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FA CT AN D COMMERNT 

HIS expression, generally used as a protesting 

command, is exceedingly appropriate as an ad- 

monition to executives in general at the present time. 
There are many temptations to lure the thought of 

an harassed official from the 
strictest contemplation of the 
business with which he 1s dis- 

tinctly identified. 
To such men such a warning as that at the head 

of this article might recall the importance of a state 
of concentration upon one’s business that would auto- 
matically exclude all mental interference from outside 
things from which no material business advantage 

is to be gained. 

MiInp Your 

Own BuSINESS 

There are men who are so disturbed by competi- 

tion, that they really give more thought to the business 

of some particularly active competitor than is good 
for their own business. There are men who worry 
about what their competitor is going to do next; who 
pay more attention to a competitor’s advertising than 

they do to their own, and whose whole round of daily 
existence is surcharged with the fear of what his com- 

petitor can accomplish. 

We remember a man in the furniture business, 
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who, bright and early in the morning, would place 
out on the sidewalk a dozen or more pieces of furni- 
ture which he and his assistant would industriously 
polish for the better part of an hour as if he had made 
an important sale and was careful that it should reach 
his customer in a spic and span condition. Then 
the whole thing would be loaded into his delivery truck, 

taken around a dozen blocks or so, and sneaked into 

his shop again through the back door. This man was 
concerned more about the impression he was making on 
two competitors across the street than he was about 
the waste of time in grandstanding a fake sale. 

Every man’s business today needs minding. It 

needs the closest attention, the most careful regulation 
and every ounce of promotive influence that the owner 
can exert. There is neither time nor energy to spare 
for dissipation through channels that are not produc- 
tive of benefit to the business. 

Minding one’s own business, however, is some- 

thing more than just watching and hard work. It re- 
quires a study of surrounding circumstances, a utiliza- 
tion of all of the helpful influences and inspirations 
that are to be found in new developments of machinery, 
of science, of chemistry. A business that is worth 

minding is worthy of having every possible advantage 
that thoughtful planning can bring to it in order that 
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it may progress with its community and with its times. 

To mind one’s own business demands of almost 

any man a devoted singleness of purpose that will make 

that business his chief interest in life. 

Mind your own business is good advice. It 

applies to any kind of work, pursuit, or study. It is 

applicable alike to the humblest worker in an insti- 

tution and to the man in the president’s chair. It is 

a good, sound wholesome suggestion that can be fol- 

lowed with profit and peace of mind. 

SURVEY recently made by the marketing and 

A statistical classes of the University of Toledo in 

interviewing 321 Toledo men and women to ob- 

tain their opinion on various phases of retail adver- 

tising would indicate that the 
matter of price emphasis is hav- 
ing an unfavorable repercussion. 

A ratio of 5 to 1 of the con- 

sumers interviewed were against 

comparative price advertising. Many of them said 

that where price is the main appeal it diverts interest 

from the.article’s other features and fails to impart 

confidence. 

It is perhaps true that the character of the store, 
its reputation and the history of previous dealings, 
might predispose a customer to believe the advertised 
price reductions, but consumers generally, we believe, 

are inclined to view price comparisons with much the 

same attitude as those interviewed in Toledo. 
That the store itself is not unmindful of this 

changing attitude on the part of the consumer is 
brought out in the opinion of Benjamin H. Namm of 
the Namm Store, Brooklyn, who said recently: 

“At the present time advertising is sick. Its 
blood-stream is temporarily toxic from the twin poi- 

sons of exaggeration and abuse, and unless checked, 

Price ADVERTIS- 

iInc—How MucuH 
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decorator of rare skill 
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these poisons may destroy the very life of advertising 

itself— 
“Advertising has been mis-used to such an extent 

that it no longer pulls as it should, and the principal 

reason for this is that advertising doesn’t deserve to 
pull. A great many people have lost confidence in the 
printed word of business. Many have come to regard 
advertising as a waste; others regard it as something 
of a joke, and some consider it a ‘racket’.” 

I. A. Hirschmann, director of publicity for Lord 
& Taylor, New York City, is equally emphatic in 
his condemnation of the types of advertising of the 
“bargain variety.” 

He recently stated: “The merchants of America, 
in their endeavor to maintain unwarrantably inflated 
business volumes, are deliberately committing retail 
suicide. They are guilty of under-rating their cus- 
tomers, undervaluing themselves and underselling 

America. Unless their hysterical efforts to pile up 
figures through low prices and substandard merchan- 

dise ceases, they cannot expect anything but an atten- 
dant loss in confidence and a dangerous change in the 
entire character of the retail business and the public’s 
attitude toward it.” 

Words like these from the president of one de- 
partment store and from the publicity director of 
another are heartening to those of us who are sick to 
death of the price type of store promotion. ; 

Do they think that everybody who reads their 
advertisements delights in acquiring merchandise on a 
basis of price alone? 

Do they think there are no customers who appre- 
ciate quality and who prefer to pay a price that will 
buy quality? 

Apparently not, for the merry parade goes on. 

Today it’s towels; tomorrow, dishpans; the next day 
club chairs, and another day ready-to-hang draperies. 
And the biggest thing in the announcement of any of 
these things is the price at which it is to be sold. 

We who merely look upon department store poli- 
cies and practices from the outside are puzzled by 
many things. 

We cannot see why there is this feverish urge to 

reduce, reduce, reduce. We cannot understand why 
any merchant should in effect try to see how close he 
can trim his margin of profit. We cannot understand 
types of sales promotion that will distribute huge 
quantities of winter merchandise in a special under- 
priced fall sale when the climatic urge in a few short 
months would bring pedple into the store for these 
same commodities at whatever their price might be. 

We cannot reconcile these things with our ideas 
of commercial good sense, but we can understand the 
statement of a retail store publicity man when he 
says: (Continued on page 76) 
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AS PART OF THE WASHINETON BICENTENNIAL CELEBRATION 

THE Fimst PRESIDENT’S HOME ERECTED IN PROSPECT PARK, 

BROOKLYN 

UT of the various efforts of the George Wash- 
ington Bicentennial Commission of the City of 

New York there has developed a tremendous educa- 

tional influence that will be far-reaching in its effects 
for the betterment of a knowledge of Colonial history 

and Colonial home furnishings. 
In Federal Hall in Bryant Park, erected especially 

for the occasion of the pageant of Washington’s in- 
auguration there is a faithful reproduction of the sur- 

roundings of Washington’s official life, and in the 
replica of Mount Vernon in Prospect Park, Brook- 
lyn, there is a faithful representation of Washington’s 

home life. 
Fortunately for those having the reproduction of 

Mount Vernon in charge, a great deal of the work of 
research which was undertaken for the reproduction of 

Mount Vernon in Paris has been available for the 
Committee having the Brooklyn replica in charge. 

The building itself is a faithful reproduction of 
Washington’s historic home and, so far as has been 
possible, each room has been planned and furnished 
exactly true to the rooms of Mount Vernon as they 
existed in Washington’s lifetime. 

The building, which was formally opened on May 
8th is planned as a setting for many of the 
events in the year’s celebration of the Wash- 
ington Bicentennial and so great was the in- 
terest of the public at large in the building 
and its furnishings that even prior to 
the opening an average of 2,000 people a day, 
exclusive of school children, had been going 
through the building. In almost every detail 
the furnishings of the mansion and the two ad- 

joining wings are either authentic reproduc- 
tions of the original Mount Vernon room by 
room with furniture, hangings, fabrics, floor 
coverings and wall-paper based on a care- 

ful study of Washington’s account books, in- 
ventories, bills of lading and existing orig- 
inals in private collections and museums or 
else pieces showing the same fine workmanship 
and design and in the same period. 

The Music Room 

iS OF CONSIDERABLE DECORATIVE INTEREST 

The furniture has been made by twelve of the 
finer furniture factories of Grand Rapids, and was 
selected by Miss Anne Madison Washington, great- 
great-grandniece of George Washington, assisted by 

Miss Mary Moss Wellborn, curator of the Bicenten- 
nial Commission. 

The rooms on the first and second floors of Mount 
Vernon are reproduced with complete furnishings, the 
attic only remaining unfurnished. The central hall, 
with the main staircase, the west parlor, the family 
dining room, Miss Nellie Custis’s music and bedrooms, 
the banquet hall, the library, the bedroom in which 
Washington died, and Lafayette’s room are of special 
interest. 

Even such details as a set of plates sent to Wash- 

ington in 1783, by the Society of Cincinnati has been 

duplicated by the same firm that made the originals. 

The only things modern in the mansion are the plumb- 
ing and electric wiring. 

The wing of the house in which was located Mar- 

tha Washington’s kitchen has been furnished almost 

entirely by the Fort Greene Chapter of the D. A. R. 

(Continued on page 76) 
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THE SALES 

VALUE OF COLOR 

COMMERCIALIZING COLOR COM= 

BINATIONS = THE FUNDAMENTALS 

OF SELECTIVE COLOR GROUDINGES- 

THE PREPARATIONS OF A SAMPLE 

BOOK FOR COMBINATIONS. 

E ALL think we know the value of color but 
our knowledge is usually confined to concrete 

examples, the work of the mill designer and colorist, 

presented by a specific pattern; and it is a curious 
anomaly that we fail to comprehend broadly the value 
of color as presented by fabric combinations. Few 
buyers in buying a chintz, for example, consider also 
the purchase of the cloths that will eventually go with 

it. 

I can remember when the trade was young that 
Jim Kelty and Tom Gurry used to show their samples 
with rare effectiveness because the right blue followed 
the right orange and the right yellow followed the 
right violet. Other salesmen might have had the same 
goods but they didn’t get the results because they 
showed them with indifference, like a lot of old clothes. 

And today among the great majority of trades- 
people, there’s the same singular lack of appreciation 

of the aesthetics. 

One wholesaler in New York keeps huge sample 

DIAGRAM I 

books with the fabrics arranged not by prices, periods 
or texture, but by color. It’s a reference book for the 
client who’s looking for certain colors regardless 
whether of tapestry, chintz, or velvet. It’s a good serv- 

ice because it fixes quickly the color required without 
an endless pawing through stock but there’s a greater 
service and that’s the cross-reference service which 
will automatically define, and point to the remted color, 
whether of contrast or analogy. 

There is always some one man in every establish- 
ment who is credited with having unusually good taste 
in combining fabrics. 

This taste should be systematized for the benefit 
of those less favorably endowed. 

It is perfectly practicable to carry a card system 
or a looseleaf system giving the colors of the materials 
in stock, classified by tone and tints, and under each 

sample give cross-reference to the 

\ \ tive I , 
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fabric in contrast. 
This system would give to all 

minor salespeople the benefit of 
superior taste. 

It would commercialize a great 

selling quality—suggesting com- 

plete environment. There is not a 

decorator who could not in his own 

establishment carry out the plan 
to advantage. He might not feel 
the need for it, but it would fur- 

nish a means for the communica- 

tion of thought between client and 
salesmen. 
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oo 
It would furnish a vocabulary 

of expression and utilize a vast 
amount of samples and swatches 

that are usually discarded, a great 
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economic waste. We hear of tone in composition, tone 
in melody, tone in sociology, and tone is an essential in 

good furnishings, especially in color. 

The trade knows this, but the trade cannot, al- 

ways, when occasion arises bring the customer tactful- 

ly into understanding. The “‘system” book would help. 

A woman has a room that has mellowed with 
age and it has taken on an air of faded sobriety. Her 
impulse is to brighten it up, but then fresh contrast- 
ing colors that the average woman would select, are 
as much out of place as if applied to the gowns of an 
old or faded lady; in the dress of advanced age we 
do not apply the colors of the debutante. The “sys- 
tem” book would show combinations of many tones, 

It is a safe rule for all small rooms to stick to 
receding colors, sky colors, colors containing blue in 
the ascendency, blues that are possibly gray. 

One frequently hears of “color sense” as an un- 
conscious sense, a God-given sense, an occult gift. 
Nothing psychic about it. It is much the same as the 

musical sense, or card sense, or golf sense: many 
people with never a lesson 

to understand Chevreuil in his dissertations. It is 
enough for practical artistry to know that color as, 
viewed by us are spectrum colors, prismatic natural 
colors, and they all originate in pure red, yellow and 

blue. 
The diagram, Number 1, shows very clearly the 

combinations of analogy and it shows more than that, 

it shows the relative proportions of a composition, 
It shows the room with sage prevalent, with slate 

and citron of secondary introduction, green a third, 

with the pure primary blues and yellows just used in 
emphasizing touches. 

One may take this combination and apply it in 
the tints by adding white or in the tones like the 
lower scales on the piano by adding black or black and 

white to get the scale into pastel tints. 
If we are going into the harmonies of contrast 

we should study diagram 1A. 
There are those who will criticize the theory that 

the subject may be governed by any mechanical rule. 
Mechanical rules however, apply to literature, paint- 
ing, even music. (Continued on page 63) 

in music play the piano by 
ear, but they haven’t the 
fundamentals of music. 

They will say “It’s a mat- 
ter of taste after all. This 
is the sort that I like; it 

appeals to me.” They utter 
the banalities of the ob- 

streperous child who racks 

your nerves with her bang- 
ing on the piano. The child 
may like it but it’s awful 

to listen to. 

Red 
6425-1 76231-7 

And so, even for the 

guidance of those who have 
this untutored color sense, 

we recommend a study of 
the two charts, Diagram 1 
and Diagram 1A, because 
clearly elucidating contrast 
as well as color analogies 
or relationships; they will 

help in the preparation of 
the ‘Combination Book.” 
It is not the province of 
this article to go into the 
science of color as under- 
stood by the chemist who 
deals in pigments. You or 
I, who delight in pleasing 
music, are not concerned 

with the technique of or- 

chestration nor do we need 

76432-1 87561-3 

Red 
64251-1 

2437-7 

RED, CARMINE AND SCARLET AND THEIR CONTRASTS 

Red in one scale to merge with Crimson (which is red with blue added). Thence to Scarlet (which is 
red with yellow added). In this grouping we do not encroach upon the secondary colors, Violet, Orange, 
or Green, They as well as Yellows and Blues come into other groupings both of contrast and analogy. 

These are stock numbers of the best available contrast colors to the above Red, Crimson and Scarlet. 

HARMONIES OF ANALOGY IN ONE SCALE 

Russet 
27896-1 

26731-2 

These are the stock numbers of harmonies of Analogy or Relationship to the numbers above. 

Crimson Scarlet 
45216-9 34721-8 1172451-9 2467-8 

64211-4 45871-1 62782-6 76432-1 

Violet Orange Buff Brown 
54310-1 26731-4 54678-9 27316-5 

45317-3 2891-3 4578-7 2631-4 
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WORK OF THE NEW YORK SCHOOL OF APPLIED 

DESIGN 

HE New York School of Applied Design for 
Women had its annual exhibition of the year’s 

work on the 10th inst. at their building, 160 Lexington 
Avenue. The building was thronged with visitors 
who were amazed at the extraordinary skill of the 
students, and Mrs. Dunlap Hopkins, the founder, is to 

be congratulated upon the results. 

The following awards were made: In Architec- 
ture and Decoration, the scholarship prize went to 
Eleanor Teller; first prize, Janet Bonney ; second prize, 
Jane Wash; third prize, Anita Stork. In Textiles, the 

scholarship prize went to Makie Kushi; first prize, 

Janet Lawrence; second prize, Marjorie Jasper; third 
prize, Julia Bishop Ward. Historic Ornament class 
ending February Ist, first prize, Cynthia Jaffrey; sec- 
ond prize, Janet Lawrence; honorable mention, Mary 
Willets. Historic Ornament class ending May Ist, 
first prize, Marion Deehan; second prize, Helen Weitz- 

mann; honorable mention, Evelyn Geety. 

AMERICAN DECORATIVE STYLES POPULAR IN KANSAS 

ROM the viewpoint and experience of Margaret 
Ostertag, the best type of work being done by 

decorators in the vicinity of Kansas City is English 
and Colonial following the architecture of the Georgian 
and American types. Following the Revolution the 

early Federal styles ran to the French and Miss Oster- 
tag notices considerable French Provincial work. 

NEW DECORATIVE STUDIO IN WEST 

NEW decorative studio has been established at 
1337 Sutter Street, San Francisco, by Edwin L. 

Ostrander, Jr., specializing in furniture, decorative 

fabrics, rugs, and antiques. Mr. Ostrander has had 

an experience covering fifteen years beginning with 
John Wanamaker, Philadelphia, with subsequent peri- 
ods of association with John A. Colby, Chicago, W. D. 
McCann, San Francisco, and A. F. Marten Co., of the 

same city, where he was up to the first of the year. 

AMERICAN INSTITUTE TO TAKE BERMUDA TRIP 

HE first Annual Conference of the American 

Institute of Interior Decorators will be held June 
18-23 on board the S. S. Monarch of Bermuda. The 

conference will occupy some of the time aboard ship. 
Frank W. Richardson is chairman of the committee on 

arrangements. 

SAN FRANCISCO FIRM’S RECEIVERSHIP DISMISSED 

UR attention is called to the fact that the receiv- 
ership appointed recently for the estate of Wil- 

liam D. McCann, San Francisco, noted on page 44 of 
the April UPHOLSTERER, was required for legal pur- 
poses and not for financial purposes. The purpose of 
the receivership has been accomplished, the receiver 

has been dismissed and the firm continues to operate 
as before. 

An exhibit of Stair & Andrew, Inc., at the recent Antiques Expositon. 

MAY 15, 1932 
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Make Advance Selection Friday .and Saturday! 

Then Buy for the Horne at Savings! 

FURNITURE DAYS 
Beginning next Monday, for seven days we will hold a most exceptional 
furniture sale. Literally hundreds of pieces of furniture have been purchased 
—suites, occasional pieces—and marked at special prices almost “too good 
to be true!” We invite you to visit us during these days of advance 
choosing. Your selection will be held for you until the opening of the sale. 

Hudson's—Ninth Fleer of Furniture 
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THE COMIC OR DIALOGUE STRIP 

A new theory has recently made its appearance in connection with the advertising of certain commodities— 
the theory of the comic or dialogue strip. This theory embodies the idea that advertising can be entertaining 
as well as informative, and most people find it difficult to pass these little three or four act picture scenarios 
without giving attention to the message they convey. 

With an eye to the value of novelty, the J. L. Hudson Co. in announcing recently in the Detroit papers 
a seven day furniture sale with “courtesy days” for pre-examination, has employed the dialogue strip as a 
part of the various announcements of the sale. 

The illustrations are catchy and the dialogue interesting as will be noted in our reproductions of several 
of the illustrated features. The other portions of the advertising in connection with the seven day sale made 
use of half-tone reproductions of special furniture pieces together with descriptions of their various interesting 
features. So far as we are aware, this is the first time that a department store has made use of the dialogue 
feature in advertising and we understand the result has been very gratifying. 

USED IN HUDSON’S ADVERTISING 



The Private Dining Room, 

THE RESTORATION OF LONDON’S 

FAMOUS MANSION HOUSE 

HE most interesting residence of the British 
Empire, apart from those connected with royalty, 

is probably the Mansion House, the official residence 
of the Lord Mayor of London. Standing for nearly 
two hundred years at the hub of the British nation’s 
commerce, this building is recognized as one of the 

finest examples of the XVIII Century style of archi- 
tecture as interpreted by George Dance, and as truly 
one of the city’s landmarks as its neighbor, the Royal 
Exchange, or its vis-a-vis, the Bank of England. 

Since its inception, the Mansion House has served 
not only as the Lord Mayor’s residence, but also as a 
place of entertainment for kings, princes, ambassa- 

dors, and the vast succession of guests who through 
the years have been honored by the Lord Mayor’s hos- 

pitality. 
From time to time various alterations have been 

made to the Mansion House, but in November, 1930; 

the Lord Mayor, then in office, gave up possession 
during the carrying out of a comprehensive scheme 

entailing the renovation and redecoration of the whole 

interior. 

In December, 1927, the Court of Common Coun- 

cil authorized the General Purposes Committee to pre- 
pare a comprehensive scheme for the rearrangement, 
redecoration, refurnishing, and relighting of the Man- 
sion House. ; 

It wasn’t until December, 1930, that the con- 

tractors were authorized to proceed with the work on 
the basis of a tender of 50,717 pounds, 2 shillings, and 

11 pence, which was subsequently increased by 17,408 
pounds, approximately 340,000 dollars. 

The work of reconstruction commenced in Janu- 
ary a year ago, and the illustrations reproduced here- 
with, by courtesy of Jenson & Nicholson Ltd., are rep- 
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resentative of the work that has been accomplished. 
The room we show at the top of this page is called 

the Private Dining Room. This is a somewhat in- 
timate room painted in ivory color, and scumbled to 
show up the delicate enrichment of the moulding. 
The furniture, while new, is of a design contemporary 

with the building. 
At the bottom of this page we show a corner of 

the Lady Mayoress’ Boudoir. This room is also 
painted in ivory color with the ceiling to match. The 
hangings are soft blue and beige colored silk in har- 
mony with the fine old Persian carpet. 

The drawing room shown at the top of the op- 
posite page has been delicately treated in a light biscuit 
color. The decorative plaster swags are painted in 
limewood color to harmonize with the chimney pieces. 

The Venetian Chamber which is the last of our 
illustrations is decorated in ivory and gold. The car- 
pet in this room has a center of deep old rose with a 
multicolored border of contemporary design. It is a 
fine example of English hand-tufted axminster carpet. 

ROBERT LE FORT CELEBRATES GOLDEN WEDDING 

ANNIVERSARY 

On April 29th at the Manufacturer’s Country Club, 
Oreland, Pa., Mr. and Mrs. Robert Le Fort, Sr., cele- 

brated their golden wedding anniversary. At the din- 
ner, which was part of the festivities, nearly a hun- 
dred relatives and guests were present. 

Mr. Le Fort, who is still active in the business, was 

a pioneer in the embroidery line forty-five years ago. 

The Boudoir. 
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THE WALLPAPER ASSOCIATION MEETING 

AND ELECTION 

WO important changes in personnel took place at 
the annual meeting of the Wallpaper Association 

held for the election of officers on April 19th, at the 

Waldorf Astoria. 
Langdon B. Wood of the Birge Wall Paper 

Co., president of the Association for the past three 
years, submitted his resignation, and Albert R. Palmer 
was unanimously elected by those present to fill the 

office 

Others elected were Messrs. Frank Page of Beck- 
er, Smith & Page, K. R. McBride of the Imperial Wall 
Paper Co., vice-presidents, and G. Fred Beaudry of 
the Beaudry Wall Paper Corp., secretary and 

treasurer. 

The following Board of Directors was also 
chosen: G. Fred Beaudry, P. J. Gilbert, R. B. Grif- 
fin, K: R. McBride, J. S. McCoy, F. M. Page, J. G. 
Prager, T. M. Uptegraff, A. R. Palmer, E. M. Len- 
non, E. R. Haffelfinger, O. J. Hannings and Chas. 

Bosch. 

The resignation of E. D. Belknap, executive 

vice-president, was submitted and accepted. Mr. Belk- 
nap has been active with the Association for more than 

three years and will continue his interest until about 
July first. There appear to be no definite plans for 
filling Mr. Belknap’s office. 

As to the Annual Convention, it was decided to 

hold this event the week of July 18th. 
Mr. Palmer is thoroughly familiar with the prob- 

The Venetian Chamber. 

The Drawing Room. 

lems of the wallpaper industry through his long con- 
nection with the Robert Griffin Company as General 
Counsel since its founding twenty-five years ago. He 
has continued in this capacity ever since the Griffin 
plant became affiliated with the United Wall Paper 
group. 

In addition, he has had a broad business experi- 
ence in other fields through his interests in such or- 
ganizations as The McGraw Hill Publishing Company, 
The Newton Falls Paper Co., The Starrett Corpora- 
tion, and the Pacific Coast Borax Company. It is 
natural to expect a very broad viewpoint in the de- 
velopment of the future policy of the Wallpaper As- 
sociation, 

When interviewed regarding the policy of the As- 
sociation, he outlined his ideas as follows: 

“One objective of the Association is to bring close 
together all parts of the wallpaper industry—to rouse 
enthusiasm for our product—to create a spirit of help- 
fulness and good will rather than of suspicion be- 
tween competitors within the industry. There is busi- 
ness for all in the decoration field—our real com- 
petitors are not within our industry, rather they are 
salesmen of radios, automobiles, iceboxes—the men 

who take the houseowner’s dollar for other things— 
rather than house decoration. We must arouse in- 
terest and pride in the appearance of the home, make 
the owner ashamed of a dreary dull house—and he 
and she, will buy wallpaper—for wallpaper is smart. 

“The Wallpaper Association is an organization 
of wallpaper manufacturers, but we do not feel that 
its efforts should in any way be limited to the pro- 
motion of that phase of the industry alone. The 
clearer the understanding between manufacturers, 
wholesalers, and dealers, the more progress can be 
made in our universal job of selling more wallpaper. 
I trust that our work may be broadened under my 

administration. 



36 THE UPHOLSTERER AND INTERIOR DECORATOR 

PACIFIC COAST NOTES 

The Washington Bi-Centennial is having an inter- 
esting effect on home furnishing styles in the Pacific 

Coast territory and Colonial furniture and decorations 
that harken back to the Revolutionary period are com- 
ing in for marked attention. So great is the interest, 
in fact, that several stores have opened Bi-Centennial 

Shops. The Emporium, San Francisco, has a shop 
operated under this name on its fourth floor and here 
patrons may find furnishings for a period room, includ- 
ing rag rugs, chintz-covered chairs, and the like. 
Weinstock, Lubin & Co., Sacramento, have set up a 

Bi-Centennial Shop on the main floor, and Buffum’s, 
Long Beach, have been featuring draperies that repro- 

duce old woven stuffs, along with modern interpreta- 
tions of early days in America. These are listed as 
being suitable for homes in English, Early American, 

Federal American, formal French, French American 

and California-Spanish styles. 
The forth-coming Olympic Games, to be held in 

California, are also having an effect on styles and on 
business. At Los Angeles, a separate village is being 

erected to house athletes and their trainers from more 
than fifty countries, the architecture and furnishings to 
be in keeping with the various countries. Contracts 

for the furnishing of chairs, beds and bedding have 
already been awarded. 

The City and County of San Francisco Federation 
of Women’s Clubs has chosen the Marian Realty 
Company’s model home on Thirty-sixth Avenue as its 
exhibit for Better Homes Week. This home has been 
furnished throughout by O’Connor, Moffatt & Co. 
under the direction of Miss Alta O’Day, their interior 
decorator. This firm: also furnished and decorated 
Sunset Home, next door to the new model home. 

The Manufacturers and Wholesalers’ Association 
of San Francisco, with which many houses handling 
home furnishings at wholesale are affiliated, has made 

an increase of forty-seven per cent in membership dur- 
ing the past six months and has moved its headquarters 

to 72 New Montgomery Street, a block from the Fur- 
niture Exchange Building. 

Doris Conner, interior decorator of San Francisco, 

has moved her studio from 451 Post Street to 459 
Post Street, where a very attractive place of business 

has been fitted up. 

An unpainted furniture department has been 
opened in the home furnishings section of the base- 
ment store of the White House, San Francisco. This 

adjoins the oilcloth section of the drapery department. 

Merchandising will receive special attention-at the 
twentieth annual meeting of the Chamber of Com- 
merce of the United States to be held at San Francisco, 

May 17 to 20. The program for the merchandising 

discussions calls for meetings of wholesalers and re- 
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tailers, with special consideration given retail taxes, 
retail and wholesale credit and increased efficiency 
through selective marketing. 

The Barrett Upholstering Company, 1720 Haight 
Street, San Francisco, has added stocks of furniture, 

at the same time continuing its custom business. 
The Enterprise Modern Furniture Mfg. Co., Ltd., 

has been incorporated at San Francisco with a capital 
stock of $25,000 by U. Mancini, Mary A. Magnuson 

and Robert McBratney. 
The Dependable Furniture Manufacturing Com- 

pany has purchased the business of the Crown Cabinet 
& Frame Co., 186 Clara Street, San Francisco, from 
Joe Shona. Overstuffed furniture, frames and cabinet 

work are featured. 
The firm of William D. McCann has been awarded 

the contract for making the specifications and for 
supervising the installation of furnishings in the War 
Memorial group at the San Francisco Civic Center, 

the buildings being the municipal opera house and the 
veterans’ building. 

George Bruns, representing the Cassard Romano 
Company, Inc., and who has been occupying space on 

the ninth floor at 442 Post street, San Francisco, has 

moved to the fifth floor where half of the quarters 
formerly occupied by the work shop of Lee Eleanor 
Graham has been taken over. The sample rooms of 
the Cassard Romano Company, Inc., at Los Angeles 
have been closed and the unsold stock transferred to 
the San Francisco office. 

The Emporium, San Francisco, has opened a 

drapery class room in the drapery department on the 
third floor. Here customers are given assistance in 
designing, cutting and making draperies, with full 
equipment on hand for use free of charge. This con- 
cern is featuring the recovering of davenports and. 
chairs, making a fixed labor price of $15 for the 
former and $7.95 for the latter. 

John H. Dickey, for twenty-eight years with the 
Kroder-Reubel Co., Inc., and long in charge of the 

Pacific Coast interests of this concern, has tendered 
his resignation and is devoting his attention to private 
interests, Boy Scout work and fraternal order duties. 
He has been succeeded as manager of the Pacific Coast 

distributing branch at San Francisco by J. Otis Craw- 
ford, his assistant for yearse~Mr. Dickey formerly 

made his headquarters at Los Angeles, but moved to 
San Frantisco almost seven years ago, when the policy 
of carrying stock for this territory was launched. 

Clay Estes & Co., Commercial Building, San 

Francisco, representing several drapery fabric and 
drapery manufacturing houses, have added the metal 
bridge set lines of Stanley W. Blum, of New York. 

Herbert Stillie, formerly with Whitthorne & 

Swan, Oakland, has been made buyer of draperies and 

(Continued on page 54) 
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WITH THE 
BUYERS AND 
SELLERS 

BoMANN—Notwithstanding his vigor and youth- 
ful enthusiasm George Bomann is today, in point of 
service, the dean of the wholesale upholstery trade. 
With this month he has been fifty-two years in the 
wholesale business and all of this time with the one 
firm, J. H. Thorp & Co. 

CHECKER—N. R. Checker, president of the Indo- 
Persian Fine Art Co., returned recently from a trip 
through India covering the producing centers by which 
his lines are supplied. 

WeBER—Kem Weber, the noted designer, will 
conduct a short course of lectures on Arts of the 
Room. They will be given at the Art Center School 

in Los Angeles, and the work is planned for those 
who plan to enter the field of interior architecture 
and design. 

CompaGNonN—R. Elliott Compagnon, recently 
with the D. M. Read Co., has assumed charge of the 
upholstery, rug, and blanket departments of the Boy- 
lan Pearce Co., Raleigh, N. C. 

Gray—John D. Gray, for many years manager 
of. the New York showroom of Berkey & Gay and 
well and favorably known to dealers and decorators 
throughout the country, has joined the staff of the 
H. Herrmann Furniture Co. and will be located at 
their new showroom No. 1, Park Ave. 

Le CLrair—Wilfred Le Clair, recently upholstery 
buyer for Joseph Frank’s Store, Burlington, Vt., has 
resigned and become drapery buyer for the Old Bee- 
hive Store in the same city. 

Lyncu—Vincent F. Lynch, formerly with the 
John C. McInnes Co., Worcester, Mass, has been ap- 

pointed buyer of the drapery department of the P. B. 
Magrane Co., Lynn, Mass. 

SExToN—Walter Sexton, recently assistant buyer 
of the drapery department of the Houghton & Dutton 
Co., Boston, has resigned. He has made no announce- 

ment of his future plans. 
WENTZELL—Charles Wentzell of the R. H. White 

Co., Boston, has been given charge of the drapery 
workroom. 

FRANK—Major Frank of Joseph Frank’s Store, 
Burlington, has taken personal charge of the drapery 
department with Donald Robbins as assistant. 

SCHLESINGER—S. Schlesinger has been placed 
over the home furnishings division of the Hahn De- 

partment Stores, New York, succeeding to the po- 
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Fifty-two years in the upholstery trade. 

sition formerly occupied by C. D. Ryan whose resig- 
nation is announced elsewhere. 

Ryan—C, D. Ryan, merchandise manager of 
home furnishings for the Hahn Department Store, 
New York, has joined the staff of Montgomery Ward 
& Co. to merchandise furniture, draperies, floor cov- 
erings, etc., making his headquarters in Chicago. 

DEMAREE—D. C. Demaree has become buyer of 
draperies and floor coverings for the Kaufman-Straus 
Co., Louisville, Ky. 

DauHLKE—A. H. Dahlke, for the last two years 
with the Tobey Furniture Co. of Chicago as interior 
decorator, has become head of the drapery and 

decorating departments. 
Lrevy—Charles Levy has taken charge of the pur- 

chasing of supplies at the Grand Union Equipment 
Co., Inc., formerly in charge of Al Refer, who is not 
now with the organization. 

BLorBAUM—George A. Bloebaum, newly ap- 
pointed basement buyer of upholstery in John Shil- 
lito Co., Cincinnati, was in New York recently. 

Harris—Irving P. Harris who for the past year 
has been connected with Stern Bros. merchandise con- 
trol office has been appointed assistant to John Milne, 
buyer of drapery and upholstery goods. 

BaLpwin—W. B: Baldwin, recently foreign buyer 
for the Bassett, McNab Co., has joined the Gimbel 

staff in Philadelphia as buyer of upholstery and dra- 
peries for the subway store. Mr. Baldwin is an old- 
time buyer who gave up his position in Snellenburg’s 

in 1927 to enter the wholesale field. 
THomson—-C. E. Thomson, who has been with the 

Houghton & Dutton Co. in charge of their upholstery 
department for more than a decade, resigned last 

month. 
(Continued on page 72) 
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IN THE JOHN 

WANAMAKER 

DEPARTMENT 

F one were to put into a single word the outstanding 
I characteristic of the upholstery department in John 
Wanamaker’s, New York, it would be display. 

This department, from one end to the other, typi- 
fies a most sincere effort to show the goods. 

Heavy goods, such as tapestries, damask, etc., 

are displayed on tables both double-fold and single- 

were 
1 a 

A “square” of glazed chintz. 

fold. They are assembled according to character 
rather than according to price. 

Near the tables displaying furniture tapestries are 

grouped one or two examples of Wanamaker’s custom- 

made furniture, and the open character of the general 

scheme of display adds to the attractiveness of such 

a form of grouping. 

Cretonnes and glazed chintzes are displayed in 
various ways. In one section of the department there 
are several tables of cretonnes, each piece standing on 
end with a part of the fabric draped over it, and for a 

change in departmental appearance these same pieces 

may be, at some other time, all laid down across the 
table in the manner so frequently found in other de- 

partments. 

Ready-to-hang  cur- 
tains of chintz and cretonne 
are liberally displayed on 
frames throughout the de- 

partment, usually so that 
each frame shows a com- 

plete set on each face, and 

Heaps and heaps of pillows. 

Section of the corri- 
dor facing the 

elevator. 

there is a large section of shelving and counter space 
where the ready-to-hang materials are kept in stock. 

Silk and rayon taffetas in a very plentiful range 
of colors are displayed on a long counter, the counter 
in this case serving the same purpose as a table. 

_ Counters are employed in various sections of the 
department. Nets and nettings, madras, muslins, and 

other sheer materials of this type are counter merchan- 
dise, and in some cases back of the counter and above 

the shelving there is a display rail which permits of 
the goods being shown thus displayed. Lace curtains 
are sold from samples displayed, for the most part, on 

tables. 
Window shades are shown at one end of the de- 

partment, a series of samples being displayed on a 
background behind the shade accessory counter. 
These samples are all mounted for display operation. 

Adjoining this section is the drapery hardware 
sample display also behind counters, which in the case 
of the window shade accessory division, is a glass-top 
display counter with a recess about 6 inches deep 
below the glass for the display of accessories. 

Drapery trimmings occupy one corner of the sec- 
tion, and are shown in shelving back of the counter 

and in glass- 
front show 

cases. 

Screens are }/ Pe 
shown as display #,®) 
features in 
groupings 

throughout the 

department as“ 

well as in a spe- 

cial screen sec- 

tion where the 

general stock is located. 

Vanity tables at present form a very interesting 

feature of several group displays. They comprise 

several shapes with mirror or black glass tops and 

mirror backs. One in particular has a very clever 

arrangement which permits the center of the mirror 

top to drop to a perpendicular thus providing its user 

with a full-length mirror, the drop mirror and the 

Furniture Tapestries and custom made 
furniture. 



back mirror being hinged together total somewhat less 
than four feet in height. 

Awnings, outdoor umbrellas, and other lawn ac- 
cessories occupy a corner of the department where 
French awning stripes as well as the domestic varieties 
are featured. 

There is an immense display of sofa pillows of 
various sorts pyramided from the floor and occupying 
a space about 18 by 40 ft. 

Advantage is taken of the huge columns, which 

are an architectural feature of the building, by using 
them to support full length displays of printed fabrics. 
They are also used as grouping points throughout for 

special displays of related items, particularly where 
they abut the corridors that face the elevators. 

Practically every section of the department is 

< ote 

Window Shades and Drapery Hardware. 

emphasized in the firm’s custom-made service. Dra- 
peries, portieres, fabric curtains, slip covers, and 

custom-built furniture are supplied through a complete 

work-room service. 
There are dozens of hand-made tapestry panels 

of attractive picture subjects and decorative banners 
on display on the walls of the department. 

In this department there is no lack of the exclu- 
sive things that command prices in the upper merchan- 
dising brackets. Damasks and brocades running up to 
$65 a yard are carried in the piece, and a selection of 
these is constantly on display in a series of glass- 
faced cabinets at one side of the department. 

One of the features of this department, as of 
other departments in this store, is the new arrange- 
ment of a main diagonal aisle which divides the floor 
transversely from the southeast corner of the block to 
the northwest. This diagonal traffic way, inaugurated 
a few months ago on the ground floor, is being adopted 
in some of the upper floors. It is not only a short-cut 
across the department, but, by arranging each section 
to present a merchandise display fronting upon this 
thoroughfare, the various sections are more easily 
identified and in traversing this broad aisle a shopper 
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sees many things of in- 
terest not definitely re- 
corded on the shopping 
list. 

In every particular 
the Wanamaker Depart- 
ment is modern, de- 

signed for customer con- 
venience and adequate 
display of merchandise 
which is shown in logi- 
cally related groupings. 

STATUS OF DESIGN PROTECTION 

NDER the chairmanship of Hon, William I. 
Sirovich, a meeting of the Committee on Pat- 

ents was called for May 10 and 11 in the House 
Office Building for the purpose of trying to adjust dif- 
ferences between opposing groups and to be informed 

as to the needs of legislation, etc., etc. 
The failure of the Patent Office to expedite de- 

sign patent applications, suggested as a solution to the 
problem by Mr. Sirovich in January, had turned the 
thoughts of those interested in design protection back 
to the copyright system. It developed during the hear- 
ing, which was addressed by Mr. Gotshal, in behalf 
of the Silk industry by Horace B. Cheney, by Sol C. 
Moss, and by Ramsay Peugnet, that to facilitate the 
passage of favorable legislation the textile interests 
were minded to proceed independently with the pos- 
sibility that other industries might also secure protec- 
tion through similar action. 

It also developed that in the opinion of certain of 
the speakers that through the medium of several con- 
ferences with the Retail Dry Goods Association, which 

from the beginning had been the chief opponents of 
design legislation, all of the objections of this body 

had been virtually met, including the question of the 
“search.” 

From an examination of the testimony at the 

Congressional sessions held just as we go to press it 
would seem that progress had been made. 

The aristocrats of the fabric division are shcwn 
special deference—under glass. 

Bed spreads are shown on several beds, 

: 
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A Duncan Phyfe chair which sold for $3,050. 

NEWS FROM THE AMERICAN ART ASSOCIATION 

ANDERSON GALLERIES 

HE sale of the Louis Guerineau Meyers’ collec- 

tion of furniture at the American Art Associa- 

tion-Anderson Galleries was important to the trade 

because it distributed one of the finest collections of 

furniture in authentic styles in this country. 

Mr. Meyers was treasurer of the Rockefeller 
Foundation and a connoisseur in antiques, and, as a 

matter of record, we are permitted to illustrate severel 
of the outstanding pieces. 

A Duncan Phyfe chair (No. 501 in the catalog) 

sold for $3,050. Nothing quite like it has been discov- 

ered. It had been exhibited at the Metropolitan Mu- 
seum and also at the Girl Scout Loan Exhibition. Con- 

sidering the times and scarcity of money it brought an 

extraordinary price. 

Another chair in the style of Chippendale and 
presumably made by James Gillingham of Philadel- 

phia brought $1,300. Other items of interest in the 

sale were a finely carved-mahogany breakfast table, 
$1,900 ; a two-part dining table in the style of Hepple- 

white, $1,150, and a handsome spinet, $3,950. 

A Chippendale chair, presumably by James Gillingham of 
Philadelphia, brought $1,300. 
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At the Benguiat Sale, a royal Persian animal car- 

pet of the late sixteenth century sold for $62,000. This 
was one of the finest rugs sold at auction for a number 
of years. 

AN EXHIBIT OF MINIATURE ROOMS 

In the New York Studio of McMillen, [nc., in- 

terior decorators, is being held an exhibition of mod- 

ern rooms in miniature. 

These rooms, eight in number, are constructed 
on an inch and a half scale to the foot, and are fur- 
nished to the last detail. In some instances the fur- 
nishings are in modern style, and in others the classic 

styles are followed closely. 

All of the furniture, ornaments, and backgrounds 

were executed by members of the McMillen staff, but 
for certain of the rooms outside talent was called in 
for the painting of murals, landscapes and sculptures. 
The murals in one room were by Barry Faulkner, 
whose work is well known, and in this room and in 
others are examples of paintings and sculptures in 

miniature by Bernard Boutet de Monvel, Boris Lovet- 
Lorski, Jan Juta and Wheeler Williams. 

So well are these rooms done that when photo- 

graphed it is almost impossible to believe that the 
prints are not of negatives made of full-sized rooms. 
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THE JOHN WANAMAKER AU QUATRIEME ROOMS IN 

THE WALDORF 

HE successful merchant today is not only in- 
T terested in attractive and rich displays within 
his own establishment but seeks to carry his merchan- 
dise to the very thresholds of his patrons. 

Thus it is that many of the better retail firms 
follow the wanderings of the restless American public 

from winter resorts to summer playgrounds. Even 
the leading college towns are not overlooked for tem- 

porary exhibits are maintained for the convenience of 
the student bodies. 

Another venture in this regard was the recent 
opening of John Wanamaker’s additional Au 
Quatrieme rooms at the Waldorf Astoria for the ex- 
hibition and sale of antique furniture, tapestries, old 
English silver, paintings and oriental objects of art. 
Here, occupying the prominent corner of Park Ave- 
nue and Fiftieth Street in this new hostelry is to be 
found an interesting assortment of antiques as well 
as reproductions at the very door of many of the 
clients of the Wanamaker store. 

Both the choice of furniture and furnishings and 
their arrangement show careful planning. Through 
clever grouping the illusion of rooms is produced 

without the use of partitions. Thus the gaze of the 
window shopper as well as the entering visitor can 
take in at a glance a variety of attractive settings. 

The antique department known as Au Quatrieme 
is a widely recognized institution of the John Wana- 
maker establishment. In the past it has featured such 
important exhibits as the Wallace Nutting collection, 
the Palmer collection, and the Dwight Prouty and 
Walker collection as well as the entire contents of the 

Palazzo Carminati, Venice. 

More recently there was an exhibition of the 
work of early American cabinetmakers such as John 
Goddard, John Seymour, John Townsend, and Sam- 
uel McIntyre. ; 

The extension of the Au Quatrieme service to 
this location will not only be an advantage to Wana- 
maker’s uptown patrons but will attract transients, 
many of whom may be out-of-town friends of the 

store. 

The service of Belmaison’s interior decorative 
staff will be available at the new showroom. 

This pioneering effort will no doubt be closely 
watched with a great deal of interest by both the re- 
tailers and hotels not only in New York but in other 
large cities. 

A French corner from Au Quatrieme at the Waldorf Astoria, ‘1 : e c I 
paper panels after engraving by Boilly. The Louis XVI commode. is*signed by “Krier” while the rug is a Regence Aubusson. 

The two pictures either side of the mirror are Directoire wall- 
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NE of the first essentials 
| in the preparation of an 
| estimate for draperies of any 

kind is the possession of ac- 
curate and complete measure- 
ments of the space that is to® 

be draped. 
Figure 1 of the illustrations on this page shows 

an ordinary window frame 4 ft. 6 in. wide, 6 ft. 9 in. 
from top of frame to sill, and a wall 10 ft. 6 in. high. 

This diagram is lettered indicating the various meas- 
urements that should be taken in order to give the 
estimator a comprehensive understanding of the di- 
mensions to be covered in his estimate. 

A-A is the over-all width of the widest portion of 
the window frame; I-I, the width outside of the up- 

right sides of the frame; G-G, the width between the 
stops; B-B the height from top of frame to ceiling; 

J-K, the distance from the bottom of apron to top of 
the baseboard; J-L, the distance from apron to floor. 

These measurements give the estimator an oppor- 

tunity of determining the propor- 

NO. 1A 

THE ESSENTIALS OF ESTIMATING 

THE FIRST INSTALLMENT OF AN ILLUSTRATED SERIES 

OUTLINING THE PRINCIPLES OF ESTIMATING MATERIAL 

QUANTITIES FOR DRAPERIES 

extra width of the window 
from A to A. 

Figure 1-B, a_ simple 
treatment with a valance and 
a pair of curtains, has no in- 
tricate calculation for estimat- 
ing, but requires that the 
necessary allowance for full- 
ness be made in order that it 
make a good appearance, par- 
ticularly if made in light- 

weight materials. In the . NO. 1B 
sketch, cretonne is indicated, 

therefore the valance would require to have 
three times the width of the window in order 
that sufficient fullness shall be provided. For a win- 
dow measuring 4 ft. 6 in., not less than 4 widths would 
be necessary and this is taken up by the shirring to 
the width of the window. The valance is 18 inches 
deep and an additional 5 inches should be allowed for 
double-hem top and single-hem bottom. The curtains 

are 24% yards each and should have 
tion of a window in its relation to 

the ceiling and floor of a room and 

at least double fullness. 

Figure 1-C also shows the cur- 
also give him the necessary dimen- ® @ tains coming to the top of the base- 
sions that will enable him to calcu- 

® 

ey 

late the amount of material that will © 
board, therefore the yardage neces- 
sary for the curtains will be 2% 

be consumed by the drapery select- 

ed. The remaining figures 1A to 
1H show suitable drapery treat- 
ments for this type of window. 

Figure 1-A shows a combina- 
tion pelmet and festoon with a pair 

! 
_|| yards each, as explained for Figure 

1-A. The pelmet is 24 inches deep 
at the lowest point. The treatment, 
being wider than 50 inch material, 
will require that in addition to the 
27 inches necessary to cover the pel- 

of long curtains. The curtains as met the width will have to be pieced 
shown would reach to the top of the 

baseboard and would require 2% 

yds, for each curtain. A piece of 
plain material 3 feet wide and 2/3 
yd. long would cover the two plain 

sides of the pelmet while the fes- 

out at each end, an unfortunate con- 

dition which sometimes arises be- 

cause unless the necessary pieces, 
each 6 inches wide, are available, it 

will be necessary to cut an extra 27 
@ inch length. 

toon would require a piece of ma- Sj Figure 1-D is a very simple 
terial 27 inches wide and 1 yard 
long. Length, as we mention here, 

means with the warp thread of the 

type of drapery to calculate. In 
this case the same amount of full- 

ness must be allowed across the 
goods. The pelmet, in this case, 

would be 4 ft. 9 in. wide because 
entire width of the window; that is 

to say, the width of the joined ma- 
it would be slightly longer than the 
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terial for a 4 ft. 6 in. window will 
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be 4 yards and a half, (ap- 
proximately 334 widths of 50 
inch material). The curtains 
in this case are 24% yards long, 
with an extra 5 inches for 
double-hem at top and single- 
hem at bottom, coming just to 
the bottom of the apron. The 

> valance section in the center 
will require about 23 inches, 

including the hem allowance 
at the top. Like Figure 1-B, 
the fullness in this treatment 
is shirred into the desired 
width and arranged into pleats 
where the curtain is tied back. 

Figure 1-E, somewhat 

similar to the last one men- 
tioned, employs also the shir- 

ring principle in order to 
make a full appearance and 
will require curtains 224 yards 
long allowing for hems and in 
material not less than 40 
inches wide. The frill with 
which these curtains are 
trimmed is a 5 inch frill, and 
for the proper fullness it is 

necessary that a yard of frill- 
ing material shall be provided 
for every foot that the edge 
of the curtains measures— 
that is to say, with a curtain 2-2/3 yards long, 40 
inches wide, the edge of the curtain would measure 
136 inches and would require 408 inches of frilling to 
make a proper job. 

Figure 1-F requires 3 yards 3 inches for curtains 
because in this instance the curtains reach to the floor. 
The pelmet with the four pipes, if made in one piece 
and folded to give the piped appearance, will require 

material to be joined to about 6 feet 6 inches wide and 
18 inches deep. These pipes may be made separately 

and attached to a plain pelmet, 
in which case the material re- 

ae | ry") li) quired will be slightly less. 
| | Figure 1-G, perhaps the 

‘/}| simplest of all types of dra- 
i | pery arrangement, consists of 

7) | pair of headed curtains each 

NO. IC 

NO. 1D 

a 

— 

. ens 5 

— 

eS Se se 

| finished 2 1/6 yards long. An 
| i extra 5 inches would be re- 

i quired for hems and the cur- 
Wl} | tains are shirred so that two 

3 widths of 50 inch material will 
, be provided for complete cov- 

erage of the window when the NO. 1G 

curtains are drawn. 
Figure 1-H, a fairly 

simple form of drapery 
treatment, has a_ pinch- 
pleated valance that will re- 
quire more than one width of 
50 inch goods. The valance 
is finished 18 inches deep and 
the curtains are finished 2% 
yards long. 

Summary of Materials 
Required 

(No allowance added for 
matching requirements) 

1-A 
Curtains (50 in.) 43% yds. 
Lining 4% yds. 
Fringe (approx.) 7 yds. 

NO. IF 

Pelmet 1% yds. Fringe (approx.) 2% yds. 

1-B 
Curtains 4% yds. _ Lining 4% yds. 

Valance 3% yds. 

1-C 
Curtains (50in.) 43% yds. 
Lining (5O0in.) 434 yds. 
Fringe (approx.) 7 yds. 
Pelmet (2 widths) 1% yds. 

(allow for matching) 
Lining 1% yds. 
Fringe (approx.) 2% yds. 

1-D 
Curtains & Valance 5% yds. 
Lining 5% yds. 
Trimming (approx.) 9 yds. 

NO. 1E 1-E 
Curtains 5% yds. 

Lining 5% yds. 

Trimming of (40 in.) cut into 6 in. strips and 
joined 3% yds. 

1-F 
Curtains 6 1/6 yds. 
Valance Lining 1 yd. 

(joined 2 widths) 
Lining 
Fringe (approx.) 19 yds. 

1-G 
Curtains 4% yds. 
Lining 4% yds. 

1-H 
Valance (2 widths) 1% yds. 
Lining yy yd. 
Curtains 6 yds. 
Lining 6 yds NO. 1H 
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Suggested arrangement of trimming section, promoting self-service. 

TO PROMOTE THE SALE OF TRIMMINGS 

HE E. L. Mansure Co. have developed an idea 
for bringing about a system of self-service in 

connection with trimming departments in the retail 
store. Instead of a counter behind which the trim- 
mings of various sorts are disposed in shelves and 
must be handled by the salesperson in order to show 
them to the customer, this new scheme provides a 
plan of having the shelving exposed with no interven- 
ing counter. By this means customers are not only 
attracted to the trimmings but can examine them free- 

ly at will and make their own selections. 

The plan also provides a number of schemes for 

display, including a special tag and sample to go on 
the end of all reels or to be attached by means of 
a safety-pin to fabrics on display. 

There are a number of other display schemes all 
having the purpose of bringing trimmings more prom- 

inently to the attention of customers and of associat- 
ing trimmings with the fabrics on display. 

The plan embodies a number of explanatory 
sketches, a few of which are reproduced herewith, and 

all materials represented in the scheme are obtainable 
from the E. L. Mansure Co. We understand that 
the plan has already been tried out in two of Chi- 
cago’s stores with marked success. 

THE PHILADELPHIA WAGE CONTROVERSY 

T WAS announced last month that the wage con- 

troversy in the Philadelphia upholstery plants had 
reached a settlement by which the Upholstery Weavers 
Union No. 25, and the Loom Fixers Union would ac- 
cept a wage reduction of 15 per cent with a sliding 
scale to help compensate operators whose hours of 

work are limited. 

MAY 15, 1932 

This plan, to which signatures were affixed in 
agreement, is the result of an extensive survey di- 
rected by the Department of Research of the Uni- 
versity of Pennsylvania. For the manufacturers it 
seems to offer slightly reduced production costs which 
will enable them to compete more successfully with 
localities having lower wage rates and specializing in 
low-priced materials. 

It is stated that the agreement will not affect 
Fall conditions on furniture covering fabrics, the man- 

ufacturers contending that concessions already granted 
will more than account for the wage difference. 

The firms whose plants are affected by the agree- 
ment are the Orinoka Mills, Moss Rose Mfg. Co., 
Robt. Lewis Co., H. B. Newton, A. Theo. Abbott & 

Co., R. J. & R. Ritchie, Craftex Mills, Whiteley & 

Collier, Stead & Miller Co., Vigilant Mills, Ionic 

Mills, Morrell Mills, and J. Chambers & Co. 

NEW BOARD OF OFFICERS OF DECORATIVE TRADES 

HE Board of Officers elected at the Annual Con- 
ference of the Decorative Trades on April 26th 

for the current year is as follows: President, George 
P. Reinhard, Vice-President, Ruth Lyle Sparks, 
Treasurer, John Hartell, secretary, Chas. S. Grimmer. 

The Conference Board is an important organiza- 
tion both because of the work it undertakes and be- 

cause of the important organizations which compose 

its membership. These are the Society of Interior 

Decorators, the Association of Master Painters and 

Decorators, the Cabinet Makers Employers Associa- 

tion, the Association of Manufacturers of Decorative 

Furniture, the Association of Trade Upholsterers, the 

Decorators Club, the Association of Contracting Paint- 

ers and Decorators, the Furniture Manufacturers As- 

sociation, and the Associated Furniture Dealers. 

Oyo 

Og 
_— | 

¢ Be e 
Front and side view of an easel display of related trimming 

accessories. 



A READY-MADE 
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USE RETAILERS?’ 

See text on page 49. 



AN EXAMPLE ROOM 

FOR RETAILERS? 

CIiSPLAY USE 

See text on opposite page. 



EXAMPLE 

ROOMS ON A 

READY-MADE 

BASIS 

NE of the most unusual types of spe- . § 
cialty business service that we have 

seen in some time is that of providing in- 

stallations of example furnished rooms in 
retail stores. For years these rooms have been in- 
stalled in a hit and miss fashion by the local carpenter 
or by the local contractor, and they have run the 
gamut from a cardboard-walled single room to that of 

a complete two-story house. 
It has remained for a Grand Rapids manufacturer 

of special mouldings and wood carving to undertake 
the construction and installation of example furnished 
rooms in a wholesale way. 

We illustrate herewith several rooms from instal- 
lations that have been made in several of the largest 
department stores throughout the country and endorsed 
by a number of the best manufacturers of period fur- 

niture, 

49 

A Georgian ensemble. 

While these rooms are generally of a period char- 
acter, the form of their construction using panels of 
various dimensions, permits of a great deal of flexi- 

bility not only in their installation but also in their sub- 
sequent use. By a change of wall paper and of paint 
an original installation intended as a bedroom back- 
ground can be very readily changed into a dining room 

without any reconstruction being involved. 
Our attention was first drawn to these rooms in 

an editorial ramble through the store of Frederick 
Loeser & Co., where eleven rooms are arranged with 
period backgrounds. One of these rooms, known as 
the Good Housekeeping room, is sponsored and ar- 

ranged by Good Housekeeping Magazine. This room 
is a favorite wherever installed and has ele- 
ments of home comfort that are adaptable to 
the average home. 

These room interiors are factory built 

and shipped “knocked-down.” The wood- 
work if white is given two coats of paint be- 
fore shipping and the entire arrangement 

may be installed and completed by workmen 
sent from the factory or by local mechanics. 

There is nothing of the temporary or 
makeshift character to these rooms. Moulded 
panels are exactly of the same character as 

would be employed in a home. Mantel pieces, 
doorways, windows, etc., are substantial and 

complete and the final finish to woodwork 
and wall panels is exactly the same as would 

be found in the home. 
In addition to complete rooms like the 

In the Feleral style. 
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Loeser installation, the manufacturer also furnishes 

period screen backgrounds for the setting up of at- 

tractive corners in a department. These backgrounds 
consist of a screen-like corner arrangement in period 
character, easily movable from place to place, and 
adaptable to sales floors where the full space for a 
series of furnished rooms could not be spared. 

The illustrations we show are indicative not only 
of the architectural correctness of the various back- 
grounds but also of the home atmosphere that charac- 
terizes these room arrangements. 

AN EXCELLENT SAMPLE REQUEST FORM 

W * have dwelt from time to time upon the 
enormous overhead expense involved in fur- 

nishing samples to the decorator. We don’t refer 
to the yard and a half lengths or the sample books 

but to the swatches, and it is not the cost of the 

swatches nor the cost of handling the proposition alone, 

it is the unsatisfactory results of the correspondence. 

A decorator, for instance, writes to six or eight 
wholesalers and explains simply that a certain color 

is wanted in damask. And what have they got? And 
what is the price? They leave it as a matter of guess- 

work for the wholesaler to know what tone of color. 

size of the pattern, or quality or price that’s wanted. 
Ten years ago J. H. Thorp & Co. used a form 

which covered the subject, and for some reason they 
abandoned its use. They have now revised this form 
to cover the following data: 

J. H. Thorp & Co, 

Gentlemen: 

Please mail or express samples of material to suit the 

following requirements: 

FOE, 0 es SAA ON ste oe 
NR Sica ck op tah RRR OOS howe etal ene tak 

PANG to 2k SSK Fk vlacoeen see 
WON e's ga ta te oe a ine be Seen SS 

PARE OME 5 ii 5 NS eens 
OME esos doe dER Os eo ee 
Goastters TOQUMMD. Siiisiske skis cvecicéce cites 
To We Vase Tee Fives ogg fie Wai de fens See eS 

SE DR i rhe ERP 
CompLete Room ScHEME IF NEEDED ................ 
ERROINS oes Fdoe hb ahs BE 

PE SA CEN SEN toes Cheeta tence 

Address CoCSTC CoH ES eHOHEHSHORHOSSHSOHSEHSCESOS OTHER ECCE SORE 

We heartily commend this form of request for 
samples because it will expedite work, save time, 
eliminate unnecessary correspondence, and actually cut 

the overhead cost of doing business. 

A panelled background for Early American furnishings. 
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A REMARKABLE 

TEXTILE SCHOOL 

UST twelve years ago Dr. Wm. H. Dooley called 
at this office to invite through us the cooperation 

of our constituents in the effort to establish a school 
of textiles better able to cope with the problems of the 
trade than the little school with its 84 pupils already 
in existence around Thirtieth St. 

“Here in New York,” observed Dr. Dooley, “we 
have enormous textile interests, and ’we need the 

active cooperation of all interested in textiles if we 
are ever to accomplish anything worthwhile. We 
think of textiles very often as pertaining solely to the 
factory, but the understanding of 
textiles goes far beyond the fac- 
tory. It goes into the conversion, 
the styling, the marketing. New 
York is the biggest marketplace in 
the world and the men in the New 
York office, independent of fac- 
tory, should comprehend the sub- 

ject thoroughly.” 

We know the story about how 
contact was made with the uphol- 
stery trade and the silk trade, and, 
through the activities of George 
McGeachin, at the time president 
of the Converters’ Association, and 

the Traveler Associations, gen- 
eral interest was aroused not only 
in the weaving of textiles but the 

buying and merchandising. 
The movement progressed so 

rapidly that in our announcement 
of the opening of the new edifice we stated that it 
would be built so as to eventually accommodate 4,000 
pupils. That was an estimate born of optimism, but 
an estimate that fell far below the realization of the 
scheme because already the school has an enrollment 
of 4,800 day students, boys and girls, in addition to 

A Jacquard hand loom. 

The specimen room, decorated by the students. 

1,000 at the night classes—an extraordinary showing. 
In the old school on Thirtieth Street, with its 84 pupils 

they occupied a total floor space 
of 1,000 sq. ft.; today it’s 640,000 
sq. ft. in an eight-story building, 
400 ft. front on 351 West 18th 
St., and costing, exclusive of site, 

furnishings, and equipment, $2,- 

800,000. 

The Textile School has a 
ranking as a high school specializ- 
ing in textile courses; these 
courses are also given at night, in- 
dependent of high school grading. 

Technical education is noth- 
ing new. 

There are technical schools in 
Philadelphia, Lawrence, Fall Riv- 
er, New Bedford, and Lowell, but 

there is no textile school in the 
world that offers instruction in all 
the phases of the subject. 

We have had trade schools in 
bricklaying, plumbing, and other trades, but no school 
covers textiles in every branch from production to 
market, and it seems incredible that so rapid a growth 
from 84 pupils to 5,800 could have been reached in the 
brief span of one decade. 

A girl student may not be interested in weaving; 
she may aim to be an executive; so she specializes in 

stenography, typewriting, filing, and is thoroughly edu- 
cated in the broad vocabulary of textiles. 

The boy with a mechanical bent may specialize in 
machinery repairing, but he must fundamentally 
understand weaving and mechanical construction the 
same as if he specialized in design. 

Courses are given in interior decoration, including 
architectural drawing, theory and practice, and on in- 
timate understanding of textiles of every kind. 

(Continued on page 76) © 

The swimming pool. 



THE WORK OF TAYLOR & LOW, LTD. 

T’S interesting to note the activities of a firm of 
interior decorators up on Madison Avenue, Taylor 

& Low, Ltd., two ladies of exceptional skill who have 

not been discouraged by the recent scarcity of opulent 
clients. They simply turned their attention to fur- 
nishings atune with the times, even opening a budget 
shop a few doors down the street from their Madison 

Avenue Studio, and here they display a lot of clever 
furnishings, excellent in style and color at the mini- 
mum of price; and they haven’t lost caste with their 

regular clientele. On the contrary, they have made 
a hit with them. 

Which reminds me of an incident in the experience 

of a decorator who recently did over a number of 
guest rooms for the country home of a customer who 
had persisted that she wouldn’t do a thing to her house 
this spring. She felt so poor. 

“But you do not have to spend much money. 

These rooms are guest rooms.” 

"Ta, 

“Well, you don’t need to put the same quality of 
goods into guest rooms that you do in other rooms. 

There’s little wear and tear in them.” 
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Showing part of a drapery suitable for a Georgian room. The work 
of Taylor & Low, Ltd. 

So she figured on simple style furniture with simple 
coverings, low quality but good style, and she got the 
order, and these guest rooms, cheap as they are, are 

very pleasing and will last for years. 

THE NEW YORK FALL CURTAIN SHOW 

HE New York Fall Curtain & Drapery Show 
which will be held at the Hotel New Yorker 

during the week of August 8th already shows a regis- 
tration of the following concerns who will exhibit: 

Atkinson Fenlon Co. Inc., Atkinson Wade & Co., 

Inc., Belgrade Curtain Co., Brand & Corman Inc., 

Celanese Corp., of America, Chessler Co., Consolidat- 

ed Trimming Corp., Arnold B. Cox, Dovercraft Co. 
Inc., Ellery Products Mfg. Co., Max Hand & Son, 
Hub Curtain Co., Andrew McLean Co., Mastercraft 

Pillow Corp., Modern Curtain Co., Morse & Driscoll 
Inc., New England Curtain Co. Inc., New York Cur- 

tain Corp., Portage Draperies Co. Inc., Powdrell & 
Alexander Inc., Riverdale Mfg. Co. Inc., Rojay Cur- 
tain Co., Inc., David Schiff & Co., S. M. Schwab, Jr., 

& Co., Shapiro & Son Curtain Corp., Stone-Cline Cur- 
tain Co., N. Waldman & Co. 

It is evident from this registration that the New 

York Spring Show was a popular one, and conducted 

to the satisfaction of the trade generally by the man- 
aging director, H. M. Waters. 

A dainty window treatment for boudoir use by Taylor & Low, Ltd. 



A GOOD-WILL SCHEME 

RATHER clever good-will scheme has been 
adopted by Renberg’s, clothing and furnishings, 

Tulsa, Oklahoma. A similar plan could be followed 
by any mercantile establishment in connection with 
home furnishing materials. The plan consists of a 

card enclosed with packages containing the following: 

“The name of the salesman who waited on you is 

He hopes his services have pleased you and that 
he may have the pleasure of serving you real often. 
If you desire any information about this purchase, do 
not hesitate to call him. 

This store and all its employees are very anxious 
to give you the best service and best values obtainable, 
and if at any time we should fail, we would appreciate 
you telling us. 

THE UPHOLSTERER AND INTERIOR DECORATOR 

NEW OFFICERS OF DECORATOR’S CLUB 

T THE election recently held by the Decorators 
Club, Inc., Ruth Lyle Sparks was re-elected 

president. Other officers elected included Miss Nancy 
V. McClelland, first vice president; Mrs. William 

H. Gardiner, second vice president; Mrs. Forbes 
McCreery, secretary; and Miss Gertrude Brooks, 

treasurer. 

The new members of the Board of Directors, 
elected to serve for a term of three years were: Mrs. 

Ruth Campbell Bigelow, Mrs. Love Jones Drake, Miss 

Susan Graves, Miss Jeannette Jukes, Miss Bess 
McAdam, Miss Grete Stencel, and Mrs. Lucille Ar- 

kins Thompson. 

Other members of the Board of Directors are: 

(Continued on page 56) 

Drapery treatment for a broad window, designed and executed by Taylor & Low, Ltd. 
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PACIFIC COAST NOTES 

(Continued from page 36) 

home furnishings for B. F. Schlesinger & Sons, suc- 

ceeding John Lane. 
The College Avenue Drapery Shop has been 

opened at 2995 College Avenue, Berkeley. A specialty 

is being made of ready-to-hang draperies but the shop 

is also prepared to make these to order. 
Sherwood Swan, Oakland merchant and civic 

leader, and formerly part owner of the firm of Whit- 
thorne & Swan, has been made general manager of the 

B. F. Schlesinger & Sons store in Oakland. Quite re- 
cently he was with the department store firm of H. 
Liebes & Co., San Francisco. He succeeds Herbert 

Wilson, who goes to the MacDougal-Southwick Co., 

Seattle, as manager. 

A curtain and drapery shop has been opened at 

611 East 20th Street, Oakland, by C. D. Libby. 

The firm of Linden & Kleine, 2828 Ford Street, 

* ¢, 

A 
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Oakland, manufacturers of furniture frames, has been 

dissolved and Carl Linden will continue under his 

own name. 
The H. C. Capwell Company, Oakland, has been 

keeping a careful check in recent months of merchan- 

dise that has moved the best in the various departments 
and recently featured a selected list of proven best 
sellers. Upholstered furniture, linen hangings and 
other items from the home furnishings department 
were included in the featured offerings. 

David H. Upright, of the wholesale drapery house 

of Caro & Upright, San Francisco and Los Angeles, 
plans to visit the Eastern markets in the near future. 

E. H. Stanley, formerly with Charles P. Coch- 
rane, has joined the staff of the Coast Carpet. Corp., 
Los Angeles. 

Walster’s, operating a dry goods store at 338 
University Avenue, Palo Alto, Cal., has added a 

drapery department. 
W. A. Greer, formerly located in the Wholesale 

Furniture Building, Los Angeles, has moved his floor 
covering lines to 950 Santee Street. 

The living room and upholstered furniture depart- 
ment of Barker Bros., Los Angeles, has been placed 
in charge of W. E. Grimm. He succeeds R. M. 
Roelse who was recently appointed merchandise man- 
ager for Breuner’s, Oakland. 

Hazel Davey, interior decorator of Los Angeles, 

has returned from an extended European trip and is 
planning to reopen her studio. 

The Kirman Rug Shop, featuring Oriental rugs, 
has been opened at 1127 J Street, Sacramento, with 
Edward S. Knadjian in charge. 

The E. L. Mansure Company has opened display 
and stockrooms at 816 South Figueroa Street, Los 
Angeles, with Charles E. Schults in charge. 

Lee Lyman has been made president of the Wood- 
land Furniture Company, Woodland, Calif., succeed- 
ing C. E, Campbell, who has moved to Florida. 

The Humphreys & Pyle Furniture Co., Pasadena, 
has moved to larger quarters at 141 North Marengo 
Avenue. 

The Larsen Company, manufacturers of uphol- 

stered furniture, has opened a studio of interior dec- 
oration at 901 East Green Street, Pasadena. 

A furniture and floor coverings department has 
been opened by the Fisher Brothers Department Store, 
Enumclaw, Wash. 

S. Coe, for some time with the L. H. Schrader 
Furniture Company at Richmond, Calif., has been 

made manager of the branch maintained there by the 
John Breuner Company. 

T. A. CHurRcH. 

Living room drapery using light weight material. Designed and 
executed by Taylor & Low, Ltd. 
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ONE LITHOGRAPHED AND 

THREE PRINTED FABRICS 

FROM THE NOTABLE COL- 

LECTION OF MRS. AGNES J. 

HOLDER, NEW YORK 

Top right is an illustration of the oldest print in the collection. It is called the “Whale 
Hunt” and is a XVII Century piece printed in red and black on white. The design is an 
adaptation from a print first published in 1611 in Hans Egede’s “‘Beschryving von Ond- 
Groeland,” reissued in ‘‘Churchill’s Voyages” in 1745. Below is Romeo & Juliet, an 
Alsatian design of the early XIX Century. Top left, is one of the first lithographed cottons 
called ‘Crowning of Charles X” and signed by G. Engelmann, who worked with Senefelder, 
the originator of the process. Bottom left is a Jouy print from the Oberkampf factory 

and designed by F. Pieters. 
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THE NEW RACKET 

HE public has been pretty well educated by the 

department stores to the fact that they can buy 

high-grade upholstery stuffs at bargain prices. The 
larger retail houses have emphasized the distress mer- 
chandise situation and offered high grade materials 

at great reductions. 
Thus far the transactions have been perfectly 

legitimate, but now there comes a form of racket, 

particularly in the furniture trade, that is not so 
legitimate. 

One firm in New York has been advertising tre- 
mendous discounts on furniture which they claim was 
placed in their hands by certain manufacturers who 

had heretofore catered to the decorator trade and hence 
could not sell to the decorator direct without sacrificing 
the good will of their following, but needing immediate 
cash, they left the distribution of their goods to this 

particular firm. 

The furniture was advertised as custom-made, 

hand finish, collector pieces, but, on examination, the 

stuff seemed to be quite commonplace merchandise. 
These are times when manufacturers need money, and 
the public is prone to accept almost any representation, 
but there’s enough good furniture offered at slaughter 
prices without exaggerating and exploiting trash. 

THIS MONTH’S DRAPERY SUGGESTION 

HE illustration of the drapery on page 57 shows 
a combination festoon and pelmet treatment with 

fabric side curtains and sheer glass curtains. The 
pelmet section may be covered with the same material 
as that of the festoons or it may be a contrast in 
texture. 

Note particularly the cascade, the raking edge 
of which shows the whole length of the cascade. 

The diagram for the various sections are shown 
on this page. 

The festoon diagrams representing the left fes- 
toon must be reversed to make the right festoon. Only 
half of the pelmet section is shown. By enlarging the 
quarter inch squares of the diagram to 3% inches each, 

the pattern thus outlined will suit the dimensions of a 
window 5 ft. wide. 

NEW OFFICERS OF DECORATORS CLUB 

(Continued from page 53) 

Mrs. Blanche Bostwick, Miss Violet E. Grosvenor, 

Mrs. Grace Hyman Hutchins, Miss Ethel Lewis, Miss 

Elizabeth C. Potts, Miss. Ethel A. Reeve, Mrs. Ger- 

trude Gheen Robinson, Miss Kerstin Taube and Miss 

Gwendolen C. Thorpe. 

Diagrams for this month’s drapery suggestion 

MAY 15, 1932 
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ILLUSTRATING THIS MONTH’S DRAPERY 

For diagrams and description, see opposite page 

SUGGESTION 
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MARKE- 

OFFERINGS 

AND NEWS OF THE INDUSTRY 

T'HE Chicago salesroom of E. C. Carter & Son is now 
located in 1704 Heyworth Building, instead of 

1716. 

SEAMLoc has been registered in Washington as trade- 
mark for the carpet made by the Sanford Mills. 

M. Desave & Co. announce their removal to 70 West 
Houston Street, New York, where they have larger 

quarters than they formerly occupied at 507 West 
Broadway. 

M. Matitz, formerly with S. Duncan of Boston, has 

engaged in business for himself under the title of 
the Melrose Curtain Co., 53 Beverly St., Boston. 

THE New York showroom of Arnold B. Cox has been 
removed to 185 Madison Ave., where complete 

lines are now on display. 

}’, A. Foster & Co. have rearranged and enlarged 
their Boston showrooms, and during April they 

made a showing of about eighty different combinations 
in ready-made chintz over-draperies. The display was 
exceedingly attractive and caused much favorable 
comment. 

RRavio City work is progressing to a point where 
the furnishings of the two theaters in the enter- 

prise are being considered. Barr, Irons & Lane, the 
builders, have things in charge. 

Aktuur H. Lee & Sons, Inc. will represent for the 
Philadelphia district the decorative fabrics of 

Cheney Brothers and the chintzes of Bailey & Griffin. 
These lines will be displayed at the Lee showroom 
in the Integrity Building, 1528 Walnut St. 

THE Samuel Rich Co., Inc., New York, have just 

brought out a new line of high lustre rayon friezes 
in a wide variety of patterns in small detached effects. 
There are also multicolors on rust and green grounds, 
and also the new shades in blue and gold. 

THE House of Screens is now located at 513 Sixth 

Ave., near 14th St. There has been no change in 

An uncut rayon frieze in pastel colorings from the line of the 
American Pile Fabric Co., Luth & Powers, selling agents. 

their policy of merchandising hand-painted and wall 
paper screens to the decorative trade. 

‘*foorers,” Cumberland, Md., is offering a dyeing 

and cleaning service to the upholstery trade. This 
firm is one of the oldest and largest dyeing establish- 
ments and specializes in treating tapestries, upholstery 
coverings, draperies, fine rugs, and yard goods at 

moderate prices. 

THE United States Wicker Furniture Co. are intro- 

ducing a new type of card table which opens and 

closes automatically. When opened it is a substantial 
card table 27 in. square, and when:closed it may be 
made to serve the purpose of a screen 40 in. high. 

A CHANGE of management has taken place in the 
Roycraft Division of M. H. Rogers, Inc., the 

department now being headed by Sidney I. Rogers 
with whom is associated G. D. Good. It is announced 
that the new Fall line will be ready about May Ist. 

Tue Southern Vogue Curtain Co., announced that 
they have purchased the Dallas Vogue Curtains, a 

unit of Robertson Factories. 
This information will prove interesting to pro- 

ducers of curtain and over-drape materials as well as 
the retail trade in the territory of Dallas, Texas, where 
the Southern Company is located. 

[N THE Mt. Vernon Home reproduction in Prospect 
Park, Brooklyn, which was opened on April 30th, 

“Colonial Muslin” by Robert Alder Co., Inc., is again 



used as the official curtain just as it was in the Home 
at the Colonial Exposition in Paris. An official count 
showed that sixty million people visited the latter. 

Ff. A. Foster & Co., Inc., are mailing a monthly folder 
to the trade showing new items in the Foster 

line. The most recent one, devoted to group selling, 
contains several interesting illustrations of Foster 
made-up draperies posed in groupings with furniture 
also covered or cushioned with Foster materials. 

NEW LEATHER SAMPLE BOOKS 

‘Two NEw sample books have just been distributed to 

the trade by the Johnson Leather Co., Inc., New 
York. One called “London Finish,” contains samples 
reproducing English finished leathers, heretofore said 
to be obtainable only in England. These are particu- 
larly suitable for better grade furniture. The other 
book shows leathers finished in a large variety of 
pastel shades suitable for modernistic furniture. 

HERRMANN FURNITURE CO.’S NEW SHOWROOM 

‘THE NEW showroom of the H. Herrmann Furniture 

Co. is at 1 Park Avenue with its entrance on the 
street floor. It occupies a huge space impressively 

laid out with the stock of John Widdicomb and 

Ketcham & Rothschild—very impressive and particu- 

larly strong in Georgian types. There’s nothing better 

being shown anywhere in modern manufacture than 

the Angelica Kauffmann pieces. Their range of offer- 
ings covers all the requirements of modern furnishing. 

NOVELTY CLOTHS IN SHENDELL LINE 

Nove ty cloths are featured along with velours in 

the new line of portieres and overdrapes now 

being shown by Shendell Mfg. Co., Inc., of New York 

City. These novelty cloths follow closely the designs 
or styles principally favored in the fall trend of uphol- 

stered furniture fabrics . All portieres come in 54-inch 
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width and are lined; over fifteen colors are included 

in the selection. Pillows, scarfs and accessories are 

also included in the new showing. 

LUTH & POWERS DISPLAY NEW FABRICS 

AMonc the many new numbers now being shown by 
the American Pile Fabric Co., is a mohair frieze in 

a wide range of solid colors which is called “Play- 
Boy;” also a range of rayon cut friezes in floral 
designs with a large center medallion, and a particu- 
larly fine line of rayon uncut friezes in pastel color- 
ings, one of which we are illustrating in this issue. 
The entire sales force of Luth & Powers, Inc., selling 
agents for this company is now showing the line in 
all territories. 

RUSH SEATS FOR THE TRADE 

AS MANUFACTURERS of rush seats, Geo. W. Brenn & 

Co., 1308 North Marshall St., Philadelphia, have a 
long standing reputation for quality work. In their 
rush seats they employ genuine Golden B rush, and 
also offer this as well as other chair seating materials 
for sale direct to the trade. 

Readers of our 1932 HAND BOOK should cor- 
rect the address of the Brenn Co., under the classifica- 

tion of rush seats on page 127 to 1308 North Marshall 
St. 

HINDUSTAN ART CO. REMOVES 

Tue Hindustan Art Co. have removed across the 
street from their former location to 314 Fifth 

Ave. They occupy a five-story and basement building 
that is entirely devoted to the display of the various 
kinds of extraordinary craftsmanship imported by 
them from India. The new quarters give them a con- 
siderably larger space for the expansion of their busi- 
ness and gives them unusual facilities for display in 
the windows of the various floors. 

A SILENT CLIP FASTENING FOR SPRINGS 

QNE of the comparatively recent developments in the 
Furniture and Bedding Industry is the Owen Silent 

Clip fastening used on Owen upholstery and mattress 
springs. This method of fastening is meeting with 
widespread approval by the trade, due to the fact that 
this clip is noiseless, flexible, and indestructible, and 

the units are so constructed that they will not telescope 
or sag. The Owen Silent Spring Co., of Bridgeport, 
Conn., is the manufacturer of this unique clip. They 
also manufacture pillow backs—special seat, back and 
boat constructions, pillow springs—day bed and 
studio couch units. 

A tubular desk recently added to their extensive line of tubular furniture 
by the W. H. Howell Co., Geneva, IIl. 



INDO-PERSIAN FINE ART CO. SHOWING JAPANESE 

BATIKS 

"THE exclusive selling rights for the entire United 
States has been granted to the Indo-Persian Fine 

Art Co., New York, for the line of hand-painted 

Japanese batiks made by the only factory in Japan 

producing this merchandise. These batiks come in a 
wide variety of attractive designs and colorings and 
are especially suitable for wall hangings, scarfs, table 
covers, etc. In addition to these batiks this concern 

also is showing a large assortment of India prints, 
numdah rugs and crewel embroideries, shipments of 
which are constantly being imported from India. 
N. R. Checker, president of the company, has only 
recently returned from a six months’ trip to India 
during which he arranged for the new fall line. He 
is leaving shortly on a trip to the Middle West to show 
the company’s complete line to the trade. 

JUDD’S “BEAUTIFUL WINDOWS” 

AN INTERESTING booklet entitled “Beautiful Win- 

dows” has just been completed by the H. L. Judd 
Co., Inc., and is ready for distribution. The booklet, 

containing some 32 pages, is an illustrated treatise on 
the furnishing of homes in general and the treatment 
of windows in particular. It contains a sprightly dis- 
cussion of decorative fundamentals and several very 
fine half-tone illustrations of room interiors and hard- 
ware accessories. Readers may obtain a copy on 
request. 

FRENCH & ITALIAN FURNITURE CO. TO REMOVE 

J UNE Ist., 1932, will find the French & Italian Furni- 

ture Co., Inc., importers and manufacturers of 

Fine Furniture 

in their new quar- 
ters at 208 East 

47th St. N. Y. 

They will occupy 
the entire build- 

ing, the street 
floor being entire- 
ly given over to 
a showroom 

while the other 

floors will house 

their factory in 

which they spe- 
cialize in repro- 
ductions of 

A new hand carved ma- 
hogany chair shown by 
the French & Italian 

Furniture Co., Inc. 
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antique furniture and 
the painting and dec- 
orating of furniture to 
individual decorative 
requirements, and also 

their upholstery work- 
rooms. *As_ importers 
of furniture their 

showrooms have al- 
ways offered a selec- 
tion of occasional fur- 
niture that in complete- 

ness and variety is 
second to none in the 
decorative furniture 
trade. French, Italian, 

Spanish and English Chippendale, misror ew. in the 
period styles are rep- 
resented in their array 
of commodes, vanities, beds, refectory tables, end 

tables, upholstered couches and chairs and decorative 
mirrors. Period furniture frames in the raw wood 

also comprise a large part of their imported line. 

G. E. WALTER, INC. ADOPTS NEW SELLING PLAN 

"THROUGH a reorganization, G. E. Walter, Inc., are 

now selling their products through two separate 
corporations, one, G. E. Walter & Son, handling 

lighting fixtures and wrought iron work, and the other, 
the Duretta Corp., manufacturing plaster ornamental 

work. 

The new combined showroom for both companies 

has been recently opened at 21 E. 47th St., and occu- 
pies the entire second floor of the building. This 
showroom has been finished in the manner of Empire- 
Biedermeier period, which is now so popular. This 
centralized showroom will be of great convenience to 
the decorative trade. Their building at 425 E. 53rd 
St., will still be retained as their factory. 

MORTON SUNDOUR CO. GOING TO 444 MADISON AVE. 

[t 1s ANNOUNCED by Morton Sundour Co., Inc., that 

beginning on or about July 15th, they will take 
the entire seventh floor of 444 Madison Avenue, occu- 
pying 1400 sq. ft. of space. This is one of the largest 
leases consummated this year and further reflects the 
tendency of large manufacturers and wholesalers in 
the better class upholstery and drapery trade to locate 
on upper Madison Avenue. The building has been 
specially planned to care for the wholesale fabric 

and furniture trade, both because of its well lighted 

floors and its shipping facilities. 
This lease was negotiated through Cross & Brown 

representing the General Realty & Utilities Corp., own- 
ers of the building, and Richard Ratliff, representing 
the tenant. 
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NEW LINE OF CURTAIN CARRIERS 

[HE advantage of a knowledge of the mechanical 
difficulties met with by the decorators in the instal- 

lation of window trimmings has been employed by A. 
M. Pacher in inventing a series of drapery traverse 

rails, carriers, accessories, etc. 

Mr. Pacher has produced a complete line of cur- 
tain carriers in brass and in non-rusting alloy in which 
he has overcome every problem of application to the 
various types of windows ordinarily met with. Mr. 
Pacher has worked for several months with mechan- 
ical engineers here and abroad who have worked out 

the manufacturing processes together with the special 
tools and dies necessary to the construction of a rad- 
ically new type of rail. 

A showroom has been opened at 220 East 41st 
St., under the name of A. M. Pacher, Inc., and the 

series of accessories are marketed under the name 
“Decora.” 

FOSTER BROS. SHOW “TUCKAWAY COT” 

Aspe from the general line of springs and spring 
construction which Foster Bros. Mfg. Co., Utica, 

N. Y., are selling to the upholstered furniture and 
bedding trade, they have recently developed what they 

call a “Tuckaway Cot.” 

They describe this cot as being specially designed 
for the convenience of the summer camp or cottage. 

It is made with a light-weight steel frame, when 
opened 74 in. by 29 in., standing 15 in. from the floor. 

The fabric center, which is heavy duck, is held in place 
by 36 helical springs which support the fabric by a 
continuous wire band sewed into the hem. This dis- 
tributes the tension evenly, relieving the strain on 
the duck. Adding to its stability is an extra pair of 
braced legs set in the center where the frame folds. 

The corners of the frame are given greater strength as 
they are bent while electrically heated. 

This cot may be folded in a convenient carton 

measuring 36 by 28 in., 3% in. thick. 

NEWS OF CHICAGO DRAPERY ASSOCIATION 

[tT Is THE intention of the Chicago Drapery Manu- 

facturers Association to make their Show a semi- 

annual affair, one to be staged in the Spring and the 
other in the Fall. 

The second Show of the Chicago Association will 

be held at the Sherman Hotel, Randolph & Clark Sts., 
Chicago, on August 8th to 13th. The choice of these 

dates is a happy one which brings the Show during the 
Interstate Commerce Week sponsored by the Chicago 
Chamber of Commerce when several other merchan- 
dising events are scheduled, and both the Railroads 
and the Hotels are cooperating with special rates for 
the week. 
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E. F. Mansure, 
President of the 
Chicago Drapery 
Manufacturers As- 

sociation. 

The Exhibitors in the former Show have all signed 
up for the August event, and additional Exhibitors in 
silks and other piece goods, as well as lace curtains, 
will be added and published in this magazine in the 
near future. The trade may obtain information re- 

garding any activities of the Association from the Sec- 
retary, Walter M. Gotsch, or the Publicity Manager, 

Charles M. Kissel, who may be addressed in care of 
the Association at 305 W. Adams St., Chicago. 

New officers recently elected include: 
President—E. F. Mansure of the E. L. Mansure 

Co. 

Treasurer—I. S. Ettinger of the Ettinger Mfg. Co. 
Secretary—Walter M. Gotsch, of the Walter M. 

Gotsch Co. 

Advertising and Publicity—Charles M. Kissel of 
the Chicago Curtain Co. 

SANFORD MILLS ABSORB L. C. CHASE & CO. 

THE firm of L. C. Chase & Co., which has been known 

to the upholstery trade for eighty-five years, has 
been acquired by Sanford Mills, Sanford, Maine, 

according to the announcement of W. H. Marland, 
president and general manager of the mills. 

Under the new arrangement, which went into 

effect May Ist, L. C. Chase & Co., heretofore a part- 

nership and serving as selling agents for the Sanford 
Mills, Reading Rubber Mfg. Co., and Troy Blanket 
Mills, will be incorporated under the name of L. C. 
Chase & Co., Inc., a wholly-owned subsidiary of San- 
ford Mills, and will continue as a distributing division 

for the three mills above mentioned. 
The Chase Co. was organized as a selling and 

merchandising concern in 1847 and has been closely 
identified with American textile progress since these 
early days. When the world’s first power wire loom 
for weaving mohair velvets was invented at Sanford 
Mills fifty years ago, the fabrics, previously woven 



by hand exclusively, came into price ranges where they 
could be employed by increasingly large numbers, and 
through the Chase organization the distribution of 
mohair fabrics throughout the country attained a very 

large volume. 

It is interesting to note in this connection that the 
extensive use of Angora fleece in the mohair pile fabric 
industry led to the introduction of Angora goat ranches 
in this country, an industry that has grown so rapidly 
that America now produces all of the Angora fleece 
needed for domestic distribution and of a quality un- 
surpassed by any other in the world. 

STUEBE ADOPTS TRADE NAME FOR JASPE CLOTH 

“'T'RusHA” the new trade name which has been adopted 

by Wm. J. Stuebe to identify his Jaspe cloth is 
now being featured in department store promotional 
advertisements and counter display cards. This trade 
name is a guarantee to the consumer that the fabric 
so labeled is unqualifiedly guaranteed to maintain its 
color, being absolutely sun and tub fast, and because 

of this fact and the low price at which it is retailed, 
department stores are finding it a steady moving 
drapery and upholstery fabric. New shades are being 
added to the line and sample books are being made 
up showing the complete range. 

NEW ITEMS IN ORINOKA LINE 

A™Monc the new goods shown by the Orinoka 

Mills specially for moderate-priced furniture cov- 
erings are a number of frises and moquette tapestries 
in detached figures or in striz effects, all hard finish 

cotton or cotton and rayon with cut or uncut pile; also 

figured reps in excellent colorings of good eye value, 
very artistic and constructed for durability. 

THE ART-IN-TRADES CLUB ELECTION 

Qn the evening of April 12th, the Art-in-Trades Club 

held its annual election following a dinner. The 
meeting, which took place in the club quarters, resulted 
in the election of the following, most of whom con- 
tinue service by re-election: president, Lorentz 
Kleiser ; first vice-president, Harold W. Burton; sec- 

ond vice-president, George E. Clark; treasurer, Victor 
Jacobson ; secretary, Louis G. Smith; Chairman of the 
Board of Governors, Frank W. Richardson; members 

of the Board, Karl Schmieg, Humphrey A. Lee, 
George Froelich, Frank Griffin, and James R. Connor. 
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THE SALES VALUE OF COLOR 

(Continued from page 31) 

Certain notes in music are used in combinations 
which produce sounds that we call harmonies, and the 

moment that you depart from the mechanical contact 
of those notes you have discord. So with color. 

A study of the diagrams will aid the man who is 
frequently confused. He knows that violet and yellow 
are harmonies of contrast but they must be pure vio- 
let and pure yellow. But when the material in hand 
consists of a yellow that is inclined toward the orange 
tone, the violet is not the proper contrast; it should 

be toned by adding blue, making it a more plum color 
simply because blue is the natural contrast of orange, 
and if an orange tinge is given to the yellow a bluish 
tinge should be given to the violet. 

The “Combination” color book will present no 
new thoughts to the expert colorist, simply empha- 
sizing the one thought that the color faculty of the 
few favored colorists, is reduced to a system whereby 
the less sensitive eyes may be guided. 

C. R. Crrrrorp. 

SPECIAL NOTICES 
Advertisements under this heading, Five Cents a word. Minimum 
charge One Dollar. In every case regarded in strict confidence. 

CURTAIN SALESMAN WANTED—One of the largest 
manufacturers of popular priced novelty curtains has open 

various territories in which they desire resident salesmen. 
Excellent opportunity for the right men. Address “Resident,” 
care The Upholsterer. 
ADDITIONAL LINE WANTED—Now handling tapestries. 

Established office and showroom. Open for pile fabrics. 
Steady following among jobbers and well-rated manufacturers 
of upholstered furniture in New York City and Metropolitan 
district. Address “Established,” care The Upholsterer. 

FORELADY AND DESIGNER of curtains, draperies and 
scaris, wide experience with well-known concerns desires 

connection. Address “Forelady,” care The Upholsterer. 
CURTAIN, UPHOLSTERY OR DRAPERY LINE WANT- 
ED by successful salesman residing in Chicago, for Chicago 

and travelling Middle West. Has intimate contact with re- 
tail and wholesale drapery departments and furniture manu- 
facturers. Only a first class connection desired. Address 
“Intimate,” care The Upholsterer. 
SALESMAN—Ten years selling textiles and carpets to the 

hotel trade in Chicago, now available to reliable manufac- 
turer or jobber selling this trade. Address “Efficient,” care 
The Upholsterer. 

DESIGNER of novelty curtains, bedspreads, embroidered 
and stencilled products is open. Familiar with special order 

work, valances, draperies and backgrounds. Address “De- 
signer,” care The Upholsterer. 

SELLING AGENTS—desire mill connections; drapery and 
upholstery fabrics; recognized following throughout the 

country. Address “Selling Agents,” care The Upholsterer. 
EXECUTIVE with wide experience in styling and selling, 

seeks connection. Known all over the country. Willing to 
consider inside or traveling connection. Address “Executive,” 
care The Upholsterer. 

WANTED BY ESTABLISHED SELLING AGENCY with 
New York showrooms and large manufacturing connections, 

tapestry and drapery mill line. Commission basis. Address 
“Connection,” care The Upholsterer. 



HELP YOUR OWN INDUSTRY 
By relieving the unemployment situation amongst men whose training experi- 
ence and reputation deserve an opportunity to earn a living in this field. 

IN SALESMAN with over twenty years experience in 

— ate district. Widely acquainted and thoroughly reliable. 

NG SALESMAN acquainted with decorative trade as 

a yd manufacturers tn the Middlewest. Residing in 

Grand Rapids. Seven years with one previous firm. 

M SUPERINTENDENT, assistant buyer, and con- 

et Twenty-five years experience and best of references. 

Fifteen years with a leading Southwestern firm. 

RIENCED CONVERTER, upholstery, printed goods, and 

9. 5. ee with the manufacturing and jobbing trades, is open 

for connection. Wide experience in all lines. 

N OF CURTAINS, DRAPERIES, LACES, and kin- 

3.6. Sere eae in New York and Philadelphia, Baltimore 

and Washington, also Midwest. References. 

_ 7. YOUNG WOMAN INTERIOR DECORATOR of experience de- 

ae A y-4 join sales force or decorating department in department or 

similar store. Salary secondary, opportunity primary consideration. 

IENCED UPHOLSTERY AND DRAPERY MAN 

5 a floor coverings and entire range of fabrics normally sold 

to upholstery buyers, with converting, manufacturing, buying, and selling 

experience, All round man with good executive record. Will fill in 

anywhere. 

. 10. DRAPERY BUYER thoroughly acquainted with foreign and 

a markets. For the A > ten years in. three important stores 

in New York and vicinity, with interior decorating, contract and work- 
room experience, now open. No preference as to territory. 

D. 11. INTERIOR DECORATOR AND FURNITURE BUYER with 
best of New York experience with high class decorative firm. 

D. 12. TRAVELING MAN, Middlewest from Indianapolis to Nebraska, 
preference for Middlewest territory. No objection to commission with 

traveling expenses. 

D. 13. TEXTILE DESIGNER, cretonnes and upholstery goods, free 
lance or studio. 

D. 14. EXPERIENCED DESIGNER OF CRETONNES open for en- 
gagement. 

D. 15. EXPERIENCED FACTORY EXECUTIVE thoroughly familiar 
with making of novelty curtains, purchasing, styling, and costing. 

D. 16. NEW YORK HOUSE SALESMAN experienced in Jacquard and 
printed fabrics with wide acquaintance in all territories. 

D. 18. SALESMAN AND STYLIST familiar with plain and Jacquard 
fabrics. Well acquainted with department store buyers, Metropolitan 

district, and furniture manufacturing centers. 

D. 20. TRAVELING SALESMAN acquainted with furniture manu- 
facturers, decorators, and department stores. New England territory 

for many years and also at New York headquarters six years. 

J. 1. TRAVELING SALESMAN with long experience selling fine and 
novelty lace curtains middlewest territory. Successful record. 

J. 2. LOCAL SALESMAN six years with one novelty curtain firm in 
the Metropolitan district. 

J. 3. UPHOLSTERY BUYER, western, southern, and eastern experi- 
ence covering fifteen years. 

J. 4. ALL ROUND EXPERIENCED CURTAIN DESIGNER trained 
in St. Gaul with many years’ experience in this country. 

J. 5. UPHOLSTERY BUYER, WORKROOM MANAGER, AND 
GENERAL SALESMAN. Fifteen years’ experience in New York 

State and Metropolitan district. 

J. 6. INTERIOR DECORATOR familiar with all phases of high class 
decorating. Would like better clientele. No preference as to location. 

(Female.) 

J. 7. HOUSE SALESMAN AND OFFICE EXECUTIVE versed in 
interior decoration and office management. 

F. 1. BOOKKEEPER, STENOGRAPHER, OFFICE MANAGER- 
ESS. Knows drapery and upholstery line. Well known in jobbing 

trade. 

F, 2, ACCOUNTANT, CREDIT MAN, SALESMAN, thoroughly ex- 
perienced. Associated with interior decorators and furniture im- 

porters. 

F. 3. TRAVELING SALESMAN with long experience in all terri- 
tories, particularly middlewest. 

F. 4. BOOKKEEPER, SECRETARY, acquainted in trade. Three 
years with active firm now closed in New York. 

F. 5. ALL ROUND WHOLESALE DRAPERY SALESMAN, inside 
and outside work. Metropolitan & Middlewest, Jersey Coast. 

F. 6. SALESMAN with experience selling draperies, floor coverings and 
kindred lines on Coast. 

F. 7, EXPERIENCED STYLE ADVISOR AND SALESMAN seeks 
foreign cr domestic lines that need representation in New York City 

and Metropolitan district. : 

F. 8. BUYER AND MANAGER OF A DEPARTMENT with many 
years experience. 

F. 9. EXPERIENCED BUYER AND SALESMAN would like posi- 
tion in either capacity in Middlewest. 

F. 10. SUPERINTENDENT OF DRAPERY WORKROOM 15 years 
experience in leading New York and New England workrooms. 

M. 1. EXPERIENCED UPHOLSTERY AND DRAPERY MAN 
wants position in New York City showrooms. Well-known by the 

incoming trade. Has traveled New York State, Pennsylvania, New 
England. 

M. 2. TRAVELING MAN with 11 years’ experience selling upholstery 
fabrics in Middlewest and South for well-known firms. 

M. 3. FURNITURE AND FABRIC SALESMAN with experience on 
Coast and Eastern territory would like either or ready-to-hang line. 

M. 4. HOUSE SALESMAN upholstery and drapery fabrics. Thor- 
oughly familiar with period designs. 

M. 5. SALESMAN with experience in Middlewest, New York State, 
and Canada. 

M. 6. PRIVATE SECRETARY with long experience in high class 
upholstery importing and jobbing organization. 

M. 7. PRODUCTION MAN familiar with making of lace and novelty 
curtains, styling, costing, and selling. 

M. 8. EXPERIENCED BUYER of upholstery and kindred lines wants 
position in small store. 

M. 9. INSIDE MAN, office manager expert in stenography, typing, and 
also waiting on trade. 

A. 1. TRAVELING SALESMAN with wide acquaintance in drapery 
and upholstery fabric field, Middlewest, Ohio to Iowa. 

A. 2. SALESMAN with long experience in lace curtain trade covering. 
territory east of Chicago. - 

A. 3. TRAVELING SALESMAN, seven years with one firm covering. 
western territory. 

A. 4. EXPERIENCED SALESMAN in Middlewest for well-known 
jobber ard high grade manufacturer. 

A. 5. INTERIOR DECORATOR, MANAGER AND DRAPERY 
STYLIST. Best of New York experience. (Female.) 

A. 6. INTERIOR DECORATOR with experience in connection with 
well-known firms. Also free lance. (Female.) 

A. 7. INTERIOR DECORATOR (female) experienced in large depart- 
ment store work. 

A. 8. WORKROOM MANAGER thoroughly experienced in measuring. 
and estimating. 

A. 9. WORKROOM MANAGER familiar with all details of work. 

A. 10. TRAVELING SALESMAN with broad experience in the lace 
curtain field. Acquainted in all territories, particularly Pacific Coast 
and South. 

Y. 1. TRAVELING SALESMAN with 15 years experience selling lace 
and novelty curtains wants line for Northwest territory. 

Y. 2. SALESMAN of drapery and upholstery fabrics with 10 years ex- 
perience in Metropolitan district. Also three years buying experience. 

Y. 3. SALESMAN with Middlewest traveling experience for well-known. 
firms, also as New York office salesman. Lace curtain, upholstery 
iabrics and print goods experience. 

Y. 4. ALL-AROUND MAN with experience as traveling salesman, floor- - 
salesman, assistant manager. 

Y. 5. WORKROOM SUPERVISOR with 
vising. Ten years has had own business, 

Y. 6. WORKROOM OR DEPARTMENT HEAD experienced in buy- 
ing, selling and converting materials sold in upholstery department. 

Y. 7. ASSISTANT BUYER with six years experience in large depart- 
ment stores, 

22 years experience super- 

Y. 8. BUYER with experience managing contract department. 

Y. 9. BUYER WITH LONG EXPERIENCE in eastern department 
stores. 

Y. 10. BUYER for 17 years in one of New York’s leading stores. 

For further particulars, address EMPLOYMENT EDITOR, care of 
The UPHOLSTERER & INTERIOR DECORATOR, 373 Fourth Ave., New York. 
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English, Fre 

P. MASCHERONI _ 

ORO YO YEE IO YEE YE YE YEE YE YEP 

208 EAST 47th STREET 

visit our new quarters and inspect our line of 

After June Ist } 

FRENCH & ITALIAN FURNITURE CO., INC. 

will occupy the entire building at 

(bet..2nd and 3rd Aves.) 

rative Trade is cordially invited to 

nch, Italian and Spanish Furniture. 

+ TEL. Wickersham 2-0030-1 

oF OV Pans * 

0 ser 
We are proud to throw a spotlight on 

this charming English Walnut dining 

room suite... designed and manufac- 

tured in our own factory .. . now show- 

ing at revised prices. Inspection invited. 

Fuldner’s skilled artisans 
maintain the prestige of 

the Wood Carver’s Guild. 

il 

Hoy FULDNER «so 
Inc. 

Show Rooms and Factory 

404 East 14th St. . New York 
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TUBULAR FURNITURE ror tHe 
Modern Office, Store and Home 

Pioneers in the manufacture 
of modern steel furniture we now 
add this well designed desk and chair upon 
to meet the requirements of offices and Re t 
stores furnished in the modern mode. ques 

THE HOWELL COMPANY 
FACTORIES: GENEVA, ILLINOIS 

SHOWROOMS: 

49 WEST 23RD STREET, NEW YORK 
AMERICAN FURNITURE MART, CHICAGO 

1203 EAST 8TH STREET, LOSANGELES 

M. HALPERN 
& SONS Inc. 

Manufacturers 

of 

U pholstering 
Frames 

Write For Revised Catalog 

2229-31-33 
No. American St. 

PHILADELPHIA, PA. 

DECORATIVE 
SCREENS 

of Every Description 

Hand-painted Screens 
in period and modern 
designs. Also _ wall- 
paper, print, fabric 
screens, plain screens 
and panels for decora- 
tors, artists and win- 
dow display. Special 
order work. 

Catalog and price 

list upon request. 

HOUSE OF SCREENS 
513 Sixth Avenue, N. Y. C. 

(near 14th St.) 

CHelsea 3-5857 

WITH THE BUYERS & SELLERS 

(Continued from page 39) 

Werts—Harry L. Werts, well known as uphol- 
stery buyer in Rochester, Baltimore, and New York, 

recently with Duffy-Powers, Inc., has assumed charge 
of the drapery and upholstery department of the 
Houghton & Dutton Co., Boston. 

PinneLtt—Charles Pinnell of Fred Butterfield & 
Co., was elected president of the Textile Color Card 
Association at the annual meeting recently held in 
New York. 

PLatt-HENCKEL—E. B. Platt, formerly assistant 
drapery buyer for R. H. Macy & Co., has been made 
buyer of china and glassware. Mr. Henckel, formerly 
glass buyer, has assumed Mr. Platt’s former interests. 

RassBitt—Richard H. Rabbitt has been appointed 
resident Chicago salesman for Glendale Linen Co. of 
New York and will personally cover a large section of 
the Middlewest from his office residence, 7348 N. 
Ridge Boulevard, Chicago. 

NewMAan—F. D. Newman, formerly upholstery 

buyer for Hahne & Co., Newark, N. J., has been placed 
in charge of the upholstery department of Frederick 
Loeser & Co., Brooklyn.. Mr. Newman was engaged 
as assistant buyer and later advanced to the head of 
the department. 

MULQUEEN—Simon A. Mulqueen, for the last 

three and a half years head of the upholstery depart- 
ment of Frederick Loeser & Co., resigned early this 
month, his resignation taking effect at once. Mr. Mul- 
queen has not announced his future plans and expécts 
to take a vacation of a month or two before doing so. 

OBITUARY 
ST a 

Morris A. KAUFMANN 

N THE death of Morris A. Kaufmann at his late 
residence in Elkins Park, Pa., on April 19th, the 

Philadelphia upholstery manufacturers lost a highly 

respected member. 
As vice-president and treasurer of the Moss Rose 

(Continued on page 74) 
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Lawrence—“THE CALMADY CHILDREN” 

The series of ARCOLOR PRINTS 

which nearly in its entirety and in a sur- 
prisingly short time has been recognized 
by the trade as an unusually saleable 
group of pictures—especially for the 
decoration of large rooms, assembly 
halls, etc.—will be furnished to the trade 
from March Ist on, exclusively by 

RUDOLF LESCH FINE ARTS 
INCORPORATED 

225 Fifth Ave. New York 

Publishers of Finer Pictures 

Monufacturers 

PERIOD UPHOL- 
STERED FURNITURE 
FOR DECORATORS 
AND RETAILERS — 
LEATHER OF FICE 

FURNITURE 

Telephone 
LAckawanna 4-4257-8 

PEARCE ~- 
UPHOLSTERY SHOPS, Inc. 
(Successors to J. E. PEARCE & CO., INC.) 

150 WEST 30th ST., NEW YORK CITY 

hd 
Leopold Colombe & Bro. 

FRENCH, ITALIAN and ENGLISH 

FURNITURE FRAMES carried in stock 

304 EAST 45th ST... NEW YORK 

MOODY 
& 

DILG, 
Inc. 

Manufacturers of High Grade 
UPHOLSTERED FURNITURE 

130-134 West 24th St., New York City 

ROLLS of REAL 
LEATHER 
HIDE JOINED TO HIDE WITHOUT VISIBLE SEAMS 

FOR UPHOLSTERING OF FINE FURNITURE 

SOLD BY THE YARD 
’ GENUINE LEATHER IN ROLLS 
27” or 36” wide. Special widths to order. 

AL COLORS, GRADES and 
GRAINS that ‘hides, are/*used yixt. 

Write for samples and name 
of jobber near you. 

Dual Leathers Corporation 
Elizabeth, N. J. 

May 15, 1932 “T saw it in THE UPHOLSTERER” 

' 

poh anes ee 
== 

Prey 

“errs: 

beings pace upsianme sa Sys 

Saat 

=< 



WALL PAPER 

IS SMART 
It is wise to add the new spring patterns 

to your sample collection for the demand 
for good wallpaper is increasing daily. 

SPRING TRADE WILL BE ACTIVE 

Many decorating plans have been post- 

poned until it is necessary that the work 

be done at once. There is bound to be 

activity as warm weather approaches and 

wallpaper, the economical decoration, will 

be in everyone’s specifications. 

SEE THE NEW DESIGNS AND MAKE 

YOUR SELECTIONS AT ONCE TO BE 

READY FOR THE SPRING WORK 

The. 
WALELPABPE Hz. 

ASSOCIATION 

of the UNITED STATES 

10 East 40th Street New York City 

Carpet and Linoleum 
WORKROOM 

Our service covers every detail from measuring 
to final installation. We have made a studied 
specialty of the finest kind of work and there 
is no job too large or too small for us. Get in 
touch with u: for estimates—save time, an- 
novance and YARDAGE. 

P. J. McMorrow 
NEW ADDRESS 

44 W. 18th St. 47 West 17th St. 
Chelsea 3-1535-6-7 

(©sTIkYAN 8 G 
Fine Persian Carpets and Rugs 

16 EAST 40th STREET 

New York TEL. CAL. 5-2270 

GULLABI GULBENKIAN & CO. 
OLDEST WHOLESALE DEALERS IN 

Oriental Rugs 
225 FIFTH AVENUE, NEW YORK CITY 

Corner Twenty-Sixth Street 

Mfg. Co., the deceased held a prominent place in the 
manufacturing trade. The concern started in the man- 
ufacture of upholstery fabrics in 1893, Mr. Kauf- 
mann and the president, Mr. Selig, having previously 
been partners in other lines. With their business ex- 
perience and enterprising spirit, the Moss Rose Co. 
steadily grew to become an important factor in the 

trade. ; 

Mr. Kaufmann had an unusually agreeable man- 
ner, which, coupled to a generous disposition, won the 

high esteem of all who had dealings with him. He 
was born in Philadelphia in 1867 and is survived by 
his widow, two brothers, and a sister. He was a mem- 

ber of the Manufacturers, Mercantile and Philmont 

Country Clubs. and was one of the founders of the 
National Farm School, Doylestown, Pa., to which he 

was a liberal contributor. 

ILLIAM W. 
BUTLER,  sec- 

retary and treasurer of 
the Palmer & Embury 
Mfg. Co., of New | 
York, died at his home | 
in Hackensack, N. J., | 
on April 25, following | 
a brief illness. Mr. 
Butler, who was in his ] 
83rd year’ had been 
connected with the 
company since 1893. 
He is survived by his 
widow, a son, Charles 

W. Butler, and a 
daughter, Mrs. W. 
Rand Jones. WILLIAM W. BUTLER 

WaLTER R. CALLENDER 

ALTER R. CALLENDER, president and 
treasurer of the Callender, McAuslan & Troup 

Co., department store, Providence, died April 29th 
from the results of a fall. 

The deceased was sixty years of age and was born 
in Providence. He was a director in several banks 
and industrial companies and was formerly a member 
of the Police Commission. He is survived by his 
widow and a brother, J. A. Callender, of New York. 

Harry F. WARNER 
ARRY F. WARNER, formerly vice-presideat of 
Lindeke, Warner & Son Wholesale Dry Goods 

Co., St. Paul, Minn., died May 2nd, aged 58. He re- 
tired in 1926 when the business was merged with 
Finch, Van Slyck & McConnville of that city. 

Joun W. Scott 
OHN W. SCOTT, vice-president of Carson-Pirie, 
Scott & Co., Chicago, died May 6th, aged 62. He 

joined the firm in 1889 and became a partner in 1901. 
He served the Government during the war as a direc- 

tor of the textile and rubber division of the War In- 

dustries Board. He also served on a number of boards 

and committees for civic welfare. Owing to ill health, 

he had not taken an active interest in the business for 

some time past. 
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DECORATIVE and 

FURNITURE LEATHER 

The Johnson Leather Co., Inc., established in 1881, has 
supplied the upholstery and decorative trades with —_ 
grade leathers for 52 years, gaining a utation for q 
ity, reliability and artistry throughout the country. 

We specialize in: 

FINE LEATHERS DYED IN ANY COLOR 
REPRODUCTIONS OF ANTIQUES, FOREIGN AND 

CUSTOMER’S DESIGNS 
HAND PAINTED TOOLED AND EMBOSSED 

LEATHERS 
MOUNTING and TOOLING DESK TOPS 
MOUNTING AND STUDDING LEATHER DOORS 
LEATHER SCREENS HAND PAINTED, TOOLED 

AND EMBOSSED 

All orders are promptly executed by our staff of capable 
craftsmen. 

In addition to domestic leathers, we carry a varied color 
selection of imported moroccos for immediate delivery. 

“JOHNSON FOR QUALITY” 

JOHNSON 
LEATHER 

COMPANY 

THE JOHNSON LEATHER CO., Inc. 

37-43 West 26th Street 

New York 

Telephone Bogardus 4-2966 

_- 
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PYRAMIDING SALES 
Every sale of WALCREST adds a force- 

ful unit to your selling organization. 

The friends of the WALCREST user » 

will bring you many repeat orders. 

It’s VALUBILT. 

Mn, 

The Stamford Wallpaper Co., Inc. 

Stamford, Conn. 

RS ULL TS 
Reo. U. & PATENT OFFICE 

Made of selected long staple cotton 

MERCERIZED COTTON THREAD 
Economical and Adaptable Sewing Thread for 

Draperies 

Used on Silk, Cotton and other Fabrics 
Complete Line of all Shades in Stock 

Write for Color Card and Prices 

HENRY MYER THREAD MFG. C0. 
319 W. VAN BUREN STREET 

CHICAGO 

oh Pay, 

est. 
eee’ 

Rucs MADE To ORDER 
CHENILLE HAND 

in in 

United States Europe 

} 1884 

PERSIAN RUG MANUFACTORY 
3511 W. 6th ST. 2 WEST 45th STREET 

“LYON 
FURNITURE 

MERCANTILE 
AGENCY 

ESTABLISHED 876 

PUBLISHERS OF 
LYON-RED BOOK 

ARTHUR S LYON. GENERAL MANAGER 
The Special Credit and Collection Bureau of the 

Furniture, Carpet, Upholstery, Undertaking, Lamps and Lamp Shades, 
Refrigerator, Stove and Houseiurnishing Trades 

REFERENCE BOOKS. CREDIT REPORTS, COLLECTIONS 

Executive Offices: New York, 258 Broadway 
Boston, N.StationIndustrial Bldg. Cincinnati ........ 431 Main St. 
Philadelphia...1015 Chestnut St. Grand Rapids. 
Jamestown, N, Y...Fenton Bldg. Grand Rapids Sav. Bk. Bidg. 
Tos Angeles...12th St. & Bway. High Point. N. C., 
Chicago....... 201 N. Wells St. Wachovia Bk. Bidg 

San Francisco, 149 New Montgomery St. 

Los Angeles, Calif. New York City 

EC 
KENT—COSTIKY AN 

FOUNDED 1886 

485 FIFTH AVENUE—SECOND FLOOR 

Opposite Public Library 

NEW YORK 

OrientaL Rucs, Finz Curnese Rvos 
Szamuess Prarn Carpets 

SpanisH anp Evrorzan Hanpturtrep Rucs 

Avususson & Savonnente Ruos 
Anrigquvep Hooxen Rucs 

Stock List “U” Sent on Request 
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THE FINEST ASSEMBLAGE 
of 

WALL PAPERS FOR 1932 

Ever Created by Our Designers 

Embodying decoratives, dis- 

tinction, high class effects, and 

a diversity of striking papers 

along novel lines which are 

bound to win high commen- 

dation wherever shown... 

BECKER, SMITH & PAGE, Inc. 
PHILADELPHIA, PA. 

Subscribers to the National Wall Paper Publicity Campaign 

MEYER 
Established 1876 

Upholstery Threads 

are the best for your 
workroom. 

y Also threads for Shades, 
Draperies and Upholstery. 
Any size or color. 

JOHN C. MEYER THREAD CO. 
LOWELL, MASS. 

“Better Merchandise with Better Threads” 

KENWOOD MILLS, Albany, N. Y. 

Manufacturers of 

S;AgeNwoop Sieve CLOTHS 

Now ready for distribution—The 1932 Edi- 
tion of The HAND BOOK of the ALLIED 
INTERIOR DECORATIVE TRADES. $1.00 
postpaid. Clifford & Lawton, Inc., 373 
Fourth Ave., New York City. 

NEW YORK CITY’S REPLICA OF MOUNT VERNON 

(Continued from page 29) 

in Brooklyn, with kitchenware taken from the old Lef- 
ferts Homestead in Brooklyn. 

In the other wing, which was Washington’s of- 
fice, are exhibited extremely interesting and valuable 
documents, including a copy of the original deed to 
Mount Vernon, some Washington letters, a Washing- 
ton coat-of-arms, two of Lafayette’s dress-swords, and © 
numerous other items of equal interest. 

Both the Federal Hall building and the replica 
of Mount Vernon were constructed by the Sears, Roe- 
buck Co., Charles K. Bryant, of Virginia, was super- 
vising architect for Mount Vernon, and Joseph Free- 
lander, chairman of the plan and scope committee of 
the New York Bicentennial Commission, was the ar- 

chitect of Federal Hall. Kenneth M. Murchison, also 

a noted architect, is director of pageantry. 
Furniture for the various rooms has been supplied 

by the Baker Furniture Factories, Wm. A. Berkey 

Furniture Co., Brower Furniture Co., Imperial Fur- 

niture Co., Robert W. Irwin Co., Kindel Furniture Co., 

Michigan Chair Co., Sligh Furniture Co., Stick- 
ley Bros. Co., Superior Furniture Co., John Widdi- 
comb Co., and Williams-Kimp Furniture Co. 

Fabrics for the various rooms, most of which 

were used in the Paris replicas, were supplied by the 
Robert Alder Company, Barbe McKenzie Corp., Che- 
ney Bros., Johnson & Faulkner, H. R. Mallinson & 
Co., Inc., F. Schumacher & Co., Stroheim & Romann, 

and J. H. Thorp & Co., Inc. ‘ 

FACT & COMMENT 

(Continued from page 26) 

“T plead for the advertising of higher priced mer- 
chandise. Don’t undersell America. Don’t trade 
America down. I say this with the conviction that 
comes from the experience of the last few troubled 
years. People have not lost their sense of balance 
and value. There is money to be spent, but people 
still want better things. Let us think in the homey 
terms of quality and style and service—the things that 
really build business.” J.W.S. 

A REMARKABLE TEXTILE SCHOOL 

(Continued from page 51) 

If the student aims to eventually go into selling, 

either retail or wholesale, he studies fabric construc- 

tion. 

In the library, in the exhibition rooms, the con- 

sultation rooms and offices, friends have contributed 

important material. The Silk Association has been 
generous in its donations of samples. The Hindustan 
Art Co. have been liberal with printed cottons. A 
remarkably fine collection of laces is shown, real and 
modern, and a machinery plant covers the subject from 
the simplest to the most complex weaving as well as 
roller and block printing. 
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The 

UDROLSTERER 

and 

| nlerior Decoralce 

A MONTHLY PUBLICATION 

DEVOTED TO THE INTERESTS 

OF THE DECORATIVE TRADE 

IN ALL ITS BRANCHES 

Table of Contents 

Fact AND COMMENT: 

Reports of Conference Committee Now Ready, 25; 

An Excellent Students’ Exhibit, 25; Auction Sales 

Show Trend of Public Art Interest, 26; The Work 

of Gifted Children, 26; Quality Goods Will Come 

Back, 26; A Mystery in Policy Change, 26. 

Tue Decomaton Pmgmerees. isos eevee bobo ches kas 

An ASTOUNDING Retat Poticy CHANGE ........-..eeee0s 

BARGAINS IN BRAINS 

Pattie Cotst Notee oie beh hid ase, Si ews 

PAGES IN Brown DvoTONE: 

Colonial Decoration in a Home at Portchester, 
opposite page 32; Living Room in the Washingtonian 

Spirit, opposite page 33; Simple but effective Dining 

Room Decoration, opposite page 52; Formal Living 

Room Decoration in the Georgian Spirit, opposite 
page 53. 

The Chicago Summer Furniture Market ................ 

Purtine Heart 1%) TH BOOM. 65 ein is cd Fe a ae 

Illustrating this Month’s Drapery Suggestion ........... 

THE ESSENTIALS OF ESTIMATING ......-.ccecccceccceces 

An Opportunity for Wall Paper ...........ccccccacecens 

GIMBEL Bros. PHILADELPHIA DEPARTMENT ............-- 

Tue Seezinc VAGUE GF COGOR 66.) isi ee asc fea tees 

With the Buyers and Sellers ee aT 

OBITUARIES : 

A. B. Voigt, Wm. P. Hughes, G. B. Sydnor, Jr., 

James Morgan, Simon Dryfoos, 51; Wm. J. Pitch- 
ford, 66. 

Market Offerings and News of the Industry ............ 

Special WG ooo sok dc ko ss hie Spekes Bieede eee 
53 
57 

At the 

Curtain & Drapery Style Show 
HOTEL NEW YORKER AUGUST 8th to 12th 

Room 653 

you will find the 

STONE-CLINE LINE 
of 

NOVELTY CURTAINS 

Reai novelties in 

Style, Design and Color. 

YOU ALWAYS FIND WHAT 

YOU WANT IN THIS LINE 

STONE-CLINE CURTAIN CO. 
19 PORTLAND ST., BOSTON, MASS. 

New York Office—330 Fifth Avenue 

N O: WEL Tt eee 
Novelty Curtains Overdrapes Panels 

Scarfs Crewel aii Window Valancing 
Banners anels and Yard Goods 

STAGE CURTAINS" ready-to-hang 
ewe ED ome Som CR OE 

EMBROIDERED UPHOLSTERY FABRICS 
CURTAINS, BED SPREADS, SCARFS, ETC. 

WOVEN aga for UPHOLSTERY AND DRAPERY 
cial patterns. in Ea American and Pro 

= STENCILLED CRASH 

Let our Factory be your Workroom 

ROBERT LeFORT & CO., JNC. 
EST. 1880 

Manufacturers, Importers and Designers 

3360 FRANKFORD AVE., PHILADELPHIA, PA. 
NEW YORK: 485 Fifth Ave. CHICAGO: Room 1703, Heyworth Bidg. 

PACIFIC COAST: 1207 Matfield Bidg., Los Angeles, Cal. 

BE PREPARED!!! 
WITH SURE-FIT SLIP COVERS 

Slip Cover season is well under way. Be 
prepared for the peak with Sure-Fit Slip 
Covers, nationally advertised and guar- % 
anteed by Good Housekeeping. Display 
Chart and Swatch Book FREE on 
request. 

Address Dept. U 

———————<——<— A 4 

o telinaeili 
PRODUCTS COMPANY, 
H & Westmoreland Sts., Philadelphia, Pa. 
New York Showrooms - 1270 Broadway 
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ESTABLISHED 

1823 

45 EAST 53*> STREET 

NEW TORK Glas 

@ 

A New Group of Distinctive 

UPHOLSTERY & DRAPERY FABRICS 

styled in accordance with our critical tradition for quality of 
design and color, but priced to meet present-day demands, is of 
especial importance in our line at this time. Satins, Damasks in 
both classic and adapted treatments of design, linens and chintzes 

beautifully colored and printed, tapestries, and a number of 

unusual weaves and pile effects provide the various branches of 

the trade with materials for the finest work while keeping within 
the price range demanded by their clients. . . In addition, we 
have broadened our lines generally and are now offering a remark- 

ably rich and comprehensive assortment of high class imported 

upholstery and drapery fabrics for all decorative requirements. 

PHILADELPHIA CHICAGO SAN FRANCISCO 

BOSTON PARIS LOS ANGELES 
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