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The
Kitchen suite
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Think of it as three living spaces

UNITED BY AN ARMSTRONG FLOOR

In the style of a traditional country
cottage, this multipurpose suite is
clustered around a centrally located
fireplace. But what really brings the
suite together is the Armstrong
Solarian® floor that flows easily from
one area to the next. You'll find it in
the kitchen area, where the cooking
island has counters that flip up for
casual dining, and a bookcase and nearby
desk function as a study area. It also
graces the living area, which features
a fireside grouping of seats, ~rfect for
entertaining guests or watching TV.
And it warms the formal dining area,
where a wall of French doors provides
a great view ofthe out-of-doors.

The designer

SOLARIAN FLOOR

It's Armstrong Hampton Brick
Designer Solarian that sets the tone
for the entire suite. Complemented
by ceiling beams and country furnish-
ings, its rich texture and terra-cotta
color create a setting that’'s comfort-
able and inviting. So, Armstrong
Hampton Brick gives the entire
suite the warm feeling of natural
brick with the easy care of an
Armstrong floor.

To axe morevFbr e free color Kitchen Suite booklet with
manv photoe, floor plans, and product information, call the
toU-froe Armstroi”™ Consumer Line, 1600 233-38",

and ask for Dept. 6BFHM. Or send couptm to:
Armstrong, Dept. 6BFHM, P.O. Box 3001, Lancaster, PA 17604

(“mstrong

Street
SO nke tocome hometo
City
Zip Tfel.i )
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DOES IT REALLY PAY TO REFINANCE?
Though interest rates are no longerfalling, the mad scramble isstill on. Should
you join in the parade? Our advice can helpyou decide.

SMART SOLUTIONS: SAVING GRACES
Introducing a new serieson clever, thrifty design solutions: Here, a New Ybrk
couple on a light budget turned three tiny rooms into a cheery kitchen.

A PERFECT RELATIONSHIP

The house and garden ofthis Houston home had little in common—until a new
bedroom wing brought them together.

SKYLINE VIEWS FROM A REDESIGNED LOFT
Manhattan looms outside the windows, but the interiors—and the enterprising
owners—are the stars ofthis Brooklyn remodel.

HAPPY REUNIONS
Thesefour kitchens addedfamily rooms in different configurations, so the
adults and the children could better share quality time.

URBAN ADAPTATIONS
Our three studies in the rising tide of "adaptive reuse" reveal loays to turn
leftover commercial spaces into elegantplaces to live.

SOUTHWEST SIMPATICO
FVom bedframes to Uankets, chests to chairs, thefurniture ofthe Southwest is

striking, colorful, full oftexture and character.

ESCAPE TO THE POOLHOUSE _
Better than a summer breeze, these classy outbuildings are invitingyear-

round—as they make the most oftheir settings.

MASTERFUL SUITES

Nearly homes within homes, three madeover master bedroomsgive their owners
privacy, luxury and places to sleep, bathe and dress.

SHOWER CHIC

A look at the latest lines ofAmerican and imported tub and showerfixtures,
~me are smart, some are whimsical, but any one could catchyourfancy.
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SURGEON GENERAL'S WARNING: Cigarette
Smoke Contains Carbon Monoxide.
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FEELING IS BELIEVING

It's never loo early for good laste.
Bed and Bath Fashions
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/ PERSONAL SHOWERS
designeij for personal bathing1
convenience and
pleasure.

Alsons has hand show-
ers that spray fresh,
invigorating water to
every pan of the body...
showers with stimulat-
ing massage action...
accessories for any type
of installation;

you can replace an out-
dated shower head...
add on to a present
shower...

turn a tub into a
shower/tub! |

525 E. Edna Place
Covina, CA 91723

Hillsdale, Ml 49242

HOME

SEPTEMBER 1986 VOLUME XXXII NUMBER 9

O HOME (ISSN 0278-2839) is published monthly

by Home Magasine Pubbshing Ojrp-, ast"iskliaTy
of Knapp Communications Corporation, Cleon T.
Knapp, Chaimun. Executive offices at 5900 Wil*ure
Bouievard. Los Angles, CaUtvraa 90036. Copyri’t «
1986 by Home Magazine Pubbshing Cwp. All ri~ts
reserved. Reproduction in whole or in part without wnt-
ten pemussion oi the publisher is ta-ohibited. Printed in
US.A.

Subscriptions

Yearly subscr/tion rates for the U.SA, its tenit<nes
and possessions in U.S. dollars: 12 issues, $15; 24 is-
sues, $27. Canadian subecriptions and aD other foreign
subscriptions add $8 for each year ordered. Address
orders to HOME, P.O. Box 10050, Des Moines, lowa
50340- First i»ue (ot new subscribers wiU be mailed
wiiNn 8 weeks of receipt of order. If you are rttoving.
renewing, or have a question, please enclose your sub-
scription label with your conespond»tce for fas” ser-
vice. Ifyou have a problem with your subscription, write
Customer Service Department at the address above, or
tele(9)one (800) 247-5470; lowa readents c” (800)
532-1272. For quckest service, cndose your mailing
label. Subscri{Aion etcpiration shown by last 5 charac-
ters on first line of address label; first 3 indicate month,
last 2 the year, of final Issue. Address aH nonsubscrip-
tkxi corresptmdence to 5900 Wilshire Boulevard, Lw
Angeles, Califomia 90036.

Advertising Offices

and Representatives

New Y(M'k:

140 East 45th Street. New York, N.Y. 10017
(212)682-4040

AnUwnyJ. Gonzales. Eastern Manager
George C. Fum, Anne Gallagber. Catherine Longmire
Chicago;

303 E. I”"ker Drive, Chicago, Illinois 60601
(312) 861-0263

Michael A. Morgan, Midwestern Manager
Richard W. Cram, Dwight H. Early, Jr.

Los Angeles-.

5900 Wilshire Boulevard, Los Angeles,
Cahfomta 90036 (213) 937-5486

~edrk Beck, Vfestem Manager

Detroit:

Sales Motivating Associates, 28250 Southfield Road,
Suite 220, Lathrup Village. Michigan 48076
(313)569-3310

Atlanta:

1370Center Drive, Suite 20&-F, Atlanta,
Geor” 30338 (404) 396-1532

G. Carbonara & Co.

Canada;

Fenn Con”iany Incorpcrated,

148 King Road E,, King Chy.

Ontario LXXi IKO

(416)833-6200

Donald C. Fenn

National Direct Itesponse:

140 East 45th Street, New York, N.Y. 10017
(212) 682-4040

Carolyn Obstfeid

Tlus [M">lication is availible m micnAlm (rom Univer-
sity Microfilms Intenutional, 300 N. Zeeb Road. De-
partment P.R., Aim Arbor, Michigan 48106.

Second-class postage paid at Los Angeles, Califomia,
and at additiona] mailing offices. Postmaster Send

change of address to HOME, P.O. Box 10050. Des
Moines, lowa 50340.



YOU&KIRSCH

New Kirsch mini and micn>-mini blinds have nothing to hide!
Their exclusive Mono-Rail headrail is the sleekest to be found, never needs

avalance as a cover-up. Also simple to install. Seen here in aquamarine,
Kirsch blinds are available in more than "0 designer coloni. See Mono-Rail
minis and micro-minis at your nearby Kirsch dealer. I'or the name.
call toll-free: ~ 1-800-528-1407

EXCLUSIVE
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Magnificent beauty ]
red cedar. Unsurpasseci qua i ﬁt e

post-and-beam architecture. (Ju{1

standing eneiw efficiency. And com-
plete custom design freedom. Thats
what makes Lindal C*dar Homes an

Let the Andersen*
roof window take
your home to new
heights. Whether
installed in an exist-
ing room or used in
new construction, it
will create a heavenly
bright space. It opens
for ventilation, flips
for easy cleaning, and
closes secure—for the
most ene™-efficient,
weathertight roof
window possible.
(Also available as a
stationary unit.)

The Andersen
roof window—for
prople who want a
piece of the sky.

ﬁ%%% t)

Ndersen

undiluted cut above.

See for yourself. Just send $7.00
to Lindal (3edar Homes and get two
idea books filled with color photosand
over 90 different plans. Write or call
toll free and use MasterCard or VISA.

I-8(X>426-0536

A\ binORb DEDIIR HflIRES

PO Bot24U6.D«{M E96.Seank. WA9@; ;Oﬁgag(}%qﬁ)slpsgggl ?lérnRa%erCpt E%.Suney.BC CanichV1V-7P4
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SUMMITVILLE

ISINn America

Summitville ceramic tile is everywhere quality is the only tile maker that provides all the materials you
needed... in homes, restaurants and shopping malls need to make sure v*ur installation is done right.
across the country. Most important, Summttville is in an attitude that

Summitville is in design — colors, _sha{:_)es and styles leads to quality craftsmanship. It's the kind of attitude
that make up one ofthe most extensive tile collections that makes Summitville a product you'll be proud to
available anywhere, . ) have inyour home. )

ummItVIM\éVIS in Innovation — we've been coming up Sowhere Is Summitville? You'll find It In better
with new ideas for ceramic tile for over 75 years homes and buildings all over America. Look for it at

Summitville Is also in mortar, epoxy and grout your nearest Summitville dealer.

N Summitville

Summitville Tiles Inc.
Summitville. Ohio 43962



BDP PLUS 90
GAS FURNACE

Cut your heating costs dramatically with
BDP's super-efficient Plus 90 gas fur-
nace and make your winter warm and
comfortable. Our unique heat exchangers
(both with 20-year limited warranties)
wring extra heat from every Blu of gas.

In fact, because the Plus 90 models
are from 92.2% to 973% efficient, you'l
save 30% to 40% every heating season
over oldec less efficient furnaces.

The Plus 90 is the quietest, most reli-
able furnace BOP has ever built. And that's
saying a lot because we build more fur-
naces than anyone. The Pius 90 is easily
affordable loo. Contact
your Bryant Day &

CALL 800-GET-WARM or send the postage-paid reply card fo

Circle 90 for free information on BDP



rite wayto heat

Year after year, in survey afterdfrvey, gas heat is the Number One
choice of America's homeowners. Nothing else matches the comfort,
efficiency, cleanliness and dependability of gas. And, today's new generation
of advanced gas heating systems allows you to enjoy a houseful of

warmth from very little gas-making gas heat an even better buy.

CARRIER WEATHERMAKER'
GAS FURNACE

R
Advanced, silence-sealed burner system
delivers unbeatable fuel efficiency Carrier
super-streamlined heat exchanger cuts
electric bills, too.

The 20-year limited heat exchanger
warranty says it; the Weathermaker is
huilt with the quality and dependability
you expect from Carrier

See your Carrier dealer for the
Weathermaker model that's right for your
home. Get ultra-high efficiency whisper-
quiet performance and space-saving
design. Very affordable.

!Iore information.

Circle 91 for free information on Carrier

LENNOX PULSE'
GAS FURNACE

The unique Lennox Pulse is a break-
through in furnace technology It uses
“Pulse" combustion to turn gas into heat
with practically no waste. The result? You
enjoy total comfort while cutting your
fuel use almost in half.

Whatever type of furnace you have
now you can replace it with an energy-
saving Pulse. It's so reliable, the heating
assembly has a 20-year limited warranty.
And the Pulse has earned the Good
Housekeeping Seal.

Hundreds of thousands of home-
owners are enjoying big savings with
(he Pulse. So can you. Just see your
independent Lennox

*4 nn«t

iviRSSEHIREN -

WNSWIMn

TRANE XL 90
GAS FURNACE

Trane'S ne”t high-efliciency gas furnace
can significanlly reduce your home's fuel
consumption. The XL 90 deliversa
houseful of comfort from less gas thanks
to its specially designed 29~C Stain-
less Steel Coil that captures the heat older
<™ furnaces lose up the flue.

There'san XL 90 model to match
your home's heating needs. It's ea” to
install and backed by a 20-year limited
warranty

Your Trane dealer can show you
how much you can save-and how quick
the payback-with this superb fuel
economizec

Gas. America’s best energy value.

Circle 92 for free information on Lennox

American Gas A.ssociaiior

Circle 93 for fme information on Trane
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A Pro Plans
Her Kitchen

HE WORDS WERE penned from

one good cook to another:

“Bless all the bon appetit in

this kitchen. Christmas Eve,
1980.” The signatory—Julia Child—
had scribbled the blessing on an un-
painted plasterboard wall in a friend’s
partially renovated kitchen. The
kitchen has long since been completed
but the inscription remains, protected
now with a simple blue frame.

The friend is Jane Matyas, and she
and her kitchen are worthy of such a
blessing. Renovated with the wisdom
gleaned from 40 years of cooking, en-
tertaining, teaching and recipe testing,
Jane’s kitchen is a paradigm of good
planning, an elegantly engineered trib-
ute to love of family and food.

Mother of five, grandmother of
eight, food editor, cooking teacher and
now a successful food products busi-
nesswoman, Jane Matyas is indisput-
ably at home in her kitchen. It is her
retreat, her office, her studio, her
shop, her stage, her playground. She
thought out every inch rrf it, planned
for every appliance in it and virtually
predicted every movement through it.
Yacht designers should do as well.

I asked her recently how she went
about planning the kitchen, and her an-
swers seemed wise admonitions for
anyone thinking about remodeling—
especially those who think it can be
done quickly or cavalierly. In the plan-
ning stages (which took over a year:
“it's like giving birth to an elephant,”
remarks Jane), she walked through her
daily breakfast routines, her typical
Saturday lunches, visits from daugh-
ters with babies in tow, parties for six,
cooking classes for 10, holiday meals
for 14. Says she, "You have to think
out your entire life."”

You then have to “spend a lot of
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nights in bed with a breadboard, a pen-
cil and paper. Start with the givens—
the immovable pipes, the bearing
walls, the stairwells. Add that classic
kitchen art form, the sink-fridge-range
triangle. Then grow in from the shell.
Shift, measure, curse, yell, but always
return to the plan.”

Planning is the key. In Jane’s U-
shaped kitchen, everything has a place.
Within the island (it’s as big as a queen-
size bed) are a range and an oven, a
small refrigerator, a pull-out kneading
cart, a pull-up mixer station, a small
sink, 25 square feet of cutting surface
and cubic yards of storage.

She installed two extra burners
away from the island so daughters
could warm babies’ bottles without
getting in the way of meal preparation.
When she opens the oven door, kids
and adults can still pass thanks to the
wide traffic route she planned. An ex-
tra sink in the island is for washing veg-
etables; it doubles as a bar sink.

The tile counter tops are higher
(she’s tall) and deeper than usual (she
wanted small potted plants to fit behind
the sink). Electrical outlets are under
the cabinets so they don't mar the
walls’ painted English tiles. The cherry
cabinets’ handles echo details on a fa-
vorite antique, an Austrian hutch that
occupies a comer in the kitchen.

It obviously didn’t take a blessing
from Julia Child to make Jane’s kitchen
work so well. It works because of pa-
tient, informed planning. Says she, the
three essentials are preparation,
preparation and preparation; without
them, you might need a blessing.

Anyone designing a kitchen, bath,
bedroom or any other space would do
well to heed Jane’s advice: Plan it scru-
pulously. Planning is the driving force
of this magazine. As editors, our job is

to present ideas and information that
help readers better plan the changes
they want to make in their homes.

Toward that end, HOME magazine
is now making available to its readers a
one-of-a-kind planning tool, the Profes-
sional Reference Organizer or PRO
System™. Qur first PRO System™ of-
fering is on Kitchens and Baths; others
are due out in early 1987.

A three-ring compendium of more
than 250 design ideas, products, spe-
cifications and information from 26
manufacturers of kitchen and bath
products, the PRO System™ is de-
signed specifically for residential pro-
fessionals—architects, kitchen design-
ers, interior designers, contractors and
builders. It is our belief, however, that
good planning starts in the home, so
we’re making the PRO System™ avail-
able to consumers also.

The price is $24.95, which includes
postage and handling (California and
New York residents must add appli-
cable taxes). Send a check or money
order (or we can hill you) to PRO Sys-
tem™, HOME Magazine, 140 East
45th St., New York, NY 10017.

And good planning to you.

Th« Kitch«n & Both PRO Syitam®, first In
0 s*ri«s of HOME mogozino tools for rosl-
dontiol planning and daiign.



Multiply the possibilities
with VELUX Gang Flashings.

ELUX prefabricated gang flashings let you
Vgroup VELUX roofwindows and skylights in
alMost any combination quickly and easily.

The precision engineering of VELUX gang flash-
ings allows weathertight installation without the need for
caulk or mastic. This means no weather delays, no mess,
and less chance ofcall-backs. In addition, VELUX gang

Sales, Warehousing and Service Nationwide

Por more infcwmation about VELUX gang flashings, send for afree copy ofour

VELUX gang flashing brochure, plus ‘“The ComfJlete Guide lo RoofWndows
and Skylights'l a |»ice list, and a”aler list. Your inquiry will be answered within

24 hours.

VELUX-AMERICAINC. VELUX-CANADAINC.
P.O. Box 3268 16817 Hymus Blvd.
Greenwood, S.C. 29648 Kirkland. PQ. Canada H9H3L4

WELUX is a registered trademark

flashings are readily available nationwide in a wide range
ofstandard sizes to meet your building requirements and
your deadline.

- Theworld leader
VE L U )(" in roof windows and skylights.

'm6 Roof*

Name
Con”)any
Address
City

Stale, Zip
H986

Circle 87 for free information



Writing
Home

HOME approval

After reading Olivia Buehl's June “On
the Scene” column 1 had to write to
commend the excellent job she has
done. HOME has quickly become my
favorite magazine. This is saying a
great deal since 1 am hooked, heart and
soul, on decorating and design maga-
zines, and subscribe to several. Yours
has something special: It's real. Al-
though | can thoroughly appreciate the
trendy design featured in other maga-
zines, | find HOME far more useful.
The ideas in your magazine are easy to
translate into my own life. HOME is
practical yet beautiful. Thank you.
Nancy Moore
Robbinsdale, MN

Fiddling with the roof

In “Olebrating Five Years of HOME”
(February 1986), you feature a family
room addition fitt”> with a translucent
fiberglass roof (“An Innovative—and
Sensitive—Addition"). The text states
that this roof admits diffused light
while acting as an insulator for the
added room. | too have a fiberglass roof
in my home. Itletsinlight but doesnot
insulate; I've never heard of one that
does. Is this some kind of magic sub-
stance? Who makes it?
Mary Zimmerman
Marshall, CA
No magic here, just engineering. The
roof was made by Kalwali (Corpora-
tion, P.O. Box 237, 1111 Candia Rd.,
Manchester, NH()3105. Its insulating
properties result from its construc-
tion, not its components. Each of the
roofs panels is composed of two sheets
of fiberglass; air is trapped between
the layers, creating the dead air space
necessaryfor insulation.

Biweekly weaknesses

| wanted to comment on Hal Porter's
article “The biweekly mortgage pay-
ment: Gain or gimmick?” (“Dollars &
Sense,” July 1986). | think he may
have mis”N a few important points.

Mr. Porter states that interest rates
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FROM

READERS

for 15-year loans are lower than they
are for 30-year loans, and that this may
be an important factor in deciding
whether or not to follow a biweekly
payment plan. He also questions the
practicality of allowing the bank’s com-
puter to control the household check-
ing account through automatic
withdrawals. Both are good points. But
can’t one pay the mortgage in 15 years
voluntarily, without obliging oneself
to the bank in such a manner? Why not
simply pay the extra mortgage amount
($800 in Mr. Porter’s example) as one
payment at the end of the year? This
would be like a self-imposed, once-a-
year tax, and would achieve the same
result—reducing the overall term xA
the loan—as the biweekly plan. The
only drawback would be missing out on
the lower rate. At the same time, a vol-
untary 15-year term enables a bor-
rower to avoid an unnecessary
contractual obligation to the bank. This
could come in handy in case of a money
pinch down the line.
Tom Perley
Berkeley, CA
Hal Porter responds; Afr. Perley's
point is well taken; a borrower unsk-
ing to shorten his loan term can just
make an extra payment once a year.
But the biweekly scheme is being
touted as a "painless" way to shorten
a mortgage term, even though two pay-
ments a month are distinctly painful
for many households. 1fyou can afford
them, you can probably afford to make
higher monthly payments on a 15-year
mortgage—while cutting your inter-
est rate.

Kitchen kudos

I want to congratulate you on the
excellent coverage HOME has given
to kitchens and the people who de-
sign them. The magazine provides
continual enlightenment on the pos-
sibilities of kitchen redesign, estab-
lishing functional use of space where
it did not exist before. Kitchen de-
signers everywhere should applaud

your outstanding efforts.
Linda W. Whitworth. CKD
New Braunfels, TX

What a nest we’re in

Did you know that possessing a bird's
nest is against the law? This seems an
odd question, but an article in your
April 1986 issue (“Brownstone Bra-
vado") featured a painted cupboard dis-
playing a collection of bird’s nests. |
believe the fine for this offense is $500
per nest. Please inform your readers
about this regulation. The homeown-
ers might benefit by knowing too!
Janet Clingerman
North Rose, NY
Morton M. Smith of the U.S. Fish &
Wildlife Service informs us that there
is in fact a taw prohibiting the collec-
tion of certain species of bird's nests.
Bassed in 1918 in conjunction with
Great Britain, the Migratory Bird
TVeaty Act effectively bans the posses-
sion of over 800 species of migratory
birds, as well as their nests and eggs.
The penalty is afine of not more than
$500, orsix months imprisonment, or
both. Exceptedfrom this law are people
with scientific collecting permits,
taxidermists and those with nestspre-
dating 1918. Vk informed the home-
owners about their nests, and assume
they are scurrying through the Adi-
rondacks to put them back.

Bungled bath

In "Beauty and the Bath"(June 197)
we neglected to credit Lynn Goodpas-
ture, 42 W. 17th St, New York, NY
10011, for the design as well as the exe-
cution of the stenciled borders in
Mary Zick's bathroom. Our apologies
for this oversight

HOME wekxnie* queMioot on «U wtfectt to the
bane, as wdl as lettersalnil. and photognfiha cf, readers'
own buddins and remodehin proiects. Address giKstiou.
letters and pfaotoc (color dides ire preferred) 10 Writing
HOME, HOME, 5900 WUm BM.. Los Angeka. CA 90036.
Becatce of the large rolunte of mail, are ire dm able to respond
to il lettos a piiilEh ifl photofraphs. Letters selected for
pubicatioaw»j be eAted. Al materials ufamitted becone the
property trf HOME Magaane lhiibihmg Carp.



_ The sudden impact of a whisper. Delicate texture on a hint of color.
Whisper Patterns. For those who don't understand the meaning of compromise.



Ceiling pointer Lorry Boyce monitors students os they creote this Romonesque-style handiwork.

EDITED BY STEVE HOLLEY

Bring Back That
Lovin' Ceiling

“l CREATE HIGHLY Omate
rooms that are virtually use-
less, rooms whose singular
purpose is simply to be
beautiful,” declares orna-
mental ceiling painter Larry
Boyce, San Francisco’s mod-
ern-day Michelangelo.

Artists and craftspeople
are resurfacing as major
contributors to interior de-
sign. Stippling, sponging,
washes, faux marble, sten-
ciling and trompe I'oeil may
well be the design signa-
tures of the '80s. And Boyce
has been somewhat ahead of
the pack in influencing, first,
Victorian homeowners, then
anyone interested in thumb-
ing his nose at bland mod-
ernism, to jump aboard the
ornamental wagon.

Boyce gained notoriety
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Several years back in the
pages of Smithsonian mag-
azine and The New York
Timesis one of those color-
ful West Coast curiosities.
From 1973 through 1982
he covered some 100,000
miles on his bicycle, roaming
the West as an itinerant arti-
san who painted and re-
stored the ceilings of
Victorian houses in ex-
change for a modest fee and
a backyard campsite.

Since then, the plucky
painter/romanticist has cul-
tivated his passion into a
successful San Francisco en-
terprise, painting ceilings in
a variety of ornamental
styles. He recently stenciled
an elaborate ceiling design
for Bette Midler’'s Beverly
Hills manse, but his most
ambitious undertaking is
perpetuating the craft itself.

Boyce conducts an adult-
education class in ornamen-
tal painting at the University

of Califomia-Berkeley’s San
Francisco extension. As an
ongoing class project, stu-
dents assist him in painting
the barrel-vaulted hallways
of a university building.

A third of Boyce’s busi-
ness is in restoration or the
recreation of historic rooms,
but he also invents designs
himself. His favorite style?
"Exuberance. .. the crazier
the better, something like
German rococo.” For Boyce,
the ideal project would be
painting an oval parlor in the
style of a Greek vase. In
terms of trends, he claims
that his clients are moving
away from Victorian styles
("It's the term they don't
like, really”) to a kaleido-
scope of colors in any style,
10to 14 colors toa room.

Which is fine with Boyce,
who boils his design philoso-
phy down to this: ""*ttems
are just excuses for laying a
lot of colot in @ room.”

SWQ <<

Reach Out and
Speak Japanese

Though American tele-

phone technology is in the
throes of sweeping innova-
tion, much of it precipitated
by the decentralization of
Ma Bell, the Japanese aren’t
exactly on hold themselves.
Their Posts and Telecom-
munications Ministry is
developing a system that
will let telephone subscrib-
ers converse in two lan-
guages with simultaneous
translation, reports Busi-
ness Week magazine. A
phone conversation enabling
what you say in English to
be heard in Japanese should
be a reality by the year
2000; an abbreviated ver-
sion that can handle sen-
tence-by-sentence trans-
lation is set for 1993, Other
applications for the technol-
ogy include dictation ma-
chines that read written
Japanese aloud—in En-
glish—and vice versa,

Boyce Lessons

Anyone wishing to learn
ornamental painting can
take Larry Syce’s class
at UC-Berkeley’s down-
town San Francisco ex-
tension school (415/642-
4111). The upcoming se-
mester begins Septem-
ber 22. For out-of-
towners, Boyce conducts
a week-long intensive
seminar once a year at
the Day Studio-Work-
shop, also in San Fran-
cisco. The nextsession is
planned for early 1987;
call (415) 626-9300.



Ifyour tapwter camewith an
In”edient list, you just might

giveusacall.

REDIENTS

MAY CONTAIN;
iminum Lead
lenic Manganese
t;terla Il\\l/l'?m%”y
urn Itrates .
Bearbonates  Organic Chemicals
aamium Pesticides
1Chlorides Selenium
[Chromium Silver
2G0RRE, godfiutm
ﬁg?ﬂ]ﬁ eégents THL&%\&n%ethanes
Turbidity
Zinc

Chances are, you look at ingredient
lists to help you make product choices

today. And, if you're trying to watch
out for your family's h”*th, that's a

good id”™. Too bad you don't get one

with your tap water. It just might help
you make a better decision there, too.

CuUlgan instead ofwater.

A Culligan Drinking W/ ter System
can make the“ingredient list”of your
tap water look a lot better. It removes
up to 98% of many of the contami-
nants that could be in your water,

to leave it cleaner and fresher-tasting.

No single home drinking water
process is more effective. And bottled
water isn’t nearly as convenient.

Your beverages—Ilike coffee,
tea, and juices—will taste better, too.
Your cocdcing—even your ice cubes
—will show the difference.

You can't check the ingredient
list for yxjur tap water, but you CAN
make sure it carries a Culligan label.
Which, come to think of it, might be
even better.

Justcall I800’4474700

andsay "Hey Culhgan manr
We”xndyou the

booklet "What You

Should KnowAbout F

the Water You . a
_ Drunk" (In Canada, id f
i can-$00-268-5458.A

uJliZIftAAV.

Think about it. 0
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603
601 Honeybee

604
602 Chrta Craft

601 Honeybee. The prettiest dresses.
sportiest sportswear, evening elegance.
Even our casual comforts have a fresh
special appeal. We're dedicaled to ex-
ceptional service—we want you to be
100% satisfied or we'll pick up refurns
absolutely Ireel We'll rush your first
catalog 1st class mall. Join us for a
beauiitul year—a 5-issue subscription
extra large format, color. $2.00.

602 Chrle'Creft. Chris*Craft delivers..
famous designer fashions such as Egon
Von Furstenberg, Oleg Cassini, and
Etienne Aigner. Fine jewelry, magnificent
objets d art, gifts, and home furnishings
— many rtotavailable elsewhere. Products
that are uniquely yours. Contemporary.,
traditional, .a”niatlcated . and practical
Unexpected Items of Interest for the dis-
criminating buyer. Chns'Cralt, delivering
the quality and style you demand Free.

603 International Male. Much more
than a caialcg—it's a unique men's
fashion magazine showing you how to
brirrg it all together Hottest new looks
from Europe. Tokyo and America. Many
exclusive designs plus activewear, fit-
ness gear, underwear ar>d grooming
aids from around the world Year
subscription $2.00. Refurtdable with
first order

604 Sweet Willy Easy Casual Looks.
Terrilic casual separates tor juniors and
misses ere what the Sweet Willy catalog
oHers You'H see colorful tunics ar>d
blouses, many with delicate touches ol
ruffles, embroidery and tucking. The
sportswear is right on target this Fall,
and the sexy dresses, lingerie and ac-
cessories will lake you right through the
year. Your year's subscription, $2.00.

ADVERTISEMENT

The Buyer's Market Place’

Internatiortal Male

605 Neiman-Marcus

606 I.
Sweet Willy

605 Neiman-Marcus. Bring the world's
most original gilts home.. .with the 1966
N-M Christmas Book. F~use over 100
colorful pages Then charge whatever
strikes your fancy to N-M account, with
one call to our 24-hour toll-free number
Only $5.00 applicable towards your first
N-M credit card purchase from the
Christmas Book.

606 |. Magnin Reflections' The new
standard in shop-at-home style Letour
gift-packed Christmas Issue begin your
subscription. It's ftled with the I. Magnin-
edited collection of American and Euro-
pean designer fashions for the multi-
faceted lives of today's women. Plus
special things for him, the kids, your
home. One year $4.00.

607 The Country Store. Delighifuliy
different country fnlls ar>d fixinel Coun-
try chartdeliers, Canada geese, cozy
Sweetheart & Whig Rose afghans, our
new “Cobbleslone’ and braided rugs,
homespun labtecioths, mintature corn
dryers, tiny salt glaze stoneware, marble
enamelwarft old-time cast iron muffin
pans, and much, much more make this
our best ever color catalog! $2.00.

606 Laura Aahley by Post. Brlghten
your holidays with Ladra Ashley.”b-
scribe now and enjoy our enchanting
autumrt/winler fashion and home furnish-
ings catalogues ~*ng with our popular
175 page Home Furnishings catalogue.
Fotlowirtg soon will be our delightful
Christmas Gift catalogue. $5.00 for a

year's subscription 0 Bpl B N °yes

Magnin

the
Counfry~fore
607 Th« Country Store

609 Hall of Hanover

609 Hell of Hanover offers a fantastic
collection of limety fashions and head-
to-toe accessories to suit your lifestyle
Choose from an outstanding selection of
unique gifts, handcrafts ano home
collectibles—plus many exclusives. Your
satisfaction is always guaranteed For
added convenience, open a Hall of
Hanover credit account One year's
subscription of 4 catalogs, $2,00.

610 Thetrsditlon goes on..,adistinc-
tive collection of today's fashions,
precious jewelry tmd exquisite gifts all
walling to be discovered in the Willoughby
& Taytor catalog. Wllloughby & Taylor
merchandise IS design” lor you. the in-
dividual with discerning taste As always,
your satisfaction is guaranteed Send
$3.00, applicable to your first purchase

611 SweelQrass is best described as
a sophisticated collection of country
and folk art reproductlons both Ameri-
can and Euro”an. with many pieces
that appeal to contemporary as well as
country tastes. Virtually all Items are
handmade Many pieces are inspired
by antiques, but adapted by our own
designers and produced especially tor
us. 32 toll-color pages of wire. wood,
aged metal and ceramic pieces and
many clofhdolls Satisfaction guaran-
teed. 1 year subscription $2.00.

612 The Renovator's Supply. Yester-
day's treasures for today's home. Dis-
tinctive lighting and plumbing fixtures;
door, window and cabinet hardware:
dewative items and morel All classic
designs in solid brass, oak. copper,
porcelain, and wrought iron. Many
Colonial and Victorian reproductions
$2.00 tor full-color. 46-page catalog

606 Laura Aehley

610 Willoughby & Thylor

SVIiN'KiRASS

T

611 Sweetgrasa

612 The Renovalor'e Supply

613 French Country Store

613 Howard Kaplan's French Country
Store, Fall 1966 Your passport to Francs
has arrived! Turn the es and be trans-
ported to the romantic French country-
side where you'll see a fascirtalirtg col-
lection of unique exclusive items, many
designed by Howard Kaplan himseffl
Dinnerware. ceramic farm animals,
bright copper pots, authentic bistro
ware, eiegani bath accessories, delicate
lamps, enchanting dots, music boxes,
and much moral send $4.00 tor a
32-pege color catalog.
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614 Pr»mi«re Editloni

615 DomeaUcationt

ADVERTISEMENT

620

618 The Cheleee Collection

616 Reject China Shops 619

614 Premiere Editions—Inspired
fashions that adapt to your bu» ager>da
At prices that will delight you. Thelatest
suits, dresses, inter-retated separates,
loungewear and intimate apparei.
Including the most respected labels,
and the accessories to make each look
a personal fashion statement. S2.00
year's subscription.

SIS Domeatleatlons Presents the very
finest items from the world's leading
manufacturers at the very lowest prices

. ,r>ol for just a season or a special day,
butevery day, aU year roundl Firvi fash-
ionable lirterts for your bed, bath or
table, all first quality, plus gifts tor any
occasion, all priced far betow what you'd
expect. $2.00 year's subscription.

616 The ftmous Reject China Shops
of London super lull cotour catalog is
packed with fine bone china, crystal,
earthenware, cutlery and gifts from
Britain’s most famous makers. We send
goods to all parts of the world and
customers from the USA will firkf big
savings. A must catalog for the discrim-
Irt”irtg shopper. Only $3J)0 tor a year.

617 Night 'N Day Intimatet offers the
most enchanting selecbon of delicale
underlings, dreamy sleepwear ft lourtgy
leisurewear to suit the varied lifestyle m
today's woman. A unique collection of
templing treasures that must be seen to
be believed. $2.00 fory«ar's subscription.

DESIGN. JOHN CLARK LEFTON

623 Voyages

The Pork AvtAiM Cdkctlon

621 Silver Rose

CfT3CT nag t OAhW

The Colwell Collection

618 Chelsea CoHeclion. Latest trends,
newest ideas, individual looks and exec-
utive fashions. Multi-~eted collection
of newsmaking brand names, better
fabrics, creative styling and timely
accessories. Excellentquality, assured
satisfaction, many special values, plus
the speed of tolMree phone shof*ngl
Misses/Junior sizes, plus petite and
larger sizes. Full year, $2.00.

610 The Colwell CoHeclion. Unique,
delightful gift-giving Ideas plus distinc-
tive seasonal decorations and personal-
ized holiday greeting cards. We will gift
wrap and snip foryou at your request.
And if your payment accompanies your
order the postage and handling is free.
Satisfaction guaranteed. One year
subscription irrs with large 1986
Holiday edition. 12/KI.

620 TfMLbeet kept secrets of sex
eppeel...1rederldi't of Hollywood
unique feshion catalog featuring exclu-
sive designs in glamorous dresses ar>d
alluring sportswear, sensuous lingerie,
bras and foundations, swimwear, shoes,
accessories ar>d more. $3J)01” a one
yearcef) subscription-plus—$2500
worth 08 certificates included.

621 DreM Up ltour NiIghta with this
sexy atl-new line of European lirtgerie,
pla”ear & oh e-0-0-oseductive ur>der-
garments Vary soft. Very sexy Very you
Try 1 on 8 see whg a diflerarKe SIThm
Rose iingene makes in the way that cer-
tain someone looks at you. Send $2.00
for lull color catalog.

622 David Kay

622 David Kay. The only catalog that
features Such a large grouping of gifts
and gardening aids for Indoor and out-
door living. Create your own world of
beauty or loltow our gift seiectiori recom-
mendations. This guide features decora-
tive ideas for entertaining, home furnish-
ing, and celebrates nature on every page.
Many Christmas ideas. 1-year $3.00.

623 Voyages, The Poeitive Lifestyle
Megezine. Tantalize your partner with
the most provocative, lalked-about cata-
log in America. The most srH histicated
and informative catalog of sensual
lirrgerie ever publiaheo. Information on
how to create more joy In your relation-
ship. Vaar subscription only $3.00.
Refundable wHh first order.

624 Hog WIIdI preeente the Pork
Avenue Collection™ You'll squeal (moo.
cluck, baaa and quack...) with deligN at
our fun filled, lull color catatog featuring
hvd-to-find gifts and sty-lIsh clothing tor
the hudest-to-pteeae. im'll britrg you ail
the swiner things in life. P.S. Our Inendly
service is faster then a greased pig.
$2.00 for year's cgalogs.

625 Tfggl $ Ibdd. In the comfort of
your home, pay a visit to London's moat
original cNtoren's shop; toys from Ibd-
dies to Rocking Dragons.. Cloihas from
sheepskin booties to bridesmaids'
dresses Fumfftire from Teddy Bear
Armchairs to Castle Beds.. and Gifts
from name picturesto personalized
china. All are Hand Made in Britain
Special custom made orders are very
welcome Only $2.00 one year.

627 Adam & Eve

Mf -IWM

626 Mission Orchards

62S Tlggl&Todd

626 Mellow Men. Join over 250.000
satisfied customers ngion wide who
love shopping (& lauj®ing} with the
upbeat Melkw Mai! Catalogs—aimed

at the adventurous and young of spirit.
Hundreds of original & funny T-shirts,
sensuous lingene, sexy swimwear,
men's fashions, mood music, calendars,
exotic gifts & much more. Full year’s
subscription, only $200.

627 Adam ft Eve. Enhance your love
life with exciting products from the Adam
& Eve mail order catalog—the ultimate
sensual adventure. Each colorful page is
pecked with luscious lingerie and more—
everything you'll ever need to add more
intimete zestand pleasure toyour reiatior)-
ship. plus a chance to enter our AH Hea
Cash Bonus Sweepslal*s. $2.00. | year.

628 Miseion Orchards. Free box of
Comice Pears ($10 value) will be ship-
ped in October to you when you request
G'Jt 5-issue Holiday serijes of colorful
ission Orchards catalogs. Our 51st
yearl Order with confidence-fruit clubs,
fruit baskets, nuts & flowers. Send $3.00.

It the onter form has been used,
send aflat of caxatogs you want to
order, wHh a died™ for the total
amount plus S2.00 tor hanrrilrtg to.
Travel Inserts, Box 5000 RU
Ridgefield. N.J. 07657. Make dwek
Beysbfe to Travel Inserts, fnc.

0 not ser>d cash.



630 Eximioue

A

/

631 Whboliet

634

629 IncomparableSilk By Lore. Irtdulge
yourself in luxe lingerie ol purest silk and
custom-made lace, with hand-crafted
detail lound ordy In the finest stores—till
now. Internationally renowned designer
Lore Caulfield premieres 44 styles, all
sensational. Camisoles, teddies, bikinis
and bras, pajamas, gowns and more.
There is nothing else like Lord. Price
includes two seasonal updates. 64-00.

630 Eximioue. Personalized ai>d
morK>grammed products from Ertglartd
Product selections include enamel
boxes, piacemats and pillows created
from your own photographs: luxury
leather, quality glassware, exquisite
decorative ob”ts, accessories for desk,
bar and travel. Collectors will fir>d unique
flowers, inkwells and more. 62.00.

631 Woolies. A cuddly-soft collection
of natural fabric clothes to live In. Versa-
tile tops, skirts, pants, jackets, sweaters
and more. Treat yourselfto irresistible
silk. Fine cotton, luscious fleece and
cuddly lambswool from Woolies. Send
62.00 for the new Woolies catalog today!

632 The Museum of Modern Art's
new eata features the best in con-
temporary design for personal or bus-
iness gifts. Over 300 items—many
represented in the Museum's Design
CoHeclion. Furniture, lamps, crystal, per-
sonal and desk accessories, housewares,
tools, toys, puzzles, books, cards, calen-
dars and posters—some produced exclu-
sively for the Museum. 63.00 for a year.

632 MOMA

ADVERTISEMENT

633 Abercrombie & Fitch

Little Creatures

633 Abercrombie A FNch. Enjoy A A F
classics including Safari* Cloth outfits.
English picnic baskets, the Flattie Shoe,
handcrafted leather animal hassocks.
Also features popular savings adventures,
a collection of women's casual ware,
high quality gifts, ing life equip-
mertt, and apparel items lor the active
family—many designed and exclusively
made for A AF. S3T100 one year

634 Little Creatures Country...Art.
Lithographs of Original Art designed ex-
clusively for us are now available to you
through our catalog. Beautiful parnbngs
of Quilts, Country mimsey, and Shaker
Art can be purchased either framed or
as prints. We offer quality and ~ran-
teed service at friertofy prices. Dver75
photos of our artwork pictured in color.
Only 62.00.

635 The Cat's Pyjamas Deco Goodies.
Fifties Nifties, Cheap Chic Jewelry, Kit
Cat Klocks, Pink Flamingoes, Gumby,
Betty Boop. FeNx the Cal, Nipper,
Cherubs, rastiveware, FlamingobiKa.
Godzilla, Neon, Sar rilla Deco
Lamps. Watches. Tee Shirts, Pins, Ear-
rings. Necklaces and Other Swell Stuff
from the tacky to the tasteful. It's the one
catalog you'U never want to throw away
because it'sas fun toread as itisto
look at. 624)0.

636 Allenlion Beer Lovers! Bear-in-
Mind, the worlds oldest and largest bear
mail order house offers you the trast in
teddys, pandas, and koalas. Send 61.00
for our 48-page catalogue devoted to
bears and bear related items A ctolhing
for bear lovers of all ages

637 Pieces of Olde

63S Ttpattry

635 The Cet'e Pyjamae

639 Great Cover Upa

640 Garnet Hill

637 Pieces ol Okie Charming Coliec-
tion of Handmade and easy-lo-sew Folk
Dolls, Animals, Flags, Bears and Otna-
mentsi many one-0T-a-kii>d antique fabric.
All origlrtal designs. Featuring Elizabeth
and Calico™'. Huggin Bear™', Stars artd
Stripes™', Mrs Green ar>d Qretchen"™".
Kits and Patterns available for all of our
designs. Dealer Inquiries Irrvit®. When
in Baltimore, Visit us at 716 West 36th
Street. New Full Color Catalog. 62.00.

636 Tapestry. The bestof decorator arto
specialty shops In one distIrKtive, fas-
cinating collection. Accents in every s™e
—Ilamps, rugs, artworks, pilknvs. Curtains,
accent furniture. Everything for bed A
bath. Need storage? We have great solu-
tionsl Hard-to-lIr>d practical items,
fashions, lerrific gins. Quality, sensible
prices, guaranteed satisfactioni Ordar by
toll-free phone or mail. One year, $2.00.

639 Great Coverups. Adored by
decorators, these custom shades and
accessories are available in a variety of
fabrics and styles at prices you can't
afford to miss. Color catalogue with ex-
citing room settings, featuring balloon
shades, duvets, dust ruffles, pillow
shams, and tablecloths, perfect for con-
temporary as well as traditional interiors
Catalogue”atches 62-00.

641 After Tlw Stork

642 Pure and Simple

643 Signatures

640 Garnet Hill. The original Natural
Fibers Catalog. An unnval™ jjerna-
ilonal colleclion of intimate apparel and
personal accessories lor discerning
adults and their children. Our fibers are
silk, cashmere, merinowool, cotton,
linen, alpaca, mohair 3.00 year's
subscription refundable with first order

641 After The Stork—A sparklirtg col-
ieclion of 100% cotton fall and winter
fashions for boys and girls from birth to
age eight. Features afull selection of
babycare items, including many baby
aft possibilities, h's all topped off with
the very best in chlkken's records,
tapes, books and toys 62.00 one year.

642 Pure ai>d Simple It you are In-
tarasted In old or new quilts, country
pottery, willow furniture, handmade
accessories lor your child's room and
for your child—handsome hand forged
Iron and hand carved decoys—you'll
love our Pure and Simple catalog
Send 624)0.

643 Signatures. Offers gifts _ unique
value from around the wo”. Each with
its own esoteric appeal. From daily prac-
ticalities to once-iiva-lifetime luxuries in-
cluding gifts, decoralives, fashion ac-
cessories, collectibles and much more
all at our own truly unique values. All
products ere guaranteed. For a lull year
plus our Holiday edition ser>d 62.00.

Order your catelogs now;
In time to shop for Chrlotmao.



ADVERTISEMENT
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644 Ths Osllin CollMtlon

645 Crate A Barrel

644 ““Buy Directend Save.” Fine
china and crystal table and giftware from
more than twenty of the most famous
ntanufactursrs In Denmark, England.
France and Sweden—all shipped directly
toyou from Europe at outstanding savings.
Beautiful 32 page color catalog $3.00.

645 Crate $Bartel. One year rrfthe
rrtost interesting cookware, glassware,
tableware, bedding, fashions, textiles
and accessories tor the home. Or>e year
of the newest products tor contemMrary
lifestyles. One year of the Crate & Barrel

catalogues you've probably just bean
heari n% aboB(Jt for y?st $2.OE§.J

646 Qloralllia which meant
'‘Oforlout Threads" England's most
original needlepoint and embroidery
kits, page after colour page of beauti-
ful designs, including the exciting
British Museum Tapestn Collection.
Auvailable in the United States only
through this section. Only $2.00.

547 Faith Mountain is your complete
source for traditional and country fur-
nishings. crafts and gifts. Enjoy 32
beautiful pages featuring the work of
America's foremost artisans. Our
renowned floral arrarrgements are
comdplimented by tashioo. Lewelry,
children’s gifts, adimilure. rugs,
ceramics, and a delightful selectwn
of Christmas decorations. Catalog
$2.00 (refundable with 1storder).

MAIL TO; TRAVEL INSERTS, INC. BOX 5000'RU, RIDGEFIELD NJ 07657

Please circle the number for each of your catalog selections
Encase a check or money order for the total c™alog costs.
plus $2 per entire order for handling. Allow 3-5 weeks for delivery qq

Holiday Catalogs

601 $2.00 1608 S5.00 615 $2.00
83 "6 1899 1290 E15 308
604 2.00 611 2.00 610 200
605 5.00 612 2.00 619 200
606 4.00 613 400 620 300
607 2.00 6U 2.00 621 2 00
NAME

ADDRESS

CITY

646 Olonfili*

648 Hudson Slalnsd Glass

A4 QrtipMCi
Catalog

650 AA Graphics

THECHETSCAIALOG

647 Faith Mountain

646 StalnedGlassCatalog.Forall™r
statned glass needs Beginner to prwes-
sional. Large selection Discounts Make
beautiful stained glass items for fun.
profit Hudson Glass, complete supply
catalog 63.00 rafunded with 1st order.

649 The Chat's Catalog. CooMngl
Servfngl Gift Givingl Over 1001
fabulous fir>ds from the four ceri>er8 of
the world tor cookng, serving and holi-
day gift grvitM. Discover the most unique
gourmet Kitchenwares catalog any-
where. Over 52 ful-color pages, recipes
too. Satisfaction guaranteed. One year
subscription $2.00.

650 AA Graphics. Our
ca has over 300 posters tocho<”
from. Famous personalities, fast cars, fine
art. children, animals and humorous
posters Our/gift selection includes
caler>dars, n~*epads, wall murals, clocks,
stickers, and more You'H find the right
gift for that hard-to4>uy-for relative gr
friend. $2.00 one year

oster arx| gift

651 Schumacher House Our collec-
tors catalogue features a unique selec-
tion of exclusive Schumacher heir-
looms reproduced for the child at
heart and those who share our sweet
romance for the past. Our Premiere
Edition is a nostalgic p~ralt of Grand-
ma's and Grandpa8 designs, sprinkled
with a few of our own. Satisfaction
guaranleedi We are creating the heir-
tooms of lomorrow. $3.00.

622 S2.00 629 S400 636 S1.00
822 2% 63 2380 ¥ 280°
625 2.00 532 3.00 639 200
626 2.00 633 2.00 640 300
627 2.00 634 200 641 200
621 300 ' 635 200 642 2.00
PLEASE PRINT
ZIp

649 The Chef's Catalog

652 Shop The World by Maii'* A
unique source of catalogs tor purchas-
ing furs, china, crystal, ieweiry, cfothing,
carpets, figurines, handicrafts, linens,
cars, etc. at savin« of 35%-50% and
more direct from fwtories, retail shops
and craftsmen In sixteen countries
including England. France. Germany.

Greece. Hong Kong. Ireland, Italy,
~otlar>d, Thailand, etc. C~afog. $3JX>.

653 Persnickety is the perfect
source for traditional and country
home decorating This beautiful
32-paga catalog features the latest in
window treatments, chandeliers,
pillows, rugs, fabrics, doffs, baskets
and Shaker products. The outstanding
quality and sense of design will delight
you Our floral arrangements coor-
dinate with our outstanding new line of
curtains Accent your home in the
“PERSNICKETY" way. $2.00.

654 American Accents. Why just have
dinner when you can have an event? Our
catalog offers the recipes, tableware,
cookware, and decorations you need to
brifM them off without a hitch. It's from
McCormick, the pec”ale who know Amer-
ican tastes best, ~u’ll find great gift
Ideas, too, and a coupon worth $3 toward
your first purchase Just $2.00 for a
year's subscription.

make check

DR MONEYEORDER
TRAVEL INSERTS
cash.

643

844
646
647
648
649

S2 00

288

650 S2.00

33 360
200 653 2.00
200 654 2.00
300 655 200
200

TOTAL CATALOGS
(HOW MANY)

TOTAL COST
OF CATALOGS
CIRCLfD. S

ADO12.M $200

HANOLIHG:

TOTAL
AMOUNT
ENCLOaSO. I.

652 Shop The World

653 Persnickety

651 Schumacher House

654 McCormick

$fnt;

lirkd ftottcr Art l!'"U_h * VredSkwet
PutpLMirri « (iiiiiry | olUiiiMo

655 VIrte and Cupboard

655 tbur source tor Maine Country
Collectibles.. .Vir>e & Cupboard's NEW
tall 1966 32-page cofour catalogue

features the firiest Maine-made hand-
crafted country products. A debghttul

line of wreaths baby’s breath, herbal.

eucalyptus, grapevine and more Dried
flowers by the bunch Tin, wood, rugs,

baskets, and more. $5.00 COUPON

good towards first purchase. $200

M the order form has been used,
send a H»tof cetefogs you want lo
order, wftfi a chack for tha lofaf
amouni plus S2.00 lot handling h>;
Travai fnsarts. Box 5000 RU.
Aidgafia/d. N J 07657. Maka check
payable fo Traaef/nierti tnc

Do not send cash



Update

New Homes vs.
Old Bones

In the movie Poltel’geist
(and its sequel), a residential
developer’s disregard for a
sacred Indian burial ground
resulted in some supernatu-
ral shenanigans. Recently in
Fym Harbor, Florida, just
north of Clearwater, a devel-
oper encountered a similar
situation—and didn’t take
any chances.

The AmeriFirst Develop-

saved or that they be allowed
to disinter the remains for
reburial.

Though AmeriFirst of-
fered to rebury the bones at
a private park within the
development, the Indians in-
sisted on reinterring them
on the Pine Ridge Indian
Reservation at Wounded
Knee, South Dakota. Why so
far away? In Ghost Horse’s
words, “To put them with
our people on what little
land we have left.”

Pevelopsrs and Indians raoch accord at Florida burial sit*.

ment Corp. of Miami discov-
ered an ancient Indian burial
mound on the site where
they were building Cxibb’s
Landing, an exclusive Palm
Harbor subdivision of half-
miUion-dollar homes. They
consulted an archeologist
from the University of South
Florida and entered into
negotiations with a coalition
called American Indians
Against Desecration. The
archeologist determined
that the burial mound—con-
taining remains of Indians
belonging to the Weedon Is-
land culture, dating from ap-
proximately 800 to 1250
A.D.—held no archeological
significance because of ex-
tensive plundering over the
years. Even so, the Indians,
through spokesman Buck
Ghost Horse of the local
American Indian Church,
demanded that the mound be

According to an Ameri-
First spokesman, the corpo-
ration has been asked by
American Indians Against
Desecration to forward tran-
scriptsoftheir negotiationsto
serve as a prototype for simi-
lar occurrenceselsewnhere.

Meanwhile, those future
Cobb’s Landing homeown-
ers might be interested in
knowing Buck Horse’s spiri-
tual insights on the burial
mound. According to Indian
belief, there are two souls:
One goes to the other side
after death, while the other
stays with the body and
guards it. When a body is ex-
humed, the second soul is
released but doesn’t leave
the earth. It can either go to
the new resting place ... or
stay in the area.

Thus far, no poltergeists
have turned up in Palm
Harbor.

S0 nice

to have

around
the house.

Jerith Life-Time Maintenance-Free
Aluminum Fencing.

 Baked enamel finish neVer needs painting—will not
blister, peel, chip or rust.

« Engineered for durabilil)’ and strength,

« Styles to complement any home architecture—
charming picket, dignified wrought iron design, the
privacy of basket weaw... and more.

* Fully guaranteed for 15 years.

* $50 rebate.

\Y%

a The signature
of fine fencing.

Jerith Manuficluring Co., Inc.
2716-58 Salmon Street, (Dept.HM96>
E”iladelphia, Pennsitvania. 19154

Please send me a FREE catalogue <mi beautiful, nulnlenance-
free jerith fencing and a (50 rebate coupon.

NAME
ADDRESS
I CITY STATE ZIP

Circle S9 for free informalion

HOME / SEPTEMBER 1986 17



Update

Biggest Household
Headaches: The
Envelope, Please

The most common problems
consumers had with their
houses over the past year,
according to a study re-
ported by The Will Street
Journal, were:

insect
problems 29% paint 18%

-—N

mice leaking
18% roof 1S%

Circle 95 for free informavwi
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Built'in refrigeration for homes of distinction
Combining beauty and performance Sub-Zero is the true
built-in refrigeration system designed exclusively for the home,
All models feature 24" depth, which enables them to fit flush
with all standard base cabinets and affords easy accessibility

to ail stored items. (3 All Sub-Zero built-in models are designed
to acceptexterior panels of virtually any material This unique
feature provides you complete flexibility in
kitchen design. You can blend it in or accent
your own special kitchen decor. 1 Models
range in size from 24" to 48" width and up to

31 cubic feet in capacity.. .the largest unit

rSUB-ZERON

made for the home. The line features side-by-side. over-n-under
(freezer on bottom), all refrigerator, and all freezer units. Also
available are under-counter and individual ice-making units. O
All full size units feature automatic icemaker and adiustabie
storage in both refrigerator and freezer. [J An outstanding
refrigeration system coupled with such innovative features as
polyurethane insulation [entire unit including doors), magnetic-
ally sealed doors, self venting and automatic
defrost assures years of satisfactory perform-
ance, 1 Every Sub-Zero unit is completely
lest run at the factory for total performance
before delivery

See Sub-Zero on display al leading Hilchen deafer and appliance showrooms.
Send-for colorful brochure on unique kitchens Available in Canada SUB-ZERO FREEZER CO *PO BOX 4130. MADISON. WI 53711 « 606/271-2233

Circle 81 for free information



On The Market

Chic Shades

MBRA’'s COLORFUL, inexpensive
alternative to the conventional

window shade. Corrugated pa-
pier blind in solid or marble prints.
Three standard sizes, $15 to $20.

Phone Fashion

HE SEASON S SMARTEST, top to bottom: DAPY’s jazzy Plexi-Phone with 10

I memory keys, redial and adjustable volume, $150. Award-winning Parola,

stunning Italian design executed in rubber with built-in shoulder rest,

$400. Hands-free SpeakEasy by Bifora, $70, with AM-FM radio and water-resis-
tant housing for outdoor use. All three feature state-of-the-art functions.

& Fabric with
l - aFlip Side
1f-
XZ> EW FROM CHINA SEAS, a lux-
urious, richly textured line
“din of coordinated fabrics

called Night and Day. Why the
name? Because the reverse side

of each double-woven solid or i )
stripie is a handsomely matched Gardening GeniuS

i, complementary piattem. Rugged

100 percent yam-dyed cotton, ET A HANDLE on gardening with a

handwoven in India, can take a Trake, the ingenious combina-
beating. With this variety of mix- tion hand trowel, rake, seeder,
and-match hues, versatility is a aerator and cultivator. By Hen-Feath-
promise. About $30 a yard. ers & Comp)any, about $16.

20 SEPTEMBER 1986/HOME
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Perr«y*«arMe ColonialquM, c 167a Coute>yo(Mvgaret Cavggft

The latest inearlyAmerican.

Great designs outpace the march oftime and secure oak lever handles.
theirplace in history. washerless faucets. They last. And la.st. And last.
Indeed, enduringstyles are more thanvariationson Toseethe complete DeltaAimniCollection, call

timelessthemes, they are reflectionsof tomorrow's tradition.  yourplumber.
I lere, the Delta’ Award Collection Widespread Lavatory

I"ucei in Cultured Goktt Bright. Finishedwithtaperedsolid We're First Because We Last

’Smialedgold fnsh. DeltaFaucet Company PO Box 40980. Indianapolis. Indiana4628Q 1986 Masco Corporabonol kvliana
Also3val®alaOQJIASTUDO*SHOWROOMnearyou Ca» 1800 428 4330

Circle 68 for free informatiort



On The Market

If | Had a f
High-Tech Hammer

HESE TOOLS WONT get lost

Rainbow Grout in the junk drawer!
Ribbed handles update
F YOU SPEND hours choosing Just the right ceramic tile, it seems only fitting to  Elika’s classic screwdriver and

Blue. The same durable composition as UPCO's regular ceramic tile grout/ Deco screwdriver and saw break
joint filler, the Designer Series retails at $8 for a 10-pound bag, or $13 for 25 with tradition. Both designers of-

pounds. Color-matching kits available. fer complete tool sets.

J select grout from a palette of colors like Wild Rose, Sonora Sand or I1ache  hammer, while Eastern Accent’s
i

Fold World Charm

ONTEMPORARY FRENCH FOLDING fumiture by Trig works as well this month indoors as it did on the summer patio.
Ccrffee/dining table ($200) adjusts to three heights, beechwood chair ($80) and side table ($60) are finished in high
gloss, and the cotton parasol umbrella ($110) adjusts for just the right tilt. Imported by Trade Associates Group in
vivid solids or multicolored patterns. FOR FURTHER INFORMATION. SEE BUYING GUIDE ON PAGE 108.
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INTRODUCINGTHEEUROPAII Your good taste. and ventilation tneds.

COLLECTIDM FROM TKERMADQR. The Europa li Collection features a ver- Styiisiily rietiytrtiD pirtorm and
Contemporary fashion and solid satile MicroThermai oven, cooktops, dish- enduretordMAIMflttii
washer, trash compactor, stay-hotoven ittoday ItyourTRmnt0r4|

performance uniquely combined.
Wann-grey pinstriped surfacesand

softdetailing excite your senses. Inno-

vative design and Thermador qual-

ity appeal to something else.
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Transplanting
Without Trauma

For successful trans-
plants, plan to make your
move in early autumn

STHAT BEAUTIFUL lilac or forsythia

right in the middle of your pro-

posed new spa? Don't sacrifice it;

move it to another spot.

ow is a good time to prepare for
transplanting most established small to
medium-sized shrubs or saplings that,
for whatever reason, have become un-
welcome in their present location. The
roots of these plants grow and develop
far better in the warm soil of fall than in
the cool soil of spring. In the Deep
South and Sunbelt states it’s routine to
transplant before bud break in early
spring; but throughout the rest of the
country, if you begin in early autumn
you can have your transplants safely
established well in advance of Old Man
Winter.

Advance work

YOU'LL HAVE TO root-prune a plant a
month or two before you actually dig it
up and move it. Using a sharp spade,
cut a circle around the plant to the
depth of the spade’s blade. This re-
duces the root system to a manageable
bulk, since it is impossible to move an
established shrub or tree with its en-
tire root structure mtact. New roots
quickly develop within the remaining
root ball, which is why you root-prune
in advance of transplanting time; it
gives the root system time to recover.

How large a circle should you cut
around the plant? If you can manage
the bulk and weight of the resulting
root ball, cut the circle as far out as the
drip line of the foliage to get as much of
the root system as possible. With most
shrubs and trees, a root ball of this size
calls for the help of another pair of
hands on transplanting day. If you're
doing it alone, you don’t necessarily
have to come out as far as the drip line
for sufficient root structure to sustain

24  SEPTEMBER 1986/HOME

the average plant. Generally, go at
least 6 to 12 inches out from the trunk,
depending on the plant’s size.

After you’ve root-pruned the speci-
men, wait until it goes into dormancy
before digging it up. With deciduous
stock, this occurs when the leaves be-
gin to change color or drop. Ever-
greens normally enter dormancy in the
first cool days of fall. Only then is it
time to transplant.

Eight steps for a routine trans-
plant

What you'll need for the job: a long-
handled spade, some burlap or canvas
(two pieces about 4'x8), a 2-cubic-/oot
bagofpeatorabushelofcompost.and
a length ofstrong twine.

1. A day or two before you'll be mov-
ing the plant, water it thoroughly
around the root zone.

2. Pick a cool, overcast, vdndless day
for the task so that the exposed roots
aren’t dried out by the sun. Prepare
the new hole to receive the transplant.
Dig it a foot wider all around than it
needs to be to accommodate the root
ball, and 2 to 4 inches deeper. If the
sides of the hole are glaz” by the
spade, rough them up. If the soil isdry,
fill the hole with water and wait for it to
drain.

3. Dig a trench outside the root-
pruning circle you cut previously. Then
undercut the trench on one side until
you are able to tilt the plant slightly
with the spade. Whie the plant is tilted,
pack about half of one burlap or canvas
sheet under the root ball and spread
the rest out. Go to the opposite side
and finish the cut, freeing the plant.
Tilt the plant the other way, pull the
burlap up and around the entire soil and
root ball and tie it around the trunk
with twine. This keeps the protective
soil from crumbling away and exposing
the delicate feeder roots to damage and
dehydration.

Use of the cloth is optional depend-
ing on the soU type and root condiUon.
Heavy clay S(*S will stick together well

O U 3 =—

To lossen shock, root-prune the plant a
month or so before tronsplontinp it. Cut a
circle at the drip line of the foliage.

root ball with canvo* or burlap.

Position plant in its new locotlon, making
sure It sits slightly higher than grade to

offset any settling.

shovel in backfill «oil and peat until the

rinUh fining, then irrigate again.



To give, to cherish,
to display with pride...

The LLenox
Crystal Rose
\hse

The first issue in a collection
of full lead crystal vases.

An original work of art...
individually blown and hand-cut.

Available only by reservation.

Forcenturies, the rose—perhaps
nature’s most beautiful flower—has
been cherished asasymbol of love. Inthe
language of flowers, the rose expresses
the mosteloquent ofall silent messages.
“I love your

Now Lenox has captured the essence
of nature's most symbolic creation in
The Lenox CrystalRose \bse. Handcrafted
of full lead crystal, each vase is individ-
ually cutbyhand No two are exactly alike;
each Isaunique work ofart.

Crystal of heirloom quality.

Aworkofartin crystal is alive with light,
always dramatic and excitingly new to
the eye. Its beauty ever-changingasthe
light passes through, TheLenoxCrystal
Rose Vase will be enjoyed—and prized
—today, and for generations to come.

Inyourhome, The Lenox Crystal Rose
Vase will be admired for its sparkling
clarity, its intricate hand-engraving and
Itselegant shape, designed tocomple-
ment the splendor of the flower it honors.

And itmakes an inspired gift for some-
one sp>ecial. With its message of love,
this magnificentvase will be a constant
reminder of your thoughtfulness.

Available only direct from Lenox.

The Lenox Crystal Rose Vase is available
only by reservation direct from Lenox”
and will not be sold through even the
mostprestigiousdealersorgalleries. The
issue price is$39, payable in convenient
monthly installments of $13with no
finance charge. And, of course, your
satiskiction iscompletelyguaranteed.

Thisexquisite vase is the important
firstissue in The Lenox Crystal Garden,
acollection of full lead crystal vases
inspired by the world's loveliest flowers.

Reservations will be accepted in
strict sequenceof receiptand should
be postmarked by October31,1986.
Ple£iseallow6 to 8 weeks for delivery.
For credit card orders, you may call
TOLL FREE, 24 hoursaday, 7 daysa
week, 1-800-228-.5000.



Americans
favorite
alternative
to carruinQ

t
garbage.

When InSink-Erator invented
the gartxige disposerover 40years
ago, it made life easier for a lot of
people.

Today, over 40 million homes
have disposers. Aiid over 20 mil-
lion ofthem are InSink-Erator
disposers.

America likes its disposers.
And the one it likes best is
InSink-Erator.

In-Sink-Erator. The name
that means quality. See your pro-
fessional plumbing contractor.
Ask for the deluxe Model 77.

IN-SINK-ERATOR
No. 1 in Disposers.

Circle 82 for free information

AROUND THE HOUSE

Planning Fall Chores

S SIGNS W fall begin to show, you
A should get a jump on s(Hne basic
maintenance in preparation for

e cotd winter weather that’s just around
the comer.

Clean heater filters. A routine semi-
annual job; clean filters will let your sys-
tem work more efficiently and reduce
uni“easant odors indoors.

Check fireplace chimneys. If it's
been a few years, do it now. Soot and cre-
osote buildup can hamper the draw up the
flue, so your fires bum less efficiently and
smoke billows indoors. Worse, however,
is the risk (rf a chimney fire. If you can
manage it, do the work yourself. Or call a
chimney sweep; his services will cost
about $30 to $50.

Check insulation. Some home cen-
ters have prewinter sales of insulation at

enough without being tied; plants with
fibrous roots will also keep the root ball
together.

4. Grasp the bound root ball, lift it
onto the secornl piece of cloth and drag
it into the planting hole. If it's too
heavy to lift with ease, get help rather
than risking an injury. Sometimes using
a spade as a sled works nicely in trans-
porting loads too bulky to hoist alone.

5. Loosen the twine around the plant
to expose the crown (the spot at the
bottom of the trunk where dark bark
meets light bark). Lay your spade han-
dle across the hole; the plant’'s crown
should be slightly higher than grade
(which you can gauge by the level of
the spade). Once the shrub is planted,
it will settle a little, so the hole should
be backfilled with enough soil to raise
the plant an inch or two above grade.
Once the plant is correctly positioned,
carefully remove the covering to avoid
breaking more roots.

6. Mix peat or compost with the
backfill soil in a 50-50 proportion and
shovel it in all around until the hole is
half full. Rather than pack the soil down
by stamping on it, irrigate to settle the
loam and eliminate air pockets. Once
the water drains away, finish filling the
hole, then irrigate again. Heavy tamp-
ing tends to force oxygen out of the
soil.

7. When you're finished, mulch the
root zone with a layer of ground bark,
sawdust, pine needles or gravel. This
will help keep the soil moist and hold in

this time of year. If you know you need a
fresh blanket in the attic, you might get a
good buy now and install it later. Also
check weatherstripping around doors.

Check storm windows and doors.
You stored them somewhere in the base-
ment or garage, remember? Now’s the
time to drag them out, clean them up and
get them ready to put on when the first
bitter cold snaps arrive.

Clean gutters. You can put thisjob
for awhile yet, but do it after leaf fal and
before heavy rain and snow. Cleaning is
especially important if you have wooden
gutters; decaying foliage and trapped
standing water can hasten their demise.

Do last-chance interior painting.
Now, before temperatures plummet, you
can keep windows open to speed paint
drying and air out the fumes.

warmth, both of which hasten the root
system’s recovery from the trauma of
transplanting.

8. Keep the transplant well watered
until it is reestablished in its new loca-
tion.

Pro tips for successful trans-
planting

= Before digging up evergreens, spray
their foliage with an anti-transpirant
chemical, such as WiltPruf®, which
keeps leaves from transpiring moisture
excessively.

« Don't drag or lift a shrub or tree by
its trunk; the weight of the soil and
root bail can snap or split the trunk.
Move it by grasping the wrapped root
ball, or slide a shovel under it and use
the handle as a lever to shift and posi-
tion the plant.

= Expose a plant’s roots to the air as
little as possible. Once the roots dry
out, they begin to deteriorate rapidly
and are unable to gather moisture in
this stressed condition. The result may
be partial die-back of branches—or
loss of the entire plant. Get the plant
into its new hole as quickly as you can;
otherwise, cover the root ball with wet
burlap or newspaper.

e To get the plant off to a good start
next season, drop a couple of slow-re-
lease fertilizer pellets into the planting
hole. They will dissolve over the winter
and early spring and be ready for ab-
sorption just when the plant needs a
nutritional boost. Of course, there are



Going beyond the humdrum of some

and the gimmickry of others,
there has enrierged a style leader
in the world of fixtures and faucets
for the kitchen and bath.

the name is

ELJER

For a 15-piecc bathroom design portfolio send $5 to Eljer, Dept. H, Three Gateway Center, Pittsburgh, PA 15222.

ELJER AWOTtItm

Ckcte 836 forpric” Ktontim WTiHIMmiuUU. COMPANY



Introducing the worlds finest stove...

Among those who know cook stoves, it
stands alone. Not only as the most distin-
guished British import since the Rolls.

Or the design of a Nobel Prize physicist.
Not even because of the hundreds of thou-
sands of discerning cooks and celebrities
worldwide who've had AGAs custom-
installed in colours of their choice.

But because it is one of the world's most

functional cooking instruments ... a versa-
tile stove that does (he work of four

28

ranges. Its unique gas-fired heat system
produces juicier roasts, crisper crusts,
richer stews, even lighter souffles.

It improves tastes and textures, and will
inspire you to dishes you never dared try.
Which is why the AGA is acknowledged as
the world's finest way to cook.

For details on the AGA and how you can
see one, call or write AGA, Box 477 HM96,
Stowe, VT 05672 (802) 253-9727.

Circle 644 for priced literature
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AROUND THE HOUSE

many other fertilization methods. Ask
for advice at your local nursery, or fol-
low directions on the product label.

= With evergreens, it has become part
of gardening folklore that you must
prune off or thin out about a third of
the foliage when you transplant to
compensate for roots tom away during
transplanting. But Dr. Carl Whitcomb,
professor of horticulture at Oklahoma
State University, asserts that this is
unnecessary. His studies, spanning sev-
eral years, show that transplanted
stock prospers far better if left un-
pruned. Transplants need to regrow
roots—and foUage, he points out, is
what regenerates root development.

= After you've finished transplanting,
build up a water basin with sides at
least 4 inches high around the shrub or
tree. This will help trap water long
enough for it to Wter down to the
roots. Transplants need moist soil to
recover, but it should never be kept so
soggy that oxygen is unable to get to
the root zone.

= If winter winds are severe in your
area, stake evergreens the first season
after transplanting. With their reduced
root structure, they may not be able to
withstand buffeting.

= If the weather turns unseasonably
warm and sunny (a common occur-
rence in desert and Sunbelt regions),
shade evergreen transplants with can-
vas or horticultural shade cloth and
spritz them with the hose or sprinkler
during the hottest part of the day.

Moving a plant that was thriving in
its previous location is not always 100
percent successful. There is always the
danger of transplant shock, which can
last for years, or the possibility that a
shrub or tree may not adapt to the
environmental conditions of the new
site, such as reduced or increased sun-
light or wind, poor drainage, etc. If you
have a rare or costly specimen, con-
sider the risks before making the deci-
sion to move it.

Larger shrubs and trees can be re-
sited also. In fact, landscape architect
Courtland Paul says that if you get suf-
ficient root structure and have the
equipment to handle it, virtually any
tree can be moved. Generally speak-
ing, the bigger the plant, the longer the
recovery. Smaller, fibrous plants (aza-
leas, rhododendrons) hardly even no-
tice. :HUCK CRANDALL

FOft FURTHER INFCrtUAATION. SEE BUYING GUIDE ON
PAGE loe.



BedSack. The carefree life.

Duhmt TKHX>\'

g«nn?vHIrf ninnj'in incny Fil
‘v I9H4 I*crfetl Fit Inrjustries. Inc , MonrcH.*, N C

Lven in your wildest dreams

your bed will never look better, feel better,
than in BedSack* bedclothing. Makes
bed-making easy and offers luxury and

tprote_ction. Covers mattresses, boxsprings
on all four sides and top Seamless Ouiltrasonic'
stitching; fluffy PerfeetPuff* plush polyester filling

Machine wash, tumble dry, no-iron.
In stores everywhere, with matching PillowSack.'

MIXQCK

rmhiot !
o (e
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At General Electric we feel

we have a responsibility to
design appliances that

are as sophisticated as
humanly possible-

everything from refrig-

erators arra washerstio cooking
systems and dishwashers. Butwe don't
just create intelligent appliances and
then forget about them,

That's why. at General Electric we
provide the most extensive consumer
services of any manufacturer inthe
industry.

THE GE ANSWER CENTER'SERVICE- .V?,
WE'RE THERE TO ANSWER YOUR CALL. " '

Our responsibility
In backing our ap-
pliances begirt
with The GE
Answer Center®
service-adirect
link between you
arxl the mostexterrsive computerized
data bank In the industry. If you have
any questions about any GE appli-
ances before, durirrg or after your
purchase call us. toll-free at 800*626-
2000. We're there 24 hours a day,
every day.

Ard ourservices don'tend there
QUALITY PEOPLE-THE KEY TO QUAUTY

SERVICE.
If you should ever rteed someone to

HFEOlgit!D  WARCFOEX cowwrt

DS A

work on your appliances.
we belieéve that some-

one ought to be a re-

g sponsible, well-trained
technician. That's why GE
provides a coast-to-coast network of
factory-trairted GE service profession-
als-something no other manufac-
turer does.
And we offer arvDther kind of service.
too
GE LETS YOU HELP YOURSELF.
If you like to do thirrgs
[. yourself, we provide

M  theremarkable GE
M Quick Fix® System-

% made up of easy-to-

't follow repair manuals
arxJ parts that can
simplify most repairs.

And can simplify your life
Of course, you may never r~d to
fix anything,
THE BETTER THE PRODUCTJHE LONGER
THE WARRANTY

Everyone krrows that Ifan appliance
is built well, the manufacturer can stard
behind ita lot lor*er- Thofs why,for
example, our dishwashers come with a
full 1O-year warranty on the PermaTuf®
tubs.

Why do we do all this? Because it's
our resporysibility tomake sure the good
thingsin life stay that way.

We bring good things to life.
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DOL LARS

Money
Quest

BY HAL PORTER

Tips for the wary
explorer in search of

a mortgage

AA TRAINING CENTER, AAA
Precision Transmissions,
AAA Imported Motors and
A-1 Capital Corporation.
hat do these companies have in com-
mon? They’re list”™ first among the
firms offering their respective services
in the Manhattan Yellow Pages. All too
often, consumers will make only one
phone call, get one quote, and then
make a purchase—thus the advantage
of being listed first, even if it means a
lot of As in the company name.
Unfortunately, ““one-stop shopping”
is a common practice. It's a truism in
the mortgage business that a high per-
centage of borrowers—perhaps 80
percent—end up taking out a loan
from the first lender they approach.
There could be several reasons for
this, but among mortgage lenders, sus-
picion is high that inertia and confusion
explain borrowers’ all-too-frequent
failure to comparison-shop. The op-
tions available in today’s mortgage
market are so numerous that borrow-
ers frequently don’t know what ques-
tions to ask, or even how to interpret
or compare the quotes they receive.
We asked a number of experts in the
mortgage field—including Alan
Friedman, manager of public relations
for the U.S. League of Savings Institu-
tions; L. Gaye Torrance, director of
marketing communications at the First
Boston Capital Group; and Diane Wy-
att, director of LoanExpress—what
procedures they would follow in shop-
ping for a loan. From their suggestions,
we've distilled the following advice.

Get organized first

you'LL save TIME and avoid a lot of frus-
tration if you review your financial situ-
atkm before embarking on your loan-

& SENSE

shopping expedition. You've probably
already done this if you're buying a
new home, but may not have if you're
refinancing your mortgage. (For a dis-
cussion of refinancing, see “Does it
really pay to refinance?” on page 40.)
For starters, you should document
all of your finances.
* Record all credit card accounts and
other loan account numbers, along
with their current balances and
monthly payments,
« List all of your checking, savings, bro-
kerage, mutual fund and IRA accounts,
with their current balances.
« Ligt your income and its sources, in-
duffing who to contact to verify them,
Wite the name of your accountant, if

you have one. Record any other assets
or property that you own, including
trust deeds or cars.

< If you're borrowing money from
friends or relatives, you’ll need a letter
stating whether it's a loan or a gift
(from the mortgage lender's view-
point, a gift is preferable). If the money
is in the form of a check, your benevo-
lent sponsor may need to submit a fi-
nancial statement verifying sufficient
funds. Ultimately you may not need aU
this information, Imt having it at hand
can help speed the process.

Consider your needs

IF YOU'RE REFINANCING, YOu may want to
borrow more than you need to pay off
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* Are there any prepayment penalties?
« Is the loan assumable?

Call different lenders

Now vou Re READY to look for a loan.
You should probably check first at a
lending institution with which you've
already established a relationship. This
may make it easier to iron out any
problems during the approval process,
and sometimes lenders give current
customers a slight rate break.

Butdon’t think you owe your banker
a favor; call arouiKl to at least five
other lenders in the area to find the
best deals.

You may not immediately under-
stand all the answers to your questions,
but don’t be intimidated. Ask follow-up
questions until you're satisfied. After
four or five calls, you should begin to
get a sense of which institutions are of-
fering the best rates, and whether or
not they will be able to process your
loan efficiently.

Computers can help

A FEW COMPANIES are instituting com-
puterized programs that allow borrow-
ers to rate-shop without making a lot of
phone calls. Sheltemet, which operates
through local subscribers—usually
brokerage and mortgage firms—offers
a free financial analysis and acts as a
loan originator. You get a printout of
loan offerings of the type in which
you're interested. For a referral to
a subscriber near you, call toll-free
(800) 822-5587.

Another type of program, exempli-
fied by LoanExpress, operates through
realtors as part of the multiple listing
service and simply lists mortgages
available through area lenders. But
currently operating only in Memphis
and Tacoma, LoanExpress no longer
originates loans.

There’s no charge to the borrower
for either of these networks. A number
erf similar services are in the start-up
phase around the country.

A note on terminology

The TERMS “Mmortgage broker” and
“mortgage banker” are sometimes
used rather loosely and can be confus-
ing to a mortgage hunter. Both brokers
and bankers originate loans—that is,
you can apply for a loan through them.
Brokers do not, however, service
loans; you'll make your payments to

someone else.

Mortgage bankers, on the other
hand, do service loans, even though
they don’t own them. The point is im-
portant because there have been re-
ports of self-styled “mortgage
brokers” who simply direct borrowers
to other area lenders, often charing a
hefty fee for this relatively simple job.
Legitimate brokers process applica-
tions themselves, and should charge no

more than the going local rate.

In a few yeare, when mortgage data
bases are fully operational, the tedium
(rf comparison-shc™ping may be elimi-
nated. But for now, with several hun-
dred thousand dollars typically at
stake, you'll find no substitute for talk-
ing directly with a number (rf lenders.
To put it simply, signing with the first
lender you meet is like playing Russian
roulette with your pocketbook.
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PROFESSIONALLY SPEAKING

Kitchens
& Baths

Keeping the Remodeling
Budget under Control

WO QUESTIONS INEVITABLY
arise when a family plans a

kitchen or bathroom remod-
eling: "How much will it

cost?" and "Can we save money by do-
ing the work ourselves?” A project’s
final price tag cannot be determined
until design choices have been made
and specifications prepared; but it's
risky to invest in the design process
without obtaining "yardstick” prices.

The March 1986 issue of Changing
Timej magazine cites the average cost
of a new kitchen as $15,000 to
$19,000, and of a new bathroom as
$6,000 to $8,000. While | agree with
these figures for kitchen remodeling, |
think the bathroom costs are low. They
were based on ‘“‘average” equip-
ment—a standard white tub, toilet and
sink. If you dream of a whirlpool or an
extensive storage system, you'll be
more on target if you think in terms of
an $8,000 to $12,000 investment.

And do note that | speak of an in-
vestment, for that’s just what a new
kitchen or bath is. You will recover part
or all of the costs when you sell.

Regardless of the budget you set,
expenses will be reduced if you can do
some or all of the work yourself. It's
not imcommon for labor to represent
30 to 40 percent of the price of a new
kitchen, 40 to 60 percent that of a new
bathroom. But because I've seen too
many instances oi what can go wrong, |
think the wise consumer should pro-
tect his investment by hiring profes-
sionals for most of the project.

Doing the work yourself

IN CONSIDERING Whether you can do the
work on your own, be careful! If you're
a novice, you’ll probably do better to
stick with simpler projects. Overreach-
ing on a major kitchen or bath job can
be an expensive mistake.

A combination of efforts might be
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the solution. Perhaps you could remove
the original fixture and cabinets, and
do painting and wallcovering, while
leaving the electrical, plumbing and
material installations to the experts.

Time is also a consideration, for big
do-it-yourself projects can take a long
while to ccxnplete. Cooking in the util-
ity room and living with debris for
weeks—or even months—"just might
not be tolerable for your family.

Saving money where you can

APART FROM EXECUTING the work your-
self, there are other ways to keep the
lid on costs. Request lower-quality
products, perhaps deciding on best
quality only for top-priority items;
avoid extensive structural changes;
concentrate on a partial project, with-
out redoing the whole kitchen at once;
steer away from custom-made items.

Let’s consider these cost-cutting op-
tions one at a time. Lowering quality is
the least desirable approach; the old
axiom that "you get what you pay for"
still holds. Inferior products might at
first seem acceptable, but through
years of use you may regret them.

A better solution is to select a lim-
ited number of high-quality products.
For example, postpone the installation
of those kitchen cabinets that are not
part of the principal work area. Select
the largest cabinets possible; one base
cabinet 48 inches wide is cheaper than
two 24-inch units. Postpone adding
storage aids such as roll-out shelves.

The second excellent way of keeping
costs down is to avoid major construc-
tion. Rather than replacing windows,
removing walls or rewiring electrical
circuits, leave them alone! Instead, try
these ideas to increase the apparent
space in a kitchen:
= Replace a freestanding table with an
island or attached table.
= Use light, textured surfaces rather
than dark or vibrant patterns.
< Remember that the refrigerator is
the least expensive major appliance to
relocate.

= Incorporate pipes and posts into an
island or a peninsula.

In bathrooms, stretch storage by re-
cessing shallow cabinets between the
studs, installing 6-inch-deep wall cabi-
nets over the length of the vanity, or
placing a cabinet above the tub or toi-
let. You'll be amazed at how much stor-
age space you can find in a 5'x7' bath!

The third approach, a partial project,
can be both economical and functional.
The cabinets are the first items to con-
sider. Even if it's not feasible to modify
or relocate the existing ones, the room
may be vastly improved if matching
new cabinets are added. New cabinets
can also be added to match those in a
bathroom. If the existing cabinet ar-
rangement is satisfactory but the room
needs modernizing, think about replac-
ing the door and drawer fronts.

Another approach is to refinish the
cabinetry or fixtures. A new paint job
can do wonders. Restaining is another
story; it is expensive and the outcome
is often unsatisfactory. Remember that
restaining will not eliminate flaws,
nicks and scratches in the wood unless
you really spend time and energy sand-
ing them first. Nor will it hide darkened
areas caused by years of localized
fingermarks. A new color can revitalize
old tile or a damaged tub, but consider
refinishing bathroom fixtures only if
the room is used by careful adults or
infrequent guests. A newly applied sur-
face just isn’t as durable as the original.

Finally, an excellent way to keep ex-
penses down is to avoid custom-made
items. "Stock” or "modular” cab-
inetry, fabricated on an assembly-line
basis, is generally less expensive than
cabinets made just for one project.

You can find many ways to create a
great kitchen or bathroom within your
budget. If you have the skills and
proper tools, doing some erf the work
yourself is an excellent idea. But if your
skills don’t measure up, leave installa-
tion to the pros and focus your cost-
cutting efforts elsewhere.

—ELLEN CHEEVER



\ocd\
_adherence 10

sxr'Ci . .
Jg urprises, just successes when
work with a Certifieci Kitchen

Designer. Look for the seal, or
contact the National Kitchen ¢ B

Wﬁ%ﬁé@& @ﬁ&g@g%sional Association for a complete listing

ified Kitchen Designers.
who can take your kitchen from Cen\
conception to completion. ACKD

drawsyou into the plans, creating C of Certified
a kitchen that meets your needs. : Qesigners
Space planning, color coordination, . x’]mﬁ%
: . . NATIONAL KITCHEN &
plumbing, heating, electricity,

siorag”, counter space, ventilation ~ BATHASSOCIATION 078AC
d lighting are coordinated with %Mwmﬁﬂ\lewjersey
an 201/d52-0033



NATIONAL KITCHEN

!

N\

lMW' cn. ca

lls)nz-«MI

09LwiiiS«art
"mm_3Ul«
(208) 179-3M

CMIRMMA

e

FMrn 83015
(HE)MM2SI

Il

1111 E iUUan MW
BMC* HS04
H7«87

hMtT. MtCMf. CO

99 Sawi Mtvw M
90044
(213)2728661

®  ica
7<3 NM> Ubn> (Mnve
Let 4n(M>, <0036
(2131637-1880

MIlimMm
8963 «r SiMUBouiMn]

(21D85M452

1741 MiKMDmt
MpM8mc*. 9268
(714) 611-7032

5411 aam omt
OaM 9Ul11
(415) 339-2530

451N AiDManIM
OoM I21tt
(714) 634-4«1

bMai. IMIM. ca

1220 mionSt>M
PMAM. 84X1
(415) 321 5363

til CeMiaCaui

WaaiiOM 84521
1415) 827-2778

A - SMrtar
1X1 CMFIShM

Htd*re 98001
(916)2434441

MtaU m. (Utatll, CU

Casau mattal BtcMa CaaifHI

s
(till 446.5500

1220 >Snel
itatmm. 95(i6
(916) 4438m

1825 StW Strati
SM3 8MM 93191
(88995-8555

5564 Eranrirtn Artnaa
Wogcaid)Wl F*H7
(618)892.1t«
CANADA

CaM[i4 70-CO

275 IMtiiaM Rau
OMOntan 102 53a
(613)7228076

COLORADO

Wi <

67HE twwdn Awwa
Dtnw 10224
1303)7588283

2BOEMIRIMma
otnw «2M
(303)3884564

LMo
- mMtjt.IM)
UMWMIAMBNM

UMen.MIX
(303) 7960885

38  SEFTEM&ER 1986/HOME

1986 Directory

BATKS!@T& FOR PROFESSIONAL KITCHEN AND BATHROOM PLANNING,

cOMecnctfT
IHgie.Cn«.ca

IB«3 KMtM
EtIM ted»
(2031 7i7-)«72

314 *MMadi TrM

<2onnHiiii

B s

LOM. CO

(%3 mim
2002 aina

MU HWIM. 88110
(283) 232-4407

S

807 Ntw PM AW)M
MUHXM 06110
(301) 232-4407

1871 8otw> Pott AOM
US 601111 *1
MUSBtn*. 064«
(2031 3Vv6241

IMOHMOTOH. D.C.
MM 8 Aefetiw. ca
fkiBMtebU
5«7CMiiMallA» 1M
MMMW OC 2D0CO
(262) 362 7111

*m> Ena. CO. Ca
Cat InIMaMMtM

IUIMKAMUSM  nw
Wittnwgtor OC 2CCI16

1202) 6H-'5S

MM C4iM. ao

1611 Wanna) Awu NW
WiaDanCDo DC 20007
(202) 333-4141

DENWMWe

B Nath AL

(3021126-8156

MatatJ ClIIINIING. CKO
8«a, PWH A TM Ctatt
103 GrtenbM Road
W>anntiec. 11808

(X2l 8828210

FLONiOA
AH6>al. IMa, CU

640 DaaOM Art  S«n E
(306) 774 J?7T3 X714

8M8Ma AiiM. ca
ntCtUaUllta
211I6RMMWOdIMI
BfWi«on. 33511
(Al»6»1[43
CkartaMCark. CO
CAaMa caw IRBkaat
59 Baymon 9O -Bw 3344
OanMt. 33515

(113) 448-1980

MgtCa<BanM
2323 6 Ttaa>aWnay
Oaati laia U4U
1306| 2658370

WBMT UaieM CO
T"aaaaa* Aaaaatataa
807 PMA>Ma

PO InM?

ntta Laaa Sat. 338U
(813) 882-17U

1455 SoaW onam ArtTM
UaaM 32751
138«62B1782

I.CO

43HNE MAnNrw
U>We X137
(305) 573-8326

FMV Mat. CU
32318*1 StrM Nv»

9 PenaMal 317B4
(*31 8228m

QEOfKMA

SIM ONntaaa0inMO«| R*
Aaenla 1031
(4M) 30-88M

%ﬁ%mvm
J«<) Wind 3

MSCmMSM
IMM. «t19

(tan $<5-%aH
10IM

OdiKwiM »S!M%’][W

(3131 2» 3332

M‘QSawiKuMi

747 3wl Um SM
BMoM 82220
(811) 233-8200

jm8. Tam. ca
133M3Ma0Mady«i<u(
C7io0» 80680

(3121 7648288

103275 (WmMOwm
OKigo Rid8« 18413
(312) 836-1638

8*86 Onff. ca

LM Ve

(312)2388484
Mlai i. HtM. CU

9112P»)ki>44

UcnH GiM. 18053
(312)886-8260
E6mM 1 2IMI481. CU
CNHUMW hc.
7644 UWMmM lkwiM

MM) Aoro

1IJM IMM. CID
Nt nMea tana, la
1147-8 Wtsign

Oak Pan 60301

1312) 8U 9611

HinU k. hetin.ca

leuSealtiCoMandart
PM 60068
(312)692-2541

WaMtA. RtfNM. 8., CCS
RtnalU laMiim' M
2936 Rirtr Read

RNt( fifwt 60)71

(312) 453-6434

etaaal lartli. CU
aaraWtWaMM. la.
2838 Rratr Rut

76w Gian. K171
(31714538434

C. Matt. CU
1006 Ncita Strati

RoUtvd. 11in
1115) 964-2026

82703
(217)5228245
MUaal 8a6M)a. ca
8a8*aN IMU at* 8ack 8ttl«a
1121 CaaM ArtTUt
Wtmaaa. 60M1
(312)2$A6A33

IWXAI4A
UtarB HaaMa. CU

31(79 CaenwY O'

<tl||3»11»

1625 QMr Artnua

ai7)6m 79
17U{ Mitgt™

(31718481027

mMMi OfeAea Caflar Mt
PO 8«386

4BMp P Ak
(112)M»Iz§p
lamtll

»1M
43MHMM 836’
**a»wM 478M
(8121 853-7304

LOwaUNA

MHPanSnei
MOraene 79125
(184) 4881751

HUSACHUSCm

N OWiMMil 0«aTM tiMM InM

TQCaM'SMCt
Hwaw. en>
«ei7)771-3t25

M Mw. HB
23itoM sm
«17)aM14l

1M HKDanc Snwi

icirur-4sts
FfMk«. Ma. ca
nw40UmMSHMI

LnnfBn. 82173
(8171 8K-22W

8M*»F. AMM. ca

244 Be«w4SIrM
LnOton. 32173
(8)71 *824434

WedMAiai. CO

UMV oaff. 02738
(8171 758-3738

1. JUMiE CtnIM. CO
360 MMy OoUcwVi] Rgalt *132
MchiAdvag 02760

8mm P. Hour- CO

MR M BMM.

NemtM. 02082
(61717K-1233

DMti* A IM DnM> UalMM

721 Mm STM

OttHYllle 02655

(617) 128-3899
IHcktrtUHI. CU
M(Au8 MHI Hcimt. Me.
imNsM HloStnU
AeWe*. 02361
(617)663-1330

A W Gty
6 McCUa SKtei

Scum OanmMtn. 827U
(617) 999-6754

CMi atUieitl, U8
Uc8ta k| Cert*

1045 BoUsn Road
SpnngMd. 01119
(413) 763-0913

w18 JARE R
«7Uain Snel
StonaTar 02160
(617)4368020

MARYLAND

B8MHM Urk. (XB

417 $ )«g*land AvtoH
OaNmsri. 21224
(X1) 3428700
Jaaa M. EBta8ar(. CO
attmawat CtacaM. Me

1603WoM*og Way
Manere. 21206
(381)466-4210

(X11K8-3200

MKHIOAN

MatA Hee. CU

1Ut] CMtltaaa't UAatt
2335 Wasi SMnin B)vd
Ann AtXM. 48183
(313)868-6388

4068 WM Hum
BitrmngNatn 48016
013)644 5490

RMM t. Harlaat. CU

lartanaiM EiMMa Udtaaa. Me.

IKMWee
awnnAem. 4»11
013)5408680

4(XW PtiMk«na8M)
FMK 48506
(319 787-6759

1642 US 131 SpM
PateUM U770
(615) 347-5345

4518 N Waodwer* Artflu
RaMM 4N72
(313) 5482944

8riAre KMae A 8e*
2linAleaAoa«

(311) *71-9000



UmNESOTA

ItnSr«M*>v>M
9. Paul. SilOS
|S1» 6994944

1696 GrM Mnut
a PM 55108
1917) 6990644

WOSOUN
iMnaaC POn. CO

11711 HanckNM Ron
Ots PvK. 63131
(314) 921-9233

I, no

9910C«mR4M
a IMI. 63124
(314) 197 9900

10030 B-g tand touUovd
a LMt, 69122
(314)9992379
MOHTAHA
AnM tvaa. CAS

Ct
900 B0> Annul Saalti
GrettFHI. 55405
|409) 727-01K
MORTH CAI40UNA

Mat SUM. CO

1239 HanauMMS Fton
ttiwm mos
(794) 274-0409

RouN 1 InTOOC
Nt Itni. 26660
(919) 746-3796

MbH.9. R4M6

Cmln Ufetan k| TrintN Sadia CMu

5214 HalfnSIt Com
RauM- 27612
(91« 717-0269

NEBRASKA

137 In* 99 Sirad
iMMi. 69601

(402) 476-1394
NEWHAWP6HME
WWImE. Hisn. CU
FACRSaad

ICHIlan. 01234
(603) 7992131

EMMaaN OB
94 ervM Sifad

(609 622-4779

(IBR 4314161
NEWAEFSEV

laMaai | Tanasnaia. CU
CaOMW-Tiaa. lae

29 Uifi HaSaan Em
AdaOaa 09106
(6096497933

IM| A TaMMia. CU

igiOHnwarn

Bdiuu 07M1

(91)611-0110

mNMalR. laNI, CU, AM

IDa IMri CaMaad 9 AppHnan
LdiM An . Rfl PI1. Bo> 216A
Bnriganx. MW

1909)4591110

421WM Baaai
CWlaa 07911
191)5491372

269 Srud Anna

(201) 619 <m

I
B Laai. 07417
(2B1) 337-24M

ISpmsMnl

(ai)U1«399

71 inm Upa $>id
Ldaeartm. 09630
(1091 397-6500

Raud 22 6 Cotatburv Ron
PO Box 111

Labdwi. 0OM33
(201)2399321

cnam Maid Pr >4aadnM
20 Road 2M

(2811 722-0129

aii 1. Md, CIO
Tki DkM

9U nnMfUnwiAotd
In<r Ht«. 07991
(»1) 292-6911

mMMm. CO

323 a» M *»»Bi
Sum*. 07901
(»i)7n-1161

1116 UigrM Ran
07696
(201)692-6056

JInli/Mi. m

620 STapaiMy Avwm
TMVI FdS. 07701
(201) 741-7999

HUankyRI I. M
279F>Maa (Wtaad
«)CM. 17481

<2BI| Nt-(B13

NEVACM

imnSIMa

610 V2E SMn AWM
in Vagn. 691(H

(7021 3696474

NEW YOIK

17 Homaaun Aann
AMfiy 12203
(SU) 4S2-nS6

RO #6 Wnon HU flan
AaMa. 19821
(316)25-4661

J. L9a*.CIB
ITUMNIIIlaM
306 A«arRon
Belho 14221
(7161 634-5720

NW A FnMf Cie

Roue 32
Cnu MRI. 16917
(914) 9292140

42 WTtnoarMi Ran
(Jilfpnd 10514
(914)2396633

Pan 9. BinM. CU
PraNadaad nun Oadiai LH.
339 Oadaua Anflue

Dam*. 12064

(611) 4396006

K.PJ1aMIn.
295l)nta>M Sguk
6>fnDv. 1190
(SIR4S303n

7940 HyHa Anna
OanaaN. H3IS

(714) 391-6300

bmlIE. lagar. CD
Bwiar AfsRncai i BMn
441 Commartt Saad
HnSwna. 10632

(914) 7«904$7

741 AWaa Jandw TangM
laaangian. 11743
(516) 367-3820

I.CU

839 EaS JarwM TunM*
Hwiunglon 1)746
(6141 673-0909

OnUaM O'AaaA CU
209 Sunm HfPaar

(6141 6993444
oniM.CO

<579 Nonaara InPtnn
UdUtIML 11930
(SIR 927-4194

pag\eeratR uare2
(6°6) 7992323

Fdbll.Pnn.CU

209 E JinM TunsM
H(dM. 11501
OH) 7414ES

3’3Waa37»i S»ail

im Tan 10011

1212)2398210

JaanO 1 BracaMb. CU

Httpi HaSas CtMd Udan. In.
42 RInt Slrw

NgrTi Tvrytown. 10691
(914)631-3101

OWdaiBaBNc.
1179 9019 60
Rmnan iiooi
(616) 777 2000

CALL A CERTIFIED KITCHEN DESIGNER LISTED ON THESE

riMMII. HWMI. CU

12S2 OittpiS Anmw
AMIWW. 1512
«71»J31-n7«

1959 PMMM Axntie
RscfWfM) 14621
[219 3397400

ffs.tr

(607) 663-2116

26PwWNAmMim
SauAdMoo 11M*
(6161 213-2000

6601 Caul 9M Han
Syncni. 13221
(315)437-1511

0490

Qistf ntu CantiBi laOtiMn OfttUlub

401 W Wfuiwa Ararut
Cnaaan. 46216
(513)921-4777

Caa Cintnw Start

W16 Ftenui Fton
Craant. 46241
(513) 7S9-3TW

2139 NaiSi HiynoMI Ran
rawbD 43416

(41M 531 1764

OIUAMOMA

Riaala HtiUt. CO

IriliM Hi fUIiili «6 Trta
noouncuun

Okumra an. 73127

(406) 7891441
PE)M9n.WNU

i In
4210 rifSmw S«M

(2161 396-2074

Cadaw Cial CaWaaH
3420 Feutti Annia
CaMp HI

BuvarfdN. 150)0

(412) 947-0120

A Wma TilnlgNn. CU
—~ClHiasl

Rd 61 11 GNnbgni

PO laa 101
OdUsSanuoa. 16411
(717)517-5939

DaMaR naantlBr. CU
OtdMOQii 1l1dStn

344 saudi Tiwf Saw
GDoganSui. 11036
(215)212-37n

6(13 (da AMOMra Ron
GraanaOdf 16001

(412) 137-0060

GSadn N. IlUIMII- CD
own lain 9 tan4ai In

1’90&1 iBaBaad

(717)2394111
PranUann.CB»

222E BOagiStriai
ManlaviM. 10067
1215)2997123

tasdailiia.cn

7ICD (todmn Annua
FDUMdpnil. 19111
1215) 7290600

Rntun 16200
1412)601-1704

3559 BddoaBM
Pattwrn 15213
(412)6030123
>+ SiMaad. ca
494 HaShtdCMinddn. Nc.
NO P2 6m 2611 Croat Kays
Raadng. 19«B
|216] 9294161

r,CO

30066 EtnSdwW
SAaron 19149
(412) 347-66H

9503VMRan
SeuQafflp4M>. 10966
(215)357-7276
AiiBdgi 1. Oaan. CU

612 BaNanctt P4d
BprwgRM. 19094
121S) 644-2600

OdrtnJ 9PHtk.4r..eU
U20 Bas Caaadi Pid

Uppd Dar«r 19062
(216) 7196630

PAGES

LvifC. HM. HP
iMfoOMudw
ns SoiXti IMmdMy
WitdG« 11091
(NSH«-'367

*M NMr« BMm C«te. IM.
3102 {nt HaM 9M

Vel 17402

<nn7»-MO09

SOUTH CMWUNA
Inf Otonr.CIB

SlIRranarM
SonM. 29160
(6631 773-7900

TEMNESSEC

CM1 InM.eS)
HMiSniin. M.

M67InH|Mn

Cnataraoii. 37421

(6161994-6194

Jnnl Hnni.cia

309601 <Mnw Soun
iHIMfla. 37293

(8161 244-2022
TniHutm. CU

IHiON 6 6aB C4attf4l M
3307 CMK4M Avaiu
Nnhvllti. 3721»

(61%) 363-5501

TEXAS

S)cSM» EiftiM. CO

a Ctaln hMai iMaai lat.
3413 E Ciwefdii Onn
lauM. 77067

(7131 79377M

34I13E EmnnagaDnvt
MauMO'i 77067
(719 763-7716

a. Ckailn PaMH UMan. M
3413E 6nann4gtOnn
Heatan, 77057

(71M 763-7710

2962 CNnwy Rack
Mainon 77M
(713)2697366
PmilbGtna. CO

3638 Unmrsny BouHnrd
Haolafv. 77t06
(713) 699567)

UTAH

1120 6iggir4 Oma
SM LdaCay 64106
(MI) 279016

vinosiA
anAlMat.eU

1061 Waa Iran Sirad
FMCMR* 22041
(703) 532-4440

1M1 Wad Bran smai
FdU Oven. 22046
(763) $32-4440

laMafhi. CU
2600 Mwwee Bewenre

Nortos. 23517
(104) 622-3BN

InaM A CdM. CD

CMViCMad Mn a( Ranald. Na.

2132 snatwdodi «iMy An NE
RO4«aH. 24012
(703) 392-0226

BMddt CaMndSn Ca.
2763 Arallsiw Una
V)aniii. 22100
(7t3|U913a0
VERMONT

RarB DBua. CU
393 Nam Hui SdM
earn BS941
(692)4792505
4WSHMGTON
Jdtal|9 C444. CO
10616 NE Siltt Sirnl

Iddvva. 98004
(306)"7220

6 1121 Sprnua

SpoKda 99212

16e9192MSH

W19COdsSM
Oarfp.cn
MMN

107 Hem Cantril Annua

UvshOaU. 54440
(716) 307-3003

eotni L Haau. CU

Mann Marian. M Mdda An MB

RauU |1 630C
Papid. 64094
(715) 394-2345

HOME / SEPTEMBER 1986

39



Does it Really Pay
to Refinance?

And if so, how quickly? The payoff
time may be the deciding factor in your choice
to renegotiate your mortgage.

N 1986. the news in
housing isn’t about
houses; it’s about

If your
money. LOtS. of rote Ist and you refinonce at>
ney, cheap and available
for buying a new home— 12% 8.64 10.35 1091 11.18 11.35
and more important, for .
refinancing old mortgages. 13% 9.71 11.38 11.93 1220 12.36
In the spring of 1985, con- 14% 10.77 1240 1294 1321 13.37
tract rates for conven-
tional fixed-rate mortgages 15% 11.49 13.09 13.60 13.85 14.19

hovered around 14 per-
cent. By summer 1986,
the figures had dropped to
10 percent or less.

As a result, mortgage
applications have surged to
volumes never experi-
enced in memory, “~me
lenders have even rented
high school auditoriums to
process loan applications,”
notes Jane DeMarines, public affairs di-
rector of the Mortgage Bankers Asso-
ciation (MBA). Exacerbating the loan
processing backlog is the fact that “ev-
ery decent appraiser has 50 to 100 ap-
praisals in the pipeline”—this
according to Richard Nichols, recent
president of the Society of Real Estate
Appraisers.

Such unprecedented demand for
loans isn’t primarily due to new- or ex-
isting-home sales, though both are ex-
tremely robust. The present mortgage
market is dominated by refinancings.
H(Mneowners are desperately dumping
high-rate mortgages in record num-
bers—750,000 during the first five

40 SEPTEMBER 1986/HOAIE

your payback period will be:

1 YR. 2YRS. 3YRS. 4YRS. 5YRS]

Source: U.S. League of Savings Institutions

AAAA AA

mrmirmnngj

RECOVERING RENNANONG CHARGES

Our chort efferi a rough guide for es-
timating how iong It will take to recover
the up-frent charges (application fees, liv
terest polrtts end the like) required to re-
finance an existing mortgoge. In this
example, loon origination charges are
assumed to be 3 percent of the mortgage
omount, though In practice the fees could
be higher or lower. The loons in the ex-
omple also carry fixed interest rotes and
3(Vyear terms.

To estimote whether o proposed new
loan is advantageous, simply look of the
column for your existing loan contract
rate. Find the figure that best corre-
sponds to the rate on the new loon, then
check at bottom to discover how long the
payback period would be. Paybacks of
three yearsor less indicote thot you may
be a good candidate for refinancing.

months of 1986 alone, ac-
cording to MBA figures.
And the real deluge may be
yet to come; there are 9
million outstanding mort-
gages at rates above 12
percent. Mortgage lenders
are reporting that 40 to 50
percent of their volume
consists of refinancings.

Clearly this is the year
of the refinanced mort-
gage. And if you can cut
each month's payment
substantially by dashing to
the bank, then the reason
for the huge volume of new
loans is clear. But if you
think that reducing each
mortgage payment by, say,
$200 means you'll end up
with an extra $200 in your
pocket every month, you're wrong on
two counts.

The most obvious reason is that it
costs money to borrow money when
you secure a loan with real estate; you
will likely have to pay a myriad of
charges. The secwid reason is more
subtle: Cutting your interest payment
will add to your income tax bite.

Holding a 15-percent loan when the
going rate is 10 percent serves only to
enrich your len”r. But what if your
current mortgage carries a 12-percent
contract rate, or lower? Or what if you
have an adjustable-rate mortgage? Per-
haps your payments have dropped sub-
stantially with interest rates; should



Levulut, make up my wiruJows Give them personality plus Make tliem vibrant Make them sleek

Make them tease, please, provoke and delight, play with my moods the way colors play on my face

LEVOLOR, MAKE UP MY WINDOWS'
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you still consider refinancing?

There’s no simple or straighforward
answer to these questions. For one
thing, the relative desirability of a
fixed- versus adjustable-rate mortgage
requires you to predict accurately the
future course of interest rates; if |
could do that, I'd be writing this article
from the French Riviera rather than
tar beach. But more important, every
borrower’s situation is different.

The decision to refinance can appear
misleadingly simple. Let's say Tom,
who borrowed $100,000 in 1983, cur-
rently pays $1,029 per month in princi-
pal and interest on a 12-percent, fixed-
rate, 30-year mortgage. Signing up for
a new nwrtgage carrying a 10-percent
contract rate will cut Tom’s payment
to $878, saving him $151 per month.
(Actually Tom only owes about
$99,000 by now, but let's stick to
round numbers.)

Tom decides to dash out to the
lender willing to fork over a hundred
grand at 10 percent if that will save
him $150 a month. And he’s probably
right, as a look at the accompanying
chart should reveal. The costs of taking
out a new loan—figured at 3 percent of
the mortgage amount in the chart—

should be paid off in less than two
years. But this also points up the prin-
cipal reason that the whole world
doesn’t refinance when rates move up
or down a hair: As we’ve already noted,
it costs money to take out a mortgage.

The costs of refinancing

Refinancing a mortgage is very simi-
lar to taking out a loan for buying a
home. The largest single charge is usu-
ally up-front interest points—that is,
prepaid interest denominated in per-
centage points (A the mortgage princi-
pal. (One point of a $100,000
mortgage equals $1,000.) But other
common charges include an origination
fee (usually one point), sometimes an
additional application fee, a credit re-
port fee (about $35), tax service (about
$50), an appraisal fee ($125 to $250),
recording fees or taxes, title insurance,
notary fees and escrow or settlement
fees. Some of these charges are un-
varying; others are subject to negotia-
tion, as we'll discuss later. You may also
want your attorney or accountant to
review the loan documents, which will
add to your expenses.

Though the chart estimates that re-
financing charges will amount to 3 per-

cent of the principal, in some cases
they ccAild add up to 5 or 6 percent,
especially if you pay heavy points
charges. These days, with the demand
for loans at such monumental levels,
many lenders are instituting "disin-
centives” to refinancing—in the form
of nonrefundable up-front fees, addi-
tional points or interest rates higher
than those charged for new loans.

To estimate how long it will take you
to come out ahead after refinancing, di-
vide the total cost of renegotiating the
loan by the reduction in your monthly
payment. The resulting figure will be
the payback period in months, ignoring
tax consequences. (Generally speaking,
Tom will end up ahead after 20 months
if he pays $3,000 to take out a loan that
will cut his monthly payment by $150.

Refinancing is worthwhile, accord-
ing to one common rule of thumb, if
your interest rate can be reduced by 2
percent or more and if your refinancing
costs will be repaid within three years.
But many caveats must be applied to
this rule. And first, a further refinanc-
ing expense must be addressed: the
specter of the prepayment penalty.

Some, though by no means most,
loan contracts contain clauses that per-

DON'T CHOOSE ASSEMBLY LINE
WINDOWS FOR YOUR ONE-OF-A

Marvin Windows are built to go in houses, not
warehouses. Thatb because every window we

build is for a specific opening in a spedfic home.
Any shape, any size, including over 5,000
standard sizes. Marvin Windosvs. Made to fit your
one-of-a-kind home because they're made to
order. For a free ldea Book, return the coupon
below or call toll-free 1-800-346-5128(In
Minnesota, 1-800-552-1167).

Send to: Marvin Windows, Warroad, MN 56763

Same

Address

Phone
HEOV39

MARVIN WINDOWS
ARE MADE TO ORDER.

Circle 64 for free mformation
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mil the lender to collect a sum, called a
prepayment penalty, if you pay off the
loan early. Prepayment penalties can
amount to thousands of dollars and are
imposed to discourage borrowers from
refinancing. Check your current loan
contract for language imposing a pen-
alty; if it's not there or on your truth-
in-lending form, you're okay.

Even if you are burdened with a pen-
alty clause—and they’re prohibited
outright in VA and FHA financing—
you may not be required to pay any-
thing. These clauses are affected by a
welter of state and federal regulations,
and in some places their legal status is
murky (check with the banking au-
thorities in your state about local regu-
lations governing penalty clauses).
Usually they only apply to the early pe-
riod of the mortgage—the first five
years, for example. Some lenders
charge as much as 6 months interest.
Others may choose to collect penalties
as a sliding percentage of the loan bal-
ance: perhaps 5 percent the first year,
4 percent the second and so on.
Clearly, high penalty charges can make
refinancing unfeasible.

It's not known how many loan con-
tracts currently have prepayment pen-
alties, though a recent survey by the
General Electric Mortgage Insurance
Companies indicated that only 22 per-
cent of lenders in the Northeast col-
lected them.

The tax bite and refinancing

It DOESN'T OCCUR to most people to
consider the tax implications of lower
interest payments. They can have a
substantial impact on the amount of
time it takes to recoup your initial bor-
rowing costs, but that impact will vary
depending on the homeowner’'s tax
bracket. Furthermore, if comprehen-
sive tax reform legislation is enacted,
simple, lower tax brackets will be insti-
tute, decreasing the value of the de-
duction for mortgage interest
payments. In any event, an increased
tax bill will reduce your net savings
from refinancing.

Let’s say that Tom's current tax
bracket is 40 percent. All of the $151
per month he saves by taking out a new
loan consists of interest, but that inter-
est was deductible from his income tax.
So while he was paying the extra $151
to the mortgage company, Uncle Sam
was handing him $60.40 right back.
Thus Tom's net monthly savings
amounts to only $90.60.

If Tom’s income placed him in the 30

“My secret for superb
home cooking is my
HARDWICK gas rangei

World Master Chef Tell Erbardt gasy, even
dcmand.s professional results aftér those big holiday dinners.
whenever he cooks. Tlial's why he Plus, you gel the unbeatable
prefers a high quality Hardwick responsiveness and control of gas
self-cleaning gas range. With cooking—and save energy, too,
features like a heavily insulated Before you buy a new range,
oven designed to retain and circu- discover all the quality features of
late heat so foods cook evenly. an American built Hardwick A
And, with 3.65 cubic feet of range backed by 107 years of -~
oven space, no one offers more experience and quality work-"H

oven capacity in a self-cleaning gas  manship. Just see your
range than Hardwick. Clean-up is local Hardwick dealer.

HUtOWK'K

Get this Write today for the dealer
ChefTeU nearest you and we’ll send_i
Recipe Booklet you a FMIE bookletof -~
Free.

Chef Tell's favorite
recipes. A
A

UHARDWICK A

uStove Companv

Departmeni # 625, CI™Mand. TN 373H When you compare the costs of
A atlenetgics gastxiwgivesyou
A Division of Maytag-The Dependability People even mote lor your nKinoy

Gas. America’s best energy value.
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1M Window

Doctor Soys Don t

Toplase

Here'S5 Home/l >
Remedies INri-jni

fo Save
Money l,

1. Reptacement
Channels

No more loose fit,
mcrires windows
weather tight, they'll
glide easily, save
energy, mode of mst
proof olumlnum.

2. ldke-Out
Channels

Themoivel

remedy

that makes

windows

removable for\\>  \\
deaning & painting.

3. Power Lifters

No more backaches from heavy win-
dows. Excellent remedy for large old
wood windows. Easy to insfoll.

| 4. Weatherstrip

Seals out the drafts at the top, center
and bottom of your windows. Installs
in just minutes.

5. Spray
Lubricant
Cleans os if lubricotes
both mdal and wood
channels. Accept no
substitute. Mode
eDcpressiy for windows.

For weofher-light windows that work
like new, the best remedy is Window
Fixer” brand products. Visit your locol
hardware store, lumber yard, or home
center today.

Or, write

for store

locations
nearest you.

Quaker City Mf

701 Chester Pike, Sharon H% PA 19079

Circle 101 for free informatior)

percent bracket, his monthly savings
would rise to $105, and so forth. In any
event, he will come out ahead eventu-
ally because neither he nor anyone else
is in the 100 percent bracket. But if
"eventually” is after he sells his hwne,
then he shouldn’t have refinanced.

There are, however, some offsetting
tax benefits when you refinance. Inter-
est pobts on the new loan are a form of
prepaid interest and are thus deduct-
ible, lowering the initial borrowing
costs. Interest pobts paid as a lump
sum when you buy a new home are
generally d”uctible b that tax year;
that’s a nice break. (Because of tortu-
ous IRS regulations, you should always
write out a check to the lender for the
pobts charge; don’t let them just de-
duct points from the loan or you may
lose this deduction.) Unfortunately, a
recent court nilbg requires that mter-
est points paid for refinancbg be pro-
rated over the life (rf the loan for tax-
deduction purposes. Thus, if you paid
$3,000 b pobts on a 30-year mort-
gage, you might be permitted to de-
duct only $100 it per year.

Prepayment penalties are also con-
sidered bterest payments and are still
deductible during the current tax year.
Obviously, a careful consideration of
the tax effects of any refinancbg deal
will probably require a talk with your
tax advisor.

Mortgage strategies: What's
good for the goose may be
bad for the gander

I+ YOU'RE THINKING about sellbg your
home in the near future, you should
compute payback periods very care-
fully before refinancing. Look bto an
assumable FHA or VA loan; either
could make your home much easier to
sell, especially if bterest rates rise.
The length of time you expect to live
b your home will also affect the way
your loan should be structured. If you
thbk you may sell in the near future,
you might wish to accept a slightly
higher monthly payment, m the form of
a higher contract rate, b exchange for
lower initial loan costs. This will
shorten the amount of time required to
recoup your refinancbg costs. Home-
owners ensconced for the long term
may prefer to pay higher fees now in
exchange for bwer monthly payments.
When you consider such options,
look carefully at the prospective loans'
annual percentage rates, or APRs (for
more on this subject, see "Dollars &
Sense” ot page 33). APRs allow for

more accurate comparison than does
the contract mortgage rate; both are
provided on the tnith-m-lendbg form.

Homeowners with an older low-b-
terest mortgage may want to refinance
to get their hands on some of the eg-
uity they’ve built up, perhaps to re-
model the Kitchen or start a busbess.
In such a situation, compare the costs
of refinancing with the costs of taking
out a second mortgage. Also try to get
the lender to give you a discount for
paying off the old loan. The boys at the

bank may be ha to get a 6-per-
center off their he\pa/s—hgppy enoFLJJgh

to pay you for the favor. Cir they may

give you an additional interest break on
your new loan. It's worth a try.

Fbally, what if you don’t have the
cash to pay the initial mortgage costs.’
They can usually be included in the
new mortgage, but you'll then owe
more on your home. In this case, the
refinancbg won't reduce your monthly
payments as much as it would have if
you’d paid the charges out of pocket.

Cutting closing costs

Hbre are some basic but important
strategies that can Save you time and
money when you seek to refinance.

< Look toyourpresent lenderfirst.
Approach your current lender for a
new loan—especially if your existbg
loan is subject to a prepayment penalty.
A bank or savings and loan may want to
retab your busbess, especially if you
have other accounts at the bstitution,
and may therefore offer you somewhat
better terms. And certain closbg costs
might be lower at your present lender.
In order to retain customers, Virgbia’s
Dominion Federal Savbgs and Loan of-
fered to reduce the bterest rate for
"selected” borrowers to about  pobt
above current mortgage rates (or the
low- to mid-l1O-percent range) for a
$100 fee. That's a good deal.

= Get the best pricefor title search and
title insurance.

Contact your existing bsurer; you may
be able to take out a "substitution loan
policy” for about 30 percent of the
price of a new policy.

= Consider attorney'sfees.

Even if you don't need an attorney to
supervise the loan closing, as you
might when property is changing
hands, you may want your attorney to
look over the loan documents. Ifso, ask
about his fees b advance.

= Try to avoid mortgage insurance.
You will probably be required to have
your home reappraised, unless you had



The kitchen...stal the heart of the home.

for family togetherness. It's breakfast

on the run...friends over for afternoon

coffee. Its p>eanut butter and Jelly sand-
wiches after school or popcorn late at night
What's for dinner? A p>ot roast simmering, or
maybe tonight it'sJust leftovers. A place for
family talks and happy memories.

The kitchen...wl”re the family meets for
loving connections. We at Merillat under-
star>d why the family comes together. Thats
why we design arwi build our kitchens with

The kitchen...a very special place. A place

care.We want our kitchens to be a part of
your life for along time.

Its the most important room In your
home and we feel k deserves the very be”
kitchen cabinetry at affordable prices.

When you're ready to remodel or build
your new dream Kkitchen...let your family
come together in a Merillat kitchen.
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a recent appraisal and are financing
through your existing lender. If the
new appraisal shows that your mort-
gage will now amount to less than 80
percent of the home's fair market
value, you shouldn’t be required to buy
private mortgage insurance. If you're
close to the 80 percent figure, paying
an extra couple of thousand dollars to
reduce the loan principal may save you
$20 or $30 a month in insurance fees
as well as a few dollars in principal and
interest charges. On the other hand, if
you have a good payment record you
may be able to convince your present
lender to forgo mortgage insurance.

= Bargain with the lender.

Some features of a loan may be nego-
tiable—particularly some of the prepa-
ration charges, and perhaps even
interest terms. For example, is the rate
you’re being offered today guaranteed
through closing, which may be four,
eight, even 12 weeks later? You may
prefer a lock-in if you fear that rates
will rise; you may wish to avoid one if
rates are failing. When you, rather than
the bank, assume a rate risk, you'll
probably be charged fewer (perhaps
substantially fewer) interest points.
You'll usually have a choice; but if it's

not mentioned, ask about it.

Likewise, try to avoid prepayment
penalties and argue for assumability.
Consider every item negotiable. You
might not succeed, but you have noth-
ing to lose by asking.

Mortgage flavors

You WILL PROTABLY be presented with a
number of confusing options as you
search for a loan. The big three of
mortgage financing today are the 30-
year fixed rate, its 15-year cousinand a
variety of adjustable-rate instruments.
The decision as to which is best for you
is complex, but you should keep a few
considerations in mind: If lower
monthly payments are all-important,
the 30-year instruments are best.
ARMs will have initially lower rates,
but beware of those that offer deep-
discount “teaser” rates in the first
year and thereafter jump to nearly the
same level as fixed-rate loans, even if
the money market remains flat. A low
prevailing interest rate usually signals
that you should lock it up with a fixed-
rate mortgage.

If you do decide on an adjustable-
rate mortgage, only accept one that’s
"capped,” or that limits rate increases

to, say, 5 percent over the life of the
loan and 1 or 2 percent during any one
year. In other words, the maximum
you should ever have to pay on a cur-
rent 8.5 percent ARM is 13.5 percent.
Also look for ARMs with APRs that are
2 points less than equivalent fixed-rate
loans—but they're probably hard to
find right now.

Borrowers choosing a 15-year in-
strument will pay off their home early.
In some cases, they can halve the term
of the mortgage and still cut their
mortgage payment by refinancing. Asa
general rule, you should receive at
least a '/>-percent interest break on a
15-year loan as an added incentive. If
you don’t, you may not want to tie up
your money in your home, where it's
hard to get at in an emergency.

We’ve tried to indicate that you have
more to consider when refinancing
than figuring out whether or not you'll
cut your monthly mortgage payment.
Careful computations are required to
estimate how much ahead you’ll actu-
ally end up, and how soon. These may
require another more modest invest-
ment; nowadays you can pick up a
calculator with a nice readable display
for less than $15. —HAL PORTER

World's largest selling
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Each with its own

dLstinctive garden design,
hand-decorated in 24 karat gold,
and all nestled in their own
countr>" French rack.

Delicious surnnindings are
every bit as important as
dellciou-s food. Tliat's why
Gloria Vanderbilt designed her
charming collection of spice
jars ... because your kitchen
should be just as lieautiful—just as
distinctly —as the rest of your house.
So sIk* created creamy white porcelain
jars In an intriguing apothecary shape. And
topped them with snug-fitting caps to keep
herbs and spices at their piquant best.
Then she decorated each little jar with an
original drawing of the leave.s and flowers
of tile Itcrb or spice it will contain—
twenty-four in all. Delicate designs colored
in palest pastels. Tender white trumpets of
basil blossoms ... slender wisps of
rtxseniary ... yellow florets of mu.stard.

Tliey rival the beautiful spice cannisiers
sometimes found in the most expensive
antique shops. Itecause they're crafted with
the lavish quality seldom found today ... In
fine imported {torcelain.

The price Is attractive, too. Just $12.50
each. You can acquire the collection on a
convenient monthly plan and be billed for
each jar as it is sent to you ever)’ month.
What a sweet way to build a spice jar
collection! (And, of course, you can
complete the set earlier, if you like).

The set comes w ith a charming country
French rack at no extra charge. And with
each jar, you'll receive a surprise gift—a
recipe card contaitiing one of Gloria
V~derbilt's favorite recipes using that
panicular spice.

The Gloria VVanderbilt Spice Jar O)llection
isn't available in even the finest department
stores and boutiques. It's yours exclu.sively
from Ihe Franklin Mint.

To begin your collection now, simply
fill out ilie order form and return it to The
Franklin Mint, Franklin Center. PA 19091 by
September 30, 1986.

———SIIBSCRIPTION APPLICATION ——

~ TITKTt ™ TTV

COIXFEXTTOM
Please mail hy September 30, 19fi6.

The FranMin Mini
Franklin (A:nier. Penns)'lvania 19091
Please accept my onfer k>r The Gloria Van-
derbih j~ice Jar Coilealon. TVenty-tour fine
puicelaln spke iars, each decorated wiih a
unique design hy Gloria VVanderbilt. To he sem
tomcat the amvenient rale ofone per month.
| need send no payment now. Please bill me
+12 SO* foreadi pi>rcelaln |ar when it is ready
to be sent to me. i will also be provided »itn
a wood display shelf, and Gloria VVanderbilt's
recipe cards at no charjie
‘Plus my stale saits ut arul
$1 95for sbtpptng and handling

Signature
Mr. AIX
Mrs
Mi.ss-

AHC ewa>fCT TO ACOCFTAIWCI

niHT CLt4*Cf

Address
City___

State. Zip
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Crisp and clean in line, yet tvarmed by dashes ofvibrant red and the presence ofa sturdy
restaurant range, the Marianis" small but functional suburban New V)rk kitchen
proves that remodeling on a budget can yield great results. Early American-inspired
floor cloths, made by Galina, tie in with other decorations in the Dutch Colonial home.
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SMART SOLUTIONS

Saving Graces

Thrift and determination lead
to success in this small-space
kitchen remodel

John and Galina Mariani with
sonsMi” (leJD and Christopher.

LANCING AROUND THE bright and friendly spaces

of their tidy, eflBcient kitchen, John and Galina

Mariani remember their househunting goal: to

find an older house with a great kitchen. What

they bought, however, was a great house—a
spa 70-year-old Dutch Colonial in New York’s West-
chester County—uwith an old, dreary kitchen. Occupying the
same floor area as the present IO'XH'B" room, plus a 4"t-
foot block o( space at one side, the original configuration was
a cluster of three little rooms. The 163 square feet included
a tiny mud room, a narrow pantry connecting to the dining
room, and a cramped ’50s-style kitchen whose total counter
space amounted to a fold-down 2'x3' metal table and the top
of a portable dishwasher.

An awkward arrangement under any circumstances, the
kitchen was a particular hardship for the Marianis. A food
writer and restaurant critic with three books to his credit,
John is an excellent cook, as is Galina. "We didn’t have the
money to invest in a full-fledged remodeling job,” John con-
cedes, “and minor changes wouldn’t have helped, so we sim-
ply decided to make do for the time being.”

The couple’s decision to make do—for six years—has
paid off handsomely in the long run. The delay gave them
the chance to pinpoint their kitchen needs, research materi-
als and products they wanted to include, and develop a re-
alistic budget for the project.

To help with the actual layout, they enlisted the help of
Allan Baer, a personal friend and an architect with the Cam-
bridge, Massachusetts, firm of Hammer, Kiefer and Todd.
To keep to their proposed $16,000 budget and still give his
clients everything they wished, the architect opened the
three rooms into a simple and functional kitchen, locating
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Tabu pulls away from wall to accommodate mealtime gather-
ings, then pushes back to resume its role as work space.

appliances where they worked best and fitting angular
counters and cabinets around them.

Working together, the Marianis and Baer devised a
straightforward lighting scheme. A track system lights the
main work areas, a hanging lamp illuminates the table and
recessed fixtures in the bay bri”ten the space around the
sink. Equipped with dimmers, all lights may be turned up or
down according to task or mood. The cost: only $621.

Galina’s careful research and willingness to shop for
cabinetry and appliances herself helped keep many costs to a
reasonable figure. Alppliances, including the six-burner res-
taurant range, total” $1,723 (the couple kept the old re-
frigerator and chose a single electric oven rather than a
microwave). Plastic laminate cabinets, ordered to size from
a kitchen cabinetry shop, came to $5,500.

Armed with Baer's well-executed plan, the Marianis had
no problem finding the right person to carry out the job:
Contractor-builder Pster Henry, cA Mamaroneck, New York,
came highly recommended and offered the couple a lower-
than-expected bid. A bit unnerved by reports from friends
about remodelings that dragged on indefirutely, the cautious
homeowners wrote up an agreement that penalized the con-
tractor $100 a day if work was not completed by the ">eci-
fied date. “Henry had a good attitude about the whole
thing,” remarks John, *“did a great job in just sbc weeks and
convinced us that remodeling can be a terrific experience.”
The contractor’s services added up to $5,735.

Completed in 1983, the whole project came to precisely
$15,587, leaving a few extra dollars in the budget to devote
to the personal touches that give the new, and now great,
kitchen its special vibrancy and charm. HRISTINA NELSON
FOR FURTHER INFORMATION. SEE BUYING GUIDE ON PAGE 106.
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The cabinets' upper edge stops below the 8"/z-foot ceiling, making the room seem taller
and more open. The new bay window echoes the angled counters and receives bright light
all morning long. When eveningfalls, the track lighting system illuminates the entire

work area but can be dimmed to create a more tranquil mood.
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A Perfect Relationship

A new bedroom wing unifies a suburban
Houston home and its landscape

HEN A MovE from Dallas
sent John and Jan Gelb
looking for a house in
Houston last year, the

u ofple made a decision that'’s
b creasingly common among
prioedie homeowners. The Gelbs
opted to invest in a home that had been
undervalued because it needed work,
remodeling it to suit their own
specifications.

“In our case,” recalls Jan, “the
choice was clear. To meet our location
requirements—a pretty, well-estab-
lished Bayou-area neighborhood within a 30-minute com-
mute of downtown—uwe could only afford an older house. So
we looked for one that lacked some obvious amenities but
still had design potential."

The couple found an unremarkable, wie-story 1950s
brick house with cramped, boxy rooms devoid of detailing.
While the house was not an aesthetic disaster, it would still
be a polite comment to say that it had architectural “pos-
sibilities.” Its greatest appeal was the secluded backyard,
where an impeccably maintained swimming pool and terrace

The exterior ofthe new addition, while distinctive in style, is tied
to the existing house by its similar scale and by the use of a
common siding material, cedar.
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John and Jan Gelb worked with Houston
architect \b! Glitsch on their home.

landscaped with monkey grass, magno-
lia and holly trees, crape myrtles and
camellias came as a complete surprise.
This sylvan setting inspired the master
bedroom remodeling and addition, de-
signed by Houston architect Val
GUtsch. She reordered and enlarged
the existing bedroom wing to incorpo-
rate a state-of-the-art bath and a mas-
ter bedroom with vaulted ceiling.

This new poolside suite is defined by
Doric columns that support a glass ped-
iment and flank a pair of French doors.
The symmetrical composition gives
the addition a distinctive presence, with overtones of formal-
ity. At the same time, the matching cedar siding and compat-
ible roof lines join the addition unobtrusively to the house.

“For us,"” Jan explains, “the most important thing was
that the remodeled space relate directly to the backyard, so
that when you're in the bedroom you sense the wonderful
outdoor area as a major element of the design."

To achieve this god, the architect had to solve a variety of
problems. As Jan points out, no logical connection existed
between the house and the pool and landscaping, each ele-
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As evident in the plan, the addition enhanced the link between
house andyard (above). Thefacade'sformal symmetry (right) is
softened by the casual poolside context.
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The exterior's symmetry is continued inside the house—here, in tile
patterns. Glass block gives the bath light as well as privacy; the diffused light
softens the rigidity ofthe tile.

ment having been added separately over a period of several
years. In fact, there were no windows at all on the north end
of the bedroom wing, where the old closet and bathroom
blocked any possible view of the pool and yard just beyond.

Moreover, the east end of the house, where the bedroom
is located, was already built as close to the lot line as deed
restrictions permitted. The pool, only 9 feet away, didn’t
leave much room for lateral expansion on the other side.
Even a cursory soil analysis would probably have indicated
that there would be considerable risk in laying the founda-
tion for the addition so close to the relatively unstable back-
fill surrounding the pool.

But Val Glitsch was not convinced that the most obvious
solution, a second-story addition, would best address the
problem; indeed, it could conceivably aggravate it. It would
be self-defeating to try to enhance the essentially horizontal
relationship between house and yard by adding on to the
vertical mass of the house. Although she designed some
two-story plans, the architect also devised an alternative
one-story design that expanded the existing bedroom wing
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on two of its three sides—=6 feet on the north and 4 feet on
the west.

This scheme proved far more compatible with the low-
slung residence. It also brought the bedroom to within 3 feet
of the pool, making the connection between house and yard
more focused and immediate. The transparent glass pedi-
ment, sue windows and the glass doors that open onto the
terrace strengthen that relationship.

To maximize the space in the bedroom, the architect relo-
cated the new bath to the east side of the house, where
there was no view to spoil, and backed it into existing plumb-
ing. This decision also saved what could have been a sub-
stantial expense by utilizing existing plumbing lines instead
of installing new fittings. A long, narrow walk-in closet runs
along the east wall behind the bed, and a compact laundry is
conveniently tucked into a hallway closet, again sharing wa-
ter and power lines.

The simple, straightforward appearance of the house
skillfully belies some serious structural challenges that the
architect faced. The most complicated of these was the
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77" precise geometry of mirror and windows provides the simple
detail needed in a modest-size room. Sponge-painted walls, lacy bed linensand
pale colors soften the straight lines.

vaulted ceiling, an aspect of the design that Glitsch consid-
ered essential to open up the small room. Physically, the
ceiling serves to enlarge the bedroom; visually and psycho-
logically it makes it seem more homey and inviting. “The
roof configuration that makes sense on the outside doesn’t
on the inside,” she explains, "so we had to fur out the ceiling
to get the symmetrical vault we wanted in the bedroom. It
was a craftsman’s nightmare,” she adds, “but we were able
to do it because we didn't need a lot of attic space for ducts
or other things.”

There were more difficulties with the exterior—in par-
ticular, resolving the different slopes of the visible roof ele-
ments. “The roof has a fairly low pitch; it rises only iVt feet
for every 12 feet it extends,” notes the architect. “The
glass pediment over the entry doors really didn't work at
that same angle, so | changed the pediment pitch to make it
steeper. It's not obvious, but putting the two roof pitches
together complicated that bedroom ceiling even more.”

The couple’s cooperation with contractor Gary Inman
was also important to the success of the project. By scruti-

PHOTOOtAPHEO BY HCKEY"OBERTSON

nizing blueprints before work commenced and by asking lots
of questions, the Gelbs were able to anticipate and recognize
problems and therefore avert costly change orders and
schedule delays. AsJan explains it, “I realized that we'd reap
the rewards later if we made sure at the beginning that the
woodwork joined properly, and that the outlets and tele-
phone jack were conveniently located.” Such forethought
and follow-through, coupled with an enthusiasm for learning,
helped the project proceed smoothly. By the time their new
room was complete, the Gelbs, through their own initiative,
had a working knowledge of the architectural process.

In the end, it was this close participation that really made
the Gelbs’ project their own. “During construction, my fa-
ther asked why we hadn't just spent the same amount to buy
a new house that already had everything,” John recalls. “But
when he was here a few weeks ago, | think he finally realized
that you can't get exactly what you want in a brand-new
house because they don't make houses that way. It's got to
be done just for you.” —RACHEL CARLEY
FOR FURTHER INFORMATION. SEE BUYING GUIDE ON PAGE I0S.
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With careful
planning and a
lot of their own
effort, a New
York couple
made the most
of their light and
airy Brooklyn loft

HE MOST GRATI-
FYING aspect of

designing your

own home is

that the finished

product reflects

your own tastes

and ideas, not

somd@ne else's. You see
real, lolid results—walls,
doorways, then rooms—
take shape from your
imaginings. But you are also
the one who must grapple
with the problems that inev-
itably crop up during the
process. The responsibility
is no less tremendous than
the satisfaction—as Lisa
and Bruce Eaton can attest.
Three years ago, when
the couple bought a 1,500-
square-foot loft in a former
Brooklyn, New York, office
building, they saw a chance
to put their ideas into action,
““| always had a dream of the
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way | wanted my home to
look,” says Lisa. “I've lived
in a lot of apartments m my
life, and wanted this one to
be perfect!” Adds Bruce,
“We didn't want someone
telling us how to do every-
thing, so we simply decided
to tackle the project
ourselves.”

Their independence was
tempered with forethought,
When the couple first moved
in, the loft contained a
kitchen, bath and large
closet; the rest was raw,
open space, which originally
appealed to them. “We had
both come from small apart-
ments with tiny rooms, so
space and light were very
important to us,” Lisa re-
calls. “We lived here for
about six months with no
walls before we began to
feel the need for more
privacy.”

To provide the open
space with a sense of defini-
tion, the couple wanted a
bedroom and living room, as
well as a study that could
eventually be converted to a
nursery—but all imbued
with the light, airy feel of a
loft. To get an inkling of how
the finished space would
look, the Eatons attempted
to simulate walls by hanging
sheets from the ceiling.
When these “walls” kept
floating down, they bought
sixty 2’x2'x3' cardboard
cartons, packed them with
their possessions and then
stacked thCTi to create dif-
ferent wall configurations,
living with each design for
several weeks.

“Many of our plans really
weren’t practical, but we
had to try them out,’ gx-
{"ains Lisa. “Although the
apartment fell into a natural

16.;/ open space and stunning
vieios oflower Manhattan and
the Brooklyn harbor first at-
tracted Lisa and Bruce Eaton
(above left) to this Brooklyn of-
fice space-turned-loft. In time,
however, the couplefelt the need
for more privacy and devised
theirown layout (see beforeand
after plans), preserving the
airy quality they loved. Classic
contemporary furnishings
(above and right) complement
theapartmentsclean lines.
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Aglass-block wall separates the
study (below) from the dining
area (left), bringing soft, dif-
fused light to the loft's interior
areas. Mostly bare floors and
walls help preserve the loftfeel-
ing. GlassNocksalso appear in
the bedroom (right). The Ea-
tons designed the 25-inch-high
platform bed to take in views of
the Statue ofLiberty.

plan with bedrooms on each
side of the living room," she
continues, “we rejected this
layout at first, thinking
there must be a better, hid-
den design solution. In the
end, there wasn't."

With the basic scheme de-
termined, Lisa and Bruce
turned to the specifics. To
let sunlight penetrate into
the interior dining area and
bedroom, they built the liv-
ing room and study walls
with glass blocks; these also
complement the Eatons

sleek minimalist furnishings.
And to enhance the sense of
space, they moved the front
door 3 feel to the left and
rotated the kitchen 90 de-
grees, thereby creating a
straight passageway to the
rest of the apartment. This
hall provides storage and in-
cludes a narrow, two-level
closet used strictly for stow-
ing bicycles and camping
equipment. For clothes, the
small entryway and coat
closet merged to form an
enormous bedroom closet.
“Although we knew we
were capable of designing
the place ourselves, we real-
ized the benefit of having a
professional designer look
over our plans before work
actually started,” notes
Lisa. They chose Tim But-
ton, of Stedila Design in
Manhattan, who reviewed
and refined the plan’s ele-

The Dividends of
Do-It-Yourself

V DOING SOME work

themselves and recy-

cling materials wher-

ever they could

manage, the Eatons
realized savings ol more than
$6,000 on the renovation erf
their loft. Here’s a breakdown of
how they did it:

*They saved $700 by doing
the demolition and carting away
all debristhemselves.

*Bruce built the 20-inch-
deep window seats for $400, in-
stead of paying the contractor
$2,000.

eLisa and Bruce installed
track lighting and two ceiling
fans, pocketing a $300 profes-
sional installer’s fee.

«Bruce built the platform bed
and bedroom Ixx”heives him-
self, realizing an additional $400
savings.

eLisa and her mother painted
the apartment themselves, net-
tingasavingsof $3,000.

eInstead of investing in new
kitchen cabinets, the Eatons re-
faced existing cabinets with
plastic laminate, repositioned
the units, and then filled empty
space witha few new drawers.
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ments. He advised that glass
block be minimized owing to
its expense; he also supplied
guidelines for finding a reli-
able general contractor.

EEDING THIS
ADVICE. Lisa
and Bruce
called for bids,
receiving esti-
mates be-
tween $9,000
and $30,000

from four contractors. Over
a period of several months,
they methodically checked
recommendations and vis-
ited job sites so that their fi-
nal decision could be based
on workmanship, not sales
talk. “When we went to see
the low bidder’s work, we
liked it—and we liked him
pereonally,” says Bruce. Al-
ways favoring the do-it-
yourself route, Bruce then
drew up a 20-page agree-
ment—precisely outlining
what was to be done by con-
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tractor and owners respec-
tively, where and within
what amount erf time—to
cement the deal. Projections
and planning complete, the
work finally began.

Lisa and Bruce lived in
the loft during construction,
although they caution others
against following their ex-
ample, especially in tight
quarters. “With our card-
Ix>ard cartons we built a lit-
tle bedroom in a corner,
covering the outside with
sheets of plastic. There was
always dust everywhere; we

had to get dressed standing
on the bed!” says Lisa.

In keeping with their self-
reliant spirit, the Eatons did
all the demolition work and
carted away the rubbish
themselves, saving substan-
tial sums in the process.
Bruce also built their high
platform bed, which takes in
spectacular views of the
Manhattan cityscape; along
two sides of the living room,

he constructed deep window
seats that both conceal the
radiators and provide stor-
age for unwieldy belongings.
Lisa did her share of the
nitty-gritty work, too: As
soon as the contractor fin-
ished, she joined forces with
her mother to paint the en-
tire space within two weeks.

The resulting loft is pre-
cisely the blend of airy, un-
broken space and defined-
use areas that Lisa and
Bruce had been seeking.
Abundant natural light en-
hances the streamlined de-
sign, while the Eatons
carefully chosen contempo-
rary furnishings add impact
to the bare and beautiful
space.

The owners are so happy
with the completed project
that they’d even do it again.
Living through the remodel-
ing process firsthand wasn't
always easy, Bruce admits,
but he adds, “I'd love to get
my hands on another
project!” —Isabel forgang

FOR FURTHER INFORMATION, SEE
BUYING GUIDE ON PAGE 106.

The kitchen (above), rotated 90
degrees in itsoriginal location,
is an extension ofthe hallway
and provides easy access to the
adjacentdining area (top). Ex-
isting cabinets were reposi-
tioned and resurfaced with
laminate. A stack of drawers
fillsup asliverofspace that was
created when the refrigerator
was moved. Open shelving
abovecabinets (left) displaysthe
owners' collections and attrac-
tivelystorestableware.
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HAPPY
REUNIONS

Fresh ideas for bringing family rooms

and kitchens together

In thisNew Orleans remodel, a
wall enclosing the former but-
ler's pantry teas replaced by a
two-tiered cou nter usedforboth
eating and food preparation.
Thefamily room fireplace (op-
posite) wasformerly afurnace
chimney.

YNN FABACHER WOULD haVC
preferred a larger kitchen
than the one she finally got.
But in settling for less she

c t ahead, gaining valued space

for daily activities in the 80-year-old

Colonial she shares with her husband

Robert and their two children in New

Orleans.

With the help of interior designer
Gerrie Bremerman, the old 259-
square-foot kitchen was transformed
into the new family area, and the for-
mer butler's pantry is now a 120-
square-foot galley kitchen. The wall
that enclosed the butler’s pantry was
replaced by a two-tiered counter used
for food preparation and for serving in-
formal meals.

Though much smaller than before,
the redesigned cooking area is far
more efficient. The designer clustered
the refrigerator, pantry and broom
closet at one end of the kitchen, while
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LESS
IS MORE

oven, stove, dishwasher and trash
compactor are all lined up along the
rear of the eating counter.

To retain some traditional glory, she
had certain original elements restored
and refinished—for example, the cy-
press wall cupboard and matching cy-
press window shutters. Below the
existing cabinets, a marble-topped
counter is heat-resistant and also pro-
vides an excellent surface for
pastrymaking.

For interior colors, Mrs. Fabacher
chose a subtle palette of neutral and
natural finishes accented by a generous
use of white: “Gerrie suggested high-
gloss white enamel to introduce a
sense of openness and to accent the
furnishings and accessories,” she
notes. The new laminate cabinetry
provides a light, modern counterpoint
to older furnishings, such as the family
room’s heirloom sofa and the
handcarved cypress mantelpiece.
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FAMILY
HEADQUARTERS

Flush-mounted ceiling fixtures provide
ample illumination. The new kitchen
windows bring in still more light, bright-
ening the birch cabinetry.

OR THIS FAMILY of four in

Orinda, California, the kitchen

has always been the favorite

spot in the house. But before
remodeling, the room was narrow and
lack” any sunlight or outdoor views, a
situation that hindered the friendly ac-
tivity the family wanted. Mother and
daughter wished they could cook to-
gether, but the kitchen wasn't large
enough—“We kept sticking elbows
into each other’s ribs.”

San Francisco architect William B.
Remick offered a solution: Move the
kitchen and expand into the space of
the former family room. “The owners
wanted a large kitchen-family area
where they could be together, share
activities or just be around to talk and
pass the time,” he explains.

So Remick constructed a larger fam-
ily room with eating area, totaling 220
square feet, as well as a new 250-
square-foot kitchen boasting luxuries
the old one lacked: a wide floor area,
generous storage and counter space
and plenty of natural light. There is
even a barbecue, which was recycled
from the original family room fireplace.

There are no cabinets over the pen-

The television, concealed in the center is-
land when not in use, pullsouton a swivel
platform for viewing. A tape deck is hid-
den behind a pull-down drawerface.

insula counter to block the view be-
tween kitchen and family room, so the
two areas are natural extensions of
each other. But ample wall-hung and
under-counter cabinets keep food sta-
ples and such cooking equipment as
toaster, food processor and blender
neatly concealed. And gone are the
days of kitchen claustrophobia: The
dining room's impeding bay window
and a new corner window in the
kitchen provide plenty of natural light,
as well as pleasant views of the swim-
ming pool.

Seeking a homey atmosphere, the
owner asked interior designer Mary
Wood to create a Gauntry English-style
room incorporating reproduction furni-
ture and soft shades of blue. Red-oak
flooring throughout adds a warm, ap-
pealing touch. On the sink backsplash
and border, decorative tiles hand-
painted with blue and yellow floral mo-
tifs underscore the country feeling.

The use of neutral colors through-
out—yparticularly in the whitewashed
birch cabinets—uvisually unites the two
rooms, creating the impression that
both existed long before the extensive
remodel.

The new dining room bay window casts light onfamily room activities and gives a view
to the backyard pool. On cool nights the newfireplace is put to the test.

PHOTOGRAPH!D CT K3HN VAUGHAN
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CENTRAL
EATING

Expanding the kitchen in a Houston home meant removing two walls between kitchen
andfamily room (above& and substituting structural beams. Attached to the main beam,

a so”tholds a vent hoo

for the island co(* top (right). The soffit also conceals a conduit

for central air conditioning. Recessedfixtures highlight task areas.

HE KITCHEN IN the Houston

home of Louis and Barbara

Sklar and their two children

used to be the least popular
roort. It severely lacked work and stor-
age space and had no outdoor view.
‘The house was built in the late
1930s," sa)” Louis, "and in nearly half
a century nothing had been done to
modernize the kitchen.”

The Sklars commissioned architect
Thomas D. Webb, of Richard Fitzger-
ald & Associates, to remodel the 266-
square-foot kitchen. “We began by
removing the wall separating the
kitchen and family room, which helped
capture more daylight,” he explains.
Now glass patio doors and a glass cur-
tain wall near the dining area dramati-
cally lighten the remodeled space.

The expanded kitchen absorbed
both a former breakfast area and a rear
utility porch. But opening the kitchen
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to the rest of the house posed another
challenge; creating a functional work
space that would be hospitable to peo-
ple drifting in from the new 482-
square-foot family area, which Webb
also designed.

The kitchen layout includes a maple
butcher block-topped center island that
streamlines food preparation and con-
trols the flow of foot traffic. At one end
of the island there is space for addi-
tional seating, handy for informal
meals. The existing room had not been
large enough to accommodate the is-
land, so its inclusion was made possible
by removing a bearing wall and replac-
ing it with structural beams. The main
beam holds the cook top hood and a
conduit for air conditioning.

The Sklars have found the auxiliary
island basin to be invaluable; by creat-
ing an independent work space on the
island, it enables a guest or family

member to help with such tasks as
washing vegetables while Barbara
cooks. The main two-basin sink is at
the other side of the room opposite the
stove, where it is closer to storage con-
tainers and utensils housed in the
nearby cabinets. The Sklars and their
architect designed drawers and shelves
according to their contents, sizing
them to fit the most frequently used
utensils and small appliances.
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After considering Mexican tile and
other alternatives, the Sklars decided
on polyurethaned oak flooring. Stained
a coffee color, the handsome floor sat-
isfies their wishes for resiliency and
ease of cleaning.

The brick flooring in the family room
is equally simple to maintain, and it un-
derscores the indoor/outdoor feeling
that was achieved with nature-inspired
hues, plentiful greenery and double

doors leading out to the new wood
deck and brick courtyard. The room is
illuminated from its large expanse of
windows and from recessed overhead
fixtures that eliminate the need for ex-
tra floor and table lamps. Pure white
walls and ceiling add to the feeling of
openness and optimally reflect both
natural and incandescent tight.

Having been through two previous
remodeling projects, the couple had

enough construction experience to
serve as their own contractors. Hiring
carpenters, plumber and electrician
themselves reduced the total cost per
square foot to $60 for the new family
area and the expanded kitchen. And
choosing high-quality durable materials
means further savings in the long run:
The Sklars know that their new
kitchen and family room will maintain
their good looks for years to come.
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formerly enclosed and dark,
Ike kitchen in this Georgian
Colonial was expanded to con-
nect with a new family room
and eating area. The center is-
land (opposite) encourages in-
teraction among family
membersandguests.

uJ E 1.OVED THE hoUSe
but one thing was
missing,” says the
owner of a Geor-
gian Cobnial near Boston. “And that
was a sense of openness in the
kitchen.” Expanded from 130 to 270
square feet, the kitchen—with new
pantry and laundry room—now ex-
tends to the rear of the house. It is ad-
joined by an unusually shaped 269-
square-foot family room and eating
area that were added at the house’s op-
posite end.

Since the kitchen needed to be
opened, the removal of the bottom rear
wall supporting the second story posed
a challenge for Boston architect Mi-
chael Kaufman, who oversaw the ex-
pansion. “We installed a steel beam
with a wooden header plus support col-
umns to accommodate the weight load
of the second story,” Kaufman ex-
plains. The beam runs lengthwise from
the kitchen to the eating area.

Looking to harmonize with the
Georgian architecture, the owners in-
corporated traditional design elements
with modern kitchen conveniences. All
cabinetry is in dark cherry, including
the base of the Corian-topped center
island. The island serves three func-
tions: it diverts foot traffic from the
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GRAND
OPENING

work area, centralizes the cook with
ready access to kitchen appliances and
provides standing and seating room for
guests. Cedar-framed, quarter-round-
topped windows with traditional mun-
tins tie in with the home’s Georgian
Colonial architecture.

Interior designer Nancy Serafini of
Wellesley, Massachusetts, assisted in
coordinating colors and finishes to inte-
grate the dd and new spaces. Since the
family room’s cathedral ceiling peaks at
14 feet, a small-patterned wallcovering
deemphasizes the disparate room
heights and unifies the three open
spaces. (The designer even painted and
stenciled the butler’s pantry and laun-
dry room walls with a pattern to match
the Kkitchen and family room
wallcovering.) Variations of the coun-
try blues found on the easy chair, sofa,
pillows and rug satisfy the owners’
preference for traditional decoration.

Instead of a fireplace, the owners in-
stalled a woodbuming stove in the fam-
ily room. Complete with brick chimney,
the stove serves not only as an extra
heat source but as the centerpiece of
the room—a literal hearth in the area
that is the figurative hearth of the
home. —RICK ENG

FOR FURTHER INFORMATION, SEE BUYING GUIDE ON
PAGE 108.
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| know, | know'.

I\'c probabl)’ got more
spice rack and copjxT
CTOkw'are than the master
chei ata French restaurant.

Butjust Ixcause I've
got a w'clbequipixd kitchen
doesn't mean | like to spend
my w'hole life cooking in it.

Thatswhy | love
m)dt-'nn-Air cooktop and
wall oven. They
make coming up

with a nice
9

oves to cookWrong.”

meal a lot easier.

Even plain old ham
burgers or chicken taste
great when you cook cm
on the grill

And w”hen you throw
on something a little fancier,
like lamb chops or salmon
steak—w"ell it's just like you
get in agourmet restaui ant.
Onlycheaixr

The best part is, its so
dean. Smoke and ccxiking
(xiorsare vented to the out-
side. Youdon't even need an
overhead hood.

flu-‘wri lilt' K flow Cp unit /(*! *HP

Thejenn-Air com-
bination wall oven is
another terrific time stiver

Itsgotever)'thing
Miciwvave on top. Radiant
and convection underneath,

I don't even have to
plan ahead an)anore.

The other night | got
home at 5, took a roast out
ofthe freezer, putitin the
convection oven, and itwms

done by 7
" Notjust done either,
“done to
[XTfection!
Browm

“Tolook at my Kkitchen

crisp on the outside.
Tender andjuicy on
the inside.
On top of that, it cooks
meats up to 1/3
faster And it's
selfcleaning.
My hus-
band Ted (who
loves to eat)
says getting the
Jenn-Air cook-
top anchvall
oven w'as the smartest thing
w'e ever did.
| couldn't agree more.
I’'m cooking Ixtter
tasting meals than ever And
S]xndinga heckuva lot less

time doing it.

mramJenn-Ailr.

k  These days, its the only w'ay to cook.

IviH lillpfidf/itpni .Jij'(C iPiluiVPiPI(>/ 1 hi \fdv/ti_vi(

Circle 76 for free iryformation
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Urban Adaptations

WASHINGTON STATE

NEW ENGLAND

CHICAGO

Three
commercial buildings—
a hotel, a boardinghouse

and a shoe factory—
gain new life as
residences

&« |\ oF THE STRONGEST forccs in Ameri-
can architecture during the last gen-
eration has been ™adaptive reuse,”
the practice of reclaiming grand, ne-
glected old buildings and converting

them into contemporary spaces that reflect earlier
eras. While public attention is typically directed at
famous structures that have been saved from the
wrecker*s ball, the preservation movement usu-
ally concentrates on more modest buildings and
neighborhoods. In cities across the United States,
one way preservationists are keeping our archi-
tectural past alive is by converting unused fac-
tories and other former commercial spaces into
housing.

The three residences here have all been con-
verted—one by the owners, the others by archi-
tects. One semiretired couple living in a small
Washington State seaport town turned a former
hotel into their home. A young family of four in a
New England college town hired an architect to
convert a commercial structure into their now-
elegant residence. In Chicago, a bachelor pur-
chased a duplex in an old shoe factory that had
already been converted by a developer, then com-
missioned an architect to modify the unit. Though
each conversion has a different design scheme, all
were realized within the owners’ budgets and
have contributed to the revitalization of their re-
spective communities.

HOME/SEPTEMBER 1986 71



Wiinscoting and handrails in the stair-
way are the only original details.

A new skylight brightens the exposed brick
and built-in bookcases lining the entry.

The owners kept the relatively small kitchen simple in color scheme and detailing.
Corner sink maximizes continuous counter space; cabinets and rack provide storage.

No Reservations in
Washington

OM AND ELAINE Johnson of Port Townsend, Wash-

ington, lived contentedly in a traditional single-

family home until the early 70s. At that time,

friends began converting a downtown commercial
building into a living space, and the Johnsons observed and
helped out with all aspects of the renovation. The experi-
ence was so positive that they proceeded to purchase and
transform a nearby three-story hotel, vintage 1886, into a
mixed-use building.

The couple renovated the 1,600-square-foot top floor and
now reside there. Below it are two rental units, the products
of a half-century-old remodel. The once-residential ground
floor now houses a restaurant and gift shop; the latter is
owned and operated by Elaine Johnson.

Designing the spaces themselves, the Johnsons aimed at
simplicity. They wanted to create rooms that would comple-
ment their large, eclectic collection of antique furniture and
reflect the character of the old building. Unfortunately, all
that remained of the original interior, apart from windows,
were the wainscoting and railings of the steep entry stair.
Leaded glass panels, newly commissioned for the street-
level front door, have revived some of the original Victorian
spirit.

In the entry hall, only the concept is formal. A now-ex-
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posed exterior brick wall and built-in bookcases surrounding
the door define the space. While cutting an opening through
the ceiling for a skylight—now glazed with a single sheet of
Vi-inch Plexiglas—Tom Johnson uncovered original wooden
beams and left them exposed.

The Johnsons also uncovered the living room beams when
they removed the plaster-and-lath ceiling for rewiring and
replumbing. Finding the look pleasing, they placed new wall-
board above rather than below the old timbers.

Contrasting with the rusticity of the ceiling is the formal
entryway from the living room to the adjacent dining room.
To create it, the Johnsons broke an opening of generous
19th-century proportions through a solid wall. Fitted with
pocket doors, the portal is reminiscent of those in grand
Victorian homes.

Because the black-and-white kitchen with stainless steel
fixtures is small—9'x1O'—the Johnsons designed it for effi-
ciency. A comer sink helps maximize counter space; custom-
made wood cabinets provide needed storage.

The couple executed their renovation not just to preserve
a sense of history but for comfort and practicality in day-to-
day living. Consequently, their home reflects the informal
eclecticism of the objects they have acquired over decades of
collecting.

PHOTOGIAPHED BY JESSE WALKER



Newly exposed beams in the living room enhance an eclectic collection. The wide portal with pocket doors addsa touch ofelegance to the
formal dining area beyond. Stove chimney is new, for the building's originals serve as ventilation ductsfor restaurant below.
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Recessed lights cast a warm glow on the vaulted oak ceiling. Curves are repeated in
built-in cupboards and bottom steps. Skylight above stairs brings in natural light.

A Retail Building
Reincarnated

HE VICTORIAN DOWNTCWN of Northampton, Massa-

chusetts, holds a fascination for Emmy and Don

Clausing. Finding a much-altered 1883 retail

building opposite the town’s park and picturesque
Academy of Music ended all thoughts of their building a new
home for their family. The three-story structure, most re-
cently a boardinghouse with a warren of rooms, no longer
contained anything architecturally significant to salvage. So
architect John Kuhn (rff Amherst and contractor Jonathan
Wright of Northampton gutted the upper two floors, then
transformed them into a spacious and elegant duplex with
three bedrooms and a study.

While the roominess of the 27'x55' building delighted the
Clausings, no natural light reached the interior section and
very little entered from the rear 8-foot air shaft. To solve
this problem, Kuhn designed a two-story 13'x15' center en-
try hall rising to a double skylight running its complete
width. The hall provides the necessary light and serves as
the home’s center of circulation; it also lends the fomial air
the owners wanted. Two gently curving wraparound steps
at the very bottom of the staircase add a touch of Victorian
grandeur.

In the dining room, Kuhn joined light and curves, the vi-
sual themes of the renovation, with a vaulted oak ceiling.
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Enhanced by recessed uplights, the wooden ceiling creates a
glowing setting for the Clausings’ frequent small sit-down
dinners. The architect repeated the ceiling arc in the built-in
cupboards at one side of the room and in the entry hall's
stairway curves.

Oak flooring, accented by carpets, handsomely integrates
all of the public areas; in the 26-foot-long living room, fur-
ther oak detailing adds elegance to a wall of built-in book-
cases. Running the width of the house, the living room easily
accommodates Emmy’s grand piano and boasts four large
windows that maximize the view of the park and Academy of
Music.

The Clausings wanted a kitchen to suit their considerable
cooking talents. The long, narrow space has a center cook-
ing island. Since the room looks out over the dark air shaft,
the architect specified light-colored materials for cabinetry,
walls and the quarry-tile floor.

The Clausing house also includes a commercial property, a
computer store at street level. Besides providing a source of
rental income, the store satisfies an existing town ordinance
requiring all downtown streetfronts to be commercial. The
law preserves the spirit of the past in today’s world, a con-
cept perfectly embodied in the Clausings' tasteful
renovation.

PHOTOGNAPHH) «Y MJCHAEi SKOTT



Top: Blue custom tiles outline center island in the long kitchen. To brighten the dark space overloc”ing an air ~/t, the architect
specified light-colored cabinetry, walls andfiooring. Above: Bracing above ceiling allows abxnce ofvertical supports in the living room.
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Gray paint softens the loft's high- tech
ductwork and stairs.

Bedroom wall unit provides storage and  Architect Dale Lantvitcreated a 9-foot kitchen islandforfood preparation, buffet service

dividesan open plan.

and casual dining. A band ofpurple neon adds a decorative touch to the appliance wall.

If The Shoe Factory
Fits, Live In It

REQUENT HOME ENTERTAINING helped determine a

Chicago advertising executive’s choice of resi-

dence, a 1,600-square-foot duplex loft. Squarely in

the heart of the city, the unit is one of eight in a
cOnverted three-story shoe factory built in 1935.

Selecting a loft presented sever” advantages. Though not
enormous by house standards, it is far more spacious than a
typical urban apartment. An open loft also offered the pos-
sibility of any number of rooms, in any configuration. Need-
ing just one bedroom and a study, the owner, a bachelor, had
great flexibility in arranging the space.

Already present in the loft, which had been renovated by a
developer before the owner hired Chicago architect Dale
Lantvit, were exposed brick walls and a freestanding appli-
ance wall with the kitchen on one side, two baths on the
other. A two-story skylight well—the loft's only other sig-
nificant feature—illuminates both the kitchen and the open-
walled study directly above it.

The most immediate and important decision was whether
to enclose various areas into rooms or to stick to an open
plan, with lower-than-ceiling-height walls and storage units
loosely defining spaces. The owner chose the latter scheme,
so the architect integrated the living room, dining room and
kitchen into a single flowing entertainment area.
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Another decision was whether or not to alter the exposed
duct system. Since the owner preferred not to conceal it,
Lantvit softened all the ductwork by painting it a warm gray.

Architect and client carried the open plan to the bedroom
as well. Lantvit designed a divider unit to separate bedroom
and dining room; on the bedroom side it contains two deep
closets and a recessed display shelf over the bed. Though
separate from the public spaces, the bedroom has no door
and no ceiling-height walls. The owner admits that "it took
six months to get used to having no doors other than those
in the bathrooms.” But he continues, “Now that I’'m accus-
tomed to it, | find it the most comfortable way to live.”

In the kitchen, the architect sparked the top of the appli-
ance wall—painted the same gray as the ductwork—uwith a
band of purple neon. He also added a 9-foot island, topped
with glass tUe.

With its sloping glass ceiling and wraparound window
wall, the upstairs study also serves as a greenhouse; low
built-in bookcases double as window seats. The deck outside
the study has a sweeping view of the Chicago skyline and is
the principal entertaining area in warm weather. It also caps
a comfortable, flexible environment created by imagina-
tive—as well as adaptive—reuse. —ROBERT MEHLMAN
FO« FURTHfR INFORMATION, SEE SUYING GUIDE ON PAGE 108.
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An expanse of windows and built-in bookcases complete with recessed planters line the loft's second-floor study-guest room. The deck
beyond, afavorite spotfor the owner'sfrequent summer get-togethers, provides a sweeping view ofthe Chicago skyline.
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OUTHWEST

Ihint as rich as desert
clay updates a classi-
cally simple desk by
Santa Fe craftsman
Miguel Lobo.

S IMPATICO

Think 18th-century Santa Fe garrison, then throw
in contemporary craft and color for a bold
interpretation of a classic look.

Timeless design with a twist: American Southwestern fur-
niture has its roots deep in the 16th century, but its clean,
honest lines are as welcome today as they’ve ever been.
Major manufacturers such as Drexel Heritage, Thomasville,
and Lane are joining independent craftspeople to produce
traditionally styled pieces with an up-to-the-minute look—
and often with a sense of whimsy.

During the 16th, 17th and 18th centuries the areas we
now know as Arizona, Colorado and parts of Oklahoma and

PHOTOGOAHCO iY X)HN KED KMSMAN

Texas all belonged to the Spanish-naled territory of New
Mexico, Spanish settlers venturing north from Mexico City
brought their aesthetic sensibilities along with their furni-
ture. Massive and blocky, the pieces were often adorned
with intricate detailing. But the indigenous woods—pine,
juniper and cottonwood—made the New Mexican pieces
lighter in color and weight than their Spanish counterparts.
This furniture remained literally unchanged for centuries;
not until the Santa Fe Trail opened in 1821 were any new
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Above: Iron, marble and wood blend Mediterranean and Southmst in a Drexel Heritage chair and table. Opposite: Enduring 16th-
centuryforms—McMillan's pine traslero, or cupboard: Doolings of Santa H armchair; Southwest Spanish Craftsmen table.

The new wave of Southwestern furniture features classic shapes  Leather and pine are two ofthe time-honored elements of South-
accented with bright paint and intriguing, often whimsical de-  western furniture design. Sturdy chairs and pine altar table by
tails. Narrow trasteros, decorated with fanciful designs, by Jim Southwest Spanish Craftsmen; carved pine trastero by Doolings
Wigner; stalwart bench by Miguel Lobo. ofSanta R; hutch in stained pine by McMillans.
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Above: I"eled and painted willow branches brighten
Sombraje's screen and bench. Right: Robinson and
Shades upholstered wing chair Joins a carved altar
table from Taos FUrniture. Hand-painted tile mir-
ror by Jim Wigner.

styles or typesof Rimiture seen in the Southwest.

An obvious reason for the enduring quality of
Southwestern furniture is its setting. Furniture
naturally reflects its environment, and the land-
scape that D. H. Lawrence described as a
“great, fawn-colored circle” with “pale blue
crests of mountains looking over the horizon”
doubtless inspired generations of artisans. The
inspiration lives on: Contemporary craftspeople
throughout the Southwest dte their surround-
ings as a stimulus to creativity.

Today, Southwestern furniture is enjoying
nationwide popularity. Intrigued by its classic
styling and perhaps by the romance of its desert
origins, homeowners are finding that the pieces
fit into almost any decorating scheme. “Because
the variations on the Southwestern theme in our
Mesa line blend so effectively with other styles,
they are naturals for accenting an environ-
ment,” explains Fred N. Isenhower of Drexel
Heritage Furnishings, Inc.

The style isalso changing the way furniture is
traditionally sold. "Our America Collection is
selling on a piece-by-jaece basis,” sa>" Ray
Ramey of the Lane Company. “The emphasis
has shifted from buying an entire bedroom or
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Above: Whimsical desert motifs are painted and carved on a Thomasville chest and small cupboards by Jim Wigner. Ladderback chair
from Southwest Spanish Craftsmen. Opposite: Lane plant stand and cocktail tableflank a Southwest Spanish Craftsmen rocker.

dining room suite to buying individual pieces.
The timeless styling and different-colored fin-
ishes of Southwestern furniture allow it to mix
with almost anything else.”

Attention to detail and careful craftsmanship
have always been hallmarks of Southwestern
furniture, but these days it gets its special vi-
brancy from a new sense of playfulness. Vivid
colors, fanciful painting and unexpectedly bold
upholstery create a unique look. "The new ver-
sion is lighter in scale and much more eclectic,”
Isenhower declares. "As a whole, it will con-
tinue to define and shape itself by how people
interpret the ‘essence’ of the Southwest in their
own homes.”

Judging by its longevity, Southwestern furni-
ture is here to stay. Judging by its style, its fu-
ture couldn’t be brighter. — TKRRI HARTMAN

Symbols of the Southmst: Wxtden coyote by artist Rory Alvarez bays at a sun-
K3K FURTHER INFORMATION, SEE BUYING GUIDE ON PAGE 108. burst headboard from Taos Furniture, hand-carved in ponderosa pine.
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Metamorphosis of an
Antebellum Farmhouse

LIPPING AWAY TO 3 quict

poolhouse on a lazy afternoon

is a tantalizing temptation. But

a poolhouse can offer more
th scape. It’s the ideal place to ex-
pand the entertaining possibilities of a
pool and garden. And as a guest house
for visitors—whether family or
friends—it offers added space as well
as privacy from the main house.

It was in pursuit of just such versatil-
ity that an Atlanta couple undertook
the renovation of their poolhouse.
Though relocated to the property by
previous owners, the antebellum farm-
house had never been adequately re-
stored. “By the time we came along,
the building was looking a little down at
the heels,” recalls the owner; “paint
was peeling, and the inside had never
been fixed up.”

But the farmhouse was solidly con-
structed and a lovely example of modi-
fied Greek Revival style. The outside
needed few changes: Clapboard siding
was repaired and painted white, shut-
ters were rehung and painted a dark
green. The columned veranda and
overdoor moldings were left intact.

Redoing the interiors, however, re-
quired more work. To give the pool-
house greater flexibility, the couple
tore out one inside wall, creating a
large main room; a small bath opens off
to one side. Replacing a bar with a
kitchenette, complete with cook top,
refrigerator, sink and serving counter,
made the poolhouse a self-contained
guest house. Newly painted walls,
wainscoting and moldings freshened
the room’s decor. The final touch was a
new floor of simulated-wood vinyl, eas-
ier than wood to maintain with a con-
stant parade of wet feet, dripping
swimsuits and toddler’s toys.

With the renovation complete, the
poolhouse is in constant use. “Our
married children can visit with their
families and have privacy and indepen-
dence," says the owner. “And our col-
lege-age son can host parties without
disturbing anyone.” A wedding recep-
tion for one of the couple’s daughters
was just the latest festivity to be held
on the gracious poolhouse veranda.

Cushioned iron garden furniture provides relaxed seating in the cool shade of the
veranda. The poolhouse isentered through the original neoclassical doorway.

The symmetrical, columnedfacade ofa re-

stored antebellum farmhouse comple-

ments its swimming! renting pool,  The versatile main room has ample space andfacilitiesfor parties or overnightguests.
set offfryflagstone paving. A newly installed kitchenette is convenientfor serving pocAside lunches and snacks.
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Shoji-like sliding doors—made of durable fiberglass rather than rice paper—can be
completely closed, giving overnightguestsprivacy in the main room.

m pothouse bath and sauna art entered from the side doors,
parttoUy concealed by trees and ~rubbery. Deep eaves and wide
decking emphasize the horizontal lines ofthe structure.
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East Meets West in a
California Teahouse

HEN JON AND LILLIAN Love-

lace decided to build a

poolhouse in their garden,

they were determined to
r tle serene setting developed
byl e architect Isabelle Greene.
Thegr fRge-form pool, designed to look
like a natural pond, was an intrinsic
part of the garden; the last thing they
wanted was a poolhouse that would in-
trude on the scene.

With a Japanese teahouse in mind,
the Lovelaces contacted local Santa
Barbara architects Andy Neumann and
Scott Rowland to execute the design.
“Theirs was the right idea,” asserts
Neumann. “Japanese architecture fits
in well with the garden.” To reinforce
the pool’s “watering hole” look, the ar-
chitects and Greene chose an upslope
site several yards away. Oak trees
would act as screens for the building.

Working along traditional Japanese
lines, the architects designed a main
room with adjoining bath and sauna,
surrounded by a stepped redwood
deck. Floors, cabinetry and open-beam
ceiling, all made of Douglas fir, have a
handcrafted look.

The double sliding doors exemplify
the architects’ skillful adaptations.
Translucent inside doors are patterned
after shoji screens; the exterior set is
of plain glass. When ail are opened
completely, the doorway becomes an
18-foot expanse that dissolves the bar-
rier between room and deck. Closed,
the doors tran”orm the poolhouse into
an Oriental guest house.

Based on Japanese teahouse design, the poolhouse blends unob-
trusively with the landscapedpool. Sandstoneboulders, matching

those around the pool, are used as deck steps.
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A new pediment givesfresh life to a 1910
Shingle-style poolhouse.

Old carriage house windows open guest!
sitting room to pool. Lavish u” of white-
on walls, beamed ceiling, new uoodfloors,
furnishings—Ilightens interior.

Savoring the Delights
of a Poolside Cottage

or EVERYONE HAS an artist’s

studio tucked away in the

garden. Dilapidated though

hers was, the owner of a
L®ng Istand house was not about to de-
molish her hidden treasure. Instead,
she called upon designer John Ryman
to rescue the cottage and its pool.

Designed in the same 1910 Shingle
style as the main house, the soon-to-be
poolhouse was in a precarious state
when Ryman took over: “Only the out-
side walls were salvageable,”" recalls
the owner. Inside were dirt floors and
crumbling walls. But the building’s de-
ficiencies were a boon to Ryman and
the owner, giving them freedom to cre-
ate a romantic hideaway.

For the exterior, they decided to re-
tain the original style. Though he pre-
served the weathered shingles, Ryman
replaced the roof and added a pediment
to the garden entrance. In the pool
area, new brickwork was laid and
shrubbery planted.

Inside the cottage, however, they let
their imaginations run free. The owner
wanted a self-sufficient guest house as

weU as a poolhouse. To that end, Ryman
created three rooms frcMii the empty
shell—a ccMnbined guest room/sitting
room, a tiled bath and a full kitchen.

But his first step was to open the
main room to the pod and garden. He
replaced smaller windows with large
multipaned versions salvaged from a
demolished carriage house. The new
wooden floor, drywall and moldings
were all painted a dazzling white, fur-
ther brightening the space.

“For the decor we used a combina-
tion of pieces my client had and some
old things that | put together in an un-
usual way, explains Ryman. An exam-
ple of his creative recycling: A sofa was
fashioned from pieces of an old bed-
stead, repegged together. The sofa,
armchairs discovered at a flea market,
and a Ryman-designed table were also
painted white. The owner's antique lin-
ens, English chandelier and French
bust round out the romantic look.

The restored poolhouse is now in
constant use. “I serve lunch there al-
most daily from Memorial Day to
Thanksgiving," declares the owner.
“As a guest house it's a perfect, se-
cluded world away from the house.
Even /like toescape there.” What bet-
ter fate for an aging garden cottage?






A View Captured on
Long Island Sound

ERCHED ATOP ITS promontory,
the house commands an im-
pressive view of Connecticut’s
Great Salt Marsh and Long Is-
IZhd Sound. To Alex and Dolores
Spitzer, all it lacked was a pool to take
advantage of the setting. So they
turned to Peter Kurt Woemer, original
architect and owner of their house, to
design a deck, pool and poolhouse.
“When | built the house | didn’t al-
low for a pool, so my first concern was
integrating the new construction with
the old,” affirms Woemer. To comple-
ment the hemispherical house, he de-
vised a sculptural, curving deck and
pool with a pair of two-story towers
anchoring the edge of the cliff. The dif-
ficult site—a 30-foot granite outcrop
above a marsh—strongly influenced
Woemer’s design. Although his plan fol-
lowed the terrain where possible, dyna-
miting was needed to level the ground.
A curving deck of Douglas fir envel-
ops a similarly shaped pool and con-
necting spa. Along the north or
“public” side of the deck, a solid wall
starts out low at the house and climbs
to roof height at the twin poolhouses.
The south side, overlooking the marsh,
is unfenced except for a curving rail.
Rising from the cliffs end, the two
poolhouses become a small-scale ver-
sion of the main house, split down the
center: They repeat its curved roof,
and all exteriors are covered in the
same red-cedar shingles. The space be-

tween the towers, though a play on the B-ench doors in the changing room open to a small private terrace on the lower level.

main house d?5|gn, contains a stalrway  gyained red cedar was usedfor paneling, Mexican tileforfloors.
to the towers’ marsh-level rooms.

The towers are separate in function - A? 4N
as well. I'he northern tower holds pool
equipment and machinery; the south-
ern one is for relaxation and poolside
entertaining. Its upper-level room is a
full Kitchen, with convenient pass-
through door and windows. A bath,
changing room and small terrace are
tucked away on the lower level.

Frequent partygivers, the Spitzers
find their new deck an ideal outdoor
living room. “It’s comfortable for
two.” says Dolores, “but it can easily
hold a party for 60.” —1ylev. bayle

FO« FURTHER INFORMATION, SEE BUYING GUIDE ON
PAGE 10B.

CurvingdeckofDouglasfir winds toward Arched rooflines and matching red-cedar shingles tie the new twtn poolhou”s to the
twin poolhouse towers. Windows and half preexisting house. The deck's shape and posiUon were parttally determined by the un-
door make the kitchen easily accessible. evenness ofthegranite outcrop, which overlooks the tidal marsh and Long Island Sound.
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TheTappan Gas Range.
For people who love to cook but hate to clean.

Go ahead. Bake, broil and roast to your
heart's content And forget about oven mess.
At the flick of a lever Tappan’s self-cleaning
oven makes spills, splashes and spatters dis-
appear. Automatically

And while it saves your energy it also saves
gas energy Tappan self-cleaning ranges with
automatic ignition use only half the gas of
Tappan ranges with pilot lights.

And Tappan ranges come with very special
Tappan features to make cooking easier and

*'&4e
C o) >

more convenient Like a broiler at the top of the
oven for dosed door broiling and no more deep
bending. Automatic timing controls that can
start and finish a meal while you're busy doing
something else. A Lift'N Lock™* top that makes it
easy to clean spills on the range. And best of all,
the instant response and Infinitely variable heat
control that you only get with gas cooking.

Beautiful styling. Easier cooking. And no more
oven cleaning. To see how easily you can have
Itall in your kitchen, see your Tappan dealer.

| | OB G I Vg —— W g |

TAPPAN IS QUAUTY COOKING'

Tappan Parte « Manstietd. Ohio 44901 < 4197S5-2011

auille

America’s best.energy value.

Circle 84 for free mformation



Masterful Suites

In search of
a private
sanctuary?
Here's how
three
homeowners
turned
ordinary
spaces into

extraor-
dinary

bedroom
suites.

F YOU NEED a quiet place for relaxation and

retreat, consider the master bedroom and

bath. Today’s “master suite” is more than

justa place to sleep, shower and brush your
teBth; homeowners are choosing to pamper
themselves with a luxury-laden bath, separate
dressing room and private areas for reading,
family gatherings or just seeking quiet mcnnents
alone in front of a crackling fire.

Here we show three special bedroom suites
from Cape Cod to San Diego. Two are additions
and one is a remodel, but aU provide the same
amenities: a deep whirlpool tub, lots of windows
to lake in the view, and clearly delineated dress-
ing and bathing areas. The results are impres-
sive and diversified, especially when other parts

PHOTOGRAPHS6D ftV TOM Ttf

of the homes benefited from the new designs. In
one instance the addition of the master bedroom
suite in a two-story home provided a new, en-
larged family area on the first floor. But this
remodel, like the others, was executed in a way
that left the house's exterior unchanged. Such a
thoughtful salute to each home’s architecture
could not have happened without scrupulous co-
operation among the respective architects, inte-
rior designers and homeowners.

OverccMning the obstacles presented by this
trio of older homes challenged everyone in-
volved. But careful planning took care of prob-
lems such as out-of-plumb walls and
overstressed floor joists, creating three luxuri-
ous blends of old and new.

The curved tub wall
(above) provides privacy

from the bed and sitting

area, but still allows an
unconfinedfeelingfor
bathers.
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Surrounded by oak
flooring treated with a
clear, waterproof

this private 5"/z-foot
whirlpool tub is set atop
an extra heating coil to
keep the solar-heated
water warm.



Capitalizing
ON A

Curve

FEEL LIKE I'm in my own little world,”

is how the owner of this old Roches-

ter. Massachusetts, farmhouse

describes her new master bedroom
suite. Spatial designer Ann E. Grasso of Provi-
dence, Rhode Island, created the multifaceted
20'x28' area by combining two rooms and en-
closing a long porch.

The curved wall hiding the 5/2-foot whirlpool
tub from the bed contains two Lally columns
(concrete-filled steel cylinders) that support a
header where an outside wall once existed. The
homeowner, initially skeptical about the curved
wall, almost had it tom down. “Now it's the
focal point of the room,” she exults.

According to interior designer Jackie Fordyce
of Rochester. Massachusetts, the wallpaper of
undulating mauve, rose, lavender and pale green
floral garlands sparked the decorating scheme.
The owner ador” the wallcovering the moment
she saw it, but after searching everywhere she
could only find 24 rolls. “We used all but two
small pieces of it and substituted paint or mir-
rors where we ran short,” she recalls. The col-
ors are echoed in the upholstery fabrics
covering the chaise and chairs, as well as in the
floral rug in the sitting area.

What's behind the two arched doors to the
left of the tub? Grasso hid the essential fixtures
in two separate rooms, joined only by a 6-foot-
high transom window. One room houses the toi-
let and bidet, the other a shower with built-in
seat and shelving.

Charged with the task of designing separate
his-and-her dressing areas, Grasso situat” one
marble-topped storage unit and brass sink out-
side the shower room door; the other is half a
dozen steps away, stretching the length of an 8-
foot wall behind the bed.

The lady of the house has a spacious walk-in
closet fitted with deep built-in shelves and draw-
ers, and even a pull-out ironing board. “I'd give
up the ironing board for more drawer space,”
she remarks, “but there’s nothing else in the
room I'd change.” Indeed, husband and wife
practically live in their new space—and are fre-
quently joined by their three children, two dogs
and one cat.

PHOTOGAAPHEO BY TOM YEE

Marble, brass and oak accent "his” vanity storage
area outside the shower room.

Bold geometric-patterned wallpaper brightens the
room that encloses toilet and bidet.
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Reverse-dormer skylight
and French doors cre-
ate an outdoorfeeling
in this 9"XIir bath, fAd-
estatsinksand a
painted bureau replace
the more usual vanity
arrangement.



Romancing

A
Saltbox

HEN KATHY AND Bob Macon of San
Diego decided to add a master bed-
room and bath to their saltbox
house, architect Jay Shumaker de-

s@ngriRhdikecond-floor suite above a ne>v eating
n argi @n existing family room. The result? A
rolgantABnd charming setting with the authen-

ticity of detailing that's crucial to maintaining
the architectural style.

Low eaves and an artfully designed vaulted
ceiling expand space upward in the 9'xH' mas-
ter bathroom. Taking the place of a wall-to-wall
vanity that would have decreased the floor
space, new pedestal sinks flank the toiletry-filled
antique bureau and visually widen the space.

To open the bath to the outside, two French
doors give onto a private balcony that overlooks
an old eucalyptus tree.

Beneath a reverse-dormer skylight, the 7-
foot tiled sunken tub has four brass shower cur-

Double doorsfrom bath to adjoining bedroom allow
openness or privacy. Wilk-in closetsflank the bed.

tain posts. To make a long soak extra
comfortable, Shumaker sloped the tub's back-
rest at a 45-degree angle. The entire area
makes the Macons feel as if they were “bathing
outdoors under a treetop."

Kathy, an interior designer, chose companion
blue wallcoverings to create a cool, serene feel-
ing in the suite. Unavailable in paper, the single-
flower fabric on the bathroom walls was
laminated on its printed side to prevent water
stains. The coordinated shower curtain, which
can be removed at bath time, was reverse-lami-
nated. White wicker chairs in the bedroom are
painted a creamy white to match the new brick
fireplace, which was extended from the one
downstairs.

“I think it's romantic,” says Kathy about the
contrast of blues and whites used in her frilly
16'x21' suite. “But | believe that's what a bed-
room should be.”

Thefireplace, angled to be visiNe from both bed and sitting area, is made of red brick that was tumbled to
remove sharp edges, then painted white. The plank ceiling peaks at 10'/z feet.

fHOIOGBAPHED BT TIM STIEET-PORTIII
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Soaking Up
AN

Ocean View

uxuRious AMENITIES ABOUND in this re-

modeled master bedroom and bath.

The 200-year-old home, originally

owned by a sea captain, was trans-
p o its Cape Cod location by boat, then
reconstructed. Spatial designer Ann E. Grasso
of Providence, Rhode Island, reorganized the
home’s second-floor space to create a more
open, airy arrangement that also takes advan-
tage of spectacular views of Pleasant Bay.

The 16'x17' master bedroom configuration
remained essentially the same. But Grasso relo-
cated the room’s entry, making it more accessi-
ble to a whirlpool room to the right, a toilet
enclosure straight ahead and his-and-her dress-
ing areas to the left.

To achieve the open space arrangement,
Grasso removed walls separating a 10'xIO' bed-
room (now the whirlpool room) and a small mas-
ter bath with adjoining 12'x14" dressing room

9a SEPTEMBER 1986/HOAAE

Applied from ceiling to floor, antique-white paint
dresses up this handsome bedroom.

(now his/her dressing areas and toilet).

To the right of “her” sink, the toilet is hidden
behind what looks like a closet door; to accom-
modate this new location the original plumbing
had to be moved several feet. To the right of the
toilet enclosure is a shower stall that Grasso
stretched by borrowing several feet from the
original bathroom.

The whirlpool room is positioned so that fam-
ily and guests can enter it from the hallway with-
out invading the master bedroom or dressing
areas. The room’s standard 8-foot ceiling was
removed to make way for the 14-foot vaulted
ceiling, fitted with a northeast-facing skylight.

The 6-foot-long whirlpool tub sits on an oak
platform wide enough for bath accessories. Re-
mote-control switches allow the bather to control
the drapes and a built-in stereo system while
Soaking—and daydreaming. —karen boswell
FOfi FURTHER INFORFAATION, SEE BUYING GUIDE ON PAGE 106.

Back-to-back dressing areas Gcft)
for husband and wife are almost
identical, except hers has floor-to-
ceiling mirrors. Around the corner
from the dressing room's shower
(above) is the 1O'XW whirlpool
room, where a cathedral ceiling
makes the room appear larger.

PHOTOGRAPHED BY TOM VEE



Boasting a beautiful
view of Pleasant Bay,
this airy tub room is
filled with the sounds
and sensations ofa wa-
terfall created by the
tubV polished brass deck
faucet.



hower Chic

Curvaceous, sleek and
whimsical, today’s
showerheads give you
more design choices
than you might imagine

HE WELL-APPOINTED bathrOOID Is

no longer merely a matter of
good design and cooi”inated ac*
cessories. A whole new range
shapely tub and shower fixtures is
splashing onto the market, adding dec-
orative ap/peal to items that were once
consider” just practical conveniences.
While classic fixtures in handsomely
updated metals are still a popular
choice, designers are also playing with
color? and materials to create stylish
alternatives. Some fittings are
equipped with innovative attachments
such as brushes, spray bars or even
"champagne bubbles'? others, like

Grohje’s "Nessie,” are just plain fun.
Ac”™ng these accent touches may be

easi”- than you think. While the price

range for showerheads, tub spouts and
handles runs from reasonable to ex-

trav~gant, many such fixtures are stan-
dard, interchangeable elements;
installing them is only a matter of un-
screwing the old and replacing it with
the new.

Like every other room in the house,
a personalized bathroom expresses the

tounc-eP NG Ehe 1« s character of its owner. Our collection

doalgn cetloctlon, of fixtures is mtt_end(_ad as much to in-

Krotelj «I0»k d Iat bt4 your imagination as to provide
«>wwv ($6TO to ec & solutions for enhancing any

fptharo wvwHo™ in nt»Kg remodeled bath.

I0OMoxy fhodofe TtBy BALINBIN AND SUZANNE BOONE

Car tfa’nin IATK>N. SEE BUVING GUIESE ON

rgaittcaiwart.



Greh«'« Reloxa hand thower collection hai four Interchange*
obie unitsi brush, Elulsation, champagne bubbles or adjustable
stream {$105 for the set, $i5 per unit). Just push the blue but*
ton on the holder to switch units.

Delto's model 2881 ($205) has been updated in snazzy chrome
accented with brass. The pressure-balanced faucet keeps the
mix of hot and cold water constant. You'll olse love the pdished
lever handles and pulsating showerhead.

Grehe's friendly NessiehoMV/N
mere then charm: The thoughtful
extro gentle. Availoble in red, bre|

place a Reloxa unit (left) at the kidi

Yielding a cascade of water, the Hydra Deck Tub Filler was de-
signed to meet the demand of larger tubs: It's capable of deliv-
ering about 20 gallons a minute. In chrome, brass, or gold plate,
it costs $1,500 to $1,050. From Paul Associotes.
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|| spout, v
It's $450 inl
ilAbeneor

102 1986/1

M«ci> 0 Hnwn
BB und bond (
1 red, orange,! black.
$540 in brass.

to
by
Mb

t awori”winning Denuini s*rie» It avaiipble In pel*
ished A or In IAd or white enamol ($338). Underneath It
the hrtett Wett Obrmon ceramic ditc valve technology, bn*
ported  Santile Irtiemotiawl.

One of ! i N, the Boutique Reman tub tpout

TC‘;/(l)iQIIé) é%tr'l%ﬂe F(c(:bttt abewt $9250. The Internal? de-
tign ceMert around a cartridge mechanism that't ttate*of*the*
art for greventing Idakt.

The oy Collectien't Edwordian exposed tub end shower
wall ¢ features porcelain accents and U available in pel*
Ished . ___f pewter, cKrome or French bronze. Depending on

finish, the spt cettt $695 to $780.



Kalliata'i 18-j«* Roinbars ($350 to $360) mount at ihouldor
height to provide mottoge. Roindomo hoods ($130 to $175) con
be plumbed to operate with the bors or independently. Roth
round and octogonol models ore ovalloble.

Avrtistic brass combines form and function In their Architectural New from Jacio is the Jewel ($360), a multifunctional
Accent series. The lonic tub faucet ($360 to $440} comes in a  showerhead system with five disks for different water }ets—
chrome, brass or colored finish and con even be trimmed with  including cascade, hydromassoge ond aerated. One even holds
74-koritt gold for a truly luxurious look. bubble both or cleansing cream. Comes with motching caddy.

Sophisticated Colors, Epic's line of standard and custom tub fau-  The lines of KoHlsta's Jetstream ore deceptively simple: Not
cets, has a deep locquer finish accented with metallic high- only is the 12-Inch unit sleekly ottracthre, but it rotates a full
lights. Here we show a deck-mount Roman tub model ($85<” in 360 de%rees to direct the stream of water preusel where you
luscious raspberry with gold trim. like. In brushed nickel ($300) or silver and g™
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DESIGNERYS

SKETC

High-Stepping

Handrails

Four banisters
designed for scaling
stairs with flair

GREAT STAIRCASE with 3

graceful, sweeping banister

is often the first thing you

notice upon entering a two-

three-story home. A single design

element linking the main and upper

floors, the banister makes an important

statement owing to its length and

prominence. It’s more than just an aid

to the daily activity of walking up and

down the steps; it is a subtle yet highly

visible aesthetic and architectural
device.

A banister must not only harmonize
with the style of the house; it also
needs a clear identity of its own. De-
pending on the design, it can be a thin,
sinuous ribbon or solid and wall-like,
concealing the staircase and even
rooms beyond.

At the base of most stairs is a large
post, or newel, that anchors the banis-
ter. Some banisters are composed of
one or more rails that are parallel to
the stairwell; others consist of a hand-
rail resting on upright balusters or
other supports.

If you're planning to redesign the
look of a banister, investigate local
architectural salvage stores for vintage
newels and balusters. Building supply
houses carry newly milled posts, pipe,
steel cable and other appropriate con-
struction materials. When you don't
know where to begin or the ideas just
aren’t flowing, consult an architect or
designer in your area. Many will advise
on projects of any size. They can help
develop concepts, select materials and
resolve such structural problems as
connecting stair rails to balusters.
Make the banister reflect your home’s
personality and step up in style.

—WENDY A. SILVERSTEIN

FOR FUBTHCR (NFORMATKX, $EC KUYING GUIDE ON
PAGE loe.
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Double Stepped

Classical and Contemporary

SfliM Fi-ancisco architect Thomas Gordon Smith combines classi-
cal elements with a contemporary attitude to create a postmod-
ern banister. Doric columns with 12-inch bases anchor a
handrail supported on balusters ofttvo alternating patterns.

Seattle architect Wirren Ibllock designed a banister that mirrors theform ofthe stair. A
white center wall ofgypsum board over 2x4s supports the red steel pipe.

IUUSTRAJED SY MAItY ANN FRAStR



Streamlined

Los Angelesarchitect
Stephen Sian designed a
sleek banister that reflects
the diagonalformed by
the staircase. One-inch-
thick matte black pipes
support aflat bar and
narrow steel cables
spewed 6 inches apart.

Rustic Railing

Hand-split 1x6 redxoood posts spaced 1 to V/z inches apart distinguish
Santa Cruz, California, designer CUnhe L. Shultes's banister. The lumber
should be agrade of redwood or cedar with knots and a busygrain; unique
rhythms can be created by selectively splitting the wood. The tops ofthe 6x6
newel posts have a hand-sanded 30-degree bevel.
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Vanity
Flair

Installing a new
bathroom vanity and
matching medicine
cabinet

EPLACING A COLDLY Utilitarian
basin with a new vanity can
give you needed counter
space as well as drawers to
reduce tlutter. Add a new larger cabi-
net—here with its own light and slid-
ing mirror doors—and your bath can
take on an entirely different character.

The job can be done in a day, but you
should practice putting all the parts to-
gether beforehand. You'll need a cres-
cent wrench, locking pliers, pipe
wrench, screwdriver, metal rule, level
and an electric drill with bits. Also have
plumber’s putty, pipe joint compound
(or Teflon tape), new gaskets for the
trap and new supply lines.

If you have one, tear out the old
medicine cabinet; mark the studs.

Shut off the water below the sink (or
if necessary, turn off the main line);
place a bucket under the sink plumbing
to catch water. Disconnect the supply
lines and the trap as shown.

Lift the sink up off its bracket—but
have a helper handy; freestanding sinks
can be extremely heavy. Next, un-
screw the metal wall bracket.

Position the vanity, then attach the
top. (If sink and top are separate
pieces, the top must first be attached
to the vanity with brackets.) Make
sure the sink top is centered.

Coat the faucet bottom plate with a
thin layer of plumber’s putty, then slide
it into position. Hand-tighten the flange
nuts on the underside of the sink.
Working under the sink, coat the
threaded faucet pipe shanks with joint
compound and tighten the coupling
nuts of the water supply lines with a
crescent wrench (or basin wrench).
Then connect the new lines.

O)nnect the new trap and stopper;
new faucets nearly always come with
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N*w vanity and matching lighted medicine cabinet add (forage space—and style—to
this bathroom. The pair take just a day to instoll.

explicit instructions for doing this.
Screw the vanity to the wall studs
(use a carbide tip slightly larger than
the screw to predrill through tile). Be-
fore you turn on the water, unscrew
the nozzle aerator; excess joint com-
pound could clog it. In the first couple
of days after installation, check several
times for leaks. If any persist, tighten
joints or add more joint compound.
Screw the cabinet into the wall studs
you marked earlier; if this is not possi-
ble, mark the wall for holes and use
expansion anchors or molly bolts.
—JAMES KEOUGH

rOft FURTHER INFORAUKTION, SEE BUYING GUIDE ON
PAGE loe.

Toke mirrored door off old cabinet, then
pry off weed frome with a crowbar.

PHOTOG<I/U>ICD BY J. MKHAEI KANOUN
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Disconnect wotor cupply linos after closing shutoff valves or  Loosen coupling nuts on Mrap with pipe wrench or locking pli-

main water line to iMwse. H valves are old, replace them. ers. Trap will hove water in It, so have a bucket handy.
1l Vo
H-
» S
40
w
{ mBAv!
L

Lift sink up off Its brocket with care; it will be heavy. Unscrew  Place new sink top and vanity in position. Moke sure top is cen-
bracket. Note cavity of old cabinet; new one wHI cover it. tered and overhongs sides and front of vanity equally.

sQj

Slide foucet shonks into sink top, tighten with flanges from  Screw the leveled medicine cobinet into a wall stud; you'll need
below ond connect to shutH>ff valves with new supply lines. a helper. Switch off electricity before connecting any lights.
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The trouble with
most replacement
doorsIStheyre
notenough of
an improvement.

Pella Improvement Doors

are livel)' exceptions to the notion that any

modem replacement door is é;ood enough.

Pella’s weaJierproof warmth and'smooth oper-

alKMi_ are wrﬁpped in_ wood beauty — from
[Vaditional French Doois to Sli*ng Glass

Doors with screens that glide closed by them-

selves. %u may choose Type E (Energy) Slim-
shades* betwe)én panes, g)?terio(r cl’g)ng that

needs no painting, windowpane dividers, and
more.
For K)(s of Improvement Window and Door
ideas, visit y-our Pella WiiKiow Store listed m
the Yellow Pages under “Windows”, or mail

the CDigxKi.
Pelk makes your home a better place

ThePdla
Window
Store

WWM.Dgan.

Please send me a free booMet on Pella witklow and
door ideas.
| plan to Q build, ©Q remodel, O repieice.

Name

Address

State

Toicphono

This coupon answered in 24 hours.
Mail to: Pe«a Widows arrd Doors, Dept. C6616 . 100 Mam
Street. Pela, lowa 50219 Also ovaHable throughout Can-
ada O 1966 Rotecreen Co.

Circle 67 for free irtformatiort
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Buying Guide

Information on products shown in this issue

AllhcK”™ manu”urers names and addresses are (»0-
vided as avaiiafaie, HOME caimot supply the names of
all retail sources. Contact manufactwers directly for
the nearest retailer. Many mamrfacturers offer bro-
chures you can order through HOME’S Automatic Sec-
retary.

(PAGES 20)

ON THE MARKET

Telephones (top to bottom): Plexi-PbtMie by Dapy
Inc., 431 W. Broadway, New York, NY 10012; liirola

{Ir\n,p\orted tg Becker, 501 Hist Rd. E., P.O. Box 934,
port, CT 068S1; Speakeasy by Kfora, 212 Fifth
Ave., New York, NY 10010; Window Shade by Um-
bra. 2358 MkBand Ave. *3, Scarborough. Ontario, Can-
ada MISIPS; Fabric by Chm Seas, Inc., 21 E. 4th St..
New York, NY 10003; Trake by Hen-Feathm, 1000
Black Rock Rd., Giadwyne, PA 19035.

(PAGE 22)

Grout by UPCO, 2930 Turnpike Dr., Hathoro, PA
19040; IIs; Black Hammer and Screwdriver by
Elika, 17266 Hmadura, Ibaflc Palisades, CA 90272;
Deco Saw and Screwdriver  Eastern Accent, 237
Newbury St., Boston. MA 02116: Rilding Furniture
by TAG, 1476 Merchandise Mart. Chic”. IL 60654.

(PAGE 24)

AROUND THE HOUSE

For further infennation on transplanting in your area
and climate zeme, contact local gardeioig societies, ar-
boreta. botanica] gardens or Amerkan Association of
Botanical Gardens and Arboreta, P.O. Box 206,
Swarthmore, Pt 19081; Amtfkan Society of Land-
scape Architects, 1733 Coraiecticut Ave. N.W., I"sh-
ington, DC 20009; Garden Cbb of America, 598
Madison Ave., Hew York, NY 10022; New York Botan-
ical Gardm, Bronx, NY 10458; U.S. National Arbo-
retum, Education Office, 3501 New York Ave. N.E.,
Washington. DC 20002.

The following books contain addrtional kiformation on
transplanting: Plants A GanUns, Brooklyn Botanic
Gardra Records (")ring 1982), 1000 i~shington Ave.,
Broerfdyn, NY 11225; P/atun's Guide to Suecessful
Gardening and Landscaping by William Fl«ner Ill,
Thomas V. Crowell Co., Inc., 666 Fifth Ave., New York,
NY 10019; Gardening Thhniquesby Lee Rister, Or-
tho Books, Chevron Chemical (jo., Consumer Products
Division. 575 Market Si. San Bandsco. CA 94105;
Landscape it Kiwrw// by Harcrfd (3iv”, Harcourt
&ace Jovanovkh Inc., 757 Third Ave., New York, NY
10017; Gardeningand LandscapingbyiuiesOnvitti,
Sr.. Theodore Audel & Co.. 4300 W. 62nd St.. India-
naperfis, IN 46268; leader's Digest Practical Guide to
Nome from The Reader’s Digest Associa-
tion. Inc., Pleasntville. NY IOOOI; The Father-Wise
Gardener by Calvin Simonds, Rndale Press, Emmaus.
PA 18049; Sunset Introduction to Basic Gardening,
Sunset Books, Lane Bjblishing Ca, Menlo lbrk, CA
94025; and Sunset Nine Fstem Garden Book, Sunset
Books. Une Pubitshing Co.. Menlo Park. CA 94025.

(PAGES 33-35)
DOLLARSAND SENSE
The best book-Imgth summary of the world of hone
iTKXIgages is Ffeter G. MiBer's The C4ymmon-Sense
Mortgage, Harper and Row. 10 £. St., New York,
NY 10022, revised 1986 ($15.95). The Mortgage
Bankers AssocBtkm of America publishes a free buyer’s
(};(uide to adJusUble-rale mortgages. What ibu Slumid
noK About ARMs. You can pi”  a copy from most
member mortgage bankers, or write MBA Consuner
Brochures. P.O. Box 65170, V/shington. DC 20035-
5170. A good summary of closaig costs is available in
the MBA's brochure Closing the Loan. Send a stan”xd
self-addressed business-size envdope to the same ad-
dress. or call anearby mortgage banker.

(PAOSS 48-49)

SMART SOLUTIONS: SAVING GRACE
Architecture by AHan Baer, Hammer, Kiefer and
Todd, Inc., SOl Cambridge Rd., Cambridge, MA
02141; Contracting and Construction by IVler
Htfiry. Mamaroneck, NY; Professional Range by
Garland Cocnmercial Industries, 165 E. Soidh St.,
Freeland, PA 18224; Range Hood by Braun, 261 Al-
bany St., Cambridge. MA 02139: Cloth on floor cus-
tom-made by owner.

(PAGKS 50-51)

Top left; Modular Cabinetry {Plastic Laminate) frran
WhhAiali Kitchens, 366 North Ave., New RocheBe, NY
10801; Table custom-made; Hanging Lamp from
Conran's Mail Order, 4 S. MKkkflesex Ave., Cranbury,
NJ 08512; Gameboard on wall cuslom-made by
owner. Right; Electric Oven by General Electric, cal
the GE Answer Center. (800) 626-2000; Refriger-
ator by White-Westinghouse, 930 Fort Duquesne
Btvd., Pittsburgh, PA 15222; Diahwaaher by General
Electric; Disposal k)y KitchenAid, a division erf Hobart
Corp., 71T VVAIld K”~dquarters Ave., Troy, OH 45374;
Sink by Elkay Manufacturing Ca, 2222 Camden ClI..
Oak Brook, IL 60621; Faucets by Chicago Faucet Co..
2100 S. Nuclear Dr.. Des Plaines, IL 60018; Bay Win-
dow by Andersen Corp., Bayport, MN 55003; Track
Lighting by Halo Lighting Products Division,
McGraw-Edism Co., 400 Busse Rd., Elk Gruve Vilbge.
1L 60007.
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A PERFECT RELATIONSHIP

Cienera]; Architecture by \kl Gktsch. AIA, Architects,
P.O. Box 70984, Houston. TX 77270; Ccmtracting by
Gary Inman, Mainland Construction, Inc., 5930
Heffeman, P.O. Box 262737. Houston, TX 77207. Bot-
tmn photo: Roof Shingles ("Supreme Pkis," Black
Onyx) by Owens-CexTiing Fiber~au Corp., Fiberglass
Tower, Toledo, OH 43659 Circle SOI; Cedar Siding,
fw more bdarmalkm contact the Red (“edar Siinfde and
Hand”t Shake Bureau, 515 116th Ave., N.E., Ste.
275, Bellevue, WA 98004 Circle 502; Interior and
Exterior Riinl tgr Beniamin-Mom'e 1t Co.. 51
Chestnut Ridge Rd.. Montvale, NJ 07645; Windows
(“E-Z Till"") throughout by Marvin Windows, 8030 Ce-
dar Ave., Ste. 228, Minneapolis, MN 55420 Cirrle 6;
Interior Paneled Doors and Exterior French
Doota by Morgan Products, Ltd, 601 Oregm St., P.O.
Box 2446, Oshkosh. WI 54903 Circle 515; Insulation
(“Energy Shield" foam sheathing and pink batt insula-
tion) by Owens-Corning Fihergbss Corp., Fiberglass
Tower, Toledo, OH 43659; Chairs from Casual & 1°-
tk) Furniture Co., 2840 Chimney Rock, Houston. TX
77056; IA>tted Plants and I'Vees from Cornelias Gar-
den Center, 2233 S. W>ss Rd., Houston, TX 77227.
(PAGE 53)

Carpet ("Seurat,” Stale Grey) from C.H. Masland &
Sons, Box 40, Carlisle, PA 17013; Exterior Light
(*P352616) from Conran’s Mail Order, 4 S. Middlesex
Ave., Cranbury, NJ 08512; Rug from the Spiegel Cata-
logue, 19093 W. Pfershmg Hd.. Chicago. IL 60609;
Chair from The Changing Look and Friends, 5413 Bel-
laire Kvd., Bellaire. TX 77401; Door Hardware
("Plymouth.”™ Brass) by Schlage Lock C*.. 2401
Bayshore Blvd., San Francisco. CA 94134; Sconces
(#W-6/C-3) by Koch & Lowy, Inc.. 21-24 39Ih Ave..
Long Island City. NY 11101.

(PAGE 54)

Bath Tilea (White *100, Seas|miy *262, Lagorxi
*2663 and Naoko Whirlgool Tub beVilleroy& Boch
(USA) Inc., Interstate 80 at New Maple ~e.. Pine
Brook. NJ 07058 CircU 686; Glass Block (Solaris) by
Sholton Assoc., Inc., 6915 S.W. 57th Ave., (Doral Ga-
bles, FL 33143; Faucets, Hand Shower and
Showerhead by Ckohe America, Inc., 900 Livriy
Blvd., Wood Dale. IL 60191.



Pialfofthis ad is painted wood.
Haifis Restoration Vinyi Siding.

The only way te) teil the diifaence..

iy*B<

...1s to walt five years.

Introducing Restoration' Vinyl Siding from Wolverine,

Our apologies to Mother Nature, but, as you can see, our
new Restoration solid vinyl siding not only looks like real
wood, it's actually better. It lasts longer. It never needs
painting. And it costs substantially less.

Restoration solid vinyl siding comes in seven beautiful
colors, The color is actually part of the vinyl, so Restoration

will never peel or blister. Never, That's one of

-TO the reasons we guarantee it for life*

Tkh
(HitBmw As seen on

This Old House. "

oT-' 1

For more information
on the entire Restoration
Collection, a family of
solid vinyl accessories designed to accent and beautify
your home, call Wolverine Technologies at f-500-356-5722
{m Michigan, cal! 313-386-0800I for a free color brochure
But don't tell Mother Nature

COLILECTI!1ON'

*A copy of ©™~ warranty is available bf writing Wolverine Technologies Inc. 1650 Howard Street

Lincoln Park, Michigan 48146. ©1986 Wolverine Technologies Inc
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Chest and Cast-iron ft>t from Joyce Horn Antiques.
1022 Wirt Rd. at MO, «316, Houston, TX 77055;
Quilt and Dust Ruffle (Laura Ashley) and
Ladderback Chair from the Spiegel Catalogue,
19093 W. Pershing Rd., (“lacago. IL 60609; Pillow
Shams from Descamps, 723 Madison Ave., New York,
NY 10021; Fabric (*2922) for ladderback chair cush-
ion from P/ Kaidmann, Inc., 261 I*fth Are.. New York.
NY 10016; Throw on bed from the Chan”ng Look and
Friends, 5413 Bellaire Blvd., Bellaire, TX 77401;
Blinds (Silhouette Stripe. 890-004) Bah Blinds,
Marathon C*y-McFall Co.. Montgomery, M 17752;
Mirror custonv-made by cmtractor; Annoire and
Bird Cage fromJoyce Horn Antiques. 1022 Wirt Rd.al
MO. #316, Houston, TX 77055.

(PAGES 56-57)

SKYLINE VIEWS

Glass Block by Pittsburgh Corning Corp., 800
Presque lIsle Dr., Rttsburgh, PA 15239; Recessed
and IVack Lighting by Hak> Lightirtg Ifroducts Divi-
sion, McGraw-Edism Co., 400 Busse Rd., Elk Grove
Village, IL 60007; Ceiling Fans from Mo”m Sup{"y
Ca, 19 Murray New York, NY 10007; Flowm
throughout from Sura Kayia Design Assoc., Jnc., 115
W. 28th St., New Ywk. NY 10001. Living Rown: Sec-
tional Sofat by Knoll International, 665 Madison
Ave., New York. NY 10021; Dhurrie Rug from
Kamdin Designs, 791 l.exington Ave., New York, NY
10021; Chaiae Longuet artd Chrome and Glass

Tablet designed by Eileen <?r%v_, from Palazzetti. 25-
32 Jackson Ave., I*g Island City, NY 11101; Cock-

tail Table and Tea Cart from Clan's Mail Oder. 4
S. Mkk&esex Ave., Cianbwy, NJ 08512; Glass Vase
on cocktail table by iilala USA, 175 Cleartmwk Rd..

Ebnsford, NY 10523; PUlowa from Dakotah USA, Inc.,
295 Fifth Ave,, Ste. 107, New York, NY 10016; Green
Bowls and Black Matte Bowl on wuidowstl from
Conran's.

(PAGE 58)

I1>inmg Konn: Chairs from Conran’s Mail Order. 4 S.
MkkBesex Ave., Cranbury, NJ 08512; Glass Vases by
iittala USA, 175 (“arbrook Rd,, EUmkord, NY 10523:
(PAOE 59)

Bedroom; Shwts (Summer Stripe) and Comforter by
Martex. 1221 Avenue cf the Amencas. New York, NY
10020. Office: ColorCore Laminate on desk by Fh'-
nucaCorp., 1 Cyanan” Plaa, Wayne, NJ 07470; Desk
Chairs and Rocking Chair from CWan’s.

(PAOCE 60)

Kitchen: Italian Ceramic Floor Tilet by Codas
(Suede, 8' x 8") from Amaru Tile, 979 Third Are., New
York, NY 10022; lulian Ceramic MKIl Tilet by
Antiche (A.C. IT, 4' x 4") from Amaru; ColorCore
Laminate on couater top by Formica Corp., 1
Cyanamid I"aza, Wayne, N] 07470; Dishwasher and
Refrigerator lg- General Electric, caB the CE Answer
("nter, (800) 626-2000; Sink by American Standard
Inc., 40 W. 40th St.. New York. NY 10018.

(PAGES 62-65}

HAPPY REUNIONS

Interior Design by Genie Bremwman Designs. 1603
St. Charles Ave.. New Orleans, LA 70130; Range
Roper Corp,, P.O. Box 867, 1905 W. Cort St., Kanka-
kee, IL 60M1; Dishwasher by KUchenAid, a division
of Hobart OvyR.,_7ll Mfcrkf Headquarters Are.. Tk”,
OH 45374; i~rigerator by Sub-Zero FreeaCT Ca,
Inc., P.O. Box 4130, Madison. WI 53711; Cotton Rag
Rugs from New Orleans Rug Exchange, 2734 Prytana
St., New Orleans, LA 70130; Kitchen Tile (OU Wirld

Series *102) from Roubion Tile & Marble Co., 6204
Oak St., New Orleans, LA 70118; Epicure R)1 Rack
frmn La Cuisine Classique, 631 Rc/St.. New Orleans,
LA 70130; Ribric (Germatne) on sofe by Boussac of
France Inc., 979 Third Ave., New York, NY 10022;
Ceiling Fan by Hunter Fans, a divisioo of Robbeis A
Meyers Inc., Comfort (Conditioning. 2500 Frisco Are.,
Memphis, TN 38114; Gallery Poster by Gary
Bukovnic.

(PAGES 64-65)

Architecture by Wilhim B. Remick. AIA, 52 Sylvan

Way. Kedmont, CA 94610; Inlericn Design by Ma
Wd” . 119 Bonita Are., Pierfanont, CA 94611; Cool

Topl*ChambemCdrp.,adrviswncifHofaartCorp., 711
WcA Headquarters Ave., TVoy, OH 45374; Range
Hood, Fan, Indoor Barhecue artd Wkrming Oven
by Therma”Afeste King, a Masco Company, 5119
District Btvd., Los Angeles, © 90040; Refrigerator
by Sub-Zero Co. ItK.. P.O. Box 4130, Madison, WI
53711; Hot'water Diapenaer and Diapoeal by In-
Sink-Erator. a diviston of Emerson Electric Co.. 4700
21st St., Racine, WI 53406; Lighting by Li”ober,
Inc., 346 C3arem(K)t Ave., Jersey City, NJ 07305; Dish-
washer (R)(scrubber ID by General Electric, call the
GE Answer C/ter, (800) 626-2000; Microwave by
Quasar Co., a division of MatsusAka Electroncs, 9401
W. Grand Ave., Franklin 1"k, IL 60131; Pillows on
sofa from Nmepatch, 2001 HofdoDS, Berkeley. CA
94707; China (R{gp;(/trail “Sculptured Grape'D by
Metlox Retteries, 12<X) Momingside Dr., Manhattan
Beach, CA 90266; Dishes on wall by Royal
Copenhagen.

(PAGES 66-67)

Architecture by Thomas D. Webb, AIA, Richard Fki-
gerald & Fortners, 5075 Wlestheimer, Ste. 1260, Hous-
ton, TX 77056; Plastic Laminate Counter Top by



The guarantee that the rest of the world aims for . .
from The Company Store.

Oompare our quality, our styling arxl our price. If you don't feel our down comforters are superior to any other

comforter, call our toll free number and ! will personally send a UPS Irudi to your home — at my expense — to pick
up the comforter. No questions asked. And I'll make certain you receive an immediate refund or exchange . . . I'm that
confident.

Like our Juarantee, the quality of our down comforters is unmatched. Each comforter is filled with A SUI'ERIOR

BLEND OF HAND SELECTED WHITE GOOSE AND DUCK DOWN, ™ and crafted with hand-guided stitching — a skill

practiced by our dedicated seamstresses in La Crosse, Wisconsin, since 1911.

I'm proud to offer these down products at a factory direct price. No departmmt
store markup. No middleman markup. No expensive downtown rents. And now.

The Company Store quality and the world's best guarantee ...

combination.

KARO STEP DOWN COMFORTER
Style |C177—Ccdors: Creme, Dusty Rose, While,

Light Blue, Silver or Pmk

Dimensions
Twin 60" X 86"
Queen/Full 86" X 86"
King 102" X 86"

Down
FiU
30 oz.
44 oz.
50 oz.

CLASSIC CHANNEL
DOWN COMFORTER

Style #C101—Solid Colors: Dusty Rose, White,
Peach, Li”t Blue or Champagne

Normal
RetaU

OUR
PRICE
S§120
S§160
5200

Style #Cl02—Reversible Colors: Light Bhie/Slate

Blue, Champagne/Caramd or Peach/White

Dimensions
Twin 60"X 86'
Full 76" X 86"
Queen 86" X 86"
King 102" X 86'

Down
FUIl
24 0Z.

30 oz.
32 oz.

38 oz.

Our down b wplilkd by Llraud Feathn and
Dowa Amcrica'i praniCT down pitxnwr.

Normal
RetaU
$150
$230

$260
$260

OUR
PRICE

9
$99
$129

FACTORY
DIRECT
PRICES
Up to
50% Off

DELIVERY
IMMEDIATE

We ship

, within 24 to

48 hours.

an unbeatable

Company Store

EUROPEAN HI-LOFT DOWN COMFORTER
Style #C111—Colors: Dusty Rose, White, Peach,

Champagne or Light Blue

Down Normal OUR
Dimensions FUI ReUil  PRICE
Twin 60" X 86" 30 oz. S22D 115
Queen'Fufl 86" X 86" 36 oz. S270 145
King 102" X 86" 440z $320  $175
calif. King 102" X 96" 500z  $350  $195
TO ORDER OR TO REQUEST A
FREE CATALOG CALL
| TOLL FREE
1-800-356-9367
Ext. F63l,
Or use our coupon.
comforter style*
«Down PWaw*
+Down Outerwoar
*18651 Yorvear
__ Q@ Payntoit mdoMd (dwck or money order)
ev\,\e/eaccept: MasterCwd OVISA [D American Eaiprttgy dnnenCuU
Acri. No.
Name
Addrcu
Cjty 'Slatc'Zip __
Daytkne {%mic L
STYLE # COIOR QTT rwcCBet.) TOTAL

riEM

[1'We «liip UPS pound service
unles you requeu otkerwiee
here. UPS btd Dey Air add
SS.50 to yoin order.

Soblola] ™

Ship., Hda. * insur. -te per item —
’Ure 2nd Day Air —

TOTAL M

SCNO TO: me company Store, Dept. F6S1, SO0 Company Store Road,

La Crosse, wi 54601. our down m agiplied by United Feather and Dowa
American premier down proceamr



TOTAL SYSTEM FOR
CARDIOVASCULAR
FITNESS.

Simulates cross-country skiing,
regarded by fitness authorities
as the top cardiovascular
exercise. Rated

higher than jogging,
swimming, biking

or rowing.

J e Fluid motion — noJarring impact on
j1 bone* and joints. Avoids running
M related injuries,
T = Excellent for weight corttiol
and body tone.

a Stable, unit rests flat on floor.

Lightweight for portability
Weighs only 35 Ibs.
a Easily stored. Folds to 5 inch
height. Slips under a bed or
.. stands upright
mjjv  Inck>sh
a 30day home trial.

= Can be used 2 year warranty. fw

by men and women
regardless of size or weight.
Height and resistance adjustable.

For a Free Brochure call;

TOLL FREE 1-800-328-8995
In MtRDHota 1-612-474-0992

Fitness Master. Incorporated

1387 Park Road Dept. XB
Chanhassen. Minnesota 55317

a typical
Deck House, but there’s no such thing.

Innuni!

That's the beauty of a Deck House. Each and every one
is individually designed A unique and personal house that
enhances your site and your way of life.

Deck Houses do have sonie things in commcxi; distirtctive
mahogany and red cedar, meticulously crafted components.
superior energy efficiency. Before you build your
house, visit one of ours, (lall a model fioyse
near you for directions. To obtain
our design portfolio send $12to | yl-'f 1"

Deck House.Dept.HO,930 Main

Street. Acton. MA 01720. Or call

1-800 225-5755.
MODELIMAG17 369 TOCO. CT203 438 4066 PA 215 388+2133.MO 301-85B 0626. VA 703 4T1 0112. NC 919 967 8244
HOUSES! CA 404 479 1825 IL 31274 1400. OH 614 764-0000. TX 5t2-345-0336.CA805-541-3329 FL 800 223-5755

Circ/e 887 forpriced literature
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Formica Corp., 1 Cyanamid Plaza, Wayne, NJ 07470;
Cook Tc™  Vent-A-Hood Co., P.O. Box 426, Rich-
ardson. TX 75080; Oven by Amana, Amana. |A 52204;
Dishwasher by KhchenAid, a division ol Hobart Corp.,
711 Wald anquJarters Ave., ,Thrx OH 45374; Dis-
posal by In-Sink-Erator, a division 7~ Emerson Dectrk
Co., 4700 21st St.. Racine. WI 53406; DouUe Oven
by General Electric. caE the GE Answer Center, (800)
626-2000; Trash Compactor by Whirlpool C’orp.,
2000 U.S. 33 North. Benton Harbor. Ml 49022; Re-
frigerator by Sub-Zero Co. Inc., P.O. Box 4130, Madi-
son, WI 53711: Lighting by Lightober, Inc., 346
Claremcxit Ave., Jersey City, NJ 07305; Fabric cm sofa
by Groundworks, 79 Wth Ave., New Yorf(, NY 10003;
Wicker Chair and Ottoman by Wicker Warks, 650
fhtrero Ave,, San Francisco, CA 94110; Ferric on
Wicker Chair and Ottoman  Designtex Fabrics, Inc.,
56-08 37th Ave, P.O. Box 7708, Waodside. N.Y.
11377; Quilt (Menwnite “Log Cabin”) from America
Hurrah, 766 Madison Ave., New York, NY 10021; Din-
ing Table by Walter <A Wabash, Waba”, WI 54450;
Dining Chairst (league) by Stendig Inc., 410E. 62nd
St., New Y«k. NY 10021.
(PAGES 68-69)
Architecture by Michad Kaufman, 44 Page Rd..
Newtonviile. MA 02160; Interior Demgn by Nancy
Serafini, 17 Irvine Rd., WeOedey. MA 02129; Refrig-
erator by General Electric, caD the GE Answer C/er,
(800) 626-2000; Range and Oven by Thermador/
Vste King, a Masco Company, 5119 Ebstrict Blvd.,
Los Angeles, CA 90040; Lighting by U”tober, Inc.,
346 Claremont'Ave., Jersey City. NJ 07305; Rug from
Carpets. 979 Third Ave., New York. NY 10022;
Wallcovering and Fhbiic on sofa by Brunschwig &
Fils. Inc,, 979 Third Ave., New Ycrk. NY 10022; Fab-
ric <mch” by Clarence House Fabrics, Ltd., 40 E. 57th
St., New York, NY 10002; Upholstery Whbrk on scrfa
and chair by State Upholstery, Bostcm, MA 02167; An-
tique Cupboard from Isabelle Cdlins, Boston, MA
02167; Pierced Lampshades designed by fitsy
Tucker. WeOesley, MA 02193; Cast-iron Stove by
Vermont Castings. 2274 Prince St.. Randolph. VT
05060; Antique Oak Dining Table from Van Vbrth
Antiques, Littletm, MA 01460; Dinnerware (Naif) by
Vifleroy & Boch, 41 Madison Ave., New Ywk, NY
10010; Chandelier designed by Linda A. Levy Interi-
ors, Wellesley. MA 02193.

(PAGE 71

URBAN A,  PTATIONS

Center ntotq:| Architecture by John W. Kuhn,
Gillen, Kuhn, dle and Gray, 26 S. FYospecl St., Am-
herst. MA 01002.

(PAGE 72)

Study: Furnishings throughout are antique. Kitchen:
I7int by Dutch Boy Paints, P.O. Box 6709, Cleveland,
OH 44104; Cook Top by Jenn-Atr Corp., 3035 N.
Shadeland Ave., Indianapofe, IN 46226; Trash Com-
pactor by Sears Roebuck & Co., Sears Tower, Chi-
cago, IL 60684; Food Processor  Cuisinarts Inc., 15
Valley Dr.. Greenwich. CT 06830.

(PAGE 73)

Living Room: Stove  Vermcmt Castings Inc., 2274
Prnce St.. Randolph, VT 05060; Blinds by Levc”®
Lorentzen lik., 1280 VUI St. W., Lyndhurst, NI
07071; Leather Chairshorn Frederick & Nelstm, 5th
Ave. & Pine St.. Seattle, WA 98111; Recessed Light-
ing custom-made by owner. Dining Room: Chairs from
Frederick & Ndson, 5th Ave. & Pine St., Seattle, WA
98111.

(PAGE 74)

Architecture  John W. Kuhn, (jdlen, Kuhn, Riddle
and Gray, 26 S. Prospect St., Amherst, MA 01002;
Contracting by Jonathan Wright, J.A. Wright Inc., 115
Industrial Dr., Northampton, MA 01060; Lighting
throu~wut by Lightdier, 346 Clarenwat Ave., Jersey
City, NJ 07305. Dbiing Room; Cabinetry, Floors and
Stairs by Wright Architectural MiBwork. 115 Indus-
trial Dr., Nrathamptwi, MA 01060; Faint by Benja-
min-Moore & Co., 51 Chestnut Ridge Rd., Montvale.
NJ 07645; Platter on table fr<Mn Don Muller Centem-



I came here with my books/ clothes,

and the Indian rugs | collect—I never want to be
tied down with too many
possessions again.

What | want is a place where a 10-year-
old boy can eat an ice cream cone without

on the sofa.

Architectural Digest is not just about architec-
ture. Nor is it a digest. It has become what The
Wall Street Journal called "the pre-eminent
publication in the world of interior design."

As an interior design magazine, it is
eshecially grading to us to be able to reveal
the unique, and very private, ambiance of a
home belonging to someone like AU MacGraw.

Or Julia Child—who told us she was thrilled
with "the splendid feature about our Cambridge
home. We are absolutely delighted to have the

copy, which weshall treasure the restofour lives." "t-

Or Diana Vreeland, who found our coverage j
trf her home "too delightful for words..."* She J

wrote, "How beautiful the whole magazine is.”

Our high standards have won us the respect
of the top interior designers and their clients. So

my getting uppity about his making a mess L
—Ali MacGraw
.
"4
S
3I:
i «

we are invited—and sometimes, frankly,
begged—to include some 700 interiors a year.
From those we choose only la cr*me de la
cr&me—or>e out of ten.

In addition, we seek out the private hcwnes of
such celebrities as Fred Astaire, Liza Minnelli,
Mary Tyler Moore, Givenchy. And eviJce with
cdor camera arxl pen the graixleur of such
hislcxic houses as Sir Winston Churchill's
Chartwell and North Carolina's Biltmore House.

If you love beautiful homes—and would love
to look behind the closed doors of delightful
country estates, penthouse apartments,
Mediterranean villas, imposing old
townhouses, film stars' mansions, French

provincial castles—isn't it about time you, too, |
discovered Architectural Digest? \

To make the discovery easy, we invite |
you to mail the postpaid card for a compli- {

mentary copy (retail value, $4.50). No obhga-

tion to continue as a subscriber (see terms i
on the card) unless you are delighted and !

feel that you want to. |

Send fora
complimentary

copy.

C1966 Knapp Communtcalims Corporation

m V;

SixV/

ARCHITECTURAL DIGEST
P.O. Box 10004, Des Moines, lowa 50340-0004

">-£3e

hi

Please send mea complimentary copy of Architectural Digest (retail value, $4.50)
and enter my special introductory subscription. You may bill me $19.95 for 8
issues. That”™ seven issues plus my complimentary issue. | save 45% off the
newsstand pri(». If | am not delighted with my complimentary copy, | may
simply write "cancel™ on the bill and return it to you without paying or owing
anYlhing. In any case, the complimentary copy is mine to keep. | understand
that it will be mailed within 6-8 weeks. New suDScribers only, please.

Name
Address
aty.

State
Oder valid in U.S.A. univ.

(Please prinll

Zip

MYA40
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BEFORE YOU BUILD,YOU SHOULD KNOW
EVERY TRICK INTHE BOOK.

This book’s on passive solar homes. Harxjsome, comfortable homes
where many owners report savings on heating ranging from 40 to 80 percent,

compared to traditional homes.

No matter whereyou live, find out how wu can design your next home
to use free energy from the sua Send $1.00 to PPG Industries-America’s leading
giassmaker- foryour4apage. fuil-color copy of "Living with the Sun." VWifte;

PPG Industries. Inc., Passive Solar Marketing. RO. Box 8727, Harrisburg. PA 17105.

Name. =
StTP%
City. State. Zip-
PC73
L pa2
Circle 641 for priced literature
Vg

Our colorful 66 page Design
ftwlfolk) wfl] introduce -~
to the fine quality, energy
efficiency and ease of
creating your new home.
Mail $10 to the nearest
ofiice, or telephoie VISA*
or M~ rCart™ waders.

e he.,

TIMBERPEG

Tmditional or contemporary. Large or
small. Single or various levels. Select
and modifyfrom an existingplan or,
with our architects, create an ideal post
and beam home for you and your land.

Dept. H4. Box 1500, Claremont, NH 03743 (603) 542-7762
Dept, H4. Box 880, FTefcber, NC 28732 (704) 684-1722
Dept. M4, Box 8988, Fort CoWins. CO 80525 (303) 221-3355

Circ/e 860 for priced literature
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ponry Craft Gallefy. 116 Main St., Ncffthamptoo, MA
01060.

(MO 75)

Kitchen: Windows by Marvin Windows, P.O. Box 100,
Warroad, MN 56763: Tile (White) on floor by Ameri-
can Marrarzi USA. Inc., 55 Clay & Scyene Rds., Dallas.
TX 751S2,' Cabinetry by Imperia Cabinet Cor;>., P.O.
Box 146, Hanson, MA 02341; Counters and Wood
Blocks by Jonathan Wright (Contractor), J.A. Wright
Inc., 115 Industrial Dr., Northampton, MA 01060;
Oven and Stove by Modem Maid, a divisian 04 Cakinc
Ctap.. 403 N. Main St., Topton, PA 19562; Trash
Compactor and Dishwasher by KitchenAid, a divi-
sion of Hobart Corp., 711 Wirld Headquarters Ave.,
Troy. OH 45374; Sink by Franke, imported by Boston
Basins, Inc., 175 New Bc¢”on St., Wabum, MA 01801;
Fhucet by Arwa, Imported by Luwa Corp.. P.O. Box
16348. Charlotte. NC 28297: Blinds by Bab Wands.
Marathon Carey-McFaB (”., P.O. Box 500, Montgom-
ery, PA 177S2; Island Sink by Efcay Manufacturwg
Co., 2222 Camden CL, Oak Brook, IL 60521; Island
Faucet by Kohler Co., 444 Highland Dr.. Ki**r, WI
53044; Toaster by Vhraio, 760 Market St., Ste. 926,
San Francisco, CA 94102. Living Roixn: Shelves and
Flocm by \/”~ht Architectural” MiSwork. 115 Titdus-
tria) Dr., Northampton, MA 01060; Piano by Yamaha,
from Frederick Johi”on, Inc., Box 736, White River
Junction, VT 05001; Sofat by Stendig, 410 E. 62nd
St., New Ymlt, NY 10022; BtifFet by TYiayer Ct*gin,
P.O. Box 5867, High Pbint, SC 27262.

(PAOE 76)

Interior Architecture by Phi! KupriU and Enid Win-
ters, Phil Kuiailzand Assodates, 714S. Dearborn, Chi-
cago, IL 60i75; Interior Design by Dale Lantvit,
Lantvit Doverspike, 1350 N. Wells, Chicago, IL 60610.
Sitting Room: LeatbCT Table and Chairs by KxtoU
International, 655 Madison Ave.. New York, NY
10021; Rug by Durkan Enterprises, P.O. Box 1006,
Dalton, GA W720; Sofa by Kreisa Collection, 8619
Mehose Ave., W. Hollywood. CA 90069; Fireplace
nirta by HeatilatM- Inic., 1915 W. Saunders, Mount
Pleasant. 1A 52641; Fireplace instafled by AB Types,
844 Madison St., Oak I”rk, IL 60302; French Doors
by Lee Lumber, 633 W. Pershing. Chicago. IL 60609.
Betboom: Bed from Square Root, 1760 Merchandise
Mart, Chicago, IL 60654; Comforter from Scandia
Down. P.O. Box 88819, Seattle, WA 98188; Blinds by
Levolor Lorenlzen Inc., 1280 St. W., Lyrafiiursi,
NJ07071; Floorby Victor Flooring, 2308 W. Belmont.
Chic”, IL 60618: Will Unh hom Applebaum-Lynn
Inc.. 1752 N. Sedgwick, Chicago, IL 60614; Basket
from Crate & Barrel. 850 N. Michigan Ave., Chicago,
IL 60611; Print from PetCT M. David Gallery. 400 1st
Ave. N,, Mmneapotis, MN 55401. Kitchen: CaMnetry
from Kitciien Showcase. 640 Greenbay Rd., K«iU-
worth. fL 60043; Cabinet Hardware by Forms -t
Surfaces, P.O. Box 5215, Santa Barbara. CA 93108;
Lights by Juno Lighting lik., 2001 S. Mt. Prospect
Rd., Chicago, IL 60018; Island by B+B Formica Ap-
pbers IrK., 1823 N. Milwaukee. Chicago. IL 60647;
Chairs from Workbench, 470 Ihrk Ave. S. New Y/(vk,
NY 10016: Oven by Tappan Co., P.O. Box 606, Tkp-
pan 17, Mansfield, OH 44901; Dishwasher by
KitchenAid, a division of Hobart Corp., 711 Wxki
Headquarters Ave., TVoy, OH 45374; Sink by Elkay
Manufacturing, 2222 Camden Ct., Oak Brook. IL
60621; Fhuceta by Bathwares, 740 N. WeDs, (Hiicago,
IL 60610.

(PAGE 77)

Greenhouse: Fan from Liltman Brothers Energy Sup-
ply Co., 734 N. Wells 5t,, Chicago, IL 60610: Pillows
from City, 213 W. Institute PI., Chicago, IL 60610.

(PAGE 79)

SOUTHWEST SIMPATICO

Desk by Miguel Lobe Design, P.O. Box 93921, Los
Angeles, CA 90093; Rug Seret and Sons, 1149 E.

Abmeda St, Santa Fe, NM 87501; from Santa Fe
Interiors, 214 (Bd Santa Fe Trail, Santa Fe, NM 87501.
(PAGE BO)

Top Photo; Table and Chair from Drexel Heritage,



NC 28619. Left Photo: Trasteros by Jvn Vfaa~
mi ‘ Trafl, Santa Fe.
NM 87501; Bench by Miguel Ubo Design PO Box
93921. Los Angeles. CA 90093; PUkw from Helen
~re™/N ™. 408 Mbourne. Los Angeles. CA

Santa Fe Interiors.
214 (M Santa Fe TVaD. Santa Fe. NM 87501; Large

RNPBSEE R BRbea? 5 A PIRRST Santa

tar Table from Southwest Danish Craftsmen PO
Bm 18057™U Fe, NM 87501; Tnusiero from
~nNgs of Swta Fe. 525 Airpoo Rd,, Santa Fe, NM
87501,-Hutch from McMillan Hbodn-orJcs, 1326
Ridina Circle. Santa Fe. NM 87501; Pbt by Jeaim
Mnson, Dixon. NM 87527; PUlows, Pblea and
Throws by Helen MacGregor/Nomad, 408 West-
bourne, Los Angeles, CA 90048.
APAGESI)
Traatero frwn McMillan Woodworks. 1326 Rufina Cir-
Santa Fe. NM 87501; Armchair from Doodfings of
TN Airport Rd, Santa Fe, NM 87501; End
mable from Southwest “»nish Craftsmen PO Box
1805, Santa Fe, NM 87501.
(PAGES 82-83)

NM ps27; fot. Pillow and BlankSPHara& Y,

~ _ Fe,NM 87501.
fcght Photo; Table from Taos Fumitwe. 232 Gahsteo

Fe, NM 87501; Chair from Robinson
Sh~ Interiors. 2700 CampbeU Aye., Tucson. 2
A719. Mirror by Jim Wagner, Wriant Gallery 114
NM 87501; Large Ru

and PUlow from Santa Fe Interktfs. 2|4 OH Santa Fe
Tra). Fe, NM 87501; Throw by Helen Mac-
~gor/Nomad. 408 Westhounie. Lns Angeles. CA

(PAGE 84)
Plant Stand and Cocktail Table from Lane

~wvisu VA 24517-0151; Chair from Southwest
Craftsmen, PO. Box 1805, Sante Fe. NM
87501: Rug from Seret and Sons, 1149 E. Alameda St.
v/nta Fe, NM 87501; Throw from Helen MacGregor/
Nwiad, 408 Westbourne. Los Angeles, CA 90048 Krf
frATaos Furniture, 232 Galisteo St.. Santa Fe.”’NM
i Anmgama. The Artists’ Gallery,
228 Galisteo St.. Santa Fe, NM 87501
(PAGE 88)
Top Photo: Bench from ThomasviUe Furniture Indus-
nes, Thomasville. NC 27360; Small Chests by Jim
. Vhriani Gallery. 114 Otd Santa Fe Trail. Santa
Fe. NM 87W1; Chau- from Southwest Span” Crafts-
men, P.O. Box 1805, Santa Fe. NM 87501; Rug fr«n
~ta Fe Interiors, 214 Od Santa Fe Trail. Santa Fb
Headboard from Thos Fur-
niture. 232 Galisteo St.. Santa Fe, NM 87501' Throw
by Helen Mai-Gregor/Nomad. 408 Wfestbourne, Los
M~ les. CA 90048; Blanket from Seret and Sons
1149 E. Alameda St.. Santa Fe. NM 87501, Coyote by
Rory Alvarez. Presden GallMy, 134 W. Water St.. Santa

rc. rvM 0/&01,
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SCAPE TO THE POOLHOIfSE
»h St. Rug ShoD

79
fpPAGMIS)'~*” Fd. N.E., Atlanta. GA 30305.

Architecture by Andy Neumann and Scott Rowbnd
S' - Santa Barbara,’

n *..®"d#ca|>e Architecture by IsabeUe

Greene, Isabelle Greene & Associate. 34 E Sola St

N by Ted Mun«Ki. Niduhara/Muneno Vtoodcraft,
(PAW ™ st Sante Barbara, CA 93101.

Archiiixiure. Interior Design and Landscaping
~John Ryman. P.O. Box 339. Brookhaven, NY 1 m9
rtmt (Photographer’s White) on walls by Beniamiij-

' 5* Chestnut RHge Rd.. Monivale, NJ
07MB5. fttnl on floor by Benjamin-Moore & Co; Bed
and ~a ~“om-made by John Ryman; Uw Table
from One of a Kind, 2535 Montauk Hwy., Brookhaven,

Toshiba's even-cooking Rotary Arm.,
It does wonders for your thighs.

roughout the oven-so your food cook

vau'l . - . j
g?kénl!cargwg&égtt%Tosh bas unigue new Rotary Arm )t cregtg%%ﬁ

e meal
om e >

end (mce ourarm goes around in circles, your chicken doesn't have to)

T herrtN:tiste™ 7" >»

system. And a 1.6 or 1.0 cubic foot interior
So get a Toshiba. Andyo || have
the best thighs on the block.

Circle 94 for free mformaiST*"

InThueh wtthibroorTow

TOSHIBA

Sterling Flatware IV China

at Ross-Simons Savings /
Call Toll-Free 800-556-7376 To Place An Order

4 Pc. Settings. New and Factmy Sealed

GORHAM SAlE
Rose Tiara, See Sculptwe,
Strasbourg, Fairfax,

King Eiht QinaKi.

BuHercup or
Nidoutagas * 82W
LaScala 1106.95

REED6BAITTON
18tti Century 4 95.95

. 496.t
Francis|,
Sawvtah 4114.93
WAUACE

Rose Rsint, Gr. Cckit?
FrefkKh Regency 468.93
Grand Barta”™. Sir
Omtopher 4113.95
GcklAei"MbM.
Rom. of me Sea 4144.93
LUItT
Bel Chateau, Modem Viet
orWm&Mary 111)9.95
Eloguence ot
DekKoijY 4119.9S
Cafl ToUFree 800-556-7376
to owck quotation or to
Prices sot”™ to
eftartge without noece.

ir

ofd

Or For Information

Brand Mew 5 Pc. Settings

TOWLE SALE
©ld Master 4 76.9S
Chippeni”™ Span” Pro- 430.00
Widal C«d Law. French H |
Provincial. CanSeil® . ..”.OS |Sa "M ggi(o)g
r Silver Plumes  J 86.95 ! 295.00
(Q;rand Duches*. O Oiatidee. 19ci )
King Richard or Queen KS!17?si ».,,
Ezl 4118.9S  Hoikjay.McKh*y 466100 ~/;™*Ortficcnce  440.00
MBYTOrt 446.00
ﬁgenK,{iTéErﬁF 4 64.95 Jasnane, Grasmere 467.00 452.00
Old Mar~tand Eng 410495 BeNemawie 468.00 VILLEfKIY&BOCH
Golden Wirel 9 . Consort, Gnmenw  497.00 Fleur 439.00
v isuridyy WBXIWOOD Amsfwla, Basket 44500
mabg-SM  4128.95 - :
Joanof Arc. Prelude. Connaieh, Ralaba 472100 Fondele 438.09
! 0=*ome 490.00 rasckConteasa 69.00
Rhapsody - 86.95 469.
Ieinf. Royal ’ Runnymede 492.00 WKASA
Oaraah 4113.95 MTHSLEY O«w»»TOBIleck,G»ey*22.00
BQ'rELEfROSE 4 96.95 Cobalt 469.00 Flowers 421,00
/ fTrZtFLOYD
- £«e Green, Reach  464.00
4774K)
4794)0

loc 3 JEWEL£RS since 1952
136 Route 5, Oept. H9, Warwick. R1 02886

Use Visa. MaXetCard,

American Eipress.
'Koney Back Ciuarantee,
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Cheney Liberty Stair Lifts

make getting
up and down affordable.

If climbing stairs is a problem,
Cheney's new Liberty™ Lifts for
straight stairways let you ride com-
fortably and safely from floor to
floor. And best of all, they're
affordable.

« Unmatched in quality and price

» Cog-drive safety and reliability

» Wide comfortable seat and

footrest

« Unbeatable limited warranty
For curved or spiral stairways, ask
about the Cheney Wecolator Stair-
way Elevator.

heipng people help themselves

CHENEY Libertg/ Stair Lifts

Depl HF PO. Box 188.2445 South Calhoun Road
New Berlin WI 53151 1-SO0-782-1222 414-782-1100

Circle 80 for free information
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MIMISHNPUeHT

$elf-stick—Just peel, press & plug
ini STARSTRIPn.—the thinnest
uodershelf li~Ni ovoiloble Tkiy
lights in a unique design
100's of home & office
uses—wall ufWis,
record cobinets,
platform beds ~ Specify Brass
V Clvoine finish-
B P Uss (ot Y S ek i
'A”XVS'x20*. t2walts-$21
A A"X30". 1Swotfs—$27
- 'A'X'/i'X40'24woft$—$34
K Add $1.95 for posti~/hondling charges.
~ Auvoiloble in cuSTom sites.

Order by phone or moil
SIARBRIT! LIGHTING, Ltd.

Dept. H. 25 Sm Mill River Rd ibnkers, NY 10701
Coll loll Fret 806-221-3116

New ibrt Coll 914-965-7465
M/C Visa Include exp dote
NYS res. odd tax

FULL YEA* GUAIANIEF w2

KFORf

WITH SURSTRIP
ALWHJUJICHTINGCONCTPT  tat Pend

Buying Guide

NY 11719; Fabric on seat cushions from Home Tex-
tiles Today. 41 Madison Ave., New York, NY 10021;
Urn and Pedestals from Treasure Island Antiques,
376 S. Country Rd., Brookhaven Hamlet, NY 11719;
Bed Linens 1” Pratesi Linens, Inc., 381 f~rk Avc. S.,
New York, NY 10021; Blankets by Faribault Woolen
Mill Co.. 11 W. 40th St.. New York. NY 1001& Paving
around pool by Terra Service Landsca[Wg, 2847 Mon-
tauk Hwy., Ikookhaven, NY 11719; Awning from Bar-
ton's. 319 W. Main St.. Fatchogue, NY 11772; Plant
Containers custom-made by John Ryman.

(PAGES 90-91}

Architecture by f~tcr Kurt Whemer, AIA, 74 Forbes
Ave.. New Haven, CT 06512; Landscape Architec-
ture by Natureworks, 409 Leetes Island Kd.,
Grandford, CT 06405; Cedar Fencing and Shingles,
for information contact the Red Cedar Wangle and
Handsplit “ake Bureau, SIS 116 Ave. N.E.. Ste. 375,
Bellevue. WA 90004; Roof (A~thalt Shingle) by GAF
Corp.. 1361 Alps Rd., Itayne. NJ 07470: Windows
Andersen Corp., Bayport. MN 55003; Exterior
Lights bX McPUbin Uf]?ting Co., 270 Umg Island
Expwy.. "tviUe, NY 11747; Deck Furniture and
Umbrella by Grosnilex, Arbent 01107, Oyonnex
Cedex, France: Mexican Floor Tile by Ekm Tile, 642
Sawmill River Pkwy., An”ey, NY 10502; Interim-
Lighting by Lif*ober, 346 Claremont Ave., Jersey
City. NJ 07305; Tile Table is antique; Towels by
Martex, 1221 Avenue of the Americas. New York, NY
10020; Fhbric on banquette by Pierre Deux, 870 Mad-
ison Ave.. New York, NY 10022.

(PAGES 93-95)

MASTERFUL SUITES

Spatial Design by Ann Grasso, A. R. Grasso Spatial
De«gn Consultants, 215 Ebngrove Ave.. Prewidenoe,
Kl 02906; Interior Design by Jackie Rbrdyce. 333
Walnut Plain Rd., KochestCT, MA 02770; Carpeting
(Rose) by Lacey Champion Carpets. Inc., Dept. T, P.O.
Box 216, Fairmont, GA 30139; Skylights by Pella/
Rolscreen Co.. 102 Main St. 1"Oa. A 50219; Wallpa-
per in bathroom by Clarence House, 40 E. S7th St.,
New York, NY 10022; Whirlpool Bath (\hnilla). Toi-
let and Bidet by Kinder Co., 444 Highland Dr., Koh-
ler. WI'53044; S\llnk (Brass) by PhyI International,
1000 N. Oange Ch., Los Angeles, CA 90038; Faucets
by Chicago Faucet Co.. 2100 S. Nuclear Dr.. Des
Plauies. IL 60018; Ubol Dhturic Rug by Rosecore
Carpets, 979 Third Ave., Ste. 1002, New York, NY
10022; Fabric on windows Cowtan & Tout, 979
Third Ave., New Y«k. NY 10022; Fabric on bed by
Bninschwig & Fib, Inc.. 979 Third Ave.. New York, NY
10022; Artwork fnxn Rogers GaBery & Framery, 26
Fairhaven Rd., Mattapi~tt, MA 02739; Furniture
[hroughexijt is antique.

(PAGES 96-97)

Architecture by T. A. Mlumaker, Jr., AlA, 170 6lh
Ave.. San Diego. CA 92101; Design hesneowner
Kathy Macon, Eclectic Ideas. P.O. Box 1306. Kandw
Santa Fe, CA 92067; Carpeting from Cabrillo
Floorcoverings. 4170 Marina Btvd., San Diego. CA
92117; Tile in bath by International Bath & Tile Co.,
4646 Convoy St., San Diego, CA 92111; Whirlpool
Jets by Viking Sauna Co., 909 I*rk Ave., SanJose, CA
95126; Wallcovering, Shower Curtain and Drap-
ery Fabrka by Lee }da, 979 T I Ave.. New York,
NY 10022; Brass R>les by l.awrence Metal Products,
P.O. Box 400-M. Bayshore, NY 11706; Fbdeslal Sink
and Riucets by Phyirich International, 1000 N. Or-
ange Dr., Lne ~igeles, CA 90038; Tub Faucets by
Artistic Brass, a division of Ni Industries, Inc., 4100
Ardmore Ave., South Gate, CA 90280; Wood Screens
by Carey Construction, 1996 Milford PI., El Cajon, CA
92020; Wicker Chairs cuslont-made by Gard-Chaise,
fwifk: Design Center, Space 568, 8687 Metrose Ave..
Los Angeles, CA 90069; Bedspreads from Strouds
Linen Warehouse, 8867 Villa La joUa Dr.. La jedia, CA
92037.

(PAGES 98-99)

llesign by Ann Grasso. A. E. Grasso Spatial Design
Consultants. 215 Eimgrove Ave., Providence, RI



02906; Tub (Sand) and ~terfall Faucet by Kallista
Baths. Inc., 150 E. 58th St.. New York, NY 10155;
Sink by American Standard, 40 W. 40th St., New York,
NY 10018; Tile in shower by Am~ican-Oiean, Lans-
dale, PA 19446; Showerbead ((“hamp”ne) by Grohe
America, Inc., 2677 Coyle Ave., Elk (jitive ViBage. IL
60007; Skylight and \/deows by "Andersen Co"..

Bayport. MN 55003; Recessed Lightin9 t'JSy
L~itober, 346 Claremont Ave., Jersey Gty, NJ 07305;
V”ty Hardware (Pewter) by P. E. Guorin Inc., 23
Jane St.. New York, NY 10014.

(PAGE 100)

SHOWER CHIC

Bath/Shower Fixture deagrted by Ame Jacobson for
Kroin Inc., Charles Sq., Ste. 300, Cambridge, MA
02138.

(PAGE 101)

l.eft to right, top to bottom: Relaxn and Nesidet by
Grdie America. Inc.. 900 Lively Blvd., W3od Date, IL
60191; Faucet (Model 2881) by Delta Faucet Co., Div.
cdMascoCorp.,55E. I1t1thSt.. P.O. Box 40980, India-
na}golis, IN 46280: Hydra Deck Tub Filin' by 1*ul
A”oc.. 42-05 KMh St., Long Island City, NY 11701.
(PAGE 103)

l.eft to right, top to bottom; Wall-mounted
Showerheadt by | Bakxxhi imported by Hastings Tile
& nBagno Collection, 30 Commercial Si., Freepwt. NY
11520; Domanit by DcMDlxacht. distrBiuted by Santile
International Ckxp.. 1201 West Locg> N., Ste. 170,
Houston, TX 77055; Boutiqgue Roman Tub Spout by
Moen. a division cf Stanadyne, Inc., 377 Wiodland
Ave,, Elyria, OH 44036; Edwardian by The Broadway
Collection, 250 I'Yoost, Olathe, KS 66061.

(PAGE 103)

Top to bottom, left to ri~t; Rainbart by Kallista. Inc.,
200 Kansas St., San Francisco, CA 94103; lonicT by
Artistic Brass, 4100 Ardmore Ave., South Gate. CA
90280; Sophisticated Colors by Epic, a division of
Masco Corp., 8630 E. 33rd St.. Indianapolis. IN 46226;
Berma Handit hand shower system by Abbaka, 435
23rd St.. San Francisco. CA 94107; Jewett by Jado,
Inc. 162 Canto Ave., Brooklyn, NY 11205-3287;

Jetstreamtby Kalfeta. Inc.. 200 Kansas St.. San Fran-
cisco, CA 941(b.

(PAGES 104-105)

DESIGNERS' SKETCHBOOK

STYLISH STAIRWAYS

Designs by: Warren Pollock, Ibllock/Lau and Assoc.,
AlA, 1100 Olive Ny. Ste. 201, Seattle, WA 98101;
Clarke L. Shuhes. 307 National St.. Santa Cnu, CA
9S060; Stephen Sian, AlA, 5514 Wddiire Bird.. 11th
A., Los Angeles, CA 90036; Thomas Gordon Smhh,
310 Townsend St., San Francisco, CA 94107.

(PAGES 106-107)

STEP BY STEP

VANITY FLAIR

Pine Vanhy and Medicine Cabinet from Sears Roe-
buck and Co., 925 S. Homan Ave.. Chicago, IL 60607;
Sink and Faucets  MarbeDa, from Sws Kodxick
and Co.

Prices are approximate and subject to change.

Since the Buying Guide is based on interviews with
homeowners, architects and designers, HOME can-
not guarantee its accuracy. When infwmatkm is un-
available, items are omitted fran this listing; one-of-
a-kind, custom-made or antique items may also be
omitted.

tAvaibble through the trade only-

(D) Distributor

A Christmas catalogue
so exclusive even

Bloomingdale’s
doesn’t carry It

It has all the holiday fun we're
famous for; but you won't find this
catalogue in Bloomingdale’s.

Ib get yours, just mail this
coupon with $4 We'll send you
three festive holiday catalogues,
featuring our gala 112-page
1986 Christmas edition.
i Plus, you'll receive a $4 gift
certificate and other fashion
and furnishings catalogues as
our holiday gift to you!

Bloomingdale's By Mail. Carried by fine
mailmen everywhere.

Mail this coupon wilh $4 to; Bloomingdale's By Mail Ltd.,
Dept. 498 PO- Box 4160. Huntington Station. NY 11746

Name

Acts--
Cay

neewalow 41toedis to> mpmeM

Lowest Prices!
LEVOLOR BUNDS

T6t onginsl nsuonsl iMcouniar guwwitsaa lo bs« any
legitimate price on these products, down to our cost.
Qet your bealjKice, than call us Don't be fooled by
our inviators ‘there is only orw number | Shop and
compare, use suggoatad raiail and discount pwcen-
laga lor compansor> only We discount everyday
NOBODY BEATS OUR LEVOLOR PRICES
LEVOLOR MONACO i" MINI BLIND 80W OFF
LEVOLOR CUSTOM VERTICAL BLINDS 85W OFF
ws also carry .
LEVOLOR RtVIERA r MINI BLINDS
LEVOLOR WOOD BUNDS. hBCRO BLINDS
AND "Z" PLEATED SHAPES
DEL MAR VERTICALS. DEL MAR SOFTLI6HT
PLEATED SHADES ' MRSCH VEROSOL
AND LOUVER DRAPE VERTICALS

CALL TOLL FREE (800) 547-8982

fm ues mvng (4i nmn
WELLS INTEfVORS, INC. (9 Cat*. locaborB)

NN Amador PUza Dut*n CA 94S68

State

498

2p

C tSeSBboRwigiMsarMMUa

Discover Slipcovers...

that fit like custom>tailored,
at the cost of ready-made!
Now you can $ve your home an easily

affordable “instant face lift"...with

decorator-look slipcovers that fit your furni-
ture so well your ~ends will think they’re

custom-made!

Our fuU-coior FREE Catalog presents
Custom-Look slipcovers for sofas, love-
seats. chairs arKl Teckners...aU in the newest
colors and styles, from En”ish country to
Early American to contemporary.
Coordinated drapes, toss pillows, and room
accessories too!

\ Send (or your

FREE
Shop-by-Mail
Catalog today!

Slipcovers of AmericA, Dept. F86-230
East Broad & Wood St.
P.O. Box 590. Betheiem. Pa. 18016

Rease rush me my FREE CATALCXj of
beautiful Custom-Look Slipcovers without
obligation. No salesman will caU.

FVint Name

Address __

City

State Zip
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Kitchens & Baths

The AGA stove, designed by a Nobel Prize-
wiiuiing [Aysicist, is hand-enameled and available
in seven cdcK”. It features baking and roasting
ovens, a simmering plate, a bc”g plate, a warm-
ing oven and warming plate. No need to set tem-
peratures—the stove works on a ‘stored heat’
prindi®. Call or write CBO/AGA, Box 477,
Stowe, VT 05672; (802) 253-9727.

The new Ceramix-Electronic faucet from
American Standard features a liquid crystal sen-
sor that displays the temperature of the water
passing throu” the foucet. The unit is powered
by a solar cell. This $1 booklet illustrates
kitchen, bath and shower models, availaUe in
several finishes. CinU 627.

The new Capri Custom Cabinetry full-color
Dochs and Hardware brochure gives up-to-date
information about over 200 styles and sizes of
Kerns in their collection. It includes (rfiotos of
their ‘Tifth Avenue,” "Omega,” "Delta” and
“ScrfUine" products. For a free txochure, write
to Capri Custom Cabinetry, Armstrong Rd.,
Plymouth Industrial 1"k, Plynuxith, MA 02360.
CinU Jft

1lm SEPTEMBER 19B6 / HOME

Products to Write HOME About

Quaker Maid's "Essence” cabinetry com-
bines solid oak with Wilsonart laminate. Black or
brass beading accents between door and drawer
frames and panels add a striking contrast. This
$2.75 brochure depicts "Essence" as well as
"Leesport,” “Acc«it" and other cabinet styles.
CinU 745.

Thermador’s Europa Il CMT21 dual Micro-
Thermal™ oven offers simultaneous use of both
microwave and conventional thermal coc”g in
a sophisticated European design. Other products
include three cook tops, dishwasher, trash com-
pactor, stay-hot oven, hoods and built-in auto-
matic can opener. Free brochure from
Thermador/Waste King, 5119 District Kvd..
Los Angeles, CA 90040. CinU 49.

Jacuzzi’s Priroa II™ whirlpool bath features
a Water Rainbow™ fill asweD as the Magic
Touch™ on/olf switch. Three adjustaWe whirl-
pool jets can be operated by a master console at
the center of the tub. Made of high-luster, cokw-
fast acrylic reinforced with fiberglass, the tub is
available in a variety di Designer Series colors.
Free brochure. Jacuzzi Whirlpool Bath, 100 N.
Wiget Ln., Walnut Creek, CA 94598. CinU 29.

Eljer unveiled a new entry into the bar sink
market at the National Assodalion oi Hmne
Builders’ ~ww. This model. "Bounty," is con-
structed of teak and stainless steel. A smoke-
gray tray fitted with teak cutting board and
polished hns& condiment cups lifts up from the
sink for easier serving. V" te for 50« information
boddet. E~r. CircU 569.

Plain 'N Fancy Kitchens, Inc. offers free lit-
erature describing the Serenade Il kitchen,
which features built-in accessories, full overlay
doors and finished wood inside and out. Frrnn the
"Carriage House" line of products. For informa-
tion, write to Rain 'N Fancy Kitchens. Rte.
#501, Schaefferstown, PA 17088.

The Shower GUde™ by Alscms features a self-
tensioned slide to provide perfect showering
height for every family member. Low-profUe bar
with self-adhesive backing is designed for fiber-
glass, marble and other types of shower walls
where owners (H*er not to driU holes. Free Im’o-
chure describes the Shower Glide™ and a com-
plete line of persona] showers and accessories.
Alsons CcH:p.,, 525 E. Edna Pl., Covina, CA
91723. Cirefc 3ft



Kitchens & Baths

APPLIANCES

REFRIGERATION INNOVATION. From ict-
cream makers and (hrough-the-door ice and water ser-
vice to solid-state electronic control, Admiral's
innovation is evident in the complete line of refrig-
erators featured in this fuD-color, 12-page booklet.
Prkc 75i. Admiral Home Appliancts. CirtkS3&

HEAT-EFFICIENT OYEN. Folder presents a heat-
retaining oven with an energy-efScient door. Its well-
ioaulated oven chamber eliminates preheating.
Chambers Corp. Circle 20.

CONVERTIBLE RANGE. Detailed descr”tion and
iHustrations of a multiple-use range vnth barbecue mod-
ules, griddle and rotisserie units, along with spedfica-
tioQS, are included in this brochure. Dacor. Circle 26

COOKING/CLEAN-UP TIME-SAVERS. Kitchen
clean-ups go fast with the leading name in food waste
ihsposers. All riKidels feature an exclusive, 1-year in-
home service warranty. And when time is precious, the
Steairen' Hot water “dispenser is pricd” Provides

190* hot water _instantly... right at the kitcbefi sink.
Brochures highlight mod”, features, benefits. In-Sink-

Erator Division, Emerson Electric Co. Circle 73

KITCHEN APPLIANCES. Eleciric cook tops and
grill-ranges, all ovens (including seV-deaning "selec-
tive-use" convection ovens), microwave ovens, (fish-
washers, compactcHS and disposers featured in this
brochure. Ckxivertible <xxA-top range converts to griH,
griddle, rotisserie, shish kebab, FVench fryer/cooker or
wok. Features a downth”t ventilation system that
works without a hood. Also other (woducts including the
induction cook top cartridge. Jte”n-Air Carp. CircU 78.

COMPACT KITCHENS. Solve space problems with
a cornice factory-assemUed mini-kitchen unit, rang-
ing in width from 30 to 72 inches. The unit can combiite
a four-burner rai”, oven and broiler, refrigerator, one-
piece stainless steel sink with coulter topand a cutlery
drawer. Price: Sl. King Refrigerator Corp. CircU 616

EFFICIENT APPLIANCES. Brochure describes
Energy Saver V dishwashers, which use less energy by
preheataig water. Also includes a description of trash
ompactews. disposab. water (fispensers, mixers and
coffee naDs. Price: 50*. KikhenAid Division, Hobart
Corp. CircU 562

FOOD-PREPARATION CENTER. Brochure de-
scribes the Fbodmatk, an appliance that does the work
of many in much less space. The Focxbnatic mixes,
bfends, slices, shreds, grates, grinds meat and cdlee,
crushes ice. sharpens knives, juices oranges and makti*
ke cream. It even cooks! Ronson Corp. CircU 61.

KITCHEN EXTRAS. Brochure illustrates a wide
range of Idtdten extras, such as heatable saving trays,
bun warmers, coffee grinders and more. Dimenskxis,
Wright and approximale retail price of each kern are
richided. Salton Inc. CircU 75

ELEGANCE IN REFRIGERATORS. Brochure
presents built-in refrigerates that add a knk of luxury,
phis ideas for stylish under-counter instaflations.
Zero F~ur Co. CircU 6

QUALITY KITCHEN APPLIANCES. Brochure
features disposals, dishwashers, compactors and
Charglow barbecues. Thermador/VAisU Kirtg Divi-
sion. a Masco Co. CircU 49.

Products to Write HOME About

CABINETS A COUNTERS

CERAMIC TILE INSTALLATION. Slep-tqr-step
instruction booklet explains how to install tile counter
tops over laminate, plywood and other bases. Price;
50*. American (Mean Tile. Circle563.

KITCHEN COLLECTION '86. The Bosch Kitchen
combmes hmction and style in this beautHully illustrated
catalogue of kitchens, including built-in appliances.
Price: $5. RiAert Bosch Sales Corp. Circle 836

CREATING WITH CORIAN. A 20-page ccAoi bro-
chure filled with photographs and suggestions for the
many beautfrii. innovative and practical ways you can
use Corian in the kitchen, bath and throughout your
home. Price: SI. Dulhnt Corian. Circle 617.

COLOR LAMINATES. Cc”orCore from Formica is a
new surfrcing material that featives the high-perfor-
mance characteristics of laminate combined with the
added dimension of int”ral color. Literature provides a
Epid ctf samF"e colors and answers frequently asked
questions. R>rmica Corp. Circle 60.

GERMAN BATHROOM CABINETRY. Brochure
presents the latest in award-wintmig bathroom designs.
Contakis catxnet styles from wood to laminate with a

variety _of accessories, (dus compleinentary counter
b N o = e i T A e e

CircU 727.

DISTINCTIY'E CABINETRY. Fulkdor literature
shows custom cabinetry with special attention to stor-
age space, convenient functioning and decorator
touch« for both kitchen and bath. Price: $2 TS Quaker
Maid Kitchens. CircU 745.

CUSTOM KITCHENS. Literature discusses 25
points to consider when designing a kitchen. Included
are ideas about cabinet design and cortstructkMi, indud-
Big drawer, door and shelf features, [fris a checklist for
comparison shopping. Price: S2 Rutt Custom Kitch-
ens. CircU 684.

EUROPEAN KITCHENS. 160-page, fulkxilor cata-
logue cf kitchen cabinet designs and styles in woods,
tamkiates, vrood/laminate combinations, rattans and
polyester. Abo cdfriet components and options, Aoor
plans and valudile (danoing odormation. Price: S9.
Siematie Corp. Cirde 902

FASHION KITCHENS. Brochure presents a collec-
tion of kitchens with a variety of cabinet styles, finishes
and decorator cedors. It abo discusses convenient ac-
cesscHKS. Price: S6 St. CharUs Manufacturing Col
CircU 849

DECORATIVE LAMINATES. Booklet features 108
decorative laminate surfaces that are durable and easy
toclean. In ".des a collection of designs—wood graiiB,
solid cokxs, slates, martdea and leathers—for counter
tops, vankies and more. Price: SI- Ralph Wilson Plas-
tics Co. CircU 626

CUSTOM BATH CABINETRY. How about an exer-
cise area adorned with custom cabinets to coo”fete
your master bedroom suite? A fuO-color booklet shows
custom-buiH cabmetry for a variety of bath needs.
Whod-Mode Cabinetry. CircU 65.

16 ordw lh«« brocTurss and cotdogues, usa lha
Auloncikc SacTattvy lolowno page 128.

PLUMBING

PERSONAL SHOUTERS. 12-page color brochure
details personal hand “Mwers. glide ban, deck mounts,
complete systems, shownheads and accessories. Retail
price list included. Price: $1. Alsons Corf.
Cinueéls

LIFESTYLE BATHROOMS, Brochure illustrates
the latest in bathroom and powder room designs. In-
cludes water-saving fixtures, deluxe European-inspired
pedestal lavatories, whirlpool baths, kitchen and bath
faucets and kitchen sinks. Price: fl. American-S"n-
dard. Circle €27.

NEW 16-PAGE PLUMBING FIXTURES CATA-
LOGUE is now available from Briggs Phonbingware,
Inc. Catalogue features photos, descriptive literature
and cornice qg)eci6cations on the ftiggs line of whiri-
pools. bathtubs, lavatories, sinks, toilets, bidets and uri-
nals. Specifications on all models are included. Briggs
PlumHngware. Circle 38.

BRASS FIXTURES. Catalogue introducea the new
Renaissance Collection of faucets and fixtures. Includes
center-set and wide-spread hvatory bucets, gooseneck
spouts and tub and shower fittii”*. Price: 50*. Chicago
Hiucet Co. Circle 565.

WASHERLESS FAUCETS. Brochure shows the
complete line of Delta's wasberless faucets for the
kitchen and bath, inducfing single- and two-haodle mod-
ds. Also shows the new one-piece Ddta 4000 toOel.
Delta Riucet Co. CircU ™

EXPRESS YOURSELF. In batlwoom design you can
do just that, with six new desigrts that demonstrate cre-
ative use of g»ce and color. See the new 47-page bro-
chure with Arn plans, materials and lips (» (danning
and products. Price: $2 Eijer. CircU 685

SINK IDEAS. New "gourmet"” sinks and other de-
gant stainless steel sink models are featured ni this 16-
page cd(» brochure. It includes a variety of sinks for
kitchen, bath and laundry use. Price: S1 Elkay Manu-
facturing Co. CircU 621.

THE FAUCET WITH A BRAIN. State-cf-the-art in
faucets has reached a new dimension in The Intelligent
Faucet from SENSORME. Now your bathroom or
kitchen faucet can be triggered by an Miaied sensor
zone, b find how you can conserve water and save
time, write for the brochure today, Price: SI-
SENSORME. Gamma DisL CircU 619

GIVE IT A WHIRL. Tifink of whiripooFaction jets
massaging your tired, adnig body, (jet the Jaciuxi
Whirlpool Bath fuB-ooior, 28-page catalogue featuring
the entire bath line in bathroom settings. Jaeuisi
Whirlpool Bath. CircU29

BATH ACCESSORIES. (Catalogue presents a com-
plete fine of decorative accessories to updating the
bath, including a sdeetkn al alHKass items in three
papular finishes. Price: SI- NuTbne, Div.  Scovill Inc.
CircUeii

SHOWER POWER. The classk series of
siwwerheads, hoses, arms, e&ww, and accessories b

featured in thb brochure. With fingertip ccntrol, you
can spray or massage yourself with convenient, modem

shower power. Price: 25*. Otrdine SkowerL CirtU 514
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This unique creation allows you to sit or
recline, combining the style of innovative

furniture with the comfort of a hammock.
Swings from beautifully finished hardwood
crossbar. Weatherproof, durable and holds
up to 5(X) lbs. Installs easily, completing
any room or yard with casual elegance.
Chair chain, and one 19 pillow $53.95
Two for $99. Extra pillows $B.50. Satis-
faction Guaranteed VlIsa/MC orders CALL
TOLL TREE 800-845-1 119 ext. 616. Send
M.O./check and inquires to;

A"TligueSinipUcities

Box | 185(D). New Paltz. NY 13561

Geodesic Home
Kits.

Beautiful, Efficient,
Affordable.

Monterey Domes sells home kits for less than
many new home down payments. Compielely
affordable . remarkably beaulilul...our homes are
desigrred lor a lifetime of savings.

The most energy efficient homes on earth...up
to 5CTL more than everyday homes. In addition,
cixstructiorr costs are cut dramatkatly using our
patented bukkrtgsystem..Tour 1813 sq. ft,
house package is fust $15,660!)

ENscover Munlerey Domes living svilh our 100
page Color Catalog and Plan* Book. ORDER
TODAY lor just $6.00. Unconditionallv
Guaranteed or your Money Back!

[ Please rush my | (to page copy of Monterey Domes
Calatogand Plana Book. Fjktoted » $6 00.

[ Also please send iBc the Monterey Domes Bosh
Dome Asiembf].” MomMI for an addHtonal $5 00
Order by Credit Card. Call 800-634-22S5

(la Calif. 64N>-847-1663)

Name -

Address

City-Stale Zip
montybevoomes
Riverside.

IdONTBKY OONBS.

Circle 855 forpriced literature

|
J

LEKOD

LEVOLOR 1" Monaco Blinds

And Other Window Treatments

Plus Cuslom Window
Treatments From:
e LOUVER DRAPE -
e DEL MAR « KIRSCH -

FREE DELIVERY

ON MOST WINDOW ITEMS IN US*
EXCEPT HAWAII S AIASK™*

WALLPAPER

NATIONAL BRANDS-SUPCR SAVINGS

Custom windows & waus

32525 Stephenson
Madison , MI 4807

1-800-772-1947

In Michigan Call (313) 5SS-3026

BESTBUY!

EASY-TO-ASSEM BLE-KLT

In Stock for Immed. Shipping or Pick-up.
F.O.ft. Bn>omall. PA
ONIY *425 for 3'S' diom.
(Ms. 8'1\VVy 108'9Vr)

Comparoble savings on dloms. from 4' to 7.
Kits ovoifoble to fit any floor-to-floor hts.

Nowl
Showroom &
Warehouse
locations in:

Bepe.SA
BaLg89ta; By

TSNS .
GlieagoLc,

C The lwn Shop W77, 82

People who've looked everywhere tell ui there
isn't another spiral tiair oround that touches
our combination of price and quality of mate-
riolt and workmanship. We believe ill

CAUOR

To The |
ifoomtrf. Pa 19008

Shop Dept H96 Bom 12B. 400 Re*o Rsad*1
Ou’ Tel 121$) $44-7100 i

o
Iﬂ ----- _ Stow Zip i
THE IRON SHOP

MANUFACTURERS

Announcing
Contempomry

HOME PLANS

from HOME
Magazine

r

201 contemporary
designs offer you a
wide selection,
including passive solar,
earth sheltered,
vacation,
plus garage/loft plans
for building.

Working blueprints
available for every plan.

NOW
AVAILABLE

BKST-SEU.ING HOME PLANS
Fulfillment Dept.

5900 Wilsliire Blvd.

Los Angeles, CA 90(J3<>

YES! ITease send me copies of
CONTEMPORARY HOME PLANS from
Home Magazine at $3.50. (Include 65«
each for postage & handling.) My check
for$ _ . is eiKlosed. Make check
payable to Hoine Magazine. I'ayment
must accixnpany order, US funds only.
(Allow 4 weeks for delivery.)

Name
(please priM]
Address
City
State — -= Zip.--—----
5005 At 9796



IOIVIE H

SOLAR

TRADITIONAL FLAVOR OFFERS MODERN SOLAR OPTIONS

PLAN 8213

[J Square rustic column with traditional

porch light accents a large covered

entry. ,
O If desired, solar options may be utilized %2 w s

at two locations of the home —one off Opntfe opnts L€V

the dining room and one adjacent to the SurhSpact

family room. ol SeDnom.
O Curved line of staircase continues to ISiir- 4

open-railed balcony on second level, which BeAoom

overlooks foyer and vaulted living ro(xn. Witt's

[ Spacious master bedrrx>m features
glassed-in master bath, complete with
walk-in closet. Alternate master bath
may be utilized for privacy. Ganyteiat

0JMaterials list and separate rational AXMILEWL
sunspace blueprints cost $20 each;
miriw-reverse plans are available if
specified.

1 House measures 52' x 52'.

OFirstlevel has 1,265 square feet
(excluding garage); second level,
890 square feet.

befmr

=9

BeaDcn
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INFORMAL
ELEGANCE
ISTHE THEME
IN A COUNTRY
COLONIAL

PLAN 1373

SMALL-SCALE
DESIGN BECKONS
FIRST-TIME

HOME BUYERS

PLAN 2104

BUNGALOW
WITH PORCHES
PROMOTES
OUTSIDE
RELAXATION

PLAN 4607

112 SEPTEMBER 1986/HOME
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CJA circular stair ascends from the central
foyer that divides the formal living and
dining rooms.

O The informal family room, accessible
frwn the foyer, offers exposed beams,
wood paneling and a brick fireplace.

[ Efficient kitchen is flanked by a mud-
nxwn and a dinette that looks out to the
patio.

[J The second level htJds four bedrooms:
three share a full bath; master bedrocHn
has a large walk-in closet and bath.

C1Materials list costs $25; mirror-reverse
plans are available for an additional $15.

[ House measures 56'8" x 342" (exclud-
ing patio).

CIFirst level has 1,023 square feet (exclud-
ing garage, mudrornn and storage);
second level, 923 square feet.

1 Compact contempcKary, ideal for a
starter home, may also be used ftM*
retirement living or a vacation retreat.

[ Central fireplace and a ceiling that
slopes down from a second-level bal-
cony add drama to the spacious living
room.

O First-level bedroom could serve as a
den, office or guest room; adjoining
bath also opens to the kitchen.

[ Roomy kitchen/dining area boasts a is
built-in window seat.

O Twin bedrooms on the second level
share a full bath; both open to the
balcony and cme has its own deck.

[ Materials list is included; mirror-re-
verse plans are available if specified.

[ House measures 28' x 28" (excluding
deck).

I First level has 811 square feet; second
level, 448 square feet.

Q Screened porch serves as a foul-
weather entry from the two-car garage;
40-foot-long front porch provides
space for sheltered relaxing.

[ Great room to the ri”*t of the entry Pr
has a fireplace and conr>ects to a bay-
windowed dining area in the country
kitchen.
kibsIH

1 Master bedroom has a private dress-
ing area and bath; two other bedrooms
share a full bath.

[ Plan includes a basement.

[ Materials list and gas-heating layout
cost an additional $20 each; mirror-
reverse plans are available if specified.

1 House measures 86' x 36" (including
porch).

[ House has 1,510 square feet (exclud-

ing garage); screened porch, 240
square feet.
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SOARING CEILINGS
ENHANCE A
CONTEMPORARY'S *

CHARM

PLAN 5723

"3S«-T

EYE-CATCHING
PLAN 1S IDEAL
SFIQI'E A SLOPING ..J

PLANST1f

FAMILY HOME
OFFERS
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[J Stone exterior, sweeping rooflines and
clerestory windows give a contempo-
rary home a striking appearance.

1 Great room incorporates a stone
hearth, metal fireplacejand two sets of
sliding glass doors that open to a
partially covered deck.

[10Open, U-shaped kitchen is Oanked by
the dining room and utility iDcxn.

[J Master bedrormi has its own fireplace
and deck, while the balconied second-
level study opens to the great room
below.

I Materials list costs $20; mirror-reverse
plans are available for an additional $10.

COHouse measures 56'4" x GI'S" (exclud-
ing rear deck).

I First level has 1,408 square feet
(excluding garage); second level, 527
square feet; attk, 160 square feet.

[ Round entry serves as the hub of this
contemporary design, with rooms re-
volving around it on various levels.

[ Dining room is a few steps down from
the living ro(xn and is separated by a
railing; the two rooms share a fireplace.

I Dining room steps down to the kitchen,
which features a circular island counter.

O Family room includes a wood stove
and shding glass doors to the deck.

1 0n the second level, luxurious master
bedroom features a full bath with whiri-
pod tub and access to a private deck
enclosed in a greenhouse.

1 Roof deck is ideal for outdoor entertain-
ing, with a wet bar and barbecue.

I Materials list costs $20; mirror-reverse
plans are available if specified.

[ House measures 70'3" x 64.'

I First level has 1,985 square feet (ex-
cluding garage): secoiid level, 715
square feet.

[ Centrally located foyer opens intoa
front-facing living roomand connecting
dining room.

1 Expansive family room has a wet bar,
two sets of sliding glass doors that flank

a fireplace and direct access to the U-
shap” kitchen.

I Three sizable bedrooms with built-ins
share a centrally situated bath; master
bedroom includes adouble-vanity dress-
ingroom, walk-incloset andshower
bath.

I Mirror-reverse plansare available if
specified.

[JHouse measures IQS'X5T (including
rear deckand front porch).

[JHouse has 2,368 square feet (excluding
garage).
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TO ORDER HOME PLANS
CALL TOLL FREE (800) 526-4667*
OR COMPLETE ORDER FORM BELOW

[ Enter the plan number and the number
of sets of Uueprints you want in the
prc”r blanks on the order form.

[ Check the price schedule, and enter
the appropriate charge.

O Materials list and/or reverse plans
are available only when specifled
in the pian descriptkn. Enter the
charge(s) if api~cable.

O Reverse plans (mirrxx-reverse or full-
reverse) are mirror images (tf the i*ans
as shown. You may want to choose
muTor-reverse plans if flipping the ex-
isting plans will better suit your site.

O If you order mirror-re”rse plans,
the lettering and dimensions read in
mirror-image, making the instructions
urueadable. ITierefore, akxig with a set
(rf mirrw-reverse plans, you must pur-
chase at least me set erf right-reading

plans. And any additional frfans you
order should dso be right-readi®

1 On full-reverse plans, the plans are
drawn in mirror-image with the
lettering and dimensims printed as
right-reading. Theref(»e, you should
mler all sets in full-reverse. (Note that
full-reverse plans are only available
when spedSed.)

[J You can enjoy a substantial saving by
purchasing our 8-set Blueprint
I"ackage—me each for your general
contractor, bank or loan company, elec-
trical contractor, heating/venlilating con-
tractor. building permit department,
interior designer, and plumber, and one
for yourself.

O All plans conform to the Uniform Build-
ing Code, a national standard for resi-
dential construction. Modifications may
be necessary to comply with local and
state regulations.

THE NEW HOME ORGANIZER—

YOUR FREE GUIDE TO BUILDING A NEW HOME

When you order the 8-set package of blueprints,
you will receive this home building kit free!

The New HOME Organizer is an attractive, sturdy filing case, 1(T x 12*4" x 4%,*
containing pre-assembled home building brochures and informatkm, all neatly
organized in step-by-step labeled file folders. Designed to take you through the
entire building ixocess, itincludes cost estimating forms, product literature,
charts, graphs, and much mme. And there” space to insert your own brodiures

and clippings.

The New HOME Or”*nizer offers guidance and tips for selecting and working
with axitractors, custmiizing your hcrnie, product specification—every step

you take to plan and build your dream house.

This unique compendium of home building information is a $24.95 value, and is
yours FIE with your purchase of 8 sets. Allow 4-6 weeks for delivery.

The New HOME Organizer is shif*)ed separately freun plans.

NOMI OLANt
ORDER FORM

Please send me sets of bhief/ts for Plan
No. $

(jarage Plan No.

When ordering the items below, CMisult the page
where rendering appears for the appropriate
surcharge;

JReverse trfueprkitg $
I Materials list $
C<if. recdaX5add>plilicabteMlesui(Sor6K%) $

Postage and handling schedule (check one)
Istdas"UPS

[11-4 sets $4,501
15 or mote sets $7.00%
Thtal Endosed (U.S. Rinds only) $

114 SEPTEMBER 1986/HOME

1 To speed a credit-card order, dial toll-
free, (800) 526-4667. Office h<xirs
are 9:00 am to 5:00 pm Pacific time,
Monday through Friday.

*ToU free number not available frean
Alaska. Hawaii, Canada or any foreign
country. Use order form, or call direct
(213) 938-3756. No collect calls, please.

MAM raicis

Iset $105
Additional Sets $25 each
SPECIAL 5-set Builders' Package $15
(Save $50!)

SPECIAL 8-set Bhieixint Package  $195

(Save $85!)

Plans are not returnable.

UmHedofthf—

avalabte onty while suppfy lasts

Mail to: HOMI NLANS'Home Magazine, Fulfillment Department
5900 Wilshire Blvd., Los Angeles, CA 90036

I hereby authorize Home Magazine to execute a sales slip on my behalf against my:

O Mcst*r€«r«l
O Vbc

Credit Card Number
Your signature
Name (please print)
Address

City

I)a)lime Phone ( )

Expiration Date

State Zip

Make check or money order payatrfe to Home Magazine. ScKry, no CODs; Prices subject to change.
Please allow 21 days from our receipt of your order for delivery of 1st class or UPS orders.

RP96



Shopping At
Home

Built-in ironing center looks like a wall cabi-
net; just open the door, pull down the 42-inch
steel board and you’re ready to iron. Safety door
switch automatically shuts electricity rtff when
door is closed. Swivel board comes with cotton
pad and cover. For complete details, send $1 to
NuTone, Dept. HOME-9, Madison & Red Bank
Rds., Cincinnati, OH 45227. CirtU >20.

Basement window-well covers 'osulate and
protect against rain, snow, fall leaves and crther
debris. A complete line of extra-thick risk! [Jexi-
ghass covers built to your metal or masonry well
measurements are featured in this $J brochure.
Measuring instructions included. Dilworth Man-
ufacturing Co. Cifc/e 613.

French lace curtains in traditional country de-
signs of France. Caf* and valance as shown for
$59, plus $2.50 postage. Send $2 for a new 24-
page color catalogue to Rue de France. Dept.
HME 96, 78 Thames St., Newport, Rl 02840.
CircU 681.

BOWSA)

KIT
NOW ONLY<I<.95
GUARANTEED TO
GROW!

Cocnpletf tut Includes four- to five-year-c®
Bonsdi tree. Bonsai pot copper wire, screen
planrini medium, easy Instntctions and a
one year guannree. I*"nd i 1S.95 plus s3.00

~Nipf»n8 B handiirg”"

CAFTLV MARKETING
r.0. Box 712B
Pompano Beach, FL S3072
5-4 week cWivety / FL res add 5% sales ta*.

FACTORY-DIRECT
CARPET
OUTLET
We Sell Carpet
$1 Sqg. Yd.

Over Factory Invoice
All IMaior Brands + First Quality
Factory Warranty * WeDstiver
Call for More Info:

loll Free USA 1-600-225-4351

In Montana 1-600-23347

OrWife; CARPET OUTLE
Box 417, Miles City, MT *id301

WIITSFIGHTING KIR'OJR "IFF.

NIL LOG IUKOWGS, INC
p.o lottar-N

Wt UptM. New

Whwi ft Contes
To Log Buildings
*We Wrote The Bookr

the new eKlom lo| lay Away Plenl

YaareettiilaclieA laHtaday epricattariptiSOawaiw.
it ia iatarasi fraa. at 1% 4a«n. aid 1% aaMUy.

RAL Lap BuMinit Ik, tpeciaiinni ia hoatas, lar”s.
vacation tahini. rtoealiMal and conweartial buildingt
Sand leday tai tm A*tt. ai tamn dSOO le< tamptala
cahM pliM kit

"Ask why the R&I Oeilership oppenunty is uniouel”

= CeLCBRATING OUR t5th YEAR =

LOWeS$T PMCeS Ql/al?4lfrggp/

1" MINI-BLINDS

fACTORY TO YOU!

Rftail
Our Guarantee...
SHIPPED
IN
CUSTOM &%
-RMI'S\V%Ed FREE i MKhlgan (313) 3U-1434
BHnds

= Vertical Blinds BUND lgACTORT

' - 3000 Tmm Cantor eTH
= 1" Wnl-Blinds 300 1 Soi00s

BEAUTIFUL HARD W(?Sm

PLANK FLOORING
AT $p0O

A SQUARE FOOT

Real Oak hard wood
flooring factory direct, Sim-
ple installation. For complete in-
formation, sample and ordering
instructions, send $1 to:
Hamby Hollow Industries
i204 Hillcrest Drive
Manchester. TN 37355

Planer Molder Saw

Po...tools

QD

P 0

Now you can usa this ONC powir-fted shop to turn
roulh lumber into moldinfs. trim, floorinc, furniture
—ALL popular patterns. ftI-PLANE-MOLD . . . sepa-
rately or all at ocks with a siA|le motor, low Cost
You :an own this power tool for only $M town.

_ iall SEND FOR
30-Day FREE Trial! _, SENDFOR
MO OtUOATIOMANO SAItSMAN Will CAU

RI1/S// COUPON FOLEY-BELSAW CO.

90B15 FIELD BLDG.
TODAY! KANSAS Cin, MO. Mill

«___q

olsaw Co.
mi ntm\ goeefs BWg
KarisasCity, Mo. 64111

r~) VFQ Pleaee send me complete facts about
PLANER-MOLDER -SAW and 1
delaiU about 30-day trial offer

Neme

Address

City,

Circle 86 for tree information



Hygienic—Eflicienl—Electronic WondRr

CUE-TEL'
AUTOMATIC

TWO FAUCETS IN ONE

Automatic or Manual Mode
Temperature Controlled

New state of the art ELECTRONIC
faucets. Automatically activates
sensors when hand or object ap-
proaches faucet. Water stops auto-
matically when hand is withdrawn.

< Saves money, water and energy

« Solid brass, heavily chromed

» Interchangeable parts—warranted
« Easyto install,enhanceyourdecor

Auvtilabis at sefactad (Mars or wri” to

COLUMBIA ELECTRONIC RESEARCH CORP
SOOwoMv Blvd, Uwnnce,N.Y.11569 *516-23M2fe

Circ/e 66 tor free information

LOG HOME PLANS

AND INFORMATION SERVICE
CALL TOLL FREE

1 (800) 533-5906
ASSISTANCE AVAILABLE WITH:

= Budget Rannirtg = Style Sefeclion
= Financial Guidance = Contlrucllon Data

* Scheduling = Custom Plana

PLAN BOOK $5 CONSTRUCTION MANUAL $5
.BLUEPRINTS S2S8

CV1DEO PRESENTATION
AND PLAN BOOK $25

Timber Log Homes
Austin Drive, Box 300 H
Marlborough, CT 06447

(203)295-9529

Circle 100 for free information
128 SEPTEMBER 1966 / HOME

SOLID
HARDWOOD, REMOVABLE

Grilles

) _ Custom-madeto fitany
size, shape—including sliding patio dogre]
Send for free design catalog. m

Or call toll-free; 1-800-328-5187
g;\.:fgggfggggénada CaONIALCRART
790-H9 Cromwell, St. Paul. MN 55114

m LIGHT SWITCH PLATES m
OLID WOOD

Rich walnul sum sncl handpatnted
orn«(n«n|s make (h««e Light Switch
Plates a great ar'rhtron to any counity
home

SINGLE S9 95 DOUBLE S109S

TRIPLE $14 95 OUTLET $1296
Add $1 00 Shipptng HatxKmg each llate

B Page color catalog $2.00 (Ref dabl

WHEN ORDERING Please Spec.ly Colo

‘e*imerii Double or SirMi* StinlCh”and orri o
Lett of Rrghi (Send Check Money Order-Visa or MC * Ex
Date To

PRAIRIE TOWN PRODUCTS, DEPT. HO

2406 W 2nd St-7V. Sedatu MO 66301
(S16) 826-4206 Dealer hsquliita tnelted

INSTANT PETDOOR!

NO HOLE TO CUT!

FAST FIT FOR
SLIDING GLASS
DOORSI

Panel with flap fits open-

ing of sliding glaas ooor
wioi security KKk S65 05

(«f $4pSh) New glees
model $100.00(+ SS59
p&h) for cAsize. Every-
tang lor eobd door and

eefl meieflations aieo.
Ca. res. add 6Vd% sales

tax Ask lor free bro-
chure.

PATIO PACInc INC.,
24433 Hawlhome
Blva., Dept. HB
Torrance. CA 90505
1213) 375-9286
VISAfIIC

Since 1973

Discount Wallcovering
THE PHONE WAY

- 30%-50%
Buy Direcl-All Brands 1 First Quality

Free Delivery
No Sales Tax (outside PA)

SHOP IN YOUR NEIGHBORHOOD
Write Down Pattern
Number/Book
Then Call
SILVER WALLPAPER. INC.

3001-tl Kensington Ave. Rilla. PA 19134

Toll Free 1-800-426-6600

Shopping At Home

Iron-on labels printed in bold Uue letters on
precut doth, 2' x W. They adhere to any falxric
and won't fade, rub or wash No need to sew.
Iron on quickly and easily fix permanent I.D.
Ideal for camp, school, gym, uniforms, play
groups, church, nursing homes, etc. 50 one-line
labels for $3.95; 100 for $4.95 postpaid. Univer-
sal Label ~nter, D~. HM-96, P.O. Box 5, Bos-

ton, MA 02101.

Greenhouses For Living is the only guide for
sunspace buyers and builders. Full cokw, 130-
page book with comparative descriptkms of over
50 manufacturers {dus a nationwide directory of
sun”»ce builder/dealers. Send $12 to GREEN-
HOUSES FOR LIVING, Ste. 6124, Dept. H,
350 Fifth Ave., New York, NY 10001. For credit
charges call (212) 967-8382.

Learn decorating at home with this program
that helps you train for a new part-  full-time
career. The program contains illustrated texts,
step- by step instructions on cassette tapes and
tap” evakiatkms of your design projects that
provide personal tutoring. For a free catalogue,
call toll-free (800) 526-5000, or write Shefhekl
Schocri of Interior Design, Dept. H096, 211 E.
43rd St.. New York. NY 10017.



Product Literature

Mail-order products and services

APPLIANCES

COOK TOPS. Pamf~tlet features both full-range and
counter-top cooking surfaces. Includes spedAcations,
details and tgKknal cookware. Amana Refrigeration
Inc.CircUSIS.

COMMONSENSR COOKING. Booklets {resent a
complete line of convenient, practically designed afgib'
ances, including microwave ovens, sdf-deaning gas and
electric ranges and avnbination units. Magic Cheflnc.
Circle 7.

QUALITY APPLIANCES. Catalogue displays wash-
ers and dryers, gas and electric ranges, built-in ovois,
refrigerators, freezers, dishwashers, air conditioners,
water heaters, disposals and more. White-Wsling-
house Appliance Co. Circle 9.

CABINETS & COUNTERS

HANDCRAFTED KITCHENS. Over 25 kitchens in
nine different modds. all featuring handmade cupboards
and cabinets, are displayed in this fuD<oior. 112-page
book. In wood, laminate and combination Anisbes, these
kitchens and accessories are made with high-quality ma-
terials and soibkl, traditional workmanship. Price: $5
Lager Kitchens. Circle 831.

DOORS

BEAUTY, SECURITY AND EASY INSTALLA-
TION. Detailed color folder from Kwikset shows a vari-
ety of their new product offerings: cylinder deadlocks,
entrance handle sets and protector-lok combinations:
deovative trim; knob and lever designs. Price: 35*
Kwihset. Circle 547.

DOORS AND MORE. Descrgdions d front and patio
doors, plus everything you've ever wanted to know
about doors, is in these tirochures. And if you'd bke a
new mantel or cr*ed wood stair railing, lode here Arst.
Price:25*. Morgan. Circle517.

ELECTRICAL & LIGHTING

STOP INTRUDERS. FcMout features L.it Alert, an
outdoor security system. Lights turn uo instantly when

a person or car «i(ers the protection zone. Pnez; 25#.
The Ceiling fan Place. Circle 520-

SECURITY SYSTEMS. Catalogues detail three
markable security systems, each designed to meet spe-
ciik homeowner requirements. Price: $2 NuTone Inc.
Circle 687.

FIREPLACES & STOVES

WOOD-BURNING STOVE. With fossil fuelsat a pre-
mium and utility rates on the rise, kee(ang your home
warm and comfortable can become expenave. Litera-
ttne describes aB the economical features of this stove,
including cast-iron-Uned fuelbox. high-temperature-
glass door and slide-out ash drawer. A rroui WxklsUives.
Circle 16

CERAMIC TILE STOVE. Free literature package
describes an affordable, efficient and clean European
coal- and wood-burning tile stove that heats by convec-

tinn and with gentle radiant heat yet the stove remains
safe to touch. A wood Are wdl bum up to 10 hours, coal
ig) to 18 hours. The stove can be built-in or free-
standing. and is now available in eight sizes and deco-
rator colors; some are adorned with hand-painted Ddft
tiles. Ceramic Radiant Heat. Circle 16.

WOOD-STOVE WINDOW. Color brochure intro-
duces a new glass window for wood stoves; it's made to
resist high temperatures. Price: 25*. Coming Class
nbrks. Circle 521.

FLOORING

CARPET INFORMATION. Discover t on select-
ing and caring tot your carpet, along with everything
you wanted to know about carpeting but didn’t know

to ask. Few a look at "Markless Beauty" carpeting,
send for the color booklets. Galaxy Carpet Mills.
Circle21.

HARDWOOD FLOORING. 10-page color tmxhure
illustrates a line of seven pr*ni~ted hardwood flooring
patterns. Diagrams and ~Kc/ttons are included.
Prirr; 25f. Rtt/bins Inc. Circle 523.

FINE HARDWOOD FLOORING. 4-page brochure
cov«” Robbais’s full btK of Ane hardwood fkx>rs. Wards
and cdor {"os captia-e the elegance of parquet, (dank
and stT9 styles in oak and teak. Also spoth”ts back-
ings. adhesives and Robbins’s exclusive 5-step finish.
Includes spedAcations. Price: $1. Robbins Inc. Circle

ei4.

FURNITURE &
FURNISHINGS

COMPLETE FURNITURE KIT CATALOG con-
tains over 175 different furniture kits that can be pur-
chased at substantial savings through the mail from a
number of mamdadurers. Styles include Shaker. Colo-
nial. Queen Anne and many more. Price: S4.25.
Gariinghouse. Circle 820.

CUSTOM BEDROOM FURNISHINGS. Pbolo-
gra(rf)s and drawings illustrate this beautiful 24-|»ge
catalogue, depicting contemporary, casual and tradi-
tkma] bedroom furnishing designs. Pnee.-~ Norman's
ofSalisbury. Circle 766

FREE COLOR BROCHURE. Turn sweet dreams
into luxurious dreams in the comfort and style at bed-
clothing by Perfect Fit Industries. Bedsack and Ultra
Bedsack prolon_g/ the life of your mattress and
boxsfHing; UhraiVI's patented <~gn ensures effort-
less At and a ffesh, tailored look. Machine washable, no-
inm. Ihrfect Fil Industries. Circle 24.

DRAPERY & UPHOLSTERY FABRICS. Bro-
diure describes how to purchase name-tvand falsies at
afch'd_abIeRric_es. Alsoexplained isa personalized Fabric
Selection “rvice for locating/matching cottons, hnens,
silks, velvets and other quality sdid or textured fabrics.
Price: SO*. Spectrum. Circle 560.

VALUABLE TIPS for arnrt shopping for furniture,
carpet and window treatinenls arx| heiful su”estions
on the care arxl maktleruuKe of those items. 3-M Co.
Circle 25.

How to Build or Buy
a Custom House at
Savings up to 40%0!

100% Guarantee!

t09. Complete Guide to Factory-Made
Houses. They oiler you lop design and con-
struction, every size, style and type of house
(including log and dome models)-al sav-
ingsupto40%’ Makerswill also turn outthe
pans for your custom house from your
architect s plans! This guide cites 250 top
home manufacturers. 187 pages, many il-
lustrations Only $8.95.

130. How to Avoid the 10 Biggest
Home-Buying Traps. “Invaluable, said
Harper's Whether you build or buy a house,
this best-seller also tells you how to get top
notch materials and products (e g . heating,
air conditioning), check the floor plan, get
a well-designed kitchen, avoid 22 common
flaws and more S8.95.

175. KITCHENS. New 192-page guide
IS packed with fads on new and remodeled
kitchens how to design and plan each, all
about appliances, cabinets, countertops,
lighting wiring, venting: floor wall, ceiling
surfaces, do-n-yoursell instructions and
more Over 300 illustrations 59.95

183. BATHROOMS. 192-page compa-
nion to KITCHENS, above, tells how to get

a top new or remodeled bath, plus do-it-
yourself instructions 300 illustrations 59.95.

FREE with every order: new report
Building Your Own House.'

ORDER NOW!

At your book store, or from:* 1

The Building Institute, H96
Piermont, NY 10968-1099

Pl sh methe followirtg, plus the free report.
| may return any book(s) for a full refund. Circle
txMks ordered

109 $6.95 175. $9 95

130. $8.95 183 $9.95 Total $

Postage: $1.50 for 1st book;
504 lor ea additional book.

All 4 books $29.50 (save $7)
Outside USA, add 20%

Total enclosed

Bill Amer Exp MC Visa

Card expires __
Card No
S<gnalure_
Print Name
Address

Zip
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Raisins =
ldeas =
Catalog =

Each year. Revere Company helps
thousands of school, church, civrc and
social groups (just like yours) earn the
money they need. Our colorlul catalog
contains all of the lalesl. most lucrative
products and programs available to fund
raisers. You can have a tree copy sent
directly to you simply by calling toll-tree or
mailing this coupon. Order now!

1.800/528-6050 ExI.147
In Ariz. 1-B00/352-04S8 Ext. 147

To. Revere Company
Department C98
Scranton, PA t8504-0119

[ please send me Reveis's latest "Catalog o<
Fund-Haising Ideas '
Name

Group
Address
City

State/Zip

AMFBKA'STORIMOSTriINOBAISINCCOl>SUIIAM

1- TO

[Oel Mar * Louverdrape “'

" COLOREL MINI-BUJ

SHIPPED IN 5 mH

at 6526 fm
FREE UPS SHIPPING

THE COLOREL CORPORATION
8r03 E °4ft Muifews Or . UMiM. CO 80124

aie00—862—2424
WC* CaimfiMte

FURNITURE
SHOPPING?] 0

Check Our Prices
Before You Buy!

We sell famous brands of furniture
direct at a tremendous savings.

------- Nationwide Delivery --------

Cab or write lor nfonnatton.
THOMAS HOME FURNISHINGS
401 S. Hwy 321
8 Granite Falls. N.C. 28630
704/396-2147

Clip A Mail. w

W Round Swamp ftoMi. HuMktgton, N.Y. 11743

THEHVS7ER CEILING FANSPECIALIST
Send $3.00 (refundable with purchase) for
our full color catalog. Call: 516-367-3835
Name _

Address

MINI FURNITURE ...makesit
easy to be your own Interior Decorator!

Avoid costly dacoriting mistakss! Plan your rooms
in miniature before you spend a cent on furniture
Includes 1SO combinations of Vi" scale polysty-
rene sofas, chairs, tables, cases, chests, beds,
pianos, for living, dining and bedroorm Also walls,
windows, doors, graph and instructions, created
by Adeie I. Bebar.ASiD S14.98(add $2.50 postage).
PUn-It-KN. Inc. OeptHBox azs.westport.CTOsesi |

HOME PLAN BOOKS featur« hunUndt ofaxtcriori

and Floor plant. Slu«prirtN and lumbar liiH are
available at nominal co«t.

A~2S |k end 2 Story Hones

A-33 4>anl"i/TuaDC House Plans
A-39 early Aaerlcan Colonial Hcnes
A-41 Hulti-level and Hillside Hnes
A-A2 Aflordable Mnch Does

-44 Bwc” Saving Ho*es Bock 12
-46 CUSta RarKl> Hnea

-47 cenlLagpocary Hone Platts

-4S Cowtry/RuBtlc nwe Plana

-49 Beet SKill Hoaea

-SO VBQticn Hcaee

-S3 Garages, Project Plans

>>>>>

> >

F>RICES:
One book 12.95, 3 bookt }7,00, 6 booki $12.00
odditlorvil booki $1.80 sach  U.S.A. PisA Cnly

fIMinon miaann elmw *44 < I/SK Mi«i In

AL, CA. MO. OH, WA
Meripola>i lelar Ma.

|USE C«Dir CAtOSONLVFOA t10.0BOt MOtf . USAOMT

M piMM aM

NATIONAEP AN SERVICET ING. ow
43S W. Fultertori Ave

Clmhutsl. IN 60126

Please send bookt | have circled: A-25 A-33 A-39
ANl A-42 A44 Ad« A4T A4S A-49 ASO A-S3
OREE - Sand «na B coa™lara list ef Bdiar publicoriont.

NAME

ADONfSA

CITY____ *STATE. IB>.

Circle 69 for free information

Product Literature

FURNITURE FOR A DECK. IYofiitone’s ahnys-
popular casual tables and chairs can  ordered from
this 7&i»ge catalogue. 25 colors ior 15 nist-prool,
tenicote, powder-painted styles are av/bie. Price: $1.
livpiUme Rtmiture Co. Cirtk 628.

HARDWARE & TOOLS

TOOLS OF THE TRADE. These gard«i tools are
deigned to w«k more effectively, with less strain on
yourbody and more beneAl toyour garden and soil See
the tools in this catalogue. Green River Thols.
Circle 28.

COLONIAL HARDWARE. Catalogue features .,
thentk reproduction door hardware, kx:ks, chandeliers,
vanity bowls, drapery holdbacks and decorative
switchplales. Price: $3. Period Furniture Hardware
Co. Circle 767.

FRAMING HARDWARE. Two booklets @><™ how
unexpected framing problems found in remodeling

e\r%'ecfts can be solyed throv h_the use of structural
~ fasteners. TECO. Circle 30.

HEATING A COOLING

EARTHY COOL. Heat and cool your home from the
ground mJeryour feet. Canthermshowsyouhow U>do
itin this brochure. Price: $1. Cantkerm. Circle 629.

BE COOL. With a refreshing mix of traditicHial design
and modem technology, CasaBlanca's handsome ceiling
fans Iving welcome relief from the heat to any room in
your home. View the wide selectkx) d fans, with fine
hardwood blades and optional integrated light fbdures,
in a 30-page fuH-cdm- catalogue. CasaBianca Rin Co.
Circle 31.

MANUFACTURED HOMES

HABITAT HOMES. TWenty posl-and-beam passive
or active solar designs feature spadous interim, rug-
ged beams and virtually maintenance-free interioTS and
exiniors. 1'Vket iodudes primary, vacation and retire-
ment homes, each offering complete deagn flexibikty.
Prices start at 823.632. Price: $6 Habitat. Circle 850.

QUALITY CEDAR HOMES. A cedar home from
IHC—it's stronger, warmer and custonvdes”ned to fit
youi hfesAyle. Fi~-cokn plan book includes pboAos,
(Jans, specifications and prices. Price: $5. Interna-
tional Homes ofCedar. Inc- Circle 834.

LINCOLN LOGS LTD. Complies with National Build-
ingCodes BOCA, ICBO and “*CCl, and offers 100-yeu
product warranty. Fumilure-grade eastern white pine
logs are milled to "4 tcJerance and assembled with
name-brand components into an energy-efficient,
weather-tight home. Over 3.000 homes natioowide.
Company financing. 175 distributor/dealers in 40

states. 'TMO-volume_color pfenning kh. Price: $9.95.
Lincoln LogsLtd. Circles™.

CEDAR HOMES. Plan book features 60 different
plans plus a price list, specfficationsand a home planner
todraw your own plan. Price: $5 Linda! Cedar Homes
Circle 835.

NEW ENGLAND LOG HOMES. The basic budding
blocks to bg homes. New En”and-style, can be found in
the NELHI Pfenning Kit. T 1" extensivekitcould be the
key to unlocking your iog-home dreams. Price: $6 New
England Log Homes. Circle 851.



PAINTS AND SEALANTS

EXTERIOR WOOD FINISHES. Ikochure on exte-
rior wood finishii” describes a clear sealant fknish coal
formulated to preserve wood. Price: Sl. Flood Co.
Circle 630.

BEAUTIFUL WOOD FINISHES. “How to Beauti-
fuly Finish WxxT bot*del enables anyone to create
professional finishes with an oil that primes, seals, fin-
ishes, protects at” beautifies, outlasting oUkt suitace
coats three to one. Eight attractive Danish oil cok»s are
now available. Eliminates prestaining. Price: 10e.
Witco-DennisCorp. CircleSOS.

PLANNING AIDS

BUILDING? REMODELING? Four checklists by an
architect hdp reduce costs and avoid pit*lls ki your
building protect. Also iiKluded is information on a new
consumer's guide to constnjction. Money-back guaran-
tee. Price: $2.50. ~“rnerR. Hasiiagen. Circle 728.

PLANT-CARE IDEAS. Literature designed for the
not-so-~eenthumb has an iflustraced text that covers a
variety of subjects, fremi growing your own herbs to
decorating with plants. Price: 254. Slanley H6r*j. Cir-
eleS2s.

PLANS & DESIGNS

40th EDITION—®65 plans with 87 variations. B & W
bouse (gan book including 28 plans, 2,500 sq. ft. and
over. Also features many custom home plans. Energy
efficiency details furnished with all plans. Price: $6.50.
W. D. Firmer. Circle 861.

WOODEN SWINGSET AND PLAYHOUSE
PLANS. Do it yourself and save hundreds. Illustrated
catalog of step-by-step plaits designed for the do-it-
yourselfer. Price: $2. Logan RirgeCo. Circle 683.

BEST SMALL HOMES. Best-selling raiKh, split
foyer, multilevel and 1V~ and two-story homes. Also
narrow lot designs. Price: $295. Satioruit Plan Ser-
vice. Circle 748

DESIGN QUALITY. Attention is given to comfert of
living and quality of design in layout and details ki a
portfolio of 24 traditional and contemporary home
{dans. Price: $10. Stradford SfrifJ. Cirrfe 879.

DESIGN/REDESIGN your dream home within bud-
get. Brochure showing samples at constructkxi mate-
rial/labw cost estimates that wdl assist you m your
building and design plans. Materials are flexible, aDow-
ing alternate designs to keep you within your budget.
Estimates show major construction trades' and contrac-
tor's fees. Price: $2 Thomas Homes Inc. Circle 681.

INSULOG HOMES. Designed for the most efficient
use of energy. Solar adaptable, easily maintained. Cedar
or pine precut kits with handcrafted logs erf authentic
contour and shape. Brand-name components. Options
for lofts, cathedral ceilings, dmmers, garages, knotty-
pine paneKng, cedar-shake shingles. Custom or standard
designs. Color Planning Guide. Price: $6 Wildertuss
Log Homes. Circle 854.

AANNThe
CaribbeanUnfold
Befcale¥)urEye&

TUm the pages ofour new brochure,and
we'llcarry youawaytoaworldofFrenchcafes,
outdoor bazaars,and Spanish fiestas.
Afoull dineon lobsterand primesirbin.

. Strollgleamingteakdecksaboardsomeof
L themostbeautiful shipsintlie world.

N Afoul! learn everythir®*youneeci to
A\ knowtogetawayforseven,eight,tenor

fourteendays.Justmail the coupon for
afreebrocnure.Andsoon,weirdeliver
the Caribbean to your mailbox.

~RoyalGaribbean

Name
Address

Cify State Zip
Foryourfive copy ofRoyal Caribbean”™ new cruise vacation brochure, seey”rtravelagent
OrsenddtiscoupontoRoyal Caribbean CruiseLine, P.0. Box523317, Miami FL331525290.

Circle 88 for free irfformation
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US A made
‘ - MAINE .
REGURTERS Offering the finest id
3 RO e I handeralteil
/beauty otfinely lighting for | f
Feast metals indoors and
Our complete bne ouldtxirs in brass,
of solid brass and .
~'casl iron roisters copper and lit
and grilles is shown JWwier.
m our detailed color : .
/ _catalog, avaijabte for Si 00. ShowToom tjpen |:
J The Reggio Register Co.. M-F9-4. Sat 9-12 []
7 Oept.OWJ, Boi S11
I Ayer, MA 01432 (617)772-3493 faiNIl) >2 FOR IH PAGE COU)R CATALIXi
Dept. HO96 - Main Sc « Yarmoulh. .MEIHIW6

FACTORY DIRECT TABLE PADS

GUARD YOUR TABLE AND SAVE!

Circle 98 for free informatior) HOME /7 SEPTEMBER 1986 131



Easy-to-install
ironing center with
hide-away convenience

IRON A WAY r
Built-in ironing center Is conven- 1
ient, compact, and designed for It

today's needs.

Features:

46" adjustable
height board

&epeggg%sleeve board </

Woriting area light 110V AC >
electric outlet
Automatic safety power switch V.

Recesses between studs or mounts
on surface

Neatly folds away

Auvailable in solid oak.

Starxlard door is select birch.

Can be finished to match other cabinets or decor,
tf it doesn't say "lronaway" it's not the real thing.

Forrrx>re Informabon, contactyour localde”™ or
enclose 25e banding ch”ge for literature,
“nstaHabon details, and nearest dealer.

Iron-A-Way, Inc.

220 West Jackson, Morton, H. 61550 30S-266-7232
Circle 540 for priced literature

glide upstairs on
a STAIR-GLIDE

stairvway lift

No more problems with stairs.
Just sit on a stairway lift, press
the button and glide up and
down in complete safety.

7 Saves changing your house
[around or moving. Easily
installed to fit curved or
straight stairs. Nomess.

Folds back — gets in

nobody’s way. Find

out all the details.

Fill in the coupon

below and mail to us.

Send me free —_—
dcuib of your

pwh-IxntoD I-di
iuirway lift quickly.

Name

Address

City

State Zip

Td.

AMERICAN STAIR-GLIDE CORPORATION
Orpi HM0966.4001 E. USih Si.. P.O Bos B
rand«i(w. MO640)0 Tel. ai6

Circle 96 for free information

WHOLESALE
WALLCOVERINGS
& FABRICS

All First Qua//fy." AH Brands.'
Select Book Name S Pattern Number
In Your Neighborhood

SHIPPED UPS DIRECT TO YOU
TOLL FREE

1-800-345-3854

Eastern Wholesale Wallcovering & Fabrics
P.O. Box 2247
Sarasota. Florida 33576
— ORDER NOW —

BEAUTIFUL AND UNUSUAL RUGS

ol

Beautiful and unusual rugs to perk up (hat
special room from early American to contem-
porarystyles. Hand and machine made berhers,
dhurries, rag rugs, braids, oriental designs and

others. Send $2.00 for color brochure.

372 DorcbMter Av*.
Boston, Mass 02127
617-268-8000

Prcxiuct Literature

PLUMBING

SENSIBLE SINKS. Your new sink can be both stylish
and functional wHh Europe's most popidar cnodels.
Choose from elegant single or double-bowl sinks with
teak ctAting boards that fit right over them. Cotendo”.
drain trays and baskets provide neatness and conve-
nience. Price: fl. Bvnke. Circle 40.

LEISURE PRODUCTS. Booklet explains spas,
whirlpoot baths and environmenUI enclosures. Provides
installation and decorating ideas for a full kne of leisure
products. Price: $Z Kohler Co. Circle 692.

PLUMBING HOW-TO. “What Every Homeowner
Should Know About Plumbing" is a detailed guide to
ptumbing «nergencies. Booklet inckxles phanbing
solutions to probtems and tags to identify water lines.
Special information is also supplied for kileben and bath
design trends and Moen faucets. Price: $1. hfoen, a
division of Stanadyne, Inc. Ctnr/e631.

POOL, PATIO & YARD

PUT UP YDUR SUNBRELLA. SunbreDa awnings,
patio covers and {aivacy screens are made d colorfu]

acrﬁkeg fiber. Bodd” mdudes energy-saving ideas, in-
stallation tips and nwe. Price: 50e. den Raven Mills.

Circle S66

MAINTENANCE-FREE FENCING. Uterature de-
scrAKS an array of aksninum fence designs—txnamen-
tal metai, picket and privacy-pand styles. Each fence is
guaranteed for 15 years. Price: 254. Jerith Manufac-
turinglnc. CircleS26.

OLD-SOUTH REPRODUCTIONS. Catalogue dis-
pbys antebellun) reproductions, hiniisfaing accessories,
garden plaques, (fant stands, maiBxixes, metalwork and
patio himiture. Price:$1. Moultrie Manufaelnring Co.
Cirtu633.

ROOFING

SNAP-TOGETHER VINYL GUTTERS. IDustraled
book shows gutter and downspout systems that are eas-
ily instilled, maintenance-free, nemerwTOding and rot-
resistant. Price- SI. Genova Inc. Circle 634.

OVER-ROOF WITH CEDAR. Pamphlet shows
homeowners how to save by laying cedar shingles or
shakes right uver an existing roof. Price: 10*. Red Ce-
dar Shingle A Handsplil Shake Bureau. Circle 504.

SIDING & NSULATION

MAINTENANCE-FREE SIDING. Guide detaib vi-
nyi siding and accessory products and includes a color
chart, product features and installation pennters.
CertainliedCorp. Circle 42.

INSTALLING INSULATION m the sidewalfe of yor
home. TNs complete gmde is one-of-a-kind. No other
piriibcation w thoroughly explakis and ilhistntes this
doit-yourself project, which wfll result in energy sav-
ings and increased home comfort. Price: S3.9S.
Thermoguard Co. Circle 808.



SOLAR PRODUCTS

SUNROOM/SOLAR GREENHOUSE. Uteratiire
package proving solar greenhouses contains a coior
catalogue, financial infcvmation, planning guide and
dtecklist. Price: S3. Garden Wiy Reeearth. CinU 769.

GREENHOUSES FOR LIVING. The complete
guide to buying, building and maintainkig residential
sunspaces. Great for homeowners wtio are OHiimitted
to making exciting hnne improvements that are a plea-
sure to live in, yetare sensi” energy-efficient and cost
effective. Price: $12. Greenhouses for liviKg.
CircUSSS.

BOOKLET on passive s(* homes. Handsome, com-
fortable homes whose owners report savings on beating
ranging from 40 to 60 percent compared with tradi-
tional homes. No matter where you live, find out how
you can design your next home to use h'ee energy frcan
the sun. Price: $1. PPG Industries. Circle 635.

BRCKHURE describing simrocHns that provide the
strictoral components and ~ass avai-
aUe. They offer the buyer unmatched beauty and ver-

satility at a price that’s substantially less than addinlg on
a convention room. SunMIf Solar Products. Circle 1

THE RODWALL. Overcome the “passive ddemma"
with the RodwaB's sdar-energy collection/storage and
insuiation/discharge modes. The 10 key elements of
RodwaU construction are illustrated in this cc4or pam-
phlet. Price: $1. Sunutood Energy Products Inc.
Cirtu636.

SPECIALTY PRODUCTS

CHENEY'’S LIBERTY LIFT is an ecMiomical stair-
way elevator designed for strai”t stairway applica-
tions. Cheney Co. Circle 4.

CUSTOM TABLE PADS can be bought at 50H ofi
their retail price. They feature washable tops, insulating
felt, a 5-15 year guarantee on workmanship, and they
f(M ea”y fcH' storage. Free brochure. Factory Direct
TabUfbdCo.CittU5

SPIRAL STAIRS. Made of oak or iron, these stairs
are custnnvbuflt to your spedficatians. Prdessiona]
craftsman can design a staircase to fit almost any open-
ing. Price: ?5r. Goddard Manufacturing. Circle 598.

SELECT GIFTS as unique as the indvkhials on your

list from the Horchow Qiristmas catalogues. Fash-
ions, linens, decoratioas, accessories, jewelry and cd-
lectibles. Full year's catalogues. Price: S3 llorchote.
Circle 762

PET DOORS. Catalogue features doors fw pets of all
sizes from cat to Great Dane, and designs for all types
installations including interior and exterior house doors,
shding glass doors, waBs, garages, screens, etc. Pricer
50f. E G. Milligan & Co. Circle 568

SHOWCASE proudly displays collectibles, models, any
fine objects. 24" x 31" of fine, handsome solid oak or
cherry hardwood. AdjustaUe glass shelves and don.
Ready to be mounted or displayed. Price: SOt.
Wkilurorth Shop. Circle 561.

e \o
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the P6sf& Beam
. -Home with

" (Lharacter
-

AN

K -C.

« Strong, prccut post and beam packages easily assembled by owner

or contractor

* Maintenance free all natural woods and material options

» Custom design scrv'ices to meet your space, cncrg>'. and site

requirements-

. ? SAWMILL RIVER
ViZ'| Post & BeamJnc.

P.O. Box 359 Leverett, MA 0105"

(413) 367-9969

For a portfolio of custom liesigm,
please send $7.00. Include full
address, telephone, and /ot /ocatiort.

Circle 906 for priced Merature

Distinctive Burner Covers
add Europeancharmto
brighten your kitchen

Suropeons discovered decodes ago tha beauti-
ful touch burrter covers odd to the kitchen. Now
you can too* With your choice of over 18 colorlul
designs, burner covers will give a distinctive
charm to youi kitchen.

1 mode from strongsteel ond porcetain ertomel

« heatresrstontor>d easy to cleon

« sires for etectrtc and gas rortges

« inexpensively priced

« burner covers moke unique gifts

Brighten __'Ur kitchen and show your speclol
individual este Write or coll for our FREE color bro-
chure todoy!

MAX BURTON ENTERPRISES D«pt. 99

S02 Puvalkip Ave., Tocoma, WA9B421
(206) 627-2665

Pteose moil me your FREE color broenure ond

iixice listtor D El~tric 11GosRorvges
Nome.

Street_ Apt
City__

State. 2P

would you like to be on

ULTERIOR
DECOIEATOR?

omeiraneneareed

new roorus from old? \t)u may be looking
straight at a new coreer!

The Sheffield School con help you getthere

irom
rnokesfroining athome ajoy. Thevoice ofyour
instructor on cassette tapes guides you
through each of the foscinoting lessons and
the many Decorating Kits Vbu are even shown
step by ep how to stortyour own business
in your own home
Complete training at
surprisingly low cost.
Serid for frée illustroted
catalog. No obligatjon.

No solesman M\ call.

SIK'ffk1(|S("hIH!
onnl(MlorlK*si™n

For bMuttful frw cotaloa moH coupon
I_ or coll toll free 1-600°26-5000.

Shtflwd School of Intttipr DMIgn
O«pt.HO9"211E0<t43rdSt.

Now York. NY 10G17

Please ru™me
inlormatkxionhowlconlearntobeonlinteiiordecora-

tor oi hom” in my spare hma . .
[ Under 18. check here tor specKitinfDrmotion

MM

eny/SMM/ap



Quality™
Craftsmarisliip

... In solid brass. Our Victorian
mailbox Is just one of our
unique reproductions which
add elegance to your home. For
full-color catalog, send $2 to;

NPPLY?
5s(gy 4353 Renovator s Old Mill

JHHT- Millers Falls, MA 01349 4354

Circle 772 for priced literature

SB

Ta

Handsome and dramatic.
Space-saving and rugged.
Complete instructions included.
No special skills or tools needed.

Send 5QC for brochure:

Industries

650 V Washington Street
Peeksktll. New Yoik 10566
(914) 739-8486 (212) S85-6767
Design services available
Showroom: Daily 9-5. Thur. 'lll 9, Sat. 'til 2.

Circle 571 for priced literature
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r Victoriap Gingerbread 1

iy

4

Buy Direct & Sava - from the South's Largest!
Pmmfil Shipment Satisfaction Quarantaed
36 pg. illustrated
CATALOG
by return mall '2.*
Sow WoaJ/Use in k Out

WJ/Use Oapt 546 . Box 1157
Gnat tor ttie CairTy Look'

Fredericksburg, TX 78624

CUSTOM TABLE PADS
SAVE SO"o
By Buying Direct

84995 Reg. Price 799.95

- Any Normal Size
TM CAV
BA.

vidk

AH-X

Accepted

Look under tabte and tek us any numbers thai may appear
FACTORY DIRECT TABLE PAD CO.
Toll Free 1 (800f 426-4567 mdiane Coiao (3t?) tSi-nn

MK

Wonderful

Window” \
IMSfILATED

ROfWI SHADES

Custom Made or
Do it Yourself

Reduce Heat L0SS consbucted with four

Up To S4% layers of Insulation.
COLOR Thermal Concepts
BROCHURE 8521 H Vwi Bussum Rpoad
*2.00 Eagle River, Wisconsin 54521
STEAM BENT
SOLID OAK
AMMCURVALIHEAR

ortars
| a cempleto tm ol
stoain bant oak
bath and kitchen
accMSories. The
deeigne combine
clun contemporary
linos with the warmth of wood. AN pieces
ere lInished with e low glest lacquer end
come with brats hardware. For a Iroe brochure end
temple color chip, write or cal: CURVAUNEAR
4734 53rd S . Seatle, WA 98118 « « (206) 725-0316

Product Literature

TRAVEL

FALL FOLIAGE TOURS featuring small groups,
prolessiona] manager. One price covers everything.
Free brochure includes New England, CtAxiial cities,
1"nnsyWania, Ozarks, Colorado, Great Lakes and Can<
ada. Maupintour. CircUSO.

PICK A PRINCESS. From the Mediterraoean to
Mexico, Alaska to the Caribbean, Princess Cruises lets
you pick a Ihincess to ex*dcxe the world. You'll want to
gowhen you see all the advantages Princess can oAer in
this 1985 full-color boddel; the tough part will be
choosing your destination. PriHcess Cruises.
Circle 47.

CRUISE IN 1986. Whether on the Farwind, the 5-
Star Fairsea, or the trand-new Fairsky. Stmar cruise
ships let you experierKe the Seven Seas in style, ~“ee
62-page “‘Sitmar Ejgjerience 1986” boc”t puts their
world in your hands. Sitmar. Circle 4&

WALLS A PANELING

JUST ABOUT ANY WALLCOVERING sold in the
United States can be purchased frmn Golden Wallpaper
at a savings o/ up to 50 percent, tax free outside of
IVnnsylvania. Delivery is usually within one week.
Homeowners with a tight decorating budget vrill be glad
to know that there is now a new way to stretch
wallcovering dollars to the maximum. Golden Wtllpa-
per. Circle SI.

WALLCOVERINGS. You can dramatically change
the look of a room with the use of vinyl waUcoverings.
FuU-coior room scenes feature coverings in kitchens,
baths, bedrooms and living areas. Step-by-step Qhtstra-
tkxis outbne the easy do-it-yourself installation. Inslruc-
tkmsand roenn sizes, with ceiling heights shown in chart
f<m, make it easy to estimate the number of rt™
needed. MayFiir Wilkoverings. Circle52.

TEXTILE, GRASS-CLOTH, STRING WALL-
COVERINGS. Literature kit contains more than 80
sanies of quality handcrafted wallcoverings—oAered
at a 50-percent discount. Do-it-yourself nstructkms and
tools are available, and there is a special program for
UcMised decorators. The kit charge is deductible from
the first order. Price: S2 S4i4h< Vblkoverings. Circle
697.

SOLID WOOD INTERIORS. Find out nwe about
the imaginative potential of board paneling. Includes ev-
erything from the pristine ptoity of a clear finishto the
intriguing patterns of grains, knots and streaks of stain.
Price: $1.50. fdkstwood Vbod Products. Circle ~8.

WINDOWS A GLASS

A NEW CONCEPT IN GLASS. AndersMi Concept
1V can add big. beautiful wiiulowsand sliding ~assdoors
to your home—ecawmicaUy and in any cfimale. Fiitd
out bow in this 12-poge color feeder. Andersen Corp.
Circle S3-

NANIK provides unique blinds for the discriminating
consumer. Receive two brochures: One highlights their
hand-selected hardwood blinds and the seixind reviews

their optix yviticals, which elin”te 100 percent of all
uhravi”t rays that cause fading in furniture, art ob-

jectsand fabrics. Fhe. Nanik. Circle 1



WALLCOVERINIG

AT UNHEARD OF NATIONAL

WHOLESALE

“INSTANT PRICE QUOTES! -CAIl WITH
NAME OF BOOK AND PATTERN
NUMBER “USE CREDIT CARD CET

SAME DAY COMPUTER PROCESSING'

FREE DELIVERY!
*All FIRST QUALITY “DIREa TO
CONSUMER “WHOLESAIE PRICES!

“WE MAKE WAUPAPER AFFORDABLE ”
NATIONAL WHOLESALE WAIICOVESINC RI 10 LMNewOOO. N1

1-800-631-9341

dNTERIOR DESIGN

| ision by afaculty of
PUey K LlesiEB ding career.

Te StulY course coversall

of irrterior design and business

*““Strafed lessons with
textbook.

CHW

6/\

LOOKING FOR THE
BEST FURNITURE BUY?

Wec provide you wHh the
products of over 350 furniture
and occctsorv monulocturers.
Savings up to 40% ¢ Plus

Colt Toll Hce 1-BO0-334-BO00O
orwrtte tor IrTformotion.

Furniture Distributort, Inc.
O tei 4«t TftomaivMi*. NC 1IMO

1st Quality Direct
WALLC%VERING

SONoOFF

AND MOREM
FREE DELIVERY
SELECT YOUR WALLPAPER
BORDER & FABRIC
Tell us the Bookname & Paper No.

Call Toll Free:
1-800-233-1695
IN PA: 1-800-551-6262
GOLDEN WAL LPAPER

2933 CottmanAve . Phri« .PA 19149

il i)

HOME

Call Our Toll-Free Number
1-800
2475470

For Customer Service

Dial the above toll-free
number for prompt, court-
eous subscriber service and
receive fast results. Please
have your mailing label or
subscription notice on
hand when you call.
If you prefer, you may
write us. Please at-
tach your mailing
label and send
correspondence to:

HOME

RO. Box 10050
Des Moines, |A

50340-0050

Country
Curtains

FREE COLOR CATALOG

Country

Curtains are a

tradition ...

years of old-

fashioned "

quality and CURTAINS.

conscientious

service.

Curtains in

cotton muslin or carefree

permanent press, some with

ruffles, others with fringe or lace

trim. Also tab curtains, insulated

curtains, charming balloon and

lace curtains, wooden curtain rods
. wonderful items for your

home. Free color catalog. Please

call 413-243-1300 or write us.

Satisfaction guaranteed.

0 PLEASE SEND FREE CATALOG
Name

Address

City

State Zip

COUNTRY CURTAINS*
At T”e Red Lkm Inn

Depi 4066 Stockbridge. Mass 01262

0 losesweliaok anafeckgroat

—\/

DIETING

- "ROLLERCOASTER

y\VorcficfracAr

| - more effectwe than dieting
- more lasting - morefun!

Caught on an endless rollercoaster
ridefYou diet. You luse. You gain it back,

Diet. Lose. Gain ii back. Up. Down. And
round and round...

Why? AcTOfdingto rcteni tesearch, your
body ‘may have an automatic setpoint

body wants it back!

Only exercise can lower your “setpoint”
and make your body want’to be slimmer.

And the hestexerciseFWesiih experts say
the cross-country skiing motion — the
smex>th. rhythmic motign of the Nordic-
Track — uniformly exercises more muscles
than jogging, bikingor swimming. (Without

causing foint or back problems.)

So you're toning your u'bole body — for
the bgst look in figf\gss! y

O PSI 1964

WAI1NINC,: I}’(%?]sible Side Effecttsh With
regular use e NordicTrack, there's a
CHAnce you’l?_also . %e‘%e{{er hlv_e Fo_nger
« reduce tension = reduce the possibility of
heantroubkeppstponcaglnglsymploms*
increase your Vigor for facingthe challenges
oftoday s fast-paced lifestyles,
iVof afad! Since 1976, NordicTrack has been
used m tens of tIKiusands cf men and women
from their teens to their ~s. Even_used by
corptM”e fitness programs, universities, ath-
cll)g\qs, medical renters-and the Dallas
Cowb”

e Fitslnyourhome ...in

your office. =
e Standson endto

requireonly 15" x 17"

storage space. i

FREE &rociuke - ak
800-328-5888
(In Minnesota — 612-448-698")

Or write: PSI, 141 HO Jonathan Blvd.. Chaska. MN 55318

Circle 83 tor free information
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Living Again
On Peace Street

A family moves in with
the grandparents and
finds a home of its own

Y HOME [s located on Pfeace

Street in Pelham, New

York, and it is everything

its address implies: a place
of safety and warmth, a refuge from a
difficult world, a resting place—
though not always a tranquil one.
There are three floors to my home,
and a full basement besides, and a ga-
rage that sits behind the house and is
designed in the same Tudor style. It's
in a neighborhood of large, elm-shaded
manor houses built in the late 19th and
early 20th centuries to accommodate
the several generations that then lived
together.

This house, too, used to be packed to
the gabies with people. There were
seven children, one of them destined to
be my wife; two parents; two grand-
parents. The sun room doubled as
Opa’s bedroom and doctor’s office,
where he received patients until he
was well into his nineties. Oma slept

136 SEPTEMBER 1986 / HOME

way up under the steep slate roof in a
garret that now serves as my work-
place. The tall brown stucco house
shook with sibling rivalries and in-law
intrigues. Then, one day, it was quiet,
Opa and Onia had passed away and the
seven children had dispersed to the far
ends of the hemisphere, some of them
starting families of their own. For a
decade, the big house rested, its iron
casement windows dark at night save
for the master bedroom. It was the
same everywhere in Pelham: one-light
houses on silent, sleeping streets. On
holidays the clans gathered, and the
neighborhood briefly came alive with
the shouts of grandchildren, and then it
would go quiet as a cemetery.

Last fall, my wife and | and our three
children moved into the Peace Street
manse, filling up four of the five bed-
rooms and sharing the common rooms
with her parents. We felt a little like
suburban pioneers, reinhabiting a
neighborhood that had been largely
abandoned by people erf parenting age.
We were going against today's conven-
tional wisdom, which holds that several
generations cannot possibly abide un-
der one roof. But that wisdom, like

much in today’s world, has become aw-
fully expensive; rents for a family of
five can run $2,000 a month or more in
the New York area, and large homes
such as the one we live in go for half a
million dollars and up. We decided to
trade a little of our proud independence
for a chance to do something different
with our lives,

So things have come full circle on
Peace Street. Closets overflow with
toys; kids bound up and down the
stairs. The living room sounds like a
neophyte orchestra pit, filled with the
jangly notes of cello, violin and piano,
The kitchen is squally with ingrained
familial interactions. The rooms are
getting fresh paint and new curtains,
the children are getting to know their
grandparents, and to our surprise and
relief we have discovered we are not
the only reinhabitors in Pelham. Our
kids have found other kids, and on
balmy evenings laughter runs through
the yards and everywhere the manor
houses blaze with light and life. As they
were meant to. —TOM BATES

Tom Bates is a former executive editor of
California magazine.

Ffiotofroph by WWom Egginton * 1974. (owrMsy Middanderf Odiary



m Technology

m mm For the first time in yeors,
there is a design concept in
stainless steel sinks that is at
once beautiful and procticol.

= m m \We created our Prestige
sinks to complement contempo-
rary cabinet and kitchen design.
But more importontly, to satisfy
desire for a flexible and
our . .
¥unct|onal sink that meets
today's food preparation and
clean-up needs.
mmm Prestige melds the soft
curves of continental styling with
one of the largest sink compart-
ments avoiloble... all within
stondord overall dimensions.

Franke, Inc.

Kitchen Systems Division
2294 North Penn Rood
Hatfield, PA 19440

m Quality

m mm Best of olii you can
toilor your Prestige sink to
your personal work style

with a myriad of custom-

fitted accessories that add
color and versatility to the

sink area. Colanders, drain
trays ond baskets, teak cutting
boards, and soap/lotion dis-
pensers transform a Franke sink
into a complete work center.
Color-coordinoted Franke
faucets, some with hondy pull-
out spray spouts, complete
the picture.

m mm Prestige sinks are
avoiloble in single, double,

m Design

C/rcle 642 for pr/ced /iteratore

and extra-large double
models. Ideal for new con-
struction or remodeling. Each
is heavy 18 gauge stainless
steel with the highest chrome/
nickel content available for
brightness and shine. The
flawless satin finish will retain
its glow indefinitely.

mmm Contirrentol stylirig
for the American home from
Franke, the internationally
recognized leader in sink
design.

m mm Pleose write for our
booklet ($1.00); we'll tell

you more.

Kitchen Sinks
Faucets
And Accessories



Corian:The beauty lasts because its more than skin deep

Circle 643 for priced literature

No laminated or coated surface is thick and
solid like CORIAN. Its beauty goes clear through.
Thats the difference that makes CORIAN so
carefree. Tough stains, even cigarette burns, come
out with cleanser. Nicks and cuts sand out. So
CORIAN keeps looking new.

CORIAN. Ideal for counters, vanities, shower
and tub enclosures, even one-piece sink and top
combinations. Custom designs and edges, too.

See your Yellow Pages for dealers, remodelers
and builders who sell CORIAN.

Made only by DuPont.

Cofian'ISaregivtered 001*001 trademark for 1U
building product} Only DuPont maket Cohan.



