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NuTone 2071 series FM/AM stereo radio/intercom entertainm




onvenience!

ly NuTone Radio Intercom Systems ofier
ch avariety of convenience features.

High Fidelity 8” Metal Speaker and
Remote Control panel. Exceptional tone.
Can be painted to match decor.

I= =||
I——— = Remote control

Hi Fidelity inside speakers for

the utmost in tone and clarity. All

| available with volume control
and talk-listen switches.

Electronic Door Chimes
Connect with all NuTone
Intercom Systems and relay
chime tones to all rooms with
speakers. Can be clearly heard
above music or intercom.
Chimes sound even when
intercom system is off.

Y

yu may choose from the widest array of intercom systems
ces ever! Add the sales appeal of fine music in every room
r answering from any speaker ... music on the patio...
ng in” when the baby awakens.

h all these valuable convenience features, NuTone systems
ck and easy to install — quality engineered to be trouble-

‘er your sale. Fold Out Stereo

Record Changer
Real space saving

f"l e — convenience with new,
: lightweight tone arm, 11
Outdoor Speakers o yhed

inch turntable and high-

- £ Completely weather proofed, performance ceramic
it is ideal for poolside, yard cartridge, the unit plays all

or gatrden- ItnCIIUdeS speeds and intermixes
remote controls. 10” or 12” records.

'lus: Protection!

(Tone Custom Alarm System warns against
e, smoke or intruders

Get the full story...see the complete
line of NuTone Intercom Systems at your
( \ NuTone Distributor. Let him show you
Smoke-Heat ‘ | how a small investment in NuTone con-
Detector venience can generate big sales returns.

[;/ @_@M N u-mlv-l;E? s @

Madison and Red Bank Roads, Cincinnati, Ohio 45227
NEW DIMENSIONS IN BETTER LIVING

more than ever, home

want protection and a

of safety. The NuTone U.L.
ed Custom Alarm System
tied into any NuTone
intercom speaker system.
atically alerting residents to
agers of fire-heat. . . lethal

. Other NuTone alarm

s available include intruder

Ontional



EBNLITES

From Lightcraft of California come the “‘in” lights...
the “fun” lights! An explosion of flamboyant colors
blended with refreshing new “young modern”
designs. For use in those special places where
the accent is on “mod”. Select from the cheerful
Daisy design or sparkling bright discs accenting
gracefully formed metal shackles. Whatever

the choice, your lighting will reflect a

vitality and flair that’s “up tight”

with today’s fun generation.

Put some “fun” in your lite . ..
Contact your Lightcraft
Representative today, or
write for free color
catalog; Lightcraft

of California,

Dept. HH 6 LC, el
Madison and NI
Red Bank Roads, & o4
Cincinnati, Ohio L\
45227. :

LIGHTCRAFT OF CALIFORNIA
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Tomorrow’s transit systems

BAY AREA RAPID TRANSIT

( RUSH HOUR TRAVEL TIMES IN MINUTES)

. §AN MATEO COUNTY
HIGH-SPEED TRAIN will bring the transit network’s most distant town within 40 minutes of downtown San Francisco. The trains start running in 1971.

Here comes the train—with a wave of change for builders

Tomorrow’s high-speed trains will spark
building booms wherever they roll.

Land in the paths of the new rapid
transit lines will become prime develop-
ment sites overnight. Today’s barns and
silos will give way to apartments and high-
rise offices.

That is what happened in Toronto in the
1960s, after rapid transit was built. And
that is what seems to have begun in San
Francisco as its transit system nears com-
pletion.

For rapid transit brings distant suburbs
within minutes of downtown. A network of
trains can expand a city for 100 miles in
virtually every direction.

When rapid transit comes to the Bay
Area in two years, a commuter will be able
to travel from his fogged-in San Francisco
office to his home in sunny Orinda, beyond
Oakland, in 19 minutes. The auto trip now
takes 40 minutes to an hour or more, de-
pending on freeway traffic (see map).

Indeed, Bay Area Rapid Transit (BART),
already 55% built, will bring San Fran-
cisco’s Market Street within 40 minutes of
such distant communities as Fremont, Con-
cord and Richmond.

The sweep of change. A study of
Toronto and San Francisco suggests the
awesome impact that high-speed trains will
have on this nation and its building indus-
try. Soon, several other cities will follow
these examples and build transit systems to
unsnarl transportation.

Brenton Welling, transportation editor of
BusINEss WEEK, says Baltimore, Atlanta,
Seattle and Washington, D.C., are closest
to beginning construction. He adds that
within 30 years some 20 cities may have
completely new networks.

In all those cities land values will soar,
building opportunities will abound—espe-
cially for large builders—and the very
faces of the cities will be transformed.

Some urban experts also contend that
the trains will change the old ideas about

4

urban redevelopment, luring high-rise of-
fices to center cities while opening distant
rural areas to housing. Such a pattern could
reverse the government’s Model City con-
cept of rebuilding sections of a city’s core
into neighborhoods for the poor.

Toronto’s land boom. Mass transit
unites the areas it serves into one metrop-
olis. The line blurs between urban and sub-
urban locations—and between urban and
suburban land values.

Downtown land in a suburb, minutes by
train from the city, can be worth nearly
as much as a like parcel in the city itself.
(Offices and apartment rents increase to-
ward urban levels, too.)

Fast-moving speculators in Toronto
made fortunes by buying land at suburban
prices in the 1950s and selling to builders
at urban prices when the trains were run-
ning.

{ ~ o=

BART ROUTE,now 55% built, cuts through Oak-
land and tunnels to San Francisco (background).

G. Warren Heenan, past president of th
Toronto Real Estate Board, said lan
values all along the transit route increase
two to tenfold. He adds: “Hundreds c
large single-family lots [175 ft. x 200 ft
were rezoned for apartments, bringin
some speculators as much as $4,000 a uni
Persons who owned $15,000 houses sold t
developers for $50,000. And downtow
land sold at $200 a sq. ft., which is $8.
million an acre.”

Speculation in Bay Area. The pres
dent of the BART board of directors, Arnol
Anderson, a real estate appraiser, say
there is already some quiet speculation.

Fremont, a last stop on the line, touche
off spirited bidding by announcing amb
tious plans for a business-education con
plex near its BART station. Nearby sites a
selling at $65,000 an acre, up from $22,00
in 1962 and $5,000 in 1955. Says Ande
son: ‘“Cabbage fields are bringing abo
$50,000 an acre.”

Commercial land near Oakland’s Rocl
ridge station is selling for $8.65 a sq. ft
up from $5 a sq. ft. last year. And con
mercial land in Concord, the last stop ©
the Rockridge line, already costs $6 a s
ft.

Apartment land in Concord costs abo
$70,000 an acre, $30,000 more than it co
four years ago.

A slower pace. Speculation starte
when construction began several years ag
Neighbors formed small investment clul
and some families repulsed by constru
tion noise sold to the first bidder.

Now both owners and speculators a
holding back. Julius Deubner, research d
rector of the Contra Costa Board of Re:
tors, notes that on certain key Waln
Creek streets no property changed han
last year.

The slowdown is not surprising. TI
average builder or realty dealer cann
afford to tie up large sums in vacant lar
while waiting for the train. (Nevertheles
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me builders have bought small income-
oducing properties near BART stops, plan-
ng to replace these structures with larger
iildings later.)

The largest builders are having difficulty
ring eastern money into their million-
illar deals. So they, too, are waiting for
e train. When it comes, they expect to
ty the prevailing land prices.

If Toronto’s prices are any indication,
e price that edrly developers pay in 1971
Ul be a bargain compared to what late-
mers pay in 1975.

Builder opportunities. There will be
enty for everybody.

Nevertheless, large companies do enjoy
1 advantage. A big, well-financed builder
n afford the market’s entry fee—inflated
ices for prime apartment and commer-
al sites. Towns all along the BART route
e already planning to ring their stations
ith high-density clusters.

The same pattern emerged in Toronto.
With many of the large companies build-
g downtown, medium-sized home and
vartment builders can stake their claims
1 the outskirts. And smaller companies,
hich require little lead time, can get
eir projects rolling well ahead of the big
ys. The Toronto story suggests this ap-
oach:

A builder takes the train to the first
wn beyond the suburbs, walks until he
aches vacant residential land, buys it and
arts building. The buyers come along on
e next train.

The dangers. Despite the success of
yme Toronto builders, rapid transit brings
s own special dangers—stiff competition
1d a temptation to overbuild.

In a boom sparked by rapid transit,
any projects are started at once, and all
e only minutes apart. That means that
silders with a poor product cannot ex-
>ct to sell on location alone. Few will
ave clearly superior locations. So buyers
oking f{or the best for their money will
ot hesitate to move to the next town—
ve minutes away by train.

There is already a hint of overbuilding
. the Pacific air. Virtually every city
uched by BART is planning new high-rise
fices and apartments, while Oakland and
an Francisco are already building blocks
1l of them. Someone will eventually build
st one high-rise too many.

Despite these real dangers, BART still
serves its greatest threat for builders op-
ating outside its reach. Terrell W. Hill,
cad of San Francisco’s Market Street De-
lopment Project, says areas not served
y BART will see their development pace
op more and more sharply while BART
ties boom.

Says Hill: “San Mateo and Marin Coun-
es are due for a shock [see map].”

Breaking ground. A few developers,
d by Systech Financial Corp. of Walnut
reek, have plunged into the BART market.

Systech is building a $24 million apart-
ient complex in Concord (photo above),
lans a nine-acre commercial center in
ie same town and will soon start a $15.
lillion community for wealthy renters in
/alnut Creek.

UNITS TO BE BUILT

EXISTING APARTMENTS &
9 ACRE COMMERCIAL SITE EZES
BAY AREA RAPID TRANSIT

Systech has already purchased 216
apartment units in Concord and built 466.
It is building another 486 and plans 249
more in 1970. (Rents range from $140 for
one bedroom to $250 for two bedrooms
with two baths.)

Says Systech’s research director, Regi-
nald Olson: “We wouldn’t be building this
many apartments without BART.”

Systech’s rental program will have four
stages:

1. The company will rent to persons
from the surrounding area.

2. Businessmen moving out from the city
ahead of BART will expand the market.

3. When BART starts rolling, renters will
come by train.

4. By the mid-1970s, increased popula-
tion and inflated land values will spur high-
rise construction.

In Oakland, meanwhile, realty brokers
George Steneberg and Thomas O’Mara are
buying 60,000 sq. ft. only one block from
the Rockridge station for a high-rise resi-
dential and commercial complex.

An urban facelift. Rapid transit’s most
visible impact will be the change it brings
to the nation’s cityscapes.

In the six years since voters decided to
build BART, San Francisco’s business district
has been revitalized by more than $800
million in construction. Downtown office
space has increased by 78%.

All the big new buildings have been situ-
ated within five minutes of transit stations,
just as they were in Toronto.

San Francisco’s taxpayers ignored a na-
tionwide tax revolt to finance downtown
renewal with $24.5 million in bonds for
pedestrian plazas, brick walls, trees and
street benches.

Planning director Allan Jacobs now
makes this pledge:

“Market Street will be comparable to the
grand boulevards of the world.”

And most experts contend that renewal
has just begun. Says Russell Keil of the
Keil Estate Co., a property management
concern: v

“Along the Mission line [see map], 1
foresee all types of commercial space and
a rebirth of the uplands residential areas.”

- TR - e ;’-_ /( z - ¥
NEW APARTMENTS rise near BART in Concord. Builder, Systech Financial

Sunland Aerial Photos

e

, has business land (key).

Downtown Oakland is getting a facial,
too. Kaiser Industries and the Security and
Golden West Savings & Loan Associations
are about to put up $38 million of new
office space adjoining the 19th Street stop.

And in Berkeley, First S&L is construc-
ting the town’s first large building in 40
years. The Bank of America plans to
follow with a 14-story building of its own.

Berkeley taxpayers have voted $20.5
million in bonds to help beautify the town.
The entire BART line was built underground,
and the street above—Shattuck Avenue—
is being restored and landscaped.

Suburban planning. Deeper in the sub-
urbs, several communities are somewhat be-
latedly taking their first steps to see how
BART can help upgrade the old and inspire
the new:

® FEl Cerrito has overhauled its master
plan to permit more commercial and high-
density apartments. The school board now
suggests an elementary school on a deck
above a BART parking lot.

® Hayward has rezoned some residen-
tial land to higher densities.

® San Leandro has zoned the area near
one station for high-rise apartments and the
area near its second station for commercial
projects.

@ Even the little town of Brentwood, not
even on the transit route, has hired a plan-
ner to determine BART’s impact.

Specter of separatism. The home-rule
principle that gives each town its own plan-
ners and plans may hamper overall develop-
ment and suppress land values.

Not a few experts insist that Toronto’s
success derives from coordinated planning.
Before the first trains ran in Toronto, 13
area municipalities formed a federation re-
sponsible for regional services. The Bay
Area lacks such a regional agency.

But worry about transportation without
coordination is of small concern. It pales
before the ambition of the Bay Area’s plan-
ning. Rapid transit will be the biggest thing
to come to the region—and perhaps to
urban America—in the next decade.

—JENNESS KEENE

McGraw-Hill World News, San Francisco

NEWS continued on p. 8



“ New Alcoa
Forecast Siding
helps sell my houses.
The quality’s higher,
but not the price. ,

Joshua A. Muss—Sr. Vice President
N. K. Winston Corporation
Palatine, lllinois

Right on both counts, Mr. Muss.

While most building materials’ costs
have skyrocketed in the past few years,
the applied price of Alcoa Siding today is
the same as it was over eight years ago.
And with more and more trained
applicators in the field, the on-the-wall
cost of our siding is now even more
competitive with other sidings.




What’s more, new Alcoa * Forecast
Siding is installed by one man, You don’t
need both a carpenter and a painter.
This frees carpenters for other work,
and prevents the problem of scheduling
painters after the siding is up. And you'll
be dealing with only one supplier
instead of several.

Alcoa Forecast Soffit and Fascia will
give you the same benefits. In spades.

Something else to bear in mind: Alcoa is
a household word, a name people know
and trust. And extensive advertising

and promotion make Alcoa Forecast
Building Products just as respected by
homebuyers.

The long-lasting beauty of all Alcoa
Forecast Building Products—siding,

hange for the béﬁe‘r with™
Icoa Aluminum .

e 3

gutters and downspouts, soffit and
fascia, shutters—is well-known. Their
built-in value is presold.

For the full story on all our building
products, on application and on applied-
on-the-wall costs in your area, just write
to Jack W. Anderson, President, Alcoa
Building Products, Inc., Grant Building,

Pittsburgh, Pa. 15219.
:

*Trademarks of Aluminum Company
of America

BALCOA
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continued from p. 5

Housing budget’s goal: Better programs at lesser cost

Secretary George M. Romney, shaving
$200 million from the Johnson administra-
tion’s Housing Budget for fiscal 1970, is
still coming up with new twists in the hope
of improving building programs.

Romney withdrew completely an ad-
vance request for $2.5 billion for the Urban
Renewal and Model Cities programs for
1971. The Johnson administration had pro-
posed $1.25 billion for each. But the Secre-
tary, noting the withdrawal, said any ap-
propriations for 1971 would be proposed
later as part of the annual budget rather
than in advance.

That’s the Nixon administration’s public
posture. But it is known that major revisions
are in store for Model Cities. Moreover,
HUD officials state privately that all federal
assistance or subsidy programs may be re-
shaped under one central authority, prob-
ably the Housing Assistance Administration.

Romney wants to find out where these
programs are going and how much they are
going to cost before he asks Congress for
funding.

Favorable reaction. Housing industry
leaders, in the main, seem pleased with
Romney’s budget. They note with satisfac-
tion the primary importance placed on the
new subsidy programs, Sections 235 and
236.

Romney maintained the requests for
$100 million in spending authority for each
of these. Here are other important features
of the new Romney budget.

® A request for $473.5 million in an-
nual contributions for contract payments
for low-rent public housing, unchanged
from the Johnson budget.

® A call for $675 million in supple-
mental grants for Model Cities, an increase
of $363 million over fiscal 1969 but $75
million less than the original budget request.

® A request for $30 million for research
and technology, up from $25 million asked
for by the former administration.

® A request for $250,000 for the Na-
tional Homeownership Foundation. No
funding request was contained in the orig-
inal budget. The money would be used for
the initial organizational, planning and ed-
ucational activities.

The cutbacks. While Romney made
several increases in the Johnson budget, he
also made some cuts.

Neighborhood facilities grants, in the
Johnson budget for $52.5 million for fiscal
1970, were pared to $45 million. The re-
habilitation loan fund, which was to receive
$78 million, is now ticketed for $50 million.
It is getting that much only because some
$26 million, available in the current year, is
being carried over from the previous year’s
appropriation “because of the slow growth
of the program.”

Tenant services for public housing were
cut from $15 million to zero. Comprehen-
sive planning grants related to metropolitan
development were reduced from $65 mil-
lion to $60 million. Rent supplement pay-
ments, too, were sliced from $30 million to
$23 million on the basis of “a re-estimate
of the payments which will be required.”

8

DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT
Adjustment of FY 1970 Budget Estimates
(dollars in thousands)

1970 1970
Program or Activity Program Program Level Change in Budget
Level Original Revised Authority Qutlays
Johnson Budget as Printed n.a. n.a. $3,006,895 $2,726,257
Corrections
Shortfall in Asset Sales (GNMA) ....... $300,000 $100,000 -+4-200,000
Overestimate of Housing Production:
Rent Supplement Payments ........... $12,000 30,000 23,000 —7,000 —7,000
Section 285 Payments .. .s.iieenen: 2,750 55,600 40,600 —15,000 —15,000
Section 236 Payments ............... 2,250 13,400 5,900 —7,500 —7,500
Johnson Budget Corrected ................. n.a. n.a. 2,977,395 2,896,757
Nixon Proposed Changes:
Renewal G Housing Assistance
Neighborhood Facilities ................ 35,473 52,500 45,000 —7,500
Urban Renewal-1971 Advance
APDIOPTIALION .., « b s Socsistan o o sissie s (1,250,000) (—1,250,000)
Low Rent Public Housing:
Rehabilitation Loans (312) ............ 26,000 84,000 56,000 —28,000 —20,000
Proposed Legislation ................ n.a. 6,500 46,500 45,000
Tenant Services Grants ................ 15,000 —15,000 —6,000
Metropolitan Development
Comprehensive Planning Grants (701) 43,863 65,000 60,000 —5,000
Urban Information G Technical
Assistance [Title XY ... eieions oo 5,000 —5,000 —2,000
Urban Fellowships v veeererrmmnesonos 1,000 500 —500
Areawide Development Grants .......... i 10,000 — 10,000 —2,000
Open Space Land Grants .............. 75,328 95,000 85,000 —10,000
Urban Transportation Programs ........ 7,250 7,750 —7,750
Public [Fagility Loans . ....v i beimma s dons 40,000 50,000 40,000
Model Cities Programs
Supplemental Grants FY 1970 .......... 312,500 750,000 675,000 —75,000 —25,000
FY 1971 Advance Appropriation ........ (1,250,000) ... (—1,250,000) Do
Urban Technology & Research
Research G Technology ................ 18,2507 25,000 30,000 -+5,000
Mortgage Credit—FHA
Counseling Services (in FHA-SGE) ...... 4,500 —4,500 —4,500
Nonprofit Sponsor Loan Fund .......... 5,000 3,000 —2,000 —2,000
Fair Housing & Equal Opportunity
BROGUAMNS: v sicmpiirmeiciio s o niont § soteas &r 4,000® 14,500 10,500 —4,000 —4,000
Special Institution
National Homeownership Foundation . ... o B 250 -+250 +250
Administrative EXDenses) .. ... . iesie - s o n.a. n.a. —3,470 —13,5%94
Nixon Budget As Revised ................ n.a. n.a. 2,811,425 2,822,913
Net Change from LBJ—as Printed—1970 .. n.a. n.a. —195,470 96,656
Net Change from LBJ—as Printed—1971 .. n.a. n.a. (—2,500,000)
.. = None. n.a. = Not applicable or not estimated. { ) = Non-add.

a Includes $7,250 thousand for transportation research also shown above under ““Urban Transportation.’”
b |n 1969, Equal Opportunity activities were funded from several staff expense accounts.

Plumbing price-fixers face million-dollar suits

The price-fixing convictions of three plumb-
ing supply companies and three executives
have cleared the way for heavy civil suits
from homebuilders.

The six criminal-court defendants found
guilty last month in Pittsburgh are the Borg-
Warner Corp. of Chicago; The Kohler
Corp. of Kohler, Wis.; Norman Held, a
Kohler vice president and director; the
American-Standard Corp. of New York
and two executives, Joseph Decker, a divi-
sion president, and Daniel Quinn, a retired
vice president. All plan to appeal.

A Justice Department lawyer says plain-
tiffs no longer need prove guilt against the
three convicted companies, though they
must establish damages. He adds: “It’s an
open field.”

Some 300 suits have already been filed.
Homebuilders, the Philadelphia Housing
Authority, and some states and towns filed
suits seeking triple damages after other de-
fendants in the price-fix case pleaded no
contest last year. (The individuals received
jail sentences ranging from one to thirty

days, and all defendants were fined a total
of $370,000.)

In all, 14 suppliers,* eight executives
and a trade group were indicted in 196€
for conspiring to fix prices on $1 billior
worth of bath fixtures.

From 1962 to 1966 the conspiracy was
said to have affected the prices of 98% of
the enameled cast-iron fixtures and 80%
of all vitreous china fixtures.

After the Pittsburgh verdict, the Justice
Department filed to activate its own civi
suit to put the 14 suppliers under tigh
supervision and to disband the Plumbing
Fixtures Manufacturers Assn.

—Lou GOMOLAK
McGraw-Hill World News, Pittsburgt

* Those indicted: Borg-Warner Corp., The Kohle
Corp., American-Standard Corp., Wallace-Murra;
Corp., Rheem Manufacturing Co., Briggs Manu
facturing Co., Gerber Plumbing Fixtures Co.
Ogden Corp., Mansfield Sanitary Inc., Peerles
Pottery Inc., Kilgore Ceramics Corp., Lawndal
Industries Inc., Georgia Sanitary Pottery Inc., anc
Universal-Rundle Corp.

NEWS continued on p. 1.
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Kingsberry Homes/5096 Peachtree Road
Atlanta, Georgia 30341 /(404) 457-4301

dsor Park, Charlotte, North Carolina

““Under weather conditions that
only a polar bear could appreciate,”’

says John R. Broadway, president of Marsh Broadway, Inc....

“10 men dried in:.
54 houses i 41 days.™-.
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Unbelievable? Not at all. Marsh Broadway builds Kings-
berry Homes. The Charlotte, N. C., community pictured
above was constructed during January and February of
1969 when that city was blanketed with more than 13
inches of snow, deluged with icy rains, and tempera-
tures dipped to 12°. But the weather had little effect on
the construction schedule. And today those homes are
selling well.

An important reason behind this kind of success
with Kingsberry Homes is the exceptional service pro-
vided by a Kingsberry sales representative. He puts his
training to work for you — through all stages of con-

Robert H. Welsh, Director-Marketing/Kingsberry Homes/Department HH-6
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struction — and helps you realize greater profits. An-
other plus is excellence of engineering. Kingsberry
Homes are skillfully manufactured to avoid needless
delays from misfit pieces or substandard materials.
And Kingsherry also insures dependable scheduled
deliveries.

So there you have it. Expert help from the Kings-
berry sales representative, excellence of engineering,
and dependable delivery. It all adds up to bigger profits
foryou. Letus tell you more —and show you specifically
how Kingsberry can help you step up production. In any
kind of climate.

COPYRIGHT © BOISE CASCADE CORPORATION, 1969

Kingsberry serves leading builders in 35 Midwestern, Mid-Atlantic, Sout'heastern and New

= 5096 Peachtree Road/Atlanta, Georgia 30341/(404) 457-4301
[] Please send more information on the Kingsberry program and have your representative call
| on me. | presently have lots ready to build on. | have built homes and/or
I apartments during the past 12 months.
Wy
KINGSBERRY I Name
e —— @ i
HOMES | Firm
DIVISION OF BOISE CASCADE I Address. Phone
I City. State Zip
I

England states.
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Specify Dur-0-wal Truss
masonry wall
reinforcement

Masonry walls are more beautiful, more versatile than ever. And more nu-
merous. Close to 700 million dollars’ worth this year. That's a lot of masonry
walls. And you can protect nearly every one of them with a Dur-0-wal “life
insurance” policy.

All kinds of walls, too—single wythe, cavity or composite. Dur-0-wal Truss
not only controls cracking, but also ties wythes in cavity and composite
walls. All this from one product.

Dur-0-wal stands back of the policy with material approvals from many
national and local code organizations.

Specify the original. Specify the best. Take out a Dur-0-wal life insurance
policy on masonry walls. Need evidence? Write Dur-0-wal, P.0. Box 368,
Cedar Rapids, lowa 52406.

DUR-O-WAL

THE ORIGINAL MASONRY WALL REINFORCEMENT WITH THE TRUSS DESIGN

DUR-0-WAL MANUFACTURING PLANTS e Cedar Rapids, lowa, P.0. Box 368 e Syracuse, N. Y., P.0. Box
628 e Baltimore, Md., 4500 E. Lombard St. e Birmingham, Ala., P.0. Box 5446 e Aurora, lll., 625 Crane St. e
Pueblo, Colo., 29th and Court St. e Toledo, Ohio, 1678 Norwood Ave. e Mesa, Ariz., 213 So. Alma School Rd. e
Seattle, Wash., 3310 Wallingford Ave. e Minneapolis, Minn., 2653 37th Ave. So. ® Also manufactured in Canada.
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Mortgage trusts catch fire as hottest new stocks of 69

They have been coming on strong since De-
cember and their seven new issues already
represent $151 million in investment.

“They are the year’s biggest group of new
stocks measured on capital flotation,” says
Kenneth D. Campbell of Audit Publica-
tions, a New York advisory service that
follows all real estate issues.

They are the mortgage investment trusts,
sudden favorites on their ability to exploit
tight money. A new investment policy
promises them far higher returns than the
dismal yields from FHA mortgages, and they
are hotter than even the most flamboyant
of real estate’s red-hots, the mobile homes.

Half a dozen trusts are standing in line
with new issues. The biggest may be floated
by Bankers Mortgage Co. of California
(San Francisco), headed by Kent Colwell.
The Transamerica subsidiary is thinking in
terms of $50 million. Wall Street sources
say the total of new offerings may reach
$750 million by year’s end.

Sutro’s gala debut. The latest actual
market entry provides an example of instant
success as well as a primer for operation of
today’s new-style mortgage trust.

Sutro Mortgage Investment Trust of Los
Angeles had set an initial offering of 1.25
million shares. But, watching the fevered
welcome for competing issues, it jumped
to 1.6 million shares.

The stock came to market on a Wednes-
day at 16. It ended the day at 23 bid and
the week at 24.

The money machine. Such perform-
ance triggers a happy concatenation known
to Wall Street as a self-reinforcing cycle.
Rising stock prices give a company the
means to increase earnings per share, the
reverse of letting rising earnings lift share
prices.

Sutro’s shares, issued at a book value of
16, can probably be expected to enjoy a
yield of up to 13% in today’s lending mar-
ket. That’s $2.08 a share.

If the shares rise to 34 or 35, the trust
can issue an equal number at twice the
old price, or 32. Book value of all shares
is then 24,

If the new money is invested in the same
way, earnings rise to $3.12 on all shares.
That’s a yield of 9.75% for the new in-
vestors and an effective yield of 19.5% for
the oldtimers.

The process can repeat if the stock con-
tinues to rise. One analyst calls the system
a money machine.

The 13 % yield. The trusts were born
of the Real Estate Investment Trust Act of
1960, which forgives taxes if a trust dis-
tributes 90% of earnings.

For years, the trusts bought FHA-VA pa-
per earning 5% to 7%, and passed that on.

No more.

The Sutro prospectus provides a virtual
beginner’s outline for the new technique.
“The trust has invested entirely in long-
term mortgages,” it says, but now “the trust
intends to invest primarily in construction
loans secured by first mortgages. Such loans
are frequently made at a higher rate of in-

12

Galbreath First Mortgage Investments
Guardian Mortgage Investors

Mortgage Investment Group

National Mortgage Fund

Republic Mortgage Investors

Security Mortgage Investors

Sutro Mortgage Investment Trust

Issue Amount Issue Price

Date (million) price May 5
Feb 27 .5 75) 38
Mar 4 12,5 25 45
Apr 2 45.0 19 35
Feb 28 4.0 10 142
Dec 20 30.0 20 391
Mar 6 16.5 10 29
Apr 23 256 16 27V,

Moulon
=1

Empire

COLWELL

SUTRO

terest than that on first mortgage loans.”

Higher indeed.

By leveraging shareholder equity with
bank loans, the trusts can sometimes reap
13% on basic equity via land development
and construction loans.

They skim the cream, for they move into
a vacuum left by banks and insurance com-
panies hit by tight money.

All this suggests a reasonably rosy future

for Sutro and the other trusts listed above.

(see box). The Sutro operation, for in-
stance, is headed by Robert Sutro, whose
father’s Ralph Sutro (Mortgage) Co. began
in California in 1910. The son can truly be
said to know California real estate some-
what better than the palm of his hand, and
so land development and construction lend-

ing will give an old pro a familiar arena.

Danger. The one danger, of course, is
that the banks and insurers will troop back
onfield once money eases.

But Kent Colwell says no.

The new trusts—which might better be
called front-money trusts than mortgage
trusts—are faster and more adaptable, he
insists.

By the time the banks charge back onto
the turf, the game will be over.

Quote of the month

“The 1968 Housing Act, which sets the
nation’s first specific housing goal, is a mag-
nificent example of the substitution of
rhetoric for reality. Our chances of
meeting that goal (26 million units in 10
years) are zero. . . At this time, I don’t
think the nation has the will to achieve
that goal.

“We in  America should eliminate the
term ‘low-cost housing’ from our vocabu-
lary. There is not such a thing.”

Anthony Downs, of the National Commis-
sion on Urban Problems, to National Plan-
ning Conference, Cincinnati, April 26.

HOMEBUILDERS’ MORTGAGE

Reported to HOUSE & HOME in week ending May 17.

MARKET QUOTATIONS

FHA Sec. 203b— FHA Conventional Loan Rates Construction
Auction Min.-Down* 30-year immed. ™ 207 Comm. Savings Savings Loan Rates
Prices Discount paid by builder Apts., | banks, banks, banks,
May 19 Private mkt. Discount| Ins. Cos. S&Ls S&Ls Interest-fees
%% City %% Trend %% | 75% 80% Over 80% All lenders
Atlanta 4% -5 Steady a 8-8Y4+1-2Y, 8%, -8, +2-38% 8% +2-4| 8%-9+1-21
90-day Boston Par Steady a 1% 7% -8b a 7% +1
cow‘zirgm:"‘ Chicago a — a 7 7 a 842
06 o5 Cleveland 15 Steady | a | 7%-8%  1%-Th  Th+12 | 8%FI12
Accepted Dallas 3%-5 Down 1 a 8-8Y% 8-8%+1 8Y,-8%,+2 | 8-8%+42
glélglr_agrézﬁeo Denver 34 Steady a 8 7% 8-8Y%+1-2 | 8+1-1%
. ] Detroit 3-4 Steady a 7 74+1-2 a 8-8%3+2
180-day Honolulu 5-51, Steady a 8-8Y4 8-8Y 8Y4,-8%+3-4| 8%4-8%+41-3
commitment Houston 4%, -5Y% Up % a % 842 8%, 41V b 8+1Y%
A;gfé‘ele Los Angeles 4% Steady a 7% -8%+1 7%-8%+1-2 b 8% -8% +1%-3
Accepted Miami 4Y,-5 Steady a 84+2%-3 7%+3 844 8%41-2
bid range Minn.-St. Paul 2-4 Upl a 7% 1% 7% +2-3 8%, +1%-2
96.40-96.73 Newark 35 Steady a % 7% b 8V4-8,+1-2
148 Tighih New York 2-4b Up 2 a 7% 7% % 8%4-8Y% +1-2
commitment Okla. City 3-5 Up % a a T%-1%+1 843 8+1-2
Average Philadelphia 5% Up 1% a 74+1b a a 84-8%+2
Ac%z-:t“e g San Francisco 34 Down % a 8%-8%+1 8%+1%  9+43° 8% 8% +1%-3
bid range St. Louis 4-5 Up % a %1% 1%-1% _ 1%-8 7% -8+1-2
97.35-97.68 Seattle 3%-4Y; Steady a 1% -8%+1Y;-28-8Y5-1-28Y4 -8% +1% -3| 8-8%2+1%-2%
Wash., D.C. 414 -5% Down % a T% b T%b 8b 8-814+2-3

* Immediate covers loans for delivery up to three months, future
covers loans for delivery in three to twelve months.
* Quotations refer to prices in metropolitan areas, discounts may
run slightly higher in surrounding towns or rural zones

+ Quotations refer to houses of average local quality.
* 39, down on first $15,000; 109, of next $5,000; 20% of balance.

Footnotes: a—no activity. b—Ilimited activity. c—Net yield to
investor of 7% % mortgage plus extra fees. w—for comparable
VA loans also.

Sources: Atlanta, Robert Tharpe, pres., Tharpe & Brooks Inc.;
Boston, Robert Morgan, chairman,'Boston 5¢ Savings Bank; Chicago
RobertH. Pease, senior vice pres., Draper & Kramer Inc.; Cleveland,
David E. O'Neill, vice pres., Jay F. Zook, Inc.; Dallas, M. J. Greene,
pres., Southern Trust & Mortgage Co.; Denver, Clair A. Bacon, sr.

vice pres., First National Bank; Detroit, Sherwin Vine. vice pres
Citizens Mortgage Co.; Honolulu, H. Howard Stephenson, vice pres
Bank of Hawaii; Houslon Evereft Mattson, sr. vice pres., Lomas !
Nettleton West Los Angeles Christian M. Gebhardt, vice pres
Colwell Co.; Mlaml Lon Worth Crow Jr., pres., Lon Worth Croy
Co.; Mlnnealpohs -St. Paul, Walter C. Nelson pres., Eberhardt Co.
Newark, William W. Curran vice pres., Franklin Capital Corp.
New York, Slgfred L Solem sr. vice pres., Dime Savings Bank
Oklahoma cn( Bass, pres., American Mortgage & Invest
ment Co.; Phi adelphla Robert S. Irvmg vice pres., First Pennsyl
vania Banking & Trust Co ; St. Louis, Charles A. Keller vice pres.
Mercantile Mortgage Co.; San Franmsco John Jensen, senior vic
pres., Bankers Mortgage Co. of Cahforma Seattle, KlrbyD Walke
vice pres., tinental, Inc.; Washingt George DeFranceau)

res., the Berens Cos.
& NEWS continued on p. 1
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3 ways to live it up!
..and keep living

Bold, high spirited design offered to you in a wide variety
of styles and finishes! Daringly different? Darn right! That's
the way sales leadership is made.

Still, we know when to play it safe. All Weslocks are panic-
proof. They lock people out, but never in. To escape, one
simple, instinctive turn of the inside knob unlocks and
opens the door.

“The Name of the Game is Living!’ Isn't it?

WESLOCKe

The NEW Leader in Lock Ideas!



INTRODUCING...THE BATH THAT HAS EVERYTHING!

T

RA 10

FROM AMERICAN-STANDARD

It has everything home buyers want! New built-in
conveniences. New safety features. New luxury
styling. A brand-new high fashion color “Bone”’
...the go-with-anything color that makes deco-
rating easy.

And it has everything you want! New installation
economies. New construction time-savers. New
selling features that make your bathrooms more
exciting...your new homes easier to sell.

Three separate components make up the Spectra
70* Bath Group...each loaded with features that
give your homes, and your customers, the best
of the future right now.

iy
THE SPECTRA 70 TRI-WALL*.

Three classically styled walls and optional ceil-
ing made of tough, high-gloss fiberglass. Light-
weight. Easy to install. Eliminates costly tile
setting. Trendsetting features include a conven-
ient built-in storage compartment with a cover
that becomes a drop-down table over the bath-
tub. Two soap dishes...a high one for showering,
a low one for bathing. A drop-down seat over the
back of the tub. Two safety grab bars are at-
tached through the walls to the studs for maxi-
mum safety as recommended by the famous
Cornell Study. Two recessed lights in the ceil-
ing. The Spectra 70 Tri-Wall is available in either
new Bone or Beige.

2:
THESPECTRA70SHOWERTOWER*COLUMN.

An American-Standard exclusive! This beautifully
styled unit combines all fittings, all controls into
one central column. It's all pre-piped and fac-
tory assembled. Installs with only 2 connections

Circle 56 on Reader Service card

to hot and cold water supply. Deluxe features
include Stereo* Shower Heads...twin, adjust-
able-flow, high and low shower heads that work
separately or together. Plus a pressure balanc-
ing valve which prevents sudden scalding or very
cold water temperatures due to changes in water
pressure. Shoulder height controls are easy to
reach. Handsomely styled Hide-away* Rinsing
Spray comes built-in with its own revolving stor-
age compartment. :

3.
THE SPECTRA 70 BATHTUB.

Slimmer, trimmer lines. Gracefully designed to
stay in style for years to come. And the style isn’t
all that's long-lasting. This tub is made of life-
time cast iron. Luxury features include a comfort-
able beveled edge, new easy-rest back and
Stan-Sure* surface which is more slip-resistant
than regular tub bottoms. Available in full range
of American-Standard decorator colors includ-
ing new Bone and Bayberry.

The complete Spectra 70 Bath, with its Tri-Wall,
Shower Tower and Bathtub, is an outstanding
bathing-showering center. Its various compo-.
nents, however, are readily available separately
—the Spectra 70 Shower Tower, Tri-Wall without
Shower Tower and the Spectra 70 Bathtub.

For complete details on the new Spectra 70 Bath
Group and the UltraBath* Group, see your
plumbing contractor or write us.

AMERICAN
STANDARD

PLUMBING & HEATING DIVISION
40 W. 40th St., N.Y., N.Y. 10018

*Trademarks of American-Standard

© AMERICAN-STANDARD 1969
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Top court challenges U.S. Steel’s captive-builder loans

Indeed, the U.S. Supreme Court has jeop-
ardized all such insider loans to builders.

The tribunal, in a 5-to-4 decision, ques-
tions whether U.S. Steel’s special loans to
builders who buy its prefabricated houses
restrict competition and therefore violate
anti-trust laws.

The case, which the court ordered to
trial, involves a Louisville builder who ac-
cepted U.S. Steel’s attractive financing in
1960 on condition that he put a U.S. Steel
prefab house on each of his developed lots.

The builder, A.B. Fortner, claims that
within a year the $3,100 units proved to be
overpriced by $400, defective and ‘“prac-
tically impossible” to sell. Even so, U.S.
Steel refused to rescind the loan agreement
calling for Fortner to purchase 219 houses.
It ultimately foreclosed on Fortner’s 55
acres.

In all, Fortner purchased only 70 U.S.
Steel prefabs. He sold 62.

The builder is seeking triple damages for
his losses, including the profit lost on both
the houses he built and those he did not
build.

The ruling. The court’s majority said
a trial jury should decide whether the U.S.
Steel deal amounted to an illegal tie-in
agreement that forced Fortner to take prod-
uct A (overpriced prefab houses) in order
to get product B (low-cost development
loans). The trial jury must determine
whether U.S. Steel had “unique economic
advantages” allowing it to offer special

financing that competitors could not match.

The court’s minority, like the two lower
courts that dismissed Fortner’s suit, saw
no possible anti-trust violations. The mi-
nority contended that U.S. Steel’s home and
credit subsidiaries offered only one product:
a house-and-financing package.

The majority decision has deep implica-
tions for the entire business community be-
cause it seems to strike at the heart of
America’s distribution system. Manufac-
turers in all fields (including housing’s pre-
fabbers and product suppliers) often lend
to captive dealers who assure an outlet for
their products.

(The dealer is captive in that he is ob-
ligated to purchase his creditor’s product.)

The court’s majority is aware of the rul-
ing’s potential impact. So Justice Hugo
Black, writing for the majority, stated that
the opinion would not prevent manufac-
turers from selling on credit.

Nevertheless, the minority’s Justice Abe
Fortas (who has since resigned) insisted
that the ruling’s effect on credit selling
may be ‘“‘vast and destructive.”

The trial. The jury’s decision may turn
on whether builder Fortner can prove this
claim: U.S. Steel was able to extend special
financing only because it enjoyed a sub-
stantial competitive advantage over other
lenders.

In his Supreme Court brief, Fortner ar-
gues that U.S. Steel demonstrated such an
advantage by offering 100% land-develop-

ment loans at 6% plus a 2% fee whi
competitors were offering 60% loans
6% plus a 10% fee.

In Fortner’s view, U.S. Steel intende
to grab a large share of Louisville’s pr
fabricated housing market. The loans we:
the bait:

“The terms of the loans . . . made suc
an economically attractive situation th

[Fortner] was compelled to accej

. the houses to obtain the loans. [Bu

. the prefabricated houses had many d
fects resulting in poor sales and a bz
reputation for the subdivision.”

Defense. U.S. Steel contends that i
generous loans are signs of weakness, ni
strength:

® Since 1958, its credit division has bee
forced to make special dealer loans—*“witl
out conformity to conventional . . . pa
terns”—so that the homes division ce
sell at least 1,800 prefabs a year.

e U.S. Steel was trying to get a toehol
in the slumping Louisville market, rathe
than dominate it. Before the Fortner deal |
1960, it had sold 13 houses there in 195’
two in 1958 and none in 1959. (In 196!
U.S. Steel produced 1.4% of the nation
prefab houses.)

U.S. Steel even notes that the financir
helped Fortner, a novice developer. Tt
generous loans put him in business.

In effect, Fortner counters by arguir
that those same U.S. Steel loans also p
him out of business.

Housing stocks attain
their all-time peaks
All five categories of housing issues on
House & HoME’s industry-wide index rode
a surging market to all-time highs in the
month ended May 5. The composite index
of 25 stocks reached a new peak too, leap-
ing from 368.56 to 436.88.

Here’s the composite index:

HOUSE ¢ HOME
VALUE INDEX

OF 25 BUILDING STOCKS

4346.88

COMPOZITE

300

200

A
1969
How the top five did in each category:

May ’68 Apr.’69 May '69
Builders 275.33 446.68 534.84
Land develop. 350.83 54145 696.27
Mortgage cos. 30547 582.41 63292
Mobile homes 367.70 725.88 849.87
S&Ls 133.61 182.23 216.06
16

HOUSING’S STOCK PRICES

COMPANY May 5 Chng. COMPANY May 5 Chng. COMPANY May 5 Chng
Bid/  Prev. Bid/  Prev. Bid/  Prev,
Close  Month Close  Month Close  Mont
BUILDING !
Bramalea Cons. (Can.) 10% —1% SCOIWBI s 30 +5 Forest City Entr.b....... 35 +4%
Capital Bldg. (Can.) % +% «Cont. Mtg. Investors c.. 50 +5% Investors Funding . 45% +73/4
Christiana Qil b.... 2% +1% Cont. Mtg. Insurance...... 28% +2% Rouse Co............ . 4%
Cons,cBIdg. (Con.)... 430 +.15 EchlsllA| nvestment e, gi/; il Tishman Realty c.. 3% —HO‘
Dev. Corp. Amer. 14y,  —1% ENMA.........c +64Y;
Edwards Indus... 23 +5% First Mtg. Inv... RY 42 MOBI"LE (':"CgMES & ;REFAE
First Hartford Rity.. 28 44 Kissell Mtg.b..... 4%  +% Con. Chem. Co 373/z —7/;
First Nat. Rity.b.. W% —% Lomas & Net. Fin. 5 —ig Champion Homes B 1%
Frouge........ 5 -1 -MGIC Invest. Corp. 55% 2% Commodore Corp > 3% —3%
-General BI 9% —1Y% Mortg. Assoc 26 A7 DMH (Detrg:ter) w 387 +5?’x
-Kaufman & B 41% 6% Palomar Mtg 9 Fleetwoog - 8% 7%
Key Co +4% Southeast Mtg. % «Guerdon b.... % +5%
(Kavanagh Smith) United Imp. & Inv.b..... 8 m*’b'le mmglndustr|esb 35/5 +§‘§B
onarch Ind.c....... 1%
National Environment...... 21 +1Y% LAND DEVELOPMENT R e R
(Sproul Homes) All-State Properties. 2 Rex-N
Nationwide Homes............ +1% AmericaniLand 2 gﬁ IUTESU
-Presidential Realty b. 42 AMREP b 563/' ; y lgec ------
Revenue Prop. +2Y% Arvida 23l/‘ ZOW" HOU“ A
Ryan Homes .. +3% Atlantic imp 15% HIIECHOMES
l}jisrhlwg;ﬁ;,&f 1:1;0 ga"a‘f/e'g' Int.b 18 Hodgson Houses........ 15%  —%
-Del E. Webb +7% o Gor o8 ga‘sl.lﬂomes 5& 2 +g/z
Western Orbis b.. 19% 42 Bielhc e ¢ i Hdomte 4
(Lou Lesser Ent.) Don the Beachcom Witk Endusiries S
S&Ls Ent. (Garden Land) 18Y a—stock newly added to_table, b—clos
American Fin +1% Fla. Palm-Aire L 18Y, price ASE. c—closing price NYSE. d—i
Belmont S&L +6% .Gen. Devel.c. 3% traded on date quoted. g—closing pr
Calif, Fin.c. +2Y -Holly Corp.b.. 6" MSE. h—closing price PCSE. k—not av:
Empire Fin. +5Y% Horizon Land... 7% able. -—Computed in HOUSE & HOME's ;
Equitable S +6% Laguna Niguei. 9% stock value index. ly—adjusted for 2-fo
Far West Fin.c 2% 3% Major Realty ¥ 13% split. (NA) Not applicable. :
+Fin. Fed.c. 6% +9% -McCulloch 0il 54% Sources: New York Hanseatic Col
-First Char. 8%  +7Y% Scientific Resourd 2 Gairdner & Co., National Assn. of Securit
First Lincoln Fin. 5 +1% (Sunasco) i Dealers, Philip Beer of Russell & Sa
First Surety.... 13% 41 So. Rity. & Util.b 11% American Stock Exchange, New York St
First West Fin. JLAN S B B e pta e fEE Exchange, Midwest Stock Exchange, Pac
Gibraltar Fin.c 391, 451 DIVERSIFIED COMPANIES Coast Stock Exchange. Listings include ol
-Great West Fin. 29% +3% 4 A; +55/a companies which derive a major part
Hawthorne Fin... 17% 4% +6 their income from housing activity and -
Huntington Savmg 18% +% s 64 +7 actively traded.
I(Flrsg |;II(‘I: of Wes % o
mperial Corp.e h b
LFC Financial ( 2° T4  SHORT-TERM BUSINESS LOAN RATES
Midwestern Fin.b 15 -1 Average 9 per year 7
5 y other 8 North 7 South- 8 South- 4 We
Trameod Fine 7 18 T3,  LOAN SIZE  N.Y.  North-  Central castern western Coas
Union Fin5 J F1¥ (000) City eastern cities cities cities cities
United Fin. Cale. +6% F1=9. b e 7.88 1.79 3 7.56 8.
iy SRAai el R S
MAdo,,':,ISAGE BANK'%S’; 42 500-9%9 S N I R AR R &
ted Mtg........ 15% 1,000 up 7.06 7.18 1.26 6.84 7.18 €.
Charter Corp. of Fla........ 67 +12 Feb. ‘69 rates in Fed. Res. Bulletin, Apr. '‘69. NEWS continued on p. .
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THE MANY FACES OF PALCO REDWOOD PLYWOOD

Combine the Beauty of Redwood with the Advantages of Plywood

And help you build in the sales appeal of quality—out-
side, inside, or both.

Available with faces that are clear—knot free—and
without conspicuous patches.

Redwood has long been known for its superior ability
to hold finishes. Now, we've added saw-texturing to
further increase this ability. Result: PALCO redwood
plywood holds finishes up to twice as long as other
smooth surfaces. Or, may be used in its natural color;
or leave it unfinished—it will weather beautifully.

Available in 3/8"&5/8" thicknesses—8',9" & 10" lengths,
and in a variety of patterns.

Choose from the many faces of PALCO redwood ply-
wood for the beauty and quality of redwood plus the
economies of panel construction.

Write us for color brochure that describes application and various
finishing recommendations.

) PALCO

Architectural Quality Redwood
THE PACIFIC LUMBER COMPANY

1111 C A , San Franci 94133 e 35 E. Wacker Drive, Chicago 60601
2540 Huntington Drive, San Marino, California 91108
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A close call for FHA’s new plan to curb housmg costs

Picketing neighbors, a trumpet-toting lawyer
and some disgruntled local officials have
very nearly curbed a new FHA project set up
to curb housing costs.

A Seattle developer sought zoning to ex-
pand one of the nation’s first CHOICE tracts
last month after selling 600 houses at 25%
less than the area’s prevailing prices. The
request was answered by the pickets’ rally-
ing cry:

“Timberlane is unfair to human ecology.”

(Translation: The subdivision has small
houses and small lots—1,000-sq.-ft. units on
5,100-sq.-ft. lots.)

The developer, Covington Properties, a
subsidiary of Quadrant Corp.*, has won its
zoning. But the attendant dispute left obvi-
ous indications that several King County of-
ficials want it understood that this is to be
the last CHOICE tract in metropolitan Seattle.

Yet the way the project prevailed may
suggest a blueprint for builders who wish to
try the program elsewhere.

What CHOICE is. Before the Seattle
skirmish, the FHA thought it had a foolproof
plan to provide $12,000 to $20,000 houses
and that the program was acceptable to all
—1local officials, builders and buyers.

Under cHOICE, the FHA and local officials
waive certain development rules, thus allow-
ing builders to cut development costs and
lower house prices 20% to 30% . The hous-
ing is aimed at that 35% of the nation’s
families earning from $6,000 to $10,000, a
salary level too high for public housing but
too low for the conventional market.

The cHOICE approach was introduced last
fall in Seattle, a town crowded with airplane
factory workers. The FHA’s Technical Stand-
ards Office has plans to extend CHOICE to
Houston and Montgomery County, Md.
(The cHOICE name is an acronym for
Cost-effective Home Ownership in an Im-
proved Contemporary Environment.)

Quick sales. Quandrant’s wooded 500-
acre subdivision, largest of six CHOICE proj-
ects in Seattle, posted 300 sales in three
weeks. And during the winter the tract’s
two builders—Boise Cascade’s Ray Watt
Co. and 1TT’s United Homes Corp.—sold
another 300, all priced from $13,950 to
$21,500. So Quadrant ran out of zoned lots
and went back to the county planning com-
mission.

Suddenly Quadrant learned it had ene-
mies.

Opposition was led by attorney Alva C.
Long from middle-class Auburn, a nearby
community. Long, who has a theatrical
touch, made his case anywhere he could—
in the newspaper and at public hearings.

First, he raised the human-ecology charge
by recruiting teenage pickets to carry care-
fully-lettered placards.

Then he carried a trumpet into planning
commission’s meeting to dramatize his argu-
ments, some humorous and some deadly
serious. Trumpet in hand, Long said any
child wanting to practice the horn in the
cluster-house tract “would have to get per-
* Quadrant, formed by merging six related con-

cerns, developed half of Seattle’s new residential
land last year. It had ’68 sales of $30 million.
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Timberlone
is unfair+o

Human Ecolcsy

BUYERS AND PICKETS clash at cost-cutting FHA tract. Buyers wanted the $13,950-t0-$21,500 house

but foes feared an economic ghetto. Seattle developer made improvements and tract survived.

mission from all the neighbors.” He said a
few toots would bring “all the walls tum-
bling down.”

More seriously, Long charged that the
tract’s assessed valuation would be inade-
quate to maintain public services. He noted
that the only available elementary school
was already on double sessions.

Others said that the tract was an eco-
nomic ghetto, that it lacked even one Negro
family and that the streets were too narrow
to accommodate boats and trailers, prized
possessions in the Northwest.

Winning the zoning. Quadrant Vice
President Dick Kempa quickly spent $7,000
to landscape a typical cul-de-sac. Then he
played host to a tour by the commissioners
and their staff members.

At the hearings, Kempa let the residents
speak for themselves. One community leader
said: “This subdivision is an experiment in
community living that is worth trying.”

The commissioners agreed, approving the
zoning by a 6-to-2 vote with one abstention.
But the commissioners added some condi-
tions to the approval and indicated that any
new CHOICE zoning will be much more diffi-
cult.

And the commissioners’ new conditions

reinstated some of the original developmer
rules that had been waived to cut costs. S
Quandrant may have trouble keeping Ic
costs down in the new section.

® Sidewalks must be added to two sec
ondary collector streets.

e Some roads may have to be widened.

e The developers and builders must sho
the landscaping improvements they wi
make on the 5,100-ft. lots.

® The developer must provide two cleare
school sites.

e And the developer will provide a sej
arate storage area for boats and trailers.

And although he voted for the zonin
Commissioner Frank Perkins said he woul
never again support a tract that has stree!
below strict county standards.

The public interest, said Perkins, woul
be better served if the tract “had a few le:
trees and a little more road.”

“I totally disagree,” says Kempa. “If loc:
officials remain flexible, developers woul
create better subdivisions at lower cost
The CHOICE concept of waiving needle
road and drainage regulations should be e:
tended to all FHA tracts in all price ranges

—RAY BLOOMBEF
McGraw-Hill World News, Seatt

Selection of FNMA board heals an old wound

Housing Secretary George Romney has
selected most of the Federal National
Mortgage Association’s new board of di-
rectors, and the choices indicate something
of a rapprochement between Romney and
Fanny May’s President Ray Lapin.

The board is bipartisan. It includes
Democrats Lapin and Philip N. Brown-
stein, FHA commissioner in the Johnson
administration, and Walter W. Heller,
chairman of President Kennedy’s Council
of Economics. All have served previously
on FNMA’s board.

Romney also named Lloyd Clarke, a
past president of NAHB; Sherman Unger,
counsel for HUD; William Ross, acting FHA
commissioner, and Paul A. Volcker, Treas-
ury undersecretary.

Three are leaving the board: Fred

Kramer, president, Draper & Kramer, Ch
cago; C.C. Cameron, chairman, Camero:
Brown Co., Charlotte, N.C., and C.]
Burney, a Texas lawyer.

Lapin emphasized the nonpartisan n
ture of the selections. “Significant in t}
naming of these seven is that it maintais
FNMA as a non-political entity,” he said.

Unger added: “What we do not want
for FNMA to become a political agency.”

The emphasis on nonpartisanship
important because of the stormy beginni
in the Lapin-Romney relationship.

While HUD and FNMA officials deni
there ever was a feud, Romney was r
ported to have wanted a Republican
Lapin’s job. Important FNMA prograr
were delayed as a result of the old di
agreement. NEWS continued on p.
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Try these for openers. They close sales.

The extra quality of a carved, wood panel entrance door, like our Coronado
above, makes a fine first impression that carries over to the entire house.

It could be the plus feature that closes the sale. Whatever you select...an
elegant carved panel, a conventional panel, a cross/buck...be sure to

get solid quality as well as elegance. Old growth, vertical-grain Douglas

Fir cut and assembled with craftsmanship and pride makes every St. Regis
door part of the “‘sizzle” that sells the whole house. Send for our new catalog
of interior and exterior wood panel doors—over a hundred styles.

rite St. Regis Paper Company, Forest Products Division, P.O. Box 1593, Tacoma, Washington 98401
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IVES

FULL LINE OF

MAGNETIC

ATCHES

Self-aligning, permanent ‘‘ceramic’’ type magnets . . .
Attractive aluminum case design, versatile applications

No. 325 . . . double pole, will fit ~ No. 323 . . . triple pole, double

all details,a quality catch in the  magnet,will fit all details
low price field

B\ MICHTY-MITE
h‘&\ No. 326 . . . double pole,®

heavy duty. Packed with
all three strikes

U.S. Pat. No. 3,055,690 i

@ Unique case design permits surface mounting or mortising
into stop.

@ Can be used with two small or one large strike

@ Adjustable screw holes in case provide for adjustment after
mounting

@ Two separate magnetic fields for pairs of doors.

SUPER-MITE,

No. 327 . . . triple pole,
double magnet — heavy
duty. The finest, most
; practical magnetic catch

s ever developed for full
/ length doors, Ideal for in-
(C i dustrial applications.
Packed with all three

'."_',,,,.'-' ; 42 \-.) ;
p” i strikes.

U.s. Pat. All lves magnetic catches available in
§0.3,055,650 natural aluminum or brown lacquer finish

vision oF

THE H. B. IVES COMPANY =9,y
New Haven, Connecticut 068508 S

PRODUCTS, 1NC.
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Bob Pease to lead mortgage men-
He’s the man who wrote the book

The Mortgage Bankers Associa-
tion has just nominated as its
president a Chicago lending leader
with a strong penchant for speak-
ing his mind and an even stronger
habit of knowing what he’s talking
about.

For he is Robert H. Pease, the
co-author and editor of the indus-
try’s own textbook, Mortgage
Banking,* a 450-page tome that
explains realty lending from ac-
celeration clauses to zoning. He
has taught investment and finance
at Chicago University’s graduate
school of business and he is the
senior vice president of that city’s
blue-chip mortgage banking house
of Draper & Kramer.

It was Pease who landed on
the financial front pages all over
the country five months ago with
the warning: “The financial mar-
kets are in chaos and the mort-
gage markets are in near col-
lapse.” He has mellowed a trifle
since, but at the slightest provo-
cation he still reads both govern-
ment and industry a lesson on the
need to control inflation. He has
called the inflationary psychology
the economy’s foremost problem.

The MBA’s spring conference in
New York chose Pease to succeed
Lon Worth Crow Jr. at the big
trade association’s convention in
October. Pease, who served two

MORTGAGING’s PEASE
A leader who knows the way

terms as treasurer and is no
MBA’s vice president, won the a:
sociation’s distinguished servic
award in 1954. He was a Marin
Corps hero in World War 11, an
he is a tennis player and a fl
fisherman.

The mMBA named Everett (
Spelman, president of Denver
Western Securities Co. and secon
vice president of the MBA, to su
ceed Pease, and chose Philip (
Jackson, second vice president ¢
the Jackson Co. of Birminghan
to step aboard the election laddc
as Spelman’s successor.

*McGraw-Hill, New York City, 196

Miss Mortgage steps out on her owi

Selma Wallace, a leading lady on
the national mortgage stage for
the last several years, is forming
her own brokerage.

Minor details are unresolved,
but Selma has made three deci-
sions: 1) her national company
will be based in New York, 2)
she will be president and 3) she
will still work from her elegant
Brooklyn Heights townhouse—
“my Taj Mahal.”

She has not yet named her
company. One suggestion: Selma
Inc.

Selma posted sales of $48 mil-
lion for J.I. Kislak Inc. of New-
ark, N.J., last year. She hopes her
company’s sales will hit $100 mil-
lion this year.

Her resignation is the latest
defection from Kislak, a $700
million company recently riven by
a family fight for control. How-
ever, the dispute seemed resolved
last month. President David Kis-
lak, who was suing his parents to
gain control, resigned after ac-
cepting a $1 million settlement.
He is succeeded by his brother
Jay, who owns a separate mort-
gage company in Florida.

Jay and Executive Vice Presi-
dent Emanuel Brotman now plan
to consolidate the Newark and
Florida operations.

Last month when news of
Selma’s departure—and three
others—reached the Mortgage

Empi

i

BROKER WALLACE
She aims for $100 million

Bankers Assn. convention in Ne
York, this story became a cor:
dor favorite: At the height of tl
defections, one salesman startle
a Kislak vice president by a
nouncing: “I have news for yo
I'm staying.”

While it is possible that Seln
may employ some Kislak alum
she states flatly that she lur
none away:

“I wouldn’t do that. The Kisl:
Co. was always good to me. B
sides, I'm not a temptress. I’'m n
Helen of Brooklyn.”

NEWS continued on p.
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New ServASink
in four colors

Capitalize on color! Install the only laundry tray
line offering four colors, and then let your
imagination soar in planning laundry room decor.

SERVA§INK‘ the original wall-hung design,
now offers total flexibility: single or double tray
models; with legs or wall-hung; storage cabinets;
matching covers; choice of accessories; and, repeat,
choice of colors. Looking for new appeal? Look no
further—SERVASINK supplies it all!

Tray construction of marvelous MOLDED-STONE®
saves 80% on weight of old-fashioned models. Makes
an easy-to-clean, stainproof fixture strong enough to
withstand rough usage for a lifetime. Other exclusive
FIAT features include raised back splash and the
only twin tub with full molded return, clean to the
wall at each side.

Mail coupon today for complete and colorful bro-
chure 1007-F.

TOP VIEW: Model LTD in #223 Green Drift is wall-hung to pre- FIA.T 'DEPT. FHHBS EORMIC%:D4RZSRAT|ON
serve unobstructed floor area. Shown with optional matching cover. incinnati io 45 =
LOWER: Model FLTD in #232 Beige Drift with furniture type,

tapered chrome legs that “‘pop’ into molded sockets for rigid
friction fit.

Name

Address.

City State. Zip.
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, /.,‘i Ever one Wants a little breathlng room..

SO add a deck and profit from it.

Have you noticed? Today’'s home
" buyers are getting harder to sell.

They're spending many careful hours
shopping for the builder that gives them
more home for less money.

Wouldn't you like to offer that kind
of a deal? You can, you know. Just by
adding Western Wood decks to your
models—that’ll give you all kinds of sales
extras. Extra charm and personality,
a more unique total environment, more
breathing room and the look
of a customized home.

Western Wood decks are easy

| to build, too. You can put them anywhere.

On a steep hillside, among trees or even
over the carport. And don't forget, you

| can paint them or stain them any color

under the sun (or order the material
pre-finished).

Care to try all that with a slab
of concrete?

We have many more suggestions on
how Western Wood decks can give you
extra breathing room and move your

models faster. If you'd like to see them, just
mail the coupon. We'll send you a
complete Western Wood ““New Home

Idea Kit."” It's free.

Western Wood does
it like nothing else can.

—
Dept. HH-669, Yeon Building,

@ Portland, Ore. 97204

Please send me your free

Western Wood Products Association

"New Home Idea Kit."

Name
Address
City

State Zip

Western Woods include knotty and clear grades of Douglas Fir,
Ponderosa Pine, Western Red Cedar, Incense Cedar, Western Hemlock,
White Fir, Engelmann Spruce, Western Larch, Lodgepole Pine, ldaho
White Pine, and Sugar Pine.

One of a series presented by members of the American Wood Council.




Why sell just houses?

Keep pace with consumer
preference-build Total

Electric Homes.

Twice as many homebuyers
want electric heat as builders are now
providing, reports a recent
Department of Commerce study.
Electric heat has arrived. Millions of
families already enjoy it. And
millions more say they want it.

A Total Electric Home is full
of features that turn browsers into
buyers. Fast.

Features like flameless electric
heat. Electric water heaters. Self-
cleaning ovens. Electric clothes
dryers. Electric air conditioning.
Features that'll help you sell faster
and more profitably. A big reason
for the big trend to Total Electric
Homes: nationwide ads like the one
pictured areiselling the benefits of
carefree electric living in Life, Look,
Better Homes & Gardens, and
American Home.

Why not take advantage of the
growing preference for Total Electric
Living? Your electric light and power
company will welcome the
opportunity to work with you.

LIVE THE CAREFREE ELECTRIC WAY
——— T EE TLELIRIC WAY

Only a home with
electric heat can pass
every comfort test

See what we mean about the carefree comfort
of electric heat? The temperature's virtually the
same throughout the room, even on the floor. Even
near the window, Only with electric heat can you
bask in such uniform comfort. Go ahead. Live
carefree with electric heat...in any home, old or (

new. Mobile home and apartment, too. And
consider summer comfort with electric
cooling. Call your electric heating contractor
or your electric light and power company.
They'll show you the way to comfort.

Live the carefree way with ct[.lc “eat
Flameless Ele

% Live Better
\ Electricall

LIVE BETTER ELECTRICALLY - Edison Electric Institute - 750 Third Avenue, New York, N.Y. 10017
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Who's shouting “revolution”

from the rooftops?

Philip Carey.

We think you want roofing
shingles that provide more than
just cover. And we’re boldly
expressing this belief on
rooftops everywhere with new
250 Rustic Shingles—a
refreshing departure from
ordinary shingle design and
colors. Rustic Shingles,

with exclusive random tabs, let
you create a distinctive

“shake” effect at very moderate
cost. They come in four
harmonious colors to blend with
any setting. And they carry

a U/L Class ““‘C” Fire-Safety
Rating, a wind warranty and an
18-year shingle protection bond.

Where circumstances indicate

a U/L Class ““A” Rating, you’ll
want 350 Fire-Chex® Rustic
Shakes® —a premium quality
shingle with the same exclusive
random tab design.

Join Philip Carey’s “Revolution
in Roofing.” Put an end to the
dull roof with 250 Rustic Shingles
and 350 Fire-Chex Rustic Shakes.
For more information, write
Philip Carey Corporation

Dept. HH-669

Cincinnati, Ohio 45215.

PHILIP
CAREY,




EVERY TIME THE
SUN SETS YOU MAKE
MONEY WITH A GOOD
MOTEL FRANCHISE.

AND THE SUN SETS
EVERY DAY.

Call or write Franchise Department: Area Code 301,
593-5600 for details today. Before you waste another sun-
set. Quality Courts Motels, Inc., P. O. Box 890, Silver
Spring, Maryland 20901.

26 Circle 64 on Reader Service card
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New president for savings bankers

SAVINGS BANKS’ HASKELL
Into the president’s chair

He is Richard B. Haskell, an ur
ban renewal leader in Hartford
Conn., and president of the insur
ance capital’'s Mechanics Saving
Bank (assets: $169 million). Hu
was elected by the National Asso
citation of Mutual Savings Bank
at its 49th annual conference i1
Minneapolis on May 28.

The association represents mos
of the 500 banks operating in the
18 states where savings banks ar¢
permitted.

Haskell, who had been the as
sociation’s vice president, suc
ceeded Robert J. Hill of Concord
N.H. Frederick C. Ober, presiden
of the Newton (Mass.) Saving
Bank, succeeds Haskell as vict
president and Ross D. Hill, presi
dent of the Union Dime Saving
Bank of New York City, become:
the association treasurer.

From editor to bmldmg executive

Clarke Wells has left a silent type-
writer in New York and caught a
jet to the Coast to help build
apartments.

He was a senior editor with
House & HoME and a widely
recognized expert on apartment
management and building tech-
nology. He had come by such
proficiency the hard way, he said
in a farewell memo:

“You spend incalculable
amounts of time with expounding
builders, always resisting the urge
to act like a pundit yourself.”

Now, at 35, he puts the ex-
pertise to work for L.B. Nelson &
Associates of Palo Alto, Calif.
The company builds apartments,
sells them to investors and leases
them back under long-term man-
agement contracts (H&H, Sept.
’68).

Nelson already manages 1,300
units it has built in 20 cities
around San Francisco Bay. Wells
will help build another 900 units
outside the Bay Area this year,
raising annual revenue from $10
million in 1968 to $15 million for
1969. His job is to analyze rental
markets and scout up sites. His
title: manager of market research
and public relations.

Wells closed out 14 years as a
business journalist before he ran
for his plane. He was a managing
editor for Printer’s Ink and for
the now departed American Build-
er before joining House & HOME
in 1964.

He was the latest of several
House & HOME alumni to move
into the housing business as con-
sultants, government officials or
building company executives. A
partial roll call: Arthur Sworn
Goldman, Carl Norcross and Ed-
ward Birkner, all prominent mar-
keting  consultants;  Kenneth
Campbell of Audit Publications,
a new stocks advisory service in
New York City; Robert Siegel,
president of a market research

EX-EDITOR WELLS
Off to a new frontier

company in New Orleans; Rober
Murray, a press agent for FHA
Jonathan Aley, a Connecticu
homebuilder, and Peter Tomar
ken, a public relations directo
for the Larwin Co., the Californi
tract builder.

New S&L regulator
appointed in Californi:

Gov. Ronald Reagan has chose
Michael F. B. MacBan, forme
administrative vice president
Metropolitan s&L of Los Angele:
as California’s savings and loa
commissioner.

MacBan, 50, is a Republica
and a former staff vice president c
the California s&L League, trac
association for the state’s $28-bi
lion s&L industry. He succeec
Preston Martin, who resigned th
$24,500 regulatory post to replac
Robert Rand as chairman of tt
Home Loan Bank Board in Wast
ington (NEWS, Apr.).

BUILDERS: John E. Polk is t
new production manager for e
Kaufman & Broad subdivisions
the San Francisco area. K&B ar
its Kay Homes subsidiary expe
to build 1,500 units in the are
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Kohler gives the ho-hum
ath the heave-ho.

In with the bold...out with the ho-hum! ( ?

Kohler's in with bold colors and bold S| ! that imagination suggests. .. laminates,
shapes F?r your customers. For an "'in"' BOLD .2 pa.neling, even carpet. Co'ntinue Avoc_ado
color, it's Kohler Avocado...mellow and in the Lady Fair, Kohler's new bold idea

in lavatories. It's a shampoo center and

a baby bath, too. Bold accent? A
lavatory in Kohler Antique Red. Give the
heave-ho to old ideas about the bath.

Sell the bold! The bold look of Kohler.

warm. The go-with-everything color
introduced to the bathroom by Kohler.
Try it in the Caribbean tub: luxury-sized,
with six feet of stretch-out comfort. Give
the sides of the Caribbean any treatment

Kohler Co., Kohler, Wisconsin



CHEVROLET

CHEVROLET

Chevy pickups co

Chevrolet doesn’t box you in
like most pickups with just
two lengths to pick from.
Chevies come Fleetside
and Stepside. With 62~ and
8-ft. boxes. And Longhorn to
boot. With an 8%2-ft. box —
ready tohandle afull camper
body up to twelve feet long.
But that's only the first
Chevy extra the other popu-

v pe
Y e

lar pickups can’t offer: Most
Chevies come with full coil
spring ride. Fleetsides have
full double-wall steel in the
box. Fender liners that fight
rust. There’s wood flooring
if you specify. A wider range
of available automatic
transmissions. The biggest
selection of engines.

And something that sur-

CHEVROLET

in three sizes:
Long, Longer and Longhorn.

prises a lot of folks looking
at popular pickups: The low-
est price tags of all on many
models.

Chevy pickups come three
ways: Long, Longer and
Longhorn. Size one up at
your Chevrolet dealer’s
today. ... Chevrolet Division
of General Motors, Detroit,
Michigan.

Circle 66 on Reader Service card

More trucks are Chevrolets
because Chevrolet is more truck!
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We're U.S. Plywood
not U.S. Sheathing.

lot of people seem to think we just make ply-
od sheathing. It must have something to do
th our name. But as you can see, it isn’t so.
We make a whole range of materials that
n make your houses more attractive. We’ve
ly shown you a few of them here, but your
S. Plywood Builders Service Representative
n tell you all about the others.

We also have a Design Assistance staff to
lp you integrate these materials into the
mes you build. You’ll be surprised how
iny original variations they can produce on
y basic design. Ask our Representative about
s service, too. That’s what he’s there for.
The following products are shown below:

1. Weldwood® Paneling—Fine domestic and
imported natural hardwood prefinished panels.

2. Siding—Plywood and hardboard sidings
including textured and overlaid panels and
PF-L®, a Tedlar® surfaced panel.

3. Lauan Paneling—Quality low cost grooved
panels—many with printed and embossed grain.

4. Doors—Residential and commercial doors
including hollow core, metal and wood bi-folds.

5. Vinylgard® Paneling—Plywood panels
with protective grain printed vinyl face, or
Hearthside® wood grain printed hardboard
panels. Resists scratches, dents and stains.

6. Micarta®—Plastic laminate in a wide range
of colors, textures and patterns.

7. Novoply®—Three-ply particleboard un-
derlayment, extremely flat and warp-resistant.

8. Molding—Prefinished hardwood molding
and trim, and hardwood faced aluminum
moldings in a variety of styles and finishes.
Made to harmonize with Weldwood paneling.

9. Stor-Mor®—Prefinished grooved perfora-
ted hardboard panels. Panels provide useful
areas of hanging storage with complete free-
dom of design. Embossed hardboards also
available. Scuff and mar resistant.

@ U.S. Plywood

A Division of U.S. Plywood-Champion Papers Inc
777 Third Avenue. New York, New York 10017
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- CHECKERS

pockets, checks, or grain o hamper play, and won | Spiil OF Crack. |

You'll probably never have another checkerboard quite like it.
You can order new Boise Cascade Vinyl-Bond Insulite Siding in
long rectangles for the outside walls of houses or apariments, or
other kinds of light construction. It is not available with the check-
erboard patiern, but everything else is the same.

HOUSE & HOM!



Every serious builder should play
Checkers. It's a nice way to relax
and have some fun and still get

in some serious business.

r n W And besides, you can get this
Checkers game absolutely free.
The beautiful checkerboard itself
is a square piece of our new

[
[ 1
Gold Vinyl-Bond Insulite Siding. It

[] ] [ir] :
makes the only checkerboard with
m I Im a satin-smooth, factory applied

finish that's guaranteed in writing
for 10 long years. Guaranteed
against blistering, peeling,
checking, and the repeated
deployment of Kings. In addition
to Gold, new Vinyl-Bond Insulite
Siding is available in three other
great colors: Avocado, Sandstone,
and White. It can be easily applied
with conventional tools and comes
with reversible, weather-drip edges
and color-matched accessories.

It resists fading, and is completely
weatherproof so you could set up
a game in the rain. It also has no
knots, pitch-pockets, checks or
grain to hamper play, and will not
split or crack. You may never have
another checkerboard quite like it.
So don’t delay a minute. Send us
the coupon below. Or, if you don’t
want to play games, call up your
Boise Cascade dealer and put in
an order for 8” x 16, or 12” x 16’
Horizontal Lap Vinyl-Bond;

or4’' x 8, or4’ x 9’ Plain Panels.
Unfortunately, neither type is
available with the checkerboard
pattern.

BOISE CASCADE
BUILDING PRODUCTS
Boise, Idaho 83701

Please send me your Checkers
game with the new Vinyl-Bond
Insulite Siding checkerboard —
including a set of checkers
and rules.

NAME

COMPANY

STREET

CITY




The blue of

Colorado skies
meets its match in

Re

People 'in the Aspen area refer
to Snowmass Villas as, ‘“‘that
place with blue roofs,” and with
good reason.

This award-winning condomin-
ium project consists of 6 build-
ings, providing 28 residential
units foryear-round vacation use.
Of conventional wood-frame con-
struction, the apartment complex
is sided with cedar shakes. In
designing steep, shed-type roofs,
the architects used Reynolds
Aluminum Shingle-Shakes in
Heron Blue Colorweld® as color
counterpoint to the rough-hewn

32

olds Aluminum

gllllingle-Shakes®

siding. But, much more than
color influenced that decision.

With their 4-way, interlocking
design, Shingle-Shakes withstand
winds up to 120 mph and remain
stable even under heavy snow
loads. The siliconized acrylic
baked enamel finish actually
helps shed snow. Regardless of
humidity and temperature,
Reynolds Aluminum will not rot,
rust, warp or split.

Aluminum Shingle-Shakes are
12"x36", require no special fram-
ing or sheathing, and reduce the
materials handling problem. Their

Snowmass Villas Architects: Henrik Bull and lan Mackinlay, Orinda, Qalifornia;

Construction Director, Don Davidson, Snowmass-at-Aspen, Colorado

low load factor is a distinct bene-
fit in covering old roofing in re-
modeling jobs, too.

Texture and shadow effects
can be obtained with Shingle-
Shakes thanks to their heavily
embossed linear pattern and
deep butt design. Most important,
Shingle-Shakes offer visual ap-
peal and durability comparable
to slate or tile, but at lower cost.

Shingle-Shakes and their
matching accessories come in
16 colors, including Polar White,
Terrace Green, Heron Blue, Au-
tumn Brown and Charcoal, plus

Circle 69 on Reader Service card

natural aluminum. Get informa-
tion on Reynolds Aluminum
Shingle-Shakes for residential or
commercial buildings from
Sweets Architectural Catalog,
21d/Rey, or write to Reynolds
Metals Company, Building Prod-
ucts and Supply Division, 325 W.
Touhy Avenue, Dept. HH-69,
Park Ridge, Illinois 60068.

REYNOLDS

ALUMINUM
Building Products

HOUSE & HON



The power of attraction...

2N CARADCO cioo

Double Hung Wood Windows

C100’s attract builders whese homes attract buyers. They're drawn
by convenience factors: removable sash you can store during
construction and paint easily; tough, stainless steel track/weatherstrip
that resists damage and self-adjusts; snap-on, mar-proof vinyl grilles.
They like quality features: leak-proof, permanent vinyl glazing

for insulating glass; complete weatherstripping. They want

cost savers: factory priming; stops applied; built-in lifts.

The CARADCO C100’ has it all—a most attractive window.

= £
l N

Double-Hung ~ Casement Awning Slider Windows Patio Doors
Windows Windows Windows

CARADCO
Pemberton, New Jersey
DIVISION

Scovill Manufacturing Company
P.O.BOX 658 + DUBUQUE, IOWA 52001

Caradco Windows and Patio Door products are further detailed in Sweets Light Construction %%, Arch. File rc_g_: or write direct to factory
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The"System’door:

you cant beat it.

It's called the Pease Ever-Strait
door. But it's more than a door—it's
an entire prehung entrance system
... complete with frame, magnetic
refrigerator-type weather stripping,
a patented adjustable sill, and glazed
lights . . . all factory assembled! So
you save a bundle on installation,
and on reduced call backs, too.

The Ever-Strait door is a weather-

I~

r

\i =
S
i

more than a door
... it's a complete unit!

single, and double door combina-
tions, with over a dozen matching
sidelight and toplight options to
choose from. (Including the “sales
of Ever-Strait's exclusive
ventilating sidelights . . . screened
on the inside, hinged to swing open
and let in summer breezes.)

Compare the Ever-Strait '"System”
to any mere door; see if you don't

proof, warp-proof, sound-proof masterpiece. It is
available in 28 basic styles of single, extra wide

agree it's unbeatable. And . . . if you can't
beat 'em, why not join 'em?

Pease

Ever| Strait Doors.

Dept. H- 6, 900 Laurel Ave., Hamilton, Ohio 45012

factured by Pease Company, and available from the following distributors:

RADO, Denver

te Manufacturing Company
ECTICUT, Bethel
_umber Company
ECTICUT, New Haven
Lumber Company, Inc.
WARE, Wilmington
is-Eliason Company

DA, Boca Raton

& Deshields, Inc.

DA, Bradenton

ee County Lumber Co., Inc.
DA, Hialeah

al International Industries
DA, Hollywood
ndustries, Inc.

DA, Sarasota

rd Lbr. Co., Inc.

GIA, Atlanta

tree Doors, Inc.

DIS, Broadview

n Sash & Door Company
OIS, Chicago

d Hines Lumber Company
JIS, Decatur

n Sash & Door Company
OIS, Franklin Park

sland Millwork

ILLINOIS, Rock Island

Rock Island Millwork
ILLINOIS, St. Charles

Imperial Components, Inc.
ILLINOIS, Springfield
Springfield Builders Supply Co.
INDIANA, Bristol :
V.S.l. Home Products Corp.
INDIANA, East Chicago
Components, Inc

INDIANA, Evansville

Indiana Wholesalers
INDIANA, New Haven

Home Lumber Company
INDIANA, Terre Haute
Indiana Wholesalers

IOWA, Davenport

Mueller Lumber Company
IOWA, Des Moines

Rock Island Millwork
KANSAS, Wichita

Rock Island Millwork
KENTUCKY, Louisville

Chase Barlow Lumber Company
MARYLAND, Baltimore
Arundel Lumber Company
MARYLAND, Beltsville

Ewing Lumber & Millwork Corp.

MARYLAND, Easton

Anderson Lumber Co., Inc.
MASSACHUSETTS, Boston
Gerrity Company, Inc.

L. Grossman Sons, Inc.
MASSACHUSETTS, Westfield
QO'Connor Lumber Company
MICHIGAN, Detroit

Acorn Distributing Company
MICHIGAN, Grand Rapids
Burton Aluminum Products
MICHIGAN, Kalamazoo

Miller Sash & Door Co., Inc.
MICHIGAN, Vernon

Glaser's Elevator & Lbr. Co., Inc.
MINNESOTA, Minneapolis
Independent Millwork, Inc.
Kullberg Manufacturing Co., Inc.
MINNESOTA, St. Paul Park

Minnesota Wood Specialties, Inc.

MISSOURI, Kansas City

Rust Sash & Door Company
MISSOURI, St. Louis

St. Louis Builders Supply Co.
MONTANA, Billings

E. R. Young Co., Inc.
NEBRASKA, Lincoln

SealRite Manufacturing Company

NEW JERSEY, Bound Brook
Sklar Door N.J. Corporation
NEW JERSEY, Camden
Valley Bow, Inc.

NEW JERSEY, Lakewood
The Level Line, Inc.

NEW JERSEY, Linwood

Dee Lumber Company

NEW JERSEY, Pennsauken
El Jo Products, Inc.

NEW YORK, Albany

Gerrity Company, Inc.

Karl A, Paulsen Lbr. & Millwork Co.
NEW YORK, Buffalo

Iron City / Whitjax

NEW YORK, Hudson Falls
Northern Homes of N.Y., Inc.
NEW YORK, Kingston

Miron Building Products Co., Inc.
NEW YORK, Lacona

Blount Lumber Company
NEW YORK, Rochester

Iron City / Whitjax

NEW YORK, Syracuse
Gerrity Company, Inc.
NORTH DAKOTA, Fargo
Structural Products, Inc.
OHIO, Cleveland

Palevsky Industries, Inc.

OHIO, Hamilton

Pease Company

OHIO, Massillon

Iron City / Whitjax

OHIO, Toledo

McKimmy & Elliott Distributing Co.
OHIO, Youngstown

Iron City / Whitjax

OREGON, Portland

Western Homes, Inc.
PENNSYLVANIA, Harrisburg
Regal Products Mfg. Co., Inc.
PENNSYLVANIA, Johnstown
Iron City / Whitjax
PENNSYLVANIA, Lancaster
Keystone Aluminum Window Co.
PENNSYLVANIA, Philadelphia
Charles Ahrens & Sons, Inc.
PENNSYLVANIA, Pittsburgh
Iron City /| Whitjax

SOUTH DAKOTA, Sioux Falls
Jordan Millwork Co.
TENNESSEE, Kingsport
Gibbons Lumber Co.
TENNESSEE, Knoxville
Schubert Lumber Company
TEXAS, Amarillo
Crowe-Gulde Cement Company

U.S. Patents No. 3,153,817; 3,273,287 and 3,238,573. Patented in Canada 1965. Other patents pending.

TEXAS, Arlington

Mayfield Building Supply Co., Inc.
UTAH, Salt Lake City

Oscar E. Chytraus Co.

VIRGINIA, Norfolk

Builders Specialty Products Co.
VIRGINIA, Roanoke

Timber Truss Company Inc.
WASHINGTON, Kirkland
Western Prefinish Wdwk Co., Inc.
WASHINGTON, Spokane
Plywood Distributors, Inc.
WISCONSIN, Janesville

Marling Lumber Company
WISCONSIN, Wausau

Marathon Millwork, Inc.

Vanguard Building Materials Corp.

In Canada sold by:
Associated Windowalls, Ltd.
Banville Building Supplies, Ltd.
Bird Hardware Specialties, Ltd.
Robert Hunt Co., Ltd.

Whitjax, Ltd.

In Puerto Rico sold by:

PUERTO RICO, San Juan
Aleco of Puerto Rico



WHAT THE LEADERS ARE BUILDING

It didn’t start that way. Architect Philip
Steel’s original plan for this garden apart-
ment/townhouse project was, in his words,
“much wilder” than the present product.
But nearby residents complained, and city
officials told Steel to change his design so it
blended more quietly with its long-estab-
lished neighborhood.

] ‘ Steel’s purpose in creating this present
AN el design was to express the style and quality
- : ' P of an early Delaware Valley community,
A but to include a wide variety of materials,
TRADITIONAL ELEGANCE is shown in heavy roof levels and structural shapes—e.g.,
cornices and curved arches above door. clerestory windows on the top floor of some

Photos: Lisanti In

A small apartment project designed to conforn
to its traditional neighborhood

of the townhouse units (at left in phot
above) . The exteriors are finished in washe
mortar and brick, and feature black railing
outside second-floor windows.

The project consists of five two- an
three-story townhouses and six two-stor
apartments. The one-, two- and three-bec
room units rent from $125 to $200. Mo
of them include step-down living room
floor-to-ceiling windows and fireplaces.

Almost all of the units were rented be
fore construction was completed.

Builder: Tripodi Builders Inc. Location
West Chester, Pa.

BR.
BR.
R
=R
i
1
)
i BR
THIRD LEVEL THIRD LEVEL,
FIRST LEVEL,
SITE PLAN shows how the 11-unit project is arranged on the 180’x100/ site (top of plan). The five two- and three-story townhouse units are at eith
(left). Ample parking space for tenants is located to the rear of the project end of the project, apartment units are in the center.
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We're very beauty conscious at Kwikset.So we have a score of hisntibulithing
rosettes to make our good-looking knob designs look even better. Kwikset
decorative trim comes in just about every finish, size and shape imaginable.
Lace-like filigrees, elegant stars and sunbursts. And captivating contours,
like the one shown here. While our rosettes add greater beauty to entryways
and doorways throughout the house, the real beauty is, they do it so inexpen-

sively. Which makes our rosettes a great fringe benefit.

Im’lﬂg })I( lotksets

IKSET SALES AND SERVICE COMPANY  ANAHEIM, CALIFORNIA A SUBSIDIARY OF EMHART CORPORATION America’s Largest Selling Residential Locksets
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Plain

to Fancy
for $4

Add Dimensional Beauty with Wenczel Sculptured Tile

What a difference —when Wenczel Sculptured
Ceramic Tile enters the picture! Yet it costs
only $4 to bring the look of luxury to this
wall. Wenczel's new 3-D tiles offer endless
design possibilities, either as decorative inserts
or in continuous patterns. Designs include
CHEVRON (seen above), STAR, OBLIQUE and
CIRCLET. Choice of finish: Brite Glazed or

CrystaLace. Mix and match for exciting effects.
All tiles are 4v4" x 414", available in 15
colors, shaded perfectly with Wenczel stand-
ard colors. You can find the nearest Wenczel
distributor in the Yellow Pages. Or write for
brochure and information to Wenczel Tile
Company, Dept.HH-1,P.0. Box 5308, Trenton,
N.J. 08638. Plants in Trenton and Tampa, Fla.

Quality Ceramic Tile by WEN OZEL@

Circle 73 on Reader Service card
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xn Toss away
e the foil...

sponge off
the Teflon

Now...quick cleanability
at the lowest cost

Provide Whirlpool ovens or ranges with Foil 'n Teflon
liners for a modest cost . . . a convenience readily
appreciated by the housewife. :

Cleaning a soiled oven takes just a few minutes.
Simply replace the foil liner around the bottom and
sides; sponge off the Teflon-coated back panel and
put it in again. There's no heat build-up in the kitchen
and no delay.

Simple solution to your need for set-in ranges or
built-in ovens that will appeal to modern home buyers
. . . but keep your budgets in line. Ask your Whirlpool
distributor about the several models available.

RTE78 set-in range has Foil RTE2998 built-in oven pro- @ °

'n Teflon liners as standard vides Foil 'n Teflon conven-

equipment. Optional on ience.Optional on two other lr pOO
@

three other set-ins. Whirlpool built-ins. ORPORATION
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Every home has a few. Which is why every home should
have Tuf-flex° tempered safety glass in its patio and
storm doors. It’s three to five times stronger than
regular glass of the same thickness. And if it’s broken
it’s safer than regular glass. Because it breaks into
relatively harmless pebble-like pieces. Play it safe. Use
Tuf-flex in your doors! =

LIBBEY-OWENS-FORD COMPANY,
Toledo, Ohio 43624 SdfETY GLASS

LIBBEV I]WENS mlﬂ CCOMPANY
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Fireplacing simplifiec
Heatulator Mark 123 Fireplace

» . g B 't to 50% I X #
easy to build with Shtailast thalt easiversonat

masonry*.

. . . is the most flexible
wood-burning fireplace for
home, apartment, vacation
or weekend retreat use.

. .. can be offset 15° or
30° with starter section
for easier installation.

. .. comes as a complete
package from hearth to
chimney top.

. can be installed by
anyone (average time less
than 3 hours).

...can be placed anywhere
in any room with no
special support foundation
required. U.L. listed for
zero clearance to
combustible material.

. . . trims to. look the way
you want the fireplace to
look with brick, stone,
marble, glass, simple
wood molding, etc.

4
T

=

...saves 6 sq. ft. on
corner installations with
exclusive slanted =

rear corners. .;O

...two fireplace models
available. Select 36"
screened area (#3036).
Or, 46" screened area
(#3046) with flatte black
decorative hood.

i . . . . Is guaranteed
*Based on national averages. smokefree.

|
|

T

If you build apartments, here’s how
the Mark 123 system can increase your rental income
... improve your sales value.

Average rental without a fireplace............. $150.00 per month
Average rental with a fireplace. . . ............ $160.00 per month
Rental INGrEa8e & 1. 177 Gl bt w e e A T $120.00 per year
Mark 123 Fireplace Installed. . ............... $325.00

Increased rental pays for the fireplace in less than 33 months—at that
point you earn $120.00 per year extra profit per apartment. If you sell
the building at a rate of 7.5 times annual income, you increase your
return on investment by over $8,000.00 for a 10 apartment building.

There’s a model and style for every home or apartment.

See the complete line at the Authorized Heatilator Fireplace
I Dealer in your area, or write . . .
I’ ﬁ } eatilator f ol

VEGA INDUSTRIES, INC. 1869 E. Brighton Ave. Syracuse, N.Y. 13205

A

<P
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New. afloor
underlayment
suited to keep
out moisture

When floors begin to look slightly seasick, chances
are it’s due to vapor absorption. Now, DURAFLAKE
HMC™* underlayment keeps the waves out—makes
floor coverings go down, stay down, smooth as a
millpond.

Whether you're laying a new floor system or
doing a remodeling job, new DURAFLAKE HMC
gives you a virtually moisture-tight result.

ater rptio i ss Swi i
TECHNICAL DATA i (eZ4AI$osSr§)t‘ " Thl(czkgiosufs)e” Exl;:::iron
DURAFLAKE HMC** 12.49% 1.6% .05%
Competitive underlayment product No. 1 30.0% 2.2% .09%
Competitive underlayment product No. 2 25.0% 15.0% A40%

**Above information is based on test data using samples from production run and
tested with edges unsealed. The Timber Engineering Company tested 48” x 48" x 58"
samples for seven days at 90% Relative Humidity.

*Hot Melt (polymer) Coating applied to both
sides of DURAFLAKE HMC by a proc-
ess developed by Chevron
Research Company.

SEND FOR
FREE SAMPLE
AND COMPLETE

INFORMATION

puraflake hme

Duraflake Company = Division of Willamette Industries, Inc. = Dept. | , P.O. Box 428, Albany, Oregon 97321
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CEDAR TEXTURE
IN SHAKERTOWN
8 FOOT PANELS
CREATE

A NEW
DIMENSION

FOR MANSARD
D SIDEWALLS

L)

BARN SHAKE PANEL Rustic and rugged, these rough 9
textured cedar shake panels provide the exotic natural
beauty of the original barn shakes.

ROUGH SAWN PANEL An entirely new panel designed
especially for the Mansard and sidewalls. Made from pre-
mium grade shingles with a cross sawn texture face for
additional dimension and charm.

¥ v o . . . . .
m—— Build distinctively . . . build fast with Shakertown 8 foot
SHINGLE TEXTURE PANEL The smooth, elegant cedar

shingle texture of these popular 8 foot panels blends panels of western red cedar shakes or shingles. You can save
harmoniously with other building materials in every setting. up to 70% over the application costs of individual shakes or
shingles while taking advantage of the warmth, texture and
buyer appeal or natural wood cedar shakes or shingles.
These “one-man” panels are self-aligning with either even
or staggered butt lines in natural finish or seven unique
semi-transparent stain finishes. Matching color nails and
mitered wood corners help you finish fast.

3-PLY PANELS
A combination of textured
shakes or shingles and un-
dercoursing shingle back-
ing with a cross-bind core

SEE OUR CATALOG
of plywood veneer.

\ IN SWEET'S!

Write for detailed brochure

/n C‘anada nu\nn: FOR COPY
&Y ® SHAKERTOWN CORPORATION BESTWOOD INDUSTRIES, LTD
A ertown DEPT. HH-6 P. 0. BOX 2042
4416 LEE ROAD VANCOUVER 3, B.C.
FIRST NAME IN CEDAR SHAKES CLEVELAND, OHIO 44128
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“We loved the house
but that carpet color
is impossible!”

Use Oak Floors and let
the buyer decide on floor coverings

run an unnecessary risk when you build homes with car- in her floor coverings by providing a permanent Oak floor?
1g laid directly over concrete or plywood. If the carpet Then she can go the rug or carpet route . . . in colors to match
r isn't right, your homes can stay unsold while interest her room furnishings and personal taste.

5 up. If prospective buyers want to use accent or area rugs If she decides to use wall-to-wall, she'll still have a beautiful
| or some rooms, there go more sales. lifetime floor of Oak that will look like new when the carpeting
oesn't it make good sense to give the owner some choice is damaged or wears out in a few years. Think it over.

You don’t take a chance with OAK FLOORS

NATIONAL OAK FLOORING MANUFACTURERS' ASSOCIATION 814 Sterick Building, Memphis, Tennessee 38103 Q



DULLES
A\RPORT

“BROOKFIELD,

the bright new word of ‘Moderneers’
has the dependability of a cast iron

water system. %

PRESIDENT, THOMAS A. CARY, INC. /) BUILDER-DEVELOPE!

“In the fast growing Washington, D.C., metropolitan Builders seeking an easily installed water sys
area, we have grown to be one of the major developers. that is tough and durable, put cast iron pipe in t
Our success has been the result of freshness of our home plans. The trouble-free system it provides gives |
styles, good locations, practical pricing—and a quality strength and corrosion-resistance for long life.
that we watch like hawks. In our Brookfield develop- Cast iron pipe does not absorb water or bec
ment, located in Chantilly, Virginia, we appeal to young soft. Modern push-on joints provide easy
families who want convenience and work-savers. All installation for fast start-ups and worry-
the features of the community and construction are free water service.
directed to these ends: nearby parks, pools, shopping— FREE BOOK. Ask for “Tract Develop-
and ‘lifetime’ siding and other building details. ment, Volume 2.” It has 48 pages of
We naturally expect the water system serving this gpecially selected articles by top land-
community to be equally reliable and efficient. With  planning authorities. T
cast iron pipe we are confident of a matching ‘lifetime’
of service in this vital utility; a real asset to us.”

|

"

Nothing serves better than
CAST IRON PIF

@ THE MARK OF PIPE THAT LASTS OVER 100 YEARS

)

CAST IRON PIPE RESEARCH ASSOCIATION, 3440 Prudential Plaza, Chicago, IIl. 60601
An association of quality producers dedicated to highest pipe standards through a program of continuing research

ALABAMA PIPE COMPANY « AMER|CAN CAST IRON PIPE COMPANY « CLOW CORPORATION « GLAMORGAN PIPE & FOUNDRY CO. « LONE STAR STEEL COMPANY
LYNCHBURG FOUNDRY COMPANY « McWANE CAST IRON PIPE CO. = PACIFIC STATES CAST IRON PIPE CO. s UNITED STATES PIPE & FOUNDRY COMPANY

46 HOUSE & HOM



Bugged
about
yilding costs?

With Float-Away you
can save a buck.

You know what's happening to building materials
costs. They're skyrocketing! Not so with Float-Away.
Now you can actually save up to 30% when you buy
Float-Away metal bi-fold closet doors. Yet they're
still the finest closet systems at any price. Float-Away
gives you a choice of five decorator styles—ease of
installation —sizes to fit any opening—and prompt
availability. Always. It's a good time, too, to introduce
yourself to Float-a-Just shelves, Float-Away’s complete [————
line of metal shelving. Tops in durability. Yet they
haven’t gone up a penny!

™
&

So, whether you're building a home or a high rise, a
manufactured home or an urban renewal project, why
not save yourself a buck? With Float-Away. For further

You bet I'd like to save a buck! Send me
complete details on Float-Away metal bi-
fold closet doors and Float-a-Just shelves

|

|

|

|

|

|

i

information, fill out the coupon below and return right away. :
today to: l
Name :

!

® Company |

FLOA I -AWAI Address i
COMPLETE CLOSET SYSTEMS ) ko . |

. " TR — ___Lip L |

Department HH-17,1123 Zonolite Road, N.E., Atlanta, Ga. 30306
Phone (404) 875-7986

o e e e S e o o o o S o S o S o S
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Handcrafted AFESA doors &
Old World Ironmongery...

toGgether they complete
the 1ook that
completes the sale.

Magnificent AFESA doors and authentic wrought-iron
hardware can make the selling difference between a
‘nice’ home and an extraordinary showcase. Hand
crafted, finished and stained by native Spanish artisans,
AFESA doors bear a weather-beaten texture and rich pa-
tina which cannot be duplicated. And the perfect com-
plement is Renaissance-inspired antique iron-mongery,
distinctively ornate in “Dull Black.” For prestige sales
assurance — contact your AFESA dealer or write
Cornell-Newton today for free specifications and styles
brochure.

Toronto 15

Super Structure Door Co.

of Canada
62 Densley Ave.

Orinda 94563

Edward T. O'Reilly & Co.,

89 Loma Vista

Denver 80206

The Mcintyre Co.
P.O. Box 6033
Cherry Creek Station

Newington 06111
Laurence R. Smith
68 Holmes Rd.

48

Castilla

Write for free illustrated brochure

CORNELL-NEWTON, INC.

P.O. Drawer 112,
Beverly Hills, California 90213

Cornell-Newton Dealers

Miami

Farrey’'s Wholesale

Hardware Co.

P.0. Box 1597

Little River Station

Jacksonville 32205
Inc. Quality Hardware, Inc.

207 N. Ellis Rd.

Trenton 08638

Lewis A. Jammer Co.
180 Ewinguville Rd.
West Caldwell 07006
Pella Products of
Northern N.J.

35 Fairfield Place

Boston 02127
Creative Hardware
933 E. 2nd Street

New York 10021
Elmer T. Hebert
410 E. 62nd St.

Omaha 68144
Gibson Architectural
Products, Inc.
11902 Elm St.

Cleveland
Pekoc Hardware
14009 Kinsman Rd.

Circle 81 on Reader Service card

Portland 97210
Mulino, Products Co.
2636 N.W. 26th Ave.

Philadelphia 19130
Alexander Woodwork Co.
1529 Parrish St.

Manchester Depot
The Ral-Jerich Corp.
Bromley Mt. Rd. Route 11

LETTERS

Landmark apartments

H&H: Before it is demolished—to make room
for a new 15,000-unit, high-rise project—some
one ought to record Falkland Gardens for pos:
terity. Built in the 1930s, it was one of the firs
FHA-insured garden apartment developments—
and one of the most successful.

This beautifully landscaped, two-story proj
ect was designed by Louis Justement and i
located just across the District line in Mary
land. The interior parking plan, ample pla)
space and numerous trees make it the bes
designed project in the area.

Opened during the Depression, when ever:
kind of amenity was used to lure apartmen
dwellers to the suburbs, Falkland Gardens has
to the best of my knowledge, never had :
vacancy. Because of its remarkable anticipa
tion of modern-day living needs, its plan hold
lessons for today’s architects, planners and de
velopers.

SypNEY H. KASPER, directo
Office of Information
Manpower Administration
U.S. Department of Labor
Washington, D.C.

For posterity, two views of Falkland Gardens

A Horne’s friendly echo

H&H: My resignation from the Federal Hom
Loan Bank Board in no way lessens my inte
est in and my desire to be helpful to the hom
building and home-financing industry. In fa
that is the main reason that I accepted the pos
tion with Investors Mortgage Insurance C
rather than one of several others that we
offered me.

As usual I obtain valuable information fro:
House & HoME. I particularly enjoyed you
April editorial. There is much meat in wh
you say.

JouN E. HORNE, president
Investors Mortgage Insurance C
Boston, Mass.

HOUSE & HON



Flawless
Flow-Matic

by Price Pfister
is covered by
the strongest
warranty

in plumbing
history!

F LOW" M ATI c@by PRICE PFISTER

the ultimate in single handle water controlling devices.

The classic beauty of Flow-Matic speaks for itself, but the real story lies in

its performance. The totally new tapered lever handle is more comfortable

to the touch and offers a wider arc of temperature control. A Lucite

medallion accent adds to the decorative versatility through coordinated

styling with other Price Pfister lines. And most important, the internal
mechanism includes Flow-Matic’s time proven ceramic cartridge . . . which
means, no lubricants, washers, springs, or “O” rings that are subjected to
friction. Engineered for whisper quiet water flow, the operating mechanism

is maintenance and service-free and is guaranteed for five full years including
labor allowance! Flow-Matic by Price Pfister is the ultimate in single handle
water controlling devices.

4
@@ rricE PRISTER

Manufacturers of Plumbing Brass
13500 Paxton Street, Pacoima, California 91331 / Sold only through wholesalers. Warehouses in:

Birminaham. Alabama: Chicaao. lllinois: Dallas. Texas: Pacoima, California; Elizabeth, New Jersey.
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Do you really save money with a better caulk?

LOOK!

This is DAP Butyl-Flex®—the 20-year caulk you can de-
pend on to stamp out water leaks at chimney flashings, air
vents, roof valleys, window flashings, gutters and down-
spouts. Permanently!

DAP Butyl-Flex gives positive seals between threshold strip
and concrete floor in apartment building balconies and en-
trances to home patios—as well as long joints subject to
repeated contraction and expansion cycles.

\\

|

DAP Latex Caulk...so easy to apply it practically elimi-
nates mechanic’s skill as a concern in assuring good seals.

A

There is a difference in caulks. A difference that can save you money,
save you needless call-back headaches. If you spot any of your sealing
problems in the pictures above, it'll pay you to investigate DAP Butyl-
Flex and DAP Latex Caulks.They won't solve all your problems. Just all
your sealing problems. See your building materials supplier or write us.

r)“"

T

Butyl rubber base in DAP Butyl-Flex Caulk gives depend-
able seals between similar and dissimilar materials where
ordinary caulks break down under sheer stress.

>\T

J

DAP Latex Caulk is another better caulk that can save you
money. Flows smoothly, easily. Seals narrow and odd-
shaped gaps that are easy to miss with more viscous caulks.
Assures best sealing integrity.

7
e
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\ Lo
DAP Latex Caulk dries fast so you can caulk and paint the
same day. Won't stain, blush or bleed through any paint.

DAP

DAP Inc.,General Offices
Dayton, Ohio 45401

sussipiary oF Plough,Inc.

Circle 83 on Reader Service card
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Photo copyright® 1969 by the Conde Nast Publications, Inc.

Engineered wood for modern builders

The editors of HOUSE & GARDEN used wood to set the pace in their
1969 House of Ideas. The beauty of the unbroken sweep of ceiling is
possible only with modern laminated wood...Lock-Deck® decking
and laminated posts and beams. At the same time, in a one-step appli-
cation, you get the structural roof system and a handsome finished
ceiling. Tremendous strength, freedom from warping, twisting or
checking and choice of species, patterns and factory finishes are just

a few of the advantages of Potlatch laminated wood products from
the forests where innovations grow.

Potlatch

WOOD PRODUCTS GROUP
P.0.Box 3591- SanFrancisco, Calif. 94119

Finj.
lshes on Idaho White Pine
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A home styled in aluminum
with enduring PPG Color
Coatings is a moving site!

An attractive exterior is the most year after year, requiring

effective traffic builder. And practically no maintenance.
aluminum building components The finish is so tough that it takes all
protected aqd beautified with . the punishment of shipping, han-
factory-applied PPG Color Coatings  qjing and installation, and still looks

deliver the action. bright, clean and factory-fresh.

For windows, doors, shutters, Aluminum buildin :
g A ’ - g components with
siding, shlqgles and soffits, PPG PPG Color Coatings are available in
Color Coatings offer a colorful a wide range of modern colors.
finish that stays fresh and bright

These PPG coatings, used on all
components, achieve excellent
color matches or color harmonies.

To put PPG color coated compo-
nents to work for you, specify them
to your supplier. For more informa-
tion on these coatings, contact

PPG INDUSTRIES, Inc., Dept. 16W,
One Gateway Center, Pittsburgh, Pa.
15222. Telephone 412/434-3191.

Color - .‘
Coatings - ¢

INDUSTRIES



The ““OVERHEAD DOOR ’makes a house a home.

Houses don’t sell. Homes do.
Homes where families can live
together comfortably and with
pride.

Solid state, portable transmitter
opens and closes garage door automatically
by radio control from your car!

The “ovERHEAD DOOR’ electric
— theradio-controlled automatic
garage door—can help make the
houses you build homes. And,
because they’re homes, you're a
cinch to sell a lot more of them.

It’s not just because these doors
are surpassingly beautiful. It’s
something that transcends sim-

ple beauty. Pride of ownershlp,
perhaps. A certain built-in
warmth. Truthfully, we’re not
quite sure why our doors have
such a strong appeal to potential
home buyers. But we know they

do.

Put the tiny control transmitter

- of The ““0VERHEAD DOOR’’ electric

in the hands of your next pros-
pect. Watch his face light up
when he discovers the incom-

parable convenience of automa-
HOUSE & HO




tic garage door operation. Keep
an eye on the little lady, too.
She’s thinking about how the
door actually improves the over-
all appearance of the house.

The “ovERHEAD DOOR’ electric
is installed, serviced, and war-
ranted by a factory-trained door
specialist. The warranty is for
one full year and covers both
material and workmanship. We
give such a generous warranty
because we build the best doors

in the world. Just as we have
been since 1921, the year we
invented garage doors.

Put The “ovErRHEAD DOOR” elec-
tric in every house you build.
We make them in styles and
materials to complement every
architectural preference. Talk to
your nearby Overhead Door dis-
tributor. His number is listed in
the white pages of your phone
book. He can add that extra in-
gredient that makes every house
vou build a home.

Nationwide
Sales ¢ Installation ° Service

Gy

TRADE MARK AL
SINCE e oripinal 1921

OVERHEAD DOOR CORPORATION
General Offices: Dallas, Texas 75202
Manufacturers of The “OVERHEAD DOOR” and
electric operators for residential and commercial buildings



Color this roof quiet.

New rustic tones that dont shout

from the rooftops.

Available in “3M” Brand
Heavyweight Textured
Granules to makers of
quality asphalt shingles.

TR

Light Olive, Dark Olive, Green, Tan, Red,
Brown, Charcoal, Black. Available in blends.
Sure, homeowners want color. But
more and more prefer quiet, mellow
colors. That’s why we created new
“3M” Brand Heavyweight Textured
Granules in these new rustic tones.

56

New colors sell themselves.
Ask your prospect to compare colors.
We did. And in 6 out of 7 cities across
America, homeowners chose our new
rustic tone granules over traditional
blues, greens, maroons.

More texture, more profit.

Next show your prospect a shingle
made with heavyweight granules and
one with standard granules. Ask him
to feel the difference in texture.

Okay, now point out how the larger,
coarser granules are embedded deeper
into the asphalt. How they offer more

3 Brand
Heavyweight
Granules

Circle 86 on Reader Service card

adhesive surface with less chance of

2t 8 working loose.

485, How they’ll wear

159

0“. longer and take

7 lots more abuse

‘@ from sun, wind,
hail and rain.

And you’ll wind
up selling a pre-
mium roof at a
premium price!
Actual size.

Ask your supplier today.

Ask him for asphalt shingles made
with “3M’” Brand Heavyweight Tex-
tured Granules. Or drop a line to
Industrial Mineral Products Divi-
sion, 3M Company, 3M Center, Dept.
OAE-69, St. Paul, Minn. 55101.

HOUSE & HO!



EDITORIAL

Dear Treasury Department

House & Home

JUNE 1969

Please don’t throw the baby out with the bath water:
your recent proposals may kill limited-dividend housing

In late April, before the House Ways and Means Committee,
the Treasury Department proposed a 50% limit on the
amount of a taxpayer’s income that could be sheltered from
taxation by various preferential provisions now in the tax
law. The preferences to which the Treasury honchos referred
include accelerated depreciation on real property, but do not
include a) income on tax-exempt state and municipal bonds,
b) the now-untaxed portion of capital gains and c) accel-
erated depreciation on personal property.

The Treasury went on to propose that allowable deduc-
tions be allocated proportionately between taxable income
and sheltered income. Deductions attributable to sheltered
income would be disallowed. Under this proposal, tax-
exempts, capital gains and accelerated depreciation are in-
cluded in determining disallowed deductions.

Now then, the arithmetic involved in those proposals is
pretty complex, and inasmuch as we all have been through
a rather unpleasant spring with the IrRS, we won’t go into it
here. But those proposals do three things which would hurt
housing. That’s right friend, they’re aiming that gun right at
you!

1. Obviously, they would decrease after-tax income of
tax payers who invest in real estate, and thereby make real
estate less attractive as an investment. Let us point out that
in 1966 manufacturing took 45.7% of all depreciation and
depletion value in the U.S. while real estate took only 5.8%.
Such figures hardly condemn housing as being depreciation-
rich.

2. The Treasury’s proposals make income-producing real
estate less attractive as an investment than tax-exempt bonds,
or property with little income but high capital gain potential,
like raw acreage.

3. The proposals would continue to allow accelerated de-
preciation in personal property. People who otherwise might
invest in real estate would be more attracted to investments
in depreciable personal property like investments in the
leasing of computers and airplanes.

Now the tragedy is what would happen to limited-dividend
housing programs. We all know that a prospective investor
in such a program is not irresistibly enticed by that 6%
return the law says he is limited to. No, investors are drawn
to them because of the depreciation shelter. No one in his
right mind would go through all the mickey mouse of limited-
dividend housing for a 6% return on his money and no
return for his effort.

Even with the present depreciation shelter, the history of
limited-dividend programs shows that investments in them
are still marginal at best because of red tape and high risk.
The Treasury’s proposals might well kill limited-dividend
programs completely.

Even if the Treasury assumes that luxury rental housing
and commercial property should not get special tax benefits,
their proposals need not apply to moderate-income housing.
The Douglas Commission made this point quite strongly:

“It (the income tax) can and should be used to reinforce
those subsidy programs by which the Federal Government
seeks to attract private capital for construction and rehabilita-
tion of low- and moderate-income housing on a limited-
profit basis. By limiting the available tax preference to proj-
ects that qualify under such programs, the revenue cost would
be held within reasonable bounds. Moreover, the task of de-
termining eligibility for preferential treatment would not be
added to the other difficult duties of the Internal Revenue
Service.”

The Treasury paid lip service to urban problems
by alluding to possible tax incentives for investment in
poverty areas. But the Treasury ignored the political prob-
lems that such proposals always create, problems like which
constituency gets the boodle.

Let’s see to it that low-income housing is not the unwit-
ting victim of the Treasury Department’s shotgun attack on
sheltered income. Even when they’re shooting at something
else, they always seems to get the wrong bird in their sights.

—RICHARD W. O’NEILL



New patterns
in high-density,
single-family
land planning

or

How to live with

There are two aspects to the squeeze.

The economic aspect is the pinch between rising
suburban land costs and the growing demand for
suburban single-family housing. The squeezee,
so to speak, is of course the builder.

The physical aspect, which emerges (or is perhaps
extruded) from the first, is the actual housing
that results when the builder is forced to
crowd six or eight or more houses onto each acre
of his high-priced land. In this case, the
squeezee is the buyer.

And in both cases, the squeeze hurts.

By and large, the housing industry has reacted
to the squeeze with a dazzling display of
inflexibility and unimaginativeness. Ordinary
houses have been pushed closer together, with
occasional fences put up as concessions to
privacy. And thousands of townhouses have been
built, most of them in nice, neat, dull rows,
just like in the city. But while both methods do
pack more houses on the land, they seldom
provide that element indispensable to both sales
and livability—good environment.

The obvious thing to say is that new ideas
are needed. But, in fact, new ideas are already
available; four examples are shown at right and
on the eight pages that follow. Note that in
every case the architects who designed the houses
also did the land plan. This is as it must be; in
high-density situations, land and house
are inseparable. —MAXWELL C. HUNTOON JR.
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THE BIG SQUEEZE I

Townhouses can help ease
the squeeze, but they
shouldn’t be built

in rigid urban patterns

HOUSE & HOME



o type of single-family house uses land
ore efficiently than the townhouse; by
e same token, few housing types are so
nsistently mishandled. In transferring
e townhouse from city to suburb, build-
s seem to forget that those nice long,
raight rows were dictated by city blocks,
1d there’s no reason whatsoever to main-
in them out of the city.

The townhouse project shown below was
signed on an entirely different pattern.

The starting point was a series of land-
scaped motor courts which put both per-
manent and guest parking immediately ad-
jacent to each unit. These courts imparted
a basic cluster configuration to the plan.
Two other considerations were topography
—a relatively steep slope from upper left
to lower right in the plan—and the view
of a golf course to the south; they made it
desirable for some units to be more or less
aligned, although jogs and setbacks keep

the lines uncitified.

The result is a density very moderate
for townhouses (just over eight units per
acre) but very efficient for suburban,
single-family housing. More important, as
the renderings immediately below indicate,
the environmental effect is one of openness,
not squeeze.

The project will be built in La Costa,
Calif., by A. J. Hall Corp. Thomas/Rich-
ardson Associates is the architect.

SLOPING SITE pitches down from
upper left corner of the plan; golf
course view is towards lower right.
The slope requires three model types
for uphill, downhill and level loca-
tions. Plan gives almost 75% of the
units a view of the course; the
others face into choice landscaped
areas. The project, to cover just
under 16 acres, will have 128 town-
houses ranging in size from 1,417
sq. ft. to 1,836 sq. ft.

GOLF COURSE

VIEW y

continued




THE BIG SQUEEZE 2

Detached houses can be squeezed This plan calls for 98 houses on 11.2 acre:

= = That’s a density of almost nine units per acr
tlghter than you thll‘lk, —more than the townhouse project on th

but some old conceptions previous page, and an eye-opener even i

have to go out the window first California, where squeezing detache
houses has become a fine art.

To get this density, the architect, Callis
ter & Associates, stretched the concept of
detached house about as far as it can gc
Some of the houses abut; all have at leas
their patio walls touching their neighbors
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ut the design calls for an inch or so of air
pace between abutting units, so they aren’t
ownhouses; they are actually patio houses
vith zero side yards. And, as such, they
an be grouped in just about any pattern
—which is the key to this land plan.

The project has three main groups of
ouses, each with a central court, Drives
rom these courts lead into still smaller
ourts, around which the houses are
rouped in varied patterns. The courts

themselves are a sort of reconception of
the urban street; they serve as play areas,
meeting places and parking areas. The only
difference is that the traffic is dead-ended,
and the courts create a much more cohe-
sive neighborhood feeling than a straight
street could.

The plan includes three house models: a
two-bedroom, one-story with 1,000 sq. ft.,
and 2 two-story, three-bedroom models—
one with one bath and 1,200 sq. ft. and

the other with two baths and 1,400 sq. ft.

Sad to relate, this project is not being
built. The builder, Alpha Land Co. of
Sunnyvale, liked the plan and tried to move
ahead with it. But residents of the neigh-
borhood expressed the fear that a project
of such high density would devalue their
own conventional houses, and the town
refused the necessary zoning. However,
Alpha Land hopes to do a similar project
in a different location.

LUSTER LAYOUT (left) has three
rimary and twelve secondary clus-
ers. Project was planned for con-
entional ownership, with the court
reas owned and operated by a
lomeowners’ association. A perim-
ter wall shields the entire project
rom the street and adjoining prop-
rty. The photo at the bottom of
he facing page offers a pedestrian’s-
ye view of one of the smaller

ourts.

BIRD’S-EYE VIEW of small court
(photo and plan, right) shows va-
riety of ways that houses and courts
can be grouped. Chief consideration
was maintaining both indoor and
outdoor privacy for each house.

Photos: Philip L. Molten

o
PLAN OF SQUARE AT "A"




THE BIG SQUEEZE 3

On high-priced waterfront land,

the squeeze can mean

a difference of
thousands of dollars

The primary requirement, of course, is to
put as many houses as possible on the
water. The reason is that the basic pricing
unit is the lot, not the front foot; if a
building lot is worth, say, $30,000, the plan
that can put another ten or 20 lots on the
water is a very nice asset for the builder.
But this is a stick with two ends, because
the prospect who is asked to plunk down
$30,000 for an extra-small lot won’t be
happy unless he gets something very special

62
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REJECTED PLAN (above) created
shallower lots at the outer ends of
the fingers, allowing space for park-
like landscaping. Houses not imme-
diately adjacent to the water are
sited so that they nevertheless have
a water view. The project never got
into the detailed planning stage, so
houses and sites are shown only in
preliminary form.

CONVENTIONAL PLAN, and the
one that is actually being used for
development, has narrow, deep lots
fronting on dead-end roads.

HOUSE & HOM|



1 the way of environment, In other words,
e may not buy, and that is a very big
ability for the builder.

So the builder must walk a very thin line
etween density and livability.

The land plan shown below might have
een an interesting test of this balancing
ct, but—unfortunately—it will not be
uilt. It is a preliminary study made by
rchitect Robert Jones of La Jolla, Calif.,
or builder Lewis W. Douglas Jr. The

site is 32 acres of lakefront in Westlake
Village, a new town north of Los Angeles.
The cul-de-sac fingers were originally
divided into conventional lots, as shown in
the small plan at the bottom of the facing
page. Under Jones’ scheme (fop plan) the
houses are pushed out closer to the water,
and the areas inside the fingers are widened
and landscaped. The number of lots is only
slightly higher, but Jones has given all non-
waterfront houses clear views to the lake,

thus increasing their value.

American-Hawaiian Land Co., developer
of Westlake, liked the new plan, but felt
that 1) it might add too much cost, 2) not
enough lots were added to cover the in-
crease and 3) the higher prices and smaller
lots might create buyer resistance. Said an
American-Hawaiian executive: “We felt
that the conventional scheme was safer.”
The company now plans patio houses on
the original lots.

NEW PARKING CONCEPT (right g
and below) for finger-end lots would | -,
have put parking for a dozen houses ). ||| l I
under a raised mall. By eliminating &
need for garages, Jones put more
lots in the most valuable spots.

PARKING BELOW
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THE BIG SQUEEZE g

Here’s proof that the squeeze At the moment, Saybrook Mews exist:

H = = only in the form of the model pictured be

can crt_aa!te s"‘gle-famlly prOjects low. But construction is schedulljled to star

as exciting as this fall, and the result promises to be spec

any in the country tacular evidence that higher densities neec
not squeeze out good environment.

Briefly, these are the project’s vital statis

tics: It covers 25 acres, and will have 13¢

condominium units priced from about $50,

000 to $65,000; it is part of Huntingtor

Harbor, an 877-acre ex-swamp south o

™
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s Angeles that has become one of Cali-
rnia’s most successful marina communi-
s; it was designed by architect Robert
nes of Jones & Hom, and will be built
' the Huntington Harbor Corp.

What these statistics don’t show is that
ybrook Mews could have ended up as
st another tight-lot waterfront commu-
ty. Huntington Harbor Corp. has already
Id some $20 million worth of lots like
ose shown in the “original” plan below.

They are 6,000 sq. ft. in area, and the old
site plan called for 110 of them, each with
a one-story detached house.

But, says Martin Fenton, president of
Huntington Harbor Corp., “For some time
now we've been trying to work more to-
ward better communities and better en-
vironments. In the long run, we feel we’ll
make much more money this way.” And
the new plan, with 28 more lots as well as
much more unusual and interesting house

design (see the next two pages), should do
just that.

The new scheme owes its existence in
large part to a malaise that might best be
called “Architects’ Complaint.” According
to architect Jones, the symptoms are some-
thing like this: “The master planner comes
in and draws some nice broad areas. Then
the engineer figures out the contours and
how to dredge the canals, and somebody
else lays out the lots. And when everything

George Lyons

OLD AND NEW SCHEMES for Say-
brook Mews occupy exactly the
same land areas because the fingers
were built and bulkheaded several
years ago. But the architects had a
completely free hand in how to use
the land, and the result is shown in
the model pictured at left. Note that
each finger has its own recreation
area, which in some cases is shared
by non-waterfront models.

continu