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FACT AND COMMEARANT 

AY we congratulate the American Insti- 
M tute of Interior Decorators on its insis- 

tence that the ideals of the organization as set 
forth at its beginnings are of paramount im- 

portance. At the Institute’s most recent meeting, 
of which we have lately received a report, all the 

speeches, while practical where 
MEETING touching upon ways and means and 
OF THE methods, sounded a note which 

A. I. I. D. was anything but purely material- 
istic in tone. Every speaker seemed 

really concerned with the necessity of making 
his fellow members in the Institute realize that 

the work of the interior decorator is important 

to society; that it must be kept on a high level, 
and that established decorators must cooperate 

along educational lines to make certain that the 

younger men and women entering the profession 
understand its aims, the methods by which these 
may be achieved, and have opportunity to ac- 
quire the education and skill which added to nat- 
ural talent will make them fit to bear the title of 
interior decorator and enter into membership of 
the Institute. 

ILL the public buy? 
That is the question every business man 

cooperating with the Government in its Industrial 
Recovery Campaign is asking himself. And these 
same business men are aware of the fact that 
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unless the public during the Autumn and Winter 
months to come increases its con- 

WILL THE sumption by a large amount in 
PUBLIC practically all lines, the Depres- 
Buy? sion will be upon us again. 

How to make the public buy 
is a problem about which those responsible for 
the so-called “new deal” have definite ideas. 

They believe it can be solved by propaganda, and 
undoubtedly propaganda will have an effect. But 

if business men, merchants especially, rely 
wholly upon the Administration by rallies, by 

public speakers, by drives, etc., all reminiscent 
of the Liberty Loan Campaigns, to coerce, to 
browbeat the customers .back into the stores, 

they are risking their futures. The merchant 
must do his share by attractive, truthful adver- 
tising, by sensible merchandising and by keeping 
prices which are bound to be higher, at a level 
at which there can be no suspicion, on the pub- 

lic’s part, of profiteering. 
The poor, the moderately well-to-do, even 

the rich, have got out of the habit of spending 

a penny more than needed for absolute necessi- 
ties. It will take diplomacy, wise selling methods, 
and scrupulous fair dealing to get them to loosen 
the strings of their purses to the extent needed 
for the permanent recovery of business. 

The Government is working with greater 

efficiency than is usual with governments to do 
its share, to make generous buying again a usual 
procedure for a man or woman with money in 

his or her pocket. The merchants must help, as 
we have said, by making buying a pleasing, sat- 

isfying experience. 



T THE present writing there is consider- 
able confusion existing in certain branches 

of the industry in relation to prices. With the 
various codes still needing interpretation and 

general understanding; 
with knowledge of costs 

naturally incomplete, han- 
dlers of raw materials 

together with the con- 

verters of these materials 
into finished products are somewhat at sea as 
to what prices can be quoted. 

Several selling organizations have told us 

that their business is at a comparative stand- 
still because although they have customers wait- 
ing and even eager to place orders they (the sell- 

ers) can not put a figure on their goods. This 
is, of course, an unfortunate condition and one 

which does not tend to further business recon- 

struction. We do not believe, however, that it 

is of more than temporary importance since we 

have every faith that the administrators of the 
National Industrial Recovery Act are making as 
much haste as possible to formulate opinions 

and render decisions on questionable points and 
to get business going on a steadfast permanent 

basis, a result which we hope will be achieved 

within a reasonable length of time. 

AN UNHAPPY 

But WE Trust 

TEMPORARY 

CONDITION 

N THE opposite page C. R. Clifford sets 
forth once again the claims and argu- 

ments of those who believe that one of the 

greatest evils with which the decorative trade 
has to contend is that of 

design piracy. 
Since before this coun- 

try entered the European 
War a large group of 

manufacturers, designers, educators, and pub- 
lishers have spent an infinite amount of time, 

energy, and considerable money for propaganda 

purposes to persuade the Government to afford 

to design in industry the same simple and effec- 
tive protection which is given to originality in 
literature, music, and other branches of the arts. 
At numerous times it has seemed almost cer- 

tain that a bill would be passed to effect copy- 

right legislation of the sort desired but each time 
something untoward has happened to prevent 

Washington from final decisive action. This 
has been discouraging, especially as the evil has 

not abated in any regard but has grown to such 

an extent that today no manufacturer putting 

Once More 

DESIGN PrRacy 

Is ATTACKED 
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his effort into creative design channels can feel 
certain that the results will not be infringed or 
stolen. 

In every branch of the industry the pirates 
are numerous, but even as we write these lines, 

we believe that the day when they will be ef- 
fectively prevented from operation is not far 
in the future. We look forward to the next 

meeting of Congress and hope that pressure will 
be brought to bear upon our legislators to make 
them cognizant of the evil about which we are 
speaking and to do something to stop it. To 
do this would certainly be in line with the pres- 
ent policies of the Administration, which, ac- 

cording to all published reports intends to ob- 
struct unfair practices in industry, to see that 
all men whether employers or employees obtain 

their due reward and to put in their proper 

places the selfish individuals and groups of in- 
dividuals who, regardless of the general good 
or of business ethics work only toward their 
own profit. 

T THE recent meeting of the American 

Institute of Interior Decorators one of the 

speakers expressed the belief that more and 
more in the future interior decorators must as- 

sume a professional stand- 
ing; that is, they must seli 

only their services and 

their knowledge and no 
longer receive any part of 

their remuneration from markup on goods which 
they supply to their clients. This idea is by 

no means a new one, and many decorators are 
already practicing it, charging flat fees with a 
distinct understanding with their clients that these 
fees are payment for their services just as similar 
fees might be payment for the services of an 
architect, a doctor, or a lawyer. The decorator, 

so operating, when he buys him this or that type 

of fabric, this or that make of furniture, or floor 

covering, is guided solely by his client’s inter- 
ests, with no thought of making a profit on the 
materials suggested. 

It will be a long time before all decorators 

will operate on this principle, but we, with the 

speaker referred to, are in agreement that in 
the final analysis this professional method of 
operation will be found to be the most satisfac- 
tory to the decorator, to the various supply 

houses, and to the clients themselves. 

J. B. H. 

THE FuTuRE 

STATUS OF THE 

DECORATOR 
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REC CY Bay 

MANY UNFAIR COMPETITIVE PRACTICES 

ARE BANNED UNDER THE 

NOW 

**MEW DEAL’ 

iS THE TIME TO ELIMINATE FOR 

ALL TIME ONE OF THE TRADE’S GREATEST 

EVILS---DESIEN PERACY 

HE better element of the merchandise world 
is in full sympathy with the Administration 

in its effort to eliminate unfair competition in 
trade. But it’s not alone starvation wages and 
long hours and child labor that concerns them. 
Piracy of style and design and the consequent 
millions and millions of dollars lost every year 
through the brazen activities of a custom that’s 
grown to be a ruthless racket, is a very serious 
menace to the prosperity of every industry, in- 
to which the element of quality, style and indi- 
viduality may enter. 

Design piracy is nothing new. With De- 
pression came a greater demand for better styles 
in cheaper goods and here was a prolific field 
for the piracy of the best things in the market 
and the evil has grown to devastating proportions. 

One thinks of such conditions with sym- 
pathy for the designer and producer who have 

lost all chance for profit on their product, but 
it goes still further. Piracy not only kills di- 
rectly the sale of the original, but it piles up a 
frightful loss in finished goods, raw stock, and 

work in process, and it boomerangs through the 
selling agencies and traveling men with cancel- 

lations or rebates, throwing thousands out of em- 
ployment, and disrupting the even tenor of their 

vocations. 

And not only are the wholesale and retail 
trades also hurt, but the public too is affected and 
so frequently flimflammed by low grade stuff 

masquerading in the garb of quality goods that 
it has lost all confidence in merchandise methods 
and representation and all sense of equilibrium in 
values. 

A decorator furnishes a house with chairs 

at a fair price and chintz and cretonnes at a fair 
price. Inside of a few months the $100 chair is 

copied and advertised in some store at $17.99, 

much to the disgust of the lady who bought the 
original and may think she’s swindled. But, the 

substitute is simply thrown together by the cheap- 
est kind of labor and upholstered with a skimpily 
woven copy of the original covering; the style 
and general appearance is the same but it goes 
to pieces in a year, and nobody makes anything 
by the transaction. 

If the Recovery Act becomes effective, all 
manufacturers will be on approximately the same 
level of labor costs and the mill that gets any 

business will have to put something into its prod- 
uct that the other fellow doesn’t contribute, and 

that means artistry. Obviously if one achieves 
this superiority he’s entitled to benefit by it. And 
yet there is no law that protects his interests. 
We have seen in the last forty years a won- 
derful advance in the industrial arts of America. 

Our great museums, design schools and as- 
sociations all give evidence of the high stand- 
ards of American craftsmanship, and yet, all that 

is done, is accomplished with little encourage- 
ment from the Government. 

Unlike the countries of Europe we give 

no aid to art in industry, not even the com- 

mon protection that is given to the inventor 

of a rat trap. 

The factory man 
is protected against the 
burglar who would 
break in and steal a bolt 

of silk but he’s not pro- 
tected against the un- 
scrupulous competitor 
who steals every design 
in his line. 

If a publisher has 
a “best seller” nobody 
can interfere with its 

The $100 chair is copied to 
sell at $17.99 to the disgust 
of the woman who paid a 
$100 for hers and to the ulti- 
mate dissatisfaction of the 
woman who paid the cheaper 
price for a shoddy product. 



sale, but the manufacturer of anything which 
appeals for approval upon artistry of design— 
what you call “eye value’—may have a “best 
seller,’ but the moment it is known as such, a 

half dozen trade chiselers jump in and copy 
it in cheap goods and destroy its sale. 

But we are told we can patent a design. 
True. But patenting is expensive, and the firm 
that produces a few hundred new designs each 
season cannot possibly afford to add 50 or 60 
dollars per design to its overhead, especially as 
a large percentage of its patterns prove poor 

sellers. 

Furthermore patenting is a slow process. 
One dress silk manufacturer told the Senate 
Committee that a patent on one design was is- 
sued four months after his application and al- 
ready 3,000 dresses had been made up from a 
pirated copy of his pattern, which was thus au- 

tomatically killed. Therefore he no longer patents 
his new things; he just blunders along getting 
out new stuff and struggling desperately to keep 
a few steps ahead of the pirate, hoping that 

some day we'll have a copyright law. 
When the Vestal Bill came before the 

Patent Committee of the House it was unani- 

mously endorsed, and when up for ballot, unani- 
mously adopted. 

Then it went to the Senate, and after a 

searching investigation by the Senate Patent 
Committee, was also endorsed, and only failed 
of final passage on the floor by the filibustering 
of one man. 

I recall the attendance before the Senate 

Committee of Senator Copeland who read let- 
ters of protest against the bill from R. H. Macy 
& Co. and Abraham & Straus, but followed it 

up by presenting a letter from the Merchant’s 
Association endorsing the bill; and then Senator 
Copeland, having met the request of these two 
constituents of the opposition, proceded to ex- 
press most emphatically his personal approval of 

the measure. He said he had given it great study 
and it stood for a national as well as a business 
code of fairness and decency. 

Of course there are always people who think 
that a copyright is valueless if the pattern is 
changed a little and you can dodge the charge 
of infringement by some trifling alteration, but 
the bill covers evasion and defines infringement 
as “a colorable imitation or substitution.” 

In literature you can’t escape the conse- 
quences of infringement by changing a few 
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words in an editorial, story or poem, and similar 

alteration is no defense in design theft. 
A department store buyer recently said: “I 

don’t dare to buy much at first hands. I have 
to wait for the bootlegger or my competitors un- 
dersell me. I caf buy copies of the best things 
in the market at 30 per cent off, Some of the 
pirates openly show the original patterns and 
copies side by side, and quote prices accordingly. 
Of course the infringing patterns are of cheaper 
quality but the public doesn’t know the differ- 
ence, so what can I do? The patterns are stolen. 
I know it. I’m a receiver of stolen goods, but 
the style pirate is acting within the law and noth- 
ing’s done about it.” 

There was a printed silk shown in the win- 
dow of a New York department store and recog- 
nizable as a Cheney print. It was marked some 
absurdly low figure, about half Cheney’s price. 
When charged with piracy the retailer said: 

“Sorry, but many foreign agents call upon us 
and while they are all right their styles are fre- 
quently wrong, made for other markets, so we 
give them our best sellers to copy. This print 

was done in Japan. 

He couldn’t see anything unethical in this 
practice because “everybody was doing it.” He 
couldn’t see where he and his dry goods affilia- 
tions were persistently destroying merchandise 
values, exploiting always the downward trend, 

“bargains,” “sacrifices,” always a betrayal of 
trade confidence and public confidence, appealing 
always to the lure of price—the $9 armchair 

that looks like a $50 value because it’s a copy. 
What matter if it’s of shoddy construction? 
Who knows? 
In one year Czechoslovakia sent over to this 

country and cheerfully paid a tariff upon hun- 
dreds of thousands of smart shoes for ladies, 
all of pirated American design. Think of the 
absurdity of levying duty to protect American 
labor and with no barrier against the admission 
of stolen styles. 

In the last forty years America has made 
a tremendous advancement in Art Appreciation. 
Forty years ago the American woman took it 
for granted that she was buying the best when 
she got Jouvin kids, Lubin perfumery and Bon- 
net silks. Today things have changed. Our 
American factories make 94 per cent of all the 
dress silks worn by American women; only 6 
per cent are imported, so it’s easy to see how 

(Continued on page 46) 



ARCHITECTURAL BALANCE 

ACHIEVED BY CLEVER DRAP- 

ERY HANDLING 

In this room it was desirable to give the appearance of 
greater wall space on the window side ot the corner illus- 
trated. By hanging draperies of uneven width the deco- 
rator accomplished it successfully. 



THE PLACING OF A SCENIC 

PADER AROUND DOOEWAYS, 

WINDOWS. ETC... REQUIRES 

CAREFUL PLANNING 

Here perfect balance is obtained and there is not an un- 
pleasant break in the pattern of the paper. 



CRETONNE 

MANUFACTURE 

THE FIiIRsf OF THREE ARTICLES 

DESCRIBING HOW THIS POPU- 

LAR FABRIC §8 PRODUCED 

b jres there may be many materials in the 

upholstery industry that are equal in hu- 
man interest to the material generally designated 
as cretonne, there is, we believe, no material so 

widely used for many different purposes, pro- 
duced in such quantities, or offered with any- 
thing like the same variety of color, design and 

treatment as this single class of fabric, without 
which no drapery fabric stock is ever complete. 

We use the term “human interest” not so much 
to express that interest which the public has in 
the finished article, but rather to express the 

varying human activities through which the sub- 
stance has passed in its progress from the first 
raw material to its ultimate condition as saleable 
merchandise. 

In a brief series of articles it is our purpose 

to show the human processes employed in the 

development of cretonne and to give to those 
employed in its distribution at retail sale an in- 

Lappers—In these machines more of the impurities are beaten 
out of the cotton; the lint is carried forward and wound into 
rolls of cotton batting known as “laps.”” Four laps are drawn 

into one to get the weight for carding. 

Opening—The bales are opened and the cotton is thrown into 
large hoppers which open and loosen the fibers, work out the 
lumps and remove the grosser impurities which are carried 

off by suction. 

teresting series of facts concerning its produc- 

tion. 
In the United States cotton is largely grown 

in sixteen southern states, and in many instances 
is one of the chief agricultural products of the 

State. 

The story naturally starts with the growing 
of the cotton substance as an agricultural prod- 

uct. The cultivation of cotton requires a hot, dry 
climate and well drained soil. | While cotton 

farming is undertaken on a large scale by planta- 

tion owners, it is a type of crop that can be 
grown, even in a small way, by those who pos- 
sess but a single field, the seed to plant, and the 

means of cultivation. 
The activities which start the raw cottons 

on their way to the succeeding process of manu- 
facture begin with the gathering of the cotton 

from the opened bolls after they have reached 
the ripened stage. We are all familiar with pic- 

tures of happy negroes, basket on shoulder, pick- 
ing the cotton from the ripened bolls, but modern 
machinery methods have long since outgrown the 
limitations of hand picking in plantations where 
the quantity grown justifies the expense of a 
vacuum system mounted on a moving vehicle 
which plucks the cotton from the boll. 

From the fields the cotton goes to the gin, 

a machine that separates the seed from the raw 
cotton, making each available for valuable future 

use. From the gin the cotton goes to the pack- 
ers, being unloaded from the wagons by vacuum 



THE 

Carding—The cotton passes over revolving cylinders covered 
wita wire teeth. The fibers are combed out and laid parallel. 
A filmy ribbon is delivered at the front of the machine in the 

form of a soft, downy ribbon, known as a card sliver. 

conveyers and transferred direct to baling rooms 
where it is baled into units of 500 lbs. each. 

Upon receipt by the spinning and weaving 
plants, these bales of cotton, representing as they 

do the varying products of widely separated 

fields, are opened, four or five at a time and 

dumped into a huge bin and thoroughly mixed. 
From the bin they go to the breakers, a series 

of hoppers which open and loosen the fibre, 

work out the lumps, and remove the grosser im- 
purities, which are carried off by air suction. 

The cotton next goes to the lappers, the fibre 
issuing from the “feeder” in a matted condition 

Spinners—From the cpeeders the roving goes to spinning 
frames and undergoes its final draft as it passes through the 
spinning rolls. The fibers are then twisted together by re- 
volving spindles which impart the number of twists necessary 

to the quality of yarn being processed. 
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like one continuous bat. The loose cotton is then 

fed into a breaker picker. There the cotton is 
carried over a grate or lattice in which it re- 

ceives blows from “beaters” mounted on a rap- 

idly revolving cylinder. From these machines 
the cotton is delivered in a sheet about one and 

one-half inches thick and 40 to 45 inches wide. 

This sheet is wound into a roll about 2 feet in 

diameter called a lap. Four of these laps are 

combined into one as the material passes through 
intermediate pickers and four of these resulting 
laps are again combined in the finisher pickers. 
At the same time each of the picking machines 
further cleans and evens the fluffy sheet of 
cotton. 

The cotton next passes to the carding ma- 

Drawing—In order to insure uniformity in weight the card 
slivers are doubled and drawn out; redoubled and again drawn 
out as a candy maker pulls taffy. Six strands of the sliver 
are fed into a machine, drawn out and delivered as one and 

the process repeated. 

chine. The fibres are combed out and paralleled, 

the short and broken fibres are removed; also 

any pieces of dirt which may have escaped the 

action of the pickers. 
The cotton is delivered from the carding 

machines in a soft, uniform, loose rope called 
“sliver’’, which the machines coil neatly in tall 
revolving cans, the “sliver” at this point being 
three-quarters of an inch to an inch in diameter. 
These “slivers” are again run through machines 
which exert a still further cleaning process and 

are wound on rollers, making them take a flat 
ribbon-like shape. To insure uniformity, six of 

these sliver ribbons are combined into one of 
smaller size in the first drawing frame, which by 
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Warpers—Spools of warp yarn are placed in large wooden 
racks. Separate threads are drawn through little wires in the 
warpers, gathered into a bunch or rope of threads, which is 

wound into a large cylindrical ball. 

means of a series of three sets of fluted rollers, 

revolving at progressive speeds, “draws” out the 
slivers into more than six times their original 

length. This process is repeated in a second set 
of drawing frames: the fibres are now approxi- 

mately parallel. The strand, called “drawing”, 
is coiled into cans and carried to the slubbing 
frames where the actual reducing of the sliver 
begins. 

In the slubbing frame each strand passes 
through another set of progressive fluted rollers 
which draw it down still smaller in size. 

It is then given a slight twist by rapidly re- 
volving “flyers”, the resulting strands are now 
called “roving” and are- wound on wooden tubes 
or bobbins. 

Two strands of roving are fed into a “fine 

Slashers—From the beaming frames the warps go to the 
slashers where they are sized, stretched, dried and rebeamed. 

Beaming—The warps are again spread out into sheets of 
parallel threads passed through the teeth of a steel comb 
which prevents tangling. They are then wound on large iron 

spools, known as slasher beams. 

roving” frame and through a series of rollers 
traveling at progressive speeds, a strand is de- 
livered sufficiently reduced in size to be spun 
into yarn. The flyers of this machine twist still 

more rapidly and the cotton strand becomes 
smaller and more compact. 

In the spinning room the roving is spun 
into yarn by being reduced in size and twisted 

enough to suit the purpose for which it is to be 
used. Yarns for the warp of a fabric usually 
contain more twist than those used in the filling. 
From the spinners the yarns are wound on spools, 

From the spools, the threads for yarn dyed 
materials go to the dye house, they are dyed and 
dried and again rewound on spools prior to their 
being put on beams. 

(Continued on page 48) 

Weaving—The sheet of warp threads unwinds from the loom 
beam and is woven into cloth by the addition of weft threads 

and is wound into a roll at the front of the loom. 



A NEW ROUGH WEAVE MATERIAL of the home- 

spun type, favoring modern color effects, is 
an interesting item this season in the line of the 
Stern Fabric Corporation. 

Q)NE OF THE INNovaTIONs of Bartmann & Bixler, 

Inc. is their “BixPleater”’, an arrangement 
of the tops of curtains manufactured under 

United States patent, which provides uniform 

pinch pleats by inserting the curtain rod in open 
spaces. 

A NEw 50-INCH MATERIAL shown in the line 

of F. A. Foster Co., has been given the name 
“Candlewick” because of its utilization of woven 
dots in a candlewick sort of pattern. Gingham 
effects and colorful plaids are amongst other in- 
teresting features in the Foster line this season. 

THE ROLLER LACE WINDOW SHADE introduced 

by the Bromley Mfg. Co., last season is again 

a feature of the firm’s showing for this season. 
It comes in standard sizes with lace-edged bot- 

tom, and roller mounted ready to hang. 

DINNER EXQUISITELY DESIGNED in 
sturdy qualities of lace and covering many 

forms of period and conventional types are a 

strong feature of the showing of new lace prod- 
ducts in the salesrooms of the Quaker Lace Co. 
Several numbers are retained from last season 
and the range has been augmented by important 

additions. 

CLOTHS 

Q)NE OF THE CARPETS designed by Francis T. 

Miller for the Bigelow Weavers and shown 

at the Century of Progress Exposition, as men- 

tioned in our description of the example homes, 

is an item of interest in the line of the Bigelow- 

Sanford Carpet Co., Inc. 

‘THE NAME “CABINET” has been given to a new 

grade of velvet broadloom carpet produced 
by the Mohawk Carpet Mills in 14 attractive 
colors. This grade meets a demand for a lower 
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THIS MONTH BRINGS A VARIETY OPO’ 

RETAIL BUYER ANO 

Pe one 

price than the standard grades usually associated 
with the name broadloom. 

JUVENILE FIGURES, rocking horses, toy soldiers, 

drums, etc., embellish the Phoenix grade of 

rugs produced by the Firth Carpet Co. The 
figures alternate with solid color blocks and the 
whole arrangement is colorful and quaint. 

A FIGURED MOHAIR TAPESTRY of a somewhat 

rough weave and in colors appropriate for 
furniture coverings is a new item in the line of 
the Darlington Fabrics Corporation. A _ plain 
mohair tapestry in companion colors is also of- 
fered for the purpose of permitting combination 

effects. 

AN IRREGULAR RAISED EFFECT produced by 

shearing hand-made wool-pile floor coverings 
is a new note in the hand-made rugs offered 
by Aird & Watson, Inc. 

A DECORATIVE OPEN MESH CURTAIN MATERIAL 

called Marvel Net is new in the line of 
Powdrell & Alexander, Inc. It is in keeping 
with the heavier type of weaves now so popular 

and is moderately priced. 

(CHECKS AND LATERAL STRIPES in novelty grena- 

dine and Berkley net, also plaid and multi- 
color effects are attractive numbers in the line 

of Fairclough & Gold. Pasadena Net and 
Tailorette, the former a new marquisette and 
the latter a grenadine, are also new numbers in 

the line. 

WOVEN CELLOPHANE CURTAINS in a texture that 

has an iridescent effect, self-trimmed in 

contrasting colors, is one of the new items for 

the season by Whittier Draperies, Inc. 

A NEW FEATURE of the curtains shown this 

season by the Patchogue Plymouth Mills 
Corporation is a patented adjustable top in the 



N THE. MARR ET 

‘ OMROVELTIES OF INTEREST FO THE 

AnimoO THE DECORATOR 

form of an eyelet insertion woven in three bands 
about three inches apart. It is applied to all 

of the new curtains offered this season by the 

Patchogue Plymouth Mills. This feature’ elimi- 
nates the necessity of hemming the top of the 
curtain and permits an adjustment of the curtain 
to the required length by turning over the top 
and running the rod through the eyelets. 

(CoaRSE OR FINE SHEER OR SUBSTANTIAL, and in 

a bewildering variety of patterns, the new 
line of the Quaker Lace Co. for this season of- 
fers a complete range for every type of curtain 
purpose where open textures are appropriate. 

}{LAME-PROOF NETTING CANOPIES with attach- 

ments that render them available for either 

indoor or outdoor use are a new drapery de- 

partment item being introduced by the Royal 
Canapic Company. The nets are obtainable in 
gold, white, pink, orange, green, and orchid. 

HARDINETTE, AS ITS NAME IMPLIES, is a sub- 

stantial lace fabric, one of many new and 
interesting loom lace developments in the line of 
the Bromley Mfg. Co. 

PRovINCIAL EFFECTS, including inspirations 

from several Old World sources, together 
with several modern treatments, are character- 

istic of some of the new lines shown for the 
season by the Firth Carpet Co. 

STAR EFFECTS showing carefully shaded handling 

in a new crisp style offer possibilities for 
Colonial association in new companion num- 

bers by Richard E. Thibaut Co., wall paper, and 
Waverly Fabrics. 

A NEW IDEA IN DECORATIVE WINDOW CORNICES 

produced by Berghoff-Shanz, Inc., makes 
provision in a decorated metal frame for the 

incorporation of a strip of colored material to 
match the wall paper, the drapery fabric or any 

other element of color of a room’s furnishings. 
Provision is also made for covering this color 
insert with a transparent celluloid protector and 
the three pieces of the cornice ensemble permit 
telescoping and extending within standard win- 
dow limits. The metal parts are enameled and 

decorated. 

Copies oF IsPAHAN, SARUK, AND KASHAN de- 

signs with colors woven through to the back, 
in usual sizes, are highlights in a new grade of 
floor covering shown by the Hightstown Rug 

Co. under the trade name Raritan. 

Tue La France Co. has brought out an unusu- 
ally good line of carpet patterns following the 

florals and conventionalities of old hooked rugs— 

quite a most interesting collection from a deco- 
rator standpoint. 

This illustration shows one of the many attractive examples of 
wall paper displayed at the showrooms of the Modernique Wall 
Specialists, 58 W. 40th St., N. Y. The design is called ‘“The 
Romance,” and is of a Directorie feeling with classical motifs. It 
may be had in three background colors such as azure, blue, beige, 
or pale green. The figures are in cream and flesh tints. 

The paper is 36 inches wide and is specially suitable for halls 
and drawing rooms of the period. 
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DRESS COTTONS USED FOR DRESSING-TABLE 
DECORATION 

HIS year, as at no previous time in our re- 
collection, cotton fabrics primarily designed 

for dress purposes have invaded the decorative 
field not only to create a place for themselves as 
substitute materials for curtains, bedspreads, and 

draperies, but as an inspiring influence for the 
production of similar materials heretofore a 

stranger to the drapery field but now incorpo- 

rated as a part of the drapery production of 
manufacturers catering to home furnishing 
dealers. While it is true that these incursions of 
dress fabrics into the realm of home furnishings 
have undoubtedly followed their success and ac- 
ceptance for wider uses in the apparel industry, 
it is fair to assume that not a little of their ready 
acceptance by home furnishers has been because 
of their beauties of weave, of color, and of de- 

sign, which have given them the possibilities of 

ready adaptation to milady’s boudoir and bed- 
room, 

From the Cotton Textile Institute we present 
a series of dressing table arrangements created 
by Freda Diamond, decorator consultant of the 

Institute, which exemplify both the new spirit 
in decoration and the adaptability of the fabrics 
to drapery furnishing purposes. Details are as 

follows: 

In the illustrations on the opposite page, 
upper left shows a string-mesh fabric with a 
weave having definite openings about a half an 
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inch square trimmed with a plain glazed fabric, 
scattered ball pendants, and a double row of 
wooden ball fringe. To the right is a combina- 
tion plain white organdy with a printed plaid 
organdy showing a combination of two harmon- 
izing colors interesting in its arrangement and 
distinctly feminine. 

Below to the left is utilized a printed voile 
in delicate shades, completely self trimmed with 
the addition of a ‘little fancy braid on the gath- 
ering line of the ruffles. To the right is shown a 
skirt and seat pad of sprigged floral dimity 
trimmed with a generous ruffle of apple-green 
organdy which matches the green of the printed 
pattern. The dimity is exceedingly fine and the 
pattern is on a small scale which suits the deli- 

cacy of the fabric. 
At the bottom of this page is Number 5 em- 

ploying a plain color pique jackct scheme fastened 
down the front with frogs of contrasting color. 
The pleats, which provide the fullness for the 
skirt, are stitched down a portion of the distance 

-from the top while the binding at top and bot- 
tom adds to the tailored effect. 

DEPARTMENT STORE SALES VOLUME MOVES UP 

HERE is considerable encouragement in the 
fact that the Federal Reserve Board re- 

port of department store business for the month 
of July shows a net gain of four per cent as com- 
pared with a year ago in volume. This contrasts 
with a loss of thirteen per cent for the first seven 
months of the year as compared with the same 
period in 1932. 

Food for thought is found in the fact that of 
the twelve reserve districts embodied in the re- 
port, New York and Chicago are the only two 
showing a decrease, while Richmond and Minne- 
apolis show a dead level of operation as com- 
pared with last year. The figures as released by 
the Federal Reserve Board are quoted as follows: 

ere + 3 Chicago —...... —1 
New York ................ —2 St. Louis ..W..W. +7 
Philadelphia ............ + 1 Minneapolis ............. 0 
Cleveland —.__ +13 Kansas City +8 
Richmond... .................. DFR sheicibinaitees +16 

EE + 5 San Francisco ........ 4-13 
These figures, announced on August 10th, 

are of course preliminary, but it is a fair assump- 
tion that the final figures will not vary greatly 
from these and to the extent that these figures 
show an increase in department store trade over 
a year ago there is an indication of better times. 
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SOME DRESSING TABLE 
TREATMENTS OF INTEREST 

See text on opposite page. 
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FOUR OF THE SEASON’S NEW 

WALLDPADERS 

Across the top are two from the line of Thomas Strahan Co. 
These have distinct period characteristics. At the bottom are 
examples shown by the Enterprise Wall Paper Co. They are 

iii gay but harmonious color combinations. 
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DRAPERIES FOR CIRCULAR TOP WINDOWS 

The two large illustrations show conventional but well executed drapery schemes for French windows with 
circular tops. The smaller ilustrations show an identical treatment applied to a door and to a window. 

Sketches courtesy of L. Alavoine & Co., Interior Decorators, New York. 
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Above, looking toward the dining alcove. 

Above, the fireplace grouping in the living 
room; to the right, one of the bedrooms. 

IN THE MASONITE HOUSE 

AT CHICAGO’S **A CEN-= 

TURY OF PROGRESS’ 

ee text on opposite page. 
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MASONITE 

HOUSE 

DESCRIBING ANOTHER OF 

THE EXAMPLE HOMES ON 

DISPLAY AT THE CHICAGO 

EXPOSITION 

HIRD in our series of example homes 
erected at the Century of Progress Exposi- 

tion, the Masonite House is particularly planned 

to illustrate the use of a _recently-developed 
building material in the form of pressed wood. 

The house, a five-room bungalow with built- 
in garage, was built to plans which won first 

prize in the competition opened to registered 
architects in Cooks County, Ill. It is of the 
more conservative trend of modern architecture, 

obtaining its modern appearance more from its 

unusual plainness rather than from any orna- 
mentation or striking colors. 

The exterior is of one-fourth inch thick 

tempered pressed wood boards over a sheathing 
of wood fiber insulation, a portion of the surface 
being painted white and the remainder brown. 
Hitherto pressed wood has been used for the 
exteriors of cabins and other small structures 
and for hulls of boats, as well as for building 
exteriors, but this is said to be the first time it 

has been employed for the exterior of a full- 
sized house. 

An unusual feature of the structure is that 
the heights of the ceilings of the rooms vary 
with their size. In the large living room the ceil- 

ing is twelve feet; in the master bedroom it is 
but ten feet, and in the second bedroom, bath, 

and kitchen, nine feet. This construction makes 

possible several roof terraces at different levels, 

including an enclosed portion that can be used 
either as a study cr an extra bedroom. 

To an unusual degree the interior decora- 
tion is an integral part of the house itself for the 

material of which it is built lends itself to a 
variety of decorative possibilities. The floors 

are laid in different patterns of pressed wood 
blocks, having an in-built shock-absorber which 

The Entrance Hall. 

provides a smooth hard surface and at the same 

time a resiliency which contributes to the com- 

fort of its occupants. 

The entrance hall is of boards four feet 

wide applied horizontally with bands of chro- 
mium metal moulding over the joints. Two-thirds 
of the surface is painted white and the remain- 
der left in the natural rich brown of the wood 
and waxed. Its furnishings include a small Di- 
rectoire settee covered in saffron yellow bour- 
rette to harmonize with the saffron hangings, 

and two pedestal urns of glass for indirect 
lighting. : 

The living room, which extends length-wise 
across the back of the house, gives access to the 
awninged terrace through French doors. On ac- 
count of the large window surfaces and plenti- 
ful light, Marjorie Thorsch, of Chicago, who is 
responsible for the decoration, chose dark walls. 

A Japanese thin wood called Kiri was used as a 
veneer over structural insulation boards, stained 

a dark Empire blue and waxed. The ceiling is 
of insulation board painted cream with a three- 

ply border of pressed wood painted the same 
color. The fireplace is of aluminum with a mir- 

rored recess above, and aluminum strips outline 

the built-in bookcases on either side. The over- 
stuffed furniture and show-wood furniture are 

of Directoire character. 
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The dining alcove, at the other end 
of the room, occupies a window bay 
with Venetian blinds and over-draperies 
to control the volume of sunlight. 

The walls of the master bedroom 

have been plastered over the insulation 

and a newly designed wallpaper of apri- 

cot with silver medallions has been ap- 

plied over the plaster. The hangings are 
painted fabric in yellow, apricot and 
metallic silver with bedspreads and 

dressing table skirt to match. <A quite 

unique scheme of twin beds having head 

and foot boards that meet but with a 

space between the beds is one of the 

outstanding features of the room. At 
the side of each of the beds is a small 
stand with an illuminated glass top. In 

one of the two closets there is a built-in 
chiffonier and in one corner of this 

room, beside the fireplace, are built-in book 
shelves. The rugs are sheepskin. 

A striking feature of the second bedroom is 

the wall covering of woven white cellophane ap- 

plied over the insulation boards. The curtains 

are of white knitted cellophane with overcur- 
tains of pale green cellophane with white silk 

trim. The furniture is of. striking design of 
green lacquer and green mirrored glass, the 
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The Celophane bedroom in the Masonite House, Chicago. 

glass being used as panels and inserts. Over- 
stuffed upholstered furniture completes the en- 

semble. 

The walls of the study on the second floor 
leading to the living terrace on the roof are of 
varnished pressed wood with applied copper 
metal bands. In this room, the introduction of 

a cabriole leg game table is doubtless a conces- 
sion to portability and convenience as compared 
with the more solid character of the tables in- 

tended for fixed position, as at the ends of the 

settee. 

In addition to the novel character of the 
furnishings, wall surfaces, and floors, conven- 

iences that interest visitors in the Masonite 

House, which exemplifies a home building at a 
supposed cost of $7,500, are a gas-heating and 
air-conditioning plant in a.compact installation 
beneath the stairs, thus making a basement un- 
necessary ; window sashes that raise into pockets 
above the openings ; double-construction glass in 
doors and windows for insulation and to prevent 
collection of moisture; gas refrigerator and 
range; and an electric current concealed behind 
the baseboard of each room with an outlet every 
thirty inches. 

The living terrace will be landscaped and 
provided with terrace furniture, while the upper 
terrace will be planned as a children’s play yard. 

Amongst the firms furnishing materials 
(Continued on page 45) 

A corner of the study in the Masonite House. 



FURNITURE 

GROUPINGS 

DECORATORS SHOULD NOT LOSE 

SIGHT OF THE FACT THAT THEIR 

ARRANGEMENTS SHOULD SUG=- 

GEST USE AS WELL AS BEAULY 

ECENTLY in going over a large number 
of photographs of interiors, some of them 

the work of our most prominent decorators, we 
were struck by the fact that many decorators, in 

their groupings of furniture, strive mainly toward 
pictorial perfection: they leave out of their 

major consideration the uses to which the furni- 
ture in the groupings is to be put. 

A furniture grouping in the hallway, around 

the fireplace, in a téte-a-téte corner of the living 

room which does not create in the beholder an 
impulse to sit down and rest; to become one of 

a group of congenial people around a cheery 
blaze, to adjourn to the corner and exchange 
confidences with one’s most intimate friend, is 

a grouping which is imperfect decoration no 

matter how charming it may be from a purely 
pictorial point of view. 

Chairs, chaise lounges, divans, couches, are 

A grouping such as this suggests comfort and possibilities of 
congenial company. 

A grouping which is pictorially charming but seems to us to 
lack invitation. 

made primarily for use, not only singly but in 
relation to each other. The interior decorator 

who is conscious of this fact will always so plan 

his arrangements that the utilitarian value of the 
pieces arranged are evident. He will do this 

even if by doing so he has to forego arrange- 
ments which, lacking in this one respect, are 

artistically perfect. 
The most beautiful piece of furniture which 

could be created would be quite valueless if it 
were not useful, and this rule applied to the in- 

dividual piece is applicable also to any unit com- 
posed of a number of pieces. 

To sum up, in every grouping, pieces of 

furniture must be arranged to invite usage sepa- 
rately and together. A grouping must suggest 
first, comfort, then quiet or conviviality or what- 

ever other mood to the users it may be desirable 

to promote. Only after he has accomplished 
this should the decorator turn his efforts toward 

creating pictorial perfection. 
The writer knows a room which judged by 

purely artistic standards would hardly pass mus- 
ter. Nevertheless, everyone who enters it seems 

to like it, they feel at ease, they move in an at- 
mosphere of well being. The reason? We 
asked the woman who had arranged it and she 
replied: “I like above all things to be comforta- 

ble and I guess most people are that way and 
like a room where it is easy for them to relax. 
I put my chairs in places where the light is 

good in case their occupants wanted to read and 
not too far apart so that their occupants can 
comfortably chat if they feel the urge. In other 
words I tried to get everything into convenient, 
useable positions.” 
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THE TREND OF DECORA- 

TIVE STYLE AT *SA CEN- 

TURY OF PROGRESS”. 

CHICAGO, IS DISTINCTLY 

MODERNISTIC 

The illustrations above attest to this fact and also show 
the wide use to which tubular furniture has been put. 
All of the tubular furniture shown is the product of 
the Howell Co., Geneva, Il., who also supplied a large 
number of other exhibits and exhibitors. See text on 

opposite page. 
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DESIGN MARCHES ON 

EW styles and forms in furniture do not just 
happen. As we look back through history 

we discover that whenever there have been 
changes, radical or slight, their genesis has been 
in the changing life of the times or has been due 
to the tastes or whims of some individual so 
prominent and powerful that his influence spread 
to affect all lines of endeavor, even the work of 

furniture designers. Many are the reasons which 

have been given for the beginnings and growth of 

the so-called modernistic types of chairs, lounges, 
tables, buffets, etc. Some credit their first exist- 

ence to various groups of artist-designers of 
Austria and Germany, who, wearied of the tradi- 

tional forms, sought to achieve something quite 
different. Others—and these are by no means in 
the minority—see in the shapes and materials of 
the modernistic types, a natural evolutionary de- 

velopment—a reflection of the spirit of the age— 

this age of steel—when life moves swiftly and 
we have no time to concern ourself in dress, in 

architecture, in decoration, or in any other activ- 
ity with the more involved and intricate ways and 
styles of the more leisurely periods. Be that as 
it may, credit any influence you please with its 
genesis—modern furniture is here, and its en- 
thusiastic advocates say, here to stay. 

Consider the Century of Progress Exhibition 
now drawing thousands of spectators in Chica- 
go. Here the “modern” is having its innings with 
a vengeance. On all sides are numbers of ex- 
hibits in which it is outstanding. Without doubt, 
it is the predominating decorative influence of 
the entire spectacle. 

On the opposite page we show some interiors 
in which the modern dominates. There is the 

sun room of the Rostone House with its simpli- 

fied draperies and leather covered tubular furni- 
ture; the dining room in the House of Tomor- 

row, modernistic to the smallest detail ; a bedroom 

in the same house equally up to the minute in 
its decoration. Besides in these two exhibition 

houses, the “modern” predominates in the decora- 
tion of the Firestone Building Lounge, the Cen- 
tury Club in Pabst’s Casino, the Goodyear Ex- 
hibit, and it is also prominent in the exhibits of 
these following concerns :—U. S. Steel Corpora- 
tion; General Motors; Cord Corporation; Swift 

& Co.; Packard Motors; Chrysler Corporation; 

Norge Corporation ; Link-Belt Corporation ; Uni- 

versity of Illinois; State of Illinois; U. S. Gov- 

ernment ; General Foods Corporation; Nash Mo- 

tors; Merck & Co.; Eastman Kodak; National 

Cash Register; Administration Bldg.; Sears, 

Roebuck & Co.; General Electric; Kelvinator 

Corporation; Italian Bldg.; Illinois Host Bldg. ; 
American Telephone & Teleg.; Milwaukee Rail- 
way. 

THE SALESMEN’S POSITION UNDER N.LR.A. 

NE effect of the National Industrial Recov- 
ery Act as applied to the fabric trade which 

has been overlooked by commentators is the po- 
sition in which it will place the competent sales- 
man. A prominent Chicago trimming manufac- 
turer made a statement recently to the effect that 
in his belief the salesman with experience who 
knew his product and with a following, will 
stand, when the act is fully in force, in the best 

position he has occupied for years. 

This man said: “Competition in salesman- 
ship will return to the market because, as I see 
it, operating under the National Industrial Re- 
covery Act good salesmanship will be the decid- 
ing factor in the success or failure of every man- 
ufacturer. Manufacturers start off on an equal 
basis. Their cost of raw materials, their labor 

costs are identical. While manufacturing and 
overhead due to novel or economic methods may 
cut down production costs in some instances, the 
variation in price of the finished products will 
be very slight. And it will be up to the salesman, 
by the use of novel selling methods and by his 
ability to create faith in himself and the firm he 
represents to move the products of his concern. 
The days of the salesman who sells price and 
only price is passing.” 

Perhaps this manufacturer paints too opti- 
mistic a picture of a salesman’s position under 
the new deal. Nevertheless, there’s a great deal 
in what he says. Of course it is obvious that 
competition among manufacturers will not be 

confined solely to the selling field. In the pro- 

ductive end they will also compete in an endeavor 
to make their products have more style, have 
greater eye appeal, and have a greater adaptabil- 
ity to current decorative vogues. These things 
will play a considerable part in competition un- 
der the new deal, and the manufacturers who 

will make the greatest successes are those who 

besides building up their sales force with satisfied 
men who are competent salesmen, will also strive 

by methods which necessitate the expenditure of 
thought and talent rather than money to make 
his product just a little more appealing. 



PACIFIC COAST NOTES 

Furniture manufacturers of the Pacific 
Coast met recently at San Francisco and or- 
ganized the Western Furniture Manufacturers’ 

Conference. A code of fair competition was 
drawn up and has since been submitted to Gen- 
eral Hugh S. Johnson. Officers of the new or- 

ganization are: President, C. R. Kayser, Los 

Angeles; first vice-president, Bruno P. John, 

Portland; second vice-president, H. P. Hauser, 

San Francisco; secretary, David J. Williams, Los 

Angeles, and treasurer, Joe Siskin, Los Angeles. 
A large percentage of the firms enrolled as mem- 

bers are manufacturers of upholstered furniture. 

The July meeting of the Northern California 
Chapter of the American Institute of Interior 

Decorators was held in the studios of Armstrong, 

Carter & Kenyon, San Francisco, with only mem- 

bers in attendance. Niss Nora Kenyon, of this 
firm, spoke on “Profits” bringing out some sig- 
nificant ideas on proper prices for materials and 
services. The local chapter has adopted the pol- 

icy of having members speak to fellow members 

on subjects of outstanding interest to all. 

Mrs. Jane Campbell Higbie, of the Higbie 
Studios, San Jose, was the featured speaker at 
the Friday Market Luncheon of the San Fran- 
cisco Furniture Exchange held July 14. She 
spoke on the “Co-ordination of Floor Coverings 
and Draperies with Furniture,” a subject in 

which exchange members are much interested, 

since efforts are to be made to greatly increase 
the number of exhibitors of floor coverings and 
drapery fabrics in the Furniture Exchange. Mrs. 
Higbie is a decorator and traveler of note and 

her talk aroused much interest. G. A. Lenoir, 

manager of the home furnishings department of 

The Emporium, San Francisco, also spoke at the 
meeting, telling of his recent trip to the Eastern 
markets. 

A. R. Scaresi & Co., importers of Oriental 

rugs, carpets and draperies, have opened for busi- 

ness in ground-floor quarters at 324 Stockton 
Street, San Francisco. 

The Ponedel-Schagen Co., 251 Post Street, 
San Francisco, has made arrangements whereby 
it will handle the lines of M. H. Rogers, Inc., in 
this territory. Until comparatively recently M. 
H. Rogers, Inc., maintained their own office here. 

Arrangements for the change were completed 

during the recent visit of Mr. Rogers, who has 
since left for home by way of the Pacific North- 
west. The new acquisition will round out the 
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lines of the Ponedel-Schagen Co. in a particu- 
larly effective manner. 

Edward Wolff, sales manager of the Greeff 
Company, Inc., was a recent visitor at San Fran- 

cisco on a tour of the Pacific Coast. 

Ades Bros., Inc., importers of tapestries, fine 
linens and Oriental art goods, have opened at 
540 Mission Street, San Francisco, where an en- 

tire building has been taken over. 

D. N. & E. Walter & Co., San Francisco, 

had a visit in July from E. J. Walter, member 
of the firm, who makes his headquarters in New 
York. 

William Hart, formerly with the Consoli- 
dated Trimming Corp., San Francisco, is now 

with The Emporium, with duties in the drapery 
section. George Wallace has also joined the staff 
of this concern, doing decorative work. 

The Curtis Studios, Inc., has taken over part 
of the premises at 550 Sutter Street, San Fran- 
cisco, formerly occupied. by Vickery, Atkins & 
Torrey, and will use it for retail sales purposes. 
H. Taylor Brewitt, fine arts dealer, is also located 

here. 

The Block Furniture Company, 885 Mission 
Street, San Francisco, will move shortly. to 331 

Sutter Street. 

Reg. J. W. Amery, 22 Battery Street, San 

Francisco, has taken on the lines of the Musco- 

gee Mfg. Co., Columbus, Ga., manufacturers of 
studio couch cover materials, and the like. 

Ted Smith has been made sales agent in 
Northern California and Nevada for the Brown- 
Saltman Upholstering Company, of Los Angeles. 

George Arlidge, for a time in business on 
his own account at San Jose, Calif. and formerly 
with The Emporium and the Redlick-Newman 

Co., San Francisco, is now with L. Lion & Son, 

San Jose, in the drapery department. 
Ed. Lachman, of the home furnishing house 

of Lachman Bros., San Francisco, is making a 
trip to Alaska and upon his return will visit the 

Century of Progress Exposition at Chicago. 
Isaac D. Klopstock, of the upholstered fur- 

niture manufacturing firm of Klopstock Bros., 
San Francisco, passed away recently. 

Arrangements have been made by Gaines- 
Walrath, Inc., for consolidating its business at 

the Post Street store in San Francisco. The 
Oakland establishment is to be closed. 

Paul Verdier, president of the City of Paris 

Dry Goods Company, San Francisco, has re- 
(Continued on page 45) 



GOOD DECORATION, CHARMING 

SEMDBLICITY AND CORRECT 

PERIOD INTERPRETATION IS 

OBTAINABLE AT SMALL COST 
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WITH THE 

BUYERS AND 

SELLERS 

ScripTuRE: In order to correct the state- 
ment made in the July UPHOLSTERER concerning 

Harry Scripture’s new venture, it should be 
stated that the “Manor” the name which was 
under favorable consideration at the time the 
item was written has been changed to the 

“Colonial”. 
Grpss-BalLey: E. E. Bailey recently resigned 

as merchandise manager of furniture and floor 
coverings at Frederick Loeser’s after a period 
of service covering five years. His duties in 
these departments will be taken over by Lewis 

Gibbs, president of the store. 
Deane: Miss Margaret Deane, formerly 

connected with L. S. Ayres, Indianapolis, Bloom- 
ingdale’s, and Loeser’s, has joined Stern Bros. 

as buyer of ready-made draperies, bedspreads, 

and art needlework. 
GRAHAM: John Graham, formerly repre- 

senting the Philben Novelty Mfg. Corporation 
and Whittier Draperies, Inc., has joined the 

sales staff of Waverly Fabrics. 
Murpny: John Murphy, formerly assistant 

buyer of draperies at Jas. McCreery & Co. and 
who three years ago joined Bloomingdale’s to 
become stylist of home furnishings and subse- 
quently drapery buyer, has resigned from this 
latter firm to be associated with Ernest Blume, 

drapery buyer of Marshall Field & Co. 

HirscHEIMER: Earl S. Hirscheimer who has 

been variously connected with R. H. Macy, Man- 
del Bros. and Leath & Co. in executive capacities 
has joined the staff of Gimbel Bros., New York, 

to take charge of their furniture department. 

Jones: Perry Jones, formerly with R. H. 
Macy & Co., and for a brief period with John 
Wanamaker, N.Y., has been appointed drapery 
buyer for John Schoonmaker & Son, Inc., New- 
burgh, N. Y. Mr. Jones succeeds Wm. Smiley 
who now buys piece goods with the exception 

of drapery fabrics. 
Kutcuspack: H. L. Kutchback, formerly 

upholstery buyer with the Powers Mercantile 
Co., Minneapolis, has become floor covering 

buyer of Rollman & Sons Co., Cincinnati, Ohio. 

Frencu: R. U. French, formerly with the 
D. F. Blackmer Furniture & Carpet Co., Den- 
ver, has succeeded A. M. Deutsch in the drapery 

and floor covering departments of the Joslin 
Dry Goods Co. 

Cronin: John Cronin was recently appoint- 
ed buyer of the basement upholstery department 
of Gimbel Bros., N. Y. Mr. Cronin was for- 

merly buyer of draperies for Loeser’s basement 
in Brooklyn and prior to that with tie Kresge 
Department Store, Newark. 

Hopkins: Andrew D, Hopkins, merchandise 
manager and buyer of furniture at Gimbel Bros., 
N. Y., for the past six years has resigned. Mr. 
Hopkins was at one time head of the interior 
decorating department and assistant to the late 
Isaac Gimbel, and his resignation is received 
with great regret by his firm. 

Hutv:"Harry Hull with the M. T. Garvan 
Co., Lancaster, Pa., has been advanced from 

salesman to a buying position covering house 
furnishings, floor coverings, draperies, and oc- 
casional furniture. 

McCormick: The stock and business of 

Chas. D. McCormick, interior decorator, Cleve- 

land, has been purchased by the Kinney & Le- 
van Co., of that city. Mr. McCormick who has 
been associated with the interior decorative busi- 
ness of Cleveland for the last thirty years, has 
joined the Kinney & Levan staff to take charge 
of their interior decorating department. 

KenTON : It has been announced that Edwin 
C. Kenton, vice-president and sales manager of 

H. R. Mallinson & Co., Inc., has tendered his 

resignation to take effect September 1. Mr. 
Kenton developed the upholstery fabric interests 
of this firm, engaging with them in the fall of 
1927 and developing these interests to the point 

where they were established in a separate loca- 

tion at 509 Madison Ave., where they have been 
since May 1930. While Mr. Kenton has always 
continued in direct charge of the upholstery 
fabric department, he has also had supervision 
over all selling in recent months and has worked 
in very close relationship with all branches of 
the firm’s business. He has made no announce- 
ment of his future plans, which may be expect- 
ed to develop shortly. 

Byron: D. J. Byron, recently buyer of floor 
coverings for Rollman & Sons, Cincinnati, and 
prior to that for eight years with Bloomingdale’s, 
has assumed the position of buyer of floor 
coverings for Namm’s, Brooklyn. 



Butt: M. Stanley Bull, has resigned as 
head of the floor covering department of the 
Bush & Bull Co., Easton, Pa. His successor 

has not been appointed and Mr. Bull has made 
no announcement of his future plans. 

WuitEN: George Whiten, well known to 
the upholstery trade as a restaurateur, former- 
ly doing business as “George’s” at 379 Fourth 
Ave., and prior to that for many years with 
Thomas’s Restaurant when the upholstery dis- 
trict was below 23rd Street, has taken over the 

Annex Restaurant, 18 W. 33rd St., opposite the 

Empire State Building. He is catering particu- 
larly to his old friends in the drapery trade. 

McLauGHLiIn: Miss Nora McLaughlin, 
formerly assistant buyer in the upholstery de- 
partment of Gimbel Bros., N. Y., has been made 

buyer, succeeding R. Garrett whose resignation 

was announced last month. 

Curt: Jack Y. Clift has engaged with the 
Cyrus Clark Co., to represent them in the terri- 
tory comprising Ohio, Indiana, Michigan, and 
Wisconsin, and will leave shortly on his initial 

trip. 

Tuomas: Wm. H. Thomas, upholstery 
buyer for Arnold Constable & Co., was struck 
by an automobile on July 25th and was taken to 
the hospital where the worst proved to be a 

broken leg. From latest reports he is doing nice- 
ly and will probably be back to work around the 
first of September. 

SNOWDEN: John W. Snowden, president of 
the Stead & Miller Co. in Philadelphia, returned 
to his office on August first after spending the 

month of July at Christmas Cove, Maine. 
SCALAMANDRE: Franco Scalamandre, who 

recently returned from a six weeks’ visit to Italy 
on the Conte di Savoia, has just come back from 
a short trip to the Pacific Coast. 

Grecc: Warren R. Gregg, well known in 

the Metropolitan trimming field and also through 

his former connections as an upholstery buyer, 
has engaged with the Bokelmann Trimming Co., 
Inc., to represent their lines in the Metropolitan 

district beginning Monday, August 21. 

(Continued on page 41) 

WISCONSIN CURBS “CLOSE OUT” SALES 

HE State of Wisconsin has effected a law 
A iee requires merchants to take out a license 

in order to conduct closing out sales. The law 

requires that for the purpose of obtaining a spe- 
cial license for the selling at retail of any type 

of “close out” stocks there be submitted an in- 
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ventory and list of the goods to be sold together 
with the cost price of the article, the dates when 
purchased, and the names of the sellers. During 

the sale no goods not listed in the original in- 
ventory may be added, but if the store wishes to 
close out a stock of goods purchased from some- 
one else, while at the same time selling its own 
regular stock, but without closing out its own 
stock, the goods to be closed out must be labeled 
or tagged so that customers may readily dis- 
tinguish them from the regular goods. License 
fees depend upon the number of days the sale is 
to be conducted and the value of the stock. The 
sales period is limited to 60 successive business 
days except where unusual conditions exist, in 
which case an extension of not more than 30 
days can be granted for an additional license fee 
of $20 to $25 a day. 

RECENT MERCHANDISE 

INQUIRIES 

a department of information concerning stock items 
that can be profitably handled by up-to-date stores. 

206. Bon Voyage pillows in colors with white 
bindings and straps, zipper backs, and con- 
venient pockets. 

207. Wicker breakfast bed trays with reversible 
tops which can be turned upside down to 
produce a green baize writing surface, and 
with convenient side pockets. 

208. Hand-woven craftsman curtain tie-backs, the 
work of blind people. 

209. Cape Cod scenes in hooked rugs, primitive 
and colorful. 

210. A specially designed lounge chair for men’s 
clubs, one arm of which may be dropped 
about a foot to form a chaise lounge. 

211. Embroidered theatrical scrim bedspreads. 

212. Old style maple cradles of the rocking type 
reminiscent of Colonial days. 

213. Currier & Ives prints, originals and reproduc- 
tions, after the type made famous by the 
printing firm of Currier & Ives. 

214. A platform type of spring support for up- 
holstered furniture fastened to the furniture 
frame by helical springs. 

215. Sofa, the arms and back of which are the 
same height. The arms drop when released 
by a button and are adjustable to any angle. 

Sources of supply for the above items will be given 
on request. If you have a need for any item of 
merchandise, the source of which is unknown to you 
we will gladly try to supply the information. 



THE Stanley Embroidery Co., Inc., manufac- 
turers of embroidered theatrical gauze, for- 

merly located at 1071 Sixth Ave., are now in 
their new quarters at 171 Madison Ave., N. Y. 

A NEw company, the Upholstery Supply Corp., 

will engage in the jobbing of supplies for the 

Southern California furniture trade beginning 
with September Ist. They will be located at 1000 
East Jefferson St., Los Angeles, and will be glad 
to receive communications from manufacturers of 

upholsterers’ supplies generally. 

AT THE annual meeting of the New England 
Curtain Mfrs. Association held recently in 

Boston, the following officers were elected: J. 
W. Powdrell, president; Sydney Gutlon, vice- 
president; A. L. Gordon, treasurer; and David 

Green, secretary. 

Fpwarp Maaa, Inc., reports that in the Sloane 

model house at a Century of Progress in Chi- 
cago they furnished all the trimmings for the 

green fabric in bedroom No. 1, and also all the 
damask and all of the fringes used in the large 

assembly room of the United States Government 
building as well as the materials used on the chairs 
in the main dining room in the Hall of Science. 

[Tt Is announced that the Designers and Card Cut- 

ters of Philadelphia and vicinity are banding 
in a permanent organization to be known as the 
Textile Accessory Guild of America and will op- 
erate under their own code. 

Carl T. Majer of Philadelphia has been au- 
thorized to go to New York and sign for this 
industry with the N.R.A. 

One of the new table scarves shown by the Derk Manufacturing Co. 

NEWS OF THE 

colorings are in the shades most generally ac- 

INDUSTRY 
LINEN GUILD REMOVED 

Linen Gultp, Inc., successors to the Weavers 

Sales Co., removed on July 1 to their new of- 
fices and showroom at 315 Fifth Ave., New York 

City. 
In addition to a wide range of hand-printed 

linens this firm is showing some numbers in hand- 
printed chintz, 50 inches wide, and also some 

hand-printed rayons, 50 inches wide, the latter be- 

ing -called “Norwood Cloth.” 

FABRICS CONVENIENTLY TAGGED 

Composition tags are being attached to every 
sample of fabric on display in the showrooms 

of Seeley Scalamandre Co., Inc. These tags give 

the percentage of silk, cotton, linen, and wool in 
the various fabrics and on each tag is printed “No 
rayon and no weighting.” On a few of the fab- 
rics that have a small percentage of rayon to en- 
liven the appearance, the percentage of rayon used 
is indicated. By this method the decorator can 
tell at a glance exactly the type of material they 

are examining and more accurately gauge its 
value. 

THE DERK MFG, CO. LINE 

For THE Fall and Winter market the Derk Man- 
ufacturing Co. are showing a new line of table 

scarves in a great variety of shapes and color- 
ings in sizes ranging from 9 x 9 inches to 17 x 70 
inches, all in novel designs suitable to meet the 
current public taste. 

For the upholstered furniture trade they 
have ready their new selection of tapestries. These 
are of cotton and of cotton and rayon with pat- 
terns in both the conventional and modern styles. 

As a rule the design motifs are small and the 



ceptable. One which has been most favorably re- 

ceived is a novelty weave giving the effect of 

iridescent stripes. 

WELL KNOWN FIRM RESUMES BUSINESS 

ANNOUNCEMENT is made that the A. W. Baylis 

Co., well known in the wholesale upholstery 

trade, is resuming operations after being inactive 

for the past two years, during which time Mr. 
Baylis has been actively engaged in experimenta- 

tion and further development of his methods of 

producing warp-printed goods. These experi- 

ments have been carried on in many mills and 
printing plants but the work has been largely 
done in the mills of the Carolina Cotton & Woolen 

Mills Co., who have been developing a new field 

of activity for their looms in jacquard drapery 

and upholstery goods. 

Mr. Baylis, who has been in charge of the 

work of styling and selling the products of this 

mill through their special fabrics department, will 
continue this service through the A. W. Baylis 

Co. He will also sell a new line of dobby box 
loom drapery and fancy goods now being devel- 
oped by the Clyde Mill Inc., of Westerly, R. I. 

In addition to the above mentioned lines made 

exclusively for the converting drapery field, the 

firm is prepared to offer also new warp print 
goods made under the Baylis Shadowarp patents. 

The firm will be located at 357 Fourth Ave. 
with Wm. Iselin & Co., Inc., who will factor the 

business. 

A graceful pattern in the new line of the Chester Lace Mills. 
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NEW FURNITURE CONCERN 

A NEw firm under the name of Chairs, Inc., has 

recently been organized with a factory at 575 
llth Ave., N. Y. The company specializes in the 
manufacture of upholstered chairs of all types 
and periods, many of the designs being of their 
own creation. These chairs are covered in a wide 

variety of fabrics as well as leather, and such un- 
usual styles as the John Alden and the English 
Horsecart are obtainable, as well as the Modern 

types. For the convenience of decorators a con- 

tract department for taking care of special or- 
ders has been incorporated. 

The first showing of the company was held 
at the New York Furniture Exchange at their 
recent market and they now occupy a prominent 

showroom at the Exchange in space 409. 

The firm consists of Allan Straus, general 

manager, Harry W. Morse, office manager and in 
charge of advertising, Andrew F. Bird, sales staff, 
and Samuel Diskin, factory superintendent. 

THE CHESTER LACE LINE 

Tue lace curtains shown by the Chester Lace 
Mills, now ready for the Autumn market, offer 

the buyer a wide range in patterns and qualities 

from which to make his selections. Pair goods 

and panels to match are offered in abundance in 

regular and novelty weaves in designs which are 

often striking and extraordinary and always well 

planned and effective. 

So many are the numbers on display that 
we cannot afford space to describe them all. 

However, several are outstanding and deserve a 

few lines of comment. 

Among the exceptional numbers is “Cord- 
lin” which is of a coarse filet net with small but 

very engaging design motifs and presenting a dis- 

tinctly luxury appearance to any window at 

which they are hung. These are tailored in the 

36-inch width with 45-inch panels to match, of- 

fered in natural color. 

Another interesting number consists of 

ready-to-hang curtains with panels to match 

shown in six colors and several designs. The 

colors are green, rust, tangerine, daffodil, sun- 

beige, and ecru. 

Exceptionally wide are the curtains offered 

in another range. These are 50-inch loom-width 

and in a heavy, rough, combination weave. Of- 



fered in sun-beige coloring with 50-inch loom- 

width panels to match. 

The Chester Lace Mills also want it under- 

stood that they are retaining their lines of ruffled 

lace curtains to which they have added new pat- 
terns and combinations. 

The buyer who is searching for weaves and 

patterns suitable for conventional rooms and 

conventional treatments or the buyer whose taste 

runs to the more novel modernistic forms will 

find curtains to meet their requirements some- 
where in the Chester Lace Mills’ line. 

THE WALL PAPER CONVENTION 

Conditions were not such that we were able to 

have a reporter at the Wall Paper Convention held 

this year in Chicago, so our account of it must be 
second hand. However, conversations we have had 

with a number of wall paper men who were pres- 

ent has convinced us that the convention was a de- 

cided success. The consensus of opinion is that 

attendance was far above normal and that while 

there was not a great deal of buying, (as there 

never is at any wall paper convention) the whole- 

salers and dealers looking over the manufacturers’ 
lines showed a keener interest and a greater opti- 

mism than they have shown for several seasons past. 

Manufacturers and wholesalers are both expecting 

a decided upturn during the Fall and Winter 

months. 

OBITUARY 
| SES 

ALBERT KoRPER 

THE many friends of Albert Korper, formerly an 

upholstery buyer for several years and later rep- 
resenting wholesale firms in the New York mar- 
ket, will regret to learn of his death, which occurred 
on Tuesday, July 25. The deceased held positions 
as a buyer with various firms in Washington, New 
York, New Haven, Scranton, Baltimore, and Bir- 
mingham, and was well known in the New York 
market. Of late years he has represented a number 
of manufacturers and has not been in very robust 
health. 

Funeral services were held at 200 W. 91st St., 
N. Y., on Thursday, July 27, and were attended 
by his immediate relatives and business friends. 

THE UPHOLSTERER AND INTERIOR DECORATOR 

TABLE OF CONTERNTS 

Fact AND COMMENT: 

Meeting of the A. I. I. D., 17; Will the Pub- 
lic Buy? 17; Once More Design Piracy_is 
Attacked, 18; An Unhappy But Temporary Con 
dition, 18; The Future Status of the Decora- 
tor, 18. 

Business RECOVERY: Comment on Industrial Re- 
habilitation with reference to the design piracy 
PO os ese cane Re RECO TAS SOLS LCR RYE aS aan 19 

PAGES IN BrRowN DUOTONE: 

Architectural Balance achieved by clever 
drapery handling, opposite page 20; Placing of 
Scenic paper requires careful planning, oppo- 
site age 21; Good decoration is obtainable at 
small cost, opposite page 36: Modernism on a 
reasonable basis, opposite page 37. 

CreTONNE MANuFACTURE, Part 1 of a Three Part 
description of the making of a popular fabric 21 

Wuat 1s New IN THE MARKET: Brief description 
of Novelties offered to the buyer and decora- 
OBE onc ok dbebe\eacstbcndenssce eben eee 24 

Dress Cottons Used for Dressing Table Decoration 
Ciietentel) ons oiick np keen io sapankcnthas tenner 26 

Draperies for Circular Top Windows ..........-. 29 

Masonite House: Another of a Century of Prog- 
gress Model Homes ..........-2seeeeeeeeeeeee 31 

Pacific Const Notes ...cciccecccedacennessurssces 36 

With the Buyers and Sellers ...........+---eeeees 37 

News of the Industry ..........-cccccccenrececes 39 

OBITUARIES : 

Wi. Meeeee so cic ccndcvcndcds sknsucegeesesperes 41 

Special Notices .........ceeecsceccceeeccseeceeens 42 

WITH THE BUYERS AND SELLERS 

(Continued from page 38) 

SmitH: Hubert R. Smith, well known rep- 
resentative, recently with Atkinson Fenlon & 

Co., has joined the staff of Sidney Blumenthal, 

Inc., in connection with the newly-formed 

drapery department. 

Finp.ay: Norman Findlay, one of the best 

known New York selling representatives, has 

taken over the selling agency of Arthur L. Ellis 

& Co., Boston, manufacturers of novelty curtains. 

Mr. Findlay’s New York office location will be 

announced later. 

SHELDON: Marshall H. Sheldon has joined 

the firm of James Milligan, Inc., interior decora- 

tion, Newport and Providence, R. I., and the firm 

name has been changed to James Milligan and 

Marshall Sheldon, Mr. Sheldon becoming vice 

president. 



DECORATORS FORMULATING CODE 

Information comes to us that the American 
Institute of Interior Decorators, through its 

committee on Industrial Code, is formulating its 
permanent code in accordance with the National 
Industrial Recovery Act. A meeting to formu- 
late the final draft was held on August 14th at 

the Art-in-Trades Club and attended by a sub- 
committee of New York members with Mr. 
Lenygon acting as chairman. Until this code has 
been accepted by the Government the Institute 
will endorse the blanket code as issued by the 
President with the revision of Clauses (3) and 

(4) as established by the National Dry Goods 
Association. These clauses, (3) and (4) apply 

to maximum hours and minimum wage. The 
purpose of this action is to secure for all mem- 

bers the benefit of displaying the blue eagle and 
other insignia of the N. R. A. and to gain the 
time necessary for the submission and approval 
of a permanent code, which, once established, 

will supersede the temporary blanket code. 
The Code Committee is made up of mem- 

bers of the New York, Illinois, Pennsylvania, 

Ohio, Northern and Southern California, Louisi- 
ana, Michigan, Massachusetts, Minnesota, Wis- 

ensin, Maryland, and Rhode Island Chapters, 
with Francis H. stick as chairman. 

SPECIAL } 
| Advertisements under this heading, Five Cents a word. | 
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MILL SEL L ING AGENTS Sake mills manufac- 
turing Jacquard and Dobby furniture fabrics. Have 

established business and selling organization with 
sales accounts factored. Opportunity mills obtain 
distribution. Address “Opportunity,” care The Up- 
holsterer. 
SALESMAN WANTED-—Interior decoration—ex- 

pert estimating on draperies and furniture. Excel- 
lent opportunity for right man in New Jersey terri- 
tory. State qualifications. Address “New Jersey,” 
care The Upholsterer. 
MEN CONTACTING DRAPERY DEPART- 
MENTS to carry side line of unique drapery fix- 

tures. Splendid commission possibilities. Address 
“Unique,” care The Upholsterer. 
FIRST CLASS UPHOLSTERER seeks change. 

Cut slip covers, draperies, etc. Can take charge. 
English, French, Canadian, American experience. 
Address “Experienced,” care The Upholsterer. 
WANTED—A representative who travels Boston 

and entire New England territory. One accus- 
tomed to selling piece goods to the jobbers, better 
department stores and furniture manufacturers. Give 
qualifications in full, Address “Boston,” care The 
Upholsterer. 
MANUFACTURER’S ATTRACTIVE FLAT 
GOODS line equipped to handle million dollars 

business yearly desires representatives acquainted de- 
partment stores, jobbers, furniture manufacturers. 
All territories open. Address “Flat Goods,” care The 
Upholsterer. 
WANTED—A CONNECTION with a wide awake 

firm in North or East as buyer and merchandiser 
of floor covering, furniture and draperies, kindred 
lines, by a man who has satisfactory record as busi- 

ness builder. Not interested unless employer realizes 
full possibilities of these departments and is willing 
to cooperate fully. Employed at present. Address 
“Business Builder,” care The Upholsterer. 
WOMAN DECORATOR—Eight years experience, 

desires to associate with establishment doing high 
class work with good customer demand for services. 
Thoroughly understands estimating, making, well in- 
formed on architectural details, domestic markets, 
furniture and accessories. European training. Widow, 
thirty-six. Address “Associate,” care The Uphol- 
sterer. 
POSITION WANTED as interior decorator by 
young man with decorative training and eight 

years experience with finest clientele in Western 
Massachusetts. Go anywhere. Address “Massachu- 
setts,” care The Upholsterer. 
SALESMEN WANTED to carry side line batik pil- 

lows and scarfs, also few special items in fancy 
pillows. Commission basis. State territory covering 
and class of trade calling on. Excellent opportunity. 
Address “Batik,” care The Upholsterer. 
EXPERIENCED UPHOLSTERY BUYER 
WANTED in a city of 60,000 population, two hour 

ride from New York and Philadelphia. Department 
capable of doing a volume of $45,000. Give full de- 
tails regarding past positions; also state age, married 
or single, nationality and salary expected. Address 
“Twotone,” care The Upholsterer. 
DRAPERY CONCESSION TO LEASE in new 

high class furniture store on percentage basis. 
Real opportunity for live wire with small capital. 
Address Certified Home Shops, Scranton, Pa. 
WANTED-—Salesmen with decorative and depart- 

ment store followmg to sell a fine line of mirrors 
and cornices. New York showroom. Address “Mir- 
rors,” care The Upholsterer. 
SALESMEN WANTED tto carry side line India 

Prints, etc. Commission basis. Good territories 
open. Address “India Prints,” care The Upholsterer. 
ANUFACTURERS OF DOMESTIC OR FOR- 
EIGN LINES. Well known importer with fol- 

lowing desires selling agency for drapery, upholstery, 
curtain goods or bedspreads. Address “Well Known,” 
care The Upholsterer. 
SALESMAN WANTED to solicit work for high 

class New York painter and decorator. Should 
have following with decorators or private trade. Sal- 
ary and commission. Address “High Grade,” care 
The Upholsterer. 
WANTED FOR SOUTH—Manufacturer’s or good 

jobber’s line upholstery fabrics with headquarters 
in High Point, North Carolina. Will maintain show- 
room if desired. Experienced. References and con- 
nections. Address “High Point,’ care The Uphol- 
sterer. 

WANTED FOR PACIFIC COAST—Mill line of 
medium priced draperies or furniture coverings by 

salesman of long experience and wel! known to the 
furniture manufacturers, jobbers, decorators, and de- 
partment store buyers. Address “Mill Line,” care 
The Upholsterer. 
HIGH GRADE PAINTER AND FURNITURE 
DECORATOR will pay for privilege of using tele- 

phone and business address in centrally located up- 
holstery shop. No space required. Address “Painter,” 
care The Upholsterer. 
POSITION WANTED—Decorator and designer, 

fifteen years experience, successful selling record. 
sketches, color renderings, detail drawings and floor 
plan arrangements. Address “Successful,” care The 
Upholsterer. 
SALESMAN, OFFICE MANAGER, upholstery. 

drapery fabrics, thoroughly acquainted with Met- 
ropolitan and suburban decorators and upholsterers, 
wishes to represent quality line or handle office rou- 
tine. Fourteen years experience. Address “Acquaint- 
ed,” care The Upholsterer. 
POSITION WANTED—Decorative salesman, years 

experience with exclusive house, furniture, carpets. 
Estimator of custom made draperies. Sketching abil- 
ity. Address “Southwest,” care The Upholsterer. 
UPHOLSTERY CUTTER: eight years experience in 
wholesale factory; conscientious young man; can fur- 
nish good references. 
UPHOLSTERER, 

Address “Cutter,” care THE 
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I 

Indo-Persian Fine Art Co., 225 5th Av ..(CAledonia 5-1364) 8 
Italian Furn. Frame Corp., 22 W. 19th.. (WAtkins 9-4196) 47 

J 

ohnson & Faulkner, 43 E. 53rd ....... (Wickersham 2-0500) 12 
ohnson Leather Co., Inc., 37 W. 26th..(BOgardus 4-2966) 47 
Se Re eA ar 7 

K 

Renney Mie. Co., Crmmstee Be Bosac cctvcncsc tcatscceehsaass 
Kent, Lehr & Fitch, Inc., 381 4th Ave ..(BOgardus 4-3632) 6 
Kenwood Mills, Inc. ag Ibany S cibeb aloes was 4. cieeehie caw eee 49 

L 

La Mers Studio, 345 W. 58th .......... (COlumbus 5-0617) 
Le Fort, Robt. & Co., Inc., 485 Sth . Camb Hill 2-0817) " 
Lyon Furn. Mer. Agency, 258 Bway . ---(BArclay 7-3000) 48 

Maks, 4). i, 33 tte Be oo ae ere (ALgonquin 4-3149) 46 
Meadox Weav. Co., Inc., 212 Lex. Av ..(LExington 2-3500) 6 
Merrow Machine Co., Hartford, ONS iy os Oe «st ies ote 50 
—,. John C., Thread Co., Lowell, 

DE, Segnedvhswgeeaud Who ah cabo Rhbewbineditadeetei 48 
Miller Mees” ek SRS (AShland 4-9340) 4 
Moss Rose Mig. Co., 70 W. ~o;" ieee (LOngacre 5-7679) 3 
Myer, Henry, Thread Mf g. Co., Inc., 
RD Sock de0h00sSncdeden de ede ve doh Cask Cea tices 46 

N 

New England Curtain Co., 220 5th Av ..(CAledonia 5-6163) 8 

fe) 

Orinoka Mills, 183 Madison Av......(AShland 4-9834) Cover IV 

P 

Penn Tapestry Co., 267 5th Av ........ (PEnn, 6-3135) 5 
Progressive Silk Fin. Co., oboe. cccc css vcvcuccvensvove 

R 

Reliance Co., 49 E. 2ist St. .......55-5, (ALgonquin 4-2260) 2 
Rich, Samuel Co., Inc., 2 Park Ave ...(LExington 2-5600) 6 
Royle, Geo., Co., 7 E SP ckese dee CAledonia 5-0347) 4 
Ryer & Cashel, Inc. + 11 W. 30th St ....(CHickering 4-2568) 11 

Ss 

Scholle Studio, 440 4th Av. ............ (BOgardus 4-0554) 10 
Seeley Scalamandre Co., Inc. 660 Madison(REgent 4-4690) 5 
} maar Rietmann & Co., 180 Madison ..(AShland 4-8512) 10 
Stead & Miller Co., 180 "Madison Av .. -- (Arne 4-9407) 2 
Stone-Cline Curtain’ Co., 220 Sth Av ....(CAledonia 5-6163) 3 
Strahan, Thos., Co. 417 5th Av ......- (CAledonia 5-4310) 49 
Sure-Fit Products Co., 1270 Broadway ..(CHickering 4-6133) 7 

T 

Timme, E. F. & Son, 1 Park Av ...... (AShland 4-2580) 9 

Vv 

Vornhold, William, Hulmeville, Pa... ........c.ccceccececcens 49 

Ww 

Wilkes-Barre Lace Mfg. Cone 21 E. 26th.(AShland 4-9300) 5 
Windowphanie Co., 11 E. 14 St. ........ ALgonquin 4-3149) 46 

Zz 

Zapon Co., G EB 42nd 2.0 csvesccccccess (VAnderbilt 3-0392) 9 
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CRETONNES 

Cohn-Hall-Marx Co. 

Johnson & Faulkner 
Miller Bros. 

CURTAIN MATERIALS 
& LACES 

Belgrade Curtain Co. 
Carter, E. C. on 

CURTAINS 

Belgrade Curtain Co. 
Carter, E. C. & Son 
Chester Lace Mills 
Ellis, W. C. 
Le Fort. Robt., & Co., Inc. 
New England Curtain Co. 
Staheli, Reitmann & Co. 
Stone-Cline Curtain Co. 

CUSHIONS & PILLOWS 

Indo Persion Fine Art Co. 

DESIGNERS 

Scholle Studio 

DRAPERIES (Ready Made) 

Cohn-Hall-Marx Co. 
Kent, Lehr & Fitch, Inc. 

Orinoka Mills 
Penn Tapestry Co., Inc. 
Rich, Samuel Co., Inc. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

DRAPERY FABRIC 
MANUFACTURERS 

Brooks Bros. Co. 
Cohn-Hall-Marx Co. 
Hasbrouck-Turkington, Inc. 
Kent, Lehr & Fitch, Inc. 
Le Fort, Robt., & Co., Inc. 
Meadox Weaving Co., Inc. 
Moss Rose Mfg. Co. 
Orinoka Mills 
Rich, Samuel Co., Inc. 
Royle, Geo. & Co. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

DYERS & CLEANERS 

Doux, Jules, Inc. 
Footer’s Dye Works, Inc. 

DYERS—FINISHERS 

Globe Dye Works Co. 

EMBROIDERIES & 
APPLIQUES 

Le Fort, Robt. & Co., Inc. 
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ADVERTISERS’ 

FOR TELEPHONE NUMBER AND PAGE SEE ALPHABETICAL INDEX 

Kor any further information, address Clifford & Lawton, Inc., 373 Fourth Ave. Telephone BOgardus 4-1280 

Hasbrouck-Turkington, Inc. 

Wilkes-Barre Lace Mfg. Co. 

Wilkes-Barre Lace Mfg. Co. 

Le Fort, Robt., & Co., Inc. 

REPAIRERS OF TEXTILES 

RUGS AND CARPETS 

Progressive Silk Fin. Co., Inc. 

SEWING MACHINES 
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INDEX—CLASSIFIED 

FURNITURE 

Colombo, Leopold & Bro. 
French & English Furn. Co. 
Howell Co. 

SCREENS 

Indo-Persian Fine Art Co. 
Johnson Leather Co. 

SLIP COVER MANUFACTURERS 

Sure-Fit Products Co. 

FURNITURE FRAMES 

Colombo, Leopold & Bro. 
French & English Furn, Co. 
Italian Furn. Frame Co. 

THREAD MANUFACTURERS 

HARDWARE Meyer, John C., Thread Co. 
(Drapery & Upholstery) Myer, =. Thread Mfg. Co. 

Gould-Mersereau Co., Inc. 
Kenney Mfg. Co. 

TRIMMINGS 

Friedman, M. & Son 

LEATHERS & LEATHER GOODS 

Dual Leathers Corp. 
Johnson Leather Co., Inc. 

UPHOLSTERERS’ SUPPLIES 

Distributing Co. 
Franke, Fred & Co. 

MADRAS, ETC. 

Carter, E. C. & Son 
Miller Bros. 

UPHOLSTERY FABRIC 
MANUFACTURERS 

Brooks Bros. Co. 
Cohn-Hall-Marx Co. 
Florentina Mills 
Kent, Lehr & Fitch, Inc. 
Meadox Weaving Co., Inc. 
Moss Rose Mfg. Co. 
Orinoka Mills 
Penn Tapestry Co. 
Rich, Samuel Co., Inc. 

MISCELLANEOUS Royle, Geo. & Co. 
Ryer & Cashel, Inc. 

Berkman, A., Co. (Awning Stripes) Stead & Miller Co. 
Drapeframe Mfg. Co. Timme, E. F. & Son 
Hodgson, Walter W., Inc, Zapon Co. 

(Card Stamping) 
Lyon Furn. Merc. Agency 
Merrow Machine Co. (Seaming 
& Edging Machines) 

Windowphanie Co. (U. D. Malz) 

MANUFACTURERS’ 
SELLING AGENTS 

Whitman, Clarence & Sons, Inc. 

UPHOLSTERY & DRAPERY 
FABRIC IMPORTERS & JOBBERS 

Carrillo Fabrics Corp. 
PANELS, TABLE COVERS Erbun Fabrics Corp. 

Greeff Company, Inc. 
& SCARVES een & Faulkner 

Carter, E. C. & Son eliance Co. 
Indo-Persian Fine Art Co. Seeley, Scalamandre Co., Inc. 
Le Fort, Robt. & Co., Inc. 
Moss Rose Mfg. Co. 
Ryer & Cashel, Inc. 
Stead & Miller Co. 

WALL PAPER MFRS. & JOBBERS 

Becker, Smith & Page, Inc. 
Enterprise Wall Paper Mfg. Co. 
Strahan, Thos. Co. 

~~ Vornhold, William 

WALL PAPER SUPPLIES 

Glanz, Behm & Herring Huyck, F. C. & Sons 
Indo-Persian Fine Art Co. 

WATER-REPELLENT FABRICS 

Joseph, M. Orinoka Mills 
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MASONITE HOUSE 

(Continued from page 32) 

which have been selected and installed by the 

decorator are the following: 

Jacques Bodart, Inc., living room Directoire 

furniture. 

Garland Upholstering Co., iiving room over- 

stuffed furniture. 

Holland Furniture Co., furniture, bedroom 

No. 1. 
Bruce Buttfield, Inc., furniture, bedroom 

No. 2. 

Warren McArthur, living room _ terrace 

furniture. 
Wendell August Forge, living room terrace 

furniture. 
Arthur H. Lee & Sons, Inc., living room 

upholstery material. 

Herter-Dalton Co., hangings, bedspreads 

and dressing table skirt, bedroom No. 1. 
Chicopee Mfg. Co., cellophane wall cover- 

ing, cellophane glass curtains, bedroom No. 2. 
Jos. Brandt & Bro., cellophane overcurtains, 

bedroom No. 2. 

Frances T. Miller, living room rugs, bed- 

room No. 2 rugs. 

Deltox Rug Co., rug in study. 
Aluminum Co. of America, aluminum man- 

tel in living rcom—fabricated by Johnson- 
Meier Co. 

Thomas Strahan Co., wall paper in bedroom 
No. 1. 

Rena Rosenthal, copper lamps, aquarium 
and accessories, in study. 

American Encaustic Tiling Co., fountain 
and garden accessories. 

Wamsutta Mills, bed linen. 

North Star Woolen Mills, blankets. 

Walter Warren, lighting fixtures. 
Chicago Flexible Shaft Co., electric clocks. 

Theo. Haviland Ce., china. 

Stewart-Warner Co., radio. 

Rogers, Lunt & Bowlen Co., silver. 

PACIFIC COAST NOTES 

(Continued from page 36) 

turned to Paris, following a stay of several 
months here, during which time the business was 

completely revamped and important store changes 
made. 

A furniture and interior decorating shop 
has been opened at 314 Primrose Road, Burling- 

ame, Calif., by Harry T. Hauer and Del D. 
Howell. 

The business of the Superior Upholstering 

HOWELL 
Tubular Steel Furniture 

A FEATURE EXHIBIT IN 

THE HOUSE OF TOMORROW 

The Most Interesting Modern Home Built at 

A Century of Progress Exposition 

You will also see Howell Modern Tubular Furniture in one 

hundred forty-nine other major exhibits prominently displayed 

throughout the Exposition. 

Howell Modern Chromium Furniture was selected by the fore- 

most decorators and architects for the World’s Fair and it means 

something to you as a dealer to have Howell in these important 

buildings where thousands of your customers and prospects will 

view it. 

Write for our catalog illustrating the entire line. 

Be sure to see our complete display in the American 

Furniture Mart Building, 666 Lake Shore Drive. 

THE HOWELL COMPANY 
FACTORIES: GENEVA, ILLINOIS 

SHOWROOMS 

T 28aRO STREET 

N FURNITURE MART 
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AUTHENTIC REPRODUCTIONS 
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FURNITURE DECORATING 

AND UPHOLSTERING 

FRENCH «x ENGLISH 
FURNITURE COMPANY 

307 East 53rd Street, New York City 

Telephone—Plaza 3-1158 
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WINDOWPHANIE VALANCES 

are in great demand among shop owners who realize the 
importance of attractive window fronts. Rich carved 
glass effects at low cost. Send for iliustrated catalogue. 

U. D. MALZ, 11 EAST 14th ST., N. Y. C. 

Made of selected long staple cotton. 
MERCERIZED COTTON THREAD 

Economical and adaptable sewing thread fo DRAPERIES. Used on Silk, Cotton ond 
other Fabrics. 

Complete line of all shades in stock. 
Send for color card and prices. 

HENRY MYER THREAD MBG. CO. 
319 W. Van Buren St., Chicago, IIl. 

Co., Sacramento, has been taken over by C. J. 
Reck. 

Thomas J. Cline has taken over the interests 
of Grover C. Stone in the Cline & Stone Fur- 
niture Co., Petaluma, Calif. 

Herbert E. Bennett has been made president 
of Barker Bros., Los Angeles, following the res- 
ignation of F. K. Colby. 

E. C. Stephens, who has been handling fur- 
niture lines on his own account, with headquar- 
ters at San Francisco, has rejoined the staff of 
S. Karpen & Bros., with whom he was formerly 
associated, and is now with the Los Angeles 
office. 

Beck’s Drapery Shop, Inc., has succeeded 
to the Beck & Bliss Drapery Shop, Inc., 5217 N. 

E. Sandy Boulevard, Portland, Ore. 
S. A. Kahl & Co., importers of Oriental 

rugs, recently opened a fine new store at 390 
Morrison Street, Portland. 

H. E. Anderson, formerly president of the 
Jones Store Company, Kansas City, Mo., has 

joined the managerial staff of Olds, Wortman 

& King, Portland. 
L. M. Bailey, formerly merchandise manager 

of floor coverings and furniture for the Pacific 
Coast division of Montgomery Ward & Co., and 
before then buyer of furniture for the Broad- 
way Department Store, Los Angeles, has been 
made manager of the furniture department of 
the Wise Company, Long Beach, Calif., which 

recently added home furnishings. 
T. A. CHURCH. 

BUSINESS RECOVERY 

(Continued from page 20) 

great the misrepresentation by the shops that 
claim to deal only in imports. 

It was in evidence before the Senate Com- 
mittee that there are many American dress shops 
located in France with American studios con- 

trolled by American capital and stylists that send 
their products to America with the import label 
on them, just to impress the credulous with the 
superior value because “imported.” 

A dress designer testified that she worked 
for many New York houses and that her gowns 
are frequently shown in the shop windows with 
foreign tags on them. A vast amount of this sort 
of evidence was presented before the Committee, 
emphasizing the fact that we had the talent and 

urging protection. 

Said one manufacturer : “Cheap labor doesn’t 
bother me half as much as design piracy. Where 
labor is cheap, the organization is usually cheap 
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also, and their efforts beneath notice until they 

steal my styles and experience, the very brains 
out of my head. I don’t care how cheap the cost 
if they only get out their own styles and leave 
mine alone. Every commercial traveler in this 
country is affected by piracy and the traveler as- 
sociations are all behind the bill because buyers 
hesitate to place an adequate order for anything; 
the better the style, the quicker it will be copied, 
and always for less money. 

The Vestal Bill has been discussed for fif- 

teen years, and with the 440 associations that 
have endorsed it, probably 440 lawyers have ana- 
lyzed and approved of it, including the Patent 
Bar Association. It’s fair to everyone. 

The subject is rapidly assuming national im- 
portance because of its serious economic menace 
running parallel to rotten politics, the crime wave, 
bootlegging, kidnapping and some of our other 
activities. 

Copyright doesn’t prevent anybody from re- 
producing old styles. The museum collections are 
open to all, as well as old stocks, wholesale and 

retail. The Copyright Bill only applies to new 

and original patterns. 
Moreover, the Bill is not retroactive and its 

ramifications are so great that the cloak-and-suit 
and dress manufacturers are strong for it be- 
cause while it does not check the copying of a cut 
or shape of a garment, it would prevent copying 

of the style of the material used, the principal 

characteristic. 
In brief. as a national measure, it is well to 

realize that design theft is costing millions of 
dollars a year. 

1. In discouraging the Effort and 
Education of the Art Schools and 
their thousands of Students, as well as 
the Initiative and Ambition of pro- 
ducers. 

2. In the stopping of legitimate 
operations on new styles that have 
been copied. 

3. In the great waste of prelimin- 
ary preparation of a line and loss of 
investment in process development. 

4. In the everlasting struggle to 
bring out new things, new things at 
an expense ever mounting by this un- 
fair competition. 

5. In the influence of the retail 
shops that thrive by the piracy that 
gives them “bargains” establishing an 
everlastingly destructive policy as re- 
ceivers of stolen goods. 

6. In leading always to a down- 
ward scale of quality and price. 
There’s no honor among thieves and 
no sooner does one pirate copy a de- 
sign than some other of the cult cop- 
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DECORATIVE and 

FURNITURE LEATHER 

The Johnson Leather Co., Inc., established in 1881, has 
aualik ta thers for $3 9 and decorative trades with "high 
grade leathers ears, gaining a reputation for qual- 
fy, reliability and artistry through . ughout the country. 

We vidas in; 

FINE LEATHERS DYED IN ANY COLO 
REPRODUCTIONS OF pee tons, FOREIGN AND 

CUSTOMER’S DESIGN 
HAND PAINTED TOOLED AND EMBOSSED 

a HINTING and TOOLING DESK TOPS 
G AND STUDDING LEATHER DOORS 

LEA THER SCREENS HAND PAINTED, TOOLED 
AND EMBOSSED 

be nadia orders are promptly executed by our staff of capable 
cr 

In addition to domestic leathers, we we cai a yesies color 
selection of dix imported moroccos for immediate delivery. 

“JOHNSON FOR QUALITY” 

JOHNSON 
LEATHER 

COMPANY 

THE JOHNSON LEATHER CO., Inc. 

37-43 West 26th Street 

New York 

Telephone Bogardus 4-2966 
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Leopold Colombe & Bro. 
Lnporters pe Makers of “tine” Lut piture 

FRENCH, ITALIAN and ENGLISH 
FURNITURE FRAMES carried in stock 

304 EAST 45th ST.. NEW YORK 

ITALIAN 

We have a complete display of 

ALL PERIOD IMPORTED 

FURNITURE FRAMES 
suitable for all decorative purposes. 

® 

22 West 19th St. 

Telephone—WAtkins 9-4196 

FURNITURE 
FRAME CORPORATION 

New York City 
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Offering exceptional and prompt service as wholesale 
distributors of 

RUGS, CARPETS & LINOLEUM 

BIGELOW WEAVERS 
e GLANZ ARMSTRONG LINOLEUM 

PATCHOGUE PLYMOUTH 
BEHM & OZITE RUG CUSHIONS 

We cut carpets and linoleum for HERRING naan By 
6 

625 CHESTNUT ST. SPECIAL SAMPLES for fur- 
PHILADELPHIA, PA, anaes lodge rooms, churches, 

ete. 

We specialize in BIGELOW BROADLOOM CARPETS 

MEYER THREADS 
The Perfect Thread for your Workroom 

For SHADES, Any size or 

OR Ar nem. color for every 
CARPETS and d need, 
UPHOLSTERY 

Prompt We can match 
Service your sample. 

LOWELL, MASS., U. S. A. 
“The Decorators’ Friend” 

REFERENCE BOOK LYON 

LYON FURNITURE 

Poe MERCANTILE 
AGENCY 

ESTABLISHED (676 

PUBLISHERS OF 
— LYON-RED BOOK 

ARTHUR S LYON, GENERAL MANAGER 

The Special Credit and Collection Bureau of the 
Furniture, Carpet, Upholstery, Undertaking, Lamps and Lamp Shades, 

Refrigerator, Stove and Housefurnishing Trades 
REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 

Executive Offices: New York, 258 Broadway ? 
Boston, N. Station Industrial Bldg. Cincinnati .....ccsceee 431 Main St. 
Philadelphia ..... 1015 Chestnut St. Grand Rapids, 
Jamestown, N. Y....... Fenton Bldg. Grand Rapids Sav. Bk. Bldg. 
Los Angeles ...... 12th St. & Bway. High Point, N. C., 
Chicago .......+6+:. 201 N. Wells St. Wachovia Bk. Bldg. 

PICKERS &: 
EXCELSIOR 

FRED. FRANKE & CO., Inc. 
Since 1904 

Manufacturers of 

BEDDING MACHINERY 
LOUISVILLE KENTUCKY 

LEATHER 
For fine upholstering SOLD by the YARD. Hide 
joined to hide in rolls 25 yards long and 36” or 
27” wide without visible joint. Write for infor- 
maticn and prices. 

DUAL LEATHERS CORPORATION 
ELIZABETH, N. J. 

ies from him; and the depths are 
never plumbed and nobody benefits. 

Europe says: “If we copy from you, it’s 
because you have always copied from us.” The 
American Federation of Art called the attention 
of the Senate Committee to the bad reputation 
America had for its piracies, making it difficult 
for our expositions to secure foreign exhibitors. 
Indeed, the Pan American Exposition of 1914 
had to secure from Congress special copyright 

protection for foreign exhibitors. The Federation 
asked that this disgraceful condition be stopped 
by the passage of The Vestal Bill. 

Piracy is only further evidence of the coun- 
try’s indifference to the preservation of law and 
order. It can be checked, however, and checked 

easily and inexpensively by a copyright law and 
so long as the Business Recovery Act aims to 
eliminate unfair competition we suggest there is 
nothing more unfair than Design Theft. 

CRETONNE MANUFACTURE 

(Continued from page 23) 
For plain weaving, the warp threads, in the 

condition already described, are now wound on 

large rolls preparatory to being beamed; the 
weft threads slightly softer than the warp 
threads, are wound on bobbins. 

The warp threads, after passing through the 
“slasher,” which stretches, starches and dries the 

thread, are wound on beams, each beam carry- 

ing the number of warp ends required for the 

width of the cloth to be woven, each warp thread 
being perhaps a mile in length. 

The warp beams are threaded through what 
is called a loom harness, a series of “needles” of 

wire or twine, each with an eye in the middle, 
in two sets, providing one harness thread for 
every thread of the warp. The threads are di- 
vided so that they alternate, half through the 

first harness and half through the second. Thus, 
wher one harness raises it lifts a complete shed 

of warp threads, totaling one-half the beamed 
threads. 

The warp threads are thus divided into two 
sheds, like an opening between the pages of a 
book. Through this opening, across the loom, the 
shuttle is shot with the bobbin carrying the weft 
threads. The harness descends and its mate as- 
cends, reversing the operating of the sheds. The 

shuttle returns across the loom and at each pass- 

age of the shuttle, a swinging comb-like arrange- 
ment is driven against the weft to keep the weav- 
ing tight. 

With so many processes of a delicate na- 
ture, handling filmy “slivers” of cotton with no 

more adhesive quality than snow flakes, and with 
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the multiplicity of threads which constitute the 

warp of the fabric, it can be readily seen that 

any break in the continuity of the material would 

be a prolific cause of imperfections in the fin- 

ished product. The machines are, however, elec- 

trically equipped, so that the minute there is a 

break of a “sliver,” or at any other part of the 

operation, that machine is automatically stopped 

and cannot continue until the break is fixed. 
The cloth has now reached the condition 

known as grey goods, and a subsequent chapter 

will carry it through another supplementary 

stage. (To be continued) 

DRAPERY BUYERS ESTABLISH MINIMUM PRICES 

The drapery buyers group of New York, known 
as the Metropolitan Drapery Buyers Association, 
whose organization has been mentioned before in 

these columns, met recently and agreed to estab- 
lish minimum prices on certain staple lines of 
merchandise. This move registers a long step in 
the interests of fair competition and places their 
organization squarely behind a gentlemen’s agree- 
ment with reference to the prices of merchandise 
normally used for special promotion purposes. 
It is expected that these price limitations will 
remain in force throughout the season and it is 
contemplated that inasmuch as these prices will 
now be uniform between competing stores adver- 

tising effort will be expended for the promotion 
of merchandise on a quality basis rather than 
price. The goods specified and the prices, which 
went into effect the first week in. August, are as 

follows: 

All-rayon damask, $1.50 and $2: 

All-rayon damask plain tailored and lined 
draperies, 214 yards long, no less than $9.75. 

Chintz binding: Three-fourths inch, 5 cents; 

14 inch, 6 cents, etc. 

Chintz pleating. One-half inch, 4 cents; three- 
fourths inch, 5 cents. 

Chintz weltings: Five cents, ete: 
Moire, $2. 
Ninon plain tailored curtain, 50 inches wide, 

$4.95 ; pinch-pleated, $5.50. 

Ninon tailored curtains, $3.94, 40 inches wide. 

Part silk damask (damask having any silk con- 
tent) ; Piece-dyed, minimum $3; yarn-dyed, $4. 

Printed linens, no less than $1 for 50-inch 

width. 

Pure Silk taffeta, $2.50. 

Sateens, 36-inch, 25 cents; 50-inch, 40 cents; 

104 count, 50 inches wide, 50 cents. 

Silk gauze, $1.25 and $1.65. 
Theatrical gauze, 25 cents. 
Thirty-six-inch plain glazed chintz, 50 cents; 

50-inch, $1. 

Speaking of Price 

“There is hardly anything in the world that 

some man cannot make a little worse and 

sell a little cheaper and the people who 

consider price only are this man’s lawful 
prey.” 

Attributed to Ruskin 

Price is a factor, but more important than 
price is what you get for the price and, still 
more important, what you pass on to the 

consumer. It is vital, and never more so 

than now, that you contribute to the restor- 

ation of confidence by selling material of 
unquestioned merit. 

THOMAS STRAHAN COMPANY 

Manufacturers of Fine Wallpapers 

ESTABLISHED 1886 

Factory: CHELSEA, MASSACHUSETTS 

New York Showroom: 

417 FIFTH AVENUE 
Chicago Showroom: 

6 NO. MICHIGAN BLVD. 

THE UNIQUE 
ANTIQUE NAIL & TACK 

PULLER 
PAT. DEC. 13, 1932 U. S. PAT. NO. 1891164 

A TOOL FOR EVERY PURPOSE 
Makes no damage on goods, nail or frame. 

Makes no noise and easy to operate. 
a = 

A MONEY SAVER 
For every Upholsterer, Decorator, Cabinet 
Maker and Carpenter, Antique Repairer, 
Architect and Designer. 

_ PRICE 85¢ EACH 
By mail, U. S. P. O. Money-order, $1. 

Special Price for Dealers 

DISTRIBUTING CO. 
7023 - 45th Ave., Woodside, L. I., N. Y. 

Tel. HAvemeyer 9-59%1 

WILLIAM VORNHOLD 
Manufacturer 

POPULAR PRICED WALL PAPERS 
New 1933-34 Line Now Ready 

Write for Samples 

HULMEVILLE PENNA. 

‘ 

WOOL, 
@ ely 

F.C. HUYCK & SONS 
Crbatn) 

¥ (a KENWOOD MILLS, Albany, N.Y. 

Manufacturers of 

KENWoop Sieve CLOTHs ‘ 

8 es oe 
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“AN EXCEPTIONALLY WELL COLORED LINE” 

“PRICES ARE RIGHT” 

Cordial welcome was given to 

THE NEW 

ENTERPRISE WALL PAPER 
LINE FOR 1933-34 
at the recent convention 

Outstanding in Coloring and Design, yet Moderately Priced, the New 

“ENTERPRISE” WALL PAPERS should be Best Sellers throughout 

the entire season. 

Write for samples and prices. 

Enterprise Wall Paper Manufacturing Co. 
SOUTH LANGHORNE, PENNA. 

THe NEW MERROW 
TRADE MARK REG. U. S. PAT. OFF. 

: HIGH SPEED TRIMMING AND OVERSEAMING, 
Becker, Smith oe Page OVEREDGING AND SHELL STITCH MACHINES 

LINE OF WALL PAPERS of special interest to Manufacturers 
of Interior Furnishings 

was an outstanding feature at 

the Chicago Wall Paper Con- 

vention, due to the fact that 

it is the largest and most com- 

prehensive line we have ever 

offered. 

Class 60 Machine 

Concietentty petee® te Write for details regarding 

STYLES 60 W, 60 U and 60 Q 
For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 4 

STYLE 60 RD 

= For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 

STYLES 60 ABB and 60 D3B 
BECKER SM ITH & PAGE INC For joining upholstery fabrics in a flat butted seam for 

’ , e subsequent processing. 

create sales. 

PHILADELPHIA. PA Let us demonstrate the work of these machines 

on your own product. 

THE MERROW MACHINE CO. 
ies of GA tame 24 LAUREL ST. HARTFORD, CONN. 

The “Century of Progress” 
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