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FACT € CC Hee ht 

FEW years ago in Amsterdam, I met a well-known 

A decorator who spoke with great enthusiasm of 

the magnificent wood-work in St. Thomas’s Church. 

He said that every student and decora- 

tor who visited New York should go 

to St. Thomas’s and look at the mag- 
nificent wood-carvings on the altar and 

choir stalls done by Irving & Casson. 
This class of work is only a branch of their business. 

They are employed today on the interior woodwork 

and carvings of five cathedrals and twenty churches, 

notwithstanding that they have an enormous plant 

busy on furniture, just as good as it is possible to 
make it. 

The elder Casson started the business with his 
partner in 1857. Davenport at that time was working 
for a retail furniture firm named Braebrook & Co. 
He was a bookkeeper. He could not design but he 
believed there was a demand for furniture of the 

better type and with Mr. Braebrook’s sanction, he 

hunted up a young fellow by the name of Francis H. 

Bacon just back from abroad where he was saturated 

The Work of 

Irving & 
Casson 

TABLE OF CONTENTS on last right-hand text page. 

with the periods, a term not in the vocabulary of the 

American manufacturer sixty years ago, and dele- 
gated Bacon to design a few artistic patterns. Bacon’s 
designs found favor, and it was out of this relation- 

ship that Mr. Davenport started in business for him- 

self. 

One of the earliest pieces that he made was a sofa 
created through an architect, H. H. Richardson of 

Boston. Mr. Richardson was a large man and wished 
to conceive a sofa that would be comfortable and 
roomy. The davenport was the outcome of his 

requirements. Later a similar piece was made for the 
Sloanes and competitors copying these sofas called 

them “Davenports” or “Sloanes” and these names 

became permanent style terms. 

Mr. Bacon now well along in years is the active 
head of his firm on Dartmouth Street. His brother 

was the designer of the Lincoln Memorial in Wash- 

ington. Mr. Casson is also active as the head of The 

Irving & Casson-A. H. Davenport Co. Neither he, 

Davenport nor Bacon were ever in wholesale. They 

have never been restricted or influenced by trade 

demands, but have catered to a wealthy and dis- 

criminative clientele and have made furniture as well 

as it is possible to,make jit. 
ec £ ee a Pe Sens 
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dee Appellate Division of the Supreme Court has up- 

held the use of linoleum and similar floor coverings 

in buildings which the Bureau of Buildings had barred. 
The question involving the 

Concerning the Dispute use of combustible mate- 
Between Bureau of Build- rials in buildings presum- 
ings and Linoleum M’f’rs. ably fireproof began when 

the cork, rubber tile and 

linoleum was put upon the floors of the new structure 

at 475 Fifth Avenue. 
The Building Department decided that in buildings 

more than 150 ft. high nothing but incombustible 
material should be used, and where it had been used, 

it was used in violation of Section 356 of the Building 

Code. 
An appeal was taken to the Board of Standards 

and Appeals and the Building Department was upheld 
by Justice Hatting. But now the Appellate Division of 
the Supreme Court denies that the use of this material 
is in violation of the Law because it is material applied 
to a fireproof floor and not im the floor. It is not part 
of the structure. It is only the furnishing of the 
structure. 

The case is one that, so far as New York was 

concerned, was rather serious. If only an incom- 

bustible covering could be put on the floor of certain 
types of buildings, including apartments and hotels, a 
broad interpretation of the Law might include the side 
walls—and who knows where the ruling would end! 
We can conceive an interpretation that would neces- 
sitate asbestos curtains at the window and iron 
furniture. 

Let us hope, however, that the views of Justice 

Proskauer will prevail. 

i THE meeting of the novelty curtain manufac- 

turers of New England, somebody started to 
figure out what the possibilities of the lace curtain 

business were in America, but it 

Discussing Pos- was a hopeless task. James Dobson 
sibilities in the tried to do it thirty-five years ago 

Curtain Industry at the time when Bromleys had 
gone into Nottinghams and Horner 

Bros. were just starting. Dobson thought of entering 

the field, but after investigation concluded that the 

sromleys alone could fully supply the American 

demand and there was no room for anyone else. 

Some time ago at the window shade manufac- 

turers’ convention, they figured it out that there were 
20,000,000 windows in Chicago alone; that New York 

City used 10,000,000 window shades a year. If the 
whole country used window shades in the same pro- 
portion they would use 200,000,000 a year, but there is 

no way of striking an average. 

There are 2,200 rooms in the Hotel Pennsylvania. 

per occupant. With 120,000,000 people in the United 
States ; that would make 180,000,000 windows, some of 

them carrying double shades. 
And when you figure this far you are thrown all 

out by the fact that lots of houses figure three or four 
windows per occupant; the Clark residence in New 
York had 126 rooms and 420 windows. So what’s 
the use! Certain it is that the field both for window 
shades and lace curtains is broadening every day and 
the cheaper the curtain the more of them are used 
and the cheaper the window shade the oftener it is 
changed. 

¥ yeas is a marked tendency to improve the charac- 

ter of the business done in the department store. 
The employment of a lot of clever people, men or 

women, capable of discussing 
Dept. Store Business intelligently the subject of 
Tending to Improve interior decoration with a cus- 
in Character tomer is not. sufficient. The 

right goods are needed not only 
of style but of quality, and it is not going to be always 
easy for some of these department stores to secure 
the right goods unless the methods of the store are 
changed. The stores that insist on mark-downs on 

anything and everything no matter how high the grade 
will sooner or-later find it impossible to buy the 
higher grades. Manufacturers and importers are 

bound to protect the interests of the decorator. They 
can’t afford to have their best things hung up for 
slaughter in a bargain window. 

I erevopesyy the maker of a new cretonne pattern 

will put out about 10,000 yards as a trial run. 

Witcombe, McGeachin & Co. had so much faith in 

their Lindbergh pattern that they 
Record Output put out 15,000 yards and it was 
and Sale of sold in three days; then they 
Lindbergh Cretonne put out 15,000 yards and they 

had to repeat several times and 

up to date, with only the large cities covered, over 
100,000 yards have been sold. The design was done 
by Harry Kuenemann. 

' these days when the struggle to get away from 

traditional designing is stimulating decorator and 
manufacturer alike to hysterical effort, it is well to 

give heed to the work of a little 
The Work of coterie of Mexican artists who 
Some Mexican Artists are making a place for them- 
in New York selves in New York. It is a 

youthful movement from below 
the Rio Grande, and whether it is dancing, writing, 

painting or designing, it expresses a rich racial heritage. 
Matias Santoyo is a very good representative of the 

ee 
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Le) % *2 nly: 3,009 .windgws—a-window and a half (Continued on page 135) 



93 

AN INTIMATE TALK WITH JAMES C. RILEY 
Being the reflections of a man who has for seventeen years been 

head of the big upholstery department at Macy’s. 

HERE is no man more competent by reason of his 

service and by reason of his success to advise the 
younger buyers than James C. Riley who withdrew 
from Macy’s recently to give his entire attention to 
personal interests. Mr. Riley was for 17 years the 
head of their upholstery department and was always 
successful. He is in a position therefore to be 
exceedingly helpful to his less experienced brethren. 

“I think,” said he recently, “that the principal 
factor in my success, making money for my firm, lay 
in the fact that I have always had fullest co-operation. 
I never thought that I knew how to buy any better 
than anyone else. The things 
that I got on to my floor sold 
because nobody was antago- 
nized and everybody: was in 
sympathy with my purchases. 

“TI divided my responsi- 
bilities. I had one man as 
a detail head, another as 

assistant and five or six men 
who were independent buyers 
and who felt a responsibility 
for the things that went into 

their stock.” 
Recently the Carnegie 

Foundation made a survey 
of the much-mooted subject of success and analyzed it, 
reporting that success was attained by 15 per cent skill 
and 85 per cent. personality. We can understand 
personality in the orator, the actor or the salesman, 

but there is also personality in the buyer. There is the 
value of personality in every cog in the administrative 
wheel. A buyer that has personality which encourages 
confidence, possesses a vital requisite. A man in any 

executive position is valuable if he has the personality 
that stimulates faith and radiates a spirit of co-opera- 
tion. Personality stands for sincerity. That. repre- 
sents 85 per cent. of the constituent quality that makes 
for success. 

The buyer who believes he knows better than 
anyone else is not destined for success. 

“A buyer who cannot get along with the people 

higher up or lower down, will never make a success. 
I have watched the failures of a great many men and 
have concluded that in most cases, it is due to a lack 

of tact. They take a new position. They look around 
and say that this thing is all wrong and they are going 

to throw out that stuff and put in this line. Without 
waiting to analyze the situation, they take a header 

into exceedingly shallow water. 
“A buyer coming from a live firm into a new 

position naturally wishes to inject new life and new 
enterprise. My advise is to go slow. Go slow until 

you get your people in full 
sympathy with you. Analyze 
your sales sheets. Find out 
what is needed, what is de- 

pendable and make no dras- 
tic change until you have 
slowly felt your feet on solid 
ground and established the 
confidence of your associates. 
Give to the various heads of 
stock, the sort of thing which 
they believe should be sold, 
enlarging their line, varying 
their line, backing them up 
in their opinions, strengthen- 

ing their faith in themselves and their faith in you, 
giving them responsibilities. 

“It would be easier to show a little gain by follow- 
ing this very conservative line than by making a 

plunge into strange waters. Later on, you can make 

that plunge when you are better able to gauge depth 
and temperature. 

“One great mistake that a buyer makes is to 
under-estimate the buying calibre of his trade. He 
must always strive for better merchandise and a higher 
grade clientele. 

“In so many places, I see upholstery departments 

in some stores modelled on cheaper lines—popular 
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stuffs, bargain stuffs, although the stores are doing the 
very best class of trade in other lines. The buyers are 
obviously failing to grasp their possibilities. 

“Only recently I went into a certain dry goods 

store where the upholstery line was exceedingly com- 
monplace, while down in the fur department, they 

were selling $2,000 sable coats. Surely a store doing 
that kind of a business in furs ought to be able to sell 
something better than 39c cretonnes. 

“While my business has never been a decorative 
business, I am thoroughly in sympathy with-the great 
strides that have been made in department stores along 
decorative lines, and most stores unless obviously 
mere bargain stores can develop along that line, but 
it will have to be done independent of the merchandise 
stock. In other words, the studio adjunct of the 
upholstery department must be run by an independent 

mind, in co-operation however with the upholstery 
department and auxiliary departments. The uphol- 

stery man with a huge stock and lots of turn-overs to 
think about has enough on 
his mind. Interior decora- 

tion should be a department 
to itself and most of the 

large stores who have such 
departments, try to impress 

this upon their clientele that 
it is a department where 

quality and service may be 
had independent of the com- 
mercial department. 

“Tf there is any friction 

resulting from this parting 

of the ways, there is some- 
thing wrong with the various 

department heads. The in- 
terests of the firm should be their interests, and it is 

to the interest of the firm to encourage the develop- 
ment of a decorative department, and they should 

acquiesce in the general policy. 

“I sometimes feel like writing to Frank Alvah 
Parsons or Mrs. Dunlap Hopkins and some of these 
other people who have been graduating young girl 

decorators, and telling them that they have been a 

Godsend to the trade. Without these girls we would 
never be able to cope with the trade in fine goods. 
There are not enough men to fill these sales jobs. 

“IT was always glad to give an opportunity to 

college trained women or women from the art schools 
to get business experience as sales-people in my de- 

partment. I am a great believer in women. As they 
developed they went into the decorative department. 

You might wonder what I got out of this—training 
girls and passing them on to other departments. I 
have found that the other girls in my department who 
have not had social or educational advantages benefit 

A buyer is valuable if he has the personality 
that stimulates faith and radiates a spirit of 

co-operation. 

by contact; it was all beneficial to my _ sales. 
“Go into some of these department stores and 

look at these girls handling the fine trade. They didn’t 
come out of the sheet and towel department. They 
have poise and charm and enough enthusiasm for the 
artistic to fit into a studio atmosphere. 

“There is no department in a dry goods store 
more difficult than the upholstery department. Unlike 
all other departments, it is not a mere question of 
commercialism. A buyer is expected not only to 
merchandise his line but compete also with the 
decorator. 

“If ever a man is harrowed from morning until 
night, it is the buyer of upholstery goods. The various 
departments of finance, merchandising, advertising, 
styling and system are all in constant communication 
with him, are always comparing past performances, 

shopper’s reports and usually there is little real under- 
standing of his problems. They can’t understand why 

he doesn’t get some of this big contract business. It 
has to be explained that that 
is a business of itself, that 

already there are many in 
this line of business employ- 

ing huge staffs of canvassers, 
estimators, artists and work- 

room organizations. They 
can’t understand why . he 
doesn’t get more interior 
decorating business. They 
don’t comprehend that right 
here in New York City, we 
have 1,500 to 2,000 competi- 

tors, big decorators and little 
decorators, neighborhood 
shops, cabinet-makers and 

upholsterers all doing excellent work and none of them 
carrying the overhead expense that we carry. 

“All of which is true, and the only way to meet 
competition of this sort is to meet it with quality and 
service, and the building up of the firm’s prestige. 
The trouble is with the department store that when 
they want an interior decoration department, they 
want men on the job who will show immediate returns. 
And that can’t be done. There has got to be prepara- 
tion to establish public confidence. 

“In my department I have found the decorating 
- department of great advantage to me—it was a 
weather vane—it showed the trend of thought. 

“T never bought yard-and-a-half lengths. The 
trouble with short length merchandise is that it doesn't 
inspire confidence in the customer. If a customer 
finds something that she likes, she wants it delivered 
instantly, the same as anything else in the store. And 
if she can’t get it, she’s disappointed, all of which 
reflects seriously on the department. 
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“As for the workroom, it’s a necessary evil. No 

upholstery department can expect to grow without a 
workroom. It is an adjunct sales influence.. No cus- 
tomer feels any confidence in the firm if she finds that 
the work which she has ordered through them has 
been turned over to the man around the corner. . She 
believes furthermore that she must be paying two 

profits. 
“The popular impression among so many that 

the workroom doesn’t pay is a fallacy. It does pay in 
prestige, in convenience, in quick service and in 

increased sales. 

“You can’t make promises for some other man 
but you can keep your own promises. Summed up, 

the workroom is simply a service department, quite as 
necessary as the delivery department. 

“Don’t worry when occasionally you hear the 
remark passed that you have not seen everything in 
the market. You never can see everything in every 
man’s line. If you see a pattern that your taste tells 
you is good and saleable, don’t hesitate to stock it, and 

don’t waste time looking around for something per- 

haps a little better ; utilize your time in merchandising 

what you already have on hand. 
“T am not in sympathy with what is called ‘syndi- 

cate buying’. I can’t imagine any group of men 
coming from different localities throughout the 
country being able to work harmoniously. 

“Some people are under the impression that in 
group buying you can get a better price from a manu- 
facturer because of the great quantity of merchandise 

purchased. This is not so. On the contrary, a buyer 
can sometimes get a better price when shopping alone. 
I’ve found it so. 

“The only successful method of syndicate buying 
in my opinion is for eight or ten buyers to shop with 
one responsible head who will make the final selec- 
tions and be held responsible for his choice. And 
when the goods are distributed, one bolt here, two or 

three in another store, etc. if a buyer finds that he 

cannot sell his allotment, let this syndicate head take 
the material and place it with a buyer who can. 

“One of the innovations recently installed in the 
organization structure of some of the larger depart- 

The new showroom of the Walsh Decorating Co., Cincinnati. 
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ment stores is the so-called ‘style expert’. This per- 
son’s function, as implied, is to aid the over-taxed 

buyer in the selection of his merchandise. Needless 

to say the value of the position necessitates a knowl- 

edge of taste, fashion and mode. 

“Fundamentally and theoretically, the idea is 

sound. From personal experience, I recognize the 
advantage to the buyer of such assistance. I do 
question, however, the rélationship as it has been 
established between the two positions. 

“Under the present method, the ‘style expert’ is 
attached to the office of the merchandise counselor 

and her sphere of activity coincides with the jurisdic- 
tion of the counselor. Supposedly, the expert’s 

capacity is solely advisory. 
“In these two respects, in my estimation, lie the 

fallacy of the theory. 
“Had the ‘stylist’ authority over the buyer, it 

would mean only the lessening of the buyer’s responsi- 

bilities, but it is the buyer who is held for the figures 
and the results of his department and because to a 

very great degree, merchandising depends upon the 
skill exerted in the purchase of saleable goods, buying 

is the most important phase of the buyer’s duties, and 
one for which he alone is responsible. Hence, it is 

proper that the final decision rests at the discretion of 
the buyer. But decisions are the results of opinions 

and opinions vary. This may cause unwarranted 
criticism in the office of the merchandise counselor. 

“There is always danger of discord when one in 
an advisory position without either authority or 
responsibility is attached to an office superior to the 

one for which he is operating. Such a condition 
creates a most difficult relationship between the buyer 

and the stylist—a relationship satisfactory to neither. 
“Therefore, would not, attaching the style expert 

to the buyer’s staff create a finer working unison 
since under such a plan, the expert might be given 

authority, an index of her efficiency might be arrived 
at ana her efforts would be better, and the reaction of 

the buyer better, because her success would be a con- 
tributory factor to the success of the department? 

“My experience, of course, has all béen in a large 

store in a big city. I see no reason however why the 
same policies could not be followed in the smaller 

stores.” 

OUR DRAPERY CLASSES FILLED 
» ewes months ago, when it was announced that the 

Summer Classes in practical drapery cutting and 

making would be held under the auspices of THE 

UPHOLSTERER & INTERIOR DECORATOR, it was im- 

possible to forecast the amount of interest that would 

be aroused by the presentation of such an opportunity. 

It was, however, realized by those who were made 
responsible for the shaping of the plans that it would 

be impossible to accept registrations beyond a point 
where thorough instructions could be assured and for 
this reason, from the earliest announcements, emphasis 
was laid upon the fact that the sessions would be 
available only to a limited number of applicants, and 
those interested were urged to act with the greatest 
promptness in order to insure membership in the class. 

The interest aroused by the announcements 
showed early promise of having the registrations 

quickly exceed the facilities provided and before the 
end of June, it was found necessary to close the class 
list. Since that time a considerable number have 

sought to obtain registration and the sponsors of the 

class have been importuned to provide accommoda- 
tion for those whose registrations were received too 
late. Much to our regret, however, this has not been 

possible, principally for the reason that the leader of 
the class was unwilling to jeopardize the studies of 
those who had the forethought to register early by 
permitting an expansion of members that would over- 

tax both the equipment and the study periods. 

Regretfully, therefore, we were compelled to 

advise tardy applicants that it would be impossible 
to accommodate them this season. 

It is particularly gratifying to note the exceed- 
ingly large registration of students from a distance, 
indicating as it does, both the wide spread demand for 

the type of instruction offered and also the sincerity 
of purpose that is behind the decision to take advan- 
tage of the opportunity. 

There have been also several messages of regret 

that one or another local circumstance has prevented 
registration this year, and the hope freely expressed 
that on some future occasion a similar opportunity 
might be offered. 

It is too early at this time to predict when, if at 

all, next Summer’s classes will be held but those who 

have been disappointed this year may rest assured 

that it is the sincere wish of this magazine and of its 

editors to extend a similar opportunity during the 
Summer of 1928. 

At the time that this message reaches the readers 

of THe UPHOLSTERER & INTERIOR DECORATOR, the 

classes will be in full swing and in the August 

UPHOLSTERER, our readers may expect a report of 
what these classes, the first of their kind ever to have 

been offered in this or any other country so far as 
our information goes, have accomplished. 

me ConsTABLE & Co. are about tearing down 

the adjoining building on 40th Street for an 
extension to their premises. It will give them an 

additional depth on 40th Street of 30 ft. Mr. Bates’ 
upholstery and decorating department will be in- 
creased to this dimension. 



LIVING ROOM IN A NANTUCKET HOME 

Fiske Kimball, architect and decorator: See note on page 126. 
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BEDROOM IN A NANTUCKET HOME 

Fiske Kimball, architect and decorator. See note on page 126. 

The Upholsterer and 
Interior Decorator 



HE future of the house’ furnishing industry is 

along the line of better merchandise rather than 
alluring price appeals, judging by the quality of the 
furniture displayed at the 
ninety - ninth semi - annual 

AT THE MID-SUMMER MARKET 

sound construction, all are worth the price they cost 

and are most economical in the long run, is gradually 
but surely finding a wider and wider acceptance in 

homes which consume the 

bulk of the furniture produc- 

market in Grand Rapids and 
from the ideas expressed by 

both dealers and manufac- 

turers in informal gatherings 

at the market. 

The American house- 

wife is gradually swinging 
away from the flood of cheap 

merchandise that has been 

flooding the country in recent 
years and is turning more 
and more to stores having 

distinctively designed and 
well-made furniture. The 

demand upon the dealer to- 

day is for furniture that will 

stand up, that combines 

beauty with utility and that 

will harmonize with the pres- 
ent architectural surround- 

ings and limitations of the 
home. 

The wealth of informa- 

tion. The dealer, too, has 

grown somewhat weary with 
complaints and returned mer- 

chandise from customers and 

has become more critical of 
the unexposed values in the 

furniture he buys. 

Manufacturers for many 
years have realized that the 
progress of the industry de- 

pended on constant improve- 
ment of the product and that 
the larger competition of 

today, of industry against 
industry, rests for its success 
on the offering of better 
merchandise, of furniture 

that will hold the eye and 
interest of the consumer 
against the appeals of other 
commodities. This market 
seems to have brought out 
more good ideas. along this 

tion in national magazines 
regarding furniture and 
housefurnishings has had the effect of teaching the 
consumer what to look for in good furniture. The 

idea that elements of artistic design, durability and 

line and better designed 
furniture than for some 

years. Designers have searched the ends of the earth 
for new ideas, adaptable to American living conditions, 

and manufacturers have enthusiastically put these 
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ideas into being with what is bound to result in bene- 

ficial results to the public and the trade at large. 
Such is the spirit of the Mid-Summer market 

which opened June 20, and will continue through July 

16. The first week brought 800 buyers, mostly from 

the department stores and larger retail establishments 

of the Eastern states. As usual there were some 

changes in the market. The Klingman-Waters build- 
ing, one of the oldest and best known exposition 

buildings in the city, as well as the largest, was com- 

pletely renovated during the spring and today is one 

of the best appointed and convenient exhibition build- 

ings in the industry. Large halls, running the length 

of the building, have been built, a new battery of fast 

running elevators have been installed and special light- 

ing effects, floral decorations and oriental rugs, all 
combine to show off the merchandise displayed to the 
best advantage. The Spencer-Duffy Company has 
erected an exposition building of its own while the 
Robert W. Irwin Company also is displaying its prod- 
ucts in a new showroom. 

So far as the exhibits themselves are concerned, 
there is more carving to be seen in the higher-grade 
upholstery lines than ever before. There seems to be 

less detail but a bigger flash and larger and flatter 

surfaces. The top-rail suites continue to be displayed 

very generously and apparently these have come to 

stay. Mahogany has always been the favorite wood 

for living room pieces and today this wood, after 

suffering a slight recession a year or so ago, has come 

Types of upholstered furniture shown at the mid-Summer Furniture Market. 
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Types of upholstered furniture shown at the mid-Summer Furniture Market. 

back strong. . There are more pieces of solid mahogany 

furniture shown in living room pieces than ever before. 

Leather also has found a good market in the uphol- 

stered field. There are more upholstered pieces shown 
with leather coverings than last season, bright colors 
predominating, such as reds, greens and blues. 

Not many years ago, a great deal of the furniture 
produced in the United States was made of oak.. Then 

came the age of “Mission,” printed imitations: and 
some very poor designs in which oak figured as the 
principal cabinet wood used. It began to decline in 
popularity until finally it just about held its own in the 
cheapest grades and in office furniture.. Last January, 

a number of the leading case goods manufacturers 

exhibiting in Grand Rapids, put out some oak suites, 
more or less as a feeler. The result, backed up by 

some national advertising, proved that oak has “come 
back.” The dealers and public took to the wood 

which because of its permanency without extreme 

hardness makes it a favorite wood for carving. This 

year, some of the higher grade upholstery lines showed 

a number of oak living room tables in early English 

designs and it is not improbable that this wood in the 

future will be seen more in living room pieces than it 

has in the past. The coverings this year disclose a 
tendency toward tapestries. and friezes. Damasks, 
mohairs and satin coverings were about in the usual 
proportion. The trend toward bright colors is as 

dominant as ever, though the effects are more refined, 
richer and in better taste than before. 

It is somewhat difficult to say what are the leading 
periods shown today, probably the Louis XV and XVI, 
the Spanish, the Italian, Sheraton and Colonial, The 
Spanish continues to find a fairly good market, par- 
ticularly among dealers in Florida and California and 
other states which have adopted Spanish architecture 
for their homes. There is also the Elizabethan, the 

late Jacobean, the Italian renaissance and the Georgian 
in which heavy carvings on the solid woods are used 
effectively. The fact that Sheraton and Colonial can 
be used in good taste in almost ninety per cent of the 
homes built in the United States today accounts for 

the many designs in those motifs as well as insures 
their continuance for many to come, For the 

library, the smoking room, as well as for the living 

room, some heavy types of Early English furniture are 

shown. There is a mixture of many periods in the 

different exhibits, including the Chippendale, Hepple- 
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white, Adam bothers, Empire, Queen 

Anne, Duncan Phyfe, William and 

Mary and many others. Probably the 
newest style taken up is the French 

Provincial in living room and dining 
room furniture. An interesting fact 
in this connection is the fact that a 

suite in this style has been selected 
and installed in the Summer White 

House for Mrs. Coolidge. The suite 
is in driftwood and green, a combina- 

tion of color and stain. 

Treatment of the modern French 

designs for American living rooms has 

led to some unusual and interesting 
groupings. The upholstery on some 

of these pieces are friezes of rainbow 

hues and in another green for back- 

ground with corners and cushions in 
colorful floral treatment. In a colonial 

living room suite was noted a group 

with dark, red mahogany on some 
designed in combination with silk damasks and other 

upholstery of the period which gave a rich effect. 
An unusual piece seen on the market was a low love 

seat without arms as well as chairs finished in quilted 
materials bearing an oft-repeated small pattern. 
Chestnut was used on some old English pieces. 

Maple continues to be used—more so than for some 

seasons. There is some myrtle also used, a wood 

that is adaptable to a wide variety of decorative 
treatment. 

In the higher priced dining room suites, some 
unusual effects have been gained through the use of 
special hardware, in one offering etched metal being 
laid over red leather, the same suite bearing strap 

work on the hinges. 

Acting on the theory that “all work and no play 

makes Jack a dull boy,” the Salesmen’s association this 
year acted as hosts to the buyers and their friends at a 

picnic at the Blythefield farms, some ten miles from 
Grand Rapids. Buying stopped at noon, Thursday, 

June 23, and the salesmen, buyers, manufacturers and 

their friends journeyed to the farm, where a number 
of games were played, and other diversions provided 
which entertained the crowd of 1,000 or more until 

evening, when an open air banquet was served on 

the green. 

During the last week of the market, the National 
Retail Furniture Institute will hold its sessions. 
Advance registration of students for this school indi- 
cates that the attendance will outstrip that of previous 
years. Over 25 states are so far represented in the 
registration. 

W. V. MORROW. 

“HAVE YOU EVER WONDERED” 

é gee month the great amount of material of a topi- 

cal nature forces us to omit our “Have You Ever 

Wondered” department which will however, appear 
again in our August issue. 

Corner in the home of E. H. Buchorn, 
The L. S. Donaldson Co., Minneapolis. 
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SIXTEENTH CENTURY WALL PAPERS AT consists of royal arms in a form superseded at the 
METROPOLITAN MUSEUM ascension of James I, surrounded by the motto of 

ae gift to the Metropolitan Museum pre- the Order of the Garter “Honi soit qui mal y pense.” 

sented by J. Pierpont Morgan, is a large oak Other motifs are vases filled with flowers and fruits, 
bible box of the Seventeenth Century. The box itself Tudor roses, masks and foliate arabesques, separated 
is not worthy of any considerable consideration but by a geometric border. The second paper has 
its lining which is of three a central motif of two large 
kinds of Sixteenth Century 

printed wall paper is of 

great interest. 
As is generally known 

wall papers of this early 
period are very scarce and 
these samples so well pre- 
served in the interior of 

the box are exceedingly 
valuable, because though 
only fragments their good 

condition permits a close 
study of their design. 

Through the courtesv 

of the Museum we. illus- 

trate these papers. 

Our first illustration 1s 

of a paper which has long 
been known to collectors 

and is mentioned and 

desczibed in detail by Miss 
McClelland, Miss Acker- 

man and Messrs. Sugden 
and Edmondson in their 

various’ books on. wall 
paper. The central motif 

figures supporting a hori- 
zontal bar from which 

hangs, upside down by a 
thread, the orb of sover- 

eignty. Mr. Remington 

speaking for the Museum 
says that he is unable to 
determine the significance 
of this motif. It is com- 
pleted by arabesques, 
leaves and masks. 

The third paper is of 

a very different type from 
the others. The ground is 

divided by interlaced strap- 
work into octagonal com- 

partments, each of which 
contains some one of the 
favorite fruits and flowers 

of England treated in a 

conventional manner. 

All of these papers 

were beyond doubt pro- 
duced in England during 
the reign of Queen Eliza- 
beth, (1558-1603). 
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Exterior of the Spanish House in the Miller & Rhoads Store, Richmond. 

THE TWO ATTRACTIVE BUNGALOWS IN 
MILLER & RHOADS STORE 

Q* THE third floor of the Miller & Rhoads Store in 

Richmond, Va., there has been on view for some 

time a very attractive feature in connection with the 

department of interior decoration. 

This feature consists of two example bungalow 
type homes, built within the department—one a 

Colonial type home and the other a home of Spanish 
character, architecture and furnishing. These two 

residential examples were created for demonstration 

purposes and have constituted a very useful and suc- 

cessful showing of the furniture, rugs and draperies 

carried in Mr. Otto’s department as well as the capa- 

bilities of the interior decorating staff. 

The interior walls are treated differently for each 

room—one being a stippled effect, another semi- 

swirled and Patio travatine ; flooring was of Zenitherm, 

and all painted trims were carefully aged to corre- 

spond with wall colorings. 
The idea of the interior decoration department in 

the arrangement of the Colonial House was that all 

of the charm and beauty and color of the exterior 

should be carried through into the interior. It will be 

noted in the photographs that there is a profusion of 

flowers in the landscaping of the exterior; therefore 

effort was made to produce the same impression on 

the interior. The windows of the bedroom were hung 
with a delicate shade of green organdie very flouncing 

and frilly. Through each window from the inside, 

one can see jonquils, pansies, delphinium, lilac, lark- 

spur, wisteria and a number of other flowers. 

This effect was brought inside by using over the 

mulberry tone, room-size rug, scatter rugs, hand 

woven with designs in flowers of just exactly the same 
kind as the flowers of the outside. Even the shades 
upon the boudoir and desk lamps were of the exact 
tone of the yellow daffodils outside. 

This was purely an experiment with the depart- 

ment, but surpassed even its expectation for beauty 

and attractiveness and charm. 

In the living room, the draperies were of cre- 
tonne and these also were in a pattern which repro- 
duced all of the flowers of the outside. Typical 
Colonial furnishings were used throughout. Quite an 
added charm to these rooms was given by using 2 

dainty lace edge on the window shades. The chande- 
liers and wall brackets add to the Colonial atmosphere. 

In these rooms no original pieces were used, but 
reproductions that were exact in detail of construc- 
tion and many of these things were constantly mis- 
taken for original pieces. 

Both the Spanish and the Colonial house furnish- 
ings are changed frequently so that new decorative 

compositions may be demonstrated. 

A SPLENDID FURNITURE BOOK 

‘Peace Over CoRNELIUs is to be congratulated 

upon his admirable book “Early American Furni- 
ture” published by The Century Company. Mr. Cor- 
nelius’s connection with the Metropolitan Museum of 

Art as associate cuzator of American art has enabled 

him to study the best examples not only inthe Museum 
but submitted to the Museum or in the possession of 
Museum members. 
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HOW OLD TS: OLD? 

HE elasticity of interpretation concerning certain 

words in our language is not alone confusing to 

foreign born adults, who seek to learn our tongue, 
but it is also confusing in some instances of ordinary 
every day description. For instance, the word old 
with reference to age is decidedly a most indefinite 
term as a means of expressing a specific span of years. 

In matters of fashion, a short 12-months sees 

such definite changes come into play that an article 
of last year’s production may be hopelessly unsaleable 

and out-of-date. At the other extreme, there are also 

fashions which for purposes of historical reference 
are of greater value as they approach a condition of 
greater antiquity. : 

Some months ago, in discussing a matter of 
household convenience, a salesman said-to the writer, 

“You must expect to renew things from time to time 

in this house, which having been built 15 to 18 years 
ago is an old house.” An old house! The statement 
was somewhat of a shock, and yet it was literally true. 

A home which had seen the family grow from child- 

hood to young manhood unquestionably had become 

old during the intervening years. A little bit of close 
retrospection confirmed the fact. Eighteen years had 
seen the development of the oil-burning apparatus, 
the change of lighting fixtures from combination of 
gas and electric to all electric, the advent of the fireless 
cooker, the iceless refrigerator, the substitution of 
rugs for the allover carpet, the passing of the sleeping 

porch, the vogue of the enclosed veranda, the aban- 
donment of the player piano as a means of family 
entertainment and the substitution of the victrola and 
eventually of the radio. 

These changes were but the outward evidences 

of changed conditions with respect to family life, 
occupations and recreations. 

This period also saw the time when the ornate 
brass bed was the acme of elegance, and also the day 
when the junkman refused the brass bed as a gift and 
literally expected to be paid for carrying it away. 
Had these things become old in the sense that their 

value was impaired? Not a bit of it. They were 
neither worn out, shabby nor less ornamental: than 

they had been in the days of their highest favor, but 

Living room of the Colonial House in the Miller & Rhoads Store. See text on opposite page. 
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they were “old” in the sense that they no longer fitted 
into the environment of smart home life. They 

belonged to the era of the horse and buggy, the trail- 
ing skirt and the hansom cab. Old! Yes, but 

what is infinitely worse—old-fashioned. 
The fact that old things are not necessarily 

unlovely and undesirable is reiterated in the fabulous 
prices that are paid from time to time for old furniture, 

old fabrics, old prints, old pictures and various house- 

hold small wares of other times and periods so that 
there is a contradictory condition concerning the 
worthiness of things of ancient vintage, age alone 
being neither a universal recommendation for preserva- 

tion nor an absolute reason for demolition. 
Value is necessarily a comparative element, which 

is affected as much by surrounding conditions of 
relativity as it is by obsolescence or functional im- 

pairment. It is a human trait to be fond of things 

that recall pleasant experiences. There is a senti- 

mental value that sometimes prolongs possession 

beyond the point of profitable service, and it is difficult 
at times to persuade even oneself of the wisdom of 

abandoning cherished but useless impedimenta. 

Decision hinges on the answer to the question 

which heads this article, “How Old Is Old?” or 

rather how old must a thing be to be too old? 

In the furnishing field, it may safely be stated 
that a thing is too old if one can afford something 

which in style, condition or convenience is superior. 

To be old does not necessarily imply to be useless, 

neither does the element of newness carry an assurance 
of superiority. Much that is new is hopelessly amateur. 
It is the product of immature and untrained etrort 

and its life will be as short as its character merits 
for unless these things have other qualities than mere 
newness, they have little to commend them and less 
to justify. their pzeservation. 

These thoughts are suggested in view of the 
propensity of sales people to belittle things that are 
old and to magnify the importance of the things that 
are claimed to be new. To such sales people we 
commend the practice of analyzing values, independent 
of their known age. Things which appear old and 

ancient to them because of the length of their associa- 
tion with them are frequently wrongfully held in con- 
tempt because they have allowed themselves to become 
eye-weary in their contemplation. Analysis on their 
part wi! determine whether like the brass bed of 
fond recollection, they have outlived their attractive- 
ness or whether like a gold coin, their value remains 

undiminished and their usefulness unimpaired. 

Wise is the man who has learned to 
“Be not the first by whom the new is tried, 

Nor yet the last to lay the old aside.” 
and the salesman, through whose eyes all too fre- 

quently a customer visualizes values, should remem- 

ber that his priricipal function is that of extolling the 
honest virtues of his wares and of selling whatever of 

service or satisfaction they may render in exchange 

for the price at which they are quoted. 

Exterior of the Colonial House in the Miller & Rhoads Store. See text on page 104. 
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ATTRACTIVE SPANISH INTERIOR IN A VIRGINIA STORE 

In the Spanish House in the Miller & Rhodes Store, Richmond. See text on page 104. 

The Upholsterer and 
Interior Decorator 
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WHO'S WHO IN RETAIL DECORATIVE MERCHANDISING 
FRED EHRMAN, Upholstery Buyer, Schuneman & 

Evans—Mannheimer Bros., Inc., St. Paul, Minn.— 

Began buying experience with E. R. Barron Co., 
La Crosse, Wis., in 1908. Later became connected 

with The French & Bassett Co., Duluth, Minn., to 

which firm he returned after serving in the army, and 

was in charge of the buying of rugs, draperies and 
bedding. Seven years ago, assumed the buying of 
draperies, upholsteries, lamps, willow and metal furni- 
ture for Schunemans & Evans, St. Paul, which firm 

since the consolidation with Mannheimer Bros., is 

known as Schunemans and Mannheimers. 
Davip W. Wictste, Upholstery Buyer, The How- 

land Hughes Co., Waterbury, Conn.—Mr. Wiltsie has 
gone through the successive stages from apprentice in 

drapery workroom to drapery salesman, assistant 
buyer, contract decorator and eventually buyer for the 
department where he now is. 

Roy F. Ponp, Upholstery Buyer, Gladding Dry 
Goods Co., Providence, R. I—Began with The Daniel 
Harley Store, Fitchburg, Mass., in 1900, obtaining a 
general knowledge of: workroom practice. In 1903, 
entered the employ of The Gilchrist Co., Boston, 

remaining there for 10 years as salesman, workroom 

foreman and contract decorator. In 1913, became 

workroom foreman and decorator with The Henry 
Seigel Co., remaining until the store was closed the 
following year. Workroom manager and contract 

salesman with The R. H. White Co. for a period of 
7 years, and in 1921 assumed the position he now 
occupies with The Gladding Dry Goods Co., con- 
ducting a substantial drapery and interior decorating 
business. 

CHARLES J. VAN Cor, Upholstery Buyer, R. H. 
Stearns Co., Boston—Began with R. H. Stearns in 

1899 as assistant window trimmer and filled in spare 
time selling in white goods and drapery departments. 
Eventually became chief window trimmer and some 
years later was made buyer of decorative linens and 
art embroidery departments. On the death of Bert 
Havens, the buyership of the upholstery department 
was added to Mr. Van Cor’s responsibility. 

ARNOLD BANNING, Upholstery Buyer, Kresge 

Dept. Store, Newark, N. J.—Began with Stern 

Brothers in 1907 as stock boy in upholstery depart- 
ment, and in 1908, became salesman in the department. 

In 1909, went to Wanamakers, New York, remaining 

there nearly two years, and going from there to B. 
Altman & Co. From Altmans, joined the staff of 
Lord & Taylor at the time of their uptown move and 
returned to Altmans again in 1914. In 1916, entered 

the department of James McCreery & Co., and a few 
years later became assistant buyer. A year ago, 
engaged with the Kresge Dept. Store in Newark, N. J., 
as buyer of the upholstery and lamp departments, 
where he now is. 

RopNney W. Dyort, Upholstery Buyer, John A. 
Roberts & Co., Utica, N. Y.—Began as stock boy in 
upholstery department of O’Neil-Adams Co., New 
York. Engaged as. salesman with Stewart & Co., 
Baltimore, and later became assistant buyer in the 
department of Hutzler Bros. Co. of that same city. 
Became buyer of upholstery and floor coverings for 
C. M. Guggenheimer, Inc., Lynchburg, Va. Going 
from there to The Pettibone Peabody Co., Appleton, 
Wis., in a similar capacity and in August 1926 became 
buyer for John A. Roberts & Co. 

Henry G. NIELAND, Upholstery Buyer, The Gil- 
christ Co., Boston—Began as errand boy with Simpson, 
Crawford & Simpson, went through workroom. Then 
to contract office at Stern Bros. for a year. Fora year 
with Columbia Shade Co. Then Ehrich Bros.. 
Assistant buyer in 14th Street Store. Then buyer for 
Gimbel’s Basement and from Gimbels to Simpson 
Crawford & Co., as buyer. Back to Gimbel’s as base- 
ment buyer and then went to Gilchrist Co., Boston, in 

1914, in charge of upholsteries, pictures and mirrors, 
art linens and art embroideries. He is now with this 

concern, 

SAMUEL L. Leon, Upholstery Buyer, James A. 
Hearn & Son, Inc., New York City. Went with 

Bloomingdale Bros. when 14 years of age, as wrapper 

boy and cash boy; when there 2 months, was put in 
the rug department. After being there 2% years, 
engaged with Rothenberg & Co., and remained for 2 

(Continued on page 135) 



TWO PANELS OF “THE CORINTHIA” A BEAUTIFUL FOUR PANEL SCENIC WALL 

PAPER 

To be seen at the Wall Paper Convention at the Hotel Commodore in the line of the Schmitz-Horning Co. 
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[* THE furnishing of sleeping chambers, there is 

the broadest possible latitude of ‘taste. 
essential qualities a bedroom is a personal. environ- 
ment whether it be fur- 

nished with consideration 

of the comfort of the tran- 

sient guest or be the per- 
manent sleeping quarters 
of some member of the 

household and there is 

about this particular unit 

of a home’s equipment a 

necessity for the considera- 
tion of personal tastes and 
idiosyncrasies which does 
not enter into other and 

more formal rooms of the 

home. 

To consider first—the 

guest chamber. There are 
two main thoughts that 
control the character and 

quality of its furnishing. 
First: as that portion 

of a household that is to be 

set apart for the personal 

entertainment of one’s 

guests, it should provide 

that same degree of care 

and exclusiveness as well 

betokens the hospitality and 
consideration of the hos- 

tess. In some instances, 

its furnishings may strike 
the high point of luxury in 

the entire home. It may 

_ COMMON SENSE IN FURNISHING 
THE Bep Room. 

be a representation of the affluence of the owner and 
in its appoiritmeénts may carry an assurance of the 

most cordial hospitality. 
Second: Whatever 

else its furnishings may 
express, they should con- 
tribute to the physical com- 
fort of its transient occu- 
pants, providing both resi- 

fulness and privacy to the 
greatest possible degree. 

We have said that in 
some homes the guest 

chamber strikes the high 
spot of furnishing luxury ; 
in others—milady’s room 
or the master’s room—are 

the subjects of greatest 
furnishing expense and are 
planned to provide the acme 
of convenience and com- 

fort. 
The modern bedroom 

is not only a_ sleeping 
chamber but a rest room 
that may be called upon to 
do service at any period of 
the 24 hours. In some 
degree, therefore, modern 

furnishing thought has got- 
ten somewhat away from 
the idea of treating the 

bedroom solely as a sleep- 
ing chamber, and in certain 

types of modern furniture, 
such as day beds-and chaise 
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lounges, provision is made for comfortable as well as 

decorative furnishment that increases the attractive- 

ness and usefulness of the room. In these rooms as 

in all other sleeping rooms, however, there is great 

need that the personal preferences of their occupants 

should be given right of way in the furnishings. 
The boy’s room should be typical of his enjoy- 

ment and his pleasures, just as the girl’s room should 

be furnished with those things that fit into her mental 

attitude of life itself. In every span of youthful 

experience there is almost certain to come a period 
where tastes run to bizarre effects—the paraphernalia 

of sports, of college life or of some particular pro- 

fession or business. These for the moment loom 

large in the thought of the boy or girl whose aims and 

ambitions they represent. Where this is the case, 

such things might well be permitted to dominate the 

furnishings of their own intimate rooms, but we can- 

not too strongly deprecate the thought that because 

someone has conceived the idea of furnishing a room 

for a boy or a girl in what might be called the col- 
legiate atmosphere that such a room is of necessity 
suitable for general application wherever young men 
or young women of college age are found. 

The matter of purpose applies very definitely to 
the question of bedroom furnishings. It is essentially 
a room for rest and sleep, therefore, in its furnishings, 

in its employment of color or of patterned materials, 

the thought of restfulness, of quiet, and of simplicity 
might. well be kept in mind. 

As a final conside-ation with respect to sleeping 
room equipment, there is one phase of modern fur- 

nishing with which the writer has never agreed, that 
is the practice of using scatter rugs or center rugs that 

leave a generous expanse of bare floor. To our mind, 
no form of floor treatment can surpass in luxury and 
in comfort the sleeping room in which the floor is 
entirely covered with a substantial carpet, and it is 
interesting to note that almost invariably the sleeping 
rooms of our finest hotels have floors fully carpeted. 

Dining room in the English House established in the new store of the Halle Bros. Co., Cleveland. 
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ABOARD 
ITH the very marked changes that have come 

about in the last few years in the furnishing of 
homes—changes that from year to year show no greatly 

marked innovations but which viewed by comparison 

at periods 5 years apart, 
show a definite trend of 
furnishing taste, it is not 
surprising that in the fur- 
nishings of public places— 

hotels, steamships, theaters 

—a similar stylistic trend is 
found to parallel that of the 
home. 

In the furnishings of 

The ‘“Alaunia’’, one of the 

most modern Cunard 
steamers on the Canadian 
route, there has been a dis- 

tinct departure from tradi- 

tional types of steamship 
furnishings. For instance, 
a Caen stone smoking room 
with tiled ceiling, a fire- 

place modeled from one in 

the Davanzati Palazza, 

flanked by two copies of 

Gobelin tapestries from the 

original by Van Orley in 

the Lady Lever collection 

are concessions to the 

The nursery. 

In the dining saloon. 

THE 5. S$. “ALALINEA. 

luxury loving and appreciative taste of transatlantic 
travellers that would have been deemed unnecessary 

not more than a decade ago. 

In the drawing room and in. the entrance lounge, 
furniture of period type 
and comfortable propor- 

tions carries an atmosphere 
of genteel luxury that is 
further enhanced by paneled 
walls, artistic hangings and 
well-chosen pictures. 

The dining saloon is 
paneled in sycamore and 
decorated with pastoral 

scenes after the style of 

Boucher and Ciprianni. 
The nursery, now a 

practical necessity on these 
modern ocean going hostel- 
ries, is replete with furni- 
ture novelties of childish 
dimensions, while the deco- 

ration above the paneled 
side wall sets forth the 
adventures of Pip, Squeak 
and Wilfred and their 
life on board a sailing 
ship. It is a room in which 
the most difficult child will 
delight. , 
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PRACTICAL DRAWING SIMPLIFIED 

By Joun W. STEPHENSON 

(Continued from June) 

N FIGS. 18 and 18-A we showed the method of 

finding the details of the door in the left wall of 
the room previously shown in full in Fig. 14. On the 

opposite side of this room we have suggested an 

opening of slightly different dimensions which’ is 

intended to contain a mantel and over-mantel in our 
completed picture. We have shown the space between 
Numbers 10, 11, 14 and 15 as an opening but in reality 

it is not an opening in the wall but merely the dimen- 

sions of the space occupied by an architectural treat- 

ment which is permanent and therefore a part of the 

room proper, as are both the door and the window. 

In Fig. 19 we have eliminated all of the room except 

that part of the right wall required to show in large 

detail the drawing of the mantel. Commencing; 
with our wall, as shown in Fig, 17, we have first _ 

To CX 

to determine a scale on which to work, our earlier 

scale of one inch to the foot being much too small for 

intricate detailing. We have chosen here to work 

with a scale of 234 inches to the foot so for con- 
venience we plan a _ scale rule for measuring 

to these dimensions. See enlarged 

detail, Fig. 19-a: By measuring 23% 

inches on our line and marking 

the points A and C, we have the 

scale dimensions of a 

foot. Subdivid- 

2's 
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ing this at 6 gives us a half foot or six inches and by 
dividing the space from 6 to 0 into two equal spaces, 3, 

the center, indicates a quarter foot between 0 and 3. 
By dividing this space between 0 and 3 into three 
equal spaces we have then divided it into scale inches 
and we can divide any of these inch spaces again into 

halves or quarters, as we wish. By using a pair of 
dividers for measuring pur- 
poses on small spaces, it is 

easy to transfer any dimen- 
sions of the scale to where 
we need them. 

In drawing the mantel 

proper, it is necessary to 

define the opening of the 
fireplace. We first find on 
our ground line the points 
which indicate points 11 and 
10 on the line H-V. This 

gives us points A and B on 
Fig. 19 and if carried back 
to D-X they cut the ground 
line H-V at precisely the 
same points as shown in our 

former diagram. To find A 
we have simply to measure 
from H on the ground line 
to the left 5 feet, 9 inches, 

and we measure from A to 
B 4 feet, 6 inches, indicating 
the width of the mantel on 
the wall; 5 feet 9 inches still 

remains on our ground line 
between B and G to the 
extreme left, which is the 

measurement of the wall 
space between the mantel 
and the back corner of the 
room. 

Presuming that we wish 
to draw a mantel of square 
members, matching the door 
head and door trim already 
planned on the other side of 
the room, we proceed to 

measure our dimensions for 
the mantel of this type. We 

Fig. 19-A 

‘ 

ate we ee 

ee te ee ee 

Fig. 19-B 

will have 4 inch supporting columns, 8 inches deep, 

as supporting members with a super-structure above 

the shelf in symmetrical proportion. 
allow for a 3 foot opening for the fireplace. 
these dimensions, determined, it is not a difficult 

matter to lay out a simple mantel, as all dimensions 
are measured by means of measuring point D-X 

We will also 

With 

and vanishing point V. 
Measuring to the left of 

A 4 inches, we find ‘point 3 
and by drawing a line from 
there to D-X we determine 
the width of the column at 
3-A on the line H-V. See 
enlarged detail Fig. 19. 
Five inches to the left of 3 
we find point 1, which car- 

ried to D-X in the same way 
indicates point 1-A on the 
floor line, which is one side 

of the fireplace opening. 
Three feet to the left of 1, 

we locate point 2 and by 
means of it point 2-A, the 
other side of the brick open- 
ing. With points 11 and 
3-A determined on the line 
H-V, we must project the 
bottom of the column on the 
floor line. Bearing in mind 

that it extends 8 inches from 
the wall, we measure to the 

left of H, 8 inches according 
to our scale, and draw a line 
to the vanishing point V, 
parallel with the wall line 
H-V, the point where it 

touches the ground line be- 
ing indicated by 5. Carrying 
lines parallel with the ground 
line from points 11 and 3-A 
to where they hit line 5-V, 
we determine the other two 
corners of the bottom of the 
column. 

Around the base, of this 
column we plan a boxing 
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one inch in thickness and the same height as the base- 
board of the room. This may readily be followed by 
referring to points 6, 4 and 14 and following the lines 
therefrom. The projecting cap at the top of the brick- 
work and the shelf are planned out on the floor in the 
same way as explained for the door head of Fig. 18-A, 

and after the dimensions have been found perpen- 
dicular lines are run up to where they cross the 

horizontal lines 24, 25 and 23, which on the perpen- 

dicular line H denote the distance these points are 

from the floor. 

The columns, which project above the shelf, are 

the same width as the main supporting columns but 

only half the depth, and are easily found by measur- 
ing just half the distance between H and 5. This 
gives us point 9 which carried back to V cuts through 
the center of the column at 9-X, and a perpendicular 

line erected from this point gives us the face of the 
upper columns and the balance of the structure is 

developed along the same lines. 
With this explanation the student who has fol- 

lowed the principles of perspective we have been giv- 
ing should have no difficulty in tracing all of the 
measuring lines on Fig. 19 and should be able to 
reproduce the dimensions of any mantel or similar 

piece of architecture within the room dimensions of a 

drawing. 

(To be continued in the July UPHOLSTERER) 

PACIFIC COAST NOTES 
FRIEDMAN, of M. Friedman & Co., San Francisco, 

* was chosen president of the Retail Furniture 
Association of California at its convention held recently 

at Long Beach. Other officers are : First vice-president, 
Herbert E. Bennett, Barker Bros., Los Angeles ; second 

vice-president, W. M.-Stevenson, W. & J. Sloane, San 
Francisco; third vice-president, H. K. Jackson, Jack- 
son Furniture Company, Oakland; fourth vice-presi- 
dent, H. L. Benbough, Benbough Furniture Company, 
San Diego ; treasurer, J. O. Smith, Birch-Smith Furni- 

ture Co., Los Angeles. The new board of directors 

consists of A. H. Voight, Los Angeles; I. Shemanski, 

San Francisco; H. A. Saxe, San Francisco; W. H. 

Young, Long Beach; L. F. Breuner, Sacramento; C. 

C. Colyer, Los Angeles; Charles Fredericks, Los 

Angeles; C. W. Steines, San Francisco, and J. P. 

Thomas, San Diego. 

The drapery department of the White House, San 
Francisco, has added a new service to its workroom 

for the re-upholstering of furniture. Linoleum has 

been added to the stock of the floor covering depart- 

ment on the third floor, operated in conjunction with 
the drapery section. 

The New Victoria Importing Company has 

opened offices at 515 Mission Street, San Francisco, 

featuring rugs, tapestries and shawls at wholesale. 
The office is being operated as a branch of the. Los 

Angeles business. 
The A. F. Marten Company, 1501 Sutter Street, 

San Francisco, recently furnished the new seventeen- 
story Women’s City Club Building with draperies, 

rugs, carpets, furniture and objects of art. 
Del Monte Novelties, Inc. has been incorporated 

at San Francisco with a capital stock of $25,000 to 

engage in the manufacture of lamp shades. The 
incorporators are Charles W. Gould, A. Richard 
Perutz and Frederick W. Fay. 

The decorative studio of Dorothy True Bell has 
been moved to the new Women’s City Club Building, 
on Sutter Street, San Francisco, where unusually 
handsome quarters have been fitted up. Mrs. Bell is 
at present on a buying trip to Europe. 

Miss Helen Sutherland has returned to her home 
at San Francisco from a year in Europe and is again 
with the decorative firm of Vickery, Atkins & Torrey. 

F. L. Judson, president of Stroheim & Romann, 

was a visitor at San Francisco a short time ago on a 
trip which embraced the entire Pacific Coast. 

F. S. George, of the decorative firm of Jones & 
George, San Francisco, is arranging to leave on a trip 
to Europe within a short time. 

Kent R. Costikyan, Jr., president of Kent Costi- 
kyan, Inc., New York, was a recent visitor at San 

Francisco. The lines of this concern are carried in 
the Pacific Coast territory by Joseph A. Tresch. 

Charles Prins, well known in the San Francisco 

decorative trade, and who was with the City of Paris 
Dry Goods Company for years before engaging in 
business on his own account, was recently made selling 
representative for the Consolidated Trimming Com- 
pany in this field and has opened attractive offices and 
warerooms at 251 Post Street, where large stocks are 
cazried for immediate delivery. 

George McGrouther, for many years with the 
White House, San Francisco, and Richard J. Walsh, 

long buyer of draperies for O’Connor, Moffatt & Co., 
will have charge of the drapery department to be 
opened shortly in connection with Margett’s, on upper 
Market Street. 

Ed.*Kamman, formerly buyer of draperies for 
M. Friedman & Co., San Francisco, but who has of 

late been with Taft & Pennoyer, Oakland, has returned 

to his former position with the San Francisco house, 
succeeding Harry E. Gates. 

J. Bunow, an upholsterer with a shop at 5025 
Geary Street, San Francisco, has added a drapery 
department. 

The Rightway Upholstering and Furniture Manu- 
facturing Co., Inc., 2700 Geary Street, San Francisco 
has added a large stock of draperies. 

(Continued on page 135) 



COLONIAL LIVING ROOM IN A CLEVELAND STORE 

One of the many model rooms on display in the new building of the Halle Bros. Co. 

The Upholsterer and 

Interior Decorator 



PANELED DINING ROOM IN WHICH A SCENIC PAPER IS BEAUTIFULLY 

UTILIZED 

The Upholsterer and 
Interior Decorator 
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THE OUTLOOK FOR WALL PAPER 

ALL PAPER manufacturers individually and 

through their Association are laying plans to 
make the coming year a banner year for wall paper. 

In the past five years the Manufacturers Associa- 
tion has conducted a well thought out advertising 
campaign designed to popularize wall paper among the 
better classes of home makers. This campaign has 

accomplished remarkable results and backed up by 
the high artistic efforts of the various manufacturers 
has succeeded in putting wall paper on the decorative 

map. 

Now the manufacturers are going forward and 
by increasing their adver- 
tising appropriation plan to 
spend additional money in 
a campaign to sell wall 

paper to the masses. 

Their proposed sched- 
ule shows that a number of 

additional publications wi'l 
be used and that in ail 

publications a greater num- 
ber of color advertisements, 

admittedly of stronger pull- 
ing power than the plain 

black and white, will be 

printed. 

However, the manu fac- 

turers are not planning to 

attempt to sell wall paper 
in large quantities regard- 
less of style features. Their 

advertising addressed to the 

masses will feaiure as did 

their previous advertising, 

the beauty of wall paper. 
And in their more 

moderate priced papers 

which will undoubtedly be 

sold as a result of this ad- 
vertising, the same high 
standards of artistic excel- 

lence obtaining in the better 

grade papers will be ob- 
served. 

Obviously, as this In the line of the Robert Graves Co. 

magazine appears before the opening of the wall paper 

convention scheduled for July 18th at the Hotel 
Commodore, we have had only slight opportunity for 
looking over the new patterns, but such as we have 
seen and many of which are illustrated in connection 
with this article, possess a high order of artistic 

merit. 

It is now an accepted fact in the wall paper 
industry that the majority of the manufacturers do 
not spare expense in obtaining first rate patterns, and 

are making a bid for public support of the industry 
on the ground that their product is a bonafide wall 

decoration rather than 
merely a low priced wall 
covering. 

So often the unexpected 
element enters to set aside 
one’s best hopes and beliefs 
that prophesies concerning 

coming business are more 
or less futile things. One 
man’s guess is usually as 
good as another’s. But 

such of our readers who 

are concerned with what 

the coming year will bring 
forth in the way of wall 
paper business may rest 
assured that if success is 
brought about largely by 
having goods of first rate 
quality which appeal to the 

public taste, this year will 

be successful because goods 

of the character we have 
described may be obtained 
by any retailer from any- 
one of the manufacturers. 

For the better part of 

a decade the writer has 
attended every wall paper 
convention. During the 
first of these conventions 
the really good papers, 
except those of the most 
expensive variety, were 
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NEW WALL PAPERS AT THE WALL PAPER CONVENTION, HOTEL 

COMMODORE 

At the top are two patterns from the line of Janeway & Carpender; at the bottom leit is a 
paper from the line of Commercial Wall Paper Mill and at the right one from the 

Wm. Campbell Wall Paper Co. 



NEW WALL PAPERS AT THE WALL PAPER CONVENTION, HOTEL 

COMMODORE 

At the top left is an excellent pattern produced by the Baeck Wall Paper Co.; to the right 
is a quaint design from the line of the Robert Graves Co. The Ronkonkoma Wall Paper 

Co. is responsible for both of the interesting patterns at the bottom. 
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confined to only a few con- 
cerns but each year he has 
seen an increase in the 

number of excellent papers 
in every line until last year 

it was his opinion that in 
all lines papers of artistic 
design and beautiful color- 
ing were the rule rather 

than the exception. 

The wall paper indus- 

try has awakened to its 

opportunities and its pros- 

perity today is due to the 
fact that it is offering to 

the public a high quality 
product at a price within 
the reach of every man’s 

pocketbook. 

It may be seen by the 

papers which we illustrate, 

that papers of every type 
will be the vogue this year. 
There are all-over patterns 

of vivid colorings; delicate 

floral designs with color- 

ings as delicate; scenic papers 

The Upholsterer and Interior Decorator 

In the line o 
ea 

f the Baeck Wall Paper Co. 

in the Chinese 
manner and quaint conceits which do not come 

under any classified head. 
During the past three 

or four years there was a 
general sameness about 
many of the designs in the 
lines of the vazio is manu- 
facturers, and we do not 

believe that this was par- 
ticularly good for the trade. 
But this year the various 
lines, so far as we can 

judge, will be distinct from 
each other, each offering an 

excellent variety to select 
from. 

It may be expected 
that thé attendance at the 

Convention this year, which 
is being held as usual at 
the Hotel Commodore, will 

be larger than the previous 
years and every wholesaler 
and retailer who does 
attend may be sure that the 
manufacturers have done 
all that they can to make 

his visit to New York profitable and interesting and 
enjoyable. 

Three splendid designs by (from left to right) the Robert Graves Co., the York Wall Paper Co. and the Wm. Campbell 
Wall Paper Co. 
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A DIRECTORY OF THE WALL PAPER CONVENTION 
Room Numbers at the Hotel Commodore Where Most of the Manufacturers Are Displaying Their 

New Lines. New York Salesroom Also Holding Displays. 

“AT THE HOTEL COMMODORE 

Name Room 
Allen-Higgins Brast®: 0..00:6. csc reese As ts deve ie eee 1946-1954 
Bacck, E. C. Braseits 0) sn Sinise see dk anaes aia a eee 1946-1954 
Beeck Wall Paper: CQ. 25.05.6063 Fchiwaw Ss bin teen ee Oat wooed OEE ee 2148-2156 
Batley Wall Papér Co... Tints «665 G05 ic Sac capa we te eon ae ae 1936-1942 
Barnes’ Wall Paper Gao oi 56 i oa Roe eae chai ae 1200-1202 
Beaudry Wall. Paper Corp. 45 6-55. too ove davies weeedinepeaens sae wes 1016, 1038-1044 
Becker, Senith @ Pie; BGG. 5665 655055 eine ces eke baer eee wi eee 1832-1854 
Blake Wall Paper Co. ..././...... ae fog dete oe bbe < bee ee eh Ek ela eae 921 
Bosch, Heary, Comey ic ois isc iii ceed ve ceed head eae 1804-1808 
Boxer, The Bet.-W., Gee oie cle Sie 6 ES ee ee eee 1746-1754 
Campbell, Woi., Wall Paes Con i sisi so tae id ade Laks ites eta ee ee 1516-1568 
Columbus: Ueien OF8 Cidtit Ca.” Tie: 2 cos tS ee Se eee 1620-1624 
Commerttal Wall Pager MiB: - cio oo eS cede 86 Ni eae eee kee ba a eee 
Cortinad ‘Wall Pager Co. Tate. ooo 5 6h BER nd has Se ee 1038-1044 
Dodwam, Ty, Avis BAG. 6a enn ons dea tencecbenene ie salads cree 1422-1424 
Emonerich, Tine FCO. i oj: 5 0 os occ Shin ok tne ep ek pee eee eee cee 2138 
Enterprise Wall. Paster: Co. io ooo cic ind cis oe NSA Eee Sea ee eee 1244 
Furlong: Wall Pasir Mls, Inés ob sis das Si veteng bawee eee epee 952-954 
Gibbet Wall Papet- Cae nis 8 0 neo oe hein hhc ace eee a ee eee . 1054 
Gledhill, Tames -E., O- Sante. ooo. sedis hie db bes eae lean eee eee 1434-1436 
Goodiatte & Soca. Toe. T. Rook ik ei i aa eae ee eee eee 2140 
Graves, The Robert Co. .....:. PETS COMET PEON Okra S ED 916-924 ; 930-940 
Great Lakes Wall Paper ilies i603 5 5 i oon i Se sea gn oe eae 1644-1648 
Griff, The Robert Cos oo oc. chs ie SB Se a eee 1142-1154 
HaGieliper, 3. BR, Ca. sv o5 i555 one civ e ie cade nnepn vena ee eee eee 1023-1039 
Hampson, Charles G., Co. ....... wioce 4d ave eke 0)b leah kt hia hp oe ck ae 740 
Hobbs Wall Paper Company: .:..........0:cccseseases Swede daws cent emeay 1516-1568 
Hobba. Robert ‘F..: Ime... 5 5. e6 pel o acho koe ¥ oi sab ae dws ab De eee 742-754 
Haunken, George }., C0.) Emic. 5.2 0c Cosas oii ate 155 2085 vanied be eek i eee eee 1240 
Impérial Wall Paper Co. coo. e as ce bi cb ens 0s ccd Ss pep eae ee eee 1516-1568 
Janeway & Carpender; Inc. .. 6.6. ec cees Co. via 0s eee bees dae ee ee 1216-1238 
Joliet: Wall Paper Mille... 01.200 006.00. 503400 ce baes evene eee ee 1718 
KK: ih By, Goo. on ps en ie i ees peed os ee ee +40 sick oak de os Oe 1072 
Kayser & Alleman: . 3 5520005532500 886 055i 003 cs tas eee eee 835-837 
Lennon Wall Paper Co: 10045020000 3805.00 hss te ptee ee eee eas a ne ae 832-834 
Lincrusta-Walton ‘Co. 5. soos se hee s 2s atc wees ean 04 ees Yuusie eva? seeanes 1516-1568 
Lioyd, W: HS. -Coi 3 is. ices Sees es Te ews wale oes Si ve es Ge ee 840 



A DIRECTORY OF THE WALL PAPER CONVENTION 
(Continued from preceding page) 

Name Room 
Leteinite PROGR Gee o's oso os bc oc cuews eeusy ewe Ce cake pt PEROE LS Erase een 804 
Mohawh Poner-Miisetk, TGs 66h ios ccc ga bee tcteCRS Gs Mean eee Es ha Sa 844 
ee | de ernie stat preter ey Yeerre Pei Soy wy ee 1022-1024 
Wea We FE Cy 0k o5 03 Foe ccc Fee nee eae ees ds hee eneaee eal 1440-1454 
Prateek COG Gia ia s0 kon. Mise cd'ns 0h dee 4 Ri cera we eee eR Oa RES hee babe 2122-2124 
Powsh Page Bee Gy vst Svcs osncc tcc ct dsdaa der ehes aol eee eden ses uies 1022-1024 
Picasa Wek: Famer Gy. ai o.o se vais ote aia tebe ke be vba ies aren emeee estes 1440-1454 * 
Plattsburgh Wall Paper Co., Inc. ......... O04 Seaeihe oka ws eeh ee REED Re BE 1516-1568 
PURO, Ft CU BG no nn ae ds ses d vc see's ose ce bestecbeshiseeeeeee 1946-1954 
e.g Lt SEPP SORES EOL SPST error et eee rere. 2022-2024 
Rowlaonionn Wee Paner Cae circ is ico Sad ak ae Reet Rhodes taeda 848-854 
Re Neier earner Mw tee ee pee yf or ee Monit Pe piper ryt 1219 
Seneoedl Wier. Fee SG on aoa. otras ddesev is eckeaneeexencaceueks 1248-1254 
Seamtincd Tetite FROG CO. ok 35 oes act's nbs nes Onda ke deed daeeas aes 1800-1802 
SRG Wr eee EO GE oo vac ied vccane cee) by 6 cdukestueed ieutbah bes 1102-8; 1116-1124 
Seth, WE PUNE GC. Sivoo vs bbs 6p hbssee Jue Fe peeda here dntbheeeerieee 1652-1654 
Sepnrtee Wa Pie CO 0 a nce gos o's 0d Séveceeo badudcamaeeneineasniee 1738-1740 
Tait Paper & Color Industries... ..26:..06 0660 seascssccccees 1501, 2; 1516-1524; 1532-1568 
LY, S. NN WUE 5 aS onicnc cicsccvae Dvd oe phe suey eeeaee eee 1630-1632 
Listed Wiles Sumer POCNNNNE BBE, 6 5 nino n.cw bases cenh diawekorns Av ak ee beeen 1100-1104 
WIE IG NM. 4 5 os sch eatsa ee sctcecy 646 hhpsebae Rhee Sb tes) Chet hans 825-829-831 
Wren Cee OE AI ia anv nee ino kn CRS Se oe a havens 172-174 
Walennes Manatecterera’ Aste. OF 1. Sy. v5.55. oie ks vc Ceyeks ties be peuradccutiiees 172-174 
Vee ae Oe me Ca 555 5 nas aes Pen 5h St en chon be enc eee one ee 1126-40 
Fee Wee Sete CON on ais's ono adien nese sseeeeevendcebdkyven ete 1046-1056 

SHOWN. ELSEWHERE * THAN AT THE COMMODORE 
a OR kt Pre eee re rrr eee 233 37th Street, Brooklyn 
ae. TE. BD OI, oo 60 occu ssh cba cueaeas + rcheeetnaeee eee 512 Fifth Ave. 
a Se, COE as sins koh ced sande cihidasn vases ven ceaueenhee 71 W. 45th St. 
Coe, Wh Sete BE CBR once ce ciccvstuosiudevewsateraatnnee 350 Madison Ave. 
COR, Bs tng ee BNE. heroes eo cdptesesndtesdh wanes tetera 320 Broadway 
Conmee. "Wine TE Oe on gs a vs ond kk seas edna Riaeianektes cae 171 W. 57th St. 
es Cn On CD. wk 5s se ce oalkeeeas danasadedereeeaerel 68 34th St., Brooklyn 
ee te I CO hive nec ab endncsévesandadensrhaweone acon eee 350 Madison Ave. 
Cs COU, TRON PG, din Sinccdicnssbacesbus red erakesaane 87 35th St., Brooklyn 
RRND WOON CE 6 ocak is ohne ocovs ct nbeeddobcdvemanet tanec 350 Madison Ave. 
LRU MN na a's 00065 ed 00s tc hep edvannbeakeacaes tae 350 Madison Ave. 
ie KR Bg ke CT er eT ere rr ry Pere rr ey e 350 Madison Ave. 
PR TE one eno nda rcevbies tbs adeeb ebecductieneen 233 37th Street, Brooklyn 
SOME Tree POMS CO, on bi ois cectesccdetencuksketes kau ts eer eee 320 Broadway 
SURE EE PO GAN 0 hc cccbiceorcssncun sl) Che e0sseuhare a thane 21 E. 40th St. 
I I iia onc ab Sk vee se eek inns se bstiniecl nee 417 Fifth Ave. 
WEEE: SE, CI Gwenn unc (aed ne ysec nepeysdded tukeiy eae eee nee 141 E. 25th St. 

SUPPLIES, ETC. 
Ram TO, go 0inn 05s 63.66.0556 08 0 ben veagebenee 85 Ft. Green Pl., Brooklyn 
i Ra REED ox ge vadasyKeesapoaedeneds babe ckedeaeeenaee 537 W. 50th St. 
RO Se SE NOD 0 ob cbmc os aydisns dbus ee eegew sh te sus bees 77 Madison Ave. 
Pe. ee SUE CN, TINE oi'e'n se von de ghd awadeevyeaks sen pee 354 4th Ave. 
PCED. i ctnhbwkeds 5 apreds coke eeankseieheeees ais theauen 37 Union Square 
Seen, Sees Ce, CRONE) 5 5s 5.0 05 ove ade dbs eels ch aan ees 23 E. 26th St. 
Se Se TDD on so 400% ow0es crgeanbak beeeek eben eeoue 253 Broadway 
Multiplex Display Fixture Co. ............. Knickerbocker Building, 42d St. & Broadway 
CF, Bee CO. CONE) cco s cco nd scans nsdeccndb nepeeensasuauetes 448 Pearl St. 
Pe GPEA, gins :u5 beth wn OW akv bes y 0b00 400540900 00R wee eee 2 Hudson St. 
SNS WUD OUD, tcdtevskccereyianhwedscncseuanesases een 135 W. 23d St. 



SOME OF THE NEW WALL PAPERS TO BE SEEN AT THE CONVENTION 

To the left, top, a splendid pattern in the line of the Commercial Wall Paper Mill; to the left, 
bottom, a graceful design being shown by the York Wall Paper Co. Both of the handsome 

patterns at the right are in the display of the Beaudry Wall Paper Corporation. 
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THIS MONTH’S DRAPERY 
PATTERN 

bye accompanying diagram illustrates 

the patterns for the drapery shown 

on page 127. 
The festoons, of which there are 

three, are all exactly alike, therefore, the 

one pattern in the diagram suffices for 
all. The diamond-shaped plaque of the 
drapery is a form of quarter-inch compo- 

board and is covered with a circular 

piece of fabric out of the center of 

which a section has been removed. The 

open center of this circular covering is 
gathered on a string and drawn through 

the hole in the center of the diamond- 

shaped plaque. The gathering is fastened 

and then the outside also gathered on a 

string and fastened by tacking. 

The diagram also shows one-half 

of the shaped piece by which the drapery 

is surmounted. 

THIS MONTH’S DRAPERY PATTERN 

By enlarging the quarter-inch 

squares to 3% inches the patterns will fit a window 

5 feet wide. 

TWO ROOMS BY FISKE KIMBALL 
igo is a very fascinating old house down on 

Nantucket Island that has been restored and 
decorated with marked skill. We are illustrating on 
pages 97 and 98 the parlor and the bedroom not alone 

because they are very beautiful but because they 
represent the last work undertaken by Fiske Kimball, 

architect and decorator before retiring from his prac- 

tice to take up museum work. 

THE LOST PERIOD 
()*s was always a staunch, dependable wood for the 

English furniture makers and it lingered far be- 

yond the Jacobean, well into the Georgian. The taste 

which developed for the daintiness and delicacy of 
Sheraton, Hepplewhite and Adam was not a universal 

taste. There was a very pronounced British stolidity in 
house furnishings which favored the oak of the Eliza- 
bethan era and during the latter part of the Eighteenth 
Century, there was a great deal of oak used in furniture 
that may be best described as simplified Jacobean, in 
other words Jacobean with ornamentation eliminated. 

It was not an outstanding style and has not been 

perpetuated in any of the literature of the cabinet 

arts. It is a lost period. The furniture was well 

made of dignified form. 

Today in the antique examples, it has a particular 

charm in the tones of the wood, and some of these 

examples have been reproduced very cleverly by the 

York Furniture Co. 

AN AMERICAN “ORIENTAL” 
— years ago, a Frenchman invented a loom which 

operated by machinery, tying a knot identically the 

same as the Ghiordes or Turkish knot. In 
technic, it was an Oriental. The trade in 
France refused to put this rug into the Oriental 
rug department on the ground that it was a 

machine-made replica perhaps, but not an orig- 
inal, so the inventor opened a shop of his own 

to reach the public direct, and also sold his 
looms in Holland, where they are making the 
same article, and also to England and recently 
to the M. J. Whittall Co., who are making it 

and have opened a demonstration showroom 

on 57th Street, just off Fifth Avenue, under 
the management of Harry I. Day. 

Oak. dresser of the “Lost Period.” Courtesy the 
York Furniture Co. (See text above.) 
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ILLUSTRATING THIS MONTH’S DRAPERY PATTERN 

(For pattern and description see opposite page.) 

The Upholsterer and 
Interior Decorator 



SMOKING ROOM ON THE NEW CUNARD LINER “ALAUNIA” 

(See text on page 113) 

The Upholsterer and 

Interior Decorator 



HENDERSON—John Henderson of Wm. Hender- 
son & Co., Philadelphia, accompanied by Mrs. Hen- 

derson, sailed for Europe on July 16th. Mr. and Mrs. 
Henderson will spend some time in Scotland, England, 

France and Italy. 

NEuHAUS—Ernest C. Neuhaus, who has been for 

a number of years in the upholstery department of 
B. Altman & Co., has been made assistant to Mr. 

Forrestal, who recently assumed the position of buyer. 
Fotey—John A. Foley, who has been with The 

Somma Shops, Inc., since the Fall of 1923 in an 
executive sales capacity, and who, prior to that, was 
for many years with The Aimone Mfg. Co. in a simi- 
lar capacity, joined The Albano Co. organization, 
beginning July 1st. 

Topp—J. C. Todd joins the staff of Lee Behrens 
& Co., Inc. Aug. Ist, representing them in the territory 
comprising Philadelphia, Baltimore and Washington. 

ReupeL—Henry Reubel, of the John Kroder & 
Henry Reubel Co., sailed on the S.S. Carinthia, 

June 28th, on the Raymond-Witcombe cruise to 
the land of the Midnight Sun, accompanied by Mrs. 
Reubel. At the expiration of this cruise, they will 
take an extension tour to France and England, return- 
ing August 20th on the S.S. Aqititania. 

Reep—H. A. H. Reed, general manager of the 
Patchogue-Plymouth Mills Corp., has resigned his 

position. He has been succeeded by Otto Schuman 
recently sales manager of the New York office. 

Mr. Reed’ has not as yet decided on his future 
plans. 

CoLLier—John Collier of Whiteley & Collier, 
Philadelphia, recently returned from a six weeks’ trip 

to the Pacific Coast. 

Watson—Henry B. Watson, who has been with 
The Paine Furniture Co., Boston, for the last 12 years, 

has resigned, his resignation to take place sometime 
this month. Mr. Watson, who went with The Paine 

Furniture Co. in 1915, following a period of 5 years 
as buyer with J. Kennard & Sons Carpet Co., 
St. Louis, Mo., has been buyer and manager of the 
drapery and interior decoration departments, and since 
1920, has had an interest in the general business of 

WITH THE BUYERS AND SELLERS 

the firm. He has made no definite arrangement for a 

future connection. 
VospurcH—C. C. Vosburgh, for the last 3% 

years with The Willson-Chase Co., St. Petersburg, 

Fla., and who for many years has been connected with 
the retail upholstery trade in a managerial position, 
resigned his position in Florida last month to assume 
the buyership of the upholstery, drapery, floor cover- 
ing and furniture departments with The Howard R. 
Ware Corporation, New Rochelle, N. Y. Mr. Vos- 
burgh began his new duties the 20th of last month. 

SparKs—Geo. P. Sparks, interior decorator, 
Ft. Smith, Ark., who has closed his office for the 

summer, sailed June 4th for Paris on his annual trip 

to France. After July lst, he will be at his studio, 

90 Rue d’ Assan, near the Luxembourg Gardens. 
Mackie—James Mackie, of W. B. Quaintance, 

accompanied by Mrs. Mackie, sailed for Scotland-on 
the S.S. Caledonia Saturday, June 18th, for a trip of 
about 5 weeks. : 

Wittiams—R. D. Williams of the Proctor Co., 

Inc., accompanied by Mrs. Williams, sailed on the 
S.S. Colombo, June 18th, for Palermo, Sicily, visiting 
Italy, Austria-Hungary, Czechoslovakia, Germany for 

the Wagner Festival at Beyreuth and France. 

GOLDBERG—On the occasion of the resignation of 
A. I. Goldberg, drapery buyer of The Preis Depart- 
ment Store, Atlantic City, to enter the employ of The 
Hecht Co., Baltimore, Mr. Goldberg was tendered a 
complimentary dinner given by his former employer 

and associates at the Elks Club at Atlantic City. 
Speeches were made by members of The Preis firm 
and the guest of honor was presented with a gold 
wrist watch by the Buyers’ Club and with a leather 
travelling bag by the girls of his own department. 

SCHREMPF—THomas J. Schrempf, formerly with 
Morse, Driscoll, Hunt & Co., Inc., has joined the 

selling forces of the National Fabric & Finishing Co., 
Inc. and will cover Pennsylvania, Ohio and Detroit, 
Michigan. 

JAcosson—A. Jacobson, 330 5th Ave., is now 

representing Clarence F. Arnold in the Metropolitan 
District. 
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DINNER OF ASSOCIATED UPHOLSTERERS 
AND DECORATOR OWNERS 

O* THE evening of June 30th at the Hotel White- 

hall, New York, over a hundred members and 

guests of the Associated Upholsterers and Decorator 
Owners of Greater New York, sat down to an excel- 

lent informal dinner. 

The repast began after an address of welcome by 

Isidore Stein, President of the Association, in which 

he spoke in a complimentary manner of the wholesaic 

fabric trade which was represented at the guest of 

honor table by several representatives of wholesale 

firms among whom were Mr. Mooney of Thorp’s, and 

Mr. Jaeger of Peter Schneider’s Sons & Co. 

Later Mr. Stein spoke again and explained the 

aims of the organization. Broadly speaking, to obtain 
through co-operative effort general recognition for 
the association as representing the best elements in 

the trade, is its first aim. Mr. Stein believes that the 

upholstering industry is being injured by the entrance 

into it, in the role of proprietors of small shops, of 

men who have no practical working knowledge of its 

trade. It is his and his fellow members’ desire to 

stand as a unit against admission to the upholstering 

industry of such individuals. 

~ The Association which started sometime last 
October with only thirty or forty members now has a 

membership of over three hundred with others con- 
stantly applying for admission which is evidence that 

the aims of the Association have the understanding 
and support of a great part of the trade in and around 
New York City. 

PHILA. CARPET AND UPHOLSTERY CLUB 
GOLF TOURNAMENT 

poe members of the Philadelphia Carpet & Uphol- 

stery Club attended the club tournament on June 
16th and 17th at the Country Club, Lancaster, Pa. 

The Lancaster course is not particularly difficuit 
but many players found that a heavy penalty was 

attached to the drive that wandered from a straight 
line, particularly on the last nine holes. 

A dinner that was made the more enjoyable by 
the singing of one of the best male amateur quartettes 

in the country, the “Burlap” quartette, was held at the 
Country Club and preceded the presentation of the 
prizes. 

Prizes were given in three classes A, B and C, for 

the best medal scores for 36 holes in the handicap 
match. Don Foote with a low net of 153 strokes won 
the main prize in Class A, with S. Boggs the winner 

of the second prize. 

Robert LeFort, Jr. won the low net prize in 

Class B, with Harry Blank in second place. 

William Oehrle was the winner in Class C, with 

H. K. Gregory second. 
Ernest Baldwin received the prize for the low 

(Continued on page 135) 

From the Hooked Rug Exhibit recently held by the Bigelow-Hartford Carpet Co. at their New York 
showrooms. 
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NEWS OF tre 
THE RECENT WALL PAPER MERGER 

THE new merger in the wall paper field which was 
mentioned in our recent issue has been completed 

and we are now in a position authoritatively to record 
that this new combination, which will do business under 

the title of the United Wall Paper Factories, Inc., is 

composed of the Standard Wall Paper Co., of Hudson 
Falls and Schuylerville, N. Y., and Joliet, Ill.; The 
York Card & Paper Co., York, Pa. and Chicago; The 
Robert Griffin Co., Jersey City and the Chicago Var- 
nished Tile Co. of Chicago. 

The officers of the new company are Winfield S. 
Huppuch, president; John S. McCoy and Robert 

Griffin, vice-presidents ; Charles W. Kellogg, treasurer ; 
Ethelbert Green, secretary; Robert Evans, assistant 

treasurer. 

The present plan of organization does not contem- 
plate any changes in the personnel of the executives, 
manufacturing or sales departments of the various 
companies included. All of these companies have been 
long in the wall paper field and the men who have 
been at the head of them and are now at the head of 
the new organization are well known to the trade. 

STEAD & MILLER CO.”’S NEW NEW YORK OFFICES 

Tue New York sales force of The Stead & Miller 
Co. is now comfortably established in their new 

quarters on the 16th floor at 180 Madison Ave. 

In this new building, the firm have a showroom 
of ample proportions, equipped with new fixtures and 
provided with an abundance of daylight from both the 
North and East. The main display front of the show- 
room runs from East to West, facing upon 34th St., 
while the end of the space returns along Madison Ave., 
which is the front of the building. While the space 

occupied is no larger than the former quarters at 242 

Fourth Ave., the shape of the space really gives them 

an increase of showroom facilities, together with the 
advantages of having a North light as the principal 

type of daylight illumination. 

Every convenience is provided for the visiting 
buyer and this neighborhood, at 34th Street and 

Madison Ave., is already looked upon as the new mid- 

town upholstery and floor covering center. 

INDUSTRY 
S. P. BROWN CO. HOLD DINNER 

S, P. Brown Co., 303 W. Monroe St., Chicago, held 

their semi-annual dinner at the Hotel Pennsylvania 
on July 13th. Their various buyers, who are in New 
York for their Fall buying, were the guests of the 
company. Among those in attendance were C. H. 
Gaither, M. L. Parker Co. store, Davenport, Ia.; S. 

Peck, Stark Dry Goods Co. store, Canton, Ohio; C. R. 

Patton, The Hubb, Steubenville, Ohio; A. Band, 

Thompson - Rainie- Barbour Store, Toledo, Ohio; 

J. Wamsley, Bradshaw - Diehl Store, Huntington, 
W. Va.; M. M. Robbins, The Herz Store, Terre Haute, 

Ind.; N. Levy, A. L. Oscar Store, Canton, Ohio; H. 
Lehmann, L. Oransky & Son, Des Moines, Ia.; A. F. 

Gadbois, Dessauer Brothers Store, Ft. Wayne, Ind. 

They made their headquarters at the company’s 
New York office, 131 W. 35th St. 

ERECTING ADDITION TO PLANT 

THE Ron-Kon-Ko-Ma Wall Paper Co., Inc., are erect- 

ing a new building at their plant at Ronkonkoma, 
Long Island, which will be devoted entirely to the ship- 
ping department. The new building is 75 x 28 feet. 
E. C. Baeck, who is well known to the trade through 
his more than half century’s connection with it and 
who was formerly with the Baeck Wall Paper Co. and 
E. C. Baeck Corp., is now connected with this company 
as general manager. Mr. Baeck recently returned 
from Europe, bringing with him a large number of 
friezes, binders and hand-painted panels which will be 

shown together with this company’s new line of 30” 
wall paper. Their headquarters during the Wall Paper 
Convention will be in Rooms 848-850-852 and 854 at 

the Hotel Commodore. 

PALMER & EMBURY OPEN CHICAGO BRANCH 

Patmer & Empury Mre. Co. have opened Chicago 
salesrooms at 820 Tower Court. 

In these salesrooms, they will make a comprehen- 
sive display of Palmer & Embury models for the 
benefit of local dealers and decorators and their clients. 

The showrooms are in the new Illinois Women’s 
Athletic Club Building, conveniently located in the 
north side section, and are under the management of 
Herman Schultz, whose experience. both in the 
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New York Galleries and factory of Palmer & Embury 
in New York, makes him specially fitted to meet any 
inquiries or situations that may arise. 

NEW SHOWROOMS FOR C. A. BOYLE & CO. 

a A. Boyce & Co., manufacturers of shower bath 

curtains, have established new general offices and 

display rooms at 841 Jackson Blvd. in Chicago under 
the direction of Emory C. Perry, president of the 

concern. 

These display rooms are well laid out and hand- 
somely decorated and suitable provision has been made 
for adequate display of the company’s product. 

Beside shower bath curtains and accessories, C. A. 
Soyle & Co. also produce Peri-Tex, Peri-Silk and Peri- 
Ch'ntz, three colorful waterproof fabrics. 

The company plans shortly to open sales offices in 

Philadelphia, Cleveland, Cincinnati, Seattle, Los 

Angeles and San Francisco. The New York office and 

factory will continue to operate under the direction 

of J. F. Denihan. 

NEW MANUFACTURING FIRM 

Tue Furniture Specialties Corp. is a new organization 

manufacturing furniture, upholstery, bedding and 

decorative screens. 

Their showroom is at 242 E. 37th Street and their 
factory and ware rooms, 316 E. 53rd Street. 

The New corporation consists of Martin J. Bern- 
holz, President, J. Henry Feibusch, Treasurer, and 
M. Mittman, Secretary. The first two members of 

the corporation are connected with the New York 
Art Screen Co., and Mr. Mittman is President of 

M. Mittman & Co. 

CHANGE OF FIRM NAME 

RENov, Couraz, Rresen & Co., manufacturers and 

restorers of hand-woven tapestries and exclusive 
agents for Toiles Denise, Paris, is the new name of the 
organization formerly known as Renou, Coulaz, Riesen. 

George R. Hamm was recently taken into the firm. 
They have removed to larger quarters at 160 E. 

56th Street, where they occupy the entire eleventh floor. 
Harry P. Vollmer, 180 New Montgomery Street, 

San Francisco, has been appointed sole agent for the 
Pacific Coast. 

CRAFTEX MILLS DEDICATE NEW ADDITION 

Qw June 12th the officers and directors of Craftex 
Mills, held dedication ceremonies at the laying of 

the corner stone of a new five-story addition to their 
plant in Philadelphia, which is the fourth unit added 
within the past five years. 

Samuel Wand, Vice-President of the company, 

superintended the laying of the corner stone. Herman 
Blum, President, and Henry Kest, Vice-President, 

also attended. 

CORRECTING AN ERROR 

WISsHING to correct an error in our May issue, relative 

to Anhalt & Co., Inc., we would advise that the fol- 

lowing information is correct. The name of Anhalt- 
Barnett Co., Inc., importers and manufacturers of 

upholstery, drapery and lamp shade trimmings, has 
been changed to Anhalt & Co., Inc., Mr. Bar- 

nett having withdrawn about April Ist. 
Samuel Anhalt remains as president, as here- 

tofore, the business continuing at the same 

address, 23 East 26th Street, New York. 

JOINS CURTAIN FIRM 

SAMUEL GoopMAN, formerly of Goodman 

Bros. Curtains, Inc., is now in partnership 
with Max Nadler of the Manhattan Curtain 

Co., Inc., 31 West 27th Street, New York. 

This concern has been making a complete line 

of novelty ruffled curtains, panels and bedsets 

for many years and Mr. Goodman’s years of 

experience in the trade will enable them to 
expand along many new lines. 

STYLE CURTAIN CO. ENLARGE 

] THE new showroom and factory of Style 
Curtain Co., to be located at 352 Fourth 

Avenue, their space will be more than doubled, 

and many new machines will be added to their 

In the new display rooms of C. A. Boyle & Co, 
Chicago. 
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equipment. They are also adding a new line of drap- 
eries and table scarfs to their regular line of novelty 
curtains and bed sets. 

COOPER & DE LUNA SPECIALIZE IY DAMASKS 

THE Cooper & de Luna Corporation, New York, are 

now confining their activities exclusively to the 
specialized line of damasks which they have been 
developing. The new Fall line now being shown by 
their men on the road, comprises a wide range of 
various new patterns and color combinations. 

ANNOUNCEMENT is made by the Goodman Curtain 
Corporation, New York, that their new Fall line of 

novelty curtains is now being shown. Alfred J. Lewin, 
who was recently made vice-president and sales man- 
ager of this company, has just returned to New York 
from a trip through the Southern territory. 

DeERrK MFe. Co. recently removed to Doylestown, Pa., 

where they are occupying over 90,000 feet of floor 
space in six buildings, all one story, covering approxi- 
mately an acre and a quarter. All of these buildings 

are equipped with modern machinery and the best day- 
light facilities for working and shipment. 

Tue John Kroder and Henry Reubel Co. have recently 
issued a new catalog of wrought iron drapery, carpet 

and linoleum. This is a 28-page booklet, beautifully 
arranged and printed in two colors. It contains ade- 
quate representation of the company’s lines, which 
embraces fixtures of artistic designs in many styles. 

Tue Weineck-Kollinger Co., 15 East 26th Street, New 

York City, have recently enlarged their showroom 
and stock rooms, which enables them to carry a much 
larger line of imported friezes and other upholstery 
and drapery fabrics for immediate delivery. 

(CHARAK FURNITURE Co., Boston, have completed the 

remodelling of their showroom at 65 Wareham 
Street, and have also added to the quarters devoted 

to office space. 
In their showroom they are displaying some excel- 

lent examples of early American furniture. 

A view in the new showrooms of Loveman Bros., at 330 Fifth Ave. 
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Ruvotr Lescu has requested us to inform the trade 
that in his advertisement in the June 15th issue of 

this magazine copyright credit of two of the pictures 
displayed was given to Ludwig Moeller. This credit 
should have been given to Fingerle & Co. 

MEYER Bros. Stupios, upholstery and drapery work- 
room for the trade, have opened an attractive show- 

room at 20 West 36th Street, where decorators may 
bring their clients to make selection from a wide range 
of styles in upholstered furniture. 

[N our June 15th issue in a notice about the head- 
quarters of the Volland Scenic Studios, now being 

situated in the Paramount Bldg., Broadway and 44th 
Street, a typographical error caused this firm’s name 
to appear as the Holland Scenic Studios. 

MM Ax SICHERMAN has opened a new showroom at 225 
Fifth Avenue, where he has much larger quarters 

to show his line more effectively. He is now carrying 
an added line of Javanese batiks. 

[Tue Arden Studios and The Arden Gallery (Mrs. 
James C. Rogerson, Mrs. Averell Meigs, Miss Emma 

L. Romeyn) have removed to 460 Park Ave., north- 

west corner of 57th St. 

THE Chicago Drapery Hardware Co., recently issued 
a small catalog, in which are illustrated and described 

their polychrome wood and iron drapery fixtures. 

MASSACHUSETTS Mouwatir PLusH Co., has removed 

its Boston office to 80 Federal Street. 

WHO’S WHO IN RETAIL DECORATIVE 
MERCHANDISING 

(Continued from page 109) 

years in upholstery and floor covering department. 
Went with Simpson, Crawford & Co. as assistant 
buyer. Later with the 14th Street Store as ass‘stant 
buyer. Then buyer with Goerke, Kirch Co., Elizabeth, 

N. J.; upholstery buyer for L. M. Blumstein, 150th 
St. & Melrose Ave., for the past 11 years, the last 7 
years being merchandise manager as well, and in June 
engaged as buyer with Jas. A. Hearn & Son, Inc. 

PACIFIC COAST NOTES 

(Continued from page 116) 

Roscoe Hicks, decorator for the John Breuner 

Company, San Francisco, has returned to the John B. 
Holtzclaw Co., Los Angeles. 

L. F. Casserly has arranged to open a drapery 
shop on Second Street, San Jose, Cal. 

D. T. Cassidy has opened a store devoted to 
draperies, rugs and living room furniture at 1742 

Franklin Street, adjoining the Hotel Leamington, 

Oakland, Cal. He is also the proprietor of the Cali- 
fornia Drapery House, Fresno, Cal. 

A shop featuring decorative materials has been 
opened at Los Gatos, Cal. by Beatrice D. Dodge. 

W. H. Pollard, Jr. is well settled in his new 

studio at 522 Grand Avenue, Oakland, Cal. 

A drapery department under Homer Leisy and 

Marion Curry has been opened in the new store of the 
Standard Furniture Company at Salem, Ore. 

Roy Perry, formerly in charge of the floor cover- 
ing department of the F. S. Harmon Company, 
Tacoma, Wash., has engaged in business on his own 

account at Everson, Wash. 

PHILA. CARPET AND UPHOLSTERY GOLF 

TOURNAMENT 

(Continued from page 130) 

afternoon score and special prizes were presented to 
Messrs. Gregory Cruikshank, Thompson, Knowles, 
Phillips, Lambach, Barnes, Southworth, Ederer and 

Berrens. 

H. K. Gregory, the club’s president, in a brief 
and informal talk after the dinner told of a visit he 
had paid with other members to the Armstrong Cork 

Co.’s plant in Lancaster the day before. He spoke 
most highly of their plant and organization and 
stressed the courtesy shown them by the Armstrong 

Cork Co. 
The next golf tournament would be held at the 

Ashbourne Country Club, near Philadelphia on 
August 10th. 

FACT AND COMMENT 

(Continued from page 92) 

group, searching for recognition and unwilling to adapt 
themselves to the conventionalities. 

Santoyo, although only twenty-two years of age, 
attracted considerable attention in Mexico through his 
interior decoration of the Executive Mansion occupied 
by President Calles. 

I am told that the work done at the Mansion so 
impressed the Calles regime that they saw in it a great 
psychology, the medium of impressing Americans with 
a new thought of Mexico, a means of diverting the 

minds of our people from banditry and guerrilla war- 
fare to the peaceful arts, and as a result, a group of 
their artists have been sent here, actually financed by 
the Mexican Government. So it would seem wise for 
American manufacturers to look into the merits of this 
new art which, like all of the new art that is good art, 

is based upon an older art. The little community is 
fathered by Jose Juan Tablada, an older man, a poet, 
an inspiration and a guiding spirit. : 

C. an 
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BURCH CO. BUYS OUT GREENO CO. 

F. Burcu Co. have purchased the upholstery 

¢ departments of the C. L. Greeno Co. at Cin- 
cinnati, Kansas City and Oakland, the lines in all 

cities remaining the same. The entire Greeno organi- 

zation is taken over by the Burch Company with the 
exception of the upholstery springs and cotton goods 
converting departments which will be continued by 
Edward Greeno. 

THE NEW “PERIOD FURNISHINGS” 

4 yc fourth edition of “Period Furnishings” soon 

ready for delivery is practically a new book. It is 
full of new material, the 1922 edition being amended 

and amplified by the addition of a vast amount of 

illustrative material. The book is printed upon high- 
grade paper, and will be sold at $10. It constitutes 

in its present form a veritable encyclopedia of every- 

thing pertaining to the broad subject of interior 

decoration. Published by Clifford & Lawton, Inc. 

ENLARGED QUARTERS FOR THE CHAS. 
WEINSTEIN CO. 

i aes Chas. J. Weinstein Co. are taking the entire 

second floor at 2 West 47th Street, New York, 

where they will have five showrooms in which to 

exhibit their crystal fixtures and girandoles. This 

space, which is about 8,000 square feet, is much 

larger than their old quarters and will permit them 

to add to their line, at the same time be of more 

Two new patterns in Walcloth made by T. R. Goodlatte 
& Sons. On view at the Wall Paper Convention. 

service to their many clients. They expect to be in 

their new home on or about August Ist. 

BLOOMINGDALES TO OPEN NEWARK 
BRANCH 

iy IS REPORTED that Bloomingdale Brothers in New 

York will shortly open a branch store in Newark, 

N. J., and will carry there a complete line of furniture 

and household furnishings, including pianos and 

radios. For this purpose, they have purchased the 

property formerly occupied by The Ross Stores on 

Market Street. 

A window treatment by Irene Sidley, interior decorator, 
Chicago. 
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Mok RR ET 
Notes on New Productions, New Importations, New Patterns Which may be of Interest to the Visiting 

‘Buyer and Decorator 

LARGE DISPLAY OF EXCELLENT FURNITURE 

Tue old barn building, 157 East 48th Street, occupied 

for a long time by The Charles Co., grocers, has 
been converted into a very interesting repository for 
antique and reproduction furniture sold strictly at 
wholesale by the Ashley Furniture Co. The clever 
use of plastic murals, old damasks, brocades and 

wrought iron grilles has made the place a most delight- 

ful environment. 
Three floors are filled with Italian, French, 

Spanish, Flemish and English furniture, even Amer- 
ican examples, including some charming old Belter 
pieces. All of them are desirable pieces, not mere 
“antiques,” and we emphasize this point because so 
much is being brought over here from abroad in the 
assumption that Americans who are following the lure 
of the antique are not much concerned with art or 
utility, mere decrepitude being the desideratum. 

On the contrary, the Ashley stock, whether 
antiques or following the antique types, represents only 
the most artistic examples, the sort of examples that 
are now in vogue, and will appeal strongly to the 

decorator. 

NEW PATTERNS AND WEAVES AT RYER & CASHEL 
MANy new numbers have been added to the regular 

line of Ryer & Cashel for their fall showing. 
They are now carrying imported crewel design 

damask in narrow and wide widths either for drapery 
material or to be made into table scarfs. 

Also a line of armure weave damask for couch 
covers in a variety of designs and color combinations. 

Many new and beautifully designed rayon table 
scarfs have been received from Belgium. In narrow 
and wide widths, 54 and 72 inches in length, some of 

these scarfs are in conventionalized Chinese patterns 
of gorgeous colors. 

Another new item is their armure weave rayon 
drapery fabric in narrow widths which come in plain 

and striped designs. 

LAFAYETTE CRETONNE BROUGHT OUT BY WIT- 
COMBE, McGEACHIN & CO. 

Avery delightful contribution to the Americana prints 
is the Lafayette cretonne just brought out by Wit- 

combe, McGeachin & Co. Lafayette’s service in the 
American Army and his sympathy for the American 
cause is a matter of common knowledge to every 
school-boy. A mere youth of twenty-one when he 
joined the Army, he became the idol of both America 
and France and finally a medal designed by Dupré 
was struck in his honor to perpetuate his fame. Baron 

Oberkampf incorporated this medal into a design which 
was dofe in Jouy prints and fragments of the original 
bring enormous prices at collector-sales. Witcombe, 

MecGeachin & Co. have just reproduced this pattern 
and have made a very good job of it, following closely 
the technic and the old colorings. 

A REMARKABLE LINE OF MIRRORS 

SIENA Art Co., INnc., are showing in their fall line 

of mirrors a remarkable number of patterns and 
sizes suitable to fit into any decorative scheme. 

One of their most interesting numbers has a 
crystal colored plate border silvered at the back to add 
brilliance. The company is also showing a wide line 
of buffet, console and panel mirrors and also a number 
of vanity, boudoir mirrors. Most of these are finished 
in silver and gold with super high lights. 

Their complete fall line is now ready for the 
inspection of the trade. 

NEW FABRIC IN WHITELEY & COLLIER, INC. 

Wuiretey & Coiuier, INc., manufacturers of uphol- 
stery and drapery fabrics are showing several new 

novelty coverings, one in particular being a new fabric 
made in imitation of an embroidery in an all over 
pattern. 

The firm are also showing imitation friezes with 
patterns in 25, 27, 32 and 34-inch repeats. They are 
also displaying two-toned jacquard velours to be sold 
at moderate prices. 

The company’s line is being shown on the Pacific 
Coast by the Wilmat Co., Los Angeles. 

ANNOUNCEMENT is made by the Ellery Products Mfg. 

Co. that the largest Fall line of ruffled curtains ever 
made by them is now on display at their New York 
office, 41 Union Square, under the personal supervision 
of Max H. Kahn. The curtains are made of rayon, 

voile, marquisette and point d’esprit. There are also 
a large variety of imported frame panels in the line. 

THE Bartons Bias Co., New York, have recently 

opened a new department. in their plant at Bridge- 
port, Conn., devoted to the manufacturing of drapery 
trimmings. They are showing a large line of bullion 
fringes, silk edgings, glazed chintz bindings and cornice 
fringes in all color combinations. 

THe Piedmont Plush Mills have started in on the 
production of Jacquard velvets. Heretofore, they 

have confined themselves to plain stuffs. W. E. Rosen- 
thal is the selling agent. 
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SALESMEN AND SELLING AGENTS 
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T A. THEO. & CO.—Herbert Gardner in charge of New 

gt gh Lg Clarendon Bldg., New York and vicinity, New 

York Central and New England States, Walter Zust, Middle West 

and South; H. D. Phillips, pgp pee territory; A. Theo. Abbott, 

» firm’s representative on the road. =e 

ALDER. ROBERT CO., IN@.—Chas. W. Staten, large cities of 

Middle and North West; J. A. Kelleher, Philadelphia, Baltimore, 

Washington, Richmond and Norfolk; R. U. Alexander, New York 

State and New England; J. K..Grear, Pacific Coast; Oscar Mueller, 

Ohio, Indiana and Michigan; T. B. Kelly, Illinois, Iowa, Wisconsin 

and Missouri; Jos. Anderson, Pennsylvania, New Jersey and Long 

Island; H. B. Taliaferro, South; John P. Fox, New York City, 

Brooklyn and Newark. ; 

ALTMAN, B. & CO. (Wholesale Upholstery Dept.)—Frederick Meade 

Stone, Philadelphia, Baltimore, Washington, New England and New 

York State; Walter J. Wilde, Middle West to Pacific Coast; Thomas 

F. O’Neill, New York City and Metropolitan district. 
AMERICAN PILE FABRIC CO. (Luth & Powers, Inc., Sole Agents) 
—R. G. Powers, important cities of the Eastern States and New 

York office; Joseph A. Sommer, Sales Manager Philadelphia, Balti- 

more, Washington, Pittsburgh and part of Ohio; R. B. Drysdale, 
Chicago office, Michigan and Wisconsin; J. W. Faulkner, Chicago 
office, Ohio, Indiana, Missouri, Minnesota, Iowa and Illinois; Ray- 
mond Mauder, New York State, Pennsylvania and New Jersey; 
R. T. Duncan, Greater New York; Jos. S. Cohen, South from 
Virginia to Texas and Oklahoma; I. H. Friedenthal, Pacific Coast, 
Denver West; R. L. Evans and Victor Page, New York office; 
P. J. Luth, General Manager, Philadelphia and New York office ; 
Egon V. Lohberg, Eastern salesman for the small cities. 

AMERICAN WINDOW SHADE MACHINE CO., INC.—H. A. 
Howard, Gen. Megr., 80 Federal St., Boston, New England; A. H. 
Coffin, Rm. 1019, Flatiron Bldg., New York City, New York District; 
Harvey L. Albert, 80 Federal St., Boston, Southern States; Emory 
Ariel, 80 Federal St., Boston, Midaule West. 

ARACOMA-KENTON CO., INC.—Raymond H. Lee, New England ; 
R. B. Hamilton, New York City; W. J. McJannett, Canada; Edwin 
C. Kenton, General; Chicago office, 222 West Adams St. 

ARNOLD, CLARENCE F., & CO.—J. Laurens Kruse, Sales Man- 
ager, New York, New Jersey, Pennsylvania, Delaware, Maryland 
and District of Columbia; G. I. Webb, New England, the South 
and Middle West. 

ATLAS DYE WORKS—Chas. A. Miller, Jr. 
BAECK WALL PAPER CO.—B. D-. Meeker, Metropolitan district and 

Southeast; I. S. Sullards, Southwest; R. N. Graves, Middle West; 
A. M. Morgenthaler, Denver to the Coast; L. L. Vallentine, New 
England and Canada. 

BAILEY & GRIFFIN, INC.—George Brewing, 420 Boylston St., 
Boston, New England and New York State; Hobart A. Hawley, 
922 Sansom St., Philadelphia, Southern territory and Philadelphia. 

BAKER SALES CO., INC.—P. H. Stortz, 1001 Pershing Sq. Bldg., 
Los Angeles, Pacific Coast; E. D. Johnson, 28 E. Jackson Blvd., 
Chicago, Middle West; H. Henriques, 257 Fourth Ave., New York, 
New England and East. 

BARBE-McKENZIE CORP.—H. C. Earle, Pacific Coast; L. Schwanecke, 
St. Louis and Central West; A. Koppel, Central West; Thos. Clowry, 
Northwest; E. J. Druding, Jr., Middle West; H: A. Dessar, South; 
Chas. Stickle, East; Wm. McCausland, East; A. E. Flinn, Philadel- 
phia, Baltimore and Washington; L. Bernstein and W. S. Barbe, 
New York City. 

BAYLIS, A. W. CO.—L. M. Buckley, Chicago and Middle West; Harry 
W. Corbin, Denver and Pacific Coast; D. W. Fisler, Western Penn- 
sylvania, Ohio, Indiana, Michigan and Kentucky; W. S. ° Horne, 
Philadelphia, Baltimore, South and New York City; C. F. Winter 
New York State, New England and Eastern Pennsylvania; L. A 
Wasserman, New York City. 

BECKER, SMITH & PAGE, INC.—C. D. Brunner, C. H. Ford, H. E. 
Ford, P. L. Gold, A. W. Gibson, H. S. Hooper, E. C. Jones, C. M. 
N. Killen, J. A. Murray, W. G. Ulmer and L. H. Chase, Sales 
Manager. 

BERNHARD, MORRIS CO.—Adolph Lederer, Baltimore, Washing- 
ton, Richmond and Norfolk; Rudolf Cronenberg, New York State, 
Pennsylvania and the Middle West; W. O. Brown, Boston and New 
England States; R. C. Stoky, Southern States; A. C. Leggett, New 
York State, Pennsylvania and Michigan; Chas. E. Briddell, Balti- 
more; Larry Schenck, Kansas, Missouri, Iowa, Nebraska, Minnesota 
and Wisconsin, Ohio, Indiana and Illinois; Adolph Lederer, Hugh 
Marky, Thomas F. Maloney, S. J. Wolferman, Howard Wolferman. 
Saul Kaufman, Jack Goodfriend, William Rasch and Harold Wolfer- 
man, Irving Brand, Greater New York. 

BRISTOL COMPANY—S. M. Freeman, Frederick Schuch, J. Stephen 
Reilly, F. Murray Bob, F. P. Victoria. 

BROMLEY MFG. CO.—William S. Cameron, Cleveland, Cincinnati 
and East; John H. Hadler, Denver to Pacific Coast; Thomas Liv- 
ingstone, Northwest; John J. Duffy, Ohio, St. Louis and Louisville; 
Thomas Rugg, Sr., Indiana, Illinois and Iowa; Joseph A. Gallagher, 
Chicago; Alexander D. Sutherland, South; Michael J. Downey, New 

York State and Pennsylvania; William F. Rigney, Philadelphia, Balti- 
more, Washington and Pennsylvania; Thomas F. Girvin, Metropolitan 
district; Arthur S. Manning, New England territory; Thomas 1] 
Rugg, Jr., North and South Dakota, Minnesota, Michigan and Wis- 
consin; Carl A. Dittrich, small towns in Pennsylvania. 

BRUNSCHWIG & FILS, INC.—Ernest E. Roebling, 420 Boylston St., 
Boston; Norman T. Hans, Heyworth Bldg., Chicago; George F. King, 
Hayward Hotel, Los Angeles; Rene Silz, Southern representative. 

BURCH, A. F., CO.—E. A. Larson, Grand Rapids; H. J. Blanchard, 
Michigan; P. H. De Pree, Wisconsin, Minnesota and Towa; G. L. 
Trankler, Ohio and New York; E. C. Trankler, Chicago and Mil- 
waukee; E. S. Conklin, Illinois, Indiana, Kentucky and Tennessee; 
ne Fisher, Pennsylvania, Virginia and South; F. S. Allen, Pacific 
oast. 

BUTTERFIELD, FRED & CO., INC.—New York, Baltimore, Boston, 
Buffalo, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Los Angeles, 
a mneelie, Philadelphia, Pittsburgh, St. Louis, San Francisco, 
eattle. 

CHENEY BROS. (Upholstery Department)—Arthur Hoffman; decora- 
tors, New York City; Arthur McCreedy, lampshade manufacturers, 
New York City; Anthony Palmer, Brooklyn; Robert Smith, manu- 
facturers, New York City; Ellard Colgan, Pennsylvania, Maryland, 
Ohio and Kentucky; W. H. B. Stephens, Chicago and Milwaukee; 
Paul T.° Hanrath, Middle West; H. L. Vallentine, Boston, New 
England, New York State; W. C. Spoerl, Denver and West; F. H. 
Drummond, South. 

COLONIAL CURTAIN CO.—Joseph Popper, New York, Pennsyl- 
vania, Maryland, New Jersey, District of Columbia; W. N. Roloff, 
Indiana, Illinois, Michigan, Wisconsin; Renther & Flynn, Pacific 
Coast; J. R. Gicker, Kansas. 

CONSOLIDATED TRIMMING CO.—A. H. Abels, 420 Boylston St., 
Boston; A. Cohn, 1504 Heyworth Bldg., Chicago; A. J. Raine, 2063 
E, 4th St., Cleveland, O.; E. H. Ringgold, Jr., 12th & Brown Sts., 
Philadelphia; Jos. A, Tresch, 251 Post St., San Francisco; Barnhart 
Co., 1912 Fourth Ave., Seattle, Wash.; P. J. LeMay, Mount Royal 
Hotel, Montreal, Canada; Consolidated Trimming Co., 722 So. Los 
Angeles St., Los Angeles; Mrs. Reginald A. Fry, Baltimore, Washing- 
ton and South; Lester L. Wolff, Middle West, New York City, 
Central Pennsylvania and Michigan; F. W. Hewes, New York City 
and State and East; A. Sircus, East, New York City and Brooklyn; 
S. Pinner, New York City and Newark; Geo. Lechner, Miss Abbie, 
E. M. Sivitz, M. S. Adcock, S, Lahnstein, M. Dodyk, Miss Silver, 
New York City. . . 

CONTINENTAL CUSHION SPRING CO.—Charles Belik, 1534 19th 
St., Milwaukee; H. E. Codwise, 24 India Sq., Boston; A. Boone Cost, 
4605 Fernhill Rd., Philadelphia; T. G. Garner, c/o Cuvier Press Club, 
Cincinnati; Ralph C. Hubert, 330 Fulton St., Evansville, Ind.; J. G. 
Hudson, Box 1353, Waco, Texas; B. H. Irvin & Co., Third & Main 
Sts., Cincinnati; P. V. Kirkman, 612 W. Broad St., High Point, 
N. C.; Earl Koch, Ingraham Waste & Supply Co., 1240 W. 4th St., 
Cleveland; W. H. LeSeur, 620 Main St., New Rochelle, N. ¥e 
James R. Montgomery, 1121 Dover Pl., or T. Matthews Supply Co., 
2123 Pine St., St. Louis, Mo.; George Roberts, 1409 Hurlbut Ave., 
Detroit; Pittsburgh Leather & Glue Co., 114 Market St., Pittsburgh; 
Herman A. Schildt Co., 325 E. Market St., Louisville, Ky.; -R. C. 
Sofio, 9 Main St., San Francisco; Joseph A. Williams, 613 First Ave. 
A Fra Minentgee; H. Miller, and John McKeown, 4925 S. Halsted 
»t., icago. 

COOPER & DE LUNA CORP.—T. D. Cooper, Middle West; A. S. 
DeLuna and Joseph Dennen, New York City; E. H. Burns, , Phila- 
delphia, Baltimore, Washington, New Jersey, Pennsylvania, Maryland, 
Virginia; Stanwood H. Cook, New Engiand; Chas. Fetzer, Ohio, 
Indiana, Kentucky, W. Virginia; T. T. Imber, Chicago and North- 
west; K. V. Alexander, Kansas City and points West. 

DECORATIVE FABRIC CORP.—Chas. Braverman, Eastern repre- 
sentative; Lawrence Goldberg, Middle West; Mortimer Perlstein, 
Pacific Coast. 

DERRYVALE LINEN CO., INC.—A. Adams, West Coast and South; 
H. S. Hasbrouck, New England, Middle West, Middle Atlantic. 

DOUX, JULES, INC.—George Y. Allen, Florence Doux Allen. 
ELLIS, W. C.—W. C. Ellis, New York .State; Simon. Rosenthal, New 

Jersey and Pennsylvania; W. W. McLean, Middle West and Pacific 
Coast; C. D. Hester, Ohio and Indiana; J. H. Frank, Massachusetts, 
New Hampshire and Maine; William Cass, Vermont. 

FAIRCLOUGH & GOLD, INC.—S. Gold, Eastern Canada and New 
York State; S. Z. Brandvein, Middle West; J. H. Milne, Chicago 
and Northwestern States; E. R. Bennett, Southern States and Pacific 
Coast; H. P. Wirth, New England, New York State and Pennsy]l- 
vania; A. C. Littlefield, Southern New England; F. J. Barnable, 
New York office; C. G. Greene, New York City and New Jersey; 
R. T, Hollander, Chicago district; W. S. Brandvein, Middle States; 
G. M. Morley, Canada; W. J. Phillips, Ohio and Indiana; Norman 
Goldsmith, Southeastern States. 

FEIN & ROSENFELD BROS., INC.—Samuel Adl er, Chicago; H 
Hale, Boston; Sig. Lorentz, South and W . lett, est; James E. Howlett, 

New York City; Joseph Safsel, Brooklyn; David M. Klei N 

Jersey; Al. J. Quimby, New York City. . ne, ee 
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FELDSTEIN, CHAS. H. CO., INC.—H. Hohenadel, 1218 First National 
Bank Bldg., 38 S. Dearborn St., Chicago; H. E. Codwise, 24 India 
Sq., Boston; Jacobs Bros., 912 Broadway, New York City; R. C. 
Sofio, 9 Main St., San Francisco. , 

FOSTER BROS. MFG. CO.—J. W. Hedrick, Harry Schutte, A. C. 
Van Alstyne, Utica, N. ¥.; F. C. Foster, LaSalle, Mich.; Preston Ww. 
Swiler, Reading, Pa.; J. W. Ormond, Detroit, Mich. . 

GOLDSTEIN, HARRY—Offices in Chicago, Boston and Los Angeles. 
GOULD-MERSEREAU CO.—S. F. Ross, Cleveland, Detroit and Middle 

West; Emil Raschbacher, Indianapolis, Cincinnati, St. Louis and 
Southwest; Geo. W. Marquis, New York State and Canada; Geo. R. 
Heustis, Connecticut and Pennsylvania; Ralph J. Buckman, South; 
Norman A. Arter, Pacific Coast; N. V. Moore, Middle West; W. ¢- 
Furlong, Boston; J. A. Dempsey and J. J. Parry, New England; 
Sarkis Yagjian, Boston; Geo. R. Murdock, Paul Resnick, John Clynes 
and Paul Wollerman, New York City; Edwin B. Flanagan, New York 
City, New Jersey and Long Island; J. Maring, New York City and 
Brooklyn; Ray W. Russell, New York City, Brooklyn, Long Island 
and Middle West; Joseph Shanfield, Middle West; Moultrop & Latz, 
California; J. Mitchell, Oregon, Washington and Southwest; 
Simms & Crane, South and Southwest. : 

HABOUSH, R. & BRO.—Kaiser R. Razook, 251 Fifth Ave., New York 
City; W. J. Greene, 2342 Buckingham Rd., Los Angeles; J. C. 
Quigle, 1801 A St., Lincoln, Nebr. — 

HADLEE SILK MILLS—G. E. Kaiser, Boston and East; J. E. 
Loughlin, Middle West; J. T. Glacken, New York State and New 
England; Robert M. Lee, North West and Coast; J. J. Tegeler, 
House. 

HARDING TILTON & CO. (McCAMPBELL DEPT., Selling Walcloth 
Manufactured by T. R. Goodlatte & Sons)—H. L. Daughtry, South; 
W. B. Hardy, Jr., Texas and Southwest; A. G. Heinsohn, Philadel- 
phia; J. R. Niemeyer, Pacific Coast; W._G. Cadmus, Illinois and 
Indiana; W. C. Mitchell, New England; F. D. Mannion, Michigan 
and Ohio; R. S. Dempsey, New York and Pennsylvania; N. A. 
Alexander, Baltimore and Virginia; A. P. Grace, St. Louis and 
Middle West. : 

HARTMANN, HERMANN & SON—George F. King, Coast; A. G. 
Hartmann, New England and Middle West; R. B. Hanson, South. 

HARTSHORN, STEWART CO.—B. E. Bushnell, Director of Sales, 
New York; J. F.: Spiro, New York; A. M. Mount, Pacific Coast; 
A. R. Crippen, Chicago; J. F. Wilson, New York; G. B. LeLarge, 
New York; S. S. Bushnell, New York; J. B. Pinckney, Wm. R. 
Logan, Middle West; L. P. Bayard, Southern States; A. Munzinger, 
Middle West. 

HEIM, S. W. & CO.—E. E. Devlin and Wm. A. Lincoln, New England 
States with headquarters at 420 Boylston St., Boston; Fred Richter 
and Loran Lober, State of Pennsylvania, Baltimore and Washington 
with headquarters at 1503 Finance Bldg., Philadelphia; A. T. Drury 
and E. J. Farley, Middle West with headquarters at 1502 Heyworth 
Bldg., Chicago; J. N. McConathy, Pacific Coast with headquarters at 
the Lankershim Hotel, Los Angeles; F. Gammelin and C. O. Hoffman, 
New York City and Brooklyn; Max Heim and Thomas Burke, House. 

HELMSKY, JOHN, INC.—M. M. Marks, Middle West; George F. 
King, Pacific Coast. 

HENDERSON, WM. & CO.—New York office, Textile Bldg., Lewis 
E. Rouse; Davis & Williams, 180 New Montgomery St., San Fran- 
cisco; D, A. Tarbell & Son, 99 Chauncy St., Boston; L. W. Lee & 
Son, Republic Bldg., Chicago. 

HEXTER, S. M. & CO.—Lee Hexter, 381 Fourth Ave., New York; 
H. A. Colen, 811 Security Bldg., Chicago; R. S. Kennedy, Jr., 411 
Hackney Bldg., St. Paul, Minn.; C. F. Kansinger, 669 So. Fourth 
Ave., Louisville, Ky.; E. I. Weisberg, 2400 Superior Ave., E. Cleve- 
land, O.; L. F. Wenstrup, 212 W. 4th St., Cincinnati, O.; Deane & 
Bronstein, 924 Syndicate Trust Bldg., St. Louis, Mo.; M. Seiler, 
2384 Post St., San Francisco; F. H. Miller, 1363 Wright St., Los 
Angeles; H. H. Horn, 814 Terminal Sales Bldg., Portland, Ore. 

HUGHES, W. A. & CO.—Walter A. Hughes, Middle West; Frederick 
C. Stierlin, Chicago and Grand Rapids; Harry R. Lydecker, Jr., 
New England and Canada; Harry C. Cunningham, South; Thomas 
A. Mulry, Pacific Coast. 

INDIA CO., INC.—Reginald Markham, Southern California, Arizona, 
Texas, Colorado, Indiana, Utah, Tennessee, Montana, Minnesota, 
carson Wisconsin, Alabama, Missouri, Idaho, Washington and 
regon. ‘ 

JANEWAY & CARPENDER, INC.—G. P. Allen, Philadelphia, south- 
eastern Pennsylvania, Maryland and W. Virginia; G. R. Ammerman, 
New York and Pennsylvania; Chas. Becker, Pacific Coast; Amos G. 
Brown, New Jersey, Vermont and New Hampshire; F. M. Eckardt, 
Southern States; E. H. Ervin, Chicago; C. A. Flavell, New England; 
W. B. Flavell, New England and Metropolitan district; D. E. Gaither, 
Pennsylvania and W. Virginia; V. Hicks, Northwestern States; A. B. 
Montville, Colorado, New Mexico, Wyoming; F. Norton, Ohio, 
Kentucky and Tennessee; T. M. Robertson, New York and Pennsyl- 
vania; J. H. Rowbotham, Delaware, Maryland, North and South 
Carolina, Virginia, Florida, Georgia; K. R. Smith, Jr., Indiana and 
Michigan; L. K. Voight, Missouri, Kansas, Iowa, Nebraska. 

JARNOW & CO., INC.—Alfred Jarnow, Jos. J. Reilly, Henry Linker; 
Mary Ryan, New York and Chicago agent. 

JOHNSON & FAULKNER-—J. K. Blackman, Chicago, Grand Rapids 
and Northwest; H. LeBarre Williams, Philadelphia, Baltimore and 
Washington; Thos. F. Tucker, Boston and New England; O. D. 
Baker, New York State, Pennsylvania and Southern Ohio; I. S. 
Skillman, Middle West; W. D. Twiss, California; E. Bremer, Kansas 
City, Omaha, Denver, Salt Lake City, Pacific and Northwest; H. F. 
Moseley, South and Southwest; O. C. Urban, Stewart Wightwick, 
W. P. Tarmey, B. H. Andrews, H. M. Jackson, R. Edwards, Carl A. 
Hashagen, New York City; P. J. O’Grady, New Jersey, J. J. Fitz- 
gerald, Westchester and New York City; H. B. Schaeffer, Brooklyn 
and Long Island. 

KARPEN, S., & BROS.—R. F. Dalbey, W. L. Day, L. E. 
Hecht, John Hoff, H. F. Hutchinson, Mike Karpen, J. A 
Levering, Geo. Hand, T. A. McCarthy, R. W. Murison, J. A. Pan- 
coast . D._Pancoast, E. F. Reichert, Geo. W. Hand, Jr., D. F. 
Fogel, Otto Kluessner, Chas. Dean, E. S. Westphal, I. L. Loewen- 
berg, C. L. Madge Robert Weil, M.. H. sons Jack Karpen, C. J. 
Maxfield, Wm. S. Schwartz, S. Kolins, John Weilandics, A. A. 
Anderson, J. R. Cline, Geo, F. Slee, Allan T. Crutcher, A. S. 
Mackenzie, E. L. Piermattei, I. M. Browning, C. S. Brown. 

KAUFMAN PLUSH CO., INC.—Benjamin Harrison, 167 E. 178th St., 
New York City, East; George V.. Nichols, 833 Market St., San_Fran- 
cisco, West; Charles F. Froula, 902 Hearst Bldg., Chicago, City of 
Chicago; C. C. Keller, 927 Dana Ave., Cincinnati, Midwest; John E. 
Carson, at the mill, South; Schwarzenbach Huber & Co., 468 Fourth 
Ave., New York, East, South and Middle West. 

KAY MANUFACTURING CO.—M. Levine, 166 Elm St., Chelsea, 
Mass.; S. Slegman, 1035 N. Delaware Ave., Philadelphia; J. G. 
Edelen, 215 W. Pratt St., Baltimore; W. A. Smith, 6th & Mill Sts., 
Los Angeles; F. W. Cole, 346 6th St., San Francisco. 

KRODER, JOHN and HENRY REUBEL CO.—S. M. Hauser, Sales 
Manager. New York Office 107-109 E. 17th St.; Pacific Coast Branch, 
938 Mission St., San Francisco, J. H. Dickey, Manager; J. O. Craw- 
ford, city salesman for San Francisco and Oakland; Pacific Coast 
representative, except in San Francisco and Oakland, C. J. Crabb, 
232 So. Catalina St., Los Angeles, larger towns in California, Oregon 
Washington, Idaho, Montana, Colorado, Arizona and Texas; W. 
Hauser, 1414 No. Latrobe Ave., Chicago, principal towns in Illinois, 
Wisconsin, Minnesota, Iowa, Nebraska, Missouri, also Grand Rapids, 
Cincinnati, Louisville, Indianapolis; Thos. H. Coffee, Cresskill, N. J., 
New York State, excepting New York City and suburbs, and Brook- 
lyn, bere towns in Eastern Canada, Western New England States, 
Northeastern Pennsylvania, Cleveland, Columbus and Toledo in Ohio, 
also Detroit; Thos. F. Sheehy, principal towns in Pennsylvania, 
excepting Philadelphia, Steubenville in Ohio, Tennessee, Virginia and 
entire Southeastern section of the United States, including Florida; 
W. H. W. Teele Co., 37 Kingston St., Boston, Boston and all of 
Eastern New England States, including Maine; Lester Jarrett, larger 
accounts in New York City, Brooklyn, Newark and Philadelphia; 
Fred Timke, the important decorative accounts in New York City, 
Westchester County and Northern and Eastern New Jersey, excepting 
Newark; Martin Baunach, East side New. York City, Brooklyn, 
excepting the accounts handled by Mr. Jarrett, and all of Long Island. 

LAWRENCE & CO.—V. J. Harper, Philadelphia, Baltimore and Middle 
West as far as Omaha; W. M. Thompson, part of Baltimore; V. P. 
Ross and V. J. Harper, Chicago and St. Louis; T. H. Grimley and 
V. J. Harper, Southern territory; T. L. Dunn, Pacific Coast; A. C. 
Rowe, Boston and Eastern territory; out-of-town offices: Boston, 89 
Franklin St., Chicago, Fabrics Bldg., 323 South Franklin St., St Louis, 
Mo., 400 Board of Education Bldg., Locust & 9th Sts., Philadelphia, 
Ledger Bldg., Chestnut St., San Francisco, Postal Telegraph Bldg., 
Market & Battery Sts. 

LEE, ARTHUR H., & SONS, INC.—Humphrey A. Lee, Boston; Vin- 
cent L. Wilson, Phliadelphia; Charles B. Geller and John W. Scheib, 
Chicago office and Midwest; Paul C. Vogel, East Central States; 
William C, Smith, Denver and West to Pacific Coast; Paul F. 
Klinefelter, South and Southwestern States; Peter C. Apel, William 
G. Arras and Alfred R. Smith, New York Decorative Trade and 
showroom. 

LEE, MORTIMER M.—G. E. Kaiser, Boston and East; J. E. Loughlin, 
Middle West; J. T. Glacken, New York State and New Engiand; 
Robert M. Lee, Northwest and Coast; J. J. Tegeler, House. 

LEE, BEHRENS & CO., INC.—H. O. Bush, 1703 Heyward Bldg., 
Chicago, Northwest, Indiana, Illinois and Chicago; George E. Krick, 
Kansas City, St. Louis and the Southwest; C. Lawrence Smith, Pacific - 
Coast; Frank H. Kammler, New England, New York State, Ohio and 
Pittsburgh; J. C. Todd, Philadelphia, Baltimore and Washington; 
David A. Mount, Philadelphia, Baltimore, Washington and the 
Southeast. 

LE FORT, ROBERT & CO., INC.—S. Adler, Chicago and Middle 
West; Wm. R. Fleming, Pittsburgh, Philadelphia, Baltimore, Washing- 
ton and the South; B. Lewis, Pennsylvania and New York; Henry 
Stoeffel, New York City; J. W. Pifer, New England. 

LEHMAN-CONNOR CO., INC., H. B~-loes R. Connor, special New 
York City accounts; Albert Benner rome ae office), State of 
Pennsylvania excepting Pittsburgh, States of Maryland, the Vir- 
inias, Kentucky and all cities South this side of the Mississippi 
iver; Richard I. Brown, New York State West of Syracuse up to 

and including Detroit, Far Middle West and South Middle est; 
H. H. Hale (Boston), New England States and New York State 
East_of Rochester; MacBride & Schmidt (Chicago), Middle West 
and Northwest; Charles S. Darling (San Francisco), entire Pacific 
Coast; C. C. Haskell, New York City below 59th St. and suburbs; 
Wallace R. Hendry, Brooklyn and furniture manufacturers; Jack 
Harris, New York City North of 59th St. 

LESCH, RUDOLF—W. H. Graf, J. A. Macdonald, N. Citron. 
LEWIS, ROBERT, CO.—Harry T. Dyott, New York office, New York 

State, ‘Ohio, Baltimore and Washington; general representative, 
Edward Long, New York office, New England States; Richard H. 
Rabbitt, Chicago, Middle West; Geo. V. Nichols, Pacific Coast; S. W. 
Butler, Philadelphia. 

LOVEMAN BROS.—Emile M. Loveman, Richard V. Loveman, Henry 
A. Royce, Arthur Lacks, Harry W. Corbin, R. C. Williams, Max 
Barasch, J. Belvin, Charles. W. Williams. 

LUDLOW & MINOR, INC.—Mrs. E. D. Leavitt, 17 N. Wabash 
Avenue, Chicago, Chicago representative; Melvin J. Lattie, 315 Trans- 
portation Bldg., Los Angeles, Western representative. 

MAAG, EDWARD, INC.—James G. Goodbody, Miss Olga W. Johnson 
and Miss Violet Dryburgh, New York City; Theo. -Cannavaro, 
Boston; Chas. S. Darling, Denver and all territory west. 

MAIBRUNN_ CO.—Walter T. Simmons, East and Middle West; 
George O. Levy, West and Middle West and South; E. M. Bartlett 

o., Los Angeles; Myron Maibrunn, New York showroom. 
MANSURE, E. L., CO.—Chicago office, C. E. Shults, Director of 

Sales, F. i. Robin, O. C. hau > W. H. Neff, W. H. Moe, E. M. 
Boyington, B. F. Oberndorf, A. Unholz, M. J. Jung, D. E. Krue er, 
H. R. Vernon, H. D. Mitchell, A. F. McEwen, Jr., H. O. Shults: 
New York office, J. L. Swope, ¥ B. Carroll, H. H: Van Zile, John F- 
Mansure; Philade phia office, W. A. Holloway, H. W. Shull, D. W. 
Laubach; Northwestern territory, Glen Dorres, Portland, Ore. 

MANVILLE JENCKES CO.—F. A. Crittenden, 112 Madison Ave., 
Detroit; A. L. Flaws, 94 Wellington St., W., Toronto, Canada; 
Irvin Froehlich, 100 N. Eutaw St., Baltimore; S. C. Hancock, 22 
Battery St., San_ Francisco; W. - Jameson, 927 Chestnut St., 
Philadelphia; E. H. Jennison, 38 Chauncy St., Boston; J. E. Jerman, 
309 Commercial Bank Bldg., Cleveland; Lynn H. Johnson, 505 Kasota 
Bldg., Minneapolis; R. P. Long, 2433 Guilford Terrace, Baltimore; 
McMurray & Stevenson, 222 W. Adams St., Chicago; Wm. S. Mack, 
222 W. Fourth St., Cincinnati; B. S. Shields, 513 Godchaux Bldg., 

, 

. 



140 The Upholsterer and Interior Decorator 

New Orleans; J. P. Standfast, New Birks Bldg., Montreal, Canada; 
Harry Stein, 732 S. Los Angeles St., Los Angeles; Chas. A. Dietrich, 
Mercantile Bank Bldg., Dallas, Tex. . 

MASSACHUSETTS MOHAIR PLUSH CO.—H. M. Bliss, W. W. 
Melcher, A. B. Mason, treasurer; headquarters, 80 Federal St., 
Boston. 

McMAHON & CREMINS, INC.—Thomas J. MeMahon, Baltimore 
and Washington; M. P. Chattin. New York, Newark, Philadelphia 
and vicinity; H. C. Hering, Middle West from Pittsburgh and 
South including Texas; W. M. Perry, New York State and Pennsyl- 
vania, except Pittsburgh. : 

MEYERS, HARRY CO.—William H. Keller, travelling; Frank Geimer 
and C, Fred Mobley, Chicago showroom. 

MILLART FABRICS, INC.—Arthur A. Krasner, Chicago and New 
England; Joseph Goldberg, New York City and Middle West; Paul 
Romano, iodive and New Jersey; Mitchel E. Leskin, Philadelphia 
and South; Seymour Goldberg, Pacific Coast. Fj 

MILLER BROS.—Geo, H. Bockwinkel, Cleveland, Toledo, Chicago, 
St. Louis and the States of Michigan, Wiseonsin, Minnesota, Iowa 
and Nebraska; A. A. Porter, entire South and Southwest; S. Ralph 
Maxwell, New England States, Pennsylvania and New York State; 
Wm. A. Black, Baltimore and Washington; A. P. Ward, Kansas City 
Westward including Pacific Coast; B. J. and A. B. Miller, Greater New 
York City; J. R. Miller, Fpliacepnt, Pittsburgh, Ohio and Indiana. 

MODERN CURTAIN CO.—J. J. Farley, New York and_Philadelphia; 
T. F. Cook, Ohio, Indiana, Michigan; S. Eigen, New England, 
New York State. 

MORSE, DRISCOLL, HUNT & CO., INC.—James V. Hunt, Sales 
Manager, New York office, 330 Fifth Ave.; Jules Buchwalter, Penn- 
sylvania; Jack Y. Clift, Illinois, Wisconsin, Indiana, Kentucky; 
Henry R. Frost, Iowa, Nebraska, South and North Dakota, Minne- 
sota; Edward E. Geveke, Denver and the West; Frank S. Hulse, 
Southeast; Edwin J. Nelson, Jobbers only, Eastern states; Frank S. 
Welch, New Jersey, Long Island, Brooklyn; Henry A. Leonard, 
New York State; John P. Strain, Ohio, Michigan, West Virginia; 
E. G. Sutherland, Mississippi, Louisiana, Texas, Arkansas, Oklahoma, 
Kansas, Missouri, Memphis, Tennessee; J. G. Mullin, New England; 
Boston office, 99 Chauncy St.; William J). Driscoll, personal accounts 
in New England; Gordon R. Foote, New York. Swiss Department: 
James Millen, Sales Manager, New York, Brooklyn, Newark, Phila- 
delphia, Baltimore, Washington, Pittsburgh, Columbus, Cincinnati, 
Detroit, Wilkes-Barre, Scranton; Henry M. Middleton, Metropolitan 
district; J. K. Taylor, New England; Samuel C. Pashley, Chicago 
and Milwaukee; Joseph S. Long, New York. ° 

MORTON, ALEXANDER & CO.—New York City: C. H. K. Blau- 
velt, R. Farley, A. V. G. Ayres, H. F. Caffrey; New Jersey, Brooklyn 
and Long Island, A. V. G. Ayres; Chicago, R. L. Coningsby and 
A. B. Howard; Middle West, Hedley E. Hull; Pacific Coast, Charles 
E. Stuart, New England and New York States, F. L. Davis; 
Southern territory, E. Lovan, Jr. 

MOSS ROSE MFG. CO.—Leon S. Fox, Harold W. Burton, George 
E. Yuille, Berthold Strauss, Ray N. Kidder, J. Frank Hoffman, Robt. 
L. Kahle, A. P. Wycoff, F. Linton White, Victor Echausse. 

MULTIPLEX DISPLAY FIXTURE CO.—F. S. Temple and I. M. 
Pettis, Chicago office, 209 South State St.; E. A. Wallach, Los 
Angeles Office, 621 Grant Bldg.; M. Feintuch, San Francisco Office, 
341 Pacific Bldg.; N. A. Pilcher, Detroit representative, office, 
Cadillac Square Bldg., Rm. 1500, Detroit; H. B. Feldmann and R. L. 
Juretie, New York office, 152 W. 42nd St.; H. B. Druffel and Jos. B. 
Druffel with headquarters at New York City, travel the Atlantic Coast 
west to Ohio and Geo. R. Martin with headquarters at St. Louis, 
Westward as far as Denver. 

MUTUAL TRIMMING CO., INC.—H. H. Hale, New England and 
New York State; H. Alexander, Middle West and South and New 
York City; L. Shapiro, New York City; L. Schwartz, New York 
City and West. 

MYER, HENRY, THREAD MFG. CO.—Mark Hamburger, 24 S. 
Hanover St., Baltimore; Samuel Cristall, 321 Brisbane Bldg., Buffalo; 

Levy Sons, 107 E. Third St., Cincinnati; Louis Moss, 1400 W. 
Third St., Cleveland; W. H. Von Borries & Sons, 122 S. Fifth St., 
Louisville, Ky.; J. B. Haffen & Sons, 936 S. Maple Ave., Los Angeles; 
J. B. Haffen & Sons, 86 Third St., San Francisco; H. G. Austin, 911 
Locust St., St. Louis, Mo.; W. H. Emery, 576 Sherburn St., Winni- 
peg, Canada; M. Markus & Sons, 47 Mayor St., Montreal, Canada; 
Leo R. Jacoby, 242 Mfrs. Exchange Bldg., Kansas City, Mo.; R. W. 
Faber & Co., 366 Adelaide St. W., Toronto, Canada. 

NAHON CO.—George Lifton, East and Middle West; D. i. Getter, 
R. A, Booth, D. A. Mishkind, Metropolitan district and showroom; 
A. R. Wagenknight, West and South. 

NEUMAIER, EUGENE & CO.—V. L. Emmet, large cities of Middle 
West, Baltimore, Washington; S. Rosenthal, Metropolitan district; 
A. J. Di Maggio, W. Virginia, Ohio, Indiana, Michigan, Pennsyl- 
vania; Eugene Neumaier, Philadelphia, Richmond, Norfolk, Chicago 
and Northwest; G, C. King, Far West, Narthwest, Southwest and 
Pacific Coast; H. A. Nasatir, Chicago and surrounding territory. 

NIAGARA WALL PAPER CO.—J. M. Morgan, T. H. Gutelius, C. J. 
Trowbridge, J. R. Kester, H. O. Jones, D, H. Placier, J. L. 
Weatherby. 

NICOLS, GEORGE & CO,—T. F. Bennett, large Eastern cities; C. M. 
Weimer, Pennsylvania and West Virginia; D. Colville, Metropolitan 
district; J. M. Goller, Metropolitan district; J. R. Weymouth, South; 
E. F. Wilson, Chicago office, 1906 Republic Bldg., covering Chicago 
and Middle West; G. T. Kirkpatrick, Boston office, 99 Chauncy St., 
New England; L. E, Whitehill, San Francisco office, 833 Market St., 
Pacific Coast; A. M, Creamer, Kansas City office, 210 W. 8th St., 
Southwest and Far West. 

NORTH WALES TAPESTRY MILLS—John A. Ryan, 315 Fifth Ave., 
New York City; Henry T. Grevatt, 207 Essex St., Boston; Otto 
Jacobs, 101 S. Wells St., Chicago; Wilmat Co., 824 Union League 
Bidg., Los Angeles. 

OEHRLE BROTHERS CO.—Albert C. Oehrle, Wm. T. Windle, H 
R. Blanck, J. H. Laich, Simeon DeWitt, Addison Taylor, Julius 
Herbott, Philadelphia; M. Hamburger, New York office, New Eng- 
land States; Wm. T. Windle, Pennsylvania, Ohio and Southern 
States; Arthur H. Faul. Chicago office, Chicago and Middle West: 
H. R. Blanck, Eastern Pennsylvania, Delaware, New Jersev, New York 
State and Canada; Arthur H. Faul, Texas, Arkansas, Oklahoma and 
Southwest; Geo. F. Wright, Los Angeles, Pacific Coast States. 

OLIVER & KAUFMAN, INC.—S. VU. Oliver, 35 E, 20th St., New York 
City, Middle West; S, S. Kaufman, 35 E. 20th St., New York City, 
Philadelphia, Baltimere and Washington; E. H. Stevens, 38 Chauncy 
St., Boston, New England; Bruno Loevy, Hotel Bellevue, San Fran- 
ciseo, Pacific Coast; Osear Loewe, Pennsylvania, Southwestern part; 
Ww. x Sanderson, Washington Biyd. & Grand River, Detroit, Michigan; 
OnNOA Ene: Fh St, Hew York City, mag age asviet. 

i f, Robest - Cunningham, 
oward Benner. John ag r ecker, Emmett Grav, 
rank J. Corr, Thomas A. Valles, Harry L. Huyler, 

ORSENIGO CO., INC.—Eugene J. Orsenigo, Middle West; J. A. 
Dunleavy, South and Middle West; James Gillies, Denyer to Pacific 
Coast; F. O. Denecke, East; W. H. Poulson, F. M. Dickinson, R. A. 
Parodi and PE H. Buck, New York and showroom. 

PALMER & EMBURY MFG, CO.—Embury Palmer, Joseph M. Beck, 
Herman Schultze, William E. Dobson, Paul V. Jester, George 
Meerow, Arthur J. Kerr, 

PAYNE & CO.—Daniel Cahill, North Central and Eastern territory ; 
Francis L. Dubbs, Central Western; Walter L. Coleman, Indiana, 
Kentucky and ichigan; Samuel M. Ball, Southern Ohio and 
River territory; Charles E. Young, City and Western Ohio. 

PENN TAPESTRY CO.—A. Jacobson, 330 Fifth Ave., New York 
and Metropolitan district; CL. Lane, 77 Bedford St, Boston, New 
England; W. A. Dale, Goshen, Ind.,' Middle West; F. G. Suhling, 
105 So, Dearborn St., Chicago; Richard I. Griffith, assistant man- 
ager, covering Philadelphia, Baltimore, Washington and West; L. R. 

eson, T. L. Leeson, Los Angeles, Cal., Pac Coast. ; 
PERSIAN RUG MANUFACTORY--Giles Whiting, H. H. Robbins, 

Sales Mgr., H, S. Harper, DeBold, Edward Emerson, F. E. 
Forshaw; Charles S. Darling, San Francisco office. 

PIEDMONT PLUSH MILLS, INC.—Walter E. Rosenthal, Sales Man- 
ager; Joseph F. Dooley, Denver to the Coast; John Moench, Chicago 
and vicinity; Charles W. Hazen, New York State, Middle West and 
New England; George M, Buchanan, South; Milo L. Voight, Jr., 
Metropolitan district ; William F. Stieg, New York office. 

PORTAGE DRAPERIES CO.—John S. Taylor, IL. A. Scott, Kendall- 
ville, Ind., Ohio, Michigan, Indiana and Illinois; Wm. H. Romaine, 
Pacific Coast; Bernard Lewis, Pennsylvania, New Jersey, New York 
City; I. Silverstein, New England, Ohio and ew York State; 
A. Alexander, Richmond, Washington, Baltimore, Philadelphia. 

POWDRELL & ALEXANDER, INC.—J. 5S. Alexander, Detroit, 
Pittsburgh, Cleveland; H. E. Scripture, Philadelphia, Baltimore, 
Washington, New York State; H. C. Lockwood, New York City; 
F. A. Baird, Middle West; E. V. Pollard, Chicago, St. Louis, 
Kansas City; T. B. Wilson, Pennsylvania, New Jersey, New York 
State; R. W. Hicks, Southern States; H. M. Burgin, Pacific Coast; 
F. B. Wellington, New England; A. C, MacDonald, Boston and 
Canada; L. A. Warren, Boston remnant department. 

ROGERS, M. H., INC, (Uphalatery and Drapery Dept.)—M. J. 
McCarty, Morris Mondschein, C. Griglick, Alfred Mondschein, O. 
Hebel, Chicago office, 29 E. Madison St., covering Chicago district 
and entire Middle West; H. O. Todd, covering Pacific Slope, San 
Francisco office, 180 New ewer pot St.; E. L. Schnell, New York 
City and New England States; Harold Mondschein, New York City 
and Pennsylvania, Baltimore and Washington; Matthew Magnus, 
Middle Western States; John Philos Baker, New England and Middle 
Atlantic _ States. Home Decorations Dept,, permanent - display, 
Chicago Furniture Mart Bldg., 666 Lake Shore Drive. 

ROUSMANIERE, WILLIAMS & CO.—New York, Fred Nicoll, John 
Wylie, Manager, Louis Kresek, Jr., A. L. Kindt, J. P. Connolly, 

Henry J. Dickert; Chicago, Thomas J. Walsh, C, M. Kelley, H. Z 
Malo; Baltimore, Freburger; Boston, Henry Brookshaw, 
Clarence C. Edwards; Los Angeles, Clarence P. Roberts; St. Louis, 
Walter R. Wild, J. C. Henley; New Orleans, W. F, Dabney; Phila- 
delphia, Warren Supplee, 1011 Chestnut St., Philadelphia. 

ROYAL CURTAIN MFG. CO.—Charles Hart, headquarters, 1133 
Broadway, New York, Middle West and New York State; R. J. 
Travis, office, 1121 Republic Bldg., Chicago, Northwestern States; 
L. R. Leeson, headquarters, Hotel Heyward, Los Angeles, the Coast; 
R. J. Baldwin, Sr., South; Charles Wilson, New England; M. M. 
Gordon at New York office; H, R. Mizener, Kansas, Oklahoma, 
Arkansas, Louisiana, Alabama, Mississippi, Texas; H. R. Moore, 
small cities in Pennsylvania, Ohio and New York. 

ROYAL TEXTILE CO.—Irving W. Cahn, 354 Fourth Ave., New York; 
Jack Wellenbach, 105 Broad St., Philadelphia; Manhoff & Erpenbeck, 
14 North Franklin St., Chicago; E. B, Hawkins, 511 W. Fulton St., 
Grand Rapids; Acme Cotton Textile Co., 611 E, Ninth St. Los 
Angeles; H. D. Jamieson, 1003 Spalding Bidg., Portland, Ore. 

ROYLE, GEO. & CO.—Carl Klose and W. H. Bergen, New York 
New England, Baltimore, Washington, South and Southwest; E. H 
Keys, Pennsylvania; M. R. Curry and Ed. C. Whiteman, Chicago 
and entire Middle West, Northwest and Northeast States; James 
Gillies, Pacific Coast, 

RYER & CASHEL—Bertsill Ryer, New York City, New England, 
Eaadelatie, Baltimore and Washington; Jos. L. Neal, New York 
State; esléy J. Claiborn, Metropolitan district; Geo. T. Wood, 
North and South Carolina and Virginia; Jos. N. Mackey, Ohio, 
Michigan, and Indiana; Geo, E. Krick, South and Southwest; C. E. 
Gabel, 223 W. Jackson Blvd., Chicago; M. W. Keefer, Pennsylvania; 
W. J. Greene, Pacific Coast. 

SABEL & PHILLIPS, INC.—S. H. Phillips, West; S. D. Siegel, 
Pacific Coast; Wm, Rudy, Middle West; Albert A. Phillips and 
D. Gilman, Metropolitan district. 

SALTERINI, JOHN B,—S. B. Murray, New York City; J. L, Bayer, 
South and Middle West; H. E. Smith, Eastern territory, including 
New England, New York State, Pennsylvania and Ohio; D. L. 
ewes, Michigan; A. J. Topp, Chicago; J. S. McClintock, Pacific 
oast. 

SAUBIAC, B. & SON—Chas. S. Darling, 251 Post St., San Francisco; 
Samuel Adler, 1713 Heyworth Bldg., Chicago. ete: 

SCHMIEG-HUNGATE & KOTZIAN, INC.—Miss Ruth Alden, 820 
Tower Court, Chicago; George F. King, Haywood Hotel, Spring & 

- ’S, PETER SONS & CO., INC.—Ernest E. Roeblin 
New England and New York; Norman T. Hans, Chicago and Mid. dle West; Chas. S. Darling, Pacific Coast and. East to Denver; 
James V. Reagan, Philadelphia, Baltimore and Washington; Nelson 
A. Peters, South; James A. McFarland, New York, Pennsylvania 

, 
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and Ohio; New York and Metropolitan district, Joseph M. Doyle, 
J. Henry Breitenbruch, Joseph Lampe, Joseph Tracy, Dudley C. 
ockwood; John Knox, Philip A. Gettler, New England, New York, 

New Jersey and Pennsylvania. 

SEA ISLAND MILLS, INC.—M. Rubin. Baltimore and Middle West; 
Ralph Ormsby, Boston; Geo. B. Tivy & Son, St. Louis; C. Ries, 
Los Angeles and San Francisco; O. L. Wynne-Roberts, Toronto 
and Montreal, Canada; Thos. J. Purcell, San Francisco; Dewitt T. 
Ferrell, Dallas, Texas; Jos. Goldberger, Philadelphia. 

eg pee & SON—Jos. Winston, F. L. Winston, J. J. Zimmerman, 
H. Kauff, B. Goldman, Ben Fox, H. Jelenko, B. Heineman, L. Smith. 

SHERWOOD CURTAIN Co., INC.—W. E. LePeton, New York City, 
New Jersey and Long Island; L. S. Baker, New England; I. M. 
Twery, Chicago and Middle West; Maurice Schwarz, Pacific Coast. 

SICHERMAN, MAX—H. R. Mizener, Southern territory; R. C. 
Sitzman, Pacific Coast states. 

a aa saa RIETMANN & CO.—John Moench, West and Northwest; 
M. Monash, New York State and part Middle West; John R 
Meltzer, part Middle West and part Metropolitan district; i Se 
Mosle, New York City, Philadelphia, Baltimore, Washington and 
East; Messrs. Reuther and Flynn, Pacific Coast. 

STEAD & MILLER CO.—George Banker, Mgr., New York office, 
180 Madison Ave., New York and Boston; Thos. F. J. Tynan, Metro- 
politan district and Brooklyn; Arthur I. Miller, Middle West terri- 
tor Andrew M. Langwill, Mgr. Chicago office, 1610 Heyworth 
Bl g., Chicago and Northwest; Frank M. Rapalje, part of North- 
west and Southwest territory, out of Chicago; Willard D. Hyde, 
Baltimore, Washington, New York State and New England; Benj. 
E. Devoy, Pacific Coast territory; John H. Caldwell, New Jersey 
and the Southern territory; Harold Davis, Philadelphia, part of 
Pennsylvania and New York State; Theodore M. Hillsley, Jr., New 
York Assistant. 

STEEL HEDDLE MFG. CO.—Philadelphia office, 2100 West Alle- 
gheny Ave., Robert J. Freitag, Treas. and Sales Mgr., Chas. C 
Cozzens a. Sm W. Gleeson; Eastern office, 44 Franklin St., 
Providence, , John H. Hill, Mgr., and George H. Hill; Southern 
office, 621 MeBee Ave., Greenville, S. C., Hampton Smith, Megr., 
and W. O. Jones. 

STRAHAN, THOMAS CO.—John W. Scriven, New England, part 
of New York State and Canada East; Wm. H. Wright, Philadel- 
+ pe and vicinity, part of Pennsylvania, Ohio and the outh ; es 

aeher, + Bart of of New York State, Pennsylvania, Ohio and the "South ; 
Homer Taylor, Chicago and part of the Middle West; 4 
Newman, Greater New York, Baltimore and Washington; Clarence 
E. Small, Middle West; Pierre i a New England and ee 
territory in the Middle West; J. Hill, Pacific Coast and the 
Northwest; Kent Mahaffey, ‘idous Y tints and territory in the 
Middle West. 

sTSoR yt & ROMANN—Branch offices and managers, Philadel- 
hia, E. H. Connell, Charles Loftus, assistant; Chicago, S. 
Ye, C. F. Kurz, assistant; Boston, Charles A. McManus, Vic- 
tor F. Locke assistant; San Francisco, "Frank Connell; Los Angeles, 
William S. Johnstone; traveling representatives George D. Garrett, 
D. J. Mahoney, iauge iton Mather, Milton Oken; city representatives, 
Alvin P. Alton, George Koester, S. S. Wisser, Myron Dixon, Michael 
oe Joseph M. Kelly, John Loonie, J. Ford Pollock, Jr., Geo. 

: iller. 

TAIT PAPER AND COLOR INDUSTRIES, INC.—E. N. Bush, 106 
Wood St., Pittsburgh, Pa.; J. S. Cory, 59 Main St. ., North East, Pa.; 
E. F. Doughty, 324 Birr St., Rochester, N. Y.; H. S. Hall, 2717 Olive 
St., St. Louis, Mo.; G. R. Henderson, and ¥.* 2 McCarthy, 1503 
Borden Bldg., 350 Madison Ave., New York City; I. S. Hornbeck, 
c/o Sagamore Hotel, Rochester, N. Y.; Col. W. B. Humphrey, c/o 
Auditorium Hotel, Chicago; A. S. Hyser, 528 S. Main St., Los 
Angeles; J. C. Scott, c/o Wm. Campbell W. P. Co., Hackensack, 
N. J.; G. W. Steele, 709 Little Bldg., Boston; G. F. Terriault, c/o 
Imperial W. P. Co., Glens Falls, N. Y.; Frank Van Sittert, 1312 
Penna. Bldg., 15th & ae Sts., Philadelphia. 

TAYLOR, H. D. .CO.—H. Hartle ere Kentucky, Indiana, 
Tennessee, Alabama and Georgia: H. SB Baker, Western New York, 
Michigan and Northern Ohio; F. Jas. Schaus, Western Pennsylvania, 
Buffalo and nearby towns; CP. ackey, Eastern New York; J. M 
Van Amburgh, Central New York. 

THORP, J. H. & CO., INC.—H. I. Wood, Fred. L. Veckley, D. C. 
Brewster, Boston; Ralph D. Deily, H. S. Jennings, H. A. Bitting, 
H. G. Wolf, Philadelphia; A. D. Funk, A. P. Will, Chicago; S. A. 
Davis, Chester M. Vallette, Pacific Coast; Harry H. Wallace, Ohio 
and Middle’ West; John S. Wade, South; C. W. Brooke, S. J. 
Oliver, E. J. Beale, Albert Wethernow, H. V. Mooney, W. H. Tuthiil, 
F. S. Gilbert, Jos. J. Nagro, Leon A. Chastel, Albert Jeffcoat, L. J. 
Dent, Clifford Clark, G. A. Webster, Carl Weren, Harry R. Secor, 
James A. McNichols, Edgar Smith, Edgar Green, New York head- 
quarters, 

UNITED TRIMMING CO.—Fred H. Kohn, Middle West and part of 
South; H. Bruenn, Pacific Coast; George H. Hughes, New York 
State and the East; Herman Knaster, Baltimore, Md., Washington, 
D. C., and the metropolitan district; Eli Friedrich, New York 
showroom. 

WALLISER, H. F. CO.—F. J. Morgan, L. Swanson, R. W. Brown, 
G. Schultz, Chicago; Ray Hendricksen, R. W. Smalley, N. Williams, 
Detroit office, 429 Lafayette Bldg.; J. L. Kumpf, O. Olsen, Minne- 
apolis office, 630 Baker Bldg.; A. Jacobson, New York office, 330 
Fifth Ave.; C. L. Smith, Pacific Coast; C. F. Shire, Ed. McKay, 
Howard Duncan, R. J. Johnson, Travelers. 

WEBSTER a sola iy | CO., INC.—Robert Epstein, Paul Jones, 
Jack Simonds, Jos. G. Griswold, Geo. D. Ingram, Sam S. Simonds, 
N. Bryant, C. Fowler, H. S. Cleveland Co. 

WITCOMBE, McGEACHIN & CO.—Walter Allgor, W. H. Berghorn, 
Ferd. Boos, Arthur Botting, F. Brueckner, John Dale, M. ). Feeley, 
Oren Howes, Walter Hoest, Donald C. McGeachin, C. E. Parsons, 
_ ae 2 Pinkerton, Richard Rutledge, J. C. Sterkert, R. P. Teander, 
A. V. Todd, W. C. Waibel, W. V. Wall, A. R. Walter, Wallace 
H. Witcombe. 
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WOLL, F. P. & CO.—New York office, W. H. Bishop, Mgr., New 
York City; Boston office, J. P. King and Charles B. Foster; Chicago 
office, Frank Talbot, Mgr.; Los Angeles, T. J. Whalen; St. Louis, 
Carrington Cabell, Inc.; Cleveland, J. A. Fleming, care of Fleming 
Furniture Co.; Columbus, C. R. Stevens; Detroit, Edward B. Busby. 

YORK CARD & PAPER CO.—Chauncey Baker, Kennedy Crumrine, 
: Hopkins, L. B. Steele, M. C. Fuhrman, Arthur T. Farrell, 

J. L. Ash. 

ZENITH MILLS, INC.—James Strain, Pacific Coast and the far 
West; L. A. Beck, Central West, Iowa, Missouri, Nebraska, Min- 
nesota, South Dakota, Illinois and Wisconsin; J. O. AS oe Pitts- 
burgh, Cleveland, Detroit, Cincinnati, Columbus, Toled 0, sor 
Indianapolis, New York City and the Metropolitan district; 
Reis, ennsylvania, Kentucky, Tennessee, Maryland, Southern 
States, Baltimore and Washington; H. R. Mizener, the Southwest, 
Texas, Louisiana, Alabama, Mississippi, Arkansas, Oldahoma, Kansas 
and Memphis; Jos. Goodman, New Yok State, Ohio, Michigan, 
West Virginia and Indiana; T. A, Reid, New England States and 
Boston, office 115 Chauncy St.; New York office, 330 Fifth Ave., 
J. O. Young and Jos. Goodman. 

ZIMMERMANN, JOHN & SONS—R. C. Kelley, ‘o> BP ia, New 
York and Chicago; C. R. Sauer, Middle West; Carl Kinnaman, 
New England, New York and Pennsylvania; Thomas P. Coyle, 
Pacific Coast. 

Advertisements under this heading, Five cents a word. Minimum 

charge One Dollar. In every case regarded in strict confidence. 

DESIGNER wishes to connect with high class N. Y. firm 
making pillows. Has wonderful ideas. Address “Flora,” 

c/o The Upholsterer. 

BUYER AND MANAGER for many years of drapery and 
upholstery goods in large retail store is open for position. 

Address “S. J.,” care The Upholsterer. 

REPRESENTATIVE to handle our newly developed line of 
hand printed linens, to the jobber, interior decorator, furni- 

ture and other interested manufacturers. The following terri- 
tories open: Chicago and adjacent territories, including 
Grand Rapids furniture market. The West Coast east to 
Denver. Address “Linens,” care The Upholsterer. 

WANTED—INTERIOR DECORATOR, familiar with New 
York trade. Good opportunity for high class. mian. J, R. 

Bremner Co., 835 Madison Ave., New York City. 
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WORKROOM SUPERINTENDENT, employed, thoroughly 
experienced in all branches of the trade, very highest New 

York City references, would like to hear from first class 
upholstery and decorating concern. Address “Employed,” care 
The Upholsterer. : 
UPHOLSTERY TRIMMING SALESMAN WANTED, with 

following among interior decorators, to solicit special order 
work, drawing account. Address “Special,” care The 
Upholsterer. d 
WANTED—EXPERIENCED SALESMEN for curtain and 

drapery departments in stores of Pennsylvania, Michigan, 
Illinois and Ohio. Liberal commission offered to the right 
men to work on an extensive line of priced-right, fast selling, 
high class damasks, nets and marquisettes. Address “Penn- 
sylvania,” care The Upholsterer. 
DRAPERY JOBBING HOUSE catering to the better trade 

have opening for a salesman acquainted with the “uptown” 
and Brooklyn decorative trade. Salary and commission. Give 
complete details with first letter. Address “Uptown,” care 
The Upholsterer. 
SALESMAN WANTED-—Staple, but compact line of uphol- 

stery drapery fabrics, for a side line, to first class depart- 
ments only, territory Virginia to Texas, and all south of 
Ohio River. No one unless having first class connection need 
apply, by mail to “B. & B. Co.,” care The Upholsterer. 
EXPERIENCED MANUFACTURER of high grade drapery 

and upholstery fabrics with thorough technical knowledge 
of the business, capable taking responsibility of mill manage- 
ment and production, styling and construction of fabrics, 
offers services and capital investment. Full details solicited. 
Address “Technical,” care The Upholsterer. 

DESIGNER—A permanent and highly desirable connection, 
with a nationally known manufacturer, may be secured by 

person with initiative, proper knowledge and artistic experi- 
ence in period furniture sketching, design and decoration. 
Salary will be commensurate with ability. In replies please 
give all necessary details relative to qualifications. All appli- 
cations will be held strictly confidential. Address “Sketching,” 
care The Upholsterer. 
REPRESENTATIVE WANTED for reliable manufacturer 

of novelty curtains, sash and panels, in Ohio, Indiana and 
Illinois. Strictly commission; side line no objection. Address 
“Sash,” care The Upholsterer. 
DRAPERY FOREMAN AND DESIGNER to take full 

charge of drapery workroom. Now employed as workroom 
foreman but desires change. Thoroughly efficient in all work- 
room duties, estimating, designing, sketching, etc. Am open 
for position with'n reasonable noticé. Best of references. 
Address “Efficient,” care The Upholsterer. 
SALESMAN WANTED for Southern, Middle West and 
New England territory on commission basis selling to the 

upholstery and decorative trade for progressing Eastern 
importer, and distributing high class jobbing house. Give 
reference and details. Address “Details,” care The Upholsterer. 
SALESMAN WANTED for the Pacific Coast to sell ruffle 

curtains and panels. We are the largest manufacturers in 
the Middle West and carry a large line of low priced numbers, 
including all the new novelties. Art Embroidery Works, Inc., 
1508 Wash‘ngton Avenue, St. Louis, Mo. 

WE HAVE AN OPENING for a first class drapery work- 
room foreman who can appreciate the working hours and 

home surroundings of a small but prosperous New England 
city. Permanent position for the right person. Address 
“Mass.,” care The Upholsterer. 

DECORATORS, JOBBERS—You should have a larger mar- 
gin of profit on your bedding. I can show you how to make 

this profit; I can save for you thousands of dollars annually. 
Am high class bedding and wicker upholstery man knowing 
the business from A to Z. Open to entertain a proposition. 
Address “Bedding,” care The Upholsterer. 
TO IMPORTER OF ANTIQUES, REPRODUCTIONS, 

who desires to develop his business, may have services of 
man, 27. Experience and knowledge importing and manufac- 
turing period furniture, foreign markets, costs, office manage- 
ment. Address “Antiques,” care The Upholsterer. 
INTERIOR DECORATOR and buyer thoroughly familiar 

with workroom operation, desires connection with first class 
established concern catering to high class trade. Best of 
references. Address “Buyer,” care The Upholsterer. 
POSITION WANTED—Fifteen years selling experience in 

draperies, furniture, rugs and decorations. Can estimate 
any kind of drapery work. Address “Experience,” care 
The Upholsterer, 
TO LEASE FOR FLOOR COVERINGS, DRAPERY FURNITURE, ETC.—We have to lease, two floors size 
60 x 140 in city of Middle West, population 110,000. Our 
department store is located in center of city. A good organi- 
zation can do a very large volume business. A very attractive 
lease can be obtained. Address “Center,” care The Upholsterer. 

IMPORTER AND JOBBER of drapery and upholstery 
fabrics catering to the decorative trade requires the services 

of an experienced Southern representative. R. Carrillo & Co., 
Inc., 70 W. 40th Street, New York City. 
EXPERIENCED SALESMEN—One for the Middle West, 

also one for Pennsylvania and New York State. Only first 
class men who have travelled these territories wanted, for mill 
making better kind of damasks and draperies. Reply only 
if you have called on the department store trade in these 
territories, and know the merchandise as well as the buyers. 
Address “Wayne,” care The Upholsterer. 
SALESMAN—Experienced on velours, wanted by reliable 

jobbing house; also to have charge of buying draperies; 
good opportunity for advancement. Apply, H. Kramer, 

396 Broadway, New York City. 
EXPERIENCED WORKROOM HEAD to organize and 
conduct small workroom, making up table scarfs, mats, etc. 

Address with references, “Organize,” care The Upholsterer. 
WANTED— TRAVELING SALESMAN on commission 

basis for imported period frames as side line. Address 
“Side Line,” care The Upholsterer, ‘ 
YOUNG MAN, 30, several years experience with cretonne 

converters, desires position selling on floor or outside, 
salary basis. Address “Cretonnes,” care The Upholsterer. 
WOMAN DECORATOR desires lucrative position in the 

decorating field. To take charge of a department, or as 
decorator or stylist. Has had six years’ excellent experience 
in a department store and exclusive decorating establishment. 
Will leave New York City. Address “Excellent Experience,” 
care The Upholsterer. 
INTERIOR DECORATOR, 29, ten years’ experience, open 

to take complete charge of decorating department. Thor- 
ough knowledge of all interior furnishings, with creative 
ability. Can manage workroom and knows the market well. 
Address “Complete Charge,” care The Upholsterer. 
ASSISTANT BUYER wanted in Pennsylvania department 

store. Good position for man with proper qualifications. 
Address with particulars, “Assistant Buyer,’ care The 
Upholsterer. 

SALESMAN WANTED to carry complete line of uphol- 
stered furniture. Commission basis only. Apply Eagle 

Upholstering Co., 502 N. American St., Philadelphia, Pa. 
SALESMAN WANTED for manufacturers line of ‘novelty 

and ruffle curtains for Southern and Coast territory, as 
side line on commission basis. Address “Coast,” care The 
Upholsterer. 
WANTED—TWO HIGH GRADE FURNITURE SALES- 
MEN to cover territory outside of Chicago; must have 

established following to sell high grade line upholstered 
furniture, reputable manufacturer. Address “Illinois,” care 
The Upholsterer. 
SALESMAN WANTED —Eastern, Southern, Middle West, 

and Far West territories now open; wood and iron drapery 
fixtures, unusual commission line. No objection to non-con- 
flicting lines. Address “Wood Fixtures,” care The Upholsterer. 
SOLE SELLING AGENT AND STYLER WANTED— 

Party who can style and sell annual production of two 
hundred fifty to three hundred thousand dollars of drapery 
and upholstery goods. Mill situated in South. Must take 
small financial interest in new company just forming. Address 
“Interest,” care The Upholsterer. 
SALESMAN WANTED to sell upholstery and drapery 

fabrics on commission basis to department stores in New 
York City and vicinity; must know buyers; can carry a side 
line. State all particulars in letter. Splendid opportunity. 
Address “Particulars,” care The Upholsterer. 

SELLING AGENT 
for large mills making drapery and upholstery fabrics 

desires man to sell furniture manufacturers and assist 

in establishment of department for this class of trade 

and to advise in styles to be made. 

Mills situated in section enjoying low production cost 

insuring attractive selling prices. 

Must be thoroughly experienced and widely acquainted 

in furniture trade. 

A most desirable connection for the right man. 

Address “Furniture Acquaintance,” care The Upholsterer. 


