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FACT AN D COMMERNT 

HERE is no question about our experiencing 

a condition of grave business depression, and 
there is no question about our ultimate recovery. 

We have had depressions before and have always re- 
covered. History tells of the 

In OTHER panic of 1837; of the panic of 
Days 1873; and some of us remem- 

ber the panic of 1893, when 
the national wealth of the United States was $70,000,- 

000,000. Today our national wealth is estimated at 
$360,000,000,000 and with our enormous natural re- 

sources and activities intact, it is only a question of 
time when we will pull out of the present slump. 

In the 1893 panic we had no European war ex- 
penses; we had no hysterical extravagances; but we 
did have a confused economic situation. 

There was a tremendous run on our Treasury for 

gold. Then it was that the popular movement was 
started by Bryan for silver, and cheap money. But the 
final election of 1896 settled pretty convincingly 
whether or not we wanted sound money in the United 
States. 

Of course this goes back forty years. But the sight 

of that parade of 100,000 business men, all marching 

for “sound money” will never be forgotten by those 

who participated. 

The upholstery division was organized by Thomas 
F. Gurry and Bob Cunningham, at that time with 

B. L. Solomon’s Sons; and M. J. Ryan, of Kelty’s. 

Both Sol B. and J. H. Solomon were in line, and all 

the employees. Johnson & Faulkner’s men turned out 

in force. I recall particularly Lewis Hyde and J. C. 
Howie. J. H. Thorp & Co’s force were captained by 
Frank Thorp, George A. Bomann, W. H. Tuthill, S. 

Seymour, and a dozen others were in line. 

Charles Fechtman was at the head of another Com- 
pany and following was a strong force from Peter 

Schneider’s Sons & Co. McGibbon & Co. turned out 
thirty-six men; Stroheim made a big showing; Fer- 

guson Bros. were in evidence; Geo. Brooks & Sons, 

and John King & Sons. 

We have had our share of panics; and we wil) 

‘doubtless have similar experiences in years to come; 
but the country seems to be well able to meet them. Our 
national wealth is enormous. We have extraordinary 

recuperative powers ; and whatever the temporary suf- 

fering may be, there is consolation in the conviction 
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that when the pendulum of trade recovers its momen- 
tum, it will have tremendous power behind it. 

C.a.G, 

DISCUSSING THE EFFECT OF “MARK-DOWN” 

N more than one occasion we have seen discus- 
sions of the department-store practice of arbi- 

trarily lowering a price after a considerable quantity 
of similar merchandise had been sold at the original 

mark-up. 

The thought behind most of these discus- 
sions is that such practice establishes a two-price sys- 
tem which is claimed to be contrary to merchandising 
fair play, yet it would be impossible to so control mark- 

downs that neither previous nor subsequent purchasers 

could feel themselves aggrieved. 

One of the Fifth Avenue department stores adver- 

tised recently a hand-blocked linen, 50 inches wide, at 
55 cents per yard. Accompanying the advertisement 
of the fabric was a large illustration of a pair of pinch- 

We're at Home Now 

More Than at Any Time 
Since We Were Married 1} 
{for Reasons of Economy } 

) I’m Making the Home 
_ More Attractive and 
More Comfortable 
Than Ever Before 

Ww, used to take the home for granted — we were so 
seldom there. Now, when Jack comes home at night he 
stays home. .+and people come in more than they ever 
did in the old days when we used to do the theatres and 
night clubs regularly. So we checked up on our furniture. 

The Springs were coming through the sofa 
The secretary was rickety 
The dining room set was r-e-a-d-y t-o g-o 

So out they all went... and in came the new things from 
Wanamaker's And what a good time to buy 
prices lower than I've ever known 

It is a great relief to turn from the “Slaughter Sales” and 
“mark-downs” of the average department store to the sort of 
thing John Wanamaker is doing. The trade ought to get to- 
gether with a testimonial for the constructive efforts of John 
Wanamaker, for they aim to stimulate demand generally. 
They put a thought into the minds of folks who need some- 
thing more tangible in form than the purchase of cheap stuff 
—everlastingly cheap stuff! 
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pleated curtains, embodying the pattern of one of 
the linens included in the sale. A footnote offered 
to make curtains of a maximum length of three yards 
each, line and head them, and also furnish tiebacks at 

an additional charge of $1.95 a pair, making the total 

cost of a pair of such curtains $5.25 complete. 
On investigation, the writer discovered that the 

linen was of very substantial quality, well printed, and 
attractively patterned. He was shown the actual pair 
of curtains from which the illustration in the advertise- 

ment was made. He also observed that the depart- 

ment where these goods were offered for sale gave 
every appearance of a hearty response on the part of 

the firm’s customers. he 
In a subsequent conversation he asked thevbuyer : 

“What will you do when these goods are all sold and 
no more are obtainable at the same price? Will not this 
sale establish 55 cents as a fair price to your customers 
for hand-blocked linen of comparable quality ? 

“Not all,” replied the buyer. “This is a special sale 
of this merchandise. When it is gone there will be no 
more, and future. quotations must be based on what- 
ever fabrics we have in stock. What does it matter 
what a Sale price may have been for some time in the 
past when no more of the goods are obtainable? That 
is a condition we in department stores face every day.” 

A little thought on the question confirms the buy- 

er’s judgment. 
Practically every day in every department *store 

some readily identifiable merchandise is sold on a 
mark-down basis. Mayhap the next day those same 
goods are restored to their original price, and no seri- 
ous interference with their sale results. The public 

forgets, and, even when it doesn’t forget, it is rarely 

interested in things already past. 
A while ago Arnold Constable & Co. advertised in 

their men’s clothing department a reduction of $6.50 
on its $40 line of men’s suits. In addition to quoting 
the reduction to $33.50, the advertisement stated that 
the reduction would be made retroactive and that all 
customers who had made a purchase of one of these 
suits at $40 subsequent to September Ist could come 

in and obtain a refund of the $6.50 difference. Of 

all the purchasers to whom this announcement would 
apply, we are told that but two asked for the refund. 
One of them took it in cash; the other added $27 to it 

and took another suit at the reduced price. 

So, after all, itis wrong to conclude that depart- 
ment-store advertising of priccs does anything more 
than establish a day by day quotation on the merchan- 

dise advertised. 
As a rule the quotations are neither related 

to a yesterday nor to a tomorrow, and their in- 
fluence in the main is as evanescent as the price quo- 

tations of stocks and bonds or any other commodity of 

inherently fluctuating cost. . 
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Illustration courtesy The Spur. 

A DINING ROOM IN 

RIVER HOUSE. NEW YORK 

IN THE GEORGIAN SPIRIT 

Decorations by Arthur S. Vernay, Inc. 
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VIEW OF TEA ROOM AND DINING ROOM IN 

THE HOTEL CARLYLE 

See text on opposite page 
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The main entrance foyer establishes the decorative theme for the public rooms. 

THE HOTEL CARI. 
& HOSTELRY WHICH IS **DIFFERENTLY*®? DECORATED 

HE decoration of some of the public rooms of 
the Hotel Carlyle, a hostelry which opened in 

New York City during the last year, is worthy of 

comment because it is different and is in styles not 
often used in late years for hotel decoration. For a 
long time now those responsible for decorating our 
hotels have stuck pretty closely to certain of the 
periods. The Georgian and the Colonial have been 
perhaps the most popular with the Italian Renaissance 
and certain of the French styles as close runners up. 

Then of course there has been the Art Moderne, but 

little indeed of the furniture and furnishings of the 
times between the end of the Georgian era and the be- 

ginnings of Art Moderne cycle have been utilized. 
In the Carlyle Hotel the decorators have struck 

upon an interesting combination of style. They have 

utilized much which is pleasing in the Victorian era and 
offset its tendency towards floridity by introducing the 
more simple forms of the furniture and decorative high 
lights which are reminiscent of the late Empire, which 

had their genesis in Germany of the early and middle 

XIX Century, and which are commonly called Bieder- 
meier,. 

In the illustrations taken from the:doorway be- 

tween the Tea Room and the Main Restaurant shown 
on page 46 is exemplified the decorator’s use of Bieder- 

meier ideas. The wall coverings, the treatment of the 
floor, the style of the chairs, are Biedermeier in simple 

form, and the atmosphere achieved is of that solid and 

expansive bourgeois comfort and luxury which was; 

characteristic of the best productions of the period. 
The Victorian atmosphere is expressed in the illustra- 
tion shown on page 48 with its highly upholstered, 
tufted, ruffled and tasseled central settee reminiscent 

of the hospitality of the Nineties. 
The Biedermeier influence is again felt in the view 

of the stairway to the mezzanine floor shown also on 
page 48 and again in the detail of the main entrance 
foyer shown at the beginning of this article. 

By no means however are all the rooms of the 
hotel in these two styles or in the combination of the 
two. In some of the bedrooms the Colonial influence 
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is recognizable and in others, other styles have been 

successfully utilized. 
On another page we show a clever organdie dra- 

pery used in the hotel. It is dainty and novel and in 
key with the hotel’s other furnishings. 

The Myers-Minott Company are responsible for 

the furnishings of the Hotel Carlyle and Mrs. George 

Draper was style consultant. 

AMERICA’S CRIME INCOME 

T IS SIGNIFICANT in these days of the careful 

| curbing of all sorts of wasteful practices that a 
bulletin of the American Bankers’ Association should 
give facts and figures of what is indubitably America’s 
greatest volume of economic waste—direct financial 

loss through thé operation of criminals. The figures 

are as follows: 

I 8 i ee ee Sa $ 150,000,000 
CE NERS Rae OE Speed ee a GRE 400,000,000 
Burglary, holdup, larceny, pilferage, and thefts.. 250,000,000 
Forgery, including worthless and bogus checks 
Se SPUR Gi a nt chs ecakeeuwaaraueds 40,000,000 

Seaport robberies, piracies, and customs frauds.. 100,000,000 
Railroad and other thefts in transit............ 25,000,000 
Oe ey ripe terme 1,750,000,000 
Bex Ohi motieance ECGMGS. .. <. .ccicccccvccsccncé 1,000,000, 
8 PS ee SE me A RUC A eo Ee ee a 70,000,000 
PESO. nc evineena cis eeasseaatwraeageus 75,000,000 

Fos saihakeé nx Geta akcwe ocee ce $3,860,000,000 

That thievery, burglary, arson and various other 

crimes against organized society result in an annual 
loss of stupendous proportions is probahly registered 
upon the subconscious mind of every individual who 

Stairway to the mezzanine floor. 

reads regularly the daily news press. Without any at- 
tempt to put a figure upon the volume of such depre- 

dations, there would be a tacit acceptance of an aggre- 

gate of many millions of dollars without question. 
But the figures just revealed in the above list 

are so overwhelming in their proportions as to al- 
most challenge belief. No less than a total of nearly 
four billions of dollars is the aggregate estimate of 
America’s loss through criminal operations. 

Suggesting the hospitality of the “‘Nineties.” 

FEBRUARY 15, 1932 



TWO SUCCESS- 

FUL CURTAIN 

SHOWS USHER IN 

FEBRUARY 
THE NEW YORK SHOW 

T may be stated without fear of contradiction that 

the first New York semi-annual Curtain Show 

held for four days, beginning February first, at the 

Hotel New Yorker, was an unqualified success. 
H. M. Waters, who managed the show, is deserving 

of credit for his enterprise in bringing together so 
many manufacturers of curtains, ready-made dra- 
peries, cretonnes, curtain piece goods, slip-covers, 

hooked rugs, bedspreads, and drapery hardware to 
show their lines under one roof to visiting buyers. 

The firms who took advantage of this opportunity 
to display their products were the following: Atkinson 
Fenlon Co., Inc.; Brand & Corman, Inc.; Chessler 

Co.; Consolidated Trimming Corp.; Arnold B. Cox; 

Dovercraft Co., Inc.; F. A. Foster & Co., Inc.; Hub 

Curtain Co.; Jacob L. London & Co.; Robert LeFort 

& Co., Inc.; Mastercraft Pillow Corp.; Modern Cur- 

tain Co., Inc.; New England Curtain Co.; Pilzer 

Brothers; Powdrell & Alexander, Inc.; S. M. Schwab 

Jr., Co.; Stone Cline Curtain Co. ; and Yacobian Bros., 

Inc. In every case the displays embraced the firm’s 
latest products, and in many instances distinct novel- 

ties were shown. 
In checking over Mr. Waters’ lists we find that 

interest in the show was evidenced by the attendance 
of between four and five hundred buyers, representing 
retailers in 30 different States, and over 100 towns 

and cities. 
The second of these semi-annual Curtain Shows 

will begin on August 8th, and, by the demand of the 

exhibitors, continue for an entire week, instead of 

only, four days. 

THE CHICAGO SHOW 

T the Chicago Curtain Show, which closed on 
February 6th, twenty-two manufacturers of 

draperies, curtains, and kindred lines, showed their 

products at the Morrison Hotel, where they were re- 
viewed by close to 400 buyers, representing retailers 
from the leading department stores in the territory ex- 
tending as far west as Washington, as far south as 
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Texas, and as far east as Pittsburgh. The exhibitors, 

created a series of adequate and interesting displays, 
featuring in most instances their latest novelties; and 
their efforts were successful to the extent that a con- 
siderable amount of buying took place throughout the 
duration of the show. 

The following well known producers had dis- 
plays: Acme Industries, Inc., The G. U. Angevine Co., 
Angwell Curtains Co., Art Drapery Mfg. Co., Inc., 

Chicago Curtain Co., Chicago Trimming Co., Conti- 
nental Lace Curtain Mills, Economy Products Corp., 
The Ettinger Mfg. Co., Forster Textile Mills, Inc., 

Walter M. Gotsch Co., Greenberg & Son, J. W. John- 
son Co., E. L. Mansure Co., Miller & Connell Co., 

Novelty Curtain Mfg. Co., Phoenix Trimming Co., 
Powdrell, Hunt Co., Simon Mfg. Co., Specialty Cur- 

tain Mfg. Co., Walliser Co., The Western Shade 
Cloth Co. 

Owing to the success of this show it was decided 
to make it a semi-annual affair, and the next display 
will be held during the coming autumn. 

At a meeting held by members of the Chicago 
Drapery Manufacturers Association, sponsors for the 
Chicago Show, the following officers were elected for 
a term of one year: president, E. F. Mansure, (E. L. 

Mansure Co.) ; secretary, Walter M. Gotsch (Walter 
M. Gotsch Co.) ; treasurer, I. S. Ettinger (The Et- 
tinger Mfg. Co.) ; chairman of the control and direc- 
tors board, E. C. Reilly (Western Shade Cloth Co.). 

The following were elected directors and members of 
the control board; Wm. Behrstock (Economy Prod- 

ucts Corp.); Harry Brownstein (Specialty Curtain 
Mfg. Co.) ; Ed. Neff (Phoenix Trimming Co.); Ar- 
rangements & Publicity, Charles Kissel, (Chicago Cur- 
tain Co.). 

A dining room pamponsion light designed and made 
by Auguste M. Bocquel, Waterville, Me. 
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FLAG DECORATION 

FOR STORE EXTERIORS 

THE WASHINGTON BICENTENNIAL CELEBRA-= 

TION CREATES A NEED FOR KNOWLEDGE OF 

HOW TO CREATE PATRIOTIC DISPLAYS ON 

STORE BUILDINGS. 

HE beginning of the Washington Bicentennial 
Celebration, which opens on February 22nd, and 

which will be celebrated at various times and in con- 

junction with various occasions throughout the coun- 
try up to Thanksgiving Day of this year, exerts a 
stimulus upon certain lines of industry, particularly 
those which have produced material expressive of the 
historical events of Washington’s life. 

There will be, undoubtedly, a strong demand for 
the various cretonnes and chintzes that enterprising 
manufacturers have produced depicting scenes in the 
life of Washington, and as these materials have a 

decorative charm quite apart from their association 

with the Bicentennial, they will occupy a large place 
in the production of various types of decorative mer- 
chandise such as bedspreads, pillows, screens, curtains, 
draperies, etc. 

With reference to the display of these items, the 
local celebrations will create opportunities that local 
merchants will be quick to capitalize in store and win- 
dow dressings of special celebration interest. 

Apart from the sale of ;commemorative fabrics 
and souvenir gift material, there is also an important 
field of opportunity for our trade. Wherever celebra- 
tion conventions are held and where commemorative 
exercises are undertaken by fraternal and patriotic 
societies there will be a demand for decorative mate- 
rials of festival character—flags, banners, portraits of 
Washington, Federal as well as National streamers, 

bunting, tri-colored and plain, and various mottoes, 

emblems, and other ornamental pieces. 
Because of the fact that this continuous eight- 

months’ celebration will be promoted locally in every 
state, county, city, and town, there is bound to be a 
considerable degree of what might be termed com- 
munity decoration—municipal buildings, court houses, 
state and county executive edifices will be centers of 
interest, and, in keeping with the spirit of the festivals 

it will be right 

and proper that 

they shall be 
made to glow 
and sparkle with 
the color pro- 
vided by flags and bunting. In such cases the contract 
invariably goes to the man who is best prepared by 

study and equipment and by experience to undertake 
the work. 

To the man versed in the handling of draperies 
and fabric decorations generally, there is nothing 
mysterious or difficult about festival decorations. The 
handling of festoon bunting, the draping of flags, and 
the creation of set ornamental pieces is more or less 
routine work. However, there. are probably many 
practical men amongst our readers who have never 
had occasion to study the principles of this type of 

decoration. 
On the opposite page we show a rough sketch of 

a building three stories and ground floor, each floor 
of which exemplifies a different type of decoration. 
It is not intended that this building shall illustrate a 
proposed scheme of decoration as is, although it might 
very easily serve the purpose of a proposed scheme. 
It has been composed, however, for the purpose of 
showing the various types of decorative treatments 
that can be carried out for the purpose of decorating 
building exteriors, store fronts, the interiors of audi- 
toriums and various other places where a transient 
form of festival decoration may be needed. 

We feel that little in the way of explanation needs 
to be added to this illustration because the various 
forms are quite simple and in many instances are pur- 

chasable in separate unit form from manufacturers of 
flags and bunting. The tri-color fans on the third 
floor as well as the Federal streamers which flank 

(Continued on page 84) 
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INDUSTRIAL EXHIBIT AT PENN. 

MUSEUM OF ART 

N exhibition of industrial art to 
be known as “Design for the 

Machine,” comprising objects of 
everyday life in which perfect adapta- 
bility and good taste are merged, will 

be opened to the public at the Penn- [TR I; A te 

THE UPHOLSTERER AND INTERIOR DECORATOR 

sylvania Museum of Art on the Park- 
way, Philadelphia, February 20th and 

continuing until March 10th, was an- 

nounced by Joseph Downs, Curator of 
Decorative Arts of the Pennsylvania 
Museum. 

The exhibition is to stress quantity production 

objects which have been designed specifically to be 
made by machinery, showing no craftsmen technique 
or period design which could better be done by hand. 

Another feature is that the objects displayed, while 

satisfying a high artistic standard, will be available to 

the average consumer because of their low cost and 

wide distribution. 
Exhibitions of modern art, as applied to articles 

in daily household or industrial use, have been ar- 
ranged in other cities, but nowhere in America has 
such an exhibition been presented on so definite and 

inclusive a scale. 

The exhibition in effect, is one demonstrating the 
“latest step” in the evolution of industrial and domes- 

tic art, an art of which the Pennsylvania Museum with 
its School of Industrial Art has been one of the fore- 
most American exponents since the Centennial Ex- 

position of 1876. 

Museum authorities believe that many modern 
designers, in their sincere and earnest efforts to apply 

good taste and beauty to mass production, are moved 
by the same sincerity of purpose which impelled 
medizval craftsmen to create their magnificent hand- 
hewn and hand-ornamented cathedrals. 

In modern machine art, the craftsman has not 

FEBRUARY 15, 1932 

On another page we illustrate the Bailey & Griffin Co.’s “Crystal Palace” chintz which is shown 

eve pnt ~ used to decorate the firm’s show windows. The idea for so using this fabric 
was conceived by John W. Brauneck who also is responsible for its execution. 

been supplanted by the machine, but has become its 
director. The exhibit is offered, not as a substitute 

for the older forms, part of whose value lies in their 
individual variations, but as an alternative to meet 

different and less spacious conditions of modern life. 
Colloquially speaking, the art to be seen at the 

Museum is, in part, modern “housekeeping apartment” 
art, in which lack of space demands compact and 

space-saving furnishings. Modern designers have set 
themselves.to the task of destroying the artificial, the 
inept and the superfluous for that which is compact, 

conceived for a definite purpose. 
Such a collection for public display is in line with 

the Museum’s traditional policy of fostering good taste 
through the objects shown in the galleries and rooms 
of its main exhibition floor. Among the exhibits will 

be a fully furnished sitting room, bedroom, dining 
room, kitchen, bathroom and nursery including in the 
collection, the work of some of the leading artists, 

designers, manufacturers and interior decorators. 

ANNUAL MEETING UPHOLSTERY TEXTILE ASSN. 

HE annual meeting of the National Upholstery 
Textile Association, Inc., was held at the Hotel 

Pennsylvania, New York, January 19th, and the fol- 
lowing officers were elected: President, H. M. Bliss 
(Mass. Mohair Plush Co.); Vice Presidents: J. Z. 

Muir (Robert Lewis Co.); P. J. Torchiana 
(Collins & Aikman Corp.), and A. Blumenthal 

| (Sidney Blumenthal & Co.) Directors to 
_ serve for three years: Bernard Davis (La 

France Industries) and M. A. Kaufman 
(Moss Rose Mfg. Co.). The terms of the fol- 
lowing four directors have not expired: Wm. 
Zimmerman (John Zimmerman & Sons) ; M. 
B. Hilbert (Artloom Corp.) ; W. P. Underhill 
(L. C. Chase & Co.), and R. H. Ballou (Pil- 
grim Plush Co.). 

The Hotel Carlyle is one of the very exclusive hotels in New 
York. The restaurant adjoining, facing on Madison Avenue, 
has a window 16 ft. by nearly 10 ft. high, and this has been 
curtained by Cowtan & Tout in a manner that is well worth 
studying. In the first place, it is all white organdy with a 
very fine fluted flounce draped in wide sw n exceedingly 

interesting composition illustrated at left. 
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WHAT IS BIEDERMEIER? 

HERE is no style so 
little understood as 

Biedermeier. Consider- 

able has been written on 
the subject; but most of 

it is erroneous. 
One reference book 

devoted exclusively to 
furniture refers defi- 
nitely to Biedermeier as 
the creator of a style. 

On ‘ the contrary, 
while the name _ was 

given to a fictitious char- 
acter in the German comic paper, Fliegende Blatter, it 

was intended to represent the prevailing bourgeois 

taste. 

PERIOD FURNISHINGS in the fourth edition 

(1927) has the following: 
“Not only was the studious work of Fontaine, 

Percier, David, and the Brothers Adam pruned by the 

Biedermeier gardener, but a lot of petty florals were 
grafted in a sort of Dutch garden style. The acanthus, 
the lotus, and the palmette of the Empire were all dis- 
played in a sort of barnyard flora; the symbolic ani- 
mals were driven out, and tame creatures adopted.” 

This gives a very fair idea of the Biedermeier at- 
mosphere. 

In 1827 Ludwig Eichrodt was born. He became 

a poet and wrote humorous songs and verses about a 
fictitious character, a creature of the imagination 
named Biedermeier. He had no more existence than 

“Yankee Doodle,” “Uncle Sam,” or “John Bull.” He 

expressed a type—the well satisfied, narrow, but good- 
natured philister. But note the date: the first refer- 
ences to Biedermeier were when Eichrodt was about 18 

or 19 years old—his verses, appearing in Fliegende 
Blatter in 1844. 

Eichrodt depended for the illustrations of his 
verses upon Adolph Kussmaul ; and it was Kussmaul’s 

caricatures which from 1844 on, gave the name of 
““Biedermeier” to a type of decoration which had been 
encouraged by the German middle class for 25 years 

previously. 
It was not alone the poverty in Germany which 

forced at this time an economy in style. The Germans 
were not prone to follow the French at any time; and 
if the Empire creeps out here and there in Biedermeier, 
one must recall that the same Empire characteristics 
prevailed in England, and in America, too. 

The Germans merely followed the trend of univer- 
sal style simplification, a peasant type. Many rooms 

were done in Biedermeier style, the best in Europe be- 
ing the Goethehaus in Weimar, a typical example of 

economic furnishings. 

It was the style of the common people but in our 
search for new thought today we can find in Bieder- 
meier much that can be classicised. An example of 
very charming work is that done by Myers Minott & 
Co. in the Hotel Carlyle described and illustrated on 
pages 46, 47 and 48 when Biedermeier is cleverly com- 

bined with the Victorian, 

We have seen very good Biedermeier furniture; 
we have seen excellent Biedermeier wallpapers ; and to 
one who knows the spirit of the development it would 
be easy to find fabrics that are Biedermeier, though 

possibly not known as such. 

Biedermeier gives broad scope. One may build 
up, emphasizing the classicism of the Empire; or one 

may build down to the simplicities of cottage-craft. 

The style just now is attracting much attention. “I 
believe,” said a fabric importer, “that if conditions 
were normal, we would experience a very lively de- 

mand for Biedermeier.” 

SOCIETY OF DECORATORS ELECT OFFICERS 

T THE fourteenth annual meeting of the Society 
A of Interior Decorators of New York City, held 
at the University Club on January 19th, the following 
officers were elected to serve during the year 1932: 

President, Henry F. Bultitude; vice-president, 

John R. Schwinzer, (Tiffany Studios); treasurer, 

William Kimbel; secretary, Frederick H. Hutaff. 
Executive Committee: Louis Kilmarx, Sr. (Theo. 
Hofstatter & Co.) Frank W. Richardson, (Herter 
Looms); T. Atkins Tout (Cowtan & Tout); James 
P. McHugh; Ernest L. Brothers; J. Greenleaf Sykes; 

and John Callais (Carlbian of Paris). 
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PACIFIC COAST NOTES 

The thirty-third Western Furniture Market and 
the sixth Western Furniture Conference were held 
concurrently at San Francisco late in January, with an 
attendance of more than one thousand furniture men 

from eleven Western States, Alaska and Hawaii. The 

Western Furniture Institute, a new educational ven- 

ture, held sessions twice during the week, at which 
business problems were discussed by prominent author- 
ities. At the Institute such subjects were covered as 
newspaper advertising, window displays, training sales- 
men, direct-by-mail advertising and the application of 
selling principles to the home furnishings industry. 
Among the speakers at the Market Week luncheons 
were Rheba Crawford Splivalo, director of social wel- 

fare, State of California, whose subject was “What 
Furniture Means to Women”; John L. McNab, who 
nominated Herbert Hoover for the presidency, and 
whose subject was “Developing Man Power,” and Ver- 
non Libby, who spoke on “Buying Merchandise to Sell 
at a Profit.” 

Marshall Field & Co. have consolidated their sam- 
ple rooms at San Francisco in quarters in the Com- 
mercial Building, where rug and drapery lines are 
shown, among others. The quarters formerly occu- 

pied at 49 Fourth Street have been closed. 
The New York Drapery Company, represented by 

A, Shemanski, has moved into new offices at 833 Mar- 

ket Street, San Francisco. 

The B. F. Shearer Company, San Francisco, in- 

stalled the draperies and carpeting in the new Para- 
mount Theatre, opened recently at Oakland, the con- 

tract being one of the largest of its kind executed here 
in some time. 

Marshal Hale, of Hale Bros., San Francisco, has 

been elected to his fourth consecutive term as president 

of the Down Town Association. R. W. Costello, of 

O’Connor, Moffatt & Co., has been re-elected director. 

The business of L. Kreiss & Son, 1314 Post Street, 

San Francisco, has been conducted of late for the bene- 

fit of creditors by Edward F. Penaat, the assignee, but 

arrangements are being made whereby it is hoped that 
the business can be continued under the former man- 

agement. The firm of L. Kreiss & Sons has been in 

business here for more than forty years and features 

fine furniture, draperies and Oriental rugs. 
Gus Lachman, of Lachman Bros., San Francisco, 

director and president emeritus of the Mission Street 

Merchants’ Association, recently launched forth on his 
fourteenth year in office in this organization. 

The J. Cattan Company, whose activities were for- 

merly confined to the jobbing business, has opened a 

factory for the manufacture of scarfs and similar lines 
at 682 Mission Street, San Francisco. 

The new lines of Stroheim & Romann, being 
shown in the sample rooms maintained at 442 Post 
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Street, San Francisco, include many new designs and 
color combinations in inexpensive chintzes and linens 
selected especially for the Pacific Coast trade. Frank 
O’Connell, in charge of this office, has arranged to 

leave for the Pacific Northwest in February. 
William Wacker, formerly with the San Francisco 

office of Lesher, Whitman & Co., Inc., has joined the 

staff of Grether & Grether, Los Angeles. 
M. A. Clark, in charge of the Pacific Coast inter- 

ests of Lesher, Whitman & Co., Inc., arrived at San 
Francisco late in January from his annual trip to the 
Hawaiian Islands, where business was found to be in 

good shape. Following a short stay here Mr. Clark 
plans to go on to New York. Every other year Mr. 

Clark’s trip is extended to include the Orient. 
Miss Dorothy Wood Simpson, who has been con- 

ducting a decorative studio at 815 Chestnut Street, has 
joined the decorative staff of Vickery, Atkins & Tor- 

rey, San Francisco. 
The design of an improved upholstered slipper 

chair has been patented by Clay Estes & Co., Com- 
mercial Building, San Francisco, and an active selling 

campaign on this has been launched. 
Charles Bingham has joined the sales staff of the 

American Curtain Mills, 40 First Street, San Fran- 
cisco, and will cover interior and southern California. 

Mrs. A. Miller, buyer of draperies for J. F. Hink 
& Son, Berkeley, Cal., will shortly visit the Eastern 

markets. : 
Announcement has been made of the appointment 

of Ethel K. Kerrigan, 251 Post Street, San Francisco, 
as Pacific Coast representative of Kanne & Bessant, 
Inc., New York. 

The Schulze-Baker Co., 1911 East Fifty-first 

Street, Los Angeles, Cal., has been succeeded by the 
R. W. Schulze Company. R. W. Schulze, now sole 
owner of the business, was at one time with the S. 

Karpen Company at Los Angeles. 

An expansion program has been launched by the 
M. Corren & Sons Furniture Co., Stockton, Cal. Ad- 

ditional space has been taken over and the entire store 

is to be remodeled. 
Display rooms have been opened in the Furniture 

Exchange Building, San Francisco, by the Karastan 
Rug Mills, with Thomas Fogle, the Pacific Coast repre- 

sentative in charge. 
William Nesbitt, president of the Coast Carpets 

Corporation, Los Angeles, has become a member of the 

Bell-Hannum Co., of that city, and has also been 

elected president of this concern, jobbers of Oriental 
and European rugs, domestic floor coverings and fine 
furniture. C. C. Bell, of the firm, was for years with 
W. & J. Sloane, San Francisco, and also served with 
Barker Bros., Los Angeles, as chief decorator. Alex. 
Hannum was for years buyer of Oriental rugs for 
Parker Bros. (Continued on page 64) 



MEETING THE PROBLEM OF 

DECORATING THE LONG, NAR= 

ROW ROOM WITH FURNISHINGS 

.USUALLY DEMANDING LARGER 

SPACE 

Photo by Criterion Photographic Studios 



BEDROOM DECORATION 

TASTEFULLY REPRODUC- 

ING THE SPIRIT OF THE 

LOUIS XV STYLE 

Decorations by L. Alavoine & Co. 



DEPARTMENT STORE METHODS 
AS APPLIED BY SIX LARGE FIRMS 

HERE §8S SET DOWN THE DUTIESAND PROV- 

INCE OF THE UPHOLSTERY AND DRAPERY 

BUYER AS DEFINED BY THE STORE MAN= 

AGEMENT. 

VERY traveling man who goes on the road comes 
back with criticism of department store methods. 

Every trade paper reflects the views, not so much of 

the retailers as the wholesalers, with whom the edi- 

torial “we” comes in closer contact. So in all fairness 
we wrote to eight representative firms, from Pitts- 
burgh east, not picked for any particular reason ex- 
cept for their reputation for progressiveness, and 
asked them to reply to certain specific questions. 

We are much gratified that they have done so with 

great care and at great trouble, and we publish the 
results of our and their work in the hope that the dry 
goods trade at large will see the subject broadly. 

We are fortunate in having close contact with 
the more important upholstery departments, and the 

following article is prepared from data furnished, not 

by the buyers, but by the heads of their firms. Our 

questionnaire covered eleven points, including respon- 
sibility of the buyer; his sub-departments; his assist- 
ants; his heads of stock; his capital investment; the 

governing controls; and the profit expected. 
While for obvious reasons we do not mention the 

names of the firms who have contributed to this sur- 
vey, we refer to them by letter—A, B, C, D, E, and F; 

and it is gratifying to note that the buyer in progres- 
sive stores is now accorded greater responsibility, in 
order to broaden his field of operation. 

Regarding definitely ‘the province of the buyer, 
we quote the following: 
A. “It is similar to that of a buyer in any other 

department. His success depends on his ability 
to buy what his public wants at the right price; 
to stock a limited number of retail price lines; to 
carry a good assortment in each of these lines; 
and to sell at a profit. Our drapery and curtain 
buyer has only one assistant, but several heads of 
stock. He supervises all new purchases, with the 
possible help of his assistant and heads of stock, 
and even supervises all reorders of this same mer- 
chandise. Inasmuch as he is held responsible to 
the Divisional Merchandise Manager for the con- 
dition of his stock at all times, we do not feel that 
his assistant, or heads of stock, or any one else 
should purchase new merchandise without his 
personal supervision, except in case of illness or 
other emergency.” 

“We place upon the buyer the entire responsibility 
for the maintenance of his department. More 
and more the full merchandise duties should fall 
upon his shoulders and more fully develop his 
personal responsibility, from not only the angles 
of merchandising, but advertising, expense, and 
personnel as well. Purchasing by assistants is 
restricted to the re-ordering of staple stocks and 
occasional sample orders for their specific sec- 
tions.” 
“We expect the buyer of our upholstery depart- 
ment to select the merchandise and plan the sales. 
He has the control of the purchase and: stock 
figures in his department; to preserve a proper 
relation to insure a satisfactory gross profit. He 
has the entire supervision of the department to 
maintain it at a level to give the customer the 
best possible opinion of it. In a store doing less 
than $10,000,000 a year, the purchases are very 
rarely divided among assistant buyers, though the 
assistants and sales people are frequently consult- 
ed in order to check with the buyer on consi:mer 
demand.” 
“The duties of our buyer consist of planning sales 
and purchases to obtain these sales, and the plan- — 
ning of advertising to promote them. He must 
have the style merchandise in the right colors, and 
at the right time, and must be quick to take re- 
ductions when the merchandise is not giving a 
fair turnover on his investment. He must teach 

~ his assistants, heads of stock and sales people all 
the facts regarding the merchandise. Whether 
or not his purchases are divided among his as- 
sistants depends upon the volume of business 
which his particular department may have. In 
our case, our buyer makes all of his own pur- 
chases, but takes his assistant to the market with 
him on occasions.” 
“Our buyer is the department manager, and as 
such it is his duty to plan sales, purchases, stock 
to be carried, and mark-on gross profit. To inter- 
pret consumer demand and to provide merchan- 
dise to supply it. To buy merchandise at the best 
market prices and sell it to yield a satisfactory 
profit. To train and direct his assistant and sales 
people. To assist in planning publicity. Our 
buyer does all the actual buying, but his assistants 
help him with advise.” 
“Our buyer manages the department; buys and 
supervises all sales; assists in training his sales 
people ; does his part in controlling the purchases 

(Continued on page 84) 
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A group of distinguished arrange- 
ments sponsored by the Home 
Furnishings Guild at the American 

Furniture Mart, Chicago. 

FURNITURE DISPLAYED IN HARMONIOUS RELATIONSHIP 

TO OTHER FURNISHINGS 
See text on opposite page 



FROM AN 
OLD SCRAP BOOK 
THE BEGINNINGS OF TAPESTRY 

MAKING IN AMERICA 

T has been my good fortune to have a carefully 

preserved Scrap Book, covering the experiences 
of William Baumgarten, and going back to 1882, 
when he was over in Europe watching the prog- 
ress of the tapestry being made for the Cornelius 
Vanderbilt residence, at 57th Street and Fifth Avenue, 

New York. 
At that time Mr. Baumgarten was with Herter 

Brothers. He had started with them in 1870, and for 

ten years was senior partner and the head of the house. 
But in 1891 he withdrew, and in May of that year an- 
nounced that he was starting the firm of William 
Baumgarten & Co. and that associated with him would 
be his brother Emile and E, Spencer Hall. 

In 1882 Mr. Baumgarten visited the Windsor 
Works, in England, maintained by the Crown and 
sponsored by Princess Beatrice. Notwithstanding that 

they were financially unsuccessful, he sensed a vision 
of a similar establishment in America; and the Scrap 
Book tells the story of the progress of his enterprise. I 

quote from Mr. Baumgarten’s memoranda: 

“The reasons for the failure of the Windsor Works 
did not deter me from making an attempt in America. 
It was not necessary for me to buy a house and set up 
a modern atelier ........ Talking the matter over one 
evening with my family in 1892, it was decided that 
my brother Emile should go to France and find men will- 
ing to come to America. He had the good fortune to 
find Jean Foussadier, master-workman at the Windsor 
Works, and a former Gobelin employee, at liberty, and 
quite willing to come to me. Jean Foussadier had three 
sons and two daughters, and eventually they all were em- 
ployed by me.” 

59 

The “Shop” at Williamsbridge. 

The father, Jean, died a few years ago, 85 years 
old. One son Victor, has also gone. Antoine is now 
with Renou, Coulaz, Riesen & Co. Louis has retired 

and lives in Pleasantville, N. Y. The two daughters 

married and withdrew from active work. 
To return to the Scrap Book: 

“M. Foussadier arrived early in January 1893, and a 
French loom that my brother had purchased was set up ina 
room back of my establishment at 321 Fifth Avenue. A 
little chair-cover was the first piece of tapestry ever made 
in America. It took two weeks to produce it. In May 1893 
I leased a house in Williamsbridge. It had a beautiful 
garden......... Me : 

“In May 1894 there was an exhibition given of odd 
things—borders, chair-covers, etc., to show what could be 
done. Then came an order from Mr. Widener, of Phila- 
delphia, for a tapestry which was to cost $20,000; and by 
1899 there were 22 looms and 60 people engaged in tapestry 
making.” 

And from this small beginning we come to 1903, 

when I again quote from the Scrap Book: 
“More artisans are now employed at Williamsbridge 

than at both the French Government shops at Gobelin 
and Beauvais. From 80 to 100 French families have been 
transplanted to the banks of the Bronx River.” 

The success of the enterprise was phenomenal and 
at the St. Louis Exposition in 1905 the Baumgarten 
tapestries had reached so high a standard that they 
were given the same honors that were accorded to the 
national Goblein tapestries of France. Indeed, the 
French members of the jury were loath to believe that 
the work was done in America. 

To the Scrap Book I am indebted for the illustra- 

tion of the house in Williamsbridge where the first 

looms were installed, and where finally 100 people were 

employed. The old mill disappeared in 1924, before 
the inroads of the Bronx Parkway; but on the spot 
where it stood there is now a monument erected by 
Paul Baumgarten to the memory of his father, per- 
petuating in rustic memorial the locale and the begin- 
nings of America’s tapestry industry. ©. 3 &: 

Reproduction of an illustration in “The Old Scrap Book.” The first 
loom established in the Baumgarten shop at Williamsbridge. 
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Below, the Thomas 
Strahan Co. 

To right, M. H. Birge Sons 
& Co. 

Beckler, Smith & Page, Inc. 

Becker, Smith & Page, Inc. 

WALL PAPERS TO MEET 

DECORATORS” DEMANDS 
Above are papers fitting into Georgian, Colonial 

FOR DESIEGENS ADDRO= and Victorian decorative schemes. 

PRIATE TO CURRENTLY 

POPULAR STYLES 



WALLPAPER 
AND THE DECO- 
RATOR 

E believe that the last thing anyone who 
has anything to do with wallpaper should em- 

phasize is its cheapness as a wall covering. Now, 

however, when even the wealthy are keeping a 
close watch on their expenditures, the interior dec- 

orator may profitably remember that effects interesting 

and luxurious can be achieved by the use of wallpaper 
at exceedingly low cost. The only type of wall treat- 
ment which approaches the use of wall covering in 
the matter of cost is flat painting which is monotonous, 
often depressing and 
does nothing to set off 

the other furnishings 
of the room no mat- 

ter how charming 

they may be. 
In approaching 

every contract of any 

importance the deco- 
rator has to consider 
two .things—effects 

and costs. Upon the 
excellence of the first, 

depends the client’s 
satisfaction and the 
decorator’s _reputa- 

tion. The second is 

A scenic in the line of the Schmitz~Hornung Co. suitable for use in Colonial rooms 

being true, it is obvious that the decorator who speci- 
fies wallpaper in such rooms as he can (and it is sur- 
prising how many are such rooms) in competition with 
the decorator who estimates upon other and more ex- 
pensive wall treatments will be able either to give his 
prospective client a lower estimate or out of the sum 

involved for the handling of the job have more to 
spend on furniture, floor coverings, draperies, etc. 

In decorative styles the present moment seems to 

favor the Colonial, the Georgian, and modified Vic- 

torian styles. For all of these, the wallpaper industry 
can supply patterns and colorings which not only har- 
monize with the accessory furnishings but by giving 
them appropriate backgrounds show them off at their 

often the deciding 
factor in the question 

of whether or not the 

decorator receives the 

contract at all. This 

These two beautifully planned designs are 
shown in the import line of the 

W. H. S. Lloyd Co. 



best. In the market today there are innumerable well 
planned, well executed scenics—some of them surpris- 
ingly low in price quite in the atmosphere of the 
late Eighteenth century. Among the stripes, the star 
patterns, and the small floral designs as well as in the 
grayish two-toned small scenics there are a great num- 
ber of patterns which fit in excellently with the Vic- 
torian furnishings and with the Biedermeier which is 

also enjoying some popularity. On this, and the pre- 
ceding pages we show a number of the newest designs 
in all of these styles and we give the name of the manu- 

facturer to guide the decorator when he realizes, as 
so many decorators have, that wallpaper is essentially 
the right wall covering for present day use. 

THE OPINIONS OF SOME TO THE CONTRARY NOT- 

WITHSTANDING, DESIGN REGISTRATION IS 

IMPORTANT AND NECESSARY 

T a recent meeting of the National Retail Dry 

Goods Association several speakers, including 

H. Gordon Selfridge, of London, Mr. Hughes, of 

Denholm & McKay, and Mr. Petrie, president of 
McCreery’s, gave warning to the department stores 
against the continued glorification of cheap merchan- 
dise. 

Above is a distinctive wali paper pattern 
from the line of the Thomas Strahan Co. 
At the right is a handsome medallion de- 
sign shown by M. H. Birge & Sons Co. 
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Mr. Petrie said with great emphasis: Entirely 
too much merchandise has been manufactured with 
price as the primary consideration.” 

Mr. Hughes said that “ ‘cheap’ merchandise has 
been glorified in such terms that a customer who 
wishes to buy a better article must almost break down 
a guilty feeling of extravagance before making her 

purchase.” 
At the same meeting, however, Mr. Hahn, presi- 

dent of the Hahn Stores, urged the Association to 
continue their opposition to the Vestal Design Regis- 
tration Bill. We would respectfully bring to the 
attention of the Association that the “glorification” of 
cheap merchandise is a condition which they them- 
selves have encouraged in their opposition to the 

design copyright bill. 
It is so easy to put a lot of cheap merchandise on 

the market, copying the best of styles, the best of 
colorings, and the best of eye value in the worst of 

materials. 

And yet, notwithstanding the opposition of the 
National Retail Dry Goods Association, the Design 
Bill was, at the last session of Congress unanimously 
recommended by the Patent Committee; went to a 
ballot and was passed by the House; was unanimously 
recommended by the Patent Committee of the Senate, 
and went for final ballot to the floor of the Senate, 

where it was defeated solely through the filibustering 
tactics of one man. . 

During the past 
month 22 upholstery 

goods wholesalers 
have been meeting to 
consider their busi- 
ness problems. The 

decorators also have 
held conferences. Let 
us hope they will 
realize how vital is 
the subject of design- 
piracy. Of the cheap 

merchandise now 
sold, 90% of it is of 
pirated styles, and 
constitutes §imposi- 
tions upon the rights 
of others and a fraud 

upon the public be- 
cause working the un- 
worthiness of shoddy 
stuffs behind the 
stolen patterns of the 
better grades. 

C.R.C. 



SELLA 
CONCLUDING A SERIES OF ARTICLES OUTLINING THE PRINCIPLES 

OF GOOD MERCHANDISING 

XIV—Questions Based on the Preceding Articles 

HE series of articles covering the essentials of 
salesmanship as applied to the sale of decorative 

fabrics which has been running in this magazine for 
the last year has come to an end. During the progress 
of this series many fundamentals of selling practice 
have been expressed in conversational form as well as 
by description in order that the material might be 

relieved of the tedium usually associated with specific 
rules and selling formulae. 

While it was not our purpose to thoroughly can- 
vass the governing principles which in the average 
store operate to bring about the accomplishment of 
sales, we have endeavored to impart this information 
by example rather than by precept. Individual readers 
who have followed this series from month to month 
have doubtless made practical application of some of 
the suggestions and have been enabled to check up their 
own experience with that of others that have been 

described. 
In order now to emphasize certain points that have 

been brought out covertly or specifically, we submit 
herewith a group of thirty-six questions based on the 
instruction that has been presented in the series. Our 
publication of this series of questions is intended to 
serve several purposes. First, a study of the ques- 
tions will indicate to those who have not followed 
the series consecutively the type of material that is 
available to them by a systematic study of the entire 
series. Second, the reader can check up on himself 
as to whether or not the answers to these questions 

have been acquired by him as a compensation for the 
time spent in reading. Third, for those who wish to 
do so, an opportunity is offered for the answers of 
these questions to be set down on paper and mailed 
back to us for the establishment of a credit standing 
according to the correctness of the answers set forth. 

Fourth, if our readers have failed to acquire the 
answers to these questions in their reading of the 
series we can assure them that the answers are to be 

found in what has been published and a re-reading 
of the material will bring a further profit to those who 
care to pursue the study more intensively. 

1. What is meant by a “planned” sale? 
2. What are the essential steps which help the salesman 

to establish customer interest? 

3. Name five or more angles of appeal exerted by 
decorative merchandise, 

_ 4. How can the salesman judge the customer type to 
which certain merchandise qualities will appeal? 

5. In the last analysis, who pays the salesman’s salary? 
6. What part does color play in a north or south room? 
7. What are the complementary colors and how are 

they determined ? 
Why are north rooms considered “cold” rooms? 

9. Suggest a method of quickly determining customer 
color preference. 

10. What is accomplished by using neutral colors as a 
part of a progressive fabric presentation? 

11. What are investment values in home furnishings? 
12. Name some of the important value elements in a 

decorative fabric. 
13. Name four or more possession benefits concerning 

home furnishings upon which talking points may be based. 
14. Name three important things upon which a store’s 

success depends. 
15. Suggest some of the frequent causes of “returned 

goods” and a means of avoiding them. 
_16. How would you suggest meeting the problem of 

selling the customer when her choice is interfered with by her 
accompanying friend? 

17. What advantages may accrue from showing goods 
“in the customer’s home ?” : 

18. When every other consideration has been surveyed, 
what is the final basis upon which to logically close a sale? 

19. Suggest a plan for visualizing and identifying cus- 
tomer’s color descriptions. 

20. What kinds of materials would you suggest with a 
“used” environment ? 

21. Describe the conditions that you think would be ideal 
for successful selling? 

Name some of the favorable “outside” influences 
that may be cultivated as sources of helpful interest. ; 

Indicate some helpful resolutions that if adopted will 
assist the progress of the average salesman. 

What are some of the sources of information from 
which your knowledge of merchandise may be increased? 

25. Suggest a method of checking up on your knowledge 
of materials. 

26. What is the approximate average expenditure per 
family per year for furniture—for draperies—for floor cov- 
erings? 

27. What is meant by the “little book”? 
28. What are its principal uses? 
29. When is it wise to make a. “show” of special sery- 

ice—and when is it not wise to do so? 

ee 

If we are to judge by letters sent to us 

by readers, this series of articles has 

been of assistance. May we suggest to 

those who have not followed them month 

by month that it may be to their ad- 

vantage to go over their back numbers 

of the Upxo.sterer and bring their 

knowledge up to date. 

ened 
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30. Give two or more reasons why you should endeavor 
to preserve the reputation of your workroom when you find 
it under criticism. 

31. In what particular is a workroom a help to your 
sales efforts? 

32. What should be the main objective of what the sales- 
man tells the customer concerning materials? 

33. How is it best accomplished through conversation? 
34. What three questions determine your adaptability to 

success in selling a specific type of merchandise? 
35. What type of people invariably occupy the best po- 

sitions? 
36. Name the principal tools of salesmanship. 

PACIFIC COAST NOTES 

(Continued from page 54) 

E. L. Terrell, well known on the Pacific Coast 

through his former association with Johnson & Faulk- 

ner, is now handling the Seeley-Scalamandre line of 

imported fabrics in this territory. 
Berger’s Studio, featuring curtains and draperies, 

has moved to new quarters at 6221 College Avenue, 
Berkeley, Cal. and the name has been changed to that 
of the Claremont Curtain & Drapery Shoppe. 

The Antique & Novelty Shop has been opened at 
29 Pacific Avenue, Santa Cruz, Cal., by George 
Skupowski. 

The Silver Dollar Stores, Ltd., has changed its 
name to that of the Silver Department Stores, Inc. and 
the place of business has been changed from Los An- 
geles to Fresno, Cal. 

The Van Court-McMillan Studio has been moved 
to new quarters at 3324 Wilshire Boulevard, Los 

Angeles. 

The wholesale Decorative Textiles Association of 

Southern California has been organized at Los An- 

geles, with an initial membership of fourteen. Efforts 
are being made to correct troubles connected with the 

loaning of samples. 

W. A. Gottschalk has been made sales manager 
for the Davis Upholstering Company, Los Angeles. 
He was formerly with the Blue Bird Furniture Man- 

ufacturing Co., of that city. 
Al Huebner has joined the staff of the Bauman 

Bros. Upholstering Company, with headquarters in the 
Wholesale Furniture Building, Los Angeles. 

The drapery and carpet department of the Grote- 
Rankin Co., Seattle, has been moved to the front of the 

store and an interesting improvement in business has 
been noted as a result of the change. 

The Powers Furniture Company, Portland, will 

shortly vacate the store occupied by it for twenty years 
and pending the selection of a permanent location, will 
occupy its warehouse and factory, transforming a por- 

tion of the space into retail quarters. The concern has 
been in business in Portland almost seventy years. 

A drapery and carpet division of the Seattle fur- 
niture unit of the Retail Furniture Association of 
Washington has been organized, with E. M. Heflin, 
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manager of the drapery department of Frederick & 
Nelson, as chairman. The new organization is plan- 
ning uniform spring and fall opening events and a com- 
mittee has been appointed to arrange these, this con- 

sisting of Frank Hyde, of the carpet and rug depart- 
ment of the Standard Furniture Company; John 
Archer, in charge of draperies for the Fraser-Patter- 

son Co.; Henry Grunbaum, manager of the floor cov- 

erings department of the Grunbaum Bros. Furniture 
Co., Inc., and W. W. Jerauld, manager of the drapery 

department of the Bon Marche. | 
H. L. Schmidt, manager of the home furnishings 

department of Bullocks, Los Angeles, has severed his 

connection with this house commencing February 1. 
Harold H. Schultz, Yakima, Wash., interior dec- 

orating and rugs, has transferred his business to the 

firm of Harold H. Schultz, Inc. 
T. A. CHURCH 

A HINT TO DECORATORS 

OME years ago a committee called upon us from 
a society of decorators, inviting us to talk at one of 

their meetings, we declined; but had we accepted we 
would have advised them to study more the practical 
side of their subject and less the aesthetic, to consider 

costs, overhead expense, workroom expense. 

Our line of talk as outlined to them would not 
have been popular; so they did not urge the invitation 
further, for they were not interested in such triviali- 

ties as overhead expense. 
We would have told them that many of their 

members knew art inside and out and back again, but 
they did not know enough to measure a chair for re- 
covering ; they couldn’t order the right yardage; they 
involved themselves and the wholesalers alike in un- 
necessary trouble and expense. 

Right now the wholesalers and the decorators 
alike are beginning to think very seriously of their 

overhead. A few years ago they didn’t care what 
things cost them, or what it cost to sell them. Some 

of them didn’t care if their best sellers were copied 

by the wholesalers. “Let the pirates copy them,” they 
said: “we'll get out new stuff faster than they can 
steal it.” 

Today they think differently. Getting out new 
stuff costs money. 

Let us all get our feet on the ground and snap 

out of extravagances. The decorator can take the 
lead in the movement if he or she will exercise a little 
more accuracy in measurements; a little more detail 
in ordering; and a little more consideration for the 
other fellow in the transaction. It’s a fallacy to think 

that we are in a business where costs amount to little, 

for it’s this feeling that some firms are operating at 
tremendous expense that has encouraged other firms 
to creep into the business.—C. R. C. 



Illustration courtesy The Spur. 

LIVING ROOM IN A PARK 

AVENUE ABPARTMERNT IS 

THE FRENCH SPIRIT 

Decorations by L. Alavoine & Co. 



AN EXECUTIVE’S OFFICE IN 

MODIFIED TFUDOR STYLE 

EXPRESSING THE HOMELIKE 

TREND IN OFFICE DECORATION 

The office of Theo. Weicker, Executive Vice-President 
of E. R. Squibb & Sons. See text on opposite page. 



EXEC Whee 

OFFICES DEC- 

ORATED FOR 

BEAUTY AND 

COMFORT 
E. R. SQUIBB & SONS 

HAVE FOLLOWED THE 

MODERN TREND IN OFFICE 

FURNISHING 

To was a time in decorative and business his- 
tory when attempts to make the office “home- 

like” resulted in most incongruous effects. 
One entered the business portals with the best of 

intentions and a missionary gleam in the eye which 
quickly faded in the presence of four-square, insti- 
tutional-looking furniture, precisely like that in every 
other office, north, south, east or west. Cold cal- 

somined walls bore down upon the spirit; file cab- 
inets stood like tombstones in a row. .. .One fled, lack- 

ing courage to propose the injection of a single home- 

like note. 

Later one returned to the scene and timidly put 
up a few pictures; perhaps hung drab monk’s cloth 
to soften the outlines of barren windows; or ventured 

The Treasurer’s Office. 

to place on the desk of Big Business an ink-well or an 
ash-tray which deviated from the stereotype form... 
and again retreated. In the way of decoration, little 
more could be done. 

That was not more than five or ten years ago. Yet 
in the short time intervening, ideals regarding office 
equipment have been so completely reversed that today 
modern executives find themselves settled down in the 
midst of decorative schemes so luxurious and so in- 
dividual as to compete successfully with the home in 
comfort, convenience and artistry. 

No influence has done more to bring about this 
quick change than has the so-called modern movement 
which, through its stark simplicity and compact con- 
venience, has evolved furniture that is ideal for office 

purposes. Embodying, as do the best exam- 
ples of contemporary design, all the comforts 

of the plushiest era, all the convenience of 

old-time cubbyhole desks and cabinets, it is 

small wonder that wide-awake executives 
have seized this opportunity to get away from 

the conventional thing. To them it has 
seemed but sound business to create an of- 

fice environment with not only the stimu- 

lation of newness and ultra-smartness, but 

also the excuse of utility. 

Quite wholeheartedly, for example, E. R. 

Squibb & Sons, now in ‘their new building 

at 745 Fifth Avenue,-entered into the spirit 

of this determination tobe comfortable while 
working. The office of Carletori #4. Palmer, 

the president, is a study-in modernism de- 

The Sales-Manager’s Office. 



veloped in tones of beige and brown, with one definite 
note of plum color furnished by the divan. 

Here the walls of the room are paneled in ex- 

quisitely finished teakwood with ebony inlays and base. 
The desk and all other pieces of furniture are also 
of teakwood, trimmed with ebony, and chairs are up- 

holstered with natural pigskin which has attained that 
mellow richness of tone we all know, yet find it diffi- 
cult to describe in terms of color. At the windows the 
full length draperies are of Rodier fabric in soft shades 
harmonizing with the wood tones and the leather. 

To remain in harmony with this ultra-modern of- 
fice in its modernistic building, the scheme for the 
board room is also carried out in a contemporary man- 

ner. Teakwood is again used. 
In this room the coloring deepens into soft, purplish 

reds, related shades in perfect harmony, varying from 
the Castillian red of the chenille floor covering to the 

rich raspberry tone of the deerskin which is used for 
the upholstering of chairs of the same general design 
as those in Mr. Palmer’s office. In the fabric used for 
the curtains, the modern pattern picks up the beige 

tones from the wood and with them blends another 

raspberry shade in harmony with chairs and carpet. 
The offices of Theodore Weicker, executive vice- 

president, J. N. Staples, treasurer, and R. D. Keim, 

sales manager, have not adopted the modern theme in 
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working out their individual ideals of comfort; yet 

each possesses its full share of character, and none is 
a whit less convenient or practical than the old-time 
office. In fact, all three rooms serve well to illustrate 

that there may be a definite home-like atmosphere in 
the workshop, the while all traditions of dignity and 
practicability are observed. 

Ama ZAIssS 

“SEARS IS A GOOD EMPLOYER” 

N outstanding event in the commercial world is 
comprised in the action of Sears, Roebuck & Co., 

Chicago, as stated by R. E. Wood, president, to a group 
of salesmen and executives, concerning the reduc- 

tion of their mail-order force by about 5000 employes. 
Mr. Wood made the announcement that no employe, 
with the firm ten years or more, walked out with less 
than the equivalent of three years’ salary in his pocket. 

There is probably not another company that has 
passed through a personnel reducing period with such 
a record in its treatment of discharged employes the 
president said, adding: ‘“‘Sears is a good employer.” 

The payment of extra salaries on discharge was 
made possible through the cooperative savings and 
investment plan of the company, by which a fund is 
created by employe and firm during the period of em- 
ployment. 
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A LETTER INSPIRED BY OUR ARTICLE ON MOTH 
PREVENTION 

HE article in the January UPHOLSTERER with ref- 
erence to the desirability and possibility of moth- 

proofing woolen and mohair upholstery fabrics was, as 

was Stated in the introduction to the article, intended 

to be helpful to retail salesmen in order that they might 
reassure customers as to the definite protection that 
is now available against moth destruction in the home. 
That such information is imperatively needed in re- 
tail stores is indicated in the following communication. 

Editor of THE UPHOLSTERER 
Dear Sir: 

In view of the article published in the January Up- 
HOLSTERER concerning the possibilities of mothproofing 
you may be interested in an experience which indicates 
how little the average retail store seems to know or care 
concerning the subject of mothproofing. 

Having determined to have a living-room suite re- 
upholstered and desiring to obtain moth-proofed ma- 
terials for the purpose I visited three of New York’s 
leading department stores. 

In the first store I found something which I thought 
would do very well for the furniture and asked the sales- 
man if it was “mothproof.” 

“Oh, no, Madam,” he replied, "the material which 
you have selected contains wool and we cannot guarantee 
its immunity from moths. However, any good house- 
keeper does not need to fear moths as it is all a matter 
of keeping the furniture well cleaned.” 

“But,” said I, “I am sure I have heard of some pro- 
cess by which the materials are made immune to moths 
and that this can be done to the fabric before it leaves 
the mills.” 

“Yes, there are several things on the market which 
are said to make woolen materials mothproof,” answered 
the salesman, “but it is all propaganda on the part of the 
manufacturers of mohair to increase the sale of their 
product. The only way you can be sure not to have 
as with moths is either to buy cotton or silk mate- 
rials.” 

With that I decided to see if there were not other 
stores carying woolen material that had been mothproofed 
and went into two more. In each case I was told that 
they did not carry anything that they could guarantee as 
“mothproof.” 

I am told that there are mothproofed materials obtain- 
able in the wholesale market. The article in Tue Up- 
HOLSTER indicates that it is possible to so treat fabrics 
that immunity from moth infestation is practically guaran- 
teed, If this is the case there is great need for educating 
retail distributors in order that the indifference and ig- 
norance encountered by me in three of New York’s lead- 
ing department stores shall be definitely removed. 

At the Annual Convention of the Carpet Clean- 
ers Institute, held in Washington last month, the sub- 
ject of moth prevention in upholstered furniture and 

floor coverings was dealt with at some length in a 
special paper which advocated that the cleaning and 
mothproofing of household upholstered furniture 
should be undertaken as a definite extension of the 
business of cleaning floor coverings. The point 
stressed in this instance was that where the original 
fabrics had not been treated with a mothproofing so- 
lution before being made up into furniture, it was per- 
fectly feasible to be undertaken at any stage in the life 
of the furniture, the only requirement being that a 
thorough saturation of the fabric should be ac- 
complished and that the fabric be dried by the appli- 

The Board Room in the offices of E. R. Squibb & Sons. 
See text on page 68. 

cation of vacuum suction and a moderate circulation 

of warm air. 

AN ATTRACTIVE VICTORIAN ROOM 

WE SAW a room recently that was furnished with mid- 

Victorian furniture, and it was beautiful. The 

trouble with most mid-Victorian furniture is not in the 
lines, but in the upholstering. Frequently horsehair 

or some dull, meaningless, deadly stuff is used for the 
covering ; but this room that we have in mind went to 
the other extreme. The upholstery showed gorgeous 
Jacobean embroidery patterns against a rusty black 
background. 

A NEW ART MAGAZINE 

A Most unusual magazine, of particular interest to the 

art industries and carrying the title “Creative 
Hands,” is offered for distribution in this country 
through the regular publication channels. This maga- 
zine, which is an English translation of Kunst and 
Handwerk, published by the “Bayerischer Kunstge- 
werbeverein,” was established in 1851. It covers the 

various art fields of painting, weaving, sculpture, cera- 

mics, furnishings, architecture, and decoration and is 

published at 545 Fifth Avenue, New York. 
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@ These effective curtains are made of Silk Domosk of authentic Empire @ The design for this Domosk dotes from the Renaissance, woven io silk in Italy 

design woven exclusively for W. & J. Sloane. May be had in Gold, Blue, and imported for W.&J. Sloane exclusively Green, Red Blue, Directoire, Yellow, 

Henne, Green or Red at $6.75 per vord. Other Damasks from $2.45 per yard. Old Geld end Henne. $7.50 per yard. Other Damasks from $2.45 per yard. 

@ This exclusive Jocobeen design woven expressly for W. & J. Sloane comes in @ The Toffete used for these graceful draperies is of the finest grade.of pure 

shedes of Gold, Rust Blue, Red and Green ond is sunfest. $3.95 per yerd. silk ond comes in over 40 different shades. 50 inches wide. Sloone All Silk 

A most interesting assortment of other Domosks from $2.45 per yerd. Toffeta, $3.95 per yord. Other fine toffetes are offered from $1.95 a yerd; 

Four styles featured as part of an advertisement exploiting W. & J. Sloane’s ready-made draperies. 
See text on opposite page 
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DECORATION AND THE BUSINESS WOMAN’S 
TASTE 

MOST unusual opportunity for the 
study of feminine taste and color 

preference on the part of business women 
has been provided in the experience of the 
American Women’s Association Club rooms 
since their opening about three years ago. 

The house proper provides about 1,200 
bedrooms, each with its own set of chintz or 

cretonne draperies, chair and couch covers, 

and these in the beginning were all equipped 
with standard types of color schemes ‘em- 
bodying various tastes that were supposedly 
suitable as a home environment for those 
whose business days were spent in the bustle 
and hum of the cities’ business life. 

Now, after three 

years of occupation, a 
check-up of prefer- 
ences provides some 
very definite informa- 
tion and some sur- 
prises. 

The first surprise 
is that the business 

woman wants color in 

her home environ- 

ment and plenty of 
it. The dove-grey and 

silver backgrounds 
which novelists de- 

light to describe as 
the backgrounds of 
their heroines, and 
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Typical of the popular type in American Women’s Ass’n Club. 

the more subtle deco- 

ration which women 

not engaged in the 
strenuous business of 

a career prefer are 

not for them. 

Only two guests 
nEE in three years, out of 

wm =the «thousand = § and 
more who make their 
home in the Club- 
house, have chosen 

lavender or grey dra- 
peries; even green is 

decidedly unpopular. 
Rose, bright blue, red, 

and yellow are the 
most popular colors, 

always, whether the occupant of the room is 
a young college girl just beginning to establish 
herself in New York, or the more mature 

(Continued on page 74) 

THE SLOANE DRAPERIES ILLUSTRATED ON 
OPPOSITE PAGE 

HE illustration on the opposite page, 
T shows four example drapery treatments 
exploited by W. & J. Sloane under their new 
policy of making ready-to-hang curtain treat- 
ments from any of the Sloane stock of yard 
goods to customers’ measurements, free of 

charge. For styles that show a valance or 
a cornice treatment, there is a slight addi- 
tional service charge because such styles call 
for considerably more workroom operation 
in proportion to the yardage consumed than 
is the case with a pair of headed, straight 
hanging curtains. 
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The Making of Slip Covers. 

Fig. 10 

See text on opposite page. 
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THE MAKING 

OF SLIP 

COVERS 

WORK=ROOM KNOWLEDGE OF 

PARTICULAR VALUE AT THIS 

TIME 

HE present time of postponed refurnishing on 

the part of the purchasing public affords an ex- 
cellent opportunity to push the sales of slip cov- 

erings both for the protection of fine furnishings as 
well as for the betterment in appearance of furniture 
no longer new. 

There are several important lines of ready-made 

slip covers available in the market but for those who 
prefer to undertake the utilization of their own fab- 
rics the following information is reproduced from 
“Modern Furniture Upholstering,” a standard work- 
room book published by us and on sale in this office. 

One of the first requisites in making slip covers 
at a profit is to be able to properly estimate the quan- 
tity of goods required and the value of the time neces- 
sary to make them. For the average chair, where the 
extreme width of the chair is less than the width of 
the fabric, few measurements are needed, either for 

estimating or making. 

By placing one end of the tape line at the bottom 
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of the chair, A Fig. 11B, and stretching it to B, then 
from B to C,*from C to D, and D to E, and from 

E to F, adding an inch at every point for seams, we 
find the quantity that would be required to cover such 

a chair as Fig. 5, with the exception of the sides. 
These are calculated by. measuring from the floor to 

the top of the seat or arm, H to G. Doubling this 
quantity and adding it to that required from A, B, C 
etc. to F, will give approximately the quantity re- 

quired to make the slip cover. 
In planning the covers it is better to have the fur- 

niture convenient to the workroom, but as customers 

frequently require that the covers be fitted in the 
house, this is not always possible, and necessitates 
extra fitting, which must be covered in the estimate. 

To cover the chair illustrated in Fig. 5, the mate- 
rial is laid over the chair in the same manner as illus- 
trated by the ‘tape line when taking the measurements 
of Fig. 11B. Starting with the end of the material 
at A, it is carried across the top of the chair at BC, 

down the back to D. The goods are then drawn over 

to E and down to the floor at F. 

Make a pleat at B sufficient for seams, and like- 
wise at C,.D, and E. The fabric is then carefully 
pinned to the chair sufficiently to prevent it drawing 
out of shape, and all fullness carefully smoothed to 
edges where the seams are to be made. The goods 
should be carefully squared and smoothed into position 
before cutting at any of the angles B, C, D, or E. 

The pleats pinched up at these points are to be split 

and carefully pinned, as Fig. 2, and the surplus is 
trimmed away. 

This method of laying the goods over the chair 

in one continuous length can only be followed where 
the material is plain or has an indefinite reversible 

Fig. 11B Fig. 11A 
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pattern; large floral designs must be planned so that 

the pattern always runs toward the top. 
The side covering, which is cut separately, is also 

pinned into position, and the seam allowances at the 
corners, as well as at the angles B, C, and E., are care- 

fully trimmed to the desired size, stitched and bound 

with tape or braid. 
The edges at D are pinned so that they may be 

sewn from the wrong side, and do not require bind- 
ing. The bottom at A, H, and F is turned to a hem 

about half an inch wide. The cover may be planned 
to fasten together with snap fasteners at the back cor- 
ners, as A, Fig. 11A, or in the center, as B, allowance 

in either case being made for an overlap of about two 
inches. For chairs having a back that is wider at the 

top than at the bottom, the opening should be in the 
middle of the back at B; for all the others it may be 
left on both sides at A. On round edges like the tops 
of Figs. 7 and 9, it is necessary to dispose of the sur- 

plus by taking small pleats in the seam. Pleats that 
are over two inches in length should be stitched down 
to keep them in position, and if bulky the surplus must 
be cut away. 

After the material has all been carefully pinned in 
position it is removed from the chair and the seams 
bound with braid or tape. 

On stuff-over furniture like Figs. 3, 4, 7, 8, and 

9, about eight inches extra is allowed at D as a 

tuck-away. Note illustration Fig. 1. For pieces sim- 

ilar to 5, 6, and 11, an ordinary seam allowance is all 

that will be necessary at this point. The tuck-away at 
D and below the arm of stuff-over pieces (see Fig. 1) 
may be either sewn together or left separate, and is 
tucked in between the upholstering when the cover is 

in place. It is customary on light upholstered pieces, 
as 5, 6, and 11, to bring the back and front edges to- 
gether, without the boxing represented by B and C in 
Fig. 11B, but in all cases where the upholstering is 
sufficiently thick the boxing should be used, as it 
tends to keep the cover in better shape. The matter 
of making slip-covers, while not difficult, requires con- 
siderable care and patience in fitting, in order that the 

finished cover may fit without drawing or wrinkling at 
any point. 

To estimate for large pieces which require more 
than one breadth to cover the seat, as Fig. 3, it is only 
necessary to calculate the extra number of breadths 
that are required and estimate accordingly. 

In estimating the side pieces of Figs. 4, 9, and 11, 
the measurement is taken from the floor to the topmost 
point of the side, with seam allowance added. 

It is possible to simplify the joining of slip cover 
openings by means of zipper or talon fasteners, which 

come attached to a permanent tape. We recommend, 

however, that the tape be attached in such a way that 

it can be removed and restored after laundering. 
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A section of the newly arranged furniture department in the store 
of Stone & Thomas, Wheeling, W. Va. 

DECORATION AND THE BUSINESS WOMAN’S TASTE 

(Continued from page 71) 

woman with many more years of experience behind 

her. 

When the Clubhouse was first opened in 1929, 

the walls were decorated in several colors to meet a 

possible variety of taste and included yellow, grey, 

tan, green, and blue. Of these, yellow is easily the 

dominant choice, and a gay cheerful tone of yellow is 

gradually making its way, by preference, through every 

residential floor. 

One of the most popular color schemes is a com- 

bination of Chinese red and yellow. The furnishings 

consist of a day bed and chest of drawers in red, 

yellow candlewick couch cover, yellow silk voile cur- 

tains with red-glaced chintz draperies, a mahogany 

combination desk and bookcase with just enough green 

in the blotter to complement the combination of bril- 

liant color, and a taupe rug. 

There are a few adherents of the blue school, 

but even they want their blues bright and cheerful, 

and also to have red or some other contrasting note 

as an accompaniment. 

As to pattern, our illustrations of typical rooms 

in the clubhouse are indicative of the taste for cheer- 

ful large-figured compositions that give a vigorous 

note to the decorative scheme, and, though stimulat- 

ing in some degree, are apparently more to be desired 

in moments of relaxation than are the quiet unob- 

trusive monotones usually advocated as being typically 

feminine and unobtrusively restful. 



THE ATMOSPHERE OF THE 

LOUIS QUINZEZLPERIOD 

RECREATED IN A BPARK 

AVENUE APARTMERT 

Decorations by L. Alavoine & Co. 



Photo by Criterion Photographic Studios 

DECORATIVE SKILL IS 

REQUIRED TO UTILIZE 

ELABORATE FURNISHINGS 

IN A SMALL ROOM 

f ea 
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MARKET 

OFFERINGS 

AND NEWS OF THE INDUSTRY 

ILLICH FRANKE STUDIOS are now 

located in the Cassard-Romano building 
at 305 East 63rd Street, N. Y. City. 

Own February first Montague & Co. re- 
moved to 171 Madison Avenue. 

Tue New York salesrooms of A. Theo. 

Abbott & Co., manufacturers of “Sun- 

pruf Kapock,” upholstery and drapery fab- 
rics, is now located at 171 Madison Ave., in 

Room 1608. 

RRocktepce MILts, formerly at 440—4th Ave., have 

now moved to the fourteenth floor of 2 Park Ave., 

a building well known and conveniently located to the 
trade. 

A two-fold screen, striking a Washington Bi-centennial, 
New in the line of Ferguson Bros. 

The ‘‘Centennial,” a striking chintz pattern recently added to their line of Eveleigh 
Fabrics by the Atkinson, Fenlon Co., Inc. 

THE Boston office of the Cohn-Hall-Marx Co. is now 

in larger quarters in the Whitman Building, 78 
Chauncy Street. 

[HE Harris Co. Inc., converters of gold leaf burlaps, 
gold leaf drapery sateens and other drapery fabrics, 

have recently moved to 39 Worth St., New York. 

A NOVELTY in the Robert Le Fort & Co. line is the 

use of appliqué motifs in combination with crewel 

embroidery. The appliqués, in most cases, are of 
glazed chintz. The effect is very pleasing. 

Ws. A. McLoucuiin has returned to the Pierce 
Upholstery Shops, formerly J. E. Pierce & Co., as 

one of their salesmen for the Metropolitan trade. 
Joseph A. Duhamel is also on the sales force of the 
same firm. 

THE Bergdorf & Goodman Co., New York, fashion- 

able dress dealers, carry quite a nice collection of 
antiques, and recently made a very interesting showing 
of Biedermeier furniture. 

[t is announced that C. S. Robertson, his associates, 

and the managing partners of the various Vogue 
curtain factories, have taken back the management of 
Robertson Factories, Inc., from Morse & Driscoll, Inc. 

WE DEsike to correct a statement in the January issue, 
which read Mr. A. Lauzon, Jr., Mr. J. E. and Mr. 

H. J. Mooney will call upon the trade in the Metro- 

politan territory for Pierce Upholstery Shops Inc. 



A dainty floral pattern in natural golorings 
against a green ground in the Northampton 

Textile Mills’ line of rayon tapestries. 

This should have read—Mr. J. E. and A. Lauzon, Jr., 
and Mr. H. J. Mooney will call upon the trade in the 
Metropolitan territory. 

BaAltey & GRIFFIN’s new address is 509 Madison Ave- 

nue. They moved in the first of the month, the 

same day that the H. B. Lehman-Connor Co. moved 

into the same building, which has an unusual attrac- 

tion for decorators, as it houses six or seven important 
firms. 

WEINECK & CO. HANDLING UTICA LOOMS DRAPERY 

FABRICS 

[HE drapery fabrics manufactured by Utica Looms, 
Inc., are now being handled by F. E. Weineck & 

Co., New York. George R. Boyce, for many years 
with Cheney Bros., and more recently with J. H. Thorp 

& Co., Inc., is now associated with F. F. 

Weineck & Co., and will be directly in charge 
of handling Utica fabrics among the retail 
and decorative trades in the greater New 

York territory. 

HADLEE SILK MILLS IN LIQUIDATION 

[tT WILL be a surprise to many of the trade 
to learn that G. E. Kaiser, James T. 

Glackens, and J. H. Wilse, respectively presi- 

dent, vice-president, and secretary-treasurer 

of the Hadlee Silk Mills have resigned these 
positions. Both Mr. Kaiser and Mr. Wilse 

have withdrawn and no definite announce- 

ment as to their future plans can be made at 

this time. It is Mr. Kaiser’s intention to 

take an extended vacation but it is hoped 

that his connection with the trade he has 

A couch cover in subdued but pleasing coloring shown by 
Ryer & Cashel. 
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served so long will not be permanently broken. Mr. 
Glackens remains with the Hadlee Silk Mills for the 
time being to assist in liquidating the business. 

SURE-FIT PRODUCTS CO. TO USE FRUIT-OF-THE- 
LOOM FABRICS 

THE use of the new Fruit-of-the-Loom cretonnes for 
slip-covers, draperies, and as piece goods, made by 

the Fruit-of-the-Loom Mills, N. Y., has been confined 

exclusively to the Sure-Fit Products Co., Philadel- 
phia. This new Fruit-of-the-Loom material is said 
to be sunfast and tubfast, and is unconditionally guar- 
anteed to be washable. 

NEW EFFECTS IN COLLINS & AIKMAN CARPET 

Te Collins & Aikman carpet which is being shown 
by F. Schumacher, and which made such a hit 

with the decorators, was, in the early stage, of plain 

color, with little figures in black on a colored ground. 
Now they promise two-toned effects in patterns that 
can just as easily be matched up with invisible seams 
as the plain goods. 

ROBT. ALDER CO. DISPLAY COLONIAL MUSLIN 
CURTAINS 

To assist in stimulating interest in the Washington 
bi-centennial celebration, the Robert Alder Co. Inc., 

are marketing Colonial muslin curtains in the same 
style and pattern as those selected by the Government 
from the Alder line for the replica of the Washington 
home at Mount Vernon which was erected at the 

recent Paris Exposition. 

CONSOLIDATED TRIMMING CO. SHOWING LINE OF 
DRAPERY HOLDBACKS 

THE new line of drapery holdbacks that is being de- 
veloped by the Syracuse Ornamental Works of 

Syracuse, N. Y., is being handled in New York City 



in the Metropolitan district by Consolidated Trimming 
Co., 119 W. 40th St. A large assortment of these 
holdbacks were displayed at the showrooms of the 
Consolidated Trimming Co., at the recent curtain Show 
held in the New Yorker Hotel, the first four days 
of February. 

NEW FABRIC WEAVES FROM GERMANY 

Fasrics of an unusual mixture of yarns are being 
imported by Robert Heller from Germany, and 

are now on display in his new showroom at 515 Madi- 
son Avenue. These are called “Metropa” fabrics, and 

are all handwoven in a variety of interesting weaves 
for both the upholstery and drapery trades. The de- 
signs are modernistic, and the yarns used are hair- 

cloth, mixtures of wool and rayon in a light chenille 
weave. 

E. L. MANSURE REMOVES N. Y. OFFICE 

Tue New York office of the E. L. Mansure Co. has 

removed to 40 East 34th St., the building on the 
southeast corner of Madison Ave. and 34th St. In 
this building the firm has a well-lighted, compact, 

conveniently arranged showroom where their samples 
are all on display and every facility is offered for the 
convenience of customers. The telephone numbers of 
the new office are Lexington 2-9870 and 9871. 

BETTINSON & CO. FABRICS 

WHEN Mrs. Whitelaw Reid extended the courtesies 

of her home to the King of Siam, she redecorated, 

and the fabrics, especially the cretonnes, that seemed 

ZION CURTAINS and NETS 

| The Colomal wnfinence ws quate evident oe 
| botiog that the wandows an such an anterior be tr 

unpretentious menner—with Zion cedored 
design 
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An interesting chintz pattern called “The Crystal Palace’? shown 
by the Bailey & Griffin Co. This fabric used to create a clever 

window treatment is sketched on another page. 

best adapted to what she conceived to be the taste 

of her guest and his retinue were found at Bettinson 

& Co. There a most unusual collection of hand- 
blocked linens may be seen, the creations of Mr, Bet- 
tinson, who is obviously a clever designer and colorist. 

AN ENORMOUS STOCK OF FURNITURE IN MANY 
STYLES 

ONE of the most extensive furniture showrooms in 
this country is that of Leopold Colombo & Bro., at 

410 East Thirty-second Street, New York. It is diffi- 
cult to find a more diversified collection of styles, par- 
ticularly strong in French, Italian and English, the 
latter going back to Queen Anne, and including many 
authentic antiques. It is just a huge sales floor, with 
no attempt at environment; but the place is simply 

packed with approved examples. 

CZECHO-SLOVAKIAN CARPETS CARRIED BY 
RINDEMAN SALINGER CO. 

REMAN SALINGER Co., have recently been appoint- 
ed sole agents of the Kalazar Carpet & Tapestry 

Ltd., of Prague, Czecho-Slovakia. The import line 

will consist of hand-tufted carpets up to 40 feet wide, 
as well as seamless cotton machine-woven rugs ? x 12, 

and fringed rugs and oriental designs. They will 
carry a line of broad loom in plain colors up to 3% 

feet wide. In order to handle this added merchandise 
in addition to their “Feathertite” ticking and cot- 
ton prints, they have moved to larger space at 77 
Franklin St., where they now occupy a store and base- 
ment. This will enable them to continue their policy 
of prompt service and at the same time display their 

added items to greater advantage. 

FEBRUARY AUCTION SALES 

SoME very important auction sales are announced 
by the American Art Association-Anderson Gal- 

leries, February 20th, American and English furni- 

One of a series of large cards for window display sent to retailers by 
Marshall Field & Co. 



A new pattern in the Stratford line of 36” part linen 
cretonnes of Fred Butterfield & Co., Inc. This pattern 
is called the Devron and is printed on a natural ground. 
The same pattern against four other grounds is available. 

ture and decorations from the Henry Farrar collec- 
tion. Other sales are announced for February 26th 
and 27th. At a recent sale the famous “Olive 
Branch” petition, signed by 46 members of the Conti- 
nental Congress and sent to King George III in a 
last endeavor to ward off the Revolution, was sold for 

$53,000. 

READY-TO-HANG INDIA PRINT CURTAINS 

WHILE various types of ready-to-hang curtains have 

been broadly exploited throughout the country, we 

believe that it has remained for the Bazaar of India, 

a Fifth Avenue retail establishment, to be the first 
to place on sale ready-to-hang curtains made from 
native India prints. The curtains shown by them are 
from the line of the Hindustan Art Co. who have 

taken several of their attractive India-print panels and 
one or two numbers of yard goods, including printed 

hand-woven Khadi cloth and printed linen, and had 
them made up lined, headed, and pinch pleated with 

or without tie-backs. 

While we understand that these first examples 
were made up experimently on special order, they 
constitute such an attractive feature that the Hindu- 

stan Art Co. have planned to feature them in their own 

salesrooms. They are exceedingly attractive, and 
even in the less expensive panels the curtains, when 
lined and headed, take on an appearance of greater 

worth. 

A medallion pattern in a green rayon damask displayed by the 
Darlington Fabrics Corp. 
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IN THE RYER & CASHEL LINE 

A NEw novelty weave fabric called Sumatra cloth has 
been developed by Ryer & Cashel and is woven 

from a random died yarn in blue, green, rust and gold. 

The filling is somewhat of a Shiki type of thread whose 
varying colors give a very pleasing effect to the fin- 
ished product. This Sumatra cloth is of light weave, 

to be used as a drapery fabric. They have also devel- 

oped a two-tone Sumatra cloth heavy enough for a 
furniture upholstery covering. In addition, they have 
a Jaspe cloth with a small armure design in four colors. 
There seems to be an increasing demand for couch 
covers suitable for day beds, so appropriate for the 
modern apartments. In answering this demand, Mr. 
Ryer has stocked a variety of new tapestry designs in 
geometric floral patterns, one of which is illustrated 

in this issue. 

JAMESTOWN-ROYAL UPHOLSTERY CORP. OPEN N. Y. 

OFFICE 

.JAMESTOWN-RoyaL UPHOLsTERY Corp., of James- 

town, N. Y., have opened a showroom in New 
York at 1 Park Ave. They are in the space formerly 
occupied by the Ypsilanti Co., on the ground floor. 
They are featuring a line of modern Swedish uphol- 
stered furniture with interesting decorative motifs of 
contemporary Swedish art. Their furniture is all 
double upholstery and muslin covered. 

Mr. Joseph B. Bennett, for many years identified 

with the upholstered furniture trade with Krupka up- 
holstered furniture and Schwarzenbach Huber, is in 
charge of the New York showroom. Gustave Reiss 
is also in attendance. 



A DOLLAR CARD TABLE 

A SPECIAL FEATURE this season in the extensive line 

of folding card tables brought out by the Ferguson 
Bros. Mfg. Co. is one to retail for one dollar. It is 
intended to be a leader and sold in quantity lots. The 
idea is that those who have never used these tables 
may be induced to purchase them at that low price 
and after realizing their convenience, later buy the 
better grades, which run up to those of elaborate dec- 
orations and fittings. Some are well suited for wed- 
ding presents and other gifts. 

AN UNUSUAL CHINTZ PATTERN 

Tue Bailey & Griffin Co., have brought out a chintz 
“The Crystal Palace” pattern, and have used it them- 
selves over the wide window space in their new quar- 

ters at Fifty-third Street and Madison Avenue. The 
Crystal Palace as illustrated was planned by Sir 
Joseph Paxton and opened by Queen Victoria in 1851. 
The chintz shows as a central motif the Palace and the 
crowds around it. It is one of the many antique re- 
productions which have become a special activity of 
this firm. The manner in which the central motif has 
been used in the valance is illustrated at their show 
room window on page 52. 

MORTON SUNDOUR CO.’S SALESMEN 

[N the list of Salesmen and Selling Agents published 
in our January issue, the representatives of the 

Morton Sundour Co., Inc., was omitted because it was 

not received in time. The names of the firm’s sales- 
men and the territories they cover follow: N. Y. City: 
C. H. K. Blauvelt, Richard V. Farley, V. G. Ayres, 

J. F. Pollock, and D. C. Lockwood; Brooklyn and 

Long Island: V. G. Ayres; New Jersey: D. C. Lock- 
wood; Chicago Office: R. L. Coningsby, A. B. How- 
ard, and W. J. Ellison; Pacific Coast & Los Angeles 
Office: Charles E. Stuart and A. K. Campau; Boston 
Office & New England States: F. L. Davis and Hugh 

Emberley; Philadelphia Office & State of Pennsyl- 
vania: Ralph Williams. 

FRENCH ANTIQUE CO. SHOW “BOURRETTES” 

A VERY interesting collection of 50-inch fabrics is 

being shown by the French Antique Co. They are 
known as “bourrettes’—a term little known to the 
trade today, but a recognized weave of the early Nine- 
teenth Century. They are hand-loomed of coarse, 
rough silken nubs or broken tissues of the pierced 
cocoon of the wild butterfly. The method of weaving 
involves a knitted surface, and at least one hundred 

different effects or patterns are created of indistinct 
designs, stripes, diagonals—even plaids. 

Chair covered with a rayon moquette made by the American 
Pile Fabric Co. 
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THE CHENEY BROCHURE 

THE brochure that Cheney Brothers intermittently 

produces is a very delightful survey of con- 
temporary activities. In the last issue it touches upon 
the work of Bruce Buttfield in the Whitney Museum 
of American Art; fabrics from Cheney Brothers are 
utilized in three of the galleries of this museum. It 
touches upon the use of the wine-red velvets made by 

them for the Sert Room at the Waldorf; and there is 

a bit of reminiscence in the illustration of one of the 
best sellers of the 80’s, called “Midsummer Night’s 
Dream,” made by the Cheneys.from a design by Mrs. 
Candace Wheeler, one of the memorable group of 
Associated Artists which included Louis Tiffany, John 
La Farge and Lockwood de Forest. The brochure 
also touches upon the work of a number of the dec- 
orators, and is quite an inspiring effort on the part of 
Miss Kilham, of their staff. 

IN THE AMERICAN PILE FABRIC CO.’S LINE 

QNE of the most active fabrics in the line of the 
American Pile Fabric Co., is a “Morayon” brand 

of velour which represents a reproduction of a high- 
priced damask in a pile fabric. It is offered in ten 
or twelve patterns in the popular colors of rust, wood- 
rose, green, etc., and has become a popular fabric for 



moderate-priced furniture covering. Several of these 
patterns have been employed in the upholstering for 
the Elks Club of Philadelphia, Lodge No. 2 B.P.O.E., 
Broad & Vine Sts., a dozen or more of the chairs in 

the lounge room of the Lodge, and also in the lounge 
room of the hotel which is connected with the Lodge, 
are covered in the Morayon grade. 

We illustrate elsewhere one of the armchairs from 
the group upholstered by the Lodge upholsterer. This 
particular one is covered in Rayon Moquette No. 4759, 
a fabric of exceedingly attractive appearance obtain- 
able in black, green, rust, and mulberry. 

The fact that the hotel connected with this par- 
ticular lodge is open to the general public creates an 

opportunity for visitors to see this display of Ameri- 

can Pile Fabric materials in service. 
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FERGUSON BROS.’ SHOW ROOMS 
Now occupying their new show rooms at 35 East Sev- 

enteenth Street, Ferguson Bros. Mfg. Co. are dis- 
playing their lines of novelty furniture in a way to do 
justice to this very interesting offering. Their old 
quarters a few doors away had become entirely inade- 
quate to give a comprehensive idea of the great variety 
of their productions. In taking the immense space 
formerly occupied by Johnson & Faulkner on North 
Union Square, they have decorated and lighted it in a 

manner to show their goods to the best advantage. 
The extensive variety of screens, cedar chests, card- 

tables, book-racks, cabinets, etc., are all grouped, and 

are shown in the various woods and finishes in which 
they are constructed. Ping-Pong tables, poker tables, 
and many useful things are offered which would sell 
at sight where displayed to the public view. The 
many attractive pieces in the line will appeal to the 
public both for their artistic value and their utility. 
It is the power of suggestion which makes these goods 
so saleable. The new entrance is at the steps of the 
subway, Eighteenth Street and Fourth Avenue. © 

THE NORTHAMPTON TEXTILE CO. CREATES OWN 
SALES ORGANIZATION 

Tue Northampton Textile Company, of Mt. Holly, 
N. J., have announced a change in their selling 

plans, and will now sell through their own sales or- 
ganization. They have appointed R. C. Jordan, wide- 

ly known in the upholstery trade, as director of sales, 

with headquarters at 1613 Republic Building, Chicago. 
An additional office has been opened at 40 East 34th 
Street, New York City, and at 903 Maxfield Building, 

819 Santee Street, Los Angeles, California. F. Nau- 

man, Jr., will cover the New England and New York 

State territories, with 

headquarters in the New 
York City office. S. A. 
Mathews will also have his 
headquarters in the New 
York office, and will cover 

the States of New Jersey, 

Pennsylvania, and Mary- 
land, together with the 
southeastern territory. Mr. 

Nauman and Mr. Mathews 
together will also cover the 
metropolitan area of New 
York City. Mark Pastel 
and W. H. Stein will work 
together with Mr. Jordan 
out of the Chicago office 

(Continued on page 84) 

In the new showrooms of the Charak 
Furniture Co. at 444 Madison Ave. 
At the top is one of the smaller rooms 
furnished in the Georgian spirit. At 
the bottom is a view of the general 

showroom. 
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Norman H. Price 

OBITUARY 
ERR Re 

NorMAN H. Price 

ORMAN H. PRICE, vice-president of Barton, 

Price & Willson, Inc., interior decorators, died 

suddenly of heart failure on February Ist at the age 

of sixty-two. 
The deceased originally came from Baltimore 

giving up a business of his own to join the organiza- 
tion of W. & J. Sloane when they first started their 

interior decorating department. He remainded with 
them for about twenty-one years. During his con- 
nection there he was actively associated with William 
Sloane Coffin in the organization of the Arts and 
Trades Class of which he was an active member for 
many years. During this time he also had the priv- 
ilege of assisting Sir Purdon Clark in the rearrange- 
ment of many of the rooms in the Metropolitan Muse- 

um of Art. 

After severing his connection with W. & J. Sloane, 
Mr. Price joined with Mr. Barton and Mr. Willson 

in the formation of the new corporation which which 
he has been actively connected up to the time of his 

death. 

Deceased executed the furnishing and decorating 
of some of the largest private homes, hotels, etc., in 
the country, the contracts in many instances being 

amongst the largest known in the trade. He was a 
member of the Antique Dealers’ League in New York, 
the New Rochelle Tennis Club, and the Bonnie Briar 

Country Club of Larchmont. He is survived by his 
widow, two sons, Paul M. Price, of New Rochelle, 

and Harold J. Price, of Washington, and a daughter, 
Mrs. Donald V. Briggs, of Westport, Conn. 

Witi1aM J. Day 

William J. Daly, founder and former president 
of Daly & Morin, Ltd., Montreal and Lachine, died 
at his home in Montreal recently, aged 61 years. The 

deceased had a wide acquaintance in the New York 
market, which he has visited at market periods and 
also during his trips through to Europe. 

The firm originally began as manufacturers of 
window shades, but developed into an important job- 
bing business in connection with draperies and uphol- 
stery fabrics as well as window shades and curtains. 

Mitton E. Herz 

Milton E. Herz, president of A. Herz, Inc., the 

Terre Haute, Ind., department store, died January 
27th, after an illness of several weeks. An automo- 

bile accident two years ago was the cause of his ill- 
ness. It is understood that the death of Mr. Herz 

will not affect the consolidation of the Herz store with 

that of Meis Bros. in that city. 

WESLEY J. CLAIBORN 

Wesley J. Claiborn for the past eight years with 

Ryer & Cashel died suddenly Saturday morning, Jan- 
uary 30th. A young man of thirty years, who was 
well liked because of his pleasing personality and his 
willingness to oblige at all times he will be very much 
missed, having made many friends among visiting 
buyers. He called on the Metropolitan trade in addi- 
tion to his office duties. He was single and lived at 
his home with his father, Charles H., and his mother, 

Lucy A., at Richmond Hill. Services were held Feb- 
ruary 2nd in the evening, and interment the following 
day. 

WITH THE BUYERS AND SELLERS 

Ross—Robert A. Ross, for a great many years in 

charge of the upholstery department of B. Altman & 

Co., and at different times merchandise manager over 

the upholstery, china, and silk departments, has been 
appointed merchandise manager of furniture, decorat- 
ing, antiques, pictures, frames, lamps, and floor cover- 

ings, succeeding to the position formerly occupied by 
James Keillor, now general merchandise manager. 
Mr. Ross is succeeded by Arthur Simpson as merchan- 
dise manager of china, upholstery and drapery fabrics, 
blankets and linens. Mr. Simpson has been with the 
store for some time in various buying capacities. 

Bates—John j. Bates, well-known in the New 
York market as an upholstery buyer, who was in 
charge of the upholstery department of Arnold Con- 

stable & Co. for five years and later in charge of Stern 
Bros.’ drapery department for three years, has as- 

sumed the position of upholstery and drapery buyer 

(Continued on page 94) 



MARKET OFFERINGS 

(Continued from page 82) 
through the Middle West. Al Schraeger will cover 
the west coast territory with headquarters in the Los 
Angeles office. The mill will be in charge of E. P. 
Hullings, as general manager, with his assistants, 
Charles Strumer, also vice president of the company, 
and Allen Hatcher, who is also secretary of the 
organization. 

FLAG DECORATION FOR STORE 

(Continued from page 51) 
them on either side, also the portrait and fan decora- 
tions that surmount the show windows are units that 
have been created as a standard form of decoration 

for Bicentennial use. 

The manipulation of the bunting and the draping 
of the flags sketched as a decoration of this building 
are not explained here in detail because it would not 
be possible for us to devote sufficient space in this con- 
nection to teach those who have not the necessary 

knowledge. These explanations, however, may be 

found in full detail in the chapter on “Festival Decora- 
tions” in our publication, “Drapery Cutting and 
Making.” 

APPLIED DEPARTMENT STORE METHODS 

(Continued from page 57) 

and department expense; assists in budgeting and 
planning his promotional campaign in conjunction 

with the merchandiser and the advertising depart- 
ment ; supervises all reductions, retaining adequate as- 
sortments in staples, sateens, repps, monks, window 

shades, hardware and trimmings.” 
In our March issue we shall outline in percen- 

tages the proportion of stock given over to the vari- 
ous types of merchandise sold. in the upholstery and 

drapery departments of these stores. 

SPECIAL NOTICES 
Advertisements under this heading, Five Cents a word. Minimum 

charge One Dollar. In every case regarded in strict confidence. 

WAN TED—Position as foreman of drapery workroom; 25 
years’ experience in good workroom ; thorough knowl- 

edge of the business. Address “Foreman,” care The Up- 
holsterer. 
SALESMAN: representing a well known Philadelphia manu- 

facturer of a very high grade line of table scarfs and mats, 
calling on the large department stores in the large cities of 
New England, New York, Ohio, Michigan, Missouri, Pennsyl- 
vania, including Philadelphia, Baltimore, and Washington, 
wishes a non-competitive line for the art, drapery or gift 
departments to help defray expenses. Address “Large Cities,” 
care The Upholsterer. 
AVAILABLE: EXECUTIVE INTERIOR DECORATOR; 

15 years’ experience from stock boy, workroom foreman, to 
buyer and manager of department. Also familiar with floor 
coverings. Qualified to figure estimates and see a “job” 
through from start to finish; capable of successfully catering 
to the best and most exacting clientele. Very best of refer- 
ences. Will go anywhere in U. S. A. Address “Qualified,” 
care The Upholsterer. 
AGENCY AS WHOLESALE DISTRIBUTOR WANTED: 

Baltimore firm of interior decorators invite correspondence 
concerning the handling of a product, as wholesale distribu- 

tors, of goods allied in our line or not. Our business has 
been established forty years and is able to finance such a 
proposition. Address “Wholesale,” care The Upholsterer. 
LIVE SELLING ORGANIZATION traveling twelve high- 
powered experienced salesmen, constantly calling on furni- 

ture and department store trade, desires additional fabric 
lines for entire country. Particularly interested in tapestry 
mill connection. Strictly commission. Have display offices 
Los Angeles, Chicago, Boston, Philadelphia and New York. 
Address “High Power,” care The Upholsterer. 
SALESMAN WANTED—to cover New York State with a 

popular priced line of dotted and plain marquisette curtains 
and piece goods; can be carried as a side line. Commission 
basis. Naushon Mill Co., New Bedford, Mass. 
WANTED—NON-CONFLICTING SIDE LINE by man 

covering New England with a manufacturers’ line of win- 
dowshades. Address “Non-Conflicting,” care The Upholsterer. 

WANTED—EXPERIENCED SALESMEN calling on de- 
partment stores and interior decorators, to represent a 

high-grade line of decorative screens, medium priced. Com- 
mission basis. All territories. State full particulars. Address 
“Screens,” care The Upholsterer. 
INTERIOR DECORATOR or DECORATIVE SALESMAN 
—Young man with six years’ experience in the decorative 

field, familiar with all phases of the work, desires position 
as decorator or drapery salesman; go anywhere east of the 
Mississippi. Address “Young Man,” care The Upholsterer. 
JOBBING FIRM popular with the decorative trade in San 

Francisco and surrounding territory, wishes to represent 
cut order line of drapery and upholstery materials. Splendid 
facilities for display in attractive and conveniently located 
showroom. Also equipped to handle stock. Address “Popular,” 
care The Upholsterer. 
YOUNG MAN with some business experience wishes con- 

nection with artware company where integrity, hard work, 
and artistic sense will count. References. Interview. Address 
H. Staber, 1 Hudson Street, New York City. 

DRAPERY BUYER seeks position. Twenty years’ experience 
in three large eastern cities. Also knows furniture, rugs, 

lamps and interior decorations. Address “Experienced,” care 
The Upholsterer. 

DRAPERY CUTTER and upholsterer, in or outside, all its 
branches, seven years with leading firms, wishes position, 

charge or bench, anywhere. Address “All Branches,” care 
The Upholsterer. " 
SALESMAN desires position; thorough knowledge furniture, 

carpets, draperies; able to prepare schemes, floor plans, 
estimates ; also knowledge of office detail. Address “De- 
pendable,” care The Upholsterer. 

TRIMMING SALESMAN—An established, well equipped 
trimming plant is open for additional representation. Good 

opportunity ‘for experienced man. Commission. Address 
“Opening,” care The Upholsterer. 
SALESMAN is interested in mill or jobber’s line of up- 

holstery and drapery fabrics, calling on department stores, 
decorators, and furniture manufacturers, Metropolitan dis- 
trict; also knowledge of southern territory. Address “R. B.,” 
care The Upholsterer. 
ITALIAN MILL producing large line of medium and cheap 

tapestries, specially created for U. S. trade, wishes estab- 
lish selling organization New York with perfectly introduced 
and reliable firm. Strictly commission basis. Manager arrives 
New York middle of February. Address “Jacquard,” care 
The Upholsterer. 
INTERIOR DECORATOR—Young man desires situation; 

thoroughly experienced in selling to clients, managing 
establishment, handling clerical details. Best personal and 
business references. Address “A. B.C.,” care The Upholsterer. 
WE HAVE OPEN TERRITORY for a side line specialty 

used in great quantity where ready-to-hang curtains are 
sold. Easy to carry and show. Priced right and popular. 
Address “Timely,” care The Upholsterer. 
WANTED—SALESMEN with car, residing in key cities, 

to cover retail trade in various territories with good lines 
of tapestry table scarfs and pile fabrics. Address “Live 
Wires,” care The Upholsterer. 
SALESMEN WANTED—To sell fabrics to furniture manu- 

facturers and jobbers. All territories open. Must have car 
and live in territory. Address “All Territories,” care The 
Upholsterer. 
INTERIOR DECORATOR with following wishes to con- 

nect with experienced upholsterer and draper with work- 
room. Immediate. Address “A. L. R.,” care The Upholsterer. 
YOUNG MAN—well educated, ex perienced interior decora- 

tions, desires connection with progressive firm. Also experi- 
enced in draperies, estimating, cutting, installation, etc. 
Thorough knowledge of business. Address “New York,” care 
The Upholsterer. 
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PeINT eF THEW A/@l’ NEW YO@RK 

CLE 
I Business will attract the most 

esitabCe pationag ove 

PATRONARS) is governed by environment 
and by opportunity. “444 Madison at 

49" is the common meeting point of the 
four fields of greatest prestige - building, 
business-creating opportunity. 

1. America’s smart social center 

2. The new up-town financial district 

3. World’s radio & amusement center 

4. The new center of decorative arts 

And here, at the focal point of the NEW 
New York — in a building of distinction, 
impressive in its appointments, unusually 
convenient in its arrangements — is the 
proper background for your establishment. 

. Leasing now for 

Immediate Occupancy 

CROSS &G BROWN COMPANY 
Agent 

270 Madison Avenue ~ CAledonia 5-7000 

MADISON at 49 

Fesruary 15, 1932 “I saw it in THE UPHOLSTERER” 93 



AWARDED GOLD MEDAL OF HONOR IN NATIVE 

INDUSTRIAL ART 39TH ANNUAL EXHIBITION 

ARCHITECTURAL LEAGUE OF NEW YORK 

ENSINGTON Furniture is made in all 

the decorative styles appropriate for the 

American Home, and includes furniture for 

the dining room, bedroom, living room, library 

and hall of every description with the excep- 

tion of over-upholstered. 

It is authentic in every detail of design and made 

by hand throughout in the best possible manner. 

Illustrated Booklet K Sent on Request 

sy 

Pie = eiiies re 

KENSINGTON COMPANY 
DECORATIVE FURNITURE 

SHOWROOMS WHOLESALE ONLY 

4! WEST 45TH STREET, SIXTH FLOOR 

NEW YORK 

7 

Manufacturers 

PERIOD UPHOL- 

STERED FURNITURE 

| FOR DECORATORS 

AND RETAILERS — 

LEATHER OFFICE 

FURNITURE ° 

Telephone 
LAckawanna 4-4257-8 

PEARCE - 
UPHOLSTERY SHOPS, Inc. 
(Successors to J. E. PEARCE & CO., INC.) 

150 WEST 30th ST., NEW YORK CITY 

Newly Appointed Upholstery 
and Drapery Buyer of B. Alt- 

man & Co., N. Y. 

_ WITH THE BUYERS & SELLERS 

f (Continued from page 83) 
with*B. Altman & Co., entering officially in charge of 

the department on February 10th. Mr. Bates has 
been recently connected with Atkinson Fenlon & Co., 

having particular association with the styling of new 
materials. 

Moore—W. C. Moore, for the past year inf charge 
of the drapery department in Miller & Rhoads, Rich- 
mond, Va., and prior to that with F. & R. Lazarus 

Co., Columbus, Ohio, has joined the staff of the John 

G. Myers Co., Albany, in a similar position. Mr. 

Moore entered upon his new duties January 25th. 
Burc—Oscar J. W. Burg, upholstery buyer for 

Barker Bros., Los Angeles, for the last four years, 
has also been given charge -of the contract drapery 
department of this firm, which has been moved down 
to the third floor and merged with the retail drapery 

department. Mr. Burg has always had a particularly 
keen liking for the decorative end of the business and 
his experience thoroughly qualifies him to supervise 
this work, which is an exceedingly important branch 
of Barker Bros.’ service. 

Hatit—Harry B. Hall, a member of the firm of 

Dinan, Hall & Max, Inc., and who two years ago 
severed an association of twenty-five years with the 
Quaker Lace Co. and their predecessors, has returned 
to the Quaker Lace Co. in an executive capacity. 

Mr. Hall has a remarkably wide acquaintance in 
the retail field, having not only traveled certain terri- 

tories, but for many years was in charge of house 

sales, and in his new connection with the Quaker Lace 
Co. he will bring to the firm the advantages of his 
years of experience with them and also the force of 
his genial personality and of the hearty friendships in 
the trade. 

(Continued on page 96) 
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REMOVAL NOTICE 

THE NEW YORK SALESROOMS OF 

FERGUSON BROS. MFG. CO. 
have removed to much larger quarters at 

33-35-37 EAST 171m STREET 

ONE DOOR EAST OF FORMER LOCATION 

QA wilt is Sea in a 

ol passa KOT i scale 

The aristocratic French 

period ... its charm and 

exquisite delicateness has 

been faithfully repro- 
duced in this decorated 

satinwood commode. 

HENRY 

FULDNER 
= 20NS 

Show Rooms and Factory 

404 East 14th St, - New York 
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AMERICAN ART ASSOCIATION 
ANDERSON GALLERIES, INC. 

30 EAST 57th STREET, NEW YORK 

Unrestricted Auction February 25-27 

ANTIQUE & DECORATIVE 

FURNITURE 
ORIENTAL RUGS TAPESTRIES 

and other Varied Decorations 

Furnishings and decorations including the 

following groups: English mahogany furni- 

ture of the XVIII century; French tapestries 

of the Louis XIV period; decorative oil 

paintings and drawings; old Sevres porce- 

lain, old Derby and Worcester services and 

modern table porcelains; Oriental rugs of 

favored weaves. 

FROM VARIOUS SOURCES 

On Exhibition from February 20 

ILLUSTRATED CATALOGUE ON REQUEST 

MOODY 
& 

DILG, 
Inc. 

Manufacturers of High Grade 
UPHOLSTERED FURNITURE 

130-134 West 24th St., New York City 

¥ 
Leopold Colombe Bro. 

FRENCH, ITALIAN and ENGLISH 

FURNITURE FRAMES carried in stock 

410 EAST 32nd ST.. NEW YORK 

WITH THE BUYERS & SELLERS 

(Continued from page 94) 

GrossMAN—J. Grossman, recently upholstery 
buyer for Lit Bros., Philadelphia, has relinquished his 

position and is returning to a similar position formerly 
occupied by him, with the Goerke store, in Newark. 

Krrsy—A. D. Kirby, well-known upholstery 
fabric representative, has become associated with 
Joseph Derk, Doylestown, Pa., in a sales managing 
capacity. Mr. Kirby will probably cover New York 
City, New England, and New York State, and will 
supervise sales in other territories. His headquarters 
in New York are not yet definitely established. Mr. 
Kirby is also showing the line of the Monrovia Cotton 
Mills, Los Angeles, California. 

LocKwoop—Horace C. Lockwood of New York 
was elected Vice President of Powdrell & Alexander, 

Inc. at the annual meeting of the Board of Directors 

held in Boston on February 2nd. Mr. Lockwood has 
been a member of the Board of Directors for the past 

three years and succeeds, as Vice President, Harry E. 
Scripture who “resigned several months ago. No 
change was made in the Board of Directors. 

Larson—Ralph A. Larson has succeeded James 
S. Chalmers, as upholstery buyer for the William 
Hengerer Co., Buffalo. Mr. Larson will add the su- 
pervision of the curtain and drapery department to his 
present duties as buyer of floor coverings. Mr. Chal- 
mers, who has been head of the upholstery department 
since October, 1930, continues with the store in another 
capacity. 

Aucust—Arnold S. August, buyer of curtains, 
draperies and associated materials in the basement of 

the May Co., Cleveland, has resigned after nine years 
with the firm. His future plans are unannounced. 

FranK—E. H. Frank, formerly for many years 

with F. A: Foster & Co. and more recently with the 
Wilkes-Barre Lace Manufacturing Co., has joined the 
sales force of Atkinson Fenlon Co. 

AppeL—John W. Appel Jr., who, as announced 

in the January UPHoLsTeRER, had joined the firm of 
Stern Bros., last month, to become its president, has 

resigned and returned to Wanamaker’s. We are not 
at liberty to disclose the reasons back of his with- 
drawal which came as a great surprise to the dry goods 
fraternity. 

Harrison—David Harrison, who resigned as 
merchandise manager from Stix, Baer & Fuller, of 
St. Louis recently, was in the New York market early 

in February. Mr. Harrison has perfected a device 
rough the use of which a French heading is auto- 

matically formed in the top of a curtain. The device, 
which is of metal, is easily attached and removed, and, 
we understand, it is to be shortly offered to the trade. 

Rassitt—Richard H. Rabbitt, Middle West sales- 

man for Robt. Lewis Co., has moved his residence from 

(Continued on page 98) 
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Imported Furniture Frames 
in English, French and Italian Styles 

carried in stock. 

CONSOLE TABLES MIRROR FRAMES 
TABLES 

CABINETS PEDESTALS 

FRENCH & ITALIAN FURNITURE CO., Inc. 
307-311 East 53D STREET 

NEW YORK CITY 

Paole Mascheroni Tel.—Wickersham 2-0030-31 A. Masi 

ROLLS of REAL (ll TUBULAR FURNITURE 
LEATHER FOR THE 
HIDE JOINED TO HIDE WITHOUT VISIBLE SEAMS MODERN HOME 

STORE 

FOR UPHOLSTERING OF FINE FURNITURE 

SOLD BY THE YARD 
GENUINE LEATHER IN ROLLS : CATALOG WILL BE 
27” or 36” wide. Special widths to order. SENT UPON REQUEST 

A I COLORS, GRADES and 

GRAINS that hides are used in. THE HOWELL COMPANY 
Write for samples and name 

of jobber near you. 

Dual Leathers Corporation 
Elizabeth, N. J. 
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DECORATIVE and 

FURNITURE LEATHER 

The Johnson Leather Co., Inc., established in 1881, has 
supplied the upholstery and decorative trades with high 
grade leathers for 52 years, gaining a reputation for qual- 
ity, reliability and artistry throughout the country. 

We specialize in: 

FINE LEATHERS DYED IN ANY COLOR 
REPRODUCTIONS OF ANTIQUES, FOREIGN AND 

CUSTOMER’S DESIGNS 
HAND PAINTED TOOLED AND EMBOSSED 

LEATHERS 
MOUNTING and TOOLING DESK TOPS 
MOUNTING AND STUDDING LEATHER DOORS 
LEATHER SCREENS HAND PAINTED, TOOLED 

AND EMBOSSED 

All orders are promptly executed by our staff of capable 
craftemen. 

In addition to domestic leathers, we carry a varied color 
selection of imported moroccos for immediate delivery. 

“JOHNSON FOR QUALITY” 
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a i THE JOHNSON LEATHER CO., Inc. 

37-43 West 26th Street 

New York 
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. Distinctive Creations 

in 

Decorative Mirrors 

Oil Paintings 

and Cornices 

ag 

H. SABEL & COMPANY, 
Inc, 

Designers & Manufacturers 

Factory Showrooms— 

140-144 West 22nd St. New York 

Chicago—Merchandise Mart 

ww). 

GEORGIAN SOFA, No. 469 
Mahogany ball claw feet, neatly carved. 

For the High Grade Upholstering and Interior Decorating 
Trade 

STOOLS CHAISE LOUNGES 
SUITES ODD SOFAS ODD CHAIRS 

Write for revised catalog 

M. HALPERN & SONS, Inc. 
Manufacturers 

2229-31 N. AMERICAN ST., PHILADELPHIA, PA. 

WITH THE BUYERS & SELLERS 

(Continued from page 96) 

suburban New York to Chicago where he will now 
make his home at 7348 North Ridge Blvd., Apt. 16 B, 
where he will maintain complete sample lines of the 

Robt. Lewis Co.’s products. 

WeEBER—E. B. Weber, buyer for the drapery de- 
partment of the Davis Co., Chicago, for the past eight 
years, resigned February lst. His future plans have 

not yet been decided. 

DanA—Joseph H. Dana is now representing The 
Indo-Persian Fine Art Co., New York, Importers of 
India Prints and Crewel Embroideries, at 2718 South 
Hill St., Los Angeles, Calif. 

Capron—W. W, Capron, formerly with Lehman- 
Connor Co., Inc., is now connected with Whittier & 

Pope, manufacturers of ready-made overdrapes. 
SHorTELL—Harry F. Shortell, formerly of 

McMahon & Cremins, Inc., is now with Ryer & 

Cashel, 11 W. 30th St., N. Y. 

CocHRANE—Miss Lancy Cochrane, formerly with 

Stern Bros., has joined the staff of B. Altman & Co. 
as assistant to J. J. Bates. 

McI,Haney—J. C. Mcllhaney, of Smith, Bridg- 
man & Co., Flint, Michigan, who was recently ill in 
New York City, at the Hotel New Yorker, has, we 

are pleased to report, fully recovered. 

Rocers—R. E. Rogers has become buyer of 

draperies for Weill & Hartmann, the New York buy- 
ers for out-of-town firms. For the past eight ‘years 
he has been with the New York office of the T. Eaton 
Co. 

GERBER—Louis Gerber, Inc., 95 Madison Avenue, 

New York City, has been appointed Metropolitan Dis- 
tributor for the Deltox Rug Company products. 

WatsH—Paul Walsh, formerly with the Royal 
Curtain Mfg. Co., is now covering northern New Eng- 
land for the Economy Curtain Co. of Worcester, 
Mass. 

Mooney—John Mooney has resigned from the 

rug department of the George A. Cannon Co. of Wor- 
cester, to accept a position with the Barnard Sumner 

& Putnam Co. of the same city. 

Kent—H. W. Kent, of the Metropolitan Muse- 
um, has been elected an honorary member of the Art- 
in-Trades Club. 

GapeBUscH—Paul Gadebusch, Jr., has been 
making a hurried trip on the Pacific Coast, looking 
over the ground. 

Levinson—Jack Levinson has resigned from the 
Max Seaman Co. and has gone into business for him- 
self as the Oxford Drapery Co., Inc., at 77 Bedford 
Street, Boston, making ready-made overdrapes. 

ALLEN—D, R. Allen, for the past eight years 
with Rudolph Lesch Fine Arts Inc., at 225 Fifth Ave., 
has recently resigned his position as manager. Mr. 
Allen began as a salesman and gradually worked his 

(Continued on page 100) 
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The — excellent 

quality of the 

Nollet etchings 

in black - and - 

white has con- 

tributed to their 

popularity. The 

prices are remark- 

Paris, Hotel de Sens ably reasonable, 

by 
Nollet 

There are twelve attractive sub- 

jects in the series, views of Paris 

and of France. 

RUDOLF LESCH FINE ARTS 
235 Fk Ae oe Sica wae REFLE bd § NG 

Publishers of Finer Pictures G 00D if STE 

AN ART MODERNE SALON The simplicity of this mirror 
" DEVOTED EXCLUSIVELY 

od TO THE INTERESTS OF THE 
INTERIOR DECORATOR 

wins for it certain distinction 

. . the delicate design and 

hand carving, exquisitely fin- 

DECORATORS’ STUDIOS, Inc. ished and burnished gold leaf 

503 EAST 72 ST, NEW YORK combine for elegance... 

BE NEE ES MEET: “Mirrors of History,” picture 

Telephone REgent 4-7422 framing, cornices, artistically 

framed pictures and prints, 
DECORATIVE , . 

appropriate for period and SCREENS ppropriate: lon p 
of Kesey Destination modern mural treatment are 

Hembpainsel . Seresas Jarnow Fine Arts. 
- period yr modern 

oaey tine ae WHOLESALE EXCLUSIVELY 
screens, plain screens 
and panels for decora- 
tors, artists and win- . 
dine diaphey. Spada JARNOW & CO., INC. 
order work. Established over thirty years 

Catalog and price 1 

list upon request. 501 MADISON AVENUE 

HOUSE OF SCREENS NEW YORK CITY 
5 West 16th Street : FACTORY 
New York City LONG ISLAND CITY 

CHelsea 3-5857 
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Rucs MapE To ORDER 
CHENILLE HANDTUFT 

in in 

United States Europe 

PERSIAN RUG MANUFACTORY 
3511 W. 6th ST. 2 WEST 45th STREET 

Les Angeles, Calif. New York City 

Carpet ana Linoleum 

Our service covers every detail from measuring 
to final installation. We have made a studied 
specialty of the finest kind of work and there 
is no job too large or too small for us. Get in 
touch with us for estimates—save time, an- 
noyance and YARDAGE. 

P. J. McMorrow 
NEW ADDRESS 

44 'W. 18th St. 47 West 17th St. 
Chelsea 3-1535-6-7 

SUAS 
Made of selected long staple cotton 

MERCERIZED COTTON THREAD 
Economical and Adaptable Sewing Thread for 

Draperies 
Used on Silk, Cotton and other Fabrics 

Complete Line of all Shades in Stock 

Write for Color Card and Prices 

HENRY MYER THREAD MFG. CO0., 
319 W. VAN BUREN STREET 

CHICAGO 

(OSTIKYAN © ©) 
Fine Persian Carpets and Rugs 

16 EAST 40th STREET 

New York TEL. CAL. 5.2270 

GULLABI GULBENKIAN & CO. 
OLDEST WHOLESALE DEALERS IN 

Oriental Rugs 
225 FIFTH AVENUE, NEW YORK CITY 

Corner Twenty-Sixth Street 

WITH THE BUYERS & SELLERS 

(Continued from page 98) 

way up to managership, which position he held for the 

last three years or more. 
Younc—J. O. Young who has been traveling the 

territory comprising Ohio, Michigan, Indiana, West 

Virginia, New York City and the Metropolitan district 
for Zenith Mills for a period of twelve years, has re- 
signed. He has no immediate plans for the future. 

DownEY—The many friends of M. J. Downey, 
veteran lace curtain traveler with the Bromley Manu- 
facturing Co., will be glad to learn that he is making 
satisfactory recovery from a complication of physical 
ailments which have confined him to the Post-Gradu- 
ate Hospital at Twentieth St. and Second Ave., New 
York, for the last couple of weeks. The genial 
“Mike” has many warm friends in the trade who are 
keeping in close touch with his improving condition. 

A LIST OF THE CHAPTERS AND OFFICERS OF THE 
AMERICAN INSTITUTE OF INTERIOR DECORATORS 

Ittrno1s CHAPTER 
President, Mr. Edmund C. Hamilton : 

of the Edmund C. Hamilton Co., Chicago, IIl. 
Vice-President, Mrs. Alberta Barnes Beall 

Chicago, IIl. ‘ 
Vice-President, Miss Francis Crumb F 

of Florence Martin & Frances Crumb 
Vice-President, Mr. James G. Skidmore 

of James G. Skidmore Co., Chicago, III. 
Secretary, Miss Eleanor Harlow 

icago, Ill. 
Treasurer, Mr. Martin Charles Huggett ; 

of Martin Charles Huggett Co., Chicago, Ill. 
MASSACHUSETTS CHAPTER 

President, Mr. Frederick C. Bacon 
of the Francis H. Bacon Company, Boston, Mass. 

Vice-President, Miss Mabel Harlow 
of Harlow & Howland, Boston, Mass. 

Secretary, Mr. Alexander Paterson 
of Paterson Brothers, Boston, Mass. 

Treasurer, Mr. Carl J. Johnson, Brookline, Mass. 
MicHIGAN CHAPTER 

President, Mr. Lane Bishop 
of Bishop-Grassan Co., 

Vice-President, Mr. A. B. Teetzel ; 
of the Teetzel Co., Detroit, Mich. 

Vice-President, Miss Helen Esling 
of Thos. Esling Co., Detroit, Mich. 

Secretary and Treasurer, Mr. J. C. Jacob 
of Jacob & Van Wormer, Detroit, Mich. 

Minnesota District CHAPTER 
President, Mr. William A. French 

of William A. French & Co., Minn. 
Vice-President, Mr. William F. Yungbauer 

St. Paul, Minn. 
Vice-President, Mr. Gustave Weber 

of the Weber-Werness Studios, Minneapolis, Minn. 
Secretary, Mr. Bernard Callingham 

of William A. French & Co., Minneapolis, Minn. 
Treasurer, Miss Helen Harrington 

Minneapolis, Minn. 
The Minnesota District Chapter includes Minnesota, North Dakota, 

South Dakota, Montana, Wyorring. 
; Mrssourrt District CHAPTER 

President, Mr. H. R. Linn 
of Suydam, Inc., Kansas City, Mo. 

Vice-President, Miss Wilhemina Mead 
Denver, Colo. 

Vice-President, Mrs. Margaret Ostertag, 
Kansas City, Mo. 

Vice-President, Mr. H. M. Orwig 
of Lucks-Orwig Co., St. Louis, Mo. 

Secretary, Mr. Kenneth G. Crawley 
of Town & Country Decorations, Kansas City, Mo. 

Treasurer, Miss Dora Elizabeth Kerr, 
Kansas City, Mo. 

The Missouri District Chapter includes Missouri, lowa, Kansas, Ne- 
braska, Colorado, Utah. 

; New Yorxk State CHAPTER 
President, Mr. Frank W. Richardson 

: of Herter Looms, New York City. 
Vice-President, Mr. Roy Belmont 

: of J. C. Demarest Co., New York City. 
Vice-President, Mrs. Averell Meigs 

of the Arden Studios, Inc., New York City. 
Secretary, (open) 
Treasurer, Mr. Louis Kilmarx 

of Theo. Hofstatter, Inc., New York City. 
; NorTHERN CALrIFoRNIA District CHAPTER 

President, Mr. Arthur Baken 
; of O’Hara, Livermore & Arthur Baken, San Francisco, Cal. 

Vice-President, Mr. N. D. Parker 
. of William D. McCann, San Francisco, Cal. 

Vice-President, Mrs. Lee Eleanor Graham 
San Francisco, Cal. 

(Continued on page 102) 
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FLOOR COVERINGS 
RUGS AND CARPETS OF ALL DOMESTIC WEAVES 

Oriental— 
direct importations from Persia, China, 
Turkey and Greece 

Carpets-Broadloom 
Plain and Figured Chenille, Velvet, 
Axminster and Wilton, 9 to 21 feet. 

European—Scotch, Czech, German and 
French Fabrics—Aubusson and Savonnerie. _ 

THe Mo.ioy-SKELLY Carpet Co., Inc. 
330 Fifth Avenue at 33rd St. New York City 

LAckawanna 4-0461 

EC 
KENT—COSTIKY AN 

FOUNDED 1886 

485 FIFTH AVENUE—SECOND FLOOR 

Opposite Public Library 

NEW YORK 

Ontentat Ruos, Fine Cuinzse Rues 

Szamuzss Prarn Carpets 

SranisH any Evrorzan Hanprurrep Rues 

Aususson & Savonnzniz Rvues 

Antiguep Hooxep Rucs 

Stock List “U” Sent on Reguzst 

ONRAI OMI = 
20_ WEST 47th STREET - ---- NEW YORK 

LYON 
FURNITURE 

MERCANTILE 
AGENCY 

ESTABLISHED (876 

PUBLISHERS OF 
LYON-RED BOOK 

ARTHUR S LYON. GENERAL MANAGER 
The Special Credit and Collection Bureau of the 

Furniture, Carpet, Upholstery, Undertaking, Lamps and Lamp Shades, 
Refrigerator, Stove and Houseturnishing Trades 

REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 
Executive Offices: New York, 258 Broadway 

Boston, N.StationIndustrialBldg. Cincinnati ........ 431 Main St. 
Philadelphia...1015 Chestnut St. Grand Rapite. 
pmaners. N. Y... Fenton Bidg. Grand Ra Sav. Bk. Bldg. 

Angeles...12th St. & Bway. High Point, N. C., 
Chicago....... = N. Wells St. Wachovia Bk. Bldg 

Francisco, 149 New Montgomery St. 

Fesruary 15, 1932 
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SILENT-SPRING 

UNITS 
AVE you seen the new Owen 
Silent Spring Cushion Units? 

They are NOISELESS, FLEXIBLE 
and INDESTRUCTIBLE. The Owen 
Silent Clip permanently locks the 
springs yet permits. full flexing. It is 
guaranteed never to break or make 
any noise. 

Owen Units will not telescope or 
sag because tempered line wires and 
cross braces hold the springs rigidly 
in place. 

Cushions made with Owen Units 
can be delivered to your customers 
with the assurance that they will give 
years of dependable service because 
they will always keep their original 
shape and retain perfectly straight 
edges. 

Write us today for samples and 
complete information. 

Owen 
> 
=> 
=> Tas 

Alannn wmViuv mn 

OWEN SILENT SPRING COMPANY 
An Associate Company of American Chain Company, ‘Inc. 

BRIDGEPORT, CONNECTICUT 
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If You Make Or Sell 

MATTRESSES 
You Need Our 

UNITED AUTOMATIC TUFTING 

Tufts any thickness 
from 2” up 

With these machines 
you can FILL and 
TUFT 100 te 150 
Mattresses per day. 

With the Tufting Ma- 
cline you can tuft pads 
or heavy combinations— 
square or diamond de- 
sign. 

UNITED 
VERTICAL 
TOP 
FILLING 
MACHINE 

UNITED MATTRESS MACHINERY CO. (Inc.) 
20 Providence St., Boston, Mass. 

NEW YORK OFFICE—Suite 719, 1775 Broadway 

MERROW 
TRADE MARK REG. U. 8. PAT. OFF. 

HIGH SPEED TRIMMING AND OVERSEAMING, 

OVEREDGING AND SHELL STITCH MACHINES 

of special interest to Manufacturers 
of Interior Furnishings 

Class 60 Machine 

Write for details regarding 
STYLES 60 W, 60 U and 60 Q 

For plain and ornamental edge finishes on Ruffled Curtains, 
Valances and Draperies of all kinds. 

STYLE 60 RD 

For a strong three thread edge, yo or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 

STYLES 60 ABB and 60 DSB 

For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 

Let us demonstrate the work eof these machines 
on your own product. 

THE MERROW MACHINE CO. 
24 LAUREL ST. HARTFORD, CONN. 

fHE CHAPTERS AND OFFICERS OF THE AMERICAN 
INSTITUTE OF INTERIOR DECORATORS 

(Continued from page 100) 

Secretary, Mr. Harold Wallace 
an Francisco, Cal. 

Treasurer, Miss Nora Kenyon 
of Armstrong, Carter & Kenyon, San Francisco, Cal. 

Oxn1o State CHAPTER 
President, Mr. R. W. Irvin 

of the Rorimer-Brooks Studios, Cleveland, Ohio. 
Vice-President, Mr. Ernest Schwegler 

of Schwegler & Co., Cleveland, Ohio. 
Vice-President, Mr. Charles . Egel hoff 

of Egelhoff Studios, ra asaee Ohio. 
Secretary, Mr. Thomas C. Palm 

of Palmer & Riley, Cleveland, Ohio. 
Treasurer, Miss Anne barony : 

of Orley A. Payne, Inc., Cleveland, Ohio. 
PENNSYLVANIA STATE CHAPTER 

President, Mr. E. A. Belmont 
Philadelphia, Pa. 

Vice-President, Mr. I. Weberman 
Colonial Art Furniture Co., Pittsburgh, Pa. 

Vice-President, Mrs. Catherine Field Comly 
Philadelphia, Pa. 

Secretary, Mr. William J. Macmullin 
of the J. G. Valiant Co., Philadelphia, Pa. 

Treasurer, Miss F. M. Bradford 
of Woodville Co., Philadelphia, Pa. 

SouTHERN Catirornia District CHAPTER 
President, Mr. 2 B. Holtzclaw 

of the John B. Holtzclaw Company, Inc., Los Angeles, Cal. 
Vice-President, Miss Genevieve Butler 

of Genevieve Butler, Ltd., Los Angeles, Cal. 
Vice- Pa Mr. Edgar Cheesewright 

of the Cheesewright Studios, Inc., Pasadena, Cal. 
Vice-President, Mr. Harry T. Lockwood 

of H. T. Lockwood, Inc., Los Angeles, Cal. 
Secretary, Mr. George S. Hunt 

Pasadena, Cal. 
or Mr. Marshall Laird, 

Los Angeles, Cal. 
The Southern Calitornia District Chapter includes Southern California, 

Arizona, New Mexico. 

SouTHERN CHaPTer 
President, Mr. George Gallup 

ew Orleans, La. 
Vice-President, Mr. Harry L. Moses 

ew Orleans, La. 
Vice-President, Mrs. May Crumb 

New Orleans, La. 
Secretary, Mrs. Marion McClure 

New Orleans, La. 
Tene, Mr. Karl Krause 

New Orleans, La. 
The Southern Chapter includes Louisiana, Texas, Oklahoma, Missis- 

sippi, Alabama, Arkansas. 
Wisconsin State CHAPTER 

President, Mr. George M. Niedecken 
Milwaukee, Wis. 

Vice-President, Mrs. C. R. Gilman 
Milwaukee, Wis. 

Vice-President, Mr. Hugh Maxwell 
of Maxwell-Moore-McDonald Company, Milwaukee, Wis. 

Secretary, Mrs. Florence R: Weisskopf 
Milwaukee, Wis. 

Treasurer, Mr. A. R. Jaeger 
of Chas. Salomon Co., Milwaukee, Wis. 

The. 
wa 2 eP APE ee 

ASSO CIATIORN 

OF THE UNITED STATES 

10 East 40th Street New York City 

will be very glad to furnish special 
samples of the 

NEW WALLPAPERS 
to decorators who wish unusual pat- 
terns, if they will send their specifica- 
tions to this office. 

North Jersey Excelsior Co., Inc. 
UPHOLSTERING SUPPLIES. 

BATTS MOSS WEBBING 
Burlap, Cotton, Excelsior, Felt, African Fibre, 
Kapok, Silk Floss, Tow, Tufts, Weod Wool, Hair 

Stock for immediate shipment. Send for samples and prices. 

90 ALYEA STREET NEWARE, N. J. 
MArket 3-0516 
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NU-TONE 

MARQUISETTE 

261 is a single feather-stitched hand-made Nu-Tone Marquisette 
Curtain. The hand work is done in dark brown making a 
very effective contrast. For a discriminating buyer who 
wishes something different from the average run, this is ideal. 

O you realize 
what the ad- 

vertising of Nu-Tone 
Marquisette means to 
you? 

Every month, through 
the American Home 
Magazine, the story 
goes into 300,000 
homes. Through the 

Christian Science Monitor, the story of these 
lovely 

Echo Bridge Curtains 
goes into another 125,000 homes. A large ad in 
the Monitor, in their special rotogravure “‘Prog- 
ress Edition” went into a half million additional 
homes .. . and it is a recognized fact that Chris- 
tian Scientists are exceptionally loyal to Monitor 
advertisers, 

In just those two publications alone, the Echo 
Bridge curtains are advertised to over three mil- 
lion readers! 

All this is building an insistent demand that you 
can easily cash in on by displaying Nu-Tone Mar- 
quisette and other Echo Bridge curtains. They 
are good value, with prices adjusted to the low 
cotton market. 

Martin Manufacturing Company 
Established 1897 

Makers of the famous Echo Bridge Curtains 

BOSTON, MASS. WEST NEWTON P. O. 

New York Salesroom: 353 Fifth Avenue 

(Entrance around the corner on 34 Street) 
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JOHNSON & FAULKNER 

lt 
ESTABLISHED 

1823 

45 EAST 53"> STREET 

NEW YORK CITY 

& 

Dasconarors and their clients who visit the Johnson 

& Faulkner Building are impressed with the wide range 

of choice offered in high class imported decorative 

fabrics, and with the many conveniences of the show- 

room for the handling and display of these materials. 

PHILADELPHIA 

BOSTON 

CHICAGO 

PARIS 

SAN FRANCISCO 

LOS ANGELES 
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