SEA, . 
aaa = CAPRI VOILES 

\N (40- and 50-inch) 

BEMBERG YARN DYED GAUZE 

SATINS—Plain and Antique 

BEMBERG YARN DYED TAFFETA 
PEMBROOKE REPP * MOIRE 

LABORATORY TESTED VELTONE CASEMENT 
—all in 50-inch width— 

86502908 Distributed by leading jobbers 

kent-straus 
79 madison avenue e 

liuprednole 

company 
new york city 
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CHINESE WHITE 

gHintt 6 

COLOR in both Traditional 

and Mode Chinese! 

Now... Color... Alive... 

Vibrant Color In Tables! 

The public has been waiting for COLOR in furni- 

ture — NOW — at last it’s a reality at Zangerle 

& Peterson. The sales possibilities are tremen- 

dous. Let seven different colors in Both Chinese 

Traditional and Modern help you sell. 

See these colors and you'll immediately grasp 

their decorative possibilities. This great Tra- 

ditional and Modern Chinese group will be 

shown in our permanent display in the Merchan- 

dise Mart. It’s the greatest thing the industry has 

seen in a generation. 

The Zangerle & Peterson Co. 
SPACE 1682 — Merchandise Mart 

Factory 2164 Clybourn Ave 

CHICAGO 

Ud 



A quick understanding of a client's 

needs and faithful interpretation 

by skilled artisans has always 

been an important feature of 

Conso service to decorators. 

Cem SOLID ATED 

“CONSO! TRIMMING CORP. 
f 

>>> ><<<<* 

27 WEST 23 STREET, NEW YORK CITY 

Branch Offices Equipped to Serve Decorators 

Boston Chicago Cleveland Detroit 

Los Angeles Montreal Philadelphia St. Louis | 

St. Poul San Francisco Seattle Dallas | 

Toronto Vancouver Winnipeg 
| 

APPLICATION OF WALL MATERIALS 

CONTINUED FROM PAGE 64 

pands and contracts at the same rate as the linoleum, 

and therefore eliminates any chance of a cracked finish. 

Wallpaper is the form of wall decoration with which 

most people consider themselves most familiar, yet many 

installations are very unsatisfactory because workmen 

do not follow simple rules of application. 

One widespread error is failure to remove old layers of 

paper before putting on new. It is true that in an in- 

stance where there is only one layer of paper, and that 

in excellent condition, it provides a lining for the new 

paper (satisfactory if there is no raised figure in the 

under paper to show through on the new). But putting 

a new paper over old always presents the possibility of 

cracking. The moisture of the paste with which the new 

paper is put on will be slowly absorbed by the under 

paper (which is more brittle and less resilient than the 

new): there will be expansion and then contraction in 

the drying. Naturally this causes the under papers to 

pull away from the wall, and they pull the top paper 

with them, away from the wall, cracking its surface at 

the same time. 

The New York City Multiple Dwelling Law, Section 

80 reads “No wallpaper shall be placed upon a wall or 

ceiling of any multiple dwelling unless all wallpaper 

shall be first removed therefrom and said wall or ceiling 

thoroughly cleaned and repaired.” Lining paper is used 

because it is easy to work a top paper over—for one 

paper will slide well and butt well over another layer 

of paper. 

Lining paper is essential when “hot plaster’ shows in 

the walls. This occurs even in old houses, for there are 

always cracks that must be filled with new plaster. As 

soon as a hot plaster spot is moistened it begins to burn. 

These hot spots show up when the wall is sized, turn- 

ing the area in which they are a flesh pink. All hot spots 

must be treated with a chemical wash and then lining 

paper put over them. Otherwise they will burn through 

the top paper. 

All papers should be trimmed on both sides and butted. 

Shoppe 

Mant Meadguarters 

At this time many 
exceptional bar- 
gains are to be 
had in our exten- 
sive collection of 
rare old marble and 
wood mantels, al- 
so, reproductions, 
antique dsorways, 
mirror frames, 
pilasters, columns, 
trim electric fix- 
tures, iron grille 

doors, etc. 

J. W. Johnson, Prop. 
251 East 33 Street 

New York City 
Est, 1879 De Olde Mantel 
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Overlapped seams are clumsy and always noticeable, the 

sign of hasty, sloppy workmanship. After butting, all 

seams should be carefully rolled down in order to insure 

their retaining their position and their grip to the wall. 

A common error is the belief that “soaking” is good for 

heavy papers. This means pasting up with a very liberal 

amount of thin paste and allowing to stand for ten min- 

utes. This is supposed to avoid peeling—it does not— 

but what it often does is to make water stains on the 

paper. Peeling occurs because of a poor adhesive or a 

poor size. Hangers who soak heavy papers usually also 

think that they can use one consistency paste for all 

papers. This again is not true. Heavy papers need a 

heavier paste which naturally contains more adhesive, 

enough to keep their weight on the wall. Thin pastes 

can be used successfully for light-weight papers. 

Fine wallpaper panels are ordinarily hung over muslin 

or canvas and a lining paper. The muslin or canvas 

makes it possible to remove them with some facility for 

use in another application. If canvas appears too coarse 

for the texture of your paper—if it seems that its weave 

will show through the top paper, then the finer-woven 

muslin should be used. Lining papers under these panels 

are usually applied horizontally—with seams _ butted 

and not overlapped—so that there will be no appearance 

of any vertical lines other than the joints of the top 

paper itself. 

Fine panel papers are practically all imported, and like 

all other imported papers, their colors are not water- 

fast. The majority of American papers are waterfast in 

color—only a few very cheap ones are not. Paperhang- 

ers must recognize these non-waterfast papers (or be 

told they are working with them) so that they will take 

extra precautions not to daub the front with paste. Ordi- 

narily in working they drop some paste on the front of 

papers, but after the paper is hung they can remove it 

with a wet sponge. Such treatment of non-waterfast 

papers will ruin them. 

Any idea that papers are “washable” must be enter- 

tained with reservation. All flour pastes, with which pa- 

pers are bonded to walls, are water soluble, so that a 

washing process which is damp enough to get through 

to the back of the paper will loosen the adhesive and 

Custom-Built \PHOLSTERED FURNITURE 

Exquisite de- 

signs in Re- 

gency and other 

period motifs. 

Bring or send 

your clients to 

our factory 

showrooms. 

BEVERLY UPHOLSTERY SHOPS, INC. 
260 Fourth Ave. (Bet. 20 & 21 Sts.) New York City 
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By Special Appointment of __ 

WILLIAMSBURG RESTORATION, INC. 
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INCORPORATED 

APPROVED REPRODUCTIONS 

OF MIRRORS 

used in the RESTORED BUILDINGS OF COLONIAL 

WILLIAMSBURG, INC. 
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cause peeling. If papers are sold as washable, they 

should be washed with a soft sea-sponge, with plenty 

of lather. The more lather, the more success, for lather 

acts as a lubricant, removing the soil without friction. 

With water alone there is nothing to break the friction 

and the paper rubs away with the dirt. (In cleaning, 

always work from the bottom up, to avoid streaks from 

water running through soiled areas.) 

Sizing and lacquer preservatives are sometimes put on 

fine papers to protect the surface and color; lacquer, 

in addition, makes it possible to sponge the paper to re- 

move soil, At one time a preservative of shellac was 

used, but while this protected the surface, the oil in the 

shellac penetrated the color, turning it dark. Today 

colorless sizes and lacquers which change the color very 

little are available. This colorless quality in the finish 

is important if you have chosen fabrics to match the 

original colors of the paper, for otherwise everything 

will be at variance. 

In applying size, two coats should be used: one ver- 

tically, which should be allowed to dry before the sec- 

ond coating; and then one coat horizontally, Stroking 

in opposite directions removes any hair marks left by 

the brush. If lacquer is used, one coat is sufficient, and 

the usual practice. This gives a dull gloss. Two coats 

will give a high gloss, usually considered less desirable. 

Grass cloth paper is a heavy paper and should be ap- 

plied with a heavy paste. It should not be “soaked”. 

Grass cloth is made from the bark of the honeysuckle, 

stripped while green, dried, cut into thread, woven into 

loose cloth, and then backed with rice paper. After this 

it is dved by hand, by brush. When grass cloth is soaked 

the excessive moisture in the thin paste dissolves the 

adhesive holding the grass cloth to its paper back, and 

also stains the soft coloring. The fault in unsatisfactory 

grass cloth installations is not with the material but 

with the technique. 

In connection with the foregoing article, INTERIORS 

wishes to acknowledge and thank the following for 

their cooperation and helpful information: Mr. Pierre 

Bourdelle, A. L. Diament & Co., W. H. S. Lloyd Co. 
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LETTERS TO THE EDITORS 

CONTINUED FROM PAGE 12 

bed room and bath for fifty dollars, and it was 

charming. They bought second hand furniture and 

scraped and refinished or painted it. The floor cover- 

ings were inadequate and the curtains did not look as 

if they would wear very long. but everything else was 

very nice. I am told that all the settlements here are 

now doing the same thing for their neighborhoods. 

Space is set aside for a work room, and people about 

to move into one of the new houses bring their old 

furniture and are shown how to make it fresh and at- 

tractive. 

Amelia Muir Baldwin 

Boston 

Sir: 

Allow me to add my bit in commendation for the super- 

ior quality of the current INTERIORs. 

Infrequently does a magazine hold one’s interest 

throughout its pages as this issue does. 

Anne Forester 

Chicago, Illinois 

SOME NOTES ON COLOR 
CONTINUED FROM PAGE 55 

the measured velocity of light divided by wave-length. 

There must be some special property possessed by sub- 

stances which produce the sensation of color, and which 

distinguishes them from other substances that appear 

colorless. These causes may be divided into two classes: 

the physical, and the chemical. 

As to the physical: White light, as we have seen, can be 

broken up into its component hues by means of a prism 

or diffraction grating, and there are a number of other 

ways by which the sensation of color can be imparted 

by purely mechanical means. Many natural objects, 

especially in the animal kingdom, owe their color to 

physical causes. The vivid green of certain beetles, the 

color of peacock feathers, blue eyes, are all produced 

. —| 

A fresh viewpoint 

in new and interesting 

wallpapers 

Pealsk (ids 

515 Madison Avenue, New York 

JANUARY 1942 

The statement that we have a million old prints in stock 

is rather modest. This tremendous stock is at your dis- 

posal to choose from. If you need old prints, come in to 

browse or drop us a line, and we will be glad to send 

you a collection to choose from. If you have not already 

established an account with us, please mention your 

trade references when writing. There will be no obliga- 

tion on your part. The only expense you will have will be 

transportation costs which is very modest indeed. So if 

you need old prints, why not write to us. Do it today 

and you will be surprised at our fast response and our 

prices. In our catalogs we do not list old prints as they 

are one of a kind, but it may prove useful to have our 

catalogs on hand. They will be mailed to you for the 

asking. 
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Telephone LExington 2-3249 

This Furniture is the Best that Man Can Make or Money Can Buy 

in this way, the color effect being caused by the inter- 

ference of white light through the agency of minute 

excrescences or fine filaments on the surface of the ob- 

jects which appear colored. The color effects are sub- 

jective, and it would be just as reasonable to attempt 

to extract a colored substance from the peacock’s 

feather as it would be to do so from the rainbow. 

On the other hand, there are a great number of sub- 

stances the color of which must be ascribed to the sec- 

ond, or chemical, cause. These occur both naturally and 

artificially, and are distinguished from those of the first, 

or physical, section by reason of the fact that the col- 

ored substance in them can be extracted from the col- 

ored materials and, when extracted, are found to be 

definite chemical compounds which owe their color to 

their chemical constitution. A simple, practical test en- 

abling one to distinguish easily between the two types 

would be to view a peacock’s feather by transmitted 

light, in which case the brilliant colors disappear, 

whereas a red rose-petal if viewed in this same manner 

will remain unchanged. 

These two types of phenomena are of the same order, 

and while the physical or subjective color is due to the 

inter-molecular interference of white light, the chemical 

color is due to intra-molecular interference. In other 

words, the white light is “filtered” through the molecu- 

lar structure of the chemical substance, leaving a por- 

tion behind in its passage. The color is therefore de- 

DECORATIVE Mirror And Fireplace 

Creations That Lead The Field In... 

Beauty in Designing 

Every Desired Period 

Quality and Craftsmanship 
Priced to Sell 

Send for our newly published brochure picturing 
Mirror designs, 

Factory and Showrooms at 

DECORATIVE ARTS & MIRROR CO. INC. 
19 West 21st Street New York City 

A MESSAGE TO DECORATORS:— 
In order to understand your language, | took a course 

in Interior Decoration under the late Frank Alvah 
Parsons. 

1 can therefore help you solve your floor covering 
problems in a manner which will save you time and 
expense, and will satisfy your clients. 

Please write to me when you have a rug order. Per- 
haps a few rugs in your studio will open an avenue for 
a rug sale. | shall be glad to send a few on consignment. 

A COPY OF THE “LURE OF LOVELY RUGS” 
WILL BE SENT ON REQUEST. 

H. MICHAELYAN 
Aubussons 515 Madison Avenue Needlepoints 
Savonneries New York, N. Y. Bessarabians 

est. 1901 
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pendent upon the chemical composition of the compound. 

CHEMISTRY 

It is possible by simple chemical reactions to transform 

compounds having this invisible color into those having 

visible color, or, in other words, by a change of struc- 

ture, to throw the absorption from the invisible region 

into the visible region. 

It is significant that visible color is shown only by un- 

saturated carbon compounds and that in no case has a 

visibly colored saturated compound been prepared. It 

follows therefore that both visible and invisible color 

are associated with un-saturation—that they are asso- 

of 

(either outside or within the visible region)—that oc- 

ciated with the occurrence selective absorption 

currence of their absorption is bound up with the pres- 

ence of a system of conjugated double linkages within 

the molecule. Little is understood of the causes leading 

to the production of visible color in inorganic com- 

pounds. The cause is probably molecular. 

PSYCHOLOGY 

As stated before, color is a psychological phenomenon. 

and our interest in color as artists and designers lies 

primarily in this field. The average color problem in- 

volves not only psychological but also visual judgment, 

and is much more concerned with the result of stimula- 

tion than with the Physics and Chemistry of it. 

Perhaps we had better state: artists and designers who 

don’t let 1942 scare you 
@ Sure, it’s going to be tough. Clients will 
be crotchety, materials and labor scarcer 
than ever and the simplest details of busi- 
ness unbelievably complicated. 

@ Fine... all the more reason for bringing 

your floor-covering problems to PRM. With 
one of the most diversified and extensive 
lines in the industry, and a 56-year record 

of successful trouble-shooting, we'll be a 
little haven of comfort in the decorator’s 
troubled world. If it can be had or done 
at all, leave it to 

FLOOR ate 

136 EAST 

57 STREET 
NEW YORK 
10th FLOOR 

Vv. 

INTERIOR DESIGNERS KNOW 

CONTEMPORARY 

that more than ever before the 

integrity of faultless construc- 

tion is of prime importance, Here 

at the Mittman showrooms you 

will find both traditional and 

contemporary upholstered fur- 

niture of individuality—Mittman 

makes no concessions where 

quality is concerned—no com- 

promise with honest craftsman- 

SINCE 1910 

M. MITTMAN & CO., INC. 
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For 

“Wartime Footing” 
Furniture 

You Can’t Beat 

MOLEATHER 
Decorators, designers and manu- 
facturers recognize in MO- 
LEATHER the perfect uphol- 
stering fabric. MOLEATHER 
famed for the rich color, texture 

and pattern of leather—without 
the cost of leather. Easy to ob- 
tain... easy to look at... easy 
to pay for and profit by. 

100% washable and waterproof. 

Scores of handsome new 
colors and patterns, 

Many Smart Decorating Uses 

Write for free samples. 

ASHER & BORETZ, INC. 
Dept. 10, 900 Broadway, New York, N. Y. 

* * 

CONTEMPO SHOPS, «. 
44 WEST 18th STREET, NEW YORK CITY 

make the slightest effort to adapt themselves to their 

environment—the scientific—the power-tool—the distri- 

bution age, will be compelled to view their color prob- 

lems objectively, and more especially if they are dealing 

with problems of mass production and mass distribu- 

tion. 

It is therefore of no small interest to those studying and 

using color as it relates to mass appeal, to gather more 

information concerning how the normal human behaves 

toward color, It is no news that to trained people, color 

possesses three attributes or properties: hue, value, and 

chroma, to use the Munsell terms; hue, value, and pur- 

itv. if one follows the magnificent work of Maerz and 

Paul. The average person, however, thinks of color in 

one dimension only—namely hue. If pinned down, he is 

-foreed to use a second attribute in order to deseribe a 

certain color; he distinguishes. for example, a dark 

from a light blue or light green. Or, he may differentiate 

between a pure red and a dull, gray red, thus recogniz- 

ing another attribute, namely chroma. The point is, he 

seldom uses more than two attributes in describing 

color, and three are absolutely necessary. 

To get back to hues, or the names of the colors: It is 

common knowledge that the spectrum is broken up into + 

six or seven hues and while innumerable gradations 

exist. the normal person tends to react to simple ele- 

ments—to group sensations together, and to simplify 

what he sees rather than let it confuse him. 

Telephone: Wickersham 2-2300 

Founded 1880 

KENT COSTIKYAN 
709 FIFTH AVE.—at 55th ST, NEW YORK 
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Atter all, there are surprisingly few colors which have 

unique appeal to the average human. These are the col- 

ors that may be readily described with words familiar 

to most of us. As someone has said, “Language is an 

expression of men’s hearts. minds, and emotions”, What 

interests us is promptly given a name: telephone. lucite, 

airplane. Yet despite the thousands of words in the 

English language. merely a handful refer exclusively to 

color. Few of us have cared enough to make fine distine- 

tions in order to build up a working vocabulary. 

Through technicians in the textile. paint, and allied 

fields, a vocabulary of a little over 6,000 words is in 

existence, vet the average person can name only about 

thirty colors, and accurately identify by name less than 

twenty, which would include in addition to the hues of 

the spectrum, pink, flesh (or peach). buff (ivory or 

cream), lavender, brown. maroon, tan, gold, silver, 

black*, white, and gray. Another list of about forty 

names, including such names as lilac, turquoise, choco- 

late. ete. could probably be identified by name with a 

minimum of tolerance in the three attributes. 

Many color names are composed of two words, a speci- 

fic term and a generic term, The names of the hues of 

the spectrum, and a few modifications of these, such as 

pink, rose, and brown, are generic in character. Each 

category embraces a very large number of colors of 

various degrees of hue. value. and chroma, and it is 

obvious that the name alone cannot indicate any one in 

particular—that all degrees in that group have an equal 
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right to be called by it. Take Red, for instance: we 

use a considerable number of qualifying names for Red 

—blood, cardinal, carmine, carnation, cerise, cherry, 

claret, crimson, fire, garnet, geranium, lobster, pimento, 

raspberry, ruby, scarlet, strawberry, tomato, vermilion, 

and watermelon. Such specific names are necessary to 

indicate any specific degree of such generic colors. It 

will be noted, incidentally, that of all the names we use, 

we are constantly referring to various degrees of value 

and chroma of a comparatively small number of hues. 

It is important, then, in such fields as advertising, pack- 

aging, the use of color in products and displays, simple 

color combinations, fresh and strong in hue are better 

than subtle and over-refined schemes. We react more 

alertly to what we can readily identify with words. 

What appears indefinite, we instinctively disregard. 

Simple, fresh colors are memorable; subtle, strange col- 

ors are forgettable. We get the most action out of color, 

most results and profits, when we build our appeal upon 

sure-fire elements, and when we avoid wandering off 

into fields which are unusual, fugitive, and vague. 

This brings up the question: What hues have the most 

appeal? It has been pretty well established that most 

people, men and women, prefer blue as a first choice. 

This is probably because it is low in the spectrum; it is 

difficult to focus sharply, hence it is soft and atmos- 

pheric; it is cool and retiring (receding) and emo- 

tionally inspires peace and introspection. 

hn. F. Faden aud Co 
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From blue we jump to the other end of the spectrum— 

Red. Red is an exciting color, associated with blood and 

fire. In appearance it is hot, dry and opaque in quality. 

The lenses of the eye focus sharply on réd and it there- 

fore creates the sense of advancement, of being intense. 

vibrant, and compelling. Under the influence of red 

light weights are judged heavier, and time is over- 

estimated—the minutes and hours passing slowly. Red 

increases muscular tension and hence stimulates higher 

blood pressure and respiration rate. Red is the color 

of vitality and action, powerful in its influence on hu- 

man moods, and the most primitive and elemental of 

sensations. 

Next in preference is Green. It is a natural color asso- 

ciated with verdure and out-of-doors. It is cool, fresh, 

and moist in quality. Seen in the external world, it is 

refreshing and peaceful, but seen in relation to one’s 

own body it is ghastly and repulsive. Under the influ- 

ence of green light weights are judged lighter and time 

is underestimated. Green seems to offer a certain relief 

to the mind, hence time seems to pass more swiftly. 

Green is the most tranquil of all colors, neither ex- 

citing nor subduing. It is the opposite of red in the 

color pigment spectrum and psychologically it appears 

to cause almost the opposite reactions. 

Purple or violet is the color next in preference by most 

people, and it is difficult to say why, as it has fewer 

uses and can searcely be called a popular color. It may 

ENGLISH VOILES 
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strength achieved by unique manufacturing pro- 
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be, however, due to the fact that it lies in the end of the 

visual region, next to the ultra-violet, which we know 

to have definite beneficial powers if used in moderation. 

Purple has dignity and is aesthetic in feeling. It is re- 

fined, exclusive and tends to suggest things mysterious 

and melancholy. It should never be used in connection 

with foods, but does suggest perfumes, certain wines, 

and liqueurs. 

Yellow ranks low in color preference, yet it is one of 

the most useful as it is sharply focused in human vision, 

and consequently clear and penetrating. It is the hue 

of highest visibility, especially when used against black. 

Here is the maximum contrast of hue, value, and 

chroma. The yellows and yellow-oranges can be seen 

from the corner of the eye better than other hues, a 

fact prompting the use of these colors by taxi-cab com- 

panies. Because yellow rates low on the preference list 

which is, after all, emotional, it is often considered the 

preference of intellectuals. Yellow is the most cheerful 

of all colors and because of its sunny nature, its lack 

of extreme heat or cold, it is less emotional than blue or 

red, 

Orange is the least preferred of all the pure spectral 

hues. Yet modifications in value and chroma, making up 

the great family of browns, are very popular, Orange 

is one of the best hues for use in relation to food. 

Since color is so often used for purposes of attraction 

and identification, the question of the legibility of the 
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various colors comes to the fore. Legibility of color is 

dependent upon several factors, the most important 

being contrast. Since clear definition of two-dimensional 

pattern and three-dimensional form are dependent upon 

strong value contrasts, it would appear that black and 

white, which offers the greatest value contrast, would 

naturally be the most legible. This combination is good, 

but not superior to others, particularly in strong light. 

There is good reason for this, since white, in reflecting 

all qualities of light, tends to create a certain blur in 

vision due mainly to the shorter wave lengths of blue 

and violet which are the ones most easily and quickly 

scattered by atmosphere. 

Yellow, one of the least favored colors as far as general 

public color preference is concerned, is the ideal color 

when legibility and attention value must be considered. 

As stated before, yellow is a hue of highest visibility 

because, being focused sharply in the human vision* it 

is clear and penetrating to the eye. Then, too. vellow 

in the pure or saturated pigment comes at value 80 in 

the Munsell scale—the highest value of any hue. Com- 

hined with black it makes the strongest contrast of 

value, the one property of color making possible clarity 

of pattern and form. 

Psychological research has shown that black and yellow 

is by far the most legible of all color combinations. 

being supreme not only in clarity, but also in high at 

tention value. Next in order are green on white, red on 
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white, blue on white, white on blue, with black on white 

ranking sixth. Where signs, posters, or packages are to 

be seen in normal light, dark characters on a light 

ground are best. The reverse is true if color is to be 

seen in extremely brilliant light. 

Other interesting and useful data about how we react 

to various hues bring to light the feeling (or rather 

sense) that the higher in value an area is, the larger it 

will appear. This is true especially if accompanied by 

high chroma, as in the case of yellow. (Pure Yellow 

being value 8, chroma 12, Munsell scale) The reason 

for this is that high value (lightness) accompanied by 

high chroma (purity or saturation) is more stimulating 

to the nerves of the retina, producing an image that 

tends to “swell” in dimensions. Yellow will therefore 

appear larger than other hues. Red, stronger in chroma 

by 25%, is far lower in value (being 4/16 in the Mun- 

sell scale) and ranks second, followed by green—a trifle 

higher in value than red, but only half as chromatic 

(54 Munsell seale). Next comes blue—dark and not as 

chromatic as red, and, finally, black. 

To continue: the lens of the eye does not focus the 

same on all hues. Red, in fact, makes the eye far-sighted, 

causing the lens to grow thicker. This action will give 

red a nearer position than cooler hues. Blue, on the 

other hand, causes the eye to grow near-sighted and the 

lenses to flatten out. Red, Orange, and Yellow will 

rank one, two, and three, respectively, in illusion of 

nearness, followed by green, blue, and purple—in other 

words, the order of the spectrum. 

It must be remembered that when psychologists tell 

us that most people prefer blue, or red, they are 

speaking of blue or red in the abstract; they are 

actually thinking—or perhaps it would be better to say 

reacting—abstractly, as it is a purely emotional de- 

cision. They prefer blue or red what? Red suits? Red 

shoes? Red food? Red what? Just red, eh?—Well, “just 

red” is not to be found very often. No, we shall have to 

think of color as a helpful, tangible element, in relation 

to all other elements and conditioning factors. 

We have noted that yellow, while it ranks very low in 

mass appeal, ranks highest in attention value and clar- 

ity, especially when used in combination with black, or 

a dark value of any hue, and weak chroma. This same 

combination Y-8/12 with black would be a very ineffec- 

tive and actually disturbing combination indeed if sus- 

tained attention is required, as pure color (any color) 

produces a hued after-image when visualized for any 

length of time. This characteristic of the action of the 

retina in relation to hues of strong chroma makes 

schemes otherwise unreasonable sensible indeed if used 

to serve the right purpose. 

Most problems, color and otherwise, can be solved with 

sound judgment—many with plain sense, common 

sense. But common sense is rare—it is somewhat like 

taste or a sense of humor—something that we all think 

we have. 
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GARDEN FURNITURE 

In Many Designs ... For Every Purpose 

Each year since the inception of our business, we 

have made numerous additions to our line of dis- 

tinctive Garden Furniture. This year, again, sub- 

ject to conditions beyond our control, we are pre- 

paring NEW NUMBERS for the 1942 SEASON. 

| These new designs become a permanent part of 

our line—no number appearing in our catalog is 

ever discontinued. The freshness and originality 

of the designs and their intrinsic good-taste are U P oa Oo LST if R E D i U R N i T U R & 

never dated. You can order any piece from any 

| of our catalogs beginning with 1938 catalog. In All Styles and Periods 

Once we make a number, we always make it. 

At our showrooms you will find a complete 
Our complete line now consists of wrought iron, : : . 

selection of upholstered pieces in all styles and cast iron, wrought iron and reed, tubular metal 

bamboo and rattan Garden Furniture and Wrought periods. Let us help you find the solution to 

Iron Furniture for Interiors. your decorating problems. 

ALL METAL FURNITURE IS CUARANTEED 

RUST PROOF AND CHIP PROOF D. BECKER yy SONS 

MANUFACTURERS OF a 

molla. ine. UPHOLSTERED FURNITURE 

410 East 32nd Street © New York City © MU. 3-5874 1151-1161 North Third Street, Philadelphia, Pa. 

Your Gracious Host. 
Z7rom Coaat to Conor 
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e¢ Original Designs by Pau! O, Matte 

In BELLEAIR, FLA.. oa . topicana” 
@ From exotic lands ‘South of the Border’? came 

the inspiration for the 1942 Cane Craft Furniture 

| There’s a modern tropical flair and a wealth of 
refreshing colors in this col- 

ibs. Or it lection of original, new and ite 4 : ‘> a Nes 

; ‘ modern designs. Lif we _ a W 
The Town flouse Belleview Biltmore Ve, LP 0 

Send for 1942 catalog. Ce 
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THE FLORENCE HOTEL 
Missoula, Montana 

The Florence was designed by G. A. Pebrson, 
well-known hotel architect. 

Typical corner bedroom in which Alexander Smith 
Touraine Carpet is installed. 

~ ye ke, 

Mezzanine overlooking lobby. The carpet is 
Alexander Smith Ferncroft. 

One of America’s outstanding small hotels, 

in which Alexander Smith Carpet is installed 

throughout. 

We submit The Florence as an example not only 

of theversatility of Alexander Smith Carpet but of 

the result that can be attained when decorator and 

manufacturer work closely together. If you are in- 

terested in hotel installations write for our book- 

let, “The Present Trend in Hotel Construction.” 

ALEXANDER SMITH 
and Sons Carpet Company 

295 Fifth Avenue, New York, N. Y. 

Alexander Smith Crestwood Carpet is used in the 
Cocktail Lounge, where traffic is heavy. 

« 

The same Alexander Smith Crestwood pattern 
is also used in the dining room. 
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