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FACT AND COMMERNT 

OR the first time since its entrance into this 
country in 1925, the Art Moderne movement 

is accorded a serious reception by the more con- 
servative element. This is due to the fact that 
modernism has been greatly modified and that 
its promoters no longer stridently harp on its 
differences from traditional art. 

The decorators utilizing modernistic furni- 
ture or fabrics no longer exert their ingenuity to 

present interiors which accent nov- 
THE elty rather than good taste. They 
MOoDERNISTIC are seemingly desirous now of 
TREND creating modernistic interiors with 

the idea, not of shocking the be- 
holder, but of inviting him to comfort and sanity. 

In other words, they are now building up with 
modernistic products, rooms which while still 
different from period rooms, are no longer sen- 
sational and no longer present the outlandish 
characteristics of bizarre line and freakish color 
which characterized the early modernistic efforts. 

During the Century of Progress Exposition 
in Chicago, in all of the model homes shown there 
modernism prevailed, and while we are aware 
that much of the decorating displayed would not 
appeal to the hide-bound adherents to period 
styles, it none the less presented nothing to directly 
antagonize such adherents, and did present char- 
acteristics which might appeal in no small degree 
to the mass of individuals who are without strong 
preferences or prejudiced tastes. For that rea- 
son this. decoration created interest, and no. doubt 

its influence is responsible largely for the fact 
that modernism is to be found asserting itself in 

z 

all decorative lines. The carpet: preahidee bring- 
ing out a gteat number of modegnistig” patterns, 

so too aré ‘the fabric concerns as well igs certain 
of the furgiture manufacturers and sole of the 

wall paper people. & 
In the department stores modern: rooms are 

in evidence and according to what we have heard 
have created favorable comment. In Some in- 
stances the decorators of these model rooms have 
been clever enough to show what can be done in 
the way of a tasteful combination of modernistic 
products with other products which are in the 
period styles. 

The modernistic rooms in the department 
stores, such as Stern Bros., R. H. Macy & Co., 

Lord & Taylor, John Wanamaker, are designed 
not to promote the popularity of modernism but 
to show, what, with stock modernistic merchan- 

dise, can be done in the field. As such they are 
interesting and important as indicating the ideas 
of arrangement and color now prevailing. 

The modernism of today is not the modern- 
ism of 1925 and merchants and interior decorators 
who may have been set against modernism by the 
earlier efforts of designers, manufacturers, deco- 

rators, etc., should reinvestigate it now with an 
open mind. 

The writer, unlike some, does not believe 

that modernism in decoration is only a passing 
fad. He believes that its principles and its prod- 
ucts will continue to be modified to suit them- 
selves to the times, the conditions, and the circum- 

stances, and that eventually the modernistic will 
become a style as important as any. J. B. H. 



HE value of good furnishings as an appeal 
for public patronage has been considerably 

emphasized of late by the hotels, places of pub- 
lic resort, even the steamships, and now comes 

the Duke of Montrose who announces that he is 

receiving “paying guests” at his magnificent 

estate in Scotland—certainly 
the most aristocratic board- 

ing house in the world, and ° 

his appeal for patronage. is 
through the aesthetic . sense, 

THE Most Aris- 

TOCRATIC BOARD- 

ING House 

VERYBODY is showing ready-made drapzrizs and most ot 
them are showing them upon stands that represent a. win- 

dow frame or casement. But W. & J. Sloane are doing it a 
little better. They are showing not only the window but about 
a foot and a half on each side .of wall treatment brought out at 
an obtuse angle. They get away from the anatomy of a lot of 
hung draperies by introducing a table or a chair or a grouping. 

<<. 
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tion—no claim to worth or worthiness. 

and his prices are really quite reasonable, only 
$29 a week, and each boarder gets an enormous 

private bedroom, use of the castle drawing 
room and smoking room, free fishing in Loch 
Lomond, tennis, and boating. Also, all meals. 
He dines within sight of a Van Dyke portrait of 
Charles I, also a painting of the execution of 
James, Marquis of Montrose. He sleeps in a 

carved, four-poster bed and drinks tea in a great 
tapestried corridor. 

The Duke decided to transform Buchanan 
Castle into a boarding house because through 
heavy taxes he could not maintain it. He doesn’t 
dwell on the cuisine or bathrooms, or even central 

heating; he capitalizes his furnishings and en- 
vironment. 

oj 2 :«. 

Goods not worth advertising are not worth selling— 
Calvin Coolidge. 

TERSE homely statement containing the 
characteristic philosophy and shrewd New 

England reasoning of the late president of the 
United States. 

Such a statement from such an individual 

deserves the attention of men 
now in the thick of a struggle 
to adjust themselves to a 
changing business world. Pre- 
sumably goods not worth ad- 

vertising are of the type—about which the least 
said the better. Materials sold and purchased 
“as is” without history, background or reputation 

—stuff of no particular lineage and,.with no 
specific promise of any future. 

For it no heralded virtues of quality, work- 
manship or style. No challenge to competi- 

Just 

something else to compete for the attention of 
a possible purchaser. Not by reason of any 

known merit, but merely because of the acci- 
dent of existence. 

Of course such stuff isn’t worth selling. 
If it has no printable recommendation as to 

what it is, why, and where it should be pur- 
chased, it has no place in the economy of human 

relationship. Its creation has been a perversion 
of material, a waste of industry, a fraud and 

a sham. 

On the other hand, an article of such monu- 

mental uselessness as to have no advertisable 
constituent would be a rarity almost imposible 
to discover. 

(Continued on page 36) 
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A LIVING ROOM IN 

WHICH BLUE PRE- 

DOMINATES 

In the Stix, Baer & Fuller Co.’s Model Home. 
See text on page 21. 



YELLOW. GREEN AND WHITE 

ARE THE MAJOR COLORS IN 

THIS MODEL BEDROOM 

See text on opposite page 



DONT MISQUOTE TAX 

EFFECTS YON FRIGES 
YOUR SALESFCRCE MUSI MOE SIATE BRAT 

PRICE ADVANCES APE DUE SOLELY TO THE 

PROCESSING TAXES 

HILE the application of a processing tax 
to the cotton goods industry through the 

operation of the Agricultural Adjustment Ad- 
ministration Bill has necessitated new forms of 
calculation and new problems not heretofore met 

with by manufacturers and distributors of cotton 

commodities, it represented no ethical problem 
that would involve moral turpitude and be subject 
to’ administrative punishment. The necessity of 
filing an inventory of goods subject to the floor 
tax did create a certain amount of extra work and 
more or less mental exercise in the compiling of 
commodity contents with which local manufac- 

turers and distributors heretofore had little 

concern. 
In department stores the weighing scales of 

the grocery department were probably borrowed 

for the occasion and for a few feverish nights 
tapestries cretonnes, curtains, and other similar 

commodities in the drapery department assumed 

a new dimension in being calculated by the pound 
as well as by the yard or the piece. 

Forthright cotton materials, goods owned 
but not in stock, had merely to be weighed and 
computed, while mixed materials, of which cot- 
ton was one of the component parts, had to be 

carefully calculated in order that the tax of 

$.044184, or approximately 4.2 cents per pound 

could be paid to the Government, as called for 
by P. T. Form 32, and P. T. Form 42. 

It now appears that while merchants and 

buyers have complied with the requirements of 
filing returns, there is likely to be an aftermath of 
difficulty in connection with the placing of these 
taxable cotton materials on sale at new prices pur- 
porting to be necessitated by the processing tax 
but not rigidly kept within the limits necessitated 
by the t: 

The difficulty has arisen wholly or in great 

part from the method of presentation of the 

newly-priced goods to customers, and the Admin- 

istration is taking steps to insure that; where 
clerks or other sales people inform customers 

that the price increase on goods being shown is a 
result of the operation of the cotton processing 

tax, no more than the legitimate increase necessi- 
tated by the tax shall be included in the price. 

A conference of Washington, D. C., store 

executives was called, for October 11, by Admin- 

istrator George N. Pcek of the Agricultural Ad- 
justment Administration to discuss the practice 
of sales forces in attributing large mark-ups in 

the price of retail cotton goods to the processing 
tax alone. 

An investigator from the office of the Con- 
sumers’ Counsel of the A. A. A. had shopped 
Washington stores thoroughly and found that in 

many instances sales clerks were telling custom- 

ers that the increase in the price of various cotton 

goods was due solely to the tax. Similar investi- 

gations are being conducted in other cities, and if 
the results of this nation-wide inquiry warrant, 
a conference of representative retail store execu- 
tives may be called to determine “on what basis 
in fact their sales forces are explaining the in- 
creased retail cotton goods prices as caused pri- 
marily by the tax.” 

Furthermore, the housewives of the country 

are being informed that the tax is only 4.2 cents 
per pound on the net weight of cotton represented 
in manufactured commodities. ._Therefore, when 

price increases are quoted as running 10 per cent 
or more of the price of a material customers are 
advised to “bear the figure of 4.2 cents per pound 
in mind when they are purchasing cotton goods.” 

The Consumers’ Counsel of the A. A. A. 

have stated that “the tax alone does not justify 
many of the increases of which we have com- 
plaints, and when customers are told by sales 
clerks that these mark-ups are due solely to the 

processing tax, if they are not satisfied, they 
should carry the matter to the store manager for 

explanation.” 
The Consumers’ Counsel is responsible for 

the statement that one clerk, urged an investigator 

(Continued on page 49) 



PACIFIC COAST NOTES 

HE Wholesale Decorative Fabrics Associa- 
tion has been organized at San Francisco 

with a membership that includes practically the 

entire industry, with objects looking forward to 

closer cooperation on the part of members of 
the trade and greater uniformity in trade prac- 
tices, including a thirty-day limit on the loan of 
samples. The officers of the new organization 
are E. L. Turrell, 545 Sutter Street, president ; 

Alex. Ponedel, of the Ponedel-Schagen Co., 251 

Post Street, vice-president, and Robert C. Mc- 
Lane, manager of the San Francisco office of 

F. Schumacher & Co., 442 Post Street, secretary- 

treasurer. Monthly meetings are planned. 
Drapery and Floor Coverings Style Week 

was observed by many retail stores in California 
during the week of September 11, with displays 
and demonstrations of outstanding interest. An 
interesting feature of the displays of floor cover- 
ings was the attention paid hooked carpets, while 
woven materials of rough texture were featured 
quite generally in draperies. 

The firm of Turrell & Robson, 545 Sutte 

Street, San Francisco, has been dissolved and 

E. L. Turrell continues at this address with most 
of the former lines, including those of the 
Seeley-Scalamandre Co., Inc. and the Virginia 
Craftsmen, Inc. He has also added the lines of 

the Carrillo Fabrics Corp. Robert E. Robson 
has taken the lines of the Menlo Textile Com- 
pany, Menlo Park, Calif., and the Supex Up- 
holstering Company, San Francisco, making his 
headquarters with the latter concern. 

A. F. Towler, veteran representative of the 

Bigelow-Sanford Carpet Co., Inc., 770 Mission 
Street, San Francisco, has retired after twenty- 
eight years with this concern and after forty- 
three years in the business. He has been suc- 
ceeded in this field by C. E. Bigelow. 

Frank Epstein has been made buyer of dra- 
peries for the Down Stairs Store of The Em- 

porium, San Francisco, succeeding C. E. Camp- 

bell, who recently joined the City of Paris Dry 
Goods Company. 

Edwyn C. Hunt, interior decorator of San 
Francisco and member of the extension division 
faculty of the University of California, has re- 
turned from a visit to the Century of Progress 
Exposition at Chicago. The decoration of the 
Exposition buildings will be featured in the ex- 
tension course just launched. 

Harry C. Moore, manager of the wholesale 
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department of W. & J. Sloane & Co., was a vis- 
itor at the San Francisco offices of the firm in 
September, making the trip to the Coast on the 
new liner Santa Paula with Mrs. Moore. 

Isidor Weinstein, of the Weinstein Com- 

pany, San Francisco, is making a tour of the 

large Eastern cities and plans to spend a week 
at the Chicago Exposition before returning 
home. A seven-story addition to the store of 
this concern is nearing completion. 

Charles H. Johnstone, who represented F. 
Schumacher & Co. in the Pacific Coast territory 
for years, and who severed connections with this 
concern in the spring, has been made the repre- 
sentative in this territory for J. H. Thorp & Co. 
Inc., succeeding Sam A. Davis who has held this 

post a long time. 
George Gifford, formerly with the John 

Breuner Company at Sacramento and Oakland, 
and who for a time was a member of the interior 
decorative firm of Pierce & Gifford, Berkeley, 

Calif., has joined the L. Lion Furniture Com- 
pany at San Jose as decorator. 

Craig Nielsen, formerly with the John Breu- 
ner Company, Sacramento, and well known in 
Pacific Coast drapery circles, has joined Lach- 
man Bros., San Francisco. He has been suc- 

ceeded as buyer at the John Breuner Company 
by W. W. Jerrauld. 

The Emporium, San Francisco, launched 
the fall season in September by transforming 
the store into one having the atmosphere of In- 
dian Summer. The event was opened by a gala 
evening affair when the entire store was pre- 
sented for inspection. Interest was focused on 
the third floor, now given over exclusively to 
home furnishings, with special emphasis on the 
new Charm House and the completely rebuilt 
drapery section. The rug shops are in an en- 
tirely new setting on this floor and the Francis- 
can Shop has been opened for a showing of 
Franciscan-Monterey furniture. 

The firm of Herman Elsbach & Sons has 
been incorporated at San Francisco under the 
name of Herman Elsbach & Sons, with a capital 
of one thousand shares of no par value. For 
years this concern has conducted a business in 
tapestries at 277 Post Street. 

Patrick Hackett, for many years with the 
City of Paris Dry Goods Company, San Fran- 
cisco, passed away here September 1. 

John G. Bullock, president of Bullock’s, 
(Continued on page 44) 



IN: AST tors 

MODEL HOME 

N THE ground floor of the store of the 

Stix, Baer & Fuller Co., St. Louis, there 

has been produced a six-room bungalow com- 
plete as a home which can be reproduced at an 

approximate cost of $6,500. As originally fur- 

nished, the total cost of the furniture and acces- 

sories was $2,758. It comprises a living room, 

hall, dining room, master bedroom, guest bed- 

room, study, and kitchen. 

On this page we illustrate a view of the 
dining room, which though contemporary in feel- 
ing, is furnished with early Nineteenth Century 
pieces. The draperies, of white moire taffeta, 

hang on crystal poles with ball ends. The 
floor covering is black linoleum with a white in- 
set border and four stars inserted in the corners. 
A Venetian blind is on the window and the wall 

paper is white with a hand-blocked studded pat- 
tern above the large mirror. 

The living room, shown in brown duotone 

opposite page 20, is a study in blues, incorpor- 
ating gray-blue, ‘cobalt, green-blue, and deep 
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midnight blue, emphasized with accents of an- 

tique white and yellow. The arched ceiling is 

designed to create the illusion of large space. 
The furnishings are Eighteenth and Nineteenth 

Century pieces, incorporating an Empire sofa, 

four side chairs of Chippendale influence, a wing 

chair and chest of drawers of the Eighteenth 

Century English, Sheraton type. The huge 
studio window and the recessed wall bookcase 

balance with the arched entrances. 

The master bedroom, shown in brown duo- 

tone opposite page 21, has a dado and ceiling of 

gay yellow, a green broadloom carpet in Adam 

design, Swan beds of fruitwood with small Ro- 

man benches at the foot of each bed. The Em- 

pire dressing table is antique white with a bench 

in black patent leather upholstery. Yellow Cela- 

nese ninon draperies with a hand-twisted black 

and yellow braid edge, are hung over white Vene- 

tian blinds with green strapping. 
The guest bedroom, shown at the heading 

of this account, is more conventional in spirit, 

white and brown wall paper by the M. H. Birge 

Co., being used as the basis of the decorative 

scheme. The room is equipped with an Eigh- 
teenth Century English satinwood dresser and 

chest, a Hepplewhite bed finished in antique 
white and gold, a three-quarter chaise lounge and 
an inviting chair, the latter two upholstered in 
white corduroy banded with brown. taffeta. 
White organdy draperies are tied back with 
brown moire bows, and the floor is covered with 

deep brown broadloom carpeting. 
This bungalow type home together with its 

furnishings is an attempt to “show how charming 

the small dwelling can be and how much comfort 
and convenience it can afford.” 

“VROM a September advertisement by RK. H. 

Macy & Co. in a New York paper. “To 
g.ve you some idea of the magnitude of our 

drapery operations—last spring we sold about 
half a million yards of chintzes, linens, and cre- 

tonnes alone, and we have more than a quarter 

of a million yards of the same type fabrics on 
hand at one time—312 designs, 1,170 colors.” 

An attractive drapery treatment and decorative arrangement seen at-W. & J. Sloane. 

OCTOBER 15, 1933 



CELLOPHANE IN INTERIOR DECORATION 

N the illustration appearing above. a demon- 
] stration is offered of the effectiveness and 
versatility of Cellophane as an integral part of a 

room interior. 

The subject of the photograph is a room on 
view at the du Pont exhibit in the Empire State 

Bldg., New York. The walls are covered with 

Luvet, a fabric made of Cellophane which has 

been cut and folded into narrow strips and 
woven, then properly backed so that it can be ap- 

plied to the wall. The lounging chair has a slip 

cover of a cotton fabric laminated with Cello- 

phane and having a high lustre surface. The 

glass curtains and overdrapes are of thin knitted 

Cellophane which allows light to be diffused in 
a soft glow into all parts of a room. The two 

lamps have shades of woven Cellophane and the 

bridge table cover is made of moisture-proof 

Cellophane, laminated to cloth. 

Cellophane used alone or in combination 

With cotton or rayon promises to play a part in 
modern decoration because of its novelty, its 

sheen and its light-reflecting qualities. 

THE UPHOLSTERER AND INTERIOR DECORATOR 

Cellophane’ used successfully in home decoration. See text below. 

AN IMPORTANT CUSTOM’S DECISION 

DECISION of importance to importers of 
furniture antiques was handed down re- 

cently by the U. S. Customs Court regarding 
assessment of duties on restorations and repairs 
of articles found to be “free of duty as antique, 
produced prior to 1830.” 

The question before the U. S. Customs 
Court covered a panel room which was entered 

free of duty. The invoice stipulated a charge 

‘ for burnishing, waxing and cleaning of approxi- 
mately $300. The Collector of Customs as- 
sessed duty on such item, which was protested by 
the importer, and when the issue was brought 

to trial in the U. S. Customs Court, a decision 
was rendered that in view that cleaning, bur- 
nishing or waxing was not a physical restor- 
ation, and could not be classified as a separate 
entity of the room, the Collector of Customs 
should not have assessed duty, and the amount so 

collected should be refunded. 
The above decision is far-reaching. as to 

restoration of antiques in general, whether res- 
(Continued on page 34) 
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ROOMS THAT SOLD FUR- 

NEITURE AT STERN BROS. 

WO liveable homes, set side by side, one 
decorated in a modified Georgian man- 

ner and the other presenting the last word 
in Modernism are featured this month at 
Stern Bros. According to Miss Freda 
Diamond these model homes have been a 
decided success stimulating sales in all de- 
partments having to do with interior deco- 
ration. The illustrations we show are of 
the modern living recom and a corner of 

the breakfast alcove. 
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CRETONNE 

MANUFACTURE 
THE FiNAL ARTICLE 

DESCRIBING HOW THIS 

POPULAR FABRIC 15S 

PRODUCED 

é THE August UPHotsTerer the article 
connected with the weaving of cloth for 

cretonne stopped with the condition of the 

fabric in what is known as the grey goods 
state. In the September UpnotstTerer the 

process of engraving the rollers for printing 
was covered. In this present installment the re- 
sults of the details described in the two previous 
installments come together in the production of 

the printed fabric. 

When the cloth has reached the grey goods 

state it must next go through the singeing ma- 
chine for the purpose of removing all tufts and 

nap, and following this the cloth goes to the 
bleaching department. The bleaching process 
is more than merely making the cloth white, such 

as the white calico sold by stores; it has to be 
thoroughly cleaned so as to be receptive of the 
color. 

From the bleaching vats the cloth is some- 
times tentered, where a positive width of print 
is required, and rolled into large rolls prepara- 
tory to being fed into the printing machine. In 
the dye department of the plant the various 

In the mixing room where colors are prepared in quantity. 

After bleaching the fabric is assembled in large rolls 

colors which enter into the pattern on cloth have 

already been mixed and tried out upon a small 

printing machine, until just the exact shade of 

each color is determined. 

The color boxes on the printing machine are 
then filled and the cloth is led around the drum of 
the printing machine. The rollers varying in 
number from 6 to 12 according to the necessities 
of the character of the print, are fitted into place 
and adjusted exactly to meet the fabric as it 
passes between the drum and the printing roller 
so that each impression shall be sharp, clear, and 

meet the succeeding impressions on a hair line 
register. Each roller is supplied with cclor by a 
color roller, which revolves partly in the color 
box, taking color therefrom and imparting it to 
the printing roller as it completes its revolution: 
The printing roller receives the color from the 
intermediate roller over its entire surface, but 

before it contacts the cloth it revolves against a 
knife running the entire length of the roller 
called a “doctor” knife, which effectively re- 
moves all surface color from the face of the 
roller leaving it only in the engraved recesses. 
The face of the revolving roller being pressed 
against the cloth as it passes around the printing 
drum permits the cloth to absorb the color from 
these recesses while the doctor knife has effec- 
tively prevented any color from the high parts 

of the roller from marring the ground of the 
fabric. Should there be any gap between the 
doctor knife and the surface of the roller and 

should there be any depression in the surface of 
the roller other than the engraved sections a 
“doctor streak” imperfection would result, and 
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this particular portion of the cloth would auto- 

matically be graded as a second, or, if the defect 
was serious, might never reach beyond the stage 

of waste. 

The drum itself is covered with a cushion 

band of specially-woven cloth having woolen 

weft and linen warp. It passes around the drum 

and is made endless by glueing. As the cloth 
for printing comes into contact with the succes- 

sive color rollers, a second cloth or blanket passes 

continuously between the cloth to be printed and 
the cushioned drum of the machine forming a 

further cushion which assists in forcing the print 

cloth into the engraved figures on the printing 

roller and also serving to protect the,surface of 

the covered drum. This latter cloth is simply 

a continuous length of ordinary print grey goods 

which can be subsequently bleached and printed 

without serious waste; practically two-thirds of 

it being so used. 

A twelve roller printing machine. 
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Side detail view of twelve roller printing. machine. 
Front of machine at left. 

While this entire process is described in 
simple terms, the operation as a whole needs to 
be one of the most painstaking activities both as 
to adjustment of rollers, purity and freedom 
from extraneous matter of the colors, the un- 

varying application of the doc- 
tor knife for removing surplus 
color and the continuity and 
evenness of the blanket which 

backs the print cloth against 
the drum. . 

Once set and registered 

the web of print cloth passes in 
a continuous belt around the 
drum contacting the rollers suc- 
cessively and immediately 
passing into a drying room or 
through drying machines where 
heated rollers effectively dry 
the color upon and within the 

fibres of the cloth. 

From the drying machines 
the cloth is next given a steam- 
ing to set the colors and a 
thorough washing where ll 
surplus color is removed and 
in the wet state the cloth passes 

to the tentering department 
where machines draw out the 

width of the goods to the pre- 
determined size and deposit it 
in successive folds upon plat- 
forms that are easily moved 
about the plant. 

The cloth, if to be given a 
smooth surface as distinguish- 
ed. from a rough or homespun 

weave, next goes to the calen- 
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Printing machines at work. A line of drying machines. 

From the printing machine the cloth goes through 
the ceiling to the drying room. 

dering machines where heated rollers literally 
iron the cloth into a smooth finished condition. 

During all of these processes, from bleach- 

ing to calendering, the cloth is handled in one 
lung continuous web of several hundred yards. In 
its wet state it is conveyed by means of itself 
from process to process by being pulled through 

porcelain eyes in floor or wall as a continuous 

traveling rope-like belt. The calendering ma- 

chines constitute the last finishing process to 
which the fabric is subjected.” From there the 
cloth is drawn over a frame-like contrivance be- 

fore the eye of an examiner and under a strong 
light in order that any possible defects may be 
detected and allowed for or removed. 

The cloth, now completely finished, is cut into 

piece lengths and rolled on merchandise boards 
where destined for counter use or folded and 

As the fabric comes from the tentering machines, after washing 
it is heaped in long folds. 

baled for bulk shipment to the cutting-up trade. 
In every one of the processes through which 

the fabric goes care is exercised in order that the 
completed fabric may be of a character that will 
justify the expense of its production. 

The printing of fabrics as cretonnes, although 

having been first developed in France, does not 
seem to have been an imported industry, but 
rather to have been pioneered in this country as 

a development of a printing process first applied 

to other materials. Some years ago the late 
Francis A. Foster, who was one of the pioneers 

in the American cretonne field, wrote us his 

recollections of the early development of the 

business. Said he: 
“T recall that, in the period named, (1888) 

our domestic works were appointed to produce 

(Continued on page 45) 

Where fabrics in piece length are rolled and tagged for shipment. 
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wits 

EXAMPLES OF FRENCH WALL PAPER DESIGN AS 

SHOWN AT A RECENT EXHIBIT IN PARIS 

The artists responsible for these patterns are:—Top left, Hendrik 
Thomas; bottom left, Stephany; center top, Madame de Andrada; cen- 
ter bottom, Remillier; top right, — Fressinet; bottom right, Paul 

‘ollot. 
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THE DECORATIVE APPEAL OF ALTMAN’S SHOW 
WINDOWS 

NE has often wondered at the decorative 
appeal B. Altman & Co.’s windows pos- 

sess. It matters little whether the window makes 
a feature of hosiery or boots and shoes or fash- 
ions, the background is of itself interesting and 
a stimulus to possible buyers of interior furnish- 
ings. The reason is obvious when it is ex- 
plained that at Altman’s is Mr. Wallace, who 

had his education as a decorator before he ever 
thought of window displays. Many will recall 
him as a young man with Ruby Ross Goodnow, 
and whenever he does windows he unconsciously 
thinks of environment. 

Here was a display of gowns, but one who 
is not interested in gowns is interested in the 
display because it saows interior features of 
some of the smartest restaurants in New York. 
Here was a room from the Central Park Casino, 
another from the St. Regis roof, a third from 
the Atlantic Beach Club, still another from the 

Beaux Arts roof, and finally a delightful win- 
dow from the Waldorf, the starlight roof. 

We have often dwelt upon the inanimate 
character of a decorator’s window, a window of 

furnishings without a living thing in it. Years 
ago when Wanamaker did his first series of 

model rooms he showed a child’s room with toys 
and child’s accessories in neat and orderly as- 
sembly, but there was nothing natural to the 

room. There was no child in it; there were no 

broken toys, nothing betraying personality. 

Now, on the other hand, the window dresser 

in the average department store is interested al- 
most entirely in the display of merchandise al- 
loted to him. The background is neutral and 
meaningless, possibly splashes of New Art color 
on screens or slabs of wood, but the furnishing 
departments would be obviously benefited if the 
background for any display carried with it the 
decorator spirit. 

A WOMAN’S EXHIBIT OF INTERIOR 

ALK about EXPOSITIONS, the biggest 
f peereniecne exposition I have ever seen is an 
exposition run by a woman—a paradox. We 
have seen the women take the front rank in the 
arts decorative, but it’s remained for Mary 
Ryan to give a show that independent of trade 
significance is an education of itself. There is 
one section devoted entirely to just pewterware, 
another section to iron furniture; one room is 

complete with the accessories of the bathroom, 
another to toilet accessories, a third to every- 
thing that goes into a solarium. Clk, 

The background of this Altman show window is an exact reproduction of a corner of the Starlight Roof at 
the Waldorf-Astoria Hotel. See text above. 



WHAT IS NEW IN THE MARKET 

THE MONTH OFFERS A NUMBER CF 

ENTERESTING NOVELTIES FOR THE 

MERCHANT AND DECORATCR 

A PLAIN CHENILLE FABRIC of an interesting tex- 

ture, perfectly reversible and offered in sev- 

eral colors as well as the natural which can be 

dyed to suit special needs, is a recent importa- 

tion by G. M. Tate & Co. 

PLAIN OR EMBOSSED COTTON VELVET CURTAINS 
treated to render them water repellent, mil- 

dew and spot-proof, are a feature with Henry 

A. Ewald & Co. Being impervious to moisture 
they are readily cleanable. 

Russer rues, 27 by 54 in size and in the charac- 
teristic designs and colorings of Persian rugs, 

are a new development of the B. F. Goodrich 
Rubber Co. The surface has a velvety pile ap- 
pearance; the colors are sunfast and weather 

proof, and the rugs have the faculty of clinging 

to a polished floor. 

A NOVEL PRINTED MATERIAL in the way of a 

handkerchief map, 27 square, and 

printed in six colors, has been produced recently 

by F. Schumacher & Co. for the National Capital 

ark and Planning Commission, of which Fred- 
eric A. Delano is chairman. 

inches 

The map, which is 

reminiscent of the handcraft maps said to have 
been brought out by George Washington, was de- 

signed by Mildred Burrage and is to be sold for 

the benefit of the George Washington Memorial 

-arkway Fund to help finish the Parkway, now 
completed to Mount Vernon, by continuing it to 
the Great Falls of the Potomac. The handker- 

chiefs may be used for several decorative pur- 
poses—wall pictures, quilts, table covers—and 

are printed on a fine quality of American cotton, 

sunfast and washable. They are obtainable from 

the American Civic Association, 901 Union Trust 
Building, Washington, D. C. 

[HE “HACIENDA” SERIES OF FABRICS of Fred 

Butterfield & Co. has been augmented by five 

new patterns of texture materials in keeping with 

the season’s developments of weave and color 

effects. There are stripes of various sorts, cross 
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weaves and geometrical types, featuring colors 
reminiscent of pottery ettects. 

A DIAGONAL CROCHET-LIKE WEAVE in mercerized 

cotton is a recent French importation of F. 
Schumacher & Co. It is suitable both for dra- 
pery and upholstery purposes and is one of a 

group of novelty texture effects from French 
sources. Other new importations include quilted 
silk fabrics from France and linen plaid effects of 
Scottish character. 

FYEATURING THE INTERPRETIVE DESIGNS of Tom 
Lamb, Emma L. Brown, and Donald Deskey 

in a variety of textures and colors, The Glendale 
Linen Co. are offering a collection of fabrics of 
both linen and cotton as a promotion of the work 

and influence of young American designers. 
These fabrics were the subject of an extensive 
advertising promotion by Lord & Taylor during 
the week of October 2nd and were strikingly dis- 
played in conjunction with specially designed 
carpets of “seemingly seamless” character by 
Collins & Aikman. These fabrics are an out- 
standing feature of the Glendale presentation for 
Fall retail selling. 

SOMETHING NEW IN CANDLEWICK EFFECTS has 

been developed in bedspreads by the Cabin 

Crafts Co. using clipped chenille punch-work 
which produces an embossed effect and which 

also introduces floral designs as a departure from 

the geometric types commonly associated with the 
candlewick principle. 

THE DE BOER MFG. Co, have been granted a pat- 

ent for a newly invented bracket for the hang- 

ing of mirrors. The bracket is designed for store 
display and obviates the use of wood slats, wall 

nails, and other makeshift methods of presenting 

mirrors to customer attention. The bracket is 

made in two styles and in three sizes. 

GTRIPES OF VARIOUS WIDTHS, GROUPINGS, AND 

DIRECTION, are interesting features in the 



presentation of Waverly Fabrics for fall. They 
comprise smart combinations of various. colors 

aud are fast color. Calico and gingham effects in 
several patterns are also a part of the chintz 

group and help to emphasize the suitability of 
these materials to modern interpretations of 

American taste. 

A NEW FEATURE OF THE “SEEMINGLY SEAMLESS” 

floor covering development of Collins & Aik- 
man is the creation of 22 regular stock-design 
rugs which can be procured in miniature size for 
a small investment by any store carrying a stock 
of carpets or rugs. The miniature rugs show the 

complete designs, and a pattern and worksheet 

with simplified details enables the store to do its 
own work in the production of the larger rugs of 
these designs or to create special designs for a 
particular purpose. 

‘THE ENTRANCE OF CHENEY BROS. into the bed- 

spread and blanket-cover line represents a 
further extension of the broadening of their 

home furnishing interests which had its inception 
in their production a year ago of “table linens” 

made of silk. ‘Taffadil’” is the name of one*6f 

their silk bedspreads in matelasse weave. Other 

bedspreads of de-lustred silk are of homespun 
rough weave character with a wooly surface. 
Blanket covers of sheer and coarse weave effect 
ornamented with fagotting and entirely sewn by 
hand are finished with one-inch hems. 

‘THE NAME “WOOLET” has been introduced to the 

trade as the designation for the series of wool 

embroidered designs on crash and jaspe fabrics 
by Atkinson Wade & Co. They will find a use as 
a material for couch covers, bedspreads, and dra- 

peries, and will be particularly ap- 
propriate for Provincial and Co- 
lonial treatments. 

LAMP sHapes of Cellophane util- 

izing both mesh and flat fabrics 

are a recent development of Cel- 

lophane application by Paul Han- 

son, Inc. The impervious charac- 

ter of the Cellophane surface 

allows of the complete removal of 

dust or accidental stain without in 

anywise injuring the surface of 

the material. 
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RECENT MERCHANDISE 
INQUIRIES 

a department of information concerning stock items 
that can be profitably handled by up-to-date stores. 

226. 

227. 

228. 

229. 

230. 

231. 

232. 

233. 

234. 

235. 

Glass bars for curtain poles, wai! banners, 
and other suspended ornamentation. 
A glass-like appiique composed of thin 
translucent sheets of material in rich color 
combinations. Can be pasted on glass for 
solid effects, valances, decorations, etc. 
Folding display racks with cane panels for 
the display in wholesale showrooms of fabric 
samples. Not a retail merchandise item, 
but a unit in frequent demand by’ both 
wholesale and retail merchants. 
Pressed brass cornices in ormolu, gold, 
bronze, and old brass finish tor mounting 
on boards to constitute a decorative window 
cornice. The units overlap and in some 
cases have decorative centers in addition to 
the running strip. 
A down-padded spring cushion unit used as 
a cushion form for davenports, wing chairs, 
and other upholstered furniture. 
A fabric having a plain white satin ground 
embellished with a medallion pattern of 
Directoire or Empire design. The material 
is of a quality suitable for upholstering and 
is most effective on a white background. 
A Cellophane wall covering, basket-weave 
in character and composed of folded strips 
of Cellophane backed by a cotton fabric 
which permits of pasting to the wall. It 
is impervious to ordinary contact stains and 
surface dust is easily removed by simple 
means. 
Chair cane strands in long lengths for the 
composition of cane furniture panels and 
for repair work, 
Theatrical gauze embroidered bedspreads. 
The gauze is of the normal linen shade and 
the embroidered embellishment can be in 
any combination of coiorings. 
Printed linen designs embodying the tech- 
nique of Tony Sarg, the well-known illus- 
trator, and comprising the following titles: 
Once Upon A Time, History of Toys, The 
Hunt. 

Sources of supply for the above items will be given 
on request. If you have a need for any item of 
merchandise, the source of which is unknown to you 
we will gladly try to supply the information. 

An unusual design by Virginia Hamill on Goodall Serge 
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AN ATTRACTIVE INTERIOR 

SHOWN AT JOHNSON & 

FAULKNER’S SHOWROOMS 

The furniture displayed is made by the Virginia Craftsmen. 
we Nis are, of course, from Johnson & Faulkner’s own 
stock. 
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WITH THE BUYERS 

AND SELLERS 
Hosss: John S. Hobbs, who joined Lord 

& Taylor as upholstery buyer in August, 1930, 
having previously been assistant buyer at the 
J. L. Hudson Co., Detroit, and prior to that with 

the Sterling & Welch Co., Cleveland, has re- 
signed to assume the management of the up- 
holstery and drapery department of Stern Bros., 
succeeding Harold Wood, whose resignation is 
announced elsewhere on this page. Mr. Hobbs 
entered upon his new duties October 19 with the 

cordial good wishes of his many friends in the 
trade. 

Woop: Harold Wood who a year ago as- 
sumed charge of Stern Bros. upholstery depart- 
ment, N. Y., having previously been for two 
years in a similar position with Stewart & Co., 
Baltimore, has resigned his position as of October 
lst. Mr. Wood has made no announcement of his 
future plans. 

McIntTEE: A. MclIntee has been appointed 

drapery buyer with A. Polsky Co., Akron, Ohio, 
succeeding Harry M. Choate. Mr. MclIntee has 
bought floor coverings for this firm for the last 
three years and the drapery interests have been 
added to his other duties. 

Hore: We have been informed that the 
items published on page 35 of the September 
UPHOLSTERER with reference to Herbert O. Hope 
copied from a newspaper item purporting to be a 
statement by the president of Lit Bros. is an 
error. Mr. Hope is not the buyer of the materials 
mentioned but is merchandise manager of the 
home furnishings department. We regret the 
error and are glad to make the correction giving 
due credit to Mr. Hope’s position. 

Buck: Harry Buck, formerly with Abra- 
ham & Straus, Brooklyn, has succeeded Joseph 
Grossman as upholstery buyer for the Goerke 
Co., Elizabeth, N. J. 

MontcoMery: Wm. J. Montgomery is con- 
tinuing the business formerly carried on under 
the name of W. J. Montgomery & Henry Holo- 
ber, which was recently dissolved by mutual con- 

sent. Mr. Montgomery is now located at new 
quarters at 1027 Connecticut Avenue, Washing- 
ton, D. C., where he will continue the handling of 
furniture, draperies, carpets, rugs, and uphol- 

stery with better facilities. 
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Joun S. Hosss 

Assumes management of the Upholstery and 
Drapery aaa |, as Stern Bros., New 

or 

Mott: Lyndon F. Mott, recently with Paul 

T. Ward, Inc., interior decorators, Tampa, 
Florida, and prior to that for eight years with 
Barbour Ward & Co., and previously for twelve 
years with Herter Looms, N. Y., is engaging in 
the interior decorating business for himself in 
Tampa, Fla. Mr. Mott has an established ac- 
quaintance with a comsiderable clientele in 
Florida and although he contemplates beginning 
in a moderate way, he will cater to the needs 

of the better class of trade with which he has 
been associated during his employment in that 
vicinity. 

Davies: Harold Davies, with headquarters 

in Philadelphia, is now representing the Robert 

Lewis Co. in Southern New Jersey, Delaware, 
Maryland, Virginia, West Virginia, Kentucky, 
the State of Pennsylvania, and Ohio south of 
Cleveland. Mr. Davies formerly covered this 
territory for the Stead & Miller Co. 

Merritt: D. C. Merritt has been elected 
president of Ostermoor & Co., Inc., manufac- 
turers of matresses, box springs, couches, etc. 

Kinney: C. K. Kinney has been appointed 
manager of the drapery department of the Merkel 
Co., Mason City, Iowa. 

CAMPBELL: Colin Campbell has been ap- 
pointed’ assistant drapery buyer at the City of 
Paris, San Francisco. Mr. Campbell was form- 

erly assistant drapery buyer at the Emporium. 
WEBER: Kem Weber, well-known as a de- 
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signer and instructor in the furniture and deco- 

rative art fields, has, after a lapse of five years 

during which he was an associate of the art de- 
partment of the Paramount Studios, returned to 

Barker Bros. as a consultant on store problems 

including window and interior display, depart- 
mental arrangement, furniture design and other 

matters. Mr. Weber will discontinue his studio 
work for the time being but retains his position 

as instructor in the school of architecture of the 

University of Southern California. 
Hotitanp: Hubert T. Holland, for the last 

four years assistant drapery buyer for Lord & 
Taylor’s, N. Y., has been advanced to the position 
of buyer, succeeding John S. Hobbs, whose 
resignation is announced on the previous page. 

TARCHEFELD: Ernest Tarchefeld, salesman 
in the Lord & Taylor drapery department, be- 
comes assistant to H. T. Holland, who, as an- 

nounced above, is assuming the buyership. 
Lewis: Wm. E. Lewis who worked with 

Arnold Banning at Arnold Constable’s for sev- 
eral years and has been working with him at Jas. 
McCreery’s for the past four years, has now been 
made assistant to Mr. Banning in the upholstery 

department. 

Dostin-BLuM: Phil Doblin, member of the 
firm of the Doblin Co., N. Y., and one of the 

prominent younger men in the decorative fabrics 
field, was united in marriage to Miss Dorothy 

Blum of Newark, N. J., on October 1. The young 

couple departed for a honeymoon in Canada and 
on their return will take up their residence in 

Paterson, N. J. 

HENLEIN: Paul Henlein, formerly —con- 
nected with Lord & Taylor, Alms & Doepke, and 
Sears, Roebuck & Co., has been appointed assist- 

ant to John B. Knox, vice-president in charge of 

retail operations at W. & J. Sloane. 

Rau: Ben Rau, buyer of draperies at 

O’Neill & Co., Baltimore, has had his interests 

increased so that he now buys furniture, do- 
mestic and oriental rugs, window shades and 
draperies in addition to upholstery. 

Davis: S. A. Davis, who was in charge of 

the San Francisco office of J. H. Thorp & Co., 
as far back as 1913, subsequently removing to 
Los Angeles where for a number of years he has 
represented the firm, has recently severed this 
connection. Mr. Davis has an extensive acquaint- 

ance on the Pacific Coast and expects to remain 

in that territory with a view of securing other 
lines connected with the high class upholstery and 

OCTOBER 15, 1933 

34 THE UPHOLSTERER AND INTERIOR DECORATOR 

drapery trade. His address is 816 South Fig- 
ueroa St., Los Angeles. 

PELL: Leslie Pell has resigned from the W. 
& J. Sloane organization to become head of the 
interior decorative and contract departments of 

B. Altman’s. 

3ROMLEY: John E. Bromley, Sr., of the 

Bromley Mfg. Co., Philadelphia, widely known 

in the lace curtain industry, has been appointed 
an adviser to the National Recovery Adminis- 
tration with reference to the Nottingham Lace 

and Lace Curtain Industry. 

Houston: Janet Houston, formerly of the 
Bon Ton Department Store, Hazleton, Pa., and 

for fourteen years connected with their interior 
decorating division, has opened an exclusive in- 
terior decorating shop in Room 711, Marble Bank 
Bldg., of the same city. 

PowpreELL: J. W. Powdrell, president of 
Powdrell & Alexander started on a six weeks 
tour in the Pacific States on October 6th accom- 

panied by Mrs. Powdrell and their daughter 
Madeline. 

Hatcu: 

Upholsterers’ 

Jas. H. Hatch, president of the 

International Union of North 

America, has been appointed a member of the 
Labor Advisory Board of the National Recovery 
Administration in connection with the furniture 

manufacturing industry. 

AN IMPORTANT CUSTOM’S DECISION 

(Continued from page 23) 

are physical or non-physical. Of 
course, if there is a restoration to an antique, 

i. e., where a missing leg of a chair has been re- 
placed, that would be classified as a physical 

restoration, and would be subject to duty. 

Under the circumstances, it is therefore 

necessary when preparing a consular invoice to 
show separately the cost of any physical restor- 

ation, and aiso the cost of any non-physical 
restoration, such as regluing, cleaning, etc., as in 

line with the above decision, the former is duti- 
able, and the latter, non-dutiable. 

torations 

AN oFFIcE and showroom have recently been 

opened by the Decorative Art Guild at 1108 
Manning St., Philadelphia, a new concern es- 

tablished by H. Louis Otto and Reginald Beau- 
champ, to engage in contract decorating and the 
handling of furnishings and antiques. 

Mr. Otto was for the past ten years with the 
contract decorating department of John Wana- 
maker, Philadelphia. Pee 



A REMARKABLE NEEDLEWORK CONTRACT 

NE of the most remarkable products of a 
special order material for purposes of in- 

terior decoration has been hung in the Board 
Room of the main office of the Midland Bank, in 

London, England. A room which is itself of 
imposing proportions, being some 70 feet long 
and 35 feet in width with 24-foot ceiling, has a 

panelled wainscot, while the upper 12 feet has 

been covered with a heraldic needlework tapes- 

try, constituting the largest single piece of needle- 
work of its type in existence, and perhaps the 

biggest one-piece embroidery ever worked. 

By cooperation with the architect the plan 

for this huge contract of needlework was con- 
summated as a means of decoratively improving 
the accoustical properties of the room. The de- 
sign, which was provided by the architect, com- 

prises as the major elements the medallions or 
coats-of-arms of the main cities in which the 
Midland Bank has offices, such as Liverpool, 
Manchester, Birmingham, Sheffield, Gloucester, 

etc. Surrounding these are the small coats-of- 
arms representing the small towns surrounding 
the larger towns. 

The field is composed of floral and verdure 
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Board Room in the Midland Bank, London, showing the needlework tapestries described below. 

reproductions divided by bands into uniform 
panels. 

It is needless to say that the color scheme in 
the medallions has been exactly rendered and the 

balance of the needlework is composed of colors 
in keeping with the heraldic character of the 
motifs. 

The two panels which compose the long wall, 
each 35 feet in length and 12 feet high, were so 
exactly detailed and executed that they were 
placed in position without requiring any altera- 

tion or change. The end panels of the room, 

slightly smaller, carry out the same color scheme 

and plan, and on the wall opposite, opposite the 
two long panels shown in our illustration, simi- 
lar panels between the windows complete the 
treatment of the room. So successful has the plan 

met the acoustical needs of the room that it is 

said that any member of the Board can speak in 
a perfectly normal voice and be heard by all the 
others in the room. 

The order for the needlework was executed 
by the Birkenhead Works of Arthur H. Lee & 
Sons, Inc., and was executed at a cost of ap- 
proximately 25,000 pounds Sterling, approxi- 
mately $125,000. 
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THE DECORATOR 

SHOULD KNOW 

CARBPET WEAVE 

CHARACTERISTICS 

T is interesting to see that one 

of the major carpet manufac- 
turers is embarking upon a cam- 
paign of decorator education. 
This is a good thing for the car- 

pet industry, and, what is equally 

important, for the decorators. 
As we have said before in 

this magazine, interior decorators 

as a class are woefully ignorant 

about the various carpet weaves, 

their uses, and their adaptability 
under varying circumstances. 

There is many a decorator who could pass a 
rather stiff examination concerning oriental rugs, 

but these same decorators would be hard put if 

they had to answer comparatively simple questions 

about the differences between various carpet 

weaves and their correct uses. This is a fault 
which will have to be corrected because it is 

essential for the decorator to be as completely 
informed about all types of floor coverings as he 

is about any other product in home decoration. 

What the Mohawk Carpet Co., through their 

representative, Mr. Smealie, is doing for chenilles, 

will in one way or another eventually have to be 

done for all the other carpet weaves. The carpet 
manufacturers will have to realize the enormous 

strength of decorative influence and they will have 

to make a selling and educational appeal to deco- 

rators just as have the manufacturers of fine fur- 

niture, fabrics, wall coverings, etc. 

A well decorated room is like a well con- 

ceived painting. No one feature of it is more 

important than another, but all must cooperate 
and harmonize to make a beautiful and interesting 
whole. No matter how expert the decorator may 

be in treating walls and ceilings and selecting and 

arranging furniture and fabrics, if he does not 

know how to treat the floor, which is the base 

on which the rest of his decoration rests, the 

room he has done is imperfect. 

How many times have we all of us seen the 

room in which the oriental rug or rugs constitute 

the only floor coverings, with wide patches of 

light colored flooring in between them, and this 
resulting in a general effect of top-heaviness? 

OCTOBER 15, 1933 

Chenille, Wilton, Axminster? Which is the type of carpet best suited? The informed 
decorator will know. 

In these instances the chances are that the deco- 

rators have omitted to specify the use of a 
properly tinted carpet to be used in conjunction 

with the oriental rugs because they were ignorant 

as to what particular type of carpet would be the 
most suitable and quite uninformed as to what 
the market afforded in the way of carpets which 

would suit their taste and their client’s pocket. 
The Chenille, the Wilton, the Axminster, 

and the Tapestry carpets are all distinct products 

having independent characteristics. They are 

suitable for different uses; they vary greatly in 
price and are obtainable in different classes of 

designs and colorings. 

FACTS AND COMMENT 

(Continued from page 18) 
Things are worth what they are in propor- 

tion to the sum of their values to their possessors 
and to the world at large. The sale of a thing 
presumes that at least two persons have been 

made acquainted with its virtues. Advertis- 
ing brings seller and buyer together on a com- 
mon ground of knowledge concerning the thing 
advertised. 

Advertising informs, it stimulates interest— 
it describes functions, styles, qualities, it recom- 
mends, sponsors, identifies, authenticates, chal- 

lenges. 

A thing without merit is valueless—its ex- 
ploitation is folly and the results short-lived. 

Only goods that are worth selling are worth 

making, and goods that are worth selling are 

worth advertising. i. We Ss 
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“LABOR 

AND THE N.R.A” 
A RADIO ADDRESS DELIVERED 

BY EDWARD A. FILENE 

F LABOR and the rest of our people had 
wages high enough to enable them to buy the 

products of their work, then everyone would find 
work with fair pay, and prosperity would return 

bringing fair profits to employers. 
If wages were taken out of competition and 

every employer knew that every direct or indirect 
competitor had to pay the same wages of ade- 
quate buying power that he himself must pay, 
then the blind opposition of some of us employers 
to adequate wages would disappear. If wages 
were taken out of competition, then we employers 

would be obliged to make the higher wages pay 

by improving our technique and our management 

of our businesses and especially by fighting the 
enormous wastes that still exist in distribution 
and in 80% of our production in this country. If 
this were done, then for the first time we employ- 

ers would find that our improvements in our busi- 

nesses would be met by adequate buying power 
of our customers instead of as so often has hap- 

pened in the past that these improvements with 

their increased output met a buying power that 
was so inadequate that our surplus production, 
largely due to our improvements, resulted only 

in flooding the markets, lowering prices and kill- 
ing our legitimate profits. 

On the eve of the meeting of the American 
Federation of Labor recently, William Green, its 
President, set as an ultimate goal a union mem- 
bership of 25,000,000. 

’ IT have been an employer throughout mv life. 

My reaction to this labor objective—which is 

startling to many—therefore may seem strange 
and paradoxical. 

I think that employers, as a body, and in 

their own interest, should hope that labor organi- 

zations realize their ambition to enroll twenty- 
five million members in union ranks. 

EDITOR’S NOTE. This address was delivered during the 
morning of Oct. 9th at an hour when many business men could 
not listen to the radio. Because of the character of his views 
and his prominence as a merchant we are publishing Mr. Filene’s 
address in full. 
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It would mean stability. It would mean 
prosperity. It would mean steady buying power. 

It would mean a solid foundation on which busi- 
ness could build. 

It would mean that we would learn, really 
learn, at last, that employer and employees—or 
“Capital” and “Labor”’—have common interests ; 
that they should not be antagonists, 

Let us look back but a little way through 
history, to the earlier days of railroading. You 
have heard of rebates, though they do not exist 
any more. Competing for traffic, railways gave 
secret rebates, reductions from published freight 
rates, to manufacturers and shippers. When 
one slashed rates, another slashed more deeply. 
And eventually the railroads bankrupted them- 
selves. 

That was very serious for a nation then so 
young industrially. But, unfortunately, that is 
not all of the story. 

The manufacturers and other shippers, re- 
ceiving secret rebates, cut the prices which they 
charged customers, And when one manufacturer 
delivered his product at a customer’s warehouse 
door at a certain price, he discovered that a com- 
petitor secretly had received a freight rate yet 
lower. So manufacturers joined in the progres- 
sive slashing of prices until many manufacturers 
also were bankrupt. 

Stable, published freight rates, and the thing 
we call railway regulation, followed. 

A similar thing has been happening during 
the last four years. 

On the one hand commodity prices were cut, 
and cut, and cut again. On the other hand, labor 
and employment was cut, and cut, and cut again. 

I am not assessing any blame for this on any 
group or class. Men bid for markets and men 
bid for jobs—and bids were low—until employer 
and employee alike were virtually insolvent. 

The nation’s pocketbook—meaning the total 
of salaries and wages available for spending— 
shrank from above fifty billions to below twenty- 
five billions annually. 

Then, finally, the NRA stepped in, attempt- 
ing to restore sanity in the conduct of business it- 
self, and in wage scales. 

Those of us who are employers realized that 
the foundation of our business was buying power, 
and that in a mad scramble of competitive selling 
and competitive employment we were driving to- 
ward chaos—and perhaps no markets at all. 

(Continued on page 46) 



AN INSPIRING MERCHANDISING MANUAL 

N IMPORTANT aid to merchants in gen- 
eral and to merchants in the home furnish- 

ings trade in particular has been compiled by the 
Merchandise Mart, Chicago, under the title of 

“The Institute of Store Management.” It com- 
bines between a substantial paper-stock cover 
bulletins of the Institute of Store Management 

divided into seventeen sections and showing 

graphs, diagrams, specimen advertisements, 
samples of correspondence, and a considerable 
volume of other material of a very helpful 

character. 

The volume is compiled of material fur- 
nished by the George W. Ritter Co., Frederick J. 
Pearson Organization, and the Continental Mark- 

eting Corporation, and contains approximately 

140 pages of inspirational material available to the 

merchant who cooperates with the Mart. 

POLISHING RECIPES FOR YOUR FILES 

ROM an Australian exchange we clip five 
recipes for furniture polish which we recom- 

mend to be filed for reference when some simple: 
furniture polish might be required. 

(a) Take equal parts of turpentine menthyl- 

ated spirts, vinegar and paraffin. Shake together 
in a pint bottle. Use it with a soft rag sparingly, 
and polish with a duster. 

(b) Mix together 10 ounces of pale linseed 
oil raw, 5 ounces of lac-varnish, and 5 ounces 

of wood-spirit. 

(c) Shred 1 ounce of beeswax, 1 ounce of 

white wax, and % ounce of Castile soap finely. 
Then pour over it about 4 pint of boiling water. 
Add % pint of turpentine and % ounce of 
methylated spirits. 

(d) Put into a clean bottle 8 teaspoonfuls of 

spirits of turpentine, 2 teaspoonfuls of strained 

lemon-juice, and 25 drops of ammonia. Shake 

well before using. 

(e) Half a pint of turpentine, % pint of 

vinegar, and % pint of linseed oil put into a large 

bottle and thoroughly mixed is very effectual if 

sparingly applied. 

A NEW DECORATIVE FABRICS CONCERN 

HE formation of Guilford Fabrics, Inc., a 

‘ new corporation which will engage in the 

manufacturing and converting of 

fabrics has just been announced. 

Its products will be sold by the Greeff Co., 
Inc., 509 Madison Ave., New York City, who 

will be its sole national distributors. 

decorative 

The same 
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sales personnel and branch offices in each of tne 

key cities wil carry the line. 
The officers include Theodore Greeff, Ed- 

ward Wolff, and A. B. Slacum. 
——» 

FABRICS BY WELL KNOWN DESIGNERS 

A”. EXTRAORDINARY advertising promo- 
tion dramatizing the personality of three 

well-known designers conspicuous for their posi- 
tion in the Contemporary art field was launched 
in the Sunday Times of October 1 by a full page 
advertisement in the interests of the Lord & 

Taylor drapery department. This advertisement, 

in addition to carrying rough fascimiles of un- 
usual linen and cotton fabrics, contained the por- 
traits of the individual designers whose names 
are signed on the selvages of the cloth. 

The individuals featured are “Tom Lamb, a 

man who has designed everything from handker- 
chiefs to murals in the Contemporary manner and 
one of the first Americans to win recognition 
avroad ; Donald Deskey, conspicuous for his work 
at Radio City and one of the first furniture de- 
signers to use aluminum, bakelite, cork, and other 

materials in furniture; Emma L. Brown, a girl 

who has a flare for adapting period designs 
slightly modified for association with the homes 
of today, including her own.” 

The Lord & Taylor promotion of the names 
and the capabilities of these three designers was 
associated with the fabrics the Glendale Linen Co. 
had produced from the designs of these artists. 

Fabrics, during the week of the promotion, 

occupied the prominent Fifth Avenue windows of 
the firm and were presented on the corridor of 
the department, each associated with appropriate 
furniture and with specially constructed “seem- 
ingly seamless” carpet samples that repeated the 
motif of the fabric designs as a suggestion which 
could be worked out in specially appropriate rugs. 

The promotion consisted of ten fabrics, each 

in a variety of colors, all fifty inches wide an: 
embodying distinctly novel interpretations an1 

compositions of swans, cord and tassels, plaids, 

stars, bow knots, elephants, Venetian blinds, 

poppies, etc. The colors included purples, pinks, 
raspberries, blue-grays, off yellows, blacks, 
whites, deep blues, browns, greens, and reds. 

This promotion has made such a furor in the 
New York retail field that there is likely to be 
active competition amongst leading stores in other 

cities as to who shall be the first to corral the 
promotion for their own fall display. 



NEWS OF THE INDUSTRY 
AND MENTION OF NEW 
LINES NOW ON DISPLAY 

Cyrus Crark & Co., has opened a Boston office 

at 38 Chauncy St. 

Artuur H. Lee & Sons, INc., have moved down 

to the third floor of 383 Madison Ave. where 
they have much more convenient and commo- 

dious quarters. — 

BeEtcrape Curtain Co. has opened a Boston 

office at 38 Chauncey St. Mr. Fred Orr their 
New England representative is in charge. 

[Tue Howe t Co., Geneva, IIl., have just issued 

two new catalogs, one covering their Chrom- 
steel furniture and the other devoted to Howell 
modern smokers. 

A Tenant of 509 Madison Ave., Hasbrouck- 

Turkington, Inc., has issued a card which is 

given all callers at their showroom, listing and 
giving room numbers of all of the occupants of 
the building whose business is of interest to dec- 
orators and purchasers of decorative fabrics. 

A VERY attractive catalog has just been issued 
to the trade by the Artistic Production Co. of 

107 Lawrence St., Brooklyn, N. Y. It consists 
of a large number of illustrations in half-tone, 

showing the firm’s line of window cornices and 
holdbacks. In these illustrations details of the 
various items are well brought out and the cata- 
log should be of value to all interior decorators 
and department store buyers. 

DRAPERY SHOW DATE 

(THE SEMI-AN..UAL convention of the National 
Curtain and Drapery Buyers Association will 

be held in New York in the week of January 8 
to 12, coinciding with the period of the New 
York Curtain and Drapery Show, which will be 
held at the Hotel New Yorker that week. 

CORRECTING AN ERROR 

THE NEws item that appeared in last month’s 
UPHOLSTERER regarding Herter-Dalton men- 

tioned the fact that the fabrics were hand painted. 
This is not correct. The fabrics were all hand 
printed in water-proof colors. 

MICHAEL SHERMAN CO. REMOVES 

[THE new address of Michael Sherman Co., is 

33 E. 33rd Street. They now have three times 
the space formerly occupied at 32nd Street per- 
mitting of separate showroom for more advan- 
tageous display for their line of scarfs, table 
throws and panels. 

SHAW FURNITURE CO. IN NEW QUARTERS 

[Tue New York showrooms of the Shaw Furn- 
niture Co. are now located at 383 Madison 

Avenue, the removal being effective September 
20. The entire line is displayed throughout the 
various rooms included in the space, the different 
groupings giving a most pleasing appearance. 

COVERING TRADE FOR CHAIRS, INC. 

Eicxt salesmen are now covering the United 
States for Chairs, Inc. Their names and terri- 

tories are as follows: 
Andrew F. Bird (Long Island, Bronx, West- 

chester and N. Y. State to Poughkeepsie), L. 
Roy Strauss (New Jersey), M. Breidenbach 
(Manhattan), M. M. Selig (Boston and New 
England), S. H. Wexler (Boston and New Eng- 
land), Arthur F. Dalton (Philadelphia, Mary- 

land, Virginia and Pennsylvania), John W. 

Robertson (Mid-West), Malcolm Reeds (Pacific 

Coast). Mr. Strauss is in charge of sales at the 
company’s showrooms in the New York Furni- 
ture Exchange. 

GOODALL FABRICS DISPLAYED AT ALTMAN’S 

AN entire section, 30 by 30 feet, or thereabouts, 

was given over at Altman’s last month to 
the display of Goodall fabrics. Miss Miller from 
Chase & Co. put over a sales talk to about fifty 
people from the upholstery department. 

A conspicuous feature of the display was a 
line of eight or nine colors in plain serge, also in 
printed patterns, many of them by Virginia 
Hamill—very unusual. And what is termed a 
suede velvet stands out in a wide range of 
novelty effects. 

The Goodall display, together with Miss 
Miller’s talk, followed in Marshall Field’s, Chi- 

cago, and J. L. Hudson’s, Detroit. 

Sr a RS = 



THE ORINOKA MILLS LINE 

You wouldn’t think there was any depression if 
you saw the Orinoka line this season. It has 

variety and quality as well as novelty, particularly 
in a great range of quaint weaves with chenille 

a dominating characteristic. The old-time chenille 
was always a good fabric, but the Orinoka de- 
velopment is in combination with other weaves 
and very interesting. 

IN THE MODERNIQUE WALL PAPER LINE 

Uwvsvat originality is to be found in many of 
the wall paper designs displayed in the show- 

room of Modernique. One of the patterns en- 
titled “The Goat Hunt” is a very modern inter- 
pretation of the subject both as to design and 
color harmony. The border of this paper is 
adaptable for a cornice strip, frame trim for 
windows and doors, outlining for panels, or for 

horizontal banding. 
One of the patterns has a string design in 

a wide band at one side. This paper, which is a 
plaid, may be hung with the band dividing the 
plaid, or the band may be stripped off and a 
continuous plaid matched around the room. The 
band may be used as a border or left on at as 
wide intervals as desired. Furthermore, this 

plaid paper may be hung horizontally with 
an equally pleasing effect. 

Another paper of broken strips may be so 
matched to produce a diamond decoration, or 

can be hung to give a broken strip and diamond 
effect alternately. 

OBITUARY 
SY NE 

C. W. Kirscu 

HE death of C. W. Kirsch on September 
14th cut short what gave every evidence of 

being a long and useful career following a suc- 
cessful business life which by premeditation and 
plan was being converted into large scale efforts 
promotive of general welfare. 

The deceased, who had for more than thirty 

years pioneered and brought to a successful de- 
velopment his own inventions in the field of 
drapery hardware, had arranged within the last 
year to relinquish the active control and man- 
agement of the Kirsch Co. to his sons, Guy W., 
as President and General Manager, and John N. 

as Vice-President, and had accepted the honorary 
position of Chairman of the Board. In addition 
to these two sons who had been associated with 

OCTOBER 15, 1933 

THE UPHOLSTERER AND INTERIOR DECORATOR 

him for many years, other executive posts were 

occupied by other associates for periods vary- 
ing from ten to fifteen years, such as, D. W. 
Hoxie, Secretary and Treasurer; H. J. Morri- 

son, Sales Manager; P. B. Stratton, Assistant 
General Manager; A. W. Evers, Advertising 

Manager; Fred Whincap, Designer and Art 
Director. 

With his mind and energy freed from busi- 
ness routine, the deceased had planned to pursue 
a life of comparative leisure, devoting his time 
and interest to the publication and dissemination 
of expressions of his own rich philosophy of life. 
A prolific writer and a keen commentator on 
matters of current history, he was undoubtedly 
destined to wield a considerable influence over 
the thoughts and ambitions of a growing coterie 
of acquaintances and friends to whom his print- 
ed messages were an inspiration. 

His death on September 14 is a severe loss 
not only to his associates over many years but 
to others to whom his name had grown to mean 
more than just a trade connection. 

The plans matured during the last year with 
reference to the conduct of the Kirsch business 
assure the perpetuation of the firm along the 
same lines as those inspired by his vivid per- 
sonality and his shrewd business sense. 

Epwarp A. WALLACE 

Edward A. Wallace, President of the 

Berkey & Gay Furniture Co. prior to 1930, died 
at his late home in Grand Rapids, Friday, Octo- 

ber 6. The deceased was sixty-six years of age 
and was a prominent figure in Grand Rapids 
furniture circles. 

EpwIN J. BIEBER 

Edwin J. Bieber, the curtain buyer for 
Samuel Hoffman, Inc., the New York resident 
buyer, died last month. A widow survives him. 

Joun G. BuULLocK 

John G. Bullock, president of Bullock’s, Inc., 
Los Angeles, died last month. He was born in 

Paris, Ont., in 1876 and came to Los Angeles 
when twenty years old. Starting to work for 
Arthur Letts’ department store, he remained 

there until 1906 when he left to establish the 
present store. Later he opened up the very at- 
tractive specialty store, the Bullock-Wilshire on 

Wilshire Boulevard, in the Beverly Hills section. 

GeEoRGE W. WEEDON 

On September 19, George W. Weedon, for 
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many years a manufacturer of drapery silks in 
New York City, and at one time associated with 
the drapery department at Cheney Bros., died 
at his home in Mount Vernon at the age of fifty- 
eight. He is survived by a widow and two sons. 

Cuar_es R. ALLISON 

Charles R. Allison died in Chicago, Thurs- 
day, September 14th, at the age of 58. He was 
buried in the Allison family burial grounds in 
his old home in Newark, Ohio, on September 18. 

He was for many years associated with his 
brothers in the Allison Co., converters of. lace 

curtains and fabrics, and later traveled for other 

firms in similar lines, being associated at the 
time of his death with Craftwoven Fabrics, trav- 

eling with headquarters in Chicago, where he 
died. 

Mr. Allison was a 32nd degree Mason, a 
member of Doric Lodge No. 280, Brooklyn, and 
a member of the Shrine In Palestine Com- 
mandery No. 18. 

He made a host of friends throughout the 
country who will mourn his passing. 

| SPECIAL NOTICES" 
Advertisements under this heading, Five Cents a word. 
Minimum charge One Dollar. In every case regarded in 

strict confidence. 

WANTED—High grade curtain manufacturer equipped 
with sewing machines to manufacture and distribute 

non-competitive patented Drape Curtain; royalty basis. 
Address “Royalty,” care The Upholsterer. 
PHILADELPHIA MILL—making popular and me- 
dium priced tapestries wishes to connect with sales- 

man carrying non-conflicting line for Ohio, Indiana, 
Illinois, Michigan. Communications confidential, Ad- 
dress “Philadelphia,” care The Upholsterer. 
WANTED FOR PACIFIC COAST—Mill line of me- 

dium priced draperies or furniture coverings by sales- 
man of long experience and well known to the furni- 
ture manufacturers, jobbers, decorators, and depart- 
ment store buyers. Address “Mill Line,” care The 
Upholsterer. 
YOUNG MAN THOROUGHLY EXPERIENCED in 

drapery and upholstery fabrics and draperies, well 
acquainted among curtain, drapery, bedspread manu- 
facturers desires position in showroom. References. 
Address “Young Man,” care The Upholsterer. 
A NEW YORK SALES ORGANIZATION with men 

calling on drapery departments throughout the coun- 
try seeks to represent a mill producing volume mer- 
chandise at popular prices. Address “Selling Organi- 
zation,” care The Upholsterer. 
EXPERIENCED FLOOR COVERING and drap- 

ery buyer wants new connection. Can make moncy 
for you—salary. and commission on sales. Address 
“Buyer,” care The Upholsterer. 
MILL MAKING POPULAR PRICED LINE of tapes- 

try scarfs desires salesman for Indiana, Ohio and 
Kentucky. Also resident salesman for St. Louis and 
another for New England States. Straight commission 
basis. Address “Scarfs,” care The Upholsterer. 
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STATEMENT OF THE eg ape ng MANAGEMRESS, 
CIRCULATION, etc., required of Congress of 
August 24, 1912, ‘of THE UPHOLSTERER “AND INTERIOR 
DECORATOR, published monthly at East Stroudsburg, Pa., for 
October 1, 1933. 
State of New York r 
County of New Yorkj ** 

Before me, a notary public in and for the State and county 
aforesaid, | caged appeared WILLIAM O. HALL, who, hav- 
ing been ly sworn according to law, deposes and says that he 
is the Business Manager of THE UPHOLSTERER AND IN- 
TERIOR DECORATOR, and that the following statement is, to 
the best of his knowledge and belief, a true statement of the 
ownership, management, etc., of the aforesaid publication for the 
a shown in the above caption, required by the Act of August 

1912, embodied in section 443, Postal Laws and Regulations, 
one on the reverse of this form, to wit: 

That the names and addresses of the ‘publisher, editor, man- 
aging editor and business manager are 
Publisher. .... Clifford & Lawton, Inc., "373 Fourth Avenue, N. Y. 
ray John W. Stephenson, 373 Fourth Avenue, N. Y 
Managing Editor....... C. R. Clifford, 373 Fourth Avenue, N. Y. 
Business Manager........ W. O. Hali, 373 Fourth Avenue, N. Y. 

That the owners are: (Give names and addresses of individual 
owners, or, if a corporation, give its name and the names and 
addresses of stockholders owning or holding 1 per cent or more 
of the total amount ot stuck.) 
Clifford & Lawton, Inc.....is.crcedece 373 Fourth Avenue, N. Y. 
.* Ei Sena sch bake ss ceeaee ones 373 Fourth Avenue, N. Y. 
We. . LARNINS 05 Sa6 ccd he eee vos eee 373 Fourth Avenue, N. Y. 

That the known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: None. 

That the two aragraphs next above, giving the names of 
the owners, crochnaliarn, and security holders, if any, contain 
not only the list of stockholders and security holders as they 
appear upon the books of the company, but also, in cases where 
the stockholders or security holders appear upon the books of 
the company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which stockholders and 
security holders who do not appear upon the books of the com- 
pany as trustees, hold stock and securities in a capacity other 
than that of a bona fide owner; and this affiant has no reason to 
believe that any other person, association, or corporation, has 
any interest, direct or indirect, in the said stock, bonds or ‘other 
securities than as so stated by him. 

WILLIAM O. HALL. 
Sworn to and subscribed before me this 20th day of Septem- 

ber, 1933. 

(Seal.) WM. J. FISCHER. 
(My-commission expires March 30, 1934.) 
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ADVERTISERS’ INDEX—CLASSIFIED 

FOR TELEPHONE NUMBER AND PAGE SEE ALPHABETICAL INDEX 

Fur any further information, address Clifford & Lawton, Inc., 373 Fourth Ave. Telephone BOgardus 4-128 

CORNICES 

Artistic Production Co. 

CRETONNES 

Cohn-Hall-Marx Co. 
Glendale Linen Co. 
Hasbrouck-Turkington, Inc. 
ohnson & Faulkner 
filler Bros. 

CURTAIN MATERIALS 
& LACES 

Abbott, A. Theo. & Co. 
Carter, E. C. & Son 
Wilkes-Barre Lace Mig. Co. 

CURTAINS 

Carter, E. C. & Son 
Chester Lace Mills | 
New England Curtain Co. 
Staheli, Reitmann & Co. 
Stone-Cline Curtain Co. 
Wilkes-Barre Lace Mfg. Co. 

CUSHIONS & PILLOWS 

Indo Persion Fine Art Co. 

DRAPERIES (Ready Made) 

Cohn-Hall-Marx Co. 
Kent, Lehr & Fitch, Inc. 
Orinoka Mills 
Penn Tapestry Co., Inc. 
Rich, Samuel Co., Inc. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

DRAPERY FABRIC 
MANUFACTURERS 

Abbott, A. Theo. & Co. 
Brooks Bros. Co. 
Cohn-Hall-Marx Co. 
Giendale Linen Co. 
Hasbrouck-Turkington, Inc. 
Kent, Lehr & Fitch, Inc. 
Meadox Weaving Co., Inc. 
Moss Rose Mfg. Co. 
Orinoka Mills 
Rich, Samuel Co., Inc. 
Royle, Geo. & Co. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

DYERS & CLEANERS 

Doux, Jules, Inc. 
Footer’s Dye Works, Inc. 

DYERS—FINISHERS 

Globe Dye Works Co. 
Progressive Silk Fin. Co., Iuc. 

FURNITURE 

Colombo, Leopold & Bro. 
French & English Furn. Co. 

Ocroser 15, 1933 

FURNITURE FRAMES 

Colombo, Leopold & Bro. 
French & English Furn. Co. 
Ginsberg, Joseph 
Italian Furn. Frame Co. 

HARDWARE 

(Drapery & Upholstery) 

Artistic Production Co. 

Gould-Mersereau Co., Inc. 
Kenney Mfg. Co. 

LEATHERS & LEATHER GOODS 

Dual Leathers Corp. 
Johnson Leather Co., Inc. 

MADRAS, ETC. 

Carter, E. C. & Son 
Miller Bros. 

MANUFACTURERS’ 
SELLING AGENTS 

McDonald, Fox & Martin 
Whitman, Clarence & Sons, Inc. 

MISCELLANEOUS 

Berkman, A., Co. (Awning Stripes) 
Drapeframe Mfg. Co. 
Grayhound Press (Printers) 
Hodgson, Walter W., Inc, 

(Card Stamping) 
Lyon Furn. Merc. Agency 
Merrow Machine Co. (Seaming 

& Edging Machines) 
New York Curtain & Drapery Show 
Windowpharie Co. (U. D. Malz) 

PANELS, TABLE COVERS 

& SCARFS 

Carter, E. C. & Son 
Indo-Persian Fine Art Co. 
Moss Rose Mfg. Co. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

REPAIRERS OF TEXTILES 

La Mers Studio 

RUGS AND CARPETS 

Glanz, Behm & Herring 
Indo-Persian Fine Art Co. 

SEWING MACHINES 

Joseph. M. 
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SCREENS 

Indo-Persian Fine Art Co. 
Johnson Leather Co. 

SLIP COVER MANUFACTURERS 

Sure-Fit Products Co. 

THREAD MANUFACTURERS 

Meyer, Tohn C.. Thread Co. 
Myer, Henry Thread Mfg. Co. 

TRIMMINGS 

Friedman, M. & Sen 

UPHOLSTERERS’ SUPPLIES 

Distributing Co. 
Franke, Fred & Co. 

UPHOLSTERY FABRIC 
MANUFACTURERS 

Abbott, A. Theo. & Co. 
Brooks Bros. Co. 
Cohn-Hall-Marx Co. 
Florenunua Mulls’ 
Kent, Lehr & Fitch, Inc. 
Meadox Weaving Co., Inc. 
Moss Rose Mfg. Co. 
Orinoka Mills 
Penn Tapestry Co. 
Rich, Samuel Co., Inc. 
Royle, Geo. & Co. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 
Timme, E. F. & Son 
Zapon Co. 

UPHOLSTERY & DRAPERY 

FABRIC IMPORTERS & JOBBERS 

Erbun Fabrics Corp. 
Greeff Company, Inc. 
Johnson & Faulkner 
Schumacher, F., & Co. 
Stroheim & Romann 
Thorp, J. H., & Co., Inc. 

WALL PAPER MFRS. & JOBBERS 

Becker, Smith & Page, Inc. 
Modernique 
Strahan, Thos. Co. 

WALL PAPER SUPPLIES 

Huyck, F. C. & Sons 

WATER-REPELLENT FABRICS 

Abbott, A. Theo. & Co. 
Orinoka Mills 
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AUTHENTIC REPRODUCTIONS 

1 

FURNITURE DECORATING 

AND UPHOLSTERING 

FRENCH x ENGLISH 
FURNITURE COMPANY 

307 East 53rd Street, New York City 

Telephone—Plaza 3-1158 

Offering exceptional and prompt service as wholesale 
distributors of 

RUGS, CARPETS & LINOLEUM 

BIGELOW WEAVERS e GLANZ « ARMSTRONG LINOLEUM 
PATCHOGUE PLYMOUTH 

BEHuM & OZITE RUG CUSHIONS 
Chia — 

HERRING ee 
e 

625 CHESTNUT ST. SPECIAL SAMPLES for fur- 
PHILADELPHIA, PA. nishing lodge rooms, churches, 

ete. 

We specialize in BIGELOW BROADLOOM CARPETS 

LEATHER 
For fine upholstering SOLD by the YARD. Hide 
joined to hide in rolls 25 yards long and 36” or 
27” wide without visible joint. Write for infor- 
mation and prices. 

DUAL LEATHERS CORPORATION 
ELIZABETH, N. J. 

Italian Furniture Frames 
A varied stock always on hand 

JOSEPH W. GINSBERG 
Importer 

44 E. 21st St. (Algon. 4-6289) NEW YORK 
* 

PACIFIC COAST NOTES 

(Continued from page 20) 

Los Angeles, and chairman of the board of ai- 
rectors of the Metropolitan Water District, 
passed away suddenly of a heart attack, Septem- 
ber 15. He was sixty-two years of age and for 
twenty-six years was president of the store bear- 
ing his name. His widow and two daughters 

survive. 

Eugene Rowley has arranged to open a 
store at Turlock, Calif., featuring draperies, floor 

coverings and window shades. 

The Antique Shop has been opened at 309 
S. Ellsworth Street, San Mateo, Calif., by Dor- 
othy C. Mills. 

Charles Futterer, for several years with the 
Roberti Bros. Manufacturing Co., Los Angeles, 
and the past two years superintendent for the 
B. P. John Furniture Mfg. Co., Oakland, has 
engaged in business in that city as the Foxx 
Manufacturing Company and is giving attention 
to the manufacture of upholstered living room 
furniture. The plant is located at 4056 Hubbard 
Street. 

The Kaufman-Leonard Co. has arranged 
to remodel its store at Tacoma, Wash. This 

store recently installed a new department of in- 
terior decoration, with Lorenzo Mansfield in 

charge, and it is planned to give this a separate 
street entrance as part of the remodeling. 

J. O. Mills, buyer of draperies for Rhoades 
Bros., Tacoma, Wash., was a recent visitor at 

San Francisco, to look over market offerings. 
Charles H. Field, formerly with Frederick 

& Nelson, Seattle, Wash., is now in charge of 

the interior decorative studio maintained there. 

A statement has been filed by Ralph and 
Jeanette Bodley and Alfred Davis to indicate 
they are engaged as interior decorators in the 
McKay and Worcester Building, Portland, Ore., 
under the firm style of Ralph Bodley. 

Otto Kegel, of Seattle, has been installed as 

president of the Retail Furniture Association of 

Washington, along with Harry Wilson, of Ho- 
quiam, Henry Sampson of Coeur d’Alene, Ida., 

and O. T. Craig, Tacoma, as vice-presidents. 
Otto Grunbaum, of Seattle, is treasurer and 

T. S. Coy is secretary. 

H. F. Goehler, head of the Powers Furni- 

ture Company, Portland, Ore., has been elected 

president of the Retail Furniture Dealers of 

Oregon, Inc., and Ben Gadsby, also of Port- 

land, has been elected secretary-treasurer. 

—T. A. CuurcH. 
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CRETONNE MANUFACTURE 

(Continued from page 27) 

narrow dress fabrics solely. Large effects were 
then somewhat in vogue to meet the demand that 
had sprung up for loose wrappers. It was 
quickly seen that if floral patterns of the current 
size, or a little larger, and on somewhat heavier 
cloths, were offered in an approximation to 
natural colorings, they would probably be salable 
for furniture coverings. Accordingly, such were 
produced, and were taken in reasonable quan- 

tity. The use was mainly to cover boxes. 
Limited home quarters in the cities were then 

becoming common, and such boxes became al- 
most a necessity. Decoration made these at- 

tractive to a degree where they did not need to 
be hidden. 

“Later, the public finishers learned how to 
produce a silk imitation on fine, light-weight 
cloths. Then we had silkolines, for which a 

large outlet was found for sash curtains, com- 

fortables, pillow coverings, fancy work, etc. 

Some of the same patterns were tried on wider 
and still heavier cloths than those mentioned in 
the first part of this article, and were rightly 
dignified by the name of cretonnes. 

“From the beginnings in silkolines and cre- 
tonnes there has been a gradual evolution, till to- 
day wider cloths are being printed in weights 
adapted to varied purposes and all the resources 
of designers, engravers, color-mixers, printers 

and finishers are now being availed of to produce 
fabrics adapted to the more advanced taste of 
the public. 

“It is this taste that is constantly pressing 
manufacturers to better and better work.” 

This then is the fabric which in a period of 
less than fifty years found its experimental origin 
in this country as a drapery material and has 
developed to an extent where in one form or an- 

other as cretonne, chintz, ticking, sateen, etc., it 

is, as regards quantity at least, the most popular 
decorative fabric to find a place in American 
homes. 

Thus far we have discussed cretonnes 

simply as a material printed on a single face. 
The desirability of having a finished back which 
would constitute a reversible material has led to 
the production of what is known as “duplex” 
printing machines which print a pattern on both 
sides of the fabric, at the same time producing 
what is termed a Duplex Print. 

The colors employed for the printing of 
cotton, linen, and other vegetable fibres are what 

are known as vat dyes, because they are both fast 
to light and to washing. 
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DECORATIVE and 

FURNITURE LEATHER 

The Johnson Leather Co., Inc., established in 1881, has 
supplied the upholstery and decorative trades with high 
grade leathers for 53 years, gaining a reputation for qual- 
ity, reliability and artistry throughout the country. 

We specialize in: 

FINE LEATHERS DYED IN ANY COLOR 
REPRODUCTIONS OF ANTIQUES, FOREIGN AND 

CUSTOMER’S DESIGNS 
HAND PAINTED TOOLED AND EMBOSSED 

LEATHERS 
MOUNTING and TOOLING DESK TOPS 
MOUNTING AND STUDDING LEATHER DOORS 
LEATHER SCREENS HAND PAINTED, TOOLED 

AND EMBOSSED 

All orders are promptly executed by our staff of capable 
craftsmen. 

In addition to domestic leathers, we carry a varied color 
selection of imported moroccos for immediate delivery. 

“JOHNSON FOR QUALITY” 

JOHNSON | 
| LEATHER 
COMPANY | 

THE JOHNSON LEATHER CO., Ine. 

37-43 West 26th Street 

New York 

Telephone Bogardus 4-2966 
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nd 
Leopold Colombo & Bro. 

Lnporters and Makers of “Tine” Lurritare 

FRENCII, ITALIAN and ENGLISH 

FURNITURE FRAMES earried in stock 

304 EAST 45th ST.. NEW YORK 

We have a complete display of 

ALL PERIOD IMPORTED 

FURNITURE FRAMES 
suitable for all decorative purposes. 

* 

ITALIAN FURNITURE 
FRAME CORPORATION 
22 West 19th St. 

Telephone—WAtkins 9-4196 

New York City 
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WINDOWPHANIE PANEL 
aR aR Kw Unsightly stickers are no longer 

necessary for’ NRA members. 
This attractive WINDOW- 
PHANIE emblem is printed in 

memoen beautiful transparent colors— 
red, white, and blue—and is a 
real decoration for any window. 
What is more, it may be washed 
as it is water-proof and will not 
peel. 

WE DO OUR PART 

It may be had in three con- 
venient sizes. 

U. D. MALZ, 11 EAST 14th ST., N. Y. C. 

For your Workrooms 

MEYER THREADS 
are the best give best 

for every results on 
sewing need. 

SHADES 

DRAPERIES 

All sizes and \, CARPETS 

Colors. UPHOLSTERY 

JOHN C. MEYER THREAD CO. 
LOWELL. MASS.. U. S. A. 
“Samples Free for the Asking” we Oc 008 raat 

THE UNIQUE 
ANTIQUE NAIL & TACK 

PULLER 
PAT. DEC. 13, 1932 U. S. PAT. NO. 1891164 

A TOOL FOR EVERY PURPOSE 
Makes no damage on goods, nail or frame. 

Makes no — and _ to operate. 

A MONEY SAVER 
For every Upholsterer, Decorator, Cabinet 
Maker and Carpenter, Antique Repairer, 
Architect and Designer. 

1, PRICE 85¢ EACH 
By mail, U. S. P. O. Money- order, $1. 

Speciat Price for Dealers 

DISTRIBUTING CO. 
7023 - 45th Ave., Woodside, L. I., N. Y 

Tel. HAvemeyer 9-59%1 

PICKERS iy 
FRED. FRANKE & CO., Inc. 

Since 1904 

Manufacturers of 

BEDDING MACHINERY 
LOUISVILLE KENTUCKY 

KENWOOD MILLS, Albany, N.Y. 

Manufacturers of yw 

; Kenwoop Sieve CLOTHS 

“LABOR AND THE N.R.A.” 

(Continued from page 37) 

Speaking of employers as a class, I think 

that now the overwhelming majority have seen 
intelligent self-interest in one important phase of 

the NRA as it applies to employment conditions. 

I might, perhaps, paraphrase the thought thus: 
The profits of Employer John Smith, and 

the livelihood of his family, depend on his ability 
to sell in competition with others. He now has a 
feeling of reassurance and greater confidence be- 
cause he knows that his competitor, William 
Jones, cannot pay sweat-shop wages, and thus be 
enabled to cut prices ruinously. He must pay at 
least the mifimum specified by his code. 

However, in the higher wage brackets—ex- 
cept where unions have negotiated nation-wide, 
standard scale—the wage question is still one of 
competition. For the same class of work, Em- 
ployer Jones may pay less than Employer Smith. 
And so Smith cuts his wage bill. Perhaps he has 
a strike. 

In any event, while employers compete 

against each other in wages, they have difficulty 
in knowing definitely how to plan their businesses. 

But suppose for a moment that William 
Green could achieve his ambition of enrolling 25,- 
000,000 members in unions. We would have 

standard wage scales negotiated with employers’ 
organizations throughout the country. No longer 
would the pace for business be set by the short- 
sighted, grasping employer who sought to reap 
profits from unfair employment conditions. His 
tactics are bad not only for labor, but for all fair- 
minded, far-sighted employers as well. 

The efficient industrial and business plant 
of the nation can function smoothly, profitably, 

creating a wealth of useful goods, only if buying 
power is equitably distributed. 

Wage scales which were standard through- 
out the nation graduated according to the skill re- 
quired and risk involved, and coupled with hours 
of labor properly determined would spread buy- 
ing power. If such wage and working conditions 
existed, by union and employer organization ne- 
gotiation, the whole wage question would be 
taken out of the realm of competition. 

I think two things would happen: 
First, knowing his labor charges, and know- 

ing that all employment conditions had been ne- 

gotiated and agreed to, the employer could be- 

come really a business man. 
Employers could, for instance, then devote 

more time and much more attention to the elimi- 
nation of the enormous waste which still exists in 
distribution, and in 80 per cent of our produc- 
tion in this country. They would be able to plan 
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with greater certainty. They would be assured 
of a market, because the great mass of employed 
workers would have adequate buying power. 
Employers would know that the conquering of 
this waste and the greatly increased sales that 
would come from the greater buying power due 
to higher wages of the masses would far more 

than make up for the cost of the higher wages. 
Second: The chief points of contention be- 

tween labor and employers would be removed. 
The whole tone of the labor movement then 
should change. Much of union labor militancy is 
due to the feeling that labor must always be on 
the defensive, to meet the latent or open desire of 
many employers to destroy unions. 

Unionism on such a scale would throw tre- 
mendous responsibility for statesmanlike leader- 
ship upon union heads. 

It would be necessary that they have the 
strength and determination to avoid jurisdictional 
strikes for instance—-in fact avoid all strikes that 
could be arbitrated. 

It would be necessary that they lead the rank 

and file to recognition of the economic fact that 

high wages become possible only through coop- 

eration of employee with employer in achieving 
efficiency, economy and the elimination of waste. 

Necessary also would be realization that even 
the most far-sighted and liberal employers would 
stand ready to fight any unfair unions whose ob- 
structive activities did not permit the organiza- 
tion of business and industry on a basis which 
would permit employers to earn the fair profits 
which are the indispensable basis of high wages. 

The NRA is rapidly laying the foundations 
for obtaining these conditions, and just as the 
NRA is determined that sweatshops and chiseling 
employers musi be stopped and fair minimum 
wages at least be established, so the NRA is de- 

termined that while labor must and shall have 
the opportunity to organize as it wills and be 
heard through its own representatives, yet at the 

same time the NRA is determined and able to 
stop the labor unions from misusing their power, 
which. misuse would surely ruin the work of re- 

covery for which the NRA is striving. 
Therefore, it seems to me folly, from the em- 

ployers point of view, to attempt to destroy 
unionism. If unionism could be destroyed, it 
would be necessary to build it again. The whole 

tendency of unions has been to give non-competi- 

tive wages and adequate buying power to their 
members. Business needs the stability which is 
conferred by standard, non-competitive wages. 
Business needs, to insure a steady market, ade- 

quate and distributed buying power for the 
masses. 

MERROW 
TRADE MARK REG. U. S. PAT. OFF. 

HIGH SPEED TRIMMING AND OVERSEAMING, 

OVEREDGING AND SHELL STITCH MACHINES 
of special interest to Manufacturers 

of Interior Furnishings 

Class 60 Machine 

Write for details regarding 

STYLES 60 W, 60 U and 60 Q 
For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 

STYLE 60 RD 

For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 

STYLES 60 ABB and 60 D3B 

For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 

Let us demonstrate the work of these machines 

on your own product. 

THE MERROW MACHINE Co. 
24 LAUREL ST. HARTFORD, CONN. 

Credit Reports 
and LYON 

FURNITURE 
MERCANTILE 
AGENCY 

ESTABLISHED 1876 

PUBLISHERS OF 
LYON-RED BOOK 

ARTHUR S LYON. GENERAL MANAGER 

The Special Credit and Collection Bureau of the 
Furniture, Carpet, Upholstery, Undertaking, Lamps and Lamp Shadvs, 

efrigerator, Stove and IJlousefurnishing Trades 
REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 

Executive Offices: New York, 258 Broadway 
Poston, N. Station Industrial Bldg. Cimcinnatl ..ocrcocsess 431 Main ‘51. 
Vhiladelphia ..... 1015 Chestnut St. Grand pty 
Jamestown, N. Y....... Fenton Bldg. Grand Rapids Sav. Bk. Bldg. 
Los Angeles .....- 12th St. & pees. High Point, } Se 
GIRARD oc cceicceces 201 N. Wells Wachovia Bk. Bldg. 

San Francisco, 349 New Montgomery St. 

Made of selected long staple cotton. 

MERCERIZED COTTON THREAD 
Economical and adaptable sewing thread for 
DRAPERIES. Used on Silk, Cotton and 
other Fabrics. 

Complete line of all shades in 4 gay 
Send for color card and- pri 

HENRY MYER THREAD MEG. CO. 
319 W. Van Buren St., Chicago, Ill. 
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A feature of the most 
important fall decorating 
exhibitions MODERNIQUE 
Hand-Craft WALL PAPER 

—hand painting in oil 
colors by the roll—sun- 
fast and washable. New 

designs, unusual color- 

ing and— 

im: | INTERCHANGEABLE 

yt 

e 

“Goat Hunt” e 

For Wall Paper Chic 

* MODERNIQUE - 
58 West 40th Street, New York 

(I Illustration shows a de- 
| | sign with stripe. Inter- 

/ changeable as a border 
] for paneling, frame trim 

‘\\\|| or horizontal banding. 

: =~ NEW 
Becker, Smith & Page 
LINE OF WALL PAPERS 

was an outstanding feature at 

the Chicago Wall Paper Con- 

vention, due to the fact that 

it is the largest and most com- 

prehensive line we have ever 

offered. 

Consistently priced to 

create sales. 

BECKER, SMITH & PAGE, INC. 

PHILADELPHIA, PA. 

The “Century of Progress” Line of Wall Paper 

ITEMS OF NEWS FROM THE RETAIL TRADE 

RTHUR MOULTON, buyer for the R. H. 
White Co., Boston, reports a most success- 

ful and unusual sale involving one thousand sets 
of slip covers at a season when the general buy- 

ing of slip covers might be said to be normally at 
its lowest point. 

HE arrangement of the lace curtain division 

at Stern Bros. is an improvement over the 
long monotonous racks of curtains so frequently 

seen. Every 15 feet or so is broken by projecting 
wings three to four feet deep just sufficient to 
make cozy inclosures for the convenient showing 
of goods. 

Y REASON of the fact that Harry K. 
Gregory, manager of the upholstery and 

drapery departments for Gimbel Bros., Phila- 
delphia, was able to purchase early in May cer- 

tain active numbers for fall selling, he has been 
enabled to quote much lower prices in some in- 
stances for retail sale than the price of merchan- 
dise last year. These included extra wide cur- 
tains at a dollar a pair, of which 7,000 pairs were 
sold in three days. 

Mr. Gregory has recently rearranged his en- 
tire department, creating an improvement that 
is receiving much favorable comment. 

IN THE “SLOANE HOUSE OF YEARS” 

HENEVER an outstanding retail organi- 
zation constructs for exhibition and edu- 

cational purposes a series of furnished rooms or 
a house in complete representation of an actual 

home, apart from the interest aroused by the com- 
pleteness and excellence of the ensemble, there 

is not infrequently a coincidental interest in the 
sources of supply of the various materials in- 
corporated in the display. 

On another page in this magazine F. Schu- 
macher & Co. illustrates two interiors from 

“Sloane’s House of Years” recently opened on 
the main floor of the W. & J. Sloane store in New 
York and also featured in their showrooms in 

Washington, D. C. The purpose of these illus- 

trations is for identifying the fabrics shown in 
these interiors as having been chosen from the 
stock of F. Schumacher & Co. 

The association of Sloane’s selection and 

Schumacher’s production is a combination that 

adds interest to the rooms themselves and to the 

illustrations reproduced in our pages. 
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DON’T MISQUOTE TAX EFFECTS ON PRICES 

(Continued from page 19) 

to “buy a well-known brand of sheets immediately 
because they were stock laid in before the tax 
went into effect” and because “prices will jump 

sky-high on the next lot due to the cotton tax.” 

While shopping for women’s cotton dresses 
in one store the investigator was told by a sales- 

woman that the increases in price to $1.69 and $2, 

according to size, for dresses which were sold not 
long ago for $1 has been caused by the cotton 
tax, the amount properly attributable to the tax 
being not $1 but actually only a few cents. 

Sales taxes of any kind, and floor taxes: in 
general, invariably spell trouble for both manu- 

facturer and distributor. However, there is no 

sense in either permitting or tacitly encouraging 
still more trouble by any form of mis-representa- 

tion as to the effect of the tax on prices. One 

of the most prolific causes of future trouble with 

the A. A. A. may be found in a loose method of 
increasing prices on a dollar percentage basis and 
then informing the customer that the increase in 
cost is due to the processing tax, which calls only 
for an impost of 4.2 cents per pound on cotton 

contained in the material sold. 
For instance ; an average pair of ruffled cur- 

tains weighs from .2829 for the lighter grades, to 

.7921 for the heavier grades, (approximately 
three-tenths of a pound per pair to eight-tenths of 
a pound) against which the processing tax of 4.2 
cents per pound may legitimately be applied. 

The processing tax on cotton goods is, of 

course, not the only cause of increased prices. 
The shortening of hours and the increase of mini- 

mum wages brought about by the NRA may con- 

ceivably be the cause of other increases in the 
cost of production, while the possibility of dollar 
inflation, the shortage of available supplies, labor 
troubles, and other interferences with the normal 

flow of goods are contributing causes to the ulti- 

mate price increase. 
It is therefore well for manufacturers and 

distributors and for the sales people of both to be 

very careful in the quoting of price increases not 

to lay the increase wholly to the processing tax 
nor to suggest that that tax is the principal basis 

on which the price increase is founded when, in 

fact, such is not the case. 

ISS GERTRUDE L, HOFFMAN, director of 

L women’s activities at the Palmer House, 

Chicago, at the recent meeting of the Biennial 
Convention of Business and Professional Wom- 

en’s Clubs, made the statement that the hotel 

business stood ninth in importance among the in- 
dustries of the world. 

STRAHAN 
WALLPAPERS 

are used throughout 

SLOANE’S 

“HOUSE of YEARS” 

A complete full sized house is erected 

in W. & J. Sloane’s Fifth Avenue Shop 

with duplicates in their Washington 

Store. 

Regency in character and planned by 

expert craftsmen, who demanded per- 

fection, it honors all whose materials 

are employed. 

The walls are adorned by Thomas 

Strahan Wallpapers! 

The ‘Swag Border,’ here shown, has 

its initial introduction in Sloane’s 

‘‘House of Years.” 

THOMAS STRAHAN 
Company 

Established 1886 

CHELSEA, MASS. 
New York Showroom 

417 Fifth Avenue 

Chicago Showroom 

6 No. Michigan Bivd. 

For a complete description of this house see 
October “House & Garden” 
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An Unerring Sense of COLOR 
Ability to recognize and accurately repro- 

duce color values is a three-star asset in 

dyeing. Globe’s color matching efforts 
consistently hit the mark. The subtle 
shades so much in demand today are inter- 

preted by a skilled organization. Proper- 
ties of depth, levelness, fastness, are held 

to precise standards. 

R Globe quality has been a 
source of profit to mill men 
for 70 years. Have you found 

out what it means? WE DO OUR PART 

Specialists in Indanthrene Colors 

Dyers, Bleachers znd Mer- 
corioere | by Ee GLOBE DyE WORKS Co. 

Dyers of Rayon, Spun KINSEY AND WORTH STREETS 

etd 3, <i FRANKFORD, PA. 

Useful and Practical [2 romance 
An Encyclopedia of Furniture, Furnishings, 
Decorations. 3,000 illustrations, 246 pages, size 
9 x 12. Price $10.00 postpaid. 

Christm as DRAPERY CUTTING AND 

By JOHN W. STEPHENSON 

Making and hanging portieres, draperies, lace 
curtains, window shades, awnings, etc., com- 
pletely ‘and ee explained. Illustrated. GIFT BOOKS |##= 

MODERN FURNITURE 
UPHOLSTERING 

By JOHN W. STEPHENSON 

The most authoritative and complete instruction 
Send for illustrated folder of these and other book ever published on the art of upholstering 

. . d furniture. Over 1,000 illustrations. Price $6.00 

books suitable for presentation. Books intended postpaid. 
COLOR VALUE 
By C. R. CLIFFORD 

time specified prior to Christmas; shipped securely A valuable book t-eating of color | contrasts and 
for gifts will be mailed by us to arrive at any 

wrapped and containing a card with the name of rene oy Pcmmciones fhe aulgeey. Sus 

the donor. THE LACE DICTIONARY 
By C. R. CLIFFORD 

A practical reference volume on laces, em- 
Send cash with order, postpaid, at prices shown broideries, etc.. in convenient pocket size, in- 

valuable to all engaged in selling or using 
here laces; 225 illustrations. Price $2.00 postpaid. 

THE VEST POCKET 
DRAPERY STYLE BOOK 

By JOHN W. STEPHENSON 

CLIFFORD & LAWTON, Inc., Publishers | Sontsining 47 new drapery sketches in various 
ot gy vo dictionary of drapery terms and a 
rief description of drapery practices. Price 

$1.00 postpaid. 373 FOURTH AVENUE, NEW YORK 
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